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UNWTO World Tourism Barometer

Committed to Tourism, Travel and the Millennium Development Goals

Interim Update, April 2011

This fntenim Update edition and Statistical Annex of the UNWTO
Wortd Tourism Barometer includes an analysis of the 2010
international tourism receipts and preliminary results for inter-
national tourism in the first months of 2011.

This release is available in electronic format only through
the UNWTO elibrary and is free for members. Its text is edited in
English only, while the Statistical Annex is available in English,
French, Spanish and Russian.

First results of 2011 confirm
consolidation of growth

International tourist arrivals grew by close to 5% during the
first two months of 2011, consolidating the rebound
registered in 2010. Growth was positive in all world
(sub)regions in January and February with the exception of
the Middle East and Nerth Africa. South America and South
Asia led growth (both at +15%), followed by Subsaharan
Africa (+13%) and Central and Eastern Europe (+12%).

Quick overview of key trends

International tourism receipts surpass US$ 900 billion mark
in 2010

» In 2010, international tourism receipts are estimated to have
reached US$ 919 billion worldwide (693 billion euros), up
from US$ 851 billion (610 billion euros) in 2009. In real terms
(adjusted for exchange rate fluctuations and inflation)
international tourism receipts increased by 5% as compared
to an almost 7% growth in arrivals, showing the close relation
between both indicators and confirming that in recovery
years, arrivals tend to pick up faster than receipts.

China reinforces its position as a leading destination and
source market

o In the 2010 rankings of top destinations, China has
reinforced its position both with regard to international tourist
arivals and receipts. In terms of amivals, China has
overtaken Spain and now ranks third after France and the
USA, while in terms of receipts it ranks fourth, having
overtaken Italy. France continues to lead the ranking in terms
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of arrivals and ranks third in receipts, while the USA ranks
first in receipts and second in arrivals. Spain maintains its
position as the second biggest earner worldwide and the first
in Europe and ranks fourth in arrivals. Italy ranks fifth in both
arrivals and receipts. The only other change among the first
ten in the ranking by receipts came from Hong Kong (China),
which climbed from the 12th to the 9th position.

The top 10 ranking of international tourism spenders shows
China moving up, once again, to the third position. China
was able to multiply expenditure four times since 2000, thus
achieving the fastest growth in this category over the last
decade. Other changes in the ranking of international tourism
expenditure include the rise of Canada and Australia to the
6th and 10th positions respectively.
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Consolidation of growth achieved in 2010

International Tourist Arrivals, monthly evolution
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2011 expected to mark new all-time record
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Advanced economy destinations gain momentum

International Tourist Arrivals, monthly evolution
Advanced economies & Emerging economies (% change)
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Europe: fastest growing region in 2011

International Tourist Arrivals, monthly evolution
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International Tourist Arrivals, monthly evolution
Europe (million)
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2010 and 2011 year to date by subregion

International Tourist Arrivals (% change over same period of the previous year)
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Major outbound markets

60 - International Tourism Expenditure
(% change of same period year before, local currencies current prices)

50 -
2010 W 2011 ytd
40 -

30

20

10 - I
N = a il B1'E B'm N | I

. . N . N\
T X T F @ T E FE S S
0 R D N R SRR NN 3N
\ O & > & RN S
v S 3 ESIRS
g © &



Outlook and evaluation 2003-2011: World

UNWTO Panel of Tourism Experts: World
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UNWTO tourism business-cycle clock
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Europe: confidence declining

UNWTO Panel of Tourism Experts: Europe
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Facts & Figures
Indfarmation. analyks and knovw-fow

Crverview Overview UNWTO

Historical perspective . The “Facts & Figures™ section aims to provide comprehensive
of world tourism information on international tourism worldwide. It offers among
others a selection of the latest available statistics on
International Tourist Arrivals, Tourism receipts and
axpenditure.

Tourism and the world
ecanomy

b b bt "Facts & Figures® includes also the following areas:

UNWTO World
Tourism Barometer

Tourism Market
Trends

Tourism 2020 Vision
Tourism Indicators
Publications

Marketing Inteligence
and Promotion

Methodological Notes

UNWTO Tourism Highlights

Concise overview of international tourism in the world based
on the results of the year. It includes statistics and analysis
on international tourist arrivals, international tourism
receipts, a summary of tourism results by region, top
tourism destinations by arrivals and receipts, outbound
tourism by genersting region and the ranking of the top
tourism spenders.

UNWTO World Tourism Barometar

Latest available statistics and a short-term overview, aimed
at monitoring the evolution of tourism and providing the
sector with adeguate and timely information.

Tourism Market Trends

Tourism Market Trends is the World Tourism Organization
regular series of reports whose objective is to present
international tourism trends in the world as well as in each
region, subregion and country.

Tourism 2020 Vision

Tounsm 2020 Wision is the Warld Tourism Organization long-
term forecast and assessment of tourism development up to
the first 20 wears of the new milennium. An essential
outcome of the Tourism 2020 Vsion are quantitative
forecasts covering & 25-year period, with 1995 as the base
vear and forecasts for 2010 and 2020.

For mare information: marketing @unwto.org

Rights and permissions on the use of the information contained

in this section

Outlook

www.unwto.org/facts



International Tourism: Forecast 2011

2010 Forecast 2011
World +6.6% +4.0% to +4.5%
Europe +3.2% +5% to +6%
Asia and the Pacific +12.8% +5% to +6%
Americas +6.4% +4% to +5%
Africa +7.8% -2% to +1%
Middle East +14.8% -10% to -5%

Source: World Tourism Organization (UNWTO)




Outlook: World

Forecast

2011:4.0% to 4.5%
International tourist arrivals

2012: 3% to 4%
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Where to find information prepared by UNWTQO?

WWW.UNwt0.0rg =

publications
e electronic;

=> UNWTO eLibrary
* hardcopy:

=> UNWTO Infoshop

=> depositary libraries

Affiliate Membership:

Facts & Figures

World Tourism Organization UNWTO

Workd Tourism Organization Network
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Latest news

Prime Minister of Malaysia: tourism key to country's economic transformation
Tourism has a crucial role in ransforming Malaysia into a high-income country by 2020 said
Malaysian Prime Minister, Dato’ Sri Mohd Najib bin Tun Abdul Razak, on jsining the...
Madrid, Spain, 18 October 20

19th General Assembly closes with pledge to strengthen UNWTO
The over 600 representatives from UNWTO's Members States and Afiliate Members

sttending the 19th session of the UNWTO General Assembly have unanimously adopted

proposed reforms...

Gyeongju, Republic of Korea, 14 October 20

International tourists to hit 1.8 billion by 2030
International tourist arrivals are forecast to reach 1.8 billion by 2030 according to the newly
released UNWTO long term forecast, Tourism Towards 2030. The report, presented on the...
Madrid, Spain, 11 October 20

More

Facts & Figures
International tourist arrivals grew by nearly 7% in 2010 to 248 million

In 2010, intemational tourism generated USS 918 billion (€ 693 billion) in export eamings
UNWTO forecasts a growth in international tourist arrivals of between 4% and 5% in 2011
For the latest trends in intemational tourism: UNWTO World Tourism Barometer

For an ovenview of tourism in 2010: UNWTO Tourism Highlights

For country data on tourism, its industries, employment and more: UNWTO Compendium

Upcoming events

WTM event on Gender and Sustainable Tourism Development: Exploring
the Links

9 November 20
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+ Cimate Change & Tourism
« World Tourism Day
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