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HOW MANY GUITARS DOEE IT
TAKE 10 MAKE ONE DRUM HAPPY?

McLachlan Plans
All-Female Tour

B BY TERRI HORAK

NEW YORK—Drawing on her
sensitivity and experience as a per-

I
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‘A =
Will Bernard « John Schott
Charlie Hunter » Scott Amendola

MCLACHLAN

former, Arista/Nettwerk Records
artist Sarah McLachlan has
designed Lilith Fair, a unique all-

(Continued on page 106)
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Limited Video Shell
Supply Poses Threat

B BY SETH GOLDSTEIN

www.whjazi.com

NEW YORK—The International Re-
cording Media Assn. (ITA) has posited
a doomsday sce-

{ nario that threat-
ens the livelihoods

of duplicators and
vendors of prere-
corded program-
ming. Taking note
of the dependence
of the U.S. home-video industry on
Chinese-made shells to house cas-
settes, ITA warns that altered pricing
or supply “could cause serious harm.”
According to a just-released ITA
“white paper,” prepared by Cambridge
(Continued on page 107)
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Black Music Execs
Create Opportunities

B BY J.R. REYNOLDS

LOS ANGELES—As a result of major-
label downsizing and the limited oppor-
tunities for rising beyond R&B depart-
ment and division management,

PUGH

SINGLETON

veteran black senior executives have
been forced to create their own oppor-
tunities outside of the major-label cor-
porate system. Some have launched
their own imprints, while others are
acting as consultants and mentors to a
younger generation of executives.

Although some black executives,
such as Elektra Entertainment (U.S))
chairman/CEQO Sylvia Rhone and for-
mer Mercury president Ed Eckstine,
have been given the opportunity to
helm a multi-genre major label, the

ELLISON

majority of black executives are still

pigeonholed within R&B divisions.
“When black music departments and
divisions were created, they were never
designed to be mechanisms for black
executives running them to go any
(Continued on page 105)

B BY DOUG REECE

LOS ANGELES—ALt the top of the
Christmas wish lists of concert pro-

&
%)

KEB' MO*

moter Metropolitan Entertainment
Group (MEG) and indie radio pro-
moter Songlines Ltd. are triple-A
radio stations willing to buy into their

Holiday Package Tour
All Wrapped Up For Radio
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new turnkey holiday package tour,
All Wrapped Up.

The show, which features Warner
Bros. artists Steve Earle and Paula

COLE

Cole, Capitol’s John Hiatt, and Epic’s
Keb’ Mo’, is tentatively scheduled to
travel through more than 20 markets

(Continued on page 108)
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Reba McEntlre Back In
Top Form On MCA Album
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Columbia Box Adds To

‘Year Of Neil Diamond’
B BY CRAIG ROSEN

With the Oct. 29 release of “In My
Lifetime,” an elaborate three-CD
boxed set, Columbia will give Neil Dia-
mond fans a rarve
treat. The package,
which includes his
biggest hits as well
as 16 previously
unreleased tracks
and rare demos,
gives listeners what
the singer/song-
writer calls “a por-
trait of Neil Dia-
mond—warts, freckles, zits, and some
clear patches as well.”

“In My Lifetimme” marks the first
time that the original versions of Dia-
mond’s hits for Columbia, Bang, MCA,
and Capitol Records have been col-

(Continued on page 66)

Brazilian Labels Broach
New Media Cautiously

B BY ENOR PAIANO

DIAMOND

SAO PAULO, Brazil—After getting a
late jump into the multimedia arena

MAMONAS ASSASSINAS
because of protective legislation that
banned technology imports, Brazil's

record companies are grappling with
(Continued on page 36)

IN THIS ISSUE

Wherehouse Lays OQut
Its Plans For The Future
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RETAIL TRACK

Virgin Megastore Slated
To Open In Disney World

When you take risks others take notice. Like Bilboard who says “Dave Koz is traveling
down a musical path that is notably different from those of his contemporaries.
Get Off The Beaten Path, and hear the unmistakable joy of a musiciantaking flight.

http://hallywosdandving. com <1596 capital Nucorts, tae
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off the beaten path
The new enhanced €D and cassctte on Capitol.
] Produced by Thom Panunzio, Jeff Koz and Dave Koz. Yisit the Dave Koz website at: fittp://www.davekor.com
81 0255 8 Gareer Direction: Shelly Heber and Leanns Nyers for Yision Management
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the new album

featuring the hit single

produced by phil collins & hugh padgham
management: tony smith/hit & run music ltd.

marketed & distributed by atlantic records &
warner music international worldwide
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All hats are off t

“Anybody who is worried

about the future of country
music can set their mind at
ease. Don‘t you worry about it,
|

|

it’s in good hands. Two of those
belong to TERRI CLARK, the

greatest new female country

singer of 1996, and she’s
gonna’ kick your butt in ‘97.”

Bob Oermann

JUST “ e new album

g i o P '
113tores Novemaer alf

—_—
cD

MMMMM

Produced by Keith Stegall, Chris Waters and Terri Clark

www.americanradiohistorv.com


www.americanradiohistory.com

a No T

naCcwr >

wOmo=< =90~

No. 1 IN BILLBOARD

VOLUME 108 * NO. 42
* THE BILLBOARD 200 -

102
* FROM THE MUDDY BANKS OF THE WISHKAH = NIRVANA = 0DGC
CLASSICAL
* APPALACHIA WALTZ 50
YO-YO MA / EDGAR MEYER / MARK O°CONNOR * SONY CLASSICAL
CLASSICAL CROSSOVER
* LEONARD BERNSTEIN'S NEW YORK 50
VARIOUS ARTISTS * NONESUCH
COUNTRY 46
* BLUE * LEANN RIMES * CURB
HEATSEEKERS 24
* FASHION NUGGET * CAKE * CAPRICORN
JAZZ 49
* FREEDOM IN THE GROOVE * JOSHUA REDMAN = WARNER BROS
JAZZ | CONTEMPORARY 49
* THE MOMENT * KENNY G * ARISTA
NEW AGE
% LINUS & LUCY - THE MUSIC OF VINCE GUARALDI 51
GEORGE WINSTON * WINDHAM HILL
POP CATALOG 80
* LEGEND » BOB MARLEY AND THE WAILERS * TUFF GONG
R&B 27
* ANOTHER LEVEL » BLACKSTREET * INIERSCOPE
* THE HOT 100 ° 100
* MACARENA (BAYSIDE BOYS MIX] = LOS DEL RIO = RCA
ADULT CONTEMPORARY 94
* CHANGE THE WORLD * ERIC CLAPTON * REPRISE
ADULT TOP 40 94
* | LOVE YOU ALWAYS FOREVER « DONNA LEWIS * AILANTIC
COUNTRY 35
* BELIEVE ME BABY {1 LIED] » TRISHA YEARWOOD * MCA
DANCE / CLUB PLAY 32
* TWO TO TANGO * VANESSA DAOU * KRASNOW
DANCE / MAXI-SINGLES SALES 32
* NO DIGGITY » BLACKSTREET {FEAT. DR. DRE) * INTERSCOPE
LATIN
* RECUERDOS, TRISTEZA Y SOLEDAD 47
MARCO ANTONIO SOLIS » FONOVISA
R&B o8
* NO DIGGITY » BLACKSTREET {FEAT. DR. DRE) » INTERSCOPE
RAP 5%
* BOW DOWN  WESTSIDE CONNECTION * LENCH MOB
ROCK / MAINSTREAM ROCK TRACKS 93
4 TEST FOR ECHO * RUSH * ATLANTIC
ROCK / MODERN ROCK TRACKS =
* NOVOCAINE FOR THE SOUL * EELS * DREAMWORKS
* TOP VIDEO SALES * 88
4 OLIVER AND COMPANY * BUENA VISTA HOME VIDEO
KID VIDEO -
A OLIVER AND COMPANY * BUENA VISTA HOME VIDEO
LASERDISCS 91
% HEAT * WARNER HOME VIDEO
RENTALS 90

% THE BIRDCAGE * MGM / UA HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
#* GOOD LOVE! * JOHNNIE TAYLOR * MALACO

CONTEMPORARY CHRISTIAN
* SIGNS OF LIFE = STEVEN CURTIS CHAPMAN * SPARROW/

GOSPEL

* WHATCHA LOOKIN' 4
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC

KiD AUDIO

* FOR OUR CHILDREN, TOO * VARIOUS ARTISTS * KID RHINO

THE BILLBOARD LATIN 50
* MACARENA NON STOP « LOS DEL RIO + ARIOLA

MUSIC VIDEO

% LES MISERABLES: 10TH ANNIVERSARY CONCERT
VARIOUS ARTISTS ¢ COLUMBIA TRISTAR HOME VIDEO

REGGAE
* MY XPERIENCE « BOUNTY KILLER « vP/BLUNT

WORLD MUSIC
* THE BEST OF THE GIPSY KINGS * GIPSY KINGS * NONESUCH

Blackwell Steps In To Realign Island

New P’Gram Role Due For Former Prez Barbis

B BY MELINDA NEWMAN

NEW YORK—Following John Barbis’ depar-
ture as president of Island Records U.S,, the
label is realigning itself under the guidance of
label founder and chairman Chris Blackwell.

On Oct. 4, Island parent PolyGram
announced that Barbis was taking a leave of
absence and would return to PolyGram in a
yet-to-be-determined capacity. Blackwell,
who founded Island in 1959, will oversee the
day-to-day operations of the label until a new
president is named.

According to sources, I’at Monaco, senior
VP/GM of Independent Label Sales, a unit of
PolyGram Group Distribution, has been
offered the post of senior VP/GM of Island
Records. Monaco, who could not be reached
for comment by press time, will oversee sales,
marketing, and promotion.

Hooman Majd will retain his title as exec-
utive VP of Island Records and will continue
to oversee A&R., publicity, and creative ser-
vices. Hiriam Hicks 1remains senior VP/GM
of Island’s black music division. Larry Mestel
stays on uas executive VP/COO of the Island
Entertainment Group.

In an exclusive statement to Billboard,
Blackwell says, “Basically, we have not
appointed a new president, because I plan to
be in New York for the next six to nine
months to handle the day-to-day operations
of the company along with the executive team
currently in place at Island. At the end of the
time period, we will reassess the situation.
Perhaps Island will be able to exist without
a president, guided by myself and Island’s
senior executives, all ol whom are very tal-
ented and give Island the unique style it has
always had.”

Blackwell's statement should end specula-
tion that David Simone, president ol Poly-
Gram Music Publishing, was headed for the
Island presidency. Simone had no comment.

However, according to a source, Simone
may have decided that the job wasn’t for him.
“Does Simone want the gig?” asks the source.
“No recent president has lasted at Island for
very long. Is that your career move?”

Indeed, the presidency at Island has
resembled a revolving door during the last
several years. Shortly after Mike Bone’s
departure as president in 1990, Island became
part of PolyGram Label Group, which was
run by Rick Dobbis. In 1994, after PLG was
dissolved, Barbis, who had heen with Poly-
Gram since 1991, was named president.

Although no reasonwas given for the leave
of absence, it was well known within the
industry that Barbis and Blackwell did not

= ' H!S

BOOM IN BRAZIL

brate.

. HELLO ‘MRS. SANTA’

December will bring Jerry Herman's “Mrs. Santa,” the first new
TV musical in decades by a major Broadway writer. Deputy editor

Irv Lichtman has the story.
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Record sales are soaring in Brazil, and by year's end, the country
is expected to have the sixth-largest market in the world. The Bill-
board Spotlight examines why the industry has reason to cele-
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get along.

Although Island is receiving critical
acclaim with new acts such as PJ Harvey,
Tracy Bonham, and Tricky, none of these
artists’ sales have approached platinum sta-
tus vet. New releases from the Cranberries

_ ISLAND

and Melissa Etheridge have gone platinum
but have not performed nearly as well as
either of the artists’ past albums.

Despite any tension between Blackwell and
Barbis, the latter is extremely well liked by
PolyGram higher-ups, including Roger Ames,
president of PolyGram Music Group, and
Alain Levy, president/CEO of PolyGram

Holdings, as well as Paul McGuinness, U2's
nmanager.

Barbis is also well respected by the man-
agers of many of the label's artists, who hope
his departure will not hurt their acts.

“We're certainly going to miss Johnny, and
he championed a great project,” says Scott
MecGhee, Bonham’s manager. “I think Tracy’s
project is tar enough along, and there are
enough quality people plugged in that we cer-
tainly will strive ahead. Johnny’s departure
won’t have as much effect on us as if a new
president were brought in and that president
brought in a new second-in-command. That
would be more disruptive to the momentum
we have.”

“Whenever there are changes that are dra-
matie, from changes in morale to changes in
direction, there is always an effect,” says
Allen Kovac, manager of the Cranberries,
“but the one thing that doesn’t change is, if
you have a hit, the hit will get through the
system, because great songs are what radio
stations need.”

(Continued on page 99)

W BY JEFF CLARK-MEADS

LONDON—The ever-increasing success of
the CD and the allied resurgence of the sin-
gle offer two high notes in the latest figures
on global record sales. However, the statis-
tics also reveal some worrying trends.

The figures, released Oct. 10 by the Inter-
national Federation of the Phonographic
Industry (IFPT), are for the first half of the
year and show the total value of the market
across 31 countries up just 0.2% compared
with the same period in 1995.

The survey covers 44 countries, but, says
IFPI, only 31 can be compared directly with
the prior-year period. In those 31, sales at
retail values were the equivalent of $16.24
billion in the period from January to June.
Unit sales were up 5.3% at 1.25 billion.

Across all 44 countries in the survey, sales
were worth the equivalent of $16.72 billion
on a volume of 1.3 billion units.

In the 31 comparable countries, CD unit
sales were up by 11.9%, and singles rose
11.5%. However, cassette sales fell by 12.3%,

CD Leads To Market Growth In
First Half Of Year, Says IFPI

and vinyl was down 6.7%.

Says an IFPI representative, “The CD is
the sole contributor to growth in anincreas-
ing number of music markets. Only five of
the countries suveyed experienced growth
in other formats.

“In the first half of 96, CDs accounted
for almost 80% of album [unit] sales and
some 73% of the singles market,” the rep-
resentative continues. “This compares with
74% of album sales and 65% of singles in
January-June 1995.”

IFPI notes, though, that while CD growth
remains in excess of 10%, “some of the most
mature CD markets have experienced flat-
ter sales this year.”

The main area of CD advances is in the
singles market, where unit sales of the for-
mat grew by 25% this year compared with
the same period in 1995. Savs the IFPI rep-
resentative, “The surge in popularity of the
CD single has stimulated very high levels of
growth in even the smallest singles markets
and has boosted the significance of singles

(Continued on page 20)
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Dance Music Back In Step Around Worid

H BY MARK FINKELSTEIN

WKTU New York recently stunned the
radio world by emerging as the No. 1 station
in the country. And now, there is talk that in
the wake of that breakthrough success, there
will be 30 new dance stations within the year.

Does this mean that dance music is back in
full force? For the first time in seven years, I
truly believe there is reason to hope. Musi-
cally, we as a community are stronger and
more diverse than ever, with freestyle, tech-
no, house, Miami bass, and acid jungle among
the wide variety of styles that have their own
strong followings throughout the world.

However, the business still faces a number
of significant challenges along with its myri-
ad opportunities. On the plus side, the inter-
national marketplace is ripe with potential for
U.S. labels and local imprints alike. On the
minus side, competition is tougher than ever,
as breakthroughs in recording technology
make it easier than ever for small players to
enter the market in force.

Before looking ahead at dance music’s
prospects on the global level, it is perhaps
instructive to look back. During disco’s hey-
day in the '70s, dance music accounted for
more than 30% of all music sold. But by 1985,
dance music sales were insignificant to the
overall music picture. The late '80s saw a sig-
nificant resurgence of dance music sales with
the success of the freestyle genre. But even
during its peak, freestyle was never as com-
mercially successful as disco. After freestyle,
the next wave of commercial success came
from techno, and it lasted about 10 minutes.

And then, for the last few years, it has been
quiet—very quiet. Our talent found itself
being used to get street support for acts from
other genres.

But the urge to dance is innate in humans.
We can’t be away too long before they miss
us. And with successes like Planet Soul, La
Bouche, Real McCoy, Lina Santiago, and
Robert Miles and the phenomenon of WKTU
and the imitators its success will breed, there
is hope for a new rise as we head into 1997.

However, today’s dance labels face many
challenges, some new and some as old as those
disco duds in the closet. Among key hurdles:

* Distribution: Labels must get their prod-
uct to the DJ and the underground and yet be
ready to deliver a hit if it comes their way.
Thus, a dance label must have two distribu-
tion systems—one targeted at niche markets
and the other at the mainstream.

* Radio support: Although we can see the
light at the end of the tunnel, we are still in
the tunnel. There are only 30-35 radio stations
nationally that will even play dance.

* Intense competition: With the advent of
new and inexpensive technology, the number
of home studios has exploded. It is now possi-
ble for a producer to create a release-ready
master very inexpensively. In fact, most pro-
ducers and production companies have their
own studios. What this situation has created
is an enormous supply of product available for
release. Add to this the tremendous increase
in the number of labels, and what we have is
more than 1,000 new dance releases per week
internationally. That's competition.

* The international scene: This falls into
the good news/bad news category. Because
dance music is not lyric-sensitive, the mar-
kets in which it can compete are truly inter-
national. In fact, traditionally 80% of Strictly
Rhythm’s revenues come from offshore. On

the down side, this means that the competi-
tion in any given market is likely to be
intense.

Still, dance labels would do themselves a
tremendous disservice to ignore the impor-
tant international marketplace. Here is a run-
down of where dance stands around the globe:

The U.K. is the largest market in the world
for dance music and provides the best chance
for breaking new acts. U.S. repertoire flour-
ishes, although acts remain hard to break
beyond the first few singles. The size and pop-
ularity of the club scene has fueled an explo-
sion in compilations, The trend is toward DJ-

‘The international market-
place is ripe with potential
for U.S. labels and local
imprints alike’

Mark Finkelstein is president of New
York-based Strictly Rhythm Records.

mixed CDs.

Always a difficult market to crack, Ger-
many has been dominated for several years
by indigenous trance and techno. U.S. dance
has a small but fanatical following, which has
been slowly but steadily growing over the last
two years. Branding is very important in Ger-
many; if “authentic” U.S. music is carefully
marketed, it can do very well.

U.S. dance has always had a strong cult fol-
lowing in Ttaly, probably one of the most open
markets in Europe. Licensing of U.S. reper-
toire is widespread. House has taken the
place of Euro as the new pop music. Key here
is its thriving, trendsetting club scene.

France is known throughout the European

DICK GREGORY DEFINES GANGSTA RAP
When we think about the death of Tupac
Shakur [“Thug Life: Where Do The Children
Play?,” Editorial, Billboard, Sept. 28, 1996],
we must understand that Tupac delivered us
“gangsta rap.” Let’s go over the meaning of
those two words, and just maybe you, the pub-
lic, will have a better understanding of why
gangsta rap is an insult
to the black family.
Webster’s Dictionary
defines the gangster as
“people banded together
for some purpose, usually
bad; one of a gang of
criminals.” Rap is de-
fined as “to deliver a
smart, light blow.” Gang-
sta rap, then, delivers to
our children a gang of criminal messages.
Rap is not a “new” form of music; black
folks were rapping during slavery, during the
Underground Railroad. The two strongest
forces within black culture in the history of
America are the black woman and the black
church. And it is no coincidence that both are
under fire. The black churches are being
bombed, and black women are being bombed
by gangsta rap and its lyrics. So we as a peo-
ple need to speak out against gangsta rap to
protect the black family from destruction.

GREGORY

music industry as the most idiosyncratic ter-
ritory; genres popular elsewhere don’t work
here, and in their place are styles like domes-
tic rap. The commerecial scene is stuck in the
'80s (hi-NRG is popular), while U.S. dance is
largely ghettoized as gay music and frustrat-
ed by legislation that stipulates that 40% of
all programming must be French-language.

Nearly all the rest of Europe is a compila-
tions market only, with most of the commer-
cial market taken up by Euro-dance, though
there are plenty of opportunities for U.S.
labels. The Benelux territories are likely the
most important; they have a strong club
scene.

Greece is the most active territory in
Europe for U.S. product. There is an active
scene both in Athens and on island resorts.

Spain has been dominant for some time due
to the success of Euro-dance and its Spanish
techno offshoot, Baccala. However, there are
signs that this homegrown music has reached
its peak, and licensing of U.S. dance music has
picked up this year.

Neighboring Portugal has an active and
U.S.-friendly dance scene developing, though
there are only two players, and sales are nat-
urally limited in such a small country.

Scandinavia and the Eastern European
countries offer very limited opportunities, but
all have potential.

Japan offers the greatest challenge to out-
side labels because of the enormous cultural
differences that exist. Domestic product is
dominant, with the majority of licensing activ-
ity in the hi-NRG, techno, and Euro genres.

Challenges aside, this is an exciting
moment for the dance music community. It’s
about time.

Adapted from a keynote address delivered
at the Billboard Dance Music Summit in
Chicago.

e L CTTERS

Women, unfortunately, have always been
identified by some as “bitches” and “whores,”
but these were never dancing words; they
were and are words used to destroy, disre-
spect, and torment women. Imagine if a black
person would aim those same gangsta rap
words and lyrics at Jewish, Irish, or [talian
women—our society would not permit such
music on the airwaves.

I'm not against rap music. The Last Poets
were and are the greatest rappers of all times.
And I'm not against the record companies.
It’s the gangsta rap music some people make
that we must be concerned about.

If you buy a car from General Motors and
you use that car to rob a bank, we can’t stop
cars from being made, and we cannot take the
car off the market just because a robber uses
it to rob a bank. But we can catch the robber
of the bank and prosecute him or her.

The point I am making is that rap music
has been around for a long time, and black
folks utilize their style of rapping to teach the
children and to signal a message to one anoth-
er, but never to disrespect the family.

The best way to stop a snake is to step on
the head. The gangsta rapper is nothing but
the head of a snake.

Dick Gregory
West New York, N.J.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard o its management. ]
Letters should he submitted to the Letters Editor. Commentaries should he submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway, New York, N.Y. 10036

6

www.americanradiohistorv.com

BILLBOARD OCTOBER 19, 1996


www.americanradiohistory.com

Iguﬁﬁ' Ufu

(ear e s g
~ VINCE GILL

L9

.'/'J ’“’:I! E

'Y BROWN

Froducer)

10

Ibum Ot The Year
i Sky?”
£ 7
(B al

R

e


www.americanradiohistory.com

_ q

g\ﬁ\ d/
WAL \\..\..v

www.americanradiohistorv.com


www.americanradiohistory.com

oon, every man, woman
and chipmunk will
be doing the Macarena.

Just when you thought the Macarena couldn’t get any hotter, Alvin and The
Chipmunks put their own distinctive paw-prints all over it. “Club Chipmunk,”

their new dance mix release, follows a string of Grammy-winning platinum

albums right into the hearts and hips of the world. Hip hop to “Play That Funky
Music Chipmunk,” “Vogue,” “I'm Too Sexy” and “love Shack!” Call now and learn how

to get your paws on all the Chipmunks’ hits. Then join the craze.

- s 0t A Climip
B 15 @(

D S

SONY :
W ENOER] T

epic records group

RECORDS

© 1996 Sony Music Entertainment, Inc./Bagdasarion Productions tIC. S0 and J==__ are trademarks of Sony Corporation. “The Chipmunks,” “Chipmunk Records” and Mme registered tfrodemarks of Bagdasarian Productions, LLC. Chipmunks artwork © 1996 Bogdasarian Productions, LLC. All rights reserved.
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New Twist In PolyGram/STEMRA Dispute

Judge Rejects Dutch Society’s Case Against Major

W BY JEFF CLARK-MEADS

LONDON—The most controversial
development involving European
mechanical rights for a decade has
taken a dramatic new turn.

A fierce row has raged in Europe
since the summer over the new sys-
tem of direct distribution.

Firmly entrenched in the camp
[ o arguing for direct

distribution
| FOlyGramJ are the U.K.’s
I Mechanical
Copyright Pro-
tection Society (MCPS) along with its
ally, the PolyGram Group; equally
implacable on the other side are the
continental European mechanical
rights societies.

Now it has been revealed that the
most prominent opponent of the
MCPS/PolyGram alliance—Dutch
society STEMRA—offered two years
ago to adopt direct distribution. Fur-

Wherehouse
Execs Look To
The Future

@ BY EILEEN FITZPATRICK

LOS ANGELES—After being on the
financial ropes for the past year,
Wherehouse Entertainment unveiled
its plan for the future at a company
conference held here Sept. 30-Oct. 1.

As previously reported, Wherehouse
will emerge from Chapter 11 by divid-
ing ownership among Cerberus Part-
ners, trade creditors, and bond holders
(Billboard, Oct. 5). Furthermore,
sources say, the company plan creates
a mechanism whereby the trade can
convert its equity position in the chain
to cash by providing normal terms of
credit for Wherehouse (see sidebar,
page 109).

Wherehouse filed for Chapter 11
protection Aug. 2, 1995, after spending
the first half of that year on the ropes
while Jerry Goldress, the company
chairman, tried to negotiate an out-of-
court restructuring of the chain’s bal-
ance sheet. Wherehouse’s burdensome

(Continued on page 109)

FCC Makes First Dent
In Complaint Backlog

@ BY BILL HOLLAND

WASHINGTON, D.C.—The Oct. 4
announcement by the Federal Com-
munications Commission (FCC) that it
had targeted radio station WVIC East
Lansing, Mich., for an $8,000 indecen-
cy fine marks the start of the FCC’s
effort to clear the backlog of 120 inde-
cency complaints against 70 stations
nationwide that have been piling up for
nearly two years.

WVIC, a Jencom Broadcasting out-
let, has 30 days to pay the fine or show
why the fine should not be imposed.
FCC officials say that the “notice of
apparent liability” is the first of many
to come this fall and winter.

On June 3, the station’s morning
host received and broadcast several
explicit calls from listeners. There was
no tape-delay unit in place. The broad-

(Continued on page 109)

ther, STEMRA'’s failure to introduce
direct distribution cost it a $1 million
payout to PolyGram.

Direct distribution is a powerful
challenge to existing methods of
mechanical royalty administration
within the European Union, as soci-
eties not involved in it are deprived
of significant amounts of business
(Billboard, Oct. 5).

The continental societies were
angered when MCPS broke ranks
and became the first body in the EU
to offer direct distribution to its
members. MCPS introduced the ser-
vice in July at the same time that
PolyGram’s record arm switched its
central European license from

Celine Soars. 550 Music artist Celine Dion, front, proudly accepts a plaque

STEMRA to the London-based body.
Though direct distribution is avail-
able to all MCPS members, only
PolyGram International Music Pub-
lishing took advantage of the service.
The double involvement of Poly-
Gram in the new system made the
company as large an object of the
continental societies’ ire as MCPS.
Though several of the continental
bodies have threatened to take legal
measures over the issue and have
moved to sever reciprocal agree-
ments with the British body, the first
to take any concrete action against
PolyGram is STEMRA.
In a move that is regarded by Poly-
(Continued on page 66)

from Sony Music executives commemorating total sales of 10 million copies of
her four English-language U.S. releases. Her current smash album, “Falling Into
You,” tops the list at 4 million units. She is the first Canadian vocalist to have
three multiplatinum albums. Pictured in the back row, from left, are Vito Luprano,
VP of A&R, Sony Music Canada and executive producer of “Falling Into You”;
David Glew, chairman, Epic Records Group; Polly Anthony, president, 550
Music; John McL. Doelp, executive VP, 550 Music and executive producer of
“Falling Into You”; and René Angélil, Dion’s manager.

Arista Nashville’s Reunion Records
Purchased By The Zomba Group

@ BY DEBORAH EVANS PRICE

NASHVILLE—Ending months of
speculation on the fate of Reunion
Records, the Zomba Group of Compa-
nies has purchased the label from
Arista Records Nashville, a division of
BMG Entertainment.

Currently distributed in the Chris-
tian market by Word Records,
Reunion will be distributed by Zomba-
owned Brentwood Music in the Chris-
tian market starting in January 1997.
[t will continue to be distributed in the
mainstream retail market by BMG as
part of its North American distribution
arrangement with all of Zomba's
labels.

Zomba purchased the 15-year-old
Brentwood Music—which includes the
Essential, Ransom, Brentwood
Records, and Brentwood Kids labels—
in February 1994. Zomba chair-
man/CEQ Clive Calder sees Brent-
wood Music and Reunion as compati-
ble ventures.

“By acquiring Reunion, which is
such a terrific label with such a terrif-
ic artist roster, our intention is for
Reunion to continue to run as a bou-
tique, A&R, artist development-led

label,” Calder says. “It complements
Brentwood so well because Brentwood
will be able to do the sales and distrib-
ution functions that up to now have
been done by Word in the [Christian
Booksellers Assn.] market.
(Continued on page 99)

Atlantic Group
Begins Its
Streamlining

B BY GHRIS MORRIS

Atlantic Records Group moved to
trim its staff and consolidate its label
interests Oct. 8, cutting more than 60
staffers across the board in its New
York and Los Angeles offices, accord-
ing to well-placed sources. The layoffs
had been widely anticipated (Billboard,
Oct. 12).

An informed source says that the
company shuttered its specialty
imprints TAG, Mesa/Blue Moon, and

(Continued on page 108)

| Chain Buys Irish Web

B BY PETER DEAN

Blockhuster Plots Shifts
In Int’l Retail Course

Music Closures Planned
[ ] BYEON JEFFREY

{  LONDON—BIlockbuster Entertain-
ment is poised to enter the Irish
marketplace with the planned acqui-
sition of the Xtra-

NEW YORK—BIlockbuster Enter-
tainment plans to close up to 10% of |
its 500 U.S. music stores, which have
been a drag on the

vision group, which i
owns 217 video I
stores throughout

the republic and |
Northern Ireland. |
No purchase price |
has been disclosed.

If the deal, '
which is subject to | _
regulatory consent,
goes ahead as expected, it will see
Blockbuster breach the halfway mark
toward its intended 2,000-store pen-
etration throughout Europe, a goal it
plans to reach by the millennium.

(Continued on page 109)

earnings of parent
company Viacom.

Viacom execu-
tives made the
announcement at a
meeting Oct. 8 in
New York with
security analysts
and investors,
according to a con-
ference attendee.

Blockbuster also reported that
week that it had acquired a minority
interest in PC Upgrades, a Cincin-
nati-based retailer specializing in

(Continued on page 109)

Musicland Explores Its Options
Retailer Working With Smith Barney

B BY ED CHRISTMAN

The Musicland Group has imple-
mented an aggressive strategy to alle-
viate its cash-flow problems. The chain
has renegotiated its revolving credit
facility and has hired a financial advis-
er to shop its assets.

According to a press release issued
Oct. 8, the Musicland group has hired
the New York-based investment bank-
ing firm of Smith Barney to explore
strategic and financial alternatives that
might improve the value of the compa-
ny toits shareholders. But knowledge-
able retail sources confirm that Smith
Barney has been approaching other
merchants and financial players to see
if there is any interest in buying all or
part of Musicland.

Musicland operates 1,476 stores in
four chains: Suncoast Motion Picture
Co., a video sell-through chain; Media
Play, a multimedia entertainment
superstore chain; On Cue, a small-town
retailer carrying music, books, and
video; and Musicland/Sam Goody, a
mall-based record store web.

In the words of an executive in a
company that has had a preliminary
inquiry from Smith Barney, “Whatev-
er interest in Musicland you have—if
you want to buy Suncoast, or if you
want to buy music mall stores in the
Southeast, or whatever, it’s all up for
grabs.”

Marcia Appel, VP of marketing,
downplays the possibility of Musicland
selling its assets. She says that Smith
Barney has begun to explore all options
and that at the completion of that task,
it should be able to provide the Min-
neapolis-based chain with a full array
of recommendations.

This past spring, in an effort to raise
cash, Musicland tried to spin off Sun-
coast as a publicly traded company but
found little interest from Wall Street.
Musicland subsequently aborted the
offering.

According to the Oct. 8 announce-
ment, Musicland has completed nego-
tiations with the banking consortium
that provides its revolving credit facil-
ity. According to the company, under
the amended agreement, most of the

facility’s existing financial covenants
are waived until March 30, 1997. As
part of that, the chain no longer has to
pay down its revolver balance to $25
million for one day between Dec. 15,
1996, and Feb. 15, 1997.

According to one label executive, the
agreement gives Musicland greater
flexibility to operate its business with-
out worrying about triggering
covenants that could result in the bank
“pulling the plug” on the revolver.

On the other hand, the company says
that the agreement calls for Musicland
to reduce its revolver to $275 million by
Dec. 20 and maintain that level
through March 30. Currently, Music-
land’s revolver makes $350 million in
credit available to the chain, according

(Continued on page 99)

FTC Closes
Trade Practice
Investigation

@ BY ED CHRISTMAN

NEW YORK—The Federal Trade
Commission (FTC) has closed its
three-year investigation into musie-
business trade practices.

In early October, the FTC mailed a
form letter to the major record com-
panies stating that after reviewing the
matter, “it now appears that no further
action is warranted,” according to a
copy of the letter obtained by Bill-
board.

The letter, signed by FTC deputy
director Mark Whitener, states that
the commission was investigating
“whether members of the prerecord-
ed-music distribution industry engaged
in any unfair methods of competition
... by limiting the availability of coop-
erative advertising or promotional
funds, allowances, and services in con-
nection with the sale of CDs, cassettes,
and records.”

According to the letter, the FTC was

(Continued on page 20)
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Stones’ ‘Circus’ Project
Finally Finds Publlc Eye

B BY PAUL VERNA

NEW YORK—TIt languished for near-
ly three decades under dubious storage
conditions. Its participants never saw
it. Its originator could not find it when
he decided to take a look at it. And
when it was finally ready to be
released, two conflicting events would
shelve it for another year.

It’s the intriguing story of “The
Rolling Stones Rock And Roll Circus,”
a film and soundtrack shot in 1968 but
never seen by the public until this
week, when Allen Klein’s Abkco group
will premiere the movie at the New
York Film Festival and follow it up
with the release of the soundtrack and
home video Tuesday (15).

Directed by Michael Lindsay Hogg,
the 65-minute film features the Rolling
Stones performing tunes that had just
appeared on their “Beggars Banquet”
album: “Parachute Woman,” “No
Expectations,” “Sympathy For The
Devil,” and a giddy version of “Salt Of
The Earth.” They also perform their
current hit at the time, “Jumpin’ Jack
Flash” and premiere “You Can’t
Always Get What You Want,” which

would debut the following year on “Let
It Bleed.”

The rest of the cast consists of
Jethro Tull in an early incarnation that
included eventual Black Sabbath mem-
ber Tony Iommi; the Who with a show-
stealing performance of its mini-opera

TAJ MAHAL

John Lennon assembled the Dirty Mac
band to perform the Beatles tune “Yer
Blues” at the “Rock And Roli Circus.”
Shown, from left, are Eric Clapton,
Lennon, Mitch Mitchell of the Jimi
Hendrix Experience, and Rolling Stone
Keith Richards on bass.

“A Quick One (While He's Away)”; Taj
Mahal fronting a band that included
Jesse Ed Davis, Gary Gilmore, and
Chuck Blackwell; Marianne Faithfull,

(Continued on page 107)

[ Joe Cocker Gets
‘Organic’ On
New Album

B BY PAUL SEXTON

LONDON-—Thirty-two years
after emerging from Britain’s
pub and club
circuit, Joe
Cocker is tak-
ing requests.
The requests,
to be specific,
of his Euro-
pean record
label. EMI,
primarily its
German com-
pany, is the prime mover behind
(Continued on page 22)

COCKER

McEntire Cuts New Image
MCA Set Finds Her In Top Form

B BY DEBORAH EVANS PRICE

NASHVILLE—Any artist worth his
or her weight in gold and platinum
album sales will occasionally take
musical risks. Such
was the case with
Reba McEntire on
her 1995 album,
“Starting Over,” a
collection of cover
tunes that drew a
mixed respense
from country radio
and retail.
However, with
the Nov. 5 release of “What If It’s You,”
early indications are that McEntire is
delivering a project that will more than
meet radio and retail expectations.
“To have 10 such powertful songs on
one album malkes it very special,” says

MCENTIRE

MCA Nashville chairman Bruce Hin-
ton. “There are only so many writers
and so many great songs in Nashville,
and Reba has collected her dispropor-
tionate share. And why not? No one
could be more deserving. She’s coun-
try musie’s female artist of the *90s.”

Lew Garrett, VP of purchasing for
the 320-store Camelot Music chain,
agrees. “This is one of my favorite
albums of the year,” he says. “The new
single signals the arrival of the new
album, and it’s a great song.”

The first single, “The Fear Of Being
Alone,” shipped to country radio Sept.
16 and is currently at No. 20 and climb-
ing on Billboard’s Hot Country Singles
& Tracks chart. It looks to fare better
at country radio than the three singles
from her last album, of which only one,
“Ring On Her Finger, Time On Her

(Continued on page 20)

Anointed To Span Several Mkts. Via Myrrh/Epic Promos

NASHVILLE—With a sound that
biends pop, R&B, and gospel, Anoint-
ed’s first two albums drew a wide base
of support ranging from the gospel and
contemporary Christian camps to
mainstream R&B aficionados. With the
Oct. 28 release of its third album,
“Under The Influence,” Nashville-
based Myrrh Records and New York-
based Epic are teaming to build on that
foundation via a strong push to Chris-
tian and mainstream radio and retail.
“It’s a unique opportunity to market
this group, because we have so many
options,” says Myrrh VP/GM Jim
Chaffee. “They are very well-received
in the gospel marketplace. They were
very well-received on the last record in
the R&B marketplace, and we've had
real good success in the [contemporary
Christian] marketplace. We feel
strongly that we don’t want the group
to ever walk away from their roots and
their culture. But we also feel they have
the opportunity to reach a world that
is way beyond where most [contempo-
rary Christian] artists are capable of

reaching. I think this album is a good
step in that direction.”

Myrrh VP of marketing Andrew
Tempest agrees. “Their popularity
among all three markets is definitely a
benefit,” he says. “There will be gospel
stations that want the single, Christian
stations that want the single, and Epic
is doing an R&B single.”

The title cut is the first single being
released to contemporary Christian,
gospel, and mainstream R&B stations.
It went to Christian radio in July and
hits mainstream R&B stations Tues-
day (15). The track will be available for
sale at retail as a maxi-single in both
cassette and CD formats; it features
five mixes of “Under The Influence” as
well as two mixes of “It's A Matter Of
Love” from the group’s previous album
“The Call.”

Anointed comprises three Ohio-born
singer/songwriters: Steve Crawford,
his sister Da’dra Crawford Greathouse,
and Denise “Nee-C” Walls. They began
performing around their hometown of
Columbus and landed a contract with

ANOINTED

Brainstorm Records (then distributed
by Word), which released their debut
album, “Spiritual Love Affair.”

The group then moved to Myrrh
Records and followed with “The Call,”
which won accolades including three
Gospel Music Assn. Dove Awards, a
Grammy nomination for best contem-
porary soul gospel album, and a Stel-
lar Award for best performance by a
group or duo, contemporary.

With that track record, executives at
Myrrh and Epic, which distributes the

label into mainstream markets, have
high expectations for the new album.
“I feel like [this is] the next step for the
group career-wise,” Chaffee says.
“They’ve taken the strong points from
the first records and moved on.”

Bob Elder, senior buyer for the 185-
outlet Family Bookstore chain, says
the group’s last album was a steady
seller for his web and that he expects
“Under The Influence” to do very well,
too. “The exciting thing about a group
like Anointed is that you can promote
them to your contemporary Christian
and gospel customers,” he says.
“Anointed is one of those groups that
will bridge the gap.”

Anointed’s members agree that their
audience is diverse but feel that the
contemporary Christian market may
be their strongest arena. “I think our
target audience is more [contemporary
Christian] now, the young people,”
Walls says, but quickly adds, “and the
older people as well.”

“In God’s Hands Now,” a single and

(Continued on page 20)
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the new album available October 29
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Artists & Music

First GLAMA Awards
Honor Curtis, Callen

B BY LARRY FLICK

NEW YORK—Guardian-EMI trouba-
dour Catie Curtis and the late
singer/songwriter Michael Callen were
the big winners at the first Gay & Les-
bian American Music Awards
(GLAMA), presented at Webster Hall
here Oct. 6 (see story, page 30).

Curtis took home the trophies in the
categories of best “out” song and best
“out” recording for “Radical,” a cut
from her critically lauded debut, “Truth
From Lies,” while Callen was honored
four times for his posthumously
released Significant Other album
“Legacy,” including awards for best
male vocalist and album of the year.

“It’s great to know that I have such
support in the gay community,” Curtis
said backstage at the ceremony. “It’s
important for artists who might be con-
sidering ‘coming out’ to know that such
support exists. And while the focus of
the GLAMASs might be on ‘out’ musi-
cians, the attention generated by the
event can only help the artists who
were nominated to achieve our poten-
tial in the mainstream.”

Richard Dworkin, producer of
“Legacy,” accepted the awards on
behalf of the artist, who died of AIDS-
related complications in 1993. “Michael
drew such pure joy from writing and
performing, and he truly gave so much
of himself to this album,” he says. “To
see him get so tremendously recog-
nized proves that the hard work was
worth it.”

Callen’s memory was also honored
with the Michael Callen Medal of
Achievement, which will be an annual
award given to an individual, group, or
organization committed to furthering
gay and lesbian music. This year’s
recipient was veteran singer/song-
writer/activist Tom Robinson, who
gained notoriety for his 1978 hit “Glad
To Be Gay.”

“Needless to say, I'm pleased to
receive such an award,” says Robinson.
“Michael’s impact on the gay commu-
nity and on music will certainly live on
forever. It’s lovely to be placed in such

company.”

Other highlights of the GLAMA cer-
emony, hosted by comedian/actor Jason
Stuart, included Warner Bros. tune-
smith Ferron winning the Outmusic
Award and Melissa
Etheridge’s citation
as best female
vocalist for her
Island single “Your
Little Secret.”

Although the
long-term main-
stream impact of
the GLAMAS re-
mains to be seen,
independent retailers see the awards
as an opportunity to draw business to
smaller outlets and much-needed
attention to lesser-known acts.

“It’s real hard to find a Michael
Callen dise in HMV or Tower, but we
have them here,” says Jim Dinello,

(Continued on page 20)
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Puth Project Brings Danny Kaye To Kids

Diabetes Benefit Set To Be Sold At Sbarro Restaurants

B BY MOIRA McCORMICK

CHICAGO—Veteran jazz and pop
singer Asha Putli’s first children’s
album, “Aa! ssha The Puppet,” is the
subject of a holiday marketing pro-
gram with New York-area Sbarro
restaurants that will benefit the Juve-
nile Diabetes Foundation.

Released through Putli’s Top of the
World Productions, “Aa! ssha The
Puppet” is subtitled “A Tribute To
UNICEF Ambassadors” and features
Putli performing songs made famous
by Danny Kaye, UNICEF’s first
goodwill ambassador. The cassette-
only rélease includes such Kaye
favorites as “The Ugly Duckling,”
“Inchworm,” and “The Emperor’s
New Clothes.” o

“Aa! ssha The Puppet” was avail-
able for a limited time this summer at
the Tower Records outlet in New
York’s Trump Tower, for $6.99; Putli
says she is looking for a retail distrib-

utor.

Beginning Dec. 1, the album will be
sold at the promotional price of $3 in
100 Sbarro restaurants in New York,
New Jersey, and Connecticut, with $1
of each sale earmarked for the Juve-
nile Diabetes
Foundation. Pepsi-
Cola is helping to
develop the promo-
tion and its point-
of-purchase mate-
rials through its
advertising agency,
TL Partnership.
According to
Pepsi-Cola nation-
al account sales manager Doug
Larsen, the program may go national,
depending on how well it does in the
New York area.

Larsen says a cardboard dangle
alerting customers to the album will
be displayed near restaurant
entrances. In addition, tray liners fea-

PUTLI

Cindy Morgan’s Ready For A ‘Listen’

Word Campaign Promotes Christian Artist’s 4th Set

B BY DEBORAH EVANS PRICE

NASHVILLE—Contemporary Chris-
tian singer/songwriter Cindy Morgan
embarked last month on her first head-
lining tour to accompany the Oct. 23
release of her fourth album, “Listen,”
on Word Records.

An extensive marketing campaign
for the release is already under way
and includes giveaways of personal
portable CD players and 50,000 cas-
sette samplers, and an 800 number.

“It’s one of her best records,” says
Word president Roland Lundy. “It will
be one of those records that will trans-
late well from the record to the live
performance, which is important.”

Working with producer/songwriter
Brent Bourgeois, Morgan ventured
into new sonic territory on “Listen.”
Instead of the programmed dance/pop
sound that marked her entrance into

RECORD COMPANIES. EMI Records in
New York promotes Adam Sexton to
VP of marketing and international
and Nicholas Manville to director of
international marketing. They were,
respectively, VP of international and
associate director of international
marketing.

John Vlautin is promoted to senior
VP of media relations for Island
Records in New York. He was VP.

Virgin Records in Los Angeles pro-
motes Al Moinet to VP of promotion,
Dawn Hood to VP of alternative pro-
motion, and Scott Douglas to senior
director of album promotion in New
York. They were, respectively, VP of
pop promotion, senior director of
alternative promotion, and national
director of album promotion.

Arista Nashville promotes Bobby
Kraig to VP of promotion, Dave
Dame to director of national promo-
tion, Mike Owens to director of field
promotion, Teddi Bonadies to direc-

VLAUTIN

SEXTON

tor of promotion, Northeast, and Lori
Dawe-Hartigan to director of pro-
motion, West Coast. They were,
respectively, senior director of nation-
al promotion; manager of regional
promotion, Midwest; director of
regional promotion, Southeast; man-
ager of regional promotion, North-
east; and manager of promotion, West
Coast.

MCA Records in Universal City,
Calif., names Lisa Cristiano VP of
alternative promotion and Bruce
Reiner VP of crossover promotion.
They were, respectively, head of pro-

Uurl

Christian musie, her new release has
an earthier, edgier feel.

Morgan says Bourgeois encouraged
her “to do an expression of art, but at
the same time make it radio-friendly.”

Morgan amica-
bly parted ways last
year with longtime
producer Mark
Hammond.

In addition to her
passionate vocal
style, which has
often elicited com-
parisons to Anita
Baker, Morgan is
known for her prolific songwriting,
having penned most of her own hits as
well as songs recorded by Michael
English; Phillips, Craig & Dean; Sandi
Patty; BeBe Winans; and others.

Morgan also wrote a song called
“Making Love Last,” which is the title

MORGAN

VvVE TUR

HOOD

MOINET

motion for Radioactive Records and
director of crossover promotion for
Columbia Records.

Keith McCarthy is promoted to VP
of communications for Sony Music
Entertainment in New York. He was
senior director of corporate and media
relations.

Andrea Kinloch is promoted to
director of product management for
Rhino Records in Los Angeles. She
was senior product manager.

Jolyn Matsumuro is named direc-
tor of media and artist relations, West
Coast, for Mercury Records in Los

NTABLE

of author/speaker Gary Smalley’s cur-
rent book and tour. The song is avail-
able on “Listen,” and Word plans to
cross-promote the projects. Smalley
will play Morgan’s video of the song at
his appearances, and her album will be
on sale along with his product.

Morgan wrote or co-wrote all 12 cuts
on “Listen” and plays piano on every
tune but one.

Morgan says she and Bourgeois
started with her singing and piano play-
ing and built around that, with the other
musicians performing live to tape. “It
never felt like work to me,” she says.
“There was just a lot of energy and
spontaneity in the recording process.”

The album’s title cut was written
years ago by her father, an aspiring
East Tennessee songwriter who for-
feited his career to care for his family.
Morgan and guitarist Drew Ramsey

(Continued on page 108)

turing the album’s black-and-white
cover art will be part of the promotion.
Putli conceived the cover art as some-
thing to be colored as each child sees
fit; in fact, the cover bears the words
“color me.”

“I wanted every child to be able to
identify with the puppet, not have it be
one specific ethnic affiliation,” she says.

Ethnic stereotyping is a subject
close to Putli’s heart. Though the
Bombay, India-bred singer was
trained in Indian classical music, her
recorded output has been primarily
Jjazz, pop, and even rock’n’roll. Yet, she
says, she is often identified solely as
an Indian singer, even though she has
been based in the U.S. for years.

Putli says the inspiration for
recording “Aa! ssha The Puppet” was
twofold. First was this year’s 50th
anniversary of UNICEF and its con-
nection to Kaye; Putli was asked to
perform at UNICEF’s 40th-anniver-
sary festivities.

Second, Putli had long been dis-
mayed at the fact that “there were no
compilations of Danny Kaye’s musie
anywhere. When my son, who is now
21, was growing up, I had to content
myself with renting videos of Danny
Kaye’s movies, which was the only way
we could hear his wonderful songs.”

Putli recorded the album in India
and the U.S. She notes that Indian
schoolchildren sang backup on “The
Emperor’s New Clothes.” “I wanted
to give the kids the experience of
being in a recording studio,” she says.

Putli notes that the songs’ content
varies from the pure fun of “The
Emperor’s New Clothes” to the “won-
derful sense of self” portrayed in “The
Ugly Duckling.”

Putli’s long and varied career in-
cludes a string of albums for CBS,
PolyGram, and other labels from 1968
to 1993. She has performed with a
number of jazz greats, including
Lionel Hampton and Ornette Cole-
man, and has made numerous televi-
sion and film appearances. Last year,
she produced and hosted a 13-part
series for India Television on the Indi-
an diaspora in the U.S.

KRAIG CRISTIANO
Angeles. She was head of the publici-
ty firm JMA.

Melissa Dragich is appointed
director of media relations, West
Coast, for Epic Records in Santa Mon-
ica, Calif. She was national director of
media relations for American Record-
ings.

Thornell Jones is named director
of product development for A&M Rec-
ords in Hollywood, Calif. He was pres-
ident of Fortress Marketing.

Domo Records in Beverly Hills,
Calif., appoints Patrick Lugo direc-
tor of publicity. He was assistant to

REINER McCARTHY

the VP of musie at Lee Solters Co.

RELATED FIELDS. Greg Trojan is
named president/COO of House of
Blues Entertainment in Los Angeles.
He was president/CEO of California
Pizza Kitchen.

Matt Young is appointed national
sales manager for Blue Grape Mer-
chandising in New York. He was prod-
uct manager for Earache Records.

Entertainment Marketing Inc. in
Chicago promotes Cynthia M. Bero
to marketing manager. She was spon-
sorship coordinator.
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GO CAT GO! is destined to become a Rock ‘N’ Roll Classic.
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PRODUCERS/AES ~ WORLDWIDE DANCE

Iséue Date: Nov. 9
- Ad Close: Oct. 15

Issue Date: Nov. 16
Ad Close: Oct. 22

RAP

Issue Date: Nov. 23
Ad Close: Oct. 29

e

GERMANY/SWITZERLAND/

AUSTRIA

Issue Date: Nov. 30
| Ad Close: Nov. 5

The November 16th issue - Billboard's November 30

: - With bonus distribution at the = k5 . = Billboard's annual review =

= . . AES show, Billboard's hlghly l —:Lfi of Billboard will keep IJI | | of rap music prgvides read- | issue bnings music aC'IVIty

i ~ visible November 9thissue === readers dancing to the ~ erswithan overall exami- | sharec by Germany, S

' | spotlights Producers and e '::.p beat with our Worldwide it "". nation of the health and " Switzerland and Austria to -
AES. Billboard’s Paul Verna | é_.f"‘ Dance Spotlight. Billboard S progress of this market. * the forefront of the music § —'r[__.-:
will lead a roundtable discus- =S editor Larry Flick will report | | Our November 23 spotlight ~ industry. Our annual review |
sion with top producers in ~ = on this year's vibrant probes into the current | provides year-to-date sales, ‘ | TRl
s

various genres on their
current projects and chal-
lenges. Other features will
explore the activities of
REPRO, the UK trade orga-
nization protecting preducers’
interests in the UK, a orofile
on AES president Elizabeth
Bowen, and a rundown of
the creme de la creme stu-
dios continuing to sidestep
the downsizing trend.

Contact:.
Pat Rod Jennings
212-536-5136

" dance scenes n some of
* the world’s hotiest spots

including Chiczgo,
Orlando, Amsterdam, Italy,

Y London and the rest of the

U.K., Ibiza and Hamburg.

| Also featured will be phe-

tos and captions of some
of today’s papular interna-
tional artists. Be a part of
this worldwide dance
celebration!

Contact:
Ken Piotrowski
212-536-5223

Flesel Bl

AMNVW ameri

issues facing this industry,
from the selling of sex and
hypermaterialism to the
training and development
of acts. Other features will
explore touring possibili-
ties, current artist-helmed
labels and the growing
importance of Chicago as a
breeding ground for suc-
cessful acts like Common
and Do Or Dire.

Contaet:
Ken Piotrowski
212-536-5223

top-seling albums and key ~ FE= =

| statistics for each region. In =~ |

addition, features will explore £
the radic landscape of these |
territori=s, including thz

growth of commercial outlets

and their implications for

music promotion. Final'y,

Billboard highlights the top

priority acts to keep your

eyes focused on during the
remaincer of 1996 and 1997.

Contact:
Christine Chinetti
44-171-323-6686
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Issue ate: Dec. 7
Ad Close: Nov. 12

In keeping with our commit-
ment to provide readers
with the latest industry
breakthroughs and product
offerings, Billboard's
December 7th spothght
looks ahead to entertain-
ment in 1997. This special
issue will preview the first-
quarter hot products to
watch for in the January to
March period of the new
year. Editorial coverage will
feature a survey of key new
releases from both indie
and major imprints as well
as an index of fortrcoming
video produci, hardware
and multimedia titles.

Contact:
Jim Beloff
213-525-2311

k

Issue Date: Dec. 14
Ad Close: Nov. 19

Sweden'’s music market
continues to flourish on the
international frort.
Billboard’'s Cecember 14th
issue provides readers with
an up-to-date report on the
latest happenings in the
region. This annual spot-
light will explore record
companies’ shifting focus
from domestic sales to
aggressive exporting of

Sweden’s artists worldwide.

Other features will highlight
radio opportunities for tour
promoting, industry players
(managers, putlishers etc),
and priority acts to watch
for as we enter 1997!

Contact:
Catherine Flintoff
44-171-323-6686

Issue Date: Dec. 21

Ad Close: Nov. 25

Billboard’s December 21st
spotlight looks at the
growth and heritage of the
legendary, award-winnirg
Tap 40 station, New York's
WPLJ, celebrating its 25th
Anniversary. Features will
include coverage on the
stazion’s personalities,
management and key
players. Artists and .
industry figures will also
comment on their experi-
ences with this well-
respected station.

Contact:
Ken Piotrowski
212-536-5223

Place your
ad today!

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
213-525-2394/5 - FAX
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615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

4 |

305-441-7976 - PH
305-441-7689- FAX
ANGELA RODRIGUEZ

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
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331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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Blind Melon’s Double Remembrance
Shannon Hoon On Capltol ECD, Video

B BY CARRIE BORZILLO

LOS ANGELES—When Shannon
Hoon, lead singer of Blind Melon,
died from an accidental cocaine over-
dose in October 1995, it was the end
of a band that still had a lot left to
say.

On Nov. 12, Capitol Records will
release the remaining Hoon-sung
Blind Melon songs on “Nico,” an
enhanced CD named after the late
singer’s young daughter, along with
an 80-minute home video titled
“Letters From A Porcupine.” A por-
tion of the proceeds will go to the
Musicians Assistance Program,
which offers drug treatment to
artists and other people in the music
industry.

“We had a lot of songs of his that
we wanted to finish, that we felt
deserved to be heard,” says Blind
Melon guitarist Rogers Stevens,
who is in Seattle with bandmates
Brad Smith, Christopher Thorn,
and Glen Graham working with a
new singer as part of a new band.
“That was our motivation first and
foremost. I just felt like Shannon
got overlooked in a lot of ways. I felt
that he was more talented than he
was given credit for.”

BLIND MELON

The 13 songs on the album feature
three outtakes from the band’s Andy
Wallace-produced sophomore album,
1995’s “Soup,” which failed to meet
the commercial success of the band’s
1992 eponymous debut. According to
SoundScan, “Blind Melon”—fueled
by the album rock hit “Tones Of
Home” and the modern rock/top 40
smash “No Rain,” with its famous
Bee Girl video—has sold more than
2.2 million copies; “Soup” sold
217,000 copies.

The three outtakes are “Pull,”
“Swallowed,” and “Soup.” The album
also features a raw take of “No
Rain,” called the “Ripped Away Ver-
sion,” which was originally on the
promotional-only “Change” EP and
was recorded from a TV perfor-
mance in the Netherlands.

One of the album’s most moving
moments is the song “Letters From

Reprise ‘Parties’ On With
Latest TV Show Soundtrack

Il BY CATHERINE APPLEFELD OLSON

WASHINGTON, D.C.—Compiling
soundtrack albums to complement
films and television programming
can be a daunting task, but for
Reprise Records, it continues to be
one big party.

The Nov. 19 release of the suitably
moody soundtrack to Fox Televi-
sion’s weekly emotional roller coast-
er “Party Of Five” marks the second
such TV series-oriented compilation

for the label, which struck platinum
with the “Friends” soundtrack.
Reprise plans to build on its momen-
tum in a market that has also seen
the recent releases of Warner Bros.
Records’ “X-Files” soundtrack and
Atlantic Records’ “ER.” Next up
from Reprise will be an album of
music to complement the superhero
shenanigans of ABC’s “Lois & Clark.”

For Howie Klein, Reprise presi-
dent and champion of the project,
“Party” was an obvious choice for a
compilation. “ ‘Party Of Five’ is not

as massively popular a show as
‘Friends,” but it has a real musical
vision,” he says. “The [producers]
came up with musical ideas of what
they wanted the show to be like, and
I think the soundtrack music flowed
out of that in a natural way.”

The feeling appears to be mutual
at Columbia Pictures Television,
which produces the show for Fox,
where the executive producers of
“Party” worked closely with Reprise
on the soundtrack. “We love our
show, and there are some things you
can only say with musie,” says Ken
Topolsky, a co-executive producer.
“What the music says is what the
show’s about—different feelings.
The soundtrack is like a souvenir.”

Topolsky says he particularly
wanted to team up with Reprise
because the label “didn’t recoil at the
show’s strong vision.”

To help home in on the best blend
of artists and songs for the album,
Reprise representatives worked
closely with the “Party” production
team and took part in “Party Of
Five” Usenet group discussions on
the Internet, floating ideas to fans
and keeping track of feedback.

The result is a mixture of exclusive
songs and tracks that have been
culled from other projects, all of
which have been or will be included
in an episode of the program. The
BoDeans contributed the “Party Of
Five” theme “Closer To Free,” which
was first recorded three years ago
and catapulted to the upper reaches
of the Hot 100 Singles chart earlier
this year, as well as a track from the
band’s upcoming “Blend” album, due

(Continued on page 21)

A Porcupme which is a tape of
Hoon singing into Thorn’s answering
machine. As with that song, Hoon’s
vocal tracks were all first takes.
Some of the songs were recorded at
ski lodges (a reworked version of
Steppenwolf’s “The Pusher”), while
on tour (“Life Ain’t So Shitty”), or
were taken from the original demo
that landed the band its deal with
Capitol (“Soul One”).

“Everything was done in one pass-
through vocally, and I really like
that,” says Stevens, who began the
painstaking task of collecting the
recordings and laying backing tracks
to them with the band two to three
months after Hoon’s death. “I really
like that. I think there was some-
thing missing in the past records in

1" R Gm
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Post Haste. Elektra executives present Bjork with a gold plaque for her last
album, “Post.” Shown, from left, are Marty Greenfield, Elektra senior VP/CFO;
Seymour Stein, Elektra president; Derek Birkett, One Little Indian Records; Mar-
cia Edelstein, Elektra product manager; Sylvia Rhone, Elektra chairman; Greg
Thompson, Elektra senior VP of promotion; Bjork; Steve Haldt, Elektra senior
VP of sales; Ko Kawashima, Bjork's U.S. manager; Alan Voss, Elektra VP/GM;
Steve Kleinberg, Elektra senior VP of marketing; Sherry Ring-Ginsberg, Elektra
senior VP of press and artist development; and Richard Nash, Elektra senior VP
of urban promotion.

(Continued on page 21)

STUFF Publicists Jim Lawrence and Sandy Sawotka
were among the casualties of Atlantic Records’ downsiz-
ing last week. Lawrence can be reached at 212-741-6340

. Randy Roberts, who was VP of sales and video pro-
motion at Mercury Records for 23 years, has been named
senior VP at Loud Records/SRC. Loud, which is a joint
venture with RCA, features such acts as Wu-Tang Clan,
Sadat X, and Tha Alkaholiks. Roberts will handle sales,
videos, and other facets at Loud . . .

More Atlantic Fallout; Roberts Gets
Loud; Rykodisc S|gns Cockburn

- “Overnight Sensation,” comes out Tuesday (15), will head-

Crypt. Tenderloin will also be on a portion of the first-leg
dates . . . With lead singer Scott Weiland fresh out of
rehab, Stone Temple Pilots hit the road Nov. 4 for a six-
week arena tour . . . Motorhead, whose next album,

line a three-week tour in early November before heading
out with Dio ... Atlanta Rhythm Section is releasing a
greatest-hits collection with three new songs to commem-

Rykodisc has signed Bruce Cock-
burn for all territories outside of his
native Canada. Cockburn’s 23rd
album, “The Charity Of Night,” is
slated for a Feb. 4, 1997, release . . .
Mercury continues to pick up cool
British acts that have had little suc-
cess on their former U.S. labels. It is

.. Graham Parker, backed by the
Figgs, is on tour through October.
He is supporting his new Razor &
Tie album, “Acid Bubblegum” . . .
Chris Whitley, whose new Work
Group album, “Terra Incognita,” will
be released in early 1997, is on tour
with Warren Zevon throughout the

orate the group’s 25th anniversary
B [ A[M

now home to the Boo Radleys, for-
merly on Columbia, and Dodgy, who
was on A&M. Can Supergrass be far
behind? ... A&M’s Scarce and
Touch and Go’s Killdozer have called it quits .. . Kami
Lyle, who was featured in the June 1 Continental Drift col-
umn, has signed with MCA Records. Her debut will be pro-
duced by Hugh Padgham.

TO THE EXTREME: Gary Cherone, the unconfirmed
new lead singer for Van Halen, seems like a good choice
from where we sit. He has a strong live presence and can
belt out an arena rock tune with the bést of them. Warner
Bros. still won’t confirm the Ex-Extreme vocalist’s posi-
tion, saying only, “Van Halen is working with him, but he
has not been officially hired. Eddie [ Van Halen] has said
that it’s 99% there, but there are some contractual agree-
ments that have to be worked out.” When Van Halen tours,
it will be interesting to see if it incorporates Extreme’s two
biggest hits, “Hole Hearted” and “More Than Words,” into
the show.

In the meantime, Van Halen’s greatest-hits album, which
features two new songs with the twice-displaced David
Lee Roth, will be released Oct. 29. The first single, “Me
Wise Magie,” comes in at No. 4 on Billboard’s Mainstream
Rock Tracks chart. The other new track on the album is
“Can’t Get This Stuff No More.”

ELECTION UPDATE: With less than a month to go
before Election Day, Rock the Vote has launched an exten-
sive public service announcement campaign featuring a
number of top artists. Among those cutting TV spots are
Sheryl Crow, Chuck D., Hootie & the Blowfish, Blues
Traveler, Seal, Coolio, the Goo Goo Dolls, and Joan
Osborne.

THIS AND THAT: Soundgarden starts a fall tour Nov. 6
in Salt Lake City. Opening will be Rocket From The

by Melinda Newman

fall . .. Not surprisingly, tickets are
flying out the door for the G3 tour,
which features guitar wizards Joe
Satriani, Eric Johnson, and Steve
Vai. The towr, which started Oct. 11, features each guitarist
playing a complete set, as well as all three performing
together.

Pantera kicks off the second leg of its U.S. tour, with
openers Biohazard and Neurosis, Nov. 5 in Albuquerque,
N.M. ... Popa Chubby, who scored a cult hit with last
year’s “Sweet Goddess Of Love And Beer,” has inked with
Prime CD to release a new live album, “Hit The High Hard
One,” as well as reissue some of his independent albums
put out before he signed with OKeh/Sony ... TVT will
release Volumes 4-7 of “Television’s Greatest Hits” Oct. 29.
Included on the sets are the themes to “Gunsmoke,” “The
Flying Nun,” and the ever-popular “The People’s Court”

.. You never know what will come in the mail. Today the
post brought a real estate flier advertising Big Pink, the
legendary Saugerties, N.Y., site where the Band recorded
“Music From Big Pink.” The Cape Cod-style, three-bed-
room house sits on a 3.9-acre lot. The price, and we're sure
it’s negotiable, is $159,900.

HITTING THE ROAD: Hard to believe, but acoustic
music did exist long before there was MTV’s “Unplugged”
or triple-A radio. EMI salutes singer/songwriters with the
reissue series “Acoustic Highway.” The first batch of releas-
es, out this month, includes Gordon Lightfoot’s “Sunday
Concert Live” (originally released in 1969) and Don
McLean's “Tapestry” (first issued on the indie Mediarts in
1970 and rereleased by United Artists in 1972).

In addition to straight reissues, the label wiil also offer
twofers, two albums by an artist now on a single disc.
Townes Van Zandt’s 1972 set “High, Low And Inbetween”
and 1973’s “The Late, Great Townes Van Zandt” have been
combined on one new disc, as have Jason & the Scorchers’
1983 EP “Fervor” and 1985’s “Lost & Found.”
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REBA MCENTIRE CUTS A NEW IMAGE

(Continued from page 13)

Hands,” hit the top 10, peaking at No. 9.

“Reba is an artist [country radio pro-
grammers] have always been able to
look to to have the biggest records,”
says MCA senior VP of promotion
(U.S.) Scott Borchetta. “We've always
struggled with her cover songs at
radio, and that was a conversation
Narvel [Blackstock, McEntire’s hus-
band/manager] and Reba and I had
when we were talking about the con-
cept of the [last] record . . . It was the
perception of them being cover songs
that was our biggest problem.”

McEntire agrees. “Their reasoning
was that they don’t need remakes. They
don’t need old songs,” she says. “They
needed new material, and [the songs]
sounded too much like the originals.

“I'm very proud of ‘Starting Over,
she adds. “It wasn’t a failure. It sold
quite a few records, but it didn’t do as
well as I thought it would. But you just
collect and regroup and go on and do
something else.”

According to SoundSean, “Starting
Over” has sold 1.3 million units since
its release last fall. Garrett says the
album was the best-selling new album
by a country female artist released in
the last year. “She has a huge fan base,
and they responded,” he says. “She
always sells well. She’s got a wonder-
ful following . . . The album may have
been [lacking airplay] at radio, but it
still sold. That speaks volumes about
how loyal her fans are.”

McEntire says-she learned from her
last project and was extremely atten-
tive in creating her new album. “I
always calculate my risks. It’s like a
horse race to me. I stew over it. I worry
about it and think about it. I have to go
with my gut feeling,” she says. “[But]
when you get lambasted on a project,
you do take that into consideration, and
if it didn’t work, you say, ‘What would
work? Let’s go fresher and cleaner, no
remakes. Let’s try something different.
Let’s use our band and a new co-pro-
ducer and a new studio.””

The new studio to which McEntire
refers is part of her new Music Row
office complex, Starstruck, which
opened its doors in July.

In addition to a studio move, there
were other substantial changes in the
production of “What If It’s You.”
Instead of using studio musicians,
McEntire opted to use her road band,
and instead of co-producing with MCA
Nashville president Tony Brown,
McEntire co-produced with John
Guess. “John has been my engineer in
the studio since the Jimmy Bowen
days,” McEntire notes.

McEntire says she also searched
diligently for the right songs to record
for this outing. “I definitely think they
have a preconceived notion,” she says
of the songs publishers pitch to her.
“That’s why I like to go with an album
like I did this year. I think people are
going to say it’s totally different and
[they] didn’t expect me to do this.
That’s what has sustained my career as
long as it has: not doing the pre-
dictable.”

Blackstock is also enthusiastic about
the results. “I think the direction of the
music is different,” he says. “The type
of songs that Reba is singing are dif-
ferent. This is the first time I can
remember that Reba has eight uptem-
po songs and two ballads. We've been
known to have eight ballads and two
uptempos.”

? 9

MCA is also stepping up the tempo
on the marketing end. To build early
enthusiasm, MCA hosted listening par-
ties at the studio for radio programmers
in town visiting Nashville prior to the
Country Music Assn. awards Oct. 2.

To herald the release Oct. 29, a live
world-premiere radio special will orig-
inate from Starstruck Studios and be
broadcast by SJS Entertainment. Lis-
teners will be able to call an 800 num-
ber and talk to McEntire. Borchetta
says there also will be “win it before
you can buy it” contests at radio prior
to the street date.

MCA VP of marketing and sales
(U.S.) Dave Weigand says there are
also special plans for building retailer
excitement. “We are going to our
accounts [with] a hatbox, a very classy
thing we are sending out to get our
retailers’ attention,” he says. “Every-
thing ties into Reba’s new look .”

The box includes photos of McEntire
sporting her new shorter haircut (along
with a fake lock of hair) and marketing
information about the release. In its
push to retail, MCA will service copies
of the album for in-store play to 4,000
SoundScan-reporting retailers.

Numerous point-of-purchase materials
will also be made available. Since the
album will be released on Election Day,
Weigand says, campaign-style buttons
will be distributed to retail outlets to
help promote the release.

Media will also play a key role in
launching the album. In the surround-
ing days, McEntire will perform the
single on “The Tonight Show With Jay
Leno” and will appear on “Larry King
Live” and “The Rosie O’'Donnell Show.”
On Nov. 10, Lifetime Television will air
a one-hour “Biography” on McEntire.

In addition, Weigand says, McEntire

will be the featured artist on Delta Air-
lines’ in-flight audio program during
November and December. The pro-
gram will broadeast the album on
80,000 flights each month.

McEntire will tour this fall and will
resume her roadwork in 1997. She says
she plans to take a year off from acting
and other endeavors in order to devote
time solely to her music. The current
tour dates are exposing McEntire fans
to her new music and her new look.

“I've been wanting to cut it for two
years,” McEntire says of her hair. “It
makes me feel younger.”

ANOINTED TO SPAN SEVERAL MARKETS VIA MYRRH/EPIC CAMPAIGNS

(Continued from page 13)

video from Anointed’s last album, was
well-received in the mainstream mar-
ket; the video received airplay on BET
and the Box, and the single peaked at
No. 40 on Billboard’s Hot R&B Singles
chart in November 1995. Epic support-
ed the single by placing Anointed on a
20-market promotional tour with main-
stream act Groove Theory, giving
Anointed the opportunity to meet
mainstream radio and retail, and vice
versa.

“It has surprised us, because we
weren't really trying to go that route
at first,” Walls says of the group’s
mainstream acceptance. “ ‘In God’s
Hands Now’ really helped put us in the
mainstream market.”

Crawford says Anointed’s sound was
shaped by its members’ diverse influ-
ences. “Growing up, we listened to a lot
of Christian artists, gospel artists, and
mainstream artists,” he says.

Each of Anointed’s albums repre-
sents a different step in the group’s evo-
lution. “The first record was really
heavy R&B gospel, because that was
pretty much our surroundings growing
up,” Crawford Greathouse says. “On
the second album, there was a hint of
R&B, but there were also some pop ele-
ments that made it more palatable to
the [contemporary Christian] world, as
well as gospel, which is what we want-
edtodo...This third one is gomgbo do
pretty much the same thing.”

Crawford Greathouse says Anoint-
ed’s goal has always been simply to
reach the broadest audience possible.
“We never really wanted to just be a
gospel group or just be a [contempo-
rary Christian] group. And of course,
that is one of the most ludicrous things
you can ever tell a record company.
[They] need to categorize it, recognize
it, and package it. So it has been chal-
lenging.”

Another challenge came earlier this
year, with the January departure of
Mary Tiller, one of the group’s original
members. The remaining members of
the group decline to comment on that
split, other than to wish Tiller well.
They chose not to replace Tiller and
have continued on as a threesome
(though they say they will use backup
vocalists in concert when one of the trio
steps forward to sing a lead).

Heidi Brown Lewis, Epic’s associate
director of product marketing, says a
grass-roots effort at retail, targeting
mom-and-pop stores, has helped make
Anointed one of Epic’s top four best-
selling Christian/gospel acts at main-
stream retail (alongside Helen Baylor,
Sandi Patty, and Shirley Caesar).
Brown Lewis says Epic will continue
to work with independent retailers on
the new set, as well as to pursue lis-
tening posts and shelf space with the
major chains.

“Our goal is to continue to create a

CD, SINGLES SPARK GLOBAL GROWTH

(Contmued from page 5)

as a proportion of total music sales.”
The representative adds, though,
“Cassette sales are now declining in
every region of the world. Much of the
current decline is due to falling sales in
North America, where cassettes have

" previously retained a substantial part

of the market.”

However, the IFPI identifies some
positive trends in the figures. For
instance, it notes that Brazil has
advanced one place in global rankings
to become the world’s sixth largest
market. “Sales have continued to grow
at a very high rate, with both units and
value up by around 30%,” says the rep-
resentative. The figures show that the
market was worth $503 million at retail
in the first half of the year and that 33
million CDs, 2 million cassettes, and 1
million vinyl discs were sold. All units
sold were albums; no singles sales were
registered.

IFPI also notes a recovery in Mexi-
co, where more stable economic condi-
tions have helped the value of sales

increase by 25%, to the equivalent of
$178.4 million.

Unit sales in Australia were up 20%
in the first half to 15.2 million albums
and 3.87 million singles. The market
was worth the equivalent of $317.47
million. Says the IFPI representative,
“Both Australia and New Zealand are
showing high growth compared with
some of their counterparts in Europe
and North America.”

In Europe, the U.K. market is ahead
by 8% in volume terms, but IFPI notes
declines in Sweden and Norway, while
Denmark moved ahead because of the
removal of punitive tax rates on CDs. In
Japan, the growth rate in the first half
was 7%, compared with 18% in the first
six months of 1995 (Billboard, Sept. 7).

“Half-year figures for other territo-
ries in Asia indicate small declines in
several of the markets,” says the rep-
resentative. “The success for Asia in
1996 may therefore rely on growth in
the heavily populated markets of
China, India, and Indonesia.”

presence and an awareness of Anoint-
ed to the urban and R&B industry, as
well as to the many listeners to urban
and R&B radio who love good music,
no matter what genre the group origi-
nally comes from,” Brown Lewis says.
Along with the mainstream push,
Tempest says, there will be no letup on
efforts at Christian retail. A key part
of the campaign in the Christian book-
store market is the maxi-single, which
went to Christian retailers Sept. 3 and
includes $2-off coupons for both “The
Call” and “Under The Influence.”

In addition to exposure at radio and
retail, the group has been highly visi-
ble this year through touring with
Christian artists Bryan Duncan and
Clay Crosse. Managed by Nashville-
based Forte Management and booked
by William Morris, the group also
opened for Oleta Adams in Chicago
and has been asked to work future
dates with her. In November, the
group will embark on Emmanuel, a
multi-artist Christmas tour.

DEBORAH EVANS PRICE

FIRST GLAMA AWARDS HONOR CURTIS, CALLEN

(Continued from page 14)

manager of Alternative Visions, a shop
in New York. “I’m not unrealistic
enough to think that a straight man is
going to come in here looking for a CD,
but there are a lot of gay people who
aren’t even aware of some of these
artists. Just the media attention given
to the acts nominated pushed up our
sales.”

Guardian-EMI marketing VP (U.S.)
Aimee Gautreau agrees. Although the
initial marketing plan behind the Cur-
tis disc (which was released in Febru-
ary) was not solely geared toward the
gay market, she says, gaining that sec-
tor’s attention is vital. “The gay audi-
ence is loyal, with a lot of extra income
and with a lot of music-buying power,”

she says. “If we can capture that audi-
ence now, it will be a real solid base for
Catie in the future.”

The GLAMASs were conceived and
founded by musicians Tom MecCor-
mack and Michael Mitchell in 1995 as
the only national music awards pro-
gram to celebrate the work of gay and
lesbian recording artists.

Nominees and winners for each cat-
egory were chosen by a judging panel
that comprised industry executives,
music- and gay-media personnel, and
recording artists. All nominated
recordings are by self-identified gay,
lesbian, bisexual, or transgender artists
and were released between June 1,
1995, and May 31, 1996.

FTC CLOSES TRADE PRACTICE INVESTIGATION

(Continued from page 10)

specifically looking for violations of
Section 5 of the FTC Act, 15 U.S.C.
§45, and violations of the Robinson-
Patman Act, 15 U.S.C. §13. The for-
mer is wide-ranging and allows the
FTC to investigate unfair methods of
competition, including price fixing and
other competitive agreements that
could constitute monopolistic acts. The
latter covers discrimination in pricing
and promotional activities.

Although the FTC repeatedly re-
fused to acknowledge that it was con-
ducting an inquiry into music-industry
trade practices, it apparently launched
an investigation in late July 1993, dur-
ing the height of the used-CD contro-
versy (Billboard, Aug. 14, 1993).

At that time, four of the majors
changed their cooperative advertising
policies, in an apparent attempt to
penalize merchants engaged in the
used-CD business. But when a full-scale
revolt developed among retailers,
ineluding two lawsuits filed by retailers

against the four companies, the FTC
investigation began to weigh heavily on -
the minds of record-company attor-
neys, and the four majors retreated
from their anti-used-CD stance.

However, that didn’t dissuade the
FTC from its investigation. Its probe
appeared to widen, with the agency
requesting information on minimum-
advertised-price policies, the allocation
of co-op advertising dollars and free
goods to accounts, and whether the six
majors were communicating with one
another on price information. At the
time, many music-industry executives
were of the opinion that the commis-
sion was on a “fishing expedition.”

The letter ends with the standard
wording the FTC uses when it closes
an investigation without taking any
action, saying that the closure
shouldn’t be “construed as a determi-
nation that a violation may not have oc-
curred.” It also reserved the right to
take further action if necessary.
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BLIND MELON’S DOUBLE REMEMBRANCE

(Continued from page 19)

his vocal performances. He was such
a raw perscn. He was such a spur-of-
the-moment person. To try to get a
cohesive and perfect vocal take, well,
in hindsight, we’d probably try to
change that and get something that’s
rawer, like what’s on this record.

“I was very moved by some of the
lyries, and some of the songs were
almost prophetic to listen to after he
was gone,” continues Stevens. “All of
a sudden, they have a huge impact.
There are lines on the record that
are like, ‘Hey, I'm gonna do this.
Everybody watch,” and then bam.”

Especially foreshadowing are
lyries such as “I smoke a lot of grass
and I pop a lot of pills/But I never
done nothing that my spirit couldn’t
kill/And T walked around with these
tombstones in my eyes” (from “The
Pusher™) and “I never got a chance
to say goodbye” (from “Soul One”).

For the band’s manager, Chris
Jones, “Nico” and the “Letters From
A Porcupine” home video are a way
for Blind Melon fans to know what

Hoon was all about and to mourn one
last time.

“This record is a really good
opportunity for Shannon to be heard
one last time and, above all the crit-
ics and everything else, one last
opportunity to let the music speak
for itself,” says Jones. “I think it will
give fans a chance to come to closure
with it.”

In a way, the making of “Nico” was
also a way for band members to work
with Hoon one last time. “It wasn't
all depressing, making the album.
Playing music is fun. Obviously, the
circumstances were strange, but it
was pretty inspirational,” says
Stevens.

“It was kind of uplifting, in a
strange way. It was like, ‘OK, we're
still making music with Shannon.’
For lack of a better word, it was a
heady experience,” says Stevens.

For Capitol, the goal now is to get
to Blind Melon's fan base. “There are
some great things being offered to
the fan, because the enhanced CD

business i
© TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
SMASHING PUMPKINS Rosemont Honizon Oct 4-6 $984,125 39,365 Jam Prods
GRANT LEE BUFFALO Rosemont, I1l. $25 three
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JUAN GABRIEL Radio City Music Hall - Sept 14- $586.500 11,386 Radio City Prods
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Hershey. Pa
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Maryland Heights,
Mo
DAVE MATTHEWS BAND Gund Arena Sept. 28 $348,550 13,942 Belkin Prods
SOUL COUGHING Cleveland $25 16,000
CURE Radho City Music Hall - Sept. 16- $342,778 10,366 Radio City Prods
New York 17 $37.50/$32.50/ 11,966,
$27 50 two shows
KISS Carolina Colseum.  Sept 25 $326,800 9,034 C&C Concerts
VERVE PIPE University of South $40/$29.50 sellout
Carotina. Columbia
Columbia. § C
HEROES DEL SILENCIO Sports Palace Sept 25 $305.354 18,427 Ocesa Presents
MOLOTOV Mexico City (2,290,155 pesos)  seifout
$33.78/$9 46
SMASHING PUMPKINS Bradley Center Oct 1 $269.100 10,764 Jam Prods
GRANT LEE BUFFALO Milwaukee §25 sellout
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. Boxs-
cores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-321-
0878. For research information and pricing, call Marie Ratliff, (615)-321-4295.

doesn't feature the same footage that
the home video does, so there’s real-
ly a lot for them,” says Denise Skin-
ner, VP of marketing at Capitol.

The game plan is to spread the
word first among members of the
press who were genuine supporters
of Blind Melon. A mailing with a flier
is being sent to more than 10,000
fans, and the band will participate in
an online chat on SonicNet Nov. 8.
Fanzine advertising is also part of
the mix.

“We want to make sure we start
with the fans and writers who under-
stand what they're about, so that we

can let other pecple know that this is
coming from the heart,” says Skin-
ner. “We have an electronie press kit
that will be sent to retailers to edu-
cate them as to why there’s a third
Blind Melon record.”

Screenings are being planned for
the home video, which features live
footage of, interviews with, and
behind-the-scenes antics of the band.

John Artale, purchasing manager
of the 156-store National Record
Mart chain based in Carnegie, Pa.,
says that “Nico” and “Letters From
A Porcupine” are a “nice memorial
for fans. They won't feel like they're

grave robbing by buying this. It's
something nice to offer fans as a con-
solation.”

Stevens says the remaining mem-
bers of Blind Melon will record for
Capitol under a different moniker.
He wouldn't say if the singer with
whom they are writing in Seattle will
be the permanent vocalist.

“Musically, we still have some
great things ahead of us,” he adds.
“It’s sounding really good. And yeah,
inevitably it will sound like Blind
Melon, but obviously with a very dif-
ferent element to it.”

REPRISE ‘PARTIES’ ON WITH LATEST TV SHOW SOUNDTRACK

(Continued from page 19)

Nov. 5.

Despite the tight timing of the
releases, Kurt Neumann, one of the
band's singer/songwriters, is hoping
the projects will complement rather
than cannibalize each other. “We are
trying not to trip over each other
with the two albums,” he says. “It's
great that we are getting recognition
from the show, but we've also man-
aged to keep our own identity.”

Exclusive to the album are Stevie
Nicks’ rendition of “Free Fallin’ " as
well as songs from Rickie Lee Jones,
Holly Palmer, and Syd Straw. Other
contributors are Bruce Hornsby,
Brian “B.T." Transeau with Tori
Amos, Shawn Colvin, Rusted Root,
Big Bad Voodoo Daddy, Joe Jackson,
and Nanci Griffith.

BODEANS

Straw, whose anthemic “People Of
Earth” is the album's first single,
says she is honored to be part of the
family. “I want to broaden all of my
horizons, and there are a lot of cool
artists on this soundtrack,” she says.
“Most people who write songs these
days must have in their mind some-
where that soundtracks can be lucra-
tive and certainly a great way to
introduce their sound to a wide
range of people. My music is very
dramatic, so it is natural to pair it up
with film and television.”

Straw has had some experience in
the soundtrack business; her first
contribution to a compilation set was
a rendition of “Que Sera, Sera” for
the black comedy “Heathers.” Dis-
cussions are under way between
Reprise and Straw's label, Capri-
corn, regarding a music video for
“People Of Earth,” but no plans have
been set, says Klein.

He notes the importance of the
synergy between the soundtrack and
the show at the retail level.

“We find in marketing these
things that at least as important as
getting on the radio is getting a pic-
ture of the cast at point of pur-
chase,” he says. “We noticed with the

‘Friends’ soundtrack that where we
had posters and other things at
retail, we sold a lot of records. It's
normally all about radio and MTYV,
and this is more about being able to
identify the music with the show.”
Based on the experience with
“Friends,” Klein expects the album
will sell best at mass-merchant ac-
counts. “This will probably sell more
at Wal-Mart and the other big stores

that attract families and the kind of
people who watch television,” he says.

While label anticipations run high,
as least one of the contributing acts
is keeping its expectations in check.
We hope to reach new people, but
we're pretty much just in this for the
music,” says the BoDeans' Neumann.
“If more people come to see us and
buy our records, that's just icing on
the cake.”
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JOE COCKER REMAKES FAVES ON ‘ORGANIC’

(Continued from page 13)

Cocker’s new album, “Organie,” to be
released Monday (14) across Europe on
either the Capitol or the Parlophone
imprint and Oct. 29 in the U.S. on
Sony/550 Music. The record contains
newly recorded, stripped-down ver-
sions of several of the British rock vet-
eran’s best-known songs, many of them
remade at EMI’s suggestion.

These sit alongside songs Cocker has
never before recorded on an album that
features guest appearances by Randy
Newman, Billy Preston, Tony Joe
White, and others, under the guidance
of producer Don Was.

“Organic,” which falls somewhere
between an “unplugged” album and a
hits retrospective, includes back-to-
basics remakes of such Cocker hits as
“Delta Lady,” “You Are So Beautiful,”
and “Many Rivers To Cross,” alongside
new interpretations of Bob Dylan’s
“Dignity,” Van Morrison’s “Into The
Mystic,” and the Stevie Wonder ballad
“You And 1.”

Cocker confirms that “Organic,”
which followed extensive touring behind
his 1994 album “Have A Little Faith,”
was the concept of his label in Germany,
where his record-buying audience is
especially large and loyal. “Germans
have always been my biggest fans over
the last few years,” he says. “When |
decided I was going to take a year off,
[EMI in Germany] said, ‘Can you give
us something to keep us flowing?’

“They kind of picked up on me [in
the early '80s], when I was with Island
Records, when there was really not

great interest in my career,” he contin-
ues. “That’s why I always give them
great consideration.”

The album also features Cocker’s
remake of Newman'’s “Sail Away” and
his writing collaboration with White on
“High Lonesome Blue.” Was gathered
together such top session players as
Jim Keltner, Darryl Jones, and long-
time Cocker accomplice Chris Stainton
for the record.

With Was at the helm, recording of
“Organic” was completed in a mere five
days. “I put that down to Don,” says
Cocker, “and when you've got great
players like this, they don’t make many
mistakes.”

“I would have worked with him at the
drop of a hat,” reciprocates Was, rem-
iniscing about going to see Cocker on
his legendary Mad Dogs and English-
men tour of 1970. “I stood in line to see
him. [ told Joe about the live cuts [from
that tour on an A&M compilation]—
that was me cheering.”

Tony Wadsworth, managing director
of Parlophone U.K., says the set is “the
record a lot of people have wanted Joe
Cocker to make for a long time, the type
of record he made in the late '60s, early
70s. The great thing was it came
together so quickly. One minute, we
were having the meeting with Don, and
six to eight weeks later, it was finished.”

Cameras rolled during the entire
“Organic” recording session, which, as
EMTI’s London-based VP of interna-
tional marketing Mitch Clark points
out, gives the company a useful promo-
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tional tool. “We've asked the territories
to go out and use this [video material]
to get Cocker specials on TV,” she says.
The footage includes interviews with
Cocker, Was, and contributing musi-
cians.

“Europe has been Cocker’s biggest
market on the whole,” adds Clark, “and
for us, this is a very exciting release, be-
cause it’s taking Joe back to his roots.
The bonus is to have Joe going into
Europe to do this fantastic club tour.”

That 31-date tour opens in Baden
Baden, Germany, on Tuesday (15) and
ends in Paris Dec. 10, with dates in
Denmark, Switzerland, the Nether-
lands, Italy, the U.K., Belgium, and
Spain in between. The tour sees Cock-
er playing in clubs with an average
1,800-2,000 capacity, much smaller than
his usual arena venues.

The opening single from the album
in Europe is “Don’t Let Me Be Misun-
derstood,” a new take on the chestnut
that Cocker first tackled on his break-
through 1969 album “With A Little
Help From My Friends.” It is off to a
hot start at radio in Germany and Hol-
land. By Oct. 2, it had also amassed
some 19 commercial radio playlists in
the U.K. and was on the Al list at Lon-
don’s Capital FM, where group music
assistant Ashley Tabor describes Cock-
er as “a good, solid Capitol artist. He’s
at the adult end of our demographic,
and [‘Misunderstood’] is a good song.”

Underscoring Cocker’s ability to
appeal to young and old audiences, the
single is also attracting airplay at gold-
oriented AM stations, including Clyde
2 in Glasgow, Scotland.

As elsewhere, Cocker’s popularity in
Britain has only grown with the pass-
ing years: “Have A Little Faith” was his
first studio set to reach the U.K. top 10
and followed a strong-selling PolyGram
TV compilation in 1992, “The Legend—
The Essential Collection.”

When “Organic” appears in the U.S.,
it will follow sales there for “Have A
Little Faith” of about 66,000 units,
according to SoundScan. Its studio pre-
decessor, 1992’s “Night Calls,” has U.S.
sales of 172,000 units; a 1993 retro-
spective sold 283,000 in America.

Tammy Levy, marketing director
(U.S.) for Sony/550 Music, believes the
timing is ripe for the new set in the U.S.

“Because this album is organic—it’s
really acoustic, unplugged, stripped-
down classic Joe Cocker—and that
type of music is really big right now; it’s
going to appeal to everybody,” she says.
“But we're going for his core audience,
the 26-50 age range. Because of its clas-
sic sound, we think this album is going
to bring a lot of people back to Joe.”

Stateside, the single “Anybody Seen
My Girl?” will be shipped to radio Oct.
22. Also, a documentary of the making
of the album that utilizes the footage
rolled during production will be broad-
cast via satellite service DirecTV from
November through January, Levy says.
Other TV outlets are slated to begin
airing the program after January.

Meanwhile, Cocker prepares for the
European club tour—even though, as
he muses, the video footage had been
intended to reduce his promotional
duties this time out. “They were film-
ing every little bit of this,” he laughs.
“For a lot of us old timers, it was a new
world. There was no refuge.”

Assistance in prepartng this story was
provided by Shawwnee Swith in New
York.

| n't believe in myself before, but it's sort

tinental Drift
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NEW ORLEANS: Two decades after they first opened it, owners Alan and Deb-
orah Langhoff have regained control of the Dream Palace, a delightfully run-
down, two-story club the pair ran for 10 years (The White Paper, Billboard,
June 8). The club is located one block from the Vieux Carre in the Faubourg
Marigny on Frenchmen Street, a famed street named after French residents
killed for refusing to swear allegiance to Spain and the home of such hot clubs
as Snug Harbor, Cafe Brasil, and Rubyfruit Jungle. After the Langhoffs shut

down the club in 1987, the venue was
leased and became Cafe Istanbul, a
Turkish restaurant and club. Subse

quent owners were unable to keep the
club going. Re-enter the Langhoffs.
Alan Langhoff recalls that 20 years ago
Frenchmen Street was a ghost town,
but he knew that it had the potential to
be a hot area: On any given day you
may encounter artists, beatniks, and
hustlers soaking up the vibe amid his-
toric architecture. “This neighborhood
is a way of life,” says Langhoff, “and has become a true community.” As for
the Dream Palace, Langhoff says the club's booking policy will follow his belief
that music should inspire patrons to dance, not stand around and watch. Oth-
erwise, the booking criteria will be as eclectic as the neighborhood. Although
local talent has always been a focus, he hopes to offer touring acts a medium

sized venue to get grass-roots exposure and build their fan base. Following a
successful showease during the Cutting Edge Music Conference in August,
Khadir, a Miami-based Afro-Cuban funk band, will appear in October. On the
local scene, Langhoff is excited about the new generation of brass bands and

534 Frenchmen St

has booked dates in October with the New Orleans Nightcrawlers and the |

hip-hop/brass outfit All That. Contact Alan and Deborah Langhoff at 504-
945-2040. GEORGE HUTCHINSON

DURHAM, N.C.: Nancy Middleton has always been one of North Carolina’s most
underrated artists, but that may be changing. She recently released her sec-
ond album, “The Way I Do,” to good response—which got even better with the
news that the Nancy Middleton Band is one of the 12 finalists in Musician
magazine's annual Best Unsigned Band competition for 1996, out of more than
3,000 entries. “If nothing else, it's a con-
fidence boost.” she says. “Not that I did-

of validating to know [ stood out among
so many people.” Middleton emerged
eight years ago as the singer in a coun-
try cover band. She has since moved in
more of a pop/rock direction, although
“The Way I Do” retains some country
flavoring. Hooky, soulful songs like the
title track (which will appear on Musi
cian’s “Best Unsigned Band” CD) and the poppy “Love That's True” sound tai-
lor-made for triple-A radio. “I think I'm a rock’n’roller at heart,” Middleton
admits. “My first album was more country, but the Nashville people I played it
for thought it had more of a Bonnie Raitt bent. So I could tell that I needed to
be doing more of that.” Contact the band at 919-682-4153. DAVID MENCONI

THE NANCY MIDDLETON BAND

ST. LOUIS: Returning for its fourth year, the renamed Midwest Regional Music
Festival, held here Sept. 18-21, featured more than 325 bands on 20 stages.
With the exit of former co-sponsor South by Southwest, local alternative week-
ly the Riverfront Times took the helm under the leadership of director Nanci
O’Dea and music director Thomas Crone. With sponsors like Spin magazine,
ASCARE, Streetside Records, Budweiser, and local KPNT, the Fest mirrored
past events, with improved attendance at panels/workshops, and added an
opening Wednesday-night concert at the Fox Theater featuring the Urge and
Violent Femmes that brought out more than 2,500 fans. O'Dea says more than
800 registered for the Fest, and while the numbers are still out on wrist-band

sales, she says the event had the best Friday night in its history and a strong |

Saturday night, with 3,000-4,000 in the clubs each night. When big names like
Wilco and Son Volt decided against playing the festival, Crone says, “we tried
to strengthen the bottom of the bill as best we could, adding bands starting on
majors or strong indies.” Crone tried to put a positive spin on last-minute can-
cellations by such popular bands as Tina & the B-Side Movement and Shal-
low by adding that their absence gave some lesser-known bands a bigger audi

ence. Local bands registering strong sets included Bellyfeel, MU330, Pave
The Rocket, Bella Wolf, Kristeen Young, Free Dirt, Villa Nova Junction,
and Fragile Porcelain Mice. Out-of-towners drawing well included Kill Han-
nah (Chicago), the Twigs (Chicago), Pamper The Madman (Kansas City,
Mo.), the Nukes (San Francisco), Waco Brothers (Chicago), the frans (Cleve-
land), and Johnny Q. Public (Springfield, I11.). BRIAN Q. NEWCOMB
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International pop stars band together
" to reinterpret classic Brazilian songs and
styles for the 21st century.
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H ELL HATH FURY: With
thundering Harleys and the
devil’s legions wailing in the
background, Geffen's resilient

True Talent. Warner Bros.
R&B crooner Eric Benét is

busy promoting his album
“True To Myself” through
traditional and nontradi-
tional methods. In addition
to showcase and television
appearances, Benét and
his daughter will be fea-
tured in a public service
announcement that begins
airing on the Fox Chil-
dren’s Network this week.
The artist’s first single,
“Let’s Stay Together,” was
included on the “Thin Line
Between Love & Hate”
soundtrack and received
early support from R&B
stations WGCI Chicago,
WKKV-FM Milwaukee, and
WJLB Detroit, though it
wasn't officially serviced
until June. On Tuesday
(15), Warner Bros. delivers
the album’s second single,
“Spiritual Thang.”

metal act Manowar rolls near
the Heatseekers chart this
week with “Louder Than Hell.”
The album is at No. 10 and No.

20 on, respectively, the Middle
Atlantic and East North Cen-
tral regional roundup charts.

Perhaps best known as the
act that had the plug pulled on
its Hamburg gig when local
authorities decided that the
planned 160-decibel show
would lead to physical injury
(Billboard, April 16, 1994),
Manowar has sustained a nine-
album career thanks in large
part to loyal European audi-
ences.

Still, the reaction to “Loud-
er Than Hell” has
left many in the mu-
sic industry scratch- —|

Call To Arms. Metal Blade released
“East Side Militia,” Chemlab’s first album
since 1993’s “Burn Out At The Hydrogen
Bar,” Oct. 8. Rock stations KZRK Amaril-
lo, Texas; WDBM, Lansing, Mich.; and
WDRE Philadelphia are behind the

" band’s first single, “Exile On Mainline,”
£ which will be featured on “More Mortal
Kombat,” released Tuesday (15) on TVT.
Critter and William Tucker, former Min-
istry collaborators, contributed produc-
tion and guitar work, respectively.

REGIONAL HEATSEEKERS NO.1s

o

MOUNTAIN [
Cake, Fashion Nugget

NORTHEAST

| Fun Lovin’ Criminals, Come Find Yourself
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BILLEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY DOUG REECE

jazz guitarist Kevin Eubanks
will step out of Jay Leno’s for-
midable shadow and into the
spotlight as Blue Note releas-
es his album “Live At Brad-
ley’s.” The live set features
original material, as well as
Duke Ellington, Lionel
Hampton, and Kurt Weill
standards. Though Eubank’s
day job will keep him from
touring, let’s hope he uses his
next break to play a few gigs.

ROADWORK: Pianists Liz
Story, Barbara Hig-
bie, and Margie
Adam embark on the

ing their heads.
“There are people
out there—1I don't
know who—that are
excited about this
album,” says Chris
Wester, buyer at the
four-store Minnea-
polis-based Down in
the Valley. “It doesn't
get any cheesier, but
I'm moving the al-

V " EAST NORTH CENTRAL
[_ Paul Brandt, Caim Before The Storm

[

1 WEST NORTH CENTRAL
| Paul Brandt, Caim Before The Storm

—

MIDDLE ATLANTIC

SOUTH ATLANTIC

Bounty Killer, My Xperience
= . 1 “Lijz Story” and the
A y

Akinyele, Put It In Your Mouth

I 11-city Three of
Hearts tour, which
starts Nov. 2 in Cleve-
land. The tour fol-
lows the Tuesday (15)
release of Story’s
Windham Hill set

Oct. 1 release of
Highbie’s Slowbaby
= title “I Surrender.”

PACIFIC | -

Finona Apple, Tidal [\ V

bum, and our store
managers and cus-
tomers want it.”
Wester adds that
in-store play by nos-
talgic employees and new
albums by the likes of War-
rant, L.A. Guns, and King
Diamond may have generated
a mini-revival in the genre and
helped Manowar come out
strong in its first week.

H EEERE’'S KEVIN: On
Tuesday (15), “The Tonight
Show” musical director and

i SOUTH CENTRAL
Trace Adkins, Dreamin’ Out Loud

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Fiona Apple Tidal
Cake Fashion Nugget
Ras Kass Soul On Ice
. eefs Beautiful Freak
Descendents Everything Sucks
Enrique Igiesias Enrique Iglesias
Repubiica Republica
. Paul Brandt Calm Before The Storm
. Fun Lovin' Criminats Come Find Yourself
. Face To Face Face To Face

SOUTH CENTRAL
. Trace Adkins Dreamin’ Out Loud
3-2 Wicked Buddah Baby
. Paul Brandt Calm Before The Storm
Kenny Chesney Me And You
Gary Allan Used Heart For Sale
Cledus “T." Judd | Stoled This Record
. Donell Jones My Heart
. Ann Nesby I'm Here For You
James Bonamy What | Live To Do
10. Jennifer Y Los Jetz Dulzura

CENBNRWN-

SeBNOMBWN

Flip Records’ Jane

Jensen will open for

the Butthole Surf-

ers Oct. 25-28 in

Florida, followed by

a tour of the North-

east. Her album “Comic Book
Whore” was released Oct. 1.

Former Billboard Song Con-

test winner Bill White Acre

continues to play club dates in

Southern California in support

of his Touchwood Records

debut, “Billy’s Not Bitter.” His

next two dates are Saturday

(19) at Bourbon Square in Van

Nuys, Calif., and Nov. 17 at the

Martini Lounge in L.A.
Scrawl tours the Northeast
through October. Its album
“Travel On, Rider” was re-
leased by Elektra Aug. 20.

The Things They Do. In
between writing the “That
Thing You Do!” single for
the film of the same title,
running Scratchie Records
with partners James lha
and D’arcy, and playing
with his other band, tvy,
Adam Schlesinger has
helped create one of the
stand-out pop albums of
the fourth quarter. “Foun-
tains Of Wayne,” the self-
titled Scratchie/TAG/
Atlantic album released
Oct. 1, pairs Schlesinger
with lead singer Chris
Collingwood. The first sin-
gle, “Radiation Vibe,” was
serviced to modern rock
radio Oct. 8. The band will
open for the Lemonheads
in November.

Rotten Records recording
act Acid Bath will continue its
national club tour through
November. The band’s album
“Pagan Terrorism Tactics” will
be released Oct. 29.
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Rippin’ The Mike. Hollywood teen vocalist J'son, right, swaps stories following
a recent on-air interview with air personality Jeff Foxx on Cap Cities’ syndicated

program “Overnight With Jeff Foxx.”

H BY JR. REYNOLDS

LOS ANGELES—As Rap-A-Lot/ Noo
Trybe prepares for the mid-November
release of “Doomsday: Forever RSO”
by the Almighty RSO, it tinds itself in
the pleasant position of forgoing its
originally planned regional marketing
strategy in tavor of a nation eampaign.

Says Rap-A-Lot CEO Bruce Stoval,
“At first, we thought we would have to
begin only in the Northeast region and
then work our way out, because that’s
where they’re from. But early indica-
tions {1om radio are that there’s nation-

TO SPITE YOUR FACE? Loose Cannon Records is clos-
ing its door's after a two-year run of offering consumers
some of the richest and most diverse sounds and rhythms
found in the R&B realm and beyond (see story, page 5).
It’s a bitter end to a label that put creativity, African-
American cultural history, and relevance at the forefront.

Label chief Lisa Cortes is to be commended for her
insightful approach to the label’s music releases; she says
she will continue to mine rhythm-alternative psychedelic
soul musie in her next executive manifestation.

Also dimming its lights is BET’s philosophically posi-
tive teenzine YSB. The magazine set the standard for
bringing fruitful images to black teenagers.

Just as “The Arsenio Hall
Show” bit the dust, reducing
the opportunity for fledgling
black recording acts to gain
national exposure, YSB’s de-
mise shunts a vital literary
artery through which labels
could pipe their more positive
acts to young readers.

The closing of these two fine
African-American entities is a
cautionary tale of just how
shortsighted corporate execu-
tives have become. Granted,
both are businesses. But they are also convevors of the
arts, and their product should not be equated with the pro-
duction of widgets, designer thumbtacks, and household
deodorizers.

Cortes will no doubt resurface to continue releasing
thoughtt(ul artistic product, but who will step to the plate
to provide a substantive consumer literary outlet with kids
in mind?

The
Rhythm
and the

Blues

JAZZIN IT UP: Atlantic Jazz’s “Right Turn Only,” sax-
ophonist Tim Cunningham’s third album and his first
through a major, delivers dazzling harmonics to excite and
mellow contemporary jazz vibes to calm the urban soul.

The set, which was released Sept. 24, was preceded by
Cunningham’s debut outing, “Sux Change Operation,” and
its follow-up, “A Change Of ALTOtude.” The artist, who
was featured in Melinda Newman’s Continental Drift
(Billboard, Feb. 12, 1994), has steadily gained profile
among the industry and consumers.

Cunningham'’s manager, Brian Joseph, says that being
affiliated with a major has solved certain problems that
were experienced by the artist’s first two sets. He says,
“We've received a whole lot more exposure from a distri-
bution point of view; not just nationally, but international-
lv. Being signed to Atlantic Jazz [which is distributed
through WEA] has helped us to get into chains that we
were unable to tap into on his first two releases, which
were worked independently.”

Cunningham’s live performance is what sets the urtist

Business Closings Leave Cultural Vacuum;
Cunningham Dazzles On Atlantic Jazz Debut

by J. R. Reynolds

apart from most other solo instrumentalists. His gigs are
an emotionally charged assault that one minute beckons
audience members to their feet, as the saxman delivers
inciting crescendo passages, and later lulls listeners into
blissful serenity with tranquilizing, romantic sonics.

The artist, who is booked through ABC, is slated to play
in Orlando, Fla., at Disney World’s Jazz Company venue
Oct. 22-25, followed by an appearance at college football’s
Bayou Classic at the New Orleans Super Dome on Nov. 30.

“All in between, he’ll be doing dates in his home state of
Michigan through the rest of the year, and then we'll begin
an aggressive national touring schedule beginning in
1997,” says Joseph.

“This Is The Life” is the
album’s emphasis track. “It’s a
song that we felt best fit the
[jazz/AC| market,” Joseph says.
Backing the track are other
selections that feature the
skills of reputable vocalists,
such as Will Downing and
Kevin Whalum, and instru-
mentalists, such us pianist
Bobby Lyle, bassist Ronnie
Garrett, and drum and key-
boardist Sonny Emory.

R 0D CLEMMONS has deliv-
ered a sparkling gem with “Love Stories,” a collection of
ballads that possess deep-reaching melodies and substan-
tive lyrics. Released through his New York-based Verdict
Records and issued through independent Universal Dis-
tribution, “Love Stories” was written, arranged, per-
formed, produced, and engineered by Clemmons.

Blind since birth, the entrepreneur/entertainer’s music
flutters with crisp parted harmonies, and the project, slat-
ed for release Nov. 5, deftly displays his thoughts on
romance.

“I'm Not Supposed To I%eel This Way” is the first single;
it was serviced to radio Sept. 16.

GOOD WORKS: Tionne “T-Boz” Watkins of Lalace’s
TLC has been named national spokeswoman for the Sick-
le Cell Toundation. She is the first person afflicted with
the genetically acquired blood disorder to he selected for
the post.

In an effort to raise awareness of the disease among
voung music consumers, Watkins sponsored a showease
Oct. 10 at Miami nightspot Liquid. Several labels con-
tributed linancially to the evening, which featured She’s
The Man and Moibustrip, two unsigned alternative rock
acts that Watkins is managing.

BO()I\' CORNER: Noted author David Ritz has com-
pleted “Blues All Around Me: The Autobiography O B.B.
(Continied on next paged

al interest in the project.”

The Boston-based Almighty RSO is
the first rap act to be issued by the
Houston label that doesn’t hail {rom the
Southwest. “We're from the South and,
from a label perspective, don’t have a
great presence back Last,” says Sto-

val. “But the crew’s first single has got
creative elements that the East is with
and is also doing well in the West.”

Stoval says that because Rap-A-Lot
has a strong presence in the South,
that region is also favorable.

“We like a lot of different kinds of
musie,” says RSO’s Ray Dogg. “Most
of what [people} say is hard rap is just
us reflectin’ on what it’s like growin’
up in our hood. We give our opinions an’
perspective an’ try to get you to under-
stand what |life in the ghetto] is all
about, then hopefully, yvou'll try to
understand and compare it to your own
shit.”

Rounding out the RSO crew are
Tony Rhome. E-Devious. and Deff Jeff.

RSO0 signed its first recording deal
in 1991 with Tommy Boy. However,
philosophical conflicts severed the rela-
tionship. Over the next few years. the
act recorded “Badd Boyz” for Flavor
Unit’s “Roll Wit’ The Flavor” compila-
tion; “Revenge Uv Da Badd Boyzz,” an
RCA EP; and “The War’s On,” a single
from Rap-A-Lot/Noo Trybe’s “Origi-

Made To Order. Warner Bros. artist Curtis Mayfield, right, is all smiles as he sits

Almighty RSO Talks ‘Doomsday’

Rap-A-Lot Makes Marketing Plans Nat’l

nal Gangsta” soundtrack. It was that
1996 single that led to the act’s debut
album for the label.

Ray Dogg says the most challenging
element of the group’s recording
career has been dealing with nonmu-
sic forces. “We had to record this
album down in Houston, because there
were a lot less distractions down
there,” he says. “Back in Boston, you
have to deal with all the [poverty and
violent ] shit happenin” around vou, and
it affects your music.”

In 1988, RSO member Tony “Big T”
Johnson was gunned down. In 1991.
RSO’s Rodney “Rock” Pitts was
stabbed to death. The combined inci-
dents, along with spoiled record deals,
soured the group’s lyrical palate.

“Yeah, we’re bitter; and it comes out
in our music,” Ray Dogg says. “Livin’
in [the ghetto|is hard, an’ anybody that
wants to stay in the hood an’ do the shit
vou gotta do [on the streets| are ass-
holes.

“The goal of anybody down there is
to get out,” he says. “We doin’ what we
gotta do to get out of the ghetto; the
thing is to help your mother, yvour fam-
ily, and yvour boys to get out. But that
don’t mean not stavin’ true to who yvou
are. It’s just about buildin’ a better
life.”

To that end, the group members
recently formed Surrender Records,
which will distribute acts indepen-
dentlyv.

Tracks on “Doomsday: Forever
RSO” include “Sanity,” which de-
scribes the state of mind of voung
black men living in hopeless economic
and apathetic social conditions. The sit-
uation is compounded by an ever-pre-
sent paranoia that life-threatening vio-
lence could be only a street corner
away.

Traditionally known for its raw rap

(Continued on next page)

X

with filmmaker Spike Lee, who recently directed the Columbia movie “Get On
The Bus.” “New World Order,” the title track and first single from Mayfield's latest

album, is the lead track on the interscope soundtrack to the picture.
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NO DOUBT ABOUT IT: After a full week at retail, Blackstreet's “No
Diggity” (Interscope) is the No. 1 seller at R&B core stores, catapulting the
title 66-1 on Hot R&B Singles Sales with a unit increase of more than 3000%
since last week’s street-date violation. The song also nabs No. 1 honors on
Hot R&B Singles, pushing back Az Yet’s “Last Night” (LaFace/Arista)
despite that song’s increases at radio and retail. Blackstreet holds the No.
1 slot on Hot R&B Airplay for a fifth week and tucks away another week
atop Top R&B Albums. “We came up with the song based on a remix we did
with LL Cool J for ‘I Like The Way You Work,” which was from our previ-
ous album,” Blackstreet founder Teddy Riley says. “After changing it slight-
ly, we wound up using it for our new album.”

THE SECRET’S OUT: With first-week sales of more than 75,000 units,
Luther Vandross’ “Your Secret Love” (LV/Epic) debuts at No. 9 on The
Billboard 200. He also scoops enough sales at core stores to earn this week’s
Hot Shot Debut, at No. 2, on Top R&B Albums. The set’s debut single, “Your
Secret Love,” stands at No. 11 on Hot R&B Singles and holds at No. 13 on
Hot R&B Airplay, with an audience of more than 22 million. The new album
marks Vandross’ 11th R&B project since he began his solo career in 1981.

DOUBLE SWEAT: After debuting three weeks ago at No. 16 on Hot R&B
Singles, Keith Sweat’s “Nobody” (Elektra/EEG) is building a solid case,
moving 9-4 with more than 28 million audience impressions. That translates
to a 34% increase in audience points, moving the single 16-7 on Hot R&B
Airplay, while a 41% unit increase at retail pushes it 10-5 on Hot R&B Sin-
gles Sales. Sweat’s previous No. 1 R&B single, “Twisted,” still lingers in
the top 10 at No. 9, with a 5% unit increase at R&B core stores. A total of
82 monitored stations are supporting “Nobody,” including KBXX Houston,
WPGC Washington, D.C., and WTUG Birmingham, Ala.

ANSWER TO THE RIDDLE: With 69 monitored stations on Me’Shell
Ndegéocello’s “Who 1s He And What Is He To You” (Maverick/Reprise/
Warner Bros.), the song has more than 11 million audience impressions and
is this week’s Hot Shot Debut, at No. 35, on Hot R&B Singles. On Hot R&B
Airplay, the title gets an 11% boost, moving 37-33. Retail is still building; the
title has not yet reached Hot R&DB Singles Sales. Key stations include WGCI
Chicago, WQUE New Orleans, WEDR Miami, and WBLX Mobile, Ala.

HAIL, THE QUEEN BEE: After debuting a week early due to street-date
violations, “No Time” by Lil’ Kim Featuring Puff Daddy (Undeas/Big
Beat/Atlantic) enjoys its first full week of sales while continuing to grow at
radio. The single doubles its pleasure, earning both the sales and airplay
Greatest Gainer awards on Hot R&B Singles (No. 42). The title debuts at No.
45 on Hot R&B Singles Sales, with a unit increase of more than 194% at
R&B core stores—impressive since the track is available only on 12-inch
vinyl. On Hot R&B Airplay, the title has a 55% gain in audience points and
jumps 74-51. “Lil’ Kim is gearing up for a promotional tour that will take her
through the top 20 markets,” says Atlantic rap promotion director Just-O.
“We will also be issuing sexy promotional items, such as pens and calen-
dars, to press and radio. Lil Kim’s debut solo project, ‘Hard Core,’ is sched-
uled to street Nov. 12.”
An adult version of the videoclip has been prepared for cable channels.

BUBBLING UNDER

HOT R&B
SINGLES

R&B

ALMIGHTY RSO

(Continued from preceding page)

style, RSO opted for “You Could Be My
Boo” as its first single. A smooth,
midtempo song, “You Could Be My
Boo” waxes about loyal female com-
panionship and features the soothing
vocals of Bad Boy vocalist Faith Evans.

“We think that Faith’s appearance
on the record will broaden RSO’s cur-
rent fan base,” says Stoval. “Creative-
ly, she was perfect for the song,
because Faith’s the kind of woman
RSO’s rapping about on the song; she’s
not afraid of the street, she takes care
of business, but she still possesses that
ladylike quality, which was the mes-
sage the song was trying to get
across.”

Released to R&B stations on Tues-
day (15), the single was preceded in
mid-September by the video, which
was serviced to BET and regional clip
shows around the country.

Rap-A-Lot’s marketing strategy is
to gain a foothold in clubs and with
core hip-hop fans. In an effort to
achieve that goal, the label used street
teams to service the single to clubs
nationwide and is following with a
vinyl platter that features six tracks
from the album, due in mid-October.

The label plans to send the act on a
promotional tour after identifying mar-
kets where the single performs best.
Following the album’s retail release,
executives plan to send the group on a
national promotional tour.

At press time, the label had not
announced plans for a concert tour.

THE RHYTHM & THE BLUES

(Continued from preceding page)

King” for Avon Books. The hardcover |

book was serviced to stores Oct. 10; it
recounts the career and personal life
of the legendary blues guitarist, who
continues to tour around the world.

CHECK THESE SETS: If you like
vintage jazz, make your way to stores
and pick up “Miles Davis & Gil Evans:
The Complete Columbia Studio Re-
cordings.” Released by Columbia/
Legacy Sept. 3, this six-CD package is
the queen mother of the Davis boxed
sets and features classic albums re-
corded by Davis and Evans from 1957
to 1968.

If you're a doo-wop groupie from the
late ’50s and early '60s, check out
Rhino’s “Doo Wop Boxed Set Box II:
101 More Vocal Gems.” There’s some

When the show hiis the road,
the music industry turns to
the premier reference guide.

Bilbeard

1997
INTERNATIONAL
TALENT & TOURING
DIRECTORY

o MovELS
SQMIFMINF AND
SARVICES JOm
RO U KA G
TALEMT

From the newest acts to the hottest venues, promoters, suppliers
and equipment manufacturers, Billboards 1997 International
Talent & Touring Directory is the onls worldwide directory
to the entertainment industry. Finally, everything you need to
book talent, promote tours, and take care of business is in one
single, easy-to-use reference source!

You get over 17,000 listings in the U.S. ard 22 countries world-
wide! /Agents & Managers vSound & Lighting Services
v'Venues /Clubs Hotels o/Instrumen: Rentals /Staging &
Special Effects +/Security Services «/Charter Transportation
v’Merchandisers

Save time, save worry and make money —

~T=1= = = order the 1997 International Talent & Touring
gl1¢g|5 g1¢|5 really good listening there—only don’t Directory today?
2|5 | 5| TITLE o |5 | 8| Tt forget to “process” your doo prior to ! 3 .
Z | S| = | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| | ARTIST (LABEUDISTRIBUTING LABEL) listening. Order mu|t|p|e coples for yo" ent|re staff!
1|5 | 2 | SUGAR HONEY ICE TEA 14| 84| FEDUP
GOODFELLAZ (AVATAR/POLYDOR/A&GM) HOUSE OF PAIN (TOMMY BOY) e e e e el e e e
NOBODY ELSE TOP BILLIN' |
Z | 3 | ANTHONY HAMILTON (MCA) 15113 | 4| wReckxN-EFFeCT (MCA) [ 1 YES! Piease send me Billboard's 1997 Internatioral Talent & Touring Directory.
3| 1| 2 | EVERYBODY WANTS THAT LOVE 16T18 4 | ROLLIN'/GET YOU BOGGIE ON | am enciosing $99 per copy plus $5 shipping and hardling ($12 for international
EARKAYSICORE) MOUNGIMCIREDIENT) orders) NY, NJ, CA, TN, MA, IL, PA & DC please add applicable sales tax.
HE SAID DICKEY RIDE . .
4|6 | 10| 3 S cecous vivuTerscorm | | 17| = | 2 | SoUTHERN PLAYAS (cRITIQUE) #ofcopies - Check enclosed for $
r—5 4 | 10 | PIECE OF CLAY 18 | 20 | 22 | SUMMER MADNESS Charge $ to my: [ | American Express [ | MasterCard [ ] Visa
MARVIN GAYE (REPRISE/AVARNER BROS.) . JERALD DAEMYON (GRP) e e
USUAL SUSPECTS MACK DADDY = -
6 16| 2 | S2N0%0 (oumy Bon is 11| 6 | DiSCO AND THE CITY BOYZ (KRUNCH/RIP IT) S gnature (required) "
KREEP SHOT CALLIN' & BIG BALLIN' ]
1|25 | 12 | 5iNG XL (AMERICANWARNER BROS.) 20| 23 | 15 | 1iEWHORIDAS (SOUTHPAWDELIGIOUS VINYL) Cardholder (please print) —
' DIP I'LL NEVER GO BACK !@; Name
8 19| 5 | BRI Racry aro Hooopowerriaoy | | 28| 17 | 4| SHeEr it sTeeeT UFCACOT BR0S/ALL AMERIAN . . . GCompan
9| 9| 4 | LOWEREASTSIDE EZ & | KEEP IT REAL el - PR =
DELINQUENT HABITS (PMP/LOUD) MC REN (RUTHLESS/RELATIVITY) Valley Vibe. Priority rappers Mack 10 Address
MY KINDA N*GGA HEIST ; o, f
10 15| 3 | NS e o penouwmeny | | 2| — | 1 | A 5 rooraz (oer avimercurY left, and the Westside Connection’s Cty, State. Zip — — -
TRIPPZNITE GIVE ME A LITTLE MORE TIME WC, right, take a break from signing Plzase note: Orders are payable in U.S. funds drawn on a U.S. bank only. All sales are finak
u ,_7 & | MADD HEAD (GEFFEN) 24| 14| 3 | GABRIELLE (GO! DISCS/LONDONSLAND) autographs to greet Valley Records’ Mail coupon to: Billboard Directories, P.O. Box 201€&. Lakewood, NJ 08701.
12010l s | ForGET ME NOTS 25|22 | 5 | sTomP Paul Penrose during their promotional For fastest service call 1-800-344-7119.
I RANDY CRAWFORD (BLUEMOON/ATLANTIC) QUINCY JONES (QWESTWARNER BROS) visit to the Sacramento, Calif., one- In NJ call (908) 363-4156.
13| 3 | 12| KNOCK KNOCK Bubbling Under lists the top 25 singles under No. 100 stop. BDTD1106
| SAMIILIE BEAST'ICLR) S whichlhave not yet charted
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL |
STORE SALES REPORTS COLLECTED, COMPILED,
I ANO PROVIOED BY SoundSian*
OCTOBER 19, 1996 ™
! * % % PACESETTER * * %
| ol s [ . §E 5 é 54 | 49 | 18 | DONELL JONES LAFACE 26025*/ARISTA (10.98/15.98) MY HEART | 30
E Lg | g ugJ i § §§ f:;ll?I“,\MBER/DISTRIBUT\NG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSET |uLO'TITLE §§ 50 e 25 MAiER—-P SINOTMIESTs GO e o) CEICRE VLN i d -
T 50 | 40 | 35 | 24 | SWV A RCA66487* (10 98/16.98) NEW BEGINNING 3
* % *NO. 1% x »
1 l l l 5 BLACKSTREET iNTERSCOPE 90071 (10.98/16.98) 3 weeks at No. | ANOTHER LEVEL 1 oL & 10 = MR. MIKE SUAve OUSE 19197 RELATIVITY (1098115 96) WICKED WAYZ | 5——
52 | » 29 18 | SOUNDTRACK A DEF JAM 531911*MERCURY (11.98 £Q/17.98) THE NUTTY PROFESSOR _1__
* * x HOT SHOT DEBUT* % % 53 [ 47 | 39 | 46 | LL COOL J A EF jam 5238a5+mERCURY (10.98 EQ17.98) MR sMiTH | 4
(2| NEWD 1 | LUTHER VANDROSS LV 67553*/€PIC (10.98 E/16.98) YOUR SECRET LOVE | 2 54 | 33 | 28 | 3 | 3-2 RAP-ALOTINGD TRYBE 42087NVIRGIN (10.98/15.98) THE WICKED BUDDAH BABY | 28 |
3 2 2 4 | NEW EDITION wch 11480* (10.98/16.98) - HOME AGAIN 1] 55 | 46 | 43 | 20 | TOO SHORT A DANGEROUS 41584+/IIVE (10.98/16 98] GETTIN' IT (ALBUM NUMBER TEN) 1 -:
@ 6 5 15 | KEITH SWEAT A ELEKTRA 61707/£EG (10.98/16.98) KEITH SWEAT 1 |56 | 45 | 48 3 GROVER WASHINGTON, JR. COLUMBIA 57505 (10.98 EQ/16.98) SOULFULSTRUT | 45 |
Z z ; 325 SOUNDTRACK EASTWEST 61951/EEG (11.98/17.98) - SETITOFF | 3 G| NEWD 1 ;ggg.ﬂl.{l)\zlfewc ossegE THE TURNAROUND: A LONG AWAITED DRAMA | 57
2PAC A°® DEATH ROW/ANTERSCOPE 524204*/SLAND (19 98/24.98) ALL EYEZ ON ME 1 — — T
58 | 43 34 6 MC LYTE EASTWEST 61781*/EEG (10.98/16.98) BADAS | WANNAB | 11
* % % GREATEST GAINER % * * 59 | 52 | 47 | 10 | GEORGE BENSON Gre 9823 (10.98/15.98! - THATS RIGHT | 33 |
74 | — | 2 | THE DAYTON FAMILY RELATITY 1544 (10,98/15.98) FBL | 7 760 | 56 | 54 | 17 | HELTAH SKELTAH DUCK DOWN 505327/PRIORITY (10.98/16 98) NOCTURNAL | 5
8 8 7 5 DO OR DIE RAP-A-LOT/NOO TRYBE 42058/VIRGIN (10.98/15.98) PICTURE THIS | _3__ 61 57 51 53 | MARIAH CAREY A° COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1
(3)| NEWD | 1 | KENNY G ARisia 18935 (1098/1698) THE MOMENT | 9 | 62 | 58 | 52 | 66 | D'ANGELOA Ewi32629(10.9815.98) BROWN SUGAR | 4
10 | 7 | 4 | 7 | OUTKAST (AFACE 26029+/ARISTA [10.08/16.98) ATLENS | 1 67 | 5 | 64 | MONICAA ROWDY37006%ARISTA (10981598 MISS THANG | 7 |
10 8 16 | TONI BRAXTON A? LAFACE 26020/ARISTA (10.98/16.98) SECRETS 1 | 64 | 51 46_ 8 | CYPRESS HILL RUFFHOUSE 67780*/COLUMBIA {7.98 EQ/11.98) UNRELEASED & REVAMPED (EP) | 15 ) |
12 4 — 2 THE ROOTS DGC 24972*/GEFFEN (10.98/16.98) ILLADELPH HALFLIFE 4 —I 65 99 58 6 -A+ KEDAR 53005*/UNIVERSAL (10.98/16.98 IR THE LATCH-KEY CHILD 3&_
13 9 6 4 SOUNDTRACK BiG BEAT 92709*/AG (10.98/17.98) HIGH SCHOOL HIGH 4 66 66 61 15 | ME'SHELL NDEGEOCELLO MAVERICKREPRISE 46033WARNER BROS (10 9816.98) PEACE BEYOND PASSION 15_ |
1412 9 27 | MAXWELL @ coLUMBIA 66434 (7.98 £Q/11.98) MAXWELL'S URBAN HANG SUITE 8 67 | 62 | 57 | 20 | MONIFAH upTowN 53004UNIVERSAL (10.98/15.98) __MOODS...MOMENTS 4_4
@ 14 | 13 6 | AALIYAH BLACKGROUND 92715/AG (10 98/16.98) ONE IN A MILLION 4 68 | 55 | 53 | 21 | KENNY LATTIMORE COLUMBIA6/125 (10.98 EQ/16.98) KENNY LATTIMORE | 31 |
19 15 18 VARIOU_SL\_R;TISTS @ 50 50 DEF 67532*/COLUMBIA {10.98 EQ/16.98) - SO SO DEF BASS ALL-STARS 9 69 53 45 11 DAZZ BAND LuCky 010 (10.98/14.98) UNDER THE STREETLIGHTS | 42
| 17 | 16 | 14 | 6 | 112 5aDBOY73009/ARISTA 110.98/15.98) - 1z | 5 | 70| 68 | 78 | 9 é(O'SRP'é CFEF’:%‘\R’;‘C'%!'{‘Q‘(\QNQB/E;& EéM'LYA KIRK FRANKLIN AND THE FAMILY : 6
18 = _ 2 MIN_T CONDITION FERSPECTIVE 549026 At (10.98/14.95 RIS, R AN L n 73 70 62 | AL GREEN THE RIGHT STUFF 308;0/CAPITOL (10.98/16.98) GREATEST HITS | 34
G G U3 3l O e ) S Gl 72 | 61 | & 3 | SOUNDTRACK WORK 67814/EPIC (10.98 EQ/17 98) THE FIRST WIVES CLUB : 6 |
20 | 17 | 10 | 15 | NAS A?COLUMBIA67015* (10.98 EQ/16.98) IT WAS WRITTEN | 1 773 | 70 | 65 | 34 | TOTAL @ 540 50y 73006-ARISTA 110 98/15.98) _To-Tr}L_ [ 4
21 | 18 | 12 | 21 | THE ISLEY BROTHERS @ 7-NECK 524214/1SLAND (10.98/16.98) MISSION TO PLEASE | 2 | 74 | 60 | 50 8 | CASE SPOILED ROTTENDEF JAM 533134~ MERCURY (10.98 EQ/16.98) CASE l 7
22 | 15 | 11 | 74 | 2PAC A INTERSCOPE 50609*/PRIORITY (10.98/16.98) _ ME AGAINST THE WORLD 1 75 | 71 | 68 | 15 | DE LA SOUL Tommy Bov 1149 (10.98/16.98) STAKES IS HIGH | 4
23 | 20 16 | 24 gg;‘é ciﬁf‘;l'?';{?ﬁ;”@fﬂg FAMILY ® WHATCHA LOOKIN' 4 3 86 | 66 | 56 | SOLO @ PERSPECTIVE 549017/A&M (10.98/15.98) o SOLO 8
% 23 17 | JOHNNIE TAYLOR MALACO 7480 (9.98/15 98) GOOD LOVE! 15 77 81 60 83 | MYSTIKAL BIG BOY 41581/JIVE (10 98/15.98) - MIND OF MYSTIKAL | 14 |
25 | 21 | 19 | 16 | JAY-Z @ FREEZEROC-A-FELLA 50592*/PRIORITY (10.98/15.98) REASONABLE DOUBT | 3 | 89 | 76 | 116 ?U?ELES?;‘S%S%Q‘A%?Y"@%Q‘,L‘% IS CREEPIN ON AH COME UP (EP) | 2 E
i _26_ 24 20 64 BONE THUGS-N HARMONYA‘RUTHLESS  5539/RELATVITY (10.98/15.98) £. 1999 ETERNAL 1 79 72 63 16 | HORACE BROWN MOTOWN-530625" (10.98/16.98) HORACE BROWN 18
21 22 18 10 | UGK JvE 41586 (10.98/15.98) RIDIN' DIRTY 2 _80 79 72 47 —SOUKDTRACK A’ ARISTA 18796 (10.98/16 98) WAITING TO EXHALE 1
28 | 23 | 17 | 34 | FUGEES A° RUFFHOUSE 67147*/COLUMBIA {10.98 EQ/16.98) THESCORE | 1 81 | 65 | 73 | 28 | GETO BOYS @ RAP-A-LOT/NOO TRYBE 41555*VIRGIN (10.98/16 98) THE RESURRECTION 1
NEW ) 1 | SKULL DUGREY NO LIMIT 50543+/FRIORITY (10.98/16.98) HOODLUM FO' LIFE | 29 | 82 | 63 | 59 | 8 | THE BRAXTONS ATLANTIC 82875/AG (10.98/15 98) SO MANY ways | 26
30 | 28 | 24 | 7 | SILKK NO LIMIT 50591*/PRIORITY (10.98/16.98) THE SHOCKER 83 | 69 | 62 | 4 | CECE PENISTON &M 540562 (10.98/16.98) I'M MOVIN'ON | 48
31 25 | 21 10 | ATRIBE CALLED QUEST BEATS, RHYMES AND LIFE 1 84 80 — 2 I-fRIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF 80
JEISS R ITORTe ) e : -+— -i | 85 | 85 | 74 | 23 | CELLY CEL sick wip'17 a157701vE (10.98/16.98) KILLAKALI | 4
@ 36 | 36 | 19 | ANN NESBY PERSPECTIVE 549022 (10.98/14.98) I'M HERE FORYOU | 32 % 75 | sl | 100 SADE A7 £/ 65636+ (10.98 £Q/17.98) B T7 1
GO R e B B 8 e o SR CREloP IE R RE-ENTRY | 47 | GOODIE MOB @ LaFACE 26018/ARISTA (10 98/15.98) SOULFOOD | 8
4| U 26 14 | CRUCIAL CONFLICT @ PALLAS 53006*/UNIVERSAL (10 98/15.98) THE FINAL TIC 5 - —
(®)| NEWD T T RAS KASS smomTY 50579 1109916 58 souLonice | 3 | 88 | 92 I 71 | 14 Néw.':\ R;J’;HLESS 50561 /PRIORITY (10.98/16.98) i GREATEST HITS | 20
36 | 31 | 22 5 DRU DOWN RELATIVITY 1531 % (10 98/15.98) CAN YOU FEEL ME | 14 ELIG ic-th‘:ACI:z!Swlz\lc/wKA_R:ER_EROS (10.98/15.98) A THIN LINE BETWEEN LOVE & HATE | : ].
NEW ) 1 CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER 37 90 | 83 75 3 GINA THOMPSON MERCURY 532060 (8.98 EQ/12.98) NOBODY DOES IT BETTER 36 |
38 | 37 | 27 | 19 | LOST BOYZ @ UNIVERSAL 53010 (10.98/15.98) LEGAL DRUG MONEY | 1 91 | 64 | 55 | 3 | WHODINI S0 SO DEF 66948*/COLUMBIA (10.98 EQ/16.98) six | 55 |
39 | 27| 37 | 3 | BOUNTY KILLER BLUNTAVP 1461*/TVT (10.98/16.98) MY XPERIENCE | 27 92 | 77 | 69 | & éEﬁg";;’gA’("lg‘ag-/'l%g) THE BEST OF JENNIFER HOLLIDAY | 50
40 32 | 25 | 59 | THUG LIFE @ DEATH ROW/INTERSCOPE 50608/PRIORITY (9.98/15.98) VOLUME | 6 93 | 73 88 | 21 | LUKE LUTHER CAMPBELL 161000* {10.98/16.98) B UNCLE LUKE 8
41 | 39 | 33 | 47 | R.KELLYA’JVE41579" (10.98/16.98) ROKELLY | 1 784 | 87 [ & | 52 | VARIOUS ARTISTS A Tommy BOY 1137 (10.98/15.98) JOCK JAMS vOL. 1 | 33
42 { 29 | — | 2 | SOULFOR REAL UPTOWN 530127/UNIVERSAL (10.98/16.98) FORLIFE.. | 29 95 | 8 | 67 | 38 | THE TONY RICH PROJECT A LAFACE 26022/ARISTA (10.98/15.98) WORDS | 18
43 38 32 6 MONTELL JORDAN DEF JAM 533191 */MERCURY (10.98 EQ/16.98) MORE... 17 9% | 96 7_9 10 | MISTA EASTWEST 61912/EEG (10‘98/15798) MISTA | 37
43 | 42 | 15 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82905%AG (10.98/16.98) GETONUPAND DANCE | 23 RE-ENTRY | 48 | EIGHTBALL & MJG @ SUAVE HOUSE 1521 RELATWITY (109816 98) ON TOP OF THE WORLD T2 |
45 | 4 | 4 5 SOUNDTRACK 1CA SOUNDTRACKS 11498/MCA (10.98/17 98) BULLETPROOF | 37 98 | 90 | 85 15 | TEVIN CAMPBELL QWEST 46003 WARNER BROS. (10.98/16.98) BACK T0 THE WORLD 11
46 | 41 31 9 FACEMOB INTERFACE/RAP-A-LOT 41336/VIRGIN {10.98/15.98) THE OTHER SIDE OF THE LAW 6 99 | 99 77 | 48 | QUINCY JONES @ QwWEST 45875WARNER BROS. (10.98/16.98) Q'S JOOK JOINT 6
471 | 35 | 30 5 | TINA TURNER VIRGIN 41920 (10.98/16.98) WILDEST DREAMS | 26 1001 76 | — 2 MR. ILL CELL BLOCK 50638/PRIORITY (10.98/16.98) THE REBIRTH | 76

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million urits (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
fowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPl Communications, and SoundScan, Inc.
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The first single and video from
the forthcoming album
Doomsday: Forever RSO

Album out November 19

% A, Bmith, Raydog and Dawvid Mays
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-
TITLE (Publisher — Licensing Org ) Sheet Music Dist.
40  ALL | SEE (Shantav. BMI/EM!, ASCAP/Born Furst,
8MI/Second Cometh, BMI) HL
™ 13 ASCENSION (DON'T EVER WONDER) (Sony/ATV Tunes.
. . ] ] ) . ASCAP/Muszewell, ASCAP/Itall Shur, BMI) HL
Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations 78 AT NIGHT | PRAY (Sony/ATV Tunes, ASCAP/Wiid Orchid. Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- ASCAP/Bobby Sandstrom, ASCAP/BMG, ASCAP) HL of units sold to SoundScan, Inc. This data 1s used in the Hot R&B Singles chart.
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart. 55  BABY LUV {Groove 78, ASCAP/AImo. ASCAP/)izop, SoundScan®
BMI/Sony/ATY LLC, BMI/Dream Team, ASCAP) HLAWBM L1
100 BACK TO THE WORLD (Full Keel, ASCAP/Jamey Jaz.
x| X|z &=z ASCAP/Ectasoul, ASCAP/Gabrelte’s Song, BMI/Longitude. =HR=RE= 15| =z
$1%3 21§03 o) v 21¢|3 213
2|5 S| TITLE 2|5 5| TITLE 4 g#(:TCléIRAE)?BILYnngl{.AASSSCEASPgmgamzed Noize. BMI/Stiff 2|53 nime 2o |51 TTE
< ., < g s I|<|¥ I =
= | 5 | 2 | ARTIST (LABEL/PROMOTION LABEL) = | 3| 2 | ARTIST (LABEL/PROMOTION LABEL) 67 FB%EMM&NCR%PSODYA(SF(!*A?,%FK;H sﬂggkpﬂ'c"’ ® = | 2| 2 | ARTIST (LABEL/PROMOTION LABEL} Z | 3| 2 | ARTIST (LABEL/PROMOTION LABEL)
eldman & Co./Tndent, enwood, WEAR: SSANCE
* & NO. 1 & % 38| 34 | 19| SH R A 15 BOW DOWN Cngla Soge SV 15C0/se * % NO.1 % * 38| 37 | 10 | A T e s
pe. eal An N ngas,
1| 1|11} NODIGGITY I'M STILL WEARING YOUR NAME WEN 66 NO DIGGITY TOUCH MYSELF
BLACKSTREET (FEAT. OR, DRE)INTERSCOPE) 6w 2o, gol o) IS TICAWEARINCNODRI 5 CANTIMOGKTHEWISTL 1L Ly S o e (D] 66 | 2 | DR bear.on cROMTERSOOPE) 1katra 1 | |39 | 38 | 11 | TQUCH MYSELE  cim
LAST NIGHT WHY DOES iT HURT SO BAD Red Drum. ASCAP Thriller Miller, ASCAP/MCA, ASCAP) HL LAST NIGHT 0 FEAR
(@20 R piad o —— A1 115 | BFITNEY HOUSTON (ARSTA) 81 CAN YOU FEEL ME (Talk How You Feel, BMY/Tnple Gold. 2| L 9| 57 %r aracerarisTa) 48| 4 | ORIGINOD GUNN CLAPPAZ (DUCK DOWN)
BMI/Green Ogre. BMi/Fat Brothers, BMI/Stuckey,
@ 619 WHAT KIND OF MAN WOULD | BE 4113619 SOMETHING BEAUTIFUL REMAINS BMI/Longitude, BMI/Fuli Kell, ASCAP) WBM @ 8|7 PONY 41133115 ME AND THOSE DREAMIN' EYES OF MINE
MINT CONDITION (PERSPECTIVE/ARM) TINA TURNER (VIRGIN) 76 CHANG/E THE WORLISJC(FR/OM PHENOMENSON) }wa, GINUWINE {550 MUSIC/EPIC) D'ANGELOC (EMI)
ASCAP/Interscope, ASCAP/EMI Christian. ASCAP/Bases
IF YOUR GIRL ONLY KNEW KNOCKS ME OFF MY FEET . TELL ME GIVE ME ONE REASON
41 3 | 11| 4 VAR (BLACKGROUNDIATLANTIC) 4515 | DONELL JONES (LAFACE/ARISTA) W;&%LASCAP/PO'VG”‘“ Int1, ASCAP/Careers-BMG. B | (D] 7 | 9 | BG5EisLanos 42|43 | 16 | TRACY CHAPMAN (ELEKTRAEEG)
5 | 5 |22 | YOURE MAKIN' ME HIGH 50| 3 | RAPPER'S BALL 45 C'MON N' RIDE IT (THE TRAIN) (Ceejar, BMI/Sa-vette. (&)| 10| 3 | NoBoDY 43| 36 | 17 | BLACKBERRY MOLASSES
TONI BRAXTON (LAFACE/ARISTA) E-40 FEAT TOO SHORT & K-Cl (SICK WID' ITIIVE) (B:MI/UmchappeII. BMI/Warner-T. amerlar&e‘ BMI) WBM KEITH SWEAT FEAT, ATHENA CAGE (ELEKTRAEEG) MISTA (EASTWEST/EEG)
75 COME OVER (Chyna Baby, BMI/larice Combs, BMI/EMI
USE YOUR HEART MUSIC MAKES ME HIGH BOW DOWN READY, HERE [T COMES (IT'S THE CHOO CHOO)
(B 7| 15| v iken 41921 13| (057 BOVZ (UNIVERSAL) . gm‘}m’gEg"clf\lgf/gﬁrfprﬁs%&wm Street Tunnel. 6| 3| 5 | WESTSIDE CONNECTION (LENCH MORPRIORITY 45 7| SouThsvbe 8.0 12 (LAFACE/ARISTA)
NOBODY HOW COULD YOU 7 DEAD & GONE (BIind Man Biuff, ASCAP) PO PIMP NO TIME
16]9 KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) 903 K-Cl & JOJO OF JODEC! (MCA SOUNDTRACKSMCA) 66 BIRTY SOUT/E (Orga'\r;llzgdBN'\ﬂ;zE, B?AEI;/SUH Shirt, BMY/Cool 9 |16 DO OR DIE (FEAT. TWISTA) (RAP-ALOT/NOO TRYEE) — |1 ! LL KoM FRAT-PUFF DADDY (UNDEASE BEATATLANTIC)
ie, BMI/Goodie Mab, :
8| 4 23] ONLY YOU 46|46 6 | CHAMPAGNE A e ooy 87| g | IFYOUR GIRL ONLY KNEW 47| 13| Gooo Love
112 FEAT. THE NOTORIOUS B |G, (BAD BOYARISTA SALT-N-PEPA (MCA SOUNDTRACKS/MCA) 80 DOWN ng, THIS (Doh Ous, BMY/Orgazmik, ASCAP/2 AALIYAH {BLACKGROUND/ATLANTIC) JOHNNIE TAYLOR (MALACO)
ELL ME ALL | SEE Scoops Ov, ASCAP) | SITTIN’ ON TOP OF THE WORLD CHANGE THE WORLD
9 9 [ 14| pRomilL asianDy 481 13 | A ke DAR/UNIVERSAL) 69 DREAM ABOUT YOU (Zomba, BMY/Hookman, BMI/Mike 915 | 2 | Zasrat 50 50 DeFcoLUMBIA 47| 42 | 14| ERiC cLAPTON (REPRISEMWARNER BROS )
ASCENSICN (DON'T EVER WONDER) SITTIN' ON TOP OF THE WORLD 30 R BMI/Mlk:;lt&a, BMVQUI”S%MV O TWISTED SET IT OFF
i ELEVATORS (ME tirysalis, ASCAP/Gnal Booty,
10 | 10 | 20 | H2SENSION (OO B0 | 4 | 3A'BRAT (20 SO DEFICOLUMBIA) AL RO L A R 10 8 |18 | (g swear (eLexTrEES) 48 | 441 8 | ORoANIZED NOIZE (EASTWESTIEEG)
THIS IS FOR THE LOVER IN YOU { GOT IT BAD 24 FALLING (Dnveby, BMI/X-Men. BMI/New Line, HOW DO U WANT IT/CALIFORNIA LOVE | GOT SOMEBODY ELSE
15| 3 | greveace pic) 51| 6 | TEViN CAMPBELL (QWEST/WARNER BROS.I T E[”&fﬂ'&”ékvv%ﬁm&?%me Blue Rose, ASCAPAYE, 1L) 4 ] 19| Z54C (FEAT. KC AND JOJOT (DEATH RO 4913 | CHANGING FACES (SPOILED ROTTENBIG BEAT)
0!
12 8|21 TWISTED 52111 CAN'T KNOCK THE HUSTLE ASCAP/Grifbilt, BMI/Key-R-Go, BMI) WBM @ 1217 WHAT KIND OF MAN WOULD | BE 50|41 4 LOVER'S GROOVE
KEITH SWEAT (ELEKTRAVEEG) JAY-Z FEAT. MARY J BUGE (FREEZE/ROC-AFELLA) 92 géeﬂ REEN(I:OAGNIZESGAM/E (WHATCHASEVANT) (So So Def, MINT CONDITION (PERSPECTIVE/AGM) IMMATURE (MCA)
AP/EMI Apnit. ASCAP/Gutta Life, ASCAP/Air Control,
3 13 | 10 | YOUR SECRET LOVE 74| 3 | NOTIME P 13|11 21 | ONLY You 51| 46| 12 | WHY DOES IT HURT SO BAD
R VANDROSS ( C) g
LUTHE ROSS (LV/EPI LIL" KIM FEAT. PUFF DADDY (UNDEAS/BIG BEAT) 33 GET ON UP (EMI Apr, ASCAP/Dalvi DeGrate ASCAP/LEN. 112 FEAT THE NOTORIOUS BJ.G. (BAD BOYARISTA WHITNEY HOUSTON (ARISTA)
14117 DAYS OF OUR LIVEZ @ 581 4 JUST THE WAY (PLAYAS PLAY) ASCAP/Joe) Haitey, ASCAP/Warner-Tamerlane, BMI) 1409 MISSING YOU @ 549 DIRTY SOUTH
BONE THUGSN HARMONY (RUTHLESSEASTWEST) ALFONZO HUNTER (DEF SQUAD/EMI) 7 ?ET READY, HERE IT COMES (IT'S THE CHOO»CHOOE ) BRANDY, TAMIA G KNIGHT &C KHAN (EASTWEST) GOODIE MOB (LAFACE/ARISTA)
Hurricane Style, BMI/Pepper Dnve, BMI/Raw Cast. ASCAP s s
19| 8 | PONY 53 | 43 | 29 | READY OR NOT 74 GETTIN' IT (Zomba BMI/Srand. BMI/Rubber Band. 16| 4 | FLOATIN' ON YOUR LOVE (53)| — | 8 | | DON'T WANNA BE ALONE
GINUWINE (550 MUSIC/EPIC) FUGEES (RUFFHOUSE/COLUMBIA) BM1/Songs Of Polygram International, BMI/G B THE ISLEY BROTHERS FEAT. ANGELA WINBUSH (TNECK) SHAI (GASOLINE ALLEY/MCA)
HIT ME OFF ATLIENS HL/WBM YOUR SECRET LOVE MOVIN' ON
17115 NEW EDITION (MCA) 622 OUTKAST (LAFACE/ARISTA) 58 GI%E ME ONE REASON (EM) Apnil, ASCAP/Purple Rabbit, 16(13]5 LUTHER VANDROSS (LV/EPIC) 4150 1 CECE PENISTON (A&M)
ASCAP;
I'M STILL IN LOVE WITH YOU GOOD LOVE i STEELO CAN YOU FEEL ME
20| 5 | NEWEDITION hica) 35|95 | 9 | TGARRIE TAYLOR (MALACO) 2; g'6%%'fém"(i’m%?a’g'oyag"&/”s“y Tower, ASCAP) 20| 6| 757 @ 10m0TOWN) (D[ 57 | 9 | 5RY Dovn (reinwiny
MY BOO DON'T LET GO (LOVE) 0 HIT ME OFF (MCA. ASCAP/I'm The Man. ASCAP/Dinky B, ASCENSION (DON'T EVER WONDER) SHAKE A LIL' SOMETHIN'...
1812119 GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) 2 EN VOGUE (EASTV\(/EST/EEG) ASCAEQAH/YEM?AASC’}PS/CBR"?' ASCAP/Beledat, ASCAP/Biv 18117110 MAXWELL (COLUMBIA) 5652 11 THE 2 LIVE CREW (LIL' JOE)
10, ASCAP/EMI April, ASCAP} HL
| CAN'T SLEEP BABY (IF I) TELL ME (I'LL BE AROUND) MUSIC MAKES ME HIGH GETTIN'IT
18 [ 14124 | £ 5Ey Qver 57 | 53| 13| 55upes motown ?g :grlfng?%b%:'m frsl(égpz_ﬁ%g,‘sﬂeg&%gé&s Dream. 19118 | 3 | 05780z WUNIVERSAL B0 | 9 | T0SHORT FEAT, PARAVENT FLNKADELIC DNGEROLS)
MISSING YOU LOVER’S GROOVE BMVInterscope Pearl, BMiMWarner-Tameriane, LOUNGIN COME OVER
20122 | 12| gralidy a6 sivicet & kranieastwes | | 98 97 | 8 | iMMATURE (MCA) E!S\A&\E«i)l;agkl/mspa%.&,l;lESCé\P/Suggml};S%Ph;Eman s, 20 | 15 15| ("ol ) iper savmercurn 38 | 51| 8 | Fayrh evans (BAD BOVARISTA)
elirous. mbassy.
THE THINGS THAT YOU DO KILLING ME SOFTLY 22 [ CANTS MI/R Kell LET'S GET THE MQOOD RIGHT THE RHYME
21| 18| 16 | §iNA THOMPSON (MERCURY) 59| 47 | 34 | FUGFES (RUFFHOUSE/COLUMEIA Bﬁ',/SW/LA‘T@PLEé,"gw“,'fg'c’f‘gﬂ'!’,aw%MfHL = 2| 19] 6 | DRy GiLL (MOTOWN) — | 1| «eiw MurRaY oive)
FLOATIN’ ON YOUR LOVE THUG DEVOTION 65 | DON'T WANNA BE ALONE (Music Carp Of Amenca, | CAN'T SLEEP BABY (IF I) DEAD & GONE
25 | 13 ] 1 st ROTHERS FEAT ANGELA WINBLISH T HEGK — | 1| MOTHUBS FAMILY (M0 THUGS/RELATIVITY) Eg"&ﬁa/gwso OAIPFEGWC;%{ R:S”(‘:;e;)v E{VII/Vandy, Buimca. | | 22] 21|15 | g5y O 60|58 2 ! M OP (RELATIVITY)
pot, BMI/Yppahc.
(@) 27| 6 | FALLING ¢! 7 | TEARS 39 IF | RULED THE WORLD (Il will. ASCAP/Zomba. ASCAP/12 | | 23 | 22 | 10 | USE YOUR HEART §1| 56| 2 | MORE TO LOVE
MONTELL JORDAN (DEF JAM/MERCURY) THE ISLEY BROTHERS (T-NECK/ISLAND) Ag",{#ﬂ”“’- BMI/SSC'am/JU Well. ASCAP/Fun; Groove, SWV (RCA) CASE {SPOILED ROTTEN/DEF JAWMERCURY)
ASCAP/Kuwa, ASCAP/Jumping Bean, BMI/Jelly’s Jams, G
26| 11 | STEELO 62 | 56 | 18 | BABY LUV ASCAP) WEM #] | FEN ey 62 | 55 | 13 | SO.MANY WAYS
7(;2 (BI(\;/‘IO/MOTOWN) GROOVE THEORY (EPIC) 3 e GIRLCONLY KNESW (V)irgmla Beach, ASCAP/Mass MONTELL JORDAN (DEF JAM/MERCURY) THE BRAXTONS (ATLANTIC)
LOUNGIN COME SEE ME Confusion, ASCAP/WB, ASCAP) WBM HIT ME OFF | BOHEMIAN RHAPSODY
)22 eoar ) (DEF JAM/MERCURY) 70 2 | T2 (8D BoviaRisTA) 47 IBGO/I( IT BAD (Tevin (S:amp/ben, ASCAP/guman Rhythm. H | 23] 8 | Jew EDITION vca) —| L | 7HE BRAIDS (BIG BEAT/ATLANTIC)
. M!/Young Legend, ASCAP/Chrysalis, ASCAP) WBM
(Ll I e AU sl SRR T e 93 : ggrsfrgxEfgc%fvbgfng%ﬁx);‘e'lf’:,gsc/wgm HIGH) % l 25|13 % H‘SUSSSOH’GEREB%P 0 646716 g\égggAEH[éng(ﬁg%JFRoM HERE
GET ON UP BOW DOWN ASCAP/Almo, ASCAP/Sailandra, ASCAP/One Ole Ghetto Ho, WHAT'S LOVE GOT TO DO WITH IT PAPARAZZI
(2D 30| 27 | Soec) twem — | 1 | WESTSIDE CONNECTION (LENCH MOBPRIORITY) ASCAP/(JoeIO Campbell, ASCAP) WBM o) 21124 5 | (arren G Feat. Ao Howasn anterscore | | 89 | 81| 18| Szig iloun
61 | LIKE (FROM THE NUTTY PROFESSOR) (Chrysalis,
TOUCH ME TEASE ME MOVIN' ON B i ELEVATORS (ME & YOU) TOUCH ME TEASE ME
28|29 | 26 | TOY< o R 66 (59|12 N ) CV%%P/MD Swang. ASCAP/Baj, ASCAP/Longitude. BMI) 28| 26| 13| Sutwast L ARACE/ARISTA) 66 | 62 | 24 | ~cE rERT. FOO0 BROVIN (SPOILED RATTENDEF AW
WHY | LOVE YOU SO MUCH AIN'T NOBODY 86 IT AIN'T EASY (LIVIN' WITHOUT U) (Rodney Shelton. YOU'RE MAKIN' ME HIGH/LET IT FLOW THAT GIRL
292329 MONICA (ROWDY/ARISTA) 67|11 MONICA FEAT. NAUGHTY BY NATURE (ROWDY) ” ilTS(s:AAPéCAo'wr(?uzn,r:iSCéP)I/g A T 30|20 TON| BRAXTON (LAFACE/ARIHéLTA) 67153 |15 MAXI PRIEST FEATURING SHAGGY (VIRGIN}
k “Ziah's, BMI/9 th Town. M} Apnit,
IF | RULED THE WORLD YA PLAYIN’ YASELF LIKE | DO WITH YOU
32119 | Nas columeia) — | 1| JERU THE DAMAJA (PAYDAY/FFRRASLAND) 60 ﬁz{s"gﬁe&?g (Eﬁf,y,’)’l(srgégi,mLBM,/Dalsy Age. BMI/Epfcy, 40| 4| rFor rear (ROWDYARISTA) 72 | 18 | SOMETHIN' FOR THE PEOPLE (WARNER BROS )
HOW DO U WANT IT C’'MON N' RIDE IT (THE TRAIN ASCAP JUST THE WAY (PLAYAS PLAY) NEVER TOO BUSY
)32l 2PAC (FEAT. KC AND JOJO}HDEATH ROW/NTERSCOPE) 69166 | 25| GasairvoUs (QUA[)(RASOUND/B|G) BEAT) 36 ilé%}g;i V{’AY érALI%AS I_’LhAth (Etnclk gmgn . 351 5 | ALFONZO HUNTER (DEF SQUAD/EMI) 69 |59 | 24 | (eNNY LATTIMORE (COLUMBIA}
omba, OpyrI 0ntrol, rganize
3228132 KISSIN' YOU 70/61|18 BLACKBERRY MOLASSES Noize, BMI/]SMI Shirt, B%/éoodle Maob. BMI) V%BM 321327 CAN'T KNOCK THE HUSTLE 70064 2 ITZSOWEEZEE (HOT)
TOTAL (BAD BOY/ARISTA) MISTA (EASTWEST/EEG) 59 “éST WHAT IT TAKEE (H)uman Rhythm, BMIYoung Legend. JAY-Z FEAT. MARY J. BUGE (FREEZE/ROC A FELLA) DE LA SOUL (TOMMY BOY)
, ASCAP/Chrysalis. ASCAP) WBM " '
WHO IS HE AND WHAT IS HE TO YOU NOBODY'S BODY A C’'MON N' RIDE IT (THE TRAIN) | LIKE
3|37 |7 MESHELL NDEGEOCELLO (MAVERICKREPRISEWB) 721 2 | ioNiFan (CPTOWNUNIVERSAL) a :'SS(EA';‘) YOU Uam Shack I, BMI/Troy If. BMI/Brisong, 33129 |32 | GUaDciv s (QUADRASOUND/BIG BEAT) | | 1] B8 | 17 | \GRTELL ormanFEAT. SLCK RCK (0EF JvadERCURY
34|35 | 10 | PO PIMP 7264 | 4 | RIDE THE RODEO 2 LAST KIGHT {Ecaf, BMI/Keiande, ASCAP) HL 34|31 | 25| KISSIN' YOU 72|75 | 4 | RUGGED -N- RAW
DOOR DIE (FEAT. TWISTA) (RAP-ALOTANOO TRYBE) CRUCIAL CONFLICT (PALLAS/UNIVERSAL) 23 LET'S GET THE MOOD RIGHT (Ecaf, BM)/Sony/ATV Sangs, TOTAL (BAD BOY/ARISTA) PMD (RELATIVITY)
, BMI) HL ,
1 AIN'T MAD AT CHA MORE TO LOVE 4 WHY | LOVE YOU SO MUCHAINT NOBODY YA PLAYIN' YASELF
(3D 65| 9 | Lot Lenn i rom e rscors) 73|63 | 3 | ChSe (SPOILED ROTTEN/DEF JAWMERCURY) 85 LET'S STAY TOGETHER (FROM A THIN LINE BETWEEN 35 | 34 20| YioNICA (ROWDVARISTA) 731 70| 3 | jERU THE DAMAJA (PAYDAY/FFRRIISLAND)
LOVE & l)iATE) (Paradise Forever, BMI/OMG, BMI/Oaktown
UN-BREAK MY HEART WU-WEAR: THE GARMENT RENAISSANCE Boy. BMI ALL | SEE E UP
B 4] om BRAXTON (LAFACE/ARISTA) 14|69) 8 | e METHOD MAN & CAPPADONNA (BIG BEAT) 82 LISFT 0;\; (Chanklse(t:a, E;lMI/Tavusphere, ASCAP/Gioioso, 362812 A+ (KEDAR/UNIVERSAL) —| 1| Kitarmy {WU-TANG/PRIORITY)
, ASCAP/Warp 9, ASCAP’
7 3| 19 | MEMTOSEOREN EESOFMINE | {75) | 5 | 1LovE NE SowE . o LRERFOM i A5 5739 12| TELLME 1L BE ARoUND) 15 60 | 12| BABYLOY
Records with the greatest airplay gains. © 1996 Billboard/BPI C: ications. 89 LIKEA WOMAN (1995 Otna Oundsa, BMI/Suff Shrt, BM) Records with the greatest sales gains. © 1996 Billboard/BPI C: nications and SoundScan, Inc.
(O Records wi e gre play gains, illboar ommunications. 80 LIKE 1 D0 (61 Apnl, ASCAP/DAR P . ASCAP/Stone Agate. (O Records wi greatest sales g illboar cmmunications an nc.
BMI)
“HH 25 LOUNGIN (LL Cool ). ASCAP/Screen Gems. EM. ASCAP/Longitude, BMI) HL/WEM 32 TOUCH ME TEASE ME (FROM THE NUTTY PROFESSOR)
BMI/Bernard Wright, BMi/Mohoma, BM1) HL %
3 o) 90  PAPARAZZI {Hennessy For Everyone, BMI/Westside (MCA, ASCAP/Chyna Doll, ASCAP/Cummin At Ya.
70 LOVE LIKE MINE (PolyGram Int'l, ASCAP/Uncle Buddies. ASCAP) Y g ASCA"/WB ASCAP/Zomba, ASCAP/Ness, Nitty & Capone.
LADY STILL IN LOVE
R o Rl L ﬁggﬁﬁ,ﬂg’iyﬁﬁ;‘gﬁf}g”Aﬁgg"/ﬂ"mtatm e, ASCAP) ot A 52 TOUCH MYSELF (FROM FLED) (EMI Agnl, ASCAPIDARP.
rhilicious, W UCH M 5
2 || | | ALLTHE THINGS (YOURMAN WONTDO) | 15| 13 | g | GET MONEY 44 LOVER'S GROOVE (Zomta BM)Hookman, ASCAP) WEt 16 POPIMP (1 The Wale, ASCAP ASCAP) HL o
JOF (SLAND) JUNGRMAFIA FEAT THE NOTORIOUS 1. (LNDEAS) D S ONG sy hge. BW/Bush Batees vt 99 RED LIGHTS (Mass Confusion, ASCAP/Erck Sermon, 87 TRY LOVE AGAIN (Caito e ASGRPT ree, ASCHP)
You TELL ME 34 ME AND THOSE DREAMIN' EYES OF MINE (Ah-chioo, ASCAP/T-Smoov, ASCAP/Jobete, ASCAP/Lastrada, 9 TWISTED (Keith Sweat, ASCAP/E/A, B.
3| —1|1 MONIFAH (UPTOWN/UNIVERSAL 16 | 14 | 27 GRGOVE THEORY (EPIC) ASCAP/12:00 AM, ASCAP/PolyGram Int", ASCAP) KL BMI/Saja, BMI) WBM ASCAP/Deep Sound, ASCAP/Short Dolls BMI/Zomba
M SHOQP SHOOP) 12 ISSING YOU (FROM SET IT OF) (Bary's Molges o maraman y ASCAPEr Semen, R T MENRT (Watrs Of Nozareth, S Fom Th
ALWAYS BE MY BABY . EXHALE ( OP mazement, BM HEA aters azare 8 From The
4| 3| 7| waRiAn carEY (COtUMBIA) 17| — | 22| WHiTNEY HOUSTON (ARISTAY i el sa. RUGGED - RAW (1D, ASCAPIE . ASCHP ot Lab ASCART Ly ASCAP
To The Addict, ASCAP/Sewar Slan; 98 WAKEU u-Tang, BM
NEVER TOO BUSY CAN'T YOU SEE 54 MORE TO LOVE (Dynatone, BMI/Warner-Tamerlane, BMI)
51412 RENI A TTINORENCOROMET 1812243 TOTAL FEAT, THE NOTORIGUS B.1G. (TOMMY BOY) 51 MOVIN' ON (WB, A%CAP/Ness Nitty & Capone, 56 SETIT OFF (FROM SET IT OFF) gOrgamzed Noize, 3 WHAT KIND OF MAN WOULD I BE (Mint Factory,
ASCAP/Stane Jam, ASCAP/Blue Zephyr. ASCAP/CeCe Pen, BMI/Stiff Shirt, BMI/S.T.D., ASCAP/Saliandra, ASCAP/AImo, ASCAP/EMI April, ASCAP) HL
R ASCAP/One OF' Ghetto Hoe, ASCAP/WB, ASCAP/Queen 46  WHAT'S LOVE GOT TO DO WITH IT (FROM SUPERCDP)
6| 2| 4| HACROSSROADS @ essreamvy | | 1919 |49 | BESTPRIEND ASGAP/PalyGram Int, ASCAP/Qrisha, ASCAPWarner- (atitah, ASCAP) WBM (s, ASCAP Cond Singe,PRS/Rondar, ondon o,
g ometane BDWEMAL 79 SHAKE A LIL’ SOMETHIN'... (Ll Joe Wein, BM) Giming, EM) BN
715 | 13| SITTIN' UP IN MY ROOM 20 | — | 18 | WHERE DO U WANT ME TO PUTIT 59 MY BOO (Ghestown, BM/Carl Mo, BMI/Air Cortrol 21 SITTIN' ON TOP OF THE WORLD (So So Def, ASCAP/EMI 83 WHERE DO WE G0 FROM HERE Warnor-Tamertane,
BRANDY (ARISTA) SOLO (PERSPECTIVE/A&M) ASCAP/EMI April BSCAPHL ! - /s\priI,ASCAP/AirC?Rt(m ASCAPS/'J:obgg,ASIgAr;)(ELS o . BMI(/JEII\gI BéaCkWOOUHB]M:éDego{ghY%OG (E&MI) HL/;JNE?II;/I
D 3 - 0 MANY WAYS ( HIGH SCHOOL HIGH) (So So Def, 35 WH HE AND WHA H nterior,
8 | —| 1 | I'LL DO ANYTHING FOR YOU 21| 17| 34 | ONE MORE CHANCE/STAY WITH ME LUgNEV W ORLDIORDERKMayiiEldiRNIZER S ASCAP/EMI, ASCAP/Air Control, ASCAP/Takun Care Of 37 WHY DOES IT HURT SO BAD (FROM WAITING TO
ANN NESBY (PERSPECTIVE/AGM) THE NOTORIOUS B.LG. (BAD BOY/ARISTA) N ﬁlgg/gw&nq;JhTshug]z:shéc(lié%B ASCARIE/A Business, BM) HL EXHALE) (Fcaf, BMI/Sony/ATV Songs. BMI) HL
4 Wea i A TNl
, i f N i 18  STEELO (Back 2 Da Getto, ASCAP/Mass Confusion, 27 WHY | LOVE YOU SO MUCH/AIN'T NOBODY (Warner-
o WeR PO R EIEEONE 7| | = e e bk At sl R L (G i v il ASCAP/WB. ASCAP/D-Rat. ASCAP/Blue Turtle, ASCAP/Alma, Tamertane, BMI/Boobie-Loo. BMUEMI Apr,
Black, ASCAP/Smokin’ Sounds, ASCAP/Queenpen y ASCAP/PolyGram Int'l, ASCAP) HL/WBM ASCAP/Naughty, ASCAP/WB, ASCAP) WBM
9110 DOWN LOW (NOBODY HAS TO KNOW) 23— |42 PRACTICE WHAT YOU PREACH ASCAP/SIDI. BMI/S nes. ASCAP/Aunt Nothin' 6 TELL ME (FROM EDDIE) (Stan Brown, BMI/M Oouble, 64  WITH YOU (Triboy, ASCAP/Juniie Funk, BMI}
10 R. KELLY FEATURING RONALD 1SLEY (JIVE) BARRY WHITE (A&M) Goin’%/n IBJ't As&%%mg&"es' ot ot BMI/AIIey Gafly, BMI) WU-WEAR: TH)E(GARMENT REN@|SSANCE (FROM HIGH
d 41 TELL ME(I'LL BE AROUND) (Screen Gems-EMI, BMI) HL SCHOOL HIGH) (Remecca, BMI/Careers-BMG, BMI) HL
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GLAMASs Raise Profile Of Grass-Roots Acts

LOOKING into the eyes of Richard
Dworkin as he strode onto the stage
of New York’s Webster Hall for the
fourth time in less than two hours, the
whole evening finally began to make
sense.

Seconds earlier, he and I were stand-
ing backstage at the first Gay & Les-
bian American Music Awards
(GLAMA)—the catalyst for a back-
slapping parade of battle-scarred pio-
neers, intriguing newcomers, and
ghosts of musicians no longer alive—
making small talk as he smoked a cig-
arette and impatiently fidgeted with
his suit. By that point, there was no
need to pretend that the evening’s final
award might not go to “Legacy,” an
epic, two-dise set he produced for his
lover, the late singer/songwriter
Michael Callen. Dworkin had been
successfully lighthearted and articu-
late with every trophy he collected on
behalf of the project. But he was now
showing emotional strain from the
increasing weight of each honor, as well
as from witnessing the earnest, “We
Are The World”-like choir perfor-
mance of the Callen composition “The
Healing Power Of Love” that preceded
the final award presentation. Clutch-
ing the trophy for album of the year, he
was pale and at a loss for words—
though his tear-filled eyes spoke vol-
umes about a lost mate who is said to
have given many of his last breaths to
this album.

And that’s when it all clicked in my
mind. After weeks of overanalyzing the
necessity of an event like this, T found
it in the eyes of a widowed lover who
was grateful for the public validation
offered to a worthwhile artist and a
project that went largely ignored by
the industry and the pop mainstream.

Callen and I are both from the "70s
generation that had to scrounge for
openly gay-specific music—much of
which was either of woefully poor qual-
ity or nearly impossible to locate. Like
Tom Robinson, Jimmy Somerville,
and Ferron, he pushed against the
grain in an attempt to change that with
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by Larry Flick

songs that offered empowerment to
those struggling with identity and gave
a human view into the lives of gay men
and women. And while his stuff was
certainly polished and commercially
accessible, he didn’t live to hear his
songs on the radio, nor did he ever
enjoy the kind of accolades afforded his
many closeted counterparts. The rea-
sons for this are grist for a debate
without a clear resolution. All that
mattered as Dworkin took the stage at
the GLAMAS was that Callen and his
music had finally earned center-stage
attention and applause from the music
industry. Looking around the room, I
saw that faces that were earlier cov-
ered in jaded, too-hip-for-words
expressions were now awash in
poignant smiles. It felt good to share
in that moment.

The GLAMASs were flawed. The cer-
emony leaned a tad too much on the
rock side of queer music. And overall,
there was only small input from major
labels and the few out artists who have
successfully made it to the other side
of the mainstream fence—though not
for a lack of invitation and cajoling
from organizers Michael Mitchell and
Tom McCormack. But there’s no
merit in hoisting negativity onto an
event still in its formative stages of
development and cachet. The clueless
will plug in over time, and Mitchell and
MecCormack will eertainly iron out the
wrinkles eventually.

But for the moment, the positive
glow of community I shared with the
folks in attendance lingers. Yeah, there
are many more obstacles of prejudice
ahead for those choosing to be out of
the closet in their music. But for a cou-
ple of hours, it was a pleasure to simply

Evolution On The Road. Emilio and Gloria Estefan, left, chat with HBO chair-
man/president/CEQ Jeff Bewkes and HBO VP of original programming Nancy
Geller backstage at the Miami Arena after the singer's recent simulcast concert
for the cable network. The performance ended the stateside swing of Estefan’s
ongoing Evolution tour, which is now trekking through Europe in support of her
current Epic collection, “Destiny.” That set’s next pop single will be the percus-
sive ballad “I'm Not Giving You Up,” with the uptempo “Higher” going to clubs.
The latter track has been remixed with house and tribal beats by Junior Vasquez,
Pablo Flores, and Charles Chavez. (Photo: Maggie Rodriguez)

take a breather and applaud what’s
been accomplished so far by an army
of brave souls. With luck, there are
some talented kids out there discover-
ing Callen’s “Legacy” and feeling
inspired to go two steps further. (For
a complete rundown of the winners,
see page 14.)

THE BUNNY'S BUSY: A year ago,
Warner Bros. was a tad chilly on the
dance tip, save for the occasional
Madonna remix. Now the label has
more credible club fare than in-house
promotion diva Debra Pelton can keep
up with. High on WB’s list of must-hear
jams is Sandra St. Victor’s funk-dri-
ven “Rise Up,” which has been master-
fully recast as a gospel-house anthem
by the legendary Maurice Joshua. It's
a tasty enticement into the Family
Stand singer’s solo debut, “Mack Diva
Saves The World,” an album that deft-
ly instructs the glut of jeep-soul
wannabes on how it’s really done.

Meanwhile, rock act Soul Coughing
will entice left-leaning punters with
Propeller Head’s wriggling, break-
beat-spiced “Super Bon Bon,” while
Gina G.’s perky European smash
“(Ooh Aah) Just A Little Bit” will
warm the hearts of hi-NRG enthusi-
asts—not to mention every top 40 radio
programmer with an ear for a hit. Also
brewing for release in the coming
weeks are Junior Vasquez remixes of
Curtis Mayfield’s miraculous “New
World Order” and a new cut from Al
Jarreau’s forthcoming best-of package
as reconstructed by Eric Gadd, “Com-
pared To What.”

Sounds like a lot, eh? Well, just wait
until all hands are called on deck for
Madonna’s hotly anticipated “Evita”
project. We got a sneak peek of the set
and are still gagging with glee over her
interpretations of “Buenos Aires” and
“Don’t Cry For Me Argentina”—both
of which have been remixed by Pablo
Flores and are awaiting approval from
“Evita” composer Andrew Lloyd
Webber.

Warner Bros. sister labels Reprise
and Kinetic are also heating up. “Blue
Skies,” the long-awaited pairing of
Brian “B.T.” Transeau and Tori
Amos, is finally available, and it’s
smokin’. Rabbit In The Moon, Paul
Van Dyk, and Deep Dish handled the
mixes, which go from trance-NRG to
dark house. Not a bad version to be
found on the double pack. Prince
Quickmix and Peter Rauhofer have
been employed to toughen up the fes-
tive “Brand New Day” by Minds Of
Men, which should bring the other half
of clubland to the table in support of
this winning jam.

Finally, Chaka Khan returns with
“Never Miss The Water,” a new song
featured on her greatest-hits collec-
tion, “Epiphany.” Frankie Knuckles
did the honors in house post-produc-
tion. La Khan continues to be one of
the true treasures of popular music,
serving a vocal that sends chills up the
spine.

MIXING IT UP: Earlier this year,
Death In Vegas (aka Richard Fear-
less and Steve Hellier) dragged
British clubheads out of their handbag
fog with the cold-water splash of

Jocelyn Pops By. Classified/Tommy Boy artist Jocelyn Enriquez recently
appeared on WBBM (B-96) Chicago while on a promotional trek across the U.S.
in support of her single “Do You Miss Me.” Produced by Glenn Gutierrez, the
dance/pop jam is actively gathering airplay at rhythm-crossover radio and main-
stream clubs. Between personal appearances, Enriquez is in the studio cutting
tracks for her next album, due in early 1997. Here, she is flanked by WBBM
staffers Erik Bradley, Julian ‘Jumpin’ " Perez, Tim “Spinnin’ * Schommer, and DJ

Speed.

“Dirt,” a track that wasn’t just anoth-
er faceless alterna-dance excursion
paved with jungle beats. It had an
ornery and deliciously confrontational
personality to go with its techno key-
board lines—as does its follow-up,
“Rocco.”

But “Rocco”—made publicly avail-
able by the ever-visionary souls at
deConstruction/Concrete Records
U.K.—actually goes even further, dol-
ing out the expected break-beats with
an icing of scratchy, punkish guitar
licks and syncopated synths that
strobe like the hook of Blondie’s
“Heart Of Glass.” Think Nine Inch
Nails without the goth-metal after-
taste. Labelmate Dave Clark adds his
two cents to the single in a remix that
is appropriately jittery. Can’t wait for
the album, which is planned for the
first quarter of the new year. Wonder if
any labels in the U.S. are willing to
have a go at this act before it’s suc-
cessful everywhere else.

Nov. 26 brings the third edition of
London/ffrr’s deservedly popular
“Platinum On Black” compilation
series. As always, there's a nifty U.K.
underground flavor to the set, drawing
attention to renegades like C.J. Bol-
land (whose current single, “Sugar Is
Sweeter,” is nothing short of mind-rat-
tling brilliance), Salt Tank, JX, and
Evoke. Buy this and get a jump on the
sounds that the pop world will be feast-
ing on next year.

“When The Spirit Moves” by Soul
Revival is the latest R&B-inflected
house anthem from New York’s Sub-
Urban Records—a label from which
we’ve come to expect nothing less than
top-shelf quality. Tommy Musto
teams with songwriters Eric Beall
and Barry D. to produce a rousing
rhythm foundation for newcomer Cap-
athia Jenkins to flex her gorgeous
vocal chords over. The woman hits
notes that can shatter glass, soaring
with an ease that is reminiscent of
Cheryl Lynn’s turn on the timeless
“Star Love.” There are a half-dozen
remixes to choose from, though noth-
ing can touch the original vocal mix.
The world needs to hear more of this
intriguing young talent . . . and soon.

It was just a matter of time before

someone devised a clever way of
embellishing the soothing trance-NRG
sound of Robert Miles’ “Children”
without copying it. Fellow Italian club
upstart Dino Lenny does exactly that
with the dreamy “White Horses” on
Positiva U.K. He lulls and ultimately
compels the listener with a beatless
ambient opening that leisurely builds
to its NRGetic pace, while its memo-
rable melody flutters about and guest
vocalist Sinka chants with hypnotic
energy. Worldwide props should soon
beckon.

You might not expect Connecticut to
be a breeding ground for Latin-pop
acts, but it apparently is. “Freestyle
Connecticut Style” on Idolmaker
Records shines a complimentary light
on a handful of promising acts that
actually kick it harder than some of the
acts coming out of the more established
Miami scene. Particularly strong are
“Come Back” by Dyphrnt Stylz and
“Over & Over” by Ashley. Both cuts
incorporate traditional elements with
bits of classic funk and disco and are
ripe for crossover radio picking.

s Danee
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Decca Mines Chesnutt’s Jukehox
Set Features 2 Songs Co-Written By Artist

H BY DEBORAH EVANS PRICE

NASHVILLE—A greatest-hits pack-
age is the perfect way for a label to
remind radio and retail of an artist’s
accomplishments, and that’s just what
Decca is planning to do with “Mark
Chesnutt’s Greatest Hits,” due Nov. 19.

“Mark Ches-
nutt has con-
tributed so much
to country music,”
says Decca senior
VP/GM  Shelia

= S&ipliy Bi(}ildly.
b\ “Mark’s  whole

Y j:ﬁw career has been
CHESNUTT focused on his

music from the
time he was a teenager, and I think he
has delivered a standard of music that
has been pretty solid over the past six
vears.”

The album contains 10 hits and two
new tunes. The cuts already familiar
to country radio programmers and lis-
teners are “Too Cold At Home,”
“Bubba Shot The Jukebox,” “Almost
Goodbye,” “Blame It On Texas,” “OI’
Country,” “I'll Think Of Something,”
“Brother Jukebox,” “Gonna Get A
Life,” “It Sure Is Monday,” and “Goin’
Through The Big D.” Those songs
were culled from Chesnutt’s 20 previ-
ous singles, of which 13 were top 10
and six were No. 1 on Billboard’s Hot

Country Singles & Tracks chart.

The new cuts are the current single,
“It’s A Little Too Late,” and “Let It
Rain,"” both of which Chesnutt co-
wrote with Roger Springer. Primarily
known as an interpreter of other peo-
ple’s songs, Chesnutt is excited to have
co-written the album’s new songs. “It’s
something that I always thought I
should get into, but I didn’t really know
how to get into it,” he says of song-
writing. “When I met Roger Springer,
we hit it off. We are just alike and got
along real good and became good
friends, so we started writing togeth-
er ... He's a great writer. He’s shown
me what to do, and it’s pretty fun.”

“It’s A Little Too Late” is at No. 58
on Hot Country Singles & Tracks. “1
love the new single,” says WSIX
Nashville ’D Dave Kelly. “It’s a return
to Mark Chesnutt to me . . . I'm excit-
ed about having Mark back on the air
with a great record.”

When asked if assembling a great-
est-hits collection prompted him to
reflect on his career, Chesnutt replies,
“Yeah, I kind of do that every day. But
I really did that when I looked at a list
of all my singles to pick 10 songs that
I wanted on this greatest-hits album.
There were 20 singles on [that list],
and I didn't realize I had 20. I thought,
maybe 15 ot so, but I never thought 20.
That’s a lot of singles.”

Shipley Biddy says she’s hoping that

Demo Single Ignites GCareer Of
Magnatone’s Caryl Mack Parker

B BY CHET FLIPPO

NASHVILLE—Isn't this the way they
used to do it in country music? You get
signed one month by a record label, and
your first single is released the next.
Then radio picks it up, and then you're
on the Billboard chart. Impossible, vou
say’

Ask Caryl Mack Parker, who is
caught up in just
such a scenario
with her new sin-
gle, “Better Love
Next Time,” on
Nashville’s Mag-
natone label (in a
joint release with
Square West Rec-
ords).

“It’s been quite
a whirlwind,” says
the smoky-voiced native of Abilene,
Texas, of her current state of affairs.
She and her husband, Scott—both
songwriters—and their 6-year-old
daughter moved here two years ago,
after working for vears in the music
scene in Portland, Ore.

They tried working the band route,
abandoned that, and went into the stu-
dio on their own to try to establish
Parker as a solo artist. Then, she says,
a “friend of a friend” gave a tape of
“Better Love Next Time” to Magnatone
executives.

“We signed her on the basis of that
one song,” says Magnatone senior VP
of promotion Chuck Rhodes. “Then we

PARKER

heard a couple more unfinished demos,
and we said, ‘Man, let’s go!” And they
went back in the studio and finished
the album.”

Magnatone Entertainment Group
CEO Jim Mazza says, “This is one of
the storybook tales of discovering a
great artist who has actually been out
there paying her dues for quite a while,
and we just stumbled on her.”

Magnatone signed Parker at the end
of July; the single was out Sept. 30. It’s
now No. 81 on the Billboard Hot Coun-
try Singles & Tracks chart. The album
(“Caryl Mack Parker™) follows at the
end of November.

Radio response was immediate, even
without the usual radio tour. Parker
had time only to play WestFest and
CRS Midwest in Kansas City, Mo.

KSON San Diego music director
Nick Upton says, “I was impressed by
the album material I heard from the
beginning. I'm always willing to listen
to a new singer/songwriter, and her
debut single is very strong. I like the
sound of it on the radio. There’s defi-
nitely a place for her in country.”

Parker, who wrote or co-wrote the
10 songs on the album, says that what
initially attracted her to a small label
was the artistic freedom she was
allowed. “It’s wonderful to have this
artistic control,” she says. “They just
said, ‘Finish the album.’ It really is a
dream situation.”

She says she agreed with the label’s
decision to release her material as soon

(Continued on next page)

the greatest-hits package will help
draw attention to Chesnutt’s impres-
sive track record. “I'm hoping it will
make a statement to the industry,” she
says. “A few years ago, the Country
Music Journal did a survey of some
music executives, and it came back that
one of the most talented and underrat-
ed artists in country music is Mark
Chesnutt, and that hasn’t changed. We
are sitting here two years later trying
to figure out why he has not received
the notoriety or the awards that some
other artists have. I hope this greatest-
hits package does help to change that.”
To draw attention to the album,
(Continued on page 36)
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Senatorial Salute. Asylum artist Bryan White, left, is congratulated by U.S. Sen.
Fred Thompson of Tennessee for winning the Horizon Award at the CMA Awards
Show. At the Asylum party at Nashville's Sunset Grill, White was presented with
a gold plaque commemorating sales in excess of 500,000 copies for his second
album. “Between Now And Forever.”

ON THE ROW: Reba McEntire has established a new
benchmark for all others to equal for promo items. To call
attention to her upcoming album, “What If It's You,” she
sent out locks of what seems to be her red hair in an ele-
gant little hatbox (see story, page 13). You will recall that
she got a new hairdo for Country Music Week and appar-
ently she decided to make good use of the shorn locks. Also
in the box are marketing, advertising, promotion, and media
plans for the album, a scroll with handwritten lyrics to the
title song, color snapshots of her relaxing at the beach, a
notice about the Oct. 29 world radio premiere of the album
on SJS, and—oddly—a white votive candle.

Brooks & Dunn, LeAnn Rimes, and Shania Twain will

Reha Gives The Hair Off Her Head;
B&D, Twain To Headline Smile

Mark Collie has been added to the Steven Seagal movie
“Fire Down Below,” filming in Kentucky. Collie portrays a

town bully in the Warner Bros. flick . . . Randy Travis, |

who's also in “Fire Down Below;” appears on the new ABC
sitcom “Sabrina, The Teenage Witch” Oct. 11 ... Mercury
Nashville has inked John Anderson, who was formerly with
BNA ... Starstruck Writers Group signs writer David Mal-
loy ... Rick Trevino, Terri Clark, Kenny Chesney, John
Michael Montgomery, Aaron Tippin, and Michelle
Wright will be teeing off in the 14th annual Academy of
Country Music Bill Boyd Golf Classic at the De Bell Golf
Course in Burbank, Calif.. Oct. 21. The tourney benefits the
T.J. Martell Foundation and its West Coast division, the Neil
Bogart Memorial Laboratory, as well as the Los Angeles
Shriners Hospital for

be among headliners lending their talents to the Operation
Smile Spectacular Celebri-
ty Concert set for Nov. 12 at
the Grand Ole Opry House. "
Marty Stuart and Ashley
Judd will co-host the bene- as VI e
fit for the Tennessece-Ken-

tucky chapter of Operation T
Smile, a nonprofit organi- CQV\Q
zation that provides surgi-

cal care for children and

voung adults with facial ™
deformities. Tony Brown

and Don Cook are co-pro-

ducers of the event. Other

artists who have committed

include Wynonna, Tracy Lawrence, Lyle Lovett, Steve
Earle, Mark Luna, and Rosanne Cash. Tickets are avail-
able through Ticketmaster . .. The TV audience for the
CMA Awards Show was up 15% over last year, and the pro-
gram won all six half-hours in all demographics. The show
got a 14.9% rating with a 24 share, according to Nielsen.
DANCE COMES TO TNN Nov. 13, when Deana Carter
and Michelle Wright headline the “TNN Country Dance
Invitational Presented By Stetson Cologne.” Coming in the
middle of TNN’s dance-week activities, the show will be
telecast at 8 p.m. EST ... TNN is reviving “Hee Haw,” the
show that refuses to die. Saturday-night reruns of the pro-
gram begin Nov. 16. That first show dates from 1983 and
features George Strait singing “Amarillo By Morning” and
“A Fire I Can’t Put Out” . .. Gary Chapman hosted his first
“Prime Time Country” for the new season Oct. 7 with Clint
Black as his first guest . .. Mary Chapin Carpenter and
Lyle Lovett will appear on CMT’s “The Big Swiss Ticket,”
which will be aired Nov. 27 at 8 p.m. EST with repeats on
the following four evenings. The 60-minute show;, filmed in
Gstaad, Switzerland, features interviews and perfor-
mances. It's CMT's first concert program outside the U.S.
... Travis Tritt has been cast as a rural sheriff who is

Melissa Gilbert’s significant other in the TV movie “First
Noel,” slated for a December airing on CBS.

by Chet Flippo

Crippled Children.

COUNTRY MUSIC lost
two pioneers recently
with the deaths of Ted
Daffan and Jerry Rivers
(see Lifelines, page 60).
Not everyone on the row
these days would recog-
nize those names, but they
did as much as anybody in
country music history to
build this industry
through creative endeavor.
Rivers set standards still being matched as Hank Williams’
fiddle player. Daffan was, simply put, one of the greatest
songwriters who ever lived. That he was also a good band-
leader and steel guitar player is often forgotten when his
song titles are rolled out. If he had written nothing else but
“Born To Lose,” he would still be lauded today for compos-
ing that country cornerstone. But there are many others,
such as “No Letter Today,” “Headin’ Down The Wrong
Highway,” and “I'm A Fool To Care.” His early writing
marked a discernible shift from rural to urban songwrit-
ing, both in subject matter and in a style that was much
more literate.

He was also greatly responsible for the popularity of
honky-tonk music when Cliff Bruner recorded Daffan’s
“Truck Drivers’ Blues” in 1939. Ted Daffan & His Texans
recorded “Born To Lose” in 1942, and that song has seen
well over 100 covers, from Ray Charles’ massive hit in 1962
to the more recent duet version by Elton John and
Leonard Cohen. His music lent itself to covers, which was
not always a desirable trait in country songs. As a band-
leader, he contributed to a shift in mainstream country
music: He insisted on clean vocals. “I used a system that
made my records stand out,” he once said. “You could not
step on the vocalist. Only one instrument at a time to do fills,
and you change fills every 18 bars. You could understand
every word . .. It made a nice, clean sound.”
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by Wade Jessen

ON THE TUBE: Sales gains aligned with the 30th Annual Country Music
Assn. (CMA) Awards Oct. 2 appear on several Billboard sales charts, with the
lion’s share of post-awards show dividends going to LeAnn Rimes, Vince Gill,
Brooks & Dunn, and George Strait. Of the 27 titles earning bullets on Top
Country Albums, only seven are by artists who did not participate in the show.

In its 13th week at No. 1 on Top Country Albums, “Blue” by Rimes (Curb)
benefits from her show-opening performance of the title track, increasing
more than 42,000 units for a total of more than 103,000. Her gain is sufficient

board 200 (11-5). With 14,000 pieces, Rimes also pads her lead at No. 1 on Top
Country Singles Sales, with an increase of more than 4,000 units. Rimes was
featured on the cover of USA Weekend on Sept. 29 and appeared on “CBS
This Morning” and “Entertainment Tonight” Oct. 2.

In addition to her opening shot on the CMAs, Rimes performed “1 Want
To Be A Cowboy’s Sweetheart” in tribute to country’s first million-selling
single (1935) by the late Patsy Montana. During that segment of the show,
Montana was inducted into the Country Music Hall of Fame, alongside Buck
Owens and Ray Price. “Blue” was nominated in the single and song of the

ing means more than winning.
HOST WITH THE MOST: Vince Gill, the CMA’s most awarded artist,

song of the year with “Go Rest High On That Mountain,” found on his “When
Love Finds You” set (MCA). That title wins the Pacesetter award on Top Coun-
try Albums, rising 46-21 with a 155% increase, and re-enters The Billboard
200 at No. 118. Meanwhile, Gill's new set, “High Lonesome Sound,” rises 15-

lets at No. 33 on that chart. Gill shared vocal event of the year honors with
Dolly Parton for their duet reading of Parton’s “I Will Always Love You."

MORE WINNERS: The CMA handed George Strait (MCA) trophies for
male vocalist of the year, single of the year for “Check Yes Or No,” and album
of the year for “Blue Clear Sky.” Strait’s award-winning set increases 10,000
units for a total of 38,000, rising 4-3 on the country chart and 33-26 on The Bill-
board 200. Meanwhile, his highly successful boxed set, “Strait Out Of The
Box,” bullets at No. 51 on Top Country Albums, and three prior hits collections
show gains on Top Country Catalog Albums,

The CMA’s entertainer of the year trophies were accepted by Brooks &
Dunn in the evening’s biggest upset victory, making them the first duo in his-
tory to win that award. Their sales gains put the icing on the cake, as “Bor-
derline” (Arista) moves more than 30,000 units, an increase of more than
12,000. That title vaults 8-4 on Top Country Albums and 62-31 on The Bill

Country Albums, with “Waitin’ On Sundown” and “Hard Workin’ Man” show-
ing increases of 30% and 45%, respectively, on Top Country Catalog Albums:
Brooks & Dunn also won duo of the year honors at the CMA ceremony.

SEEING DOUBLE: Trisha Yearwood (MCA) holds at No. 1 for a second
week on Hot Country Singles & Tracks with “Believe Me Baby (I Lied).” This
is Yearwood’s fourth trip to No. 1 on that chart; each of those No. 1 titles held
that slot for two consecutive weeks.

to swipe Greatest Gainer honors on both Top Country Albums and The Bill-

year categories, but Rimes went home empty-handed, which proves that play-

returned as the show’s host for the fifth consecutive year. Gill took honors for

10 on the country list, jumping by more than 6,500 units; his hits package bul-

board 200. Meanwhile, their “Brand New Man” set bullets at No. 63 on Top |

(Continued from page 34)

Decca is sponsoring a special contest
at country radio. “We are creating a
promotion to take to radio around the
typical ‘win it before you can buy it’
weekend,” Shipley Biddy says. “We are
actually taking lines from Mark Ches-
nutt songs, editing them, and sending
them to the stations . .. so they can
play that particular edit and say, ‘If you
can call in and identify this great Mark
Chesnutt hit, you can win one of his
greatest-hits albums before it’s in the
stores Tuesday’ ”

Shipley Biddy says the label is send-
ing stations the lyries and sound bites
so they can play the game by either
playing the lines or reading them to lis-
teners. “It creates a fun promotion for
radio, yet it makes the public aware of
how many hits Mark has had,” she
says.

Decca is also putting together a
Westwood One radio special live from
New York Nov. 14. The label is also
planning for Chesnutt to play a special

PARKER

(Continued from page 34)

as possible. Rhodes, meanwhile, says,
“It’s gonna be a tough battle to fight.
But, as everyone realizes, the life of a
single is now extended from 12 to 14 to
16 to 20 or 23 weeks. So we're gonna be
in this for the long haul.” He says an
immediate radio tool will be a satellite
promo tour, with live uplinks to stations
of Parker singing.

Mazza says the label never debated
postponing the release to avoid the cur-
rent glut of superstar releases. “We
could have waited, I suppose,” he says,
“but the record is hot, and we could lose
the excitement and energy. You know;
music has its time, and you really have
to seize the moment and go for it.”

Mazza says marketing plans are
under way. “It’s a tricky time of year.
Retail bought all the Christmas prod-
uct, and now they just buy the hits. But
if we have the airplay to support it, then
we can make all our retail plans work.
CMT added the video this week, so
everything seems to be falling into
place. One thing a small label can do is
focus all our energies in one direction.”

Parker is poised to hit the road for a
radio tour; a concert tour is planned.
For now, she says, she's just “thrilled.”

Management is by Christy DiNapoli;
publishing, Square West Music Inc./
Howlin’ Hits Music Inc. (ASCAP). Par-
ker doesn’t yet have a booking agent.

concert at Nashville’s Ryman Audito-
rium to give people in the industry who
don’t ordinarily get a chance to see him
perform see Chesnutt’s live show. A
date for the concert hadn’t been set at
press time, but it will be close to the
release date.

MCA/Decca VP of sales and mar-
keting Dave Weigand says there are
plans to utilize the connection with
MCA and Decca owner Seagram. “We
will be tying in with Seagram, and we
will be printing up 500,000 napkins
that we will service to clubs,” he says.
“On one side, we will promote Mark
Chesnutt’s greatest hits, and on the
other side, we are going to promote one
of Seagram’s products, Crown Royal.
We are also going to try to work with
various radio stations in Mark’s top
markets and tie in |[with] listening par-
ties where Seagram will be involved.
That is still in the works.”

Weigand says Deecca also plans to
release a Chesnutt Christmas single,
“What Child Is This,” that will have
snippets of songs from the greatest-
hits collection on the B-side. Tn addi-
tion, every time a Chesnutt video plays
on CMT, there will be an announce-
ment informing viewers that they can
go to any Blockbuster location and pick
up the Christmas single along with a
coupon for $3 off the greatest-hits
album.

According to Weigand, country radio
will receive a special collector’s edition
CD that will feature all of Chesnutt’s
radio singles. There are also plans to
bolster album sales via the Internet.
Weigand says the label plans to hold a

i

Remembering Mr. Monroe. Vince Gill, right, and Ricky Skaggs joined forées to‘

“Discover Mark Chesnutt” contest in
which World Wide Web surfers will
“have the opportunity to participate in
what we call the ‘Cyber Scavenger
Hunt."” Decca plans to build on all its
marketing efforts via prime position-
ing at retail throughout the holiday
season.

“I'm hoping people will rediscover
Mark,” Weigand says. “With all these
hits he’s had, people will think it’s a
great package, and that’s why we
wanted a couple of new songs to drive
consumers into the stores to buy this
package and find out there are some
incredible songs that he has recorded
over the years.”

To remind people of Chesnutt’s
accomplishments, Shipley Biddy says,
Decca is sending out a promotional
piece chronicling Chesnutt’s career. “It
will be like a treasure chest and a map
[of] the state of Texas,” she says. “You
see from his birth until the release of
this album, little milestones and dates
along the way when certain things hap-
pened, like when he won the [Country
Music Assn.’s] Horizon Award, his sin-
gles that have gone to No. 1, platinum
albums, and these milestone markers
are placed along the road with the
actual date that [event] occurred in his
life.”

The promotional piece illustrates a
busy career, but Chesnutt feels he’s
only just begun. “I've done a lot of
songs, but I feel like I'm just starting
out,” he says. “I still feel like I'm new.
I hope 1 never lose that. I always feel
like I'm one of the new guys trying to
fight my way onto the charts.”

pay tribute to the late founder of bluegrass Bill Monroe at the Grand Ole Opry.
They were accompanied by members of the Blue Grass Boys, Monroe’s group.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

18 AIN'T GOT NOTHIN' ON US (Warner-Tamerlane, 44 GOING, GOING, GONE (Sixteen Stars, BMI/Sony/ATV
BMI/New Works, BMI/Warner Bros.. ASCAP/).E. Robin-
songs, ASCAP) WBM
63 AMEN KIND OF LOVE (MCA, ASCAP) 34
52 ANOTHER YOU, ANOTHER ME (Irving, BMI/Baby
Dumplin’, BMI/Blue Sky Rider, BMI) WBM 28
1 BELIEVE ME BABY (! LIED) (Mighty Nice, BMI/Wait
No More, BMI/PolyGram Int'l, ASCAP/Julann, ASCAP)

Town, BMI/American Made, BMI) HL/WBM
GOODNIGHT SWEETHEART (Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Thanxamillion, BMI) HL
GUYS DO IT ALL THE TIME (QMP, ASCAP/Teapot,
ASCAP/Willdawn, ASCAP/Balmur, ASCAP/Brian’s
Dream, ASCAP) WBM

HL 39 HER MAN (Irving, BMI/Colter Bay, BMI) WBM
62 BETTY'S GOT A BASS BOAT (Screen Gems-EMI, 40 HOME AIN'T WHERE HIS HEART IS (ANYMORE)
BMI/Aimo, ASCAP/Daddy Rabbit, ASCAP) {Loon Echo, ASCAP/Zomba, ASCAP} WBM

HONKY TONK SONG (Dixie Stars, ASCAP/Sixteen
Stars, BMI) HL

64 BIG GUITAR (EMI Blackwood, BMI/Gator Tale, 70
BMI/Half Mine, BMI) HL

38 BIG LOVE (Warner-Tamerlane, BMI) WBM 69 HOW'S THE RADIO KNOW (Acuff-Rose, BMI/Bantry
37 BURY THE SHOVEL (Great Cumberland, BMI/Fugue, Bay, BMI}
BMI/Windowcheese, ASCAP/Arms Songs, ASCAP) 16 | CAN STILL MAKE CHEYENNE (O-Tex, BMI/Hit Street,

WEBM BMI} HL
22 CHANGE MY MIND (Zomba, ASCAP/Bull's Creek, BMI) 66 | CAN'T DO THAT ANYMORE (Yee Haw, ASCAP/WB,
ASCAP)

Tree, BMI/AIl Over Town, BMI/New Wolf, BMI/Little Big

24 IT'S ALL IN YOUR HEAD {Hamstein Cumberland,
BMI/Baby Mae, BMI/Give Reese A Chance, BMI) WBM

57 IT'S LONELY QUT THERE (Little Big Town, BMI/Amer-
can Made, BMI/Sony/ATV Tree, BMI/Ben's Future, BMI)
WBM/HL

31 JACOB'S LADDER (Hamstein Cumbertand, BMI/Baby

Mae, BMI/Co-Heart, BMI) WBM

65 JUST WHEN | NEEDED YOU MOST (Warner Bros.,
ASCAP/Fourth Floor, ASCAP/Terra Form, ASCAP) WBM

72 KISS THE GIRL (Walt Disney, ASCAP/Wonderland,
BMI)

43 LET ME INTO YOUR HEART (Why Walk, ASCAP)

LIKE THE RAIN (Blackened, BMI) WBM

11 LIVI)NG IN A MOMENT (Pat Price, BMI/Sydney Erin,

BMI

LONELY TOO LONG (Bash, ASCAP/Cootermo,

ASCAP/Blue Water, ASCAP/BMG, ASCAP) HL

LOVE IS STRONGER THAN PRIDE (Maypop,

BMI/Wildcountry, BMI/Makin' Chevys, BMI/Sydney

Erin, BMI} WBM

15 LOVE REMAINS (Sony/ATV Tree, BMI) HL

74 LOVE WORTH FIGHTING FOR (EMI April, ASCAP/K-
Town, ASCAP/EMI Blackwood, BMI/Ticket To Ride,
BMI/Warner-Tamerlane, BMI/Mac Truk, BMI)

42 LOVE YOU BACK (Little Big Town, BMI/American

w
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w

WBM
55 CHEROKEE BOOGIE (Fort Knox, BMI/Trio, BMI)

2 | DO (Warner-Tamerlane, BMI/Pollywog, BMI/Socan,
HL/WBM BMI) wBM
25 EVERY LIGHT IN THE HOUSE (rving, BMI/Colter Bay, 71 1 JUST MIGHT BE Uerry Taylor, BMI)
BMI} WBM 73 1 MIGHT JUST MAKE IT (Irving McJames, BMI/Salzillo,
20 THE FEAR OF BEING ALONE (Rick Hall, BMI/Kingsley Drive, BMI)
ASCAP/Watertown, ASCAP/Fame, BMI) WBM 29 IRRESISTIBLE YOU (Sony/ATV Cross Keys, ASCAP) HL
68 FRIENDS DON'T DRIVE FRIENDS... (BMG Songs, 58 IT'S A LITTLE TOO LATE (EMI Blackwood, BMI/Songs

ASCAP/Sony/ATV Tree, BME) HL
75 FRIENDS (That's A Smash, BMI)

0f Jasper, BMI/The Fat Rat, ASCAP/EM! April, ASCAP)
HL

)

N
[~

61

Made, BMI/Almo, ASCAP/Daddy Rabbit, ASCAP) WBM
THE MAKER SAID TAKE HER (Maypop, BMI/Wild-
country, BMi/Route Six, BMI/EMI Blackwood, BM!)
WBM/HL

MAMA DON'T GET DRESSED UP FOR NOTHING
(Sony/ATV LLC, BMI/Buffalo Prairie, BMI/Showbilly,
BMI/Don Cook, BMI) HL

MAYBE HE'LL NOTICE HER NOW (Big Giant, BMI/WB,
BMI)

45 MAYBE WE SHOULD JUST SLEEP ON IT (Noosa
Heads, BMI/Emdar, ASCAP/Texas Wedge, ASCAP)

14 ME AND YOU (Acuff-Rose, BMI/Songs Of Rayman,
BMI/CMI, BMI) WBM

13 MORE THAN YOU'LL EVER KNOW (Post Oak, BMI) HL

47 MY ANGEL IS HERE (Sony/ATV Songs, BMI/Sony
Music UK, PRS/Longitude, BMI/Windswept Pacific,
BMI) HL/WBM

51 NOBODY KNOWS (Hitco, BMI/Joe Shade, BMI/Longitude.
BMI/D'jonsongs, BMI/EMI Blackwood, BMI) WBM/HL

56 NO WAY OUT (Careers-BMG, BMI/EMI April.
ASCAP/House Of Bram, ASCAP) HL

54 ONE WAY TICKET (BECAUSE | CAN) (Warner-Tamer-
lane, BMI/WB, ASCAP/Global Nomad, ASCAP) WBM

36 POOR, POOR PITIFUL ME (Warner-Tamerlane,
BMI/Dark Room, BMI)

9 THE ROAD YOU LEAVE BEHIND (Oid Desperados,
ASCAP/N2 D, ASCAP}

26 SHE NEVER LETS IT GO TO HER HEART (Great Cum
berland, BMI/Tom Shapiro, BMI/Diamond Struck,
BMI/Mike Curb, BMI) WBM

59 SHE'S GETTIN' THERE (Travelin' Zoo, ASCAP/Telly
Larc, ASCAP/John & Justin, ASCAP/Club Zoo, BMI/Lee
Greenwood, BMI/Bambi Smithers, BMI)

19 SO MUCH FOR PRETENDING (Seventh Son,
ASCAP/Glen Campbell, BMI/New Court, BMI/Hayes
Street, ASCAP) WBM

4 STARS OVER TEXAS (Sony/ATV Cross Keys, ASCAP/
SLL, ASCAP/Sony/ATV Tree, BMI/Terilee, BMI} HL

17 STRAWBERRY WINE (Longitude, BMI/August Wind,
BMI/Great Broad, BMI/Georgian Hills, BMI) WBM

41 SWINGIN’ DOORS (Sony/ATV Tree, BMI/Careers-BMG,
BMI/Electric Mule, BMI) HL

67 THANKS TO YOU (Warner-Tamerlane, BMI/Marty Party,

BMI/Sony/ATV Cross Keys. ASCAP/Four Sons, ASCAP)
HL/WBM

30 THAT GIRL'S BEEN SPYIN' ON ME (Island Bound.
ASCAP/Famous, ASCAP/Diamond Struck, BMI/Ham
stein Cumberland, BMI) HL/WBM

35 THAT OL WIND (Feelbilly, BMI/Breon's Island.
BMI/Major Bob, ASCAP/No Fences, ASCAP) WBM

60 THAT'S ANOTHER SONG (High Steppe, ASCAP/High
Seas, ASCAP/Acuff-Rose, BMI/Locust Fork,
BMI/Sony/ATV Tree, BMI)

33 THAT'S ENOUGH OF THAT (MCA, ASCAP/Sweet
Olivia, ASCAP/Famous, ASCAP) HL

10 VIDALIA (EMI Blackwood, BM!/Ty Land, BMI/
Starstruck Writers Group, ASCAP/Mark D., ASCAP) HL

53 WE ALL GET LUCKY SOMETIMES (Sony/ATV Cross
Keys, ASCAP/Four Sons, ASCAP/Chrysalis,
ASCAP/Stone Angel, ASCAP) HL/WBM

32 WHAT WILL YOU DO WITH M-E (Cro-Jo, BMI/Dennis
Morgan, BMi) WBM

46  WHEN COWBOYS DIDN'T DANCE (Music Genesis,
ASCAP/Pepe Morchips, BMI)

49  WHERE DO | GO TO START ALL OVER (Sony/ATV
Tree, BMI) HL

50 WHOLE LOTTA GONE (Golf Club, ASCAP/Affilated,
ASCAP/Oliverius, ASCAP/Cut-Wnte, BMI/C.S.A., BMI)

6 A WOMAN'S TOUCH (PolyGram Int’l, ASCAP/Tokeco,
BMI/Zomba, ASCAP) WBM/HL

5 WORLDS APART (Benefit, BMI/Little Big Town,
BMI/American Made, BMI) WBM

48 WOULD | (Starstruck Wnters Group, ASCAP) HL

27 YOU CAN'T LOSE ME (Big Tractor, ASCAP/WB,
ASCAP/Kicking Bird, BMI/Thomahawk, BMI) WBM

7 YOg'RE NOT IN KANSAS ANYMORE (Coburn, BMI/Bro
‘N Sis, BMI)
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Atlantic Records Nashville president Rick Blackburn held a
party at Trilogy and welcomed Atlantic artist Tracy
Lawrence after the iatter's performance of “Time Marches
On” an the CMA Awards telecast. Shown, from left, are
Rick’s wife, Suzie Blackburn; Lawrence’s date, Stacy
Drew; Blackburn: Lawrence; and Atlantic Nashville VP of
sales and marketing Bob Heatherly.

RCA Laoel Group (U.S.) chairman Joe Galante hosted a
post-CMA Awards reception at the Hermitage Hotel for
label ariists, staff. and friends. Pictured, from left, are Clint
Black, Mindy McCready, and Galarite.

MCA Nashville artists and executives celebrated the label's
CMA Awards winners at a party at the Hard Rock Cafe.
Shown, from left, are MCA Inc. president/COO Ron Meyer,
MCA Music Entertainment Group president Zach Horowitz,
MCA Music Entertainment Group chairman/CEQ Doug
Morris, MCA Music Entertainment Group vice chairman
Mel Lewinter, MCA Nashville president Tony Brown,
George Strait, Norma Strait, Vince Gill, and MCA Nashville
chairman Bruce Hinton.

Shown at the BMI Awards show and dlnner from Ieﬂ are
writer Steve Diamond, Diamond Cuts’ Teri Muench, writer
Tom Shapiro, Sony/ATV Tree Publishing president/CEO
Donna Hilley, Ronnie Dunn, BMI president/CEO Frances
Preston, writer Jennifer Kimball, and BMI Nashville
president Roger Sovine.

of awards shows, parties, and seminars capped by the Country Music Assn.
(CMA) Awards and awards dinners hosted by BMI, ASCAP, and SESAC.

NASHVILLE—Country Music Week 96, Sept. 29-Oct. 5, was a nonstop round

Songwriters Buck Owens, Jerry Chesnut, Kenny O'Dell, and Norro Wilson were
inducted into the Nashville Songwriters Hall of Fame at a dinner hosted by the
Nashville Songwriters Foundation. Shown, from left, are Nashville Songwriters
Assn. International (NSAI) president Pat Alger, NSAI executive director Carol
Fox, Owens, O’Dell, Nashvilte Songwriters Foundation chairman Terry Choate,

Chesnut, and Wilson.

Artists and staff of Capitol Nashville
gathered at Jules to celebrate on the
night of the CMA Awards. Shown, from
left, are Tony Ardoin of the River Road
Band, EMI Music president/CEO
James Fifield, Trace Adkins, Suzy
Bogguss, Steve Grisaffe of the River
Road Band, Capitol Nashville executive
VP/GM Walt Wilson, Dean Miller, John
Berry, Emilio, Deana Carter, Capitol
Nashville president/CEO Scott
Hendricks, and George Ducas.

CMA Awards show host Vince Gill teed
cff in the celebrity golf tournament
benefiting the T.J. Martell Foundation
for Leukemia, Cancer, and AIDS
Research. Gill played in both the
morning and afternoon sessions,
finishing in third place in both rounds.

The 44th annual BMI Country Awards

show Oct. 1 honored the writers and
publishers of the 77 most-performed
country songs of the year. Shown
onstage at the awards show, from left,
are Shania Twain, who picked up two
BMI Country Awards (for “Any Man Of
Mine” and “[If You’re Not In It For
Love] I'm Qutta Here!”), and Terri
Clark, who won her first award with
“Better Things To Do.”

Shown. from left, are Gary Chapman,
John Berry, Lisa Stewart, and Chris
Ward, who were among the celebrities
taking part in the NationsBank Bowlirg
Bash and Billiards Tournament to
benefit the T.J. Martell Foundation for
Leukemia, Cancer, and AIDS Research.

ASCAP held a black-tie dinner and awards show to honor
the writers and publishers of the 75 most-performed country
songs of the year. Pictured is the team behind the ASCAP
country song of the year, | Can Love You Like That.”
Shown, front row from left, are ASCAP VP Connie Bradley,
songwriters Jennifer Kimball and Maribeth Derry, ASCAP
president Marilyn Bergman, and songwriter Steve Diamond.
In the back row, from left, are publisher Evan Medow of Full
Keel Music, publisher Liz Hudson of Criterion Music, artist
John Michael Montgomery, publisher Bo Goldsen, and
Robert Schutt of Criterion Music.

Brooks & Dunn celebrated their CMA Awards as entertainers
of the year and vocal duo of the year at the Arista Nashville
party. Shown, from left, are BMG Distribution president Peter
Jones, Arista Nashville president Tim Dubois, Ronnie Dunn,
Arista Records president Clive Davis, and Kix Brooks.

Epic Records celebrated Patty Loveless’ win as CMA female
vocalist of the year at the Sony Music Nashville party at F.
Scott’s. Shown, front row from left, are Collin Raye and Ty
Herndon. In the second row, from left, are Sony Music
Nashville senior VP of sales and marketing Mike Kraski,
Sony Music Distribution senior VP of sales Craig Applequist,
Sony Music Distribution president Danny Yarbrough, Sony
Music Nashville executive VP/GM Allen Butler, James
Bonamy, Stephanie Bentley, Epic Nashville senior VP Doug
Johnson, Loveless, Epic VP of national promotion Rob
Dalton, Epic senior VP of national promotion Jack Lameier,
Sony Music Nashville executive VP Paul Worley, Olympic
gold medalist Shannon Miller, and Sony Music Nashville VP
of marketing Dean Broadhead.

Columbia Records artists and executives celebrated at Sony
Music Nashville’s post-awards party at F. Scott's. Shown,
front row from left, are Larry Stewart and Marcus Hummon.
Also pictured, second row from left, are Ricochet’s Junior
Bryant, Rick Trevino, Sony Music Nashville senior director of
A&R Cliff Audretch, Ricochet's Greg Cook, Sony Music
Nashville executive VP/GM Allen Butler, Wade Hayes, VP
national/Columbia promotion Debi Fleischer, Ricochet’s
Heath Wright, Deryl Dodd, Sony Music Nashville executive
VP Paul Worley, Sony Music Nashville VP of marketing Dean
Broadhead, and Ricochet’s Jeff Bryant.
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TOP COUNTRY ALBUMS

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

PROVIDED BY SoundScan
OCTOBER 19, 1996
= =
Z g 2 5
; = =
51 g2 g 18|82 =
1 2lel s = 2| o N =
21 % | = | €| ARTST TITLE | S 2| % | 5| £ | ARTIST TITLE | 3
T 1 3| ~ | Z | LABFL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a E | 3| & | T [ LABEL&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) a
% % % NO. 1/GREATEST GAINER * % % 37 | 38 | 15 | WADE HAYES COLUMBIA 67563/50NY (10,98 EQ/15.98) ON A GOOD NIGHT | 11
@ 1 l 13 | LEANN RIMES cuRs 77821 (10.98/15.98) 13 weeks at No. 1 BLUE 1 39 33 21 18 | NEAL MCCOY ATLANTIC 82907/AG (10.98/15.98) NEAL MCCOY | 7
2 — 2 CLINT BLACK RCA 66671 (10.98/16.98) THE GREATEST HITS [ 40 35 31 26 | JO DEE MESSINA CURB 77820 (10.98/15.98) JO DEE MESSINA | 2
(3| 4 | & | 28 | GEORGE STRAIT A MCA 11428 (10.98/16 98) BLUE CLEAR SKY | 1 47 | 24 | 61 | TERRI CLARK @ MERCURY NASHVILLE 526991 (10.98 EQ/16.98) TERRICLARK | 13
(4)| 8 | 6 | 25 | BROOKS & DUNN A ARISTA 18810 (10 98/15 98) BORDERLINE | | 42 | 45 | 46 | 34 | WYNONNAA CURE 11090MCA (10.98/16 98) REVELATIONS
5 3 ) 87 | SHANIA TWAIN A°® MERCURY NASHVILLE 522886 (10.98 EQ/16.98) THE WOMAN IN ME 1 43 44 43 | 212 | GEORGE STRAIT A° mCA 10651 (10,98 15 98) PURE COUNTRY (SOUNDTRACK) 1
_ JOHN MICHAEL MONTGOMERY 48 | 39 | 8 | RANDY TRAVIS WARNER BROS. 46328 (10.98/15.98 FULL CIRC
6|5 2 | ATLANTIC 82947 (10.98/15.98) WHAT 1 DO THE BEST | 5 # ARN Lol : LE LS
TRAVIS TRITT A
7 6 3 5 dviEF FOXWORTHY CRANK IT UP — THE MUSIC ALBUM 3 45 | 41 | 35 | 56 AR eeTae e T Y55] GREATEST HITS — FROM THE BEGINNING 3
NER BROS. 46361 (10.98/16.98) —
43 36 | 13 TIM MCGRA * CURB 77659 (9. b NOT T00 S
g | 10| 5 ngpﬁyﬁwfsmLTE;su (05815 08 DID | SHAVE MY LEGS FOR THIS? | 8 2 : LY g ey o HOILIENTY ooN Yy 4 F
= 5 | — | 2 | GARY ALLAN DECCA 11482/MCA (10.98/15 98) USED HEART FOR SALE | 47
9 7 5 23 | MINDY MCCREADY @ BNA 66806/RCA (9.98/15 98) TEN THOUSAND ANGELS 5 ==
48 38 32 13 | CLEDUS “T.” JUDD RAZOR & TIE 2825 (10.98/16.98) | STOLED THIS RECORD 30
15 | 17 | 19 | VINCE GILL @ ncA 11422 (10.98/16.98) HIGH LONESOME SOUND | 3
49 | 40 41 25 | TOBY KEITH MERCURY NASHVILLE 531192 (10.98 EQ/15 98) BLUE MOON 6
11 10 7 6 TRISHA YEARWOOD wcA 11477 (10.98/16.98) EVERYBODY KNOWS 6
= 50) 67 | 55 | 68 | BRYAN WHITE @ ASYLUM 61642/EEG (10.98/15.98 BRYAN WHITE | 13
(12)| 12 | 11 | 50 | ALAN JACKSON A‘ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 1
61 | 5 | 56 | GEORGE STRAIT A’MCA 11253 (39.98/49.98) STRAIT OUT OF THE BOX | 9
(13)| 20 | 18 | 28 | BRYAN WHITE @ AStLUM 61880EEG (10 98/15.98) BETWEEN NOW AND FOREVER | 7
52 50 49 50 | ALABAMA A RCA 66525 (1098/15.98) IN PICTURES 12
14 13 8 6 TRAVIS TRITT WARNER BROS. 46304 (10.98/16.98) THE RESTLESS KIND 7 o TR A
15 | 1 9 8 JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/15.98) FACES 5 33 | 59 | 5L | 87 1 polner oszse (9.98/15.98) O R FOPWCA ! ket THATON g |
16 | 12 | 13| 37 | TRACY LAWRENCE @ ATLANTIC 82866/AG (10.98/15 98) TIME MARCHES ON | 4 54 | 53 | 63 | 38 | LONESTAR BNAG6642.RCA (9.98/15.96) LONESTAR | 11
23 | 28 | 37 | PATTY LOVELESS @ EPIC 67269/SONY (10.98 EQ/15.98) THE TROUBLE WITH THE TRUTH | 10 * % * HOT SHOT DEBUT % % %
18 | 16 | 12 | 95 | GARTH BROOKS A® CAPITOL NASHVILLE 29689 (10.98/15.98) THEHITS | | (55) NEWP | | | K.T.OSLIN 834 66520/RCA (10.98/16.98) MY ROOTS ARE SHOWING... | 55
18 | 14 | 17 | PAUL BRANDT REPRISE 46180WARNER BROS. (10.9816 98 CALM BEFORE THE STORM | 14 5 | 49 | 40 | 20 3&"1'32'5"%5 9M8lf§§8';” GETTIN' OUT THE GOOD STUFF | 12
19 15 46 | GARTH BROOKS A* CAPITOL NASHVILLE 32080 (10.98/15.98) FRESH HORSES 1 57 57 53 | 122 | TRACY BYRD A MCA 10991 {10.98/15.98) NO ORDINARY MAN 3
% * * PACESETTER ®* * * 58 ol 47 64 | JEFF FOXWORTHY A’ WARNER BROS. 45856 (10.98/16.98) GAMES REDNECKS PLAY 2
(ZD)| 46 | 45 | 122 | VINCE GILL A’ MCA 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 2 68 | 65 | 26 | DIAMOND RIO @ Arisia 18812 (10.98/ 5 98) V| 1
22 | 17 | 20 | 53 | COLLIN RAYE A EPIC 67033/SONY (10.98 EQ/15.98) I THINK ABOUTYOU | 5 60 | 54 | 50 | 116 | WILLIE NELSON @ COLUMBIA 64184/SONY (5 98 EQ/9 98) SUPER HITS | 34
(23| 34 | 33 | 15 | TRACE ADKINS CAPITOL NASHVILLE 37222 (10.98/15.98) DREAMIN' OUT LOUD | 23 81 | 63 | 58 | 158 | REBA MCENTIRE A- ch 10906 (10,9815 95 BT s T T Teal]
30 | — | 2 | DOLLY PARTON RISING TIDE 53041 {10.98/16.98) TREASURES | 24 62 1 66 | 71 | 3 | BR5-49 asta 18818 (1098/15.98 BR529 | 62
25 22 21 22 | SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 EQ/17.9B) POLITICS, RELIGION AND HER 17 71 69 | 269 | BROOKS & DUNN A ARISTA 18658 (9 98/15.98) BRAND NEW MAN 3
26 | 24 [ 24 58 | FAITH HILL A WARNER BROS. 45872 (10.98/16.98) IT MATTERS TO ME 4 64 | 56 | 52 39 | CHARLIE DANIELS @ £PIC 64182/SONY (5.98 £Q/9.98) SUPER HITS | 35
27 | 21 | 16 | 8 | TYHERNDON EPIC67564/SONY (10.98 FQ/15.98) LIVING IN AMOMENT | 6 65 | 73 | 70 | 54 | THE MAVERICKS @ nca 11257 (10.98/1598) MUSIC FOR ALL OCCASIONS | 9
28| 25 | 60 | 3 | VARIOUS ARTISTS encon THE BEST OF COUNTRY SING THE BEST OF DISNEY | 25 66 | 52 | 42 | 12 | RICK TREVINO COLUMBIA 67452/S0NY (1098 EQI5.98) LEARNING AS YOU GO | 17
29 27 26 15 | KENNY CHESNEY BNA 66908/RCA (10 98/15.98) ME AND YOU 26 67 65 57 35 | NEIL DIAMOND @ COLUMBIA 67382/SONY (10.98 £Q/16.98) TENNESSEE MOON 3
32 | 25 | 55 | TIM MCGRAW A’ CURB 77800 (10.98/16 98) ALLTWANT | 1 68 | 70 | 64 | 106 | ALABAMA A RCA66410(10.98/15.98) GREATEST HITSVOL. Il | 8
i ADA JOHN MICHAEL MONTGOMERY A°
31 ) 26 | 19 | 16 | LYLE LOVETT CURS 11409/MCA (10.98/16.98) THE ROAD TO ENSENAD 4_ 69 | 66 | 59 | 80 | yhNTIC 827287AG (10.98/16.98) JOHN MICHAEL MONTGOMERY | 1
32 | 8| 23 7 THE BEACH BOYS RIVER NORTH 161205 (11.98/15.98) STARS AND STRIPES VOL. 1 12 70 | 60 | 48 3 GEORGE JONES VCA 11478 (10 98/15 98] WIVEES oreTar | e
(33)| 42 | 34 | 46 | VINCE GILL A MCA 11394 (10.98/16.99 SOUVENIRS | 3 TL | 78 | 67 | 18 | ALABAMA rn s6548 498998 JRyPe—
34 31 22 16 | JAMES BONAMY EPIC 67069/SONY (10.98 EQ/15.98) WHAT | LIVE TO DO 16 12 62 61 18 | RHETT AKINS DECCA 11:24/MCA (10.98/15.98) SOMEBODY NEW 13
(35) 39 | 30 | 7 | BILLY RAY CYRUS MERCURY NASHVILLE 532829 (10.98 EQ/15.98) TRAIL OF TEARS | 20 73 1 59 | 62 1 55 | BLACKHAWK ® amisia 18792 (109871598 T A
w . JR.,
| 9| ¥ 3 ?J;E‘;‘msghﬁ,'_és",’{i_'g;“ Rl THREE HANKS: MEN WITH BROKEN HEARTS | 29 74 | 72 | 72 | 51 | CLAY WALKER A GIANT 24640WARNER BROS. (10.98/15.98) HYPNOTIZE THE MOON | 10
(31| 36 | 29 | 34 | RICOCHET cotumgia67223/50NY (1098 EQ/I5.98) RICOCHET | 14 75)| RE-ENTRY | 48 | MARTINA MCBRIDE @ RcA 66509 (9.98/1598) WILD ANGELS | 17

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA)
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesal
Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1996, Billboard/BP! Communications, and SoundScan, Inc.

certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available
e prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
(Bi"bOCII'd Tn c“ ““‘I‘ ca‘aln Alh“ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScane
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. g
23 75| armist Tme |25 |28 | 5E g3
=% | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 20 2|3z s
1 1 PATSY CLINE A7 MCA 12 (7.98/12.98) 243 weeks at No. 1 12 GREATEST HITS | 283 14 | — REBA MCENTIRE A’ MCA 10994 (10.98/15.98) READ MY MIND I
2 % HANK WILLIAMS, JR. A CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 95 15 | — PATTY LOVELESS A EPIC 64188/SONY (10.98 EQ/15.98) WHEN FALLEN ANGELS FLY 1
3 3 HANK WILLIAMS A MERCURY NASHVILLE 823293 (7.98 EQ/11 98) 24 OF HANK WILLIAMS GREATEST HITS | 82 16 16 BILLY RAY CYRUS A° MERCURY NASHVILLE 510635 (7.98 EQ/11.98) SOME GAVEALL | 73
4 4 SHANIA TWAIN MERCURY NASHVILLE 514422 (7.98 EQ/11.98) SHANIA TWAIN 64 _17 19 THE MAVERICKS A MCA 10961 (9.98/15.98) WHAT A CRYING SHAME 2
5 5 PATSY CLINE wmCa 4038 (7.98/12.98) THE PATSY CLINE STORY | 108 I 18 13 GARTH BROOKS A " CAPITOL NASHVILLE 93866 (9.98/13.98) NO FENCES 48
6 1 GEORGE STRAIT A’ MCA 42035 (7.98/12 98) GREATEST HITS, vOL. 2 | 281 19 17 JOHN MICHAEL MONTGOMERY A ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT Up U
7 12 BROOKS & DUNN A ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 20 15 FAITH HILL A7 WARNER BROS. 45389 (9.98/15.98) TAKE ME AS | AM 2
8 6 GEORGE JONES A EPIC 40776'SONY (5.98 £Q/9.98) SUPER HITS | 262 l 14 KENNY ROGERS A CAPTOL NASHVILLE 46106 19 98/15.98) TWENTY GREATEST HITS | 133
r7{1 W_GEORGE STRAIT A% MCA 5567* (7.98/12 98) GEORGE STRAIT'S GREATEST HITS ) 2n 2 24 GEORGE STRAIT A MCA 10450 (9 98/15.98) TEN STRAIT HITS | 94
| 10 9 | MARY CHAPIN CARPENTER A’ COLUMBIA 48881/SONY (10.98 EQ/16 98) COME ON COME ON 2 23 18 JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9 98) SUPER HITS 9
b—nT ] _L THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 279 24 | 20 TOBY KEITH A MERCURY NASHVILLE 514421 (7.98 EQ/11.98) TOBY KEITH 26
H _':11 LREBA MCENTIRE A’ MCA 4979* (7.98/12.98) GREATEST HITS | 281 25 22 WAYLON JENNINGS A" RCA 8506 (7.98/11.98) GREATEST HITS: | 146
13 | 21 | BROOKS & DUNN A ARISTA 18765 (10 98/1598) WAITIN' ON SUNDOWN 2 Catalog albums are older titles which are registering significant sales. © 1996, Biilboard/BP Communications and SoundScan, {nc.
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Artists & Music

Brazil On Its Way To No. 6 Record Market

POLY(}I{AM, SONY RULE BRA-
Z1L: Because of an early deadline for
the Brazil Spotlight (see page 67), the
January to August album sales in
Brazil appear in this column instead.

According to Brazil’s recording
trade group Associacio Brasileira
Dos Produtores De Discos (ABPD),
PolyGram Brasil is leading in rev-
enue, while Sony Music Brasil tops all
other labels in unit volume.

ABPD president Manuel Camero
reckons that by year’s end, the
domestic market will have moved 85
million units worth $820 million.
Those tallies, he points out, should
make Brazil the sixth-largest record
market in the world.

Camero notes that the Brazilian
record market generated $73.5 mil-
lion in revenue in August, a 48%
increase over the $49 million in sales
reached in August 1995.

Camero says that Brazil’s record
industry revenue from January to
August 1996 ($478.2 million) is up al-
most 38% compared with the same

by John Lannert

period in 1995 ($348.2 million).

Revenues (in millions) from Janu-
ary to August for Brazil's six largest
record companies are PolyGram
Brasil, $87.4; Sony Music Brasil,
$75.2; Warner Music Brasil, $70.5;
EMI-Odeon Brasil, $68.5; BMG Ario-
li, $64.7; and Sigla, $60.2.

Unit sales (in millions) in the same
period are Sony Music Brasil, 9.06;
PolyGram Brasil, 8.63; EMI-Odeon
Brasil, 7.57; BMG Ariola, 7.28; Warn-
er Music Brasil, 7.10; and Sigla, 6.17.

As always, ABPD is to be congrat-
ulated for sharing its sales data with
the industry. ABPD remains the only
recording industry trade group in

TODO EN MUSICA LATINA

TANGO - FOLKLORE - ROCK ARGENTINO
MERENGUE -

.o'ﬁ,ysss@&&&@ %

CUMBIA -

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.
Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

SALSA

Catalogo gratis.
Ofertas todos los meses.

Envios a todas partes del mundo.

TIENE LOS MEJORES PRECIOS EN EL MERCADO

SILO CONSIGUES A MENOS
% NOSOTROS SE LO IGUALAMOS

Toll Free

DOS CENTRICOS New York

Miami Member of
LOCALES PARA 71¢/. Tel: -
SERVIRLE A (212) 563-4508 (305) 591-7684
USTED.....

1-800-745-4509

Fax: Fax:
(212) 563-4847

(305) 477-0789

DISTRIBUTORS, INC.

LA DISTRIBUIDORA MAS
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Latin America (including the U.S
Latino market) that publicly divulges
its sales statisties.

DANIELA IS BACK: After burst-
ing onto Brazil’s national scene in
1992 with her blockbuster samba/reg-
gae album “O Canto Da Cidade,”
Sony Brasil’s exuberant chanteuse
Daniela Mercury cut a weak follow-
up titled “Musica De Rua.”

The pretty songstress from the
state of Bahia subsequently decided
to step back and re-evaluate her
artistic direction. After almost two
years of recording, she has released
“Feijao Com Arroz.” This album was
definitely worth the wait.

“Feijaio Com Arroz,” which is
Brazil's most basic and popular dish
(it’s known as “rice and beans”), also
is a slang expression that can mean
“simple and good” or “without unnec-
ess:r'y sophistication.”

Says Mercury, “I really intended to
do something simple. Artistically, I
was born in the streets, singing at
Carnaval. My music is for the mass-
es.”

In addition, “Feijio Com Arroz”
means “homemade,” and certainly
this generous 15-song set fits that
description. Mercury cut the album in
Bahia with members of her backing
band. Many of album’s songs were
penned by Bahian composers, includ-
ing singer/songwriter extraordinaire
Carlinhos Brown, Olodum heavy-
weight Neginho Do Samba, and
Guiguio, a member of Afro-Bahian
act I1é Ayé.

(Continued on nex! page)

LATIN TRACKS A-Z

TITLE {(Publisher
19 911 (Garmex, BMI)

6 ADIOS, ADIOS AMOR (Warner Chappell)
10 AMAME UNA VEZ MAS (Dian, BMI/Anahi Magic,
ASCAP)
40 AMOR PRISIONERO (Paulino Musical)
9 AMOR TOTAL (Copyright Control)
25 AQUI. EL QUE MANDA SOY YO {Sony Music. ASCAP)
11 ATADA A TU VOLCAN {Copyright Control)
16 CHIQUITA BONITA (Zomba Golden Sands, ASCAP)
8 CUANDO FUISTE MIA (ADG. SESAC)
4 CUESTION OLVIDADA (TN Ediciones, BMI)
5 DAME (Copyright Control)
21 DUELE EL AMOR (Vander, ASCAP)
31 EL CHUPA CABRAS Il (Mateo San Martin.
ASCAP/Vander, ASCAP)
18 EL DISGUSTO (Copyright Control}
7 EL PRINCIPE (Copyright Control}
26 ENSENAME (Bobby Pulido, ASCAP/Sniper, ASCAP)
17 INOLVIDABLE (Copyright Control)
23 LLEVAME CONTIGO (Copyright Control}
27 LOCO DE AMOR (Geminis Star Corp.. ASCAP/P S O
Limited. ASCAP)
ME ESTA DOLIENDO DEJARTE (Copyright Control)
33 MEJORES QUE ELLA {Mafiola, ASCAP)
36 MIENTEME OTRA VEZ (Manben ASCAP)
NO LLORES POR MI (Fonomusic, SESAC/Unimusica,
ASCAP)
34 NO PUEDO ARRANCARTE DE MI (Huina, BMI),
32 OBERTURA MEXICANA (BMG Songs. ASCAP)
15 PERMITEME SER (Copyright Control)
20 POR AMAR SE DA TODO (EMI Blackwood, BMI}
22 PURA DULZURA (Copyright Controf)
35 QUEDATE (Zomba Golden Sands. ASCAP)
29 QUEDATE (Yami, BMI)
24 QUE PENA ME DAS (Crisma. SESAC)
1 RECUERDOS, TRISTEZA Y SOLEDAD (Crisma,
SESAC)
12 SIEMPRE HACE FRIQ (Sony Discos, ASCAP)
37 SIEMPRE LO ESPERARE (Copyright Control)
28 SIEMPRE TE AMARE (Vander, ASCAP)
30 SIN ELLA (Zomba Goiden Sands, ASCAP)
13 SOLAMENTE TU AMOR (Peermusic, ASCAP/NMB,
ASCAP)
14 TU ETERNO ENAMORADQ (Copyright Control)
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Hot Latin Tracks.

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BI;{\R/EDECA%T
5 LE

z DATA SYSTEMS' RADIO IRACK SERVICE. 96 LATIN MUSIC SIATIONS
<|lv [5= RONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
@ :
=i e =3 §’§ ARTIST TITLE
T2 |52 | N2 S| LABEUDISTRIBUTING LABEL INGWRITER)

**xxNo. 1% % %
RECUERDOS TRISTEZA Y SOLEDAD

I 8 3 MARCO ANTONIO SOLIS
FONOVISA 2 wi A.SOUS {M. ASOUS)
6 1 12 ENRIQUE IGLESIAS NO LLORES POR Ml
FONOVISA PEREZ-B L
2 2 LOS MISMOS * ME ESTA DOLIENDO DEJARTE
EMILATIN.  — T T T 03 MISMOE £ NORTES)
3 5 IF-(%SVTIGRES DEL NORTE CUESTION OLVIDADA
1 4 3 10 th%Aw,\}EUEL L EL.K.CIBRIAN ( )
8 7 BRONCO ADIOS ADIOS AMOR
FONOVISA _NOT LISTED (FBRYANT.B BRYAN
5 o GRUPO LIMITE EL PRINCIPE

CARRILLU (ALAZAN) |
CUANDO FUISTE MIA
A.ANGEL ALBA (A ANGEL ALBA)

@ AMOR TOTAL

M.ALEJANDRO (M.AL£JANDRO)

* AMAME UNA VEZ MAS
D.VERDAGUER (D VERDAGUER.ANAHD

& ATADA A TU VOLCAN
K.C.PORTER (F.CEARA}

6

2 POLYGRAM LATINO
3 LOS TEMERARIOS
6

6

FONOVISA
EMMANUEL
POLYGRAM LATINO

AMANDA MIGUEL
KAREN/POLYGRAM LATINO

7 EDNITA NAZARIO
EMI LATIN
aE—

* % * AIRPOWER* % %

B8 B8 - ~=- ~aRle

| — 2 SELENA SIEMPRE HACE FRIO
EMI LATIN J.HERNANDEZ.Q PRODUCTIONS {C SANCHEZ)
13 13 a CHAYANNE ¢ SOLAMENTE TU AMOR
SONY D.POVEDA H.S. BATT (D.POVEDA.H S BATT)

TU ETERNO ENAMORADO
E SOUANO (E.SOLANO) |

PERMITEME SER |
MOTTA (C.DISCIANO}

4| 14| 9 | 10| BANDAMAGUEY

LOS FUGITIVOS
FOLYGRAM LATINO

* % * AIRPOWER % * %

BANDA MACHOS CHIQUITA BONITA
NEW’ 1 FONOVI D QB.LOII\\AEU {1.DIAZ)

e &

* * * AIRPOWER * * *

@D 19 | 27| 3 | LAURAPAUSINI OLVIDABLE
A.CERRUTID. PARISINI (CHEOPE,G. CAVELU\ GDES G.DESTEFANI}
EDD E ALEZ DISGUSTO
18| 16 [ 15| 8 I GONZ )N7u.r'_’,!'§i|‘:ﬁ?§u". REYNA)
18| 12| 4 Los HURACANES DEL NORTE 911
FONO\ - A.MITCHELL (M.RUBALCAVA)
u | 2| 3 MARC ANTHONY POR AMAR SE DA TODO
RMM S.GEORGE M ANTHONY (SALAKO}
@D| 2 | 25 | 7 | LOSPALOMINOS ® DUELE EL AMOR |
= SONY M.LICHTENBERGER JR. (J.SEBASTIAN) |
(2| 22 | 21| 4 | JENNIFERYLOS JETZ & PURA DULZURA |
EMI LATIN A.QUINTANILLA JR.,B.MOORE (R.GARZA)
INTOCABLE LLEVAME CONTIGO
& 25 2 b EMI LATIN JLAYALA (M.A.PEREZ) |
24| 9 | 1 | 14 | MARCO ANTONIO SOLIS # QUE PENA ME DAS
FONOVISA " .
25 | 26 | 28 | 7 | VICENTE FERNANDEZ - AQUI, ELQUE MANDA SACE YO
SONY RAMIREZ (V.FERNAN
BOBBY PULIDO K3 ENSENAME
26| 2 | 23| 5 | gOBSY ELIZONDO (B
JERRY RIVERA . LOCO DE AMOR
D087 | sow sk 4. AURET)
32 | 5 | PEDRO FERNANDEZ SIEMPRE TE AMARE |
POLYLRAM LATINO .
| 5 | sorava e QUEDATE
POLYGRAM LATINO - GENT.PVAN HOOKE {
MAZZ SIN ELLA
35 4 EMILATIN GONZALEZ AMON
0 ]
3 | 30 |24 | 5 | EXTERMINADOR aenh CHUPA CABRAS I
39 5 | LAS TRES SENORAS OBERTURA MEXICANA
EMI LATIN —
LA MAFIA @ MEJORES UEELLA |
|38 2 u e G MLICH N R O
CRISTIAN @ NO PUEDO ARRY/ RRANCARTE DE M
34 10 6 12 FONOVISA A “
*
23] ¢ | BMAR RMORALES M MORA ES R NAVAIRA (11 ﬂ.n;%‘#fPﬁTE
NEWD | | | REYRUZ “MIENTEME OTRA VEZ
“RE-ENTRY | 3 | SHELLYLARES SIEMPRE LO ESPERARE
B
NEWD | | | VICTOR MANUELLE VOLVERAS
ANA BARBARA YANO TE
NEWD | | | ANABARBAR TANO TE CREO 'NADA ]
) RAUL HERNANDEZ AMOR PRISIONERO

FONOVISA

RNANDEZ (PVARGAS)

TROPICAL/SALSA REGIONAL MEXICAN
27 STATIONS 17 STATIONS | 56 STATIONS |
1 EDNITA NAZARIO EMI LATIN 1 REY RUIZ sony 1 MARCO ANTONIO SOLIS
ATADA A TU VOLCAN MIENTEME OTRA VEZ FONOVISA RECUERDOS,

2 GRUPO LIMITE POLYGRAM
LATINO EL PRINCIPE
3 LOS TIGRES DEL NORTE ‘

2 CHAYANNE SONY
SOLAMENTE TU AMOR
3 LAURA PAUSINI WEA LATINA

2 MARC ANTHONY RmMm
POR AMAR SE DA TODO
3 JERRY RIVERA sonN

INOLVIDABLE LOCO DE AMOR NovisA  CUESTION.
4 LUIS MIGUEL WEA LATINA 4 FRANKIE RUIZ POLYGRAM 4 BRONCO
E RODVEN TRANQUILO | ADIOS, ADIOS AMOR
5 ENRIQUE IGLESIAS FONC 5 VICTOR MANUELLE sony 5 LOS MISMOS Emi LATIN ME |
vISA NO LLORES POR MI VOLVERAS ESTA DOLIENDO DEJARTE
6 AMANDA MIGUEL KAREN/POL 6 EL GRAN COMBO FONOVISA 6 LOS TEMERARIOS ron A

LOS PRIMERIZOS
7 TONY VEGA RMM
HAREMOS EL AMOR
8 JOHNNY RIVERA RMM
TIEMPO DE ESTUDIANTE
9 MICHAEL STUART RMM
IMAGINANDO TU AMOR
10 LALO RODRIGUEZ EM) LATIN
JAMAS OLVIDES
11 DOMINGO QUINONES RMM

CUANDO fUISTE MIA
7 ENRIQUE IGLESIAS FoN

GRAM LATINO  AMAME UNA.
7 EMMANUEL POLYGRAM LATI
NO AMOR TOTAL
8 SORAYA POLYGRAM LATINO
QUEDATE
9 MARC ANTHONY RMM
POR AMAR SE DA TODO
10 MARCO ANTONIO SOLIS
FONOVISA RECULRDOS
11 MARCOS LLUNAS POLYGRAM

viSa NO LLORES POR MI f
8 BANDA MAGUEY roNOVI |
TU ETERNO ENAMORADO
9 BANDA MACHOS ron
CHIQUITA BONITA
10 SELENA tMI LATIN
SIEMPRE HACE FRIO
11 LOS HURACANES DEL

LATINO VIDA LA MUERTE DUELE NORTE FONQVISA
12 THALIA EMI LATIN 12 MAYRA MAYRA ARIOLA/BMG 12 EDDIE GONZALEZ NY
GRACIAS A DIOS RESTOS DE PASION EL DiSGUSTO

13 LOS FUGITIVOS AM
aTinG PERMITEME SER

14 LOS PALOMINOS soN
DUELE EL AMOR

15 JENNIFER Y LOS JETZ £m

13 JESSICA ARIOLA/BMG
TE FELICITO

14 SALSA KIDS POLYGRAM ROD
VEN JOVENES

15 WICHY CAMACHO & OLGA

13 JERRY RIVERA SONY
LOCO DE AMOR
14 SHAKIRA SONY
UN POCO DE AMOR
15 MARCOS LLUNAS POLYGRAM

tATING ERES MI DEBILADAD TANON wEA LATINA _UN. LATIN PURA DULZURA

6940 S.W. 12 Street miomi, FL 33144 + Local: (305) 262-7711 » Fox: (305) 261-6143 38 VOLVERAS (Telearte) O Records showing an increase in detections over e previows week, regardiess of chart movement. A record wt bec on the chart
39 YA NO TE CREO NADA (Fonomusic, SESAC) B0 hraan 20 e, i o ecae  Bulet, even 1 egiers an e s, Apows! awarded o x; s e ot
beiow the top 20 are removed trom the chart after 26 weeks. © 1996 Billboard/BPI Communications, Inc
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Billboard’s 1996
International Latin
Music Buyer’s Guide

pufs a world of Latin

the Jatis Commusily

Wetifiwida

Over 3,000 listings in18 countries world-
wide lets you reach: record company execu-
tives ® research music publishers ® find a whole-

scler or distributor  get in touch wih Latin Music

radic stations i1 the U.S. and Puerto Rico ®

lozcte cluks, latin talent and their managers and

agen's ® and much morel!

The 1996 International Latin Music

Buyer’s Guide i: the only direciory of its kind
published in Englisn and a vital business tool for
anyone involved in the Latin Music marketp acs!

To order your copy call toll-free:
1-802-344-7119. n NY 212-536-5174.

Artists & Music

Jagy
BLUE
NOTES

by Jun Macnie

WING SISTERS: Billboard's cover story on women in
jazz gave many female improvisers a chance to offer their
take on operating in what has historically been a male envi-
ronment (Billboard, June 29). “Sung & Unsung/Jazz
Women,” a two-day session of debate, reflection, and live
performance, furthers that discourse. Featuring such
artists as pianist Geri Allen, vocalist Abbey Lincoln, sax-
ophonist Fostina Dixon, and drummer Terri Lyne Car-
rington, the symposium takes place Saturday (19) and Oct.
20 at the Brooklyn Academy of Music's Majestic Theatre in
Brooklyn, N.Y. Author Daphne Duval Harrison is the
moderator. Keynote addresses will be given by poet/essay-
ist June Jordan the first day and Angela Davis the sec-
ond. The well-known political activist’s new book, due this
winter from Random House, is titled “Blues Legacies And
Black Feminism: Gertrude ‘Ma’ Rainey, Bessie Smith And
Billie Holiday.”

“Sung & Unsung” will address myriad angles: influ-
ences, stories behind careers, musicology, improv tech-
niques, new directions, old mistakes, ways to drum up fund-
ing sources, how to deal with the press, and the task of
preserving cultural artifacts. Something tells me that’s just
the tip of the iceberg.

“We want to unearth a history that we know is there,”
says Janice McNeil, project manager. “That’s why we're
stressing the question-and-answer periods. None of these
panels are definitive; audience members will help us broad-
en the dialog. We are actually hoping that some of the com-
ments will propel the discussion into areas unprepared for.
Hopefully, this will be just the beginning of things we can
do to put the history of jazz women on equal footing with
that of jazz men.”

The opinions of each day will be capped by concerts. Lin-

coln, Dixon, and the Jazzberry Jam ensemble will play on
Saturday; Allen, the Uptown String Quartet, and the all-
female big band Diva make up Sunday’s bill. The confab is
sponsored by the Smithsonian Institution and Brooklyn's
651, An Arts Center. Call 718-636-4181 for details.

SCENE I: For the last few years, Manhattan, N.Y,, club
Smalls has been an incubator for mainstream jazz. Its all-
night jam sessions are a rigorous training ground where
young improvisers ean work out all sorts of ideas. Now, two
of the impressive players who developed at Smalls have
made debut discs. Each is the first document of a scene,
and happily, each is hip enough to qualify for many best-
of-the-year lists.

On Sept. 25, the NYC label released “Hypnosis,” alto
saxophonist Myron Walden’s debut. “He’s absolutely a
strong player, but his compositions are what really grabbed
me,” says NYC president Mike Mainieri. “Also, Myron’s
personal vision and dedication are incredibly mature for a
guy of 22.” :

On Jan. 20, Sherman Irby’s first Blue Note date is due.
He too is an alto player. “His attack and the dynamics of
his sound are what impressed us,” says label president
Bruce Lundvall. “Plus, he’s got the traditional thing hap-
pening, vet he sounds real modern. That's hard to pull off—
it's great!” Radio should be tickled by the accessibility and
smarts of both titles.

SCENE II: Those looking for a crash course in optimistic
and eraity experimentalism or a quick primer on the aes-
thetic that was at work in Chicago’s much-vaunted avant-
garde jazz community during the mid- to late ’60s need only
spend time with four new rereleases on the Delmark label.

Roscoe Mitchell’s “Sound,” Muhal Richard Abrams’
“Young At Heart/Wise In Time,” Joseph Jarman’s “As If
It Were The Seasons,” and Kalaparusha Maurice McIn-
tyre’s “Forces And Feelings” have been released by the
label in one fell swoop. Delmark has documented the Windy
City’s musical turns for three decades, be it wooly impro-
visations or hard-edged blues. The simultaneous arrival of
these four dises should help listeners get a much clearer
picture of a scene that still has a fair amount of resonance
for venturesome music makers.

' NOTAS

(Continued from precediny poge)

“A Primeira Vista,” written by hot
singer/songwriter Chico César,
already is a hit, thanks to its inclusion
on a popular Globo telenovela. The
follow-up single “Nobre Vagabundo,”
a lilting samba/reggae track that is a
better musical representation of the
album, demonstrates the tender soul-
fulness of Mercury’s powerful mezzo
with a slirring a cappella introduc-
tion. Uptempo tracks that typily her
buoyant pop/reggae/samba groove
(“Dona Cand,” “Bate Couro,” “Musa
Calabar”) will likely become Carnaval
favorites.

Mercury is grateful for the rock-
solid support of Sony executives, say-
ing that they have been very patient.
“They gave me the two things impor-
tant for an artist to do good work:
time and money,” she says. She points
out that the album’s production cost
$250,000, a fairly hefty recording
expense in Brazil.

Noting that the album is opening a
new era for her, Mercury adds, “I feel
more calm and stable

The album cover, which shows Mer-

BMI's Latin Jazz Encounter. U.S. performing right society Broadcast Music Inc.
(BMI) sponsored a luncheon as part of a press conference held recently in Isla
Verde, Puerto Rico, for RMM/TropiJazz act TropiJazz All-Stars. Radio broadcast-
ers and BMI-affiliated Latin jazz composers got acquainted during the event,
which honored the album “Tropidazz All-Stars, Volume |.” Shown outside the
TropiMar Convention Center, from left, are Ralph Mercado, president/CEQ, RMM
Records; Anthony Soto, VP/PD, radio chain Cadena Salsoul; José A. Ribas,
director, Puerto Rico Assn. of Broadcasters; Hilton Ruiz, band member; Joey
Mercado, regional manager for Puerto Rico, media licensing, BMI; Charlie
Sepulveda, band member; David Sanchez, band member; and Freddie Ribas,
VP of sales, WMNT-AM Manati, Puerto Rico.

cury embracing a black man, is a

In NJ 908-363-4156. Or cend chack for $45

plus $5 shipping & hardling {$12 for interna-
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photo by Mario Cravo Neto, a well-
known photographer from ti 1eI ahlan
capital of Salvador. “For me,” says
Mercury, who is white, “the photo
represents my relationship with the
black, African-rooted culture of
Bahia. I live in a city (Salvador)
where 80% of the people are black,
and the music I play has a strong
black tradition. So, [ felt I had to pay
a tribute to this culture.”

Mercury expects a vigorous inter-

national push for “Feijao Com Arroz.”
Mercury is aiding her global
prospects for success by preparing a
Spanish version of album track “Vocé
Abusou,” the familiar melancholy love
song that has been covered at least 50
times, including one fabulous time by
Celia Cruz, who recorded the tune as
“Usted Abusé.”

In Japan, “Feijao Com Arroz” will
feature Mercury singing the original
Japanese version of Kyu Sakamoto’s

1963 global smash “Sukiyaki.”

‘

MACAI{ENA’ AND MAMBO:
According to the Recording Industry
Assn. of America (RIAA), Los Del
Rio’s long-running No. 1 pop smash
“Macarena” (Ariola/BMG) has sold 3
million copies—one of the highest
certified singles in RIAA history.
And speaking of “Macarena,” much
has been written in various U.S.

(Continued on next page)
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é E % T C(‘MKILED FRO:VI A NATIONAL SAMPLE OF RETAIL STORES AND RACK
ES E ?E SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOUndSCifIl”
£ | & [H<| ARTIST TITLE
=l i LABEL & NUMBER/DISTRIBUTING LABEL I I I
*xxNO. T+ x %
1 112 JOSHUA REDMAN  WARNER BROS. 46330 2 weeks at No. 1
FREEDOM IN THE GROOVE
2 2|48 SOUNDTRACK  PANGAEA 3607 1/CAPITOL
e LEAVING LAS VEGAS |
3 4 | 3 | MICHAEL BRECKER  IMPULSL! 191/GRP .
__TALES FROM THE HUDSON
4 3 | 30| DIANA KRALL
IMPUISE! 182/GRP ALL FOR YOU (A DEDICATION TO THE NAT KING COLE TRIO)
5 6 |146| ELLAFITZGERALD  vERVE 519804
THE BEST OF THE SONGBOOKS
6 5 | 31 CASSANDRA WILSON  BLUE NOTE 32861/CAPITOL BB
) - ____ NEW MOON DAUGHTER |
] 9 | 31 | HERBIE HANCOCK  verve 529584
- THE NEW STANDARD
3 7 | g | GLENN MILLER  RCAVICTOR 68320
THE LOST RECORDINGS
9 1l 2 JOHN SCOFIELD  VERVE 533185
) ) QUIET |
TONY BENNETT @  COLUMBIA 66214
10 | 10119 TV UNPLUGGED
SOUNDTRACK  VERVE 529554
u 82 KANSAS CITY |
12 |12l 11 SOUNDTRACK  MALPASO 45949/WARNER BROS
o THE BRIDGES OF MADISON COUNTY
13 | 14|31 JOE SAMPLE  WARNER BROS 46182
s OLD PLACES OLD FACES
1812 VARIOUS ARTISTS  COLUMBIA 65008
THIS IS JAZZ SAMPLER #21
BILLIE HOLIDAY  VERVE 513943
(15) |RE-ENTRY ’ BILLIE'S BEST
SOUNDTRACK  HOLLYWOOD 161357
21152 B SWING KIDS
17 | 13| 5 | MILES DAVIS & GIL EVANS
LEGACY 67397/COLUMBIA THE COMPLETE COLUMBIA STUDIO RECORDINGS
18 | 16 | 24 | LOUIS ARMSTRONG  RCA VICTOR 68486
GREATEST HITS
19 | 15| 49 TONY BENNETT  COLUMBIA 67349
Sl . HERE'S TO THE LADIES
20 | 17|39 | VAN MORRISON WITH GEORGIE FAME & FRIENDS
VERVE 529136 HOW LONG HAS THIS BEEN GOING ON
24 | 2 DAVID SANCHEZ  COLUMBIA 67627
- STREET SCENES
22 | 23| 2 | LOUIS ARMSTRONG  LASERLIGHT 12734
| _AMERICAN LEGENDS VOLUME 5 |
23 | 20119 BOB JAMES TRIO  wARNER BROS. 45956
STRAIGHT UP
ROYAL CROWN REVUE  WARNER BROS. 46125
RE-ENTRY MUGZY'S MOVE
DAVID SANBORN  ELEKTRA 61759/EEG
25 |2 ‘ 77 PEARLS
TOP CONTEMPORARY JAZZ ALBUMS..
* * A NO. T & %
NEW) KENNY G ARISTA 18935 Thﬁ‘eﬁc?ifé‘h%
@ 1 |201| KENNY GA"  aRisTA 18646
BREATHLESS
3 3 | o | DAVID SANBORN  ELEKTRA61950/EEG
SONGS FROM THE NIGHT BEFORE
4 2 | 10| GEORGE BENSON  GrP 9823
- THAT'S RIGHT |
5 4 | 3 | GROVER WASHINGTON, JR.  COLUMBIA 57505
il | SQULFUL STRUT |
6 5 | 7 | DAVEKOZ  capiiol 32798 B
| PR OFF THE BEATEN PATH
1l 2 KEIKO MATSUI  COUNIDOWN 17750/ULG
] DREAM WALK
8 7 i g | PAUL HARDCASTLE  ivC 2060
- HARDCASTLE 2|
9 6 111 PETER WHITE  columBia 67730 BB
- CARAVAN OF DREAMS
10 | 9 | 43| QUINCY JONES ®  QWEST 4 375WARNER BROS
Q'S JOOK JOINT
11 | 10| 16| NORMAN BROWN  MOJAZZ 30545/MOTOWN
- BETTER DAYS AHEAD |
12 | 8 | 4 | BELA FLECK AND THE FLE( {TONES  WARNER BROS 46247
[ o - - LIVE ART |
@ 13| 3 | BOBJAMES & KIRK WHALL 1 wARNER BROS. 46318
- JOINED AT THE HIP
14 | 11| 8 | WAYMAN TISDALE  10sa7;  30696/MOTOWN
|| S— N . IN THE ZONE_ |
15 {1217 ART PORTER  VERVE FORECA  533119VERVE
- - LAY YOUR HANDS ON ME
16 |15 30 THE JOHN TESH PROJECT  515P 532125
- DiSCOVERY
@ 17 | 48 | RANDY CRAWFORD  BLUEM N 92662/AG
— NAKED AND TRUE
ACOUSTIC ALCHEMY  Grp 18
| 18 | 16]16 o ARCANUM
BONEY JAMES  WARNERBRC 15913
| 19 j1g)szy PR = N SEDUCTION
19 | 46 SOUNDTRACK  ANTILLES 529  WERVE
GET SHORTY
LARRY CARLTON  GRP 9854
21 |20]|2 o THE GIFT
HERB ALPERT  ALMO SOUND  )OO5/GEFFEN
22 23] 2 T SECOND WIND |
SPYRO GYRA  GRP 9842
| B B HEART OF THE NIGHT |
HIROSHIMA  QWEST 46234/W,  ER BROS
24 | 22|10 c ’ URBAN WORLD MUSIC
PAMELA WILLIAMS  HEaDS 3034
nu|u B SAXTRESS |

(O Albums with the greatest sales gains this week. @ Re
for sales of 500,000 units. A RIAA certification for sales
by a numeral following the symbol. All albums available ¢
ndicates past or present Heatseeker title.

ding Industry Assn. Of America (RIAA) certification
1 million units with each additional million indicated
:assette and CD. *Astensk indicates vinyl available

1996, B oard/BPI Communications, and SoundScan, in
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media about the song and its sup-
posed influence on domestic pop cul-
ture.

Basically, “Macarena” is the
biggest dance novelty hit since “The
Twist” in 1960. “Macarena” happens
to be in Spanish or Spanglish,
depending on which of the numerous
versions you hear. “Macarena” has not
ushered a new wave of Spanish-lan-
guage singles onto The Billboard 200,
nor has it raised a deeper awareness
of Spanish-language music in the U.S,
or anywhere else for that matter.

Though the song has crept into
national and international politics
(how could anyone ever forget the
stone-faced imitation of the “Macare-
na” from U.S. Vice President Al
Gore), “Macarena” is destined to
become a durable staple at weddings,
bar mitzvahs, and raucous senior cit-
izens parties, where blue-haired
retirees try to mix up the “macare-
na” dance with the familiar twirls and
gyrations that accompany Marcia
Griffiths’ “Electric Boogie” and the
Village People’s “Y.M.C.A.”

What is interesting, however, is
that ever since “The Mambo Kings”
movie came out in 1992, there has
been an ever-increasing stream of
stateside television spots using His-
panic Afro-Caribbean musical back-
drops. TV ads hawking a broad array
of products {rom batteries to pizzas
to automobiles have sported musical
heds varying from '50s mambo to '90s
salsa. KEven the theme song of the
popular game show “Jeopardy” fea-
tures a tropical-rooted pop rendition
of the tune.

It took nearly four years, but the
soundtrack to “The Mambo Kings”
(Elektra) finally went gold without
fanfare in November 1995. Consider-
ing the movie was less than stellar
both eritically and commercially, it is
amazing that the record was able to
sell more than 500,000 units.

STATESIDE BRIEFS: The RTIAA
has awarded a gold disc for “En Pleno
Vuelo,” the first solo album by Fono-
visa’s noted singer/songwriter/pro-
ducer Marco Antonio Solis. The
album is Solis’ fourth gold record. His
previous three were obtained when he
was a member of Los Bukis . . . Solis’
labelmate Enrigue Iglesias is sched-
uled to appear Oct. 23 on NBC-TV’s
“Late Show With David Letterman.”
Iglesias’ follow-up release to his
eponymous gold seller is due in mid-
January . .. Due Nov. 4 on EMI is
Roxette’s “Baladas En Espanol,” a
compilation of Spanish-language cov-
ers of the Swedish duo’s greatest hits.

Fans of Brazilian music will be
happy to know that World Music Dis-
tribution, based in Rohnert Park,
Calif,, {s importing top-selling Brazil-
ian titles that are not being released
by the Brazilian labels’ U.S. counter-
parts. Most of these best sellers are
available at major U.S. retail chains.
World Music’s own imprint, Tinder
Records, is slated to release the
eponymous debut of Brazilian
songstress Datide in February. In
addition, Tinder is dropping “Rum-
bagitation” by French salsa band
Fatal Mambo later this month . . .
Gina Martell, host of WLVE Miami’s
popular “Brazilian Love Jazz,” is look-
ing for service from Brazilian labels
and U.S. imprints specializing in
Brazilian music. She can be reached
at (305) 654-9494.

Assistance wn preparing this colwnn
was provided by Knor Paiano in Sdo
Paulo, Brazil.
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Gramophone Awards Honor Year’s Best Classical Recordings

B BY HEIDI WALESON

Gramophone Magazine presented
its 19th annual Gramophone Awards
for the best classical recordings of
1996 Oct. 10 at the Savoy Hotel in
London.

Named best record of the year was
Stephen Hough’s recording of
Romantic piano concertos by Emil
von Sauer and Franz Xaver Schar-
wenka, with the Birmingham Sym-
phony Orchestra under Lawrence
Foster (Hyperion), which also took
the concerto award. The British label
also won in the solo vocal category;
that award went to tenor Ian
Bostridge’s recording of Schubert’s
“Die Schone Miillerin” with pianist
Graham Johnson, which is volume 25
of Hyperion's complete Schubert
lieder cycle.

Harmonia Mundi also collected
two awards, for Ensemble 415’s
recording of Vivaldi’s “Stabat Mater”
with countertenor Andreas Scholl
(baroque vocal) and for Handel's
“Ariodante,” conducted by Nicholas
McGegan and starring mezzo-sopra-
no Lorraine Hunt in the title role

Billboard.

(early opera).

Other winners in early music cat-
egories were [ Giardino Armonico’s
recording of six Vivaldi double and
triple concertos, featuring cellist
Christophe Coin, for Teldec Das Alte
Werke (baroque nonvocal) and the
Orlando Consort’s recording of
sacred choral works by John Dun-
stable on Metronome (early music).
The chamber award also went to a
period-instrument group: Quatour
Mosaique’s recording of three Hadyn
string quartets from Opus 33
(Auvidis Astrée).

John Eliot Gardiner’s exploration
of Percy Grainger’s “Songs And
Dancing Ballads,” featuring the
Monteverdi Choir and Orchestra
(Philips), took the choral award; the
world premiere recording of Sir Har-
rison Birtwhistle’s opera “Gawain,”
featuring baritone Francois Le Roux
in the title role and the Royal Opera
House Chorus and Orchestra under
Elgar Howarth (Collins Classics),
was the contemporary winner. Osmo
Vinskd’s world premiere recordings
of original versions of Sibelius’ Sym-
phony No. 5 and “En Saga,” featur-
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ing Finland's Lahti Symphony
Orchestra and engineered by Robert
Suff (Bis), took the engineering
award.

In historical releases, Romo-
phone’s reissue of Lucrezia Bori’s
“The Victor Recordings” (1925-37)
took the honors in the vocal catego-
ry, while EM1I’s reissue of Walter
Gieseking's recordings of the com-
plete solo piano music of Debussy
won the nonvocal award. The instru-
mental honors went to pianist
Mikhail Pletnev's *“Keyboard

Symphony No. 4 with the London
Philharmonic (EMI) won the orches-
tral award.

Artist awards went to mezzo-
soprano Anne Sophie von Otter,
named artist of the year, and French
horn player David Pyatt, named
young artist of the year. Lord Yehu-
di Menuhir, whose 80th birthday is
being celebrated this year, was given
the lifetime achievement award, and
“Yehudi Menuhin—The Violin Of
The Century” (EMI) was awarded
the Gramophone Video Award.

Sonatas Of Domenico Scarlatti” (Vir-
gin Classics).

For the second year in a row,
Nonesuch won the music theater
award, this time with George Gersh-
win's “Oh, Kay!” with Dawn Upshaw
and Kurt Ollmann and Eric Stern
conducting the Orchestra of St.
Luke's. Valery Gergiev’s live record-
ing of Prokofiev’s “The Fiery Angel”
with Galina Gorchakova and the
Kirov Opera forces (Philips) took the
opera award, and Franz Welser-
Most’s recording of Franz Schmidt’s

KEEPING SCORE

(Continued from preceding page)

series will be translated into other
languages. Follow-up projects
include “Dummies” books on opera
and general classical music that will
include a CD and, if the series does
well, some additional enhanced CD
titles—maybe “Piano For Dum-
mies” and “Baroque For Dum-
mies”—in a year.

BACK ON THE RADIO: After an
absence of eight years, the New
York Philharmonic is going on the
air again, thanks to sponsorship

from Time Warner Inc. and the aid  gram includes works by Roger Ses-

of local radio station WQXR-FM.
Five concerts will be aired live from
Avery Fisher Hall on Saturdays at
8 p.m., beginning Jan. 25, 1997. The
series is titled “Time Warner Pre-
sents: The New York Philharmonic
Live!” WQXR will produce the
broadcasts, air them locally, and
syndicate them nationally. (So far,
Los Angeles, San Francisco, Chica-

go, Cleveland, Baltimore, and
Boston are signed up.)
The Philharmonic will thus

become the only U.S. orchestra to
broadcast live on a national scale on
a regular basis. Even tape-delay
broadcasts of full orchestral con-
certs have become rare in recent
years, as stations struggle to find
punchier formats for classical
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a world premiere by Olly Wilson
before the Rachmaninoff piano
concerto, and on April 19, Sylvia
McNair will sing Mozart.

One concert that should definite-
ly pull some listeners will take place
March 29, when Evgeny Kissin
plays Beethoven’s “Emperor” con-
certo, flanked by the “Coriolan”
overture and Rimsky-Korsakov’s
“Sheherazade,” conducted by Kurt
Masur. Time Warner treats the
Philharmonic well: It is the parent
company of the orchestra’s record
label, Teldec, and paid for the
ensemble’s summer park concerts.

music.

The Philharmonic’s format is
intended to re-create the concert
experience for the home listener:
Jamie Bernstein Thomas, daugh-
ter of Leonard Bernstein (who
made his dramatic Philharmonic
debut on the radio), will open each
broadcast from the audience, to give
listeners that in-the-hall sensation.
And for radio programmers who
believe that vocal and contemporary
music turns folks off, there will be
challenges as well: The Feb. 22 pro-

sions and Randall Thompson and

-~
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ARTISTS & MUSIC

Jerry Herman To Debut TV Musical

‘Mrs. Santa’ A Landmark For Composer And Medium

H BY IRV LICHTMAN

NEW YORK—Songwriter Jerry Her-
man makes his first creative contri-
bution to television Dec. 8 with the
CBS broadeast of “Mrs. Santa.” The
show also marks the first new TV
musical in dec-
ades by a major
Broadway writ-
er.
“On one night,
more people will
hear my score
than all who’ve
come to see my
Broadway shows,”
says Herman,
who wrote the songs for such long-
running hits as “Hello, Dolly!,”
“Mame,” and “La Cage Aux Folles,”
the groundbreaking 1983 musical
about two homosexual nightelub own-
ers raising a son.

Herman has penned 10 songs for
“Mrs. Santa,” which is set in 1910 and
stars Angela Lansbury, the original
star of “Mame.” The show also fea-
tures Charles Durning as her famous
husband. Other cast members are
Michael Jeter and Terrence Mann.

On Nov. 26, RCA Victor Records
will release the soundtrack, and a
music print folio is being marketed by
Hal Leonard Corp., which releases
music print for E.H. Morris, Her-
man’s sole music publisher since his
career started in the late ’50s.

“I feel I've written as full and rich

HERMAN

a score as I would for the stage,” says
Herman of the two-hour special. He
rates one of the songs, “Whistle,” as
among his most melodic. In fact, he
notes, “to get the song out of my
brain, I've been running to the piano
to play ‘Some Enchanted Evening.’”

Although the TV special had pro-
duction costs of approximately $10
million—surpassing most of today’s
Broadway productions—Herman
says, “I didn’t approach the TV show
any differently than I would in writ-
ing for the stage. It’s theatrical,
melodic, and with lyries that are intel-
ligent. I didn’t want to write down to
a mass audience.”

However, Herman cites one major
difference in writing for television—
or films, for that matter. “We had to
get the soundtrack down before film-
ing. That'’s kind of backward com-
pared to the stage, where the Broad-
way cast album is usually done after
the show opens.”

During the first week in October,
Herman was still at work on the all-
important underscoring with Don Pip-
pin, who has conducted all of Her-
man’s Broadway shows since “Mame.”

Herman continues to look for both
Hollywood and Broadway projects. He
expresses disappointment that his
“La Cage Aux Folles” did not make it
to the screen as a musical but was
filmed instead as a nonmusical (“The
Birdcage”).

“One day, it can be a film musical,”
Herman says. “The climate is chang-

0’Brien Honors Songwriting
Via Dylan Set, Nashville Move

B BY TERRI HORAK

Though Tim O'Brien’s latest Sugar
Hill album, “Red On Blonde,” is a col-
lection of Bob Dylan covers, his recent
move to Nashville signifies an in-
creased focus on
songwriting for
the bluegrass lu-
minary and popu-
lar eclectic artist.

“Being here has
got alittle fever in
me. Everybody’s
talking  about
songs. I don’t feel
like I'm changing,
just doing it more, and it’s been fun,”
O’Brien says.

As leader of the premier second-
generation bluegrass band Hot Rize—
and its honky-tonk alter ego Red
Knuckles & the Trailblazers—
O’Brien’s acclaim stretches back 15
vears. “Red On Blonde” is the fourth
of his idiosyneratie solo albums since
Hot Rize disbanded in 1990, and the
move to Nashville seems like a natural,
if not overdue, progression.

In the late '80s, Hot Rize/Red
Knuckles supporter Kathy Mattea had
top 10 hits with O’Brien-penned tunes
“Walk The Way The Wind Blows” and
“Untold Stories.” Their duet on 1990’s
“The Battle Hymn Of Love” also made

O'BRIEN

the top 10 of Billboard’s Hot Country
Singles & Tracks chart. Additionally,
Mattea recorded a moving version of
his “Late In The Day” and sings back-
up on “Red On Blonde.”

In the bluegrass sphere, his songs
have been recorded by such top-tier
acts as New Grass Revival, the Seldom
Scene, and Laurie Lewis, among oth-
ers.

(Continued on page 60)
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Toasting An Acquisition. The acquisition of the cata

ing.” When “La Cage” was first pro-
duced, he adds, Hollywood was afraid
of the subject matter.

Herman, whose autobiography,
“Showtune—A Memoir By Jerry Her-
man With Marilyn Stasio” (Donald 1.
Fine Books), is to be published Nov.
13, expresses particular pride in com-
parisons that are made between his
work and that of Irving Berlin, one of
Herman’s songwriting idols.

“I go for his kind of simplicity,” he
says. “In addition to ‘simplicity,” my
other favorite word is ‘old-fashioned.’
Some think that it is a negative thing.
But ‘old-fashioned’ to me means some-
thing beautiful and something to be
cherished. One of the most beautiful
things I own is where I'm now sitting,
at a 200-year-old desk. {When I'm
compared to Irving Berlin], I want to
hug that person.”

Rather than single out one song as
his favorite, Herman, an inductee into
the Songwriters’ Hall of Fame, lists
three. They are “If He Walked Into
My Life” from “Mame,” “I Don’t Want
To Know” from “Dear World,” and “I
Won’t Send Roses” from “Mack &
Mabel.”

Although Herman, a native New
Yorker, has strong emotional and cre-
ative attachments to the Broadway
musical theater, he made California
his permanent home three years ago.

“I awoke one morning and decided
I’d had enough of the cold and dirt.
Although I still love New York, I want-
ed to see something green, and so I
bought a beautiful house by the sea in
Bel Air.”

On Dec. 4, the Hollywood Press
Club will present its Lifetime
Achievement Award to Herman at the
Friars Club in Beverly Hills. The
event raises funds for the locally
based, nonprofit Institute of the
American Musical, said to be the
world’s largest repository of histori-
cal musical-theater objects.

Although he has his own ASCAP
publishing company, Jerryco Music,
Herman says he’ll continue a career-
long association with E.H. Morris,
which is part of Paul McCartney’s
MPL Communications. “When things
are done well through the years, why
go elsewhere?” he says.

il

logs of writer/owners Jeff

Barry and Ellie Greenwich by PolyGram Music Publishing was celebrated recent-
ly in Los Angeles, where more than 200 guests attended a cocktail reception.
Shown, from left, are Barry, Greenwich, and David Simone, president of Poly-

Gram Music Publishing Group.

NCO.1T SONG CREDITS
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P U B LT E HER

HOT 100 SINGLES
MACARENA (BAYSIDE BOYS MIX) = A Romero Monge, R. Ruiz « SGAE/ASCAP,
Rightsongs/BMI

HOT COUNTRY SINGLES & TRACKS
BELIEVE ME BABY (I LIED) * Kim Richey, Angelo, Larry Gottlieb * Mighty Nice/BMI, Wait No
More/BMI, PolyGram Int'I/ASCAP, Julann/ASCAP

HOT R&B SINGLES
LAST NIGHT + Babyface, Keith Andes + Ecaf/BMI, Keiande/ASCAP

HOT RAP SINGLES
NO DIGGITY * Teddy Riley, C. Hannibal, L. Walters, William Stewart, Dr. Dre * Donril/ASCAP,

Zomba/ASCAP, Chauncey Black/ASCAP, Smokin’ Sounds/ASCAP, Queenpen/ASCAP, SIDI/BMI, |

Sony/ATV Tunes/ASCAP, Ain’t Nothin’ Goin’ On But/ASCAP

HOT LATIN

TRACKS

RECUERDOS, TRISTEZA Y SOLEDAD - Marco Antonio Solis * Crisma/SESAC

Harry Fox Computer System Passes
Muster; Good Catch For Fish Music

G 00D GRADES: A study of the
computer system installed to keep
tabs on mechanical royalties at the
Harry Fox Agency (HFA), a unit of
the National Music Publishers’ Assn.
(NMPA), gives the agency high
marks for proficiency.

NMPA board members got wind
of the study’s results during the
organization’s recent board meeting
in Nashville during Country Music
Week. The word from board mem-
bers and NMPA CEO Ed Murphy is
that Boston Consultants, which con-
ducted the study, indicated that “all
initiatives we have in place are fine,”
Murphy says.

Because of the complexity of the
study, board members will receive
summaries of its conclusions for
individual review, after which the
board will make its own conclusions.

“We're moving into an office envi-

include Loretta Lynn, Johnny Lee,
and Dave & Sugar. According to
Fish, the most covered song is “I
Can Be A Heartbreaker Too,”
recently recorded by U.K. group
Smokie.

Fish says the catalog will contin-
ue to be administered out of Nash-
ville. “We will expand the office and
add additional staff to service the
combined companies.”

A Los Angeles office will be
opened before year’s end, Fish adds.
The deal for the one-third interest
in Lloyd’s firm, for an undisclosed
sum, is the first for Fish, who estab-
lished his publishing firm in 1979.

The Fish Music catalog contains a
substantial number of children’s
songs, as well as an interest in many
of William Hart’s Delfonics copy-
rights, including “Ready Or Not
(Here I Come),” heard on the current

smash album

access to data,”
says Murphy.
He adds that
the HFA also
passed muster

ronment that
gt
ter

will offer total

- by the Fugees.

rds & Music | He: oo
™ IT ALL: Folk-
] lorist/perform-
S e e er/songwriter

QOscar Brand’s

in a review of
the status of li-
censes and dis-
tribution. “They
wanted to make sure that our new
platforms are sturdy and going in
the right direction.”

The study covered a six-week
period and was conducted in part at
HFA’s headquarters in New York
and at Boston Consultants’ offices.

While the computer study is the
first of its kind at HFA/NMPA,
Murphy notes that it was authorized
because “our operation has grown
tremendously over the last few
years—even in the last six months.
We wanted to match our work
against the professionals [who could
give us an objective view].”

Murphy, who signed an employ-
ment contract last year that will
keep him in his post past the year
2000, says no studies are in the
works for any other area of
HFA/NMPA operations.

PUB INTEREST ACQUIRED:
New York-based Fish Music has
purchased a one-third interest in
four Nashville music publishing cat-
alogs controlled by songwriter Mick
Lloyd, according to chairman
Robert Fish. Artists who have
recorded songs in Lloyd’s catalog

by Irv Lichtman

new musical,
“Fun And
Games,” is an
election year satire for which he’s
written the book, lyrics, and music.
It will have its premiere Thursday
(17) at the Medicine Show Theatre
Ensemble in New York and will run
through Nov. 2.

Brand, a board member of the
Songwriters Hall of Fame, has writ-
ten the scores for such Broadway
shows as “A Joyful Noise,” which
starred John Raitt, and “The Edu-
cation Of Hyman Kaplan,” which
starred Tom Bosley and Hal Lin-
den.

Brand is a Peabody Award winner
this year for excellence in broad-
casting. He’s had a folk program on
WNYC New York for more than 50
years.

PRINT ON PRINT: The following
are the best-selling folios from Musice
Sales Corp.:

1. Tori Amos, “MTV Unplugged.”
2. Stone Temple Pilots, “Tiny Mu-
sic. .. Songs From The Vatican

Gift Shop” (guitar tab).
. Tori Amos, “Boys For Pele.”
. Natalie Merchant, “Tigerlily.”
. “Seal.”
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JBL, 50, Refocuses In Order To Tackle Broadening Market

M BY DAN DALEY

JBL Professional celebrates its
50th anniversary this year at the
upcoming Audio Engineering Soci-
ety (AES) Show in Los Angeles Nov.
8-12. However, the roots of the com-
pany go back nearly 20 years earli-
er, to 1927, the same year that Al
Jolson’s “The Jazz Singer” married
sound to film for the first time.

That year, audio pioneer James B.
Lansing started a cottage business
of making speakers for the then
fast-growing radio market but with
an eye toward the embryonic talk-
ing motion picture industry, which
would eventually become one of
JBL’s primary markets.

Lansing’s instincts as an inventor
were unsurpassed. His fascination
with electronics led to such film
audio benchmarks as the famous 604
coaxial loudspeaker in 1943, which
combined a small but highly effi-
cient multicellular horn mounted
concentrically with a 15-inch
woofer—a radical design for the
time, and one that foreshadowed
similar combinations in years to
come.

Another of Lansing’s early cre-
ations was the A-4 theater system,
a large, two-way speaker that for
the first time offered a sealed, low-
frequency enclosure, thereby ad-
vancing cinema sound by a quantum
leap.

Lansing’s business acumen, how-
ever, was not on a par with his tech-
nical muse. He repeated a cycle sev-
eral times in which his companies
floundered financially despite lead-
ing-edge products and were ac-
quired by larger corporations that
would put Lansing in a lead techni-
cal position but with the status of
employee. These included mergers
with Altec, which formed Altec-
Lansing; Marquadt Aviation; Gen-
eral Tire Co. in 1948, the year be-
fore Lansing passed away; and
finally twice to Harman Interna-
tional, first in 1969 and then again
in 1981. (In the interim, it was
owned by conglomerate Beatrice
Foods Inc.)

Despite Lansing’s financial fail-
ures, the products he and his team

-.. -
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Dog Days At Sear. RCA recording artist Jeremy Toback has been at Sear

developed were significant winners
in many segments of the pro audio
market, which grew rapidly in the
’50s and ’60s. Theatrical sound
reproduction systems provided the
base for JBL’s growth throughout
the ’50s. But during the next dec-
ade, JBL branched out into other
audio fields, the first of which was
studio-monitoring systems. JBL
worked closely with Capitol Rec-
ords in the ’60s, an alliance that
resulted in the famous 4320 studio
reference monitor, which quickly
became the reference standard for
the industry and launched JBL in
the professional recording market.

In 1976, according to an internal
company biography that cited a Bill-
board survey, JBL was ranked the
No. 1 loudspeaker in the U.S. Dur-
ing the same period, JBL’s land-

‘We were drifting
from what we do
best: speakers’

mark D130 speaker design became
known to every guitar player in the
world via a contract with amplifier
and guitar wizard Leo Fender to
put a specialized version of that
speaker into Fender amps. And in
the '70s, JBL began to move into yet
another field in which it quickly
established a leading position: sound
reinforcement. Such market expan-
sions serve as a template for what
JBL is doing now.

“What JBL did 50 years ago when
it came into being was become a sig-
nificant player not just in inventing
and marketing equipment but in
actually helping create large-scale
public forms of entertainment,”
says Mark Terry, president of JBL
Professional. “JBL was instrumen-
tal in bringing sound to the film
industry. And in doing so, JBL was
part of creating what has become a
multibillion-dollar industry world-
wide that affects billions of people
every day. It became part of build-
ing the broadcast and recording stu-
dio industries with its monitoring
innovations. And it helped create

Sound in New York working on his upcoming release for the label. Shown in
Sear Sound Studio A, from left, are studio owner Walter Sear, producer Craig
Street, engineer Danny Kopelson, Toback, and Ella (the dog).

the notion that you can have large-
scale, arena-sized concerts of any
type with its development of sound-
reinforcement technologies. So
when you look back, you see where
this company has been, and you
realize the tremendous influence it
has had not only on the technology
but on the culture that that tech-
nology supports.”

MARKET INNOVATIONS

That observation serves as both a
retrospective and a forecast for
JBL. While it continues to develop
new high-end professional product
lines, it is simultaneously address-
ing the mass-culturization of pro-
fessional audio, as increasingly
affordable mixers, digital multi-
tracks, and signal processors blur
the once distinet lines between pro-
fessional, semi-pro, and amateur
audio.

At the upper end of the market,
in addition to its existing sound-
reinforcement product lines, JBL
will introduce at AES the HLA
(Horn Loaded Array) Series large
touring sound system, which com-
bines several new technologies, cen-
tered around a new motor structure
for the drivers and a completely
new way of presenting what used to
be the speaker cabinet. A patent-
pending SpaceFrame eliminates the
traditional cabinet structure and
allows for the inclusion of integral
mating points for flying the rig,
which, in turn, redistributes rig
stress.

The system also incorporates
JBL’s new aimable Waveguide tilt-
ing system, an integrated, full-
bandwidth assembly of low-,
midrange-, and high-frequency
horns and drivers that is positioned
inside the SpaceFrame and gives
the HLA Series additional flexibil-
ity in array positioning and tilting.

CORE STRENGTHS

The HLA Series also uses JBL’s
new Dual-Coil Driver (DCD) tech-
nology, which incorporates such
innovations as power-doubling dual
voice coils, lightweight materials,
fewer steel components and frames,
high-output Neodymium magnets,
and a new airflow design that offers
improved heat dissipation.

JBL’s focus on speaker research
and development is part of Terry’s
stated mandate to return the com-
pany to its core strengths. To that
end, JBL recently sold off tangen-
tial acquisitions such as guitar-
amplifier manufacturer Rivera and
established its own headquarters in
Nashville—separate from Harman-
owned Soundcraft, AKG, and BSS
Audio, which used to share space
with JBL in Northridge, Calif.

JBL is also looking to regain
ground in the studio-monitor mar-
ket, a segment it once dominated,
with the AES introduction of such
products as the DMS-1H center-
channel monitor.

At the same time, JBL has ag-
gressively pursued the burgeoning
amateur and semi-pro markets with
less expensive, simple-interface sys-
tems such as its EON self-powered
small-club PA system, which Terry

characterizes as a “highly engi-
neered but market-driven product”
designed to complement the live
side of the personal pro audio trend.

Under Terry’s stewardship, JBL
is refocusing on core technologies
and a broader market view. “We
were drifting away from what we do
best: speakers,” he explains. “How
we got focused back is by investing
in R&D [research and development]
resources and setting the priorities
within the development process.
We’ll spend more on R&D this year
than ever in the history of the com-
pany. We had a founder who was
obsessed with excellence, some-
times to the exclusion of business.
But it’s a heritage that carries
through the whole organization and
with a new emphasis on being mar-
ket-driven instead of simply engi-
neering-oriented, JBL can achieve
greater things than it already has.”

Terry divided the company into
teams that specialize in various

-
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Mighty Sounds. Boston ska-rockers the Mighty Mighty Bosstones made the

product ranges, from touring sound
systems to fixed installation sound
contracting, from studio monitoring
to cinema sound to the musical-
instrument (M) market.

“There’s significant interaction
between those teams, especially in
key areas like transducers,” says
Terry. “We've also gone much fur-
ther into bringing the end-user into
the product-development loop, such
as bringing in top touring sound
guys for input into product develop-
ment. [t gets the company away
from an ivory-tower approach to
product development and marketing
and injects more of the real world
into both processes.”

THE NEXT 50 YEARS?

The near-term future will follow
the dual strategy of core technolo-
gies and broadened markets. But
Terry also acknowledges that JBL
is looking intensively at computer-

(Continued on next page)

4

trek down to Bearsville Studios near Woodstock, N.Y,, to cut an album with alter-
native rock production team Paul Q. Kolderie and Sean Slade. Shown seated,
from left, are Kolderie, Slade, and Bosstone Joe Sirois. Shown standing, from
left, are band members Tim Burton, Dicky Barrett, Nate Albert, Ben Carr, Dennis
Brockenborough, and Joe Gittleman. {Photo: Lisa Kessler)

EUROSOUNDS

A column by Zenon Schoepe on the European professional audio industry

POLAND

WARSAW-BASED Radio dla Ciebie has ordered two Orban DSE7000 digital
audio workstations to add to its existing five systems. The radio station will also
upgrade two of its workstations with the FX DSP package. The systems are used
primarily by journalists for editing news items.

SWITZERLAND

SWISS-I TALIAN broadcaster TSI has put a new breadcast truck into opera-
tion that is designed for on-air applications. Acoustically designed by Munro
Associates of the U.K., the 9-meter-long truck is equipped with a Euphonix
CS2000 console and Dynaudio Acoustics monitors.

SPAIN

A SPANISH SUBSIDIARY of Siemens Sound and Light has signed an order
worth 1.5 million pounds with Turbosound for 48 stacks of Floodlight and 24
stacks of Flashlight loudspeakers. The commercial hire division has used the
systems on the Spanish tours of the Cure, Iron Maiden, and Kiss, as well as on
dates by Spanish artists Sergio Dalma, Tahures Zurdos, and Los Chanelas.
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JBL, 50, REFOCUSES IN ORDER TO TACKLE BROADENING MARKET

(Continued fromn preceding page)

driven, multimedia applications for
its products, hinting at an even more
expansive market perspective.
“Right now music is delivered in
a lot of ways,” he explains. “Live
shows, recordings, radio, cinema
sound, television. But multimedia is
going to broaden the ways in which
music and audio are distributed and
delivered. We’re going to be in the
forefront of how it’s received in the
future, no matter how it’s delivered.
Because it all goes back to viewing
ourselves as a company that’s very

much a part of how entertainment
is distributed.”

In order to pursue such a broad
strategy, JBL has sharpened its
focus on marketing. Ironically,
Terry says that the larger the mar-
ket for a product line, the easier it
is to market.

“That’s because the distribution
channels for MI and entry-level
products are in place and clearly
established,” he explains. “The con-
fusing part lies in making the upper

offer them. Five years ago, JBL was
what I would call a mid- to upper-
level company; now its product lines
are so much broader and compre-
hensive. So we have to work to keep
people’s expectations appropriate to
each level of technology. An EON is
an amazing system for its market,
but don’t expect it to fill Giants Sta-
dium. All aspects of the market are
hooming now, so we have to make
sure that our marketing efforts
keep up with our engineering

end ..

. better aware of what we can

work.”

|
! BILLBOARD’S NO. 1 SINGLES (OCTOBER 12, 1996)
| CATEGORY HOT 100 R&B COUNTRY ADULT CONT. | MAINSTREAM ROCK
FI'ITLE MACARENA LAST NIGHT BELIEVE ME BABY CHANGE THE WORLD | TEST FOR ECHO
Artist/ (Bayside Boys Mix) Az Yet/ {1 LIED) Eric Clapton/ Rush/
Producer Los Del Rio/ Babyface Trisha Yearwood/ Babyface Peter Collins, Rush
l (Label) C.De Yarza, M. Triay (Laface/Arista) G. Fundis (Reprise) {Atlantic)
(RCA) (MCA)
i l
T
RECORDING ESTUDIO BOLA/ THE TRACKEN PLACE/ | SOUND STAGE | RECORD PLANT/ BEARSVILLE STUDIOS/
STUDIO(S) BAYSIDE MUSIC THE RECORD PLANT {Nashville) TOWNHOUSE STUDIOS | REACTION STUDIOS
| Engineer(s) {Seville, Spain/Miami} (Beverly Hills/Hollywood)| Chuck Ainlay (Hollywood, CA/ {Bearsville, NY/Toronto}
Jesus Bola/Mike Triay Brad Gilderman London, U.K.) Clif Norrell
| Brad Gilderman
| RECORDING Sony MPX 3000/ SSL 4000G/4000G+ ssL .I§000 SSL 4000G+ NEVE 8088/ |
| CONSOLE(S) Tascam 3500 SSL G Series !
| RECORDERIS) Sony PCM 33244/ | Sony 3348/ Mitsubishi X850 | Studer 800 11/ Studer AB0Q/Sony 3348 |
| Spectral Digital Studer 800 111 Sony 3348
| Workstation | 7
[ MASTER TAPE Sony/Hard Disc | Ampex 499/467 Ampex 467 1 Ampex 467/499 Ampex 499/475
[ MIX DOWN BAYSIDE MUSIC | THE RECORD PLANT SOUND EMPORIUM CONWAY MCCLEAR PATHE
STUDIO(S) (Miami) (Hollywood) {Nashville) (Hollywood) (Toronto)
Engineer(s) l Mike Triay Jon Gass Chuck Ainlay Mick Guzauski Andy Wallace
| . |
CONSOLE(S) Tascam 3500 SSL 4000 G+ NEVE 8128 NEVE VR72 with GML | SSL E Series
Automation !
—RECORDER(S) Spectral Digital | Studer 800 111 Mitsubishi DTR900 I Sony PCM 3348 Sony 3348/Studer A820
Workstation |
|
MASTER TAPE | Hard Disc | Ampex 499 Ampex 467 Ampex 467 Ampex 467
MASTERING ABSOLUTE AUDIO l HIT FACTORY GEORGETOWN QASIS MASTERING GATEWAY
Engineer Leon Zervos t Herb Powers MASTERS Eddy Schreyer Bob Ludwig
| Denny Purcell
| 1
CD/CASSETTE BMG | BMG MCA WEA WEA
lMANUFACTURER l ]

Terry is not shying away from
looking to the outside for business
opportunities. JBL recently
released its $695 SMAART sound-
system-analysis software package,
co-developed with Sam Berkow
Associates and marketed under a
licensing agreement by JBL. “But
the key there is to understand that
this software package is directly
related to our core business: speak-
ers,” notes Terry. “It allows a very

broad range of users—{rom large
halls to small churches—to tune
their sound systems. So that deal
stays within the bounds of the phi-
losophy we set of focusing on our

technology core.”

A sound system is going to look
radically different 50 years from
now, Terry asserts. While the elu-
sive Holy Grail of the all-digital
transducer may remain just that,
other components—such as cross-
overs and signal processing—are
increasingly digital.

“The speaker business will go
through fundamental changes in the
next 50 years as these systems—
and their integration with each
other—are further refined,” says
Terry. “The products we’re launch-
ing at AES are the leading edge of
that change.”

Flamenco Master. Rumba flamenco guitarist Jesse Cook, left, mastered his
new Narada Records album, “Gravity,” at the label’s in-house mastering studio
in Milwaukee. Shown with Cook is Narada mastering engineer Trevor Sadler.

© 1996, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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0z Anticipates MTV’s Return

Channel Will Reflect Local Tastes

B BY CHRISTIE ELIEZER

SYDNEY—After a four-year absence,
MTV will return to Australia as a 24-
hour channel, a decision being greeted
positively by the local music industry.

The business here is particularly
encouraged by the station’s dec-
laration that
its priority
will be to re-
flect Austral-
ian tastes and
music cul-
ture.

For six
years starting
in 1987, the channel ran here as a
weekly two-hour show on the Nine
free-to-air network. It will return in
the first quarter of next year, accord-
ing to the company, through a multi-
year licensing agreement with ARC
Music Television through the Optus
Vision pay-TV cable platform.

The 3-month-old ARC channel, a
joint venture between Optus, radio
network Austero, and the Village
Roadshow entertainment group, will
eventually be replaced by the MTV for-
mat.

The oft-stated plans by Bill Roedy,
president of MTV Networks Interna-
tional, to re-enter the market have
been duly noted here. But his comment
that “our No. 1 priority is to create a
truly Australian MTYV, especially given
the exciting music scene and vibrant
youth culture that exists there” has
sparked confidence in the network’s
benefits to the local industry.

All programming is to be decided in
Sydney, confirms Kim Vecera, CEQ of

MUSIC TELEVISION™

tralia.

€s.

MTYV Australia, who adds, “We have a
close relationship with the record com-
panies.”

It is expected that the U.S. net-
work’s international profile and use of
its more popular segments—particu-
larly its awards, the “Unplugged”
series, “Beavis & Butt-head,” and
“The Real World”—will entice new
viewers quickly.

However, despite heavy advertising
and low switch-on rates by all three
pay-TV networks, only 250,000 of an
estimated 6 million television house-
holds*subscribe to cable services. This

and a number of teething problems
mean that pay TV has yet to be a
viable music marketing tool after a
year in existence.

In what Vecera describes as “an evo-
lution,” MTV will replace ARC-TV by
April. MTV will be carried on Optus’
satellite service'from mid-'97.

Record companies see MTV’s ar-
rival as a turning point. “Pay TV is
still a small operation here, but with
so little music on TV, any new outlet is
a good thing,” says Clive Hodgson,
marketing director at Mercury

(Continued on page 57)
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Tango In The Night. Warner Classics U.K. hosted an “Evening Of Tangos” at
London’s Savoy Hotel to celebrate the launch of Daniel Barenboim’s new album
on Teldec, “Mi Buenos Aires Querido” (Tango Among Friends). Pictured, from
left, are Ramon Lopez, chairman/CEQO, Warner Music international; Michael
Letchford, A&R director, Warner Classics International; Marco Bignotti, president,
Warner Classics International; and Barenboim.

Danish R&B Singer Roel Voice Of UNICEF

B BY CHARLES FERRO

newsline...

PAUL MARTINOVICH HAS exited his position as managing director of EMI
Records Australia, where he reported to company chairman David Snell.
Industry sources suggest his replacement will be Kerry Byrne, managing
director at EMI New Zealand and previously an EMI state manager in Aus-

MDC CLASSIC MUSIC, the U.K.’s largest independent classical retailer, is
the latest chain to sign up for the anti-theft Sensormatic UltraMax acousto-
magnetic technology. All seven MDC stores have now been converted to the
new technology, which the British Assn. of Record Dealers is seeking to
establish as an industry standard to be used by manufacturers on all releas-

RUSSIAN CONCERT PROMOTION and TV production company ARS has taken
its first major plunge into promoting Western talent by bringing Michael
Jackson to Moscow for a live show at the Dynamo Station. The company says
the show was the first in Russia by an international star that has been
mounted without third-party sponsorship. ARS, which produces the “Song
Of The Year” TV show, is one of the biggest promoters of Russian talent,
but until now its experience with Western acts has been minimal. Accord-
ing to an ARS spokesman, the company spent $1.4 million to mount the Jack-
son concert, which was held Sept. 17.

COPENHAGEN—In a country where
R&B acts are few and far between,
singer Charlotte Roel has brought off
a noticeable coup by having her single
“Generation Love” chosen as part of
the United Nations Children’s Fund’s
(UNICEF) 50th-anniversary celebra-
tion.

“We were in New York to shoot a
video, and we heard about the 50th-
anniversary event on CNN,” says Roel.
“We believed that the song was appro-
priate, so we contacted the United
Nations, and they were very receptive.
It’s a statement song, without being
overly political.”

UNICEF was looking for themes
that would help the organization forge
better links with 20- to 40-year-olds
and was attracted to “Generation
Love.” Roel is signed to Copenhagen-

based CMC Records International.
“We let people listen to the song for
a few days to see if we would get a
response,” says Steen M. Andersen,
secretary general of the Danish
UNICEF Committee. The Denmark
arm of the organization acts as a sup-
ply center for developing countries.
The organization (fecided to use the
track after “people started humming
it absent-mindedly,” says Andersen.
“Charlotte is a good ambassador for

the target group that listens to R&B.
It can give UNICEF a younger
image,” says Andersen.

The single will be featured on a
video that UNICEF plans to distribute
to 2,200 television stations in 150 coun-
tries in conjunction with the organiza-
tion’s International Children’s Day of
Broadcasting Dec. 15.

Roel grew up in a musical family,
where classical and gospel music were

(Continued on page 57)

Director General Juan Marquez
Exits EMI Music Publishing Spain

MADRID—EMI Music Publishing

Spain director general Juan Marquez
departed the company Oct. 3. EMI
Publishing Worldwide director of con-
tinental European operations Terry
Foster-Key says the split was made “by
mutual agreement.”

Alicia Morant, financial director at
EMTI’s head office in Madrid, says
there had been a “difference of crite-
ria” between Marquez and the group.

Mirquez had been in charge of the
Spanish operation for some six years,
and his departure has come as a sur-
prise to the publishing sector here.

In July, Marquez was instrumental
in a major division in Spanish music

publishing, when 19 publishers led by
the label-linked major companies broke
away from the 60-member Spanish
Music Publishers Assn. to form the
Professional Organization of Music
Publishers (OPEM) (Billboard, July
20).

Foster-Key says from London that
the restructuring within Spanish pub-
lishing had nothing to do with Mar-
quez’s dismissal. “The decision to
form OPEM was in line with compa-
ny policy, and that policy remains the
same,” Foster-Key adds. A new direc-
tor general is expected to be appoint-
ed shortly.

HOWELL LLEWELLYN

Sony Europe Expands Woollcott’s Duties
Senior VP Takes Charge Of New Territories

LONDON—Tony Woollcott, senior VP
at Sony Music Entertainment Europe,
is expanding his role to take direct
responsibility for the Czech Republic,
Greece, Hungary, Poland, and Turkey.

The managing directors in those ter-»

ritories will now report directly to him.
They are, respectively, Suzanne Smet-
ana, Dimitris Yarmenitis, Liszl6 Szuts,
Margaret Maliszewska, and Melih
Ayra¢gman.

In addition, Woollcott will continue
to work closely with Sony’s South
African affiliate, which also reports to
the London office.

Sony’s European president, Paul
Russell, comments, “This increase in
responsibility for Tony matches the
overall growing development of the
European region.

“To date, he has contributed on an

(Continued on page 57)

ASCAP Awards
Honor Eiton John,
Carrack’s ‘Love’

B BY NIGEL HUNTER

LONDON—Elton John was named
songwriter of the year, and Paul
Carrack’s “Love Will Keep Us
Alive” was chosen song of the year
at the ASCAP Awards dinner, held
Sept. 26 at the Landmark Hotel
here.

The annual event honors writer
and publisher members of the U.K.
Performing Right Society (PRS)
whose songs were licensed by
ASCAP and were among the most

performed
ASCATP

works in 1995.
Publishing.

Publisher of
the year was
EMI Music

John collected three individual
awards for “Believe,” “Blessed,”
and “Made In England,” all co-writ-
ten with Bernie Taupin and pub-
lished by Big Pig Music.

Carrack, noted for his work with
Ace, Mike & the Mechanics, and
Squeeze, is now a solo artist. The
publisher of “Love Will Keep Us
Alive” is Plangent Visions Music.

EMI Music Publishing, repre-
sented by U.K. managing director
Peter Reichardt, received awards
for “Back For Good,” written by
Gary Barlow; “T’ll Stand By You,”
by Christine Kerr, Thomas Kelly,
and William Steinberg; “She Drives
Me Crazy,” by Roland Gift and
David Steele; “She’s A River,” by
Chadrles Burchill and James Kerr;
“Start Me Up,” by Mick Jagger and
Keith Richards; and “Tell Me
When,” by Paul Beckett and Philip
Oakey.

Sir George Martin received the
ASCAP Founders Award for his
contribution to music over the past
30 years. It was presented to him

(Continued on page 57)
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Virgin Retail Opens In Bologna

Third Italian Store Built In Renaissance Church

B BY MARK DEZZANI

MILAN-—Virgin Retail Europe has
converted a church in the Italian city
of Bologna into a retail shrine.

The company debuts its third Ital-
ian store Wednesday (16); the Bologna
outlet joins Milan’s 1,200-square-meter
megastore in the Piazza Duomo,
opened in 1991,
and a medium-
sized store in the
northern city of
Bergamo that
opened last year.

The Bologna
outlet covers 800
square meters, and Virgin Retail Italy
GM Dario Dosena claims that its loca-
tion in Palazzo Zambeccaria, in the
heart of Bologna’s historic center, is
unique. The new store is situated in an
old church built within the courtyard
of a Renaissance palace. It has a very
distinet atmosphere, says Dosena.

The church has been restored by the
Virgin Retail Group as a multimedia
shrine divided into two floors, with
25,000 CD titles on display, along with
music cassettes, videos, CD-ROMs,
and computer games. Music has been
broken into separate displays for inter-
national, Italian, classical, jazz/
blues, world, and soul/dance, and there

| MEGASTORES |

CISAC Opposes
ltalian Decree For
Copyright Exemption

MILAN—The Italian government
has come under fire from interna-
tional authors’ rights body CISAC
for renewing a decree that exempts
nonprofit organizations from copy-
right payments.

The criticism came during CISAC's
annual convention Sept. 16-18 in
Paris, where the body’s 165 mem-
ber organizations from around the
world met to debate and coordinate
international copyright issues. A
temporary decree was renewed for
the 13th time by Italian prime min-
ister Romano Prodi’s government
Aug. 8.

The offending clause exempts
Centri Sociali (youth centers) and
other nonprofit organizations and
events from paying authors’ rights
on audiovisual material used in pub-
lic. Temporary decrees must be
renewed every three months until
they are either legislated into law
by the senate and parliament cham-
bers or dropped.

A spokesman for Italian authors’
rights society SIAE says he fears
the article that exempts nonprofit
organizations from copyright pay-
ments will be passed into the
statute books at the same time as
allied EU copyright protection
directives, which SIAE supports.

The spokesman claims that the
particular article of the decree the
body opposes contravenes the
Berne Convention on International
Copyrights, of which Italy is a sig-
natory.

MARK DEZZANI

are sections for singles, videos, games,
T-shirts, and international magazines.

Dosena says that a close working
relationship has been struck in Bolo-
gna between Virgin Retail and Empo-
rio Armani, the chain of shops that
retails the youth-oriented designs of
Italian fashion czar Giorgio Armani.

“Bologna’s Emporio Armani store is
located just nearby,” explains Eduar-
do Zippelli, marketing director of Vir-
gin Retail Italy. “They helped us find
the location and will be collaborating
in the launch of the shop and on further
cross-promotional projects after the
initial launch period.

“The tie-in between music and fash-
ion has existed for a long time but has
been getting commercially stronger
recently, as designers see the promo-
tional benefit of close ties with the

musie industry and artists.”

Emporio Armani has collaborated in
the Bologna store’s launch, organizing
a series of events throughout the open-
ing week, including fashion shows in
various clubs. Dosena says that in
return, Virgin will put up promotional
material and will supply music for
Emporio Armani’s Bologna store.

The Bologna opening makes Virgin
the second-largest music chain in the
country. Messaggerie Musicale has
two stores, one in Rome and one in
Milan, which, at 3,500 square meters,
is Italy’s largest dedicated music
store. Italy’s largest chain, Ricordi,
with 22 stores nationwide, was
renamed Ricordi Mediastores follow-
ing its purchase by book publisher and
retailer Feltrinelli from the BMG
Ricordi group last year.

Music Business Blossoms In

NIZHNY NOVGOROD, Russia—
This city, formerly known as Gorky
and closed to foreign visitors until
the advent of perestroika, is slowly
developing a music business. The
earliest manifestations are the
birth of a number of commercial
radio stations and a planned con-
cert that organizers hope will devel-
op into an annual international
event.

Since the start of the 1990s, three
FM stations have been broadcast-
ing a pop format to the city, which
is better known as a center for clas-
sical musie; the Nizhny Novgorod
Philharmonice Orchestra is regard-
ed as one of the best in Russia.

Europa Plus, an affiliate of the
largest FM network in Russia, is
considered by local experts to be
the most important non-state-run
radio station in the region. It broad-
casts material licensed from its
Moscow-based headquarters, along
with local advertisements and news.

In addition, a locally based affil-
iate of nationally networked Radio
101 attracts regular advertising.
The third pop station, Radio Ren-
dezvous, features music and spe-
cially prepared nonmusic shows.

However, while musie radio
grows, the city’s retail operations
are rife with pirated items, as is the
case in other parts of Russia.

o i

Stratic Winners. A

team representing BMG Entertainment International U.K.

and !reland beat off the challenge of four other teams to win the 1996 U.K. Insti-
tute of Directors’ Strategic Challenge competition. The contest, designed to
hone the skills of directors and senior executives, began in the spring with 50
teams. Shown are the members of the winning team. In the back row, from left,
are Edward Averdieck, business development manager; Victoria Blood, head of
BMG Video U.K.; and Liane Hornsey, human resources manager. In front, from
left, are Jane Marks, financial controller, operations division; Simon Butler, head
of interactive, U.K.; and Shannon de Boissard, head of strategic development,

Arista Records.

Former Gorky

Local record company Camay
Music, which plans to expand its
recording studio facility in the near
future—the only one in the city—is
behind a large-scale concert slated
for early next year. The “New Music
Reality” concert, to be spon-
sored by a large gas-transporting
enterprise, is set to feature Nizhny
Novgorod-based composer and
pianist Guennady Kurskov, vocal
duo Zikr from St. Petersburg, and
multi-instrumentalist Tommy Man-
sikka-Abo from Finland. The pro-
jeet is supported by the city’s gov-
ernor and mayor.

VADIM YURCHENKOV

Exec Exits Reveal W H Smith Still In Flux

Turmoil Follows 1st Financial Loss In Chain’s History

B BY JOHN FERGUSON

LONDON-—The year of turmoil at
one of the U.K.’s largest music
retailers, W H Smith Retail, is con-
tinuing, with the surprise depar-
ture of the head of its musie-buying
division.

Nigel Kenyon Jones, who was
appointed in July to the newly cre-
ated post of business unit director
for entertainment at the 250-outlet
Smith chain, is leaving to pursue
other business interests. Last
month, rock/pop buyer Matthew
Crosswaite left the company to take
a new position with EMI Records
Group U.K. & Ireland.

It has been a year of turmoil for
the W H Smith group, which along
with its own name-brand store also
owns the U.K.’s market-leading
Virgin Our Price record retail
chain and U.S. chain the Wall.

In August, Smith announced the
first financial loss in its 200-year
history (Billboard, Sept. 7). In
June, the flagship W H Smith
Retail chain underwent a major
reorganization, with a reduction in
jobs from 900 to 600 and a new
operational structure that divided
the chain’s activities into four sep-
arate business units.

W H Smith Retail managing
director Peter Bamford says of
Kenyon Jones’ departure, “We
thank Nigel for his business contri-
butions over the years and his
efforts in helping to create our new
company structure.”

Kenyon Jones, who has been suc-
ceeded by organization and gifting

The chain is reduc-
ing music, but is
committed to rais-
ing the profile of its
audio departments

business unit director John Cor-
mode, had been with W H Smith
Retail for four years and before
that headed sister division Our
Price Video, later renamed Play-
house.

That division has been the sub-

« ject of much industry speculation

about its future, but W H Smith
Retail denies that Kenyon Jones’
departure is connected to rumors
that the chain is about to be sold.
Video-industry sources suggest

that the W H Smith Retail Group is
seeking to sell the 31-strong sell-
through video chain and that a man-
agement buyout, led by former W H
Smith head of video buying John
Valentine, has been mooted.

However, in a statement, W H
Smith says, “Negotiations regarding
the future of video-retailing chain
Playhouse have concluded with the
chain remaining within W H Smith
Retail. The possibility of a manage-
ment buyout, led by ex-W H Smith
product manager John Valentine,
has been under discussion but will
now not take place.”

Meanwhile, W H Smith Retail is
continuing to try out new store lay-
outs, which will include music sec-
tions with an updated look. The
chain is reducing the number of
musie lines it carries, but is com-
mitted to raising the profile of its
audio departments; one trial in-
volves creating music displays in
the front windows of stores. W H
Smith Retail is reviewing its exist-
ing supply chains, and one option
under consideration is a type of
Vendor Inventory Management sys-
tem in which record companies
would be offered the opportunity to
effectively manage their own stock
through the chain.

Taiwan’s Rock Signs
English-Language
Act The Padres

SINGAPORE--Taiwan-based
Rock Records has welcomed the
first English-language act to its
congregation with the signing of
Singapore four-piece band the
Padres.

The indie label’s confidence in
the act is reflected in a three-
album deal plus a publishing con-
tract intended to harness band
leader Joe Ng’s songwriting
skills for Rock’s roster of acts.

Rock Records
assistant man-
ager Ngiam
Kwang Hwa
says, “We see
the the Padres
as an Asian
band, not just a
Singapore band. We are looking
at the regional market, and we
will be pushing them hard in Tai-
wan, Japan, and Korea.”

Rock is represented in nine
Asian countries and is set to
open two more regional offices
by the end of the year.

Singapore has proven a tough
market for local artists to pene-
trate, with average sales for
English-language acts between
2,000 and 4,000 units. Ironically,
it seems that Singapore acts
must break overseas first;
recently, Pony Canyon Singa-
pore broke Lizard’s Convention,
a Singapore act, in the Philip-
pines with sales of more than
20,000 units.

This may explain Rock’s strat-
egy: The Padres’ song “Pearly
Eyes” is featured on “Made In
Asia,” a compilation that fea-
tures other well-known Asian
artists, such as Leslie Cheung
and Sandy Lam, and was
released in August in South
Korea.

The Padres’ debut album is
slated for release by the end of
the year. “We have watched the
band for a long time,” says

(Continued on next page)
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CHARLOTTE ROEL

(Continued from page 55)

always around. She says she got
hooked on soul and R&B at the age of
9, when she visited New York’s Harlem
area.

She went to the U.S. after studying
at the Manhattan School of Music in
New York. Her ensuing career took her
through an assortment of styles, from
big band to rock. “However, I always
wanted to do soul, but it’s difficult in
Denmark,” she says.

“Generation Love,” which was re-
leased in February, is not Roel’s first
outing in the music business. She
already has a hit single under her belt,
but she had to do it alone.

When Roel got stonewalled by rec-
ord companies that did not share her
enthusiasm for blue-eyed soul, she
decided to cut the single “Perfect
Love” herself, with the financial help
of family and friends. The single re-
ceived heavy rotation on some 20 radio
stations across Denmark.

“Then the phones and fax started
ringing,” she says. The labels began
courting her, and she gave the nod to
CMC Records International. “They
gave me creative freedom. CMC gave
me free rein on producers, so I could
basically tend to my own business and

ASCAP AWARDS

(Continued from page 55)

by U.K. TV celebrity Cilla Black,
whose earlier recording career was
guided and produced by Martin.

Film awards went to Adam Clayton,
David Evans, Paul Hewson, and Larry
Mullen for “Batman Forever,” pub-
lished by Blue Mountain Music (theme
song) and to Patrick Doyle for “Sense
And Sensibility” (score). The College
Award for the most performed song by

a PRS writer on college radio was pre-

sented to Jon Squire and Sony Music
Publishing for “Love Spreads.”
Hosting the occasion and making
the presentations on behalf of
ASCAP were Marilyn Bergman,
president/ chairman; John LoFru-
mento, executive VP/CEO; Todd
Brabec, senior VP/director of mem-
bership; Roger Greenaway, senior
VP of international; and Michael
Stack, U.K. director of membership.

hand in the product.”

CMC is ready to use the exposure as
an international springboard. “We're
working hard with our international
connections to open doors for follow-up
tasks in connection with the UNICEF
project.

There will probably be concerts and
other activities that will be coordinat-~
ed with local labels,” says CMC label
manager Michael Guldhammer. He
says promotions will be handled on a
country-by-country basis, as listeners
react to the record.

Roel’s album has been licensed to
Nippon Sony in Japan, and CMC is
particularly optimistic about her
chances in that market.

WOOLLCOTT

(Continued from page 55)

as-needed basis in these territories, so
this formally recognizes the success he
has now achieved.”

Russell states that the revenues and
profits of the five countries for which
Woolleott is now directly responsible
have trebled in the last three years and
that the year-old South African affili-
ate “has exceeded everyone’s expecta-
tions.”

Sony’s London-based new business
development VP David Main and
strategic marketing VP Christopher
Haralambous will continue to report to
Woollcott.

JEFF CLARK-MEADS

ROCK RECORDS

(Continued from preceding page)

Ngiam. “When we presented the
band at our international A&R con-
ference last year, the excitement
was high.”

The Padres formed in 1992. After
participating in a Singapore compi-
lation from the Big O magazine, the
group released an EB, “What’s Your
Story,” on independent label
Odyssey in 1994.

Says guitarist Nigel Hogan, “We
get a good vibe from Rock, because
they are very artist-oriented.”

PHILIP CHEAH

0Z ANTICIPATES MTV’S RETURN

(Continued from page 55)

Records. “But the MTV name is so
well known that it’s quite possible it’ll
draw more people toward pay TV as a
whole.”

Tim Prescott, group label manager
at BMG, agrees. “We’ve always includ-
ed cable in our marketing strategy.
But MTV has a high recognition fac-
tor with viewers and the industry, par-
ticularly with its video, movie, and
music awards screened here on free-
to-air. Of course, once viewers are
drawn in, it will be up to the channel’s
content to maintain their interest.”

While the current VJs and pro-
grammers remain, the demographic
will widen to 12-34. There may be more

_, alternative music, sports, and fashion.

Record labels have their fingers
crossed, hoping that the MTV link will
work in reverse, with Aussie acts get-
ting coverage abroad. “MTV around
the world has access to our programs
here,” says Vecera. “As Australian
music goes through a vibrant period,

it would be nice for overseas viewers
to catch our acts before they break
there and to see exclusive footage of
events like Big Day Out and Brisbane’s
Livid Festival.”

Retail’s feeling is that MTV’s bene-
fits lie in its adventurous format.

Mauri Guarnaccia, manager of the
South Yarra outlet of the national Cen-
tral Station Records chain, complains
that pay TV, like radio and free-to-air
programming, is “still too rock orien-
tated. There’s a huge dance culture out
there that’s not being tapped properly.”

“Pay TV definitely makes a differ-
ence to our sales,” says Robert Sam-
son, owner of Perth’s alterna-
tive/dance label Dada Records. “They
are not big sales, but clearly, con-
sumers are seeing it as a place to find
new or different music. Squeezing in
many styles is difficult for major free-
to-air shows, which generally run one
to three hours. Hopefully, a 24-hour
channel won’t have this problem.”

.

Canada

Artist Manager Makes Mark In A&R

At BMG, Keith Porteous Now Works On The Inside

B BY LARRY LeBLANC

TORONTO—After 11 months as VP of
A&R at BMG Music Canada, former
artist manager Keith Porteous is still
astonished he’s attained a senior posi-
tion within a multinational company.

“When I was 18, I said I'd never
manage a band, and I ended up doing
artist management for 15 years,” he
says. “I also said I'd never be an A&R
guy [with a major label]. Now, I'm fear-
ful of what I might never do.”

Porteous inherited a strong domes-
tic roster at BMG Music Canada,
including such pop acts as Crash Test
Dummies, Mrs. Torrance, and the
Monoxides and country acts Prairie
Oyster and Charlie Major,

He made several immediate moves
to strengthen the company’s profile in
the alternative sector, including a deal
with Smoking Worm Records to dis-
tribute the Canadian act Treble
Charger, which had been signed to
RCA for the world outside Canada. He
also signed Toronto-based R&B act
Jacksoul, which had released
“Absolute” on its label Represent
Recordings in 1995.

“We picked up Treble Charger’s
Sonic Unyon EP [‘Self=Title, released
in 1995] and have had a great deal of
success with it at radio and video,” says
Porteous. “As an independent release,
Jacksoul’s album had not been widely
distributed. It probably sold less than
2,000 copies. It’s a really cool record,
so0 we remastered it and rereleased it
[in May 1996].”

One of BMG Music Canada’s fourth-
quarter priorities is the soundtrack to
Bruce MacDonald’s film “A Tribute To
Hard Core Logo,” which Porteous has
been involved in as a manager. The film
is based on the book of the same name
by Michael Turner, whom Porteous had
managed. The film opens in Canada
Friday (18) and in the U.S. in the first
quarter of 1997. The soundtrack, fea-
turing 54:40, the Headstones, the Pur-
suit Of Happiness, Rusty, Dream War-
rior, Doughboys, Odds, Fishbone, and
Chris Spedding, is being issued Oct. 23
in Canada on the BMG Music Canada-
distributed Hard Core Logo label. -

“I was involved as a consultant in
getting the film made in Vancouver,”
says Porteous, noting that he and his
management partner, Alan Moy, staged
the Commodore club event where one
of the main scenes was shot. “When 1
arrived at BMG, the album was sitting
on my desk as something Bob Jamieson
[BMG Music Canada’s former presi-
dent] had been working on.”

Porteous’ first direct signing at
BMG Music Canada was the Bloody
Chicletts. The Vancouver-based pop
group will release a self-titled album,
co-produced by the band with Kurt
Dahle, Nov. 6 in Canada on Ariola
Records. A single, “She’s A Freak,”
was serviced to Canadian radio Oct. 8,
and a video by Matt Mahurin was ser-
viced to MuchMusic Monday (14).

“What impressed me about the
Bloody Chicletts yas that they write
such great pop songs,” says Porteous.

Porteous’ second signing was the
Winnipeg, Manitoba-based Transister
Sound + Light Co., which will release
a five-song EP in Canada in November
and an album in early 1997. “I had a
couple of tips that I should check this

band out,” he says. “I went to Win-
nipeg and saw one of the most unique
writing-and-recording groups I've ever
come across.”

The first quarter of 1997 will also
see album releases by Mrs. Torrance,
the Monoxides, pop act Copyright, and
country singer Julian Austin.

Noting that the Canadian music
industry has “only a handful of effec-
tive [artist] managers,” Porteous par-
tially faults Canadian labels, which, he
says, “almost look at managers as some
sort of necessary
evil. There’s a real
lack of respect [at
major labels] for
those people who
work with artists
in this real long-
shot kind of game
of making money.

“Most managers
work out of love,
and most of those
who have made money have done it out
of hard work and a little luck. It's one
thing to sit in an office in Toronto and
say ‘yay or nay’ [about signing an act],
but the persap out there working with
an artist on the day-to-day basis is a
key part in the building and sustaining
of an artist’s career.”

Last October, former HMV Canada
president Paul Alofs took over as pres-
ident of BMG Music Canada, replacing
Jamieson, who had become president
of RCA Records U.S. Alofs was faced
with the immediate problem of filling
his company’s top A&R slot, for VP of
A&R David Bendeth was moving to
New York to become VP of A&R for
RCA US.

Porteous was then a partner, with
Moy, in the Vancouver-based manage-
ment company Gangland Artists,
which handled the Canadian acts Mae
Moore, 54:40, and Sons Of Freedom.

Alofs says he was interested in Por-
teous—who, with the successes of
54:40 and Moore, had acquired a siz-
able reputation within Canada for
shrewdness and street smarts—
because he didn’t hold an A&R position
at another Canadian label. Porteous
was also an early participant in Van-
couver’s dynamic alternative musie
scene, and Alofs figured he would have
the inside track in discovering grass-
roots talent.

“Keith was a superb artist manager,
and I discovered that his approach to
musie and artist relations was a fit for
us,” says Alofs.

When first approached for the A&R
post, Porteous was apprehensive about
leaving the management firm he had
founded 12 years ago and skeptical
about how he might fit in at a multina-
tional.

“I wasn’t that interested in the job
at first,” Porteous says. “The last year
at the management company was,
perhaps, the most rewarding and hap-
piest time for me. Knowing the com-
pany was well set up allowed me to
leave.” Although he doesn’t have any
involvement in running Gangland
Artists today, Porteous remains an
equity partner in the management
company.

Porteous also felt that with Jamieson
in New York heading RCA Records,
there’d be greater access to interna-
tional markets for his own signings. “If

PORTEQUS

the A&R job was at another company,
I don’t think Lwould have left Vancou-
ver,” Porteous says. “I looked at the
BMG situation as being unique because
of the [relationship] with Bob Jam-
ieson.” .

While performing with the alterna-
tive-styled Vancouver band Popular
Front, Porteous and Moy began to pro-
duce and distribute records by 54:40,
Junko Run, Animal Slaves, and the
Moral Lepers under a collective label
called Mo Da Mu, short for Modern
Dance Music, from 1980-83.

“We worked out of a friend’s house,
had one dial telephone with no call
waiting, and we silk-screened our own
covers,” says Porteous. “The label was
formed out of necessity. There was a
community of [local] musicians bound
together, not because they had similar
ideas musically, but because there were
no outlets [for exposure]. It was impos-
sible then to even get booked at a [Van-
couver] club, so we’d throw our own
hall gigs. There was no [local] radio or
retail support, and getting a record
deal [with a major Canadian label] was
an impossible thing.”

In the late 70s and early '80s, in
reaction to the mainstream Canadian
pop of Bryan Adams, Loverboy, and
Honeymoon Suite, an underground
punk and new wave scene exploded in
Vancouver. Acts such as 54:40, Animal
Slaves, D.0.A., Go Four Three, and
Pointed Sticks—and aggressive inde-
pendent labels like Mo Da Mu, Net-
twerk Productions, and Quintessence
Records (later renamed Zulu
Records)—were at the forefront of an
alternative scene that survives today.

“The [mainstream] Canadian music
business wasn't interested in what was
going on around us then,” says Por-
teous. “The Canadian majors probably
had 20 or less artists signed, and most
[Canadian] A&R then was being done
on [Toronto’s] Queen Street.” Today, he
notes, there are probably more than
100 Canadian acts signed with Cana-
dian-based major labels.”

Porteous says Mo Da Mu acts, par-
ticularly 54:40, attracted attention
mostly outside of Canada, with U.S.
college radio programmers playing
their music. “There was no [indepen-
dent] infrastructure in Canada then,
and [Canadian] college radio was at its
very beginnings,” he says. “However,
we were able to book tours and make
[major label] contacts in the U.S. In
1986, when 54:40 couldn’t get a record
deal in Canada, we were able to sign
them with Warner Records in the
USs.”

Porteous worked with multinational
record labels after forming Gangland
Artists with Moy in 1984, which gave
him an understanding, useful in his
current A&R post, that music and label
politics are interwined, not separate
universes, as some of his Vancouver
independent counterparts imagined.

“[A major label] is a large beast
which sometimes moves in a cumber-
some way,” he says. “It takes a lot of
people to have the same philosophy on
how to work with an artist and how to
take the project forward. There’s a lot
of people in the mix.”

At BMG Music Canada, he says, “1
now understand a little more the mech-
anisms [within a major label] that [
was frustrated with as an outsider.”
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HITS OF THE

1996, illboard/BPI Communications,

MUSIC
jAPAN (Dempa Publications Inc.) 10/14/96 EUROCHART HOT 100 10/03/96 & MEDIA GERMANY (Media Control) 10/08/96 FRANCE (SNEP/IFOP/Tite-Live) 10/05/96
THIS |LAST THIS | LAST THIS | LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEK (WEEK| SINGLES
1 |[NEW | SAVE YOUR DREAM TOMOMI KAHARA PIONEER LDC 1 1 WANNABE SPICE GIRLS vIRGIN 1 2 ZEHN KLEINE JAGERMEISTER DIE TOTEN HOSEN 1 1 WANNABE SPICE GIRLS VIRGIN
2 | 1 | SWALLOWTAIL BUTTERFLY YEN TOWN BAND eric | 2 | 2 | KILLING ME SOFTLY FUGEES columeia TR 2 | 2 | AICHA KHALED BaRcLAY
SONY 3 3 SEVEN DAYS AND ONE WEEK B.B.E. TRIANGLE 2 1 WANNABE SPICE GIRLS viRaIn 3 3 KILLING ME SOFTLY FUGEES sony
3 | 2 | NAGISA SPITZ®PoLYDOR 4 | 4 | READY OR NOT FUGEES COLUMEIA 4 | 6 | WHERE DO YOU GO NO MERCY bmc
3 5 PRAY D.J. BOBO easTwesT
4 | 3 | DENEN KOJI TAMAKI sony 5 | 9 | BREAKFAST AT TIFFANY'S DEEP BLUE SOMETHING AR T . 5 | 7 | IFIRULED THE WORLD (IMAGINE THAT) NAS
5 | 5 | DOUSHIYOUMONAI BOKUNI TENSHIGA ORITEKITA INTERSCOPEMCA 5 | 4 | IFIRULED THE WORLD (IMAGINE THAT) NAS COLUMBIA
NORIYUKI MAKIHARA WEA JAPAN 6 5 MACARENA LOS DEL RIO sErDISCO COLUME 6 17 | FREED FROM DESIRE GALA POLYGRAM
6 4 | ANOTHER ORION FUMIYA FUJIl PONY CANYON 7 7 | CAN'T HELP MYSELF KELLY FAMILY emi 6 ; SALMA‘:AEA e 7 5 | MACARENA LOS DELRIO arioLA
7 |NEW| SAYONARA GAME SYOGO HAMADA SONY 8 | 10 | WHERE DO YOU GO NO MERCY wci o) ML L seslsly 8 | 4 | TIC, TIC, TAC CARRAPICHO reca
8 |NEW| OTONANI NAREBA KENJI OZAWA T0SHIBA tMi 9 | & | IF1IRULED THE WORLD (IMAGINE THAT) NAS 7 | 3 | ICANTHELP MYSELF KELLY FAMILY tmi 9 | 8 | JETEDONNE WORLDS APART Em
9 |NEW | KOREGA WATASHINO IKIRUMICH! PUFFY Epic sony COLUMBIA 8 | 9 | READYORNOT FUGEES cowwmei 10 | 9 | MACARAVANE FESTIVAL ROBLES VERSAILLES
10 | 7 | YELLOW YELLOW HAPPY POCKET BISCUITS Tosuiea | 10 | 6 | INSOMNIA FAITHLESS chEeky 9 | 8 | INSOMNIA FAITHLESS INTERCORD 11 | 10 | SEVEN DAYS AND ONE WEEK B.B.E. viRoiN
B 11 | 12 | MYSTERIOUS GIRL PETER ANDRE FEATURING 10 | 10 | SEVEN DAYS AND ONE WEEK BB.E. motormusc | 12 | 12 | FOOL FOR LOVE MICHAEL BOLTON & JOHNNY
ALB! BUBBLER RANX MUSHROOM 11 13 REALITY RMB MmoTOR MUSIC HALLYDAY sony
UMS 12 |NEW | STANGER IN MOSCOW MICHAEL JACKSON Epic 12 | 17 | I'M RAVING SCOOTER eDEL 13 | 15 | WHY 3T FEATURING MICHAEL JACKSON Epi
1 | 4 | KYOSUKE HIMURO MISSING PIECE POLYDOR 13 | 18 | HOW BIZARRE OMC. PoLYDOR 13 |NEw| BORN SLIPPY UNDERWORLD AmoLa 14 |NEw| CHANGE THE WORLD ERIC CLAPTON wea
2|9 :“)JN:AKA OZAKI YUTAKA OZAKI FORALL MY LOVES | 14 | 14 | AICHA CHEB KHALED saRcLAY 14 | 11 | WHERE DO YOU GO NO MERCY Amioie 15 y1d ;E/':FRFE mgﬁg}osznupps CANDELONIEIEARBARA)
7| F ANDRE 3
3 | 1 | YEN TOWN BAND MONTAGE EPic SONY = s RN o 15 | 12 | KILLING ME SOFTLY FUGEES coLumaia 16 |NEW| VOICES MEPHISTO potvoram
A 16 | 11 COCO JAMBOO MR. PRESIDENT CLUB CULTURE/WEA 16 | 15 | GIVE YOU MY HEART MR. PRESIDENT wea
4 |NEW| NAMIE AMURO WITH SUPER MONKEY'S ORIGI- 17 | NEw| TLUOVE YOU ALWAYS FOREVER DONNA LEWIS 17 | 14 | LES POEMES DE MICHELLE TERI MOISE
NAL TRACKS VOL. 1 ToSHBA Em 17 |NEW| A NEVERENDING DREAM X-PERIENCE wea: S h—
5 |NEW| FIELD OF VIEW FIELD OF VIEW Il zam - ——— 18 | 14 | VAMONOS GARCIA wea 18 | 19 | IRONIC ALANIS MORISSETTE wea
6 | 3 | HITOMI BY MYSELF Avex TRAX 19 |NEw| TIC. TIC. TAC CARRAPICHO Rea 19 | 18 | REVOLUTION IN PARADISE HEATH HUNTER & 19 | 11 | SAMBOLERA MAYI SON KHADJA NIN vocuE
7 | 5 | KOJITAMAKI CAFE JAPAN sonv R B T o THE PLEAS METRONOME 20 |NEw| TES TENDRES ANNEES JOHNNY HALLYDAY POLYGRAM
8 | 2 | FUMIYAFUJII TEARS PONY CANYON ONS 20 | 16 | MYSTERIOUS GIRL PETER ANDRE FEATURING ALBUMS .
9 6 DOS CHARTERED PIONEER LDC ALB BUBBLER RANX RcA
1 |NEW| NIRVANA FROM THE MUDDY BANKS OF THE
10 | 7 | AKIKO YANO HITOTSUDAKE Epic SONY 1 1 ;(E);;/IM.IEANEW ADVENTURES IN HI-FI waRNER ALBUMS B Mo
2 1 | FUGEES THE SCORE SONY
2 | 2 | FUGEES THE SCORE columan 1 1 | R.E.M. NEW ADVENTURES IN HI-FI wea
MR.
CANADA (e reco9 1014 3 | 3 | ALANIS MORISSETTE JAGGED LITTLE PILL maver | 2 | 3 | WOLFGANG PETRY ALLES ARioLs SRR R T s —
THIS | LAST ICKREPRISE 3 | 2 | PUR LIVE—DIE ZWEITE INTERCORD kL ¥ :
WEEK WEEK| ALBUMS 4 4 ;AMISRZOQUAI TRAVELLING WITHOUT MOVING g g \FA(JEt;SETEsRNT:AEGsEcNORKEEIZ‘oEuZ:;T WEA 5 JAMIROQUAI TRAVELLING WITHOUT MOVING
1 R.E.M. NEW ADVENTURES IN HI-F| oY 4 SONY
A ; p ?XLUNG o | WARNERBROS | g | 5 | EROSRAMAZZOTTI DOVE C'E MUSICA bDD 6 |NEW| D.J.BOBO WORLD IN MOTION eam 6 | 5 | WORLDS APART EVERVBODY i
COLUMBIY 6 6 | CELINE DION FALLING INTO YOU EPIC/COLUMSIA 7 |NEW | H-BLOCKX DISCOVER MY SOUL arioLa 7 4 | CELINE DION FALLING INTO YOU columen
3 |NEW| SHERYL CROW SHERYL CROW Aam 7 7 | GEORGE MICHAEL OLDER VIRGIN 8 & | EROS RAMAZZOTTI DOVE C'E MUSICA arioLA 8 7 | NAS IT WAS WRITTEN coLUMEIA
4 | 5 | ALANIS MORISSETTE JAGGED LITTLE PILL wmaverck | 8 | 9 | PEARLJAM NO CODE epc 9 | 8 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 9 | 6 | ALANIS MORISSETTE JAGGED LITTLE PILL wea
5 | 4 | NEW EDITION HOME AGAIN wcA 190 i? 'L(ﬁffga:révwl LAURA PAUSINI caD 10 |NEw | FETTES BROT AUSSEN TOP HITS, INNEN 10 | 15 | MAXIME LE FORESTIER 12 NOUVELLES DE
K coLumBIA
6 3 PEARL JAM NO CODE Epic GESCHMA  INTERCORD BRASSENS POLYGRAM
) 11 8 NENEH CHERRY MAN HUTVIRGIN 11 12 | ZAZIE ZEN MERCURY
11 | 9 | JAMIROQUAI TRAVELLING WITHOUT MOVING Epic
7 | 7 | VARIOUS ARTISTS DANCE MIX '96 QUALITY 12 | 12 | MIKE OLDFIELD VOYAGER wea Tl Ba | e B e . N—
gt | & | MRApcHREMAN NEWIERIGING awmn 13 [y || METCRICAL FOADRVERT GONERCURY 13 | 12 | BACKSTREET BOYS BACKSTREET BOYS zomsauve | 3 | 11 | NENEH CHERRY MAN vrei
9 | 9 | SOUNDTRACK TRAINSPOTTING PREMIER 14 | 18 | BACKSTREET BOYS BACKSTREET BOYS zoMswuVE | 1% | 17 | DIE SCHLUMPFE ALLES BANANE! VOL 3° 14 | 9 | MARKSNOW THE TRUTH AND THE LIGHT wea
10 |NEW | ELTON JOHN LOVE SONGS mca 15 | 19 | PUR LIVE—DIE ZWEITE iNTERCORD P 15 | 16 | LAURA PAUSINI LE COSE CHE ViV] EASTWEST
e e 16 | 17 | ZZ TOP RHYTHMEEN Rca 15 | 14 | CELINEDION FALLINGINTO YOU coumsia 16 |NEW| PACO DE LUCIA & DI MEOLA, Al . .. THE GUITAR
12 TONI BRAXTON SECRETS 17 | 10 | PET SHOP BOYS BILINGUAL PARLOPHONE 16 | 7 | MANOWAR LOUDER THAN HELL wmca TRIO. POLYGRAM
12 JERAXION ARET 18 | 13 | OASiS (WHAT'S THE STORY) MORNING GLORY? 17 | 16 | DIE TOTEN HOSEN OPIUM FURS VOLK EASTWEST | 17 | 10 | ZUCCHERO SPIRITO DIVINO PoLYDOR
13 | 10 | TRAGICALLY HIP TROUBLE AT THE HENHOUSE . 18 | 10 | PET SHOP BOYS BILINGUAL Emi 18 |NEW| CELINE DION D'EUX sony
MCA 19 | 14 | SUEDE COMING UP upe 19 | 15 | SOUNDTRACK TRAINSPOTTING M) 19 |NEW| GEORGE MICHAEL OLDER viRGIN
14 8 JOHN MELLENCAMP MR. HAPPY GO LUCKY mercury | 20 |NEW | WOLFGANG PETRY ALLES arioLA 20 17 FAITHLESS REVERENCE INTERCORD 20 |NEW | FIONA APPLE TIDAL sony
15 | 18 | BLACKSTREET ANOTHER LEVEL INTERSCOPE
16 | 15 | NO DOUBT TRAGIC KINGDOM (NTERSCOPE lTALY (Musica e Dischi/FIMI) 10/03/96
17 | 11 | SMASHING PUMPKINS MELLON COLLIE AND THE THIS | LAST
INFINITE SADNESS VIRGIN ™ |WEEKIWEEK! SINGLES
18 | 16 | OASIS (WHAT'S THE STORY) MORNING GLORY? Epic i i 1 | 10 | BORN SLIPPY UNDERWORLD StiF
19 13 FUGEES THE SCORE COLUMBIA ©1996, Billboard/BP1 Communications/Chart-Track 10/10/96 1996, Music Control GmbH 10/12/96 2 1 STRANGER IN MOSCOW MICHAEL JACKSON Epic
20 | 20 DONNA LEWIS NOW IN A MINUTE ATLANTIC THIS | LAST THES | LAST 3 2 PROFESSIONAL WIOOW TOR| AMOS  ATLANTIC/EASTWE
WEEK WEEK SINGLES WEEK|WEEK| AIRPLAY 4 6 | WANNABE SPICE GIRLS &mi
AUSTRALIA (austaiion Record industry Assn) 10/13/96 | 1 | 11 | SETTING SUN CHEMICAL BROTHERS viRGi 1 | 5 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 5 | 5 | SEVEN DAYS AND ONE WEEK B.B.E.
2 | 1 | BREAKFAST AT TIFFANY'S DEEP BLUE SOME- THING INTERSCOPEMCA TRIANGLE/DANCE FACTORY
THS ,"As,m'( SINGLES THING wTERsCOPEMCA 2 3 | ESCAPING DINA CARROLL 1ST AVENUE/MERCURY 6 3 | MY DIMENSION DJ PANDA ALA BIANCAOUTTA
e S R TSTACRCC RN ACUITOIME INOWACEEINE 3 | 4 | ILOVE YOU ALWAYS FOREVER DONNA LEWIS 7 | 4 | KILLING ME SOFTLY REGINA 0O T YOURSELFNITELITE
1 1 MACARENA LOS DEL RIO BmG DION epic ATLANTIC/EASTWEST 8 9 WANT LOVE HYSTERIC EGO w
2 2 YOU'RE MAKIN’ ME HIGH TON| BRAXTON smc 4 -3 SEVEN DAYS AND ONE WEEK B.B.E. posimivaEmI =
A 4 1 VIRTUAL INSANITY JAMIROQUA! sonys2 9 | NEW| KILLING ME SOFTLY FUGEES sony
3 | 4 | I'LLBETHERE FOR YOU REMBRANDTS eastwest | 5 | 5 | ILOVE YOU ALWAYS FOREVER DONNA LEWIS 5 | & | SPINNING THE WHEEL GEORGE MICHAEL viRG
4 | 6 | 1LOVE YOU ALWAYS FOREVER DONNA LEWIS ATLANTIC/EASTWEST . ¢ | 10| ROTTERDAM BEAUTIFULSOUTH cor biscs 10 |NEW | SPINNING THE WHEEL GEORGE MICHAEL twi
EASTWEST 6 |NEW| WORDS BOYZONE PoLYDOR ALBUMS
5 | 3 | MACARENA LOS DEL MAR restvaL 7 |NEW| ROTTERDAM BEAUTIFUL SOUTH Gor Discs UM WSy SCOPETE (DERRTEREARRLGLILOECHAMILY . FABRIZIO ANIVA SALVE
6 | 7 | I'WANT YOU SAVAGE GARDEN ROOART 8 {NEW!| RHYTHM OF MY HEART RUNRIG CHRYSALIS 2 115 W'mg““‘l’ﬁg"f“E 2 e NEW ANDRE ANIMA SALVE RiCORDI
7 | 9 | LOVERLOVER JIMMY BARNES muskroowrestva | @ | 4 | ESCAPING DiNA CARROLL 1ST AVENUEMERCURY DANCE HE LIGHT (SIS o 2 | 1 | LUCIODALLA CANZONI FRESSING
8 8 HERO OF THE DAY METALLICA VERTIGOMERCURY 10 {NEW | KEVIN CARTER MANIC STREET PREACHERS Epic VALUE/EASTWEST 3 |NEW/| MINA CREMONA tm
9 | 5 | RETURN OF THE MACK MARK MORRISON wea 11 | 2 | READY OR NOT FUGEES columBia 9 | 7 | READYOR NOT FUGEES RUFFHOUSEXOLUMBIA 4 | 3 | EROS RAMAZZOTTI DOVE C'E MUSICA sMG
10 |NEW| WANNABE SPICE GIRLS VIRGINEMI 12 | 7 | LOUNGIN LL COOLJ DEF JAMMERCURY 10 | 13 | THE CIRCLE OCEAN COLOUR SCENE wmca 5 |NEW| BIAGIO ANTONACCI IL NUCCHIO MERCURY
11 | 10 | MOTHER MOTHER TRACY BONHAM Isiand 13 | 10 | SUGARIS SWEETER CJBOLLAND INTERNAL 11 | 8 | GOOD ENOUGH DODGY asm 6 | 5 | FRANCESCO DE GREGORI PRENDERE E LASCIARE
12 15 LET'S MAKE A NIGHT TO REMEMBER BRYAN 14 |NEW /! STAMP! JEREMY HEALY & AMOS rPOSITivA 12 11 MARBLEHEAD JOHNSON BLUETONES SuPERiOR -
ADAMS Agm 15 |NEW| YOU'RE GORGEOUS BABYBIRD Ecro QUALITY RECORDINGS/AEM .
13 | 12 | CHANGE THE WORLD ERIC CLAPTON wea 16 |NEW| DON'T GO THIRD DIMENSION FEATURING JULIE | 13 | 9 | IAM,IFEEL ALISHA'S ATTIC MmERCURY ; g ':A%':A ;“:&f;‘?fﬂ%’;?c‘::\/'lc: e
14 | 18 | SOMETIMES WHEN WE TOUCH NEWTON FESTIvVAL MCA 14 | 12 | FLAVA PETER ANDRE MUSHROOM hon o
15 | 11 | BECAUSE YOU LOVED ME/POWER OF THE DREAM | 17 |NEW | HIGH HYPER GO-GO pisTincrive 15 | 20 | IF YOU REALLY CARED GABRIELLE GO BEAT/GO! DISCS 9 6 LANIS MOR'SSETT'E JAGGED LITTLE PILL WARNER
CELINE DION EPic 18 | 13 | DANCE INTO THE LIGHT PHIL COLLINS asTwest 16 | 18 | IF IT MAKES YOU HAPPY SHERYL CROW Asm 10 [ 8 | ARTICOLO 31 COSI"COM'E' RICORDI
16 | 19 | THA CROSSROADS BONE THUGS-N-HARMONY 19 INEW| EVERYTHING SARAH WASHINGTON aam 17 | 14 | HOW BIZARRE O.M.C. POLYDOR
DANGE POOL/SONY 20 | NEW| YOUR SECRET LOVE LUTHER VANDROSS eeic 18 | 32 | YOU'RE GORGEOUS BABY BIRD ecro SPAIN (vearvve 092806
17 | 14 | CLOSER TO FREE BODEANS LONDON ALBUMS 19 | 33 | SAY YOU'LL BE THERE SPICE GIRLS ViRGIN o
18 |NEW | DO YOU LIKE IT? KULCHA EASTWEST/WARNER 1 [NEW! SHERYL CROW SHERYL CROW Aam 20 | 17 | FOR YOU ELECTRONIC PARLOPHONE oSt s
19 [NEW| WOMAN NENEH CHERRY viRGINEwI 2 | 3 | JAMIROGUAI TRAVELLING WITHOUT MOVING 21 | 22 | SEVEN DAYS AND ONE WEEK B.B.E. rosmvazm | WEEK/WEEK SINGLES
20 | 13 | THAT GIRL MAXI PRIEST FEATURING SHAGGY VRGN fiviss 22 | 23 | M ALIVE STRETCH & VERN PRESENT ‘MADDOG' 1 1 | WANNABE SPICE GIRLS VIRGIN
ALBUMS 3 | 4 | NIRVANA FROM THE MUDDY BANKS OF THE FFRRLONDON 2 | 9 | THE CAT (EL GATO) TWO DEEJAYS MAXMUSIC
. INEw! FROM THE MUDDY BANKS OF THE WISHKAH WISHKAH GEFFEN 23 | 16 | SE A VIDA E (THAT'S THE WAY LIFES) PETSHOP | 3 |Npw! THE WORLC OF BUENRI X QUE 7 MAX MUSIC
4 |NEW| PETER ANDRE NATURAL MUSHRDOM BOYS PARLOPHONE \ -
NIRVANA GEFFEN/MCA 4 2 LET'S GO EMPHASSIS BIT music
2 L | TONICHILDS THE BEST OF TONI CHILDS Agm 5 | 1 | KULASHAKER K cowumi 24 |NEW| WORDS BOYZONE PoiyDOR
AR e e W 6 |NEW| VARIOUS ARTISTS. IN THE MIX'96 VOL. 3 viraN | 25 |NEW| TRIPPIN MARK MORRISON weA 5 | 3 | SEVEN DAYS AND ONE WEEK' B.B.E. maxmusic
2 5 | ALANIS MORISSETTE JAGGED LITTLE PILL wea 7 | 19 | CELINE DION FALLING INTO YOU eric 26 | 26 | LOUNGIN LL COOLJ DEF JAMMERCURY 6 |NEW| PING PONG OBJECT ONE max music
5 2 CELINE DION FALLING INTO YOU pic 8 5 FUGEES THE SCORE cotumsia 27 | 34 | KEVIN CARTER MANIC STREET PREACHERS tric 7 |NEW/| PONT AERIVOL. 2 BUERI & SKUDERO max music
6 15 | GARBAGE GARBAGE MUSHROOM/FESTIVAL 190 182 xwugc}g#;éc;%%&ogfﬁg SPSLOA;S L 28 | 21 | ALWAYS BREAKING MY HEART BELINDA | 8 4 CIBERDREAM IMPERIO GINGER
7 | 9 | POWDERFINGER DOUBLE ALLERGIC FoiyooR ramguTy CARLISLE cuRvsatis 9 | 5 | HAPPY DAYS FRAKTAL 3 maxwusc
11 2 R.E.M. NEW ADVENTURES IN HI-Fi wARNER 29 36 EVERYTHING SARAH WASHINGTON A&M
8 6 BILL WHELAN RIVERDANCE EASTWEST 10 AIR PLEASE C .
BROS.MWEA 0 6 IR PL LIMA-X BiT musIC
9 | 7 | CROWDED HOUSE RECURRING DREAM—THE 12| 6 | ALANIS MORISSETTE JAGGED LITTLE PILL maven. | 0 |VEW{ IT'SALL COMING BACK TOME NOW CELINE
VERY BEST OF Em A DION epic ALBUMS
10 | 11 | EVERCLEAR SPARKLE AND FADE (AUSTRALIAN 13 | 17 | VARIOUS ARTISTS NOW THAT'S WHAT | CALL 31 | 24 | SINGLE EVERYTHING BUT THE GIRL EBTGNVIRGIN 1 1 | ROSANA LUNAS ROTAS mca
TOUR PACK) £mi MUSIC! 34 EMUVIRGINFPOLYGRAM LRI, SR W2 SIS Iy 2 | 2 | LAURAPAUSINI LAS COSAS QUE VIVES
s BEAUTIFUL ONES SUEDE nup DRe
11 | 8 | CHRIS ISAAK BAJA SESSIONS wWEAWARNER 14 |NEW! SIMPLY RED GREATEST HITS wARNER 33 | NEW £ M
12 |NEW| HOURLY, DAILY YOU AM | ROO/SHK 15 | 7 | BELINDA CARLISLE A WOMAN AND A MAN 34 | 19 | LET'S MAKE A NIGHT TO REMEMBER BRYAN 3 | 3 | MIKEOLOFIELD VOYAGER warNER
13 | 10 | PEARL JAM NO CODE tpic S b ADAMS Asm 4 | 4 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNER
14 | 5 | R.EM. NEW ADVENTURES IN HI-F| wea 16 | NEw ! CARDIGANS FIRST BAND ON THE MOON rowoor | 35 | 28 | DONT STOP MOVIN' LIVIN' JOY UNDIscovEREDMCA 5 | 5 | ELLABAILASOLA ELLA BAILA SOLA ispavox
;2 }g N(E)NEH CHIELRE? DMR‘éf: VL!:GIND 17 | 18 | CROWDED HOUSE RECURRING DREAM-THE 36 |NEW | SETTING SUN CHEMICAL BROTHERS JuNORBOYS | g | & | EROS RAMAZZOTTI DONDE HAY MUSICA rca
ROBERT M MLAND Bmc VERY BEST OF capitoL OWNNIRGIN 7
17 | NEW| TU-PLANG REGURGITATOR EASTWESTWARNER 18 | 11 | GEORGE MICHAEL OLDER virain 37 |NEw| STAMP! JEREMY HEALY & AMOS Posmywen: . NEW FIlly RGOUDER'GUES Dg‘”(';NGUEZ FONOML
18 | 16 | BUSH SIXTEEN STONE INTERSCOPEAMGCA 19 | 15 | SPACE SPIDERS aur 38 |NEW/| ANGEL SIMPLY RED eastwest NEW, LUIS MIGUEL NADAESIGUAL warneR
19 | 14 | LEANN RIMES BLUE sowy/cure 20 | 20 | LIGHTHOUSE FAMILY OCEAN DRIVE wiLp 39 |NEW/| FLYING CAST roLvooR 9 7 | R.E.M. NEW ADVENTURES IN HI-FI waRNER
20 | 17 | ENZSO ENZSO eric CARD/POLYDOR 40 INEw | IF YOU EVER EAST 17 FEATURING GABRIELLE (onoon | 10 | NEw ! JOSE LUIS PERALES EN CLAVE DE AMOR sony
Hits Of The World is compiled at Billboard/London by Bob Macdonald and Alison Smith. Contact 171-323-6686, fax 171-323-2314/2316. ‘New’ indicates first entry or re-entry into chart shown.
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HITS OF THE WORLD

NETHERLANDS (stichiing wega Top 50) 10/03/96

NEW ZEALAND «anp 100396

THIS
WEEK

NN R WN

—
o 0 ®

W oA H WN —

10

LAST
'WEEK

1
2
3
8
7
6
NEW

NEW

Mmoo — N ;W

z
-3

an

NEW

7

SINGLES

BANGER HART ROB DE NIJS emi

WANNABE SPICE GIRLS virGIN

READY OR NOT FUGEES coLumaia

SEVEN DAYS AND ONE WEEK B.B.E. zomsa
FLAVA PETER ANDRE &me

MACARENA LOS DEL RIO MG

HARCORE FEELINGS CHARLIE LOWNOISE & MEN-
TAL THEOC poLYDOR

STRANGER IN MOSCOW MICHAEL JACKSON EPiC
COCO JAMBOO MR. PRESIDENT CLUB CULTUREMWEA
MILLION MILES FROM HOME DUNE virGIN

ALBUMS

ANDREA BOCELLI BOCELLI POLYDOR

ALANIS MORISSETTE JAGGED LITTLE PILL waRrNtR
CELINE DION FALLING INTO YOU coLumaia
FRANS BAUER VOOR JOU TtipTOR

R.E.M. NEW ADVENTURES IN HI-FI warNER
FUGEES THE SCORE coiumsia

LAURA PAUSINI LA COSE CHE VIVl warNER
SNAP SNAP ATTACK—THE BEST OF SNAP BmG
ROB DE NIJS DE BAND, DE ZANGER EN HET
MEISJE Emi

RENE FROGER ILLEGAL ROMEQ PART 1 pino

THIS |LAST
'WEEK|WEEK

[ RN R N
IS N o—
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o
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NEW

10
NEW
8
6
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oW W~

SINGLES

TWISTED KEITH SWEAT waRrNER

HOW DO U WANT IT 2PAC FEATURING KC & JOJO
ISLAND

HAY CRUCIAL CONFLICT mca

WANNABE SPICE GIRLS viRiGN

MY BOO GHOST TOWN DJ'S TRiySONY
MACARENA LOS DEL RIO 8mG

BLACKBERRY MOLASSES MISTA wWARNER

IF | RULED THE WORLD (IMAGINE THAT) NAS
SONY

MISSING YOU BRANDY, TAMIA, GLADYS KNIGHT,
CHAKA KHAN waRNER

WISHES NATHAN MORRIS A&M/POLYGRAM

ALBUMS

R.E.M. NEW ADVENTURES IN HI-Fl waRNER
PEARL JAM NO CODE sony

CELINE DION FALLING INTO YOU sony
CROWDED HOUSE RECURRING DREAM—THE
VERY BEST OF emi

EMMA PAKI OXYGEN OF LOVE vIRGIN

SMASHING PUMPKINS MELLON COLLIE AND THE
INFINITE SADNESS  vIRGIN

GARBAGE GARBAGE resTivaL

ANNIE CRUMMER SEVENTH WAVE WARNER
ALANIS MORISSETTE JAGGED LITTLE PILL warNER
SOUNDTRACK PHENOMENON warNER

BELGIUM (Promuvi) 10/11/96

SWITZERLAND (Media Control Switzerland) 10/03/96

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET
EDITED BY DAVID SINCLAIR

U.K.: A musician armed with nothing more than an acoustic guitar and a schooling in traditional song-
writing would not normally be expected to dabble in experimental dance culture. But for all her
love of the music of Carole King and Nick Drake, Beth Orton is clearly not a by-the-numbers
singer/songwriter. The 25-year-old Orton has received a warm welcome from press and evening
radio outlets for her single “She Cries Your Name,” a brooding, atmos-
pheric piece with haunting violins and the merest hint of ambient dance.
A similar combination of influences permeates “Trailer Park,” her first
album for Heavenly/deConstruction, released here Monday (14). It was
produced by Victor Van Vught, known for his work with Nick Cave &
the Bad Seeds and Tindersticks, with post-production on some tracks by
dance guru Andrew Weatherall. Orton’s musical résumé includes pre-
vious work with other club experimentalists, such as the Chemical
Brothers, on whose landmark 1995 album, “Exit Planet Dust” (Junior Boy’s Own), she sang ‘Alive:
Alone.” It was with William @rbit that she made her first recording, a version of John Martyn’s
“Don’t Wanna Know About Evil,” under the name Spill, and the pair came together again to write
“She Cries Your Name.” Orton has been spotted playing live in London recently, supporting Mar-
tyn at his Royal Festival Hall concert and taking part in the Camden Crawl I1, an evening of shows

y a host of British modern rock acts at a myriad of venues in the fashionable north London area
WEEK\WEEK| - SINGLES WEEK WEEK  SINGLES of Camden. A track from Orton’s album, “Somebody’s Daughter,” was included on the 21-track
1 | 1 | WANNABE SPICE GIRLS vira ot : ; s )
b VIRGIN 1| 1 | WANNABE SPICE GIRLS virain compilation CD given free of charge to all fans who joined the “crawl.” PAUL SEXTON
I :LLUG':; MiRSTOFTOLV DFSGEES coLuMBIA 2 | 3 | INSOMNIA FAITHLESS warNeR
N H ROB NS Em , . B
4 | 4 | MYSTERIOUS GIRL PETER ANDRE FEATURING ‘31 ; 'Pg'::‘ LT;;F;QAY;ELF WAL AR AT SERBIA: Even though traditional folk music, performed by trumpet orchestras, is tremendously
BUBBLER RANX MUSHROOM s | & | Faitiess sava “;EA — popular here (Global Musie Pulse, Billboard, Oct. 12), surprisingly little of it has been released on
R . . o . . .
5 | 8 | SITUTEVAS ENRIQUE IGLESIAS mca 5 e | L S o disc or tape. Record companies seem to have assumed that such music is better experienced in con-
6 | 5 | NOBELPRUS CLOUSEAU tm | 5 | Ry MO cert, and they could be right. However, things might be about to change with “Sreem Za Dusu”
G | | LSS R TS DG ST S A G © e (From The Heart For The Soul) by Trubaci Miéa Petrovié (Miéa Petrovié¢’s Trumpet Play-
8 | 3 | BAILANDO PARADISIO DANCE DEVELOPMENT 8 | 9 | FOREVER LOVE GARY BARLOW MG . y ¢ ca . P -
9 |NEw| READY OR NOT FUGEES coLumaia 9 | 6 | 1GIVEYOU MY HEART MR. PRESIDENT wamner ers) from Uz1ca..Th(? 21-track zjllbum was rel.ez?sed on the 1ndependent Take It or .Lea.we It .label .and
10 [NEW | GET READY! VUUR DIEP IN MIJ PLAY THAT BEAT 10 |NEW| LOS DEL RIO MACARENA MG features a combination of traditional and original songs written by the award-winning, nine-piece
ALBUMS ALBUMS orchestra. STAJIC ALEKSANDAR
1 1 CLOUSEAU ADRENALINE em 1 4 LAURA PAUSINI LA COSE CHE VIVl WARNER . . R .
2 | 3 | DEUS INA BAR UNDER THE SEA sang: 2 | 1 | REM. NCW ADVENTURES IN HLFI warnen TURKEY: The country’s most loved and respected classical singer, Zeki Miren, died Sept. 24 of a
3 | 4 | FUGEES THE SCORE coLumeia 3 |NEW| SHERYL CROW SHERYL CROW roLvaram heart attack, age 65. 11l and overweight, Miiren had ventured out of seclusion to attend a televised
4 | 2 | REM. NEW ADVENTURES IN HI-FI waRNER aROS. 4 | 2 | FUGEES THE SCORE sonv awards ceremony and died shortly after being presented with the microphone he used in 1951 in
5 | 7 | LAURA PAUSINI LE COSE CHE VIVI ° s PR Tt ; ;
: WARNER 5 | 5 | JAMIROQUAI TRAVELLING WITHOUT MOVING his first TV appearance. Miiren’s contribution to Turkish classical music was immense. He was a
5 | ALANIS MORISSETTE JAGGED LITTLE PILL maver S N : ° . o B .
CRAVARNER BROS SNy consummate singer who extended the music’s reach into new areas while remaining true to its
7 | 8 | CELINE DION FALLING INTO YOU columain 6 | 6 | CELINEDION FALLING INTO YOU son centuries-old roots. Like his music, Miiren himself was both conventional and revolutionary. While
8 | 6 | JEAN JACQUES GOLDMAN SINGULIER coLumBIA 7 | & | NENEHCHERRY MAN virain his beautiful diction and musical expertise reflected his love of Turkish language and culture, his
9 | 9 | ROBDENIS DE BAND, DE ZANGER EN HET 8 | 3 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNeR bouffant hairdo and effeminate taste in clothes were typical of his camp style. These colorful con-
MEISIE e 9 | 7 | EROSRAMAZZOTTI DOVE C'E MUSICA sua tradictions were part of a unique charm that won the baby-faced singer a place in the hearts of
10 | 10 | ANDREA BOCELLI BOCELLI PoLybor 10 | 10 | ZZTOP RHYTHMEEN sMmG millions TSI
SWEDEN ) 1004196 FINLAND (scurairei Finianay 0929/96 s . . . 3
NETHERLANDS: Acid jazz and jazz-dance may not be as hip now as they were in their heyday of 1992.
wszxi WEEKL‘SI SINGLES wm" = wml"m SINGLES But if it’s up to the duo 2 Bass Hit, comprising keyboard player Patrick
- n H . o . - > 'Y < o -
. : DT M R mr : ) INSOMNIA FAITHLESS ORANGEA 1EL van Hf.r.rlkhuyzen and alto saxop‘homst I ‘eter l\ard(?lus,“the genre is f.az,
2 | 3 | FREE LIKE A FLYING DEMON E-TYPE stockuotm 2 | 2 | WANNABE SPICE GIRLS virain from flmshed: Named 3fter the Miles pavls maste.rplece .Two Bass Hit
3 | 2 | WANNABE SPICE GIRLS VIRGIN 3 | 3 | HERO OF THE DAY METALLICA VERTIGO/OLYGRAM (from the “Milestones” album), the pair has made innovation the name of
4 | 5 | READYOR NOT FUGEES columeia 4 | 2 | READY ORNOT FUGEES coLuMBIA its game. Combining mellow house and upbeat jungle grooves with soul-
5 | 9 | JAMBOREE DUBLIN FAIR sTockHOIM : . Ew ﬁ;“’;“zst'Gs' ‘;‘é‘(‘)f)"TE/;LEX'A DANCE POOLISONY ful '70s jazz-funk, it has kept things fresh and truly put the jazz back into
6 | 4 | HOWBIZARRE O.M.C. HOLLYWODD CLUB TOOLS/K TEL modern jazz-dance. Specialist dance radio and music TV have picked u
7 | 6 | IF1IRULED THE WORLD (IMAGINE THAT) NAS 7 | 6 | VIRUS IRON MAIDEN em . . « ST g & ; "
ot 8 | 7 | PALA RAUHAA KLAMYDIA krAktunD on 2 Bass Hit's single (and video) “Groovy Feelin’,” while the duo’s debut album, “That’s Our Cue
S e — 9 9 | MARIA RICKY MARTIN COLUMBIA (Xplosion), has been licensed to Form Records in the Far East, where it is slated for release in Sin-
= 8 | INSOMNIA FAITHLESS omancriscanpmavian rcorps | 10 | NEW | PRAY DJBOBO rausi iy gapore, Malaysia, Thailand, and South Korea. ROBBERT TILLI
10 |NEW| UPP! ULF LUNDELL rockHeaD ALBUMS
1 1 | RE.M. NEW ADVENTURES IN HI-FI wea FRANCE: There is mounting excitement over the forthcoming debut album by the duo Daft Punk,
ALBUMS N L . .
L | 2 | FRIDA DJUPA ANDETAG anorsson 2 | 2 | ALANIS MORISSETTE JAGGED LITTLE PILL maver an act that was courted by virtually all record companies in the wake of its stunning performance
ICK/WEA at the Transmusicales festival in the city of Rennes in December 1995. Having eventually signed
2 | 1 | R.EM. NEW ADVENTURES IN HI-FI wagnFR e L Tansmus ! 1 Hhe CIL) - JID 5
3 | 3 | CARDIGANS FIRST BAND ON THE MOON rmaveo | o : ;;ITZI:KRE::;-}—?M}EIE;A e with Virgin, Daft Punk will be issuing its album in January 1997, preceded by two singles, “Da
LINE/POLYDOR 5 | 5 | MR.PRESIDENT WE SEE THE SAME SUN we Funk” followed by “Around The World.” According to Virgin international exploitation manager
4 |NEW| WEEZER PINKERTON Gerfen 6 | 8 | JAMIROQUAI TRAVELLING WITHOUT MOVING Thierry Jacquet, the group’s music “can appeal to dancefloor addicts as well as people who like
5 | 4 | SUEDE COMING UP nuot SONY 52 Garbage and Nirvana.” A U.S. distribution deal for the album is pending. EMMANUEL LEGRAND
6 5 JAMIROQUAI TRAVELLING WITHOUT MOVING epic | 7 4 LEEVI & THE LEAVINGS KAARMENAYTTELY prra
7 | 7 | ALANIS MORISSETTE JAGGED LITTLE PILL waRNER MID/MEGAMANIA
8 |NEW| SHERYL CROW SHERYL CROW asm 8 | 7 | SUEDE COMING UP nup&/sony
9 | 6 | ZZTOP RHYTHMEEN rea 9 |NEW| IRON MAIDEN BEST OF THE BEAST Em
10 | 9 | FUGEES THE SCORE coLumsia 10 | 10 | LAURA VOUTILAINEN KAKSI KARTTAA FazéRwiaNeR M - I = best selection
et m & 18 years in business
PORTUGAL (rortugainie) 10/08/96 HONG KONG ¢ri Hong kong Group) 09/29/96 y ;
ST On a mission to br'lrlg you the world « excellent service
WEEK|WEEK| ALBUMS WEEK|WEEK| ALBUMS l d 2
1 5 NIRVANA FROM THE MUDDY BANKS OF THE 1 2 FAYE WONG FAYE WONG cinepoLY S l V l O r O r 1 g u e Z
WISHKAH ceFren 2 |NEW| LEON LAI LEON LAI ‘96 GREATEST HITS roLvoram new album: BN ST 3
2 | 2 | LAURA PAUSINI LE COSE CHE VIVI cas 3 | 1 | ANDYHUI 17 SURPRISE GREATEST HITS caita 9{ () ,,}:5 17w 7 {‘ y
3 |NEW| KENNYG THE MOMENT arisia 4l s “::T'ST: ECOND FAVORITE ez g o e
4 | 10 | EROS RAMAZZOTTI DOVE C'E MUSICA 681G AROLA . SUBLE e, Ah;/ S OTE e ... For the best selection of: French. liallan,
. . ALANIS MORISSETTE JAGGED LITTLE PILL wamner 5 EMIL & EASY BAND MY LITTLE PARADISE Rrock 'D us 150 {VIO s DI’?VIOUS relea.lses Brazilian. Latin. and other International music.
6 6 EKIN CHENG IF THE SKY RAIN BMG in the extensive Spanish and Latin Il us. and ask for our 5.000+ fitles catalogue
6 | 6 | IRONMAIDEN THE BEST OF THE BEAST emi 7 |NEW| SAMMICHENG WORTH IT waRnEr section of our catalogue GR AL B s
7 |NEW| TINA TURNER WILDEST DREAMS PARLOPHONE 8 | 10 | NORMAN TAM NORMAN 25 smc
8 |NEW] PANPIPE MOODS PpoLYGRAM 9 5 | JACKY CHEUNG POLYGRAM 88 EXTREME TONE ca"-
9 9 SCORPIONS PURE INSTINCT EASTWEST/WARNER COLOUR SERIES POLYGRAM -
10 |NEW| CRASH TEST DUMMIES A NORM'S LIFE arista 10 | 8 | ANDYLAU BECAUSE | CARE amamusic MPACT outside US: (718) 389-7818 8) 383-5152
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date

LIFELINES

BIRTHS
Girl, Peri Naomi, to Peter and Tracy
Ganbarg, Sept. 16 in New York. Father
is VP of A&R for EMI Records.

Girl, Marina Lea, to Bridget and Terry
Sholin, Sept. 18 in Ukiah, Calif. Moth-

O’BRIEN

(Continued from page 52)

“I don’t think I was ready 10 years
ago. | was intimidated by the business
and afraid I'd get caught up in the
wrong priorities,” he says. “I don't
have any illusion that the kind of stuff
T've done is going to set the woods on
fire, but it’s the kind of thing that can
pay for my kids’ education.”

Signed to Forerunner Music since
early last year, O’Brien’s most recent
cut is “Wishin’ Hard” by new Curb
artist Ruby Lovett.

On “Red On Blonde,” the multi-
instrumentalist O'Brien set Dylan
tunes to old-time string band arrange-
ments. Over the years, O’Brien says,
he has used his singing to help discern
what makes a good song, and this
album was no exception.

“If you sing a song enough times,
you realize the nuances and why you
like them,” he says. “I don’t claim to
write like him, but singing Dylan
songs continues to teach me different
things about writing. Just studying his
lyries opens up a whole new world.”

Living in Nashville has provided
(YBrien with the opportunity to hone
his skills as a collaborator. Though he
has been touring since moving from
Boulder, Colo., in August, he has found
time to work with a number of other
writers, including Shawn Camp and
Hal Ketchum.

“Co-writing is something I'm getting
more comfortable with. I go [to Fore-
runner] a lot and hang out. There’s tons
of people to write with, and when you
write with enough people, you learn
something more each time.”

Whereas one area of his success as
a solo artist has been with a triple-A
audience that’s “into quirky stuff,” he
has been able to write with a more
mainstream market in mind. “You
have to serve it up a different way,
because you're dealing with a broader
spectrum of people. You never know
what’s going to take, so you try to
make it as universal as possible,” he
says. “I'm lucky that [Forerunner]
likes what I do, but I don’t deny that
being in this town heightens your
sense of what could get cut.”

(’Brien takes the intuitive approach
to writing and respects the natural
flow of creativity. “The songs and
themes are there, you're just catching
or reshaping them. It’s like mineral
rights: If you find them, you own
them.”

He also favors concise writing: “It
helps to find a specific feeling or point,
like a little snapshot as opposed to a
movie.”

While he has been devoting more
time to writing, O’'Brien will always be
a performer at heart. “Songwriting is
an outgrowth of wanting to perform,
and my main aim still is to write the
kind of stuff I want to sing. I've always
loved playing music, and if you write
songs that touch people, you're able to
reach them in a new way.”

er is national director of sales for Nara-
da Media.

Boy, Conrad, to Phil and Rachel Hart-
noll, Oct. 5 in Brighton, England.
Father is half of London/ffrr recording
duo Orbital.

MARRIAGES
Faith Hill to Tim McGraw, Oct. 6 in
Rayville, La. Bride is a Warner Bros.
recording artist. Groom is a Curb
recording artist.

DEATHS

Jack J. Geldbart, 68, of lung cancer,
Aug. 17 in Sarasota, Fla. Geldbart
started L&F One Stop in the early '50s
and continued to run the company after
selling it to ABC Records & Tapes in
the '60s. He has served as president of
the National Assn. of Recording Mer-
chandisers and VP of the Country
Music Assn. He is survived by his wife,
Barbara; four children; six grandchil-
dren; and a brother and sister. In lieu
of flowers, the family requests that con-
tributions be made to the Jack J. Geld-
bart Memorial Fund, ¢/o the New Col-
lege Foundation, 5700 Tamiami Trail,
Sarasota, Fla. 34243.

Jerry Rivers, 68, of cancer, Oct. 4 in
Hermitage, Tenn. Rivers was an origi-
nal member of Hank Williams’ Drifting
Cowboys and played with Williams
until the latter’s death in 1953. His dis-
tinctive fiddle playing could be heard
on “Hey, Good Lookin’,” “Jambalaya
(On The Bayou),” “I'm So Lonesome [
Could Cry,” “Your Cheatin’ Heart,” and
other Williams hits. After Williams’
death, Rivers and the other Drifting
Cowboys toured and recorded on their
own and worked with Johnny Cash,
Ray Price, Loretta Lynn, and Lefty
Frizzell. In 1968, Rivers became an
associate of Buddy Lee Attractions. He
appeared in the movie “That’s Coun-
try.” Until May of this year, Rivers was
touring with Williams’ daughter Jett.

Rivers is survived by his wife, June;
daughter Patti Stuart; son Jerry Rivers
Jr.; and brother Thomas. The family
requests that donations be sent to
Madison Children’s Home and Domes-
tie Violence Shelter, 106 Gallatin Road,
Madison, Tenn. 37115.

Ted Daffan, 84, of cancer, Oct. 6 in
Houston. Daffan was a songwriter,
steel guitarist, and songwriter, but he
was best known as writer of “Born To
Lose.” Since he first recorded it in 1942
with his group Ted Daffan & His Tex-
ans, the song has been recorded more
than 120 times. Ray Charles’ cover ver-
sion in 1962 sold 3 million copies that
year. Daffan is also remembered as one
of the fathers of honky-tonk music:
Cliff Bruner’s version of Daffan’s
“Truck Drivers’ Blues” was a huge hit
in 1939 and was one of the first big
jukebox hits on what were then new
machines. Daffan was born Theron
Eugene Daffan in Beauregard Parish,
La., on Sept. 21, 1912. He grew up in
Louisiana and East Texas and was
offered a scholarship to Rice Universi-
ty in Houston but had to decline

because of his family’s financial condi-
tions during the Depression. He was
for many years a bandleader and
played the Venice Ballroom in Los
Angeles and the “Town Hall Party”

radio show from Compton, Calif. He
was a charter member of the Nashville
Songwriters Hall of Fame. He is sur-
vived by his wife, Bobbie Martin Daf-
fan, and his daughter, Daffan Yannuzzi.

Time For Nick. Nickelodeon viewers promised a record 92.5 million hours of
volunteer time during the cable channel’s third annual Big Help-a-thon. Kicked
off with special appearances by Whoopi Goldberg and Rosie O’'Donnell, the
eight-hour event was broadcast live Sept. 29 from the Santa Monica (Calif.) Pier.
Musical performers included LL Cool J, A Tribe Called Quest, and the Presidents
Of The United States Of America. Guests hosts Tim Allen and Shaquille O’'Neal
were also among the stars who lent a hand. The American Humane Assn., Feed
the Children, and the U.S. Department of Education are just a few of the organi-
zations that will welcome the young volunteers. Pictured during a break in the
action, from left, are Marva Smalls, senior VP, Nickelodeon; LL Cool J; Sumner
Redstone, chairman, Viacom; and Herb Scannell, president, Nickelodeon.

L

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send information to Cal-
endar, Billboard, 1515 Broadway New
York, N.Y. 10036.

OCTOBER

Oct. 11-16, NARM Fall Conference, Arizona
Biltmore, Phoenix. 609-596-2221.

Oct. 12, The Beat Goes On, LIFEbeat benefit
concert, Warner Theater, Washington, D.C. 212-
431-5227.

Oct. 15, Copyright Basics Seminar, sponsored
by Volunteer Lawyers for the Arts, VLA headguar-
ters, New York. 212-319-2910.

Oct. 16, City Of Hope Spirit Of Life Award Pre-
sentation Gala, to honor John Sykes, Universal
CityWalk, Universal City, Calif. 213-626-4611.

Oct. 16, The Lawyer’s Role In The Music Busi-
ness, New York Law School, New York. 212-431-
2851.

Oct. 17-19, North By Northwest Music &
Media Conference, Benson Hotel, Portland, Ore.
512-467-7979.

Oct. 18, International Radio & Television Soci-
ety Foundation Newsmaker Luncheon, Waldorf-
Astoria, New York. 212-867-6650, extension 306.

Oct. 21, Academy Of Country Music Bill Boyd
Golf Classic, De Bell Golf Course, Burbank, Calif.
213-462-2351.

Oct. 22, California Copyright Conference,
“Drug & Alcohol Abuse In The Music Industry:
Whose Responsibility Is It To Solve The Prob-
lem,” Sportsmen’s Lodge, Studio City, Calif. 818-
848-6783.

Oct. 22-24, NEMO Music Showcase And Con-

L

GOOD WORKS

FUND-RAISER: Baritone Thom-
as Hampson and tenor Jerry
Hadley will spearhead an event
Oct. 21 in New York on behalf of
Classical Action, the nonprofit
group that focuses on the per-
forming arts community to raise
funds to benefit HIV- and AIDS-
related services. Contact:
Francine Bard at 212-966-4600.

PLAQUES RAISE HOPE: More
than $350,000 was raised to ben-
efit the City of Hope through
“Superstar Platinum: A One-
Time Sale For Hope,” which was
televised Oct. 2 by VH1, MTYV,
Nick at Nite, Nick at Nite’s TV
Land, and Comedy Central, with
additional input by Ticketmaster.
The 30-minute program, hosted
by VH1’s John Fugelsang and
MTV’s Idalis, offered viewers
Recording Industry Assn. of
America platinum album plaques.
More than 10,000 calls were
received, and more than 2,500
plaques were sold. Contact: Mary
Neagoy at 212-846-7860 or Linda

Alexander at 818-505-7815.

TECH CENTER FOR KIDS:
Wilbert Murdock, a technology
futurist in New York, hopes to cre-
ate a nonprofit Business Sports
Music Technology Center where
children could enhance their
learning in an interactive envi-
ronment. He is calling on musie-
industry figures to contribute
their expertise to this project. He
can be reached at 718-798-7497.

C ELEBRITY AUCTION: A
celebrity auction Nov. 11 at the
Roundabout Theatre in New York
will benefit Singer’s Forum, a
nonprofit corporation that is ded-
icated to the teaching of the vocal
arts and provides free outreach
performances to senior citizens
and hospitals throughout the New
York area, as well as reduced-
price tickets for students and
seniors and free tickets for the
physically handicapped. A CD
autographed by Tony Bennett is
among the items to be auctioned.

Contact: Denise Galon at 212-
366-0541.

B ENEFIT CONCERT: More
than $10,000 was raised at a con-
cert recently at Colonial Hills
Baptist Concert in Southhaven,
Miss., to help 13-year-old Jason
Crawford, who recently under-
went a successful double-lung
transplant because of cystic fibro-
sis, the lung disease that impairs
breathing. The concert featured a
performance by Janetl Paschal.
Monies raised at the concert also
went to help the Crawford family
with living expenses. Contact:
Tony Stogsdill at 615-329-9007;
fax 615-329-2682.

FOR THE RECORD

Skunk Records, which was fea-
tured in the Oct. 5 story on Sub-
lime, is not affiliated with Gasoline
Alley.

ference/10th Annual Boston Music Awards,
Tremont House Hotel, Boston. 617-338-3144.

Oct. 24, Songwriters Expo 19 Golf Tourna-
ment, sponsored by the National Academy of
Songwriters, Brookside Golf Course, Pasadena,
Calif. 213-463-7178.

Oct. 24-26, REPLItech Asia 1996, Singapore
International Exhibition and Convention Center, Sin-
gapore. 914-328-9157.

Oct. 25-27, Songwriters Expo 19, sponsored
by the National Academy of Songwriters, Pasade-
na Hilton, Pasadena, Calif. 213-463-7178.

0Oct. 28-Nov. 8, Museum Of Television &
Radio's Second Radio Festival, New York. 212-
621-6735.

Oct. 29, Understanding Copyright Law & Con-
tracts, Ramada Inn, Berkeley, Calif. 415-257-
6111.

Oct. 30-Nov. 2, Philadelphia Music Confer-
ence, Doubletree Hotel and assorted venues,
Philadelphia. 215-426-4109.

Oct. 30-Nov. 3, 16th Annual Black Entertain-
ment And Sports Lawyers Assn. Conference,
Marriott CasaMagna Resort, Puerto Vallarta, Mex-
ico. 609-753-1221.

Oct. 31-Nov. 1, Magnetic & Optical Media
Seminar, Mark Hopkins Hotel, San Francisco. 609-
279-1700.

NOVEMBER

Nov. 7-9, Billboard Music Video Conference,
Crowne Plaza, San Francisco. 212-536-5002.

Nov. 7-9, Mickey Mantle Foundation/Del
Webb Sun Cities Celebrity Golf Invitational,
Highland Falls Golf Course, Las Vegas. 619-771-
1262.

Nov. 9, 12th Annual Technical Excellence &
Creativity Awards, honoring Brian Wilson and Willi
Studer, Regal Biltmore Hotel, Los Angeles. 510-
939-6149.

Nov. 12, Breaking Down The First Door, pre-
sented by NARAS/Los Angeles, A&M Chaplin
Soundstage, Hollywood, Calif. 310-392-3777.

Nov. 12-13, Show Market 96: Live Enter-
tainment Trade Fair, Sant Jordi Palace, Barcelona,
Spain. 34-3-443-0134.

Nov. 13, Music Video: Art That Rocks The Box,
presented by NARAS/New York, Museum of Radio &
Television, New York. 212-245-5440.

DECEMBER
Dec. 4, Billboard Music Awards, Hard Rock
Cafe, Las Vegas. 310-451-7111.

60

wwwW americanradiohistorvy com

BILLBOARD OCTOBER 19, 1996


www.americanradiohistory.com

 ANDREW
LOYD WERBER

TWENTY-FIVE YEARS OF BROADWAY

The
PHANTOM
of the

OPERA

WHISTLE

DOWN THE

WIND

JESUS CHRIST
SUPERSTAR

.4(7'(‘6 %)"ﬁ |

A BILLBOARD TRIBUTE

www americanradiohistorv com


www.americanradiohistory.com

The Billboard Interview g

BY SHERIDAN MORLEY

ir Andrew Llovd Webber is, at 48, quite simply the most commercially
successful composer and producer in the entive history of musical the-
ate; with a personal fortune estimated al around $400 mdllion earned

"N from a string of worldwide hit shows— from “Joseph & The Amazing

Technicolor Dreamcoat” (1968) through “Jesus Christ Superstar”
(1970), “Evita” (1976), “Cats” (1981), “Starlight Express” (198+4),
“The Phantom Of The Opera” (1986), ‘Aspects Of Love” (1989) and “Sunset Boulevard”
(1993).

Early next year on Broadway, if all goes according to current plans, he will beat Nel Stmon’s

3 :',\.' _} .’:.* Y .}InT';f_“ 3

20-year standing record for the writer with the most shows stmultaneously on the Great White
Way. Where Simon had fow; Llovd Webber will, in addition to “Cats” and “Phantom” and
“Sunsel Boulevard,” have his latest score, “Whistle Doun The Wind,” playing alongside the
transfer from the Goodspeed Opera House in Connecticut of his joyous “By Jeeves.” The lat-
ter musical play, based on the classic PG Wodehouse novels, with which he and lyricist Alan
Ayckbowrn had thewr only real West End flop (nine performances in 1975), was recently and
drastically revived to turn it into a current London hat.

Lloyd Webber has been married three times (his second wife was “Phantom” star Sarah
Brightman) and s the father of five children. He is himself the elder son of a distimguished
composer and director of the London College of Music (his younger brother is the cellist Julian
Lloyd Webber). Andrew’s principal obsessions—outside of theater and film—are art hustory (he
has one of the world’s finest pre-Raphaelite collections and frequenily lends from hus art col-
lection lo national galleries around the world), the preservation of rwral churches and the
preparation of haute cuisime. This last interest he has recently turned mto a reqular mondhly

food column for « national Briish newspaper.

Continued on page ALW-+

ALW-2
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THE INTERVIEW
Continued from page ALW-2

Critics have not always been as enthusiastic as the
general public about his work, and there was a period
during Frank Rich’s time as drama critic of the New
York Times when it was widely believed, at least in
the UK., that Lloyd Webber was taking the rap for a
widespread uneasiness about the way i which British
musicals seemed, at least for much of the 1980s, to be
colonizing Broadway itself. He remains, as befits a
man with his worldwide success, amiably unperturbed
by any press hostility. The passion, however, with
which he treats all his shows s unmistakable; when
“Sunset Boulevard” proved initially shaky in London,
he simply closed the show doun for a month in order
to incorporate improvements made in the course of ils
furst Califormaa staging.

Lloyd Webber, through his company, the Really
Useful Group, is also a theater owner and manager
(see velated story) and the occasional producer of
work by other writers. If he had at one time an
uneasy diffidence, which meant that he came across

shyly and sometimes even arrogantly to the press, this
Continued on page ALW-22

cording
r

In the quarter-century since “Superstar,” ALW's works have reshaped the modern-day musical.
His handful of shows rank among the most memorable blockbusters ever produced.

or decades, Broadway
was the creative hub
where the unique form
of entertainment known
as the stage musical
spawned melodies that
were the envy of com-
posers around the
world. Tin Pan Alley, the almost
mythical cradle of American popu-
lar songs, was the bailiwick of great
songwriters like Richard Rodgers,
Jerome Kern, Irving Berlin, Cole
Porter, the Gershwins, Lerner and
Loewe, and dozens of others whose
names may not always have been
readily known in other countries
but whose tunes most certainly
were.

Since the early 1980s, however,
this situation has drastically
changed, and where American
stage composers were once the
masters of a craft that was exclu-
sively their own, that legacy has
now become almost entirely
British, with one man—Andrew
Lloyd Webber—the uncontested
originator of modern-day musicals.

Sir Andrew (he was made a Lord
in 1993), attained this unique posi-
tion with only a handful of shows—
shows that rank among the most
memorable blockbusters ever pro-
duced on either side of the Atlantic,
and include “Evita,” “Starlight
Express” and the current hits
“Cats,” “The Phantom Of The
Opera” and “Sunset Boulevard.”

Webber’s influence is not only
measured by the enormous popu-
lar appeal of his shows, but by their
box-office longevity and the fact
that their success has paved the
way for other semi-operatic musi-
cals, such as “Les Miserables” and
“Miss Saigon,” styled by the
French team of Alain Boublil and
Claude-Michel Schonberg in
obvious imitation of his own.

15-MINUTE COAT

BY DIDIER DEUTSCH

Jeff Fenholt as Christ in the original Broadway production of “Jesus Christ Superstar” 1971

“Tommy.”
The success enjoyed by “Joseph” compelled the two young
men to turn to another Biblical theme with a rock beat. Jesus

Born in South Kensington, England, in 1948, to a musical
family (his mother taught piano, and his father was a gifted
composer and former head of the London College of
Music), Lloyd Webber expressed an early interest not only
in music but in theater as well.

He nurtured his love for both during his student years,

notably at the exclusive Westminster School and at the Royal
College of Music. But a determining factor in shaping his
future career was his encounter in 1965 with Tim Rice,
a would-be lyricist who worked at the time in a record
company.
Their first published effort, 1967’s “Joseph And The
Amazing Technicolor Dreamcoat,” was initially written
as a 15-minute piece for the Colet Court School boys
choir; reshaped into a full-scale production, it was pre-
sented in London and later in New York, to good crit-
ical reaction.

What singled out “Joseph” was the fact that it was
essentially a rock musical, something of a novelty at the
time, though evidently inspired by the Broadway hit
“Hair,” as well as by the Who's concept album

Christ Superstar,” produced in 1971, became a runaway hit,
first in London, then in New York, where it was staged in
glitzy manner by “Hair” director Tom O’Horgan.

It took Tim Rice and Andrew Lloyd Webber another seven
years to come up with their next hit, but “Evita,” based on
the life of Evita Peron, which premiered September 25,
1979, on Broadway, will remain in the annals of the theater
as the show that changed the way musicals would be enjoyed
from now on.

Presented in a semi-operatic format, with musical inter-

PHOTO COURTESY OF PHOTOFEST

ludes bridging recitatives in lieu of dialogue, “Evita” marked .

a clear departure from standard musicals as they had been
honed and perfected by American tunesmiths since the
1930s.

And although it yielded only one hit, “Don’t Cry For Me
Argentina,” that song was heard around the world, fueling
the show’s popularity and ensuring its success as well as the
growing renown of its creators, who by then had chosen to
go their separate ways.

Following a song cycle, “Tell Me On A Sunday,” for which

Continued on page ALW-8
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And Now For
Somethin
Really Useful...

Webber's Well-Insulated Umbrella Covers A
Global Entertainment Enterprise That's Taken
In More Than $4 Billion At The Box Office

BY NIGEL HUNTER

LONDON—The 25th anniversary of the opening of “jesus
Christ, Superstar” on Broadway finds Sir Andrew Lloyd
Webber's Really Useful Group in healthy, cash-rich and
expanding shape.

The company, which has developed around the stage-musi-
cal productions of its founder and his various collaborators, is
now poised to diversify further in related fields, which will

%
% &
¥ ¥
e H ¥

_ -

Really Useful chairman/CEQ Patrick McKenna

g%

ensure its continuing prosperity, beyond those earnings direct-
ly linked to Lloyd Webber's future hit musicals.

“Andrew founded the company 15 years ago after complet-
ing a second five-year management term with Robert
Stigwood,” says Patrick McKenna, chairman and CEO of the
Really Useful Group, a worldwide operation headquartered in
London. “He is synonymous with the Really Useful Group and
is the company’s creative deliverer, with a very hands-on
approach in all creative aspects, including orchestration and
recording of shows, as well as writing them. Where business
matters are concerned, he leaves them to the rest of us to han-
dle, while keeping himself fully informed.”

McKenna's background is in accounting, and he was a part-
ner at Deloitte Touche, where he headed the firm’s entertain-
ment and media division before joining the Really Useful
Group six years ago. The move was prompted by his 20-year
friendship with Lloyd Webber, who was a client during
McKenna's days at Deloitte Touche.

McKenna joined the Really Usetul Group in 1990 when the
company went private, having previously been floated on the
London Stock Exchange in 1986. Lloyd Webber acquired
100% of the Really Useful Group's share capital through his
wholly owned Really Useful Holdings company, and. in
August 1991, PolyGram acquired 30% of the the Really Useful
Holdings share capital, with Webber retaining 70%.

“Over the past six years, we've transformed the Really
Useful Group from a copyright-ownership and licensing
enterprise, into a worldwide production operation in Europe,
America, Australasia and Southeast Asia,” says McKenna. “It
has grown dramatically during this time and, with the theater
side of the business running well around the world, we've been
looking over the past year to diversify into other areas of the

Continued on page ALW-10

60 Lbs Of Mouth Organs,
arquee-ChanginiS Driving

“Sunset Around

e Country

REALLY USEFUL'S U.S. DIVISION HAS LOTS ON IS PLATE

BY FRED BRONSON

stranger walking into the New York office of
Edgar Dobie on a recent Tuesday afternoon
might have wondered why the president of the
Really Useful Company in North America was
holding auditions for harmonica players. Dobie
was huddled with the creative force behind
Really Useful, Andrew Lloyd Webber, amid an
endless array of harmonicas in all shapes and
sizes. But these weren't auditions for the famed composer’s
next show, “Whistle Down The Wind.” Dobie and Webber
were working on some radio spots that would feature a har-
monica, and a Long Island dealer brought in 60 Ibs. of mouth
organs so they could choose the one that sounded just right.

Overseeing radio commercials is just one of many items on
Dobie’s plate these days. The 43-year-old native of British
Columbia, who joined Really Useful from his senior VP post
at the Live Entertainment Corporation of Canada, says the
company will be going full throttle until April 17, when
“Whistle Down The Wind” opens on
Broadway.

Theater and concert production is
the main focus of the North American
operation, which does not have as
many divisions as its London parent.
All music publishing for Webber's
works, for example, is handled out of
the U.K. Film production is handled
out of the Los Angeles office, headed
by Gary Lucchesi. And, while Really
Useful is a record label in the U.K. in
association with PolyGram, the North
American office produces and owns
its masters but works closely with
Nick Gatfield, president of Polydor,
the label that issues Webber’s works
in the U.S. Theater ownership is also
not as big a concern in the US.,
although, with so many musicals in
the works, Dobie sees this as an agen-
da item that will take on more impor-
tance in the near future.

“I’s practically one of the only
ways you can get a show on [in New
York] these days,” he says, “because there’s a real logjam for
musical theater. We've got a new production of Jesus Christ
Superstar’ opening in the West End in November, and we'd
like to see that over here the following season. We've got to
keep our options open.”

“Whistle Down The Wind,” Webber’s first collaboration
with rock 'n’ roll lyricist Jim Steinman, has a world premiere
scheduled for Dec. 12 at the National Theatre in Washington
D.C. It will be the first premiere of a Webber musical outside
of England since the Broadway opening of “Jesus Christ
Superstar” in 1971. After the nine-week engagement, the
Harold Prince—directed show moves to Broadway’s Martin
Beck Theatre. The show is based on the Mary Hayley Bell
novel and subsequent movie produced by Richard
Attenborough and directed by Bryan Forbes, although the
locale has been shifted from Britain to Louisiana.

But there's a lot more on Dobie's schedule besides
“Whistle.” First, there's the U.S. premiere of “By Jeeves,”
Webber’s new musical, which was the surprise hit of the sum-
mer in the U.K. With music by Webber and book and lyrics

wwwreallyuseful.com

by famed playwright Alan Ayckbourn, “By Jeeves™ is based on
the stories of the well-known British butler. Rehearsals began
Sept. 24 for a November opening at the Goodspeed Theatre
in Connecticut. “We’'re purposely going into a theater like the
Goodspeed because we know we'll get the wonderful produc-
tion values we need,” says Dobie. “I’s also an opportunity to
try it out on a North American audience.” Dobie is hoping
that fans of Granada Television's series “Jeeves & Wooster,”
broadcast in the U.S., will be among those attracted to the
humorous show. He also notes that Webber and Ayckbourn
have been so prolific and so quick, they have already added
three new songs to the show, and the cast album was just
released in the U.K. last month. “Andrew told me he’s even
thinking about adding a new opening number,” says Dobie.
Just last month, Dobie’s attention was on a marquee change
for the Broadway version of Webber’s “Sunset Boulevard.”
Flaine Paige, the original “Evita” in the U.K., made her
American stage debut on Sept. 12, and Really Useful was

At

Really Useful (North America) president Edgar Dobie

treating the event as a major opening. Paige had stepped into
the Norma Desmond role in London quite suddenly when
star Betty Buckley had an attack of appendicitis. The New
York office worked closely with Really Useful in London to
arrange for Paige to obtain a waiver to work in the U.S.

In the middle of working on “Whistle,” handling Paige’s
U.S. debut, opening “By Jeeves,” coordinating the four U.S.
productions of “The Phantom Of The Opera” (produced in
partnership with Cameron Mackintosh) and supervising a 39-
city, three-year touring production of “Sunset Boulevard,”
Dobie is also working on a Really Useful production that does
not feature music by Webber. The company is developing a
stage musical based on the film “A Star Is Born,” adapted by
Larry Gelbart. “We've also spoken to the [Harold] Arlen
estate and have permission to draw upon his work,” Dobie
explains. “We will work almost exclusively with his music and
lyricists he worked with—real greats in that area, like the
Gershwin family.”

There are some Webber projects that do not fall under
Dobie’s purview. “Evita” was originally produced by Robert
Stigwood, so the upcoming motion picture starring
Madonna as Eva Peron is separate from Really Useful.
“Cats” also predates the origin of Really Useful and is pro-

Continued on page ALW-10
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THERE IS NOTHING
QUITE LIKE A KNIGHT
IN THE THEATRE.

ANDREW
LLOYD WEBBER

Your friends at Polydor and A&M Records celebrate 25 Years of Broadway,

and a body of work that sets the standard for contemporary musical theatre
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THE WORLD ACCORDING TO WEBBER
Continned from page ALW-f

Dauis Gaines in the Broadway version of “The Phantom,” 1988

Don Black provided the Ivrics and which was eventually pre-
sented onstage as part of a double bill titled “Song And
Dance.” and an unsuccesstul 1974 musical, Jeeves. written
with Alan Ayckbourn, which is currently being primed for
Broadway. Lloyd Webber teamed with the most unlikely
pariner and put to music the words of T.S. Eliot's “Old
Possum's Book Of Practical Cats.” The new show, “Cats,
opened in London in 1981 and proved an instant hit.
Spearheaded by the song “Memories.” it then came to New
York. where it opened on October 7. 1982, The first of Llovd
Webber’s long-running spectaculars, i s still playing on
Broadway and will break the longevity record previously
established by “A Chorus Line,” another unconventional
musical, if it continues running untl June 19, 1997

Initially conceived lor the amusement of his own children,
Sir Andrew’s next venture, “Starlight Express,” a wild chore-
ographic extravaganza played on roller skates, opened in
London in 1984 and has been running there ever since. It
came to Broadway on March 15, 1987, at a startling cost of
$7 million, which madec it the most expensive musical ever
staged in New York up to that time, and closed after 761 per-
formances.

With two shows alreadv running consecuuvely on both
sides ol the Atantic, Lloyd Webber decided to ty for an
unprecedented three-crown winner. “The Phantom Of The
Opera,” based on a classic 1911 Gothic horror tale by Gaston
Leroux which had already spawned four screen adaptations.
opened in London in 1986 and in New York on January 26.
1988, 10 rave reviews.

It not only positioned the composer as a vital force in the
musical theater, as prolific as Victor Herbert or George M.
Cohan, but as the unique creator of crowd-pleasing spectac
ular shows with wall-to-wall scores. whose longevity has since
become one of their most remarkable characteristics.

While he failed to ignite the box office with “Aspects Of
Love” in 1993, Llovd Webber next enjoyed tremendous suc-
cess with “Sunset Boulevard.” based on the 1951 lilm direct-
ed by Billy Wilder, which opened on Broadway on Nov. 17.
1994. The uncontested winner of the 1994-95 season. the
show is still running. giving Sir Andrew three musicals cur-
rently on the boards in New York and five in London. more
than any other composer in historv.

Today, Andrew Lloyd Webber remains the most powerful
(both financially and artistically) force in the musical theater.
After vears of delays, "Evita” is about to break around the
world in a much-touted film version starring Madonna; and
“Cats” is scheduled to hit the screens as an animated feature
produced by Steven Spiclberg. Meanwhile. the undefatiga-
ble composer is putting the finishing touches on his next
project—a musical version ol the 1962 film by Bryan Forbes.
“Whisper Down The Wind,” set to open next April. If a
revival of “Jeeves,” plaving an engagement at the Goodspeed
Opera louse in Connecticut. moves to New York, it will give
Webber a total ol five shows running concurrently on
Broadway—a record. Ml
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SOMETHING REALLY USEFUL
Continued from page ALW-6

entertainment industry.”

Really Useful Group’s principal trading divisions are theater
and concert production, music publishing, recordings, mer-
chandising, film production, theater ownership and manage-
ment, and games. The company has offices in London, New
York, Los Angeles, Sydney, Hong Kong, Singapore and
Frankfurt, and the staff of these, combined with the casts and
orchestras of the various Lloyd Webber productions (current-
ly 31 in 12 countries), represents a total payroll of more than
4,000.

“‘Cats’ is the highest grossing show so far, with $2 billion
worldwide,” says McKenna, “and helped to some extent by the
fact that it's the oldest production. ‘The Phantom Of The
Opera,’” with a current total take of $1.7 billion, will soon over-
take it. Andrew's new show, ‘Whistle Down The Wind, based
on the novel by Mary Hayley Bell, will open in Washington,
D.C., in November and move to Broadway in the spring.”

Really Useful Group’s shows have taken in over $ billion at
the world’s box offices, and audience figures have passed the
100 million mark. McKenna says that 45% of the company’s

Like Cecil B. said -

“We had such fun...”

Congratulations on what is surely
no more than half of your career.

SUNSET BOULEVARD
TREVOR NUNN

STARLIGHT EXPRESS

ASPECTS OF LOVE

CATS

profits come from North America, 28% from Continental
Europe (with Germany showing the strongest results), fol-
lowed by the U.K. (9%). Japan and Australasia. In 1995,
McKenna says, 91% of Really Useful Group's earnings came
from outside the UK., confirming an earlier trend.

The shows are performed in the language of each region
where they are produced, a fact that enhances their populari-
ty and success, in McKenna’s view. “Cats” is being made into
an animated film by Universal, and a film deal for “The
Phantom Of The Opera” has been in place with Warner Bros.
for some years.

“PolyGram’s 30% interest in the Really Useful Group is an
active corporate partnership, rather than just a financial
arrangement,” notes McKenna. “Our mainline movie connec-
tion and collaboration is with PolyGram Film Entertainment.”

The company's theater-ownership and management divi-
sion oversees operation of three West End venues in London:
the Palace, where “Les Miserables” is in its 11th year, the New
London, and the Adelphi, where “Cats” and “Sunset
Boulevard” are playing, respectively. It also manages theaters
in Germany (Rhein-Main Theater, Wiesbaden) and
Switzerland (Musical Theater Messe, Basel) and will open a

The company’s theater-ownership and
management division oversees operation
of three West End venues in London,
including the Palace, where

“Les Miserables™ is in its 11th year.

new theater complex in Sydney next year. McKenna adds that
similar opportunities are being explored in other parts of the
world.

“We're committed to developing entertainment centers
around the world, what we call location-based entertainment,”
says McKenna. “Obviously, apart from developing, we can
produce and promote in these locations, offering first-class ser-
vice to any new live entertainment. For instance, we could take
a hit show from the U.S. and promote and exploit it around
the world in our venues, backed up by our branch offices.”

McKenna says that Really Useful Group’s music-publishing
and recording activities will also be expanded as opportunities
present themselves. He describes the company’s publishing
arm as “a mix of material dominated by music written by
Andrew.” The publishing division, and Really Useful Records,
distributed by PolyGram and currently the label for Lloyd
Webber cast albums, are both open to other ideas, projects and
repertoire, all of which will benefit from the company’s inter-
national organization.

“We've sold approximately 30 million cast albums of
Andrew’s shows around the world,” says McKenna.
“'Phantom’ leads the way, clearly, with 18 million double and
single album sales, followed by ‘Cats’ and the "Premier’ collec-
tion of Andrew Lloyd Webber compilations.

"Obviously, there's still a heavy reliance on Andrew,
despite the growth of the various divisions,” acknowledges
McKenna. “We're delighted he is as prolific as ever, and we
look forward to him continuing to deliver success well into
the 21st century.” l

U.S. DIVISION
Continued from page ALW-6

duced by the Shubert Organization with Webber’s company
as co-producer.

The company is active on the Internet, with a website
launched eight months ago. “Robert Butters, our vice presi-
dent of finance, has particular expertise in this area, so we
hooked up with a local company and developed it,” says
Dobie. “We get a tremendous amount of hits each month.
We've got information on all of our shows. We have a store
where you can go around with your shopping cart and pick
up albums and merchandise that is only available on the web-
site. What we haven’t been able to do yet is integrate com-
munication with the box office so we could start selling tick-
ets. But I don't think it's a long journey to get there. They
already have a box-office program where you can see what
your view of the stage will look like from the seat you want to
purchase.”

In addition to the main website (www.reallyuseful.com),
Dobie says the company has a show-specific site for the tour-
ing production of “Sunset Boulevard.” “When it was in
Denver, you could look up everything from restaurants to
hotels.”

Meanwhile, the harmonica expert has packed up his 60-1b.
bag of instruments and headed out the door. Time for the
next agenda item on Dobie's busy schedule. Il
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OPENING 19 NOVEMBER 1996 AT THE REFURBISHED LYCEUM THEATRE LONDON

APOLLO LEISURE IS DELIGHTED TO PLAY HOST TO

APOLLO
TWO MUSICALS THAT ARE OUT OF THIS WORLD. [giipertag *\

WE WOULD LIKE TO CONGRATULATE AND THANK | THEATRES
PEISORE
GROUP

SIR ANDREW LLOYD WEBBER FOR MANY YEARS OF
SUCCESS AND MANY MORE IN THE FUTURE.
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JOSEPH AND THE AMAZING TECHNICOLOR
DREAMCOAT

"Joseph And The Amazing Technicolor Dreamcoat” had the
longest journey to Manhattan of any Andrew Lloyd Webber
show. It opened n the East Village at the Entermedia Theatre
on Nov. 18. 1981, some 13 vears after it was first presented in
London. That 1968 production took place at Colet Court
School after the school’s headmaster commissioned Webber
and Tim Rice to create an original musical piece for the end-of-
term concert. That early version only ran 15 minutes. When it
opened in London’s West End five years later, the show had
expanded to 40 minutes, and would soon grow to an hour and
a half. “Joseph” actually arrived in New York in 1976, when it
was presented at the Brooklyn Academy of Music. The East
Village production, which transferred to Broadway’s Royale
Theatre, starred Bill Hutton and ran for 824 performances. A
number of well-known stars have worn Joseph’s dreamcoat
over the years: David Cassidy and Andy Gibb botht had turns on
Broadway, while Donny Osmond, Jason Donovan and Michael
Damian starred in the title role in Canadian, British and

ELAINE
PAIGE

STAR OF

Sunsef Boulevard

THE NEW ALBUM

ENCORE

FEATURING

As If We Never Said Goodbye

“Don’t Cry for Me

yo

-

American productions, respectively. Donovan, an Australian
actor who had three British No. 1 singles produced by Mike
Stock, Matt Aitken and Pete Waterman, opened in “Joseph” at
the London Palladium on June 12, 1991. That production ran
for more than two vears, played to over 2 million people and
took in over 47 million pounds at the box office. “Any Dream
Will Do” from the show became Donovan's fourth British No.
1 hit.

JESUS CHRIST SUPERSTAR

First, there was the record album. Webber and Rice couldir’t
find anyone willing to finance a stage musical of their rock opera
about the last seven days in
the life of Jesus Christ, so
they took their second-best
ofter: a chance to record an
album for MCA, The double-
album was successtul enough
to warrant a Broadway pro-
duction. When “Jesus Christ
Superstar” opencd at the
Mark Hellinger Theatre on
Oct. 12, 1971, it was the first
Webber-Rice musical to be
produced on a profes-
sional stage. The cast included Yvonne Elliman, Ben Vereen
and Jeff Fenholt, and the show ran for 720 performances.
Less than a vear later, a West End production was also run-
ning. The London cast, including Paul Nicholas as Jesus,
opened Aug. 9, 1972. There were 3,358 performances over
the next eight years, and at the time of its closing, it was the
longest-running musical in West End history. In 1973, Ted
Neeley and Carl Anderson starred in a motion-picture
adaptation. “Jesus Christ Superstar” has been playing on the
world's stages ever since: Australian superstar John Farnham
stepped into the title role Down Under. and a new version is
planned for the West End in November.

EVITA
Like “Jesus Christ Superstar,” Evita was a double studio
album before it was a stage production. Julie Covington, who
voiced Eva Peron on the original album, didn’t want the role
when the show opened in the West End. The part went to
Elaine Paige, with Josh Ackland starring as her husband,
Continued on page ALW-14
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Brian Lare Green as Joseph e “Joseph And The Amazing
Technicolor Dreamcoat”

world new ways to dream.
Atlantic Theatre salutes the man
who has helped illuminate two
of our brightest stars.
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1

Argentine dictator Juan Peron. “Evita”
opened at London’s Prince Edward
Theatre on June 21, 1978 and ran for
2,900 performances. The first American
staging took place at the Ahmanson

25 Yoas of @wadwa#

REALLY BiG SHOWS
Continued fram page ALW-12

Theatre in Los Angeles, with Patti LuPone
in the tide role. The show moved to San
Francisco and then traveled cross-country
to open at the Broadway Theatre on Sept.
25, 1979. It ran for 1,567 performances,
more than twice as many as the Broadway
run of “Jesus Christ Superstar.” The show
won seven Tonvs, including Best Musical. A
motion-picture version was rumoved for
years, with various stars and directors
attached. Before the year is out, audiences
will at long last be able to see “Evita” on the
silver screen, with Madonna in the leading
role.

Liz Callaway as Grizabella in the long-
runming “Cats,” 1996

2
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9 the Extraordinary Artistry of

A Standing Ovation

for

~ SIR ANDREW LLOYD WEBBER

from

THE'GOLDEN

THE RODGERS &
RSTEIN
ORGANIZATION

7 TR
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Pittshurgh Civic Light Opera,
the Rodgers and Hammerstein Families and
the Rodgers & Hammerstein Organization
are immensely proud to have bestowed the

1996 RICHARD RODGERS
AWARD FOR EXCELLENCE IN
MUSICAL THEATER

to a Giant of the Theater!

Bravo!

September 28, 1996, Benedum Center, Pittsburgh, PA

G R

K
:
=

B

CATS

When they said “Now And Forever,” they
weren't kidding. “Cats” opened in London
and in New York in 1982 and is sull playing
in both cities. The Broadway production at
the Winter Garden will reach 5,280 pertor-
mances as of tomorrow (20), and next June
will surpass the 6,137 performances of “A
Chorus Line” to become the longest-running
production in the history of the Great White
Way. When the show opencd, the cast fea-
tured Betty Buckley in the star-turn role of
Grizabella, who ascends to the Heavyside
Layer in the show's finale while singing the
score’s most tamous tune, “Memory.” Webber
started working on “Cats” in 1977, when he
. wrote music to the poems in T.S. Eliot's “Old
Posstn’s Book Of Practical Cats.™ A concert
production preceded the stage musical, orig-
inally directed by Trevor Nunn.

SONG & DANCE

First came “Dance.” In 1979, Webber composed a set of vari-
ations hased on Paganini’s “A-Minor Caprice” for cello and small
orchestra. The work was recorded by Andrew’s brother, Julian.
Several choreographers thought it should be performed as a
ballet. but the work wasn't long enough for an evening’s enter-
tainment. The following year. Webber collaborated with lyricist
Don Black on “Tell Me On A Sunday,” a one-woman television
special about the adventures of a young English woman in New
York. Cameron Mackintosh, producer of “Cats.” suggested
combining the “Song” of “Tell Me On A Sunday” with the
“Dance.” The resulting production opened in London at the
Palace Theatre in March 1982 with Mart Webb in the lead vocal
role (Lulu stepped in for a few weeks, as lyricist Black had co-
written her No. 1 hit, “To Sir With Love”). The show ran for 781
performances in the U.K. Webber asked director Richard
Maltby Jr. to rework the show for America. “Song & Dance”
opened Sept. 18, 1985 at the Royale Theatre, with Bernadette
Peters starring. Christopher d'Amboise danced the role of Joe in
the second half, and the two actors met onstage for the finale.
Betty Buckley took over the lead vocal role from Peters, and the
show ran a total of 474 performances.

STARLIGHT EXPRESS

Webber was asked 1o write a score for a children’s animated
show about trains in 1973. Although the Cinderella-type story
never came 1o fruition, the composer rewrote it for his children,
Imogen and Nicholas, in 1983. The result was “Starlight
Express,” a show that required extensive renovations to theaters
in London and New York before the technologically advanced
spectacle could open. With actors playing trains, ramps were
installed in London for the performers to speed-skate in the
show’s exciting train races. The British production opened in
1984, while the Broadway version premiered March 15, 1987, at
the Gershwin Theatre and ran for 761 performances. In 1993,
Webber. along with lyricists Richard Stilgoe and Don Black and
choreographer Arlene Phillips, reworked the show, with five new
songs dedicated to the composer’s six-month-old son Alistair. The
U.K. procuction, stll running, is the second-longest-running
musical in the history of London theater. There have been seven
other productions around the world, with current shows steam-
ing down the track in Las Vegas and Bochum, Germany.

THE PHANTOM OF THE OPERA

At the moment. “The Phantom Of The Opera” is Andrew
Lloyd Webber’s second-highest-grossing show worldwide,
with $1.7 billion in box-office receipts. But the runner-up
place to the $2 billion gross of “Cats™ is just temporary—it
won't be long before “Phantom” can justifiably be called
Webber’s most successful show. The French novel by Gaston
Leroux has been told at least five umes on film. and original-
ly Webber thought the tale might make a “Rocky Horror
Picture Show”-type campy review. But the romanticism of the
Leroux novel was 100 strong to be turned into something silly,
s0 Webber teamed up with lyricist Richard Stilgoe to write a
more serious work. After a local summer tryout, Webhber
reworked the production, bringing in a new lyricist. Charles
Hart. With Michael Crawford and Sarah Brightman in the
lead roles, “Phantom” opened at Her Majesty’s Theatre in
London in 1936. Twvo vears later, a Broadway version pre-
miered at the Majestic Theatre, with the same leading actors.
“Phantom” traveled to Los Angeles” Ahmanson Theater with
Crawford, who was succeeded by Robert Guillaume. I[n
Toronto, Colm Wilkinson assumed the lead. Today. the North
American oftice ot The Really Useful Company oversees two
permanent companies. on Broadway and in San Francisco,
and two touring companies of “Phantom,” one of Webber's
most spectacular shows.

ASPECTS OF LOVE
Webber teamed with “Tell Me On A Sunday” lyricist Don Black,
Continued on page ALW-20
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THE MUSICALS
ON RECORD

21, 1971. it had climbed to No. I, where it remained for three
nonconsecutive weeks. Three singles from the LI reached the
Hot 100. Yvonne Elliman’s “1 Don’t Know How To Love Him”
peaked at No. 28, and the follow-up, “Everything’s Alright.”
went (o No. 92. A competing version of “I Don't Know How To
Love Him™ by Helen Reddy gave the Australian singer her first
American hit; it soared to No. 13. The other single to come
directly from the album was Head’s “Superstar.” which peaked
at No. 14 and had three separate chart runs,

While the studio recording of “Jesus Christ Superstar”
remains the definitive version, two others also charted. The
original Broadwav cast album, including Ben Vereen and Jeff
Fenholt as well as Elliman, was also relcased on Decca. It
peaked at No. 31 i 1972 A
year later, the original sound-
track from the motion picture,
featuring  Ted Neely, Carl
Anderson and Elliman once
again, hit the No. 21 position.

A Discogranphy

BY FRED BRONSON

Jesus Christ Superstar

Although Andrew Llovd Webber and Tim Rice’s first work,
“Joseph And The Amazing Technicolor Dreamicoat,” wasn't ini-
tially a commercial success, it did catch the attention of agent
David Land, who signed the voung composers. He paid them
30 pounds a week to give up their day jobs and collaborate on
a second musical. But once “Jesus Christ Superstar” was com-
pleted. Land couldn’t find anyone who wanted 1o {inance a
production. “The only interest he could get on "Superstar’ was
as a record.” Tim Rice told Craig Rosen in “The Billboard
Book Of Number One Albums.” “So as second-best. we agreed
we would do it as an album for MCA.”

The contemporary rock opera thus became a two-record set.
a “cast’ album for a show that did not vet exist on the stage.
The main roles were sung by Deep Purple lead singer lan
Gillan (Jesus Christ). Yvonne Elliman (Mary Magdalene) and
Murray Head (Judas Iscariot). The double disc on Decca
proved to be engaging and extremely accessible, making its
debut on the Billhoard album chart on Nov. 21. 1970. By Feh.

The latest version of “Super-
star” 1s the 20th-anniversary
London cast recording that
stars Paul Nicholas. It is avail-
able as a two-CD set or a single
disc of lighhghts, both on RCA
Victor.

Joseph And The Amazing Technicolor Dreamcoat

When “Jesus Christ Superstar” became such an enormous
success, Scepter Records issucd an album of music from the
first Webber-Rice show. In 1974, MCA released the first
Broadway cast recording. starring Bill Hutton. That album is
still available. as are three versions trom the '90s. all from Really
Uselul/Polydor. In 1991. the new London cast recording fea-
turing Australian actor/teen idol Jason Donovan became the

third stage album to top the British chart, when it charted m
August 1991. Two months earlier, Donovan's version of the
score’s “Any Dream Will Do™ had become his fourth No. 1 hit
in the UK. In 1992, an original Canadian cast album was
released with Donny Osmond in the title role. A year after that,
an American recording with “General Hospital” hunk Michael
Damian in the title role was tssued.

Evita

Recording a studio album first worked so well on
“Superstar,” that Webber and Rice tried it again with their next
musical, “Evita." A double album was released featuring a cast
of names well-known in the U.K. Julie Covington, coming off
the success of the TV series "Rock Follies,” sang the lead role of
Eva Peron. Paul Jones voiced Juan Peron and Colmi Wilkinson,
in his pre-"Les Miserables” days, ook the role of Che
Guevarra. Barbara Dickson. Tony Christie, Mike Smith, Mike
D’Abo and Christopher Neil rounded out the cast. The 1976
album, released more recently as a two-CD set on MCA, vield-
ed a No. 1 single in Britain. as Covington's “Don’t Cry For Me
Argentina” became the biggest-seller by a female vocalist in the
U K. to that time. Dickson’s "Another Suitcase In Another Hall”
also charted in the U.K,, peaking at No. 18. In 1978, the origi-
nal London cast album was issued by MC4, featuring Elune
Paige, David Essex and Josh Ackland. The following year, the
“Premiere American Recording” was released in the U.S., also
on MCA. Patti LuPone, Mandy Patinkin and Bob Gunton were
i the leading roles.

SELECTIONS

FAOM

9 !

Cats
Elaine Paige returned in 1981, when Polvdor released the
original London cast of "Cats” in Britain. Geffen originally had
the album for America, where it entered the Billboard album
chart in November 1982, eventually peaking at No. 86. The
Continued on page ALIV-15
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Andrew

Broadway cast album soon followed, also originally issued on

L Geffen. With Betty Buckley in the lead role, the American ver-
sion went to No. 113. The song that captured the most atten-

Web’b e[ tion was the memorable “Memory.” Paige’s original version
performed well in Britain, peaking at No. 6 in 1981. Barbra

Streisand and Barry Manilow both ventured onto the Billboard

Zj% # @wdw Hot 100 with versions; the former peaked at No. 52 in 1982,
and the latter reached No. 39 in 1983. Two versions of the
Broadiway cast album are now available in the U.S. on Polydor:
a double-album of the full show and a single disc of selections.

Song And Dance

The song portlon of “Song And Dance” was originally avail-

able as a television soundtrack. “Tell Me On A Sunday,”
THE MUSICALS ON RECORD released in the U.K. on Polydor in 1980. Featuring Marti Webb,
Continued from page ALW-16 the album went as high as No. 2, while three singles also chart-
ed. The most successful was “Take That Look Oft Your Face,”
a No. 3 hit. The dance portion, featuring instrumental music by
Webber, was also released, on an album by the composer’s
Continued on page ALW-20

—

Marsh and McLennan Inc. Arts and Entertainment division
offers warm congratulations to Sir Andrew Lloyd Webber.
We are proud to bave The Really Useful Group as an bonored client.

MARSH&

MCLENNAN Arts and Entertainment Division 1166 Avenue of the Americas, New York, NY 10036 (212) 345-6260

. THANKS L
for the memories, Sir Andrew:

lab

For the songs. The music. The magic. For those
unforgettable moments in a dark theatre when

time stood still. For the dedication, the courage,

- the commitment and the energy. STELLA A
% The Musical Company and your entire German

audience, measured in millions of delighted and happy

%\ customers, would like o congratulate you on /¥

__,g,‘ an astounding achievement: Touching our
\ hearts with your tunes — and changing
N

%  our lives forever.

A

S'I‘ kL LA

THE MUSICAL COMPANY

“THE VERY BEST OF ANDREW
LLOYD WEBBER : NEW
POLYDOR SET AIMS AT
NORTH AMERICAN MARKET

BY FRED BRONSON

e’ve been discussing this collection with Andrew
Lloyd Webber for a year, with the view that it’ s
25 vyears since his first Broadway opemng
Polydor President Nick Gatfield says of “The
Very Best Of Andrew Lloyd Webber,” an 18-
track collection of the composer’s greatest hits
designed especially for North Ainerica. “There
was a ‘very best of’ released in Europe twc
years ago,’ " explains Denis Mc\amara, VP, international
A&R for Polydor (US) “To do ‘The Very Best Of
Andrew Lloyd Webber’ in America, we felt it would be
important to include the shows that have been successful
here. So we took the collection that was certified plat-
inum in Europe, i
and with Andrew, & ——1HE VERY BIST OF
came up with what ANDREW LLOYD WEBBER
we thought was an
appropriate ‘best
of collection for
the US.”

The new compi-

lation, released at
the end of Sep-
tember, includes
the Betty Buckley
version of “Mem-
ory” from “Cats,” [THE BROAD OTTECTION |
the definitive —
American version,
McNamara notes. There are two different Josephs repre-
sented on the disc: Michael Damian. from the Broadway
cast. sings “Any Dream Will Do,” while Donny Osmond,
who headlined the Canadian production (and has also
toured the U.S.), performs “Close Every Door.”

FIRST JEEVES IN AMERICA

The album also includes Barbra Streisand’s live ver-
sion of “As If We Never Said Goodbye” from “Sunset
Boulevard.” “Barbra used the song as her re-entry into
the concert world, and it worked as well for her as it did
for Norma Desmond in the play,” says McNamara. The
album boasts the first American release of “By Jeeves.”
the title track of Webber’s newest musical. The final cut
is a speciat version of “Gus: The Theatre Cat” by Sarah
Brightman and Sir John Gielgud. As a bonus, liner
notes for the collection were penned by Webber’s direc-
tor on “Evita” and “Phantom,” Tony award-winner Hal
Prince.

Initial marketing efforts for the album are focused on
New York, Los Angeles, Boston, San Francisco, Detroit,
Chicago and a few other cities where Webber musicals
are playing or are about to open, according to Brad
Pollak, Polydor’s director of marketing/product develop-
ment (U.S.). Fans in New York and L.A. are being treat-
ed to the sight of public buses decorated with logos from
various Webber shows, as pictured on the cover of the
disc.

PHANTOM BUYERS

A national radio contest will offer a grand prize of a
trip to Manhattan and tickets to three Webber shows.
“The whole focus of the campaign is to target those peo-
ple who are already Andrew Lloyd Webber fans, but also
to make this very visible in markets where we can reach
people who haven't quite decided to buy ‘Phantom’ yet,”
says Pollock. “The brilliant thing is that Andrew never
stops. There’s always something new. like ‘Whistle Down
The Wind.’ There are constant ways of getting new fans.”

“Working with Andrew is like working with a very suc-
cessful rock artist.” Gatfield concurs. “You have the initial
launch when the show opens, and all Andrew shows
eventually go on tour. That's when you see secondary
sales kick in. He's always playing in three or four cities,
and the shows are always sold out, so it’s a great oppor-
tunity to keep marketing the catalog.” Il
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THE MUSICALS ON RECORD
Continued from page ALW-18

brother, Julian Webber. In the U.S., RCA Victor released the
Broadway cast album for “Song And Dance” in 1985 with vocals
by the show’s American star. Bernadette Peters, and liner notes
by director Richard Maltby Jr.

Starlight Express

With the dedication “To Imogen and Nicholas and that day
on the Valley Railroad” inscribed on the back cover, Andrew
Lloyd Webber let the world know that he had written the music
to “Starlight Express” for his children. The double CD was
issued on Polydor in 1984. “Onlv You™ by cast member
Stephanie Lawrence was a single. but the cleverest song was
“U.N.C.O.U.PL.EED..” a country-cousin to Tammy Wynette's
“D.LVO.R.C.E" In 1993, Really Useful/Polydor issued “The
New Starlight Express” cast album, featuring five new songs.

The Phantom Of The Opera
Enipowered by the star power of Michael Crawtord and Sara

Brightman, and tremendous success at the box office, the orig-
inal London cast recording of “The Phantom Of The Opera”
has proven to be the most successful Webber cast album in
Britain and America. In the U.K., the Polydor release became
the first-ever original cast album to reach No. I, besting the No.
2 peak of “My Fair Lady” in 1958. In the U.S., the full double-
ablum peaked at No. 33. A single “Highlights” disc, also on
Polydor, has proven popular as well, going as high as No. 46 on
The Billboard 200. It remained on the chart for 331 weeks, the
fourth-highest total in chart history (behind Pink Floyd's “Dark
Side Of the Moon,” Johnny Mathis” “Johnny’s Greatest Hits”
and the original cast album of “My Fair Lady”). In 1986, a re-
recording of the score’s “All I Ask Of You” by Brightman in a
duet with Chff Richard went to No. 3 on the British singles
chart. The following year, Crawford’s “The Music Of The
Night" peaked at No. 6: in 1994, Crawford joined Barbra
Streisand for a duet of the same song, which also charted.

Aspects Of Love

The double disc on Polydor became the second original cast
album to top the chart in Britain, but went “Phantom” one bet-
ter by entering the chart at No. 1 on Sept. 16, 1989. It was pre-
ceded by the Michael Ball single “Love Changes Everything,”
which deuted on the British singles chart in January 1989.
Released under the Really Useful banner, it sailed to No. 2. The
follow-up was another song from the score, “The First Man You
Remember,” sung by Ball and Diana Morrison.

Sunset Boulevard

The first albim of “Sunset Boulevard” was the World
Premiere Recording, featuring Patti LuPone and the rest of the
London cast. Released on Really Useful/Polydor, it climbed to
No. 11 on the British album chart in September 1993. The
American Premiere Recording, starring Glenn Close, was

TO ANDREW,

A DEAR FRIEND WHO GAVE THE WORLD
“NEW WAYS TO DREAM”.

LOVE,
DON BLACK

released by Really Useful/Polydor in the U.S. in 1994, That
two-CD set was followed in 1995 by a single “Highlights” disc.
Fans of other Norma Desnionds can also collect their record-
ings. A German-language cast album starring Helen Schneider
was released in Germany, and Betty Buckley has a “Songs From
Sunset Boulevard” album on Really Useful. Elaine Paige. the
current Norma on Broadway. has recorded “With One Look.,”
“The Perfect Year™ and “As If We Never Said Goodbye” on her
“Encore” album released by Adantic Theatre. And Petula
Clark, who had a turn as the silent-screen star at the Adelphi
Theatre on the Strand in London and will be returning to that
role, has recorded the same three songs on a Really
Useful/Polydor single, released in the U.K. this year. Although
she hasn’t played Norma on stage, Barbra Streisand was the
first to record songs from the show. “With One Look™ and “As
If We Never Said Goodbye” grace her No. I album “Back To
Broadway.”

By Jeeves

The newest cast recording of an Andrew Lloyd Webber musi-
cal is “By Jeeves.” just released in the U.K. on Really
Useful/Polydor, with a U.S. release planned but not scheduled
yet. Based on the PG. Wodehouse stories, “By Jeeves” features
book and lyrics by Alan Ayckbourn and music by Webber.
Malcolm Sinclair and Steve Pacey star as Jeeves the butler and
Bertie Wooster.

Other Recordings

There is more Andrew Lloyd Webber music available on disc.
“Requiem,” a classical piece featuring vocals by Placido Domingo.
Sarah Brightman and Paul Miles-Kingston, was released on
Angel in 1985; it is currently available on Really Useful/London.
The album charted on The Billboard 200, peaking at No. 77.
Two compilation albuns of music from various Webber shows
are available on Really Useful/Polydor. “The Premiere Col-
lection...The Best Of Andrew Lloyd Webber” was released in
1988, while “The Premiere Collection Encore” was issued in
1993. An Elaine Paige collection, titled “Encore,” features songs
from various Webber shows and is available in the U.K. on WEA.
It was recently released in the U.S. on Adlantic Theatre. Il

REALLY BIG SHOWS
Continued from page ALW-14

“Phantom Of The Opera” lyricist Charles Hart and “Starlight
Express” director Trevor Nunn to stage a cabaret version of
“Aspects Of Love” on his estate in Sydmonton, England. in
1983, It was seven years later when “Aspects Of Love” opened
in London’s West End. The most recognizable name in the cast
was Michael Ball, whose recording of the show’s “Love Changes
Everything” was a hit before the April 17 opening. The single
peaked at No. 2 in Britain. Based on a novel by David Garnett,
“Aspects Of Love” transferred to Broadway on April 8, 1990.
With Ball in the American cast as well, it played 377 perfor-
mances at the Broadhurst Theatre.

SUNSET BOULEVARD

“I'm ready for my close-up. Mr. Webber,” might have been the
line delivered by Norma Desmond in 1993, when the much-
anticipated “Sunset Boulevard” opened at the Adelphi Theatre
on July 12. Actually, it was the early '80s when Webber began
working on an adaptation of the 1950 Billy Wilder film starring
Gloria Swanson as the faded silent-screen star and William
Holden as a Hollywood screenwriter. This early work predated
“Cats,” and the song “Memory” was originally titled “One Star”
and intended for “Sunset Boulevard.” With lyricists Christopher
Hampton and Don Black aboard, “Sunset Boulevard” came
together, and a workshop production starring Patti LuPone was
staged at Webber's estate. Webber wanted to open the show in
Los Angeles for obvious reasons, but ultimately decided on
London. With American actress LuPone heading up the British
cast, a separate production starring Glenn Close opened at the
Shubert Theatre in Los Angeles on Dec. 9, 1993. When “Sunset
Boulevard” moved to New York with Close in the lead role, the
show had the highest advance in Broadway history. In London,
Betty Buckley succeeded LuPone. When Buckley was felled by
a temporary illness, Elaine Paige stepped into Norma's shoes,
and last month, on Sept. 12, made her American stage debut at
last by taking over for Buckley in New York. Other Norma
Desmonds around the world include Diahann Carroll
(Toronto), Helen Schneider (Germany) and Petula Clark and
Rita Moreno (London). —FEB.
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THE INTERVIEW
Continued from page ALW-4

has been noticeably changed by his unfe, Madeline,
the mother of his three youngest childven and herself
a distinguished racehorse trainer. Lloyd Webber now
seems, perhaps for the fust tune i our 20-year
acquaintance, truly happy in his own skin and utter-
Iy relaxed about a schedule that still leaves most of
his rivals, such as they are, standing al the starting
gate.

Over lunch in London, wn a firsi-class restawrant
he was not actually reviewing at the tune, Lloyd
Webber spoke furst about “Jesus Christ Superstar,” the
show that he premieved on Broadway 25 years ago,
which now comes back to London at the restoved

Lycewm Theatre in November.

When “Jesus Christ Superstar” pirst opened, it did so on
Broadway, something very unusual in your career and I
seem to recall you were unhappy at the time.

One of the saddest storics of my life was that, in about 1970,

Hal Prince had heard the demo disc we made in London of

“Superstar” and he cabled me asking for the stage rights. But the
cable never got to me, and by the time I knew he wanted (o dircct
it, we were in other hands. I ofien wondered how different my
career would have been if Hal had produced my first Broadway
show instead of the abortion we finished up with over there.

So why did you open the show on Broadway rather than in
London?

Simply because the album had done so much better there; in
Britain they said it was a score caught in the crosstire between
pop and rock and theater, and uobody seemed to understand it
at first. Tim [Rice] and I were only really known for a very small-
scale production of “Joseph,” which we had written in 40 minutes
for a boys’ choir school, and then suddenly there we were being
offered a Broadway premiere so. of course, we jumped at it. In
the U.S.. the album went straight up the charts, and there was a
huge feature in Time magazine and therc we were. Un-
fortunately. it was then produced by Tom O’tHorgan of “Hair,”
who didi't really understand what it was about theatrically.

By the time we got the show to London a year or so later, we
got it right with a quite different production, divected by Jim
Sharman. who had already done it very well in Australia, and we
ran for nine years at the Palace on Shafiesbury Avenue, one of
the longest-ever runs in West End history. Even so, it’s only now
that we are starling again, a quarter of a century later, with anoth-
er Australian director [Gale Edwards] that 1 really feel I am going
to get the “Superstar” I always wanted, something much more
like a musical play than a rock concert. I want the audience to tecl
they are in an amphitheater at the time of Christ’s trial, and
although we have a cast of (otal unknowns, 1 think they are a very
exciting company. [ felt that we shouldn’t alter the score,
although of course I recognize its faults; it may be naive, but
there’s a true theatrical through-line.

Meanwhile, another show back from the grave, as it were,
“By Jeeves,” turns up at Goodspeed in Connecticut this pall.
Why bring that back?
Because we did it much too big, with the wrong director and
cast, and yet Alan [Ayckbourn] and T had this lingering aftection
Continued on page ALW-24

"“1t's not easy to live with Mozart alive.

It's a great honor to work with him.”
—Alain Levy, President § CEO, PolyGram

“"Andrew's music has been shown to
transcend all borders—appealing to peo-
ple in every corner of the world. We are
fortunate to work with someone of his

talent.”
—Roger Ames, President, PolyGram Music Group

"I have always been very impressed by
the fact that Andrew Lloyd Webber has
been so inspired musically and at the
same time has managed to build such a
strong business organization. We often
hear of artists creating their own
labels—he is the only one who has made
it so successfully over the years.”

—Mark Lumbroso, Managing Director, Polydor (U.K.)

“"The Andrew Lloyd Webber/Really
Useful phenomenon is an extraordinary
fusion of a creative and business drive.
Andrew’'s domination of the theater
world in recent years shows what can be

done when you put your mind to it.”
—David Munns, senior VP, pop marketing, PolyGram

“It is unique and tremendously gratify-
ing to be involved with an artist whose

body of work defines the genre.”
~Nick Gatfield, president, Polydor (U.S.)

ANDREW

From “VARIATIONS” in 1977 tO
the present
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Happy to be closely linked with
Andrew and his shows
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Congratulations
and
Best Wishes
to
Sir Andrew Lloyd Webber
from those who appreciate
opportunities to work on
many of his musical productions
and believe
in the most successful
partnership in Japan
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Keita Asari, President
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Continued from page ALW-22

for it. We felt it was somehow unfinished business, and this sum-
mer we had a big success with it at Alan’s own seaside theater in
Scarborough and now the West End. So when we were offered
Goodspeed and the Kennedy Center in Washington this
November and December, it seemed worth a try. Then if we can
find the right, very small, Broadway house, we plan to take it in
early 1997.

JYour latest score, “Whistie Down The Wind,” is based on an
old Hayley Mills/Alan Bates movie of the 19608 about a group
of children at Christmas who mistake an escaped convict jor
Christ. What led you to that?

Well, T saw a staging of it by the National Youth Music Theatre.
which ! sponsor in Britain, and I suddenly realized what a won-
derful story it was. We've moved the setting to Louisiana. but itis
still the tale of children redeeming their elders. Originally, I saw
it as a film. but then we did a concert setting of it at my local fes-
tival in Sydmonton last summer, and suddenly everyone told me
I was mad not to do it for the stage. Hal Prince heard about itand
said that, after “Evita” and “Phantom.” this was the one he want-
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The Robert Stigwood Organisation

Congratulates
Andrew Lloyd Webber
on his outstanding

achievements

EVITA

iia 5

JESUS CHRIST
SUPERSTAR

ed to do next, and you don’t turn a man like Prince down. So we
open in Washington on Dec. 12 with lyries by Jim Steinman, who.
of course, writes all the Meat 1oaf material and songs for Bonnie
Tyler. We'd long wanted to work together, and this seemed the
ideal opportunity.

Unlike, say, Richard Rodgers, one of the earliest injluences
on you as a Hollywood musical-struck child, you have
worked already with a vast range of lyricists, from Tim Rice
through Richard Stilgoe, Don Black, Charles Hart, Alan
Ayekbourn and Jim Steinman. Does this suggest that you are
a more adaptable composer than is usually suggested?

[ think it depends on the individual project: T always construct
the original libretto myself, but my problem is that 1 can’t actual-
ly put it into the right words. If I could. | suppose I’d be more
like Steve Sondheim. at least in working methods. But [ can do
everything except the lyrics: I plot it all in advance and then look
around for the right lyricist. One of my own favorite scores—and
of all my work, 1 know it's yours—is “Aspects Of Love,” which |
would love to see one day as a movie. But 1 know the book and
lyrics would need an awful lot more work to get the gossamer
effect we would need, the delicacy of, say. Steve in “A Little Night
Music.” Of all the writers I've worked with, I don't think any one
would now suit me permanently. It's very rare you find a writer
like Hammerstein, who is not only literate but can also write a
song which lands: often the vounger musical writers now want to
do all their own words and all their own music, which tends to
cut me out.

Turning to pilm, why is it only now that "€vita” is reaching
the screen, pully 20 years after it jirst opened on stage?

Firstly, there hasn't been a movie musical which has made
money in years and years and years. Secondly, we would never
have gotten as far as we are now without the absolute determi-
nation of Alan Parker, who made “The Commitments” and
“Midnight Express,” as well as “Fame” and “Bugsy Malone.”
which were perhaps the last two examples a decade or more ago
of successful film musicals, Once he had fallen in love with
“Evita” and cast Madonna and Jonathan Pryce (as Peron) and
Antonio Banderas (as Che), we at last had the team. Alan has
always been a very political animal, mixing politics with music in
almost all his films, and 1 have to say the rough-cuts I've seen
have been very exciting. The shooting in South America was,
however, not without its language problems; at one stage, Alan
asked for “hundreds of puddles in the road” and finished up to
his amazement with 400 yapping poodles all over the set. In the
end. they had to shoot a lot of it in Budapest, which looks now
just like Buenos Aires in 1950, but “Don’t Cry For Me Argentina”
is actually sung by Madonna on the balcony of the Casa Rosata
mn Argentina.

Evervbody is going to think I had a lot to do with this film. but
in fact the rights were sold decades ago. so my only real involve-
ment was a little extra scoring where 1t was needed. Alan Parker
himself worked a lot on the script with Tim [Rice], and 1 shall be
fascinated to see how it all fits together. Disney hopes to open it
in L.A. in December and then go for a Christmas Day release in
time for the Oscars. Very early in my career, 1 wrote the scores
for a couple of movies, “Gumshoe” with Albert Finney and “The
Odessa File,” and, although I didn't enjoy either experience
very much and vowed not to do soundtracks again, I was actu-
ally very glad that I'd done them when it came to adding the
extra music to “Evita.” If you are just doing a movie score, you
are totally at the mercy of a film you have had nothing else to do
with, and somehow that never really appealed to me.

The inevitable question: Will you ever work with Tim Rice
again?

It's simply not going to happen, so far as I can see. I don't think
at the end of the day he desperately wants me to work with him
again. and it's best left at that. I think he now has his own life at
Disney with Elton John and Alan Menken. and he seems much
happier doing that.

What about the occasional susgestion that you are a control
freak?

Odd that, when you think of how many hundreds and maybe
thousands of recordings of my songs over which I have no con-
trol of any kind once they enter the public domain. I don't think
a musical writer ever enjoys anything like the control given to a
playwright or a novelist.

Vet talking of just that, you now seem to be spending more
and more o} your spare time as a journalist, or at any rate a
regular jood-and-restaurant columnist. What explains that
new departure?

Well, 1 suppose I've always enjoyed writing, that was how 1
managed to lie my way into Oxford University with some of the
worst exam results on record; I just wrote a very good essay, won
a place at Magdalen [College], and left after a term because there
was nothing theatrical going on there and I was bored out of my
mind. A few weeks later, back in London, T met Tim. and that was
how my whole life started. I went part-time to the Royal College

Continued on page ALIV-26
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Columbia Artists Management Inc.
congratulates

Sir Andrew Lloyd Webber

on his 25th Anniversary

on Broadway

“May we never say goodbye.”
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ALBUVD

EDITED BY PAUL YERMLS,

P VARIOUS ARTISTS

Music From The New Line Cinema Motion Picture
Set It Off

PRODUCERS: Various

EastWest America 61951

With an artist roster that includes such
hot hip-hop and R&B acts as Organized
Noize, Queen Latifah, Brandy, Tamia,
Gladys Knight, Chaka Khan, En Vogue,
Bone Thugs-N-Harmony, Busta Rhymes,
Simply Red, Goodie Mob, and Seal, the
soundtrack to this high-profile film is an
unstoppable hit, entering The Billboard
200 at No. 3. More than just a marquee of
attractive names, the album features
great music, particularly the title track,
the En Vogue cut “Don’t Let GGo (Love),”
and Bone Thugs-N-Harmony's “Days Of
Our Lives.” A feast for R&B, AC, and pop
radio, and another fast-moving vehicle to
propel the careers of artists whose poten-
tial seems unlimited.

P VARIOUS ARTISTS

Red Hot + Rio

PRODUCERS: Béco Danoff & Paul Heck

Antilles/Verve 314 533 183

One of the benefit series’ finest albums to
date, “Red Hot + Rio” covers Brazilian
pop, particularly the bossa nova stylings
of the late Antonio Carlos Jobim. The
star-studded highlights include Jobim
with Sting on “How Insensitive,” Every-
thing But The Girl on “Corcovado,” and
David Byrne and Marisa Monte on
“Waters Of March.” The set also includes
Cesaria Evora and Caetano Veloso with
Ryuichi Sakamoto, Maxwell, PM Dawn,
and Crystal Waters. A Verve companion
release, “Nova Bossa: Red Hot On
Verve,” features the original classics,
including Stan Getz and Joao Gilberto's
“The Girl From Ipanema.”

p CRASH TEST DUMMIES

A Worm’s Life

PRODUCERS: Brad Roberts, Mitch Dorge, Dan Roberts
Arista 39779

Canadian rockers Crash Test Dummies
follow up their breakthrough album with
a record that hints at fine writing and
offers glimpses of inspiration, but other-
wise fails to generate the excitement of
their past work. Although front man Brad
Roberts shows characteristic flair in spin-
ning twisted tales with a profound edge—
notably on first single “He Liked To Feel
It,” slice-of-life track “Our Driver Ges-
tures,” and unrequited-love ballad “My
Own Sunrise”—none of the tunes on the
album are as memorable as past hits
“Superman’s Song” and “Mmm Mmm
Mmm Mmm.” Nevertheless, the Dum-
mies are more than capable of emerging
from whatever creative slump they may
be in at the moment.

Y THEY MIGHT BE GIANTS

Factory Showroom

PRODUCERS: Pat Dillett & They Might Be Giants
Elektra 61862

They Might Be Giants’ fourth major-label
album shows that their creative energy
and loopy imagination continue to tflow
unabated. TMBG founders John Flans-
burgh and John Linnell, now leading a
five-piece combo, kick off the set with the

LAS TRES SENORAS

PRODUCER: Juan Gabriet

EMI Latin 38341

Mexican superstar singer/song-
writer/producer Juan Gabriel pays
deep respects to the traditional music
of his homeland with a riveting musi-
cal document that contains celestial
hymns sung by three of the country’s
most revered divas: Lola Beltran, who
passed away shortly after the album
was completed earlier this year;
Amalia Mendoza; and Lucha Villa.
Whether singing in majestic unison or
as passionate solo performers, this
distinguished trio of senior citizens
glides effortlessly over an array of
Mexico’s beloved musical strains, such
as son, huapango, and nortefa. Dra-
matic mariachi lead single “Obertura
Mexicana” boasts piquant vocal con-
tributions from Gabriel and ranchero
ido! Vicente Fernandez.

SPOTLIGHT

MEDESKI, MARTIN & WOOD

Shack-Man

PRODUCERS: MMW, David Baker
Gramavision/Rykodisc 79514

From Miles to Booker T. and beyond,
New York jazzbos Medeski, Martin &
Wood have absorbed the sounds of the
rhythm nation while cultivating their
own brand of groove. The trio’s previ-
ous releases were expansive, mingling
pop and avant-garde influences with
funky aplomb. But “Shack-Man,”
which is nearly tantric in its hypnotic
symmetry, more closely reflects
MMW's prodigious live sets. Organ
grinder John Medeski is one of the
best, and as the band’s burgeoning
neo-Deadhead following knows, the
rhythm section’s got a good beat, and
you can dance to it. More than anyone
since Pat Metheny, MMW is poised to
take the art of improvisation to the
people.

SPOTLIGHT

SHAWN COLVIN
A Few Small Repairs
PRODUCER: John Leventhal

Columbia 67119

Folk/rock singer/songwriter Shawn
Colvin delivers her most inspired
recording to date. Flush with
assertive rockers (“Get Out Of This
House"), sultry numbers (“Suicide
Alley™), mood pieces (“84,000 Differ-
ent Delusions”), acoustic ballads
(“New Thing Now”), and pop gems
(“Wichita Skyline”), the album plays
gracefully to a wide base while
retaining a sharp musical focus. A
record that promises to cement
Colvin’s triple-A fan base and cross
her over to mainstream rock, mod-
ern rock, pop, and AC radio. Beyond
its commercial potential, ‘A Few
Small Repairs” represents a blos-
soming of an artist who has always
hinted at greatness.

snaking funk of string-infested first sin-
gle “S-E-X-X-Y” and find another good
groove with “XTC Vs. Adam Ant,” a clam-
orous analysis of the '80s scene. Their
canny, razor-sharp poperaft is attested by
the splendid hooks of “How Can I Sing
Like A Girl?,” the dizzying melody of
“Spiraling Shape,” the majestic har-
monies of “The Bells Are Ringing,” and
the catchy power-pop of “Metal Detec-
tor.” Keeping normalcy at bay are a rous-
ing ode to President “James K. Polk” and
the dreamlike “I Can Hear You,” which
uses an original Edison wax cylinder to
create the first 19th-century TMBG tune.

p LUTHER VANDROSS

Your Secret Love

PRODUCERS: Luther Vandross, Marcus Miller, Nat Adder-
ley Jr.

Epic 67553

Veteran crooner Luther Vandross’ latest
demonstrates a practiced versatility via
trademark style tracks, an obligatory

cover tune, a genre-bending song, and
guest artists. Set’s title track, along with
other diddies, such as the bob'n’stroll tune
“Love Don’t Love You No More” and the
delicate “Crazy Love,” toes to the artist’s
traditional sound. Vandross’ rendition of
the Stevie Wonder classic “Knocks Me Off
My Feet” sails straight to the heart, while
his duet with Grammy-winning vocalist
Lisa Fischer soothes the soul. Album is
rounded out by “I Can’t Wait No Longer
(Let's Do This),” a snappy hip-hop,
midtempo romp that features Deidra
“Spin” Roper of Salt-N-Pepa.

* MICHELE ROSEWOMAN

Spirit

PRODUCERS: Daniel Vachon, Kunle Mwanga, Michele
Rosewoman

Blue Note 36777

This 1994 live trio set further establishes
Michele Rosewoman as one of the most
impressive and innovative of '90s jazz
artists. She is both an engaging compos-

VITAL

WARREN ZEVON

I'll Sleep When I'm Dead (An Anthology)
COMPILATION PRODUCERS: Gary Peterson & Mark
Pinkus

Elektra Traditions/Rhino 73510

Reissue specialist Rhino fetes rock-
'n’roll bad boy Warren Zevon with a
two-CD retrospective that captures
the acid wit that has made him the
noir equivalent to the sunny California
sound. Beyond the singer/songwriter’s
most recognizable early hits—“Were-
wolves Of London,” “Lawyers, Guns

RE

ISSUES®

And Money,” “Excitable Boy,” etc.—
the anthology features such lesser-
known but equally demented tales as
“Mr. Bad Example” and “Things To
Do In Denver When You're Dead,”
from Zevon’s later period. The release
also unites, for the first time, the
artist’s often overlooked recordings
with members of R.E.M. (under the
name Hindu Love Gods). In addition,
“I'li Sleep When I'm Dead” contains
live versions, rare cuts, and other odd-
ities. A worthy salute.

er and a challenging pianist whose style
bears influences that range from Bill
Evans’ rich lyricism to Cecil Taylor’s
exploding note clusters. Rosewoman’s
originals are highlighted by the clever,
clipped phrasing of “In A Mood,” the
scrambled accents of avant-swing num-
ber “Independence Day,” and “Passion
Dance Blues,” which brings a soulful
blues feel with her wildly unfettered
pianism. Other noteworthy tracks
include her vocals on Earth, Wind &
Fire’s gospel-pop title cut; a breathless,
world jazz treatment of Afro-Cuban
theme “For Agayu”; and a playfully pro-
gressive reconstitution of “When Sunny
Gets Blue.”

COUNTRY

THREE HANKS

Men With Broken Hearts

PRODUCER: Chuck Howard

Curb 277868

The idea must have been irresistible:
three generations of country music’s
most notorious family getting together
thanks to the wonders of modern studio
technology. After all, Hank Williams Sr.,
dead now 43 years, remains no stranger
to the recording studio: He's been over-
dubbed so many times he must feel
mummified in tape. This venture unites
him with son Hank Jr. and grandson
Hank I1I (for whom this is a recording
debut) for a series of duets, trios, and
solos on Hank Sr. and Hank Jr. songs.
As far as Hank Sr. goes, you can’t
improve on the original, and rerecording
him with modern-day session players
removes the tenor of the times. Hank
IT1 shows great promise, but the best
cuts here are Hank Jr. giving serious

country styling to his dad’s “Never
Again (Will I Knock On Your Door)” and
his own never-before-recorded “Hand
Me Down.”

LATIN

P ROSANA

Lunas Rotas

PRODUCER: José A. Romerg

MCA 76015

Provocative lyric/music mélange and
singer/songwriter's husky, expressive
delivery are sure to provide label’s first
Spanish release in North and Latin Amer-
ica an outstanding chance of duplicating
its out-of-the-box prosperity in Spain.
Either the title track—a seductive bal-
lad—or spry “El Talismdn,” two tracks
now included on the Geffen soundtrack to
the film “Curdled,” are among many
tracks that could roll at radio.

* CUARTETO TIEMPO

Cigar Music: Tobacco Songs From Old Havana
PRODUCERS: Harold G. Hagopsan, Rachel Faro
Traditional Crossroads 4282

With thick and chewy cheroots all the
odoriferous rage nowadays, what better
time for this New York imprint to put out
an outstanding package of paeans, most of
which are dedicated to Cuba’s famous sto-
gies and the songs that wafted in its cigar
factories. Imaginative arrangements and
textured, angelic harmonies of two-man,
two-woman foursome from Cuba lend

muy fresco seasonings to time-honored
standards such as “El Manisero,” “La
Negra Tomasa,” and “Léigrimas Negras.”

# MICHAEL HEDGES

Oracle

PRODUCER: Michaal Hedges

Windham Hill 01954-11196

On Michael Hedges’ latest album, he not
only plays a Frank Zappa tune, “Sofa No.
1,” he takes the late guitarist’s advice to
“Shut Up "N Play Yer Guitar.” Following
Hedges’ 1994 vocal album, “The Road To
Return,” he reinvestigates, with the
exception of one track, the instrumental
music for which he’s renowned. In the
process, he’s made a signpost album. His
idiosyncratic two-handed acoustic guitar
techniques are wed to melodically inven-
tive compositions like “Ignition” and
“Baal T'shuvah.” The detailed arrange-
ments include Hedges playing flute and
harmonica and Michael Manring playing
electric bass.

CONTEMPORARY CHRISTIAN

P CINDY MORGAN

Listen

PRODUCER: Brent Bourgeois

Word 7019909507

Cindy Morgan is one of those talents
whose artistry grows with each new effort,
and this, her fourth Word album, is her
best yet. She wrote or co-wrote every tune
and played piuno on nearly every cut. This
is her first outing with producer Brent
Bourgeois, and the two have crafted a pas-
sionate project that radiates intimacy—as
if Morgan is singing directly to the listen-
er. Moreover, she projects ample vocal con-
fidence on cuts like “The Promise,” “They
Say It's Love,” and “To Fly." The lyrics to
the title cut were written by her father
years ago, and she recorded the song as a
surprise to him. It’s one of the finest
moments on an album marked by great
songs and beautiful performances.

ALBUM

a SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding coilec-
m tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top haif of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Biilboard, 1515
Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road,
Louisville, KY 40219. Other contributors: Havelock Nelson {rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Heidi Waleson (classical/N.Y.); Drew Wheeler (jazz/N.Y.);Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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p MADONNA You Must Love Me (3:07)
PRODUCERS: Madonna, Nigel Wright, Alan Parker,
Andrew Lloyd Weber, David Caddick

WRITERS: T. Rice, A.L. Weber

PUBLISHER: MCA, ASCAP

Warner Bros. 8472 (cassette single)

The wait is over. Music from the much-
anticipated film version of “Evita” finally
unfurls for public consumption with this
single, a glorious new composition
penned by Tim Rice and Andrew Lloyd
Weber specifically for the pop icon. She
delivers what is by far one of the
strongest vocal performances of her
career, comfortably scaling to the song’s
demanding soprano heights while infus-
ing it with delicate, heart-rending emo-
tion. This bodes well for the creative
potency of the rest of the soundtrack,
which is due Nov. 14. Prepare for wall-to-
wall airplay of this flawless ballad on pop
and AC radio.

p EN VOGUE Don’t Let Go {Love) (4:04)
PRODUCERS: Organized Noize

WRITERS: Organized Noize, A. Martin, |. Matias, M.
Etheridge

PUBLISHERS: Organized Noize/Stiff Shirt, BMI; Salan-
dra/Rondor/One OI' Ghetto Hoe/Warner-Chappell/Belt
Star, ASCAP

EastWest 9682 (c/o Elektra) (cassette single}

Here’s an important reminder: Before
Total, SWV, and a host of other successful
jeep-soul girl-groups, there was En
Vogue. The quartet ends its hiatus from
recording with this bluesy interlude from
the soundtrack to “Set It Off.” The har-
monies are instantly recognizable, flexing
sweetly over the track’s live funk beat
and snaky guitar licks. If you're looking
for a duplication of past hits, forget it.
This is a far more musically mature effort
that will appeal to both street and sophis-
ticated tastes. Now then, how 'bout a new
album?

» R.E.M. Bittersweet Me (4.06)

PRODUCER: Scott Litt, R.E.M.

WRITERS: Berry, Buck, Stipe, Mills

PUBLISHERS: Night Garden/Warner-Tamerlane, BMI
Warner Bros. 8462 (cassette single)

“E-Bow The Letter” is followed by a
strumming, easy-paced rocker that rings
with the vintage R.E.M. sound—clever,
mildly introspective verses that build to a
full-throttle, pop-soaked chorus that per-
manently melts into the brain upon
impact. It’s a familiar formula that never
seems to grow tired, mostly due to
Michael Stipe’s always believable, sub-
text-riddled vocals and tight instrumenta-
tion that sounds like it’s unfolding live.
Already connecting at rock radio, the single
will gain top 40 approval within seconds.

MAXI PRIEST Watching The World Go By (3:44)
PRODUCER: Andy Marvel

WRITERS: G. Benson, M. Elliott, A. Marvei
PUBLISHERS: Chrysalis/Worid Ot Andy/Annottation/WB,
ASCAP

Virgin 11573 (cassette single)

Priest continues to mine straightforward
pop territory with this breezy, acoustic-
rooted toe-tapper. He has never sounded
as relaxed or carefree as he does during
the chorus, which swells to anthemic pro-
portions with the aid of a chipper choir.
The instrumental arrangement of gui-
tars, accordions, and twangy steel guitars
will jolt Priest’s diehards at first, though
they will eventually join other adventur-
ous pop souls in embracing its positive
spirit.

ENIGMA Beyond The Invisible 3:42)
PRODUCER: Michael Cretu

WRITERS: M. Cretu, D. Fairstein

PUBLISHERS: Enigma Songs/Mambo, ASCAP

Virgin 11568 (cassette single)

It has been too long since producer/com-

poser Michael Cretu donned his Enigma
alter-ego and served some of his much-
copied brand of ambient-pop. He pre-
views a new album, “Le Roi Est Mort,
Vive Le Rol,” with a soothing foray into
the land of Gregorian chants and hyp-
notic new age melodies. The track gets
its primary movement from a quietly
knocking electro-funk beat and a subtle
undercurrent of guitars. A nice fit for a
variety of radio formats, this track will
sound particularly good right next to the
equally plush rhythm-pop musings of
Robert Miles.

TONY RICH Leavin’ (no timing listed)
PRODUCERS: Antonic Reid, Kenneth B. Edmonds,
Tony Rich

WRITERS: T. Rich

PUBLISHERS: Otna Oundsa/Hitco, BMI

LaFace 4204 (c/o Anista) (cassette single)

After two ballads, this first midtempo
single by Rich fails to relay his highly
emotional sense. The music is a bit too
breezy, and the lyrics are a tad too
detached, but Rieh’s reputation will
make the cut a must-have among the
pop/AC erowd.

JOHN TRAVOLTA AND OLIVA NEWTON-JOHN
The Grease Megamix (3:57)

PRODUCERS: Louis St. Louis, John Farrar

WRITERS: J. Farrar, J. Jacobs, w. Casey
PUBLISHERS: Unichappell/Ensign/John Farrar, BMI;
Edwin H. Morris/MPL, ASCAP

REMIXERS: Phil Harding, lan Curnow

Polydor 326 (cassette single)

Polydor’s new “Pure Disco” compilation
is ushered into the marketplace with an
amusing medley of hits from the popu-
lar film musical. Actually, import enthu-
siasts will remember that this tightly
edited single scaled up the U.K. pop
chart about a year ago. The ever-hot
Travolta and the eternal good karma
attached to these songs promise novelty
interest from folks who cannot resist
the occasional jaunt down memory lane.
Beyond that, its stateside chart future
is uncertain at best.

» HORACE BROWN How Can We Stop (5:39)
PRODUCERS: Andre Harrell, Lewis Tillman, Edward
“Eddie F" Ferrell, Sean "Puffy” Combs, Stevie J.
WRITER: H. Brown

PUBLISHERS: Zomba/Horace Brown/Justin
Combs/EMI-April, ASCAP; Amani, BMI

Motown 531343 (c/o PGD} (cassette single)
Though Motown mogul Andre Harrell
and producer Sean “Puffy” Combs
sought to combine their star R&B
forces—jeep-soul diva Faith Evans
teamed with Horace Brown on this
cut—the result is a lackluster event.
The two fail to relay the melded sound
of the two lovers they portray, making
the listener wonder if they are even
singing the same song. Apart, the two
singers soar, but together, they lack the
duet power of a Teena Marie and Rick
James collab or even a Mary J. Blige
and K-Ci Haley.

% ANN NESBY I’'m Still Wearing His Name
(4:24)

PRODUCERS: Jimmy Jam, Terry Lewis

WRITERS: A. Nesby, J. Wright

PUBLISHERS: EMI-April/New Perspective, ASCAP
Perspective 00331 (c/o A&M) (cassette single)
Tired of the endless army of Faith
Evans soundalikes? Here is a diva who
conjures up images of the old school,
when women like Gladys Knight and
Betty Wright ruled the roost. Nesby
takes a break from her spot with the
Sounds Of Blackness for a heartbreak
ballad that is rife with hand-wrench-
ing lyries and a performance that
oozes with an empathy that a child
simply could not muster. Producers
Jimmy Jam and Terry Lewis offer a
reverent arrangement that allows
Nesby to work her voice to maximum
effect. For a more upbeat, gospel vibe,
check out Mousse T.'s slammin’ house
remix of the percolating “Can I Get A
Witness.”

> ALAN JACKSON Little Bitty (2:38)

PRODUCER: Keith Stegall

WRITER: TT Hall

PUBLISHER: Hallnote, BMI

Arista 3048 (c/o BMG) (7-inch single)

For the first single from his forthcoming
album “Everything I Love,” Jackson
turns to one of country’s most accom-
plished songwriters, the legendary Tom T.
Hall. The lyrie boasts the clever Hall
trademarks that country lovers have
appreciated for a long time. The conta-
gious melody and seemingly frivolous lyrie
sugar-coat a simple, basic truth—that
some of life’s greatest joys are found in
simplicty and small things. Jackson’s
smooth, effortless performance is right on
target and should yield the airplay
required to draw attention to the album.

p CONFEDERATE RAILROAD The One You Love
The Most (3.06)

PRODUCER: Barry Beckett

WRITERS: B. DiPiero, R. Neison

PUBLISHERS: Littie Big Town/American Made/English-
town, BMI

Atlantic 6901 (7-inch single)

Somewhat of a different touch than previ-
ous Confederate Railroad singles, this is a
little less offbeat and more mainstream in
terms of the infectious production and
light-hearted lyric. As always, the warmth
and personality of Danny Shirley’s lead
vocals draw listeners into the song and get
them pulling for the guy in the lyric, who
is just trying to win a girl’s love but does-
n't want to be “your daddy’s favorite or
your brother’s best friend” or “the answer
to your mama’s prayer.” Light, sweet,
honest, and fun, this should find a warm
reception at country radio.

STEPHANIE BENTLEY Dead Ringer (3:46)
PRODUCERS: Todd Wilkes, Paul Worley

WRITERS: T. Cerney, S. Harris

PUBLISHERS: Sony Cross Keys/Walmik/Riff Meister,
ASCAP; Sony Tree/Edisto Sound International, BMI

Epic 78431 (c¢/o Sony} (7-inch singte)

Bentley has a sweet, vulnerable quality in
her voice that helps elevate this otherwise
mundane tune. The production has an airy
feel that doesn’t demand attention. It’s
Bentley's performance that will perk up
ears, but even though she’s very much in
the picture, her vocal performance could
use a better framework than this.

% GENE WATSON Change Her Mind (no timing list-
ed)

PRODUCER: Ray Pennington

WRITERS: D. Mayo, P Nelson, L. Boone

PUBLISHERS: Hamstein Cumberland/Larry Boone, BMI
Step One 510 (7-inch single)

Everyone knows that it’s nearly impossi-
ble for an independent label or a veteran
artist to score airplay on country radio
lately. But if anyone can step up to the
plate with two strikes against him and still
hit one out of the park, Gene Watson
could. The man is singing better than ever,

NEW &
NOTEWORTHY

GINA G. Ooh, Aah . .. Just A Little Bit
(4:30)

PRODUCERS: Steve Rodway, jon of the Pleased
Wimmin

WRITERS: S. Tauber, S. Rodway

PUBLISHER: not listed

REMIXERS: Motiv-8, Jon of the Pleased wimmin
Warner Bros. 54533 (cassette single)
Adorable Australian ingénue has
already enjoyed massive pop success
throughout Europe with this
instantly infectious hi-NRG dance
ditty. It’s easy to predict this single
seoring similarly high marks here,
thanks in large part to her kewpie-
doll vocals and the song’s tasty,
sugar-coated melody. You'll be
singing along to the song’s chorus
before the track’s close, while a bevy
of meaty remixes will have you hap-
pily twitching around the room.

a fact that wasn't lost on those in atten-
dance at the Country Music Assn.’s recent
events in Nashville, where Watson
received a standing ovation, This song is a
killer, and Watson’s performance is so full
of depth and emotion that well before he
hits the chorus, it’s obvious the song is in
the hands of one of country music’s true
masters. A truly enjoyable listening expe-
rience.

p B.T. FEATURING TORI AMOS Blue Skies
(7:56)

PRODUCER. Brian “B.T.” Transeau

WRITER: B Transeau

PUBLISHER: Careers, BMI

REMIXERS: Brian “B.1." Transeau, Paul van Dyk,
Deep Dish, Rabbit In The Moon
Kinetic/Perfecto/Reprise 8503 (c/o warner Bros.}
(12-inch single)

Washington, D.C., native B.T. is
already a mega club and radio star
throughout much of the world, and he
is ready to finally conquer his home-
land with this tripped-out duet with
Amos. He taps into the eccentric
nuances of her voice but underlines it
with jittery break beats and caustic,
trance-induced keyboards. The hook is
the stuff of radio dreams, while a dou-
ble pack of remixes is appropriately
designed to earn the props of every
possible DJ and dancefloor disciple. An
excellent introduction to B.T.’s brilliant
debut album, “Ima.”

% THE CRYSTAL METHOD Keep Hope Alive
{no timing histed)

PRODUCERS: Ken Jordan, Scott Kirkiand

WRITERS: K. Jordan, S. Kirkland

PUBLISHERS: EMI-Virgin Songs/Drug Money, BMI
REMIXERS: The Crystal Method

City Of Angels 77105 (CD single)

The break-beat/funk revolution in the
clubs rages on with another in a long
line of inventive jams from this British
outfit. Unlike its acid-jazz counterparts,
the Crystal Method eschews traditional
soul trappings in favor of futuristie
techno flavors that bring a chilly but
compelling vibe to the foundation of
wriggling, James Brown-styled beats.
All the while, male vocal shouts and a
stream of keyboard loops and samples
keep the ear totally engaged.

4 MITCH 1 Believe (6:12)

PRODUCERS: Gino Olivieri, lvan Pavlin

WRITERS: E. Sloan, J. Pence, M. Senatore
PUBLISHERS: EMI/Tosha/Shapiro Benstein, ASCAP
REMIXERS: DJ Moisha, Mixmaster lrving

Nu Muzik 214 (CD single}

Canadian heartthrob follows his debut
bubbler, “Castles On Quicksand,” with
an equally poppy, wonderfully infee-
tious hi-NRG confection that banks on
his charming way with words, as well
as his smooth tenor range. At a time
when the field is crowded with dance
covers, a well-crafted original tune
should prove to be a welcome change of
pace to both mainstream club DJs and
dance-leaning radio programmers.
Can’t wait to hear the singer’s full-
length album.

p SHAWN COLVIN Get Out Of This House
(4:08)

PRODUCER: John Leventhal

WRITERS: S. Colvin, J. Leventhal

PUBLISHERS: WB/AGF/Sacred Songs/Lev-A-Tunes,
ASCAP

Columbia 8494 (c/o Sony) (cassette single)

Colvin has not offered a single this
enticing in years. A peek into her fine
new collection, “A Few Small Repairs,”
this tune sews biting lyries into a
vibrant acoustic-rock strumming and
whirling harmonicas. The contrast of
Colvin’s layered harmonies and straight-
from-the-hip solo lines is effective—not
only as a means of punching up the
words, but also in terms of sharpening
the melody. Listen closely, and listen
now.

DONNA SUMMER AND BRUCE ROBERTS
Whenever There Is Love (4-30

PRODUCER: not listed

WRITERS: B. Roberts, S. Roman

PUBLISHER: not listed

Universal 70 (c/o Uni) (cassette single)

The disco diva and platinum-selling
songwriter team up for the theme to
Sylvester Stallone’s new album, “Day-
light.” A shuffling power ballad, the song
swirls with the larger-than-life melodra-
ma akin to the kind of action film it com-
plements. It gives Summer an opportuni-
ty to prove her mettle beyond dance
musie, while providing Roberts with his
most solid vehicle as a recording artist to
date.

ROCK TRACKS

p VAN HALEN Me Wise Magic (4:20)
PRODUCERS: Glen Ballard, Van Haten

WRITERS: E. Van Halen, A. Van Halen, M. Anthony,
D.L. Roth

PUBLISHERS: Van Halen/Diamond Dave, ASCAP
Warner Bros. 8474 (CD promo}

Momentarily reunited with original
front man David Lee Roth (whose sig-
nature ringmaster bravado still rings
with hedonistic pleasure), Van Halen
spices up its impending greatest-hits
package with a rumbling slice o’
pop/metal that will keep the Beavis &
Butt-head set happily banging their
heads for hours. Although the single’s
overall sound is fondly reminiscent of
the band’s salad days, the input of co-
producer Glen Ballard (still sizzling
from his platinum-plus collaboration
with Alanis Morissette) sweetens the
track for an eventual transition into the
top 40 arena. Until then, prepare for
rock radio saturation.

p TORI AMOS I’'m On Fire (3:07)

PRODUCER: not listed

WRITER: B. Springsteen

PUBLISHER: Bruce Springsteen, ASCAP

Atlantic 6858 (cassette single}

With MTV’s “Unplugged” now a house-
hold name and a benchmark for rock
credibility, VH1 is gunning for similar
power with its “Crossroads” series. This
cut is taken from the program’s first
compilation recording, and it’s an
absolute winner. Over her most subtle
and effective vocal in years, Amos
climbs inside Bruce Springsteen’s hit
and bathes in the song’s quiet but smol-
dering sensuality. A simple piano/vocal
performance, this is easily and
deservedly accessible to rock, AC, and
even pop formats.

P LIL' KIM FEATURING PUFF DADDY No
Time (5:03)

PRODUCERS: Sean “Puff Daddy” Combs

WRITERS: K. Jones. S. Combs, J. Brown
PUBLISHERS: Undeas/Warner-Chappell/Justin
Combs/EMI-April/Dynatone, BMI

Undeas 6898 (c/o Atlantic) {cassette single)

Puff Daddy and Lil’ Kim chose the
right sample for the first single from
the Queen Bee's solo album, “Take Me
Just As I Am,” because Lil’ Kim makes
it hard to accept her any other way—
her sexually explicit lyries would make
even Rudy Ray Moore blush. Though
this single is likely to be offensive to
many women, Kim’s flow is infeetious,
as is the track. Her well-known name
and considerable male following will
guarantee airplay.

KID SENSATION FEATURING KREAM Roll
Slow And Bump (3:44)

PRODUCERS: Mista Wingo, Stylez

WRITERS: Kream, Mista K-Sen, Mista Wingo
PUBLISHER: not listed

Ichiban 24883 (CD single)

Unfortunately, Kid Sensation and
Kream miss the mark with “Roll Slow.”
Kid attempts to repackage clichéd
hooks and Snoop-wannabe funk tracks
and serve it up like it’s new. It simply
does not work.

SINGLES » PICKS (»): New releases with the greatest chart potential. CRITICS CHOICE (& ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
» developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nastwille, Tenn. 37203. Contributors: Doug Reece (L.A.}), Shawnee Smith (N.Y.}.
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THE BEST OF AUSTIN CITY LIMITS: COUN-
TRY MUSIC'S FINEST HOUR

Sony Music Video

60 minutes, $19.98

With a track record reaching back
more than 20 years, “Austin City Lim-
its” is the longest-running country
music series on broadcast television.
SMV’s new video series dedicated to
the show kicks off with this best-of cel-
ebration of clips culled from various
stops throughout its life span. Ranging
from Charlie Daniels’ 1976 rendition of
“Texas” to Trisha Yearwood’s “XXX’s
And O00’s” and Alison Krauss &
Union Station’s “Baby, Now That I've
Found You”—both taped earlier this
year—the gamut runs from the refined
to the rowdy. The cast also includes
Willie Nelson, George Jones, Patty
Loveless, Mary Chapin Carpenter,
Dwight Yoakam, the Mavericks, and
more. Cross-promotional possibilities
are in the air with Sony Legacy
Recordings’ release of a complemen-
tary CD/cassette.

DOCUMENTARY

THE WITCH HUNT

Time-Life Video

50 minutes, $14.99

A dramatic narration courtesy of
Stephen Rea sets the tone for this look
back at the notorious witch hunts of the
16th and 17th centuries. The program
contains archival documentation, re-
enactments, and interviews with histori-
ans as well as modern-day folks who
claim to be witches. Although the video
rates a resounding PG, the subject mat-
ter—rife with torture, hangings, and
sacrifices—is disturbing at best. The
video is hitting retail just in time to
spook up sales with pre-Halloween
shoppers. Also helping to fuel the pro-
motional fire, so to speak, is the upcom-
ing big-screen “The Crucible,” starring
Daniel Day-Lewis and Winona Ryder.

SPORTS

LEGENDS OF TABLE TENNIS

Wwild Goose Productions

50 minutes

From the birth of the game in the ’30s,
through its “pingpong” days, to today's
broader popularity, table tennis is paid
tribute in this documentary, which
would make even Forest Gump proud.
The creation of former U.S. champ Bob
Gusikoff, the video features archival
film of some of the greatest world
matches of all time, beginning with the
Bellak-Madjaroglou competition in 1931
in Munich. The footage spans the globe
from Paris to Calcutta, Wales to
Utrecht, bringing with it the biggest
names in the business, backed by com-
mentary from Gusikoff. The production
values are decent, and the coverage
thorough; this is one that’s for serious
tble tennis fans only. (Contact: 310- -
477-9582.)

INSTRUCTIONAL

BASIC COMPUTING FOR THE TOTALLY CON-
FUSED FAMILY

Silicon Mountain

30 minutes, $29.95

As the migration to the Internet contin-
ues, so does the angst of the low-tech
Luddites who want in on the action but
can’t quite get powered up. Enter this
latest addition to the PC instructional
genre, which is hitting retail with a
reduced price. Like most of the comput-
ing world, the program is Windows-cen-

tric and pays great homage to
Microsoft Corp. The information is bro-
ken down into four sections covering
desktop basies, various applications,
document creation, and, at last, the
move to the Internet and its World
Wide Web. The program is comforting
without being condescending, but its
relatively short length and higher price
tag may handicap it in a highly compet-
itive market. (Contact: 800-CON-
FUSED.)

HOW TO BE THE PERFECT WAITER OR
WAITRESS

LA Professional Servers Co.

42 minutes, $24.95

Whether viewers are planning to make
a career of it or just want to earn some
extra money on the side, the art of wait-
ing tables is given the white-glove treat-
ment in this instructional program cre-
ated by the Los Angeles Professional
Servers Co. Instruction is peppered
with scenes that depict the right way to
go about business and the many faux
pas that could ensue. Some portions are
cheesy, but they do hammer home some
important points, among them the art of
suggestive selling, the best ways to take

‘an order, and the five “critical” points of

service. Also covered are the basics of
table setting, napkin folding, and clear-
ing techniques. Also available is “The
Art Of Professional Food Service” and a
printed study guide. (Contact: 310-859-
6511.)

QUEST: DISCOVERING YOU HUMAN POTENTIAL
Zolar Entertainment Group Corp.

60 minutes, $29.95

This video features a power summit of
some of the most salient personalities in
healthy living today. The inner circle—
Deepak Chopra, Stephen Covey, Marianne
Williamson, Thomas Moore, David Whyte,
and Bernie Siegel—share their recipes on
embracing life via a series of interspersed
interview segments. Each professional
takes a slightly different tack as he or she
explores concepts in developing mental,
emotional, and spiritual health by mini-
mizing the negative effects of fear and
pain and building self-esteem. Some of the
advice may come off as easier said than
done, but the idea of total well-being is
hot, and sales for this tape should be as
well. (Contact: 416-633-4444.)

TRAVEL

VIDEO VISITS: CHINA

International Video Network

60 minutes, $24.95

As much a lesson in the history and cul-
ture of a people as it is travelog, this latest
addition to IVN’s Video Visits line whisks
viewers on a whirlwind visit to China.
Famous landmarks such as the Great Wall
are just the beginning. The program also
includes a tour through the bustling
streets of Beijing and the ports of Shang-
hai, a ride into the tranquil countryside to
see the charming Sichuan teahouses, and
a chance to navigate the winding canals in

the city known as the “Venice of the
East.” As well as the sites of China, the
people who call the country home are in
the spotlight, courtesy of carefully
thought-out narration and a fabulous eam-
era crew.

ENTEIS*
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SNOOPY'S CAMPFIRE STORIES

Virgin Sound and Vision

Windows/Macintosh CD-ROM

Good grief! The Peanuts gang has gone
digital with this educational CD-ROM
aimed at children ages 4-8. The whole
gang appears in several outdoor camp
activities that build communication and
comprehension skills. Among the tasks
kids must perform to complete the
adventure are a wildlife photo shoot
and a fishing expedition. Participants
can also write a letter about their activ-
ities. A read-along storyline accompa-
nies the game as it is played. “Snoopy’s
Campfire Stories” is only one of many
“edutainment” titles to vie for the
attention of consumers this holiday
season. However, the strength of the
Peanuts franchise will likely help it
stand out from the competition.

KALEIDOSCOPE EYES: PSYCHEDELIC
ROCK FROM THE '60S TO THE '90S

By Jim DeRogatis

Citadel Press (a division of Carol Publishing
Group)

274 pages, $16.95.

In this ambitious and fascinating
book, Jim DeRogatis knowledge-
ably explores every facet of psy-
chedelic rock—not merely the obvi-
ous tie-dyed, Day-Glo music that
swirled around the Summer of
Love, but every type of rock music
with a theme of expanding the
mind.

DeRogatis’ extremely thorough
and well-researched book begins at
the very beginning: the discovery
of LSD-25 in 1938 and the chemi-
cal’s subsequent history and even-
tual burst of popularity and cul-
tural significance in the '60s. From
there, he goes on to the role of LSD
in '60s music. He discusses musi-
cians whose use of LSD influenced
their music, but astutely, he also
points out that many “psychedelic”
musicians never even touched the
drug, noting that “LSD captured
the popular imagination by 1966 to
the point where people who had
never had a psychedelic experience
thought they had a fairly good idea
of what one was like. Many of the
bands that recorded psychedelic-
rock songs in the wake of the
groundbreaking efforts of 1966 had
never taken psychedelic drugs, but
the subculture told them every-
thing they needed to know to sound
authentic . . . More important, the
word ‘psychedelic’ came to signal a
set of sonic clues.”

As DeRogatis points out, some
groups simply jumped on the psy-
chedelic bandwagon because it was
trendy; musicians who didn’t take
drugs were nevertheless interest-

ed in the possibilities of musical
experimentation, new sounds, and
imaginative imagery. Despite the
role of LSD in its inception, the key
to psychedelic music is not drugs,
according to DeRogatis. He writes,
“Living a psychedelic lifestyle or
creating psychedelic art means
rejecting rules, breaking down
boundaries, and opening doors
wherever possible.”

The author offers colorful, in-
depth analyses of dozens of '60s
bands, including the Beatles, the
Rolling Stones, Roky Erickson &
the 13th Floor Elevators, Love, the
Grateful Dead, Jefferson Airplane,
Donovan, Pink Floyd, the Incredi-
ble String Band, and a host of
garage bands-and one-hit wonders.
In an engaging style, he gives the
history of each band and explains
where its music fits into the psy-
chedelic genre. He enthusiastical-
ly gives credit for great melodies
and groundbreaking albums but is
equally sharp about criticizing self-

indulgence and pretentiousness
and pointing out moments when
musicians began to repeat them-
selves and lose their focus.

The book becomes even more fas-
cinating when it leaves the '60s and
discusses the way psychedelia
planted the seeds for other genres:
glam rock, new age, progressive
rock, experimental rock (Frank
Zappa, Captain Beefheart), ambi-
ent music (Brian Eno, Bryan Ferry,
Roxy Music), “krautrock” (the
machine-inspired sounds of
Kraftwerk, Can, and other German
bands), psychedelic punk and post-
punk (Pere Ubu, Wire, the Feelies),
’60s-influenced '80s music (Julian
Cope, Robyn Hitchcock, XTC, Rain
Parade, Green On Red), “mope
rock” (the Cure, the Smiths,
Depeche Mode), psychedelic hip-
hop and trip-hop (De La Soul, PM
Dawn), acid house, and acid jazz.

DeRogatis weaves these dis-
parate elements together in a con-
vineing and eye-opening way. His
encyclopedic knowledge of all kinds
of rock music is combined with
quotes from his own interviews
with various bands, as well as other
articles and books. His enthusiasm
for his subject shines through in his
writing, sparking the reader’s
interest and making him/her want
to learn more. For those inspired
by the book, DeRogatis includes a
discography of seminal psychedel-
ic albums, and just for fun, there’s
a list of pop-culture icons with
varying degrees of psychedelic
overtones (among them Dr. Seuss,
Star Trek, Ouija boards, Monty
Python, virtual reality, J.R.R.
Tolkien, and “Pee-Wee’s Play-
house”).

TRUDI MILLER ROSENBLUM

THE NEVERHOOD

DreamWorks Interactive

PC CD-ROM

If Gumby and Pokey were a bit more
intellectual, they would probably reside
in the twisted, technically brilliant
world of “The Neverhood.” With an
expansive environment made entirely
of clay, “The Neverhood” is one of the
most original titles of the year. The
gamer assumes the role of a claymation
figure that must navigate through an
eerie but faseinating adventure filled
with puzzles to solve and villains to
conquer. One of the disc’s more subtle
charms is its soundtrack, which con-
sists of a jazzy scat that varies from
room to room. A strong start for the
new DreamWorks Interactive label,
which likely has one of this year’s
sleeper hits on hand.

AUDICH
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HORRORS! A PRAIRIE HOME COMPANION
By Garrison Keillor

Read by Garrison Keillor and others

HighBridge

Two hours, $17.95

Raconteur Garrison Keillor’s folksy
congeniality is in fine form on this col-
lection of live Halloween-themed per-
formances, most of them recorded from
1992 to 1995 at the Fitzgerald Theater
in St. Paul, Minn. The popular host of
the “Lake Woebegon” and “Prairie
Home Companion” radio programs
tells ghost stories, reminisces about
Halloweens past in his hometown,
recites comical Halloween poems
(along with a darker one, Edgar Allan
Poe’s “The Raven”), and performs skits
with other performers (the funniest of
these are a conversation between Keil-
lor and two houseflies on the subject of
religion and a modern update of “Little
Red Riding Hood”). Pianist Butch
Thompson provides the atmospheric
music—*“Creepy Feeling” by Jelly Roll
Morton and “In The Dark” by Bix Bei-
derbecke.

THE CHRISTMAS MYSTERY

By Jostein Gaarder

Read by Isaiah Sheffer

FSG+Penguin

90 minutes (abridged), $9.95

The first audio release on the new
FSGePenguin imprint is a Christmas
tale by the author of the best seller
“Sophie’s World.” Unlike most of the
Christmas audios that come out this
time of year, this one has a Christian
theme, as opposed to being just a gen-
eral holiday story. Young Joachim finds
a magic Advent calendar in the back of
an old bookstore and discovers that
behind each door is not simply a pie-
ture, but a continuing story, in 25 chap-
ters. The calendar’s story tells of Eliz-
abet, a little girl who followed a lamb
into the forest and met an angel who
was going back in time to witness the
birth of Christ. Elizabet and her
friends travel over the centuries and in
the course of their travels are joined by
other pilgrims, including the Three
Wise Men. Woven into Elizabet's story
are various Biblical parables. Mean-
while, Joachim finds a mystery in the
present: The calendar was made by a
man known only as John, who has a
photo of a young woman also called
Elizabet. And Joachim’s parents find
out that several decades earlier, a little
girl named Elizabet disappeared with-
out a trace. Elizabet’s true identity is
finally revealed, with appropriately
spiritual, uplifting overtones. Isaiah
Sheffer gives a sensitive performance.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los -
Angeles, Calif. 30036. BOOKS: Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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Call Jeff Serrette
NY State - 212-536-5174
1515 Broadway New York, NY 10036

FAX YOUR AD

Display
Classified:

1" - 1 issue
1" - 3 issues
1" - 13 issues

1" - 26 issues

CLASSIFIED ADVERTISING RATES
Regular Classified : $5.50 per word, minimum order: $115.00
$156.00 PER
$143.00 PER
$136.00 PER
$127.00 PER
1" - 52 I55URS wevviiennisinnnvrnrrooisassssnsances $106.00 PER
REVERSE ADVERTISEMENTS: $20.00 « Fancy border: $10.00
POSITION WANTED: $75.00 PER COLUMN INCH

BOX NUMBER: $22.50/RADIO HELP WANTED: $85.00 PER INCH

CALL TOLL FREE: 1-800-223-7524

SERVICES

COMPACT DISC
Replication
e Bulk CD-Audio / CD-ROM
¢ Retail-Ready Packages

¢ Vinyl Records
¢ Cassette Duplication

The Choice of Indies, Since 1977

EUROPADISK/LTD,
For Sales or a Catalog, Call: 800-4 5 5 -85 5 5

75 Varick Street, New York, New York 10013, {212) 226-4401 FAX (212} 966-0456

THE NAMES YOU KNOW AND TRUST...

HIGH BIAS BULK-BLANK AUDIO TAPES FULL LINE OF RECORDING
UNBOXED-UNLABELED AND 'DUPLICATING SUPPLIES

LENGTH ’%RE?A( millxl?ll Bcf.zﬁi': acEngM? 3 [T @BASF
coBayy PLUS SUPR TDK AMPEX IM

€10 24¢ | 25¢ 25¢ 28¢ maxell SONY
C-15 26¢ 27¢ 30¢ 3¢
c-20 | 28¢ 30¢ 3¢ 35¢
€-30 33¢ 3¢ 3¢ 45¢
44 40¢ as¢ 42¢ s8¢
e 47¢ 50¢ s0¢ s8¢ CORS - A-DATS
C-80 56 ¢ 68 ¢ 65¢ 85¢ MD'S-HIBMM
c-92 62¢ 75¢ 72¢ 87¢ DCC-DATS

L C-100 | 70¢ 83¢ 76¢ 95¢

DIRECT ON CASSETTE PRINTING

ALL LENGHTS AVAILABLE - 1 MINUTE TO 126 MINUTES CUSTOM LABELS AND J-CARDS

...FROM THE COMPANY YOU KNOW AND TRUST

764 5th Avenue, - 145 Lauro Pinero Ave., VIsA
Brooklyn, New York 11232 @ e/l Ceiba, Puerto Rico 00735 @

In NYC Tel: (718) 369-8273 In Puerto Rico Tel:
24 Houwr Fax: (18] 369-8275  National Recording Supplies Inc.  {809) 885-2316

CALL TOLL FREE 1-800-538-2336

<" GOMPACT DISCS
1000« $1595

Limitep TIME

L]

GUARANTEED
QUALITY

HLHIRC

oM :T aralirg
BURBANK, CA 91510

(800) 423-2936
Fax (818) 569-3718

RetaiL READY PACKAGE

CUSTOMER SUPPLIES: DAT, 1630, or CDOR MASTER » COMPOSITE
NEGATIVES & COLOR KEYS » CD LABEL FILM POSITIVE

COMPACT DISCS
500 - $950.00

FROM YOUR CD-REAOY MASTER:
Glassmaster
Free Layout & Design

500 - $499.95 (Reorder - $349)
1000 - $799.95 (Reorder - $653)

2 Color Label Printing J
Protective Vinyl Sleeve Includes:
Convertible to our 1 Color CD Package RUNNING MASTER
TEST CASSETTE

anytime: {from your Camera-Ready Art}:
1 Color - 2 Page Booklet and Traycard,
Jewelbox and Shrinkwrap
lincluding Composite Negs) add $399,00.
1 Color Rear Cards including Typesetting
add $100.00

Rainbo Records and Cassettes

APEX PRINTING ON SHELL
1 COLOR WRAP-AROUND CARD
COMPOSITE NEGS ® SHRINK WRAP

ASK FOR OUR FREE BROCHURE!!

1738 Berkeley Street, Santa Monica, CA 90404 - (310) 829-3476 - Fax {310) 828-8765

CLASSIFIED ADVERTISING IS NON-COMMISSIONABLE

SERVICES

-ANALOG/ DIGITAL MASTERING

«SONIC RESTORATION = CD ONE-OFF'S
+COMPACT DISKS

*CASSETTES (HIGH SPEED/ REAL TIME)
-COLORED VINYL

<CUSTOM CASSETTE BLANKS

«DESIGN « PRINTING » PACRAGING

.310 HUDSON STREET
HACKENSACK. NJ 07601
TOLL FREE: 1-888-TRUTONE

COMPLETE!
RETAIL
1
READY! SAS INDUSTRIES

Digital Bin INCORPORATED
Cassette Duplication

CD Replication

Video Duplication
Digital Editing

Graphic Art Services

FIIEE CATALOG

FREE DIGITAL BIN DEMO «
CALL 1-800-955-7271

Order Toll FREE
1-888-DJMUSIK
356-8745

[~ NY cails :

1.718-291-8241 Mﬂﬂe
Fax /W”

1-718-291-3011 RECORDS ORDER BY MAIL

NO ONE LARGER-NO ONE CHEAPER

« VINYL large selection of 12", break beats &

LP's (Rap, R&B, Out of Print Classics, House,

Freestyle, Reggae)

« CASSETTES & COMPACT DISC From New

Releases to classics & mega mixes)

« VIDEQ’s New Releases, Music Videos, Black

Movies, Martial Arts, Japanimation, Horror,

Classics, Gangster, Adult, DJ Battle

« DJ EQUIPMENT Large selection of

Turntables, Mixers, Lighting & More. Cali for

catalog.

« ACCESSORIES Cases, turntable mats,

cartridges, Posters, Walkman’s & More!
www.musicfactory.com

Worldwide Service!
163-18 Jamaica Avenue, Jamaica, NY 11432

WHOLESALE ORDERS WELCOME
CALL FOR FREE CATALOG!

GET YOUR CD TO RADIO
with custom mailing labels and
listings for the radio stations of
your choice (U.S. and Canada).

Call M Street
1-800-248-4242

*~*DPEAL ESTATE TO THE STARS**
For Real Estate information call
Kara DioGuardi in NY
212-536-5008
Cuail Toll Free: 1-800-407-6874

Real Estate to the Stars

$74.00 per inch
ALL MAJOR CREDIT CARDS ACCEPTED

'SERVICES

CD Replication
POWER PACKAGE 1

1000 Units

$1690,00 USA: 1-804-745 6354
8 page Booklet EUROPE: (011)-49-30-873-4393
CD Labet 3 colour E-MAIL:

Jewel Box & Shrink wrap
special Discounts on 3000 Units

Anymore questions?
Please send Fax Request:

STONEWALL RECORDS@t-online.de
we ship to any country worldwide!

Stonewall Records, Guentzelstrasse 56, 10717 Berlin, Germany

QUALITY PRODUCTS MADE IN EUROPE

THE ONLY NUMBER YOU-NEED
=/ FOR MARUFAGTURING
AT0Z (212) 260-0237
HUSRENSING (D AND CASSETTE OFFERS
1,000 CD Abbums + Ghissmoster « 2 Color

On Body Print + 4 Poge Booklet and Tray Card
4x1 Color * Jewel Bax * Shrink Wrap

ey
611 Bmadway From DAT Master and Composite Printers Film)
Suite 615 §11250
New York, 1,000 Cassetes * Running Master
* Labef Plate * | Color Print on Cossette lnserts
NY 10012 « Noreka Box  Shrink Wrap
(21 2) 260-0237 From DAT Moster and Composite Printers Filmi
Fax $925
I (212) 260-0631 - Full Typesetting ond Design Service
| S + All Edifing ond Pockoging requirements

COMPACT DISCS °* 85¢ EACH
{Bulk from your C.D. ready moster and label positives) minimum 1000

Complete CD and Cassette Packages Available

1-800-874-4174
CALL FOR A QUOTE
Digital Mastering Syswems ¢ Digitol Audio Duplication ® Computer Graphia

NATIONAL TAP%;DISC

1110-48th Avenue North * Nashville, T

MIRROR IMAGE

TIKHOR INVCE
A D
g

Your One Sto .
O suppier [LpulS

® Advanced Pre-Mastering
» Professional Mastering

» Siate-of-the-
Art Replication

2200 CAROLINA PLACE]
FORT MILL, SC 29715 IS N

(800) 486-6782 ggmphte Quality
FAX: (803) 548-6072 [EARELIG

1
UIDE TO FREE'

\ "“‘N‘m\ Full of tips from the manufacturing side
M on how to prepare your moster for
\ errar-free monufacturing. A must for
- recording artists ani studios.
all t or your [4=]
Call today for your FREE copy:

1-800.468.6353

609-663-9030 » http:/ /www.discmakers.com

> DISC MAKERS

‘no ul ooy C®
LL l-l'.L.‘kL'l:

212'-333-5953

E-Mail: digitalforce @ morebbs.com
TOTAL CD, CD-ROM
& CASSETTE PRODUCTION
MASTERING GRAPHIC DESIGN
REPLICATION PRINTING

PERSONALIZED EXPERT PACKAGING
SERVICE

The Power of Excellence M
330 WEST 58th ST, NY, NY 10019

CD

MANUFACTURING

Casserte DupLicaTiON ¢ Grapsic DESIGN
PRINTING ©® DiGITAL EDITING & MASTERING

ESP

EASTERN STANDARD PRODUCTIONS, INC.
37 JOHN GLENN DRIVE BUFFALO NY 14228
{716) 691-7631 + FAX (716) 6917732

1-800-527-9225

CUSTOM COMPACT DISCS
Affordable single copy CDs starting at $30.
$5.00 OFF WITH THIS AD
46 PRODUCTIONS
42W557 Hawk Circle, St Charles, IL 60175
Tel (800) 850 5423 — FAX (800) 203 1725
Contact Us On The Internet at 46P@wwa.com
Visit our Web Page at http://www.beaches.net/46P
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HELP WANTED HELP WANTED FOR SALE

St Zy

NEW POSITION AVAILABLE:
Chief Operating Officer, Sub Pop Records

As Chief Operating Officer at Sub Pop Records, you will play a crucial role in our
executive team, responsible for assessing the profit performance and viability of our
music projects and media ventures. You will be instrumental in drafting our annual
budgets and keeping us on track in the rapidly changing conditions and new
opportunities facing the music industry and peddiers of culture in general. You will
work out of our headquarters in spectacularly scenic downtown Seattie, Washington,
providing leadership and supervision to department heads in our Accounting, Legal,
Network, Production and Sales departments.

To qualify, you will bring least two years of executive leadership experience and a
strong financial background from the Music Industry, Music Publishing, Software,
Related Media or Financial fields. A working knowledge of typical music business
contracts is important. An MBA, Accounting or Finance Degree is preferred. Fluency
in Excel and Access are also desirable.

Please reply with Letter of Introduction, Resume and Salary Requirements before
Oct. 21 to:

Chief Operating Officer * Sub Pop Records ¢ Suite 1103
1932 First Avenue * Seattle, WA 98101
or Email to: newjob@subpop.com

Being Manhattan's most successful
music retailer has created an excep-
tional opportunity for an expenenced

STORE MANAGER

The successful candidate will have hands-on experience managing a staff
of 60+ in a high volume ($10m+) environment. Excellent busi-

ness management and staff development skills are essential.

In exchange for your enthusiasm and expertise. we'll provide

you with an excellent compensation package aiong with a
challenging, exciting work environment. Interested candidates HMV

are invited to forward/fax resume to: Louise Fletcher,

HMV USA, 333 Ludlow St., Stamford, CT 06902;

fax 203-969-0144. EOE.

Rapidly expanding Chicago promotions
agency has two positions for our national field
marketing campaigns on behalf of a major
tobacco company.

National Field Manager - Qualified candidate
must possess 5-7 years of marketing
services/agency/media experience, be able to
handle multiple tasks, have proven managerial
skills, and be able to mentor and motivate our
field staff. Code: NFM

Special Event Coordinator - To qualify the
candidate must be a self-starting, resourceful
person to conceptualize and coordinate
special nightclub events on a national level.
This position allows substantial creative
output and is nothing short of a great
opportunity. Three 1o five years of related
experience and a knowledge of the club scene
is preferred. Code: SEC

Send resume and salary requirements to:
KBA, 640 N. LaSalle, # 350, Chicago, IL 60610

DIRECTOR SALES/
MERCHANDISING WANTED
Leading New Media Entertainment
Company is seeking Director of Sales &
Merchandising (NY office). Candidate
should have extensive music industry
contacts in sales, marketing, and distribution

and demonstrate experience in music
retailing and merchandising. Qualifications
required: record industry sales &/or music
retail experience, management experience,
Internet knowledge, basic computer skills.
Fax resumes to:
212/742-1755
(Attn: SVP and GM)

Major Contemporary Christian
Record Company seeks seasoned
professionals to assume the
responsibilities for several key
openings in our Marketing
Department:

» Sr. Director, Media Relations
3 years Publicitly experience
= Sr. Director, Retail Marketing
5-7 years Marketing/Sales
experience
» Sr. Director, Promotion
3-5 years Promotion/
Publicily experience
» Manager, Special Markets
2-3 years Sales experience

We ofter competitive salary and
generous benefits. Qualified
candidates send resume, cover
letter and salary requirements to:

Human Resources
P. 0. Box 5085
Brentwood, TN 37024-5085

No Phone Calls Please

SALES MANAGER

RED Distribution has an opening for a New
York based Sales Manager to help oversee
all sales functions in the Tri-State area of NY
NJ and Conn. Some travel required
Candidate should have at least 5 years
Sales/Sales Mgmt. exp., preferably in music
business. Must have strong leadership
abilities, exceptional organizational and
presentation skills, and computer
experience.

Fax or mail Resume to: fax #212 337-5277

FRANK FALKOW
RED DISTRIBUTION
79 Fifth Ave., New York, NY 10003

* Psychedelic + Heavy Metal » Punk + Jazz « Blues * R&B
Campus Records

Wholesale Distributor of [T

“Deletions/Overstocks”

874 Albany Shaker Road
Latham, NY 12110

(518) 783-6698 EXPORT
(518) 783-6753 FAX
For a Unique Blend of Independent and
Major Label Closeouts and Overstocks

5,09 « 104 + satpjg « dog

Thrash « Noise » New Age

o [2LISNpUL « MR » 986Dy » 01u0N23]7 « 30uRQ -

LICENSED MUSIC APPARREL
"OVER 100 ARTISTS"
CALL FOR FREE CATALOG
DEALERS ONLY

1800 328 0308

FREE DJ & NIGHTCLUB CATALOG

Call Today: 1-800-45-8300

PRO SOUND &
STAGE LIGHTING™

COMPUTERS

Buy direct and save! While other people are
raising their prices, we are slashing ours. Major
label CD’s. cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890-6000.
FAX: {609) 890-0247 or write
SCORPI0 MUSIC, INC.
P.0. BOX A

TRENTON, NJ 08691-0020

SPANISH CUTOUTS

Large Selection of Cassettes & CD's
Custom Prepacks Available
TARGET MUSIC DISTRIBUTORS
7925 NW 66th Street - Dept. S
Miami. Florida 33166
PH: 305-591-2188 « FAX: 305 591-7210
DEALERS ONLY

BOOKS/
PUBLICATIONS

i

MORE THAN 30 YEARS OF EXPERIENCE
770+840°+9723 FAX

Recordrak"

QA

For Record Stores

“Colored Jewels « Jewel Boxes

eq‘%e CD Blisters * Security Packaging
oo*ﬂ,.- Plastic Sleeves * Price Guns
\©% " Mailers * Dividers ¢ Norelcos

The Jewelmaster Packaging System
Retail-level shrinkwrapping. Does CD's, Videos
cassettes, LP's, posters & more...only $189.95!
Indies » Budgets * Novelties = Accessories * Blank Tape
Performance Dist'ss_
2 0ak S7. New Brunswick NJ OB90 1
Tel:908.545.3004 Fax:908.545.6054

ROCK AND SOUL
ELECTRONICS

470 462 7th Ave, NY, NY-10018
212-695-3953/Fax 212-564-5358
For 20 years - N.Y. #1 Music Source
DISCOUNT PRICES
» Large selection on 12" vinyl & LP’s
* CD's » Cassettes - Blank Tapes
PRO D.J. Equipment
» Mixers » Cases * Turntables *
Cartridges « Mail Orders Available

WANTED TO BUY

Inventory Management

| 800-942-3008

Fax 203-269-3930
Voice 203-265-3440

CASH-CASH - CASH
Top $ paid on CD’s, Cassettes,
LP’s, Music Books, Rock
T-shirts. No quantity too big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

E-m