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& Background and methodology

m Ipsos Reid was commissioned to conduct a public awareness survey to
gauge the general public’s awareness and understanding of the Bank of
Canada’s mandate and policies as they relate to the economy.

m Several questions in this year’s survey were designed to track the results
of a similar survey conducted in 1999.

m The tracking research was conducted by telephone, via the Ipsos Reid
Express Omnibus study, involving a telephone sample of n=1,000
Canadian adults.

m The same questions were asked online among a sample of n=1,006 in
order to establish a new baseline using this methodology for future
research.

m Both the online and telephone surveys were carried out from 6 to 9
December 2010.

m Both samples have been weighted in the same way to ensure that the
characteristics match those of the general population by region, age and
gender according to the 2006 Census.

m This report compares the 2010 results obtained online and by telephone.
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& Methodology

» In several places throughout the report, subtotals are provided. In
some instances, due to rounding, these do not equal the sum of
individual percentages listed. For example, the percentages for “Yes”
and “Maybe” may add up to 38%, but the actual subtotal for both is
39% (accounting for rounding). These instances are noted with an
*asterisk* where ever they occur.
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& Key differences between telephone and online research

® When reading this report, it is important to keep in mind several key
differences between telephone and online research:

Telephone research involves social interaction between an interviewer
and a respondent.

Online research involves a direct relationship between the respondent
and the questionnaire, without the social mediation of a telephone
Interview.

Telephone research is oral.
Online research is visual and text based.
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& Key differences between telephone and online research

m As a result of these basic differences, telephone and online results will differ in the
following ways:

= Online research tends to generate higher "don’t know" and "maybe"
responses, since this response option is always provided/visible. During a
telephone interview, the "don’t know" response must be volunteered and
respondents are encouraged to provide substantive answers before the “don’t
know” is accepted.

= Telephone research can generate higher ratings of satisfaction or familiarity
as a result of a social-desirability bias (in which respondents want to provide a
positive answer or do not wish to seem uninformed).

= QOpen-ended responses are provided in written form online as opposed to
verbally by telephone.

= In open-ended questions, where a list of possible responses has been
provided ahead of time to the telephone interviewers (as in this research), the
interviewer may clarify a response with a telephone respondent by, for
example, asking a respondent who says newspaper whether they mean a
local or national newspaper. This interaction is not possible online.

® Another key consideration, relevant to this research, is the ability of online
respondents to reread a question and to take time to consider their response
(without the social pressure to respond quickly in a telephone interview).
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& Key findings

m While there are differences, in most respects the online and telephone results are consistent.
In particular:

Similar proportions express awareness of and familiarity with the Bank;

When asked what they have heard about the Bank lately, the proportions mentioning
something about interest rates is consistent;

With each method, the majority of respondents view the Bank as relevant and express
confidence in it.

m The most interesting difference between the telephone and online research lies in the
guestions asking respondents to describe what the Bank does and why the Bank raises or
lowers interest rates.

Fundamental differences in the way open-ended questions are asked and answered
lead to different results with respect to these questions. (See “Knowledge of the Bank of
Canada” below for a full explanation.)

The results show that online respondents are much more likely than telephone
respondents to provide a correct answer when asked what the Bank does, but are
somewhat less likely than telephone respondents to answer correctly when asked why
the Bank raises or lowers interest rates.

These results suggest that knowledge of the Bank’s basic functions (particularly setting
interest rates) may be higher among the general public than is suggested by the
telephone research, while specific understanding of why the Bank lowers or raises
interest rates may be lower (in the absence of a telephone interviewer on hand to clarify
or interpret answers).
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Awareness of and Familiarity with the Bank of Canada

Nobody’s Unpredictable



Awareness of the Bank of Canada

Have you heard, seen or read anything about the Bank of Canada recently?

B Telephone © Online

Yes
29%
Yes/Maybe
Telephone: 39%*
I 4% Online: 45%*
Maybe
15%
No
43%
No/ Don’t know
Telephone: 61%
0% Online: 56%
Don't know
13%

Base Telephone: All respondents n=1,000
Base Online: All respondents n=1,006
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Specific recall about the Bank of Canada

What have you heard, seen or read about the Bank of Canada?

B Telephone

Online

Holding/ freezing interest rates

Interest rates (unspecified)

I 2 1% \
27%
I 2096

19%

Manages/ sets the interest rates

Promotes the economic and financial welfare of Canada
Increasing interest rates

Holding/ freezing interest rates at 1%

Promotes the economic and financial welfare of Canada
Keeping a low and stable (inflation/interest) rates

Safe and secure currency (dollar)

Mark J. Carney (Governor of the Bank of Canada)

TV ad (unspecified)

Sets monetary policy

News (unspecified)

Other

Nothing

Don't know/Refused

Base Telephone: Heard about the Bank of Canada recently n=466
Base Online : Heard about the Bank of Canada recently n=491

I 10
10%

I 00
7%
[ I
5%
I 6%
7%
I 00
7%
Il 4%
2%
2%
2%
1%
1%
1%
2%
1%

0

2%
I 14

12%

Bl 5%

2%

[0)

I ° 004

Interest Rates
Telephone: 66%*
Online: 68%*
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Familiarity with the Bank of Canada

Would you say that you are very familiar with the Bank of Canada, somewhat familiar, not too familiar or not at all familiar with the
Bank of Canada and its operations?

® Very familiar ® Somewhat familiar ® Not very familiar B Not at all familiar

o --
p O
Online 26%

Base Telephone: All respondents n=1,000
Base Online: All respondents n= 1,006
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Knowledge of the Bank of Canada — on the methodological
differences between telephone and online surveys

m This section involves three open-ended questions asking respondents to describe
what the Bank of Canada does and why the Bank raises and lowers interest rates.

m Respondents were not provided a list of response options, but were asked to
volunteer answers.

m The telephone questions were designed to match the 1999 survey exactly in order
to track the results.

= The question asking respondents to describe what the Bank does was a fully
open question (providing no list of possible responses for interviewers to
choose from).

= The questions asking why the Bank raises and lowers interest rates was
asked as an open-ended guestion with a list of possible responses for the
telephone interviewers to choose from.

= When asking open-ended questions with a list of possible responses,
telephone interviewers may clarify or interpret a given response (so, if a
respondent says “keeping inflation in check,” an interviewer may clarify or
interpret this answer to mean “controlling inflation,” selected from the pre-
coded list of possible responses).
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Knowledge of the Bank of Canada — on the methodological
differences between telephone and online surveys

m Online, each question was each asked as a fully open question with no list
of possible answers available, since no interviewer was present during the
Interview to code the answers.

= The key difference when answering open-ended questions online is
that online respondents, unlike telephone respondents, are under no
social pressure to provide a quick answer and could provide as
lengthy an answer as they desired.

m The results show that online respondents are much more likely than
telephone respondents to provide a correct answer when asked what the
Bank does, but are somewhat less likely than telephone respondents to
answer correctly when asked why the Bank raises or lowers interest rates.

m These results suggest that knowledge of the Bank’s basic functions
(particularly setting interest rates) may be higher among the general public
than is suggested by the telephone research, while active understanding of
why the Bank lowers and raises interest rates may be lower (in the
absence of a telephone interviewer on hand to clarify or interpret answers).
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Knowledge of the Bank’s activities

How would you describe what the Bank of Canada does?

B Telephone = Online

i I, G
Sets interest rates 26%

32%

) . 10% It is important to note that, while
Monitors/Manages economy 7% the public interprets the Bank’s
Manages Canada's finances I 700 activities as “setting interest rates,”

6% we are unable to determine
Manages money/currency _GZ/% whether they make a distinction
7 60/0 betv_veen the Bank’s policy rate and
Sets exchange rate/value of dollar 5%0 the interest rates charged by
financial institutions.
Makes monetary policy -452,/"

- 0
Regulates Canada's banks <l 9%

A bank like any other -232

. H 0
Controls inflation ] 3/(’6%

. . . 0,
Monitors international money/ markets -10/‘2A’

. 0,
Prints/ Issues money W 2% 6%

0 1%
Sets Bank rate 4%

- 0
Sets prime rate 4%

I 11%
Other 11%

I 3%
No reason 1%

Don't know/Refused EG—_—_—_————— 5

Base: Telephone (All respondents n=1,000) Online (All respondents n= 1,006)
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Accuracy about Bank’s purpose and activities

How would you describe what the Bank of Canada does?

Sets interest rates, manages
money/currency, makes
monetary policy, controls

. inflation, lends to banks,
B Telephone 7 Online nttation, 1ends fo banks

prints/issues money, acts as
national bank, acts as monetary
399 reserve, sets bank rate, sets
0

prime rate.
Correct
60%
_ 28% | Monitors/ manages economy, manages
Partly correct Canada’s finances, regulates banks,

6% monitors international money/markets,
controlled by government, head bank.

6%

A bank like any other, borrows/lends
7% money.

25%

Wrong (commercial bank)

Don’t know

Base Telephone (n=1,000)
Base Online (n= 1,006)
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Reasons for raising interest rates

As you may know, the Bank of Canada strongly influences the setting of short-term interest rates in Canada. At times, the Bank of
Canada raises the Bank rate, which usually leads to increases in the interest rates charged on short-term loans by the major
commercial banks in Canada. What do you think the Bank of Canada is trying to accomplish when it raises short-term interest rates?

H Telephone = Onlne

Control inflation 10% 20%
Slow the economy/slow economic growth % 9%
Make/ gain more money -8%12%
Reduce inflation N 7% 12%
Defend the dollar/raise the value of the dollar -30/50%
Discourage borrowing -f{%
Stabilize/Control the economy ] 30\{-;’%
Stimulate the economy a 30/‘(’3%
Raise prices %/03%
Make us poor/steal from poor .120/(;/0
Less spending .230/5’/0
Lower the debt (personal or national) |103A)%
Other N 7% 12%
Don't know/Refused _193/3%

Base Telephone: All respondents n=1,000
Base Online: All respondents n= 1,006

Ipsos Reid
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Accuracy of reasons for raising interest rates

As you may know, the Bank of Canada strongly influences the setting of short-term interest rates in Canada. At times, the Bank of

Canada raises the Bank rate, which usually leads to increases in the interest rates charged on short-term loans by the major

commercial banks in Canada. What do you think the Bank of Canada is trying to accomplish when it raises short-term interest rates?

Correct

Partly correct

Wrong (commercial bank)

Wrong direction

Don’t know

Base Telephone (n=1,000)
Base Online (n= 1,006)

B Telephone = Online

44%

I 3%% Raise prices

~—

Control inflation, slow the economy,
reduce inflation, discourage borrowing,
stabilize/control economy, decrease
spending, encourage/increase foreign
investment, encourage saving

- 8% % Make/gain more money

12%

I 3% % Stimulate the economy

6%

19%

Ipsos Reid

17




Reasons for lowering interest rates

At other times, the Bank of Canada lowers the Bank rate, which usually leads to decreases in the interest rates charged on short-
term loans by the major commercial banks in Canada. What do you think the Bank of Canada is trying to accomplish when it lowers

short-term interest rates?

B Telephone ™ Online
. - |
Stimulate the economy/encourage economic growth 21% 350
N 15%
Encourage spending 21%
. . B 5%
Control inflation 304
Reduce cost of living/make life easier -z(f};)/‘)
Encourage people to bank with them/ attracting more i} 4%
customers 4%
. B 3%
Encourage borrowing/loans 10%
(o)
Increase Canada's competitiveness EO/EA)
0,
Encourage investment/people to invest |1£/0
M 3%
Other 10%
. 0%
Nothing 1%
_ 0,
Don't know/Not sure/Refused 15 /021%

Base Telephone (n=1,000)
Base Online (n= 1,006)

Ipsos Reid
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Accuracy of reasons for lowering interest rates

At other times, the Bank of Canada lowers the Bank rate, which usually leads to decreases in the interest rates charged on short-
term loans by the major commercial banks in Canada. What do you think the Bank of Canada is trying to accomplish when it lowers
short-term interest rates?

W 2010 ™ 1999
Correct
60%
0 Stimulate the economy, encourage spending, control
10% . . : .
inflation, encourage borrowing/loans, create jobs,

Partly correct encourage investment, encourage home purchases

3%

l 4% Reduce cost of living, increase Canada’s
competitiveness, lower prices, increase cash flow

Wrong (commercial bank)
4%

Don’t know

Base Telephone (n=1,000)
Base Online (n= 1,006)

Encourage people to bank with them/ attract more customers

21%
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Relevance and Impact of the Bank of Canada
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Relevance of the Bank to personal finances and
economic well-being

How relevant are the activities of the Bank of Canada to your own finances and to your overall economic well-being?

B Telephone © Online

~

22%

Very relevant
18%

Relevant
> Telephone: 63%

Somewhat relevant
44%
-
Not very relevant
19%

Not relevant
> Telephone: 34%

15% Online: 27%

Not at all relevant
8%

]

Don't know/Refused
11%

Base: All respondents n=1,000

Ipsos Reid
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Relevance of information provided by the Bank

Which three of the following types of information provided by the Bank of Canada would you consider to be most relevant to you?

Information about interest
rates

Analysis of Canada's
economic situation

Statistics related to the
economy

Information about the
inflation rate

Information about foreign
exchange rates

Analysis of financial system
issues 11%

Information about bank notes, - 8%
such as security features 12%

10%
7%

B 2

Base Telephone: All respondents n=1,000
Base Online: All respondents n= 1,006

None of the above

Don't know/Refused 19%

14%

|l Telephone = Online |

44%

32%
41%

27%

27%
24%

44%
19%

24%

64%

Online respondents are significantly
more likely than telephone respondents
to identify information about interest
rates, analysis of Canada’s economic
situation and information about the
inflation rate as relevant information.

The ability of online respondents to
reread and reflect on the response
options may explain this difference. Apart
from the higher importance of
information about the inflation rate
among online respondents, the ordering
of responses is consistent.

Ipsos Reid
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Views on the ways the Bank affects the economy

Do you think that the actions of the Bank of Canada have a great deal of effect, some effect or not much of an effect on...

B Great deal of effect ™ Some effect ® Not much of an effect

The cost of borrowing money

Telephone 249% 7%
10%
The value of the Canadian dollar
Telephone a79% 99
Online
Canada's ability to compete economically with other countries
Telephone 379%
Oniine 39% 5%
Economic growth and job creation in Canada
Telephone a1% 16%
Online 9
The prices you pay for goods and services
Telephone 42% 19%
Online

Base Telephone: All respondents n=1,000
Base Online: All respondents n= 1,006 IpSOS Reid 23
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Sources of Economic Information
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Sources of information about interest rates and other
economic news

Where do you get most of your information concerning interest rates and other economic news?

B Telephone = Online

I 32/
20%

I 2 1%

28%
I 13%
11%

Bl 6%
6%
Il 5%
1%
B 4%

Friends and relatives 1%

. 4%
Radio 504

Other Il 5%

Television
Newspaper
Online
Commercial bank

Financial adviser

16%
| 1%
None 304

Il 6%

Don't know/Not sure/Refused 8%

Base Telephone: All respondents n=1,000
Base Online: All respondents n= 1,006
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Experience visiting the Bank’s website

Have you ever visited the Bank of Canada's website?

B Yes HENo ® Don’t know

Telephone 11%

Online

Base Telephone: All respondents n=1,000
Base Online: All respondents n= 1,006
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Confidence in the Bank of Canada

How confident are you in the Bank of Canada's ability to fulfill its mandate,

Very confident

Somewhat confident

Not very confident

Not confident

Don't know/Refused

Base: All respondents n=1,000

\
.

m-

3%

]

B Telephone © Online

15%

14%

15%

27%

Not confident
Telephone: 18%*
Online: 17%

53%

54%

which is to promote the economic and financial welfare of Canada?

Confident
Telephone:
79%*
Online: 69%

Note: Levels of confidence are
considerably higher than are levels of

awareness or familiarity. This is likely -

at least in part - a ‘halo’ effect,
attributable to widespread recognition
that Canada fared better than other

economies during the global recession,

due in part to the strength and stability
of the financial sector.

* See methodology note
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