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Get front-and-center with the guys who buy motorcycles, parts,  
services, tools and gear. Motorcycle Classics devotees average two bikes 
in their garage, one between their legs and two others on their mind. 
They hunger for knowledge about classic bikes, their worth and items to 
accessorize, restore and maintain their prized possessions. These veteran 
riders work hard for their high household incomes, and don’t hesitate to 
spend cash and time on their true loves. Motorcycle Classics buyers are 
more than collectors. As aficionados of motorcycle styling and engineering, 
they also ride today’s two-wheeled machines. British, Japanese, German, 
American, Italian – we deliver them all. From detailed restorations and 
product reviews to intriguing events and scenic riding routes, we scratch 
our readers’ itch for classic chrome. Take a ride with the magazine where 
these passionate purchasers connect, dream and buy.

Motorcycle Classics



www.MotorcycleClassics.com

Motorcycle classics  readers are affluent, 

passionate and engaged.  

they fiX and maintain their own bikes. they 

are educated, active riders who 

are always looking for new products 

and accessories.

Motorcycle classics readers have money to spend
Motorcycle Classics readers have discretionary income
to spend on bikes and riding accessories
 Q	Average HHI is $104,471
	 Q	66% have a post-secondary education
	 Q	58% of our readers are in the professional/
  managerial/sales & office fields
   Q 46% plan to purchase a motorcycle within the next 24 months

Motorcycle classics readers are  
engaged and passionate
Motorcycle Classics provides marketers with an unparalleled 
opportunity to speak to influential consumers
	 Q	92% have read the last 6 issues
	 Q	115 minutes average time spent reading each issue 
	 Q	60% refer back to each issue 3 or more times 
   Q 91% have taken action as a result of reading advertisements

Tap into a market that buys motorcycles and accessories each year. 

Source: 2010 Custom Study

Motorcycle classics readers fix and 
maintain multiple bikes
Reach an audience primed to purchase tools and equipment
			Q	98% perform their own repairs and restorations 
			Q	64% plan to restore a motorcycle in the next 12 months 
			Q	73% fabricate their own parts 

Motorcycle classics readers are  
active riders & owners
Motorcycle Classics readers are always looking for  
new products and accessories
	 Q	80% ride their motorcycle weekly 
		Q	 62% take one or more 500-mile motorcycle trips each year 
		Q	 82% attend one or more motorcycle shows each year
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MOTORCYCLES, MOTORCYCLES AND MORE MOTORCYCLES Every issue of Motorcycle Classics delivers 
exciting and evocative articles and photographs of the most brilliant, unusual and popular motorcycles ever made. From legendary bikes 
whose timeless designs and innovations have endured for decades to the modern retro classics gracing today’s showrooms, we showcase 
the best on two wheels. VINTAGE RACING is a celebration of motorcycling heritage. Whether your thing is AHRMA or the Isle 
of Man, Motogiro d’Italia or the Lake Erie Loop, Surtees’ MV Agusta or a CB160, you’ll find the best in vintage racing and the bikes they race. 



www.MotorcycleClassics.com

PRODUCT REVIEWS Full reviews on helmets, riding gear, luggage and accessories sure to please motorcycle enthusiasts along 
with the latest books and videos to keep you informed and entertained. RESTORATIONS Restoring tips, products, reviews, 
information and more. Come inside the Motorcycle Classics garage as we repair, rejuvenate and upgrade our own bikes. FAVORITE 
RIDES Providing riders insights and information about great destinations that are even more enjoyable when visited on the back of a 
classic motorcycle.
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AUDIENCE DEMOGRAPhICS

Source: 2010 Custom Study   

 % of readers
Gender 
men 99.3%
women .7%

Education 
attended/graduated college 65.6%

graduated college plus 31.2%
attended college 21.5%
post graduate 13.0% 

 
Age 
18-24 0%
25-34 2.3%
35-44 7.1%
45-54 29.9%
55-64 40.7%
65+ 20.0%

Marital Status 
married/committed relationship 79.1%
separated/widowed/divorced 13.9%
never married 6.5%

occupation 
professional/business owner 30.8%
skilled craftsman/serviceman 23.5%
technical 12.8%
executive/manager 10.3%
service 14.1%

 % of readers
Home 
home owned 94.2%
home value: $500,000+ 16.4%
home value: $200,000-499,999 39.5%
home value: $100,000-199,999 30.4%
home value: $50,000-99,999 11.8%
less than $50,000 2.0%

HHI 
$150,000+ 15.6%
$125,000-149,999 7.9%
$100,000-124,999 14.4%
$75,000-99,999 13.5%
$50,000-74,999 16.8%
$40,000-49,999 8.4%
$30,000-39,999 6.5%
$20,000-29,999 2.9%
<$20,000 1.7%

 
Area of Residence 
county size a 19.0%
county size b 19.2%
county size c 16.3%
county size d 26.0%

  

Subscriptions: 21,000
Single Copy Sales: 14,000
National Paid Subscriptions: 35,000
Source: July - Dec 2010 Publisher’s Own Data   

Total Print Audience: 70,700
Source: July - Dec 2010 Publisher’s Own Data

Total Audience: 332,310
Source: 2010 Custom Study

average age 56.7
average hhi $104,471 
average value of owned home $295,757
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Ad types sizes 

trim size 8.125" x 10.875" 

Full page 7.125" x 9.875" 

Full page with bleed 8.375" x 11.125"

2 page spread 15.25" x 9.875" 

2 page spread, bleed 16.5" x 11.125"

1/2 page spread 15.25" x  4.8125" 

1/2 page spread, bleed 16.5" x  5.625" 

1/2 page horizontal 7.125" x  4.8125"

1/2 page horizontal, bleed 8.375” x  5.625”  

1/2 page vertical 3.4375" x  9.875"

1/2 page island 4.8125” x  7.125” 

2/3 page vertical 4.625" x  9.875" 

1/3 page vertical 2.25" x  9.875" 

1/3 page square 4.625" x  4.8125”

1/4 page square 3.4375” x  4.8125” 

1/6 page vertical 2.25" x  4.8125" 

1/6 page horizontal 4.625" x  2.281"

pUBLiCAtiON tRiM size
8.125" x 10.875"

peRFeCt BiNdiNG
Image area of all full bleed ads must 
extend 1/8" minimum beyond trim.
Live area must have 1/4" allowance 
from trim  on all four sides.

1/2
Vertical

2011 ISSuE AnD cLoSInG DAtES

Issue Date Ad Close Materials Due On Sale Date
Nov/Dec 2010 Aug 30, 2010 Sept 2, 2010 Oct 19, 2010
Jan/Feb 2011 Nov 1, 2010 Nov 8, 2010 Dec 28, 2010
Mar/Apr 2011 Jan 3, 2011 Jan 5, 2011 Feb 22, 2011
May/June 2011  Feb 25, 2011 March 4, 2011 Apr 26, 2011
July/Aug 2011 April 25, 2011 May 4, 2011 June 28, 2011
Sept/Oct 2011  June 27, 2011 July 5, 2011 Aug 30, 2011
Nov/Dec 2011 Aug 30, 2011 Sept 7, 2011 Oct 25, 2011
Jan/Feb 2012 Oct 31, 2011 Nov 8, 2011 Dec 27, 2011

Published bimonthly (six times a year).

PRINT

kiCkstANd Ad sizes

1/3 page vertical 2.187” x 9.875” 

1/3 page square 4.625” x 4.8125” 

1/6 page vertical 2.187” x 4.8125”

1/6 page horizontal 4.625” x 2.281” 

1/12 page 2.187” x 2.281”

1/4
Square
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Send all materials to:
Advertising Department
Ogden Publications Inc.
1503 SW 42nd St.
Topeka, KS 66609
E-mail:  AFisher@OgdenPubs.com 
(800) 678-5779We require all ads be supplied electronically to the following specifications:

File FormatS: PDF/X-1a files or Macintosh InDesign CS files are preferred. Do NOT 
send low-rez PDFs. For tips on creating PDF/X-1a files, visit www.quebecorworld.com/
uploadedfiles/Client_Tools/how2pdf.pdf.

Other acceptable files include Macintosh Quark files, Photoshop Tiffs and Illustrator EPS files 
(no Tiff-It, JPEG or GIF files, please). Send all support files that are incorporated into your ad 
(e.g., fonts, logos, images, etc.).  All images must be at least 300 dpi.  When submitting EPS 
files from Adobe Illustrator, be sure to convert all text to outlines before saving the file.  We 
cannot accept TrueType fonts. Please note:  All native files will be converted to PDF/X-1a files, 
and the publisher does not guarantee exact replication. 

All colors must be in CMYK format: no RGBs, Pantones or spot colors. Any ads with non-
compliant colors will be converted to CMYK, and color accuracy cannot be guaranteed.  

Thin lines, fine serifs and medium to small type should be restricted to one color and not 
reversed. As a guideline, reverse type and line art should not be less than .007” (equivalent 
to a 1/2 pt. rule) at the thinnest part of a character or rule.

Rich blacks should not exceed 280% and 100% is recommended for the black channel. 
Using 4-color black type on small type is not recommended. 

SuBmitting materialS: 
e-mail: Ads (no larger than 10 megabytes) can be e-mailed to AFisher@OgdenPubs.com.  
Any ad sent via e-mail should be accompanied by a PDF for proofing purposes only.  (Only 
PDF/X-1A files are acceptable for production.) 

YouSendit FtP site:
• Visit www.yousendit.com.
•  Enter recipient e-mail address:  AFisher@OgdenPubs.com  and your e-mail address.
• Select file and send it.

ogden FtP site:
• Install FTP software on your computer. (PC users can download an FTP program 

called WS FTP and Mac users can download an FTP program called Fetch from www.
download.com).

• Log on to FTP address ftp.oweb.net.
• Enter login: ogdenpubs-guest (lowercase).
• Enter confidential password: t017pa (lowercase).
• Upload file/files in the Motorcycle Classics folder within the ADS_IN folder. Save any Mac 

files as MacbinaryII.
•  E-mail AFisher@OgdenPubs.com or fax a hard copy to (785) 274-4316  to let us know 

the file has been uploaded with information about the software used. 

Please note that any files sent through e-mail or FTP must be compressed. Please verify 
receipt of all e-mailed/FTP ads. 

CD-rom or DVD: Ads submitted on a Macintosh-formatted CD-ROM or DVD must be 
accompanied by an accurate digital proof. 

All ads are electronically archived for two years.  Materials not in compliance with our 
published requirements will be accepted only at the publisher’s discretion.  Additional 
production work for materials that do not meet our specifications may be billed at 
prevailing rates.

MAtERIAL SPEcIFIcAtIonS

a.  Advertisers may not cancel orders for, or make changes in, advertising 
after the closing dates.

b. Publisher reserves the right to charge advertiser the cost of pro duc-  
 tion and film work.
c. All insertion orders are accepted subject to pro vi sions of our current  
 rate card. Rates are subject to change upon notice from the  
 publisher. Should a change in rates be made, space reserved may  
 be cancelled by the ad ver tis er or its agency at the time the change  
 becomes effective without incurring short-rate charges, provided  
 the ad ver tise ments published to the date of can cel la tion are con sis tent  
 with the appropriate fre quen cy or vol ume rate. Can cel la tion of space  
 reservations for any other reason in whole or part by the advertiser  
 will result in an ad just ment of the rate (short-rate) based on past  
 and sub se quent insertions to reflect actual space used at the earned  
 frequency or volume rate in that contract year.
d. All contents of advertisements are subject to pub lisher’s approval.  
 Publisher reserves the right to reject or cancel any ad ver tise ment,  
 insertion order, space res er va tion or po si tion commitment at any  
 time without cause. Publisher reserves the right to insert the word  
 “ad ver tise ment” above or below any copy.
e. The publisher will not be bound by any conditions, printed or  
 otherwise, appearing on con tracts, orders or copy in struc tion, that  
 conflict with set policies.
f. Advertisements received after closing date will not have the priv i lege  
 of OK or revision by the advertiser or its agency.
g.  Failure to make the order correspond in price or otherwise with the 

rate card is regarded as a clerical error, and the advertiser will be billed 
under the terms of the schedule in force without further notice.

h. All advertising is published upon the un der stand ing that the  
 adver tiser and the agency assume full and com plete re spon si bil ity  
 and liability for advertising sub mit ted, print ed or pub lished.
i. The liability of the publisher for any error for which the publisher  
 may be held legally re spon sible will not exceed the cost of the  
 space. The publisher spe cif i cal ly assumes no liability for errors in the  
 key numbers or in type set by the publisher.

   All advertising insertion orders are ac cepted sub ject to the condition 
that the publisher should have no liability for failure to execute ac-
cepted advertising or ders because of acts of God, gov ern men tal re-
stric tions, fires, strikes, ac ci dents or other oc cur renc es beyond the 
publisher’s control (whether like or unlike any of those enumerated 
herein) that prevent the pub lish er from partially or com plete ly pro-
duc ing, pub lish ing or dis trib ut ing Motorcycle Classics or Motorcycle 
Classics Online. 

coPY AnD contRAct REGuLAtIonS

PRINT
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“We consider advertising in Motorcycle Classics to be one of the ‘best buys.’ Each ad
pays for itself many times over with the customers it brings to us. We attribute this to the
high quality of this magazine and the good people who work hard to make it that way.”
                                                                               — RANDY ILLG, Framecrafters

“As a motorcycle painting company we got exactly what we wanted from advertising in
Motorcycle Classics: reasonable rates and great service. We highly recommend any
business in the motorcycle industry to advertise in Motorcycle Classics.”

            — CRAIG MCGLOTHLEN, Precision motorcycle Painting

“Keep the ideas flowing, my dear friend! I can honestly say Motorcycle Classics is by far 
superior. We have NEVER had a company or magazine demonstrate such help. You will 
make it easy to write the check!” 
                                                                                — KITTY DICKERSON, rykel industries/Crampbuster

“When I picked up my first issue of Motorcycle Classics I was excited to see a magazine 
dedicated to popular classic motorcycles with articles about the people that own and ride 
them.  Now after a few years I am happy to see the magazine continue to grow and cover 
these classic bikes and some new retro models as well.  Thanks for the great magazine. I 
am glad we continue to advertise with you and hope our current and future Moto Guzzi 
owners also appreciate the fine work you are doing.” 
                                                                            — RICK PANETTIERI, Brand Manager, moto guzzi 

“I have been advertising in one form or another for the seven years we have produced this 
product, but I know very little about the art of advertising. I think your having experience 
and being willing to help is great, and I can’t think of anyone else who has approached 
selling ads this way. Good service on your part.” 
                                                                                            — ROD BRAKHAGE, President, Wheeldock Co.

WhY ADVERTISERS DEPEND ON
Motorcycle Classics
Because every article, photograph and column in the magazine motivates 
readers to buy products – yours!

TESTIMONIALS
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www.Motorcycleclassics.com
MotorcycleClassics.com complements our magazine, reaches a broader
audience, and offers new content including videos, photo galleries, events, 
blogs and more.

If you want to increase sales, build awareness, increase website visitors and 
get more repeat customers, www.MotorcycleClassics.com will extend your ad 
campaign beyond the printed pages of the magazine.

70% of Motorcycle Classics readers have bought motorcycle products online in 
the past year. 

We offer a wide range of options to fit your budget and objectives. Please
contact your sales representative for more information on our advertising 
packages or to create a tailored program to meet your needs.

 
Approximate Monthly Impressions: 250,968
Approximate Monthly Unique Visitors: 120,010
Minimum Ad Buy: 25,000 impressions

ONLINE
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SIZES FoR Run-oF-SItE 
ADVERtISInG:
leaderboard (728 x 90)
banner ad (468 x 60)
Jumbo box (300 x 250)
skyscraper (160 x 600)

cuRREntLY AccEPtED 
AD FoRMAtS:
GIF, GIF89, Animated GIF, JPEG
all ads should include a 
click-through url.
all ads may include an 
alternate text description.

HTML/JavaScript (DHTML)/Flash 
(URL embedded)
locally hosted on ad servers, 
these html and Javascript 
ads can consist of text, 
images, pull-down menus 
and/or formats.

FILE SIZE:
file size of 40kb or less
at 72 dpi

VIDEo ADVERtISInG 
FoRMAtS:
.mp4 or .wmv 
4:3 aspect ratio

MAtERIAL SuBMISSIon:
send all ads to 
bhurwitz@ogdenpubs.com.
within the e-mail please note 
the following: Company name, 
contact name, contact number, 
website the ad will be running on 
and expected start date.

blog pages
all titles

Ad 
Size:

 
160
x

600

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad Size:
300 x 250

Ad 
Size:

 
160
x

600

Ad 
Size:

 
160
x

600

article pages
all titles

Ad Size: 728 x 90

ONLINE ADVERTISING SPECIFICATIONS

Ad Size: 728 x 90

Ad Size:
300 x 250

Ad Size:
300 x 250
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Motorcycle classics Shop talk newsletter
(4 issues per month)
Use Motorcycle Classics’ unique insight to reach 
subscribers interested in the latest news and 
information about the greatest motorcycles 
of all time – an audience eager to learn about 
shows and events, and who want to see and read 
about the most brilliant, unusual and popular 
motorcycles ever made.

Rates: $100 per ad or $200 for all 3 ad positions
current circulation: 21,590

specifications

SIZES FoR E-nEWSLEttER ADVERtISInG:
banner ad (468 x 60)
skyscraper (160 x 600)
text ad – logo (150 x 150) + 50 words

cuRREntLY AccEPtED AD FoRMAtS:
GIF, GIF89, Animated GIF, JPEG
all ads should include a click-through url.
all ads may include an alternate text  
description.

     
FILE SIZE:

file size of 40kb or less @ 72 dpi

MAtERIAL SuBMISSIon:
send all ads to bhurwitz@ogdenpubs.com.
within the e-mail please note the following:
Company name, contact name, contact number, date 
and name of newsletter.

E-NEWSLETTER SPECIFICATIONS

Ad Size: 468 x 60

Ad 
Size:

 
160
x

600

Ad: Logo with 50-word text
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box, allowing an extra eighth-inch all around for a rubber seal, 
and cut away with a Dremel tool. 

It took a bit more fiddling after making our first cut, but 
everything went together perfectly, and we ended up with exact-
ly what we were looking for: A superior Mikuni carb without 
compromising the original look of our classic TR6C.

Getting wired
With the Mikuni sorted we 

turned our attention to install-
ing the new main wir-
ing harness from MAP 
Cycle, a job we were 
excited about in an 
odd, god-I-hope-this-
goes-well sort of way. 
The oil-soaked and 
fraying original harness 
was about as trashed as 
they come, tying maybe a 
fourth of the bike’s various 
electrical bits together. 

The fourth and final chapter of our 
1971 Triumph TR6C project

It was also probably 
responsible for taking 
this bike off the road in 
the first place, as it had a 
nasty habit of eating fuses 
every few miles. The last time 
the bike ran it was wired straight, 
with no fuse, until it stopped. Hmmm. 

We made careful note of all the original attachments; label-
ing connections, taking copious photos and drawing out little 
diagrams detailing connections to items like the voltage recti-
fier and the ignition system. You can’t record too much when 

you’re taking apart old iron.
All that preparation paid off when we went to 

install the harness, because frankly, it was 
amazingly painless. We made a mistake 

REJUVENATION
Six months ago we turned the first wrench on our 

Triumph TR6C project, and it’s now finally drawing to a 
close. Sharp minds will note, however, that we didn’t 

say it’s done. Why? Mostly because we won’t call it finished 
until all the little details (missing side cover caps, front turn 
signals, etc.) are tended to. But it’s 99 percent of the way there, 
and better yet, it runs. And surprisingly, it wasn’t that hard 
getting it there. 

A little air, please
In our last report, we noted some issues installing our 

Mikuni carb conversion. Namely, the Mikuni wouldn’t work with 
the stock air box — unacceptable to us, as we think the air box 
side covers are a key part of the bike’s look. We couldn’t believe 
it, but a few calls to some Triumph specialists confirmed what 
we’d discovered: It won’t work. Apparently, most folks doing this 
conversion either don’t like the stock air box or simply don’t 
care. We do, and decided to see what it would take to make the 
stock air box work.

Sizing up our options, we turned to eBay for a used air 
box we could hack on without feeling too bad if we ended up 
destroying it. There were a few sets available when we went 
trolling, and the first thing we discovered was that boxes for 
twin-carb 650s were perfect for our planned modification. 
Why? Both the single-carb and dual carb inner box are made 
up of two mirror-image pieces that bolt together around 
the main frame tube. The single-carb box, once 
installed, has an oblong hole at the front for a 
rubber sleeve to join the assembly to the 
stock Amal carb. But the twin-carb box 
has a blank front with the air tract run-
ning instead from the outer air box 
covers, so with no hole, we could 
start from scratch.

Fifteen dollars and three days 
later, we were ready to begin the 
modification. With all our pieces 
in hand, we discovered it was a 
pretty straightforward process 
of mounting the twin-carb 
inner air box, the conversion 
manifold and rubber spigot, 
and then lining up the Mikuni 
carb to the spigot. Carefully 
eyeballing the Mikuni’s posi-
tion (we couldn’t install it in the 
spigot because the Mikuni pro-
trudes into the inner air box), we 
scribed lines on the air box marking 
the top and bottom of the Mikuni’s 
intake throat. Following that, we simply 
scribed the Mikuni’s opening on the air 
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or two (like inadvertently separating the hot white wire from the 
main loom to the handlebar controls, giving us no power to the 
horn and brake light circuits), but everything went where it was 
supposed to, and more importantly, everything worked. Well, 
almost everything, but more about that later. 

Confident we were on the road to our first firing of the TR, we 
moved on to more mundane issues like fitting the front brake 
cable, the rear brake light switch, the rear light assembly and 
the rear turn signals (we’re still waiting for a new set for the front), 

360o MARKETING

Motorcycle Classics is the ultimate 
destination for companies seeking 
purposeful dialogue and interaction 
with a community of serious classic bike 
enthusiasts. we offer all of our customers 
360° experiential marketing solutions 
that extend well beyond the page. from 
innovative online tools to sweepstakes 
to event marketing and sampling, let 
us design the promotional package that 
maximizes your roi.

      marketing

Video/television
Ogden Publications develops entertaining video 

content for cable, network and online platforms, 
delivering brand integration opportunities.

online
We’ll partner with you to 
develop a 360-degree, 24/7 online 
destination that meets your 
company’s goals and needs. 

Events
Consumers can 
experience your brand 
firsthand at one of our 
live, exclusive events, 
bringing you closer to 
your customer.

Research
We can provide marketing 
intelligence to help you 
understand and define the 
market for your product  
or service. 

Print
Let our sales team work with you to 
create a print campaign that will reach 
your target audience.

Direct Mail
Let us create targeted direct mail lists 

and help you find new customers.

custom 
Publishing

Custom content is the 
perfect opportunity to 

build relationships with 
customers, employees 

and prospects.

Branded Products
Partnering with us can 
provide new audiences 

and instant authority, 
as well as huge 

promotional vehicles 
through our media. 

Sweepstakes
Grow your e-mail lists 

for future e-commerce 
communications.
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and cut away with a Dremel tool. 

It took a bit more fiddling after making our first cut, but 
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ing the new main wir-
ing harness from MAP 
Cycle, a job we were 
excited about in an 
odd, god-I-hope-this-
goes-well sort of way. 
The oil-soaked and 
fraying original harness 
was about as trashed as 
they come, tying maybe a 
fourth of the bike’s various 
electrical bits together. 

The fourth and final chapter of our 
1971 Triumph TR6C project

It was also probably 
responsible for taking 
this bike off the road in 
the first place, as it had a 
nasty habit of eating fuses 
every few miles. The last time 
the bike ran it was wired straight, 
with no fuse, until it stopped. Hmmm. 

We made careful note of all the original attachments; label-
ing connections, taking copious photos and drawing out little 
diagrams detailing connections to items like the voltage recti-
fier and the ignition system. You can’t record too much when 

you’re taking apart old iron.
All that preparation paid off when we went to 

install the harness, because frankly, it was 
amazingly painless. We made a mistake 

REJUVENATION
Six months ago we turned the first wrench on our 

Triumph TR6C project, and it’s now finally drawing to a 
close. Sharp minds will note, however, that we didn’t 

say it’s done. Why? Mostly because we won’t call it finished 
until all the little details (missing side cover caps, front turn 
signals, etc.) are tended to. But it’s 99 percent of the way there, 
and better yet, it runs. And surprisingly, it wasn’t that hard 
getting it there. 

A little air, please
In our last report, we noted some issues installing our 

Mikuni carb conversion. Namely, the Mikuni wouldn’t work with 
the stock air box — unacceptable to us, as we think the air box 
side covers are a key part of the bike’s look. We couldn’t believe 
it, but a few calls to some Triumph specialists confirmed what 
we’d discovered: It won’t work. Apparently, most folks doing this 
conversion either don’t like the stock air box or simply don’t 
care. We do, and decided to see what it would take to make the 
stock air box work.

Sizing up our options, we turned to eBay for a used air 
box we could hack on without feeling too bad if we ended up 
destroying it. There were a few sets available when we went 
trolling, and the first thing we discovered was that boxes for 
twin-carb 650s were perfect for our planned modification. 
Why? Both the single-carb and dual carb inner box are made 
up of two mirror-image pieces that bolt together around 
the main frame tube. The single-carb box, once 
installed, has an oblong hole at the front for a 
rubber sleeve to join the assembly to the 
stock Amal carb. But the twin-carb box 
has a blank front with the air tract run-
ning instead from the outer air box 
covers, so with no hole, we could 
start from scratch.

Fifteen dollars and three days 
later, we were ready to begin the 
modification. With all our pieces 
in hand, we discovered it was a 
pretty straightforward process 
of mounting the twin-carb 
inner air box, the conversion 
manifold and rubber spigot, 
and then lining up the Mikuni 
carb to the spigot. Carefully 
eyeballing the Mikuni’s posi-
tion (we couldn’t install it in the 
spigot because the Mikuni pro-
trudes into the inner air box), we 
scribed lines on the air box marking 
the top and bottom of the Mikuni’s 
intake throat. Following that, we simply 
scribed the Mikuni’s opening on the air 
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or two (like inadvertently separating the hot white wire from the 
main loom to the handlebar controls, giving us no power to the 
horn and brake light circuits), but everything went where it was 
supposed to, and more importantly, everything worked. Well, 
almost everything, but more about that later. 

Confident we were on the road to our first firing of the TR, we 
moved on to more mundane issues like fitting the front brake 
cable, the rear brake light switch, the rear light assembly and 
the rear turn signals (we’re still waiting for a new set for the front), 
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