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Director Digital and Commercial Enterprises
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Content - Sinead Manly, 
PHD Media
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Q & A

The Power of Broadcaster 
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Frankie Carty



4

The Power of Broadcaster 
TV & Video
Frankie Carty – Head of Agency Business & Trading
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TV consumption
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Broadcaster TV accounts for 56% of our video day

Source: TAM Nielsen / Red C Data integration 2021

Adults 15+

Adults 15 –34

Broadcaster TV

Subscription VOD

YouTube
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Other online video



9

Incremental Reach achieved by BVOD
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Channel Benefiting from the Effect

Channel 
Generating 
the Effect

TV 
Online 
Video + 

VOD

Social 
Media

Online 
Display

Out of 
Home Radio Print Generic 

Search Cinema Direct Mail

TV 20% 31% 31% 22% 31% 31% 8% 54% 20%
Online Video + VOD 3% 5% 2% 5% 3% 12% 1% 7% 2%

Social Media 2% 2% 2% 3% 2% 3% 1% 3% 1%
Online Display 3% 4% 4% 4% 3% 9% 3% 11% 4%
Out of Home 6% 8% 9% 8% 9% 11% 1% 3% 1%

Radio 4% 4% 4% 6% 4% 3% 2% 1% 1%
Print 5% 6% 7% 5% 6% 4% 4% 13% 7%

Generic Search 3% 2% 4% 2% 2% 3% 7% * 6%

Source: ‘Demand Generation’ Nov 2019, MediaCom/Wavemaker/Gain Theory/Thinkbox
NB: Insufficient data to robustly report Cinema & Direct Mail’s effect on other channels. *insufficient data to report effect

TV 'turbo-charges' all other media
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The Power of Content
Aoife Stokes – Head of Programming
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STREAM FOR SUCCESS:
Grow VM Player as the leading 

Irish streamer

LAUNCH VM FOUR:
Distinct audience profiles and 
personality for each channel

DIFFERENTIATE VM TWO:
Creating a quality Irish youth-

focused channel
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Reflective
of contemporary Ireland, available everywhere

Recognisable
brands, talent and channel personalities

Resonate
with key demographics
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Advertiser Funded Content
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Our Partners
Retailer

Alcohol Utility/
Bank

FMCG Electrical/DIY
Alcohol Utility/Bank FMCG Electrical/DIY Gaming
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The Genres
• Property/ Interiors/Sustainability
Showhouse Showdown

Dream Home

• Food/ Cookery

The Restaurant

• Comedy
The Craic Den

• Sports and Entertainment

The Green Room

Sin Bin
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Some FAQ answered

Can be as much as 
500K or as little as 5K!

Programmes can have 
more than one partner 

in them.

The key is to come to us early if 
this is something you think could 

work for your brand
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The Power of Great Ideas
Tara Moran - Head of Client Solutions
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At Virgin Media Solutions, we pride ourselves 
on being innovative in our approach, being 
agile in our response, and being as 
collaborative as we can be.

When it comes 
to big ideas our 
mantra is
ask, and let's 
work together 
to make it 
happen.
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Promotions

Sponsorships

Group
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Spot & VOD 
Advertising

Studio & Talent Hire

In Programme Promotion

Audience Engagement

Podcasts

Social Content Creation 
& Amplification

Viewer Competitions

Social Sponsorships

Pause Ads

Advertiser Funded Content 
& Product Placement

Programme & Genre 
Sponsorships

Player Sponsorships 
& Branded Rails

Channel & Ident Takeovers

Brand Licensing
Outside Broadcasts
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Twitter, Instagram, YouTube, TikTok



28

The Group Chat

+17k listens per 
episode to date

91% average 
completion rate

77% female, 
22% male

85% 18-44 
year-olds

92% Irish 
Audience, 8% 
reaching 96 

countries 
worldwide
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The Power of Great Ideas
Ben Mulligan - Head of Digital & New 
Revenue Development
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CONNECT your consumers with 
OUR content, through

'Brand Licencing'
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Leveraging the power of brand collaboration
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Real Time Audience Engagement
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Driving REAL TIME Viewer Engagement
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Simple tech – brilliant engagement in Real Time 
Viewer Engagement

''
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Multiple platform capability to enable seamless engagement
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Virgin Media Television, 
evolving into digital and social 

to drive Engagement and Reach...
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62% of HH’s in Ireland have a connected TV

• Player launched on iOS, Apple TV, Android, Amazon Fire

• Player launch on Samsung & LG in July

• Next up:

o Other CTV’s and consoles

Source RAM Research, June 2022, All Adults, n=998 

VMTV Player is the most
recommended BVOD player*

Virgin Media Player 
No.1 BVOD player, for variety 
& quality of content, UX 
& reliability.

Virgin Media Player has 
the highest claimed daily 
usage of all BVOD players
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Let's talk Results
Sinead Manly - PHD Media

Sarah Hayes - Hyundai
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Q & A
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THANK YOU!


