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AVOID TARGETING YOUR
STATION IN THE FOOT!

Targeting consumers by lifestyle clusters
works for some products and services,
but does it accurately reflect musical
preferences? Fairwest Direct
co-founder/Sr. VP Greg Fredrick

aims for the answers.

Page 16

BEATING THE FEELING OF
‘ON THE BEACH’ BURNOUT

Former WDGG/Raleigh morning co-host
Mike Stiles describes the yearlong
journey it took to land his next gig —
Exec. Producer of WSTR/Atlanta’s
morning show.

Page 33

HOW HOT ACs HANDLE
CURRENTS-TO-OLDIES
TRANSITION PROBLEMS
WKTI/Milwaukee PD Danny Clayton
and WMC-FM/Memphis OM/PD Chuck
Morgan talk about solving the problems
of blending today’s currents with
yesterday’s favorites.

Page 62

° Dr. Laura Schiessinger now President;
Paul Douglas appointed VP/GM
at SBI Broadcasting

Marc Chase becomes Jacor’s
Dir/Cincy Programming Ops

* Tim Dukes adds OM duties for KHTS/
San Diego; Todd Shannon becomes PD

* Bob Reich appointed COO; Brian Krysz
becomes Dir./Programming for
Cromwell Group quombo

Page 3

(THIS #] WEEK

CHR/POP
* DONNA LEWIS | Love You Always Forever (Atiantic)

CHR/RHYTHMIC
» KEITH SWEAT Twisted (Elektra/EEG)

URBAN
* D’ANGELO Me And Those Dreamin’ Eyes Of Mine (EMI) |

URBAN AC |
* MAXWELL Ascension (Don't Ever Wonder) (Columbia) ‘
|
|
|

COUNTRY
* RICK TREVINO Learning As You Go (Columbia)

NAC
* NORMAN BROWN Better Days Ahead (Modazz/Motown)

HOT AC
© ERIC CLAPTON Change The World (Reprise)

AG
© ERIC CLAPTOM Change The World (Reprise)

ACTIVE ROCK
* SOUNDGARDEN Burden In My Hand (A&M)

ROCK
« TOM PETTY & THE HEARTBREAKERS Walls (Warner Bros.)

ALTERNRATIVE
* R.E.M. E-Bow The Letter (Warner Bros.)

ADULT ALTERNATIVE
* JOHN MELLENCAMP Key West Intermezzo... (Mercury)

NEWSSTAND PRICE $6.50

THE INDUSTRY’S NEWSPAPER

ABC’s David Kantor: Putting
A New Face On Network Radio

M Division President discusses his current
role in the radio industry’s new paradigm

BY Ron RODRIGUES
R&R MANAGING EDITOR

ABC Radio Net- |J

works President
David Kantor
hopped aboard the
radio industry’s ex-
press locomotive at
just the right time.
Business is sizzling,
and programming
opportunities seem to
be widening. But he

isn’t just a passive observer
enjoying the ride. He’s the con-
ductor — constantly pushing
forward with a new acquisition
here, a new venture there.
During his tenure with the
company so far, Kantor has
overseen the acquisition of
ABC’s 24-hour formats from
Satellite Music Network, the
disposition of its fulltime Talk
programming, development
of specialized national per-
sonalities such as
Joyner and the Fabulous

Tom

71 Sports Babe, and a
 variety of other prod-
| ucts including show
prep and hard-copy
news.

In this exclusive in-
terview with R&R,
Kantor discusses
what’s up with his
company as well as
the challenges he fac-
esin aderegulated en-
vironment.

R&R: What is the role of
aradio network these days?

David Kantor: As you
know, radio networks were
24-hour programming servic-
es at one time. Then, as radio
became more local, networks
responded to the TV compe-
tition by becoming a parttime
programming service, mainly
in the news and information
area and syndicated shows for
nights and weekends. What’s
happened in the past 10 years

KANTOR/See Page 28
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Bouloukos Tapped As Co-C00
For Amerlcan Radlo Systems

American Radio Sys- |
tems has hired Don Bou-
loukos as co-COO. Bou-
loukos — who had been
President of the Capital
Cities/ABC-owned radio
stations for 10 years —
will be responsible for
ARS’s stations in Port-
land, OR; Rochester, NY;
Austin; and Dayton.
He’ll also oversee the
outlets in St. Louis, Kan-
sas City, and Seattle following the
completion of ARS’s merger with
EZ Communications.

ARS’s other markets will be
handled by current co-COOs
David Pearlman (Boston, Hart-

Bouloukos

ford, Baltimore, West
Palm Beach, Buffalo,
and Pittsburgh) and John
Gehron (Philadelphia,
Charlotte, Sacramento,
San Jose, Fresno, Las Ve-
gas, and Omaha).

“Don is an accom-
plished ard seasoned
group veteran who com-
bines exceptional radio
knowledge and instincts
with strong personal
character,” Chairman/CEO Steve
Dodge said. “Don is viewed with
respect and affection by those
who have had the opportunity to

BOULOUKOS/See Page 28

KXEZ/L.A. Now Rhythmic KIBB

Ending months of speculation,
Viacom Soft ACKXEZ/LosAn-
geles officially bowed out on
August 29 at noon in favor of a
rhythmic-leaning/’70s, ’80s, and
"90s-based Hot AC. The Gap
Band’s “You Dropped A Bomb
On Me” ushered in the new
station, now
known as KIBB
“B100.3 FM.”

“This is the ra-
dio station that
Los Angeles has
been waiting
for,” remarked
VP/GM Ken Christensen. “It
has the music, fun, and attitude
that [will attract] a large portion
of the market.” Core artists are
Toni Braxton, Mariah Carey,
Gloria Estefan, Madonna, and
Prince.

KXEZ PD Tony Coles engi-
neered the format flip and re-
mains with KIBB in the same
capacity. The station, however, is

¥ I:.J_;_-':y

currently jockless, and a fulltime
airstaff is expected to be in place
later this month.

“Having the right personalities
is important because they’re the
ones who will bring {ife to the sta-
tion,” Coles said. “There are
many talented people out there,
and we’ll keep looking until we
get the very best.

“Rhythmic
music has al-
ways been part
of the Southern
g California life-
style. There’s fi-
nally a station that reflects what
living in Los Angeles is all about.
We want this station to be a place
where listeners will connect with
the music.”

One day before KXEZ’s switch
(8/28), Dave Beasing exited as
PD of KXEZ'’s duopoly partner,
Alternative-leaning Hot AC

KiBB/See Page 28

Claus New VP/GM
At WOGL-FM/Philly |

Six-month
CBS Televi-
sion & Radio
VP/Station Op-
erations Chris
Claushas been
named VP/GM
of WOGL-
FM/Philadel-
phia. He suc-
ceeds Dennis
Begley, who
recently left the
CBS Oldies outlet to become VP/
GM of crosstown WPEN-AM &
WMGK-FM (R&R 8/30).

According to CBS Radio Pres-
ident Dan Mason, “Chris is one
of our most experienced and suc-
cessful managers. This appoint-
ment pairs a great manager with
a terrific station.”

Claus told R&R, “WOGL is
one of Philadelphia’s great sta-

CLAUS/See Page 28

Claus

- Small Operators ‘Run

Harder, Faster, And

- Smarter’ To Compete With Industry Giants

I New avenues of cash flow sought,

By JEFFREY YORKE
R&R WASHINGTON BUREAU
his is the new David and Goliath story. Go-
liath, in this case, is played by the radio ti-
tans, the fast-expanding groups such as West-
inghouse/CBS/Infinity, American Radio Sys-
tems, and Chancellor Broadcasting. Playing
the role of David are the mom-and-pop stations,
the big-city stand-alones, and the small regional
broadcasters with a handful of stations choosing
not to slay big corporations, but to simply co-
exist in the “‘grow or go” post-Telecom world.

While the battle plans of the smaller opera-
tors vary, most agree they can still operate suc-
cessfully — whether it’s in the shadows of the
big boys or as suburban outlets creating their own
universe.

The competition is “making us run harder,
faster, and smarter,” acknowledges Oliver Sut-
ton, who manages his family’s Inner City
Broadcasting outlet WBLS-FM/New York.

while no debt eases the procass

“They haveé more money to spend on advertis-
ing and promotion.”

Sutton has turned to “non-traditicnal, non-
spot-related” sources such as listener boat rides,
concerts, and other recreational and entertain-
ment activities to generate income at WBLS. In
fact, the Urban AC station has sold ouk two spe-
cial performances of the play “Diary of A Black
Man” to be held at the 2000-seat Beacon The-
ater this weekend. Last month, Sutton hired
Mark Nieman as Director/Event Marketing to
develop still more non-traditional radio product
that can be sold in addition to airtime.

‘Holding Our Own’
For now, Sutton says, “We are hclding our
own.” But like many smaller operators, he adds,
“We intend to grow.” He says Inner City —

which also operates crosstown Talkker WLIB-
AM, two stations in San Francisco, and another

STATIONS/See Page 8

The industry's pick to click — http.//www. rronfine.com
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Produced and arranged by Keith Thomas for Yell,ow Elep-hant Music. ‘Management: Marie Johnson & Creative Partners. wo R K

FIRST

soundtrack featuring

PUFF JOHNSON, DIANA KING, BILLY PORTER,
BROWNSTONE, EURYTHMICS, DIONNE FARRIS AND OTHERS

Album release date: September 17.

m Motion Picture Artwork, Photos, TM & Copyright © 1996 Paramount Pictures. All Rights Reserved
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Schiessinger Takes
SBI President Post

™ Douglas is VP/GM

Dr. Laura Schlessinger has as-
sumed control of SBI Broadcast-
ing, the program
supplier that dis-
tributes her suc-
| cessful talk pro-
gram. Additional-
1y, Paul Douglas
has joined the
company as VP/
GM. The chang-
J es were made fol-
* lowing the exit of
SBI President
Alan Fuller.

“This is an extraordinary opportu-
nity to join the team of profession-
als responsible for what I believe is
the most important program in the
country,” said Douglas. “Dr. Laura’s
message is resonating across North
America, and our team will work
very hard to make sure her profound
interest in helping people become
better human beings touches more
and more lives each day.”

$Bl/See Page 28

Schlessinger

&M shvnlle 'Has”
Called it Quits

A&M/Nashville closed its doors
Tuesday afternoon (9/3), two and a
half years after its launch as Poly-
dor/Nashville — sister label to
PolyGram’s Mercury/Nashville

%
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Radio Business Still On Rise
hanks to continued economic stability along with strong consumer confidence,
radio industry ad revenues in July were up 7% over July of last year, accord-
ing to the RAB.

Both local and national business were up in aimost all regions, but growth was
strongest in the Southeast (where Atlanta staged the Olympics during the month)
and the West. On a year-to-date basis, the Southeast region also showed the
bestimprovement with local business up 11% and national numbers rising 14%.

RAB President Gary Fries expects the industry to maintain its growth pace
through the rest of the year as the presidential campaign enters the home stretch
and as the fourth-quarter shopping season approaches.
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Chase Aues Jaor’s New Created |
Dir./Cincinnati Programming Ops Slot

As a result of Jacor Com-
munications’ recent pur-
chase of WKRQ-FM &
WWNK-FM/Cincinnati
from Citicasters, crosstown
WEBN-FM & WOFX-FM
OM Marc Chase has been
elevated to the newly creat-

Jacor VP/Programming
Tom Owens commented
on Chase’s appointment:
“Maximizing ratings pro-
duction and profitability re-
quires highly coordinated
" product and resource allo-
§ cations. We have come to

—and eight months afterits change | ¢4 Director/Cincinnati Pro- the strong belief that this
to A&M as part of a restructuring of gramming Operations post. process is optimized by
the PolyGra:n labels. Chase will oversee WCKY- L : having one individual —
A press release siated Tor release AM, WLW- AM, WEBN Ch acting ina supervisory ca-

N . » as
after R&R’s deadline (Wednesday, | WOFX and WWNK. Due to e pacity and working in con-

9/4) says the decision came “after
an unsuccessful six-month search
for a creative partner to lead [the la-
bel].” A&M/Nashville has been
without permanent leadership since
President Harold Shedd left in

A&M/NASHVILLE/See Page 28

single-market, multiple-station cert with each station’s PD — over-

ownership regulations enforced by
the Justice Department, Jacor has
| agreed to divest itself of WKRQ.
| The company will either sell or
i swap the station within six months,
Jacor officials said.

see format alignments, marketing
strategies, and resource utilization.”

Chase joined WEBN & WOFX in
1994, following a stint as OM of co-
owned WFLZ-FM/Tampa be-

CHASE/See Page 28

l Laughter was basketball star Shaquille O’Neal’s response to this message bemoaning his recent move from Orian-
dolto L.A. He allegedly sent WHTQ/Orlando a note saying, “If you're going to be jealous, please try not to let it show.
Ha, ha, ha. Nice billboard.” But Shaq didn’t entirely get the joke. According to WHTQ, he addressed the note “to

Take the Money

Shaq Hoops It Up

Steve Miller,” as if Miller were a station air personality.

& Run

Steve Miller
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KHTS/SD Channels In On CHR/Rhythmic

Jacor Broadcasting has flipped KHTS to CHR/Rhythmic as “Channel
933 [nine-three-three], The New Beat Of San Diego.” Alternative sister
XTRA-FM (91X)/San Diego MD Todd Shannon has been named KHTS’s
PD, while 91X OM Tim Dukes adds "HTS OM duties. al-

The station previously was simulcasting sister WFLZ/Tampa. That feed
ended on August 30 at 3pm for 43 straight hours of Los Del Rio’s “Mac-
arena.” At 10am on Sunday (9/1), the station began simulcasting XTRA -
AM’s Chargers-Seahawks NFL season opener, then launched its new
format when the football game was over.

Shannon remarked, “This has been an incredible undertaking working
with Jacor President/co-COO Randy Michaels, VP/Programming Tom
Owens, Director/Cincinnati Programming Operations Marc Chase [see
story, this page], KBPI-FM & KRFX-FM/Denver OM Jack Evans, and
WFLZ PD BJ Harris.”

KHTS/See Page 28

Reich Named Cromwell/Nashville
M Krysz Dir./Prog. as WQZQ flips to CHR

Cromwell Group has
named Bob Reich COO

- R

00

Dance as “The Party.”
Dale Jones will remain as

and Brian Krysz Director/ OM for’QZQ, while Kent
Programming for WMMU- Burkhart will serve as an
FM (Moo 102) & WQZQ- off-site consultant.

FM/Nashville as well as Furthermore, WMMU

News/Talkers WCPZ-
AM/Clarksville, TN and
WHAL-AM/Shelbyville,
TN. Reich most recently
served as President/co-
owner of the Radio Advi-
sory Group; Krysz was
PD at WHCN-FM & WMRQ-
FM/Hartford.

One of Reich’s first moves was
dropping WQZQ’s Classic Rock
format at 6pm last Friday (8/30)
by playing Los Del Rio’s “Mac-
arena” nonstop for 18 hours. It
then officially became CHR/

will evolve from an “alter-
native Country” outlet to
mainstream Country fol-
lowing the departure of MD
Trisha Hennessey. It will
compete against power-
houses WSIX-FM and
WSM-FM, Reich said.

Cromwell President Bayard
“Bud” Walters commented on
Reich’s appointment: “We are very
fortunate to have someone with Bob’s
expertise, experience, and track

CROMWELL/See Page 28

Reich
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Number Of Women, Minorities In Radio News Remains Static
L] Study also finds industry not attracting many college grads

The face of radio news is still largely that of a Caucasian
male, according to a recent survey by the Radio-Television
News Directors Association and Ball State University.

‘While women and minorities com-
prise an increasingly larger part of the
television news industry, they still
make up roughly the same percent-
age of radio news journalists today as
they have for the past several years.

Ball State Professor of Telecom-
munications Bob Papper, who con-
ducted the survey, said the number
of women on a radio news staff is
actually lower this year than last —
down to 31% from 35%. But the
number of women news directors
inched up slightly, from 23% to 26%.

Minorities A Minority

Similarly, the percentage of
news staffs with minorities
dropped from 16% to 13%, while
the number of minority news di-
rectors rose from 8.5% to 9%.

Women and minorities as a per-
centage of the overall radio news
workforce were at 31% and 12%,
respectively. Both of these num-
bers were down slightly from the
previous study.

Main Screen

s Computer

“What we saw with women and
minorities in radio news was a
mixed picture: In some areas the
numbers went up, and some went
down,” Papper said. “I don’t know
that these numbers are terribly
conclusive.”

Papper also stressed that since
the radio survey sample varies
from year to year (while Ball State
surveys roughly the same televi-
sion stations each year), the num-
bers may not be entirely represen-
tative of the radio news industry.

What is clear is that Caucasians
make up 88% of the radio news
personnel. African Americans are
at 6%, Hispanics/Latinos are at
4%, and Asian Americans and
Native Americans each attribute
1%. In news directors positions,
91% are Caucasian, while African
Americans (5%), Hispanics/Lati-
nos (2%), Asian (1%) and Native
Americans (1%) in news director
posts don’t even hit one-tenth of

hard disk.

Maestro is the heart and the brain of the digitally inte-
grated radio station. All operations, from commer-
cials...to music..to announcer text..to up-to-the-
minute scheduling information, are at your fingertips.
Maestro brings all your digital operations together
into one, easy-to-use command center and is your
key to accessing CD quality audio directly from

And when you choose Maestro, or any product from
Computer Concepts, you're buying from a company
with industry leading technology and worldwide radio
experience. Computer Concepts has been developing
software applications and manufacturing computer-
based products for radio since 1974. Our comprehen-
sive understanding of radio broadcasting, plus excep-
tional customer service, set Computer Concepts apart
from other suppliers.

Discover how Maestro from Computer Concepts can
bring excellence and widen the creative range of
your station. Call us today for complete information,

1-800-255-6350.

that figure. The majority of minor-
ity news directors run ethnically
oriented stations.

“A number of years ago we
saw significant growth in the
number of women in news, but it
seems to have leveled off,” Pap-
per explained. He attributed the
decline to the fact that the total
number of people in radio is drop-
ping due to downsizing, and ra-
dio is not an attractive option for
college grads.

Not Viewed As
‘Growth Industry’

“The typical radio station has few-
er people in news today. Often the
situation is a station has a news di-
rector who is the entire news staff,”
Papper said.

“Also, radio is not viewed by stu-
dents as a growth industry. For ev-
ery 100 students who may be inter-
ested in broadcasting, between one
and three are considering radio.
Television is what they’ve grown
up with — it’s more glamorous, and
it pays a lot better.

Continued on Page 8
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Sillerman Duo Receives FTC Blessing

he merger of Robert F.X. Sillerman’s Multi-Market Radio and
SFX Broadcasting can proceed as planned, thanks to last week's
go-ahead from the Federal Trade Commission.
The deal was granted early termination of the waiting period re-
quired under the Hart-Scott-Rodino Antitrust Improvements Act.
Mutti-Market owns 19 stations in eight markets. SFX's acquisition of
Muiti-Market, which was announced in late April, is valued at approxi-
mately $89,355,000. SFX said it expects the $12 per-share acquisi-
tion of Multi-Market to close within the first two weeks of October.
Silterman aiso owns Triathlon Broadcasting.

Financial Roundup

he New York Stock Exchange began trading options (9/4) on

shares of American Radio Systems Corp. (AMRD). Initial strike
prices are set at $30, $35, and $40 with a limit of 4500 contracts. Expi-
ration dates are every three months beginning in January ... Standard
& Poor’s raised the ratings last week on $1.9 billion of Westinghouse
Electric Corp.’s senior unsecured debt from single B-plus to doubie
B. Westinghouse’s corporate credit rating remains at double B. Wire
reports said the ratings for Westinghouse, CBS, and Infinity Broad-
casting will likely remain on CreditWatch untit the merger is complete
and Westinghouse determines whether it wilt split up its broadcasting
and industrial businesses ... Moody’s Investors Services assigned a
B1 rating to Westinghouse’s $5.5 billion five-year senior unsecured
revolving credit facility. Moody’s said the rating “reflects the strength of
the company’s growing and more profitable broadcasting operations,
which are’offset by its stili-leveraged capital structure, the need to make
significant investments to expand its media activities, and the outiook
for continued weak profitability and cash generation by its portfolio of
industrial businesses.”

Beasley, Evergreen, Crescent Deals Glose

easley Broadcasting has closed on its $57 million purchase of
Sunshine Wireless's WQAM-AM & WKIS-FM/Miami. At the
same time, the firm also settled with OmniAmerica on OmniAmeri-
ca’s $21.3 million purchase of Beasley's WJHM-FM/Oriando.
Evergreen Media has closed on its $44 million acquisition of Cres-
cent Communications’ KYLD-FM/San Francisco. In addition, Cres-
cent completed its $40 million divestment of San Francisco combo
KSOL-FM & KYLZ-FM to Tichenor Media.

hat do the tea leaves say about the future of news audiences?
That's what the RTNDA hopes to answer during its Interna-
tional Conference in Los Angeles, October 9-12,
The association said the research, conducted by Princeton Sur-
vey Research Associates, will “explore news habits of young adults
and users of online services and the Internet.”

CEA Hits The Superhighway

l nvestment bank Communications Equity Associates Inc. is
one of the latest communications businesses to join the infor-
mation superhighway. Cyber CEA can be found at http://
www.commequ.com. The site contains information about the com-
pany as well as other industry news.

T T —

Pantal A
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visary Campaig Rolls Out

The National Association of Recording Merchandisers (NARM) and the Re-
cording IndustryAssociation ofAmerica (RIAA) have rolled out a year-round,
point-of-purchase campaign designed to educate parents about the indus-
try’s Parental Advisory Program. The campaign highlights the distinct black
and white label that record companies apply to sound recordings with explicit
content. Thousands of retail outlets are taking part. Getting serious about
educating consumers are (I-r) Tower Records/Washington GM Freddi Szila-
gi, NARM Director/Govemment Relations & Public Affairs Mickey Granberg,
and RIAA Director/State Relations Paul Russinoff.

=
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“We’re #1, #2, and #3 in Cape Cod!”*

“T,
he Research

Group conducted a
Strategic Market
Study for our three
stations in Cape
Cod. Together we
developed a highly

focused strategy for
each of our stations. They helped us
execute our plan to perfection,
which included invaluable resources
from their music services division.
The results are unsurpassed...#1,
#2, and #3 18-34, 18-49, and 25-
54! We’re set. We counted on The
Research Group’s strategic expertise

and we won the battle.”

—Al Makkay, Sr.

Owner
Makkay Broadcasting

The Research
Group develops
the right informa-

tion, then uses a

special system of

strategic planning

to help you win

and stay strong —
in tough, competitive environ-
ments. Some managers may
have the perception that using
the best is prohibitively expen-
sive. With The Research Group,
that is not true. Call today
about our availability in your
marketplace and for prices that

will fit your budget.

For great results like these, call Larry Campbell, President, (206) 443-3888

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 ¢ SEATTLE, WA 98121 * (206) 443-3888

Seattle * Colorado Springs * Paris * London
Now an employee-owned company.

*Spring 1996 Arbitron. AQH Share, 25-54, M-S, 6A-12M.

~eeeainan 2amaricanradinhictan, com


www.americanradiohistory.com

6 * R&R September 6,1996

DEAL OF THE WEEK 1996 DEALS TO DATE
Dollars To Date: $11,979,870,770
(Last Year: $4,334,698,741)
® KCEO-AM/Vista & This Week's Action: $80,022,231
KUPR-FM/Carisbad L)
(San Diego) $32 million Stations Traded This Year:(m Y16£.;a)’
Stations Traded This Week: 38
(Last Year: 18)

TRANSACTIONS

Nationwide Makes It Five In San Diego

1 Infinity says ‘bye-bye’ to ’YSY/Chicago, flip to Spanish imminent

Deal Of The Week
KCEO-AM/Vista & KUPR-

FM/Carlsbad (San Diego)
PRICE: $32 million

TERMS: Cash

BUYER: Nationwide Communica-
tions Inc.,headed by President Steve
Berger. It owns or operates 18 other
stations, including KPOP-AM, KFSD-
FM & KGB-FM/San Diego.
SELLER: Tri-Cities Broadcasting
Inc.

FREQUENCY: 1000 kHz; 95.7 MHz
POWER: 2.5kw day/250 watts
night; 25kw at 370 feet

FORMAT: Talk; Adult Alternative
BROKER: Gary Stevens; Elliot
Evers of Media Venture Partners

Mldwest Communlcatloﬁé;
Central States

Network swap

EXCHANGE VALUE: $12 million
(estimated)

TERMS: Midwest Communica-
tions Inc. is trading its WKKQ-AM
& WTBX-FM plus an undisclosed
amount of cash for Central States
Network L.P.'s WNFL-AM, WNCY-
FM & WROE-FM.

BROKER: Dick Blackburn of
Blackburn & Co.

WNFL-AM, WNCY-FM &
WROE-FM/Appleton-
Oshkosh-Green Bay, WI
TRADED TO: Midwest, headed by
President Duke Wright. It owns 15
other stations, including WGEE-AM
& FM & WIXX-FM/Green Bay &
WOZZ-FM/Appleton.
FREQUENCY: 1440 kHz; 100.3
MHz; 94.3 MHz

POWER: 5kw day/500 watts night;
45kw at 489 feet; 25kw at 338 feet
FORMAT: News/Talk; Country; HOtAC

WKKQ-AM/Nashwauk,
MN (Duluth, MN-
Superior, WI)

TRADED TO: Central States,
headed by Chairman/CEO Thomas
Bookey

FREQUENCY: 650 kHz

POWER: 10kw day/1kw night
FORMAT: Country

Deschutes River-Reier

Broadcasting swap
EXCHANGE VALUE: $1.85 million
(estimated)

TERMS: Deschutes River Broad-
casting is trading its KBOZ-AM,
KATH-FM & KPKX-FM for KOHZ
inc.’'s KBKO-FM and $1.15 million
cash. KOHZ Inc. is headed by Wil-
liam Reler, whose Reier Broad-
casting Co. Inc. will receive the De-
schutes River stations.

KBKO-FM/Billings, MT
TRADED TO: Deschutes River
Broadcasting, headed by President
Edward Hardy. It owns or has
agreed to buy 17 other stations.
Phone: (503) 244-7950
FREQUENCY: 103.7 MHz
POWER: 100kw at 479 feet
FORMAT: Country

KBOZ-AM & KATH-FM/
Bozeman, MT & KPKX-
FM/Livingston, MT
TRADED TO: Reier Broadcasting
Co. Inc., headed by President Will-
iam Reier. it owns two other sta-
tions. Phone:; (406) 587-9999
FREQUENCY: 1090 kHz; 93.7
MHz; 97.5 MHz

POWER: 5kw; 100kw at 256 feet;
100kw at 246 feet

FORMAT: Full Service; Country; AC

WAYG-FM/Sarasota
PRICE: $400,000

TERMS: Asset sale for cash
BUYER: Northwestern College,
headed by President Donald Erick-
sen and Chairman Mel Johnson.
It owns 11 other stations. Phone:
(612) 631-5000

SELLER: Southwest Florida
Community Radio Inc. It owns
three other stations. Phone: (615)
370-9296

FREQUENCY: 89.1 MHz
POWER: 50kw at 462 feet
FORMAT: Religious

Taylor Communlcatlons

stations

PRICE: $2.5 million

TERMS: Asset sale for cash
BUYER: WIKS Inc., headed by
President Stephen Taylor. He has
interests in six other stations and is
the son of the seller. Phone: (770)
421-1165

SELLER: Taylor Communica-
tions Corp., headed by Chairman
Edward Taylor. It owns three oth-
er stations. Phone: (918) 481-
5252

WQTK-AM/Macon
FREQUENCY: 1280 kHz
POWER: 5kw day/99 watts night
FORMAT: Talk

WIBB-FM/Fort Valley
FREQUENCY: 97.9 MHz
POWER: 10.5kw at 499 feet
FORMAT: Urban

WITK-AM & WRBG-FM/

Warner Robins
FREQUENCY: 1600 kHz; 101.7
MHz

POWER: 1.6kw day/500 watts
night; 4.9kw at 351 feet

FORMAT: Talk; Urban

WGKA-AM/Atlanta

PRICE: $2 million

TERMS: Asset sale for cash
BUYER: JW Broadcasting Inc.,
headed by President Joseph We-
ber. Phone: (404) 843-8106
SELLER: WGKA Inc., headed by
President Eathel Holley. Phone:
(404) 231-1190

FREQUENCY: 1190 kHz

POWER: 10kw

FORMAT: Classical

BROKER: Sailors and Assoc.

ity

SRR
WYSY-FMIChlcago

PRICE: $30 million (estimated)
TERMS: N/A

BUYER: Spanish Broadcasting
System Inc., headed by President
Raul Alarcon Jr. It owns nine oth-
er stations.

SELLER: Infinity Broadcasting
Corp., under agreement to be sold
to Westinghouse Electric Corp.,
headed by Chairman/CEO Micha-
el Jordan. Westinghouse owns or
has agreed to buy 82 other stations,
including WJJD-AM, WMAQ-AM,
WSCR-AM, WBBM-AM & FM,
WCKG-FM, WIJMK-FM, WUSN-FM
& WXRT-FM/Chicago.
FREQUENCY: 107.9 MHz
POWER: 21kw at 761 feet
FORMAT: Oldies

BROKER: Charles Giddens of
Media Venture Partners

WQHK-FM/Decatur (Ft.
Wayne)

PRICE: $175,000 for 50%
TERMS: Stock sale for cash
BUYER: John, Sarah, and Alec
Dille, each acquiring a 16.67% in-
terest in JAM Communications

MR St R=E O A

$12 million (est.)

$1.85 million (est.)

Livingston, MT

$1.2 million

Inc. Phone: (219) 295-2500
SELLER: Julia Moore, selling her
45% interest in JAM Communica-
lions, and Jeffrey Moore, selling his
5% interest. Phone: (513) 932-3296
FREQUENCY: 105.1 MHz
POWER: 13.5kw at 449 feet
FORMAT: Country

WLHN-FM/Elwood

PRICE: $265,000

TERMS: Asset sale for cash
BUYER: Wade Weaver. Phone:
{800) 456-5203

SELLER: Phoenix Broadcasting
Corp., headed by President LaMar
Hughes. Phone: (816) 373-1700
FREQUENCY: 101.7 MHz
POWER: 3kw at 328 feet
FORMAT: Oldies

WLLV-AMILomszIe
PRICE: $650,000

TERMS: Asset sale for cash
BUYER: Mortenson Broadcasting
Co., headed by President Jack
Mortenson. He has interests in
eight other stations. Phone: (606)
252-1000

SELLER: Almighty Broadcasting
Co., headed by President Argie
Dale. Phone: (502) 581-1240
FREQUENCY: 1240 kHz
POWER: 1kw

FORMAT: Gospel

COMMENT: See WCLY/Raleigh
deal.

WLOC-AM & WMCC-FM/

Munfordyville

PRICE: $250,000

TERMS: Asset sale for cash
BUYER: BRC Media Management
Inc., headed by President James
Champlin. Phone: (516) 764-8999
SELLER: Royse Radio of Hart
County Inc. Phone: (502) 651-9149

TRANSACTIONS AT A GLANCE

® Midwest Communications-Ceniral States Network swap

® WNFL-AM, WNCY-FM & WROE-FMW/
Appleton-Oshkosh-Green Bay, Wi
* WKKQ-AM/Hibbing, Wi
® Deschutes River-Reler Broadcasting swap

¢ KBKO-FM/Billings, MT
® KBOZ-AM & KATH-FM/Bozeman, MT & KPKX-FM/

® WAYG-FM/Sarasota $400,000
® Taylor Communications stations $2.5 million
* WQTK-AM/Macon, GA
® WIBB-FM/Fort Valley, GA
® WITK-AM & WRBG-FM/Wamer Robins, GA
* WGKA-AM/Atlanta $2 million
® WYSY-FM/Chicago $30 million (est.)
* WQHK-FM/Decatur, IN $175,000 for 50%
® WLHN-FM/Elwood, IN $265,000
® WLLV-AM/Louisville $650,000
® WLOC-AM & WMCC-FM/Munfordville, KY $250,000
® WXCY-FM/Havre de Grace, MD $3.5 million
® KBHL-FM/Osakis, MN No cash consideration
® KLFJ-AM/Springfield, MO $140,000
* WWLF-FM/Copenhagen, NY $50,000
® WHRR-FM/Rochester, NY $2 million
® WCLY-AM/Raleigh $350,000
® KMAD-AM & FM/Modill, OK $200,000
® WXVE (FM CP)/Galeton, PA $20,130
® WHJB-AM/Greensburg, PA $300,000
® WUFX-FM/Harriman, TN $172,100
® WAPB-AM/Murfreesboro, TN $200,001
® WBIZ-AM & FM/Eau Claire, Wi $3.65 million
® WNAM-AM/Neenah-Menasha & WUSW-FM/Oshkosh, Wi

B

FREQUENCY:
MHz

POWER: 1kw day/61 watts night,
2.8kw at 410 feet

FORMAT: Both stations are dark.

1150 kHz; 102.3

WXCY-FMIHavre de

Grace (Wilmington, DE)
PRICE: $3.5 million

TERMS: Asset sale for cash
BUYER: Delmarva Broadcasting
Co., headed by President Julian
Booker. It owns two other stations.
Phone: (302) 478-2700

SELLER: Prettyman Broadcast-
ing Co., headed by President W.E.
Prettyman Jr. Phone: (410) 742-
3219

FREQUENCY: 103.7 MHz
POWER: 50kw at 341 feet
FORMAT Country

KBHL-FM/Osakis

PRICE: No cash consideration
TERMS: Christian Heritage
Broadcasting Inc. is restructuring
its board of directors.

BUYER: Ed Christopherson,
Chuck Gooding, Eva Claire
Washburn, Dwayne Johnson,
Willis Wubben, Bob Poe, and Tom
Schabel. Phone: (612) 859-3000
SELLER: Robert Holmgren, et al.
Phone: (612) 859-3000
FREQUENCY: 103.9 MHz
POWER: 6kw at 328 feet
FORMAT: Religious

KLFJ-AM/Springfield
PRICE: $140,000
TERMS: Asset sale for $120,000
cash and a three-year, $20,000
promissory note

Continued on Page 8
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WHY Is ALAN BURNS & ASSOCIATES

" THE most recommended
AC/ CONSULNG FIRM?

Donna Burns, Dave Shakes, Alan Burns and Jeff Johnson.

Because of our strategic thinking, experience,

and personal attention. No cookie-cutters here.
The result is success for our clients.

For example:

Case study #21 -CHR, Top Ten Market

This CHR spent years being drubbed by one of America’s legendary Top 40
monsters. Had been targeted too old, lacked excitement. With Alan Burns &
Associates’ help, the station relaunched as a younger, more exciting CHR.
Result: Our client passed the legendary CHR leader within 18 months and
remains #1 today.

Case study #22 - Major Market AC

This West Coast AC was last in a four-AC market; was even being beaten by
out-of-market signals. Alan Burns & Associates helped the existing manage-
ment team find and exploit the one under-served demo in the market.
Result: After only 9 months this Hot AC client ranked #1 25-54 with the
highest shares in the station’s history.

We can do the same for you. Call 703-648-0000.

ALAN

BURINS
& Associales.

A few stations we've helped—KHMX, Houston * WBBM-FM, Chicago * KBIG, Los Angeles * WRQX, Washington, DC ¢
KQKQ, Omaha * WQAL, Cleveland * TTFM/GOLD FM, Melbourne, Australia ® KIIS, Los Angeles ® WWMX/WOCT, Baltimore *
KSTP-FM, Minneapolis * WRVQ, Richmond ® KEZR, San Jose ®* WBOS, Boston ®* WRAL, Raleigh * WLTQ, Milwaukee *
WZPL, Indianapolis * WJMN, Boston ® MIX 106.5, Sydney, Australia ¢ WWDE/WNVZ, Norfolk © KJMN, Denver *
WOMLX, Orlando * WKSE, Buffalo ® RS2, Berlin, Germany and many more.

peanradichictorvvy ey


www.americanradiohistory.com

8° RaR september 6,1996

TRANSACTIONS

Coatinued from Page 6

BUYER: He N’Me Broadcasting
Inc., headed by President Mark
Holmes. Phone: (417) 883-7434
SELLER: Queen City Broadcast-
ing Co. Inc., headed by President
Don Burrell Jr. Phone: (417) 831-
£535

FREQUENCY: 1550 kHz
POWER: 5kw day/28 watts night
FORMAT: Rellglous

WWLF-FM/Copenhagen
PRICE: $50,000

TERMS: Asset sale for a 15-year,
$37,500 promissory note at 9% in-
terest and a 15-year, $12,500 prom-
issory note at 9% interest

BUYER: David Mance and John
Clancy, acquiring Force Commun-
ications Inc. They own WATN-AM/
Watertown, NY & WTOJ-FM/
Carthage. Phone: (315) 782-1240
SELLER: Ezra Ford, selling Force
Communications Inc. Phone: (315)
782-1425

FREQUENCY: 106.7 MHz
POWER: 1.79kw at 1191 feet
FORMAT: Rock

WHRR-FM/Rochester
PRICE: $2 million

TERMS: Cash

BUYER: Heritage Media Corp.;its
Radio Group is headed by President
Paul Fiddick. It owns 21 other sta-
tions, including WBBF-AM, WBEE-
FM & WKLX-FM/Rochester.
SELLER: Livingston Communi-
cations, headed by President Rob-
ert Savage

FREQUENCY: 93.3 MHz
POWER: 4kw at 390 feet
FORMAT: Classic Rock

WCLY-AM/RaIelgh
PRICE: $350,000

TERMS: Asset sale for cash
BUYER: Mortenson Broadcast-
ing Co., headed by President Jack
Mortenson. He has interests in
eight other stations. Phone: (606)
252-1000

THE
I JOHN

Be<

S}

|

Save The Date for...

BAYLISS
MEDIA ROAST

Honoring FCC Commissioner

Waldorf-Astoria Hotel
New York City

RADIO BUSINESS

SELLER: Pact Broadcasting Co.,
headed by President Argie Dale.
Phone: (502) 581-1240
FREQUENCY: 1570 kHz
POWER: 1kw day/7 watts night
FORMAT: Religious

KMAD-AM & FM/Modill
PRICE: $200,000

TERMS: Asset sale for cash
BUYER: Steve Landtroop Inc.,

headed by President Steve
Landtroop. It owns two other sta-
tions. Phone: (405) 924-3100
SELLER: Radio Station KMAD.
Phone: (405) 795-2345
FREQUENCY: 1550 kHz; 102.3
MHz

POWER: 250 watts; 3kw at 233 feet
FORMAT: Country; Country

’P.;_'“ R e R
-5_,;- el h;&%g&umﬁ
WXVE (FM CP)/Galeton

PRICE: $20,130

TERMS: CP sale for cash
BUYER: Family Life Ministries
Radio Inc., headed by President Ri-
chard Snavely. It owns seven oth-
er stations. Phone: (607) 776-4151
SELLER: Broadcast Communica-
tions Inc., headed by President
Robert Stevens. It owns or has
agreed to buy four other stations.
Phone: (814) 772-9700
FREQUENCY: 100.7 MHz
POWER: 7.7kw at 680 feet

WHJB-AM/Greensburg
PRICE: $300,000

TERMS: Asset sale for cash
BUYER: Broadcast Communica-
tions Inc., headed by President
Robert Stevens. It has agreed to
buy four other stations. Phone:
(814) 772-9700

SELLER: WHJB Corp. It owns
WSSZ-FM/Greensburg. Phone:
(412) 435-0862

FREQUENCY: 620 kHz

POWER: 2.5kw day/350 watts night
FORMAT: AC

e

WUFX-FM/Harriman
PRICE: $172,100
TERMS: Asset sale for cash

Jim Quello

For information,
contact Kit Hunter Franke

(408) 624-1536

BUYER: P&G Properties Inc.,
headed by President Glenn HiIll. It
owns WOFE-AM & FM/Rockwood,
TN. Phone: (423) 354-0580
SELLER: W.O. Powers. It also
owns WYEA-AM/Sylacauga, AL.
Phone: (803) 669-5213
FREQUENCY: 93.7 MHz
POWER: 790 watts at 663 feet
FORMAT: Country

WAPB-AM/Murfreesboro
PRICE: $200,001

TERMS: Asset sale for $20,001
cash and a 10-year, $180,000 prom-
issory note at 7.5% interest
BUYER: Hemmingford Media
Inc., headed by President Michael
Leahy. Phone: (615) 890-8100
SELLER: Colonial Broadcasting
of Tennessee Inc., headed by

President RobertCaorlew lil. Phone:
(615) 896-0100

FREQUENCY: 810 kHz

POWER: 5kw

FORMAT: Sports

WBIZ-AM & FM/Eau
Claire

PRICE: $3.65 million

TERMS: Asset sale for cash
BUYER: Phillips Broadcasting
Co. Inc., headed by President
Michael Phillips. It owns two oth-
er stations. Phone: (715) 235-2112
SELLER: Americus Communica-
tions #1 L.P, headed by general
partner William Davis. Phone:
(715) 835-1007

FREQUENCY: 1400 kHz; 100.7
MHz

POWER: 1kw; 100kw at 742 feet
FORMAT: Sports; CHR

WNAM-AM/Neenah-
Menasha & WUSW-FMW/

Oshkosh

PRICE: $1.2 million

TERMS: Stock sale for cash
BUYER: Value Radio Corp. Inc.,
headed by President William Ritt-
man. It also owns WOSH-AM &
WVBO-FM/Oshkosh & WOGB-
FM/Kaukauna, WI. Phone: (414)
426-3239

SELLER: ODON Communica-
tions Group | L.P,, headed by Pres-
ident William O’Donnell. Phone:
(414) 727-2040

FREQUENCY: 1280 kHz; 96.7 MHz
POWER: Skw; 6kw at 328 feet
FORMAT: Nostalgia; Country

Number Of Women, Minorities In Radio News Remains Static

Continued from Page 4

“Television is the ultimate team
effort ... Radio is for people who
don’t play well with others. It’s a
very individualistic medium, it’s
much more personal.”

Although he declined to make
predictions about the future of wom-

en and minorities in radio, Papper
pointed out the declining size of
news staffs will continue as news
responsibilities shift to the networks.
He also said post-Telecom Act con-
solidation will affect how large
groups handle news, but added that
no conclusive information had been

gathered on that subject.

“In television, a station is consid-
ered successful when it’s hiring. In
radio, it’s a success when people
aren’t being let go,” Papper said.
“I’m not pessimistic about the indus-
try, but not optimistic about [the fu-
ture of] radio news.”

Stations

Continued from Page 1
in San Antonio — likely will not
shop for stations in expensive mar-
kets such as New York, where pric-
es are “ridiculous,” but will focus
on less expensive properties.

Regionalize Business

Roy Robertson agrees with Sut-
ton that growth is important to main-
taining cash flow. His Somar Com-
munications operates three stations
in southern Maryland, about 30
miles outside of Washington, DC.

Robertson believes that small ra-
dio firms can weather the storm of
corporate buying if they act more
like retail stores and regionalize their
business, with signals lapping up
against each other in targeted areas.
“The little guy has to have two or
three products to offer in order to
stay in business in this environ-
ment,” he says. “If I had only one
station down here, I would have to
sell out.”

While Robertson owns half of the
six stations operating in rural south-
ern Maryland, he is eyeing expan-
sion north into the densely populat-
ed Annapolis and Baltimore areas
and, possibly, west to suburban Vir-
ginia. “You either have to grow or
go,” figures Robertson.

But not everyone is buying that
theory. Jerry Lee put WEAZ-FM/
Philadelphia on the air in 1963.
Within five years, the Easy Listen-
ing station had become the first FM
outlet in the nation to bill more than
$1 million annually. Today, it’s suc-
cessful AC WBEB and has no mort-
gage.

“The station doesn’t have the debt
our competitors have,” Lee remarks.
“We can make a decision to out-
spend the competition at any time.
We are very innovative, we take
chances, and we do a lot of research.
We are in a phenomenal position.”

Lee figures he’s got the best of
all worlds at his station: “I have

an incredible staff, and we have
all the advantages of being nim-
ble while not having the disadvan-
tage of having to report to head-
quarters. Instead of being a nega-
tive that we are independent, it’s
a positive.”

But if a company is flush with
cash, wouldn’t it make good sense
to buy another station now to hold
off the fierce competition? “Abso-
lutely not,” Lee stresses. “If we
bought another station, we would
not have those resources. And we
are not considering expanding. I'll
make a lot more money [by not ex-
panding]. When these companies are
paying these gigantic multiples,
they’ll have to charge more; their
rates will increase.”

No Pressure To Sell

Goff Lebhar has run Capitol
Broadcasting’s WWDC-AM &
FM/Washington for nearly two de-
cades. The firm owns no other sta-
tions, has no immediate plans to buy
more, and — although it has been
courted by some of the nation’s big-
gest buyers — seems to have no
immediate plans to sell, despite two-
year-old rumors to the contrary. But
during that span, Lebhar points out,
a dozen DC-area stations have trad-
ed hands.

. “We argn’t feeling any pressure
to sell,” he says. “There is no mort-
gage on the stations, and we have
been relatively unaffected by the
conglomerate mentality.”

In November, the Nostalgia-
Rock combo will celebrate its
22nd anniversary of the same own-
ership, formats, dial positions, and
calls. Top management has re-
mained the same since Stations
Manager Jeffrey Hedges arrived
there 15 years ago. Both Hedges
and Lebhar say overall staff lon-
gevity has played a big role in the
stations’ success. Lebhar jokes,
“We are just a pair of country boys
up against all those barracudas, but
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we are holding our own in that
tough, cruel world.”

Hedges offers this “checklist for
survival” for small owners and op-
erators:

® Do you have good and sup-
portive ownership? Hedges says,
“We know we do.”

® Does your station have good
management? “We’d like to think
we do.”

* Do you have a good signal?
“We do.”

* Do you have a good staff? “We
know we do.”

* Do you have a viable format
and a heritage format within the
market? “We know we do.”

Hedges adds an important key
to any station’s success is for “ev-
eryone to just show up every day
and not be distracted by who is on
first, do the job well, and have fun.
That sets the tone for winning
whether you are a stand-alone op-
eration or station No. 112 ina con-
glomerate.”

‘New Era’

But one thing for certain is that
regardless of the size of a radio
group, the business is changing
rapidly and there will always be
new ropes for station operators to
climb.

“Radio is going through a new
era where it will be operated like
a business and less like a mom-
and-pop business,” says WBEB’s
Lee, who believes that the dramat-
ic changes in recent years are forc-
ing managers to get “better and
better” at running their stations.

He also stresses that radio is un-
dervalued nationwide and the in-
dustry has to focus on taking more
advertising dollars away from oth-
er media: “a minimum of 25% in
the next five years. We are becom-
ing sharper operators and not go-
ing after each other, but going out
and stealing business from other
sources such as newspapers.”
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IF YOU'RE SERIOUS

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warrven Kurtzman, and Andy Bloom.

““The Plan” Gets Resvlts

“The Plan” for Success

In radio research, there are hundreds of data vendors. But
only a couple of companies with proven expertise as
strategic thinkers. We’re one of them. Coleman Research.
The Company with “The Plan.”

At Coleman Research, we do more than just collect data.
We interpret the numbers, then help you develop a strategic
game plan to break away from the competition.

Every Coleman study includes “The Plan” — a point-by-
point set of strategic recommendations encompassing
formatting decisions, music image management, secondary
image development of program attributes, and specific
recommendations for marketing and advertising initiatives.

The results are impressive. Just ask your colleagues at:

* KISS-FM in New York City
e HOT 97 in New York CIf{

e POWER 106 in Los Angeles
e MIX 106.5 in Baltimore

e KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations in markets around the country.

“The Plan” from Coleman Research helped them make the
climb to the top. We can help take you there, too. Call
Coleman Research today and put the power of “The Plan”
to work for your station.

COLEMAN RESFARCH

One Of America’s Top Two Radic Research Companies

(919) 571-0000

Hamburg ® Research Triangle Park ® Los Angeles

____wony amaoricanradiohistor. com
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NEWSBREAKERS.

WAMG Drops Soft
For Rhythmic AC

Heritage Media Soft AC WAMG/
Milwaukee transformed itself into
Rhythmic AC — “Magic 103.7,
Rhythm & Romance” — over Labor
Day weekend. Core artists in the for-
mat adjustment include Boyz II Men,
Mariah Carey, Gloria Estefan, and
Luther Vandross. PD Brian Kelly re-
mains on-board, and WHQT/Miami
PD Tony Kidd serves as consultant.

“Our market research shows a
clear position for Rhythmic AC in
Milwaukee,” President/GM Carey
Merz commented. “It was terrific
working with Tony on this project.
Almost 10 years ago as PD, Tony
launched WBEE/Rochester, the
most successful Country station in
the Northeast. We brought a unique
format to Rochester — just as we’re
doing today in Milwaukee.”

This format evolution follows last
year’s call-letter change from
WEZW to WAMG. Among 32 rat-
ed signals in this spring’s Arbitron,
WAMG placed 13th 12+ (2.7).
Baird On Board As
KBUQ-FM/Phoenix PD

KBUL-FM/Reno, NV PD and
former KMLE/Phoenix Asst. PD/
MD/personality
Jeff Baird has
returned to Sun
City to program
KBUQ-FM —
# “Young Buck
@ Country”
8 which signed on
in late July
(R&R 7/26).

Baird, who start-
ed Wednesday
(9/4), told R&R,
“Everybody at KBUL is just great,
and | hate leaving. But I love Phoe-
nix and Phoenix radio and can hard-
ly wait to get back. ‘Fun on the ra-
dio’ is first on the agenda for the
people at K-Buck, and with great
programuming minds like co-owner
Michael O’Shea, VP/Program-
ming Bob Case, and GM Reid
Reker leading the Young Buck
team, there will be no shortage of
fun, creative, left-field ideas.”

Baird joined KMLE for evenings
in 1991, was named MD in early
’92, and was upped to Asst. PD in
early "93. He was transferred to then-
Shamrock Country sister KZDG-
FM/Denver as PD in April *95. Fol-
lowing KZDG’s sale and format flip,
he became PD at KBUL-FM last
April. He previously worked in Se-

Baird

F

Dragnet

Rhino’s higher-ups show that when it comes to WKTU/NY moming ma-
ven RuPaul’s “Foxy Lady” album — due October 29 — they're ready to
work it, girll Posing foxy lady-like are (I-r) the label’s VP/Marketing Gar-
son Foos, Sr. VP/A&R Gary Stewart and Dir./Product Management An-
drea Kinloch, RuPaul, and Rhino Exec. VP Bob Emmer and Sr. VP/
Marketing Neil Werde.

WRCN/Long Island Taps Tortora As PD
Market fixture Ralph Tortora has beennamed PD [ ___
at WRCN/Long Island. Tortora — a 19-year veter- |
an of crosstown competitor WBAB, where he was
MD for the last 15 years and midday talent for the

last 17 years — fills the vacancy left by Tim Shee- |,
han, who assumed programming duties at WGIR/

Manchester, NH.

“This move reunites me with my "BAB GM of 17
years, Tony Michaels,” Tortora remarked. “This is
a great opportunity: The people at Barnstable
Broadcasting seem wonderful, the staff is pumped,
and the station is poised to move forward. It’s going

Tortora

to take a lot of work, but I’'m up for the challenge

and I’m really glad I got the call.”

Tortora’s first day at "RCN is September 9. He gave 'BAB two
weeks’ notice and was slated to continue on-air with his midday post

through September 6.

Bouloukos
Continued from Page 1

work with him, and he’s had a
long history of growing success-
ful people and radio stations. And
[CFO] Joe Winn is particularly
happy because he finally has
someone to play golf with.”

Bouloukos — who was ABC’s
VP/Operations prior to his most
recent post — said he was “very
excited to have the opportunity to
joinAmerican Radio Systems and
its management team. {Dodge,
Gehron, Pearlman, and Winn]
have built an outstanding and

about ‘their people,” and that
quality — along with many oth-
ers — immediately attracted me
to ARS.”

Bouloukos also joins ARS/
Hartford VP/GM Suzanne Mc-
Donald as a new member of
ARS’s Operations Committee,
which meets monthly to identify
key operating priorities, strate-
gies, and company objectives.
“Besides producing stunning op-
erational results in two different
markets, Suzanne has a wealth of
successful experience in duopo-
lies and now super-duopolies,”
Dodge said. “Her ‘hands on’ field
experience and perspectives will
add an important missing element
to our group.”

Broadcast Programming Names Smith Prog. Mgr.
B roadcast Programming Country programmer/
consultant L.J. Smith has added Programming
Manager duties. He will supervise BP’s programming staff
and contract programmers as well as oversee program-
ming content, procedures, resources, and budgets.

According to President/GM Edith Hilliard, “L_.J.'s
strong organizational and leadership skills, combined
with his radio station and group program management
experience, will provide us with much-needed assis-
tance as our company continues to grow.”

Walter Powers continues as VP/Programming, with
overall responsibility for programming and operation.
Smith’s appointment frees Powers to concentrate on
programming operations.

SW Goes Global With Smooth FM International

W Networks later this year is set to launch Smooth FM Interna-

tional, an NAC format service targeting worldwide radio markets
that will also offer a programming package domestically. As a result,
SW will cease production and delivery of its live, satellite-delivered,
24-hour version of Smooth FM on December 1.

SW President/CEO Daniel Forth said, “SW Networks is putting its
resources into Smooth FM Intemational and NAC support services to
meet the changing demands of the marketplace.”

“Based on the universal appeal of the music, we see a high-growth po-
tential intemationally for the NAC format,” SW Sr. VP/Programming Corinne
Baldassano added. “We fully intend to remain a leader in the NAC format
domestically as well, with the continuation of our programming service pack-
age; our weekly two-hour program, ‘Personal Notes,” hosted by Dave Koz;
and a variety of NAC resources and support functions.”

H 1
W2ZU/Raleigh Now AC WRSN ‘Sunny 93.9’

SFX Broadcasting has flipped WZZU-FM/Raleigh from Classic Rock
to AC as WRSN “Sunny 93.9,” with former WVEZ/Louisville PD Bok
Bronson tapped as PD. He succeeds Bob Edwards, who transfers to Rock
sister WRDU-FM as PD. Concurrently, previous 'RDU PD Tom Guild
moves to SFX Oldies WTRG-FM for similar duties.

According toWRSN & WTRG OM Andy Holt, “Raleigh’s market struc-
ture gave us a great opportunity, and SFX [will provide] us the resources
we need to fully exploit it. Sunny will rapidly become a player on a highly
competitive field.”

Bronson — who was Asst. PD at WSSH/Boston before joining WVEZ
— added, “Raleigh’s been starving for a station like Sunny. We’ve assem-
bled a very talented team that will produce results immediately.” Bronsor
will also team with former KIOK/Tri-Cities, WA morning personality Jolym
Winter to co-host Sunny’s morning show.

Among 32 rated signals in this spring’s Arbitron, WZZU ranked ninth
12+ (3.8).

Gershman Zeroes In On Zero Hour Promo

Zero Hour Records has tapped Seth Gershman as
Director/Promotion. He previously served as Atlantic
Records’ National Manager/Alternative Radio Promo-
tion.

“Seth is adynamo,” said Zero Hour VP/Promotion &
Marketing Randy Hock. “He has an infectious energy
and a take-no-prisoners approach at radio that will ben-
efit our roster of developing artists.”

Gershman is charged with leading Zero Hour’s Al-
ternative, Adult Alternative, and Active Rock radio pro-
motions. Prior to his most recent post, he was Atlantic’s
National College Radio Coordinator.

attle at KRPM, KUBE, and KHIT | highly respected radio company
as well as at KATS/Yakima, WA | with decentralization the corner-
and KRFE/Everett, WA. stone of their success. They care
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A.I.R. AWARDS

Achievement In Radio

A Broadcast Competition Celebrating

Excellence in Radio to Benefit the

March of Dimes Birth Defects Foundation
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