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Over recent decades,Travel & Tourism has taken its
place among the key industries in the world economy,
now accounting for a significant share of global gross
domestic product (GDP) and employment, and provid-
ing an opportunity for developing countries to move up
the value chain toward the production of higher value
added services. Given the importance of the Travel &
Tourism (T&T) industry for industrialized and develop-
ing countries alike, the fundamental objective of the
Travel & Tourism Competitiveness Report (TTCR) is to
explore the factors driving T&T competitiveness 
worldwide.

Over the past three years, the World Economic
Forum has engaged key industry and thought leaders
through its Aviation,Travel and Tourism Industry
Partnership Programme to carry out an in-depth analysis
of the T&T competitiveness of economies around the
world.The goal is to construct a platform for multi-
stakeholder dialogue to ensure the development of
strong and sustainable national T&T industries capable
of contributing effectively to international economic
development.

The theme of this second edition of the TTCR,
“Balancing Economic Development and Environmental
Sustainability,” reflects the increasing focus on ensuring
the industry’s sustained growth while protecting the nat-
ural environment upon which it so greatly depends.The
goal of achieving a sustainable T&T industry is certainly
not new. However, the industry’s need to demonstrate
strong leadership in this area has become important only
in recent years, primarily as a result of increased global
awareness of the impact of global climate change and
pollution on tourist destinations.

This year’s report includes the second edition of 
the Travel & Tourism Competitiveness Index (TTCI),
which is at the core of this Report.The aim of the TTCI,
which covers 130 economies this year, is to provide a
comprehensive strategic tool for measuring “the factors
and policies that make it attractive to develop the Travel
& Tourism sector in different countries.” By providing
detailed assessments of the T&T environments in 
countries worldwide, the results can be used by all
stakeholders to work together to improve the industry’s
competitiveness in their national economies, thereby
contributing to national growth and prosperity.This
year’s Index has been reinforced to better capture the
extent to which the sector is developed in an environ-
mentally sustainable way.

The Report contains detailed profiles for each of the
130 economies featured in the study, as well as an exten-
sive section of data tables with global rankings covering
the more than 70 indicators included in the TTCI. In
addition, the Report includes insightful contributions
from a number of industry experts, with a particular
focus on this year’s theme of environmental sustainabili-
ty.These essay contributions explore issues such as iden-
tifying useful mechanisms for inducing travel-related
emission reductions, the way in which green strategies
will change how the tourism industry will operate in
the future, and how environmental sustainability has
more generally become a key driver of tourism compet-
itiveness.

The Travel & Tourism Competitiveness Report could
not have been put together without the distinguished
thinkers who have shared with us their knowledge and
experience.We are grateful to our Strategic Design
Partner, Booz Allen Hamilton, and our Data Partners:
Deloitte, the International Air Transport Association
(IATA), the International Union for Conservation of
Nature (IUCN), the World Tourism Organization
(UNWTO), and the World Travel & Tourism Council
(WTTC) for helping us to design and develop the
TTCI and for providing much of the industry-relevant
data used in its calculation.We thank our Industry
Partners in this Report—Abercrombie & Kent,
Bombardier, British Airways, Carlson, Emirates Airline,
Hertz, Silversea Cruises Group, Swiss International
Airlines, and Travelport—for their support in this
important venture.We also wish to thank the editors of
the Report, Jennifer Blanke and Thea Chiesa, for their
energy and their commitment to the project.
Appreciation also goes to Fiona Paua, Head of Strategic
Insight Teams, and the other members of the competi-
tiveness team: Ciara Browne,Agustina Ciocia, Margareta
Drzeniek Hanouz,Thierry Geiger, Irene Mia, Pearl
Samandari, and Eva Trujillo. Finally, we would like to
commend our network of 142 Partner Institutes world-
wide, without whose enthusiasm and hard work the
annual administration of the Executive Opinion Survey
and this Report would not be possible.

Preface
KLAUS SCHWAB,

Executive Chairman, World Economic Forum
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The Travel & Tourism (T&T) industry has become a 
key sector in the world economy and a major driver of
economic growth and employment worldwide.As one
of the fastest-growing industries in terms of foreign
exchange earnings and job creation, healthy T&T sectors
provide important opportunities for countries to raise
living standards, and—particularly in the developing
world—to tackle poverty alleviation.

Given the importance of the sector, three years ago
the World Economic Forum embarked on an effort to
better understand the drivers of T&T competitiveness
and the challenges that face the industry at the present
time.This second edition of the Travel & Tourism
Competitiveness Report presents our latest thinking on the
topic, with the goal of providing a useful tool for gov-
ernments and business leaders in overcoming the obsta-
cles to T&T competitiveness, in order to benefit fully
from the sector’s development.

The dependence of tourism on the quality of the
natural environment places it in a special position in
terms of environmental sustainability, leading national
governments and the tourism industry to focus increas-
ingly on environmental protection. Environmental con-
servation is now firmly at the center of discussions on
national T&T competitiveness, given its importance for
achieving long-term sustainable growth in the sector.
In this context, this year’s Report, under the theme
“Balancing Economic Development and Environmental
Sustainability,” places a particular focus on the issue,
both through a reinforced environmental component of
the Index used to measure T&T competitiveness and
through the topics covered by the analytical chapters.

The Travel & Tourism Competitiveness Index
A principal aim of this Report is to measure the compet-
itiveness of individual economies’T&T competitiveness,
using the comprehensive vehicle that has been developed
for this purpose, the Travel & Tourism Competitiveness
Index (TTCI), described in detail in Chapter 1.1.

The TTCI was produced by the World Economic
Forum in close collaboration with Booz Allen Hamilton,
Deloitte, the International Air Transport Association
(IATA), the International Union for Conservation of
Nature (IUCN), the World Tourism Organization
(UNWTO), and the World Travel & Tourism Council
(WTTC).We have also received important feedback

from a number of key companies that are industry part-
ners in the effort:Abercrombie & Kent, Bombardier,
British Airways, Carlson, Emirates Airline, Hertz,
Silversea Cruises Group, Swiss International Airlines, and
Travelport. Several thought leaders from these companies
and organizations have also contributed insightful papers
addressing various aspects of T&T competitiveness, with
a particular focus on environmental sustainability, which
are described below.

The TTCI aims to measure the factors and policies
that make it attractive to develop the T&T sector in different
countries.The TTCI is composed of a number of “pillars”
of T&T competitiveness, of which there are 14 in all.
These are:

1. Policy rules and regulations
2. Environmental sustainability
3. Safety and security
4. Health and hygiene
5. Prioritization of Travel & Tourism
6. Air transport infrastructure
7. Ground transport infrastructure
8. Tourism infrastructure
9. ICT infrastructure

10. Price competitiveness in the T&T industry
11. Human resources
12. Affinity for Travel & Tourism
13. Natural resources
14. Cultural resources

The pillars are organized into three subindexes that
capture broad categories of variables that facilitate or
drive T&T competitiveness.These categories are (1)
T&T regulatory framework, (2) T&T business environ-
ment and infrastructure, and (3) T&T human, cultural,
and natural resources.The first subindex captures those
elements that are policy related and generally under the
purview of the government (policy rules and regulations,
environmental sustainability, safety and security, health
and hygiene, and prioritization of Travel & Tourism); the
second subindex captures elements of the business envi-
ronment and the infrastructure of each economy (air
transport infrastructure, ground transport infrastructure,
tourism infrastructure, ICT infrastructure, and price
competitiveness); and the third subindex captures the
human and cultural elements of each country’s resource
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endowments (human resources, affinity for Travel &
Tourism, natural resources, and cultural resources).

Each of the pillars is made up of a number of indi-
vidual variables, of which there are over 70 in all.The
dataset includes both hard data and Survey data from the
World Economic Forum’s annual Executive Opinion
Survey.The hard data were obtained from publicly 
available sources, international T&T institutions, and
T&T experts (for example, the IATA, the IUCN,
UNESCO, the UNWTO, and the WTTC).The Survey
is carried out among CEOs and top business leaders in
all economies covered by our research—these are the
people making the investment decisions in their respec-
tive economies.The Survey provides unique data on
many qualitative institutional and business environment
issues.The exact methodology underlying the construc-
tion of the TTCI is described in Chapter 1.1.

Adjustments to the TTCI 2008
Some improvements have been made to the TTCI this
year, both in terms of the structure of the model and
with the addition of new data for important issue areas
that were previously missing. In terms of structural
changes, a first major improvement is that what was last
year called the “environmental regulation” pillar has been
revised and improved based on our collaboration with
the IUCN and the UNWTO, and is this year re-named
the “environmental sustainability” pillar to better 
reflect its components and to capture the increasingly
recognized importance of sustainability in the sector’s
development.

Second, what was last year a single pillar,“natural
and cultural resources,” has been broken into its two
subcomponents to create the two distinct pillars of 
natural resources and cultural resources.This provides a
more nuanced and useful description of the strengths
and weaknesses of countries, as these are in reality two
quite different types of resources, with different policy
implications in many cases.

In addition, throughout the model we have used
better data proxies for some variables and included a
number of new concepts that were previously missing
from the model. More details on the structural changes
and new data included can be found in Chapter 1.1.

The TTCI Rankings for 2008
The rankings from the TTCI for the 130 countries 
covered in this year’s Report are presented in Table 1,
with the rankings in each of the three subindexes.Tables
2, 3, and 4 show the rankings within each subindex and
individual pillar.

Switzerland is ranked 1st in the 2008 TTCI, followed
by Austria and Germany, the same top three countries 
as in the 2007 TTCI. Switzerland is a country rich in
cultural and natural resources, including an impressive
number of World Heritage cultural and natural sites for

a country of its size.A large percentage of the country’s
land area is protected (ranked 12th) and the natural
environment is assessed as being among the most pris-
tine in the world (ranked 10th).This natural heritage is
buttressed by a strong national focus on environmental
sustainability: Switzerland is ranked 2nd overall on this
pillar, based on strong and well-enforced environmental
legislation and with a particular focus on developing the
T&T sector sustainably.

As well as being endowed with features that make it
an attractive leisure tourism destination, Switzerland is
also an important business travel hub, with many inter-
national fairs and exhibitions held in the country each
year. Staffing of the industry is also facilitated by excel-
lent education and training (ranked 4th), perhaps not
surprising in a country with many of the best hotel
management schools.Added to these strengths is
Switzerland’s excellent transport infrastructure (ranked
5th worldwide), with top-quality roads and railroads and
an excellent domestic transport network.Also well
assessed is the specific tourism infrastructure (ranked
7th), with readily available hotel rooms and ATMs for
cash withdrawals. Such high-quality infrastructure makes
a tourist’s stay in the country easy and comfortable, an
experience that is reinforced by the high level of general
safety and security (ranked 6th).

Austria is ranked 2nd in the TTCI, attributable to
its rich cultural resources, with eight World Heritage
cultural sites and many fairs and exhibitions catering to
business travelers.The natural environment is also well
assessed, along with the country’s focus on environmen-
tal sustainability. In addition,Austrians are perceived as
extremely open and welcoming to foreign travelers
(ranked 3rd).Austria’s tourism infrastructure is assessed
as second to none, with abundant car rental facilities,
hotel accommodations, and ATMs. Other strengths
include Austria’s assessment as one of the safest countries
in the world (ranked 3rd), and its excellent health and
hygiene levels (ranked 4th).

Germany, ranked 3rd, is also characterized by abun-
dant cultural resources: Germany is ranked 3rd world-
wide for its 31 World Heritage cultural sites, and 2nd for
the number of international fairs and exhibitions held in
the country.The country’s infrastructure is among the
best in the world, ranked 3rd for the quality of its
ground transport infrastructure and 7th for its air trans-
port infrastructure. In addition, Germany gets better
marks than Switzerland and Austria for the policy rules
and regulations affecting the T&T industry: it is ranked
6th in this area, with policies encouraging foreign
investment and bilateral Air Service Agreements that are
assessed as open.

Spain and France also place among the top 10, with
Spain at 5th and France at 10th place. Both countries
benefit from their rich cultural resources, ranked 2nd
and 4th worldwide, respectively, for their number of
World Heritage cultural sites. Both have built up excel-
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lent infrastructure: France’s ground and air transport
infrastructure are among the best in the world, and
Spain’s tourism infrastructure is ranked 1st international-
ly.The Index shows that France’s policy rules and regu-
lations are more conducive to developing the sector
than Spain’s, while Spain’s labor market makes finding
qualified labor easier there than in France, which is
ranked a low 86th on this pillar.

The United States is ranked 7th.The country places
1st for the overall business environment and infrastruc-
ture, and 2nd for the country’s human, cultural, and 
natural resources. In particular, the United States has an
excellent air transport infrastructure (ranked 2nd), and
high-quality tourism and ICT infrastructure. Its natural
resources are ranked a high 2nd worldwide, with many
protected areas and many World Heritage natural sites,
although a perception exists that the environment is not
being sufficiently protected (ranked 100th for environ-
mental sustainability). Safety and security, ranked 119th,
is also of concern: as well as some concerns about safety
from crime, the country has one of the highest rates of
road traffic incidents out of all countries covered.

Italy, despite being endowed with the most World
Heritage cultural sites in the world, ranks a lower 28th
in the TTCI ranking.As well as its cultural richness,
Italy’s strengths lie in areas such as the health and
hygiene of the country (19th) and its excellent tourism
infrastructure (4th). However, it faces a number of chal-
lenges that bring its overall rating down.These include
policy rules and regulations, where Italy ranks 57th
because of its very strong foreign ownership restrictions
(ranked 102nd) and rules governing FDI (109th).
Further, the government is not seen to be prioritizing
the sector (ranked 97th). In addition, ground transport
infrastructure requires upgrading, and there are some
safety and security concerns in the country (81st).

Australia is the highest ranked country from Asia
and Oceania.The only one in the top 10, it is ranked
4th, just behind Germany and ahead of Spain.Australia
is ranked 1st worldwide for the number of World
Heritage natural sites, and 5th for its cultural resources.
Given the importance of the natural environment for
much of its leisure tourism, it is notable that the strin-
gency and enforcement of its environmental regulations
are well assessed. Given the country’s distance from
other continents, and the related importance of domes-
tic air travel to overcome the large distances between
major sites, its competitiveness is also buttressed by
excellent air transport infrastructure (ranked 3rd), as well
as good general tourism infrastructure.Australia also
benefits from the relatively strong government prioriti-
zation of the tourism sector and effective destination-
marketing campaigns.

Within the region,Australia is joined in the top 20
by Hong Kong (14th) and Singapore (16th).These
economies have excellent infrastructures: their ground
transport infrastructures are assessed as the top two in

the world, and their air transport infrastructures also get
high marks.They also benefit from well-qualified labor
to work in the sector, both ranked among the top four
in this area.With regard to the policy environment, they
hold the top two places out of all countries, with rules
and regulations that are extremely conducive to the
development of their T&T industries (policies facilitating
foreign ownership and FDI, well-protected property
rights, few visa restrictions). Further, they are among the
safest countries of all assessed with regard to crime and
security. Hong Kong is unsurpassed for the quality of
health and hygiene, and Singapore is ranked 5th in the
overall prioritization of Travel & Tourism.

Japan is ranked 23rd in the TTCI, with good marks
for its cultural resources (ranked 14th) attributable to its
many World Heritage cultural sites and the large number
of international fairs and exhibitions held in the country.
The ground transport infrastructure is among the best in
the world, especially railroads, and Japan continues to be
a leader in the area of education and training. However,
Japan ranks third from the bottom for the affinity of the
county for Travel & Tourism (128th). Further, the sector
is not perceived to be a priority for the government
(ranked 87th).

Malaysia is ranked 32nd, with its rich natural
resources (ranked 18th) and good ground transport
infrastructure.The country also benefits from excellent
price competitiveness (ranked 3rd), with low comparative
hotel and fuel prices, low ticket taxes and airport charges,
and a favorable tax regime. Malaysia’s policy environment
is measured as highly conducive to the development of
the sector (ranked 12th), and the government is priori-
tizing Travel & Tourism; it also has an excellent evalua-
tion for its destination-marketing campaigns (ranked
7th).With regard to weaknesses, health and hygiene
indicators lag behind those of many other countries in
the region, with, in particular, a low physician density
(placing the country 93rd).

Thailand is ranked 42nd in the TTCI. It is endowed
with rich natural resources and a strong affinity for
Travel & Tourism (both ranked 20th), with a very
friendly attitude of the population toward tourists
(ranked 10th).This is buttressed by the sector’s strong
prioritization by the government (ranked 12th) with,
similar to Malaysia, excellent destination-marketing
campaigns and strong price competitiveness. However,
some weaknesses remain: despite the prioritization of
the sector by the government, some aspects of the regu-
latory environment—such as stringent foreign owner-
ship restrictions, visa restrictions for many travelers, and
the long time required for starting a business in the
country—are not particularly conducive to developing
the sector (ranked 52nd).

China is ranked somewhat lower, at 62nd place.
China has many clear strengths: it is ranked 3rd for its
World Heritage natural sites and 5th for its cultural sites,
demonstrating the rich cultural and natural heritage of
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Table 1: The Travel & Tourism Competitiveness Index

SUBINDEXES

T&T Business environment T&T Human, cultural, 
OVERALL INDEX T&T Regulatory framework and infrastructure and natural resources

Country/Economy Rank Score Rank Score Rank Score Rank Score

Switzerland 1 5.63 1 5.94 2 5.55 3 5.39
Austria 2 5.43 4 5.86 8 5.27 7 5.16
Germany 3 5.41 6 5.67 3 5.43 9 5.13
Australia 4 5.34 30 5.23 11 5.18 1 5.61
Spain 5 5.30 28 5.24 5 5.32 4 5.33
United Kingdom 6 5.28 26 5.28 6 5.32 5 5.26
United States 7 5.28 49 4.75 1 5.58 2 5.52
Sweden 8 5.27 9 5.62 15 5.05 8 5.15
Canada 9 5.26 23 5.31 4 5.40 10 5.07
France 10 5.23 12 5.57 7 5.28 12 4.85
Iceland 11 5.16 3 5.86 9 5.21 36 4.40
Finland 12 5.11 5 5.74 23 4.80 14 4.78
Denmark 13 5.10 10 5.61 10 5.20 28 4.49
Hong Kong SAR 14 5.09 2 5.91 16 5.04 42 4.31
Portugal 15 5.09 14 5.50 22 4.83 11 4.93
Singapore 16 5.06 7 5.67 13 5.13 37 4.39
Norway 17 5.05 8 5.66 19 4.90 20 4.60
Netherlands 18 5.01 22 5.35 14 5.11 21 4.58
New Zealand 19 4.96 15 5.48 26 4.72 17 4.70
Luxembourg 20 4.95 24 5.28 12 5.17 35 4.41
Ireland 21 4.93 11 5.57 20 4.90 41 4.31
Greece 22 4.92 17 5.46 30 4.63 18 4.66
Japan 23 4.90 34 5.11 21 4.88 16 4.73
Cyprus 24 4.87 27 5.24 17 5.04 40 4.34
Malta 25 4.86 13 5.56 25 4.73 43 4.28
Estonia 26 4.85 18 5.41 18 4.91 49 4.22
Belgium 27 4.84 21 5.36 31 4.61 22 4.56
Italy 28 4.84 41 4.99 24 4.77 15 4.74
Barbados 29 4.77 16 5.46 32 4.58 46 4.26
Czech Republic 30 4.75 20 5.38 37 4.37 25 4.51
Korea, Rep. 31 4.68 38 5.02 34 4.52 29 4.49
Malaysia 32 4.63 37 5.04 39 4.31 23 4.55
Hungary 33 4.60 19 5.40 41 4.18 50 4.21
Croatia 34 4.59 39 5.02 38 4.32 32 4.43
Israel 35 4.51 32 5.12 36 4.39 59 4.02
Slovenia 36 4.49 42 4.97 33 4.53 61 3.98
Qatar 37 4.44 43 4.90 35 4.50 65 3.92
Slovak Republic 38 4.42 33 5.11 46 3.94 51 4.19
Tunisia 39 4.41 25 5.28 49 3.86 57 4.08
United Arab Emirates 40 4.39 44 4.87 27 4.69 89 3.62
Mauritius 41 4.38 29 5.23 44 4.14 76 3.78
Thailand 42 4.37 63 4.46 42 4.17 30 4.49
Bulgaria 43 4.36 50 4.75 52 3.84 31 4.48
Costa Rica 44 4.35 48 4.76 56 3.76 24 4.52
Latvia 45 4.34 35 5.10 43 4.17 82 3.75
Puerto Rico 46 4.34 40 4.99 40 4.27 80 3.75
Lithuania 47 4.33 31 5.21 45 4.00 74 3.79
Bahrain 48 4.29 68 4.36 28 4.64 69 3.88
Brazil 49 4.29 84 4.11 67 3.55 6 5.21
Panama 50 4.29 52 4.66 47 3.94 47 4.25
Chile 51 4.27 45 4.86 54 3.82 54 4.14
Taiwan, China 52 4.23 69 4.32 29 4.63 79 3.75
Jordan 53 4.21 36 5.06 60 3.64 64 3.92
Turkey 54 4.19 56 4.57 57 3.73 44 4.28
Mexico 55 4.18 71 4.30 61 3.62 19 4.62
Poland 56 4.18 60 4.51 62 3.62 34 4.42
Jamaica 57 4.18 51 4.74 48 3.87 66 3.92
Argentina 58 4.17 65 4.44 64 3.57 27 4.50
Montenegro 59 4.15 53 4.66 68 3.53 45 4.27
South Africa 60 4.11 70 4.31 51 3.85 52 4.18
Uruguay 61 4.10 47 4.84 71 3.37 56 4.09
China 62 4.06 103 3.91 70 3.45 13 4.81
Dominican Republic 63 4.05 54 4.64 63 3.61 67 3.89
Russian Federation 64 4.04 80 4.21 65 3.56 39 4.35
India 65 3.99 107 3.78 59 3.70 26 4.50
Egypt 66 3.96 58 4.54 69 3.47 70 3.86

(Cont’d.)
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Table 1: The Travel & Tourism Competitiveness Index (cont’d.)

SUBINDEXES

T&T Business environment T&T Human, cultural, 
OVERALL INDEX T&T Regulatory framework and infrastructure and natural resources

Country/Economy Rank Score Rank Score Rank Score Rank Score

Morocco 67 3.91 55 4.59 75 3.32 72 3.81
Guatemala 68 3.89 76 4.25 77 3.30 55 4.12
Romania 69 3.88 72 4.29 66 3.55 73 3.79
Peru 70 3.87 86 4.08 88 3.10 33 4.43
Colombia 71 3.86 95 4.03 83 3.20 38 4.35
Georgia 72 3.83 46 4.84 94 2.95 85 3.70
Sri Lanka 73 3.80 79 4.24 81 3.21 63 3.95
Trinidad and Tobago 74 3.79 87 4.08 50 3.86 104 3.44
Honduras 75 3.79 77 4.25 85 3.16 62 3.96
Oman 76 3.77 88 4.07 58 3.70 96 3.54
Ukraine 77 3.76 59 4.53 78 3.24 100 3.51
Serbia 78 3.76 73 4.27 72 3.36 88 3.64
Azerbaijan 79 3.72 62 4.49 79 3.24 105 3.44
Indonesia 80 3.70 108 3.78 86 3.16 53 4.17
Philippines 81 3.70 83 4.14 84 3.20 78 3.75
Saudi Arabia 82 3.68 106 3.83 55 3.78 107 3.43
Macedonia, FYR 83 3.68 93 4.05 80 3.23 81 3.75
Gambia, The 84 3.67 67 4.38 87 3.11 97 3.53
Kuwait 85 3.67 105 3.88 53 3.82 119 3.31
Ecuador 86 3.66 101 3.99 95 2.94 58 4.05
Botswana 87 3.65 82 4.20 76 3.31 103 3.45
Tanzania 88 3.65 89 4.07 117 2.65 48 4.23
Armenia 89 3.63 57 4.56 108 2.73 94 3.59
Uzbekistan 90 3.62 64 4.45 98 2.90 101 3.51
Kazakhstan 91 3.61 61 4.50 96 2.94 112 3.39
Albania 92 3.60 81 4.20 105 2.75 71 3.85
Namibia 93 3.59 92 4.05 74 3.34 113 3.38
Syria 94 3.58 74 4.26 97 2.93 95 3.55
Suriname 95 3.58 110 3.75 89 3.09 68 3.88
Vietnam 96 3.57 97 4.02 92 2.98 84 3.71
El Salvador 97 3.57 85 4.09 73 3.36 121 3.25
Moldova 98 3.56 66 4.39 100 2.89 110 3.39
Nicaragua 99 3.53 96 4.03 99 2.90 87 3.67
Mongolia 100 3.53 78 4.25 106 2.74 91 3.60
Kenya 101 3.53 100 4.00 102 2.82 77 3.76
Algeria 102 3.50 99 4.01 93 2.97 98 3.52
Venezuela 103 3.47 123 3.44 82 3.21 75 3.78
Libya 104 3.45 75 4.26 115 2.66 106 3.43
Bosnia and Herzegovina 105 3.45 98 4.02 91 2.99 117 3.33
Bolivia 106 3.44 122 3.45 101 2.84 60 4.02
Zambia 107 3.42 91 4.06 118 2.60 90 3.62
Senegal 108 3.41 94 4.04 104 2.76 108 3.43
Guyana 109 3.38 104 3.88 114 2.67 93 3.60
Uganda 110 3.36 113 3.66 112 2.68 83 3.74
Pakistan 111 3.36 114 3.65 90 3.02 109 3.39
Cambodia 112 3.32 116 3.61 116 2.65 86 3.69
Kyrgyz Republic 113 3.30 90 4.07 128 2.37 102 3.47
Tajikistan 114 3.24 102 3.95 126 2.40 111 3.39
Paraguay 115 3.24 112 3.72 111 2.68 118 3.32
Nepal 116 3.22 120 3.58 122 2.56 99 3.51
Zimbabwe 117 3.22 118 3.60 113 2.67 114 3.37
Madagascar 118 3.21 111 3.73 107 2.74 124 3.16
Mali 119 3.21 109 3.77 124 2.49 116 3.36
Benin 120 3.19 115 3.63 121 2.58 115 3.36
Ethiopia 121 3.18 126 3.20 110 2.72 92 3.60
Mauritania 122 3.10 117 3.60 120 2.59 125 3.11
Mozambique 123 3.05 119 3.59 119 2.59 128 2.97
Burkina Faso 124 3.04 121 3.56 123 2.56 127 3.01
Nigeria 125 3.03 127 3.15 109 2.73 123 3.19
Cameroon 126 2.99 125 3.39 129 2.31 120 3.25
Bangladesh 127 2.93 129 2.94 103 2.79 126 3.07
Burundi 128 2.91 128 3.15 127 2.39 122 3.20
Lesotho 129 2.82 124 3.39 125 2.46 130 2.61
Chad 130 2.48 130 2.74 130 1.99 129 2.69
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Table 2: The Travel & Tourism Competitiveness Index: Regulatory framework

PILLARS

T&T REGULATORY 1. Policy rules 2. Environmental 3. Safety 4. Health 5. Prioritization of
FRAMEWORK and regulations sustainability and security and hygiene Travel & Tourism

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Albania 81 4.20 104 3.69 93 4.08 71 4.93 59 4.76 104 3.55
Algeria 99 4.01 83 4.00 102 3.99 83 4.72 81 4.12 118 3.20
Argentina 65 4.44 91 3.95 107 3.94 98 4.45 40 5.62 70 4.23
Armenia 57 4.56 63 4.28 112 3.88 45 5.43 39 5.65 105 3.55
Australia 30 5.23 27 5.04 53 4.63 21 5.85 37 5.72 32 4.92
Austria 4 5.86 22 5.16 8 5.57 3 6.41 4 6.77 19 5.41
Azerbaijan 62 4.49 72 4.14 101 4.01 43 5.46 49 5.22 101 3.63
Bahrain 68 4.36 62 4.35 125 3.49 39 5.58 76 4.25 75 4.12
Bangladesh 129 2.94 114 3.31 121 3.71 129 2.83 117 2.11 122 2.77
Barbados 16 5.46 29 5.02 26 5.05 27 5.74 31 5.91 13 5.60
Belgium 21 5.36 16 5.28 11 5.49 29 5.71 14 6.51 91 3.81
Benin 115 3.63 117 3.23 30 4.97 77 4.86 121 1.74 112 3.35
Bolivia 122 3.45 127 2.88 104 3.98 92 4.53 102 3.09 121 2.79
Bosnia and Herzegovina 98 4.02 109 3.47 113 3.87 57 5.13 55 4.88 124 2.72
Botswana 82 4.20 74 4.13 68 4.42 50 5.26 97 3.24 82 3.95
Brazil 84 4.11 95 3.81 37 4.90 128 3.15 69 4.46 68 4.24
Bulgaria 50 4.75 85 3.98 73 4.35 90 4.56 12 6.56 65 4.28
Burkina Faso 121 3.56 107 3.62 64 4.47 82 4.76 124 1.46 108 3.50
Burundi 128 3.15 125 2.92 88 4.14 96 4.49 116 2.19 130 2.00
Cambodia 116 3.61 126 2.89 92 4.09 95 4.50 128 1.13 17 5.47
Cameroon 125 3.39 112 3.31 109 3.92 86 4.63 114 2.42 126 2.69
Canada 23 5.31 8 5.43 36 4.90 32 5.68 45 5.48 26 5.05
Chad 130 2.74 130 2.46 124 3.64 116 3.88 129 1.05 127 2.68
Chile 45 4.86 18 5.25 62 4.53 36 5.60 63 4.53 58 4.39
China 103 3.91 89 3.96 110 3.92 121 3.60 99 3.21 36 4.86
Colombia 95 4.03 60 4.36 87 4.17 118 3.75 78 4.22 99 3.68
Costa Rica 48 4.76 54 4.48 32 4.96 66 4.99 67 4.49 35 4.86
Croatia 39 5.02 66 4.26 41 4.84 41 5.52 28 5.99 51 4.48
Cyprus 27 5.24 69 4.20 47 4.73 23 5.82 43 5.53 3 5.93
Czech Republic 20 5.38 38 4.77 21 5.10 44 5.45 6 6.77 39 4.79
Denmark 10 5.61 4 5.59 3 5.88 4 6.40 34 5.82 62 4.35
Dominican Republic 54 4.64 47 4.57 108 3.93 89 4.57 65 4.52 14 5.59
Ecuador 101 3.99 111 3.43 82 4.24 97 4.48 73 4.39 110 3.42
Egypt 58 4.54 70 4.18 81 4.25 84 4.66 86 3.94 12 5.66
El Salvador 85 4.09 45 4.63 55 4.60 109 4.05 94 3.36 89 3.83
Estonia 18 5.41 26 5.06 43 4.82 26 5.75 20 6.27 23 5.14
Ethiopia 126 3.20 96 3.76 114 3.83 111 4.03 130 1.00 111 3.40
Finland 5 5.74 7 5.45 7 5.62 1 6.70 18 6.37 49 4.55
France 12 5.57 24 5.15 5 5.75 54 5.18 7 6.76 29 5.00
Gambia, The 67 4.38 93 3.90 59 4.57 38 5.58 107 2.68 22 5.19
Georgia 46 4.84 68 4.22 54 4.62 37 5.60 42 5.58 72 4.19
Germany 6 5.67 6 5.46 4 5.82 17 5.88 4 6.77 57 4.40
Greece 17 5.46 61 4.35 40 4.85 31 5.69 16 6.42 1 5.99
Guatemala 76 4.25 41 4.72 95 4.07 110 4.03 83 4.00 53 4.45
Guyana 104 3.88 120 3.19 76 4.30 112 4.01 92 3.62 66 4.27
Honduras 77 4.25 44 4.64 61 4.56 87 4.58 95 3.36 76 4.11
Hong Kong SAR 2 5.91 2 5.95 60 4.56 7 6.27 1 7.00 9 5.78
Hungary 19 5.40 35 4.82 25 5.05 28 5.73 11 6.57 37 4.80
Iceland 3 5.86 17 5.25 20 5.14 2 6.54 3 6.86 15 5.53
India 107 3.78 102 3.71 71 4.39 117 3.86 110 2.56 59 4.38
Indonesia 108 3.78 121 3.07 126 3.48 108 4.06 111 2.53 11 5.75
Ireland 11 5.57 3 5.64 12 5.48 19 5.87 24 6.17 40 4.70
Israel 32 5.12 30 5.02 67 4.43 60 5.09 8 6.69 61 4.37
Italy 41 4.99 57 4.42 39 4.87 81 4.80 19 6.28 46 4.58
Jamaica 51 4.74 13 5.34 99 4.02 102 4.36 82 4.01 2 5.96
Japan 34 5.11 32 4.96 48 4.73 74 4.89 23 6.25 41 4.70
Jordan 36 5.06 78 4.12 38 4.87 15 5.98 58 4.84 16 5.50
Kazakhstan 61 4.50 77 4.12 120 3.73 73 4.90 33 5.85 83 3.90
Kenya 100 4.00 101 3.72 19 5.25 120 3.69 118 2.08 20 5.29
Korea, Rep. 38 5.02 33 4.87 50 4.69 67 4.99 38 5.67 34 4.90
Kuwait 105 3.88 97 3.76 130 2.97 18 5.88 77 4.22 129 2.56
Kyrgyz Republic 90 4.07 105 3.64 91 4.09 100 4.43 71 4.43 97 3.74
Latvia 35 5.10 42 4.68 16 5.34 40 5.57 25 6.16 95 3.77
Lesotho 124 3.39 116 3.30 116 3.82 91 4.54 112 2.49 120 2.82
Libya 75 4.26 122 3.06 118 3.79 24 5.81 50 5.20 109 3.43
Lit0huania 31 5.21 50 4.55 18 5.32 46 5.43 2 6.98 94 3.80

(Cont’d.)
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Table 2: The Travel & Tourism Competitiveness Index: Regulatory framework (cont’d.)

PILLARS

T&T REGULATORY 1. Policy rules 2. Environmental 3. Safety 4. Health 5. Prioritization of
FRAMEWORK and regulations sustainability and security and hygiene Travel & Tourism

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Luxembourg 24 5.28 14 5.32 22 5.10 9 6.17 22 6.26 103 3.57
Macedonia, FYR 93 4.05 75 4.13 84 4.20 80 4.82 68 4.48 128 2.63
Madagascar 111 3.73 84 4.00 74 4.35 99 4.43 126 1.32 48 4.56
Malaysia 37 5.04 12 5.34 44 4.79 42 5.51 70 4.43 24 5.12
Mali 109 3.77 106 3.63 65 4.46 64 5.02 123 1.59 74 4.17
Malta 13 5.56 51 4.53 42 4.82 12 6.13 10 6.59 10 5.75
Mauritania 117 3.60 113 3.31 86 4.19 47 5.33 125 1.38 93 3.80
Mauritius 29 5.23 28 5.03 46 4.73 33 5.66 57 4.85 4 5.91
Mexico 71 4.30 49 4.56 85 4.20 122 3.59 79 4.21 31 4.94
Moldova 66 4.39 94 3.89 70 4.40 70 4.94 47 5.38 113 3.35
Mongolia 78 4.25 80 4.06 119 3.76 78 4.86 64 4.52 78 4.05
Montenegro 53 4.66 37 4.78 105 3.95 53 5.19 52 5.12 67 4.26
Morocco 55 4.59 40 4.73 31 4.96 61 5.07 98 3.22 30 4.95
Mozambique 119 3.59 90 3.95 57 4.59 103 4.35 127 1.19 85 3.86
Namibia 92 4.05 88 3.96 34 4.93 72 4.92 108 2.62 86 3.86
Nepal 120 3.58 123 2.98 79 4.27 124 3.54 113 2.47 44 4.61
Netherlands 22 5.35 9 5.42 9 5.56 34 5.65 26 6.15 81 3.96
New Zealand 15 5.48 11 5.36 24 5.07 11 6.15 27 6.01 38 4.80
Nicaragua 96 4.03 92 3.94 49 4.72 51 5.24 109 2.59 100 3.67
Nigeria 127 3.15 99 3.73 56 4.60 130 2.67 122 1.68 119 3.08
Norway 8 5.66 20 5.20 6 5.69 5 6.37 29 5.98 28 5.03
Oman 88 4.07 76 4.12 103 3.99 35 5.65 106 2.76 90 3.82
Pakistan 114 3.65 71 4.17 96 4.03 126 3.26 96 3.28 107 3.53
Panama 52 4.66 34 4.83 45 4.77 56 5.14 80 4.17 55 4.42
Paraguay 112 3.72 119 3.19 123 3.65 101 4.43 87 3.79 106 3.54
Peru 86 4.08 64 4.28 77 4.28 106 4.12 93 3.37 60 4.37
Philippines 83 4.14 58 4.37 80 4.27 113 3.99 91 3.63 54 4.43
Poland 60 4.51 65 4.28 58 4.58 88 4.58 54 4.96 73 4.18
Portugal 14 5.50 21 5.19 15 5.36 16 5.94 30 5.96 27 5.04
Puerto Rico 40 4.99 15 5.31 14 5.36 55 5.15 60 4.67 52 4.45
Qatar 43 4.90 86 3.97 69 4.41 10 6.16 48 5.28 42 4.69
Romania 72 4.29 48 4.57 51 4.69 75 4.87 89 3.75 102 3.58
Russian Federation 80 4.21 110 3.46 117 3.79 127 3.16 9 6.65 80 3.98
Saudi Arabia 106 3.83 82 4.02 127 3.44 59 5.09 105 2.88 98 3.72
Senegal 94 4.04 118 3.20 52 4.65 52 5.20 104 2.91 69 4.24
Serbia 73 4.27 59 4.37 128 3.31 76 4.86 46 5.47 114 3.35
Singapore 7 5.67 1 6.19 27 4.98 8 6.23 53 5.05 5 5.87
Slovak Republic 33 5.11 31 5.00 23 5.07 30 5.70 13 6.52 117 3.29
Slovenia 42 4.97 87 3.97 17 5.34 20 5.85 36 5.79 84 3.89
South Africa 70 4.31 36 4.80 35 4.92 123 3.55 84 3.96 63 4.32
Spain 28 5.24 56 4.44 33 4.95 58 5.10 32 5.88 6 5.84
Sri Lanka 79 4.24 53 4.50 115 3.83 104 4.35 85 3.96 50 4.54
Suriname 110 3.75 129 2.77 106 3.95 68 4.95 72 4.40 125 2.69
Sweden 9 5.62 10 5.37 1 6.12 13 6.13 21 6.26 71 4.20
Switzerland 1 5.94 23 5.15 2 5.90 6 6.35 15 6.48 7 5.80
Syria 74 4.26 115 3.30 98 4.02 22 5.84 74 4.34 88 3.83
Taiwan, China 69 4.32 39 4.77 75 4.34 49 5.29 101 3.20 79 4.02
Tajikistan 102 3.95 108 3.56 97 4.02 63 5.04 88 3.78 116 3.33
Tanzania 89 4.07 79 4.07 29 4.97 105 4.31 119 2.07 33 4.92
Thailand 63 4.46 52 4.50 78 4.27 115 3.95 66 4.49 25 5.07
Trinidad and Tobago 87 4.08 46 4.59 129 3.28 107 4.08 61 4.66 92 3.80
Tunisia 25 5.28 25 5.10 13 5.41 25 5.80 75 4.32 8 5.78
Turkey 56 4.57 43 4.67 90 4.11 79 4.85 62 4.61 45 4.60
Uganda 113 3.66 103 3.69 28 4.98 114 3.99 120 1.79 87 3.84
Ukraine 59 4.53 100 3.72 83 4.23 93 4.53 17 6.40 96 3.76
United Arab Emirates 44 4.87 81 4.05 122 3.65 14 6.07 51 5.13 18 5.45
United Kingdom 26 5.28 5 5.54 10 5.56 65 5.01 41 5.58 43 4.69
United States 49 4.75 19 5.22 100 4.02 119 3.75 44 5.50 21 5.26
Uruguay 47 4.84 73 4.14 63 4.51 48 5.32 35 5.82 56 4.41
Uzbekistan 64 4.45 67 4.23 111 3.91 69 4.94 56 4.85 64 4.32
Venezuela 123 3.44 124 2.92 72 4.36 125 3.47 90 3.72 123 2.72
Vietnam 97 4.02 98 3.75 94 4.07 94 4.50 100 3.21 47 4.56
Zambia 91 4.06 55 4.47 66 4.46 62 5.04 115 2.24 77 4.06
Zimbabwe 118 3.60 128 2.83 89 4.13 85 4.65 103 3.06 115 3.34
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Table 3: The Travel & Tourism Competitiveness Index: Business environment and infrastructure

PILLARS

T&T BUSINESS ENVIRONMENT 6. Air transport 7. Ground transport 8. Tourism 9. ICT 10. Price competitiveness 
AND INFRASTRUCTURE infrastructure infrastructure infrastructure infrastructure in T&T industry

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Albania 105 2.75 112 2.20 116 2.55 86 2.53 86 2.16 90 4.33
Algeria 93 2.97 99 2.40 89 3.06 96 2.29 95 2.00 27 5.09
Argentina 64 3.57 67 2.94 90 3.05 53 3.91 54 3.03 41 4.94
Armenia 108 2.73 97 2.47 100 2.82 118 1.56 101 1.90 42 4.92
Australia 11 5.18 3 5.85 43 4.49 12 6.35 14 5.22 111 4.01
Austria 8 5.27 29 4.25 10 6.03 1 7.00 20 4.88 104 4.17
Azerbaijan 79 3.24 79 2.69 52 4.15 92 2.37 84 2.27 62 4.72
Bahrain 28 4.64 28 4.30 18 5.47 37 4.45 43 3.41 4 5.59
Bangladesh 103 2.79 116 2.12 69 3.56 122 1.29 122 1.52 10 5.44
Barbados 32 4.58 30 4.25 21 5.21 40 4.33 29 4.30 48 4.84
Belgium 31 4.61 38 3.97 7 6.36 41 4.30 24 4.64 122 3.76
Benin 121 2.58 122 2.00 128 2.31 87 2.53 114 1.64 81 4.42
Bolivia 101 2.84 108 2.25 114 2.59 99 2.21 106 1.81 14 5.32
Bosnia and Herzegovina 91 2.99 124 1.97 115 2.55 59 3.61 62 2.70 107 4.13
Botswana 76 3.31 77 2.72 72 3.50 78 2.80 92 2.05 6 5.49
Brazil 67 3.55 45 3.59 95 2.89 47 4.17 58 2.82 92 4.31
Bulgaria 52 3.84 101 2.38 77 3.40 22 5.42 44 3.40 69 4.62
Burkina Faso 123 2.56 126 1.95 102 2.80 94 2.30 121 1.52 101 4.22
Burundi 127 2.39 127 1.83 92 2.95 123 1.29 129 1.29 74 4.57
Cambodia 116 2.65 100 2.39 99 2.83 125 1.22 123 1.52 15 5.32
Cameroon 129 2.31 125 1.96 124 2.40 114 1.73 126 1.45 110 4.01
Canada 4 5.40 1 6.65 26 5.01 17 6.12 12 5.25 114 3.94
Chad 130 1.99 130 1.67 129 2.26 121 1.29 130 1.28 126 3.46
Chile 54 3.82 50 3.44 53 4.13 64 3.37 47 3.28 45 4.87
China 70 3.45 36 3.98 61 3.80 119 1.53 66 2.62 17 5.30
Colombia 83 3.20 63 3.06 101 2.81 81 2.77 70 2.59 55 4.78
Costa Rica 56 3.76 43 3.75 113 2.62 29 4.86 60 2.76 50 4.82
Croatia 38 4.32 66 2.96 54 4.05 10 6.63 37 3.72 98 4.26
Cyprus 17 5.04 25 4.50 17 5.47 3 6.95 34 3.99 95 4.28
Czech Republic 37 4.37 52 3.39 22 5.09 25 5.04 31 4.21 108 4.12
Denmark 10 5.20 12 4.98 6 6.48 23 5.31 5 5.78 128 3.43
Dominican Republic 63 3.61 46 3.54 80 3.33 45 4.23 75 2.44 76 4.49
Ecuador 95 2.94 84 2.65 119 2.49 89 2.49 81 2.30 53 4.80
Egypt 69 3.47 62 3.06 75 3.43 79 2.79 87 2.15 2 5.89
El Salvador 73 3.36 75 2.80 62 3.79 83 2.72 78 2.40 32 5.06
Estonia 18 4.91 55 3.26 25 5.01 11 6.36 17 5.14 60 4.75
Ethiopia 110 2.72 89 2.56 106 2.74 117 1.57 127 1.43 16 5.31
Finland 23 4.80 18 4.85 20 5.27 30 4.82 16 5.15 117 3.90
France 7 5.28 6 5.50 4 6.56 15 6.19 19 4.91 130 3.26
Gambia, The 87 3.11 90 2.56 64 3.77 102 2.09 107 1.81 18 5.29
Georgia 94 2.95 105 2.33 76 3.42 90 2.44 90 2.10 78 4.47
Germany 3 5.43 7 5.47 3 6.57 18 5.99 15 5.19 113 3.95
Greece 30 4.63 20 4.62 46 4.39 9 6.67 39 3.61 120 3.84
Guatemala 77 3.30 76 2.75 81 3.30 82 2.76 74 2.45 23 5.22
Guyana 114 2.67 110 2.24 108 2.72 127 1.08 80 2.31 36 4.99
Honduras 85 3.16 64 3.04 88 3.09 85 2.59 93 2.05 33 5.04
Hong Kong SAR 16 5.04 13 4.96 2 6.57 67 3.32 8 5.48 46 4.87
Hungary 41 4.18 65 2.98 32 4.81 27 4.89 35 3.82 79 4.43
Iceland 9 5.21 16 4.85 35 4.68 7 6.71 1 5.93 119 3.86
India 59 3.70 35 4.00 39 4.51 80 2.78 97 1.98 20 5.23
Indonesia 86 3.16 61 3.07 98 2.87 109 1.87 94 2.04 1 5.96
Ireland 20 4.90 24 4.54 45 4.45 5 6.78 27 4.47 99 4.24
Israel 36 4.39 47 3.52 31 4.86 36 4.51 22 4.75 91 4.32
Italy 24 4.77 26 4.43 40 4.51 4 6.88 25 4.57 124 3.49
Jamaica 48 3.87 53 3.28 38 4.53 55 3.81 45 3.38 85 4.38
Japan 21 4.88 21 4.61 9 6.33 46 4.18 18 4.98 94 4.28
Jordan 60 3.64 60 3.08 65 3.74 56 3.77 65 2.63 37 4.99
Kazakhstan 96 2.94 85 2.63 91 3.04 100 2.19 77 2.40 80 4.42
Kenya 102 2.82 73 2.83 107 2.73 98 2.27 108 1.80 75 4.50
Korea, Rep. 34 4.52 39 3.92 15 5.57 70 3.23 6 5.72 106 4.15
Kuwait 53 3.82 59 3.13 48 4.36 57 3.77 53 3.05 51 4.81
Kyrgyz Republic 128 2.37 119 2.08 121 2.43 129 1.06 112 1.67 70 4.62
Latvia 43 4.17 56 3.22 41 4.50 33 4.77 38 3.72 67 4.65
Lesotho 125 2.46 129 1.68 127 2.33 113 1.74 120 1.52 34 5.03
Libya 115 2.66 103 2.37 130 2.25 110 1.84 91 2.09 57 4.77
Lithuania 45 4.00 82 2.66 27 4.97 58 3.72 33 4.06 73 4.58

(Cont’d.)
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Table 3: The Travel & Tourism Competitiveness Index: Business environment and infrastructure (cont’d.)

PILLARS

T&T BUSINESS ENVIRONMENT 6. Air transport 7. Ground transport 8. Tourism 9. ICT 10. Price competitiveness 
AND INFRASTRUCTURE infrastructure infrastructure infrastructure infrastructure in T&T industry

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Luxembourg 12 5.17 37 3.97 14 5.61 14 6.19 7 5.58 77 4.48
Macedonia, FYR 80 3.23 113 2.14 79 3.36 61 3.55 72 2.53 72 4.59
Madagascar 107 2.74 91 2.54 120 2.45 88 2.50 128 1.43 52 4.81
Malaysia 39 4.31 32 4.18 28 4.95 71 3.19 46 3.37 3 5.89
Mali 124 2.49 117 2.10 96 2.88 116 1.63 117 1.58 97 4.27
Malta 25 4.73 22 4.56 34 4.79 19 5.97 32 4.11 100 4.24
Mauritania 120 2.59 115 2.12 111 2.67 120 1.43 109 1.79 40 4.94
Mauritius 44 4.14 48 3.48 30 4.90 42 4.29 61 2.73 19 5.27
Mexico 61 3.62 42 3.78 82 3.28 49 4.00 64 2.67 83 4.39
Moldova 100 2.89 118 2.08 104 2.78 91 2.44 82 2.29 49 4.83
Mongolia 106 2.74 74 2.82 125 2.40 107 1.92 103 1.84 61 4.74
Montenegro 68 3.53 54 3.27 71 3.50 31 4.81 63 2.67 129 3.40
Morocco 75 3.32 69 2.92 67 3.62 72 3.18 85 2.19 64 4.69
Mozambique 119 2.59 114 2.14 118 2.53 106 1.95 125 1.49 44 4.88
Namibia 74 3.34 51 3.40 55 4.04 84 2.67 105 1.83 54 4.78
Nepal 122 2.56 109 2.25 122 2.42 126 1.10 124 1.49 5 5.55
Netherlands 14 5.11 17 4.85 8 6.35 35 4.68 2 5.89 121 3.78
New Zealand 26 4.72 10 5.10 50 4.26 34 4.77 21 4.83 68 4.63
Nicaragua 99 2.90 102 2.37 126 2.34 77 2.93 110 1.79 31 5.07
Nigeria 109 2.73 106 2.32 109 2.68 95 2.29 111 1.77 71 4.61
Norway 19 4.90 9 5.23 36 4.61 21 5.86 11 5.36 125 3.47
Oman 58 3.70 57 3.21 56 3.99 63 3.53 71 2.56 22 5.22
Pakistan 90 3.02 94 2.49 68 3.62 101 2.19 104 1.83 38 4.99
Panama 47 3.94 34 4.06 58 3.94 44 4.27 76 2.41 35 5.03
Paraguay 111 2.68 128 1.82 123 2.42 103 2.03 102 1.90 21 5.23
Peru 88 3.10 86 2.60 105 2.75 73 3.13 83 2.28 58 4.76
Philippines 84 3.20 72 2.89 85 3.24 97 2.28 89 2.12 9 5.47
Poland 62 3.62 87 2.57 57 3.95 60 3.60 41 3.59 87 4.36
Portugal 22 4.83 31 4.19 24 5.03 13 6.32 30 4.24 86 4.36
Puerto Rico 40 4.27 11 5.09 29 4.93 54 3.85 50 3.18 93 4.30
Qatar 35 4.50 23 4.56 33 4.79 24 5.22 40 3.61 89 4.34
Romania 66 3.55 88 2.57 74 3.44 38 4.42 48 3.24 109 4.10
Russian Federation 65 3.56 33 4.14 83 3.25 66 3.33 51 3.08 112 3.98
Saudi Arabia 55 3.78 49 3.46 60 3.85 68 3.31 59 2.80 8 5.47
Senegal 104 2.76 78 2.70 94 2.89 93 2.34 100 1.94 116 3.92
Serbia 72 3.36 92 2.54 86 3.15 52 3.91 57 2.82 82 4.40
Singapore 13 5.13 15 4.93 1 6.61 43 4.28 23 4.67 25 5.18
Slovak Republic 46 3.94 104 2.35 37 4.61 28 4.87 42 3.51 84 4.38
Slovenia 33 4.53 70 2.90 23 5.06 20 5.93 26 4.55 102 4.21
South Africa 51 3.85 40 3.79 59 3.89 51 3.94 73 2.53 29 5.08
Spain 5 5.32 8 5.34 16 5.54 1 7.00 28 4.37 88 4.35
Sri Lanka 81 3.21 81 2.68 42 4.50 111 1.81 96 1.98 26 5.10
Suriname 89 3.09 93 2.52 117 2.53 65 3.34 79 2.37 63 4.69
Sweden 15 5.05 14 4.95 12 5.79 26 4.98 3 5.87 123 3.63
Switzerland 2 5.55 19 4.71 5 6.55 7 6.71 4 5.87 118 3.89
Syria 97 2.93 95 2.49 70 3.55 104 1.99 98 1.96 66 4.67
Taiwan, China 29 4.63 41 3.79 13 5.78 74 3.11 10 5.40 30 5.07
Tajikistan 126 2.40 121 2.02 110 2.67 128 1.07 118 1.57 65 4.67
Tanzania 117 2.65 107 2.28 93 2.94 115 1.67 115 1.61 56 4.77
Thailand 42 4.17 27 4.32 51 4.15 39 4.36 67 2.61 11 5.42
Trinidad and Tobago 50 3.86 58 3.17 44 4.47 69 3.28 49 3.18 24 5.18
Tunisia 49 3.86 68 2.93 47 4.38 48 4.02 69 2.59 13 5.39
Turkey 57 3.73 44 3.71 63 3.79 50 4.00 55 2.97 103 4.19
Uganda 112 2.68 120 2.02 87 3.13 108 1.89 116 1.59 59 4.75
Ukraine 78 3.24 98 2.44 84 3.24 62 3.54 52 3.06 115 3.94
United Arab Emirates 27 4.69 5 5.50 49 4.34 32 4.79 36 3.76 28 5.08
United Kingdom 6 5.32 4 5.65 11 5.85 16 6.18 9 5.46 127 3.44
United States 1 5.58 2 6.34 19 5.45 6 6.74 13 5.23 105 4.16
Uruguay 71 3.37 111 2.21 66 3.71 75 3.07 56 2.97 43 4.88
Uzbekistan 98 2.90 80 2.68 73 3.47 130 1.04 99 1.95 12 5.39
Venezuela 82 3.21 71 2.90 112 2.66 76 3.03 68 2.61 47 4.85
Vietnam 92 2.98 83 2.65 78 3.38 124 1.25 88 2.15 7 5.47
Zambia 118 2.60 96 2.47 103 2.80 112 1.79 113 1.66 96 4.27
Zimbabwe 113 2.67 123 1.98 97 2.88 105 1.95 119 1.56 39 4.99
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Table 4: The Travel & Tourism Competitiveness Index: Human, cultural, and natural resources

PILLARS

T&T HUMAN, CULTURAL, 11. Human 12. Affinity for 13. Natural 14. Cultural
AND NATURAL RESOURCES resources Travel & Tourism resources resources

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score

Albania 71 3.85 58 5.03 6 6.32 130 1.87 75 2.17
Algeria 98 3.52 96 4.64 117 4.16 97 2.64 55 2.65
Argentina 27 4.50 60 5.01 74 4.69 12 5.01 41 3.29
Armenia 94 3.59 79 4.87 43 5.05 107 2.35 79 2.11
Australia 1 5.61 14 5.71 63 4.82 4 5.72 5 6.20
Austria 7 5.16 19 5.62 23 5.45 37 4.00 11 5.59
Azerbaijan 105 3.44 54 5.04 69 4.75 110 2.31 99 1.66
Bahrain 69 3.88 49 5.06 32 5.27 127 1.97 43 3.22
Bangladesh 126 3.07 107 4.26 125 3.95 100 2.61 109 1.44
Barbados 46 4.26 38 5.26 2 6.57 117 2.20 46 3.02
Belgium 22 4.56 18 5.64 44 5.02 119 2.19 15 5.38
Benin 115 3.36 110 4.12 83 4.63 54 3.34 114 1.37
Bolivia 60 4.02 98 4.60 116 4.18 15 4.86 62 2.45
Bosnia and Herzegovina 117 3.33 106 4.27 93 4.50 120 2.19 70 2.37
Botswana 103 3.45 124 3.36 58 4.85 31 4.20 113 1.37
Brazil 6 5.21 66 4.98 94 4.48 3 5.81 12 5.58
Bulgaria 31 4.48 59 5.01 16 5.67 59 3.22 29 4.01
Burkina Faso 127 3.01 123 3.42 104 4.40 67 3.09 127 1.14
Burundi 122 3.20 125 3.30 17 5.62 83 2.87 128 1.02
Cambodia 86 3.69 108 4.26 11 5.83 53 3.42 120 1.26
Cameroon 120 3.25 117 3.83 121 4.06 38 3.92 123 1.21
Canada 10 5.07 10 5.79 68 4.76 16 4.78 21 4.96
Chad 129 2.69 126 3.19 129 3.84 91 2.73 129 1.02
Chile 54 4.14 36 5.29 96 4.46 52 3.49 39 3.30
China 13 4.81 48 5.07 126 3.92 8 5.25 19 5.01
Colombia 38 4.35 67 4.97 89 4.56 5 5.50 68 2.37
Costa Rica 24 4.52 27 5.45 21 5.49 7 5.36 92 1.80
Croatia 32 4.43 50 5.05 7 6.25 68 3.08 37 3.35
Cyprus 40 4.34 63 4.99 5 6.35 106 2.37 32 3.67
Czech Republic 25 4.51 30 5.35 61 4.83 82 2.87 20 4.97
Denmark 28 4.49 3 6.11 84 4.62 63 3.12 27 4.13
Dominican Republic 67 3.89 86 4.79 15 5.69 50 3.50 102 1.60
Ecuador 58 4.05 100 4.52 103 4.41 14 4.90 69 2.37
Egypt 70 3.86 82 4.83 31 5.28 86 2.83 58 2.52
El Salvador 121 3.25 64 4.98 102 4.41 122 2.11 106 1.48
Estonia 49 4.22 33 5.33 18 5.59 43 3.79 74 2.18
Ethiopia 92 3.60 122 3.52 107 4.34 34 4.12 65 2.43
Finland 14 4.78 6 5.90 100 4.42 57 3.24 13 5.56
France 12 4.85 25 5.50 85 4.62 47 3.61 10 5.67
Gambia, The 97 3.53 104 4.35 19 5.56 95 2.67 104 1.53
Georgia 85 3.70 47 5.07 37 5.15 116 2.22 71 2.36
Germany 9 5.13 24 5.50 72 4.74 30 4.26 6 6.01
Greece 18 4.66 43 5.11 39 5.12 75 3.02 16 5.38
Guatemala 55 4.12 91 4.77 48 4.97 19 4.69 81 2.06
Guyana 93 3.60 77 4.87 47 4.98 65 3.10 110 1.44
Honduras 62 3.96 90 4.77 41 5.10 29 4.31 98 1.68
Hong Kong SAR 42 4.31 8 5.83 14 5.70 55 3.30 67 2.42
Hungary 50 4.21 57 5.03 108 4.33 90 2.74 23 4.75
Iceland 36 4.40 4 6.11 24 5.44 101 2.57 36 3.49
India 26 4.50 93 4.75 88 4.57 13 4.94 31 3.73
Indonesia 53 4.17 34 5.31 56 4.88 26 4.42 80 2.08
Ireland 41 4.31 11 5.77 51 4.95 113 2.25 26 4.28
Israel 59 4.02 20 5.62 59 4.85 64 3.11 60 2.50
Italy 15 4.74 39 5.22 67 4.76 60 3.17 8 5.81
Jamaica 66 3.92 69 4.95 4 6.43 99 2.62 100 1.66
Japan 16 4.73 12 5.74 128 3.87 40 3.90 14 5.38
Jordan 64 3.92 70 4.95 9 6.11 87 2.81 91 1.81
Kazakhstan 112 3.39 55 5.03 79 4.65 115 2.23 101 1.63
Kenya 77 3.76 105 4.33 60 4.84 24 4.52 116 1.36
Korea, Rep. 29 4.49 9 5.83 112 4.31 80 2.90 22 4.94
Kuwait 119 3.31 32 5.34 119 4.07 125 2.06 94 1.77
Kyrgyz Republic 102 3.47 92 4.76 26 5.38 102 2.53 125 1.20
Latvia 82 3.75 51 5.05 66 4.79 78 2.98 76 2.17
Lesotho 130 2.61 129 2.92 109 4.33 128 1.97 122 1.22
Libya 106 3.43 99 4.52 105 4.37 114 2.24 56 2.61
Lithuania 74 3.79 53 5.04 52 4.94 92 2.71 63 2.44

(Cont’d.)
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Table 4: The Travel & Tourism Competitiveness Index: Human, cultural, and natural resources (cont’d.)

PILLARS

T&T HUMAN, CULTURAL, 11. Human 12. Affinity for 13. Natural 14. Cultural
AND NATURAL RESOURCES resources Travel & Tourism resources resources

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score

Luxembourg 35 4.41 26 5.48 12 5.79 71 3.05 38 3.34
Macedonia, FYR 81 3.75 71 4.94 75 4.69 85 2.84 57 2.52
Madagascar 124 3.16 113 4.09 110 4.32 74 3.02 124 1.20
Malaysia 23 4.55 22 5.53 22 5.47 18 4.70 59 2.50
Mali 116 3.36 120 3.61 55 4.88 77 2.99 83 1.97
Malta 43 4.28 40 5.18 8 6.22 129 1.88 30 3.86
Mauritania 125 3.11 115 3.94 99 4.43 93 2.70 115 1.36
Mauritius 76 3.78 56 5.03 3 6.47 126 2.01 103 1.59
Mexico 19 4.62 52 5.05 86 4.59 25 4.44 25 4.43
Moldova 110 3.39 88 4.77 29 5.29 124 2.07 111 1.43
Mongolia 91 3.60 85 4.79 35 5.23 66 3.09 117 1.30
Montenegro 45 4.27 76 4.88 1 6.69 69 3.08 66 2.43
Morocco 72 3.81 95 4.67 25 5.43 118 2.19 48 2.96
Mozambique 128 2.97 130 2.92 92 4.51 61 3.16 118 1.28
Namibia 113 3.38 127 2.99 33 5.27 42 3.81 108 1.47
Nepal 99 3.51 116 3.84 78 4.67 35 4.11 112 1.43
Netherlands 21 4.58 16 5.68 76 4.68 88 2.78 18 5.16
New Zealand 17 4.70 21 5.62 34 5.25 28 4.33 33 3.59
Nicaragua 87 3.67 94 4.75 71 4.75 45 3.72 107 1.48
Nigeria 123 3.19 112 4.09 118 4.11 70 3.06 105 1.50
Norway 20 4.60 17 5.67 95 4.46 73 3.03 17 5.25
Oman 96 3.54 74 4.92 127 3.91 84 2.87 61 2.47
Pakistan 109 3.39 109 4.21 122 4.04 72 3.04 72 2.28
Panama 47 4.25 89 4.77 50 4.96 6 5.44 89 1.84
Paraguay 118 3.32 103 4.41 124 3.96 62 3.14 95 1.75
Peru 33 4.43 78 4.87 97 4.46 10 5.17 42 3.22
Philippines 78 3.75 61 5.00 65 4.81 58 3.23 82 1.98
Poland 34 4.42 41 5.18 120 4.06 46 3.72 24 4.72
Portugal 11 4.93 37 5.26 42 5.05 81 2.89 2 6.52
Puerto Rico 80 3.75 81 4.84 10 6.11 109 2.32 96 1.72
Qatar 65 3.92 23 5.51 49 4.97 121 2.16 45 3.04
Romania 73 3.79 68 4.96 101 4.42 96 2.67 44 3.12
Russian Federation 39 4.35 72 4.93 111 4.32 22 4.58 34 3.57
Saudi Arabia 107 3.43 83 4.82 123 3.99 44 3.75 126 1.16
Senegal 108 3.43 111 4.11 115 4.21 51 3.50 87 1.89
Serbia 88 3.64 45 5.10 98 4.44 112 2.27 52 2.73
Singapore 37 4.39 1 6.19 13 5.76 98 2.63 47 2.99
Slovak Republic 51 4.19 29 5.39 77 4.68 36 4.01 53 2.69
Slovenia 61 3.98 35 5.30 53 4.94 76 3.01 54 2.66
South Africa 52 4.18 118 3.81 45 5.02 21 4.60 40 3.30
Spain 4 5.33 31 5.34 46 4.99 32 4.19 1 6.80
Sri Lanka 63 3.95 62 4.99 64 4.82 49 3.55 64 2.44
Suriname 68 3.88 101 4.49 106 4.35 41 3.84 50 2.85
Sweden 8 5.15 15 5.70 82 4.64 39 3.92 3 6.36
Switzerland 3 5.39 2 6.17 40 5.12 23 4.53 9 5.76
Syria 95 3.55 97 4.60 27 5.36 123 2.10 77 2.15
Taiwan, China 79 3.75 13 5.72 73 4.70 103 2.44 78 2.13
Tajikistan 111 3.39 87 4.78 91 4.52 56 3.24 130 1.01
Tanzania 48 4.23 119 3.75 28 5.33 1 6.14 97 1.71
Thailand 30 4.49 65 4.98 20 5.51 20 4.63 51 2.83
Trinidad and Tobago 104 3.44 75 4.90 113 4.31 111 2.30 73 2.27
Tunisia 57 4.08 28 5.45 30 5.28 94 2.69 49 2.91
Turkey 44 4.28 73 4.92 38 5.14 79 2.97 28 4.08
Uganda 83 3.74 114 3.95 70 4.75 11 5.01 121 1.25
Ukraine 100 3.51 80 4.87 62 4.83 104 2.39 84 1.95
United Arab Emirates 89 3.62 42 5.15 36 5.18 108 2.33 90 1.81
United Kingdom 5 5.26 7 5.87 90 4.54 27 4.35 4 6.28
United States 2 5.52 5 5.91 114 4.29 2 6.04 7 5.83
Uruguay 56 4.09 46 5.09 54 4.93 89 2.78 35 3.55
Uzbekistan 101 3.51 44 5.10 81 4.65 105 2.37 86 1.90
Venezuela 75 3.78 102 4.44 130 3.51 9 5.21 85 1.94
Vietnam 84 3.71 84 4.80 87 4.58 48 3.58 88 1.86
Zambia 90 3.62 121 3.58 57 4.85 17 4.76 119 1.27
Zimbabwe 114 3.37 128 2.93 80 4.65 33 4.14 93 1.78
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the country. In addition, the country is ranked 17th in
price competitiveness. However, there are some weak-
nesses pulling the country’s ranking down. China has a
relatively good air transport infrastructure (ranked 36th),
but ground transport infrastructure gets middling marks
(61st), and its tourism infrastructure remains highly
underdeveloped (ranked 119th), with very few major
international car rental companies operating in the
country, few hotel rooms available, and few ATMs. In
addition, China has a policy environment that is not
conducive to T&T development (ranked a low 89th, just
ahead of Mozambique), with property rights that are
not sufficiently protected, strong foreign ownership
restrictions, and visa requirements for most visitors.
Furthermore, policies related to environmental sustain-
ability get low marks (110th), with the government not
seen to be prioritizing the development of the sector in
a sustainable way.There are also some safety and security
concerns (121st), as well as issues related to health and
hygiene (99th), with access to improved sanitation and
drinking water that is low by international standards.
However, on a positive note, China does seem to be pri-
oritizing the sector to a certain extent (36th), with
active participation in most international tourism fairs.

India is ranked 65th overall.As with China, India is
well assessed for its natural resources (ranked 13th) and
cultural resources, with many World Heritage sites, both
natural and cultural.The country also benefits from
good price competitiveness, ranked 20th overall, despite
somewhat high comparative hotel prices. India also has
quite a good air transport network (ranked 35th), partic-
ularly given the country’s stage of development, and a
reasonable ground transport infrastructure (ranked 39th).
However, the tourism infrastructure remains somewhat
underdeveloped (ranked 80th), with very few hotel
rooms per capita by international comparison and low
ATM penetration. Further, despite government and
industry efforts to promote the country abroad (India is
ranked 22nd with regard to tourism fair attendance) and
the exposure given to recent promotional campaigns,
the assessment of marketing and branding to attract
tourists remains mediocre (ranked 51st).Another area of
concern is the policy environment, ranked 102nd, with
much time and cost for starting a business, bilateral Air
Service Agreements that are not assessed as open, and
visas required for most visitors.

Indonesia is ranked lower, at 80th overall. In terms
of strengths, Indonesia places 26th for its natural resources,
with several World Heritage natural sites and the richness
of its fauna as measured by the known species in the
country. Further, the country is ranked 1st overall on
price competitiveness in the T&T industry because of
very reasonable hotel prices, low ticket taxes and airport
charges, favorable fuel prices, and overall relatively low
prices in the country. In addition, it is ranked 11th for
the national prioritization of Travel & Tourism. However,
these strengths are held back by weaknesses such as

underdeveloped infrastructure in the country, including
to a certain extent air transport (61st), and especially
ground transport (98th) and tourism infrastructure
(109th).There are also some concerns related to safety
and security, particularly a lack of trust of police services
and the prevalence of road traffic accidents.

Barbados is the highest-ranked country in the Latin
America and Caribbean region, at 29th overall. Barbados
is ranked 2nd for the country’s affinity for Travel &
Tourism, with a positive attitude toward tourists and
toward the value of tourism in the country.The govern-
ment is prioritizing the sector to a very high degree
(ranked 2nd), spending a high percentage of GDP on
the sector and ensuring effective destination-marketing
campaigns. Further, the country has a regulatory envi-
ronment that is quite conducive to the development of
the sector, requiring few visitors to have visas to enter
the country and with open bilateral Air Service
Agreements.

Costa Rica, ranked 44th, is second in the region.
The country gets excellent marks for its natural resources
(ranked 7th), with several World Heritage sites, a high
percentage of protected areas, and the country’s very
diverse fauna. Given the importance of the natural envi-
ronment for the country’s tourism industry, it is notable
that it ranks a reasonably high 32nd overall for environ-
mental sustainability. However, safety and security
remains a concern (66th). Further, although its tourism
infrastructure is well developed (29th), with an excellent
presence of major car rental companies and abundant
hotel rooms, ground transport infrastructure requires
upgrading (113th), particularly roads and ports, making
travel in the country somewhat difficult.

Brazil is ranked 49th overall.The country is ranked
3rd for its natural resources and 12th for its cultural
resources, with many World Heritage sites, a great pro-
portion of protected land area, and very rich fauna.This
is buttressed by some focus on environmental sustain-
ability (ranked 37th). However, the ground transport 
network remains underdeveloped with the quality of
roads, ports, and railroads ranked 110th, 116th, and 87th,
respectively. Safety and security continues to be of serious
concern, ranked 128th overall, just behind Pakistan and
Russia.The country also suffers greatly from a lack of
price competitiveness (92nd), attributable in part to high
ticket taxes and airport charges in the country. More
generally, the overall policy environment is not particu-
larly conducive to the development of the sector, ranked
95th, with discouraging rules on FDI and much time
required for starting a business.

Chile is ranked 51st.The country has rich cultural
resources, with five World Heritage cultural sites, and it
has several international fairs and exhibitions held in the
country. In addition, policy rules and regulations are
conducive to the development of the T&T sector
(18th), with few foreign ownership restrictions, a liberal
visa regime, and open bilateral Air Service Agreements.
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The country also benefits from good safety and security
by regional standards (36th). However, Chile’s T&T
competitiveness would be strengthened by upgrading its
transport and tourism infrastructure and a greater focus
on developing the industry in an environmentally sus-
tainable way.

Mexico, in 55th place, gets quite high marks for its
natural and cultural resources (both ranked 25th), with
many World Heritage sites.This is reinforced by the
overall prioritization of the sector in the country (31st),
with country-level participation at many T&T fairs and
effective marketing and branding campaigns for attract-
ing tourists. Some areas requiring attention are the
tourism infrastructure (49th) and especially the ground
transport infrastructure (82nd). In addition, Mexico is
ranked a low 83rd for its price competitiveness, due in
particular to very high ticket taxes and airport charges
(ranked a low 124th overall). Safety and security also
continues to be a major concern, ranked 122nd with
high levels of crime and violence, a police force that
cannot be relied on to provide protection from crime,
and many road traffic accidents.

Venezuela, despite its top-10 status for its endow-
ment of natural resources, is ranked much lower than
most other countries in the region, at 103rd.Among the
significant weaknesses are a lack of safety and security
(ranked 125th), a low prioritization of the tourism
industry (123rd), and the lowest rank of all countries
regarding the overall national affinity for Travel &
Tourism (130th). In addition, infrastructure is in need of
upgrading, particularly ground transport infrastructure
(ranked 112th).The policy environment is also not very
conducive to the development of the T&T sector.
Property rights are not well protected in the country,
and FDI is also not encouraged (both these indicators
are ranked second to last, or 129th, in both cases just
ahead of Zimbabwe).

Israel is the highest ranked country in the Middle
East and North Africa region, at 35th overall.The coun-
try’s human resources base is well evaluated (20th),
providing healthy and well-trained people to work in
the T&T sector. Further, infrastructure is quite well
developed compared with those of other countries in
the region, especially its ICT infrastructure. Israel’s regu-
latory environment, ranked 30th, is conducive to the
development of the sector, with well protected property
rights and low foreign ownership restrictions.And the
country’s environmental regulation also gets relatively
good marks in terms of both stringency and enforce-
ment. But although Israel gets excellent marks related to
health and hygiene (ranked 8th), with one of the highest
physician densities in the world, safety and security con-
tinues to be a major concern, placing the country at
60th, primarily related to concerns about terrorism
(ranked 127th, ahead of just Colombia, Sri Lanka, and
Nepal).

Tunisia is ranked 39th, with an excellent assessment
of the prioritization of Travel & Tourism (8th)—similar
to countries such as Spain and Switzerland—with high
government spending on the sector, effective destination-
marketing campaigns, and attendance at most major
international tourism fairs. Further, unlike some other
countries in the region,Tunisia is perceived as relatively
safe from crime and violence (ranked 25th), including
terrorism. In addition, price competitiveness is a positive
attribute, ranked 13th, with very competitive hotel
prices, reasonable fuel levels, and reasonable taxation,
although ticket taxes and airport charges are compara-
tively onerous. Health and hygiene also remains an area
of concern (75th), with a relatively low physician density
and a low concentration of hospital beds.

The United Arab Emirates (UAE) also ranks among
the top third of all countries at 40th, close behind Israel
and Tunisia.While the UAE is not endowed with rich
natural and cultural resources (108th and 90th, respec-
tively), it does very well in several other areas captured
by the Index. For example, the country exudes an
extremely positive attitude toward foreign travelers (6th)
and is also seen as safe from crime and violence (ranked
14th).The country also does comparatively well with
regard to price competitiveness, ranked 28th in this area,
despite a very high price level.This is the result of very
low ticket taxes and airport charges, low taxation more
generally, and low fuel price levels in the country.The
UAE’s infrastructure also gets good marks, particularly
its air transport infrastructure, which is ranked a high
5th out of all countries assessed.The government is seen
as prioritizing the sector strongly (ranked 4th), carrying
out very effective destination-marketing campaigns
(ranked 1st) and ensuring the presence of the country at
major T&T fairs internationally. On the other hand, rules
and regulations could be adapted to better support the
sector’s development, which is ranked 81st overall because
of foreign ownership restrictions, visa requirements for
many visitors, and much time and cost required for
starting a business in the country, for example.

Egypt, a country rich in cultural heritage (with six
World Heritage cultural sites), ranks 66th overall in the
TTCI. In addition to its cultural attributes, it benefits
from excellent price competitiveness, ranked 2nd, just
behind Indonesia.This is attributable to overall low
comparative prices, including fuel prices and hotel room
prices, as well as relatively low ticket taxes and airport
charges. Further, there is a national prioritization of the
sector, with the government ensuring both relatively
high spending on Travel & Tourism and the country’s
presence at major tourism fairs. On the other hand, the
country’s infrastructure is somewhat underdeveloped,
particularly its tourism infrastructure (79th) and ICT
infrastructure (87th).An upgrading of the quality of the
country’s human resources available to work in the sec-
tor, ranked 82nd, would also improve the country’s
overall T&T competitiveness.
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Morocco is ranked 67th, just behind Egypt. Morocco
also receives a good evaluation for its cultural resources,
being ranked a high 19th for the number of World
Heritage cultural sites in the country. In addition, the
government is seen to be prioritizing the development
of the sector, and its policy rules and regulations are
indeed somewhat supportive of the industry (ranked
40th), with a favorable visa regime and relative ease of
setting up a business in the country.The government is
also seen to be making efforts to develop the T&T sec-
tor in a sustainable way, protecting the natural environ-
ment. In order to improve the industry’s competitiveness
further, efforts should be made to improve health and
hygiene levels in the country and upgrade the educa-
tional system, as well as make further improvements to
the country’s transport and tourism infrastructure.

Mauritius is the highest-ranked country in the sub-
Saharan African region at 41st overall, 19 places higher
than the second-ranked country, South Africa.The
Mauritian government is unsurpassed in terms of the
prioritization of the sector, with very high government
spending on the tourism industry (ranked 3rd), and
ensuring excellent destination-marketing campaigns to
attract tourists (ranked 8th).Along similar lines, Mauritius
is ranked 3rd for the country’s overall affinity for Travel
& Tourism, with the sector representing an important
part of the economy and the general attitude of the
population to foreign travelers being extremely welcom-
ing.The country’s tourism infrastructure is quite well
developed, particularly by regional standards, with a high
concentration of hotel rooms and many major car rental
companies operating in the country. Mauritius also ben-
efits from price competitiveness (ranked 19th), with rel-
atively low prices overall and taxation that is not overly
burdensome. Safety and security levels are also very
good by regional standards (ranked 33rd), and are on a
par with countries such as Canada and the Netherlands.
In terms of challenges, there are some areas that could
be addressed in order to improve Mauritius’ competi-
tiveness. For example, some aspects of the policy envi-
ronment could be made more advantageous, such as eas-
ing up on foreign ownership restrictions and more open
bilateral Air Service Agreements.And although the gov-
ernment is seen to be making an effort to develop the
industry in a sustainable way (ranked 9th), this could be
backed up by more stringent and clearer environmental
regulations (ranked 50th).

South Africa, ranked 60th, is the region’s second-
strongest performer, and the only other country in the
region within the top half of rankings.The country is
ranked a high 21st for its natural resources and 40th for
its cultural resources, based on its many World Heritage
sites, its rich fauna, and the many international fairs and
exhibitions held in the country. South Africa also bene-
fits from price competitiveness, with reasonably priced
hotel rooms and a favorable tax regime. Infrastructure in
South Africa is also well developed, particularly for the

region, with air transport infrastructure ranked 40th and
a particularly good assessment of road quality (38th).
Overall, policy rules and regulations are conducive to
the sector’s development (ranked 36th), with well-
protected property rights and few visa requirements for
visitors.The country also gets good marks for environ-
mental sustainability (ranked 35th).And the government
prioritizes the development of the T&T sector as a
whole, through, for example, effective destination 
marketing (ranked 21st). However, there are also some
areas of weakness that have brought down the country’s
overall ranking. Safety and security is of serious concern
(ranked 123rd), with the costs of crime and violence in
particular ranked a low 125th.The country also has
weaknesses in the area of health and hygiene, where it is
ranked 82nd as a result of its low physician density
(91st) and concerns about access to improved sanitation
(84th) and drinking water (75th). Related to this, health
indicators are extremely worrisome. South Africa’s life
expectancy is low, at 48 years, placing the country 117th
overall, a ranking related in large part to the very high
rates of communicable diseases such as HIV/AIDS.This
is clearly an area requiring urgent attention to ensure
the continuing availability of human resources for the
T&T sector, as well as all sectors in the economy.

Botswana is ranked 87th overall in the TTCI.The
country, known for its beautiful natural parks, is ranked
31st out of all countries for its natural resources, with
much protected land area (ranked 10th) and a lack of
environmental damage.The country also benefits from
excellent price competitiveness, where it is ranked 6th
because of low ticket taxes and airport charges (14th)
and a favorable tax regime in the country (17th).
However, Botswana does face some challenges that lead
to its rather low ranking overall.The policy regime is
not extremely conducive to the development of the 
sector.Although the country does not have an onerous
visa policy (21st), the country’s bilateral Air Service
Agreements are not evaluated as open (100th) and much
time is required for starting a new business (108 days,
placing the country 121st). Further, Botswana’s transport
infrastructure is somewhat underdeveloped, as well as its
tourism infrastructure, with a low hotel room concen-
tration (71st) and a limited presence of international car
rental companies (74th).There are also some concerns
in the area of health and hygiene, attributable to a very
low physician density (102nd) and very limited access to
improved sanitation (108th).Associated with this, the
greatest comparative weakness relates to the health of
the workforce, where life expectancy of just 35 years
places the country last out of all 130 countries, in a tie
with Lesotho. Botswana has the highest HIV prevalence
rate of all countries covered.

Tanzania, ranked 88th, just after Botswana, is a
country with some impressive strengths.The country is
ranked 1st worldwide for the natural environment, with
several World Heritage natural sites (ranked 10th) and so
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much protected land area as to place the country 4th on
that indicator.This is buttressed by an important focus
in the country on environmental sustainability (ranked
29th), particularly as it pertains to the development of
this industry.There is also a general affinity of the popu-
lation to Travel & Tourism (ranked 28th), and it is clearly
seen to be an overall national priority (33rd). On the
other hand, the policy environment could be more sup-
portive of the development of the sector, by ensuring
more open bilateral Air Service Agreements (106th),
pursuing a less stringent visa policy for visitors (67th),
ensuring better protection of property rights (94th), and
making it less costly to start a business (99th). Other
issues of concern are security levels in the country, and a
focus must be placed—as in most countries in the region
—on improving the health of the workforce, upgrading
the educational system, and improving all types of infra-
structure on which the industry is dependent.

Looking further down in the rankings, Zimbabwe
is ranked 117th overall.This is a low ranking for a coun-
try with such natural endowments as the famous Victoria
Falls. Indeed, Zimbabwe is ranked 33rd for natural
resources overall, with a number of World Heritage 
natural sites, much protected land area, and rich fauna.
Despite these strengths, which have attracted tourists to
Zimbabwe over the years, the Index mainly highlights
the country’s weaknesses in all of the other areas.The
policy environment is among the worst in the world
(ranked 128th), with rock bottom assessments for laws
related to FDI and property rights (both ranked 130th).
Safety and security is also a major concern, with high
crime and violence and a lack of trust in the reliability
of police services to provide protection from crime
(123rd), reflecting the general breakdown in law and
order in the country in recent years.There are also con-
cerns related to human resources, with low enrollment
rates in primary and secondary education by interna-
tional standards, and among the worst health indicators
in the world: life expectancy is just 37 years now in the
country, placing it 128th. Better governance will be
imperative to get the country back on track for
improved T&T competitiveness.

Exploring sustainable Travel & Tourism
The Report also features a number of excellent contribu-
tions from T&T industry practitioners and experts, deal-
ing with issues related directly to T&T competitiveness,
and with a particular focus this year on environmental
sustainability.The T&T industry is increasingly making
efforts to make a positive contribution to the quality of
the natural environment by adopting more environmen-
tally friendly business practices that cut down CO2

emissions as well as control overall pollution levels.
Efforts are also focused on raising awareness of environ-
mental issues and encouraging tourists to adopt eco-
friendly practices that include, among others, offsetting

CO2 emissions generated during a given trip.These spe-
cial studies are highly business relevant and complement
the TTCI, the country/economy profiles, and the data
tables elsewhere in the Report.

In their chapter “Environmental Sustainability as a
Driver for Competitiveness,” Jürgen Ringbeck and
Stephan Gross of Booz Allen Hamilton explore how
environmental sustainability is an important driver of
T&T competitiveness, both for the public and the pri-
vate sectors.The authors highlight examples of environ-
mental impacts and potential initiatives that can be
applied by different players of the T&T industry value
chain to reduce their negative eco-footprint, while
aligning ecological targets with economic goals.

They stress that taking action should be seen as a
bottom-line business issue.The public sector needs to
evaluate the total cost of operators and end consumer
behavior, taking into consideration the environmental
footprint of the industry as well as its impact on local
population and society. By using “real life” examples, the
authors highlight a regulatory framework that combines
policies and incentives that drive environmental sustain-
ability for the sector.

The public’s rising consciousness of environmentally
friendly behavior is also becoming a major factor for
customer decisions. Starting with the distribution and
sales of T&T packages, the end customer will be able to
decide not only on the preferred destination, but also on
the mode of transport and the particular hotel.With this
increasing awareness, the demand for green tourism
products is expected to grow further in the years to
come. If private operators take advantage of this oppor-
tunity and effectively leverage this trend, they might be
able not only to gain a competitive advantage, but also
to attract new customer segments.

However, the authors point out that although the
private sector is aware of these green trends in the mar-
ket, only a minority of the industry players has yet
developed a holistic, environment-oriented strategy.
They conclude by stressing that to be successful in the
long term, it will not be enough to opportunistically
engage in green branding campaigns. Companies will
have to establish initiatives that have a measurable posi-
tive and long-lasting impact on the environment—
creating a value not only for the tourist but also for the
industry and the society at the destination as a whole.
They conclude with actionable steps that support private
operators in the design and implementation of an 
environmentally sustainable strategy, which helps to
define “green” initiatives that balance both ecological
and economic goals.

In “Travel & Tourism: Moving on to Sustainability,”
Ufi Ibrahim and Amir Girgis from the WTTC describe
how emerging tourism destinations are exerting pressure
on their natural, cultural, and socioeconomic surround-
ings.They explain that since the demand for global
Travel & Tourism is expected to grow steadily over the
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next decade, there is a danger that the long-term negative
externalities of this forecasted growth could ultimately
outweigh the economic gains.The present challenge is
therefore to manage this growth, which generates
income and employment, while minimizing the indus-
try’s impact on the environment and conserving the
cultural heritage and local ecosystems of a country.This
issue of sustainability is encapsulated in the WTTC’s
Blueprint for New Tourism.

They go on to explore how the results of the TTCI
can be utilized to assess sustainable tourism from a global
perspective. In particular, they describe how it could be
an important tool for facilitating a new form of dialogue
between the private and the public sectors, involving the
participation of all stakeholders. Given that governments
are increasingly aware of the importance of Travel &
Tourism, they assert that the time has come to plan for
the medium and long term accordingly.

The authors conclude by calling on leaders to begin
defining coherent and streamlined management structures
that can efficiently drive “New Tourism” as defined in
the WTTC blueprint. For this to take place, policymakers
should elevate Travel & Tourism to a strategic national
level with senior-level policymaking by factoring it into
all policies and decision-making, consequently promoting
growth that respects both business needs and the well-
being of citizens. Simultaneously, the industry should
adapt strategic thinking in order to develop tourism
with benefits for everyone, while at the same time
extending and diversifying the products offered, thus
improving yields and social value while maintaining a
degree of corporate social responsibility.

In “The Travel & Tourism Competitiveness Index:
Leveling the Playing Field,” Geoffrey Lipman and John
Kester of the UNWTO point out that although many
developing countries do well in a number of areas
measured by the TTCI, the criteria for competitiveness
tend to place poor countries at a disadvantage in several
areas: safety and security, health and hygiene, transport
infrastructure, tourism infrastructure, ICT infrastructure,
and human resources.This represents a structural differ-
ence between rich and poor nations that will take many
years to change and will require a massive transfer of
funds, building of infrastructure, and supply of technical
know-how to developing countries.The authors argue
that until this occurs, the competitive playing field is
simply not level in these areas—and consequently not in
the overall rankings. In this context, the authors suggest
that, going into the future, a different presentation of
results should be explored that would not automatically
show poor countries in a disadvantaged way in a number
of areas.

In addition, given increasing concerns about the
impact of climate change, and in the context of the many
activities that the UNWTO is carrying out in this area,
the authors also call for an effort to strive to include
over time all the criteria that will add a significant 

climate change component to the TTCI.The authors
realize that a change of this magnitude will take time to
evaluate and to incorporate meaningfully into the Index
and suggest that looking out to 2012 and 2015 might
make sense as a timeframe in this effort.

In “Natural Capital Stewardship:A Basis for Travel
& Tourism Competitiveness,” Julia Marton-Lefèvre from
the IUCN and Steve McCool from the University of
Montana discuss how natural heritage protection is a key
factor for ensuring the attractiveness of tourism destina-
tions.The authors point out that tourism increasingly
depends on opportunities to experience high-quality
natural environments, with consumers becoming ever
more sensitive to measures taken by the tourism indus-
try, and by governments, to minimize negative impacts
on those destinations.

Given that tourism is one of the sectors that directly
rely on the quality of the host environment, the authors
argue that biodiversity conservation should be an 
essential element of any strategy aimed at raising and
strengthening the competitiveness of the tourism indus-
try in any country. In addition, thanks to its potential to
provide sustainable alternative livelihoods, they point out
that tourism can play a strategic role in poverty reduction
strategies, which should be intimately linked to any
country’s efforts toward competitiveness.

The authors stress, however, that moving in this
direction must involve taking steps in conserving natural
heritage and in restoring species and landscapes in dan-
ger. It will require integrated approaches that involve
people and habitats in ways that both benefit, in ways
that are effective, and in ways that create a sense of
ownership and pride among local residents, who often
feel they pay the price for conservation without receiv-
ing the benefits.

In her chapter “Travel & Tourism and the Common
Good:A Call for Integrative Global Citizenship,” Marilyn
Carlson Nelson of Carlson discusses the importance of
industry providing value beyond employment opportu-
nities and shareholder returns, as this is of increasing
importance to consumers, governments, civil society, and
even business itself.As she notes, the T&T industry is in
a unique position to make a positive difference in the
quality of life, given its economic importance as a rev-
enue generator and employment provider, as well as its
role in bringing people together.This means that
enlightened leaders of the industry must go beyond 
traditional day-to-day business and make efforts to
improve individual lives and freedoms by partnering
with governments and the civil sector to address 
national and global issues.

Nelson describes a number of global challenges,
and the actions already being taken by individual T&T
companies to address them.While these actions are 
very important, she stresses that today’s key challenges—
such as poverty, climate change, terrorism, disease, and
corruption—cannot be neatly ascribed to any one 
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discipline for study, nor can they be wholly assigned to
government, business, or society to solve on its own.
Given the complexity and linkages of these problems,
she calls for the development of cross-sector leadership
to solve them.

The author concludes by noting that there are
actions that the industry can take right now that are 
relevant to the challenges of today and will have an
immediate effect, and there are also actions that can be
taken to ensure that the T&T industry remains effective
and relevant for generations to come. In this context,
she calls on the industry—and innovative global leaders
—to take responsibility for what can be controlled and
resolve to work intelligently across sectors to create new
solutions to improve the common good.

In “Too Hot to Handle? The Hospitality Industry
Faces Up to Climate Change,”Alex Kyriakidis and Julia
Felton of Deloitte focus on the hospitality industry’s
carbon footprint, and on the way green strategies will
impact the way hotels operate in the future.They also
consider how changes to the world’s weather patterns
will make some destinations much more popular, while
others will see visitor numbers fall away.

Give the impact of the T&T industry on the envi-
ronment and climate, and the increasing concern this
raises among consumers, the authors note that operators
must develop green and sustainable operations that will
enable them to differentiate themselves from their com-
petitors and appeal to environmentally aware tourists.
This strategy is likely to be increasingly successful as
consumers become less focused on cost and more con-
cerned about being eco-friendly. In order to make this
recommendation concrete, the authors describe a num-
ber of case studies of companies that have been moving
in this direction.

The authors conclude by saying that while politi-
cians debate the outcome of the UN summit and how
best to match individual aspirations to see the world
with the issue of aviation emissions, the time is right for
the hotel industry to make sure its own house is in
order. By establishing best practices and a system of
benchmarking that ensures a uniform approach, travelers
will be reassured, knowing that the hotel they are staying
in has built a sustainable future.

In his chapter “What Is Driving Travel Demand?
Managing Travel’s Climate Impacts,” Brian Pearce,
IATA’s Chief Economist, notes that the focus of existing
policy aimed toward reducing CO2 emissions from air
travel, with measures such as the United Kingdom’s
recent doubling of the air passenger duty, has been on
trying to manage air travel demand by raising the cost
of travel for passengers.The recent debate on emissions
trading in Europe has also focused on the costs it will
impose on airlines and their passengers.

However, Pearce presents new evidence suggesting
that policies aiming to reduce CO2 emissions by raising
the cost of air travel are likely to fail.This is because

although individual tourists are sensitive to prices for air
travel on competing airlines or to alternative destinations,
the overall market is much less sensitive to this cost.
Instead, economic growth and incomes are the key driv-
ers of air travel demand, and those drivers are expected
to remain particularly strong in the developing markets
of Asia.

In this context, the author explains that in order to
lower emissions, the focus should not be on demand
management but rather on mechanisms to bring about
emission reduction measures from technology, infra-
structure, and operations.Technological progress will
require collaboration across the value chain and across
countries. Governments will need to play a role in 
funding fundamental research and in encouraging 
infrastructure improvements.The key lesson for both
policymakers and the industry is to look beyond simple
economic instruments for mechanisms that will bring
about an effective reduction in emissions from air travel.

In “Measuring the Environmental Impact of Travel:
Business Intelligence for Informed Travel Choice,”
Richard H. Fly, Nigel Couzens, and Gordon Wilson of
Travelport discuss how more and more companies,
along with a growing number of consumers, want better
information about the indirect emissions for which they
are responsible, particularly the carbon emissions related
to business and personal travel. In this context, one of
the big challenges for businesses and consumers today is
to gather more data and business intelligence about their
impact on the environment, and especially—at a time
when climate change has become the world’s most urgent
environmental issue—about their carbon footprint.

The authors note that this desire for information
has the potential to reshape the travel policies companies
set and the choices companies and consumers make
across a broad range of decisions: how they travel; when
and where they travel; what airlines, hotels, and rental
car companies they use; where they hold meetings and
events—even whether they travel at all. Cost and con-
venience are still the key factors in travel decisions, but
the environmental impact of travel—which will carry
increasing costs of its own if carbon taxes and other
levies proliferate—is becoming an important third factor
for companies and individuals alike.

The authors describe a number of tools that are
already available to enable companies and consumers to
measure the environmental impact of their travel and
tourism choices, as well as tools that are expected to be
introduced in the near future.The challenge for the
T&T industry is to use these tools to demonstrate its
commitment to environmentally sustainable Travel &
Tourism.The authors note that environmental sustain-
ability is as much an opportunity as it is a challenge: as
more and more people make purchasing decisions that
incorporate environmental concerns, carbon efficiency
has the potential to be a competitive advantage for sup-
pliers at all levels of the T&T industry.
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The authors conclude by noting that the T&T
industry is nearing a tipping point where the combina-
tion of sophisticated measurement and reporting tools
and growing customer demand for more sustainable
travel choices are going to accelerate the industry’s
progress toward reducing carbon and other greenhouse
gas emissions.That is good for the planet, good for the
industry, and good for travelers.

Part 2 of the Report is a comprehensive data section
that includes country/economy profiles for each of the
130 economies covered, as well as data tables for each of
the individual variables used to assess national T&T
competitiveness. Each section is preceded by a descrip-
tion of how to interpret the data provided.Technical
notes and sources, included at the end of Part 2, provide
details on the characteristics and sources of the individ-
ual hard data variables included in the Report.
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Part 1 
Selected Issues of T&T
Competitiveness
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CHAPTER 1.1

The Travel & Tourism
Competitiveness Index 2008:
Measuring Key Elements
Driving the Sector’s
Development
JENNIFER BLANKE, Senior Economist, Global Competitiveness

Network, World Economic Forum

THEA CHIESA, Head of Aviation, Travel and Tourism, World

Economic Forum

The World Economic Forum has embarked on a multi-
year effort to understand and measure the Travel &
Tourism (T&T) competitiveness of nations around the
world.This chapter presents the second edition of the
Travel & Tourism Competitiveness Index (TTCI),
launched for the first time last year.

Our interest in benchmarking T&T competitiveness
stems from its economic importance.According to the
World Tourism Organization (UNWTO), global tourism
hit a new record in 2006, with 842 million arrivals—up
by 4.5 percent from 2005,1 and generating tourism
receipts of US$682.7 billion—and it is expected to
grow briskly in the coming decade.2 The World Travel 
& Tourism Council (WTTC) estimates that, from direct
and indirect activities combined, the T&T sector now
accounts for 10.4 percent of global GDP, 12.2 percent
of world exports, and 9.5 percent of world investment.
In addition, the T&T industry in 2007 generated in
excess of US$7 trillion in revenues—a figure that is
expected to rise to over US$13 trillion over the coming
decade.3

Considering the strong global economic value of
the industry, its importance for many countries is not
surprising.A growing national T&T sector contributes
to employment, raises national income, and can improve
the balance of payments. In this context, the sector is an
important driver of growth and prosperity and, particu-
larly within developing countries, it can also play a role
in poverty reduction.

Nations have thus long been keen on reaping the
economic benefits of the T&T industry, many actively
working toward enhancing its growth. More recently,
several government and business leaders have embraced
the idea that long-term industry profitability can be
achieved only by striking a balance between industry
growth and national “carrying capacity” or “sustainability.”
In line with this thinking, this year’s Report places great
emphasis on the topic of environmentally sustainable
tourism, and the TTCI discussed in this chapter includes
a reinforced focus on environmental sustainability, as
described in Box 1.

Despite the overall importance of developing the
T&T sector, many obstacles at the national level continue
to hinder its development. In this light, the TTCI aims
to measure the many different regulatory and business-
related issues that have been identified as levers for
improving T&T competitiveness in countries around 
the world.Through detailed analysis of each pillar and
subpillar of the Index, businesses and governments can
address the challenges to the sector’s growth.

This Report aims to serve two purposes. First, by
providing a cross-country analysis of the drivers of T&T
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competitiveness, we intend to provide the industry with
useful comparative information and an important bench-
marking tool for making decisions related to business/
industry development. Second, and more importantly,
the analysis provides an opportunity for the T&T indus-
try to highlight to national policymakers the obstacles to
T&T competitiveness that require policy attention, and
to enable dialogue between the private and public sec-
tors for improving the environment for developing the
T&T industry at the national level.

The Forum is committed to publishing the Report
series on a yearly basis in an effort to ensure that it
becomes a leading strategic tool used by both business
and governments for creating blueprints for sustainable
and viable Travel & Tourism development.

The Travel & Tourism Competitiveness Index
The Travel & Tourism Competitiveness Index (TTCI)
was developed within the context of the World
Economic Forum’s Industry Partnership Programme for
the Aviation,Travel and Tourism sector.The TTCI aims
to measure the factors and policies that make it attractive to
develop the T&T sector in different countries.The Index was

developed in close collaboration with our strategic
design partner Booz Allen Hamilton, and our data part-
ners Deloitte, the International Air Transport Association
(IATA), the IUCN, the UNWTO, and the WTTC.We
have also received important feedback from a number 
of key companies that are industry partners in the 
effort, namely Abercrombie & Kent, Bombardier, British
Airways, Carlson, Emirates Airline, Hertz, Silversea
Cruises Group, Swiss International Airlines, and
Travelport.

The TTCI is based on three broad categories of
variables that facilitate or drive T&T competitiveness.
These categories are summarized into the three
subindexes of the Index that we introduced last year: (1)
the T&T regulatory framework subindex; (2) the T&T
business environment and infrastructure subindex; and
(3) the T&T human, cultural, and natural resources
subindex.The first subindex captures those elements
that are policy related and generally under the purview
of the government; the second subindex captures ele-
ments of the business environment and the “hard”
infrastructure of each economy; and the third subindex
captures the “softer” human, cultural, and natural 
elements of each country’s resource endowments.
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A sustainable T&T industry is one that optimizes the use of
national resources with minimum ecological, cultural, and
social impact, while maximizing the benefits to the environment
and community.1

The need for achieving a sustainable T&T industry is cer-
tainly not a new idea. However, the need for the industry to
demonstrate leadership by introducing policy instruments that
target the achievement of sustainability has become important
only in recent years, primarily as a result of increased global
awareness of the impact of global climate change on tourist
destinations.

As more regions and countries develop their tourism
industries, this has significant effects on natural resources,
consumption patterns, pollution, and social systems. The result-
ing impact on tourism destination ecosystems makes the intro-
duction of policy instruments aimed at achieving tourism sus-
tainability, in particular related to the environment, a crucial
element of national tourism development strategies. It is now
widely accepted within the industry that those nations that will
ultimately become the most competitive in the T&T sector will
be those demonstrating their ability to implement measures to
conserve the environment, or to correct possible damage to it,
while continuing to facilitate the sector’s healthy growth.

Sustainable tourism should therefore be about introducing,
refocusing, and/or re-adapting national policies. The goal is to
find a balance between limits and usage so that continuous

changing, monitoring, and planning ensure that tourism can be
properly managed. This requires thinking long term (10 or even
upward of 20 years into the future) and recognizing that change
is often cumulative, gradual, and irreversible.2

In recognition of the interrelation between sustainability
and T&T competitiveness, and in particular the interdepend-
ence of tourism development with maintaining the quality of the
natural environment, the second edition of the TTCI described in
this chapter introduces an “environmental sustainability” pillar.
Developed together with the IUCN and the UNWTO, this pillar,
described more in detail in the text, aims to assess how well
nations are performing with regard to managing their natural
environments. In addition, several other chapters in this volume
explore various aspects of environmental sustainability and T&T
development.

The World Economic Forum is actively collaborating with
the UNWTO on environmental sustainability issues beyond this
Report series. The aim of this collaboration is, among others, to
express the Forum’s support for the UNWTO’s work on Tourism
and Climate Change, including the Forum’s endorsement of the
UNWTO Davos Declaration.3

Notes
1 Gómez Gómez et al. 2004.
2 Sustainable Tourism Development Center.
3 Available at http://www.world-tourism.org/pdf/pr071046.pdf.

Box 1: The pursuit of environmental sustainability
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Each of these three subindexes is composed in turn
of a number of “pillars” of T&T competitiveness, of
which there are 14 in all.These are:

1. Policy rules and regulations
2. Environmental sustainability
3. Safety and security
4. Health and hygiene
5. Prioritization of Travel & Tourism
6. Air transport infrastructure
7. Ground transport infrastructure
8. Tourism infrastructure
9. ICT infrastructure

10. Price competitiveness in the T&T industry
11. Human resources
12. Affinity for Travel & Tourism
13. Natural resources
14. Cultural resources

Figure 1 summarizes the structure of the overall
Index, showing how the 14 component pillars are allo-
cated within the three subindexes.

Each of the pillars is, in turn, made up of a number
of individual variables.The dataset includes both hard
data and Survey data from the World Economic Forum’s
annual Executive Opinion Survey.The hard data were
obtained from publicly available sources, international
organizations, and T&T institutions and experts (for
example, the IATA, the IUCN, UNESCO, the
UNWTO, and the WTTC).The Survey is carried out
among CEOs and top business leaders in all economies
covered by our research; these are the people making
the investment decisions in their respective economies.
The Survey provides unique data on many qualitative
institutional and business environment issues, as well as
specific issues related to the T&T industry and the qual-
ity of the natural environment.

The policy rules and regulations pillar captures the
extent to which the policy environment is conducive to
developing the T&T sector in each country. Governments
can have an important impact on the attractiveness of
developing this sector, depending on whether the policies
that they create and perpetuate support or hinder its
development. Sometimes well-intentioned policies can
end up creating red tape or obstacles that have the
opposite effect from what was intended. In this pillar we
take into account the extent to which foreign owner-
ship and foreign direct investment (FDI) are welcomed
and facilitated by the country, how well property rights
are protected, the time and cost required for setting up a
business, the extent to which visa requirements make it
complicated for visitors to enter the country, and the
openness of the bilateral Air Service Agreements into
which the government has entered with other countries.

The importance of the natural environment for
providing an attractive location for tourism cannot be
overstated, and it is clear that policies and factors

enhancing environmental sustainability are crucial for
ensuring that a country will continue to be an attractive
destination going into the future. In this pillar we meas-
ure the stringency of the government’s environmental
regulations in each country, as well as the extent to
which they are actually enforced. Given the environ-
mental impacts that tourism itself can sometimes bring
about, we also take into account the extent to which
governments prioritize the sustainable development of
the T&T industry in their respective economies. In
addition to policy inputs, this pillar includes some of the
related environmental outputs, including carbon dioxide
emissions, and the percentage of endangered species in
the country.

Safety and security is a critical factor determining
the competitiveness of a country’s T&T industry.Tourists
are likely to be deterred from traveling to dangerous
countries or regions, making the T&T sector less attrac-
tive to develop in those places. Here, we take into account
the costliness of common crime and violence as well as
terrorism, and the extent to which police services can
be relied upon to provide protection from crime, as well
as the incidence of road traffic accidents in the country.

Health and hygiene is also essential for T&T com-
petitiveness.The access within the country to improved
drinking water and sanitation is important for the com-
fort and health of travelers.And in the event that tourists
do become ill, the country’s health sector must be able
to ensure they are properly cared for, as measured by the
availability of physicians and hospital beds.

The extent to which the government prioritizes 
the T&T sector also has an important impact on T&T
competitiveness. By making clear that T&T is a sector 
of primary concern, and by reflecting this in its budget
priorities, the government can channel needed funds to
essential development projects. It also sends a signal of
its intentions, which can have positive spillover effects,
such as attracting further private investment into the
sector. Prioritization of the sector can be reflected in a
variety of other ways as well, such as ensuring the coun-
try’s attendance at international T&T fairs and commis-
sioning high-quality “destination-marketing” campaigns.

Quality air transport infrastructure provides ease of
access to and from countries, as well as movement to
destinations within countries. In this pillar we measure
both the quantity of air transport, as measured by the
available seat kilometers, the number of departures, air-
port density, and the number of operating airlines, and
the quality of the air transport infrastructure both for
domestic and international flights.

Vital for ease of movement within the country is
the extensiveness and quality of the country’s ground
transport infrastructure.This takes into account the qual-
ity of roads, railroads, and ports, as well as the extent to
which the national transport network as a whole offers
efficient, accessible transportation to key business centers
and tourist attractions within the country.
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We have also included a pillar that captures a num-
ber of aspects of the general tourism infrastructure in
each country, as distinct from the general transport
infrastructure.This takes into account the accommoda-
tion infrastructure (the number of hotel rooms) and the
presence of major car rental companies in the country,
as well as a measure of the financial infrastructure for
tourists in the country (the availability of automatic
teller machines, or ATMs).

Given the increasing importance of the online
environment for the modern T&T industry, for planning
itineraries and purchasing travel and accommodations,
we also capture the quality of the ICT infrastructure in
each economy. Here we measure ICT penetration rates
(Internet, telephone lines, and broadband), which provide
a sense of the society’s online activity.We also include a
specific measure of the extent to which the Internet is
used by businesses in carrying out transactions in the
economy, to get a sense of the extent to which these
tools are in fact being used for business (including T&T)
transactions in the economy.

The price competitiveness in the T&T industry is
clearly an important element to take into account, with
lower costs increasing the attractiveness of some countries
for many travelers.To measure countries’ price competi-
tiveness, we take into account factors such as the extent
to which goods and services in the country are more or
less expensive than elsewhere (purchasing power parity),
airfare ticket taxes and airport charges (which can make
flight tickets much more expensive), fuel price levels
compared with those of other countries, and taxation in
the country (which can be passed through to travelers)
as well as the relative cost of hotel accommodations.

Quality human resources in the economy ensure
that the industry has access to the collaborators it needs
to develop and grow.This pillar takes into account the
health and the education and training levels in each
economy, and is made up of two specific subpillars.The
education and training subpillar measures educational
attainment rates (primary and secondary), as well as the
overall quality of the educational system in each coun-
try, as assessed by the business community. Besides the
formal educational system, we also take into account
private sector involvement in upgrading human
resources, including the availability of specialized training
services and the extent of staff training by companies in
the country.The subpillar measuring the availability of
qualified labor further takes into account the extent to
which hiring and firing is impeded by regulations, and
whether labor regulations make it easy or difficult to
hire foreign labor.The health of the workforce is also
included here, as measured by the overall life expectancy
of the country as well as the specific costliness of
HIV/AIDS to businesses.

Also included is the affinity for Travel & Tourism,
which measures the extent to which the country and
society are open to tourism and foreign visitors. It is

clear that the general openness of the population to
travel and to foreign visitors has an important impact on
T&T competitiveness. In particular, we provide a measure
of the national population’s attitude toward foreign trav-
elers; a measure of the extent to which business leaders
are willing to recommend leisure travel in their countries
to important business contacts; and a measure of tourism
openness (tourism expenditures and receipts as a per-
centage of GDP), which provides a sense of the impor-
tance of tourism relative to the country’s overall size.

It is also clear that natural resources are an important
factor underlying national T&T competitiveness.
Countries that are able to offer travelers access to natural
assets clearly have a competitive advantage. In this pillar
we include a number of environmental attractiveness
measures, including the number of UNESCO natural
World Heritage sites, a measure of the quality of the
natural environment, the richness of the fauna in the
country as measured by the total known species of 
animals, and the percentage of protected areas.

Finally, the cultural resources at each country’s dis-
posal are also a critical driver of T&T competitiveness
around the world. In this pillar we include a measure of
cultural heritage (the number of UNESCO cultural
World Heritage sites) and sports stadium seat capacity, as
well as the number of international fairs and exhibitions
in the country.

These 14 pillars are regrouped into the three sub-
indexes described above, as shown in Figure 1, and the
overall score for each country is derived as an unweighted
average of the three subindexes.The details of the 
composition of the TTCI are shown in Appendix A.

Adjustments to the Travel & Tourism Competitiveness
Index this year
Some adjustments have been made to the TTCI this
year.The changes are of three types: the number of
countries covered has increased, there have been some
adjustments to the structure of the model, and we have
added additional data for important issue areas that were
previously missing.

Country coverage
Seven new economies have been included in the analysis:
Puerto Rico, Libya, Oman, Saudi Arabia, Senegal, Syria,
and Uzbekistan. In addition, Serbia and Montenegro,
previously analyzed as a single country, are now each
included separately.This has increased our coverage to 
a total of 130 countries this year.

Adjustments to the model
Although we have maintained the basic structure and
overall logic of the model as originally presented, we
have introduced refinements to reflect the results of our
experience working with the Index over the past year,
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and to include new data that have recently become
available.

First, what was last year called the “environmental
regulation” pillar (pillar 2) has been revised and improved
based on our collaboration with the IUCN and the
UNWTO, and is this year re-named the “environmental
sustainability” pillar to better reflect its components and
to capture the increasingly recognized importance of
sustainability in the sector’s development. Being a first
iteration, we consider the environmental sustainability
pillar to be a work-in-progress, which we will continue
to strengthen in coming years as more relevant data
become available. In its present form it should be
viewed as a preliminary estimate of a nation’s approach
toward conservation of the environment, rather than a
fully comprehensive assessment of its ability to achieve
long-term environmental sustainability.We present the
pillar this year with the belief that it already contains
very useful indications of each nation’s understanding of
the importance of environmental protection and the
related ability to achieve long-term sustainable growth
in the sector, as environmental conservation increasingly
becomes a driver of national T&T competitiveness.

Second, what was last year a single pillar,“natural
and cultural resources,” has been broken into its two
subcomponents to create the two distinct pillars of natu-
ral resources and cultural resources.This provides a more
nuanced and useful description of the strengths and
weaknesses of countries, as these are in reality two quite
different types of resources, with different policy impli-
cations in many cases.

Third, we have renamed what was last year called
the “national tourism perception” pillar to the “affinity
for Travel & Tourism” pillar.The elements included
remain the same but the new title better captures the
concept we are trying to measure.

New data
Throughout the model we have used better data proxies
for some variables and included a number of new 
concepts that were previously missing from the model.
For example, in the policy rules and regulations pillar
we have introduced variables measuring the time and
cost to start a business, since this can be an important
deterrent to the industry’s development.As mentioned
above, within the environmental sustainability pillar we
have included a number of new variables that measure
this concept, and this year we present data on carbon
dioxide emissions, particulate matter concentration,
the percentage of endangered species, and an index of
ratified environmental treaties and conventions.
Similarly, to better capture the natural and cultural
resources, we separated the number of World Heritage
sites into two variables (last year included together), and
included new data on the total known species of animals
in the country, the overall quality of the national envi-
ronment, and the number of international fairs and
exhibitions held in the country annually. Finally, within
the price competitiveness in the T&T industry pillar, we
have incorporated a hotel price index, which has been
calculated for the first time this year specifically for
inclusion in the TTCI.
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Figure 1: Composition of the three subindexes of the TTCI
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Given the number of changes that have been made
to the model this year, the rankings are not directly
comparable with those of last year. However, from here
forward we plan to maintain the current overall struc-
ture, which will allow us to make meaningful compar-
isons between years starting next year.This will serve
the important purpose of allowing countries to track
their progress in the different issue areas over time.

Based upon data availability, this year the TTCI
measures the T&T competitiveness for 130 economies,
covering all of the world’s regions and accounting for
approximately 90 percent of the world’s population and
98 percent of world GDP.

The Travel & Tourism Competitiveness Index 2008 
rankings 
The rankings from this year’s TTCI are shown in Tables
1 through 4, providing a summary of the T&T competi-
tiveness of each country.The results are positively corre-
lated with a number of T&T indicators. For example,
Figures 2 and 3 show the correlation between the TTCI
and tourist arrivals and between the TTCI and tourism
receipts, respectively (both shown in log form) in 2006.
As the figures show, the Index is quite highly correlated
with both the number of tourists actually traveling to
various countries and the annual income generated from
Travel & Tourism, with few notable outliers.This supports
the idea that the TTCI captures factors that are important
for developing the T&T industry in countries.

The rest of this section will discuss some of the
highlights of the rankings in a regional context, grouping
countries into the following five regional groups:
Europe and North America,Asia and Oceania, Latin
America and the Caribbean (LAC), Middle East and
North Africa (MENA), and sub-Saharan Africa. For fur-
ther details for each of the 130 economies included in
this Index, we provide two-page profiles in Part 2 of the
Report.The profiles show the rankings on each subindex
and pillar, as well as each of the 71 factors included in
the Index.

Europe and North America
Table 1 shows that many countries from Europe and
North America do very well in the rankings. Switzerland
is ranked 1st in the 2008 TTCI, followed by Austria and
Germany, the same top three countries as in the 2007
TTCI.

Switzerland is a country rich in cultural and natu-
ral resources, including an impressive number of World
Heritage cultural and natural sites for a country of its
size.A large percentage of the country’s land area is pro-
tected (ranked 12th) and the natural environment is
assessed as being among the most pristine in the world
(ranked 10th).This natural heritage is buttressed by a
strong national focus on environmental sustainability:
Switzerland is ranked 2nd overall on this pillar, based on

strong and well-enforced environmental legislation and
with a particular focus on developing the T&T sector
sustainably.

As well as being endowed with features that make it
an attractive leisure tourism destination, Switzerland is
also an important business travel hub, with many inter-
national fairs and exhibitions held in the country each
year. Staffing of the industry is also facilitated by excel-
lent education and training (ranked 4th), perhaps not
surprising in a country with many of the best hotel
management schools.Added to these strengths is
Switzerland’s excellent transport infrastructure (ranked
5th worldwide), with top-quality roads and railroads and
an excellent domestic transport network.Also well
assessed is the specific tourism infrastructure (ranked
7th), with readily available hotel rooms and ATMs for
cash withdrawals. Such high-quality infrastructure makes
a tourist’s stay in the country easy and comfortable, an
experience that is reinforced by the high level of general
safety and security (ranked 6th).

Austria is ranked 2nd in the TTCI, attributable to
its rich cultural resources, with eight World Heritage
cultural sites, and many fairs and exhibitions catering to
business travelers.The natural environment is also well
assessed, along with the country’s focus on environmen-
tal sustainability. In addition,Austrians are perceived as
extremely open and welcoming to foreign travelers
(ranked 3rd).Austria’s tourism infrastructure is assessed
as second to none, with abundant car rental facilities,
hotel accommodations, and ATMs. Other strengths
include Austria’s assessment as one of the safest countries
in the world (ranked 3rd), and its excellent health and
hygiene levels (ranked 4th).

Germany, ranked 3rd, is also characterized by
abundant cultural resources: Germany is ranked 3rd
worldwide for its 31 World Heritage cultural sites, and
2nd for the number of international fairs and exhibi-
tions held in the country.The country’s infrastructure is
among the best in the world, ranked 3rd for the quality
of its ground transport infrastructure and 7th for its air
transport infrastructure. In addition, Germany gets better
marks than Switzerland and Austria for the policy rules
and regulations affecting the T&T industry: it is ranked
6th in this area, with policies encouraging foreign
investment, and bilateral Air Service Agreements that are
assessed as open.

Spain and France also place among the top 10,
with Spain at 5th and France at 10th place. Both countries
benefit from their rich cultural resources, ranked 2nd
and 4th worldwide, respectively, for their number of
World Heritage cultural sites. Both have built up excel-
lent infrastructure: France’s ground and air transport
infrastructure are among the best in the world and Spain’s
tourism infrastructure is ranked 1st internationally.The
Index shows that France’s policy rules and regulations
are more conducive to developing the sector than
Spain’s, while Spain’s labor market makes finding 
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Figure 2: T&T competitiveness and tourist arrivals

Source: United Nations World Tourism Organization; World Economic Forum.

Travel & Tourism Competitiveness Index score

Travel & Tourism Competitiveness Index score

Figure 3: T&T competitiveness and tourism receipts

Source: United Nations World Tourism Organization; World Economic Forum.
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Table 1: The Travel & Tourism Competitiveness Index

SUBINDEXES

T&T Business environment T&T Human, cultural, 
OVERALL INDEX T&T Regulatory framework and infrastructure and natural resources

Country/Economy Rank Score Rank Score Rank Score Rank Score

Switzerland 1 5.63 1 5.94 2 5.55 3 5.39
Austria 2 5.43 4 5.86 8 5.27 7 5.16
Germany 3 5.41 6 5.67 3 5.43 9 5.13
Australia 4 5.34 30 5.23 11 5.18 1 5.61
Spain 5 5.30 28 5.24 5 5.32 4 5.33
United Kingdom 6 5.28 26 5.28 6 5.32 5 5.26
United States 7 5.28 49 4.75 1 5.58 2 5.52
Sweden 8 5.27 9 5.62 15 5.05 8 5.15
Canada 9 5.26 23 5.31 4 5.40 10 5.07
France 10 5.23 12 5.57 7 5.28 12 4.85
Iceland 11 5.16 3 5.86 9 5.21 36 4.40
Finland 12 5.11 5 5.74 23 4.80 14 4.78
Denmark 13 5.10 10 5.61 10 5.20 28 4.49
Hong Kong SAR 14 5.09 2 5.91 16 5.04 42 4.31
Portugal 15 5.09 14 5.50 22 4.83 11 4.93
Singapore 16 5.06 7 5.67 13 5.13 37 4.39
Norway 17 5.05 8 5.66 19 4.90 20 4.60
Netherlands 18 5.01 22 5.35 14 5.11 21 4.58
New Zealand 19 4.96 15 5.48 26 4.72 17 4.70
Luxembourg 20 4.95 24 5.28 12 5.17 35 4.41
Ireland 21 4.93 11 5.57 20 4.90 41 4.31
Greece 22 4.92 17 5.46 30 4.63 18 4.66
Japan 23 4.90 34 5.11 21 4.88 16 4.73
Cyprus 24 4.87 27 5.24 17 5.04 40 4.34
Malta 25 4.86 13 5.56 25 4.73 43 4.28
Estonia 26 4.85 18 5.41 18 4.91 49 4.22
Belgium 27 4.84 21 5.36 31 4.61 22 4.56
Italy 28 4.84 41 4.99 24 4.77 15 4.74
Barbados 29 4.77 16 5.46 32 4.58 46 4.26
Czech Republic 30 4.75 20 5.38 37 4.37 25 4.51
Korea, Rep. 31 4.68 38 5.02 34 4.52 29 4.49
Malaysia 32 4.63 37 5.04 39 4.31 23 4.55
Hungary 33 4.60 19 5.40 41 4.18 50 4.21
Croatia 34 4.59 39 5.02 38 4.32 32 4.43
Israel 35 4.51 32 5.12 36 4.39 59 4.02
Slovenia 36 4.49 42 4.97 33 4.53 61 3.98
Qatar 37 4.44 43 4.90 35 4.50 65 3.92
Slovak Republic 38 4.42 33 5.11 46 3.94 51 4.19
Tunisia 39 4.41 25 5.28 49 3.86 57 4.08
United Arab Emirates 40 4.39 44 4.87 27 4.69 89 3.62
Mauritius 41 4.38 29 5.23 44 4.14 76 3.78
Thailand 42 4.37 63 4.46 42 4.17 30 4.49
Bulgaria 43 4.36 50 4.75 52 3.84 31 4.48
Costa Rica 44 4.35 48 4.76 56 3.76 24 4.52
Latvia 45 4.34 35 5.10 43 4.17 82 3.75
Puerto Rico 46 4.34 40 4.99 40 4.27 80 3.75
Lithuania 47 4.33 31 5.21 45 4.00 74 3.79
Bahrain 48 4.29 68 4.36 28 4.64 69 3.88
Brazil 49 4.29 84 4.11 67 3.55 6 5.21
Panama 50 4.29 52 4.66 47 3.94 47 4.25
Chile 51 4.27 45 4.86 54 3.82 54 4.14
Taiwan, China 52 4.23 69 4.32 29 4.63 79 3.75
Jordan 53 4.21 36 5.06 60 3.64 64 3.92
Turkey 54 4.19 56 4.57 57 3.73 44 4.28
Mexico 55 4.18 71 4.30 61 3.62 19 4.62
Poland 56 4.18 60 4.51 62 3.62 34 4.42
Jamaica 57 4.18 51 4.74 48 3.87 66 3.92
Argentina 58 4.17 65 4.44 64 3.57 27 4.50
Montenegro 59 4.15 53 4.66 68 3.53 45 4.27
South Africa 60 4.11 70 4.31 51 3.85 52 4.18
Uruguay 61 4.10 47 4.84 71 3.37 56 4.09
China 62 4.06 103 3.91 70 3.45 13 4.81
Dominican Republic 63 4.05 54 4.64 63 3.61 67 3.89
Russian Federation 64 4.04 80 4.21 65 3.56 39 4.35
India 65 3.99 107 3.78 59 3.70 26 4.50
Egypt 66 3.96 58 4.54 69 3.47 70 3.86

(Cont’d.)
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Table 1: The Travel & Tourism Competitiveness Index (cont’d.)

SUBINDEXES

T&T Business environment T&T Human, cultural, 
OVERALL INDEX T&T Regulatory framework and infrastructure and natural resources

Country/Economy Rank Score Rank Score Rank Score Rank Score

Morocco 67 3.91 55 4.59 75 3.32 72 3.81
Guatemala 68 3.89 76 4.25 77 3.30 55 4.12
Romania 69 3.88 72 4.29 66 3.55 73 3.79
Peru 70 3.87 86 4.08 88 3.10 33 4.43
Colombia 71 3.86 95 4.03 83 3.20 38 4.35
Georgia 72 3.83 46 4.84 94 2.95 85 3.70
Sri Lanka 73 3.80 79 4.24 81 3.21 63 3.95
Trinidad and Tobago 74 3.79 87 4.08 50 3.86 104 3.44
Honduras 75 3.79 77 4.25 85 3.16 62 3.96
Oman 76 3.77 88 4.07 58 3.70 96 3.54
Ukraine 77 3.76 59 4.53 78 3.24 100 3.51
Serbia 78 3.76 73 4.27 72 3.36 88 3.64
Azerbaijan 79 3.72 62 4.49 79 3.24 105 3.44
Indonesia 80 3.70 108 3.78 86 3.16 53 4.17
Philippines 81 3.70 83 4.14 84 3.20 78 3.75
Saudi Arabia 82 3.68 106 3.83 55 3.78 107 3.43
Macedonia, FYR 83 3.68 93 4.05 80 3.23 81 3.75
Gambia, The 84 3.67 67 4.38 87 3.11 97 3.53
Kuwait 85 3.67 105 3.88 53 3.82 119 3.31
Ecuador 86 3.66 101 3.99 95 2.94 58 4.05
Botswana 87 3.65 82 4.20 76 3.31 103 3.45
Tanzania 88 3.65 89 4.07 117 2.65 48 4.23
Armenia 89 3.63 57 4.56 108 2.73 94 3.59
Uzbekistan 90 3.62 64 4.45 98 2.90 101 3.51
Kazakhstan 91 3.61 61 4.50 96 2.94 112 3.39
Albania 92 3.60 81 4.20 105 2.75 71 3.85
Namibia 93 3.59 92 4.05 74 3.34 113 3.38
Syria 94 3.58 74 4.26 97 2.93 95 3.55
Suriname 95 3.58 110 3.75 89 3.09 68 3.88
Vietnam 96 3.57 97 4.02 92 2.98 84 3.71
El Salvador 97 3.57 85 4.09 73 3.36 121 3.25
Moldova 98 3.56 66 4.39 100 2.89 110 3.39
Nicaragua 99 3.53 96 4.03 99 2.90 87 3.67
Mongolia 100 3.53 78 4.25 106 2.74 91 3.60
Kenya 101 3.53 100 4.00 102 2.82 77 3.76
Algeria 102 3.50 99 4.01 93 2.97 98 3.52
Venezuela 103 3.47 123 3.44 82 3.21 75 3.78
Libya 104 3.45 75 4.26 115 2.66 106 3.43
Bosnia and Herzegovina 105 3.45 98 4.02 91 2.99 117 3.33
Bolivia 106 3.44 122 3.45 101 2.84 60 4.02
Zambia 107 3.42 91 4.06 118 2.60 90 3.62
Senegal 108 3.41 94 4.04 104 2.76 108 3.43
Guyana 109 3.38 104 3.88 114 2.67 93 3.60
Uganda 110 3.36 113 3.66 112 2.68 83 3.74
Pakistan 111 3.36 114 3.65 90 3.02 109 3.39
Cambodia 112 3.32 116 3.61 116 2.65 86 3.69
Kyrgyz Republic 113 3.30 90 4.07 128 2.37 102 3.47
Tajikistan 114 3.24 102 3.95 126 2.40 111 3.39
Paraguay 115 3.24 112 3.72 111 2.68 118 3.32
Nepal 116 3.22 120 3.58 122 2.56 99 3.51
Zimbabwe 117 3.22 118 3.60 113 2.67 114 3.37
Madagascar 118 3.21 111 3.73 107 2.74 124 3.16
Mali 119 3.21 109 3.77 124 2.49 116 3.36
Benin 120 3.19 115 3.63 121 2.58 115 3.36
Ethiopia 121 3.18 126 3.20 110 2.72 92 3.60
Mauritania 122 3.10 117 3.60 120 2.59 125 3.11
Mozambique 123 3.05 119 3.59 119 2.59 128 2.97
Burkina Faso 124 3.04 121 3.56 123 2.56 127 3.01
Nigeria 125 3.03 127 3.15 109 2.73 123 3.19
Cameroon 126 2.99 125 3.39 129 2.31 120 3.25
Bangladesh 127 2.93 129 2.94 103 2.79 126 3.07
Burundi 128 2.91 128 3.15 127 2.39 122 3.20
Lesotho 129 2.82 124 3.39 125 2.46 130 2.61
Chad 130 2.48 130 2.74 130 1.99 129 2.69
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Table 2: The Travel & Tourism Competitiveness Index: Regulatory framework

PILLARS

T&T REGULATORY 1. Policy rules 2. Environmental 3. Safety 4. Health 5. Prioritization of
FRAMEWORK and regulations sustainability and security and hygiene Travel & Tourism

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Albania 81 4.20 104 3.69 93 4.08 71 4.93 59 4.76 104 3.55
Algeria 99 4.01 83 4.00 102 3.99 83 4.72 81 4.12 118 3.20
Argentina 65 4.44 91 3.95 107 3.94 98 4.45 40 5.62 70 4.23
Armenia 57 4.56 63 4.28 112 3.88 45 5.43 39 5.65 105 3.55
Australia 30 5.23 27 5.04 53 4.63 21 5.85 37 5.72 32 4.92
Austria 4 5.86 22 5.16 8 5.57 3 6.41 4 6.77 19 5.41
Azerbaijan 62 4.49 72 4.14 101 4.01 43 5.46 49 5.22 101 3.63
Bahrain 68 4.36 62 4.35 125 3.49 39 5.58 76 4.25 75 4.12
Bangladesh 129 2.94 114 3.31 121 3.71 129 2.83 117 2.11 122 2.77
Barbados 16 5.46 29 5.02 26 5.05 27 5.74 31 5.91 13 5.60
Belgium 21 5.36 16 5.28 11 5.49 29 5.71 14 6.51 91 3.81
Benin 115 3.63 117 3.23 30 4.97 77 4.86 121 1.74 112 3.35
Bolivia 122 3.45 127 2.88 104 3.98 92 4.53 102 3.09 121 2.79
Bosnia and Herzegovina 98 4.02 109 3.47 113 3.87 57 5.13 55 4.88 124 2.72
Botswana 82 4.20 74 4.13 68 4.42 50 5.26 97 3.24 82 3.95
Brazil 84 4.11 95 3.81 37 4.90 128 3.15 69 4.46 68 4.24
Bulgaria 50 4.75 85 3.98 73 4.35 90 4.56 12 6.56 65 4.28
Burkina Faso 121 3.56 107 3.62 64 4.47 82 4.76 124 1.46 108 3.50
Burundi 128 3.15 125 2.92 88 4.14 96 4.49 116 2.19 130 2.00
Cambodia 116 3.61 126 2.89 92 4.09 95 4.50 128 1.13 17 5.47
Cameroon 125 3.39 112 3.31 109 3.92 86 4.63 114 2.42 126 2.69
Canada 23 5.31 8 5.43 36 4.90 32 5.68 45 5.48 26 5.05
Chad 130 2.74 130 2.46 124 3.64 116 3.88 129 1.05 127 2.68
Chile 45 4.86 18 5.25 62 4.53 36 5.60 63 4.53 58 4.39
China 103 3.91 89 3.96 110 3.92 121 3.60 99 3.21 36 4.86
Colombia 95 4.03 60 4.36 87 4.17 118 3.75 78 4.22 99 3.68
Costa Rica 48 4.76 54 4.48 32 4.96 66 4.99 67 4.49 35 4.86
Croatia 39 5.02 66 4.26 41 4.84 41 5.52 28 5.99 51 4.48
Cyprus 27 5.24 69 4.20 47 4.73 23 5.82 43 5.53 3 5.93
Czech Republic 20 5.38 38 4.77 21 5.10 44 5.45 6 6.77 39 4.79
Denmark 10 5.61 4 5.59 3 5.88 4 6.40 34 5.82 62 4.35
Dominican Republic 54 4.64 47 4.57 108 3.93 89 4.57 65 4.52 14 5.59
Ecuador 101 3.99 111 3.43 82 4.24 97 4.48 73 4.39 110 3.42
Egypt 58 4.54 70 4.18 81 4.25 84 4.66 86 3.94 12 5.66
El Salvador 85 4.09 45 4.63 55 4.60 109 4.05 94 3.36 89 3.83
Estonia 18 5.41 26 5.06 43 4.82 26 5.75 20 6.27 23 5.14
Ethiopia 126 3.20 96 3.76 114 3.83 111 4.03 130 1.00 111 3.40
Finland 5 5.74 7 5.45 7 5.62 1 6.70 18 6.37 49 4.55
France 12 5.57 24 5.15 5 5.75 54 5.18 7 6.76 29 5.00
Gambia, The 67 4.38 93 3.90 59 4.57 38 5.58 107 2.68 22 5.19
Georgia 46 4.84 68 4.22 54 4.62 37 5.60 42 5.58 72 4.19
Germany 6 5.67 6 5.46 4 5.82 17 5.88 4 6.77 57 4.40
Greece 17 5.46 61 4.35 40 4.85 31 5.69 16 6.42 1 5.99
Guatemala 76 4.25 41 4.72 95 4.07 110 4.03 83 4.00 53 4.45
Guyana 104 3.88 120 3.19 76 4.30 112 4.01 92 3.62 66 4.27
Honduras 77 4.25 44 4.64 61 4.56 87 4.58 95 3.36 76 4.11
Hong Kong SAR 2 5.91 2 5.95 60 4.56 7 6.27 1 7.00 9 5.78
Hungary 19 5.40 35 4.82 25 5.05 28 5.73 11 6.57 37 4.80
Iceland 3 5.86 17 5.25 20 5.14 2 6.54 3 6.86 15 5.53
India 107 3.78 102 3.71 71 4.39 117 3.86 110 2.56 59 4.38
Indonesia 108 3.78 121 3.07 126 3.48 108 4.06 111 2.53 11 5.75
Ireland 11 5.57 3 5.64 12 5.48 19 5.87 24 6.17 40 4.70
Israel 32 5.12 30 5.02 67 4.43 60 5.09 8 6.69 61 4.37
Italy 41 4.99 57 4.42 39 4.87 81 4.80 19 6.28 46 4.58
Jamaica 51 4.74 13 5.34 99 4.02 102 4.36 82 4.01 2 5.96
Japan 34 5.11 32 4.96 48 4.73 74 4.89 23 6.25 41 4.70
Jordan 36 5.06 78 4.12 38 4.87 15 5.98 58 4.84 16 5.50
Kazakhstan 61 4.50 77 4.12 120 3.73 73 4.90 33 5.85 83 3.90
Kenya 100 4.00 101 3.72 19 5.25 120 3.69 118 2.08 20 5.29
Korea, Rep. 38 5.02 33 4.87 50 4.69 67 4.99 38 5.67 34 4.90
Kuwait 105 3.88 97 3.76 130 2.97 18 5.88 77 4.22 129 2.56
Kyrgyz Republic 90 4.07 105 3.64 91 4.09 100 4.43 71 4.43 97 3.74
Latvia 35 5.10 42 4.68 16 5.34 40 5.57 25 6.16 95 3.77
Lesotho 124 3.39 116 3.30 116 3.82 91 4.54 112 2.49 120 2.82
Libya 75 4.26 122 3.06 118 3.79 24 5.81 50 5.20 109 3.43
Lit0huania 31 5.21 50 4.55 18 5.32 46 5.43 2 6.98 94 3.80

(Cont’d.)
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Table 2: The Travel & Tourism Competitiveness Index: Regulatory framework (cont’d.)

PILLARS

T&T REGULATORY 1. Policy rules 2. Environmental 3. Safety 4. Health 5. Prioritization of
FRAMEWORK and regulations sustainability and security and hygiene Travel & Tourism

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Luxembourg 24 5.28 14 5.32 22 5.10 9 6.17 22 6.26 103 3.57
Macedonia, FYR 93 4.05 75 4.13 84 4.20 80 4.82 68 4.48 128 2.63
Madagascar 111 3.73 84 4.00 74 4.35 99 4.43 126 1.32 48 4.56
Malaysia 37 5.04 12 5.34 44 4.79 42 5.51 70 4.43 24 5.12
Mali 109 3.77 106 3.63 65 4.46 64 5.02 123 1.59 74 4.17
Malta 13 5.56 51 4.53 42 4.82 12 6.13 10 6.59 10 5.75
Mauritania 117 3.60 113 3.31 86 4.19 47 5.33 125 1.38 93 3.80
Mauritius 29 5.23 28 5.03 46 4.73 33 5.66 57 4.85 4 5.91
Mexico 71 4.30 49 4.56 85 4.20 122 3.59 79 4.21 31 4.94
Moldova 66 4.39 94 3.89 70 4.40 70 4.94 47 5.38 113 3.35
Mongolia 78 4.25 80 4.06 119 3.76 78 4.86 64 4.52 78 4.05
Montenegro 53 4.66 37 4.78 105 3.95 53 5.19 52 5.12 67 4.26
Morocco 55 4.59 40 4.73 31 4.96 61 5.07 98 3.22 30 4.95
Mozambique 119 3.59 90 3.95 57 4.59 103 4.35 127 1.19 85 3.86
Namibia 92 4.05 88 3.96 34 4.93 72 4.92 108 2.62 86 3.86
Nepal 120 3.58 123 2.98 79 4.27 124 3.54 113 2.47 44 4.61
Netherlands 22 5.35 9 5.42 9 5.56 34 5.65 26 6.15 81 3.96
New Zealand 15 5.48 11 5.36 24 5.07 11 6.15 27 6.01 38 4.80
Nicaragua 96 4.03 92 3.94 49 4.72 51 5.24 109 2.59 100 3.67
Nigeria 127 3.15 99 3.73 56 4.60 130 2.67 122 1.68 119 3.08
Norway 8 5.66 20 5.20 6 5.69 5 6.37 29 5.98 28 5.03
Oman 88 4.07 76 4.12 103 3.99 35 5.65 106 2.76 90 3.82
Pakistan 114 3.65 71 4.17 96 4.03 126 3.26 96 3.28 107 3.53
Panama 52 4.66 34 4.83 45 4.77 56 5.14 80 4.17 55 4.42
Paraguay 112 3.72 119 3.19 123 3.65 101 4.43 87 3.79 106 3.54
Peru 86 4.08 64 4.28 77 4.28 106 4.12 93 3.37 60 4.37
Philippines 83 4.14 58 4.37 80 4.27 113 3.99 91 3.63 54 4.43
Poland 60 4.51 65 4.28 58 4.58 88 4.58 54 4.96 73 4.18
Portugal 14 5.50 21 5.19 15 5.36 16 5.94 30 5.96 27 5.04
Puerto Rico 40 4.99 15 5.31 14 5.36 55 5.15 60 4.67 52 4.45
Qatar 43 4.90 86 3.97 69 4.41 10 6.16 48 5.28 42 4.69
Romania 72 4.29 48 4.57 51 4.69 75 4.87 89 3.75 102 3.58
Russian Federation 80 4.21 110 3.46 117 3.79 127 3.16 9 6.65 80 3.98
Saudi Arabia 106 3.83 82 4.02 127 3.44 59 5.09 105 2.88 98 3.72
Senegal 94 4.04 118 3.20 52 4.65 52 5.20 104 2.91 69 4.24
Serbia 73 4.27 59 4.37 128 3.31 76 4.86 46 5.47 114 3.35
Singapore 7 5.67 1 6.19 27 4.98 8 6.23 53 5.05 5 5.87
Slovak Republic 33 5.11 31 5.00 23 5.07 30 5.70 13 6.52 117 3.29
Slovenia 42 4.97 87 3.97 17 5.34 20 5.85 36 5.79 84 3.89
South Africa 70 4.31 36 4.80 35 4.92 123 3.55 84 3.96 63 4.32
Spain 28 5.24 56 4.44 33 4.95 58 5.10 32 5.88 6 5.84
Sri Lanka 79 4.24 53 4.50 115 3.83 104 4.35 85 3.96 50 4.54
Suriname 110 3.75 129 2.77 106 3.95 68 4.95 72 4.40 125 2.69
Sweden 9 5.62 10 5.37 1 6.12 13 6.13 21 6.26 71 4.20
Switzerland 1 5.94 23 5.15 2 5.90 6 6.35 15 6.48 7 5.80
Syria 74 4.26 115 3.30 98 4.02 22 5.84 74 4.34 88 3.83
Taiwan, China 69 4.32 39 4.77 75 4.34 49 5.29 101 3.20 79 4.02
Tajikistan 102 3.95 108 3.56 97 4.02 63 5.04 88 3.78 116 3.33
Tanzania 89 4.07 79 4.07 29 4.97 105 4.31 119 2.07 33 4.92
Thailand 63 4.46 52 4.50 78 4.27 115 3.95 66 4.49 25 5.07
Trinidad and Tobago 87 4.08 46 4.59 129 3.28 107 4.08 61 4.66 92 3.80
Tunisia 25 5.28 25 5.10 13 5.41 25 5.80 75 4.32 8 5.78
Turkey 56 4.57 43 4.67 90 4.11 79 4.85 62 4.61 45 4.60
Uganda 113 3.66 103 3.69 28 4.98 114 3.99 120 1.79 87 3.84
Ukraine 59 4.53 100 3.72 83 4.23 93 4.53 17 6.40 96 3.76
United Arab Emirates 44 4.87 81 4.05 122 3.65 14 6.07 51 5.13 18 5.45
United Kingdom 26 5.28 5 5.54 10 5.56 65 5.01 41 5.58 43 4.69
United States 49 4.75 19 5.22 100 4.02 119 3.75 44 5.50 21 5.26
Uruguay 47 4.84 73 4.14 63 4.51 48 5.32 35 5.82 56 4.41
Uzbekistan 64 4.45 67 4.23 111 3.91 69 4.94 56 4.85 64 4.32
Venezuela 123 3.44 124 2.92 72 4.36 125 3.47 90 3.72 123 2.72
Vietnam 97 4.02 98 3.75 94 4.07 94 4.50 100 3.21 47 4.56
Zambia 91 4.06 55 4.47 66 4.46 62 5.04 115 2.24 77 4.06
Zimbabwe 118 3.60 128 2.83 89 4.13 85 4.65 103 3.06 115 3.34
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Table 3: The Travel & Tourism Competitiveness Index: Business environment and infrastructure

PILLARS

T&T BUSINESS ENVIRONMENT 6. Air transport 7. Ground transport 8. Tourism 9. ICT 10. Price competitiveness 
AND INFRASTRUCTURE infrastructure infrastructure infrastructure infrastructure in T&T industry

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Albania 105 2.75 112 2.20 116 2.55 86 2.53 86 2.16 90 4.33
Algeria 93 2.97 99 2.40 89 3.06 96 2.29 95 2.00 27 5.09
Argentina 64 3.57 67 2.94 90 3.05 53 3.91 54 3.03 41 4.94
Armenia 108 2.73 97 2.47 100 2.82 118 1.56 101 1.90 42 4.92
Australia 11 5.18 3 5.85 43 4.49 12 6.35 14 5.22 111 4.01
Austria 8 5.27 29 4.25 10 6.03 1 7.00 20 4.88 104 4.17
Azerbaijan 79 3.24 79 2.69 52 4.15 92 2.37 84 2.27 62 4.72
Bahrain 28 4.64 28 4.30 18 5.47 37 4.45 43 3.41 4 5.59
Bangladesh 103 2.79 116 2.12 69 3.56 122 1.29 122 1.52 10 5.44
Barbados 32 4.58 30 4.25 21 5.21 40 4.33 29 4.30 48 4.84
Belgium 31 4.61 38 3.97 7 6.36 41 4.30 24 4.64 122 3.76
Benin 121 2.58 122 2.00 128 2.31 87 2.53 114 1.64 81 4.42
Bolivia 101 2.84 108 2.25 114 2.59 99 2.21 106 1.81 14 5.32
Bosnia and Herzegovina 91 2.99 124 1.97 115 2.55 59 3.61 62 2.70 107 4.13
Botswana 76 3.31 77 2.72 72 3.50 78 2.80 92 2.05 6 5.49
Brazil 67 3.55 45 3.59 95 2.89 47 4.17 58 2.82 92 4.31
Bulgaria 52 3.84 101 2.38 77 3.40 22 5.42 44 3.40 69 4.62
Burkina Faso 123 2.56 126 1.95 102 2.80 94 2.30 121 1.52 101 4.22
Burundi 127 2.39 127 1.83 92 2.95 123 1.29 129 1.29 74 4.57
Cambodia 116 2.65 100 2.39 99 2.83 125 1.22 123 1.52 15 5.32
Cameroon 129 2.31 125 1.96 124 2.40 114 1.73 126 1.45 110 4.01
Canada 4 5.40 1 6.65 26 5.01 17 6.12 12 5.25 114 3.94
Chad 130 1.99 130 1.67 129 2.26 121 1.29 130 1.28 126 3.46
Chile 54 3.82 50 3.44 53 4.13 64 3.37 47 3.28 45 4.87
China 70 3.45 36 3.98 61 3.80 119 1.53 66 2.62 17 5.30
Colombia 83 3.20 63 3.06 101 2.81 81 2.77 70 2.59 55 4.78
Costa Rica 56 3.76 43 3.75 113 2.62 29 4.86 60 2.76 50 4.82
Croatia 38 4.32 66 2.96 54 4.05 10 6.63 37 3.72 98 4.26
Cyprus 17 5.04 25 4.50 17 5.47 3 6.95 34 3.99 95 4.28
Czech Republic 37 4.37 52 3.39 22 5.09 25 5.04 31 4.21 108 4.12
Denmark 10 5.20 12 4.98 6 6.48 23 5.31 5 5.78 128 3.43
Dominican Republic 63 3.61 46 3.54 80 3.33 45 4.23 75 2.44 76 4.49
Ecuador 95 2.94 84 2.65 119 2.49 89 2.49 81 2.30 53 4.80
Egypt 69 3.47 62 3.06 75 3.43 79 2.79 87 2.15 2 5.89
El Salvador 73 3.36 75 2.80 62 3.79 83 2.72 78 2.40 32 5.06
Estonia 18 4.91 55 3.26 25 5.01 11 6.36 17 5.14 60 4.75
Ethiopia 110 2.72 89 2.56 106 2.74 117 1.57 127 1.43 16 5.31
Finland 23 4.80 18 4.85 20 5.27 30 4.82 16 5.15 117 3.90
France 7 5.28 6 5.50 4 6.56 15 6.19 19 4.91 130 3.26
Gambia, The 87 3.11 90 2.56 64 3.77 102 2.09 107 1.81 18 5.29
Georgia 94 2.95 105 2.33 76 3.42 90 2.44 90 2.10 78 4.47
Germany 3 5.43 7 5.47 3 6.57 18 5.99 15 5.19 113 3.95
Greece 30 4.63 20 4.62 46 4.39 9 6.67 39 3.61 120 3.84
Guatemala 77 3.30 76 2.75 81 3.30 82 2.76 74 2.45 23 5.22
Guyana 114 2.67 110 2.24 108 2.72 127 1.08 80 2.31 36 4.99
Honduras 85 3.16 64 3.04 88 3.09 85 2.59 93 2.05 33 5.04
Hong Kong SAR 16 5.04 13 4.96 2 6.57 67 3.32 8 5.48 46 4.87
Hungary 41 4.18 65 2.98 32 4.81 27 4.89 35 3.82 79 4.43
Iceland 9 5.21 16 4.85 35 4.68 7 6.71 1 5.93 119 3.86
India 59 3.70 35 4.00 39 4.51 80 2.78 97 1.98 20 5.23
Indonesia 86 3.16 61 3.07 98 2.87 109 1.87 94 2.04 1 5.96
Ireland 20 4.90 24 4.54 45 4.45 5 6.78 27 4.47 99 4.24
Israel 36 4.39 47 3.52 31 4.86 36 4.51 22 4.75 91 4.32
Italy 24 4.77 26 4.43 40 4.51 4 6.88 25 4.57 124 3.49
Jamaica 48 3.87 53 3.28 38 4.53 55 3.81 45 3.38 85 4.38
Japan 21 4.88 21 4.61 9 6.33 46 4.18 18 4.98 94 4.28
Jordan 60 3.64 60 3.08 65 3.74 56 3.77 65 2.63 37 4.99
Kazakhstan 96 2.94 85 2.63 91 3.04 100 2.19 77 2.40 80 4.42
Kenya 102 2.82 73 2.83 107 2.73 98 2.27 108 1.80 75 4.50
Korea, Rep. 34 4.52 39 3.92 15 5.57 70 3.23 6 5.72 106 4.15
Kuwait 53 3.82 59 3.13 48 4.36 57 3.77 53 3.05 51 4.81
Kyrgyz Republic 128 2.37 119 2.08 121 2.43 129 1.06 112 1.67 70 4.62
Latvia 43 4.17 56 3.22 41 4.50 33 4.77 38 3.72 67 4.65
Lesotho 125 2.46 129 1.68 127 2.33 113 1.74 120 1.52 34 5.03
Libya 115 2.66 103 2.37 130 2.25 110 1.84 91 2.09 57 4.77
Lithuania 45 4.00 82 2.66 27 4.97 58 3.72 33 4.06 73 4.58

(Cont’d.)
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Table 3: The Travel & Tourism Competitiveness Index: Business environment and infrastructure (cont’d.)

PILLARS

T&T BUSINESS ENVIRONMENT 6. Air transport 7. Ground transport 8. Tourism 9. ICT 10. Price competitiveness 
AND INFRASTRUCTURE infrastructure infrastructure infrastructure infrastructure in T&T industry

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank Score

Luxembourg 12 5.17 37 3.97 14 5.61 14 6.19 7 5.58 77 4.48
Macedonia, FYR 80 3.23 113 2.14 79 3.36 61 3.55 72 2.53 72 4.59
Madagascar 107 2.74 91 2.54 120 2.45 88 2.50 128 1.43 52 4.81
Malaysia 39 4.31 32 4.18 28 4.95 71 3.19 46 3.37 3 5.89
Mali 124 2.49 117 2.10 96 2.88 116 1.63 117 1.58 97 4.27
Malta 25 4.73 22 4.56 34 4.79 19 5.97 32 4.11 100 4.24
Mauritania 120 2.59 115 2.12 111 2.67 120 1.43 109 1.79 40 4.94
Mauritius 44 4.14 48 3.48 30 4.90 42 4.29 61 2.73 19 5.27
Mexico 61 3.62 42 3.78 82 3.28 49 4.00 64 2.67 83 4.39
Moldova 100 2.89 118 2.08 104 2.78 91 2.44 82 2.29 49 4.83
Mongolia 106 2.74 74 2.82 125 2.40 107 1.92 103 1.84 61 4.74
Montenegro 68 3.53 54 3.27 71 3.50 31 4.81 63 2.67 129 3.40
Morocco 75 3.32 69 2.92 67 3.62 72 3.18 85 2.19 64 4.69
Mozambique 119 2.59 114 2.14 118 2.53 106 1.95 125 1.49 44 4.88
Namibia 74 3.34 51 3.40 55 4.04 84 2.67 105 1.83 54 4.78
Nepal 122 2.56 109 2.25 122 2.42 126 1.10 124 1.49 5 5.55
Netherlands 14 5.11 17 4.85 8 6.35 35 4.68 2 5.89 121 3.78
New Zealand 26 4.72 10 5.10 50 4.26 34 4.77 21 4.83 68 4.63
Nicaragua 99 2.90 102 2.37 126 2.34 77 2.93 110 1.79 31 5.07
Nigeria 109 2.73 106 2.32 109 2.68 95 2.29 111 1.77 71 4.61
Norway 19 4.90 9 5.23 36 4.61 21 5.86 11 5.36 125 3.47
Oman 58 3.70 57 3.21 56 3.99 63 3.53 71 2.56 22 5.22
Pakistan 90 3.02 94 2.49 68 3.62 101 2.19 104 1.83 38 4.99
Panama 47 3.94 34 4.06 58 3.94 44 4.27 76 2.41 35 5.03
Paraguay 111 2.68 128 1.82 123 2.42 103 2.03 102 1.90 21 5.23
Peru 88 3.10 86 2.60 105 2.75 73 3.13 83 2.28 58 4.76
Philippines 84 3.20 72 2.89 85 3.24 97 2.28 89 2.12 9 5.47
Poland 62 3.62 87 2.57 57 3.95 60 3.60 41 3.59 87 4.36
Portugal 22 4.83 31 4.19 24 5.03 13 6.32 30 4.24 86 4.36
Puerto Rico 40 4.27 11 5.09 29 4.93 54 3.85 50 3.18 93 4.30
Qatar 35 4.50 23 4.56 33 4.79 24 5.22 40 3.61 89 4.34
Romania 66 3.55 88 2.57 74 3.44 38 4.42 48 3.24 109 4.10
Russian Federation 65 3.56 33 4.14 83 3.25 66 3.33 51 3.08 112 3.98
Saudi Arabia 55 3.78 49 3.46 60 3.85 68 3.31 59 2.80 8 5.47
Senegal 104 2.76 78 2.70 94 2.89 93 2.34 100 1.94 116 3.92
Serbia 72 3.36 92 2.54 86 3.15 52 3.91 57 2.82 82 4.40
Singapore 13 5.13 15 4.93 1 6.61 43 4.28 23 4.67 25 5.18
Slovak Republic 46 3.94 104 2.35 37 4.61 28 4.87 42 3.51 84 4.38
Slovenia 33 4.53 70 2.90 23 5.06 20 5.93 26 4.55 102 4.21
South Africa 51 3.85 40 3.79 59 3.89 51 3.94 73 2.53 29 5.08
Spain 5 5.32 8 5.34 16 5.54 1 7.00 28 4.37 88 4.35
Sri Lanka 81 3.21 81 2.68 42 4.50 111 1.81 96 1.98 26 5.10
Suriname 89 3.09 93 2.52 117 2.53 65 3.34 79 2.37 63 4.69
Sweden 15 5.05 14 4.95 12 5.79 26 4.98 3 5.87 123 3.63
Switzerland 2 5.55 19 4.71 5 6.55 7 6.71 4 5.87 118 3.89
Syria 97 2.93 95 2.49 70 3.55 104 1.99 98 1.96 66 4.67
Taiwan, China 29 4.63 41 3.79 13 5.78 74 3.11 10 5.40 30 5.07
Tajikistan 126 2.40 121 2.02 110 2.67 128 1.07 118 1.57 65 4.67
Tanzania 117 2.65 107 2.28 93 2.94 115 1.67 115 1.61 56 4.77
Thailand 42 4.17 27 4.32 51 4.15 39 4.36 67 2.61 11 5.42
Trinidad and Tobago 50 3.86 58 3.17 44 4.47 69 3.28 49 3.18 24 5.18
Tunisia 49 3.86 68 2.93 47 4.38 48 4.02 69 2.59 13 5.39
Turkey 57 3.73 44 3.71 63 3.79 50 4.00 55 2.97 103 4.19
Uganda 112 2.68 120 2.02 87 3.13 108 1.89 116 1.59 59 4.75
Ukraine 78 3.24 98 2.44 84 3.24 62 3.54 52 3.06 115 3.94
United Arab Emirates 27 4.69 5 5.50 49 4.34 32 4.79 36 3.76 28 5.08
United Kingdom 6 5.32 4 5.65 11 5.85 16 6.18 9 5.46 127 3.44
United States 1 5.58 2 6.34 19 5.45 6 6.74 13 5.23 105 4.16
Uruguay 71 3.37 111 2.21 66 3.71 75 3.07 56 2.97 43 4.88
Uzbekistan 98 2.90 80 2.68 73 3.47 130 1.04 99 1.95 12 5.39
Venezuela 82 3.21 71 2.90 112 2.66 76 3.03 68 2.61 47 4.85
Vietnam 92 2.98 83 2.65 78 3.38 124 1.25 88 2.15 7 5.47
Zambia 118 2.60 96 2.47 103 2.80 112 1.79 113 1.66 96 4.27
Zimbabwe 113 2.67 123 1.98 97 2.88 105 1.95 119 1.56 39 4.99
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Table 4: The Travel & Tourism Competitiveness Index: Human, cultural, and natural resources

PILLARS

T&T HUMAN, CULTURAL, 11. Human 12. Affinity for 13. Natural 14. Cultural
AND NATURAL RESOURCES resources Travel & Tourism resources resources

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score

Albania 71 3.85 58 5.03 6 6.32 130 1.87 75 2.17
Algeria 98 3.52 96 4.64 117 4.16 97 2.64 55 2.65
Argentina 27 4.50 60 5.01 74 4.69 12 5.01 41 3.29
Armenia 94 3.59 79 4.87 43 5.05 107 2.35 79 2.11
Australia 1 5.61 14 5.71 63 4.82 4 5.72 5 6.20
Austria 7 5.16 19 5.62 23 5.45 37 4.00 11 5.59
Azerbaijan 105 3.44 54 5.04 69 4.75 110 2.31 99 1.66
Bahrain 69 3.88 49 5.06 32 5.27 127 1.97 43 3.22
Bangladesh 126 3.07 107 4.26 125 3.95 100 2.61 109 1.44
Barbados 46 4.26 38 5.26 2 6.57 117 2.20 46 3.02
Belgium 22 4.56 18 5.64 44 5.02 119 2.19 15 5.38
Benin 115 3.36 110 4.12 83 4.63 54 3.34 114 1.37
Bolivia 60 4.02 98 4.60 116 4.18 15 4.86 62 2.45
Bosnia and Herzegovina 117 3.33 106 4.27 93 4.50 120 2.19 70 2.37
Botswana 103 3.45 124 3.36 58 4.85 31 4.20 113 1.37
Brazil 6 5.21 66 4.98 94 4.48 3 5.81 12 5.58
Bulgaria 31 4.48 59 5.01 16 5.67 59 3.22 29 4.01
Burkina Faso 127 3.01 123 3.42 104 4.40 67 3.09 127 1.14
Burundi 122 3.20 125 3.30 17 5.62 83 2.87 128 1.02
Cambodia 86 3.69 108 4.26 11 5.83 53 3.42 120 1.26
Cameroon 120 3.25 117 3.83 121 4.06 38 3.92 123 1.21
Canada 10 5.07 10 5.79 68 4.76 16 4.78 21 4.96
Chad 129 2.69 126 3.19 129 3.84 91 2.73 129 1.02
Chile 54 4.14 36 5.29 96 4.46 52 3.49 39 3.30
China 13 4.81 48 5.07 126 3.92 8 5.25 19 5.01
Colombia 38 4.35 67 4.97 89 4.56 5 5.50 68 2.37
Costa Rica 24 4.52 27 5.45 21 5.49 7 5.36 92 1.80
Croatia 32 4.43 50 5.05 7 6.25 68 3.08 37 3.35
Cyprus 40 4.34 63 4.99 5 6.35 106 2.37 32 3.67
Czech Republic 25 4.51 30 5.35 61 4.83 82 2.87 20 4.97
Denmark 28 4.49 3 6.11 84 4.62 63 3.12 27 4.13
Dominican Republic 67 3.89 86 4.79 15 5.69 50 3.50 102 1.60
Ecuador 58 4.05 100 4.52 103 4.41 14 4.90 69 2.37
Egypt 70 3.86 82 4.83 31 5.28 86 2.83 58 2.52
El Salvador 121 3.25 64 4.98 102 4.41 122 2.11 106 1.48
Estonia 49 4.22 33 5.33 18 5.59 43 3.79 74 2.18
Ethiopia 92 3.60 122 3.52 107 4.34 34 4.12 65 2.43
Finland 14 4.78 6 5.90 100 4.42 57 3.24 13 5.56
France 12 4.85 25 5.50 85 4.62 47 3.61 10 5.67
Gambia, The 97 3.53 104 4.35 19 5.56 95 2.67 104 1.53
Georgia 85 3.70 47 5.07 37 5.15 116 2.22 71 2.36
Germany 9 5.13 24 5.50 72 4.74 30 4.26 6 6.01
Greece 18 4.66 43 5.11 39 5.12 75 3.02 16 5.38
Guatemala 55 4.12 91 4.77 48 4.97 19 4.69 81 2.06
Guyana 93 3.60 77 4.87 47 4.98 65 3.10 110 1.44
Honduras 62 3.96 90 4.77 41 5.10 29 4.31 98 1.68
Hong Kong SAR 42 4.31 8 5.83 14 5.70 55 3.30 67 2.42
Hungary 50 4.21 57 5.03 108 4.33 90 2.74 23 4.75
Iceland 36 4.40 4 6.11 24 5.44 101 2.57 36 3.49
India 26 4.50 93 4.75 88 4.57 13 4.94 31 3.73
Indonesia 53 4.17 34 5.31 56 4.88 26 4.42 80 2.08
Ireland 41 4.31 11 5.77 51 4.95 113 2.25 26 4.28
Israel 59 4.02 20 5.62 59 4.85 64 3.11 60 2.50
Italy 15 4.74 39 5.22 67 4.76 60 3.17 8 5.81
Jamaica 66 3.92 69 4.95 4 6.43 99 2.62 100 1.66
Japan 16 4.73 12 5.74 128 3.87 40 3.90 14 5.38
Jordan 64 3.92 70 4.95 9 6.11 87 2.81 91 1.81
Kazakhstan 112 3.39 55 5.03 79 4.65 115 2.23 101 1.63
Kenya 77 3.76 105 4.33 60 4.84 24 4.52 116 1.36
Korea, Rep. 29 4.49 9 5.83 112 4.31 80 2.90 22 4.94
Kuwait 119 3.31 32 5.34 119 4.07 125 2.06 94 1.77
Kyrgyz Republic 102 3.47 92 4.76 26 5.38 102 2.53 125 1.20
Latvia 82 3.75 51 5.05 66 4.79 78 2.98 76 2.17
Lesotho 130 2.61 129 2.92 109 4.33 128 1.97 122 1.22
Libya 106 3.43 99 4.52 105 4.37 114 2.24 56 2.61
Lithuania 74 3.79 53 5.04 52 4.94 92 2.71 63 2.44

(Cont’d.)
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Table 4: The Travel & Tourism Competitiveness Index: Human, cultural, and natural resources (cont’d.)

PILLARS

T&T HUMAN, CULTURAL, 11. Human 12. Affinity for 13. Natural 14. Cultural
AND NATURAL RESOURCES resources Travel & Tourism resources resources

Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score

Luxembourg 35 4.41 26 5.48 12 5.79 71 3.05 38 3.34
Macedonia, FYR 81 3.75 71 4.94 75 4.69 85 2.84 57 2.52
Madagascar 124 3.16 113 4.09 110 4.32 74 3.02 124 1.20
Malaysia 23 4.55 22 5.53 22 5.47 18 4.70 59 2.50
Mali 116 3.36 120 3.61 55 4.88 77 2.99 83 1.97
Malta 43 4.28 40 5.18 8 6.22 129 1.88 30 3.86
Mauritania 125 3.11 115 3.94 99 4.43 93 2.70 115 1.36
Mauritius 76 3.78 56 5.03 3 6.47 126 2.01 103 1.59
Mexico 19 4.62 52 5.05 86 4.59 25 4.44 25 4.43
Moldova 110 3.39 88 4.77 29 5.29 124 2.07 111 1.43
Mongolia 91 3.60 85 4.79 35 5.23 66 3.09 117 1.30
Montenegro 45 4.27 76 4.88 1 6.69 69 3.08 66 2.43
Morocco 72 3.81 95 4.67 25 5.43 118 2.19 48 2.96
Mozambique 128 2.97 130 2.92 92 4.51 61 3.16 118 1.28
Namibia 113 3.38 127 2.99 33 5.27 42 3.81 108 1.47
Nepal 99 3.51 116 3.84 78 4.67 35 4.11 112 1.43
Netherlands 21 4.58 16 5.68 76 4.68 88 2.78 18 5.16
New Zealand 17 4.70 21 5.62 34 5.25 28 4.33 33 3.59
Nicaragua 87 3.67 94 4.75 71 4.75 45 3.72 107 1.48
Nigeria 123 3.19 112 4.09 118 4.11 70 3.06 105 1.50
Norway 20 4.60 17 5.67 95 4.46 73 3.03 17 5.25
Oman 96 3.54 74 4.92 127 3.91 84 2.87 61 2.47
Pakistan 109 3.39 109 4.21 122 4.04 72 3.04 72 2.28
Panama 47 4.25 89 4.77 50 4.96 6 5.44 89 1.84
Paraguay 118 3.32 103 4.41 124 3.96 62 3.14 95 1.75
Peru 33 4.43 78 4.87 97 4.46 10 5.17 42 3.22
Philippines 78 3.75 61 5.00 65 4.81 58 3.23 82 1.98
Poland 34 4.42 41 5.18 120 4.06 46 3.72 24 4.72
Portugal 11 4.93 37 5.26 42 5.05 81 2.89 2 6.52
Puerto Rico 80 3.75 81 4.84 10 6.11 109 2.32 96 1.72
Qatar 65 3.92 23 5.51 49 4.97 121 2.16 45 3.04
Romania 73 3.79 68 4.96 101 4.42 96 2.67 44 3.12
Russian Federation 39 4.35 72 4.93 111 4.32 22 4.58 34 3.57
Saudi Arabia 107 3.43 83 4.82 123 3.99 44 3.75 126 1.16
Senegal 108 3.43 111 4.11 115 4.21 51 3.50 87 1.89
Serbia 88 3.64 45 5.10 98 4.44 112 2.27 52 2.73
Singapore 37 4.39 1 6.19 13 5.76 98 2.63 47 2.99
Slovak Republic 51 4.19 29 5.39 77 4.68 36 4.01 53 2.69
Slovenia 61 3.98 35 5.30 53 4.94 76 3.01 54 2.66
South Africa 52 4.18 118 3.81 45 5.02 21 4.60 40 3.30
Spain 4 5.33 31 5.34 46 4.99 32 4.19 1 6.80
Sri Lanka 63 3.95 62 4.99 64 4.82 49 3.55 64 2.44
Suriname 68 3.88 101 4.49 106 4.35 41 3.84 50 2.85
Sweden 8 5.15 15 5.70 82 4.64 39 3.92 3 6.36
Switzerland 3 5.39 2 6.17 40 5.12 23 4.53 9 5.76
Syria 95 3.55 97 4.60 27 5.36 123 2.10 77 2.15
Taiwan, China 79 3.75 13 5.72 73 4.70 103 2.44 78 2.13
Tajikistan 111 3.39 87 4.78 91 4.52 56 3.24 130 1.01
Tanzania 48 4.23 119 3.75 28 5.33 1 6.14 97 1.71
Thailand 30 4.49 65 4.98 20 5.51 20 4.63 51 2.83
Trinidad and Tobago 104 3.44 75 4.90 113 4.31 111 2.30 73 2.27
Tunisia 57 4.08 28 5.45 30 5.28 94 2.69 49 2.91
Turkey 44 4.28 73 4.92 38 5.14 79 2.97 28 4.08
Uganda 83 3.74 114 3.95 70 4.75 11 5.01 121 1.25
Ukraine 100 3.51 80 4.87 62 4.83 104 2.39 84 1.95
United Arab Emirates 89 3.62 42 5.15 36 5.18 108 2.33 90 1.81
United Kingdom 5 5.26 7 5.87 90 4.54 27 4.35 4 6.28
United States 2 5.52 5 5.91 114 4.29 2 6.04 7 5.83
Uruguay 56 4.09 46 5.09 54 4.93 89 2.78 35 3.55
Uzbekistan 101 3.51 44 5.10 81 4.65 105 2.37 86 1.90
Venezuela 75 3.78 102 4.44 130 3.51 9 5.21 85 1.94
Vietnam 84 3.71 84 4.80 87 4.58 48 3.58 88 1.86
Zambia 90 3.62 121 3.58 57 4.85 17 4.76 119 1.27
Zimbabwe 114 3.37 128 2.93 80 4.65 33 4.14 93 1.78
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qualified labor easier there than in France, which is
ranked a low 86th on this pillar.

The United States is ranked 7th.The country
places 1st for the overall business environment and infra-
structure, and 2nd for the country’s human, cultural, and
natural resources. In particular, the United States has an
excellent air transport infrastructure (ranked 2nd), and
high-quality tourism and ICT infrastructure. Its natural
resources are ranked a high 2nd worldwide, with many
protected areas and many World Heritage natural sites,
although a perception exists that the environment is not
being sufficiently protected (ranked 100th for environ-
mental sustainability). Safety and security, ranked 119th,
is also of concern: as well as some concerns about safety
from crime, the country has one of the highest rates of
road traffic incidents out of all countries covered.

Canada is ranked 9th, with its natural resources
providing a key strength.The country’s eight World
Heritage natural sites place it 4th internationally.
Canada’s air transport infrastructure is second to none,
and it also gets good marks for its tourism and ICT
infrastructure, facilitating the online T&T environment.
Canada receives a better assessment for its efforts toward
ensuring environmental sustainability than the United
States, and it also gets much better marks for the safety
and security environment than its southern neighbor.

Greece is ranked 22nd, with rich cultural resources
(ranked 16th), excellent health and hygiene (ranked
16th overall), and top-notch tourism infrastructure (9th).
Greece is second to none in terms of the country’s
overall prioritization of Travel & Tourism. Further, there
is a strong national affinity for tourism compared with
many other European countries, including a generally
open and positive attitude toward tourists (17th).The
country’s overall ranking is held back, however, by poli-
cy rules and regulations that are not entirely supportive
of the sector’s development (ranked 61st), with stringent
rules governing FDI and foreign ownership restrictions
as well as a long time and high cost involved in starting
a new company.Another area of weakness is the coun-
try’s ground transport infrastructure, which is less effi-
cient than in many other European countries.The avail-
ability of qualified labor (ranked 62nd) is another area of
concern, with, for example, insufficient training available
in the country, and stringent hiring and firing practices.

Italy, despite being endowed with the most World
Heritage cultural sites in the world, ranks a lower 28th
in the TTCI ranking.As well as its cultural richness,
Italy’s strengths lie in areas such as the health and
hygiene of the country (19th) and its excellent tourism
infrastructure (4th). However, it faces a number of chal-
lenges that bring its overall rating down.These include
policy rules and regulations, where Italy ranks 57th
because of its very strong foreign ownership restrictions
(ranked 102nd) and rules governing FDI (109th).
Further, the government is not seen to be prioritizing
the sector (ranked 97th). In addition, ground transport

infrastructure requires upgrading, and there are some
safety and security concerns in the country (81st).

Croatia, a country aiming to join the European
Union in the coming years, is ranked a reasonable 34th,
on a par with countries such as Malaysia and Hungary
and well ahead of several EU members. It is endowed
with a number of cultural and natural World Heritage
sites, and is ranked a high 7th in terms of its overall
affinity for Travel & Tourism. In addition, the country’s
tourism-specific infrastructure is ranked a high 10th out
of all 130 countries. On the other hand, in order to
improve the sector’s competitiveness further, a goal will
be to further upgrade transport infrastructure, particularly
railroads and ports, and to bring policy rules and regula-
tions in the country more in line with those that are
needed for developing the sector.

Turkey is ranked 54th in the TTCI.The country
certainly benefits from its rich cultural heritage, with
nine World Heritage cultural sites. However, its overall
T&T competitiveness is held back by worries about
safety and security (79th, particularly related to terrorism
and road safety), health and hygiene (62nd), and ground
transport infrastructure inadequacies. In addition, pro-
tecting the country’s natural resources could be further
prioritized.

Russia is ranked 64th overall.The country gets 
relatively high marks for natural resources (22nd) and
cultural resources (34th), due in particular to its many
World Heritage sites. It also has a quite well developed
air transport infrastructure (33rd). However, ground
transport infrastructure (83rd) and tourism infrastructure
(66th) get lower marks, with few available hotel rooms
in particular. Safety and security issues are also of serious
concern (127th), with a high level of crime and violence,
a lack of trust in the police to provide protection from
crime, and a high rate of road traffic accidents. Most
strikingly, Russia is assessed as having a very disadvanta-
geous policy environment (110th) due, for example, to
extremely high foreign ownership restrictions, property
rights that are not well protected, and visa requirements
for visitors from many countries. Environmental sustain-
ability, ranked 117th, is also an area of concern. More
generally, the sector is not seen to be a priority of the
government, ranked a low 125th overall.

Asia and Oceania
Australia is the highest ranked country from Asia and
Oceania.The only one in the top 10, it is ranked 4th,
just behind Germany and ahead of Spain.Australia is
ranked 1st worldwide for the number of World Heritage
natural sites, and 5th for its cultural resources. Given the
importance of the natural environment for much of its
leisure tourism, it is notable that the stringency and
enforcement of its environmental regulations are well
assessed. Given the country’s distance from other conti-
nents, and the related importance of domestic air travel
to overcome the large distances between major sites, its
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competitiveness is also buttressed by excellent air trans-
port infrastructure (ranked 3rd), as well as good general
tourism infrastructure.Australia also benefits from the
relatively strong government prioritization of the
tourism sector and effective destination-marketing 
campaigns.

Within the region,Australia is joined in the top 20
by Hong Kong (14th) and Singapore (16th).These
economies have excellent infrastructures: their ground
transport infrastructures are assessed as the top two in
the world, and their air transport infrastructures also get
high marks.They also benefit from well-qualified labor
to work in the sector, both ranked among the top four
in this area.With regard to the policy environment, they
hold the top two places out of all countries, with rules
and regulations that are extremely conducive to the
development of their T&T industries (policies facilitating
foreign ownership and FDI, well-protected property
rights, few visa restrictions). Further, they are among the
safest countries of all assessed with regard to crime and
security. Hong Kong is unsurpassed for the quality of
health and hygiene, and Singapore is ranked 5th in the
overall prioritization of Travel & Tourism.

Japan is ranked 23rd in the TTCI, with good
marks for its cultural resources (ranked 14th) attributable
to its many World Heritage cultural sites and the large
number of international fairs and exhibitions held in the
country.The ground transport infrastructure is among
the best in the world, especially railroads, and Japan con-
tinues to be a leader in the area of education and training.
However, Japan ranks third from the bottom for the
affinity of the county for Travel & Tourism (128th).
Further, the sector is not perceived to be a priority for
the government (ranked 87th).

Korea is ranked 31st, just ahead of Malaysia.
Korea’s strengths lie in the quality of its human
resources (ranked 9th), its excellent ground transport
and ICT infrastructure (ranked 15th and 6th, respective-
ly), and its rich cultural heritage. On the other hand, its
overall T&T competitiveness is held back by a weak
affinity for Travel & Tourism (ranked a low 112th), its
relative costliness as a destination (ranked 106th), and its
underdeveloped tourism infrastructure (ranked 70th).

Malaysia is ranked 32nd, with its rich natural
resources (ranked 18th) and good ground transport
infrastructure.The country also benefits from excellent
price competitiveness (ranked 3rd), with low compara-
tive hotel and fuel prices, low ticket taxes and airport
charges, and a favorable tax regime. Malaysia’s policy
environment is measured as highly conducive to the
development of the sector (ranked 12th), and the gov-
ernment is prioritizing Travel & Tourism; it also has an
excellent evaluation for its destination-marketing cam-
paigns (ranked 7th).With regard to weaknesses, health
and hygiene indicators lag behind those of many other
countries in the region, with, in particular, a low physi-
cian density (placing the country 93rd).

Thailand is ranked 42nd in the TTCI. It is
endowed with rich natural resources and a strong affinity
for Travel & Tourism (both ranked 20th), with a very
friendly attitude of the population toward tourists
(ranked 10th).This is buttressed by the sector’s strong
prioritization by the government (ranked 12th) with,
similar to Malaysia, excellent destination-marketing
campaigns and strong price competitiveness. However,
some weaknesses remain: despite the prioritization of
the sector by the government, some aspects of the regu-
latory environment—such as stringent foreign owner-
ship restrictions, visa restrictions for many travelers, and
the long time required for starting a business in the
country—are not particularly conducive to developing
the sector (ranked 52nd).

China is ranked somewhat lower, at 62nd place.
China has many clear strengths: it is ranked 3rd for its
World Heritage natural sites and 5th for its cultural sites,
demonstrating the rich cultural and natural heritage of
the country. In addition, the country is ranked 17th in
price competitiveness. However, there are some weak-
nesses pulling the country’s ranking down. China has a
relatively good air transport infrastructure (ranked 36th),
but ground transport infrastructure gets middling marks
(61st), and its tourism infrastructure remains highly
underdeveloped (ranked 119th), with very few major
international car rental companies operating in the
country, few hotel rooms available, and few ATMs. In
addition, China has a policy environment that is not
conducive to T&T development (ranked a low 89th, just
ahead of Mozambique), with property rights that are
not sufficiently protected, strong foreign ownership
restrictions, and visa requirements for most visitors.
Furthermore, policies related to environmental sustain-
ability get low marks (110th), with the government not
seen to be prioritizing the development of the sector in
a sustainable way.There are also some safety and security
concerns (121st), as well as issues related to health and
hygiene (99th), with access to improved sanitation and
drinking water that is low by international standards.
However, on a positive note, China does seem to be pri-
oritizing the sector to a certain extent (36th), with
active participation in most international tourism fairs.

India is ranked 65th overall.As with China, India is
well assessed for its natural resources (ranked 13th) and
cultural resources, with many World Heritage sites, both
natural and cultural.The country also benefits from
good price competitiveness, ranked 20th overall, despite
somewhat high comparative hotel prices. India also has
quite a good air transport network (ranked 35th), partic-
ularly given the country’s stage of development, and a
reasonable ground transport infrastructure (ranked 39th).
However, the tourism infrastructure remains somewhat
underdeveloped (ranked 80th), with very few hotel
rooms per capita by international comparison and low
ATM penetration. Further, despite government and
industry efforts to promote the country abroad (India is
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ranked 22nd with regard to tourism fair attendance) and
the exposure given to recent promotional campaigns,
the assessment of marketing and branding to attract
tourists remains mediocre (ranked 51st).Another area of
concern is the policy environment, ranked 102nd, with
much time and cost for starting a business, bilateral Air
Service Agreements that are not assessed as open, and
visas required for most visitors.

Indonesia is ranked lower, at 80th overall. In terms
of strengths, Indonesia places 26th for its natural resources,
with several World Heritage natural sites and the rich-
ness of its fauna as measured by the known species in
the country. Further, the country is ranked 1st overall on
price competitiveness in the T&T industry because of
very reasonable hotel prices, low ticket taxes and airport
charges, favorable fuel prices, and overall relatively low
prices in the country. In addition, it is ranked 11th for
the national prioritization of Travel & Tourism.
However, these strengths are held back by weaknesses
such as underdeveloped infrastructure in the country,
including to a certain extent air transport (61st), and
especially ground transport (98th) and tourism infra-
structure (109th).There are also some concerns related
to safety and security, particularly a lack of trust of police
services and the prevalence of road traffic accidents.

The Philippines is ranked 81st, just behind
Indonesia.Among the country’s strengths are its natural
resources: it is ranked 21st for the number of World
Heritage natural sites and, with its rich fauna, is ranked
38th for the total known species in the country.The
Philippines also benefits from excellent price competi-
tiveness (ranked 9th), with low prices overall, particularly
hotel prices, and low ticket taxes and airport charges.
There are also some aspects of the policy rules and reg-
ulations regime that are conducive to the development
of the sector, such as few visa requirements for foreign
visitors (ranked 3rd) and bilateral Air Service Agreements
that are assessed as comparatively open (27th), although
other areas such as the protection of property rights,
rules related to foreign investment, and the difficulty of
starting a business in the country remain a challenge.
Other matters of concern are safety and security (ranked
113th), health and hygiene levels (91st), and a transport
and tourism infrastructure that requires upgrading.

Latin America and the Caribbean
Barbados is the highest-ranked country in the LAC
region, at 29th overall. Barbados is ranked 2nd for the
country’s affinity for Travel & Tourism, with a positive
attitude toward tourists and toward the value of tourism
in the country.The government is prioritizing the sector
to a very high degree (ranked 2nd), spending a high
percentage of GDP on the sector and ensuring effective
destination-marketing campaigns. Further, the country
has a regulatory environment that is quite conducive to
the development of the sector, requiring few visitors to

have visas to enter the country and with open bilateral
Air Service Agreements.

Costa Rica, ranked 44th, is second in the region.
The country gets excellent marks for its natural
resources (ranked 7th), with several World Heritage sites,
a high percentage of protected areas, and the country’s
very diverse fauna. Given the importance of the natural
environment for the country’s tourism industry, it is
notable that it ranks a reasonably high 32nd overall for
environmental sustainability. However, safety and security
remains a concern (66th). Further, although its tourism
infrastructure is well developed (29th), with an excellent
presence of major car rental companies and abundant
hotel rooms, ground transport infrastructure requires
upgrading (113th), particularly roads and ports, making
travel in the country somewhat difficult.

Puerto Rico enters the TTCI for the first time
this year, ranked 46th. Puerto Rico has a number of
strengths, which include the strong affinity of the coun-
try toward Travel & Tourism (ranked 10th), a policy
environment that is conducive to the development of
the sector (15th), and efforts to ensure environmental
sustainability (14th). Puerto Rico’s transport infrastruc-
ture is also well assessed, particularly the air transport
infrastructure (ranked 11th). On the other hand, its T&T
competitiveness could be strengthened by upgrading its
tourism-specific infrastructure (54th) as well as its ICT
infrastructure (50th). Other areas of concern include
safety and security in the country (55th) and health and
hygiene issues (60th).

Brazil is ranked 49th overall.The country is ranked
3rd for its natural resources and 12th for its cultural
resources, with many World Heritage sites, a great propor-
tion of protected land area, and very rich fauna.This is
buttressed by some focus on environmental sustainability
(ranked 37th). However, the ground transport network
remains underdeveloped with the quality of roads, ports,
and railroads ranked 110th, 116th, and 87th, respectively.
Safety and security continues to be of serious concern,
ranked 128th overall, just behind Pakistan and Russia.
The country also suffers greatly from a lack of price
competitiveness (92nd), attributable in part to high ticket
taxes and airport charges in the country. More generally,
the overall policy environment is not particularly con-
ducive to the development of the sector, ranked 95th,
with discouraging rules on FDI and much time required
for starting a business.

Chile is ranked 51st.The country has rich cultural
resources, with five World Heritage cultural sites, and it
has several international fairs and exhibitions held in the
country. In addition, policy rules and regulations are
conducive to the development of the T&T sector
(18th), with few foreign ownership restrictions, a liberal
visa regime, and open bilateral Air Service Agreements.
The country also benefits from good safety and security
by regional standards (36th). However, Chile’s T&T
competitiveness would be strengthened by upgrading its
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transport and tourism infrastructure and a greater focus
on developing the industry in an environmentally sus-
tainable way.

Mexico, in 55th place, gets quite high marks for its
natural and cultural resources (both ranked 25th), with
many World Heritage sites.This is reinforced by the
overall prioritization of the sector in the country (31st),
with country-level participation at many T&T fairs and
effective marketing and branding campaigns for attract-
ing tourists. Some areas requiring attention are the
tourism infrastructure (49th) and especially the ground
transport infrastructure (82nd). In addition, Mexico is
ranked a low 83rd for its price competitiveness, due in
particular to very high ticket taxes and airport charges
(ranked a low 124th overall). Safety and security also
continues to be a major concern, ranked 122nd with
high levels of crime and violence, a police force that
cannot be relied on to provide protection from crime,
and many road traffic accidents.

Argentina is ranked a bit lower than Mexico, at
58th place.Argentina is among the highest-ranked
countries for its natural resources (12th), with a number
of World Heritage sites, a natural environment that is
evaluated as pristine, and very rich fauna. Price compet-
itiveness is also in Argentina’s favor (41st) with low
comparative hotel and fuel prices as well as a generally
competitive price level overall.The country also benefits
from a relatively high airport density, abundant seat kilo-
meters, and several operating airlines, although the quality
of air transport is highlighted as a problem area (ranked
113th). Some aspects of the quality of human resources
are also strengths, such as the high primary enrollment
rate and the ease of hiring foreign labor. However, a
number of weaknesses are pulling the country’s overall
score down. For example, several government policies—
such as weak property rights (ranked 127th) and stringent
rules on FDI (ranked 119th)—are not supporting the
development of the sector. Further, environmental regu-
lation is not sufficiently stringent (ranked 111th) or well
enforced (ranked 120th), which is of concern given the
importance of natural resources for the country’s
tourism industry.

Venezuela, despite its top-10 status for its endow-
ment of natural resources, is ranked much lower than
most other countries in the region, at 103rd.Among the
significant weaknesses are a lack of safety and security
(ranked 125th), a low prioritization of the tourism
industry (123rd), and the lowest rank of all countries
regarding the overall national affinity for Travel &
Tourism (130th). In addition, infrastructure is in need of
upgrading, particularly ground transport infrastructure
(ranked 112th).The policy environment is also not very
conducive to the development of the T&T sector.
Property rights are not well protected in the country,
and FDI is also not encouraged (both these indicators
are ranked second to last, or 129th, in both cases just
ahead of Zimbabwe).

Middle East and North Africa
Israel is the highest ranked country in the MENA
region, at 35th overall.The country’s human resources
base is well evaluated (20th), providing healthy and well-
trained people to work in the T&T sector. Further,
infrastructure is quite well developed compared with
those of other countries in the region, especially its ICT
infrastructure. Israel’s regulatory environment, ranked
30th, is conducive to the development of the sector,
with well protected property rights and low foreign
ownership restrictions.And the country’s environmental
regulation also gets relatively good marks in terms of
both stringency and enforcement. But although Israel
gets excellent marks related to health and hygiene
(ranked 8th), with one of the highest physician densities
in the world, safety and security continues to be a major
concern, placing the country at 60th, primarily related
to concerns about terrorism (ranked 127th, ahead of just
Colombia, Sri Lanka, and Nepal).

Tunisia is ranked 39th, with an excellent assessment
of the prioritization of Travel & Tourism (8th)—similar
to countries such as Spain and Switzerland—with high
government spending on the sector, effective destination-
marketing campaigns, and attendance at most major
international tourism fairs. Further, unlike some other
countries in the region,Tunisia is perceived as relatively
safe from crime and violence (ranked 25th), including
terrorism. In addition, price competitiveness is a positive
attribute, ranked 13th, with very competitive hotel
prices, reasonable fuel levels, and reasonable taxation,
although ticket taxes and airport charges are compara-
tively onerous. Health and hygiene also remains an area
of concern (75th), with a relatively low physician densi-
ty and a low concentration of hospital beds.

The United Arab Emirates (UAE) also ranks
among the top third of all countries at 40th, close
behind Israel and Tunisia.While the UAE is not
endowed with rich natural and cultural resources (108th
and 90th, respectively), it does very well in several other
areas captured by the Index. For example, the country
exudes an extremely positive attitude toward foreign
travelers (6th) and is also seen as safe from crime and
violence (ranked 14th).The country also does compara-
tively well with regard to price competitiveness, ranked
28th in this area, despite a very high price level.This is
the result of very low ticket taxes and airport charges,
low taxation more generally, and low fuel price levels in
the country.The UAE’s infrastructure also gets good
marks, particularly its air transport infrastructure, which
is ranked a high 5th out of all countries assessed.The
government is seen as prioritizing the sector strongly
(ranked 4th), carrying out very effective destination-
marketing campaigns (ranked 1st) and ensuring the pres-
ence of the country at major T&T fairs internationally.
On the other hand, rules and regulations could be
adapted to better support the sector’s development, which
is ranked 81st overall because of foreign ownership
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restrictions, visa requirements for many visitors, and
much time and cost required for starting a business in
the country, for example.

Egypt, a country rich in cultural heritage (with six
World Heritage cultural sites), ranks 66th overall in the
TTCI. In addition to its cultural attributes, it benefits
from excellent price competitiveness, ranked 2nd, just
behind Indonesia.This is attributable to overall low
comparative prices, including fuel prices and hotel room
prices, as well as relatively low ticket taxes and airport
charges. Further, there is a national prioritization of the
sector, with the government ensuring both relatively
high spending on Travel & Tourism and the country’s
presence at major tourism fairs. On the other hand, the
country’s infrastructure is somewhat underdeveloped,
particularly its tourism infrastructure (79th) and ICT
infrastructure (87th).An upgrading of the quality of the
country’s human resources available to work in the sec-
tor, ranked 82nd, would also improve the country’s
overall T&T competitiveness.

Morocco is ranked 67th, just behind Egypt.
Morocco also receives a good evaluation for its cultural
resources, being ranked a high 19th for the number of
World Heritage cultural sites in the country. In addition,
the government is seen to be prioritizing the develop-
ment of the sector, and its policy rules and regulations
are indeed somewhat supportive of the industry (ranked
40th), with a favorable visa regime and relative ease of
setting up a business in the country.The government is
also seen to be making efforts to develop the T&T sec-
tor in a sustainable way, protecting the natural environ-
ment. In order to improve the industry’s competitiveness
further, efforts should be made to improve health and
hygiene levels in the country and upgrade the educa-
tional system, as well as make further improvements to
the country’s transport and tourism infrastructure.

Sub-Saharan Africa
Mauritius is the highest-ranked country in the sub-
Saharan African region at 41st overall, 19 places higher
than the second-ranked country, South Africa.The
Mauritian government is unsurpassed in terms of the
prioritization of the sector, with very high government
spending on the tourism industry (ranked 3rd), and
ensuring excellent destination-marketing campaigns to
attract tourists (ranked 8th).Along similar lines,
Mauritius is ranked 3rd for the country’s overall affinity
for Travel & Tourism, with the sector representing an
important part of the economy and the general attitude
of the population to foreign travelers being extremely
welcoming.The country’s tourism infrastructure is quite
well developed, particularly by regional standards, with a
high concentration of hotel rooms and many major car
rental companies operating in the country. Mauritius
also benefits from price competitiveness (ranked 19th),
with relatively low prices overall and taxation that is not
overly burdensome. Safety and security levels are also

very good by regional standards (ranked 33rd), and are
on a par with countries such as Canada and the
Netherlands. In terms of challenges, there are some areas
that could be addressed in order to improve Mauritius’
competitiveness. For example, some aspects of the policy
environment could be made more advantageous, such as
easing up on foreign ownership restrictions and more
open bilateral Air Service Agreements.And although the
government is seen to be making an effort to develop
the industry in a sustainable way (ranked 9th), this could
be backed up by more stringent and clearer environ-
mental regulations (ranked 50th).

South Africa, ranked 60th, is the region’s second-
strongest performer, and the only other country in the
region within the top half of rankings.The country is
ranked a high 21st for its natural resources, and 40th for
its cultural resources, based on its many World Heritage
sites, its rich fauna, and the many international fairs and
exhibitions held in the country. South Africa also bene-
fits from price competitiveness, with reasonably priced
hotel rooms and a favorable tax regime. Infrastructure in
South Africa is also well developed, particularly for the
region, with air transport infrastructure ranked 40th and
a particularly good assessment of road quality (38th).
Overall, policy rules and regulations are conducive to
the sector’s development (ranked 36th), with well-
protected property rights and few visa requirements for
visitors.The country also gets good marks for environ-
mental sustainability (ranked 35th).And the government
prioritizes the development of the T&T sector as a
whole, through, for example, effective destination mar-
keting (ranked 21st). However, there are also some areas
of weakness that have brought down the country’s 
overall ranking. Safety and security is of serious concern
(ranked 123rd), with the costs of crime and violence in
particular ranked a low 125th.The country also has
weaknesses in the area of health and hygiene, where it is
ranked 82nd as a result of its low physician density
(91st) and concerns about access to improved sanitation
(84th) and drinking water (75th). Related to this, health
indicators are extremely worrisome. South Africa’s life
expectancy is low, at 48 years, placing the country 117th
overall, a ranking related in large part to the very high
rates of communicable diseases such as HIV/AIDS.This
is clearly an area requiring urgent attention to ensure
the continuing availability of human resources for the
T&T sector, as well as all sectors in the economy.

The Gambia, ranked 84th, is the next-most 
competitive economy in the region, closely followed by
Botswana. Gambia’s government places great priority on
tourism (ranked 10th), with nearly 10 percent of its
budget devoted to the sector (ranking the country 9th
on this indicator). Further, developing the industry 
sustainably to protect the natural environment is also
seen to be a priority for the government. In addition,
Gambia benefits greatly from price competitiveness,
ranked 1st out of all countries on the hotel price index
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and 2nd for its overall low price levels.The country is
also perceived to be relatively safe from crime and vio-
lence, another important feature. On the other hand,
there are a number of areas requiring attention to
increase Gambia’s competitiveness.Although the ground
transport infrastructure is somewhat developed by
regional standards (ranked 64th), it could be upgraded.
Efforts should also be made to improve the air transport
infrastructure (90th) and general tourism infrastructure
(102nd).Attention should also be placed on improving
the health of the workforce and upgrading the educa-
tional system. Finally, policy rules and regulations are
not conducive to the industry’s development at present
(ranked 93rd), with visas required for many visitors,
property rights that are not perceived to be sufficiently
protected, and much time and cost required for starting
a business in the country.

Botswana is ranked 87th overall in the TTCI.The
country, known for its beautiful natural parks, is ranked
31st out of all countries for its natural resources, with
much protected land area (ranked 10th) and a lack of
environmental damage.The country also benefits from
excellent price competitiveness, where it is ranked 6th
because of low ticket taxes and airport charges (14th)
and a favorable tax regime in the country (17th).
However, Botswana does face some challenges that lead
to its rather low ranking overall.The policy regime is
not extremely conducive to the development of the sec-
tor.Although the country does not have an onerous visa
policy (21st), the country’s bilateral Air Service
Agreements are not evaluated as open (100th) and much
time is required for starting a new business (108 days,
placing the country 121st). Further, Botswana’s transport
infrastructure is somewhat underdeveloped, as well as its
tourism infrastructure, with a low hotel room concen-
tration (71st) and a limited presence of international car
rental companies (74th).There are also some concerns
in the area of health and hygiene, attributable to a very
low physician density (102nd) and very limited access to
improved sanitation (108th).Associated with this, the
greatest comparative weakness relates to the health of
the workforce, where life expectancy of just 35 years
places the country last out of all 130 countries, in a tie
with Lesotho. Botswana has the highest HIV prevalence
rate of all countries covered.

Tanzania, ranked 88th, just after Botswana, is a
country with some impressive strengths.The country is
ranked 1st worldwide for the natural environment, with
several World Heritage natural sites (ranked 10th) and so
much protected land area as to place the country 4th on
that indicator.This is buttressed by an important focus
in the country on environmental sustainability (ranked
29th), particularly as it pertains to the development of
this industry.There is also a general affinity of the popu-
lation to Travel & Tourism (ranked 28th), and it is clearly
seen to be an overall national priority (33rd). On the
other hand, the policy environment could be more 

supportive of the development of the sector, by ensuring
more open bilateral Air Service Agreements (106th),
pursuing a less stringent visa policy for visitors (67th),
ensuring better protection of property rights (94th), and
making it less costly to start a business (99th). Other
issues of concern are security levels in the country, and a
focus must be placed—as in most countries in the region
—on improving the health of the workforce, upgrading
the educational system, and improving all types of infra-
structure on which the industry is dependent.

Looking further down in the rankings, Zimbabwe
is ranked 117th overall.This is a low ranking for a 
country with such natural endowments as the famous
Victoria Falls. Indeed, Zimbabwe is ranked 33rd for nat-
ural resources overall, with a number of World Heritage
natural sites, much protected land area, and rich fauna.
Despite these strengths, which have attracted tourists to
Zimbabwe over the years, the Index mainly highlights
the country’s weaknesses in all of the other areas.The
policy environment is among the worst in the world
(ranked 128th), with rock bottom assessments for laws
related to FDI and property rights (both ranked 130th).
Safety and security is also a major concern, with high
crime and violence and a lack of trust in the reliability
of police services to provide protection from crime
(123rd), reflecting the general breakdown in law and
order in the country in recent years.There are also con-
cerns related to human resources, with low enrollment
rates in primary and secondary education by interna-
tional standards, and among the worst health indicators
in the world: life expectancy is just 37 years now in the
country, placing it 128th. Better governance will be
imperative to get the country back on track for
improved T&T competitiveness.

Conclusions
This chapter has assessed the Travel &Tourism competi-
tiveness of 130 economies, spanning all regions of the
world, based on the World Economic Forum’s Travel &
Tourism Competitiveness Index.The TTCI represents
our best efforts to capture the complex phenomenon of
T&T competitiveness, demonstrating that a whole array
of reforms and improvements in different areas are
required for improving the T&T competitiveness of
nations.This year we have improved upon the Index
released for the first time last year, with a particular
effort to better capture the importance of environmental
sustainability for the sector’s development.

By highlighting success factors and obstacles to
T&T competitiveness in economies around the world,
the TTCI is a tool that can be used to identify the 
competitive strengths of individual countries as well as
the barriers that impede the development of the sector.
It is our hope that it will be used as a platform for dia-
logue between the business community and national
policymakers working together to improve the T&T
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competitiveness of their respective economies, and thus
contribute to improving the growth prospects and pros-
perity of their citizens.
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This appendix provides details about the construction of
the Travel & Tourism Competitiveness Index (TTCI).
The TTCI is composed of three subindexes: the T&T
regulatory framework subindex; the T&T business envi-
ronment and infrastructure subindex; and the T&T
human, cultural, and natural resources subindex.These
subindexes are, in turn, composed of the 14 pillars of
T&T competitiveness shown below: namely, policy rules
and regulations, environmental sustainability, safety and
security, health and hygiene, prioritization of Travel &
Tourism, air transport infrastructure, ground transport
infrastructure, tourism infrastructure, ICT infrastructure,
price competitiveness in the T&T industry, human
resources, affinity for Travel & Tourism, natural
resources, and cultural resources.These pillars are calcu-
lated on the basis of both “hard data” and “Survey data.”

The Survey data comprise the responses to the
World Economic Forum’s Executive Opinion Survey
and range from 1 to 7; the hard data were collected
from various sources, which are described in the
Technical Notes and Sources section at the end of the
Report.All of the data used in the calculation of the
TTCI can be found in the Data Tables section of the
Report.

The hard data indicators used in the TTCI are 
normalized to a 1-to-7 scale in order to align them 
with the Executive Opinion Survey’s results.1

Each of the pillars has been calculated as an
unweighted average of the individual component vari-
ables.The subindexes are then calculated as unweighted
averages of the included pillars. In the case of the
human resources pillar, which is itself composed of two
subpillars (education and training and availability of
qualified labor), the overall pillar is the unweighted 
average of the two subpillars.The overall TTCI is then
the unweighted average of the three subindexes.The
variables of each pillar and subpillar are described below.
If a variable is one of hard data, this is indicated in
parentheses after the description.

Subindex A: T&T Regulatory Framework

Pillar 1: Policy rules and regulations

1.01 Prevalence of foreign ownership
1.02 Property rights
1.03 Business impact of rules on FDI
1.04 Visa requirements (hard data)
1.05 Openness of bilateral Air Service Agreements (hard

data)
1.06 Transparency of government policymaking
1.07 Time required to start a business (hard data) 
1.08 Cost to start a business (hard data) 

Pillar 2: Environmental sustainability

2.01 Stringency of environmental regulation
2.02 Enforcement of environmental regulation
2.03 Sustainability of T&T industry development
2.04 Carbon dioxide emissions (hard data) 
2.05 Particulate matter concentration (hard data) 
2.06 Threatened species (hard data) 
2.07 Environmental treaty ratification (hard data) 

Pillar 3: Safety and security

3.01 Business costs of terrorism
3.02 Reliability of police services
3.03 Business costs of crime and violence
3.04 Road traffic accidents (hard data) 

Pillar 4: Health and hygiene

4.01 Physician density (hard data) 
4.02 Access to improved sanitation (hard data) 
4.03 Access to improved drinking water (hard data) 
4.04 Hospital beds (hard data) 

Pillar 5: Prioritization of Travel & Tourism

5.01 Government prioritization of the T&T industry
5.02 T&T government expenditure (hard data) 
5.03 Effectiveness of marketing and branding to attract

tourists
5.04 T&T fair attendance (hard data) 

Subindex B: T&T Business environment and 
infrastructure

Pillar 6: Air transport infrastructure

6.01 Quality of air transport infrastructure
6.02 Available seat kilometers (hard data)
6.03 Departures per 1,000 population (hard data) 
6.04 Airport density (hard data)
6.05 Number of operating airlines (hard data)
6.06 International air transport network (hard data)

Pillar 7: Ground transport infrastructure

7.01 Quality of roads
7.02 Quality of railroad infrastructure
7.03 Quality of port infrastructure
7.04 Quality of domestic transport network
7.05 Road density (hard data)

Pillar 8: Tourism infrastructure

8.01 Hotel rooms (hard data)
8.02 Presence of major car rental companies (hard data)
8.03 ATMs accepting Visa cards (hard data)

Pillar 9: ICT infrastructure

9.01 Extent of business Internet use
9.02 Internet users (hard data)
9.03 Telephone lines (hard data)
9.04 Broadband Internet subscribers (hard data)
9.05 Mobile telephone subscribers (hard data)

Pillar 10: Price competitiveness in the T&T industry

10.01 Ticket taxes and airport charges (hard data)
10.02 Purchasing power parity (hard data)
10.03 Extent and effect of taxation
10.04 Fuel price levels (hard data)
10.05 Hotel price index (hard data)

(Cont’d.)

Appendix A: Composition of the Travel & Tourism Competitiveness Index
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Subindex C: T&T Human, cultural, and natural
resources

Pillar 11: Human resources

Education and training

11.01 Primary education enrollment (hard data)
11.02 Secondary education enrollment (hard data)
11.03 Quality of the educational system
11.04 Local availability of specialized research and training

services 
11.05 Extent of staff training

Availability of qualified labor

11.06 Hiring and firing practices
11.07 Ease of hiring foreign labor
11.08 HIV prevalence (hard data)2

11.09 Business impact of HIV/AIDS2

11.10 Life expectancy (hard data)

Pillar 12: Affinity for Travel & Tourism

12.01 Tourism openness (hard data)
12.02 Attitude of population toward foreign visitors
12.03 Extension of business trips recommended

Pillar 13: Natural resources

13.01 Number of World Heritage natural sites (hard data)
13.02 Protected areas (hard data)
13.03 Quality of the natural environment
13.04 Total known species (hard data)

Pillar 14: Cultural resources

14.01 Number of World Heritage cultural sites (hard data)
14.02 Sports stadiums (hard data)
14.03 Number of international fairs and exhibitions (hard

data)

Notes
1 The standard formula for converting each hard data variable to the

1-to-7 scale is

6  x country score – sample minimum +  1( sample maximum – sample minimum )
The sample minimum and sample maximum are the lowest and
highest scores of the overall sample, respectively. For those hard
data variables for which a higher value indicates a worse outcome
(e.g., road traffic accidents, fuel price levels), we rely on a normal-
ization formula that, in addition to converting the series to a 1-to-7
scale, reverses it, so that 1 and 7 still correspond to the worst
and best possible outcomes, respectively:

–6  x country score – sample minimum +  7( sample maximum – sample minimum )
In some instances, adjustments were made to account for
extreme outliers in the data.

2 The impact of HIV/AIDS on T&T competitiveness depends not
only on its respective incidence rate, but also on how costly it is
for business. Therefore, in order to estimate the impact of
HIV/AIDS, we combine its incidence rate with the Survey ques-
tion on its perceived cost to businesses. To combine these data
we first take the ratio of each country’s incidence rate relative to
the highest incidence rate in the whole sample. The inverse of
this ratio is then multiplied by each country’s score on the related
Survey question. This product is then normalized to a 1-to-7 scale.
Note that countries with zero reported incidence receive a 7,
regardless of their scores on the related Survey question.

Appendix A: Composition of the Travel & Tourism Competitiveness Index (cont’d.)
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CHAPTER 1.2

Environmental Sustainability as
a Driver for Competitiveness
JÜRGEN RINGBECK, Senior Partner, Booz Allen Hamilton

STEPHAN GROSS, Senior Associate, Booz Allen Hamilton

As concerns mount about rising kerosene prices for 
airlines, growing carbon emissions from aviation, the
impact of tourism on the natural environment, and the
increasing pressure from regulators, investors, and end
consumers for green behavior,Travel & Tourism (T&T)
companies are finally paying attention to their ecological
conduct and environmental sustainability. But what exactly
is “environmental sustainability”? How does it drive
competitiveness in the public and private sectors? And
can it be leveraged to create a win-win solution for T&T
operators, investors, national economies, local populations,
and travel consumers? We will explore these questions in
detail and highlight some of the key success factors to
consider in leveraging environmental sustainability to
further drive competitiveness in the T&T industry.

Dimensions and impact of environmental sustainability
In the context of this chapter, we define environmental
sustainability as the development of the T&T sector in a 
way that meets the current needs of the industry at the
destination, without compromising the needs of future
generations in regard to all human ecological support
systems—such as clean air, unpolluted water, or uncont-
aminated food.The different areas of environmental
impact of the T&T industry can be described and 
structured within four basic categories: emissions,
resources, waste, and noise (Figure 1).

These four categories vary in their impact and
importance, depending on where along the industry
value chain violations or improvements occur—whether
in distribution (e.g., tour operators and travel agencies),
transportation (e.g., air, rail, and road) or accommodation
(e.g., hotels and resorts).And for each player, every
dimension of environmental sustainability can be
addressed to different degrees on local, regional, or even
global levels.The importance of each category also varies
by geography, because regional stakeholders put different
emphases on environmental impact quality control. For
example, whereas noise had been the number one issue
for many airports for a long time, CO2 emissions are
currently the main focus for the air travel industry. But
each player has the capacity to address every dimension
of environmental sustainability to some degree, on a
local, regional, or worldwide level (see Figure 2).

As a result of global warming, the issue of emissions
has recently been the most widely discussed and recog-
nized environmental problem. Since the effects of
greenhouse gases on climate, and thus tourism, are indis-
putable, both public awareness and regulatory bodies
have evinced an interest in “greener” travel, which
focuses on the reduction of CO2 emissions.A number
of international and even global initiatives have already
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been implemented across different countries and regions
to deal with these issues.With its strong growth to date
and its potential to continue that growth, the T&T sector
already attracts a lot of attention from environmental
groups and public regulators.The next stakeholders who
request the sector to cut down on its carbon footprint
and ask for cleaner ways to travel may be private investors
and consumers. Discussions about global warming and
the impact of the T&T industry in this area have just
started—and are not expected to cease in the years to
come.

The efficient use of natural resources also has
some relevance at the global level—for instance, in con-
sidering the decreasing availability of fossil fuels and the
rising demand for oil and kerosene in transportation.
However, its impact is clearest at the local level (e.g.,
when expanding infrastructure) and the regional level,
such as when clean water is scarce and usage needs to
be split between the needs of the domestic population
and incoming tourists. Looking at islands, for example,
where natural resources are mostly composed of coral
reefs, nearby tourism resorts often poorly maintain their
septic tanks, which leads to sewage pollution of the
drinking water as well as to a deterioration of near-shore
water quality—damaging and even destroying their
major tourism attractions. Considering that an average
hotel room in island resorts can create as much as 20 to
30 kilograms of waste and uses up to 700 liters of water
each day, the impact on natural resources can be
tremendous, if not managed sustainably.

Waste management is also relevant on a regional
level.This especially holds true for destinations with
restricted land areas, such as islands, where imported
tourism consumables quickly turn into rubbish that is
dumped in ever-growing landfills. If not handled in a
sustainable way, short-term solutions not only endanger
these fragile ecosystems; they also put tourism at risk in
the long run.

Finally, at a local level, noise pollution remains a
key environmental issue for the T&T sector and the air
travel industry in particular, despite the fact that modern
aircraft are considerably quieter than their predecessors.
The increasing volume of traffic has outweighed this
improvement in most of the world’s major hubs and
imposes a major hurdle that needs to be overcome
when expanding ground infrastructure and increasing
aircraft movements at airports with communities nearby.

Due to increasing public awareness, all players in
the T&T industry need to start thinking about environ-
mental sustainability holistically when developing their
strategy.As the demand for green travel continues to
grow, both governments and industry operators are
forced to look at all dimensions of environmental sus-
tainability and consider the impact of regulation and
corporate conduct on both natural and cultural assets.
Only the countries that manage to create a win-win
solution by balancing the requirements of the tourism
industry with the preservation of these assets will be
successful in the long run and gain a competitive advan-
tage over other destinations. Public authorities as well as
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Figure 1: Categories of environmental impact of the T&T sector

Source: Booz Allen Hamilton.

Emissions

• Carbon dioxide 
• Methane
• Nitrous oxide
• Hydro fluorocarbons
• Per fluorocarbons 
• Sulfur hexafluoride

• Reusable
• Biodegradable
• Recyclable
• Hazardous
• Inflammable

Waste

• Decibels
• Frequencies
• Time (night/day)
• Local noise footprint

Noise

Resources

• Fuel, oil, fossils
• Wood
• Fresh water/drinking water
• Renewable energies
• Land space
• Other natural assets

Environmental Impact 
Areas of the T&T Sector
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private operators that see environmental sustainability as
an opportunity to gain competitive advantage rather
than as a threat may be able to create a new selling
proposition and thereby attract new customers. But how?
By looking at the Travel & Tourism Competitiveness
Index (TTCI) results and taking some country and
industry examples as case studies, we can shed some
light on this question.

Environmental sustainability: A driver of a country’s
sector competitiveness
A country’s level of environmental sustainability can be
determined by its input measures, such as regulatory
policies, and output measures, such as the eco-footprint
of a country’s tourism sector on a macro level and the
behavior of private operators in the industry on a micro
level.To evaluate the impact of these measures on the
sector’s competitiveness, this year the TTCI included, for
the first time, an additional pillar on environmental sus-
tainability.This pillar evaluates the stringency and
enforcement of environmental regulation, ratified envi-
ronmental treaties, and the sustainability of the T&T
industry’s development, as input measures.As output
measures, carbon dioxide emissions, particulate matter
concentration and the percentage of threatened species
give some indication of an economy’s impact on its
environment. Of course, these outputs are not solely
driven by Travel & Tourism, but by economic activity as
a whole. However, in light of scarce statistics regarding

industry-specific environmental measures, these variables
seem to be the best available proxy of ecological behavior
and its influence on the T&T sector’s competitiveness.

Looking at the overall scores of the TTCI on one
side and the scores of the environmental sustainability
pillar on the other shows a positive correlation, which
underscores the fact that T&T industry competitiveness
can be the result of long-term, sustainable regulatory
policies that aim to preserve natural and cultural assets.
Countries that score well in the sustainability category
also show a high competitiveness ranking overall (Figure
3).The leading economies in the environmental sustain-
ability pillar have very strict and stringent environmental
policies—related not only to the tourism industry, but to
other sectors overall. In Germany, for example, renewable
energy production is subsidized heavily by the state; the
building of infrastructure and the control of particulate
measures in inner cities are also tightly controlled by the
government to prevent environmental and health damage
for tourists as well as the domestic population.This is
one of many reasons that Germany ranks not only among
the top countries in the environmental sustainability pil-
lar, but also among the top three in the overall TTCI.

The top right corner of Figure 3 highlights the
“sweet spot” in which countries have established a sus-
tainable regulatory framework, assigning value to the
protection of its natural assets as a means to drive the
T&T sector’s competitiveness. In addition to Switzerland,
Germany, and Sweden, the majority of the other
European countries also emerge in this quadrant, mainly
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Figure 2: Examples of environmental impacts of different players along the T&T value chain

Source: Booz Allen Hamilton.
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because of the strict environmental regulations in the
European Union (EU).The Nordic countries especially
rank exceptionally high on the environmental sustain-
ability pillar: Sweden leads the way, closely followed by
Denmark (ranking 3rd), Norway (6th), and Finland (7th).

Finland offers many good examples of how to pro-
tect the natural environment.Wide-ranging and detailed
environmental data and high levels of technological 
skill form the basis of Finland’s effective environmental
protection policies. Enhancing efficiency in the use of
materials is one of the main goals of the country’s envi-
ronmental policies: the concept of eco-efficiency is used
to promote ecological improvements, with the idea being
to produce more commodities and well-being using the
same amounts of resources. Initiatives designed to increase
eco-efficiency include a far-reaching national program
to promote sustainable consumption and production,
which includes more than 70 measures designed to save
energy and natural resources.The low population density
and comparatively unspoiled natural environment in the
Scandinavian countries also facilitate nature conservation:
most Nordic countries have built up an extensive net-
work of protected areas to safeguard biodiversity, which
is one of the reasons why they show up at the top of
the environmental sustainability pillar ranking.

But less-developed countries such as Tunisia (ranked
13th) and Puerto Rico (at 14th) are also relatively com-
petitive in terms of environmental regulations.Tunisia,

for example, is one of the few developing countries that
place a high priority on the state of the environment
and land development. Clear-sighted policies and a vig-
orous application of regulations have resulted in Tunisia
enjoying the status of being one of the cleanest countries
in the southern Mediterranean. In addition to the positive
impact this has on health and tourism, it could become
a crucial competitive element when international envi-
ronmental regulations begin to emerge in the near future.

Apart from these best practice examples of countries
where environmental sustainability goes hand in hand
with Travel & Tourism, there are also countries that
score quite well in the overall TTCI, but perform rela-
tively weakly in terms of environmental sustainability
measures (visible in the top left corner of Figure 3). For
example, despite the fact that the United Arab Emirates
has started to invest in green buildings and cities that
only use recyclable and renewable resources to reduce
waste, a lot of infrastructure projects are driven by eco-
nomic instead of ecological goals.The building of the
artificial islands at the Dubai coast, for instance, might
have a negative impact on maritime life; also, the coun-
try still does not regard solar energy as an alternative to
cheap local fossil fuels for energy production.

Being one of the major domestic and inbound
tourism destinations in the world, the United States also
scores well in the overall TTCI (ranking 7th), but looking
at the environmental sustainability pillar, the country
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falls back to 100th place.The low score on this pillar is
not only a result of its relatively weak regulatory meas-
ures to combat global warming, but is also driven by
inefficient energy consumption and the relatively high
levels of air pollution in major cities as a result of limited
public transportation and relatively high fuel burn of
private cars. In general, countries within this top-left
quadrant already score high in overall competitiveness
but might consider further improvement of the T&T
sector by adopting, implementing, and controlling envi-
ronmental policies—whether monetary incentives or
regulatory measures—that preserve not only natural
assets within the country but also contribute to its glob-
al brand awareness, which might attract more tourists in
the long term.

Countries that find themselves within the lower
right corner of Figure 3 have already adopted a compet-
itive, environmentally friendly regulatory framework, but
do not yet score high in the overall TTCI. Kenya, for
example, is ranked 19th on the environmental sustain-
ability pillar, but only 101st in the overall Index. Since
Kenya is well aware of its natural assets (ranked 24th) it
has established a multitude of national parks to preserve
its wilderness attractions. On the other hand, however,
the country is lacking in other metrics of the TTCI,
such as safety and security (ranked 120th), health and
hygiene (118th), and ground transportation infrastructure
(107th).A lot of countries that depend on their natural
resources find themselves in the same dilemma: natural
and cultural assets alone are not sufficient to be compet-
itive; the basic elements for tourism also need to be
developed in a sustainable way, such as providing access
by road, rail, or air network links and ensuring the safety
and health of incoming visitors.With increasing green
tourism trends, these countries have a solid opportunity
if they leverage their natural and cultural assets in an
environmentally friendly way—thus attracting a newly
emerging tourism segment in the years to come.

Countries that show both relatively low overall
Index scores and low rankings within the environmental
sustainability pillar, such as Chad, need to build up the
basic elements of the sector (e.g., its regulatory frame-
work, infrastructure, distribution channels, and so on).
While they look to improve their competitiveness in the
overall T&T sector, they need to make sure that they
develop a strategic plan, which takes not only short-term
tourism receipts into account, but also the impact of
that tourism on the domestic population and the finan-
cial viability of potential public or private investments.
Regardless of a country’s development stage, such a 
sustainable tourism strategy can drive competitiveness—
not only for the public sector, with its goal of increasing
inbound T&T receipts, but also for the private sector to
grow profitably into new markets. By not only looking
at best practice but also learning from bad examples of
other countries, these economies can build up their
T&T sector effectively in a relatively short time.

The public sector: Safeguarding environmental 
sustainability
Since the private sector always needs to strive for 
profitable growth, environmental sustainability will be
embedded in the product portfolio and corporate con-
duct of the industry only if it pays off economically.
Thus, one of the key challenges for public authorities
will be to balance the tradeoffs between the economic
goals of private investors and operators and the long-
term environmental requirements of current and future
tourists and the local population. But what if an envi-
ronmentally viable model is not supported by a positive
business case? Alternately, what if certain measures 
yield positive monetary results at the expense of the
environment?

Because of this potential conflict, the public sector
needs to step in to safeguard environmentally sustainable
development of the T&T sector. Public authorities need
to evaluate environmental impacts and define and
implement the most effective measures to steer both
corporate and end-consumer behavior, striking a bal-
ance between the costs incurred by private operators
and the costs that occur as a result of the usage or even
the damage of natural and cultural resources.This can be
regulated either by allocating incentives or by adopting
pubic standards, measures, and policies. But since any
regulation that is put in place will come at a cost—
either to the state, the industry, or the end consumer—
the public sector also needs to consider the impacts of
its regulatory framework not only on the environment
but also on overall tourism demand and the sector’s
competitiveness. Depending on the price sensitivity of
visitors and the competitive level of a country’s T&T
industry, additional costs that are imposed on the sector
might drive tourists out of the country—and result in
the opposite effects of any regulation’s original intent.
Hence, the public sector needs to define a regulatory
framework that considers all costs implied to establish a
balance that effectively develops the sector in a sustain-
able way by:

• supporting operators that invest in green tourism
products and/or services;

• preserving cultural and natural assets; and
• maintaining a constant, and potentially even 

growing, tourism stream.

Events that will have irreversible or cost-intensive
impacts on the environment, such as the destruction of
natural or cultural assets, especially need to be addressed
by government policy and regulation. But reversible
impacts (which can be ameliorated over time, once there
is a viable business case) also need to be considered; the
actual costs incurred need to be taken into account,
which is possible only if assets are priced correctly.As a
result, short-term profits might become losses if tourism
attractions are destroyed in the long term. On the other
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hand, innovative ways of using renewable energy pro-
duction technologies might suddenly pay off, if the
environmental damage of traditional technologies is
considered.Apart from cost, the value added—both for
incoming tourists and also for the domestic population
—should be part of the equation.

In terms of the economic and ecological impacts 
of development activities in the T&T sector, there are
basically three types of initiatives in which the public
sector can steer the industry (see Figure 4). First, govern-
ments need to identify and promote potential win-win
opportunities that not only provide a viable business case
for private investors and operators but that also have a
positive impact on cultural and/or natural assets and the
local population. One example of such a win-win
opportunity is the T&T strategy of the Tuscany region
in northern Italy, which implemented policies for tourism
infrastructure such as accommodation and hotels (the
so-called agricultural tourism strategy).To keep the 
cultural heritage and the natural landscape, the region
prevents the build-up of large tourism resorts but provides
incentives for the restoration and transformation of old
farmhouses into little lodges.

Second, in cases where the return on investment is
positive for the private sector but the environmental
impact on nature and society is negative, the public sector
needs to step in to prevent long-term damage to its assets
and the destination’s reputation. By adopting a smart

regulatory policy in regard to sustainable tourism, a
country can make sure that economic, mostly short-term
goals from the private sector are balanced against the
ecological, long-term goals of the domestic society, the
natural environment, and incoming tourism needs and
expectations.Therefore, this regulatory framework needs
to consider all aspects of environmental impacts from
emissions, resources, waste, and noise. This framework
can be driven by regulatory penalties, laws, and legislation
that set standards and targets—for example, for carbon
emissions, recycling, and utility usage. In addition to
defining environmental regulation, governments need to
ensure that policies are actually implemented and that
they drive both corporate as well as private sustainable
behavior.

For example, Montenegro, as one of youngest
nations on the planet as well as one of the fastest-growing
of all tourist destinations, has declared itself an “ecologi-
cal state.” In order to avoid the problems caused by mass
tourism in other, more established Mediterranean desti-
nations, Montenegro has set up an agenda for tourism
development that has sustainability, nature protection,
and ecotourism at its core (Box 1). Because attracting
foreign investment continues to be an important aspect
of the country’s tourism-development agenda, policy-
makers have ensured sustainable infrastructure construc-
tion by implementing sustainability principles with
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Figure 4: Examples of public-sector initiatives to manage the balance of economic and ecological T&T development

Source: Booz Allen Hamilton.
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which all investments must comply.These principles are
being realized through:

• the introduction of transparent emission-taxation
schemes (e.g., a mandatory fee for cars entering the
country);

• implementation of location-specific land use
requirements to enable sustainable growth of
tourism without jeopardizing natural beauty;

• creation of a high-quality tourism product portfolio
through investments in human capital and through
recruitment support and training to complement
and support “hardware” investment;

• introduction of specific programs and policies to
attract those investors with a long-term perspec-
tives, with operating expertise, and with a sensitivity
and commitment to the impact of national tourism
development;

• a commitment to environmental education as part
of the mission of the government generally and the
tourism Ministry in particular;

• a “Middle Path” approach, balancing the need for
growth with the need for truly sustainable develop-
ment; and

• creation of a rigorous and consistent tender process
for privatization of tourism-related assets that focuses
on the quality of the investor, of the operator, and
of the proposed project.

Third, there are alternative solutions (e.g., for trans-
portation, energy production, and consumption or 
consumables) that have a positive ecological impact 
but currently have a negative return on investment—
especially compared with other, cheaper solutions and
technologies. In the areas of waste management or alter-
native power resources, for instance, the private sector
will often fail to use recyclable materials or solar energy
if no additional incentives are provided by the govern-
ment. Many cases have shown that without the support
of the public sector, behavioral change might not take
place. But, if public policy provides incentives to invest
in hybrid cars or new energy sources, then operators as
well as the end consumer will shift toward environmen-
tally friendly alternatives.

California, for example, enacted global-warming
legislation to force the state’s largest industrial polluters
to reduce their greenhouse gas emissions 25 percent by
2020.This law led to the creation of a carbon market,
allowing clean-energy producers in the world’s sixth-
largest economy to sell carbon credits to polluters who
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In ensuring that the development of tourism supports and
sustains the environment, the government of Montenegro
believes it must accomplish four key goals—goals it has put
at the core of its tourism strategy:

1. Planning: Articulation and implementation of a clear,
long-term strategic plan specifically addressing issues
of tourism and environment. This must involve all stake-
holders in the process, including the national govern-
ment, municipalities, the private sector, NGOs, and so
on. This master plan needs to provide the foundation for
any specific planning and regulatory regime, and serve
as a framework for specific spatial and land-use plan-
ning for each local development project. The result is a
national Sustainable Development Strategy that com-
plements the country’s National Tourism Strategy.

2. Stimulation of appropriate investment, including 
foreign investment, in the right kinds of projects, by
clearly communicating to the investment community
that the country is supportive of investors that are
themselves committed to a product that is sustainable,
environmentally positive, and appropriate to the physi-
cal and cultural setting—for example, by including
appropriately stringent environmental criteria in all 
public tenders, such as density and aesthetic criteria,
and environmentally sensitive operational criteria.

3. Mitigation of environmental impact by moving toward
carbon neutrality and decreased emission through
incentives, appropriate regulation, enforcement, offsets,
and partnership with the private tourism sector. As an
example Montenegro has implemented a carbon tax 
on vehicles in order to lower emissions and fund envi-
ronmental projects. Programs like this are designed to
both lower emissions and create a more attractive 
environment. 

4. Appropriate regulation and enforcement, by establish-
ing a comprehensive enforcement regime, designed to
both signal strong commitment to environmental issues
and ensure that this commitment is shared and realized.

These four “policy pillars” are the foundation for an
active and creative approach to planning, public communica-
tion, and implementation of new programs. They are critical
to a long-term and broadly sustainable approach to tourism.
Tourism issues must always be considered in the context of
their environmental implications. And of course, to achieve
these goals, government must be organized and structured
appropriately. In Montenegro, this commitment to an inte-
grated and truly environmentally sensitive approach is both
facilitated by, and reflected in, Montenegro's decision to cre-
ate a single, integrated Ministry of Tourism and Environment
Protection, ensuring that structure matches mission. 

Source: Ministry of Tourism and Environment Protection of Montenegro.

Box 1: The Case of Montenegro: Steps toward 
environmentally sustainable tourism development
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cannot or will not reduce their emissions. In addition,
California also committed $3.2 billion to fund a drive to
install solar panels on a million rooftops by 2018. Now
California’s largest corporate solar-power installation is
in operation at Oakland International Airport, which fuels
80 percent of the hub facility’s energy needs, substituting
the sun for fossil fuel and other sources of electricity.

Any strategic plan for Travel & Tourism needs to
address all of these types of initiatives to define a effec-
tive regulatory framework, one that balances monetary
as well as ecological impacts of planned investments and
their implied costs—taking into account the needs of
investors, operators, incoming and domestic tourists, the
country’s inhabitants, and the preservation of natural and
cultural assets.An effective mix of industry policies, stan-
dards, and incentives will drive economically and eco-
logically viable infrastructure investments. Only the
combination of a clear and well-thought-out strategy
with excellent execution will achieve the desired results
and economic benefit for a country to further develop
the T&T sector in a environmentally sustainable way.

Driving for environmental sustainability: 
The case of CO2 emission control
Although noise, waste, and resources are mostly dealt
with at local and/or regional levels, emissions is the only
one of the four dimensions of environmental sustainability
that is currently most discussed in the global community.
Especially now, when governments around the globe are

in intense discussions to develop a regulatory framework
that will follow the Kyoto Protocol, the T&T industry
has come under intense scrutiny and gotten calls to reg-
ulate its carbon emissions of air transportation.

Although the T&T industry’s contribution to global
warming is relatively low—about 5 percent, compared
with other sectors such as energy, which represents
about 38 percent—the rise in international tourism and
the increasing number of air passengers has brought the
sector to the attention of policymakers and environmental
stakeholders.According to the UNWTO, the 4 percent
annual growth in international tourism arrivals will drive
up CO2 emissions by 152 percent by the year 2035.1

Looking at the total greenhouse gas emissions
across the major segments of the T&T value chain, the
sector emits about 1.2 billion tons of CO2 -equivalent
greenhouse gases per year (see Figure 5). Looking at the
different parts of the value chain, air transport accounts
for more than half of the overall industry’s emissions,
which are mostly driven by emissions during the flight
itself—making the airline industry the focal point of
public discussions and politicians in their search for
potential sources of emissions reduction.

Because of the global nature of the aviation sector,
it is difficult to develop fair and effective policy measures
to impose incentives for the reduction and/or limitation
of greenhouse gas emissions on the industry players.
Currently, different regulatory instruments are being dis-
cussed to set effective incentives to reduce greenhouse
gas emissions. However, any environmental regulation
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Figure 5: Greenhouse gas emissions across the Travel & Tourism value chain (in million tons CO2 equivalent)

Source: Booz Allen Hamilton and Boston Analytics.
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needs to recognize that there is presently no alternative
to long-distance air transportation, and adopted policies
shouldn’t result in a drastic reduction of demand, which
would have negative effects on the global economy.
Although the necessity of reducing carbon emissions is
indisputable among global institutions, there are different
approaches to meeting that goal.

The United States favors better air traffic manage-
ment and technological innovation as the most feasible
ways to cut emissions: the view of the US Federal
Aviation Administration is that investments in modern-
izing air traffic management and creating new aircraft
technologies will yield an immediate reduction in 
emissions without the need to put a price tag on those
emissions. In the long term, changing the nature of
fuel—either by using synthetic kerosene or developing
alternative fuels—is viewed as having the greatest effect
on emissions reduction.

Apart from the fact that next-generation air traffic
management systems and ongoing research into cleaner
engines and fuel might help reduce emissions, the EU’s
environmental ministers have agreed upon a future
directive to incorporate the aviation sector into the
existing emissions trading scheme (ETS) system.The
directive is supposed to cover all CO2 emissions from
domestic flights starting in 2011 and international flights
to and from EU airports starting in 2012—applying to
both EU and non-EU operators. Most leading aviation
organizations believe that a fair and effective ETS needs
to be a worldwide scheme with the participation of
large global economies—for example, the United States,
China, and India—instead of a regional system limited
to Europe only.This conflict is currently up for debate
and there will be some legal challenges to be overcome
before any regulation will be finally put in place.

Currently, airlines are the focal point in climate
change regulations, but they depend heavily on other
industry players to reduce fuel burn and carbon emissions:
aircraft manufacturers, airports, and air traffic manage-
ment all need to be considered when thinking about
industry emission reduction levers.

Airlines
Because of rising kerosene prices, airlines have an intrin-
sic interest in reducing fuel burn per passenger kilome-
ter—driving them to optimize utilization per flight.
Additionally, air carriers can invest in modern aircraft or
operate with larger planes that are more fuel-efficient
per passenger kilometer flown. Finally, air carriers can
give their pilots incentives to fly economically to reduce
fuel burn and emissions.

Aircraft manufacturers
Reducing CO2 emissions from aircraft is a challenging
target because emissions from current kerosene-fueled
aircraft are related directly to fuel burn. In 2002, the
Advisory Council for Aeronautics Research in Europe

(ACARE) set environmental objectives for new aircraft
fuel efficiency per seat-kilometer relative to a baseline in
2000—with the objective of reducing CO2 emissions by
50 percent and NOx emissions by 80 percent by 2020.
In the United States, NASA set similar objectives.
Technological improvements driven by manufacturers
also include the development of more fuel-efficient
engines and cleaner/alternative fuels, and changes in air-
craft structure and design (e.g., by fitting winglets to
reduce drag).

Air traffic management
Both the regulation and management of air space present
opportunities to reduce fuel burn significantly. Due to
national air-space limitations, airlines sometimes need to
fly longer distances and burn unnecessary fuel. Opening
up national air space can result in more direct air routes,
which will heavily reduce greenhouse gas emissions.
Optimizing air traffic control services can also improve
air routes. In Europe, for example, airlines are faced with
34 local air traffic control providers, which makes it dif-
ficult to fly the most direct path between two airports.
Compared with the United States (with only one agency),
this leads to inefficiencies, delays, and too much time in
the air.Thus, the adoption of a “single European sky,”
managed by a solitary air traffic control authority, would
reduce fuel consumption by an estimated 12 percent per
seat-kilometer flown.

Airports
In light of the strong growth in passenger and cargo air
transportation, capacity bottlenecks occur not only in
the sky but also on the ground—increasing the amount
of time aircraft spend in holding patterns. Improving
airport operations and adding additional capacity in
runways, aprons, gates, and terminal space—especially at
already-congested international hub airports—can
reduce fuel burn and, hence, greenhouse gas emissions.

In conjunction with the reduction of bottlenecks in air-
space and ground capacities, the optimization of air traf-
fic management, the development of new engine tech-
nology, and the use of new fuel sources, emissions trad-
ing might be a viable economic option to motivate and
speed up the application of emission-reduction levers by
air carriers. For airlines, this could be a workable solu-
tion that avoids the imposition of environmental taxes, if
emission reduction levels are applied globally and effec-
tively by all industry players of the T&T value chain (see
examples of potential emission reduction initiatives in
Figure 6).

As regulators are facing greater pressure from action
groups to decide on air emission targets, the industry
needs to ask itself what its role should be in controlling
its environmental impact.All players in the industry
should start to consider new ways to engage in environ-
mental management.Their aim should be to influence
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both public opinion and policymakers to adopt measures
that enable the market to respond to growing air travel
demand, but ensure that it is done in a sustainable way
—while keeping an eye on the industry’s cost and rev-
enue position.

Aside from emissions from air transport, accommo-
dation also accounts for a sizable amount of the sector’s
CO2 emissions (about 30 percent) and needs to develop
adequate measures to reduce its contribution in order to
reduce global warming.The hotel sector’s response to
the increasing need for environmental consciousness has
been to establish systems and procedures at the core of
the decision-making process and to bring sustainable
tourism to hotels through environmental initiatives, such
as environmental management systems and eco-labeling
schemes.The largest emission-reduction levers are more
efficient insulation of buildings as well as the substitution
of conventional heating or cooling systems—shifting
toward alternative solar or thermal energy sources.Aside
from energy conservation, hotels and resorts also have a
multitude of other levers that drive environmental sus-

tainability, such as effective waste and recycling manage-
ment, reduced water usage, and the promotion of local
conservation projects.

Public awareness of the need for environmentally
friendly behavior will continue to grow, becoming a
major factor in consumer decisions, and ensuring that
the demand for green tourism products will rise further
—making environmentally friendly packages the pre-
ferred solution. But what can the players in the tourism
value chain do to develop a competitive advantage
through environmental initiatives and at the same time
not jeopardize their current cost structure? And are cus-
tomers willing to pay a premium for greener products
and services?

Managing the tradeoff between economic and 
environmental objectives
Taking airlines as an example for private T&T operators,
adopting a green strategy is nothing new in the industry,
but it is mostly driven by opportunistic factors.A lot of
big network airlines and even low-cost carriers practice
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Figure 6: Examples of different environmental initiatives to cut greenhouse gases

Source: Booz Allen Hamilton. 
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Production ● ●

Alternative fuels ●

Efficiency ● ● ●

Energy consumption ● ● ●

Asset utilization ● ● ●

Weight reduction ●

ATM systems ●

Holding patterns ●

Direct flight paths ● ●

Connectivty ● ●

Promotion of ● ●
alternative travel

Promotion of ● ● ●
“green travel”
Direct marketing ● ● ●

On fuel ● ●

On air tickets ● ●

On travel packages ● ●

For travelers ● ● ●

For operators ●

For manufacturers ●
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and communicate green initiatives that span all four
dimensions of environmental sustainability along their
major value chain components in procurement, ground,
and flight operations, as well as customer service.

A lot of these green initiatives (as shown in Figure
7) are driven not solely by environmental sustainability
but rather by cost-cutting opportunities—such as reduc-
ing fuel burn or increasing aircraft utilization. For exam-
ple, investments in new aircrafts do have the beneficial
side effect of reducing noise pollution and cutting down
on emissions per passenger kilometer, but the invest-
ments are mostly driven by the better economics of new
planes. However, this does not diminish the fact that
everywhere along the value chain, airlines are already
undergoing a multitude of initiatives that support environ-
mental sustainability, such as the procurement of lighter
materials for aircraft interiors, single-engine taxiing on
the ground, the continuous-descent approach in the air,
or the offering of “offsetting” schemes to their customers.

Currently, most airlines offer these offsetting
schemes via external organizations that allow customers
to fly CO2 -neutral by paying extra money toward
measures that counteract the effects of global warming,
such as reforestation and investments in alternative ener-
gy sources. However, offsetting does not reduce any CO2

emissions from the travel industry, nor is the impact
measurable along a proven methodology, because of the
lack of generally accepted certificates. Offsetting also
presents another major problem: the customer does not
see any tangible effects as a result of an offset flight.

Furthermore, the program does not even rely on the
emitting airline, but on another organization that has
undertaken environmental projects, which the customer
cannot directly experience in any way.Thus, it is not
surprising that offsetting has not taken off as a viable
and sustainable solution for the industry. So far, most
carriers have experienced only very low customer
response rates on their offsetting schemes.

Since such initiatives can be regarded only as a first
step in a long-term sustainable business strategy, airlines
—as well as all other T&T companies—need to focus
on the development of a holistic environmental strategy
that will have a measurable impact on the environment
and that adds a recognizable value for the customer,
while keeping a positive business case on the selected
initiatives.

The starting point for a sustainable corporate strate-
gy is to identify potential initiatives that have a measura-
ble positive impact on the environment. Only those 
initiatives that get measured can be controlled over 
time, and the results publicized. Identifying measurable
initiatives is extremely important, since it allows the
company not only to communicate and market the
potential effects, but also to show improvements and
ensure traceability and credibility across all stakeholders.
Additionally, all initiatives need to be technologically,
legally, and politically feasible and should be realizable
within the near term.

But every environmental initiative will come at a
cost, and without a convincing business case, there will
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• Invest in fuel-efficient
technologies

• Lighter material for A/C
interior

• Build insulation
• Energy-efficient lighting

systems and efficient toi-
let flushes

• Purchase recyclable
materials for operations
and administration

• Invest in quieter 
aircrafts

• Single-engine taxiing
• Hybrid or electrical

ground vehicles

• Reduced utility usage for
aircraft cleaning

• Trash separation at air-
craft cleaning

• Limit waste of deicing
systems

• Increase use of mover for
taxiing

• Reducing speed and 
holding patterns

• Different takeoff 
procedures

• Monitor use of fresh
water

• Reduce energy 
consumption in flight 

• Use of recyclable 
packaging

• Continuous-descent
approach

• Offsetting schemes
• Use hybrid cars for 

passenger transport

• Promote and incentify
changed customer 
behavior

• Avoid paper-based 
communication/tickets

• Use “fair trade” products

• Passive noise protection
for local residents

Figure 7: Examples of airline mitigation options along the four sustainability dimensions

Source: Booz Allen Hamilton.
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be no chance for a long-term environmental initiative
in a competitive corporate environment.Therefore, all
initiatives have to be evaluated along their market
impact, brand awareness, and potential unique selling
proposition on one hand, but also, on the other hand,
the costs implied need to be considered as well.

Driven by competitive and regulatory pressures,
most large air carriers around the globe will sooner or
later need to invest in new technologies and aircraft—
diminishing the ability to differentiate themselves even
more.Adopting an environmental strategy and creating
value for the customer at the same time might be a fea-
sible way for an airline to distinguish itself from other
carriers and thus create a competitive advantage, which
might lead to attracting new customer segments.

Some ideas around environmental value-adds for
customers could lie in the integration of offsetting
schemes into an airline’s existing frequent flyer miles
program.This would not only increase transparency to
the traveler, but also reduce transaction cost and time,
since any flight can be offset directly by using customers’
bonus points or earned miles. In addition, instead of 
recognizing frequent travelers, an airline could also
award carbon-neutral travelers that offset their flights.
Apart from the positive environmental effects, the cus-
tomer can get recognized publicly, for example, by a
green baggage tag or the possibility of preferred boarding.
Going even further, a new line of products could be
offered as a unique selling proposition—such as some-
thing like a “Green Pass” that allows customers to check
in at green counters, collect and spend green points
with a “Green Frequent Flyer Program,” or even use a
“Green Credit Card” to pay for a carbon-neutral flight
and other environmentally friendly products and services.
Price differentiation between the regular and the “Green
Booking Class” could be realized, and new sales chan-
nels could even be opened with customer groups that
usually would turn away from air travel because of its
negative environmental reputation.

But green does not stop in the air. It should be
taken below the clouds. Organic food, ecological interi-
or materials, and attractive and more environmentally
friendly designs of lounges and check-in areas can also
make a real difference in the customer’s perception,
which is one of the main keys to success when thinking
about a sustainable competitive strategy.All green initia-
tives need to provide the customer with a unique and
special feeling and therefore add value to the airline’s
product and service offering. One who feels good, does
good; and only if a customer sees and feels the results of
his or her actions will there be enough passion to pay a
price premium for green products and services.
Therefore, offsetting schemes are not necessarily ineffi-
cient tools, but they must provide an instant experience,
so that the customer can feel the difference he or she
makes. Just like a company, the customer needs to see

some sort of payback for green behavior, or it will not
be sustainable.

Aside from these selected examples from the aviation
industry, there are a multitude of levers that can be
applied across the entire T&T value chain to achieve
environmental sustainability. For example, the hotel
industry has also started to actively adopt ecologically
friendly practices to limit its impact on the environment.
These range from using green cleaning products; offering
organic food, beverages, and flowers; recycling coat
hangers; eliminating Styrofoam cups; and offering 
paperless check-in and check-out (e.g., as practiced by
Kimpton EarthCare).While there are levers that can be
applied by single players in the value chain, there are
also a multitude of initiatives that cut across the industry.
Initiatives that support the combined actions of all players
in the T&T value chain as well as a company’s individual
introduction of innovative technologies and the employ-
ment of low-carbon technologies can not only lead to a
positive environmental impact, but also might yield a
positive business case.

To successfully embed a green strategy, the selected
environmental initiatives need to be aligned with the
overall corporate strategy, the company’s business objec-
tives, and its culture. If initiatives do not support the big
picture of the T&T operator, staff and management will
never truly offer their support and the new green
opportunity will be lost and might even damage the
company’s reputation. Hence, the new green strategy
needs to be part of the top goals of the organization and
has to build into existing strategic initiatives. Crucial
success factors are therefore top management support;
proactive communication about the strategic definition
process; involvement of all levels of the organization;
and, finally, external benchmarks to set realistic targets.

Defining a sustainable environmental strategy
A comprehensive sustainability approach needs to be
driven by a top-down strategy and supported by a capa-
ble platform.We see five major steps for the development
of a sustainable corporate strategy, as illustrated in 
Figure 8.

Step 1: Baseline: Determine the eco-footprint
First, a company needs to understand the full scope of
the pollution it is responsible for—along all four dimen-
sions of emissions, resources, waste, and noise. Both
direct as well as indirect environmental impacts need to
be evaluated and measured. Direct impacts result from
the organization’s business activities (e.g., transportation
or accommodation), while indirect impacts are driven
by suppliers’ activities (e.g., building materials for infra-
structure and planes, or electricity production). Based on
the eco-footprint of a company, the major improvement
areas can be identified and prioritized going forward.
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Step 2: Risk and opportunity analysis
Second, a company needs to be aware of its potential
risks, whether from changed regulation, customer behav-
ior, environmental groups, or potential investors. In the
airline industry, for example, the problem of aviation’s
growing contribution to greenhouse gas emissions has
been underestimated for a long time, and the risk of
regulatory intervention continues to grow as a result.
On the other hand, green initiatives also offer potential
opportunities, if implemented and communicated 
effectively—for example, by creating a unique selling
proposition that provides a competitive advantage in the
global struggle for enticing travelers. Identifying and
evaluating implied risks and opportunities creates a basis
for prioritization of strategic environmental initiatives
that serves as a long list for further evaluation.

Step 3: Evaluation of strategic options
The defined high-level long list of potential environ-
mental initiatives needs to be evaluated in more detail to
ensure a strategic fit with the company’s culture and
overall business strategy.Those initiatives that would be
feasible need to be analyzed in terms of realization costs
and their impact on the market (both in terms of aware-

ness, reputation, and potential revenues). Initiatives with
a positive business case should be prioritized into a short
list that will be considered in the corporate strategy.
Identifying measurable initiatives with high impact that
allow a positive business case will be the key for success.
It allows a company to control potential effects, show
improvements, and ensure traceability and credibility.At
the end, all strategic options have to be filtered through
a profitability evaluation scheme, which is based on effi-
ciency, implied costs, and impact on public perception.

Step 4: Strategy formulation and target setting
Strategic goals need to be defined around a set of 
qualitative and quantitative environmental-performance
targets. For example, quantitative targets could be fuel-
burn per passenger kilometer flown, investment costs 
for each initiative, the scope of value-added services for
carbon-neutral customers, or acquisition targets for new
customers.The targets and the timing of initiatives need
to be in line with the overall corporate strategy and need
to be embedded with existing performance-management
processes.The environmental measurement and control
system needs to be transparent and traceable—not only
for the company itself but also for outside stakeholders.
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Figure 8: Process steps for the definition of a sustainable corporate strategy

Source: Booz Allen Hamilton.
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For effective performance control, an organizational
entity needs to be responsible for data collection, target
setting, performance management, and communication
of results to the public.

Step 5: Implementation planning and execution
The implementation of environmental activities needs
to focus on “quick wins” first, making sure that a unique
selling proposition is generated early in the process (and,
thus, keeping a positive return on investment, which
might change if competitors start taking up similar
activities).To realize these initiatives effectively, milestones
need to be set and clear responsibilities need to be allo-
cated—ideally to the newly established environmental
team within the organization.This environmental team
needs to be embedded into the organizational design
and culture of the firm—making sure that it oversees
the eco-footprint of the company and can constantly
adjust the strategy if processes and/or market demand
and regulation changes. Only what gets communicated
will have an impact in the market, so every environmental
initiative should reach not only direct customers, but
also other stakeholders, such as policymakers, environ-
mental activist groups, and potential investors.Thus, the
value of a sustainable environmental strategy will be
reflected in the overall public awareness and reputation
of the company.

Transforming environmental initiatives from cost
drivers to profitable success stories can be achieved by
developing a comprehensive, understandable, and well-
planned sustainable corporate strategy.Tapping into new
potential revenue streams and cutting costs through
environmental initiatives might allow a company to
become a first mover in the industry. Examples from
other sectors—such as Toyota’s positive results from its
hybrid-powered Prius—show that this is actually
achievable.Although the Prius accounts for less than 5
percent of Toyota’s US sales, the company created a
strong selling proposition as a result of the positive pub-
licity and increased sustainable brand awareness. Some
players in the T&T industry have also started to lead the
way, either by investing in greener technologies or by
developing new service offerings that are focused on
nature-based eco-tourism.With growing market pressure
to conduct business in a more sustainable way, the private
sector needs to move from an opportunistic approach
and adopt long-term strategies that live up to the chal-
lenges ahead.

Conclusion
With the growing public concerns about environmental
sustainability, the T&T sector needs to rise to the chal-
lenge of effectively managing the tradeoffs between the
economic and ecological requirements of operators,
investors, travelers, and the local population of tourism

destinations. Since the private sector is bound by market
forces to invest only in economically viable projects,
public authorities need to create a balance that ensures
sustainable T&T industry development—either by
imposing rules and regulations or by allocating incentives
that drive operators and consumers toward environmen-
tally friendly, sustainable behavior. In this chapter, we have
highlighted some examples of environmental impacts
and potential initiatives that can be applied by different
players of the T&T industry value chain to reduce their
negative eco-footprint—in either voluntary or manda-
tory fashion.

Independent of applied regulatory mechanisms,
the public’s consciousness of environmentally friendly
behavior will continue to rise steadily in the years to
come and will become a major factor for future customer
decisions. Starting with the distribution and sales of T&T
packages, the end customer will have a chance to decide
not only on the preferred destination, but also on the
mode of transport and the hotel.With the increasing
awareness, the demand for green tourism products will
grow further in the years to come. If private operators
realize this opportunity and effectively leverage this
trend, they might be able not only to gain a competitive
advantage, but also to attract new customer segments.

Although the private sector is aware of these green
trends in the market, only a minority of the industry
players have yet developed a holistic, environment-
oriented strategy.This behavior is driven by the fact that
environmental initiatives are not yet seen as an investment
that pays off in monetary terms. But customers will not
be the only ones to ask for green alternatives; the finan-
cial community will also start measuring companies and
their leaders not only by their economic but also by
their ecological behavior.To be successful in the long
term, it will not be enough to opportunistically engage
in green branding campaigns. Companies will have to
establish initiatives that have a measurable positive and
long-lasting impact on the environment—creating a
value-add not only for the tourist but also for the indus-
try and the society at the destination as a whole.

Note
1 UNWTO 2007, p. 17.
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CHAPTER 1.3

Travel & Tourism: 
Moving on to Sustainability
UFI IBRAHIM, Chief Operations Officer, World Travel & Tourism

Council

AMIR GIRGIS, Economist, World Travel & Tourism Council

The Travel & Tourism Competitiveness Index (TTCI),
described in Chapter 1.1 of this volume, builds on the
work initiated by the World Travel & Tourism Council
(WTTC) at the beginning of this decade, and is the
subject to nearly three decades of solid and dedicated
research.The TTCI is made up of three subindexes: the
T&T regulatory framework subindex; the T&T business
environment and infrastructure subindex; and the T&T
human, cultural, and natural resources subindex.
Together these are composed of a total of 14 pillars and
more than 70 individual variables.This paper will pres-
ent how the results published by the World Economic
Forum in this year’s Travel & Tourism Competitiveness
Report can be utilized to assess sustainable tourism from
a global perspective.

The Index provides a useful benchmark and enables
industry leaders and policymakers to identify obstacles
for further development of the industry.A cross-country
analysis of the indicators of competitiveness in Travel &
Tourism provides useful comparative information for
decision-making and provides additional value to gov-
ernments and businesses wishing to improve their Travel
& Tourism (T&T) environments.The Report creates a
platform for dialogue among all stakeholders, which is
invaluable in a world where competitiveness is no
longer a government-driven process but has been
reshaped into a bilateral process between the public and
private sectors.The Travel & Tourism Competitiveness
Report assists both these sectors in identifying their
strengths and, more importantly, their weaknesses, in
order to outline an approach for attaining long-lasting
tourism.The stakeholders of this booming and substan-
tial industry are undoubtedly large: in 2007, the sector
generated 10.7 percent of world gross domestic product
(GDP) (US$5,390.9 billion) and 8.3 percent of world
employment (231 million jobs).The completion of this
second Report complements the aims and objectives of
the WTTC.

The World Travel & Tourism Council
In 1990, the founding members of the WTTC decided
that the quantification of Travel & Tourism’s impact
would be the most important contribution they could
make to achieve their goal of raising awareness among
policy leaders and Travel & Tourism decision-makers.
The subsequent 17 years of solid investment and inno-
vative research made a significant contribution to the
development of the new international standard for
Tourism Satellite Accounting (TSA) research, adopted in
2001 by the United Nations Statistical Commission.

TSA follows the standardized methodology of
measuring Travel & Tourism’s impact on an economy’s
personal consumption, business spending, capital invest-
ment, government expenditures, GDP, and employment;
it is a crucial step in the quest for recognizing Travel &
Tourism’s economic contribution and future potential.
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Tourism Satellite Accounting (TSA)
The WTTC, together with its research team Oxford
Economics, have developed a rich database and advanced
modeling system enabling the quantification of the con-
tribution of the T&T industry in an economy.TSA
reports are based on a sophisticated combination of
econometrics modeling, macroeconomic forecasting,
national accounting, and high-quality T&T statistics.The
WTTC conducts annual reports on 176 countries with
a further 13 regional reports.The WTTC, in partnership
with Oxford Economics, has produced a comprehensive
system of research covering all concepts of T&T demand.
This information is then translated into economic con-
cepts of production, such as GDP and employment,
which can be compared with those of other industries.

The UN standards lay the foundation for the com-
pilation of internationally comparable satellite accounts.
The WTTC’s research applies the conceptual UN
framework with a number of extensions.The WTTC
develops the narrow concept of the T&T industry into
the broader concept of the T&T economy.The industry
level is composed of all inputs to the tourism industry
(e.g., food, laundry, services, advertising, etc.). Meanwhile,
the T&T economy concept incorporates suppliers of
investment goods to the tourism industry (government
collective spending on airport infrastructure, and invest-
ment such as hotels, exports of goods, etc.).

In theory, and in a world of fully available statistics,
one would assess each line item of expenditure in each
part of the economy (household, government, invest-
ments, net exports) to determine whether it is T&T
spending or not. However, in a less-than-perfect world,
we must make use of the available data and make edu-
cated assumptions and attribute shares of spending to
the T&T sector. Most of the effort spent in creating the
TSA model is directed toward this quest for information
and explanations of the shares applied to the available
data, where estimates are made from household budgets
or surveys wherever needed.

There is little doubt that TSA research has made a
major contribution to ensuring that Travel & Tourism is
today increasingly considered an industry that fully justi-
fies mainstream economic and policy consideration. It
has also enabled the industry to initiate a broader and
more in-depth dialogue with government about how
Travel & Tourism can be used as an economic develop-
ment tool.

The questions asked are no longer whether Travel &
Tourism is important to our economy—the result is
undoubtedly positive.Tables 1 through 4 present the
most recent data about the dramatic effect of Travel &
Tourism on specific economies. Instead, the question has
shifted toward how countries can improve and give
themselves a comparative advantage in this increasingly
demanding world market.The quest for improvement
should not however, be a short-term goal but should
extend well into subsequent generations.
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Table 1: T&T demand (2007)

Economy US$ (millions)

United States 1,689,309.0
Japan 523,015.2
Germany 483,598.6
China 439,772.4
United Kingdom 377,122.1
France 366,927.9
Spain 300,099.0
Italy 271,972.6
Canada 201,971.9
Mexico 149,483.7

Source: World Travel & Tourism Council, Tourism Satellite Accounting
Research, 2007.

Table 2: T&T industry GDP (2007)

Economy Total GDP (%)

Maldives 31.1
Macau 30.9
Seychelles 29.2
Anguilla 24.5
Antigua and Barbuda 21.1
Aruba 19.1
Bahamas 18.5
British Virgin Islands 17.5
Guadeloupe 16.7
Vanuatu 16.4

Source: World Travel & Tourism Council, Tourism Satellite Accounting
Research, 2007.

Table 3: T&T industry employment (2007)

Economy Jobs (thousands)

China 16,584.7
India 11,002.9
United States 5,701.1
Japan 2,920.2
Brazil 2,333.3
Indonesia 1,980.7
Thailand 1,945.5
Spain 1,553.9
Egypt 1,504.9
Philippines 1,388.2

Source: World Travel & Tourism Council, Tourism Satellite Accounting
Research, 2007.

Table 4: T&T demand (2008–17)

Economy Annualized real growth (%)

Croatia 8.9
China 8.3
Montenegro 8.2
Namibia 8.1
Kiribati 7.6
Zambia 7.4
Congo, Dem. Rep. 7.3
India 7.3
Vanuatu 7.2
Hong Kong SAR 7.0

Source: World Travel & Tourism Council, Tourism Satellite Accounting
Research, 2007.
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Sustainable tourism
Emerging tourism destinations are exerting pressure on
their natural, cultural, and socioeconomic surroundings.
In line with expert predictions,WTTC research suggests
that demand for global Travel & Tourism will continue
to grow at a steady annual rate of 4.2 percent over the
next 10 years. Long-term negative externalities of this
forecasted growth could ultimately outweigh the eco-
nomic gains.The new challenge is to manage this growth,
which generates income and employment, while limiting
the industry’s impact on the environment and conserving
the cultural heritage and local ecosystems of a country.

The T&T industry acknowledges that it is part of
the problem, contributing to global carbon emissions;
equally, the industry players wish to be part of the solu-
tion. Major T&T companies are fully engaged, with in-
house sustainability programs. For example, the new
Boeing 787-8 Dreamliner uses 20 percent less fuel and
travels at speeds comparable to those of other similar
sized aircrafts. However, a significant part of the T&T
sector is generated by small- and medium-sized enter-
prises (SMEs); the real challenge is how to create sus-
tainability in the SME section of the industry. Finding a
way for governments and other organizations to assist
these small SMEs to develop sustainability programs
would be beneficial.

From the WTTC’s perspective, much of sustainable
tourism begins with leadership. It is correct that tourism
ministers usually have complete authority over their
portfolio; however, their control does not stretch beyond
their allocated resources. Unless the top leaders are con-
vinced, then sustainable tourism advantage is in jeop-
ardy.Although the TTCI includes hard data on T&T
government expenditure as percentage of total budget, it
would be naïve to assume that this alone is a strong
proxy for sustainable tourism. More important is how
the money is spent, not how much is spent. Government
expenditure on marketing and campaigning destinations
has potential short-term returns that are not necessarily
sustainable in the long run. Meanwhile, investing in
infrastructure, health and safety, and effective regulatory
policies are a more long-term investment. However, as
politicians are in power for short tenures, the WTTC
understands the difficulty inherent in enticing govern-
ments to focus on these sustainable investments.The
TTCI generally shows that sub-Saharan African countries
dominate the bottom of the Index rankings.Although
rich in cultural and natural resources, sub-Saharan
African countries often score low in infrastructure.This
underdevelopment in infrastructure, coupled with the
region’s poor health and safety environment, deters the
development of Travel & Tourism. Policy reform is nec-
essary; creating an environment that supports tourism is
essential and requires considerable planning and struc-
tured investment, and here it is most evident that the
manner of investment is more important than the quan-
tity invested.

The initial problem is how to convince government
leaders that tourism should be a top priority.After that
has been completed, these same political figures need to
know how to sustain this dynamic industry.

The answer to the first problem is straightforward—
economics.What is Travel & Tourism’s place in the
economy? What does Travel & Tourism produce and
consume in the economy? How many jobs are pro-
duced as a result of Travel & Tourism, and how many
jobs are at stake if the flow of business goes away? The
use of TSA has been essential in answering these ques-
tions, and has successfully convinced all logical and
unbiased stakeholders that the T&T sector is too large
to be ignored.Although the industry numbers are
impressive, catastrophes such as the severe acute respira-
tory syndrome (SARS) international outbreak in 2003,
the 9/11 attack, and the tsunami in the Indian Ocean in
2004 emphasize the depth and breadth of tourism’s
impact on the economy. It seems that Travel & Tourism
receives an appropriate level of attention only when the
entire flow is cut off.

Responding to the problem of how to sustain a
dynamic T&T industry requires a little more thought. It
would be unrealistic to assume a standardized formula
that each country can follow.The heterogeneity of each
country is what makes this industry truly incredible,
although it is also what makes the quest for a standard-
ized approach equally troublesome. On a country basis,
it can be useful to use the findings published in this
Report that compare and contrast the strengths and
weaknesses of a country. Identifying the major disadvan-
tages is a critical step for policymakers to identify the
areas that require enhanced attention. In a different
approach, the WTTC seeks to provide suggestions on a
global level.

Blueprint for new tourism
From a global strategic perspective, the critical policy
issues concerning T&T growth are encapsulated in
WTTC’s policy statement Blueprint for New Tourism.
The Blueprint for New Tourism provides a new strategic
framework for ensuring that Travel & Tourism works for
all stakeholders in the future—in a way that ensures
benefits for everyone. New Tourism looks beyond short-
term considerations. It focuses on benefits—not only for
those who travel, but also for the local communities
they visit and for their respective natural, social, and 
cultural environments.The vision is based on three key
components:

1. governments recognizing Travel & Tourism as a
top priority;

2. business balancing economics with people,
culture, and environment; and

3. a shared pursuit of long-term growth and 
prosperity.
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Governments recognizing Travel & Tourism as a top priority
New Tourism depends on governments recognizing
Travel & Tourism’s valuable flow-through effects for all
sectors of the economy and across the whole population,
and having the sense of leadership to act on that recog-
nition. Leadership at the highest levels of government
should factor Travel & Tourism into policies and decision-
making; should coordinate all strategies that have an
impact on, or are impacted by,Travel & Tourism; and
should reorganize structures and funding so as to ensure
effective planning and management.The most effective
policy responses are those that encompass key govern-
ment responsibilities, such as coordinating infrastructure
development and fostering competitiveness, rather than
focusing on short-term protectionism or micro-inter-
vention in market mechanisms.

The benefits, which can be enjoyed by every econ-
omy that adopts measures to help deliver on the promise,
include:

• the creation of a competitive business environment
that avoids inflationary taxation, guarantees trans-
parency, and offers more attractive corporate 
ownership rules;

• the assurance that quality statistics and information
feed into policy and decision-making processes;

• the inclusion of new professionalism, funding,
and coordination in promotion and marketing,
employment and training needs, infrastructure, and
regional and local policy;

• the development of the human capital required for
Travel & Tourism growth. Governments should lead
investment in human resources—through education
and by bridging the gap between authorities and
the industry—to help plan ahead for future needs.
An online and easily accessible market monitoring
network could link reliable tourism market infor-
mation with data on employment;

• the liberalization of trade, transport, and commu-
nications and the easing of barriers to travel and 
to investment;

• the building of confidence for customers and
investors on safety and security;

• the promotion of product diversification that
spreads demand;

• sustainable tourism expansion in keeping with 
cultures and character; and

• investment in technological advances, such as 
satellite navigation systems, to facilitate safe and 
efficient T&T development.

Business balancing economics with people, culture, and
environment
New Tourism requires the T&T industry to achieve the
right balance between business imperatives and the wider
needs of local communities in terms of quality of life.
Private-sector growth can drive sustainable development
and contribute to the dignity of the people and cultures
it touches. Internally, the sector must adjust business
planning and product and service quality, and adopt
policies that respect the interests of the people for and
with whom it works. Externally, it must systematically
embrace opportunities to spread its benefits—from help-
ing to kick-start developing economies into conserving
the environment to transferring skills and promoting 
the dignity of people in local communities. Many of
New Tourism’s key tasks for the private sector are very 
concrete:

• expanding markets, while promoting and protecting
natural resources and local heritage and lifestyles;

• developing careers, education, and employee 
relations;

• promoting small firms;

• raising environmental awareness, and helping to
narrow the gap between the “haves” and the 
“have-nots”;

• ensuring a range of tourism products that helps
diversify a country’s tourism product mix so as to
reduce seasonality and increase yields;

• improving the quality of tourism products and 
services, and adding value-for-money while 
increasing consumer choice;

• agreeing and implementing quality standards at 
all levels and in all areas, including staff training;

• transferring industry skills and best practice that
spread the benefits of Travel & Tourism widely 
and efficiently;

• ensuring increasingly sophisticated and more 
precise measurement of the sector’s own activity,
to feed into strategic business decisions; and

• communicating more effectively with the world 
in which it operates—for example, including 
energetic input from T&T umbrella organizations
to government, at strategic and local levels.

The cumulative effect will be a shift toward Travel &
Tourism that continues to serve the private sector’s own
needs while embracing the wider interests of the coun-
tries and communities in which it operates.
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A shared pursuit of long-term growth and prosperity
Travel, whether it is for business or private purposes, has
become part of the fundamentals of human behavior.
The constant growth we have experienced in recent
years is going to continue for the foreseeable future in
mature and emerging markets.

Protecting the environment is becoming a top pri-
ority for the consumer as well as the service providers,
but it is in no way the only one. Human resources and
infrastructures will have to be considered as essential
driving forces for those governments and communities
that want to enjoy the full benefits of a sustainable
development.Those are long-term commitments, and
very few countries have yet made the effort to make
them.

More than ever, tourism needs new joint strategies,
using new mechanisms springing from new partnerships
with public authorities.The challenges are immense and
all energies are to be mobilized.The industry’s recogni-
tion of its broader responsibilities has to be matched by
that of government, and both sides must be prepared to
adopt a new form of long-term thinking—and a new
degree of openness and cooperation—to develop con-
tingency planning as well as development strategies.
Specific tasks that can be successfully undertaken by the
widest cooperation include:

• applying best practice in tourism development 
with policies on regional affairs, transport, human
resources, the environment, infrastructure, and 
rural development;

• promoting public-private partnership in the joint
preparation of sustainable master plans for the
development of entire destinations or holiday
regions—a task that is too demanding for a single
company or state authority to undertake on its
own;

• creating locally driven processes for continuous
stakeholder consultation, involvement, and benefit;

• restructuring national tourism organizations
(NTOs) as public-private partnerships;

• averting the dangers of excessive, unplanned 
development, and setting environmental policy
goals that can realistically be met;

• developing human resources and deploying skills
through planning and legislation that avoids limits
based on residence or other requirements;

• collaborating on information requirements for 
public-sector analysis and policy formation;

• promoting joint efforts to improve security,
with private-sector mechanisms complemented 
by action from public authorities; and

• developing confidence among all stakeholders 
that efforts are mutually reinforcing.

New Tourism offers the prize of economic activity that
enhances quality of life as well as new opportunities for
self-sufficiency and local prosperity.This prize can be
won by all economies that rise to the challenge of inte-
grating the needs of the T&T industry with national
policies.

This is particularly true for SMEs; more than in any
other economic sector, SMEs are essential to this industry
and give business opportunities to local entrepreneurs.
This increase of opportunities helps to build a society
where there are opportunities for future generations to
create companies and be part of the growth.

TTCI and TSA findings
Figure 1 is a cross-sectional analysis showing what
appears to be an exponential and positive relationship
between tourism as a percentage of GDP and the TTCI
ranking.This figure illustrates that countries with a
dominant T&T industry relative to their GDP are, on
average, ranked higher in the TTCI than countries with
a less vigorous T&T industry.This finding is not surpris-
ing, and perhaps illustrates the benefits of economies of
scale.The exponential relationship implies that the rela-
tionship is increasing at a decreasing rate; this indicates
that countries at the bottom section of the figure (those
countries at the lower tier of the ranking) would find it
“easier” to shift up the TTCI. Meanwhile, deviations
among the highest-ranked countries are quite low.This
finding is substantiated by comparing the previous Index
rankings with this year’s rankings.The highest-ranked
nations illustrated a low level of deviation, with overall
stability in the top of the ranking. Most of the deviation
occurred at the bottom quartile of the ranking, lending
some support to the finding of an exponential relation-
ship.1 The TTCI findings imply that these countries
have great potential to improve on an international
level; moreover, further examination of those countries
indicates that they are usually less-developed countries.

Despite the general weak rankings that less-developed
countries receive, there is still room for improvement.
These less-developed countries have a comparative
advantage in a wide range of areas.With strong natural
and cultural resources and abundant cheap labor, they
have seen international arrivals increase at higher rates
than the world average. Moreover, our TSA research
indicates that it is indeed the less-developed countries
that are forecasted to grow at the fastest rates.

With these substantial growth rates forecasted, it is
important that these countries include long-term sus-
tainability plans at an early stage of their development
schemes.

Finally, the need to gather feasible and reliable data
for less-developed countries is an essential condition
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necessary to improving statistical estimates and forecasts.
Through its work with various worldwide government
officials, the WTTC has stressed the need to gather data
and maintain up-to-date and accurate national accounts.

Sustainability amidst a changing world
Entering a new year, financial markets remain volatile
and the impact of the credit crunch is progressively
more felt in terms of global growth and the policy per-
spectives of major central banks. Pressures in the money
market are starting to spill over into the real economy.
Credit surveys have shown commercial banks tightening
conditions for borrowers, while central banks have eased
monetary policies, providing increased liquidity.The
deterioration in economic conditions is increasing con-
cerns about prospects in 2008. Nonetheless, it remains
most probable that the slowdown in world GDP growth
will be limited. Primarily, emerging markets continue to
grow, supported by strong domestic demand and stimu-
lus from increasing trade among themselves, and in turn
supporting global growth into 2008.

So how will Travel & Tourism be affected by an
economic downturn? International tourism arrivals
grew at 5.5 percent in 2007, the fourth successive year
where arrivals’ growth has exceeded its long-run trend
of 4 percent.This, coupled with the increase in tourism
spending and the rapid tourism growth in developing
countries, has led the WTTC to believe that, although
the concerns of an economic downturn might be justi-
fied, its ramifications for the T&T industry is limited.

46

1.
3:

 T
ra

ve
l &

 T
ou

ris
m

: M
ov

in
g 

on
 t

o 
Su

st
ai

na
bi

lit
y

0 10 20 30 40 50

150

120

90

60

30

0

Figure 1: Relationship between the TTCI and the importance of Travel & Tourism in the economy

Source: World Economic Forum, TTCI 2008; World Travel & Tourism Council, Tourism Satellite Accounting Research, 2007.
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Table 5: T&T economy: Percent of total employment
(2007)

Region Total employment (%)

World 8.3
Caribbean 14.8
North Africa 12.8
European Union 11.8
North America 11.1
Middle East 10.0
Northeast Asia 9.5
Southeast Asia 8.4
Latin America 6.9
South Asia 5.2

Source: World Travel & Tourism Council, Tourism Satellite Accounting
Research, 2007.

Table 6: T&T economy employment: 10-year real
growth, annualized (percent)

Region Annualized real growth (%)

World 1.3
Middle East 3.0
Latin America 2.7
North Africa 2.4
Caribbean 2.3
Southeast Asia 1.9
South Asia 1.4
European Union 1.3
North America 1.2
Northeast Asia 0.7

Source: World Travel & Tourism Council, Tourism Satellite Accounting
Research, 2007.
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Conclusion
This paper has tried to demonstrate the need to develop
a new form of dialogue between the private and the
public sectors.The importance of the T&T industry is
undoubtedly a powerful source of development and is
forecasted to continue growing at a remarkable pace.
The new mission is to manage this growth; our vision
of global sustainable tourism involves participation from
all stakeholders. Governments are increasingly aware of
the importance of Travel & Tourism.The time has come
to plan for the medium and long term accordingly.

Leaders should start by defining coherent and
streamlined management structures that can efficiently
drive New Tourism. Politicians should elevate Travel &
Tourism to a strategic national level with senior level
policymaking by factoring Travel & Tourism into all
policies and decision-making, to promote growth that
respects both business needs and the well-being of citi-
zens. Simultaneously, the industry should adapt strategic
thinking in order to develop tourism with benefits for
everyone, while at the same time extending and diversi-
fying the products offered, thus improving yields and
social value while maintaining a degree of corporate
social responsibility.

All stakeholders should cooperate in identifying
opportunities for growth and focus on building Travel &
Tourism that opens up prospects for people—from
employment to development. Everyone involved should
work together to remove impediments to growth—from
infrastructure shortcomings to pollution, and from out-
dated legislation to health and security concerns.The
research conducted by the World Economic Forum is an
important step in the right direction toward accomplish-
ing the WTTC’s vision of tourism for the future.

Note
1 Given the changes made to the TTCI last year, scores and rank-

ings across the two years are not strictly comparable. This year’s
model has placed more weight on natural and cultural resources,
which has benefited many developing countries. Still, the poten-
tial improvements are striking.
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CHAPTER 1.4

The Travel & Tourism
Competitiveness Index:
Leveling the Playing Field
GEOFFREY LIPMAN, Assistant Secretary-General, United Nations

World Tourism Organization (UNWTO)

JOHN KESTER, Chief of Market Intelligence and Promotion

Department, United Nations World Tourism Organization

(UNWTO)

The present chapter is not a statement of UNWTO
policy. It is instead a commentary on fundamental
aspects of the Travel & Tourism Competitiveness Index
(TTCI) and a call to adapt the processes to ensure that,
going into the future, the Index more effectively

1. recognizes the differentiated competitiveness
situations of developing and developed states—
particularly in light of global priorities to
reduce poverty; and 

2. takes into account the impact of climate 
policies on competitiveness criteria.

As part of the network set up by the World Economic
Forum to develop a Travel & Tourism Competitiveness
Index (TTCI), UNWTO has provided state-of-the-art
input to the process of compiling this Index.

The development of any index is an evolving
process that must incorporate continuous improvements
and adapt to changing external conditions and of the
study subject itself.

As we have witnessed in the two short years since
its start, the TTCI has in fact achieved these enhance-
ments.A good start to further improvement has been
made this year by strengthening the Index’s environmental
and cultural components, especially because developing
countries have a comparative advantage in tradition,
culture, and natural resources.

This attribute will be in itself an important factor
over time in general and for developing countries in
particular, as the natural assets of these countries are also
crucial tourism assets.Their proper reflection in com-
petitiveness studies and analysis will also contribute to
consolidating their comparative advantages as tourism
destinations.This is why, looking ahead, some funda-
mental issues now emerging need to be contemplated.

In considering these issues we reflected on:

• The Travel & Tourism Competitiveness Report,
with some 500 pages of detailed tables, data, and
contributed chapters, which sets a methodological
base for the Index and identifies related aspects 
of competition from the perspectives of partner
organizations (now in its second iteration).

• Our 2007 chapter contribution, calling for 
policy and development support for enhanced
competitiveness for poorer countries and highlight-
ing the opportunities for Least Developed Countries
in this area.They include mainstreaming tourism
for development (at a national level and in financing
institutions) as well as reinvigorating tourism in the
Doha Development Round (including its Aid for
Trade Package).
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• Global Poverty Summits, in which the world
community has pledged to increase the capacity of
developing countries to reduce poverty levels and
compete in world markets on level playing field
terms. The G8 and industrialized states, as well as
the United Nations family and the Breton Woods
institutions—the World Bank and the International
Monetary Fund (IMF) systems—are committed to
implement this development agenda by 2015.

• The Bali Climate Summit, which has laid the
foundation for a new framework for transition to 
a low-carbon economy with radically reduced
greenhouse gas emission by 2020.

We understand that at the present time the inclusion of
these elements in the TTCI is constrained by a lack of
cross-country data on a number of fundamental issues.
However, we expect such data to become available in
coming years and it will be imperative to find a way to
integrate this information into the TTCI in order to
better capture these elements going into the future.

The development structural divide
Although many developing countries do well in a 
number of areas measured by the TTCI (in particular,
environmental sustainability, prioritization of Travel &
Tourism, price competitiveness, affinity for Travel &
Tourism, and natural resources, where they are indeed
well represented in the top half of the rankings), we
have noted that the criteria for competitiveness tends to
place poor countries at a fundamental disadvantage in
several fundamental areas: safety and security, health and
hygiene, air transport infrastructure, ground transport
infrastructure, tourism infrastructure, ICT infrastructure,
and human resources.

This is not a criticism of the criteria, but rather a
realistic appraisal of the structural fault line between rich
and poor nations.The tables reflecting these realities
underscore the inherent competitive advantages of
industrialized states in the rankings.These basic infra-
structural differences will take many years to change 
and will require a massive transfer of funds, building of
infrastructure, and supply of technical know-how to
developing countries generally and to African nations
specifically.The fact is that until this occurs, the compet-
itive playing field is simply not level in these areas—and
consequently not in the overall rankings that are so 
popular with the media.

We suggest that this aspect of the Index needs 
fundamental reappraisal and this reappraisal should be
reflected in the presentation of results that to some extent
now automatically show poor countries in a disadvantaged
way in a number of areas.This is partially because results
are not differentiated between developed and developing
countries.

The climate change paradigm
In the aftermath of the Bali UN Climate Conference,
states have started a process to negotiate a post-Kyoto
greenhouse gas reduction regime by 2012. Ultimately
this will require significant changes to all aspects of
human activity—including the approach to competitive-
ness. Climate change is a universal challenge and the
world community has agreed to respond, in parallel with
its commitments to the Millennium Development Goals.
Tourism has a special responsibility and opportunity in
this regard: in the world’s poorest and emerging coun-
tries, the tourism sector is one of the principal services
exports with a strong comparative advantage and a
proven value in the war on poverty. Responsible growth
and competitiveness patterns must find ways to capitalize
on this situation.

During 2007, the UNWTO was actively involved
in helping the sector assess the climate change/tourism
relationship and develop a meaningful response frame-
work.This has included a major stakeholder forum in
Davos, in partnership with UNEP and the WMO and
with the support of World Economic Forum.The
resultant Davos Declaration (augmented by ministerial
decisions in London and Cartagena) sets out directions
for change for the tourism sector and calls on stakehold-
ers to establish a long-range low-carbon emission
roadmap with immediate concrete action plans that 
support global response to climate change and that are
coherent with the commitments to the Millennium
Development Goals.The UNWTO also ensured a
tourism input—alongside other economic sectors—to
the Bali Summit, as well as within Secretary General
Ban Ki-moon’s systemwide roadmap to support adapta-
tion, mitigation, technology, and finance.

In 2008 the UNWTO will undertake an industry-
wide 12-month campaign on Responding to the
Challenge of Climate Change.The focus will be on
increasing awareness of the Davos Declaration framework
and encouraging its implementation by all stakeholders.
The Davos Declaration is included in the appendix to
this chapter.

Against this background, the UNWTO will, along
with all the partners of the Travel & Tourism
Competitiveness Report, strive to include over time all
the criteria that will reflect a climate change paradigm—
not a new element but a paradigm change of Quadruple
Bottom-Line Sustainability—adding climate to the tra-
ditional economic, environmental, and social components.

Clearly a suggested change of this magnitude will
take time to evaluate and, if considered relevant, to
incorporate meaningfully into an index and report that
is to some extent in its incubation stage.There is also a
clear interrelationship between the two issues identified
here—and the more so because the global Bali/UN
Framework and the Tourism Davos Declaration
Framework insist that the Millennium Development
Strategy and the Climate Change Strategy be pursued in
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a coherent way.There would be some logic in looking
at 2012 and 2015 as timelines in a plan to integrate
these elements into the TTCI.

UNWTO plans a meeting of its members in mid
2008 to advance their interest in this Competitiveness
Report—including these issues—and would look to do
this in a way that is compatible with the overall work of
the partners in this project.

Note
1 The Rio and Johannesburg Earth Summits, the Monterrey Debt

Summit, the Millennium Development Goals, and the emerging
Doha Development Round.
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The following elements provided input into the prelim-
inary response to the challenge of climate change 
represented in this appendix.

• Davos Declaration: Second International
Conference on Climate Change and Tourism,
Davos, Switzerland (October 2007)

• London Conclusion: Ministers’ Summit on Tourism
and Climate Change, London, UK (November
2007)

• Member Endorsement: UNWTO General Assembly,
Cartagena de Indias, Colombia (November 2007)

• Technical Background: UNWTO-UNEP-WMO
Report on Climate Change and Tourism (2007)

Tourism—business or leisure travel and related
services—is one of the biggest and most dynamically
growing sectors of the world economy. It generates 
foreign exchange, investment and jobs for all countries
in the world. It will continue to be a vital component
of the global economy, an important contributor to 
the Millennium Development Goals, and an integral
positive element in our society.

Climate is a key resource for tourism, and the sec-
tor is highly sensitive to the impacts of climate change
including global warming. It is affected by climate change
in all regions of the world—from mountains to tropical
beaches, coasts, cities, and heritage sites.

But tourism is also among the causes of this global
phenomenon—mainly as a result of the emissions 
resulting from energy use in buildings and tourism
transport. It is estimated to contribute some 5 percent of
greenhouse gas (GHG) emissions, which approximately 
parallels its contribution to world trade and the global
economy. In poor countries, small island states, and
touro-centric regions such as the Caribbean, the eco-
nomic contribution of tourism is much higher and the
GHG impact much lower. In the Least Developed
Countries and Small Island Developing States tourism 
is the largest export and foreign exchange earner. This
is precisely why solutions to the climate change
challenge must not compromise tourism’s vital
role in development and poverty reduction.

For the past five years, three United Nations
Agencies—the UNWTO (the World Tourism
Organization),UNEP (the Environmental Program), and
the WMO (the World Meteorological Organization)—
have been cooperating to advance the thinking on the
relationship between tourism and climate change.The
general direction of this thinking was charted in a land-
mark declaration made in Djerba in 2003.

The Davos Conference on Climate Change and
Tourism in October 2007 was a milestone event. It
reunited stakeholders from across the sector to review
developments and re-chart the future in the light of the
rapidly evolving science, global awareness, and market-
place reality. In addition, a report was commissioned
from a group of leading researchers on the socioeconomic
relationship between climate change and tourism.

The resultant Davos Declaration (provided at the
end of the appendix) acknowledged the reality of climate
change and its strong interrelationship with tourism. It
also acknowledged the need for a long-term strategy for
the sector to reduce its GHG emissions in line with other
sectors. It called for urgent adoption of a range of policies
to encourage sustainable tourism and travel patterns that
reflects a “quadruple bottom line” of environmental,
social, economic, and climate responsiveness.

It gave a clear commitment for action to respond to
the climate change challenge in four interrelated areas:

• mitigation of GHG emissions,
• adaptation by businesses and destinations,
• technology to leapfrog to improved energy 

efficiency, and
• financing for poor regions and countries.

It identified concrete initiatives from governments,
industry, consumers, research, and communications net-
works to build awareness, data, education, collaboration,
and a changed culture of priority climate response.
Subsequent to the Davos meeting, at a tourism ministe-
rial meeting in London and the General Assembly of
the UNWTO in Colombia, the following points of
emphasis were underscored:

• The importance for the tourism sector to identify
consensus measures to address climate change with-
out losing sight of all other priorities, especially
poverty alleviation and tourism’s contribution to
the Millennium Development Goals.

• The urgent need for the tourism sector to adapt to
climate change conditions; to mitigate greenhouse
emissions in line with the principle of common but
differentiated responsibilities included in the United
Nations Framework Conventions on Climate
Change(UNFCCC); and to help to transfer new
technologies, especially through the clean develop-
ment mechanism, and to make efforts to secure
financial resources to assist developing countries
that are especially vulnerable to climate change.

Appendix A: Tourism: Responding to the Challenge of Climate Change
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• There should be no discrimination against develop-
ing countries by creating obstacles to their eco-
nomic development; this is particularly important
for those developing countries located far from
tourist-generating markets. Special consideration
should be given to Least Developed Countries and
Small Island Developing States in the provision of
financial, technical, and training support to tourism
destinations and operators—particularly in the con-
text of contributions to the UNFCCC LDC Trust
Fund.

• Policy responses should be balanced and compre-
hensive and focus on measures that are economical-
ly efficient.The entire tourism industry—including
the private sector—must play a strong role as part
of a broader response to climate change; however, it
should not be disadvantaged through the imposition
of a disproportionate burden either on tourism as a
whole or on vital components such as aviation.

These continuing initiatives in the Tourism sector are
part of the overall UN effort to develop a common
framework in tackling the climate change challenge.
This process is possible thanks to the close collaboration
between the World Tourism Organization, the United
Nations Environment Programme, and the World
Meteorological Organization.The three agencies have
joined forces with the aim of ensuring an effective
response to the challenges ahead, in the true spirit of the
“ONE UN” initiative.

CLIMATE CHANGE AND TOURISM
DAVOS DECLARATION

Climate Change and Tourism
Responding to Global Challenges

Davos, Switzerland, 3 October 2007

The international community is taking concerted action
against climate change around a commonly agreed
framework led by the United Nations.This UN frame-
work will seek to establish a long term post-Kyoto
roadmap with rapid deployment and targeted milestones.
The tourism sector has an important place in that
framework, given its global economic and social value,
its role in sustainable development and its strong rela-
tionships with climate.

To support this action the UN World Tourism
Organization (UNWTO), jointly with the United
Nations Environment Programme (UNEP) and the
World Meteorological Organization (WMO), with the
support of the World Economic Forum (WEF) and the
Swiss Government, convened the Second International
Conference on Climate Change and Tourism, in Davos,
Switzerland, from 1 to 3 October 2007.This event,
building on the results of the First International Confer-
ence organised on this topic in Djerba,Tunisia in 2003,
gathered 450 participants from over 80 countries and 22
international organizations, private sector organizations
and companies, research institutions, NGOs and the
media, with the aim of responding in a timely and bal-
anced way to climate change imperatives in the tourism
sector. In preparation of this Conference the organizers
commissioned a report to provide an extensive review of
current impacts and analyse options for possible actions.

The Conference agreed that:

• Climate is a key resource for tourism and the sector
is highly sensitive to the impacts of climate change
and global warming, many elements of which are
already being felt. It is estimated to contribute some
5% of global CO2 emissions.

• Tourism—business and leisure—will continue to 
be a vital component of the global economy,
an important contributor to the Millennium
Development Goals and an integral, positive 
element in our society.

• Given tourism’s importance in the global challenges
of climate change and poverty reduction, there is a
need to urgently adopt a range of policies which
encourages truly sustainable tourism that reflects a
“quadruple bottom line” of environmental, social,
economic and climate responsiveness.

• The tourism sector must rapidly respond to climate
change, within the evolving UN framework and
progressively reduce its Greenhouse Gas (GHG)
contribution if it is to grow in a sustainable 
manner.This will require action to:

— mitigate its GHG emissions, derived especially
from transport and accommodation activities;

— adapt tourism businesses and destinations to
changing climate conditions;

— apply existing and new technology to
improve energy efficiency;

— secure financial resources to help poor regions
and countries.

Appendix A: Tourism: Responding to the Challenge of Climate Change (cont’d.)
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The Conference calls for the following actions:

1) Governments and International Organizations:

• Incorporate tourism in the implementation of
existing commitments under the United Nations
Framework Convention on Climate Change
(UNFCCC) and its Kyoto Protocol, and respond to
the call by the United Nations Secretary-General
for launching, at the 13th session of the UNFCCC
Conference of the Parties in Bali, December 2007,
an effective and comprehensive climate change
framework for the post-2012 period.

• Implement concrete, simultaneous actions for miti-
gation, adaptation, technology and financing, consis-
tent with the Millennium Development Goals.

• Provide financial, technical and training support to
tourism destinations and operators in developing
countries (especially in the least developed countries
and Small Island Developing States) to ensure that
they can participate in the global climate response
framework, through established initiatives, such as
the Clean Development Mechanism.

• Promote, at all levels, interdisciplinary partnerships,
networks and information exchange systems essen-
tial to sustainable development of the sector.

• Collaborate in international strategies, policies and
action plans to reduce GHG emissions in the trans-
port (in cooperation with ICAO and other aviation
organizations), accommodation and related tourism
activities.

• Introduce education and awareness programs for all
tourism stakeholders—public and private sector—as
well as consumers.

• Develop regional and local climate information
services tailored to the tourism sector and promote
their use among tourism stakeholders. Build capaci-
ties for interpretation and application of this infor-
mation, strengthening collaboration with WMO’s
National Meteorological Services.

• Implement policy, regulatory, financial, managerial,
educational, behavioural, diversification, research
and monitoring measures, for effective adaptation
and mitigation.

2) Tourism Industry and Destinations:

• Take leadership in implementing concrete measures
(such as incentives) in order to mitigate climate
change throughout the tourism value chain and to
reduce risk to travellers, operators and infrastructure
due to dynamic climate variability and shift. Establish
targets and indicators to monitor progress.

• Promote and undertake investments in energy-
efficiency tourism programmes and use of renewable
energy resources, with the aim of reducing the 
carbon footprint of the entire tourism sector.

• Integrate tourism in the formulation and imple-
mentation of regional, national and local level adap-
tation and mitigation strategies and implementation
plans.The Nairobi Work Programme on Impacts,
Vulnerability and Adaptation to Climate Change,
coordinated by UNFCCC, represents an important
opportunity for the tourism sector to enhance
knowledge, increase capacities and stimulate action.

• Strive to conserve biodiversity, natural ecosystems
and landscapes in ways which strengthen resilience
to climate change and ensure a long-term sustainable
use of the environmental resource base of tourism
—in particular those that serve as “earth lungs”
(carbon sinks), sequestering GHGs through forest
management and other biological programmes, or
that protect coastlines (e.g. mangroves and coral
reefs).

• Seek to achieve increasingly carbon free environ-
ments by diminishing pollution through design,
operations and market responsive mechanisms.

• Implement climate-focused product diversification,
to reposition destinations and support systems, as
well as to foster all-season supply and demand.

• Raise awareness among customers and staff on 
climate change impacts and engage them in
response processes.

3) Consumers:

• In their choices for travel and destination, tourists
should be encouraged to consider the climate,
economic, societal and environmental impacts of
their options before making a decision and, where
possible to reduce their carbon footprint, or offset
emissions that cannot be reduced directly.

Appendix A: Tourism: Responding to the Challenge of Climate Change (cont’d.)
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• In their choices of activities at the destination,
tourists should also be encouraged to opt for 
environmentally-friendly activities that reduce 
their carbon footprint as well as contribute to 
the preservation of the natural environment and
cultural heritage.

4) Research and Communications Networks:

• Encourage targeted, multi-disciplinary research 
on impacts of climate change in order to address
regional gaps in current knowledge, develop tools
for risk assessment and cost-benefit analyses with
which to gauge the feasibility of various responses.

• Include environmental and climate specific subjects
in the study curricula of tourism training programmes
and extend these to broader educational systems.

• Promote responsible travel that supports “quadruple
bottom line” sustainable tourism, incorporating 
climate, environmental, social and economic 
considerations.

• Raise awareness on tourism’s economic role as a
tool for development, and present information on
causes and effects of climate change based on sound
science, in a fair, balanced and user-friendly manner.

The Conference:

• sets out a range of specific actions to be taken by 
all stakeholders in the sector to immediately begin
to establish and implement a long range carbon-
neutral roadmap;

• invites governments and international organizations;
the tourism industry; consumers; research and 
communications networks to implement these 
recommendations, with concrete commitments 
and action plans, and to use the UNWTO on-line
Climate Change and Tourism Information
Exchange Service as a platform, for committed
stakeholders to register their pledges and activities
toward adaptation and mitigation on an on-going
basis;

• stresses the need that UNWTO, in collaboration
with UNEP and WMO, continue to lead this
process, and to consider convening a Third
Conference on Climate Change and Tourism, at an
appropriate time in the future, to review progress,
to maintain response levels and to identify further
needs and actions;

• urges action by the entire tourism sector to face 
climate change as one of the greatest challenges to
sustainable development, and to the Millennium
Development Goals in the 21st Century.

* * *

The Davos Declaration and results of this 
conference provided the basis for the UNWTO
Minister’s Summit on Tourism and Climate
Change, held at the World Travel Market, London,
UK, November 13, 2007. It was submitted for
adoption at the UNWTO General Assembly in
Cartagena deIndias, Colombia, November 23–29,
2007, and also was presented at the United
Nations Climate Change Conference in Bali,
Indonesia, in December 2007.

Appendix A: Tourism: Responding to the Challenge of Climate Change (cont’d.)
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CHAPTER 1.5

Natural Capital Stewardship: 
A Basis for Travel & Tourism
Competitiveness
JULIA MARTON-LEFÈVRE, Director General, International Union for

Conservation of Nature (IUCN)

STEVE MCCOOL, Professor Emeritus, Department of Society and

Conservation, The University of Montana (USA)

The rapid growth in international travel projected in the
near future has significant implications for the world’s
natural heritage.This heritage, which includes national
parks and monuments, game reserves, wild rivers, moun-
tains and landscapes, has become a major attraction for
travelers who wish to view, experience, and engage in
nature. More than 100,000 protected areas exist today,
covering about 12 percent of the globe’s terrestrial sur-
face.Another 4,600 marine protected areas have also
been designated, protecting 0.6 percent of the oceans.1

The doubling of international arrivals between 2005
and 2020 (projected by the World Tourism Organization)
means that natural heritage will be put under even
greater pressure, but also means that the opportunities to
use tourism to fund stewardship of this natural capital
also increase dramatically. Natural heritage often forms
the foundation for a nation’s Travel & Tourism (T&T)
industry, particularly in poor developing countries, which
tend to have a rich natural heritage.

The rising prominence of natural heritage, along
with cultural heritage, as a stimulus for travel is exempli-
fied by the growing number of visitors to World Heritage
sites—the 851 places internationally recognized under
the World Heritage Convention for incorporating out-
standing cultural and natural values that transcend
national boundaries. Sites such as the Galapagos Islands
in Ecuador, Serengeti National Park in Tanzania, the
Great Barrier Reef in Australia, and Sian Ka’an in
Mexico have experienced dramatic and sustained growth
in visitor numbers over the last decade.The rising popu-
larity of natural heritage has become so significant that
it contributes to a nation’s competitive advantage as a
tourism destination.

The accelerating growth in visitation of course 
creates certain tensions and raises a number of questions
relating to protection and stewardship of our remaining
natural heritage.The issues can be environmental, politi-
cal, or social.

Indicators of natural heritage sustainability
Within the Travel & Tourism Competitiveness Index
described in Chapter 1.1, additional indicators of the
level of commitment to the conservation of natural her-
itage have been introduced this year.These indicators,
included in environmental sustainability and natural
resources pillars, reflect a country’s natural capital and its
commitment to conserving it.The IUCN has contributed
to the definition of four of these indicators and supports
their application by sharing its datasets:

1. total known species (mammals, birds, and frogs)
included on the IUCN Red List of Threatened
Species;
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2. endangered species (as a percentage of total
known species: frogs, mammals, and birds) on
the IUCN Red List;

3. index of ratified environmental treaties (total
number of treaties ratified by each country
based on a sample of 25 most relevant treaties);
and

4. nationally protected areas (as a percentage of
total land area).

The data show substantial variation from country to
country in indicator scores.The number of known animal
species varies significantly, suggesting that some nations
are more endowed in this area than others, and therefore
have a natural competitive advantage.The relevant question
is how well a country protects that heritage. Countries
also vary greatly in their stewardship—in some places,
the proportion of species listed as endangered is more
than 20 percent, suggesting that significantly more con-
servation action is needed to safeguard them.

At the same time, some countries have done very
well in establishing protected areas, another cornerstone
of efforts to conserve their natural wealth. Protected
areas include national parks, national scenic areas, game
reserves, protected landscapes, forest reserves, and so on
(see Box 1).Although the fundamental purposes for
which these areas were established differs in many cases,
most areas are aimed at conserving landscapes and the
biodiversity and natural processes contained within
them.They often serve as the foundation of a nation’s
tourism industry; examples are Kruger National Park in
South Africa, the Great Barrier Reef of Australia, or the
Amazon Basin of Brazil.

In an era of globalized Travel & Tourism, ratification
of environmental treaties and conventions such as the
Convention on Biological Diversity, the Ramsar
Convention on Wetlands of International Importance,
the World Heritage Convention, and the Convention 
on International Trade in Endangered Species is a key
indicator of a nation’s willingness to join international
efforts to protect the environment. Participation in 
such agreements is a sign that a nation not only shares
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• Category Ia: Strict nature reserve/wilderness protection
area managed mainly for science or wilderness
protection—an area of land and/or sea possessing some
outstanding or representative ecosystems, geological or
physiological features and/or species, available primarily 
for scientific research and/or environmental monitoring.

• Category Ib: Wilderness area: protected area managed
mainly for wilderness protection—large area of unmodified
or slightly modified land and/or sea, retaining its natural
characteristics and influence, without permanent or signifi-
cant habitation, which is protected and managed to preserve
its natural condition.

• Category II: National park: protected area managed mainly
for ecosystem protection and recreation—natural area of
land and/or sea designated to (a) protect the ecological
integrity of one or more ecosystems for present and future
generations, (b) exclude exploitation or occupation inimical
to the purposes of designation of the area and (c) provide a
foundation for spiritual, scientific, educational, recreational
and visitor opportunities, all of which must be environment-
ally and culturally compatible.

• Category III: Natural monument: protected area managed
mainly for conservation of specific natural features—area
containing specific natural or natural/cultural feature(s) of
outstanding or unique value because of their inherent rarity,
representativeness or aesthetic qualities or cultural significance.

• Category IV: Habitat/Species Management Area: protected
area managed mainly for conservation through management
intervention—area of land and/or sea subject to active 
intervention for management purposes so as to ensure 
the maintenance of habitats to meet the requirements of 
specific species.

• Category V: Protected Landscape/Seascape: protected area
managed mainly for landscape/seascape conservation or
recreation—area of land, with coast or sea as appropriate,
where the interaction of people and nature over time has
produced an area of distinct character with significant aes-
thetic, ecological and/or cultural value, and often with high
biological diversity. Safeguarding the integrity of this tradi-
tional interaction is vital to the protection, maintenance and
evolution of such an area.

• Category VI: Managed Resource Protected Area: protected
area managed mainly for the sustainable use of natural
resources—area containing predominantly unmodified natu-
ral systems, managed to ensure long-term protection and
maintenance of biological diversity, while also providing a
sustainable flow of natural products and services to meet
community needs.

Source: IUCN, 1994.

Box 1: IUCN Protected Area Management Categories
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concern about biodiversity issues but is also willing to
commit resources for conservation.

In summary, the data show that some nations do
better on all four indicators than others, suggesting that
they will be much more competitive for Travel &
Tourism.These countries contain the resources, environ-
ments, and heritage people look for in a holiday desti-
nation and have taken some key steps to conserve entire
ecosystems and species in an effort to ensure their visitors
have a pleasurable visit.

Growing interest in natural heritage fuels T&T growth
Action to protect natural heritage are both cause and
consequence of growing public concerns about the
environment. Concerns range from unmanaged devel-
opment to climate change. How the public perceives the
stewardship of natural heritage increasingly influences
their decisions about destinations for holidays, mini-
breaks, and business conferences.There is a major shift
in consumer attitudes, spending, and decisions toward
more socially responsible behavior and purchasing
choices.The growth in concern about fair trade issues
from conditions of local workers to the way produce is
grown is also changing people’s purchasing decisions
and behavior.

A range of recent studies documents not only this
growing demand for responsible behavior from suppliers,
but also a dramatic rise in consumer sensitivity to envi-
ronmental and protected area issues. For example, in
Central America, which is a primary nature-based
tourism destination region, tourism has recorded consis-
tent growth since 1999.2 Central America’s share of US
outward-bound travel (the United States is the largest
source of visitors to Central America) has grown steadily
over that time period as well, from 5.7 percent to 8.7
percent.The International Ecotourism Society (TIES)
reports that travelers are more interested in and concerned
about the environment and the local communities that
interact directly with it.A recent study summarizes
research on travelers in three countries as follows:

More than two-thirds of U.S. and Australian travelers,
and 90 percent of British tourists, consider active pro-
tection of the environment, including support of local
communities, to be part of a hotel’s responsibility.
According to a 2002 survey, these travelers are more
likely to patronize hotels with a “responsible environ-
mental attitude.”3

Public awareness about the effects of travel choices
on global carbon emissions is also influencing the T&T
sector; consumers have begun to rethink the effects of
traveling to distant locations.While air transportation
contributes only about 2 percent of global carbon emis-
sions,4 increased sensitivity to climate change may place
“long haul” destinations at a disadvantage.This disadvan-
tage may be outweighed if the nation in question

undertakes conservation and shows a commitment to
protecting its natural heritage.

Regardless of growing consumer concern, we are
both witnesses to and agents of a continuous and dra-
matic loss of our natural heritage.The Convention on
Biological Diversity has set the goal of a significant reduc-
tion in the rate of biodiversity loss by 2010, just two
years from now.The main factors driving biodiversity
loss are habitat fragmentation and destruction, invasive
species (both plant and animal), unacceptable harvest
levels, pollution, and climate change—all potential
effects of poorly planned tourism development.

Tourism development, if not well managed, has 
several effects on our natural heritage at varying scales.
In some locations, inappropriate, large-scale, and poorly
located tourism facilities can lead to habitat loss, thereby
destroying the very foundation of nature-based tourism.
Developments that are not sensitive to minimizing 
energy consumption or waste may pollute local habitats,
particularly in freshwater and marine settings.Visitors
who engage in inappropriate behavior may also have 
an impact on the environment leading to unacceptable
levels of erosion or disturbance of wildlife.

Benefits of a healthy, nature-based T&T sector
A healthy, vibrant, nature-based T&T sector has three
distinct benefits that, taken together, further a nation’s
competitive advantage. First, nature-based tourism has
become an engine of economic growth.Visitors to a
national park, for example, spend money on accommo-
dation, food, transport, park entrance and user fees, gifts
and crafts, and other services.This transfer of wealth
helps develop social capacity, strengthens labor skills, and
provides opportunities for people living in or adjacent
to the protected area. In many cases, visitor spending
results in hundreds of new jobs for local communities,
ranging from accountants to guides and protected area
managers as well as more traditional employment such
as catering services and housekeeping.

Such economic growth also provides tax revenues
that provide funding for critical services such as educa-
tion and health care, and generates financial support for
management of the natural heritage upon which tourism
is based. In some places, revenues from Travel & Tourism
provide 50 percent or more of the operating costs of
managing a national park or other protected area.

This financial benefit is particularly important for
residents of biophysically rich, but economically poor,
regions. Natural heritage, as a basis for Travel & Tourism,
can become important for the alleviation of poverty and
its associated challenges. By providing income-generating
opportunities for local residents, incentives are developed
for supporting and participating in conservation.

Second, natural heritage areas serve as “learning 
laboratories” for visitors.Through interpretive programs
and learning centers (often employing local residents),
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environmental awareness of visitors is increased: tourists
can come away from their visit more aware of their 
natural heritage and the issues facing biodiversity.Well-
designed interpretive programs, trained guides, and
inspiring books and videos can lead to a better under-
standing of the relationship between people and their
environments. Such awareness and understanding are 
the foundation not only for support for the particular
protected area visited but also for more informed con-
sumer decisions back home.

Third, successful conservation helps ensure the sus-
tainable delivery of ecosystem services necessary for life
on Earth.These ecosystem services include provision 
of clean air and water, climate regulation, and genetic
material. Places where the integrity of natural heritage
has been maintained—or restored—tend to be more
attractive for tourists and for people who want live in a
high-quality environment.

In short, a vibrant, nature-based T&T economy
leads to many benefits extending well beyond protection
of a country’s natural heritage.

Conservation makes good economic sense
Given the significant contribution that natural heritage
makes to national economies through nature-based
Travel & Tourism, conservation makes sense, both eco-
nomically and socially. Conservation that underlies
nature-based tourism provides the setting in which many
knowledge industries such as accounting, education, and
medical care choose to locate for reasons of quality of
life.And, by preventing degradation of habitats that are
later found essential, conservation reduces the cost of
managing human impacts on the environment in the
longer term.

By protecting natural capital, including the ecolog-
ical forces that generate that capital, countries ensure
their current competitiveness and lay the foundation for
more resilient and competitive economies in the future.
Actions such as designating conservation areas, building
the technical capacity for their management, regulating
harvest of wildlife and removal of vegetation, prohibiting
pollution, and managing development are all essential to
good conservation practice.

The Travel & Tourism Competitive Index in 2007
showed strong correlations between resources (human,
cultural, and natural) and the business environment and
regulatory framework.This means that nations doing
well in one pillar of the Index also tend to do well in
other pillars, suggesting that conservation needs to be
well integrated with other dimensions of tourism devel-
opment. Focusing solely on macroeconomic or large-
scale regulatory issues is not enough to score highly on
the Index.

Use of best conservation practice tools underlies T&T
competitiveness
Travel & Tourism is the classic double-edged sword: it
can be both a tremendous source of financial and politi-
cal support for conservation as well as a threat to natural
heritage if not properly managed. Good conservation
practice also means attending to the potential negative
consequences of Travel & Tourism, particularly with
respect to natural heritage. Rapidly increasing visitation,
which many sites have experienced recently, testifies to
the growing interest in natural heritage but also has an
impact on the area, and on the very values that attract
visitors in the first place.

The impacts of tourism occur at several scales: the
micro scale where the behavior of individual tourists,
such as littering or walking on sensitive areas, has an
impact on the environment; the site scale where the
accumulated impacts of thousands of tourists, including
solid and liquid waste, congestion, and air pollution
from vehicle use may not be managed appropriately;
and at larger scales that concern the location, scale, and
character of development.

Stewardship of protected areas: An important corner-
stone of conservation
Impacts at all three scales interact and accumulate,
moving a relatively benign area of economic develop-
ment into one that may have particularly pernicious
consequences if not carefully and sensitively managed.
Countries can take a number of actions to safeguard
their natural heritage.An important one is to designate
areas for protection—national and regional parks, reserves,
landscapes, and so on.

While designation of protected areas is a corner-
stone of conservation, stewardship of those areas is
equally necessary and has many dimensions. One is the
development of technically proficient managers—profes-
sionally trained individuals who have the capacity to
manage both natural systems and tourism development.
Another is a system of revenue generation that supports
a continuing investment in stewardship. Conservation
should be a long-term investment, and sustainable
financing mechanisms are needed to support that invest-
ment. Mechanisms can include entry and user fees for
visitors, concession license fees, local taxes on tourist
“luxury” items, and endowments built from country
entry or exit fees. In general, visitors accept paying user
and entrance fees for parks if they know that these will
go to support the park, rather than to a country’s gener-
al treasury.Although there are significant equity and 
distribution questions associated with user fees, there is
no question that with careful consideration they can be
a sustainable source of revenue.

Development of public use plans, where all uses of
natural heritage in a protected area—such as tourism,
education, and science—are identified and administered
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in an integrated and cohesive way, is an important aspect
of stewardship. Such plans identify key values, unique
resources, and ecosystem services and identify actions to
protect them while allowing recreation and tourism on
a limited basis. Plans developed in collaboration with
local communities have been found to be particularly
effective in developing social and financial support for
implementation.

A fourth component is a set of tools, both regulatory
and managerial, that provide the legal and technical
foundation for stewardship. Regulatory tools impart the
authority and legal basis for managing tourism develop-
ment and the use of fees. Methods to manage congestion,
provide high-quality interpretation, and ensure a pleas-
urable experience for visitors are essential to develop
and sustain a competitive tourism product. Guidelines
for sustainable tourism development provide managers
with the tools needed for good stewardship.

A fifth component is the development of a cohesive
and integrated science program that promotes research on
both natural heritage and visitors to it. Understanding
how to attract visitors, market an area’s values, and man-
age visitor experience is essential to sound management
and to global competitiveness. Knowledge about the
ecological consequences of tourism and development
helps planners identify places where tourism develop-
ments, ranging from trails to lodges, should or should
not be built, how pollution should be managed, and,
where necessary, infrastructure should be located.

Developing an integrated strategy for conservation of
all natural heritage
Although the legal and managerial tools for stewardship
of protected areas and biodiversity conservation are key
components of an integrated national conservation strat-
egy involving tourism, other aspects also need to be
considered.

Conservation can begin with landscape-level plan-
ning that identifies key sites and areas that need protec-
tion, and creative ways of implementing conservation.
Connecting protected areas with corridors, open spaces,
sensitively designed transportation, and utility routes can
reduce the impacts of infrastructure. For example,
designing highways with wildlife crossings (such as tun-
nels) has been a successful method in mitigating habitat
fragmentation, thereby maintaining wildlife populations.
National protected areas can be combined with locally
administered parks and open spaces to create a mosaic 
of conserved landscape that sustains wildlife populations
and is attractive to visitors.Tourists visiting locally 
conserved landscapes are also more likely to interact
with residents of the local community, enhancing their
experience.

Involvement of the private sector in conservation is
important because it creates a sense of “ownership” and
responsibility in safeguarding the environment and helps

strengthen the link between natural heritage and good
tourism business.The private sector can also be engaged
by providing opportunities for the creation of private
protected areas in which tourism can occur.
Conservancies, in which two or more landowners 
develop a partnership for conservation, are growing in
popularity, particularly in Africa where governments face
challenges in meeting conservation objectives.Where
such conservancies include attractive landscapes, unique
natural features, or charismatic wildlife, there is potential
for tourism. In larger such areas, landowners, if legal
requirements are met, may be reimbursed for safeguard-
ing the provision of ecosystem services.

It is important to continue to engage local commu-
nities in protected area management and planning.
Although conservation planning has traditionally been
viewed as the domain of experts, recent experience 
suggests that residents of local communities have much
knowledge to contribute, and engaging them in planning
decisions leads to more successful conservation. Such
engagement again creates a sense of ownership in a pro-
tected area, rather than alienation from it, as has happened
in many cases.When local residents feel this sense of
ownership, they become actively engaged in its steward-
ship, exert pressure on their peers to obey rules and reg-
ulations, and provide a positive community atmosphere
for visitors.

Community engagement in stewardship of the area
is more likely to ensure a more equitable spread of ben-
efits, not only of nature-based tourism, but also of the
ecological services derived from the protected area.This
equitable distribution of benefits creates an even greater
sense of responsibility and care for the area, as well as a
greater understanding of its values. By building the
social capacity in the local community, developments—
tourism and otherwise—that might threaten natural
heritage values can be modified to be more in harmony
with them.

A major long-term step is to implement environ-
mental education programs—from school children to
adults—as part of a lifelong learning strategy. Environ-
mental education could focus on developing knowledge
about ecological processes and the impacts of human
activity on nature and could involve on-site nature
interpretation.This is likely to lead to a more ecological-
ly literate population, which will then care more about
the sustainability of natural heritage and want to visit it,
understand it, and protect it. Countries can increase their
competitiveness by supporting policies that generate
high-quality guiding, interpretation, pre-arrival informa-
tion, and educational activities.Websites can help provide
visitors with realistic expectations about what they
might see and experience during a visit, background
information to enhance the quality of their visit, and
feedback opportunities for protected area managers.

Effective conservation requires a variety of actors in
different roles; thus partnerships, particularly with the
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private sector, have become increasingly important.
Partnerships are an innovative way of implementing
conservation. By understanding varying roles and
responsibilities, by playing on the unique strengths of
each partner, and by working collaboratively toward a
commonly defined goal, a great deal can be accom-
plished. Partnerships help generate enthusiasm for—and
a greater sense of ownership in—conservation.

Conclusion
Travel & Tourism increasingly depend on opportunities
to experience high-quality natural environments.
Consumers are becoming ever more sensitive to meas-
ures taken by the tourism industry, and by governments,
to minimize impacts on those destinations.Attaining a
competitive position requires that nations develop strate-
gies that respond to concerns about the protection of
natural heritage.

Recognizing that tourism is one of the sectors that
directly rely on the quality of the host environment
(recreation is one of the ecosystem services underpinned
by biodiversity), it is clear that biodiversity conservation
should be an essential element of any strategy aimed at
raising and strengthening the competitiveness of the
tourism industry in any country.Thanks to its potential
to provide sustainable alternative livelihoods, tourism
can play a strategic role in poverty reduction strategies,
which are intimately linked to any country’s efforts
toward competitiveness.

However, it should be recognized that these efforts
could involve taking sometimes difficult and contentious
steps in conserving natural heritage and in restoring
species and landscapes in danger. It will require integrat-
ed approaches that involve people and habitats in ways
that both benefit, in ways that are effective, and in ways
that create a sense of ownership and pride among local
residents, who often feel they pay the price for conser-
vation without receiving the benefits. But the price to
pay for inaction will be very high: both the tourism
industry and the society as a whole will pay a much
higher price in the long term if actions to conserve bio-
diversity are not adopted in a timely fashion.

Notes
1 IUCN and WCMC 2003.

2 CESD and INCAE 2004.

3 CESD and TIES 2005.

4 IPCC 1999.
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CHAPTER 1.6

Travel & Tourism and the
Common Good: A Call for
Integrative Global Citizenship
MARILYN CARLSON NELSON, Chairman and Chief Executive 

Officer, Carlson

I don’t believe that the solutions in society will 
come from the left or the right or the north or the
south. They will come from islands within those
organizations, islands of people with integrity who
want to do something. 

—Karl-Henrik Robert, MD, Renowned
Swedish oncologist, medical
researcher, and a key figure in the
worldwide sustainability movement

Each and every day around the world billions of people
rise to engage in an economic pursuit.Whether that
pursuit brings value beyond employment opportunities
and shareholder returns is a question increasingly being
asked by consumers, governments, and civil society—
even business itself.

It is the good fortune of those of us in the Travel &
Tourism (T&T)/hospitality industries to have the oppor-
tunity to make a positive difference in the quality of life
for so many, in so many ways—some not immediately
apparent to society and some that may not be revealed
for decades to come.

What is apparent is that, since ancient times, the
T&T industry has contributed immensely to the human
experience. Even before the Silk Road connected people
from China to the Mediterranean,Travel & Tourism
facilitated commerce in every corner of the globe.Well
before modern student-exchange programs,Travel &
Tourism provided first-hand educational experiences for
youth. Long before any international summit of world
leaders was convened,Travel & Tourism brought vision-
aries together to reach accords.And well before the first
theme park or all-inclusive resort were imagined,Travel
& Tourism made possible countless opportunities for
people to relax, explore, and appreciate the world
around them.

The T&T industry is not unique only in that it
grew out of a very human desire to traverse the globe
and come together in real time, but it remains unique
today in that it is one of the world’s greatest economic
drivers. It provides employment opportunities at every
experience level, from entry-level jobs to life-long
careers, and it does this at a staggering rate: one in every
10 workers worldwide is employed because of Travel & Tourism.
In fact,Travel & Tourism is often cited as the most
important industry for emerging nation economies—it
is “mission critical” to the continuing development of
those countries.

Travel & Tourism accounts for 10 percent of world
GDP, 8 percent of jobs, and 12 percent of global invest-
ment annually. It also has the highest potential for
growth of any industry—currently running at more
than 4 percent per year.1

The resilience of Travel & Tourism—with demand
repeatedly bouncing back despite successive high-profile
challenges, ranging from terrorism to disease—shows
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how much it has become a necessary and vital element
to the world. It is a force that can be slowed, but it sim-
ply cannot be stopped.

Travel & Tourism is becoming more and more
appreciated by its host countries and communities—so
much so that they actively compete for it, knowing the
economic and social benefits it is yielding worldwide. It
is helping build economies emerging from poverty, con-
flict, and confusion while stimulating infrastructure
development and secondary economic activity.2

Indeed,Travel & Tourism fills a need and invigorates
economies. Fulfilling market need and wealth creation is
basic to any industry’s survivability. How it fills this need
is today the focus of enlightened societies, governments,
and companies.

As World Economic Forum Chairman, Klaus
Schwab correctly points out that “As state power has
shrunk, the sphere of influence of business has widened.
Companies get involved in the health of workers, the
education of employees and their children, and the pen-
sions that sustain them in retirement.”3 Companies within
the travel and hospitality industries have long recognized
their potential impact on society. It is the enlightened
leaders who have stretched beyond traditional day-to-
day trade, however, who have become integral to the
betterment of individual lives and freedoms by partner-
ing with governments and the civil sector to address
national and global issues.

Business engagement: An evolving scorecard
In the early 1990s, the perceived value of—and actual
activity around—global engagement on the business
stage was limited. Since the 1990s, individual stakeholders,
media, nongovernmental organizations, and others have
increasingly called for companies to act in a socially
responsible way. Companies are no longer assessed solely
on the financial gains achieved, but now also on the
contributions they make to stakeholders, partners, and
society as a whole.4

Though lagging a bit behind other parts of the
world,Americans’ expectations of their corporations’
social responsibility practices are shifting.A recent study
by Fleishman-Hillard-USA and the National Consumers
League shows the impact that business engagement
efforts have in the mind of Americans today.5

Among the findings is the fact that Americans
expect corporations to be engaged in their communities
in ways that go beyond just making financial contribu-
tions. It is obvious that the demand goes much deeper
to include employees, quality products and services, and
an overall understanding of improving the world in our
own communities. Defining exactly what that means to
the various stakeholders and where corporate responsibil-
ity stops and government or civil society’s responsibility
starts is challenging (Figure 1).

Being acknowledged as “socially responsible” has
become a goal of global corporations. Many find them-
selves searching for a consistent and sustainable framework
for global engagement—one that adds value for both
the company and the global space in which they engage.
It is clear that global citizenship can reinforce the posi-
tive role of business in society and enhance profitability
in the long term.6

Investors, too, have a growing interest in this trend.
In recent years, the Johannesburg Stock Exchange, for
example, has provided its users with a socially responsi-
ble investment index.7

One of the greatest philanthropic efforts to further
economic development is, quite simply, to provide a job.
For Carlson, an American-founded company today
operating global brands, providing jobs and economic
growth to nearly 200,000 people all around the world
and business operations in more than 150 countries, the
development of social entrepreneurship and global cor-
porate citizenship is a fundamental part of everyday
activity.The ability to create such economic growth—
through direct employment or partnerships with socially
responsible companies—results in an improved economy
for both the company and the world in which it does
business.

Even outside the T&T industry we find examples
of a new approach to business partnerships.A case in
point:Woolworths’ CEO Michael Luscombe has made it
clear that the retail giant will “positively discriminate”
toward suppliers and business partners with a responsible
business practice in place.8 We see evidence that the
media and the general public are demanding the same.9

Today, one would be hard pressed to find a global
T&T company that is not engaged in socially responsible
activities beyond job creation. From corporate philan-
thropy and social investment to proper corporate gover-
nance and transparency, these have become de rigueur for
companies that desire to carry their brands into the
future.There is no turning back on these issues.

Integrative global citizenship: The model for the future
The great French philosopher Alexis de Tocqueville
observed that “In democratic countries knowledge of
how to combine is the mother of all other forms of
knowledge; on its progress depends that of all the 
others.”10

We need new models that combine the best of
society to improve society as a whole—models in which
business, governments, and civil societies understand and
respect each others’ roles and unique capabilities and
boundaries. But business isn’t alone in its responsibility
to social investment.Thoughtful leaders need to find the
beneficial intersection of business, government, and the
social society.

In a recent issue of Foreign Affairs, Klaus Schwab 
has taken an interesting look at the issues around global
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corporate social responsibility and has suggested the way
in which corporations—and the world—need to address
this new age of integrative thinking. He breaks down
the issue of business engagement into five key areas:
corporate governance, corporate philanthropy, corporate
social responsibility, corporate social entrepreneurship,
and global corporate citizenship.11

By looking beyond the board room in order to
contribute to global solutions, Carlson has discovered
that it is the integration of all five of these factors that
yields the greatest opportunity for impact and results for
employees, customers, partners, and the communities in
which business operations flourish. For its part, the
company has found a particularly unique mix of initia-
tives to make a meaningful contribution to business
engagement in what it calls integrative global citizenship.
Integrative global citizenship suggests that companies
must not only be engaged with their stakeholders, but
that they must also see themselves as stakeholders along-
side governments and civil society.

With corporate leaders thinking across broad busi-
ness sectors and developing public-private partnerships
to solve social problems, the T&T industry can help
provide for the stable development of democratic soci-
eties.A stable economy—with employment opportuni-
ties and financial stability—decreases the risk of negative
choices such as gang activity, terrorism, and sex trafficking.

In looking at corporate social responsibility,
Michael Porter, a Harvard Business School professor, and
Mark Kramer, managing director of FSG Social Impact

Advisors, wrote in the Harvard Business Review that 
corporations must engage in global issues while under-
standing that the business community cannot on its own
solve global problems such as poverty, poor education,
and inadequate health care. Governments and multilateral
organizations cannot be discharged from their responsi-
bilities to deliver such public goods.12 The key is to find
the proper niche for each entity to do what it does best
to support corporate social responsibility.

The model explained
On an enterprise-wide context, an innovative way to
work the issues of social responsibility into an integra-
tive global citizenship model can be illustrated through
the diagram shown in Figure 2.13

Education
At the earliest stages, philanthropic and volunteer efforts
should be aimed at youth at risk.With financial support
to organizations such as the US Big Brothers/Big Sisters
and the Knowledge Is Power Program (KIPP),14 compa-
nies are addressing the need for quality early education
and safety nets for our future generations.15

The impact of educational social responsibility at
the post-secondary level is worthy of note, as well.
Financial support to universities and training institutions
helps to build that pipeline for men and women who
will find new prosperity within the T&T industry.16
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For example, supporting industry-focused training
programs at the high school level such as that offered by
the United States–based Academy of Hospitality &
Tourism enables students to gain an understanding of
the connections that exist between their education and
the workplace.Academy teachers and industry mentors
provide students with the curriculum and guidance nec-
essary for rewarding careers.With more than 500 travel-
related companies participating as business partners, the
academy fosters the personal, analytical, technical, and
communications skills needed for a career path in hospi-
tality and tourism.17

Inclusiveness and social issues
As part of this new integrative model, the advancement
of women and the protection of children from sexual
exploitation in the T&T industry should be the hallmarks
of Travel & Tourism–related companies’ social responsi-
bility programs.18

Women
Social entrepreneurship and engagement for women is
part of a best practices effort within global companies to
expand roles for women. Carlson Women’s Advisory
Board, for example, pulls leading women from the local
community into the Carlson culture for a best practices
sharing of ideas and inspiration.19

Within the T&T industry, the past 20 years have
seen a significant increase in the participation of women.
The industry has also been a major factor in the war on

poverty in the lives of women, in particular. For most
developing countries it is the largest single export and
major driver of jobs, investment, and economic transfor-
mation.20 However, it is clear across the industry that at
the executive level there continues to be a dearth of
women in top roles. Outside the industry—for example,
with the International Business Council at the World
Economic Forum—the number of women members is
still small in contrast to the number of men.

The Global Gender Gap Report 2007, developed by
the World Economic Forum’s Women Leaders Programme
and supported by corporate partners, including Carlson,
intends to provide a guide for assessing successful poli-
cies that help improve conditions for women around the
globe both within the industry and beyond.The areas of
economic empowerment, political participation, and
educational attainment are the key indexes in determin-
ing the gap between men and women.21

The latest scores of the Gender Gap Report reveal
that, globally, progress has been made on narrowing the
gap between men and women in these key areas, but
more work is to be done to create truly inclusive soci-
eties.The continued engagement of women in the T&T
industry will only help close this gap long term and
provide for greater prosperity for women and their 
families.

From a purely financial perspective, efforts to sup-
port organizations such as Athena International help to
support and celebrate women leaders from all sectors of
society. 22
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Children
In pursuit of helping young people at risk, nonprofit
organizations such as the World Childhood Foundation
are dedicated to serving the most vulnerable children in
the world: street children, sexually abused and exploited
children, children trafficked for sexual purposes, and
institutionalized children, with a particular focus on girls
and young mothers.23 The World Childhood Foundation
supports more than 100 programs in 14 countries.
Prevention, intervention, and education are hallmarks of
these programs, which are found in urban, suburban, and
rural areas over the world.24

The growing clout of the ECPAT International
(End Child Prostitution, Child Pornography and
Trafficking of Children for Sexual Purposes) program to
combat child sex tourism is a testament to the impact
that industry-related social responsibility programs can
have on the lives of children around the world. Global
efforts to combat the commercial sexual exploitation of
children began more than a decade ago and continue to
focus the world’s attention on the problem.As a result,
there is greater awareness about the root causes of the
problem and work is being done to decrease the risk of
trafficking and child sex tourism involving the most
vulnerable among us.

The ECPAT Code of Conduct was initiated by
ECPAT Sweden in 1998 in cooperation with
Scandinavian tour operators and the UN World Tourism
Organization. Carlson was among the first and very
largest North American travel company to sign the
ECPAT Code, demonstrating its increasing awareness
and commitment to banning the exploitation of children
within the company, the industry, and the communities
in which Carlson operates.25

The Code encourages companies adopting it to
commit themselves to:

1. establish an ethical corporate policy against
sexual exploitation of children;

2. educate and train personnel to create awareness
of the problem and be more aware of possible
signs of the exploitation in both the country of
origin and travel destinations;

3. introduce a clause that repudiates sexual
exploitation of children in common contracts
with suppliers;

4. develop information and awareness-raising
materials such as catalogues, brochures, posters,
in-flight films, ticket slips, and home pages;

5. provide information to local “key persons” at
the destinations; and

6. report annually on the implementation of these
criteria.

The protection of women and children, along with
efforts at creating greater self-esteem and social power,
must continue to be an aim—and by-product—of the
T&T industry.

Wellness
Health care and wellness issues are at the forefront of
policy dialogues around the globe. Discussions at the
local, state, federal, and international levels are guiding
business and providing opportunities for integrative
solutions to one of society’s greatest challenges.

In 1988, leading Minnesota business leaders devel-
oped the Buyers Health Care Action Group.This group
is recognized throughout the United States for its inno-
vative, leading-edge approach to health-care purchasing.
The group’s newest initiative, Bridges to Excellence, is a
revolutionary pay-for-performance program providing
bonuses to doctors meeting high standards of care.

The introduction of innovative wellness programs
into the workplace demonstrates a company’s commit-
ment to employees and their lives.26 This might be
deemed social entrepreneurship by creating product
offerings that drive increased traffic while addressing a
public health issue. Innovative leaders should continue
to find ways to approach and affect these kinds of social
and economic challenges facing the world today.

Environment
The T&T industry is not immune from the growing
focus on global warming and the environmental impact
of human actions and development. In fact, innovative
leaders in the industry have long promoted socially
responsible development practices, particularly in emerg-
ing markets.

Destinations around the world are under pressure 
to create carbon-neutral experiences.Tourism is not
shrinking from its responsibilities, but rather is actually
responding through proactive behavior changes, tech-
nology, and policy development.

Discussions at the 2008 annual meeting of the
World Economic Forum spotlighted the efforts of the
industry thus far on the issue of climate change.A set of
proposed recommendations will be developed and
shared within the Gleneagles Dialogue at the 34th G8
Summit in To-yako, Japan, in July of 2008.27 The goal of
the industry is to put forth a business statement on how
the G8 governments can work with business to reduce
greenhouse gas emissions, thereby improving the global
environment.

Travel companies are helping clients to address
environmental issues by enabling travelers to make well-
informed decisions concerning their carbon footprint.28

A “carbon calculator” used at the time of booking
allows business travelers to calculate and compare the
carbon cost of transportation options. Post-trip reporting
enables travel managers to track carbon dioxide emissions
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and ultimately neutralize their impact through carbon
offsetting.

Other examples of integrative thinking around the
environment are reflected in Rezidor™’s Responsible
Business Program.29 In the Europe, Middle East, and
Africa (EMEA) hotel market, Rezidor has pioneered
solutions to the issues around responsible water con-
sumption, decreased non-recyclable waste output, and
reduced CO2 emissions. In addition, companies such as
Carlson and Rezidor are focusing on environmentally
sound building practices when it comes to hotel con-
struction.30

The next integrated leaders
To move forward in an accelerated fashion, we must
teach our future leaders how to think and act effectively
across sectors. How can this be accomplished when, in
fact, most educational systems around the world are sep-
arated by discipline? One may study business, public
affairs, political science, nonprofit management, or social
sciences. But, by and large, these are separate educational
tracks with little exposure to each other, even though
the problems with which they are concerned require an
interdisciplinary solution.Think of it: poverty, climate
change, terrorism, disease, and corruption cannot be
neatly “ascribed” to any one discipline for study, nor can
they be wholly “assigned” to government, business, or
society to solve on its own.

As pointed out in a Booz Allen Hamilton study,
“Leaders everywhere no longer express as much confi-
dence about the future as they once did. . . . The meth-
ods and tools that helped them succeed in the past no
longer work.The challenges they face—such as global
competitiveness, health and environmental risks, or inad-
equate infrastructure—can no longer be solved by their
organizations alone.And when they try to reach beyond
the boundaries of their own corporation, government
agency, or nongovernmental organization, there is no
clear pathway to success.”The authors conclude that
“the root cause of the challenges confronting these lead-
ers is complexity: the growing density of linkages
among people, organization and issues all across the
world … the winners are those who understand how to
intervene and influence others in a larger system they
do not control.We call this type of larger system a ‘mega
community’.”31

Those who are schooled and eventually employed
in a particular sector, such as travel or hotel management,
are often sorely unaware of the drivers, roles, and leverage
of the other sectors within this mega community. Each
graduate of these tracks emerges with his or her own
model of thinking, interpretation, and problem solving;
this model is not by nature aware or inclusive of other
sectors—in fact, it might even be combative.The result
is “model clash,” which is not helpful to new, innovative,
collaborative solutions.

In his book, The Opposable Mind: How Successful
Leaders Win Through Integrative Thinking, Roger Martin,
dean at the Toronto School of Business, points out that
“We often don’t know what to do with fundamentally
opposing models. Our first impulse is to determine
which is ‘right’ and by the process of elimination, which
is ‘wrong.’… by forcing a choice between the two, we
disengage the opposable mind before it can seek a cre-
ative resolution.”32

Carlson has chosen to contribute to the develop-
ment of a new kind of leader who can better affect
these solutions through the Center for Integrative
Leadership, a joint initiative between the Carlson School
of Management and the Hubert H. Humphrey Institute
of Public Affairs at the University of Minnesota in the
United States.The Center is dedicated to examining
and advancing a new vision for cross-sector leadership
so that it can be understood, taught, and deployed to
help solve some of the most challenging issues of our
time.

To accomplish this, the Center convenes thought
leaders and practitioners from diverse disciplines to con-
sider and propose new models and methods for dealing
with such complex issues as economic development,
health care, social issues, and international terrorism.33

The Center for Integrative Leadership seeks to develop
a new model—one focused on the cross-boundary,
coalition-building, and global approach to make a great
contribution to the university, business and society at
large.

In addition, a grant has been made to the innovative
and integrated leadership training for the World Economic
Program’s Young Global Leaders at the Harvard Kennedy
School in the United States.

Conclusion
In this increasingly complex and interrelated world, one
must find a way to develop and engage the “opposable
mind” in the problem solving of these challenges that
demands intense and thoughtful cross-sector collabora-
tion.As Rajat Gupta, former senior managing director
of the global consulting firm McKinsey & Company
and now a member of the Foundation Board at the
World Economic Forum, has observed,“The very best
solutions come when business, governments and civil
society work together.”34

In the 21st century, a new vision of leadership is
needed more than ever. Leaders from every sector must
integrate knowledge and talent from individuals in the
private, not-for-profit, and government sectors to advance
the common good.

The importance of value-based leadership from the
boardroom on down, and from the farthest reaches “in
the field” and back up, is critical.The T&T industry has
the great opportunity to enter communities once
unknown and unappreciated and share them with the
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world; at the same time it can improve the lives of those
working in the industry.That is a privilege afforded few
other industries and an opportunity that must not be
wasted.

There are actions that the industry can take right
now that are relevant to the challenges of today and will
have an immediate effect; there are also actions that can
be taken to ensure that the T&T industry remains effec-
tive and relevant for generations to come.The industry
—and innovative global leaders—must take responsibility
for what can be controlled and resolve to work intelli-
gently across sectors to create new solutions to improve
the common good.

Above all, integrative global citizenship in travel,
tourism, and hospitality asks organizations to be mindful
that actions today provide a window through which to
glimpse the world of tomorrow. Certainly, the future
always comes from the past and it will be here sooner
than anyone dreamed possible.

Notes
1 WTTC 2007.

2 WTTC 2007.

3 Schwab 2008.

4 Schafer 2005.

5 NCL 2006.

6 Schwab 2008.

7 De Cleene and Sonnenberg 2004.

8 Quoted in B&T Magazine/Australia 2007.

9 B&T Magazine/Australia 2007.

10 Alexis de Tocqueville, quoted in Democracy in America, 1835.
Available at http://xroads.virginia.edu/~HYPER/DETOC/
toc_indx.html.

11 Schwab 2008.

12 Porter and Kramer 2006.

13 This model has been developed by Carlson and is the basis of the
company’s daily operations.

14 Big Brothers Big Sisters is the oldest youth mentoring program in
the United States; KIPP is a nonprofit foundation with the mission
of building a network of public schools that prepares students to
succeed throughout their education and in the wider world.

15 Carlson is preparing young people for life, as well as preparing
young people for jobs in the hospitality industry. The company
also shares a commitment to teach the business leaders of
tomorrow how to effectively collaborate across sectors with 
government and civil society for the common good.

16 Carlson, in this spirit, supports the following universities and insti-
tutions: Johnson & Wales University (US), Cornell University (US),
the Conrad Hilton College and the University of Houston (US),
Niagara University’s College of Hospitality and Tourism
Management, and the Tourism Center at the University of
Minnesota. And in India, for example, Carlson is a major supporter
of RHW Schools, a training university for hospitality in Delhi and
Calcutta. The program—in its sixth year—is operated in conjunc-
tion with Brooks University in Oxford, United Kingdom, and has
been named one of the top five programs in India. The nearly 300
students have a 100 percent placement record in the industry, 70
percent of which expands outside of India.

17 Carlson financially supports the US-based Academy of Hospitality
& Tourism.

18 In Carlson’s case, this has meant visible and active leadership in
industry organizations from the firm’s Chairman and CEO, Marilyn
Carlson Nelson. Examples of her recent industry leadership roles
include:

• Millennium Chair, Travel Industry Association of America;

• Chair, National Women’s Business Council (advisory group
to the US congress and president);

• Vice-Chair, Travel and Tourism Advisory Board to the US
Department of Commerce;

• US presidential advisory panel concerning health care; and

• Co-founder of the World Childhood Foundation.

19 Attention to recruitment and retention has resulted in Carlson
being named to the Working Mother magazine’s (USA) 100 Best
Companies annual list, with Marilyn Carlson Nelson being named
“Family Champion.” In a socially responsible company, a commit-
ment to family and to caring is paramount.

20 UN Climate Change Conference in Bali, Indonesia, December
2007.

21 Women Leaders Programme, World Economic Forum;
http://www.weforum.org/en/Communities/Women%20Leaders/
index.htm.

22 This group’s mission is to support, develop, and honor women
leaders; inspire women to achieve their full potential, and create
balance in leadership worldwide (see www.athenafoundation.org).

23 The World Childhood Foundation was established in 1999 as a
joint effort of Carlson and Her Majesty the Queen of Sweden.

24 See the World Childhood Foundation, available at 
www.childhood.org.

25 The ECPAT Code of Conduct is available at www.thecode.org.

26 Even within individual hospitality brands, one can see the impact
of an innovative perspective on wellness. Carlson Restaurants
Worldwide, for example, has found a way to be a part of the well-
ness/consumer choice discussion with the introduction of “Right
Portion/Right Price.” Through smaller portions with a value-added
price cut for customers, restaurants such as T.G.I. Friday’s can
meet the needs of diners wishing to select healthier choices
while not limiting those who want a more traditional, casual din-
ing experience. Expanding menu items to include healthier items
and smaller portions is part of a socially responsible and creative
business approach to restaurant dining and consumer health.

27 See the Ministry of Foreign Affairs (Japan) G8 To-yako Summit,
available at http://www.mofa.go.jp/policy/economy/summit/
2008/index.html.

28 Carlson Wagonlit Tours (CWT) introduced a carbon calculator in
2007.

29 See Rezidor, available at www.rezidor.com.

30 See International Tourism Partnership, available at 
www.tourismpartnership.org.

31 Booz Allen Hamilton 2007.

32 Martin 2007.

33 See the Center for Integrative Leadership, University of
Minnesota, available at www.umn.edu.

34 Rajat Gupta in a speech to the UN General Assembly, September
14, 2005.
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CHAPTER 1.7

Too Hot to Handle? The
Hospitality Industry Faces 
Up to Climate Change
ALEX KYRIAKIDIS, Global Managing Partner, Tourism, 

Hospitality & Leisure, Deloitte

JULIA FELTON, Director, Tourism, Hospitality & Leisure, Deloitte

When the world’s political leaders gathered in Bali
recently to tackle the weighty issue of global warming
and to seek agreement on carbon consumption limits,
there were heated exchanges about the responsibilities
of governments, of businesses, and of individuals.
Naturally, the long-haul flights that brought many dele-
gates to the UN summit, plus their use of hotel accom-
modation, added to the ongoing debate about the
impact travel is having on climate change.

While politicians consider the “urgent global
response” they need to make—as defined by the 2006
Stern report1—it seems appropriate that this chapter
should focus on the hospitality industry’s own carbon
footprint, and on the way green strategies will impact
the way hotels operate in the future.We also consider
how changes to the world’s weather patterns will make
some destinations much more popular, while others will
see visitor numbers fall away.

How tourism measures up
Tourism’s contribution to human-induced climate
change has never been comprehensively assessed, but the
World Tourism Organization (UNWTO), in its paper
“Climate Change and Tourism: Responding to the
Global Challenges,” estimates that emissions from inter-
national and domestic tourism represented between 4
and 6 percent of global emissions in 2005. Tourism, in
this instance, is defined as “the activities of persons 
traveling to and staying in places outside their usual
environment for not more than one consecutive year 
for leisure, business and other purposes not related to
the exercise of an activity remunerated from within the
place visited.”2

The Travel & Tourism industry comprises three 
elements: transport, accommodation, and activities.
Although carbon dioxide (CO2) is the most frequently
measured output, other greenhouse gases resulting from
people’s activities make a significant contribution to
global warming. For example, transport—particularly
aviation, which has a greater warming effect because of
altitude—generates more emissions than accommodation,
but hotels still account for 21 percent of emissions, as
shown in Table 1. Here, we can see the carbon emissions
from global tourism’s three main components.

Transport of all kinds generated the largest propor-
tion of CO2 tourism emissions, at 75 percent.Air trans-
port accounted for 40 percent, followed closely by cars
at 32 percent.According to UNWTO estimates, an
average tourist trip generates 0.25 metric tons of CO2,
with long-haul flights being the major culprits.

Flights between the five major UNWTO regions
represent only 2.7 percent of all tourism trips, yet they
make up 17 percent of the global total.3 Contrast this
with coach and rail travel, which accounts for 34 percent
of all journeys but contributes only 13 percent of CO2

emissions.The simple message here is that if the world’s
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tourism industry wants to reduce its impact on the
environment, consumers should be encouraged to visit
neighboring countries rather than traverse the world.
However, this strategy would probably not be popular
with governments in Australia and New Zealand, who
want to drive up international tourism, or with China
and India, where emerging middle classes are getting
ready to spread their wings.

The winds of change
Weather is a defining factor when people choose their
holiday destination—are they looking for winter sun, for
instance, great skiing, or a cool climate as they wander
through historic ruins—and temperature has a marked
effect on the level of tourist spending. In many places,
the natural environment is the main attraction; in others,
a change in the weather can have a negative effect on
visitor numbers for some time to come. For example,
the lack of snow in Scotland and across the Alpine
resorts during the winter of 2006–07 damaged that ski
season’s profitability; if the changing weather patterns
continue, these locations will need to seek out alternative
activities in order to remain financially viable destinations.

Similarly, the rising number of hurricanes in the
Caribbean and along the coast of North America not
only has an immediate and disastrous impact on the
resorts and the local population; these weather patterns
are shifting traditional tourism demand. People who
used to go on vacation in the “hurricane season” are
now choosing to go in the milder shoulder period
instead, when the weather is more predictable. Looking
back to 1997, the massive flooding in Kenya caused by
El Niño brought misery to the region and held back
demand for safari vacations—a major source of income
for the country—during the winter months.

If we look at weather patterns in more detail, the
Intergovernmental Panel on Climate Change (IPCC)
has “very high confidence that the global average net effect
of human activities since 1750 has been one of warm-
ing” and that between 1900 to 2005, precipitation has
increased significantly in eastern parts of North and
South America, northern Europe, and northern and

central Asia but declined in the Sahel, the Mediterranean,
southern Africa, and parts of southern Asia.4 Heat waves
and heavy precipitation are likely to become more 
frequent.Tropical cyclones (typhoons and hurricanes)
will become more intense, with larger peak wind speeds
and more heavy precipitation and subsequent flooding,
as the sea surface temperature continues to increase.
However, although some places will get warmer, others
will become cooler and some will remain stable.We can
therefore expect to see winners and losers across the
world, depending on location, type of vacation the 
location can provide, and target consumer market.

Global warming is expected to have most impact
on the Northern Hemisphere, leading to more temperate
climates in Canada, the United Kingdom, Scandinavia,
and Russia.These destinations could increasingly attract
travelers seeking to escape the sweltering temperatures
forecast for parts of continental Europe and the United
States, and we may see more Northern Hemisphere
“locals” taking their holidays closer to home or opting
to visit places in the winter, rather than the summer,
when they are simply too hot to handle.

The United Kingdom exemplifies this trend per-
fectly, as scientific evidence points to warmer, drier sum-
mers and milder, wetter winters with increased risk of
severe flooding. Figure 1 reveals that annual temperatures
have been rising in central England for over a century,
but the pace of temperature change has quickened 
dramatically during the past 20 years. Figure 2 shows
that the biggest increases have been recorded during 
the autumn and winter.

Costa Del Scarborough
As the swing in temperatures is considerably larger in
the United Kingdom than elsewhere, it offers the UK
travel industry some interesting opportunities. For
instance, British holiday makers traditionally follow the
sun—so warmer weather domestically could keep many
more Britons at home, where they might have to fight
for space on the beaches with more continental Europeans
seeking to escape the sweltering Mediterranean summers.

This shift in demand calls for significant investment
in re-branding UK holiday resorts if “Costa Del
Scarborough” is ever to become a reality.The upgrading
of hotels, better restaurants, and improved facilities for
the more discerning traveler will be vital. Rising tem-
peratures could also change what activities are on offer.
Skiing in Scotland, for example, may be replaced by
mountain biking and walking holidays. Clearly, developers
and operators must factor climate change into their
business plans as they prepare for tomorrow’s consumers.

Storm clouds over the Med
The good news for the United Kingdom’s tourism
industry could come at the expense of overseas destina-
tions traditionally popular with the British, such as Spain.
Unless resorts along the Mediterranean coast create 
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Table 1: Emissions from global tourism in 2005

Emission source CO2 (metric tons) Percent

Transport subtotal 985 75

Air transport 517 40

Other transport 468 35

Accommodation 274 21

Activities 45 4

TOTAL 1,307 100

Total worldwide 26,400 —

Share (percent) — 4.95

Source: UNWTO et al., 2007.
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Figure 1: Central England rolling 10-year average temperatures (1900–2006)

Source: HadCET, 2006.
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Figure 2: Central England temperature variance by month, against a 1600s–1800s base level

Source: HadCET, 2006.
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air-conditioned infrastructures to equal those in the
Middle East, they will lose large numbers of holiday
makers in the summer months.

Alternatively, Mediterranean resorts may have to
adapt to much larger numbers of tourists arriving in the
winter months, when temperatures are more pleasant.
Florida and the Caribbean, meanwhile, could see a
decline in tourists from the United Kingdom, who may
see little sense in expensive, long-haul flights when the
sea is just as inviting off the southern coast of Britain.

Warmer seas may tempt more swimmers, but these
rising ocean temperatures, along with melting polar ice
caps, are contributing to rising sea levels in many parts
of the world, with disastrous consequences. Global aver-
age sea levels rose 1.8 millimeters per year in 1961,
increasing to 3.1 millimeters per year by 1993, with
projections for rises between 18 and 59 centimeters by
the end of the 21st century, hitting many areas econom-
ically reliant on tourism.5 Florida and the Caribbean are
likely to suffer more frequent and severe hurricanes,
similar to Hurricane Katrina that devastated New
Orleans in 2005. Elsewhere, retreating shorelines and
coastal flooding could lead to seaside property subsidence,
while erosion in tourist hot spots—such as Venice—will
exacerbate existing problems.

Climate change is also taking its toll on natural
beauty and the attractions that bring tourists to a coun-
try in the first place.Australia’s Great Barrier Reef, for
instance, one of the world’s most well known magnets
for visitors, is experiencing increased temperatures that
are bleaching the coral and killing it. Severe temperature
swings could also damage biodiversity by killing off
plants and animals that cannot cope with the changes.
The IPCC believes that approximately 20 to 30 percent
of plant and animal species could be threatened with
extinction if the temperature increase exceeds 1.5 to 2.5
degrees Centigrade.6 Large-scale and persistent changes
in Meridional Overturning Circulation (MOC) will
affect the marine ecosystem productivity, fisheries, ocean
CO2 uptake, and terrestrial vegetation.

Too much, or too little, water obviously affects
agriculture and any potential lack of food and water will
not only hit the local population, it will deter tourists; if
shortages lead to political unrest, tourists will stay away.

Obviously, some regions are more vulnerable to 
climate change than others, with mountain, island, and
coastal destinations, as well as nature-based tourism 
market segments, the most at risk.The Arctic region is
heating up twice as fast as the rest of the globe, and 
sub-Saharan Africa—already facing considerable climate
problems—will be particularly affected. Experts predict
between 75 million and 250 million people across Africa
will face water shortages by 2020; in some countries,
yields from rain-fed agriculture could be reduced by 
50 percent.7

While Africa has too little,Asia has too much. Some
mega deltas are very vulnerable, including several densely

populated cities built on the edge of rivers. Flooding in
Asia means an increase in water-borne diseases, with
serious health implications for local communities. Since
the hospitality industry relies heavily on local labor to
staff its hotels, if illness depletes the pool of available
people, hotel operations will suffer. Looking out to
2035, when temperatures globally could have increased
by more than 2 degrees Centigrade, we expect a great
deal of movement among regional populations.This
regional movement will also challenge the recruitment
practices of many hospitality companies.

Seeing the green light
Quite clearly then, tourism businesses need to prepare
for changes in climate.Tourists have the money, knowl-
edge, and time to adapt their behavior and they can
switch travel plans to alternative destinations or seasons,
or simply stay at home. But operators with large invest-
ments in fixed assets such as hotels, resort complexes,
and casinos don’t have that same flexibility, and they
have only a limited amount of influence on potential
visitors.Their tactics should therefore be based on green
and sustainable operations that will enable them to dif-
ferentiate themselves from their competitors and appeal
to environmentally aware tourists.This strategy is likely
to be more successful as consumers become less focused
on value for money and more concerned about being
eco-friendly.

Looking at how best to do this, it is worth consid-
ering six Going Green areas, highlighted by the Inter-
national Tourism Partnership, a program supported by
the United Kingdom’s Prince of Wales Business Leaders’
Forum.8 The program suggests that hotels can improve a
“triple bottom line” of economic, social, and environ-
mental management by working on these six elements.
After all, being “good” is also good for business.

Policy and framework
Reducing carbon emissions, first of all, needs commitment
throughout the whole organization, ideally underpinned
by a company environmental policy.A senior manager
or executive should lead the program within the organi-
zation, heading a green team comprising a representative
from each department. Staff will buy into the concept
only if there are clear measurements in place.

For example, the chief financial officer and president
of Continental European Lodging at Marriott,Arne
Sorenson, is co-chair of the company’s Green Council;
at the United Kindgom–based Handpicked Hotels, each
location has an Energy Action Notice Board that displays
the weekly cost savings on energy bills.At one of their
hotels, Nutfield Priory, the “Energy Police” have been
introduced. Led by the head housekeeper and financial
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controller, the team’s role is to alert colleagues when PC
monitors and other electrical equipment are left on.
First-time offenders get a yellow warning, followed by a
red sticker for second-time offenders and, finally, a “final
caution.”As a result, Nutfield Priory has managed to
reduce its annual energy costs by 30 percent.9

Staff awareness and training
No environmental policy will be successful unless staff
understand the need for change and are committed to
making it happen. Regular communications on how
every employee can make a difference, as well as progress
against targets, are essential in keeping staff engaged.
Being an environmentally aware employer can also help
recruit staff, as the Carbon Trust pointed out in April
2006, when it noted that “more than three quarters of
UK employees consider it important to work for a
company that has an active policy to reduce carbon
emissions.”10 Marriott’s head office in Bethesda, Maryland,
in the United States, is a leader in this respect and has
green ambassadors who train colleagues to adopt green
office strategies. Car sharing and vehicles with low
emissions are encouraged, with 30 designated parking
spaces for those with hybrid vehicles.

Energy management
Energy management is a big-ticket item for hospitality
operators, as it encompasses biodiversity protection,
hygiene, safety, indoor air quality, water and power usage,
and waste management.

With a typical occupied hotel room soaking up 218
gallons (825 liters) of water every day, good water man-
agement is high on the list and can make considerable
savings.The installation of water-efficient fixtures in rooms
has helped Fairmont Hotels cut its use of water by an
average of 31 percent;11 Marriott Hotels has reduced
spending by about 25 percent by opting for off-peak,
cold-wash laundry;12 and the Hilton Prague, in the Czech
Republic, has installed an innovative hot water recovery
system, which has reduced the energy needed to meet
the domestic demand for hot water by 40 percent.13

Lighting is another key area that can be effective in
helping hotels reduce their carbon footprint. In
Australia, incandescent lights have been banned and
hotels have switched to fluorescent lighting, which use
less energy. Marriott estimates that its “Re-Lamp” cam-
paign,14 which replaced 450,000 light bulbs with fluo-
rescent lighting in 2006, saved 65 percent overall on
guest rooms’ lighting costs.Additionally, replacing 4,500
outdoor signs with LED and fiber optic technology has
yielded a 40 percent reduction in energy used for out-
door advertising. Starwood Hotels & Resorts estimate
that changing the type of bulbs will cut energy used for
lighting by 75 percent, which will save the company a
considerable sum.15

Some hotels—including the Willard InterContinental
and the Fairmont Washington, both in Washington DC
—are considering using alternative energy sources, such
as wind power, to generate electricity. Guests at the Gaia
Napa Valley Hotel and Spa are encouraged to stay green
by checking real time readings of the hotel’s utility and
carbon dioxide emissions on display in the lobby.This
reminds guests to be environmentally aware, as surveys
suggest 60 percent of travelers leave their green habits
behind when they are away from home.16 The hotel also
installed an energy-efficient ventilation system at the
cost of US$800,000, but as this has cut costs by 26 per-
cent and the noise reduction is making guests happier,
the Gaia Napa believes the investment was worth it.

The French company,Accor Hotels, has become a
green pioneer with its agreement with the country’s
Agency for Environment and Energy Management
(ADEME).17 With ADEME’s backing,Accor intends to
fit 100 new hotels with solar panels over the next three
years.Already,ADEME has helped Accor install solar
energy collectors to produce hot water in 24 hotels, as
well as investing in a photovoltaic system for generating
electricity in the Ibis, Porte de Clichy.

Another excellent example of smart thinking 
is the eco-friendly air-conditioning system at the
InterContinental Thalasso Spa Bora Bora, which opened
in May 2006 and is accessible only by boat.The system
is fed by a 2,400-meter pipeline, at a depth of 915
meters, off the Bora Bora reef.

The pipe pumps extremely cold deep-sea water
through a titanium heat exchanger, transferring it into a
fresh water circuit that powers air-conditioning in the
hotel.The system saves 90 percent of the hotel’s elec-
tricity consumption for air-conditioning, or 2.5 million
liters of oil per year.

The three Rs—reduce, re-use, and recycle—are
particularly relevant within the hospitality sector, given
that the average restaurant produces 22,727 kilos of
garbage a year. Every night, the average diner produces
about 1 kilogram of waste, mostly composed of beverage
and paper products, accounting for 65 percent of all
hotel waste. It is estimated that 95 percent of this could
be recycled or composted, but most is simply thrown
away.18 One of the reasons for this volume of waste is
that hotels built some years ago, just like our homes, are
not equipped to have multiple garbage collection points
so that paper, plastics, and glass can be segregated.
Starwood Hotels & Resorts and InterContinental Hotel
Group, however, are starting to encourage guests to
recycle in the hotel as they would do at home, and are
placing recycling bins in the guest bedrooms.

Fairmont Hotels and Resorts are providing china,
cutlery, and linen napkins rather than disposable items
and paper napkins, and have placed recycling stations in
all its meeting rooms, where whiteboards have replaced
paper flip charts.At the corporate head offices of some
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hotel operators, central recycling points on each floor
have replaced individual waste paper bins.

Purchasing
Choosing local, seasonal produce will help hotels cut
delivery costs, which will make an especially dramatic
impact when it’s estimated that, in the United States,
the average calorie travels 1,000 miles between farm 
and plate.19 Fairmont Hotels has introduced eco-cuisine
menus that feature local, seasonal, and organically grown
foods wherever possible; and in the United Kingdom,
London hotel—One Aldwych—is doing its bit to 
celebrate locally sourced, seasonal food. Its Taste Britain
promotions have proved very popular, and illustrate that
organic foods grown without chemicals are a healthy
alternative that helps the environment.

Both Hilton Hotel Group and Marriott Interna-
tional are being innovative in their choice of products to
replace the ubiquitous Styrofoam cup. Hilton Garden
Inns is replacing the 6.5 million nonrenewable
Styrofoam cups it uses each year with the ecotainer™—
an environmentally friendly coffee cup.20 The cup is the
only all-natural, hot-beverage paper cup to be coated
with a corn plastic. Making it requires less energy and
produces less greenhouse gases, while its corn-based
coating means it can be composted rather than sent to
land fill. Marriott plans to eliminate the 20 tons of
Styrofoam and plastic utensils it sends to landfill each
year by replacing them with products made of potato
(Spudware™), sugarcane, and cornstarch, which are all
fully biodegradable within 100 days.21

Hilton Garden Inns is also introducing 100 percent
biodegradable packaging for its soaps and shower caps in
guest rooms, and using a soy-based, 100 percent
biodegradable ink to print on the cartons.22

People and communities
Hotels are often integral parts of the local community,
with local people making up the bulk of the workforce.
Supporting projects and initiatives in the area therefore
makes a good deal of sense, both as an employer and as
an advocate for environmentally friendly behavior. In
2006, InterContinental Hotel Group signed an agreement
with long-standing partner Empresas Bern to open the
first Holiday Inn and School in Panama to help educate
and train the local community.Accor too is helping to
inform both guests and staff about energy conservation,
with its practical guide that lists a few simple actions
that everyone can take.The guide, in seven languages, is
distributed throughout the Accor worldwide network of
hotels. But the lead in this area is being taken by the
environmental brand “1” hotel, which is being launched
in 2008, by Starwood Capital.The company has pledged
that 1 percent of revenue from each property will be
donated to local environmental organizations.23

Destination protection
Since the natural beauty of many destinations is the rea-
son tourists visit, it is essential that the hospitality indus-
try does not disturb the flora and fauna while hotels are
being built and resorts developed.The building of the
InterContinental Thalasso Spa in Bora Bora, mentioned
earlier, is a good example of eco-friendly development.
All construction materials were shipped in at high tide
to keep disturbance to the coral reef to a minimum.
Across the world, there are many examples of hotels
using furniture that is locally sourced and made by local
craftsman—which is another way of preserving the status
quo. Using local art also supports the indigenous culture.

Meeting customers’ expectations
How green is my hotel? It is a question that more and
more holiday makers are asking. In 2005, a survey for
United States–based Kimpton Hotels & Restaurants
found that 16 percent of guests choose to stay in its
properties because of the company’s environmental
practices.24 This research is backed by the Natural
Marketing Institute, which has developed an innovative
way to categorize consumers based on their attitudes
toward health, wellness, and sustainability.

In 2007, 19 percent of the US population was said
to have a “lifestyle of health and sustainability” (LOHAS)
compared to the 17 percent who were not concerned
and did not demonstrate any environmentally responsible
behavior (see Figure 3). Other conscientious consumers,
known as the “naturalites” (who are focused on natural/
organic consumer packaged goods with a strong health
focus), add to the growing number of people whose
booking and buying habits are influenced by environ-
mental attitudes.This market segment typically includes
people from the higher socioeconomic groups, who
have more disposable income and are therefore very
attractive to hotels and other businesses.

Almost 90 percent of people who responded to a
survey of 2,000 customers carried out in the United
Kingdom by Travelodge believe that hotels and tourism
companies have a responsibility to operate in a way that
protects the environment. Interestingly, 54 percent of
guests want to offset the carbon emissions from their
next stay. One way they can do this is through the
TravelGreen Mini Green Tags, but these are currently
only available in the United States.The tags cost US$1
and equate to 15.3 kilos of greenhouse gas emissions,
representing 24 kilowatt hours of electricity supplied by
new wind and solar power.This equals 100 percent of
the energy consumed during one night in an average
hotel.25

Leading Hotels of the World is another organization
encouraging guests to support greener travel, through
Sustainable Travel International (STI).The Leading
Green Initiative is a carbon-neutral program whereby
the company will directly absorb the cost to offset
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guests’ energy consumption for stays in any of its 440
hotels worldwide. For every night a guest stays in one of
its properties, Leading Hotels will donate 50 US cents
of the average room rate to STI.26 This equates to 100
percent of one night’s energy consumption at one of its
hotels.

Once guests know about a hotel’s environmental
initiatives, they are keen to join in, according to the JD
Power and Associates 2007 North America Hotel Guest
Satisfaction Survey.27 This survey found that 73 percent
of hotel guests are willing to participate in a hotel’s
green program, so PR and marketing activities that raise
awareness of environmental schemes are likely to bring
in more customers.An example of this happening is the
86-room Orchard Garden Hotel in San Francisco. It
opened in the late winter 2006 and incorporated envi-
ronmental designs from day one.These included large
recycling cans, designed to look like furniture and creat-
ed from sustainably grown and harvested maple.

Although consumers seem to be keen to stay in
environmentally friendly hotels, other research suggests
that almost 60 percent of frequent travelers admit to
dropping their “green routines” when away from home.
Recent research by STUDYLOGIC for Starwood Hotels
& Resorts confirmed that although 70 percent of people
try to conserve water at home, only 18 percent do the
same when they are in a hotel.28 Similarly, 63 percent of
people say they are more likely to leave a light on when
they leave the room, and 70 percent of travelers open a
new mini bottle of shampoo and conditioner each time

they shower. Encouraging guests to adopt an “eco-
etiquette” when traveling is therefore essential for any
hotel that wants to reduce its carbon footprint.

Focus areas for environmentally aware hotels
include reminding guests to unplug electrical appliances,
such as mobile phone chargers and laptops, when not in
use and to keep an eye on heating or air-conditioning.
Most hotels already offer guests the opportunity not to
have linen and towels changed daily, and remind them
to turn off the lights when they leave the room, but
there is more that could be done.

New standards and new brands
A recent survey of 200 hoteliers by Hotels magazine
concluded that 51 percent of respondents had incorpo-
rated sustainable or green concepts into their recent
building and renovation projects, and 33 percent intended
to do so in the near future.29 However, the straightforward
driver here tends to be energy management. Key players,
such as Marriott, Starwood, Hilton, and Wyndham, are
therefore seeking to establish standards that incorporate
the wider issue of environmental impact, so that new
hotels are designed to be more eco-friendly and energy
efficient.

Fortunately, there are already green building prac-
tices that cover the environmental impact of the initial
construction, as well as the upkeep and maintenance
throughout the life of the building, which the hotel
industry can adopt.These have been defined by the
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Figure 3: LOHAS consumer segmentation (2007)

Source: Natural Marketing Institute, 2007.
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Leadership on Energy and Environmental Design
(LEED), an organization of professionals who are skilled
in developing environmentally friendly and sustainable
buildings; Marriott has already built its first LEED-
certified hotel.

The construction of The Inn & Conference Center
by Marriott at the University of Maryland University
College in Adelphi, Maryland, in the United States was
overseen by three regional directors of energy and three
architects certified by the US Green Building Council
(USGBC) for LEED.

There is a perception across the hospitality industry,
as in many other industries, that sustainable develop-
ments are more expensive. CoreNet and Jones Lang La
Salle’s survey revealed that 77 percent of real estate
developers expected to see a premium charge for 
sustainability, which most of them thought would be
around 5 percent.30 In reality, the costs of incorporating
sustainable designs are falling relative to conventional
construction costs.

The USGBC estimates that the cost of going green
in new building development can be negligible to neu-
tral, if environmental concerns are part of the project
from the outset.There are many ways to incorporate
green practices into a development, including

• using energy efficient appliances;
• using sustainable building materials;
• using recycled materials for building;
• using materials manufactured with reduced or no

toxic chemicals;
• using energy efficient light bulbs, such as compact

fluorescent bulbs;
• implementing energy management systems that

lower power use and maximize off-peak periods; and
• incorporating water-conserving devices.

These practices will all have been incorporated into
the innovative hotel concept—announced in October
2006 by Starwood Capital Group’s Barry Sternlicht—
that breaks new ground in the hospitality industry.“1”
Hotel and Residences is set to become the first luxury,
eco-friendly hotel brand; and it will combine the best of
sustainable architecture and interior design with impec-
cable service and luxurious comfort.“1” will meet green
construction and operating principles and minimize the
consumption of natural resources, in full compliance
with LEED.And, as mentioned earlier, 1 percent of its
revenue will support local environmental organizations.

The first “1” hotel should open in Seattle in late
2008, with other properties planned for Mammoth
Mountain, California; Scottsdale,Arizona; and Fort
Lauderdale, Florida.The initial properties will be new
builds, which should make it easy to incorporate green
design features. Perhaps the most challenging project for
Starwood Capital in this new venture will be in Paris,
where the company will be renovating an historic

building. It will be interesting to study the return on
investment for older hotels being renovated in this way.

Starwood Hotels & Resorts is also incorporating a
range of smart, environmentally friendly design features
in its latest brand—ELEMENT—which is an extended-
stay concept.These features include

• shampoo and conditioner dispensers, to eliminate
multiple mini bottles and significant wastage;

• low-flow sink faucets and dual flush toilets;
• eco-friendly materials—for example, carpets and

cushions made from recycled content, and works of
art mounted on a base made from recycled tires;

• low VOC paints, to improve the air quality for both
guests and staff;

• recycling bins placed in all guest bedrooms;
• compact florescent light bulbs that replace 

incandescent light bulbs—an energy saving of 
75 percent; and

• biophilic design, to maximize natural light in the
hotel, helping guests to connect with the outdoors.

These features are intended to make it easier for
guests to maintain a greener lifestyle away from home,
thus minimizing their impact on the environment.
European hotels are also taking pioneering steps in 
the same direction.The Scandic Linkoping City has
been built in accordance to Scandics Standard for
Environmental Refurbishment and Construction
(SEREC), and Scandic has recently won the Sustain-
ability Award at the European Hotel Design Awards for
the chain’s significant contribution to the environment.

Another green-aware hotel is the Radisson SAS
Hotel in Tallinn, Estonia, which has been designed to
minimize wastage and maximize resource efficiency.
Meanwhile, United Kingdom–based Apex Hotels,
which operates five city center properties, has employed
an architect to ensure that all its hotels meet low carbon
emission standards.

The importance of benchmarking
As with any initiative, hoteliers won’t know how much
progress they are making without an accurate measure-
ment system in place. Currently, most companies bench-
marked their energy reduction progress against other
hotels in their portfolio. For example, at Colorado-based
Xanterra Park and Resorts, the company tracks energy
reductions in terms of impact rather than costs. Its pro-
gram, known as Ecometrix, uses utility and haulage bills
to calculate its hazardous waste generation, resource
consumption, greenhouse gas emissions, and other 
environmental measures. It then divides the total by 
the number of occupied rooms to find the annual 
environmental impact per guest, and this is compared
across the group’s 22 properties.
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A number of the leading global hotel brands,
including Marriott and Accor Economy Lodging, use
United States–based Advantage IQ to develop detailed
cost matrices that pinpoint the monthly running costs of
an efficient building of any given size, age, and location.
By identifying the best and worst performers, manage-
ment can make informed decisions to save money.

Across Asia, some property managers at energy-
efficient hotels have extended the benchmarking concept
to compare energy usage in individual departments.
Robert Allender of Hong Kong–based Energy
Management Resources believes that, today, 25 percent
of new construction in Asia includes submeter installations
so that the energy consumption of various departments
or even individual guest rooms can be measured.31 The
Washington, DC–based Alliance to Save Energy believes
that submetering can save hotels between 5 and 10 
percent of their annual energy costs.

Hotels can compare their waste volumes and their
water and energy consumption and costs with that of
their peers through www.BenchmarkHotel.com, which
is run by the International Tourism Partnership.This
tool can be used in the three major climate zones, and
enables hotels to generate reports showing locally
adjusted key performance environmental indicators,
comparing them with industry best practice. Hotel
chains can generate companywide corporate reports by
climate zone, hotel category, and country.This informa-
tion can help their hotels make savings in water, waste,
and energy.

Most hoteliers would like to do more—not only 
to reduce running costs, but also to improve their 
green credentials.A good place to go for advice is the
online directory of environmentally oriented hotels:
www.EcoRooms.com.The directory’s board of advisors
includes several green heroes of the hotel world, who
have identified seven rigorous criteria that need to be
met in order to gain a place in the directory.These 
criteria cover

• cleaning products;
• paper products;
• amenity products, such as soap, shampoo, and hair

conditioner;
• linen and towel reuse program;
• recycling program;
• lighting; and
• high-efficiency plumbing fixtures.

The directory establishes consistency in what it
means to be green, and also raises the bar across the
worldwide hospitality industry. Initially, very few hotels
are expected to meet the minimum criteria for inclusion,
but the high standards will give many a goal to work
toward. Consumers can also visit the website to find
green hotels at their chosen destinations.

Conclusion
There is no doubt that the issue of climate change is one
that faces everyone—not just the world leaders in Bali,
and not just the green parties, and not just those in coun-
tries where water shortage is already a problem. It will
affect the hospitality industry on a number of different
levels, which can be summarized in the following list:

• Direct impacts. Climate is the principal driver of
global, seasonal demand, and it directly influences
operating costs, including heating and cooling,
snowmaking, irrigation, food and water supplies,
and insurance costs.The weather influences the
attractiveness of different locations, adding to the
competition between destinations and—ultimately
—profitability.

• Indirect environmental change impacts. These
indirect impacts include changes in water availability,
biodiversity loss, reduced landscape aesthetic, altered
agricultural production, increased natural hazards,
coastal erosion, damage to infrastructure, and
increased incidence of vector-borne disease.

• Indirect societal change impacts. The Stern
report concluded that unmitigated climate change
could reduce consumption per capita by 20 percent
by the late 21st century, which would reduce the
discretionary wealth available to consumers and
potentially affect their propensity to travel. Climate
change could cause political unrest, particularly in
countries where sources of food and water become
threatened.

• Destination vulnerability hotspots. There will
be winners and losers as new tourism destinations
emerge in line with shifting weather patterns.

• Destination-level adaptation. Tourists have the
most adaptive power in the relationship of tourist
and destination because they can choose not to
travel or to select another destination. Suppliers of
tourism services and operators at the destination
have less adaptive capability, although recent events
have shown how resilient the industry can be to
shattering events, such as terrorist bombings.

But what about the financial implications of climate
change? The industry seems to be divided among those
who believe green measures save them money, and 
others who see the green approach as an expensive one.
The perception varies when the view taken is short or
long term, and at the micro or macro level. If we take
the macro level first, and look at the big issue of global
warming leading to extreme weather, insurance premiums
are bound to rise along with water levels.Volatile weath-
er systems could throw umpteen problems at hotel
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operators, including interrupted power supplies, IT sys-
tems failure, and the need to evacuate guests.All these
call for stringent emergency procedures to be put in
place and tested. Soaring temperatures will make air-
conditioning a necessity rather than a luxury, and golf
resorts will pay more for irrigation.

At the micro level, many environmental initiatives
cut the costs of running a business while lessening its
impact on the planet. Looking after the laundry is a
good example.Today, only 75 percent of hotel guests
expect to have their towels and linen changed daily, and
reduced washing loads need less water and detergent, as
well as less energy to run the washing machines. Fewer
staff will need to spend time in the laundry and, if room
attendants don’t have to change the bed linen daily, they
can service more rooms. Green appliances may cost more
initially, but good design makes them less expensive to
run, as demonstrated by the Gaia Napa Valley hotel’s
earth-friendly ventilation system, mentioned earlier.

In a recent Deloitte study, Hospitality 2010, we
determined the five mega trends that would have the
most impact on shareholder value—brands, emerging
markets, people, technology, and the business model.32 As
research already mentioned in this paper proves, a green
brand can be good for business, because environmentally
aware travelers want to stay at hotels that care about
their carbon emissions. Importantly, investors are
increasingly adding businesses with green credentials to
their share portfolios, while employees are keen to work
for eco-friendly companies.The brand, or image, of a
hotel operator can therefore influence guests, staff, and
investors, and companies that are seen to be “good citi-
zens” will benefit from their green strategies.

This message was reinforced in Deloitte’s Travel
Industry Trends 2008, which notes that many hospitality
companies now understand the compelling financial,
regulatory, risk mitigation, and broader marketplace
opportunities of sustainability and are adapting their
business models accordingly.33 Environmental and social
responsibility is becoming a core business strategy, which
touches shareholders, consumers, retailers, suppliers,
employees, and government and nongovernment organ-
izations, as well as scientific and academic institutions.

Everyone engaged in tourism is anxious to see the
industry grow and prosper.The number of international
travelers reached a record 842 million in 2006 according
to the UNWTO, thanks to strong global economies,
governments investing massively in tourism infrastructure,
and some excellent marketing campaigns; and there’s no
sign of a slowdown. People’s desire to travel and to share
new experiences is stronger than ever, but this has to be
balanced with the need to protect the environment and
reduce every traveler’s carbon footprint.

While politicians debate the outcome of the UN
summit and how best to match individual aspirations to
see the world with the thorny issue of aviation emissions,
the time is right for the hotel industry to make sure its

own house is in order. By establishing best practices and
a system of benchmarking that ensures a uniform
approach, travelers will be able to sleep well at night—
knowing that the hotel they are staying in has built a
sustainable future.
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CHAPTER 1.8

What Is Driving Travel
Demand? Managing Travel’s
Climate Impacts
BRIAN PEARCE, Chief Economist, International Air Transport

Association (IATA)

The focus of existing policy aimed toward reducing
CO2 emissions from air travel, with measures such as the
United Kingdom’s recent doubling of air passenger duty,
has been on trying to manage air travel demand by raising
the cost of travel for passengers. Even the recent debate
on emissions trading in Europe has focused on the costs
it will impose on airlines and their passengers.This paper
presents new research that shows that policies aiming to
reduce emissions by managing demand by raising the
cost of air travel are likely to fail.Tourists are shown to
be very sensitive to prices for air travel on competing
airlines or to alternative destinations. However, at the
national or pan-national level, these choices cancel each
other out; the overall market is much less sensitive to
the cost of air travel. It is economic growth and incomes
that are found to be the key drivers of air travel demand,
and those drivers are expected to remain particularly
strong in the developing markets of Asia. Decoupling
emissions from travel growth needs to focus not on
demand management but on mechanisms to bring
about emission reduction measures from technology,
infrastructure, and operations.

The price sensitivity of airline passengers
In policy discussions about the sensitivity of airline pas-
sengers to the cost of travel there is an apparent paradox.
On the one hand, the boom in low-cost travel, the
transparency brought by the Internet, and the intense
competition on deregulated markets all point to an
increasing sensitivity of the passenger to price. On the
other hand, increasingly lower airfares, in real terms,
mean that the airfare is becoming a smaller and smaller
part of the total spent on a typical journey, implying a
reduction in passengers’ sensitivity to price.

The proportion of total spending on an overseas
visit by air will vary by country. In particular, airfares are
likely to represent a higher proportion of travel spending
in low-income countries that have air travel markets
that have not been liberalized. However, for the bulk 
of air travel in liberalized Organisation for Economic
Co-operation and Development (OECD) markets, the
example in Figure 1 is probably representative. In this
case, for UK residents traveling to Europe by air, the fare
now represents only around one-quarter of the total
cost of the visit.

Since travel for the purpose of tourism is not a
necessity, there are good reasons for believing the statis-
tical evidence that tourists are sensitive to the cost of
travel. If travel costs rise sharply, tourists may well decide
to take their holidays at home and not travel by air.
Commonly used price elasticity estimates suggest that
tourist arrivals will fall 15 percent for every 10 percent
rise in the cost of travel.1 That would certainly make
sense if the cost of a typical visit to Europe by UK resi-
dents rose from £550 to £633, leading to a 10 percent
fall in tourist numbers (Box 1).
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However, that is the price sensitivity of air passen-
gers to the total cost of travel. If the airfare component
of that cost rose 15 percent from £150 to £173, that
would represent a rise in the total cost of a visit to
Europe of 4 percent.A 10 percent fall in passengers as a
result of a 15 percent rise in the airfare (but a 4 percent
rise in total travel cost) would therefore represent a trav-
el demand price elasticity in respect of the total travel
cost of –2.5.This looks implausibly high.

Yet everyone in the Travel & Tourism industry knows
they are dealing with very price sensitive customers, and
that changing fares and prices does produce a large
demand response. How can this apparent paradox be
resolved?

Box 2 sets out a rather technical explanation of
why exactly the effect of airfares on passenger numbers
should be expected to be much less at an aggregate or
national level than at a route level.

Table 1 uses the same example to work through the
effects.

The effect of a 10 percent fare increase on both
routes (caused, for instance, by a rise in a national pas-
senger tax) would be to reduce the total traffic in the
market by 8 percent (the weighted average of the route
net effects), which is exactly what is implied by the
aggregate market price elasticity of –0.8. Using the
weighted average price elasticity of –1.5, on the other
hand, would incorrectly imply a 15 percent decrease in
aggregate air travel.
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Figure 1: Airfares represent a declining proportion of travel spending

Source: UK Office of National Statistics, International Passenger Survey 2005.

Av
er

ag
e 

sp
en

di
ng

 p
er

 v
is

it 
to

 E
ur

op
e 

by
 U

K 
re

si
de

nt
s 

(2
00

4 
B

ri
tis

h 
po

un
ds

)

■ Other expenses      ■ Airfare

The term used by economists to measure the sensitivity of
demand to price and income is elasticity. The price elasticity
of demand is commonly expressed as a measure representing
the percentage change in demand for a given percentage
change in price. For instance, a price elasticity of air travel
for leisure of –1.5 implies that if prices rise 10 percent, then
demand for air travel for leisure would fall 15 percent. Likewise
an income elasticity of 1.8 implies that if incomes rise 10 per-
cent, then demand for air travel will rise by 18 percent.

When demand is very sensitive to price—that is, when
a 10 percent price rise causes a greater than 10 percent fall
in demand, economists say that demand is price elastic.
When demand is relatively insensitive with a price elasticity
of less than –1 (e.g., –0.7) demand is said to be inelastic. We
use the terms sensitivity and elasticity interchangeably with-
in the text.

Box 1: Defining the sensitivity of travel demand to
changes in price and income
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This example considers the impact on outbound
leisure passengers, in which a rise in passenger tax will
affect all destination choices.That is not the case for
inbound tourists.The choice facing US residents in
traveling to destination A, say the United Kingdom, or
destination B, say Italy, will be significantly affected by
national passenger taxes. For instance, the recent dou-
bling of the UK passenger departure tax added roughly
4 percent to the cost of travel.This will have had a rela-
tively small impact (–3.2 percent) on UK residents

departing on overseas holidays, for the reasons set out
above. However, it will have led to a relatively large
impact (–6 percent) on the choice of US residents trav-
eling to the United Kingdom. Many travelers (2.8 per-
cent) will have been diverted to holiday in, say, Italy. In
total, this demand response would significantly limit the
effectiveness of national passenger taxes as a way of
managing demand or limiting the rise of greenhouse gas
emissions from air travel.

These of course are hypothetical elasticity examples,
though the doubling of UK passenger duty was an 
actual policy decision.To see whether the theory is 
in evidence in practical market experience, economic
consultants InterVISTAS, on behalf of IATA, undertook
new econometric research into travel markets in the
United States, Europe,Asia, and many other regions of
the world, using a variety of airfare and passenger data-
bases.What they found was indeed that the sensitivity 
of passengers to the level of airfares depends very much
on the level of the market being considered. In short, at
the level of competition between airlines or city-pair
markets, sensitivity to price is very high. But at the
national or regional level, air travel is relatively price
insensitive.This has important implications for climate
change policies aiming to manage demand by raising
the cost of air travel.

A review of the existing literature of previous stud-
ies on price elasticities shows a number of consistent
themes:

• All of the studies reviewed, spanning a period of
over 25 years, found that there was a significant
demand response to changes in airfares.The consis-
tency of this result strongly indicates that any policy
action that results in higher fares (e.g., passenger
taxes, increased landing fees) will result in a decline
of tourist numbers. Critically, however, the extent of
that decline will depend on a number of factors, as
discussed below.

• The review of studies also shows that, all other
things being equal, business travelers are less sensitive
to fare changes (less elastic) than leisure travelers.
Intuitively, this result is plausible—business travelers
generally have less flexibility and are less able to
postpone or change their travel plans than leisure
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The relationship between the price sensitivity at the aggre-
gate market level E and at destination-specific route levels
(own-price elasticity Eii and cross-price elasticity Eij) was
very well described in a study carried out by the UK CAA,1

where Si is the traffic share of destination i :

E = �iSi (�jEij)

A hypothetical example will help illustrate the implications
for policy. Assume there are just two routes for a national
market, A and B, with own-price elasticities EA = –1.5 and 
EB = –1.5. Own-price elasticities indicate, for instance, that a
10 percent rise in airfares just on route A would lead to a 15
percent decline in passengers on that route. Cross-price
elasticities are, say, EAB = 0.7 and EBA = 0.7. This means that,
for example, the 10 percent rise in airfares just on route A
would, as well as causing a 15 percent decline in passengers
on route A, would boost passengers on route B by 7 percent.
The price rise does not only suppress demand—it also
diverts it, which clearly affects the overall net impact. If both
routes have a market share Si of 50 percent, then the weight-
ed average national own-price price elasticity is –1.5. This
might suggest that a policy that raises the cost of air travel
nationwide by 10 percent would reduce air travel volumes by
15 percent. However, that conclusion would be wrong. To
see why, using the expression for aggregate elasticity above: 

E = SA (EA + EAB) + SB(EB + EBA) = 0.5 (–1.5 + 0.7) 
+ 0.5 (–1.5 + 0.7) = –0.8

This shows that the aggregate price elasticity is not –1.5 but
–0.8 in this example—that is, the reduction in passengers
that result from a 10 percent rise in airfares is not 15 percent
but 8 percent. This is a relatively inelastic or price insensitive
response, in contrast to what seems to be the current view
among many policymakers.

Note
1 UK CAA 2005.

Box 2: Why price sensitivity is lower at the level of
countrywide air travel

Table 1: Impact of fare increases at the route and 
market level

Effect on route A Effect on route B 
Change in airfare (percent) (percent)

10 percent rise in airfare A –15 +7
10 percent rise in airfare B +7 –15
Net effect –8 –8

Source: UK Civil Aviation Authority, 2005.
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travelers. Nevertheless, the studies do show that
even business travel will decline in the face of fare
increases, albeit to a lesser extent than leisure travel.

• Another consistent finding was that price elasticities
on short-haul routes were generally higher than on
long-haul routes. In part, this reflects the opportunity
for intermodal substitution on short-haul routes
(e.g., travelers can switch to rail or car in response
to airfare increases).

• One of the key issues considered was whether price
elasticities faced by individual airlines are higher
than those faced by the whole market.This seems
to be the case. For example, Oum et al. (1993) 
estimated firm-specific price elasticities in the
United States and found values ranging from –1.24
to –2.34—that is, they were highly price sensitive,
while studies estimating market or route price 
elasticities ranged from –0.6 to –1.8—that is, these
were less price sensitive. Moreover,Alperovich 
and Machnes (1994) and Njegovan (2006) used
national-level measures of air travel in Israel and 
the United Kingdom, respectively, and found even
lower price elasticity values (–0.27 in Israel and
–0.7 in the United Kingdom).

• Most of the studies also included income as an
explanatory variable of air travel demand. Clearly
the demand for air travel from individuals will
depend not just on its price, but also on the 
individual’s income.Virtually all of these studies
estimated income elasticities above 1, generally
between +1 and +2.This indicates that, even 
without declining real airfares, air travel will
increase at a higher rate than incomes or GDP.
So, for example, with an income elasticity of 1.8,
air travel demand will increase 18 percent for every
10 percent rise in incomes.This has important
implications for climate change policies seeking to
manage air travel demand by raising the cost of
travel.

InterVISTAS then carried out an econometric
analysis using three different datasets.The first was the
US Department of Transportation’s air travel database
DB1A, which takes a 10 percent random sample of all
tickets purchases in the United States for travel on US
airlines. Data from 1994Q1 to 2005Q4 was used for the
top 1,000 city-pair routes.The second dataset was the
IATA PaxIS Plus database, which captures transactions
data through IATA’s Billing and Settlement Plan (BSP)
and uses various estimates to address missing direct sales,
low-cost carriers, charter flight operations, underrepre-
sented BSP markets, and non-BSP markets.This gives
traffic and fares for routes around the world but for a
relatively short time series, from 2005. Finally, the UK

Office for National Statistics (ONS)’s International
Passenger Survey provided a random sample of outbound
leisure passengers from 2003Q2 to 2006Q2. Over 500
regression models were estimated on these datasets.

The literature review and econometric analysis
demonstrated that price elasticities vary depending on a
number of factors such as location, distance, and level of
market aggregation.When addressing policy issues,
determining the right price elasticity value to use
depends on the type of question being asked.The traffic
impact of higher travel costs on a given route that result
from a rise in airport landing charges requires a different
(higher) price elasticity that the traffic impact of an
across-the-board travel cost increase that results from a
passenger tax on all routes in a country, which requires a
lower price elasticity.

The price elasticities in Table 2 were developed by
InterVISTAS as a synthesis of the literature review and
econometric analysis.The approach taken was to develop
three base price elasticities to reflect the three levels of
aggregation (route, national, and pan-national level).
Multiplicative adjustors were then developed to adjust the
price elasticities to reflect specific geographical markets.

Base price elasticities were estimated econometri-
cally from a variety of databases:

• At the route level, estimates centered around a price
elasticity of –1.4, suggesting a high sensitivity to
price.The literature review found that price elastic-
ities at the route or market level ranged from –1.2
to –1.5.This was verified by InterVISTAS’ own
econometric analysis of the US DB1A where it was
possible to capture the effects of route substitution.
These regressions produced price elasticities in the
region of –1.4.

• But at the national level, estimates showed that air
travel demand is less responsive to price, with a 
relatively inelastic or insensitive –0.8.The econo-
metric analysis of all three datasets found that,
without the route substitution term, elasticities 
fell to around –0.8.This elasticity is essentially a
combination of the route’s own price elasticities
(the sensitivity of route demand to price on that
route) with cross-price elasticities (the sensitivity of
route demand to prices on other routes), when all
national routes have prices that vary in the same
way.The less elastic or less price sensitive result 
is consistent with observations that part of the
apparent market stimulation by low-cost carriers at
secondary airports involves diversion from primary
airports in the catchment area, or diversion from
trips on other routes.When this is controlled for,
low-cost carriers have a lower level of market 
stimulation, consistent with less elastic national
price elasticities.
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• At the pan-national level (e.g., the European
Union), estimates show that air travel demand is
even less sensitive to price, with a price elasticity 
of –0.6.This is because, as the number of routes
covered expands, the number of choices for passen-
gers to avoid any travel cost increase diminishes.
There is less opportunity for traffic to be diverted.

So the route price elasticity described above applies to a
situation where the price of an individual route changes.
For example, higher airport charges at the Paris Charles
de Gaulle Airport (CDG) would raise the cost of travel
from London, diverting leisure traffic to a destination
unaffected by the charge, such as Frankfurt.The national
price elasticity applies to a situation such as the doubling
of the UK passenger tax, affecting all UK departing
routes equally but leaving the cost of travel from else-
where in Europe unchanged. Pan-national price elastici-
ties would apply, for example, to the travel cost impact
of the proposed extension of the European Union (EU)
Emissions Trading Scheme to air travel, showing a very
limited impact on demand (though there would be
other mechanisms influencing the supply response).

The econometric analysis of the IATA PaxIS Plus
data found considerable differences between geographic
air travel markets:

• Within North America. This is our reference
point, with a price elasticity multiplier of 1. In
other words, the estimated price elasticities are not
adjusted in any way.

• Within Europe. The evidence points to traffic in
this region being more sensitive to price, with a
multiplier to be applied to the estimated price 
elasticity of 1.4.The reasons include shorter average
travel distances, other transport modes being avail-
able as substitutes, and a traditionally high charter
airline share now being converted to very low fare
low-cost carriers, pointing to a more price-sensitive
passenger.

• Within Asia. By contrast, the evidence suggests a
less price sensitive demand in this region, with a
multiplier of 0.95. Low-cost carriers are now
emerging in Asia but average distances are longer,
and the key middle class is still relatively small in
many markets in this region.

• Within sub-Saharan Africa. This region shows a
much lower sensitivity to price, with a multiplier of
just 0.6.These economies have a much smaller
middle class.Travel is concentrated with higher-
income individuals who will be less price-sensitive.

• Within South America. At the more price sensi-
tive end of the scale this region shows a multiplier
of 1.25.There is an emerging middle class making
the region more price elastic plus low-cost carriers
s are emerging in Brazil, Chile, and Mexico.

• Transatlantic. This market has long been developed
by low-fare charter airlines and shows a more
price-sensitive response than US domestic markets,
with a multiplier of 1.2.

• Transpacific. In sharp contrast, markets across the
Pacific Ocean show a much less sensitive response
to travel cost and have an estimated multiplier of
just 0.6.There are no transpacific charter services
and there remain markets with less liberal pricing
regulation.There are early signs of long-haul low-
cost carriers emerging, but at present this market
shows much less sensitivity to travel cost than the
US domestic market or the transatlantic market,
which serves a substantial middle class.

• Europe-Asia. This market shows a slightly less
price sensitive passenger than the US domestic
market, with a multiplier of 0.9.
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Table 2: Estimated price elasticities of passenger demand

Route/market level National level Pan-national level

Region Short-haul route Long-haul route Short-haul route Long-haul route Short-haul route Long-haul route

Within North America –1.5 –1.4 –0.9 –0.8 –0.7 –0.6
Within Europe –2.0 –2.0 –1.2 –1.1 –0.9 –0.8
Within Asia –1.5 –1.3 –0.8 –0.8 –0.6 –0.6
Within sub-Saharan Africa –0.9 –0.8 –0.5 –0.5 –0.4 –0.4
Within South America –1.9 –1.8 –1.1 –1.0 –0.8 –0.8
Transatlantic –1.9 –1.7 –1.1 –1.0 –0.8 –0.7
Transpacific –0.9 –0.8 –0.5 –0.5 –0.4 –0.4
Europe-Asia –1.4 –1.3 –0.8 –0.7 –0.6 –0.5

Source: Kincaid and Trethaway, 2007.
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The literature review also found research consistently
showing that price elasticities on short-haul routes were
higher than on long-haul routes. In part, this reflects the
opportunity for intermodal substitution on short-haul
routes (e.g., travelers can switch to rail or car in response
to airfare increases).Although the geographical break-
downs capture some variation by length of haul, there is
still considerable variation within each market.

On this basis, a multiplicative adjustor of 1.1 is esti-
mated to be necessary to adjust price elasticities for
short-haul markets. Note that this does not apply to the
analysis of transatlantic or transpacific markets, which are
entirely long haul with virtually no opportunity for
modal substitution.

The following examples illustrate how the price
elasticities in Table 2 were constructed and how they
can be used for various policy choices:

• To look at the demand impacts of higher travel
costs caused by extending the EU Emissions
Trading Scheme just to intra-EU travel—that is,
short-haul markets—the relevant price elasticity
would be derived as follows:

Base price elasticity –0.6 (pan-national) multiplied
by 1.4 (intra-Europe geographic multiplier) multi-
plied by 1.1 (short-haul multiplier), which equals
–0.92. So a 10 percent rise in intra-EU travel costs
would lead to a relative inelastic 9.2 percent reduc-
tion in air travel.

• To look at the impact of the doubling of UK pas-
senger tax on transatlantic traffic, the price elasticity
would be derived as follows:

Base price elasticity –0.8 (national) multiplied by
1.2 (transatlantic geographical multiplier), which
equals –0.96. For outbound traffic from the United
Kingdom, this implies the resulting 3.7 percent rise
in the cost of long-haul travel will cut demand by
3.6 percent. For inbound traffic from North
America, the United Kingdom represents only a 20
percent market share, so while the United Kingdom
will lose inbound tourists, many will just be diverted
to other destinations.

• To examine the impact of an increase in airport
landing fees on a particular short-haul market in
South America, the price elasticity would be
derived as follows:

Base elasticity –1.4 (market) multiplied by 1.25
(Intra–South America) multiplied by 1.1 (short-haul
multiplier), which equals –1.93.A 10 percent rise in
the airport landing fee would reduce passenger
numbers on short-haul markets serving that airport
by over 19 percent.

The full range of possible price elasticities is shown
in Table 2.The route- or market-level price elasticities
range from –0.8 to –2, depending on the geographic
market and length of haul.The national-level price elas-
ticities range from –0.5 to –1.2, while pan-national
price elasticities range from –0.4 to –0.9.

How income growth drives travel demand
If passengers are relatively insensitive to price at a national
aggregate market level, and even less so at a pan-national
level, this strongly suggests that falling real airfares have
not been the main driver of air travel growth.

Indeed, this is the conclusion reached in a recent
study of the well-established no-frills sector in the
United Kingdom where, since the mid-1990s, airfares
have fallen substantially as a result of the increasing share
of no-frills airlines.That study concludes that the no-frills
sector had a major impact on the industry and took
market share from incumbent airlines, but “[d]espite the
spectacular growth of no-frills carriers in the UK, and
the perceptions about the impact they have had on 
travel habits, there has been little change in long-term
aggregate passenger traffic growth rates.”2

Falling real airfares have been critically important in
passengers switching from one airline to another, and
from one destination to another. However, airfares seem
to have been much less important in driving aggregate
national-level air travel or tourism growth.

There are a number of other non-price drivers of
air travel, including market liberalization and globalization.
However, the growth of incomes and wealth, often
proxied by GDP, has been found to be the fundamental
driver of the demand for air travel.

As expected, income elasticities—that is, the sensi-
tivity of air travel demand to incomes—were consistently
found to be positive and greater than 1.This suggests
that, as households and individuals get more prosperous,
they are likely to devote an increasing share of their
incomes to discretionary spending such as air travel.The
responsiveness of passenger demand to incomes is greatest
for developing-country travel markets, where the average
income elasticity is around 2. So for every 10 percent
rise in GDP or incomes, air travel demand will increase
20 percent in developing-country markets, all other
things being equal.

There is some evidence that income elasticities
decline as countries become richer and markets mature.
The evidence points to developed-country travel markets
having income elasticities around 1.5—that is, travel
demand rises 15 percent for every 10 percent rise in
GDP.

However, there are variations around this average.
For the US travel markets, income elasticities are higher,
though not as high as for developing countries (Table
3).This suggests that many passengers view travel to and
within the United States as more desirable and less
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budget-oriented than travel in Europe and other devel-
oped economies.There is also evidence that long-haul
journeys are seen by passengers as different, and more
desirable, than the more commoditized short-haul mar-
kets, and so income elasticities are higher for the former.

All together, the evidence on income elasticities
suggests that the expansion of economic activity and
incomes have been the principal drivers of air travel in
the past. During the past 20 years, global passenger traffic
has expanded 2.9 times, averaging an annual growth of
5.1 percent. During that same period, global GDP has
risen just over 2 times, averaging 3.7 percent economic
growth each year.That implies an average income elas-
ticity of 1.4, which is close to the average estimated
above for the developed economies, where most of the
air travel growth has taken place.

The implication is that economic growth can
explain virtually all of the expansion in air travel seen in
the past 20 years.The fall in real airfares has played a
part, but mostly in diverting travel between airlines and
markets rather than significantly boosting overall travel
volumes.And economic growth increasingly is taking
place in developing economies where income elasticities
are higher.As a result, the underlying drivers for overall
air travel growth are likely to remain strong.

Policy implications
The strong implication from this research is that policies
that seek to reduce aviation’s climate impacts by trying
to manage demand, through raising the cost of travel,
are likely to fail.At a national and pan-national level, air
travel is relatively insensitive to the cost of travel. Falling
real airfares seem to have played a relatively minor role
in boosting air travel during the past two decades.
Economic growth, particularly in the developing
economies, will continue to be the major driver of
increase demand for air travel.

Climate policies will need to focus on creating
incentives where there can be effective investment in
emissions reductions.The major potential would appear
to be on decoupling emissions from travel growth
through supply-side innovations, rather than trying to
manage demand through raising the cost of travel.

IATA’s four-pillar climate strategy,3 which was
endorsed by the Assembly of the International Civil

Aviation Association this year, focuses action on emis-
sion reduction measures from technology, infrastructure,
operations and those brought about by well-designed
economic instruments (Table 4).

It is clear from the analysis in this paper that, to
provide effective incentives to the various players along
the air transport value chain who can invest in emissions
reduction, we must look beyond simple economic
instruments that seek to manage demand by raising the
cost of travel for the passenger.

The research described shows how ineffective
instruments such as passenger taxes are for reducing
CO2 emissions.This is not just because demand is rela-
tively price insensitive at a national and pan-national
level. It is also because raising the cost of travel for the
passenger does nothing to provide incentives for the
manufacturer to produce new airframes or engines,
nothing to incentivize the fuel company to produce a
clean fuel, nothing to incentivize the EU to implement
a Single European Sky, nothing to incentivize air navi-
gation service providers (ANSPs) to straighten routes
and reduce stacking, nothing to incentivize airports to
reduce taxiing emissions, and nothing to incentivize air-
lines to improve operations and renew their fleet.

Emissions trading can be more effective than pas-
senger taxes or charges, if well designed. Because it is
linked directly to emissions, it incentivizes operational
and fleet improvements. If well designed to be open to
trading with other industries and global, it allows the
reduction of CO2 emissions to take place in industries
where reductions are most efficient. However, even
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Table 3: Estimated income elasticities of passenger demand

Route/market level National level

Short-haul Medium-haul Long-haul Ultra long- Short-haul Medium-haul Long-haul Ultra long-
Economy route route route haul route route route route haul route

United States 1.8 1.9 2.0 2.2 1.6 1.7 1.8 2.0
Developed economies 1.5 1.6 1.7 2.4 1.3 1.4 1.5 2.2
Developing economies 2.0 2.0 2.2 2.7 1.8 1.8 2.0 2.5

Source: Kincaid and Trethaway, 2007.

Table 4: The effectiveness of existing economic 
instruments

Emission Emissions
cut measure Player Passenger tax trading 

Technology Manufacturer No impact No impact
Fuel company No impact No impact

Infrastructure Government No impact No impact
ANSP No impact No impact
Airport No impact No impact

Operations/fleet Airline No impact Impact

Reduced demand Passenger Minor impact Minor impact

Cuts elsewhere Other industry No impact Impact

Source: IATA.
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emissions trading has little impact on the key technology
and infrastructure pillars.

Effectively decoupling emissions from air travel
growth will require policymakers and the industry to
look beyond simple economic instruments.Technology
progress will require collaboration across the value chain
and across countries. Governments will need to play a
role in funding fundamental research. Political will is
perhaps one of the most important mechanisms for
delivering emissions reductions from infrastructure
improvements.The lack of implementation of a Single
European Sky is one glaring omission in policy action
to reduce emissions from air travel. IATA is actively pro-
moting collaborative efforts on technology and is lobby-
ing hard for governments to improve infrastructure. On
the operations front, there is a major initiative to spread
best practice. More needs to be done in the face of the
challenge of climate change, but the airline industry is
already stepping up its efforts with a bold vision of zero
emissions and an important future milestone of carbon-
neutral growth.4 The key lesson for both policymakers
and the industry is to look beyond simple economic
instruments for mechanisms to bring about an effective
reduction in emissions from air travel.

Notes
1 Gillen et al. 2003.

2 UK CAA 2006.

3 IATA 2007.

4 IATA 2007.
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CHAPTER 1.9

Measuring the Environmental
Impact of Travel: 
Business Intelligence for
Informed Travel Choice
RICHARD H. FLY, Strategic Communications Consultant, Travelport

With

NIGEL COUZENS, Marketing Manager for Global Markets, Travelport

GORDON WILSON, President and CEO, Travelport GDS

When you can measure what you are speaking
about, and express it in numbers, you know some-
thing about it; but when you cannot measure it,
when you cannot express it in numbers, your 
knowledge is of a meager and unsatisfactory kind.

—Lord Kelvin (1883)

It is common wisdom in business that you do what you
measure. Benchmark data provide the foundation for
well-designed goals and objectives, and regular measure-
ment against those objectives tells you just how much
you have achieved. It’s all about generating greater busi-
ness insight and intelligence.

When businesses venture into the realm of science—
as they do when they seek to assess their impact on the
environment—measurement becomes especially critical.
Data lead to information, information leads to knowl-
edge, and knowledge leads to action—or at least to the
context for action.

One of the big challenges for businesses and 
consumers today is to gather more data and business 
intelligence about their impact on the environment,
and especially—at a time when climate change has
become the world’s most urgent environmental issue—
about their carbon footprint.

Measurement usually starts with direct emissions of
carbon and other greenhouse gases—from energy use,
manufacturing processes, and company-owned vehicles
and aircraft, to name a few. But more and more compa-
nies, along with a growing number of consumers, want
better information about the indirect emissions for
which they are responsible, particularly the carbon 
emissions related to business and personal travel.

This desire for information has the potential to
reshape the travel policies companies set and the choices
companies and consumers make across a broad range of
decisions: how they travel; when and where they travel;
what airlines, hotels, and rental car companies they use;
where they hold meetings and events—even whether
they travel at all.

Companies are already demanding more data and
greater transparency on the environmental impact of
their travel from their suppliers and travel management
companies. Many of them need that information for
corporate reporting on greenhouse gas emissions as well
as to evaluate the impact of specific travel practices,
patterns, and policies.

Cost and convenience are still the key factors in
travel decisions, but the environmental impact of travel
—which will carry increasing costs of its own if carbon
taxes and other levies proliferate—is becoming an impor-
tant third factor for companies and individuals alike.

It’s an equally large challenge for the Travel &
Tourism (T&T) industry.The industry cannot advance
environmentally sustainable travel without a detailed
understanding of its impact on the environment today—
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particularly the impact of air travel.And it cannot serve
its customers without providing the data and the meas-
urement and business intelligence tools they need to
make informed travel choices.

The stakes are high both for the industry and the
many countries that depend heavily on the economic
benefits of Travel & Tourism.The United Nations World
Tourism Organization (UNWTO) estimated that there
were nearly 900 million international arrivals in 2007,
and predicted that arrivals will grow to 1.5 billion by
2020.Worldwide receipts from international tourism
reached US$733 billion in 2006, according to the
UNWTO, and approximately 75 countries earned at
least US$1 billion from international tourism.1

At the Second International Conference on Climate
Change and Tourism in October 2007, sponsored by 
the UNWTO and other organizations, delegates agreed
that “the tourism sector must rapidly respond to climate
change, within the evolving UN framework and pro-
gressively reduce its Greenhouse Gas (GHG) contribution
if it is to grow in a sustainable manner.This will require
action to:

• mitigate its GHG emissions, derived especially 
from transport and accommodation activities;

• adapt tourism businesses and destinations to 
changing climate conditions;

• apply existing and new technology to improve
energy efficiency;

• secure financial resources to help poor regions 
and countries.”2

Effective action to reduce GHG emissions has to
start with accurate measurement.

Demand for information
Demand is growing from businesses and travel manage-
ment companies around the world for tools to help
them measure their carbon emissions that result from
travel—and for good reason. On average, business travel
accounts for 15 to 20 percent of a company’s total 
emissions; for services companies this can reach as high
as 80 percent. Companies increasingly recognize that
environmental sustainability is good for business, and
they need accurate data gathering, calculation, and
reporting to help them manage their carbon footprint.

The importance of this information was evident in
a survey of corporate travel managers conducted in
2007 by Galileo, a leading global distribution system
owned by Travelport.The survey found that:

• 78 percent of corporations say their company will
have a formal environmental policy for business
travel by 2009,

• 84 percent say their organization will be measuring
its business travel carbon footprint by 2009, and

• over the next few years, corporations will give
greater consideration to the carbon implications 
of choosing suppliers.

In part, these findings recognize the growing 
pressure from government and the public to reduce
GHG emissions.“At the moment, unless you’re a very
large industrial manufacturer, you’re not necessarily 
regulated on the amount of emissions you can deliver in
the course of a year,” says Hugo Kimber, CEO of the
Carbon Consultancy in the United Kingdom.“But
that’s changing, and everybody has an eye on legislation
in this area.”

At the same time, more businesses are putting 
pressure on their suppliers.“More forward-thinking
international companies are going to start buying and
informing their purchasing choices not just on quality
and price but also on carbon,” says Kimber, whose
organization is working with Travelport on a carbon-
reporting tool.The most aggressive companies, he says,
are telling their travel management companies to provide
carbon reporting or lose their business.

Public opinion plays a role as well.A recent Carbon
Consultancy report for the International Institute for
Environment and Development cited a 2006 YouGov
poll conducted by the British Air Transport Associate on
attitudes toward aviation and the environment.The poll
found that “56 percent of respondents were concerned
about the impact of their flying on the environment,
whilst 82 percent were prepared to pay the environmen-
tal cost of flying, preferably through an international
scheme to control aviation emissions.”3

The baseline
Governments, nongovernmental organizations (NGOs),
online travel sites such as Expedia and Orbitz, and many
other groups now make carbon calculators available to
help consumers figure out their carbon footprint and to
provide advice on how to reduce their emissions or
where to purchase carbon offsets.To make them easy to
use, the calculators understandably limit the number of
variables involved.

That approach may work for individuals and house-
holds, but companies need more sophisticated business
intelligence to accurately measure and report their emis-
sions—not only from air travel but also from the hotels
they book, the resorts they use for meetings and events,
and the cars they rent.

Aviation
Several international organizations have developed 
estimates of the scale of aviation emissions.The
Intergovernmental Panel on Climate Change (IPCC)
estimated in 1999 that aviation produced 1.6 percent of
total world greenhouse gas emissions.4 Carbon dioxide
is the largest component of these emissions, which also
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include water vapor, nitrous oxide, and sulfur dioxide.
The International Air Transport Association (IATA) 
estimates that today aviation produces 2 percent of the
world’s carbon emissions.That compares to 23 percent
for the transportation sector as a whole.

These numbers are higher in individual countries
that have the highest levels of air travel.According to
the US Environmental Protection Agency, aviation
accounted for 3 percent of carbon emissions in the
United States in 2005.5 The UK Department of
Environment, Food and Rural Affairs (Defra) reported
that aviation represented 6.3 percent of UK GHG 
emissions in 2005.6

Although these numbers are small compared with
the emissions from power-generating facilities and vehi-
cles, the rapid growth of travel means that aviation is a
growing contributor to GHG emissions.The IPCC esti-
mates that aircraft fuel efficiency is growing about 1 to
2 percent a year, while annual air traffic is growing at 5
percent.This results in growth of 3 to 4 percent a year
in CO2 emissions.7

Adding to the complexity of measuring aviation
emissions is a factor known as radiative forcing, which
takes into account the fact that aircraft emissions take
place at higher altitudes and therefore have a greater
impact.The IPCC estimates the multiplier effect at 1.9
to 4.0. But the effect of radiative forcing is not well
understood, so it is currently left out of most calculations
of aviation emissions.

One important factor in aviation emissions today is
inefficiency in air traffic control systems. Europe, for
example, has 35 different air traffic control organizations,
making it difficult to optimize air routing and to reduce
the number of aircraft forced into holding patterns, a
practice that leads to more fuel consumption and
increased carbon emissions. In the United States, new 
air traffic control technology is needed to support more
efficient routing, spacing, and landing of aircraft.The
IATA predicts that carbon emissions from aircraft could
be reduced by 12 percent with more efficient air traffic
control.

There are two leading standards for measuring air-
craft emissions: Defra for the United Kingdom, and the
GHG Protocol Corporate Accounting and Reporting
Standard, which is widely used internationally.The
annexes to the Defra Company Reporting Guidelines were
originally issued in 2005 and revised in 2007.The GHG
Protocol Initiative is a partnership of businesses, NGOs,
governments, and other groups convened by the World
Resources Institute and the World Business Council for
Sustainable Development. Its standards were first published
in 2001 and were updated in 2004.

Both organizations provide emissions factors for air
travel and other forms of transportation based on a
range of distances, the most commonly used aircraft on
those routes, and typical load factors. Defra, for example,
provides the number of grams of CO2 per passenger

kilometer for domestic flights, short-haul international
flights (less than 2,000 nautical miles), and long-haul
international flights (more than 2,000 nautical miles).
The GHG protocol provides similar calculations for
short, medium, and long flights.

Carbon calculators based on these standards provide
reliable guidance to users. But, according to a report by
the Carbon Consultancy, a large number of carbon offset
companies offer calculators using their own datasets, and
some employ radiative forcing.“Calculations from carbon
calculators have been found to show variances of 300%
between the lowest and highest values,” the Consultancy
reports.“Such a variance in results does not facilitate
assessment of emissions and damages consumer/user
confidence.”8

Other transportation
The Defra standards and GHG protocols also provide
guidelines and calculators for automobiles based on engine
type (gasoline, diesel, and hybrid) and vehicle size, as
well as for rail and bus transportation.That may suffice
when setting broad, national standards, but more detailed
information will be needed by companies who want to
know the carbon emissions of the cars they rent or lease.

Hotels
There are no standards today for rating the carbon emis-
sions of hotels.A wide variety of groups—from Audubon
International to hotel associations and online travel sites
such as Expedia and Orbitz—are beginning to assess and
identify eco-friendly hotels. Orbitz, for example, is now
researching hotels with eco-friendly policies based on
whether they:

• use a natural source of energy (i.e., wind, water,
solar, bio-fuel);

• use environmentally friendly and safe products;
• contribute money from each hotel reservation to 

an environmental organization; and
• use energy-conserving devices.

And Audubon International’s Green Leaf Eco-Rating
Program takes into account energy efficiency, resource
conservation, pollution prevention, and environmental
management.

While many of these criteria affect carbon emissions
—the use of recycled paper and plastic versus new 
products, or local sourcing of foods and materials versus
long-distance sourcing—there is little information today
on the actual carbon emissions of hotels and resorts.“If
you look at a major hotel group for example, they may
have 40 different environmental pledges,” says Kimber,
“but in many cases they’re aspirational because there are
no measurements or carbon values attached to them to
demonstrate achievement.”

Companies and consumers need to have more con-
fidence in these ratings, and that means more accurate
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and transparent measurement of carbon emissions.And
hotels need better and more transparent measurement to
compete for the growing number of guests who are
making environmental sustainability a key factor in their
hotel choices.

Improving the measurement and accuracy of carbon
reporting
Standard measurement tools such as those provided by
Defra and the GHG Protocols are good and getting 
better. But standards, by their very nature, build on 
averages. Individual companies need more detailed and
accurate data to measure the carbon footprint from their
business travel.

Global Distribution Systems (GDS) are ideally 
situated to provide that kind of tool.The three largest
GDS companies process over a billion flight bookings
and tens of millions of hotel reservations and car rental
bookings annually around the world.They power all of
the major online travel agencies, the major corporate
travel management companies, and the self-booking
tools used by many corporations.

“Travel agencies and corporations use the GDS for
a wide array of information that enables them to make
informed choices about their travel, including schedules,
fares and rates as well as the facilities offered by travel
suppliers as part of the booking process,” says Gordon
Wilson, CEO of Travelport GDS.“Adding data on the
carbon emissions of various travel options is a relatively
simple and straightforward exercise, but also one that is
highly valuable.”

With that information available prior to booking,
travelers would be able to select airline A over airline B,
for example, based on the relative carbon emissions of
each option.The emissions will vary based on the route
taken, aircraft and engine type, and flying time (which
would generally make a direct flight more carbon efficient
than a flight with connections), as well as other factors.

“Corporations need this data not only to calculate
their own carbon footprint but to influence individual
traveler behavior at the point of booking,” says Wilson.
“This would significantly benefit every party involved in
the process by enabling informed travel choice not only
about routes and fares but about environmental impact
as well.”

Travelport GDS—which operates both the Galileo
and Worldspan brands—has been working with senior
industry leaders in the field of carbon management on a
carbon emission–reporting tool that could be easily
integrated into the existing GDS systems. To meet the
demands of corporate travel managers, the core data and
calculation logic must be robust, proven, and reliable—
and the tool must interface with a variety of carbon-
offset schemes deployed around the world.

Such GDS-based tools will serve the demand for
post-trip reporting, and will also show emissions data at
the point of sale, when demand from travelers is stronger.
The goal will be not only to focus on air travel, but also
to measure automobile, railroad, and hotel emissions.

Companies would have the option to receive Defra
or GHG Protocol Initiative values, which are based on
national averages, for corporate reporting.The more
detailed, refined values would be based upon a greater
number of datasets than the national averages, enabling
companies to receive more “real world” emissions data.
For cars, the emissions would be based on each individ-
ual vehicle type rather than an average for engine sizes
and fuel types.

The formula used to calculate emissions should
provide detailed air segment calculations, including dis-
tance, airline, seating configurations, class, aircraft type,
and load factor.These factors help calculate emissions
per flown seat based on airline- and aircraft-specific
data. It will also be important to show comparison
emissions data for both rail and auto on appropriate
routes to help customers determine the “carbon oppor-
tunity cost” of their travel choices. For one traveler, for
example, a single flight from London Heathrow to
Edinburgh might produce 87 kilograms of CO2 while
the same trip by rail would have produced 33 kilograms,
and by car 115 kilograms. (This comparison is based on
current Defra values.) Where two people are traveling
together, the car would be more efficient than the air-
craft, while rail would be the optimal carbon choice in
both cases.

A carbon-reporting tool with that level of detail
would allow customers to drill down on post-trip
reporting to produce reports on carbon emissions by
company, division, traveler, route, and airline.

“More and more companies also want pre-trip
reporting, which could be enabled via a GDS.With that
information, they can make more informed choices
about routes, airlines, and aircraft and adapt their travel
policies to balance cost, convenience, and carbon emis-
sions,” says Nigel Couzens, Marketing Manager for
Global Markets,Travelport.

High-quality calculations and the introduction of
additional variables will give companies the information
they need to make their travel policies even more effec-
tive.A company could set a policy, for example, that
prevents employees from traveling between New York
and Boston by air.And it could choose locations for
meetings and events based on the aggregate CO2

emissions of all the attendees flying to the event.
“Ultimately, it’s up to companies to decide what to

do with the data,” says Couzens,“but more accurate and
more transparent carbon-reporting tools will provide
them with far more options than they have today and a
foundation for making more informed choices about
environmentally sustainable travel.”
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The future of measurement
The Holy Grail of measurement will be the ability to
get accurate data on carbon values per airline seat, hotel
room, meeting room, rail seat, and auto.That will take
more data than are currently available.

Kimber says that achieving that kind of precision in
aviation emissions requires knowledge of an aircraft’s
exact fuel use under actual operating conditions.“If the
airlines were to report the amount of fuel they use on
certain routes and flights, all the questions of fuel con-
sumption methodology would go out the window.
When you know the fuel use, you can get precise emis-
sions calculations.” Baggage, cargo, and passenger load
also have an impact on fuel use, so it will be difficult to
calculate emissions down to the last gram.

More and more companies are beginning to ask
this question: If carbon emissions are important, do I
need to work with more environmentally efficient sup-
pliers—newer fleets, higher load factors, more seats per
plane—in order the reduce my carbon footprint per
passenger?

“In all areas of emissions reduction, including avia-
tion, behavioral change is a key element in achieving
objectives,” the Carbon Consultancy reports.
“Consumers are currently faced with a choice of flying
or not flying as a response to environmental concerns.
The absence of reliable and industrywide information
on carbon emissions values deprives consumers of the
opportunity to influence supply by focusing demand on
the most carbon efficient suppliers.”9

Work is underway by the Carbon Consultancy and
others to create hotel carbon values based on Scope 1
and Scope 2 emissions.These are emissions over which
businesses have direct control. Scope 1 emissions refer to
the direct combustion of fuel for boilers and vehicles.
Scope 2 emissions are those from purchased electricity,
steam, or heat.The goal is to calculate an emissions
value per lodging room and meeting room by subtype.
With that kind of information, hotels could be rated on
the emissions per room as well as the emission reduction
initiatives they have in place.

Travelers would also benefit from knowing the 
carbon values for the individual makes and models in 
a car rental fleet in order to make the most informed
and efficient choices. It is no coincidence that more
rental car companies are marketing the availability of
hybrid cars.

Business intelligence
Integrating carbon-reporting tools with booking infor-
mation from the GDS is just one example of the kind
of business intelligence that is becoming more and more
important to the travel industry.Travelport’s Shepherd
Business Intelligence, for example, assists airlines and
travel agents around the world with data processing 
and analytical tools that help them improve their fleet

planning strategies, pricing policies, distribution, and
sales and commercial relationships.

“It’s an extremely competitive market, and airlines
have very thin margins,” says Chris Colaco, Shepherd’s
senior vice president.“They can’t afford to make bad
decisions, and that means they need more information
at their fingertips.”

Recent data, for example, show that the growth in
traffic flows is strongest in emerging markets in Africa,
the Middle East, Latin America, and Asia. Growth is 
particularly strong in the BRIC nations—Brazil, Russia,
India, and China. Dig a little deeper into travel data on
those four countries and you find significant growth in
routes between China and Africa, between India and 
the European Union, and between Russia and the
Middle East.

The more data airlines and travel consumers have—
whether they are route information or carbon emissions
—the more informed decisions they can make.

Measurement and action
Measurement, of course, is just a means to an end. Data
do not change anything; action based on data does.

The risk for the industry—airlines, hoteliers, car
rental companies, tour operators, and travel agents
alike—is that people will begin to regard travel as a
major discretionary emissions source.There are already
calls for people and companies to cut back on flying, for
governments to halt construction and expansion of air-
ports, and for tourists to stay closer to home. In the
absence of alternatives, those voices will only grow
louder.

It is up to the industry to demonstrate its commit-
ment to environmentally sustainable Travel & Tourism,
and to communicate the importance of tourism to eco-
nomic development, cultural understanding, and peace
among nations. Environmental sustainability is as much
an opportunity as it is a challenge.As more and more
people make purchasing decisions that incorporate envi-
ronmental concerns, carbon efficiency has the potential
to be a competitive advantage for suppliers at all levels
of the T&T industry.

The Travel & Tourism industry is nearing a tipping
point where the combination of sophisticated measure-
ment and reporting tools and growing customer demand
for more sustainable travel choices are going to acceler-
ate the industry’s progress toward reducing carbon and
other GHG emissions.That’s good for the planet, good
for the industry, and good for travelers.

Notes
1 UNWTO 2007a.

2 UNWTO 2007b.

3 Kimber 2007.

4 IPCC 1999.
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5 US EPA 200.

6 Defra 2007.

7 IPCC 2007.

8 Kimber 2007.

9 Kimber 2007.

References 
Defra (UK Department of Environment, Food and Rural Affairs). 2007.

Passenger Transport Emissions Factors. Methodology paper,
June. Available at http://www.defra.gov.uk/environment/business/
envrp/pdf/passenger-transport.pdf.

IATA (International Air Transport Association). Climate Change. Available
at www.iata.org/whatwedo/environment/climate_change.htm
(accessed December 2007).

IPCC (Intergovernmental Panel on Climate Change). 1999. Special
Report on Aviation and the Global Atmosphere. A Special Report
of Working Groups I and III of the Intergovernmental Panel on
Climate Change. Available at http://www.ipcc.ch/ipccreports/
sres/aviation/index.htm.

Kahn Ribeiro, S., S. Kobayashi, M. Beuthe, J. Gasca, D. Greene, D. S.
Lee, Y. Muromachi, P. J. Newton, S. Plotkin, D. Sperling, R. Wit,
and P. J. Zhou. 2007. “Transport and Its Infrastructure.” Climate
Change 2007: Mitigation of Climate Change. Contribution of
Working Group III to the Fourth Assessment Report of the
Intergovernmental Panel on Climate Change, ed. B. Metz, O.R.
Davidson, P.R. Bosch, R. Dave, and L.A. Meyer. New York:
Cambridge University Press.

Lord Kelvin, W. T. “Popular Lectures and Addresses [1891–1894].” In
Bartlett’s Familiar Quotations, 14th Edition, 1968, p. 723a. 

Kimber, H. 2007. Taking Responsibility for the Impact of Aviation
Emissions. A Report for the International Institute for
Environment and Development by the Carbon Consultancy.
November. Swindon: UK. 

US EPA (US Environmental Protection Agency). 2007. Inventory of U.S.
Greenhouse Gas Emissions and Sinks: 1990–2005. Annex 1.
Washington, DC: Office of Atmospheric Programs.

UNWTO (UN World Tourism Organization). 2007a. Tourism Highlights,
2007 Edition. Madrid: UNWTO. Available at http://www.unwto.
org/facts/menu.html

———. 2007b. Davos Declaration “Climate Change and Tourism:
Responding to Global Challenges.” Second International
Conference on Climate Change and Tourism. Davos, Switzerland,
October 3. Available at http://www.uneptie.org/pc/tourism/
documents/Davos_Declaration.pdf.

World Resources Institute. 2005. Indirect CO2 Emissions from Business
Travel (Scope 3). Version 1.2. August. Washington, DC: World
Resources Institute. Available at www.ghgprotocol.org.

World Resources Institute and World Business Council for Sustainable
Development. 2004. A Corporate Accounting and Reporting
Standard, Revised Edition. Available at http://www.wri.org/
publication/greenhouse-gas-protocol-corporate-accounting-and-
reporting-standard-revised-edition#.

96

1.
9:

 M
ea

su
rin

g 
th

e 
En

vi
ro

nm
en

ta
l I

m
pa

ct
 o

f 
Tr

av
el

1_part1.pag  2/13/08  10:06 PM  Page 96

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



Part 2 
Country/Economy Profiles
and Data Presentation

2_part2A.pag  2/13/08  10:07 PM  Page 97

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



2_part2A.pag  2/13/08  10:07 PM  Page 98

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



2.1 
Country/Economy Profiles
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Algeria
Key indicators
Population (millions), 2006............................................................................33.4
Surface area (1,000 square kilometers) ...................................................2,381.7

Gross domestic product (US$ billions), 2006 .............................................113.9
Gross domestic product (PPP, US$) per capita, 2006 ................................7,747
Real GDP growth (percent), 2006...................................................................3.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,835...................1.5...................7.4
Employment (1,000 jobs).......................................................125...................1.4...................5.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,720...................6.3...................4.9
Employment (1,000 jobs).......................................................479...................5.4...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................1,443
International tourism receipts (US$ millions), 2005 ..............184

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................102 3.5
T&T regulatory framework ..............................................................................99 4.0

Policy rules and regulations..............................................................................83 4.0
Environmental sustainability ...........................................................................102 4.0
Safety and security .............................................................................................83 4.7
Health and hygiene .............................................................................................81 4.1
Prioritization of Travel & Tourism ...................................................................118 3.2

T&T business environment and infrastructure ............................................93 3.0
Air transport infrastructure ...............................................................................99 2.4
Ground transport infrastructure .......................................................................89 3.1
Tourism infrastructure ........................................................................................96 2.3
ICT infrastructure ................................................................................................95 2.0
Price competitiveness in the T&T industry.....................................................27 5.1

T&T human, cultural, and natural resources ...............................................98 3.5
Human resources ................................................................................................96 4.6

Education and training.................................................................................81 4.3
Availability of qualified labor ....................................................................101 5.0

Affinity for Travel & Tourism............................................................................117 4.2
Natural resources ...............................................................................................97 2.6
Cultural resources...............................................................................................55 2.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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This section presents two-page profiles for all the 130
economies included in the Travel & Tourism
Competitiveness Report 2008.

Left-hand page

Key indicators
The first section presents several key indicators that give
a sense of the size of the country and its economy.
Population and surface area figures are from the World
Bank’s World Development Indicators Online Database.
GDP numbers are from the International Monetary
Fund (IMF)’s World Economic Outlook Online Database.

Travel & Tourism indicators
The second section presents Travel & Tourism (T&T)
indicators that aim to provide a measure of the past,
current, and projected future activity of Travel &
Tourism in each an economy.This section is split into
two parts:

The first part presents data from the Tourism
Satellite Accounting Research carried out annually
by the World Travel & Tourism Council (WTTC).
Developed by the United Nations World Tourism
Organization (UNWTO), the Organisation for
Economic Co-operation and Development
(OECD), and Eurostat, the Tourism Satellite
Accounting (TSA) framework is a statistical tool—
including concepts, definitions, aggregates, classifica-
tions, and tables—that is compatible with interna-
tional national accounting guidelines and allows for
valid international comparisons.The TSA also
makes these estimates comparable with other inter-
nationally recognized macroeconomic aggregates
and compilations. Using the TSA approach,WTTC
estimates the current and projected future econom-
ic contribution of Travel & Tourism in terms of an
economy’s GDP and employment.WTTC defines
the T&T industry as a narrow perspective of T&T
activity that captures the production-side industry
contribution (that is, direct impact only).The T&T
economy is a broader perspective of Travel &
Tourism that takes into consideration the direct as
well as the indirect contributions by traditional
travel service providers and industry suppliers with-
in the resident economy.

This latter perspective is used when one wants
to understand the total impact of Travel & Tourism
on the resident economy. More information regard-
ing WTTC’s TSA Research, along with details on
the methodology and data, are available at
www.wttc.org/tsa1.htm.

The second part of the T&T indicators presents
data on international tourist arrivals and interna-
tional tourism receipts over the period 1995 to
2006. In some cases data are missing for particular
years.The graph shows all available data during this
period for each economy.The data for these indica-
tors were provided by the UNWTO.

The number of international tourist
arrivals, expressed in thousands, is the most com-
mon unit of measure used to quantify the volume
of international tourism for statistical purposes. It
includes exclusively overnight visitors—that is,
tourists who stay at least one night in a collective
or private accommodation in the country visited.
Same-day visitors are not included.The number of
arrivals does not necessarily correspond to the

How to Read the Country/Economy Profiles
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number of persons.The same person who makes
several trips to a given country during a given peri-
od will be counted as a new arrival each time.

International tourism receipts, expressed in
millions of current US$, are the receipts earned by
a destination country from inbound tourism and
cover all tourism receipts resulting from expendi-
tures made by visitors from abroad, on, for instance,
lodging, food and drinks, fuel, transport in the
country, entertainment, shopping, and so on.This
measure includes receipts generated by overnight as
well as by same-day trips. Receipts from same-day
trips can be substantial, as in the case of countries
where a lot of shopping for goods and services
takes place by visitors from neighboring countries.

Travel & Tourism Competitiveness Index
The third section of the page presents the economy’s
performance on the Travel & Tourism Competitiveness
Index (TTCI) and its various components. For further
analysis, the Data Tables at the end of the Report provide
detailed rankings and scores for each of the variables
included in the TTCI.

Right-hand page

Travel & Tourism competitiveness index in detail
This page presents the rank achieved by a country on
each of the indicators entering the composition of the
GCI. Indicators are organized by pillar. Please refer to
Appendix A of Chapter 1.1 for the detailed structure of
the TTCI.

Next to the rank, a colored square indicates
whether the indicator constitutes an advantage (blue
square) or a disadvantage (black square) for the country.
In order to identify variables as advantage or disadvan-
tages, the following rules are applied:

• For the top 10 economies in the overall TTCI, any
variables on which the economy is ranked 10th or
higher are considered to be advantages.Any vari-
ables ranked below 10 are considered to be disad-
vantages. For example, Spain, ranked 5th overall, has
the indicator “number of operating airlines” (ranked
7th) listed as an advantage, while the indicator
“stringency of environmental regulation” (42nd) is
considered a disadvantage.

• For those economies ranked from 11th to 50th on
the overall TTCI, any variables with a higher rank
than the economy’s overall rank are considered to
be advantages.Any variables ranked equal to, or
lower than, the economy’s overall rank are disad-
vantages. For example, Croatia ranks 34th overall.
Thus,“airport density,” on which the country ranks
26th, is an advantage, while the “hotel price index”
(74th) and “nationally protected areas” (78th) both
constitute disadvantages.

• For economies with an overall rank on the TTCI
lower than 50, any variables for which the economy
has a rank of 50 or higher are considered to be
advantages.Any variables ranked below 50 are con-
sidered to be disadvantages. For example, ranked
92nd overall,Albania has the variable “carbon dioxide
emissions” (33rd) listed as an advantage, while the
variable “quality of roads” (114th) is a disadvantage.

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................107 ...■
1.02 Property rights..............................................................74 ...■
1.03 Business impact of rules on FDI ..................................81 ...■
1.04 Visa requirements* ....................................................107 ...■
1.05 Openness of bilateral Air Service Agreements* ........102 ...■
1.06 Transparency of government policymaking..................90 ...■
1.07 Time required to start a business*...............................52 ...■
1.08 Cost to start a business* .............................................62 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................74 ...■
2.02 Enforcement of environmental regulation....................74 ...■
2.03 Sustainability of T&T industry development.................91 ...■
2.04 Carbon dioxide emissions* ..........................................74 ...■
2.05 Particulate matter concentration* ..............................101 ...■
2.06 Threatened species* ...................................................84 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................117 ...■
3.02 Reliability of police services .........................................39 ...■
3.03 Business costs of crime and violence..........................77 ...■
3.04 Road traffic accidents*.................................................93 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................83 ...■
4.02 Access to improved sanitation* ...................................52 ...■
4.03 Access to improved drinking water*............................81 ...■
4.04 Hospital beds*..............................................................85 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........108 ...■
5.02 T&T government expenditure* ..................................113 ...■
5.03 Effectiveness of marketing and branding...................110 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................96 ...■
6.02 Available seat kilometers*............................................74 ...■
6.03 Departures per 1,000 population*................................81 ...■
6.04 Airport density* ............................................................53 ...■
6.05 Number of operating airlines*......................................83 ...■
6.06 International air transport network .............................104 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................81 ...■
7.02 Quality of railroad infrastructure...................................68 ...■
7.03 Quality of port infrastructure ........................................90 ...■
7.04 Quality of domestic transport network ........................75 ...■
7.05 Road density*.............................................................105 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................129 ...■
9.02 Internet users* .............................................................94 ...■
9.03 Telephone lines*...........................................................91 ...■
9.04 Broadband Internet subscribers* .................................75 ...■
9.05 Mobile telephone subscribers*....................................69 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................60 ...■
10.02 Purchasing power parity*.............................................53 ...■
10.03 Extent and effect of taxation........................................43 ...■
10.04 Fuel price levels* ...........................................................7 ...■
10.05 Hotel price index* ........................................................98 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................32 ...■
11.02 2ndary education enrollment*......................................74 ...■
11.03 Quality of the educational system..............................103 ...■
11.04 Local availability of research and training services.....105 ...■
11.05 Extent of staff training................................................112 ...■
11.06 Hiring and firing practices.............................................88 ...■
11.07 Ease of hiring foreign labor ........................................121 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................53 ...■
11.10 Life expectancy* ..........................................................68 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................119 ...■
12.02 Attitude of population toward foreign visitors............100 ...■
12.03 Extension of business trips recommended .................93 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................89 ...■
13.03 Quality of the natural environment...............................98 ...■
13.04 Total known species*...................................................73 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................87 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Algeria
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List of Countries/Economies

103

Country/Economy Page

Albania 104

Algeria 106

Argentina 108

Armenia 110

Australia 112

Austria 114

Azerbaijan 116

Bahrain 118

Bangladesh 120

Barbados 122

Belgium 124

Benin 126

Bolivia 128

Bosnia and Herzegovina 130

Botswana 132

Brazil 134

Bulgaria 136

Burkina Faso 138

Burundi 140

Cambodia 142

Cameroon 144

Canada 146

Chad 148

Chile 150

China 152

Colombia 154

Costa Rica 156

Croatia 158

Cyprus 160

Czech Republic 162

Denmark 164

Dominican Republic 166

Ecuador 168

Egypt 170

El Salvador 172

Estonia 174

Ethiopia 176

Finland 178

France 180

Gambia, The 182

Georgia 184

Germany 186

Greece 188

Guatemala 190

Country/Economy Page

Guyana 192

Honduras 194

Hong Kong SAR 196

Hungary 198

Iceland 200

India 202

Indonesia 204

Ireland 206

Israel 208

Italy 210

Jamaica 212

Japan 214

Jordan 216

Kazakhstan 218

Kenya 220

Korea, Rep. 222

Kuwait 224

Kyrgyz Republic 226

Latvia 228

Lesotho 230

Libya 232

Lithuania 234

Luxembourg 236

Macedonia, FYR 238

Madagascar 240

Malaysia 242

Mali 244

Malta 246

Mauritania 248

Mauritius 250

Mexico 252

Moldova 254

Mongolia 256

Montenegro 258

Morocco 260

Mozambique 262

Namibia 264

Nepal 266

Netherlands 268

New Zealand 270

Nicaragua 272

Nigeria 274

Norway 276

Oman 278

Country/Economy Page

Pakistan 280

Panama 282

Paraguay 284

Peru 286

Philippines 288

Poland 290

Portugal 292

Puerto Rico 294

Qatar 296

Romania 298

Russian Federation 300

Saudi Arabia 302

Senegal 304

Serbia 306

Singapore 308

Slovak Republic 310

Slovenia 312

South Africa 314

Spain 316

Sri Lanka 318

Suriname 320

Sweden 322

Switzerland 324

Syria 326

Taiwan, China 328

Tajikistan 330

Tanzania 332

Thailand 334

Trinidad and Tobago 336

Tunisia 338

Turkey 340

Uganda 342

Ukraine 344

United Arab Emirates 346

United Kingdom 348

United States 350

Uruguay 352

Uzbekistan 354

Venezuela 356

Vietnam 358

Zambia 360

Zimbabwe 362
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Albania
Key indicators
Population (millions), 2006..............................................................................3.1
Surface area (1,000 square kilometers) ........................................................28.8

Gross domestic product (US$ billions), 2006 .................................................9.1
Gross domestic product (PPP, US$) per capita, 2006 ................................5,727
Real GDP growth (percent), 2006...................................................................5.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................454...................4.5...................5.3
Employment (1,000 jobs).........................................................44...................3.6...................2.2

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,401.................13.8...................5.5
Employment (1,000 jobs).......................................................137.................11.2...................2.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006........................60
International tourism receipts (US$ millions), 2006 ...........1,010

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................92 3.6
T&T regulatory framework ..............................................................................81 4.2

Policy rules and regulations............................................................................104 3.7
Environmental sustainability .............................................................................93 4.1
Safety and security .............................................................................................71 4.9
Health and hygiene .............................................................................................59 4.8
Prioritization of Travel & Tourism ...................................................................104 3.6

T&T business environment and infrastructure ..........................................105 2.8
Air transport infrastructure .............................................................................112 2.2
Ground transport infrastructure .....................................................................116 2.5
Tourism infrastructure ........................................................................................86 2.5
ICT infrastructure ................................................................................................86 2.2
Price competitiveness in the T&T industry.....................................................90 4.3

T&T human, cultural, and natural resources ...............................................71 3.8
Human resources ................................................................................................58 5.0

Education and training.................................................................................95 4.2
Availability of qualified labor ........................................................................9 5.9

Affinity for Travel & Tourism................................................................................6 6.3
Natural resources .............................................................................................130 1.9
Cultural resources...............................................................................................75 2.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................106 ...■
1.02 Property rights............................................................123 ...■
1.03 Business impact of rules on FDI ................................111 ...■
1.04 Visa requirements* ......................................................76 ...■
1.05 Openness of bilateral Air Service Agreements* ..........68 ...■
1.06 Transparency of government policymaking................122 ...■
1.07 Time required to start a business*...............................87 ...■
1.08 Cost to start a business* .............................................74 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................128 ...■
2.02 Enforcement of environmental regulation..................128 ...■
2.03 Sustainability of T&T industry development...............123 ...■
2.04 Carbon dioxide emissions* ..........................................33 ...■
2.05 Particulate matter concentration* ................................78 ...■
2.06 Threatened species* ...................................................24 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................99 ...■
3.02 Reliability of police services .........................................75 ...■
3.03 Business costs of crime and violence..........................89 ...■
3.04 Road traffic accidents*...................................................7 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................76 ...■
4.02 Access to improved sanitation* ...................................54 ...■
4.03 Access to improved drinking water*............................51 ...■
4.04 Hospital beds*..............................................................58 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............90 ...■
5.02 T&T government expenditure* ....................................50 ...■
5.03 Effectiveness of marketing and branding...................124 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................102 ...■
6.02 Available seat kilometers*..........................................114 ...■
6.03 Departures per 1,000 population*................................82 ...■
6.04 Airport density* ..........................................................104 ...■
6.05 Number of operating airlines*......................................91 ...■
6.06 International air transport network .............................103 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................114 ...■
7.02 Quality of railroad infrastructure.................................111 ...■
7.03 Quality of port infrastructure ......................................126 ...■
7.04 Quality of domestic transport network ......................123 ...■
7.05 Road density*...............................................................40 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................84 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................82 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................117 ...■
9.02 Internet users* .............................................................68 ...■
9.03 Telephone lines*...........................................................82 ...■
9.04 Broadband Internet subscribers* ...............................110 ...■
9.05 Mobile telephone subscribers*....................................83 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................94 ...■
10.02 Purchasing power parity*.............................................63 ...■
10.03 Extent and effect of taxation........................................82 ...■
10.04 Fuel price levels* .......................................................109 ...■
10.05 Hotel price index* ........................................................52 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................54 ...■
11.02 2ndary education enrollment*......................................84 ...■
11.03 Quality of the educational system................................89 ...■
11.04 Local availability of research and training services.....126 ...■
11.05 Extent of staff training................................................100 ...■
11.06 Hiring and firing practices.............................................31 ...■
11.07 Ease of hiring foreign labor ............................................4 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................69 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................2 ...■
12.02 Attitude of population toward foreign visitors..............53 ...■
12.03 Extension of business trips recommended .................74 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................102 ...■
13.03 Quality of the natural environment.............................129 ...■
13.04 Total known species*...................................................91 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................41 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Albania

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Algeria
Key indicators
Population (millions), 2006............................................................................33.4
Surface area (1,000 square kilometers) ...................................................2,381.7

Gross domestic product (US$ billions), 2006 .............................................113.9
Gross domestic product (PPP, US$) per capita, 2006 ................................7,747
Real GDP growth (percent), 2006...................................................................3.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,835...................1.5...................7.4
Employment (1,000 jobs).......................................................125...................1.4...................5.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,720...................6.3...................4.9
Employment (1,000 jobs).......................................................479...................5.4...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................1,443
International tourism receipts (US$ millions), 2005 ..............184

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................102 3.5
T&T regulatory framework ..............................................................................99 4.0

Policy rules and regulations..............................................................................83 4.0
Environmental sustainability ...........................................................................102 4.0
Safety and security .............................................................................................83 4.7
Health and hygiene .............................................................................................81 4.1
Prioritization of Travel & Tourism ...................................................................118 3.2

T&T business environment and infrastructure ............................................93 3.0
Air transport infrastructure ...............................................................................99 2.4
Ground transport infrastructure .......................................................................89 3.1
Tourism infrastructure ........................................................................................96 2.3
ICT infrastructure ................................................................................................95 2.0
Price competitiveness in the T&T industry.....................................................27 5.1

T&T human, cultural, and natural resources ...............................................98 3.5
Human resources ................................................................................................96 4.6

Education and training.................................................................................81 4.3
Availability of qualified labor ....................................................................101 5.0

Affinity for Travel & Tourism............................................................................117 4.2
Natural resources ...............................................................................................97 2.6
Cultural resources...............................................................................................55 2.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................107 ...■
1.02 Property rights..............................................................74 ...■
1.03 Business impact of rules on FDI ..................................81 ...■
1.04 Visa requirements* ....................................................107 ...■
1.05 Openness of bilateral Air Service Agreements* ........102 ...■
1.06 Transparency of government policymaking..................90 ...■
1.07 Time required to start a business*...............................52 ...■
1.08 Cost to start a business* .............................................62 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................74 ...■
2.02 Enforcement of environmental regulation....................74 ...■
2.03 Sustainability of T&T industry development.................91 ...■
2.04 Carbon dioxide emissions* ..........................................74 ...■
2.05 Particulate matter concentration* ..............................101 ...■
2.06 Threatened species* ...................................................84 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................117 ...■
3.02 Reliability of police services .........................................39 ...■
3.03 Business costs of crime and violence..........................77 ...■
3.04 Road traffic accidents*.................................................93 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................83 ...■
4.02 Access to improved sanitation* ...................................52 ...■
4.03 Access to improved drinking water*............................81 ...■
4.04 Hospital beds*..............................................................85 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........108 ...■
5.02 T&T government expenditure* ..................................113 ...■
5.03 Effectiveness of marketing and branding...................110 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................96 ...■
6.02 Available seat kilometers*............................................74 ...■
6.03 Departures per 1,000 population*................................81 ...■
6.04 Airport density* ............................................................53 ...■
6.05 Number of operating airlines*......................................83 ...■
6.06 International air transport network .............................104 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................81 ...■
7.02 Quality of railroad infrastructure...................................68 ...■
7.03 Quality of port infrastructure ........................................90 ...■
7.04 Quality of domestic transport network ........................75 ...■
7.05 Road density*.............................................................105 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................129 ...■
9.02 Internet users* .............................................................94 ...■
9.03 Telephone lines*...........................................................91 ...■
9.04 Broadband Internet subscribers* .................................75 ...■
9.05 Mobile telephone subscribers*....................................69 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................60 ...■
10.02 Purchasing power parity*.............................................53 ...■
10.03 Extent and effect of taxation........................................43 ...■
10.04 Fuel price levels* ...........................................................7 ...■
10.05 Hotel price index* ........................................................98 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................32 ...■
11.02 2ndary education enrollment*......................................74 ...■
11.03 Quality of the educational system..............................103 ...■
11.04 Local availability of research and training services.....105 ...■
11.05 Extent of staff training................................................112 ...■
11.06 Hiring and firing practices.............................................88 ...■
11.07 Ease of hiring foreign labor ........................................121 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................53 ...■
11.10 Life expectancy* ..........................................................68 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................119 ...■
12.02 Attitude of population toward foreign visitors............100 ...■
12.03 Extension of business trips recommended .................93 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................89 ...■
13.03 Quality of the natural environment...............................98 ...■
13.04 Total known species*...................................................73 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................87 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Algeria

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Argentina
Key indicators
Population (millions), 2006............................................................................39.1
Surface area (1,000 square kilometers) ...................................................2,780.4

Gross domestic product (US$ billions), 2006 .............................................212.6
Gross domestic product (PPP, US$) per capita, 2006 ..............................16,080
Real GDP growth (percent), 2006...................................................................8.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................6,760...................2.8...................3.1
Employment (1,000 jobs).......................................................657...................4.0...................1.4

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................20,090...................8.4...................3.6
Employment (1,000 jobs)....................................................1,631...................9.8...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................4,156
International tourism receipts (US$ millions), 2006 ...........3,349

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................58 4.2
T&T regulatory framework ..............................................................................65 4.4

Policy rules and regulations..............................................................................91 3.9
Environmental sustainability ...........................................................................107 3.9
Safety and security .............................................................................................98 4.4
Health and hygiene .............................................................................................40 5.6
Prioritization of Travel & Tourism .....................................................................70 4.2

T&T business environment and infrastructure ............................................64 3.6
Air transport infrastructure ...............................................................................67 2.9
Ground transport infrastructure .......................................................................90 3.0
Tourism infrastructure ........................................................................................53 3.9
ICT infrastructure ................................................................................................54 3.0
Price competitiveness in the T&T industry.....................................................41 4.9

T&T human, cultural, and natural resources ...............................................27 4.5
Human resources ................................................................................................60 5.0

Education and training.................................................................................56 4.7
Availability of qualified labor ......................................................................71 5.3

Affinity for Travel & Tourism..............................................................................74 4.7
Natural resources ...............................................................................................12 5.0
Cultural resources...............................................................................................41 3.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................88 ...■
1.02 Property rights............................................................127 ...■
1.03 Business impact of rules on FDI ................................119 ...■
1.04 Visa requirements* ......................................................20 ...■
1.05 Openness of bilateral Air Service Agreements* ..........78 ...■
1.06 Transparency of government policymaking................127 ...■
1.07 Time required to start a business*...............................71 ...■
1.08 Cost to start a business* .............................................55 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................111 ...■
2.02 Enforcement of environmental regulation..................120 ...■
2.03 Sustainability of T&T industry development.................99 ...■
2.04 Carbon dioxide emissions* ..........................................62 ...■
2.05 Particulate matter concentration* ................................98 ...■
2.06 Threatened species* ...................................................94 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................12 ...■
3.02 Reliability of police services .......................................124 ...■
3.03 Business costs of crime and violence........................106 ...■
3.04 Road traffic accidents*.................................................88 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................29 ...■
4.02 Access to improved sanitation* ...................................54 ...■
4.03 Access to improved drinking water*............................51 ...■
4.04 Hospital beds*..............................................................44 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............83 ...■
5.02 T&T government expenditure* ....................................84 ...■
5.03 Effectiveness of marketing and branding.....................78 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................113 ...■
6.02 Available seat kilometers*............................................29 ...■
6.03 Departures per 1,000 population*................................68 ...■
6.04 Airport density* ............................................................37 ...■
6.05 Number of operating airlines*......................................46 ...■
6.06 International air transport network ...............................78 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................84 ...■
7.02 Quality of railroad infrastructure...................................76 ...■
7.03 Quality of port infrastructure ........................................94 ...■
7.04 Quality of domestic transport network ........................72 ...■
7.05 Road density*...............................................................77 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................49 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................58 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................74 ...■
9.02 Internet users* .............................................................54 ...■
9.03 Telephone lines*...........................................................55 ...■
9.04 Broadband Internet subscribers* .................................48 ...■
9.05 Mobile telephone subscribers*....................................46 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................64 ...■
10.02 Purchasing power parity*.............................................30 ...■
10.03 Extent and effect of taxation......................................128 ...■
10.04 Fuel price levels* .........................................................20 ...■
10.05 Hotel price index* ........................................................42 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................10 ...■
11.02 2ndary education enrollment*......................................67 ...■
11.03 Quality of the educational system..............................105 ...■
11.04 Local availability of research and training services.......45 ...■
11.05 Extent of staff training..................................................75 ...■
11.06 Hiring and firing practices...........................................119 ...■
11.07 Ease of hiring foreign labor ..........................................24 ...■
11.08 HIV prevalence* ...........................................................83 ...■
11.09 Business impact of HIV/AIDS.......................................54 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism 
12.01 Tourism openness* ......................................................84 ...■
12.02 Attitude of population toward foreign visitors............104 ...■
12.03 Extension of business trips recommended .................27 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................10 ...■
13.02 Nationally protected areas*..........................................79 ...■
13.03 Quality of the natural environment...............................39 ...■
13.04 Total known species*...................................................14 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................35 ...■
14.03 Number of international fairs and exhibitions* ............37 ...■

Argentina

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Armenia
Key indicators
Population (millions), 2006..............................................................................3.0
Surface area (1,000 square kilometers) ........................................................29.8

Gross domestic product (US$ billions), 2006 .................................................6.4
Gross domestic product (PPP, US$) per capita, 2006 ................................5,177
Real GDP growth (percent), 2006.................................................................13.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................145...................2.1...................5.1
Employment (1,000 jobs).........................................................19...................1.7...................0.1

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................673.................10.0...................5.1
Employment (1,000 jobs).........................................................90...................8.1...................0.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................381
International tourism receipts (US$ millions), 2006 ..............157

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................89 3.6
T&T regulatory framework ..............................................................................57 4.6

Policy rules and regulations..............................................................................63 4.3
Environmental sustainability ...........................................................................112 3.9
Safety and security .............................................................................................45 5.4
Health and hygiene .............................................................................................39 5.6
Prioritization of Travel & Tourism ...................................................................105 3.5

T&T business environment and infrastructure ..........................................108 2.7
Air transport infrastructure ...............................................................................97 2.5
Ground transport infrastructure .....................................................................100 2.8
Tourism infrastructure ......................................................................................118 1.6
ICT infrastructure ..............................................................................................101 1.9
Price competitiveness in the T&T industry.....................................................42 4.9

T&T human, cultural, and natural resources ...............................................94 3.6
Human resources ................................................................................................79 4.9

Education and training...............................................................................103 4.0
Availability of qualified labor ......................................................................15 5.8

Affinity for Travel & Tourism..............................................................................43 5.0
Natural resources .............................................................................................107 2.4
Cultural resources...............................................................................................79 2.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................76 ...■
1.02 Property rights..............................................................69 ...■
1.03 Business impact of rules on FDI ..................................77 ...■
1.04 Visa requirements* ....................................................101 ...■
1.05 Openness of bilateral Air Service Agreements* ..........88 ...■
1.06 Transparency of government policymaking................104 ...■
1.07 Time required to start a business*...............................39 ...■
1.08 Cost to start a business* .............................................31 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................116 ...■
2.02 Enforcement of environmental regulation..................124 ...■
2.03 Sustainability of T&T industry development.................97 ...■
2.04 Carbon dioxide emissions* ..........................................37 ...■
2.05 Particulate matter concentration* ................................88 ...■
2.06 Threatened species* ...................................................86 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................40 ...■
3.02 Reliability of police services .........................................92 ...■
3.03 Business costs of crime and violence..........................35 ...■
3.04 Road traffic accidents*.................................................23 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................11 ...■
4.02 Access to improved sanitation* ...................................67 ...■
4.03 Access to improved drinking water*............................66 ...■
4.04 Hospital beds*..............................................................41 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............65 ...■
5.02 T&T government expenditure* ....................................52 ...■
5.03 Effectiveness of marketing and branding...................107 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................88 ...■
6.02 Available seat kilometers*............................................98 ...■
6.03 Departures per 1,000 population*................................72 ...■
6.04 Airport density* ............................................................66 ...■
6.05 Number of operating airlines*......................................54 ...■
6.06 International air transport network .............................108 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................75 ...■
7.02 Quality of railroad infrastructure...................................80 ...■
7.03 Quality of port infrastructure ......................................104 ...■
7.04 Quality of domestic transport network ......................114 ...■
7.05 Road density*...............................................................61 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................93 ...■
8.02 Presence of major car rental companies*..................117 ...■
8.03 ATMs accepting Visa cards* ........................................87 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................111 ...■
9.02 Internet users* ...........................................................100 ...■
9.03 Telephone lines*...........................................................62 ...■
9.04 Broadband Internet subscribers* .................................99 ...■
9.05 Mobile telephone subscribers*..................................118 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................53 ...■
10.02 Purchasing power parity*.............................................42 ...■
10.03 Extent and effect of taxation........................................72 ...■
10.04 Fuel price levels* .........................................................54 ...■
10.05 Hotel price index* ........................................................50 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................108 ...■
11.02 2ndary education enrollment*......................................59 ...■
11.03 Quality of the educational system................................94 ...■
11.04 Local availability of research and training services.....111 ...■
11.05 Extent of staff training................................................113 ...■
11.06 Hiring and firing practices.............................................40 ...■
11.07 Ease of hiring foreign labor ............................................2 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................59 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................64 ...■
12.02 Attitude of population toward foreign visitors..............50 ...■
12.03 Extension of business trips recommended ...................8 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................58 ...■
13.03 Quality of the natural environment.............................120 ...■
13.04 Total known species*...................................................97 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................59 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Armenia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Australia
Key indicators
Population (millions), 2006............................................................................20.4
Surface area (1,000 square kilometers) ...................................................7,741.2

Gross domestic product (US$ billions), 2006 .............................................755.7
Gross domestic product (PPP, US$) per capita, 2006 ..............................33,037
Real GDP growth (percent), 2006...................................................................2.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................40,172...................5.1...................2.8
Employment (1,000 jobs).......................................................560...................5.4...................0.4

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................93,954.................11.9...................2.8
Employment (1,000 jobs)....................................................1,249.................12.1...................0.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................5,064
International tourism receipts (US$ millions), 2006 .........17,840

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................4 5.3
T&T regulatory framework ..............................................................................30 5.2

Policy rules and regulations..............................................................................27 5.0
Environmental sustainability .............................................................................53 4.6
Safety and security .............................................................................................21 5.8
Health and hygiene .............................................................................................37 5.7
Prioritization of Travel & Tourism .....................................................................32 4.9

T&T business environment and infrastructure ............................................11 5.2
Air transport infrastructure .................................................................................3 5.8
Ground transport infrastructure .......................................................................43 4.5
Tourism infrastructure ........................................................................................12 6.3
ICT infrastructure ................................................................................................14 5.2
Price competitiveness in the T&T industry...................................................111 4.0

T&T human, cultural, and natural resources .................................................1 5.6
Human resources ................................................................................................14 5.7

Education and training.................................................................................17 5.8
Availability of qualified labor ......................................................................30 5.6

Affinity for Travel & Tourism..............................................................................63 4.8
Natural resources .................................................................................................4 5.7
Cultural resources.................................................................................................5 6.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................25 ...■
1.02 Property rights................................................................8 ...■
1.03 Business impact of rules on FDI ..................................54 ...■
1.04 Visa requirements* ....................................................120 ...■
1.05 Openness of bilateral Air Service Agreements* ..........75 ...■
1.06 Transparency of government policymaking..................12 ...■
1.07 Time required to start a business*.................................1 ...■
1.08 Cost to start a business* ...............................................6 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................16 ...■
2.02 Enforcement of environmental regulation....................13 ...■
2.03 Sustainability of T&T industry development.................12 ...■
2.04 Carbon dioxide emissions* ........................................118 ...■
2.05 Particulate matter concentration* ..................................8 ...■
2.06 Threatened species* .................................................121 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................79 ...■
3.02 Reliability of police services .........................................12 ...■
3.03 Business costs of crime and violence..........................26 ...■
3.04 Road traffic accidents*.................................................64 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................38 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................45 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............26 ...■
5.02 T&T government expenditure* ....................................59 ...■
5.03 Effectiveness of marketing and branding.....................17 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................14 ...■
6.02 Available seat kilometers*..............................................8 ...■
6.03 Departures per 1,000 population*................................21 ...■
6.04 Airport density* ..............................................................4 ...■
6.05 Number of operating airlines*......................................21 ...■
6.06 International air transport network ...............................21 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................25 ...■
7.02 Quality of railroad infrastructure...................................22 ...■
7.03 Quality of port infrastructure ........................................29 ...■
7.04 Quality of domestic transport network ........................39 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................19 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................10 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................18 ...■
9.02 Internet users* ...............................................................4 ...■
9.03 Telephone lines*...........................................................18 ...■
9.04 Broadband Internet subscribers* .................................18 ...■
9.05 Mobile telephone subscribers*....................................33 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................116 ...■
10.02 Purchasing power parity*...........................................114 ...■
10.03 Extent and effect of taxation........................................75 ...■
10.04 Fuel price levels* .........................................................75 ...■
10.05 Hotel price index* ........................................................64 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................33 ...■
11.02 2ndary education enrollment*........................................1 ...■
11.03 Quality of the educational system..................................8 ...■
11.04 Local availability of research and training services.......16 ...■
11.05 Extent of staff training..................................................20 ...■
11.06 Hiring and firing practices.............................................63 ...■
11.07 Ease of hiring foreign labor ..........................................82 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................37 ...■
11.10 Life expectancy* ............................................................3 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................78 ...■
12.02 Attitude of population toward foreign visitors..............19 ...■
12.03 Extension of business trips recommended .................57 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................1 ...■
13.02 Nationally protected areas*..........................................35 ...■
13.03 Quality of the natural environment...............................13 ...■
13.04 Total known species*...................................................21 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* ...........................................................8 ...■
14.03 Number of international fairs and exhibitions* ..............8 ...■

Australia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Austria
Key indicators
Population (millions), 2006..............................................................................8.2
Surface area (1,000 square kilometers) ........................................................83.9

Gross domestic product (US$ billions), 2006 .............................................323.8
Gross domestic product (PPP, US$) per capita, 2006 ..............................36,368
Real GDP growth (percent), 2006...................................................................3.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................21,560...................6.1...................1.6
Employment (1,000 jobs).......................................................300...................7.2...................0.8

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................59,540.................16.7...................1.9
Employment (1,000 jobs).......................................................807.................19.3...................1.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................20,269
International tourism receipts (US$ millions), 2006 .........16,658

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................2 5.4
T&T regulatory framework ................................................................................4 5.9

Policy rules and regulations..............................................................................22 5.2
Environmental sustainability ...............................................................................8 5.6
Safety and security ...............................................................................................3 6.4
Health and hygiene ...............................................................................................4 6.8
Prioritization of Travel & Tourism .....................................................................19 5.4

T&T business environment and infrastructure ..............................................8 5.3
Air transport infrastructure ...............................................................................29 4.2
Ground transport infrastructure .......................................................................10 6.0
Tourism infrastructure ..........................................................................................1 7.0
ICT infrastructure ................................................................................................20 4.9
Price competitiveness in the T&T industry...................................................104 4.2

T&T human, cultural, and natural resources .................................................7 5.2
Human resources ................................................................................................19 5.6

Education and training.................................................................................11 6.0
Availability of qualified labor ......................................................................64 5.3

Affinity for Travel & Tourism..............................................................................23 5.4
Natural resources ...............................................................................................37 4.0
Cultural resources...............................................................................................11 5.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
5000

10,000

15,000

20,000

25,000

2_part2A.pag  2/13/08  10:07 PM  Page 114

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



115

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................17 ...■
1.02 Property rights................................................................4 ...■
1.03 Business impact of rules on FDI ..................................19 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........53 ...■
1.06 Transparency of government policymaking..................15 ...■
1.07 Time required to start a business*...............................65 ...■
1.08 Cost to start a business* .............................................34 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................10 ...■
2.02 Enforcement of environmental regulation......................5 ...■
2.03 Sustainability of T&T industry development...................3 ...■
2.04 Carbon dioxide emissions* ..........................................95 ...■
2.05 Particulate matter concentration* ................................51 ...■
2.06 Threatened species* ...................................................26 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................8 ...■
3.02 Reliability of police services ...........................................9 ...■
3.03 Business costs of crime and violence............................8 ...■
3.04 Road traffic accidents*.................................................48 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................16 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................10 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............18 ...■
5.02 T&T government expenditure* ....................................36 ...■
5.03 Effectiveness of marketing and branding.......................4 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................21 ...■
6.02 Available seat kilometers*............................................36 ...■
6.03 Departures per 1,000 population*................................19 ...■
6.04 Airport density* ............................................................62 ...■
6.05 Number of operating airlines*......................................18 ...■
6.06 International air transport network ...............................20 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................7 ...■
7.02 Quality of railroad infrastructure...................................16 ...■
7.03 Quality of port infrastructure ........................................31 ...■
7.04 Quality of domestic transport network ........................11 ...■
7.05 Road density*...............................................................16 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................3 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ..........................................4 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................16 ...■
9.02 Internet users* .............................................................21 ...■
9.03 Telephone lines*...........................................................24 ...■
9.04 Broadband Internet subscribers* .................................21 ...■
9.05 Mobile telephone subscribers*....................................13 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................74 ...■
10.02 Purchasing power parity*...........................................111 ...■
10.03 Extent and effect of taxation........................................37 ...■
10.04 Fuel price levels* .......................................................104 ...■
10.05 Hotel price index* ........................................................57 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................30 ...■
11.02 2ndary education enrollment*......................................23 ...■
11.03 Quality of the educational system................................14 ...■
11.04 Local availability of research and training services.......15 ...■
11.05 Extent of staff training....................................................6 ...■
11.06 Hiring and firing practices.............................................79 ...■
11.07 Ease of hiring foreign labor ........................................120 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.........................................3 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................34 ...■
12.02 Attitude of population toward foreign visitors................3 ...■
12.03 Extension of business trips recommended ...................6 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................13 ...■
13.03 Quality of the natural environment.................................4 ...■
13.04 Total known species*...................................................83 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................19 ...■
14.02 Sports stadiums* .........................................................29 ...■
14.03 Number of international fairs and exhibitions* ..............9 ...■

Austria

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Azerbaijan
Key indicators
Population (millions), 2006..............................................................................8.5
Surface area (1,000 square kilometers) ........................................................86.6

Gross domestic product (US$ billions), 2006 ...............................................19.8
Gross domestic product (PPP, US$) per capita, 2006 ................................6,476
Real GDP growth (percent), 2006.................................................................31.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................359...................1.3...................7.5
Employment (1,000 jobs).........................................................41...................1.0...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,960.................10.5...................6.4
Employment (1,000 jobs).......................................................348...................8.6...................1.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,194
International tourism receipts (US$ millions), 2006 ..............117

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................79 3.7
T&T regulatory framework ..............................................................................62 4.5

Policy rules and regulations..............................................................................72 4.1
Environmental sustainability ...........................................................................101 4.0
Safety and security .............................................................................................43 5.5
Health and hygiene .............................................................................................49 5.2
Prioritization of Travel & Tourism ...................................................................101 3.6

T&T business environment and infrastructure ............................................79 3.2
Air transport infrastructure ...............................................................................79 2.7
Ground transport infrastructure .......................................................................52 4.1
Tourism infrastructure ........................................................................................92 2.4
ICT infrastructure ................................................................................................84 2.3
Price competitiveness in the T&T industry.....................................................62 4.7

T&T human, cultural, and natural resources .............................................105 3.4
Human resources ................................................................................................54 5.0

Education and training.................................................................................82 4.3
Availability of qualified labor ......................................................................14 5.8

Affinity for Travel & Tourism..............................................................................69 4.8
Natural resources .............................................................................................110 2.3
Cultural resources...............................................................................................99 1.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................53 ...■
1.02 Property rights............................................................103 ...■
1.03 Business impact of rules on FDI ..................................85 ...■
1.04 Visa requirements* ....................................................106 ...■
1.05 Openness of bilateral Air Service Agreements* ..........48 ...■
1.06 Transparency of government policymaking..................97 ...■
1.07 Time required to start a business*...............................70 ...■
1.08 Cost to start a business* .............................................40 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................93 ...■
2.02 Enforcement of environmental regulation....................81 ...■
2.03 Sustainability of T&T industry development.................94 ...■
2.04 Carbon dioxide emissions* ..........................................63 ...■
2.05 Particulate matter concentration* ................................80 ...■
2.06 Threatened species* ...................................................92 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................73 ...■
3.02 Reliability of police services .........................................71 ...■
3.03 Business costs of crime and violence..........................27 ...■
3.04 Road traffic accidents*.................................................34 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................13 ...■
4.02 Access to improved sanitation* ...................................94 ...■
4.03 Access to improved drinking water*............................98 ...■
4.04 Hospital beds*................................................................6 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............95 ...■
5.02 T&T government expenditure* ....................................67 ...■
5.03 Effectiveness of marketing and branding...................104 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................50 ...■
6.02 Available seat kilometers*............................................91 ...■
6.03 Departures per 1,000 population*................................78 ...■
6.04 Airport density* ..........................................................100 ...■
6.05 Number of operating airlines*......................................64 ...■
6.06 International air transport network ...............................72 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................66 ...■
7.02 Quality of railroad infrastructure...................................32 ...■
7.03 Quality of port infrastructure ........................................47 ...■
7.04 Quality of domestic transport network ........................83 ...■
7.05 Road density*...............................................................35 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................87 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................73 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................63 ...■
9.02 Internet users* .............................................................84 ...■
9.03 Telephone lines*...........................................................76 ...■
9.04 Broadband Internet subscribers* ...............................105 ...■
9.05 Mobile telephone subscribers*....................................86 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................113 ...■
10.02 Purchasing power parity*.............................................37 ...■
10.03 Extent and effect of taxation........................................56 ...■
10.04 Fuel price levels* .........................................................14 ...■
10.05 Hotel price index* ......................................................102 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................102 ...■
11.02 2ndary education enrollment*......................................72 ...■
11.03 Quality of the educational system................................98 ...■
11.04 Local availability of research and training services.......77 ...■
11.05 Extent of staff training..................................................85 ...■
11.06 Hiring and firing practices...............................................6 ...■
11.07 Ease of hiring foreign labor ..........................................42 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................65 ...■
11.10 Life expectancy* ..........................................................68 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................104 ...■
12.02 Attitude of population toward foreign visitors..............54 ...■
12.03 Extension of business trips recommended .................14 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................73 ...■
13.03 Quality of the natural environment.............................109 ...■
13.04 Total known species*.................................................105 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................84 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Azerbaijan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Bahrain
Key indicators
Population (millions), 2006..............................................................................0.7
Surface area (1,000 square kilometers) ..........................................................0.7

Gross domestic product (US$ billions), 2006 ...............................................15.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................24,067
Real GDP growth (percent), 2006...................................................................7.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,172...................7.6...................6.8
Employment (1,000 jobs).........................................................41.................10.0...................4.3

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,083.................20.0...................5.6
Employment (1,000 jobs).........................................................93.................23.0...................3.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................4,519
International tourism receipts (US$ millions), 2006 ...........1,048

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................48 4.3
T&T regulatory framework ..............................................................................68 4.4

Policy rules and regulations..............................................................................62 4.4
Environmental sustainability ...........................................................................125 3.5
Safety and security .............................................................................................39 5.6
Health and hygiene .............................................................................................76 4.2
Prioritization of Travel & Tourism .....................................................................75 4.1

T&T business environment and infrastructure ............................................28 4.6
Air transport infrastructure ...............................................................................28 4.3
Ground transport infrastructure .......................................................................18 5.5
Tourism infrastructure ........................................................................................37 4.4
ICT infrastructure ................................................................................................43 3.4
Price competitiveness in the T&T industry.......................................................4 5.6

T&T human, cultural, and natural resources ...............................................69 3.9
Human resources ................................................................................................49 5.1

Education and training.................................................................................49 4.9
Availability of qualified labor ......................................................................79 5.2

Affinity for Travel & Tourism..............................................................................32 5.3
Natural resources .............................................................................................127 2.0
Cultural resources...............................................................................................43 3.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................20 ...■
1.02 Property rights..............................................................35 ...■
1.03 Business impact of rules on FDI ....................................8 ...■
1.04 Visa requirements* ....................................................113 ...■
1.05 Openness of bilateral Air Service Agreements* ..........57 ...■
1.06 Transparency of government policymaking..................33 ...■
1.07 Time required to start a business*..............................n/a ......
1.08 Cost to start a business*.............................................n/a ......

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................64 ...■
2.02 Enforcement of environmental regulation....................66 ...■
2.03 Sustainability of T&T industry development.................82 ...■
2.04 Carbon dioxide emissions* ........................................123 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* ...................................................44 ...■
2.07 Environmental treaty ratification*...............................115 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................88 ...■
3.02 Reliability of police services .........................................40 ...■
3.03 Business costs of crime and violence..........................33 ...■
3.04 Road traffic accidents*...................................................9 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................86 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................64 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............62 ...■
5.02 T&T government expenditure* ....................................47 ...■
5.03 Effectiveness of marketing and branding.....................93 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................27 ...■
6.02 Available seat kilometers*............................................56 ...■
6.03 Departures per 1,000 population*..................................7 ...■
6.04 Airport density* ............................................................36 ...■
6.05 Number of operating airlines*......................................55 ...■
6.06 International air transport network ...............................23 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................33 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................27 ...■
7.04 Quality of domestic transport network ........................40 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................30 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................54 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................84 ...■
9.02 Internet users* .............................................................52 ...■
9.03 Telephone lines*...........................................................50 ...■
9.04 Broadband Internet subscribers* .................................42 ...■
9.05 Mobile telephone subscribers*......................................8 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................7 ...■
10.02 Purchasing power parity*...........................................100 ...■
10.03 Extent and effect of taxation..........................................1 ...■
10.04 Fuel price levels* ...........................................................4 ...■
10.05 Hotel price index* ........................................................91 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................29 ...■
11.02 2ndary education enrollment*......................................29 ...■
11.03 Quality of the educational system................................67 ...■
11.04 Local availability of research and training services.......91 ...■
11.05 Extent of staff training..................................................59 ...■
11.06 Hiring and firing practices.............................................96 ...■
11.07 Ease of hiring foreign labor ..........................................79 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................30 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................21 ...■
12.02 Attitude of population toward foreign visitors..............56 ...■
12.03 Extension of business trips recommended .................89 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................118 ...■
13.03 Quality of the natural environment...............................68 ...■
13.04 Total known species*.................................................127 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* ...........................................................3 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Bahrain

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Bangladesh
Key indicators
Population (millions), 2006..........................................................................144.4
Surface area (1,000 square kilometers) ......................................................144.0

Gross domestic product (US$ billions), 2006 ...............................................64.9
Gross domestic product (PPP, US$) per capita, 2006 ................................2,130
Real GDP growth (percent), 2006...................................................................6.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................998...................1.5...................5.0
Employment (1,000 jobs).......................................................752...................1.2...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,601...................3.9...................5.5
Employment (1,000 jobs)....................................................2,024...................3.1...................3.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................200
International tourism receipts (US$ millions), 2006 ................80

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................127 2.9
T&T regulatory framework ............................................................................129 2.9

Policy rules and regulations............................................................................114 3.3
Environmental sustainability ...........................................................................121 3.7
Safety and security ...........................................................................................129 2.8
Health and hygiene ...........................................................................................117 2.1
Prioritization of Travel & Tourism ...................................................................122 2.8

T&T business environment and infrastructure ..........................................103 2.8
Air transport infrastructure .............................................................................116 2.1
Ground transport infrastructure .......................................................................69 3.6
Tourism infrastructure ......................................................................................122 1.3
ICT infrastructure ..............................................................................................122 1.5
Price competitiveness in the T&T industry.....................................................10 5.4

T&T human, cultural, and natural resources .............................................126 3.1
Human resources ..............................................................................................107 4.3

Education and training...............................................................................110 3.5
Availability of qualified labor ....................................................................100 5.0

Affinity for Travel & Tourism............................................................................125 4.0
Natural resources .............................................................................................100 2.6
Cultural resources.............................................................................................109 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................74 ...■
1.02 Property rights............................................................106 ...■
1.03 Business impact of rules on FDI ..................................34 ...■
1.04 Visa requirements* ......................................................95 ...■
1.05 Openness of bilateral Air Service Agreements* ........106 ...■
1.06 Transparency of government policymaking................102 ...■
1.07 Time required to start a business*.............................114 ...■
1.08 Cost to start a business* .............................................98 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................118 ...■
2.02 Enforcement of environmental regulation..................123 ...■
2.03 Sustainability of T&T industry development...............124 ...■
2.04 Carbon dioxide emissions* ..........................................15 ...■
2.05 Particulate matter concentration* ..............................118 ...■
2.06 Threatened species* .................................................102 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................119 ...■
3.02 Reliability of police services .......................................125 ...■
3.03 Business costs of crime and violence........................105 ...■
3.04 Road traffic accidents*...............................................118 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................108 ...■
4.02 Access to improved sanitation* .................................109 ...■
4.03 Access to improved drinking water*..........................103 ...■
4.04 Hospital beds*............................................................115 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........117 ...■
5.02 T&T government expenditure* ....................................93 ...■
5.03 Effectiveness of marketing and branding...................125 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................121 ...■
6.02 Available seat kilometers*............................................61 ...■
6.03 Departures per 1,000 population*..............................119 ...■
6.04 Airport density* ..........................................................130 ...■
6.05 Number of operating airlines*......................................78 ...■
6.06 International air transport network ...............................93 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................83 ...■
7.02 Quality of railroad infrastructure...................................70 ...■
7.03 Quality of port infrastructure ......................................121 ...■
7.04 Quality of domestic transport network ......................128 ...■
7.05 Road density*.................................................................9 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................119 ...■
8.02 Presence of major car rental companies*..................117 ...■
8.03 ATMs accepting Visa cards* ......................................119 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................112 ...■
9.02 Internet users* ...........................................................128 ...■
9.03 Telephone lines*.........................................................119 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................114 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................90 ...■
10.02 Purchasing power parity*...............................................8 ...■
10.03 Extent and effect of taxation........................................38 ...■
10.04 Fuel price levels* .........................................................16 ...■
10.05 Hotel price index* ........................................................16 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................52 ...■
11.02 2ndary education enrollment*....................................109 ...■
11.03 Quality of the educational system..............................107 ...■
11.04 Local availability of research and training services.....128 ...■
11.05 Extent of staff training................................................126 ...■
11.06 Hiring and firing practices.............................................33 ...■
11.07 Ease of hiring foreign labor ........................................124 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................80 ...■
11.10 Life expectancy* ........................................................103 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................120 ...■
12.02 Attitude of population toward foreign visitors..............86 ...■
12.03 Extension of business trips recommended ...............122 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*........................................116 ...■
13.03 Quality of the natural environment.............................123 ...■
13.04 Total known species*...................................................43 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .......................................................125 ...■
14.03 Number of international fairs and exhibitions* ............83 ...■

Bangladesh

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Barbados
Key indicators
Population (millions), 2006..............................................................................0.3
Surface area (1,000 square kilometers) ..........................................................0.4

Gross domestic product (US$ billions), 2006 .................................................3.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................19,274
Real GDP growth (percent), 2006...................................................................3.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................539.................14.1...................4.7
Employment (1,000 jobs).........................................................24.................17.8...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,655.................43.4...................4.2
Employment (1,000 jobs).........................................................66.................49.6...................2.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................563
International tourism receipts (US$ millions), 2005 ..............897

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................29 4.8
T&T regulatory framework ..............................................................................16 5.5

Policy rules and regulations..............................................................................29 5.0
Environmental sustainability .............................................................................26 5.1
Safety and security .............................................................................................27 5.7
Health and hygiene .............................................................................................31 5.9
Prioritization of Travel & Tourism .....................................................................13 5.6

T&T business environment and infrastructure ............................................32 4.6
Air transport infrastructure ...............................................................................30 4.2
Ground transport infrastructure .......................................................................21 5.2
Tourism infrastructure ........................................................................................40 4.3
ICT infrastructure ................................................................................................29 4.3
Price competitiveness in the T&T industry.....................................................48 4.8

T&T human, cultural, and natural resources ...............................................46 4.3
Human resources ................................................................................................38 5.3

Education and training.................................................................................31 5.3
Availability of qualified labor ......................................................................82 5.2

Affinity for Travel & Tourism................................................................................2 6.6
Natural resources .............................................................................................117 2.2
Cultural resources...............................................................................................46 3.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................44 ...■
1.02 Property rights..............................................................33 ...■
1.03 Business impact of rules on FDI ..................................36 ...■
1.04 Visa requirements* ........................................................5 ...■
1.05 Openness of bilateral Air Service Agreements* ..........22 ...■
1.06 Transparency of government policymaking..................18 ...■
1.07 Time required to start a business*..............................n/a ......
1.08 Cost to start a business*.............................................n/a ......

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................60 ...■
2.02 Enforcement of environmental regulation....................57 ...■
2.03 Sustainability of T&T industry development...................8 ...■
2.04 Carbon dioxide emissions* ..........................................70 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* .....................................................1 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................62 ...■
3.02 Reliability of police services .........................................24 ...■
3.03 Business costs of crime and violence..........................61 ...■
3.04 Road traffic accidents*...................................................2 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................80 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................16 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............2 ...■
5.02 T&T government expenditure* ......................................4 ...■
5.03 Effectiveness of marketing and branding.......................6 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................18 ...■
6.02 Available seat kilometers*............................................76 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................15 ...■
6.05 Number of operating airlines*......................................93 ...■
6.06 International air transport network ...............................30 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................41 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................23 ...■
7.04 Quality of domestic transport network ........................69 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................7 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ........................................47 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................67 ...■
9.02 Internet users* .............................................................14 ...■
9.03 Telephone lines*...........................................................16 ...■
9.04 Broadband Internet subscribers* .................................30 ...■
9.05 Mobile telephone subscribers*....................................51 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................46 ...■
10.02 Purchasing power parity*.............................................82 ...■
10.03 Extent and effect of taxation........................................41 ...■
10.04 Fuel price levels* .........................................................59 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ....................................25 ...■
11.02 2ndary education enrollment*........................................7 ...■
11.03 Quality of the educational system................................20 ...■
11.04 Local availability of research and training services.......80 ...■
11.05 Extent of staff training..................................................42 ...■
11.06 Hiring and firing practices.............................................65 ...■
11.07 Ease of hiring foreign labor ........................................111 ...■
11.08 HIV prevalence* .........................................................105 ...■
11.09 Business impact of HIV/AIDS.....................................116 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................1 ...■
12.02 Attitude of population toward foreign visitors..............15 ...■
12.03 Extension of business trips recommended .................23 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................128 ...■
13.03 Quality of the natural environment...............................26 ...■
13.04 Total known species*.................................................118 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* ...........................................................6 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Barbados

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:07 PM  Page 123

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



124

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Belgium
Key indicators
Population (millions), 2006............................................................................10.4
Surface area (1,000 square kilometers) ........................................................32.5

Gross domestic product (US$ billions), 2006 .............................................394.5
Gross domestic product (PPP, US$) per capita, 2006 ..............................34,749
Real GDP growth (percent), 2006...................................................................3.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................14,423...................3.3...................2.5
Employment (1,000 jobs).......................................................161...................3.7...................1.1

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................48,148.................11.1...................3.0
Employment (1,000 jobs).......................................................524.................12.0...................1.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................6,995
International tourism receipts (US$ millions), 2006 .........11,535

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................27 4.8
T&T regulatory framework ..............................................................................21 5.4

Policy rules and regulations..............................................................................16 5.3
Environmental sustainability .............................................................................11 5.5
Safety and security .............................................................................................29 5.7
Health and hygiene .............................................................................................14 6.5
Prioritization of Travel & Tourism .....................................................................91 3.8

T&T business environment and infrastructure ............................................31 4.6
Air transport infrastructure ...............................................................................38 4.0
Ground transport infrastructure .........................................................................7 6.4
Tourism infrastructure ........................................................................................41 4.3
ICT infrastructure ................................................................................................24 4.6
Price competitiveness in the T&T industry...................................................122 3.8

T&T human, cultural, and natural resources ...............................................22 4.6
Human resources ................................................................................................18 5.6

Education and training...................................................................................3 6.1
Availability of qualified labor ......................................................................88 5.1

Affinity for Travel & Tourism..............................................................................44 5.0
Natural resources .............................................................................................119 2.2
Cultural resources...............................................................................................15 5.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................8 ...■
1.02 Property rights..............................................................19 ...■
1.03 Business impact of rules on FDI ..................................21 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........32 ...■
1.06 Transparency of government policymaking..................50 ...■
1.07 Time required to start a business*.................................3 ...■
1.08 Cost to start a business* .............................................32 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................9 ...■
2.02 Enforcement of environmental regulation....................15 ...■
2.03 Sustainability of T&T industry development.................43 ...■
2.04 Carbon dioxide emissions* ........................................104 ...■
2.05 Particulate matter concentration* ................................32 ...■
2.06 Threatened species* ...................................................20 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................72 ...■
3.02 Reliability of police services .........................................30 ...■
3.03 Business costs of crime and violence..........................30 ...■
3.04 Road traffic accidents*.................................................57 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................6 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................32 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............96 ...■
5.02 T&T government expenditure* ....................................64 ...■
5.03 Effectiveness of marketing and branding.....................76 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................20 ...■
6.02 Available seat kilometers*............................................46 ...■
6.03 Departures per 1,000 population*................................24 ...■
6.04 Airport density* ............................................................95 ...■
6.05 Number of operating airlines*......................................19 ...■
6.06 International air transport network ...............................31 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................10 ...■
7.02 Quality of railroad infrastructure.....................................6 ...■
7.03 Quality of port infrastructure ..........................................6 ...■
7.04 Quality of domestic transport network ........................16 ...■
7.05 Road density*.................................................................1 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................42 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................44 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................26 ...■
9.02 Internet users* .............................................................27 ...■
9.03 Telephone lines*...........................................................21 ...■
9.04 Broadband Internet subscribers* .................................19 ...■
9.05 Mobile telephone subscribers*....................................37 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................48 ...■
10.02 Purchasing power parity*...........................................110 ...■
10.03 Extent and effect of taxation......................................129 ...■
10.04 Fuel price levels* .......................................................116 ...■
10.05 Hotel price index* ........................................................66 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................12 ...■
11.02 2ndary education enrollment*......................................11 ...■
11.03 Quality of the educational system..................................5 ...■
11.04 Local availability of research and training services.........8 ...■
11.05 Extent of staff training..................................................12 ...■
11.06 Hiring and firing practices...........................................124 ...■
11.07 Ease of hiring foreign labor ..........................................85 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................25 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................38 ...■
12.02 Attitude of population toward foreign visitors..............23 ...■
12.03 Extension of business trips recommended .................83 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................101 ...■
13.03 Quality of the natural environment...............................89 ...■
13.04 Total known species*.................................................104 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................17 ...■
14.02 Sports stadiums* .........................................................26 ...■
14.03 Number of international fairs and exhibitions* ............19 ...■

Belgium

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:07 PM  Page 125

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



126

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Benin
Key indicators
Population (millions), 2006..............................................................................8.7
Surface area (1,000 square kilometers) ......................................................112.6

Gross domestic product (US$ billions), 2006 .................................................4.7
Gross domestic product (PPP, US$) per capita, 2006 ................................1,404
Real GDP growth (percent), 2006...................................................................3.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................166...................3.0...................4.9
Employment (1,000 jobs).........................................................47...................2.4...................3.6

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................340...................6.1...................4.7
Employment (1,000 jobs).........................................................98...................5.0...................3.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................180
International tourism receipts (US$ millions), 2005 ..............103

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................120 3.2
T&T regulatory framework ............................................................................115 3.6

Policy rules and regulations............................................................................117 3.2
Environmental sustainability .............................................................................30 5.0
Safety and security .............................................................................................77 4.9
Health and hygiene ...........................................................................................121 1.7
Prioritization of Travel & Tourism ...................................................................112 3.4

T&T business environment and infrastructure ..........................................121 2.6
Air transport infrastructure .............................................................................122 2.0
Ground transport infrastructure .....................................................................128 2.3
Tourism infrastructure ........................................................................................87 2.5
ICT infrastructure ..............................................................................................114 1.6
Price competitiveness in the T&T industry.....................................................81 4.4

T&T human, cultural, and natural resources .............................................115 3.4
Human resources ..............................................................................................110 4.1

Education and training...............................................................................117 3.3
Availability of qualified labor ....................................................................105 4.9

Affinity for Travel & Tourism..............................................................................83 4.6
Natural resources ...............................................................................................54 3.3
Cultural resources.............................................................................................114 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................89 ...■
1.02 Property rights............................................................104 ...■
1.03 Business impact of rules on FDI ................................104 ...■
1.04 Visa requirements* ......................................................94 ...■
1.05 Openness of bilateral Air Service Agreements* ........119 ...■
1.06 Transparency of government policymaking..................81 ...■
1.07 Time required to start a business*...............................71 ...■
1.08 Cost to start a business* ...........................................122 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................69 ...■
2.02 Enforcement of environmental regulation....................80 ...■
2.03 Sustainability of T&T industry development.................77 ...■
2.04 Carbon dioxide emissions* ..........................................15 ...■
2.05 Particulate matter concentration* ................................66 ...■
2.06 Threatened species* ...................................................15 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................77 ...■
3.02 Reliability of police services .........................................66 ...■
3.03 Business costs of crime and violence........................103 ...■
3.04 Road traffic accidents*.................................................70 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................123 ...■
4.02 Access to improved sanitation* .................................114 ...■
4.03 Access to improved drinking water*..........................104 ...■
4.04 Hospital beds*............................................................113 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............93 ...■
5.02 T&T government expenditure* ....................................68 ...■
5.03 Effectiveness of marketing and branding.....................80 ...■
5.04 T&T fair attendance*..................................................122 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................104 ...■
6.02 Available seat kilometers*..........................................117 ...■
6.03 Departures per 1,000 population*..............................115 ...■
6.04 Airport density* ..........................................................124 ...■
6.05 Number of operating airlines*....................................103 ...■
6.06 International air transport network .............................114 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................93 ...■
7.02 Quality of railroad infrastructure...................................98 ...■
7.03 Quality of port infrastructure ......................................101 ...■
7.04 Quality of domestic transport network ......................129 ...■
7.05 Road density*...............................................................74 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................102 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ......................................116 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................106 ...■
9.02 Internet users* .............................................................88 ...■
9.03 Telephone lines*.........................................................116 ...■
9.04 Broadband Internet subscribers* ...............................115 ...■
9.05 Mobile telephone subscribers*..................................115 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................107 ...■
10.02 Purchasing power parity*.............................................54 ...■
10.03 Extent and effect of taxation......................................120 ...■
10.04 Fuel price levels* .........................................................61 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................110 ...■
11.02 2ndary education enrollment*....................................115 ...■
11.03 Quality of the educational system................................96 ...■
11.04 Local availability of research and training services.......92 ...■
11.05 Extent of staff training................................................116 ...■
11.06 Hiring and firing practices.............................................45 ...■
11.07 Ease of hiring foreign labor ..........................................35 ...■
11.08 HIV prevalence* .........................................................110 ...■
11.09 Business impact of HIV/AIDS.....................................111 ...■
11.10 Life expectancy* ........................................................112 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................96 ...■
12.02 Attitude of population toward foreign visitors..............57 ...■
12.03 Extension of business trips recommended .................60 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................20 ...■
13.03 Quality of the natural environment.............................119 ...■
13.04 Total known species*...................................................49 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................98 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Benin

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Bolivia
Key indicators
Population (millions), 2006..............................................................................9.4
Surface area (1,000 square kilometers) ...................................................1,098.6

Gross domestic product (US$ billions), 2006 ...............................................11.2
Gross domestic product (PPP, US$) per capita, 2006 ................................2,931
Real GDP growth (percent), 2006...................................................................4.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................319...................3.0...................4.1
Employment (1,000 jobs).........................................................98...................2.4...................2.9

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................877...................8.2...................4.1
Employment (1,000 jobs).......................................................271...................6.7...................2.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................515
International tourism receipts (US$ millions), 2006 ..............201

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................106 3.4
T&T regulatory framework ............................................................................122 3.5

Policy rules and regulations............................................................................127 2.9
Environmental sustainability ...........................................................................104 4.0
Safety and security .............................................................................................92 4.5
Health and hygiene ...........................................................................................102 3.1
Prioritization of Travel & Tourism ...................................................................121 2.8

T&T business environment and infrastructure ..........................................101 2.8
Air transport infrastructure .............................................................................108 2.3
Ground transport infrastructure .....................................................................114 2.6
Tourism infrastructure ........................................................................................99 2.2
ICT infrastructure ..............................................................................................106 1.8
Price competitiveness in the T&T industry.....................................................14 5.3

T&T human, cultural, and natural resources ...............................................60 4.0
Human resources ................................................................................................98 4.6

Education and training.................................................................................98 4.1
Availability of qualified labor ......................................................................96 5.1

Affinity for Travel & Tourism............................................................................116 4.2
Natural resources ...............................................................................................15 4.9
Cultural resources...............................................................................................62 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................117 ...■
1.02 Property rights............................................................124 ...■
1.03 Business impact of rules on FDI ................................127 ...■
1.04 Visa requirements* ......................................................76 ...■
1.05 Openness of bilateral Air Service Agreements* ..........66 ...■
1.06 Transparency of government policymaking................120 ...■
1.07 Time required to start a business*.............................103 ...■
1.08 Cost to start a business* ...........................................118 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................88 ...■
2.02 Enforcement of environmental regulation..................113 ...■
2.03 Sustainability of T&T industry development...............128 ...■
2.04 Carbon dioxide emissions* ..........................................27 ...■
2.05 Particulate matter concentration* ................................99 ...■
2.06 Threatened species* ...................................................46 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................64 ...■
3.02 Reliability of police services .......................................128 ...■
3.03 Business costs of crime and violence..........................95 ...■
3.04 Road traffic accidents*.................................................61 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................79 ...■
4.02 Access to improved sanitation* .................................102 ...■
4.03 Access to improved drinking water*............................81 ...■
4.04 Hospital beds*..............................................................97 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........128 ...■
5.02 T&T government expenditure* ....................................65 ...■
5.03 Effectiveness of marketing and branding...................130 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................118 ...■
6.02 Available seat kilometers*............................................83 ...■
6.03 Departures per 1,000 population*................................60 ...■
6.04 Airport density* ............................................................35 ...■
6.05 Number of operating airlines*....................................110 ...■
6.06 International air transport network .............................125 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................125 ...■
7.02 Quality of railroad infrastructure...................................97 ...■
7.03 Quality of port infrastructure ........................................87 ...■
7.04 Quality of domestic transport network ........................97 ...■
7.05 Road density*.............................................................102 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................73 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................95 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................116 ...■
9.02 Internet users* .............................................................99 ...■
9.03 Telephone lines*...........................................................96 ...■
9.04 Broadband Internet subscribers* .................................94 ...■
9.05 Mobile telephone subscribers*....................................96 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................93 ...■
10.02 Purchasing power parity*.............................................41 ...■
10.03 Extent and effect of taxation........................................63 ...■
10.04 Fuel price levels* .........................................................19 ...■
10.05 Hotel price index* ..........................................................4 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................48 ...■
11.02 2ndary education enrollment*......................................55 ...■
11.03 Quality of the educational system..............................125 ...■
11.04 Local availability of research and training services.....110 ...■
11.05 Extent of staff training................................................123 ...■
11.06 Hiring and firing practices.............................................82 ...■
11.07 Ease of hiring foreign labor ..........................................55 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................85 ...■
11.10 Life expectancy* ........................................................100 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................71 ...■
12.02 Attitude of population toward foreign visitors............122 ...■
12.03 Extension of business trips recommended ...............121 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................24 ...■
13.03 Quality of the natural environment...............................23 ...■
13.04 Total known species*.....................................................9 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................70 ...■
14.03 Number of international fairs and exhibitions* ............77 ...■

Bolivia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Bosnia and Herzegovina
Key indicators
Population (millions), 2006..............................................................................3.9
Surface area (1,000 square kilometers) ........................................................51.2

Gross domestic product (US$ billions), 2006 ...............................................11.4
Gross domestic product (PPP, US$) per capita, 2006 ................................9,253
Real GDP growth (percent), 2006...................................................................6.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................400...................3.3...................4.6
Employment (1,000 jobs).........................................................30...................2.6...................0.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,427.................11.7...................5.3
Employment (1,000 jobs).......................................................107...................9.5...................0.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................250
International tourism receipts (US$ millions), 2006 ..............589

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................105 3.4
T&T regulatory framework ..............................................................................98 4.0

Policy rules and regulations............................................................................109 3.5
Environmental sustainability ...........................................................................113 3.9
Safety and security .............................................................................................57 5.1
Health and hygiene .............................................................................................55 4.9
Prioritization of Travel & Tourism ...................................................................124 2.7

T&T business environment and infrastructure ............................................91 3.0
Air transport infrastructure .............................................................................124 2.0
Ground transport infrastructure .....................................................................115 2.6
Tourism infrastructure ........................................................................................59 3.6
ICT infrastructure ................................................................................................62 2.7
Price competitiveness in the T&T industry...................................................107 4.1

T&T human, cultural, and natural resources .............................................117 3.3
Human resources ..............................................................................................106 4.3

Education and training...............................................................................120 3.3
Availability of qualified labor ......................................................................65 5.3

Affinity for Travel & Tourism..............................................................................93 4.5
Natural resources .............................................................................................120 2.2
Cultural resources...............................................................................................70 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................96 ...■
1.02 Property rights............................................................120 ...■
1.03 Business impact of rules on FDI ................................124 ...■
1.04 Visa requirements* ......................................................65 ...■
1.05 Openness of bilateral Air Service Agreements* ..........72 ...■
1.06 Transparency of government policymaking................117 ...■
1.07 Time required to start a business*.............................105 ...■
1.08 Cost to start a business* .............................................88 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................125 ...■
2.02 Enforcement of environmental regulation..................114 ...■
2.03 Sustainability of T&T industry development...............127 ...■
2.04 Carbon dioxide emissions* ..........................................72 ...■
2.05 Particulate matter concentration* ................................16 ...■
2.06 Threatened species* ...................................................51 ...■
2.07 Environmental treaty ratification*...............................123 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................9 ...■
3.02 Reliability of police services .......................................106 ...■
3.03 Business costs of crime and violence..........................78 ...■
3.04 Road traffic accidents*.................................................14 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................73 ...■
4.02 Access to improved sanitation* ...................................45 ...■
4.03 Access to improved drinking water*............................45 ...■
4.04 Hospital beds*..............................................................58 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........121 ...■
5.02 T&T government expenditure* ..................................114 ...■
5.03 Effectiveness of marketing and branding...................123 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................126 ...■
6.02 Available seat kilometers*..........................................126 ...■
6.03 Departures per 1,000 population*................................84 ...■
6.04 Airport density* ............................................................57 ...■
6.05 Number of operating airlines*....................................106 ...■
6.06 International air transport network .............................126 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................127 ...■
7.02 Quality of railroad infrastructure...................................96 ...■
7.03 Quality of port infrastructure ......................................128 ...■
7.04 Quality of domestic transport network ........................77 ...■
7.05 Road density*...............................................................46 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................69 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................74 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................83 ...■
9.02 Internet users* .............................................................49 ...■
9.03 Telephone lines*...........................................................52 ...■
9.04 Broadband Internet subscribers* .................................66 ...■
9.05 Mobile telephone subscribers*....................................84 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................105 ...■
10.02 Purchasing power parity*.............................................25 ...■
10.03 Extent and effect of taxation......................................127 ...■
10.04 Fuel price levels* .......................................................102 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment*....................................n/a ......
11.02 2ndary education enrollment*....................................110 ...■
11.03 Quality of the educational system................................85 ...■
11.04 Local availability of research and training services.......98 ...■
11.05 Extent of staff training................................................108 ...■
11.06 Hiring and firing practices.............................................67 ...■
11.07 Ease of hiring foreign labor ........................................102 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................38 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................44 ...■
12.02 Attitude of population toward foreign visitors..............84 ...■
12.03 Extension of business trips recommended ...............126 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................124 ...■
13.03 Quality of the natural environment...............................57 ...■
13.04 Total known species*.................................................102 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................30 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Bosnia and Herzegovina

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Botswana
Key indicators
Population (millions), 2006..............................................................................1.8
Surface area (1,000 square kilometers) ......................................................581.7

Gross domestic product (US$ billions), 2006 ...............................................10.6
Gross domestic product (PPP, US$) per capita, 2006 ..............................15,692
Real GDP growth (percent), 2006...................................................................2.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................337...................3.3...................4.2
Employment (1,000 jobs).........................................................14...................4.6...................0.4

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................760...................7.5...................4.2
Employment (1,000 jobs).........................................................28...................9.2...................0.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................1,675
International tourism receipts (US$ millions), 2006 ..............537

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................87 3.7
T&T regulatory framework ..............................................................................82 4.2

Policy rules and regulations..............................................................................74 4.1
Environmental sustainability .............................................................................68 4.4
Safety and security .............................................................................................50 5.3
Health and hygiene .............................................................................................97 3.2
Prioritization of Travel & Tourism .....................................................................82 4.0

T&T business environment and infrastructure ............................................76 3.3
Air transport infrastructure ...............................................................................77 2.7
Ground transport infrastructure .......................................................................72 3.5
Tourism infrastructure ........................................................................................78 2.8
ICT infrastructure ................................................................................................92 2.0
Price competitiveness in the T&T industry.......................................................6 5.5

T&T human, cultural, and natural resources .............................................103 3.4
Human resources ..............................................................................................124 3.4

Education and training.................................................................................83 4.3
Availability of qualified labor ....................................................................128 2.4

Affinity for Travel & Tourism..............................................................................58 4.9
Natural resources ...............................................................................................31 4.2
Cultural resources.............................................................................................113 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................42 ...■
1.02 Property rights..............................................................57 ...■
1.03 Business impact of rules on FDI ..................................63 ...■
1.04 Visa requirements* ......................................................21 ...■
1.05 Openness of bilateral Air Service Agreements* ........100 ...■
1.06 Transparency of government policymaking..................42 ...■
1.07 Time required to start a business*.............................121 ...■
1.08 Cost to start a business* .............................................56 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................76 ...■
2.02 Enforcement of environmental regulation....................71 ...■
2.03 Sustainability of T&T industry development.................30 ...■
2.04 Carbon dioxide emissions* ..........................................53 ...■
2.05 Particulate matter concentration* ................................88 ...■
2.06 Threatened species* ...................................................13 ...■
2.07 Environmental treaty ratification*...............................109 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................33 ...■
3.02 Reliability of police services .........................................65 ...■
3.03 Business costs of crime and violence..........................87 ...■
3.04 Road traffic accidents*.................................................21 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................102 ...■
4.02 Access to improved sanitation* .................................108 ...■
4.03 Access to improved drinking water*............................55 ...■
4.04 Hospital beds*..............................................................73 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............29 ...■
5.02 T&T government expenditure* ....................................88 ...■
5.03 Effectiveness of marketing and branding.....................46 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................94 ...■
6.02 Available seat kilometers*..........................................128 ...■
6.03 Departures per 1,000 population*................................51 ...■
6.04 Airport density* ............................................................20 ...■
6.05 Number of operating airlines*....................................127 ...■
6.06 International air transport network ...............................99 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................47 ...■
7.02 Quality of railroad infrastructure...................................43 ...■
7.03 Quality of port infrastructure ........................................57 ...■
7.04 Quality of domestic transport network ......................102 ...■
7.05 Road density*.............................................................108 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................71 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................70 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................104 ...■
9.02 Internet users* ...........................................................112 ...■
9.03 Telephone lines*...........................................................95 ...■
9.04 Broadband Internet subscribers* .................................96 ...■
9.05 Mobile telephone subscribers*....................................71 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................14 ...■
10.02 Purchasing power parity*.............................................47 ...■
10.03 Extent and effect of taxation........................................17 ...■
10.04 Fuel price levels* .........................................................49 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................103 ...■
11.02 2ndary education enrollment*......................................88 ...■
11.03 Quality of the educational system................................56 ...■
11.04 Local availability of research and training services.....106 ...■
11.05 Extent of staff training..................................................64 ...■
11.06 Hiring and firing practices.............................................86 ...■
11.07 Ease of hiring foreign labor ........................................119 ...■
11.08 HIV prevalence* .........................................................129 ...■
11.09 Business impact of HIV/AIDS.....................................125 ...■
11.10 Life expectancy* ........................................................129 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................39 ...■
12.02 Attitude of population toward foreign visitors............108 ...■
12.03 Extension of business trips recommended .................78 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................10 ...■
13.03 Quality of the natural environment...............................28 ...■
13.04 Total known species*...................................................44 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................96 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Botswana

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Brazil
Key indicators
Population (millions), 2006..........................................................................188.9
Surface area (1,000 square kilometers) ...................................................8,514.9

Gross domestic product (US$ billions), 2006 ..........................................1,067.7
Gross domestic product (PPP, US$) per capita, 2006 ..............................10,073
Real GDP growth (percent), 2006...................................................................3.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................25,283...................2.6...................3.2
Employment (1,000 jobs)....................................................2,333...................2.6...................2.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................65,075...................6.8...................4.3
Employment (1,000 jobs)....................................................5,876...................6.4...................2.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................5,019
International tourism receipts (US$ millions), 2006 ...........4,316

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................49 4.3
T&T regulatory framework ..............................................................................84 4.1

Policy rules and regulations..............................................................................95 3.8
Environmental sustainability .............................................................................37 4.9
Safety and security ...........................................................................................128 3.1
Health and hygiene .............................................................................................69 4.5
Prioritization of Travel & Tourism .....................................................................68 4.2

T&T business environment and infrastructure ............................................67 3.6
Air transport infrastructure ...............................................................................45 3.6
Ground transport infrastructure .......................................................................95 2.9
Tourism infrastructure ........................................................................................47 4.2
ICT infrastructure ................................................................................................58 2.8
Price competitiveness in the T&T industry.....................................................92 4.3

T&T human, cultural, and natural resources .................................................6 5.2
Human resources ................................................................................................66 5.0

Education and training.................................................................................41 5.0
Availability of qualified labor ....................................................................103 5.0

Affinity for Travel & Tourism..............................................................................94 4.5
Natural resources .................................................................................................3 5.8
Cultural resources...............................................................................................12 5.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................95 ...■
1.02 Property rights..............................................................70 ...■
1.03 Business impact of rules on FDI ..................................96 ...■
1.04 Visa requirements* ......................................................58 ...■
1.05 Openness of bilateral Air Service Agreements* ..........36 ...■
1.06 Transparency of government policymaking................107 ...■
1.07 Time required to start a business*.............................123 ...■
1.08 Cost to start a business* .............................................57 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................46 ...■
2.02 Enforcement of environmental regulation....................54 ...■
2.03 Sustainability of T&T industry development...............100 ...■
2.04 Carbon dioxide emissions* ..........................................46 ...■
2.05 Particulate matter concentration* ................................38 ...■
2.06 Threatened species* .................................................100 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................10 ...■
3.02 Reliability of police services .......................................119 ...■
3.03 Business costs of crime and violence........................121 ...■
3.04 Road traffic accidents*...............................................120 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................53 ...■
4.02 Access to improved sanitation* ...................................73 ...■
4.03 Access to improved drinking water*............................72 ...■
4.04 Hospital beds*..............................................................66 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........113 ...■
5.02 T&T government expenditure* ....................................74 ...■
5.03 Effectiveness of marketing and branding.....................95 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................87 ...■
6.02 Available seat kilometers*............................................12 ...■
6.03 Departures per 1,000 population*................................61 ...■
6.04 Airport density* ............................................................81 ...■
6.05 Number of operating airlines*......................................33 ...■
6.06 International air transport network ...............................64 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................110 ...■
7.02 Quality of railroad infrastructure...................................87 ...■
7.03 Quality of port infrastructure ......................................116 ...■
7.04 Quality of domestic transport network ........................50 ...■
7.05 Road density*...............................................................66 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................68 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................28 ...■
9.02 Internet users* .............................................................63 ...■
9.03 Telephone lines*...........................................................59 ...■
9.04 Broadband Internet subscribers* .................................55 ...■
9.05 Mobile telephone subscribers*....................................85 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................92 ...■
10.02 Purchasing power parity*.............................................80 ...■
10.03 Extent and effect of taxation......................................130 ...■
10.04 Fuel price levels* .........................................................62 ...■
10.05 Hotel price index* ........................................................38 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................44 ...■
11.02 2ndary education enrollment*......................................21 ...■
11.03 Quality of the educational system..............................120 ...■
11.04 Local availability of research and training services.......32 ...■
11.05 Extent of staff training..................................................45 ...■
11.06 Hiring and firing practices...........................................120 ...■
11.07 Ease of hiring foreign labor ..........................................69 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.......................................61 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................117 ...■
12.02 Attitude of population toward foreign visitors..............70 ...■
12.03 Extension of business trips recommended .................47 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................6 ...■
13.02 Nationally protected areas*..........................................28 ...■
13.03 Quality of the natural environment...............................71 ...■
13.04 Total known species*.....................................................1 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................16 ...■
14.02 Sports stadiums* .........................................................56 ...■
14.03 Number of international fairs and exhibitions* ............12 ...■

Brazil

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Bulgaria
Key indicators
Population (millions), 2006..............................................................................7.7
Surface area (1,000 square kilometers) ......................................................111.0

Gross domestic product (US$ billions), 2006 ...............................................31.5
Gross domestic product (PPP, US$) per capita, 2006 ..............................10,022
Real GDP growth (percent), 2006...................................................................6.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,489...................4.1...................3.7
Employment (1,000 jobs).......................................................106...................3.5 .................–1.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................5,260.................14.5...................4.5
Employment (1,000 jobs).......................................................371.................12.3 .................–0.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................5,158
International tourism receipts (US$ millions), 2006 ...........2,586

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................43 4.4
T&T regulatory framework ..............................................................................50 4.7

Policy rules and regulations..............................................................................85 4.0
Environmental sustainability .............................................................................73 4.4
Safety and security .............................................................................................90 4.6
Health and hygiene .............................................................................................12 6.6
Prioritization of Travel & Tourism .....................................................................65 4.3

T&T business environment and infrastructure ............................................52 3.8
Air transport infrastructure .............................................................................101 2.4
Ground transport infrastructure .......................................................................77 3.4
Tourism infrastructure ........................................................................................22 5.4
ICT infrastructure ................................................................................................44 3.4
Price competitiveness in the T&T industry.....................................................69 4.6

T&T human, cultural, and natural resources ...............................................31 4.5
Human resources ................................................................................................59 5.0

Education and training.................................................................................67 4.6
Availability of qualified labor ......................................................................47 5.4

Affinity for Travel & Tourism..............................................................................16 5.7
Natural resources ...............................................................................................59 3.2
Cultural resources...............................................................................................29 4.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................109 ...■
1.02 Property rights..............................................................98 ...■
1.03 Business impact of rules on FDI ................................118 ...■
1.04 Visa requirements* ......................................................56 ...■
1.05 Openness of bilateral Air Service Agreements* ..........97 ...■
1.06 Transparency of government policymaking................110 ...■
1.07 Time required to start a business*...............................76 ...■
1.08 Cost to start a business* .............................................46 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................96 ...■
2.02 Enforcement of environmental regulation....................93 ...■
2.03 Sustainability of T&T industry development...............104 ...■
2.04 Carbon dioxide emissions* ..........................................79 ...■
2.05 Particulate matter concentration* ................................76 ...■
2.06 Threatened species* ...................................................71 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................103 ...■
3.02 Reliability of police services .......................................105 ...■
3.03 Business costs of crime and violence..........................97 ...■
3.04 Road traffic accidents*.................................................51 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................12 ...■
4.02 Access to improved sanitation* ...................................37 ...■
4.03 Access to improved drinking water*............................39 ...■
4.04 Hospital beds*..............................................................21 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............85 ...■
5.02 T&T government expenditure* ....................................63 ...■
5.03 Effectiveness of marketing and branding.....................85 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................106 ...■
6.02 Available seat kilometers*............................................82 ...■
6.03 Departures per 1,000 population*................................83 ...■
6.04 Airport density* ............................................................94 ...■
6.05 Number of operating airlines*......................................51 ...■
6.06 International air transport network .............................102 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................105 ...■
7.02 Quality of railroad infrastructure...................................46 ...■
7.03 Quality of port infrastructure ........................................76 ...■
7.04 Quality of domestic transport network ........................81 ...■
7.05 Road density*...............................................................47 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................28 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................88 ...■
9.02 Internet users* .............................................................48 ...■
9.03 Telephone lines*...........................................................37 ...■
9.04 Broadband Internet subscribers* .................................44 ...■
9.05 Mobile telephone subscribers*....................................20 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................19 ...■
10.02 Purchasing power parity*.............................................48 ...■
10.03 Extent and effect of taxation........................................90 ...■
10.04 Fuel price levels* .........................................................86 ...■
10.05 Hotel price index* ........................................................71 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................57 ...■
11.02 2ndary education enrollment*......................................19 ...■
11.03 Quality of the educational system................................76 ...■
11.04 Local availability of research and training services.......76 ...■
11.05 Extent of staff training................................................118 ...■
11.06 Hiring and firing practices.............................................50 ...■
11.07 Ease of hiring foreign labor ..........................................84 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................62 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................13 ...■
12.02 Attitude of population toward foreign visitors..............96 ...■
12.03 Extension of business trips recommended .................44 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................59 ...■
13.03 Quality of the natural environment...............................84 ...■
13.04 Total known species*...................................................72 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................18 ...■
14.03 Number of international fairs and exhibitions* ............55 ...■

Bulgaria

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Burkina Faso
Key indicators
Population (millions), 2006............................................................................13.6
Surface area (1,000 square kilometers) ......................................................274.0

Gross domestic product (US$ billions), 2006 .................................................6.0
Gross domestic product (PPP, US$) per capita, 2006 ................................1,406
Real GDP growth (percent), 2006...................................................................5.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................89...................1.2...................4.9
Employment (1,000 jobs).........................................................38...................1.0...................3.2

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................242...................3.4...................4.6
Employment (1,000 jobs).......................................................107...................2.7...................3.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................264
International tourism receipts (US$ millions), 2004 ................45

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................124 3.0
T&T regulatory framework ............................................................................121 3.6

Policy rules and regulations............................................................................107 3.6
Environmental sustainability .............................................................................64 4.5
Safety and security .............................................................................................82 4.8
Health and hygiene ...........................................................................................124 1.5
Prioritization of Travel & Tourism ...................................................................108 3.5

T&T business environment and infrastructure ..........................................123 2.6
Air transport infrastructure .............................................................................126 1.9
Ground transport infrastructure .....................................................................102 2.8
Tourism infrastructure ........................................................................................94 2.3
ICT infrastructure ..............................................................................................121 1.5
Price competitiveness in the T&T industry...................................................101 4.2

T&T human, cultural, and natural resources .............................................127 3.0
Human resources ..............................................................................................123 3.4

Education and training...............................................................................129 2.3
Availability of qualified labor ....................................................................116 4.5

Affinity for Travel & Tourism............................................................................104 4.4
Natural resources ...............................................................................................67 3.1
Cultural resources.............................................................................................127 1.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
0

50

100

150

200

250

300

2_part2A.pag  2/13/08  10:07 PM  Page 138

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



139

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................65 ...■
1.02 Property rights..............................................................71 ...■
1.03 Business impact of rules on FDI ..................................66 ...■
1.04 Visa requirements* ......................................................97 ...■
1.05 Openness of bilateral Air Service Agreements* ........124 ...■
1.06 Transparency of government policymaking..................40 ...■
1.07 Time required to start a business*...............................39 ...■
1.08 Cost to start a business* ...........................................111 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................75 ...■
2.02 Enforcement of environmental regulation....................70 ...■
2.03 Sustainability of T&T industry development.................36 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ..............................102 ...■
2.06 Threatened species* .....................................................9 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................80 ...■
3.02 Reliability of police services .........................................54 ...■
3.03 Business costs of crime and violence..........................93 ...■
3.04 Road traffic accidents*.................................................90 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................120 ...■
4.02 Access to improved sanitation* .................................120 ...■
4.03 Access to improved drinking water*..........................108 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............52 ...■
5.02 T&T government expenditure* ..................................101 ...■
5.03 Effectiveness of marketing and branding.....................41 ...■
5.04 T&T fair attendance*..................................................122 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................109 ...■
6.02 Available seat kilometers*..........................................121 ...■
6.03 Departures per 1,000 population*..............................113 ...■
6.04 Airport density* ..........................................................120 ...■
6.05 Number of operating airlines*....................................112 ...■
6.06 International air transport network .............................116 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................108 ...■
7.02 Quality of railroad infrastructure...................................81 ...■
7.03 Quality of port infrastructure ........................................67 ...■
7.04 Quality of domestic transport network ......................105 ...■
7.05 Road density*.............................................................102 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................113 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................100 ...■
9.02 Internet users* ...........................................................124 ...■
9.03 Telephone lines*.........................................................120 ...■
9.04 Broadband Internet subscribers* ...............................109 ...■
9.05 Mobile telephone subscribers*..................................121 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................120 ...■
10.02 Purchasing power parity*.............................................27 ...■
10.03 Extent and effect of taxation........................................78 ...■
10.04 Fuel price levels* .........................................................92 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................125 ...■
11.02 2ndary education enrollment*....................................126 ...■
11.03 Quality of the educational system..............................113 ...■
11.04 Local availability of research and training services.......88 ...■
11.05 Extent of staff training................................................119 ...■
11.06 Hiring and firing practices.............................................70 ...■
11.07 Ease of hiring foreign labor ..........................................46 ...■
11.08 HIV prevalence* .........................................................112 ...■
11.09 Business impact of HIV/AIDS.....................................113 ...■
11.10 Life expectancy* ........................................................117 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors................7 ...■
12.03 Extension of business trips recommended .................76 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................39 ...■
13.03 Quality of the natural environment...............................82 ...■
13.04 Total known species*...................................................53 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................104 ...■
14.03 Number of international fairs and exhibitions* ............99 ...■

Burkina Faso

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Burundi
Key indicators
Population (millions), 2006..............................................................................7.8
Surface area (1,000 square kilometers) ........................................................27.8

Gross domestic product (US$ billions), 2006 .................................................0.9
Gross domestic product (PPP, US$) per capita, 2006 ...................................677
Real GDP growth (percent), 2006...................................................................5.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................16...................1.8...................5.1
Employment (1,000 jobs).........................................................23...................1.4...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) ..................................................................36...................4.0...................4.9
Employment (1,000 jobs).........................................................52...................3.1...................2.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................201
International tourism receipts (US$ millions), 2006 ..................1

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................128 2.9
T&T regulatory framework ............................................................................128 3.1

Policy rules and regulations............................................................................125 2.9
Environmental sustainability .............................................................................88 4.1
Safety and security .............................................................................................96 4.5
Health and hygiene ...........................................................................................116 2.2
Prioritization of Travel & Tourism ...................................................................130 2.0

T&T business environment and infrastructure ..........................................127 2.4
Air transport infrastructure .............................................................................127 1.8
Ground transport infrastructure .......................................................................92 2.9
Tourism infrastructure ......................................................................................123 1.3
ICT infrastructure ..............................................................................................129 1.3
Price competitiveness in the T&T industry.....................................................74 4.6

T&T human, cultural, and natural resources .............................................122 3.2
Human resources ..............................................................................................125 3.3

Education and training...............................................................................130 2.3
Availability of qualified labor ....................................................................120 4.3

Affinity for Travel & Tourism..............................................................................17 5.6
Natural resources ...............................................................................................83 2.9
Cultural resources.............................................................................................128 1.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................122 ...■
1.02 Property rights............................................................119 ...■
1.03 Business impact of rules on FDI ................................106 ...■
1.04 Visa requirements* ....................................................117 ...■
1.05 Openness of bilateral Air Service Agreements* ........110 ...■
1.06 Transparency of government policymaking..................82 ...■
1.07 Time required to start a business*...............................94 ...■
1.08 Cost to start a business* ...........................................123 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................123 ...■
2.02 Enforcement of environmental regulation..................121 ...■
2.03 Sustainability of T&T industry development...............121 ...■
2.04 Carbon dioxide emissions* ............................................1 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* ...................................................35 ...■
2.07 Environmental treaty ratification*...............................115 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................118 ...■
3.02 Reliability of police services .........................................94 ...■
3.03 Business costs of crime and violence..........................96 ...■
3.04 Road traffic accidents*.................................................66 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................125 ...■
4.02 Access to improved sanitation* .................................111 ...■
4.03 Access to improved drinking water*............................94 ...■
4.04 Hospital beds*............................................................105 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........126 ...■
5.02 T&T government expenditure* ..................................119 ...■
5.03 Effectiveness of marketing and branding...................129 ...■
5.04 T&T fair attendance*..................................................128 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................123 ...■
6.02 Available seat kilometers*..........................................129 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ..........................................................123 ...■
6.05 Number of operating airlines*....................................124 ...■
6.06 International air transport network .............................128 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................122 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................98 ...■
7.04 Quality of domestic transport network ......................119 ...■
7.05 Road density*...............................................................44 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................120 ...■
8.02 Presence of major car rental companies*..................117 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................128 ...■
9.02 Internet users* ...........................................................122 ...■
9.03 Telephone lines*.........................................................124 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................129 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................50 ...■
10.02 Purchasing power parity*...............................................5 ...■
10.03 Extent and effect of taxation......................................105 ...■
10.04 Fuel price levels* .........................................................98 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................123 ...■
11.02 2ndary education enrollment*....................................128 ...■
11.03 Quality of the educational system..............................110 ...■
11.04 Local availability of research and training services.....130 ...■
11.05 Extent of staff training................................................129 ...■
11.06 Hiring and firing practices.............................................57 ...■
11.07 Ease of hiring foreign labor ..........................................73 ...■
11.08 HIV prevalence* .........................................................116 ...■
11.09 Business impact of HIV/AIDS.....................................117 ...■
11.10 Life expectancy* ........................................................122 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................11 ...■
12.02 Attitude of population toward foreign visitors..............83 ...■
12.03 Extension of business trips recommended .................85 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................85 ...■
13.03 Quality of the natural environment...............................61 ...■
13.04 Total known species*...................................................42 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................120 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Burundi

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Cambodia
Key indicators
Population (millions), 2006............................................................................14.4
Surface area (1,000 square kilometers) ......................................................181.0

Gross domestic product (US$ billions), 2006 .................................................7.3
Gross domestic product (PPP, US$) per capita, 2006 ................................3,374
Real GDP growth (percent), 2006.................................................................10.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................718...................9.3...................5.7
Employment (1,000 jobs).......................................................500...................7.2...................3.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,562.................20.3...................5.6
Employment (1,000 jobs)....................................................1,108.................15.8...................2.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,700
International tourism receipts (US$ millions), 2006 ..............963

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................112 3.3
T&T regulatory framework ............................................................................116 3.6

Policy rules and regulations............................................................................126 2.9
Environmental sustainability .............................................................................92 4.1
Safety and security .............................................................................................95 4.5
Health and hygiene ...........................................................................................128 1.1
Prioritization of Travel & Tourism .....................................................................17 5.5

T&T business environment and infrastructure ..........................................116 2.7
Air transport infrastructure .............................................................................100 2.4
Ground transport infrastructure .......................................................................99 2.8
Tourism infrastructure ......................................................................................125 1.2
ICT infrastructure ..............................................................................................123 1.5
Price competitiveness in the T&T industry.....................................................15 5.3

T&T human, cultural, and natural resources ...............................................86 3.7
Human resources ..............................................................................................108 4.3

Education and training...............................................................................107 3.7
Availability of qualified labor ....................................................................110 4.8

Affinity for Travel & Tourism..............................................................................11 5.8
Natural resources ...............................................................................................53 3.4
Cultural resources.............................................................................................120 1.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................85 ...■
1.02 Property rights............................................................111 ...■
1.03 Business impact of rules on FDI ..................................78 ...■
1.04 Visa requirements* ....................................................116 ...■
1.05 Openness of bilateral Air Service Agreements* ..........85 ...■
1.06 Transparency of government policymaking..................58 ...■
1.07 Time required to start a business*.............................117 ...■
1.08 Cost to start a business* ...........................................121 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................99 ...■
2.02 Enforcement of environmental regulation..................103 ...■
2.03 Sustainability of T&T industry development.................61 ...■
2.04 Carbon dioxide emissions* ............................................1 ...■
2.05 Particulate matter concentration* ................................81 ...■
2.06 Threatened species* .................................................106 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................94 ...■
3.02 Reliability of police services .......................................108 ...■
3.03 Business costs of crime and violence..........................90 ...■
3.04 Road traffic accidents*.................................................79 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................112 ...■
4.02 Access to improved sanitation* .................................119 ...■
4.03 Access to improved drinking water*..........................120 ...■
4.04 Hospital beds*............................................................110 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............22 ...■
5.02 T&T government expenditure* ....................................10 ...■
5.03 Effectiveness of marketing and branding.....................54 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................83 ...■
6.02 Available seat kilometers*............................................88 ...■
6.03 Departures per 1,000 population*..............................111 ...■
6.04 Airport density* ..........................................................111 ...■
6.05 Number of operating airlines*......................................71 ...■
6.06 International air transport network ...............................83 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................80 ...■
7.02 Quality of railroad infrastructure...................................92 ...■
7.03 Quality of port infrastructure ........................................84 ...■
7.04 Quality of domestic transport network ......................113 ...■
7.05 Road density*...............................................................65 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................77 ...■
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................111 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................101 ...■
9.02 Internet users* ...........................................................127 ...■
9.03 Telephone lines*.........................................................128 ...■
9.04 Broadband Internet subscribers* ...............................111 ...■
9.05 Mobile telephone subscribers*..................................120 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................70 ...■
10.02 Purchasing power parity*...............................................3 ...■
10.03 Extent and effect of taxation........................................34 ...■
10.04 Fuel price levels* .........................................................56 ...■
10.05 Hotel price index* ........................................................21 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................9 ...■
11.02 2ndary education enrollment*....................................117 ...■
11.03 Quality of the educational system................................95 ...■
11.04 Local availability of research and training services.....107 ...■
11.05 Extent of staff training..................................................99 ...■
11.06 Hiring and firing practices.............................................69 ...■
11.07 Ease of hiring foreign labor ..........................................68 ...■
11.08 HIV prevalence* .........................................................108 ...■
11.09 Business impact of HIV/AIDS.....................................107 ...■
11.10 Life expectancy* ........................................................108 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................10 ...■
12.02 Attitude of population toward foreign visitors..............79 ...■
12.03 Extension of business trips recommended .................70 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................21 ...■
13.03 Quality of the natural environment.............................101 ...■
13.04 Total known species*...................................................46 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .......................................................118 ...■
14.03 Number of international fairs and exhibitions* ............89 ...■

Cambodia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Cameroon
Key indicators
Population (millions), 2006............................................................................16.6
Surface area (1,000 square kilometers) ......................................................475.4

Gross domestic product (US$ billions), 2006 ...............................................18.3
Gross domestic product (PPP, US$) per capita, 2006 ................................2,188
Real GDP growth (percent), 2006...................................................................3.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................329...................1.6...................4.4
Employment (1,000 jobs).........................................................49...................1.3...................2.0

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................969...................4.7...................4.2
Employment (1,000 jobs).......................................................145...................3.9...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................176
International tourism receipts (US$ millions), 2003 ..............114

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................126 3.0
T&T regulatory framework ............................................................................125 3.4

Policy rules and regulations............................................................................112 3.3
Environmental sustainability ...........................................................................109 3.9
Safety and security .............................................................................................86 4.6
Health and hygiene ...........................................................................................114 2.4
Prioritization of Travel & Tourism ...................................................................126 2.7

T&T business environment and infrastructure ..........................................129 2.3
Air transport infrastructure .............................................................................125 2.0
Ground transport infrastructure .....................................................................124 2.4
Tourism infrastructure ......................................................................................114 1.7
ICT infrastructure ..............................................................................................126 1.5
Price competitiveness in the T&T industry...................................................110 4.0

T&T human, cultural, and natural resources .............................................120 3.3
Human resources ..............................................................................................117 3.8

Education and training...............................................................................121 3.2
Availability of qualified labor ....................................................................117 4.5

Affinity for Travel & Tourism............................................................................121 4.1
Natural resources ...............................................................................................38 3.9
Cultural resources.............................................................................................123 1.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................68 ...■
1.02 Property rights............................................................102 ...■
1.03 Business impact of rules on FDI ..................................99 ...■
1.04 Visa requirements* ....................................................113 ...■
1.05 Openness of bilateral Air Service Agreements* ..........62 ...■
1.06 Transparency of government policymaking..................84 ...■
1.07 Time required to start a business*...............................88 ...■
1.08 Cost to start a business* ...........................................116 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................120 ...■
2.02 Enforcement of environmental regulation..................122 ...■
2.03 Sustainability of T&T industry development...............116 ...■
2.04 Carbon dioxide emissions* ..........................................12 ...■
2.05 Particulate matter concentration* ................................81 ...■
2.06 Threatened species* .................................................105 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................45 ...■
3.02 Reliability of police services .........................................88 ...■
3.03 Business costs of crime and violence..........................99 ...■
3.04 Road traffic accidents*.................................................92 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................110 ...■
4.02 Access to improved sanitation* ...................................97 ...■
4.03 Access to improved drinking water*..........................105 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........123 ...■
5.02 T&T government expenditure* ..................................102 ...■
5.03 Effectiveness of marketing and branding...................119 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................127 ...■
6.02 Available seat kilometers*............................................99 ...■
6.03 Departures per 1,000 population*................................98 ...■
6.04 Airport density* ............................................................98 ...■
6.05 Number of operating airlines*......................................95 ...■
6.06 International air transport network .............................118 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................120 ...■
7.02 Quality of railroad infrastructure...................................79 ...■
7.03 Quality of port infrastructure ......................................118 ...■
7.04 Quality of domestic transport network ......................117 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................86 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................121 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................126 ...■
9.02 Internet users* ...........................................................117 ...■
9.03 Telephone lines*.........................................................122 ...■
9.04 Broadband Internet subscribers* ...............................116 ...■
9.05 Mobile telephone subscribers*..................................113 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................121 ...■
10.02 Purchasing power parity*.............................................56 ...■
10.03 Extent and effect of taxation......................................123 ...■
10.04 Fuel price levels* .........................................................85 ...■
10.05 Hotel price index* ........................................................76 ...■

11th pillar: Human resources
11.01 Primary education enrollment*....................................n/a ......
11.02 2ndary education enrollment*....................................111 ...■
11.03 Quality of the educational system................................84 ...■
11.04 Local availability of research and training services.....103 ...■
11.05 Extent of staff training................................................114 ...■
11.06 Hiring and firing practices.............................................38 ...■
11.07 Ease of hiring foreign labor ..........................................50 ...■
11.08 HIV prevalence* .........................................................119 ...■
11.09 Business impact of HIV/AIDS.....................................109 ...■
11.10 Life expectancy* ........................................................120 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors............106 ...■
12.03 Extension of business trips recommended .................99 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................64 ...■
13.03 Quality of the natural environment...............................86 ...■
13.04 Total known species*...................................................15 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................93 ...■
14.03 Number of international fairs and exhibitions* ............85 ...■

Cameroon

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Canada
Key indicators
Population (millions), 2006............................................................................32.6
Surface area (1,000 square kilometers) ...................................................9,984.7

Gross domestic product (US$ billions), 2006 ..........................................1,275.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................35,514
Real GDP growth (percent), 2006...................................................................2.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................43,395...................3.4...................2.4
Employment (1,000 jobs).......................................................671...................4.0...................0.2

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................140,133.................11.0...................3.4
Employment (1,000 jobs)....................................................1,927.................11.6...................0.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................18,265
International tourism receipts (US$ millions), 2006 .........14,632

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................9 5.3
T&T regulatory framework ..............................................................................23 5.3

Policy rules and regulations................................................................................8 5.4
Environmental sustainability .............................................................................36 4.9
Safety and security .............................................................................................32 5.7
Health and hygiene .............................................................................................45 5.5
Prioritization of Travel & Tourism .....................................................................26 5.0

T&T business environment and infrastructure ..............................................4 5.4
Air transport infrastructure .................................................................................1 6.6
Ground transport infrastructure .......................................................................26 5.0
Tourism infrastructure ........................................................................................17 6.1
ICT infrastructure ................................................................................................12 5.3
Price competitiveness in the T&T industry...................................................114 3.9

T&T human, cultural, and natural resources ...............................................10 5.1
Human resources ................................................................................................10 5.8

Education and training...................................................................................9 6.0
Availability of qualified labor ......................................................................26 5.6

Affinity for Travel & Tourism..............................................................................68 4.8
Natural resources ...............................................................................................16 4.8
Cultural resources...............................................................................................21 5.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................28 ...■
1.02 Property rights..............................................................15 ...■
1.03 Business impact of rules on FDI ..................................50 ...■
1.04 Visa requirements* ......................................................66 ...■
1.05 Openness of bilateral Air Service Agreements* ..........10 ...■
1.06 Transparency of government policymaking..................23 ...■
1.07 Time required to start a business*.................................2 ...■
1.08 Cost to start a business* .............................................10 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................17 ...■
2.02 Enforcement of environmental regulation....................18 ...■
2.03 Sustainability of T&T industry development.................25 ...■
2.04 Carbon dioxide emissions* ........................................119 ...■
2.05 Particulate matter concentration* ................................16 ...■
2.06 Threatened species* ...................................................49 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................87 ...■
3.02 Reliability of police services .........................................11 ...■
3.03 Business costs of crime and violence..........................39 ...■
3.04 Road traffic accidents*.................................................78 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................49 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................51 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............56 ...■
5.02 T&T government expenditure* ....................................45 ...■
5.03 Effectiveness of marketing and branding.....................38 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................16 ...■
6.02 Available seat kilometers*..............................................9 ...■
6.03 Departures per 1,000 population*................................11 ...■
6.04 Airport density* ..............................................................3 ...■
6.05 Number of operating airlines*........................................8 ...■
6.06 International air transport network ...............................12 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................11 ...■
7.02 Quality of railroad infrastructure...................................15 ...■
7.03 Quality of port infrastructure ........................................14 ...■
7.04 Quality of domestic transport network ........................15 ...■
7.05 Road density*...............................................................77 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................18 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................17 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................11 ...■
9.02 Internet users* ...............................................................9 ...■
9.03 Telephone lines*.............................................................4 ...■
9.04 Broadband Internet subscribers* .................................10 ...■
9.05 Mobile telephone subscribers*....................................77 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................122 ...■
10.02 Purchasing power parity*...........................................113 ...■
10.03 Extent and effect of taxation........................................79 ...■
10.04 Fuel price levels* .........................................................56 ...■
10.05 Hotel price index* ........................................................72 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................2 ...■
11.02 2ndary education enrollment*......................................12 ...■
11.03 Quality of the educational system................................11 ...■
11.04 Local availability of research and training services.......10 ...■
11.05 Extent of staff training..................................................25 ...■
11.06 Hiring and firing practices.............................................43 ...■
11.07 Ease of hiring foreign labor ..........................................97 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................47 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................93 ...■
12.02 Attitude of population toward foreign visitors..............12 ...■
12.03 Extension of business trips recommended .................52 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................4 ...■
13.02 Nationally protected areas*..........................................76 ...■
13.03 Quality of the natural environment...............................15 ...■
13.04 Total known species*...................................................37 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* .........................................................42 ...■
14.03 Number of international fairs and exhibitions* ............13 ...■

Canada

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Chad
Key indicators
Population (millions), 2006............................................................................10.0
Surface area (1,000 square kilometers) ...................................................1,284.0

Gross domestic product (US$ billions), 2006 .................................................6.4
Gross domestic product (PPP, US$) per capita, 2006 ................................1,749
Real GDP growth (percent), 2006...................................................................0.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................75...................1.0.................10.1
Employment (1,000 jobs).........................................................14...................0.8...................7.2

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................550...................7.6...................5.7
Employment (1,000 jobs).......................................................109...................6.2...................2.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005........................29
International tourism receipts (US$ millions), 2002 ................25

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................130 2.5
T&T regulatory framework ............................................................................130 2.7

Policy rules and regulations............................................................................130 2.5
Environmental sustainability ...........................................................................124 3.6
Safety and security ...........................................................................................116 3.9
Health and hygiene ...........................................................................................129 1.0
Prioritization of Travel & Tourism ...................................................................127 2.7

T&T business environment and infrastructure ..........................................130 2.0
Air transport infrastructure .............................................................................130 1.7
Ground transport infrastructure .....................................................................129 2.3
Tourism infrastructure ......................................................................................121 1.3
ICT infrastructure ..............................................................................................130 1.3
Price competitiveness in the T&T industry...................................................126 3.5

T&T human, cultural, and natural resources .............................................129 2.7
Human resources ..............................................................................................126 3.2

Education and training...............................................................................128 2.3
Availability of qualified labor ....................................................................122 4.1

Affinity for Travel & Tourism............................................................................129 3.8
Natural resources ...............................................................................................91 2.7
Cultural resources.............................................................................................129 1.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................111 ...■
1.02 Property rights............................................................128 ...■
1.03 Business impact of rules on FDI ................................125 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........69 ...■
1.06 Transparency of government policymaking................114 ...■
1.07 Time required to start a business*.............................115 ...■
1.08 Cost to start a business* ...........................................120 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................127 ...■
2.02 Enforcement of environmental regulation..................125 ...■
2.03 Sustainability of T&T industry development...............112 ...■
2.04 Carbon dioxide emissions* ............................................1 ...■
2.05 Particulate matter concentration* ..............................113 ...■
2.06 Threatened species* ...................................................28 ...■
2.07 Environmental treaty ratification*...............................109 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................115 ...■
3.02 Reliability of police services .......................................129 ...■
3.03 Business costs of crime and violence........................122 ...■
3.04 Road traffic accidents*.................................................81 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................124 ...■
4.02 Access to improved sanitation* .................................122 ...■
4.03 Access to improved drinking water*..........................119 ...■
4.04 Hospital beds*............................................................114 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........124 ...■
5.02 T&T government expenditure* ....................................49 ...■
5.03 Effectiveness of marketing and branding...................122 ...■
5.04 T&T fair attendance*..................................................128 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................125 ...■
6.02 Available seat kilometers*..........................................124 ...■
6.03 Departures per 1,000 population*..............................116 ...■
6.04 Airport density* ..........................................................126 ...■
6.05 Number of operating airlines*....................................128 ...■
6.06 International air transport network .............................127 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................130 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ......................................105 ...■
7.04 Quality of domestic transport network ......................122 ...■
7.05 Road density*.............................................................111 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................116 ...■
8.02 Presence of major car rental companies*..................117 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................130 ...■
9.02 Internet users* ...........................................................123 ...■
9.03 Telephone lines*.........................................................129 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................125 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................128 ...■
10.02 Purchasing power parity*.............................................46 ...■
10.03 Extent and effect of taxation......................................112 ...■
10.04 Fuel price levels* .........................................................95 ...■
10.05 Hotel price index* ........................................................58 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................122 ...■
11.02 2ndary education enrollment*....................................124 ...■
11.03 Quality of the educational system..............................128 ...■
11.04 Local availability of research and training services.....113 ...■
11.05 Extent of staff training................................................130 ...■
11.06 Hiring and firing practices.............................................78 ...■
11.07 Ease of hiring foreign labor ........................................105 ...■
11.08 HIV prevalence* .........................................................117 ...■
11.09 Business impact of HIV/AIDS.....................................123 ...■
11.10 Life expectancy* ........................................................123 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors............118 ...■
12.03 Extension of business trips recommended ...............119 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................60 ...■
13.03 Quality of the natural environment.............................113 ...■
13.04 Total known species*...................................................49 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................123 ...■
14.03 Number of international fairs and exhibitions*............n/a ......

Chad

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Chile
Key indicators
Population (millions), 2006............................................................................16.5
Surface area (1,000 square kilometers) ......................................................756.6

Gross domestic product (US$ billions), 2006 .............................................145.8
Gross domestic product (PPP, US$) per capita, 2006 ..............................12,811
Real GDP growth (percent), 2006...................................................................4.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................2,671...................1.9...................3.9
Employment (1,000 jobs).......................................................138...................2.2...................1.7

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,289...................5.1...................4.0
Employment (1,000 jobs).......................................................338...................5.3...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................2,253
International tourism receipts (US$ millions), 2006 ...........1,214

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................51 4.3
T&T regulatory framework ..............................................................................45 4.9

Policy rules and regulations..............................................................................18 5.2
Environmental sustainability .............................................................................62 4.5
Safety and security .............................................................................................36 5.6
Health and hygiene .............................................................................................63 4.5
Prioritization of Travel & Tourism .....................................................................58 4.4

T&T business environment and infrastructure ............................................54 3.8
Air transport infrastructure ...............................................................................50 3.4
Ground transport infrastructure .......................................................................53 4.1
Tourism infrastructure ........................................................................................64 3.4
ICT infrastructure ................................................................................................47 3.3
Price competitiveness in the T&T industry.....................................................45 4.9

T&T human, cultural, and natural resources ...............................................54 4.1
Human resources ................................................................................................36 5.3

Education and training.................................................................................47 4.9
Availability of qualified labor ......................................................................19 5.7

Affinity for Travel & Tourism..............................................................................96 4.5
Natural resources ...............................................................................................52 3.5
Cultural resources...............................................................................................39 3.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................12 ...■
1.02 Property rights..............................................................40 ...■
1.03 Business impact of rules on FDI ..................................16 ...■
1.04 Visa requirements* ......................................................13 ...■
1.05 Openness of bilateral Air Service Agreements* ..........12 ...■
1.06 Transparency of government policymaking..................19 ...■
1.07 Time required to start a business*...............................62 ...■
1.08 Cost to start a business* .............................................50 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................40 ...■
2.02 Enforcement of environmental regulation....................35 ...■
2.03 Sustainability of T&T industry development.................90 ...■
2.04 Carbon dioxide emissions* ..........................................64 ...■
2.05 Particulate matter concentration* ................................74 ...■
2.06 Threatened species* .................................................117 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................28 ...■
3.02 Reliability of police services .........................................26 ...■
3.03 Business costs of crime and violence..........................65 ...■
3.04 Road traffic accidents*.................................................75 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................85 ...■
4.02 Access to improved sanitation* ...................................54 ...■
4.03 Access to improved drinking water*............................55 ...■
4.04 Hospital beds*..............................................................68 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........106 ...■
5.02 T&T government expenditure* ....................................43 ...■
5.03 Effectiveness of marketing and branding.....................89 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................31 ...■
6.02 Available seat kilometers*............................................38 ...■
6.03 Departures per 1,000 population*................................44 ...■
6.04 Airport density* ............................................................42 ...■
6.05 Number of operating airlines*......................................74 ...■
6.06 International air transport network ...............................19 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................22 ...■
7.02 Quality of railroad infrastructure...................................65 ...■
7.03 Quality of port infrastructure ........................................34 ...■
7.04 Quality of domestic transport network ........................20 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................61 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................62 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................27 ...■
9.02 Internet users* .............................................................46 ...■
9.03 Telephone lines*...........................................................60 ...■
9.04 Broadband Internet subscribers* .................................37 ...■
9.05 Mobile telephone subscribers*....................................52 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................49 ...■
10.02 Purchasing power parity*.............................................86 ...■
10.03 Extent and effect of taxation........................................36 ...■
10.04 Fuel price levels* .........................................................65 ...■
10.05 Hotel price index* ........................................................36 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................78 ...■
11.02 2ndary education enrollment*......................................53 ...■
11.03 Quality of the educational system................................78 ...■
11.04 Local availability of research and training services.......34 ...■
11.05 Extent of staff training..................................................40 ...■
11.06 Hiring and firing practices.............................................62 ...■
11.07 Ease of hiring foreign labor ..........................................27 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................43 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................111 ...■
12.02 Attitude of population toward foreign visitors..............81 ...■
12.03 Extension of business trips recommended .................68 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................22 ...■
13.03 Quality of the natural environment...............................64 ...■
13.04 Total known species*...................................................51 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................51 ...■
14.03 Number of international fairs and exhibitions* ............36 ...■

Chile

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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China
Key indicators
Population (millions), 2006.......................................................................1,323.6
Surface area (1,000 square kilometers) ...................................................9,598.1

Gross domestic product (US$ billions), 2006 ..........................................2,644.6
Gross domestic product (PPP, US$) per capita, 2006 ................................7,722
Real GDP growth (percent), 2006.................................................................11.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................77,618...................2.5...................9.1
Employment (1,000 jobs)..................................................16,585...................2.1...................0.9

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................381,154.................12.2...................8.3
Employment (1,000 jobs)..................................................72,488...................9.4...................0.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................49,600
International tourism receipts (US$ millions), 2006 .........33,949

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................62 4.1
T&T regulatory framework ............................................................................103 3.9

Policy rules and regulations..............................................................................89 4.0
Environmental sustainability ...........................................................................110 3.9
Safety and security ...........................................................................................121 3.6
Health and hygiene .............................................................................................99 3.2
Prioritization of Travel & Tourism .....................................................................36 4.9

T&T business environment and infrastructure ............................................70 3.4
Air transport infrastructure ...............................................................................36 4.0
Ground transport infrastructure .......................................................................61 3.8
Tourism infrastructure ......................................................................................119 1.5
ICT infrastructure ................................................................................................66 2.6
Price competitiveness in the T&T industry.....................................................17 5.3

T&T human, cultural, and natural resources ...............................................13 4.8
Human resources ................................................................................................48 5.1

Education and training.................................................................................66 4.7
Availability of qualified labor ......................................................................34 5.5

Affinity for Travel & Tourism............................................................................126 3.9
Natural resources .................................................................................................8 5.3
Cultural resources...............................................................................................19 5.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................103 ...■
1.02 Property rights..............................................................76 ...■
1.03 Business impact of rules on FDI ..................................60 ...■
1.04 Visa requirements* ....................................................120 ...■
1.05 Openness of bilateral Air Service Agreements* ........109 ...■
1.06 Transparency of government policymaking..................88 ...■
1.07 Time required to start a business*...............................84 ...■
1.08 Cost to start a business* .............................................46 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................87 ...■
2.02 Enforcement of environmental regulation....................73 ...■
2.03 Sustainability of T&T industry development.................80 ...■
2.04 Carbon dioxide emissions* ..........................................59 ...■
2.05 Particulate matter concentration* ................................90 ...■
2.06 Threatened species* .................................................119 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................109 ...■
3.02 Reliability of police services .........................................59 ...■
3.03 Business costs of crime and violence..........................73 ...■
3.04 Road traffic accidents*...............................................125 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................61 ...■
4.02 Access to improved sanitation* .................................104 ...■
4.03 Access to improved drinking water*............................98 ...■
4.04 Hospital beds*..............................................................73 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............66 ...■
5.02 T&T government expenditure* ....................................48 ...■
5.03 Effectiveness of marketing and branding.....................69 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................86 ...■
6.02 Available seat kilometers*..............................................2 ...■
6.03 Departures per 1,000 population*................................90 ...■
6.04 Airport density* ..........................................................125 ...■
6.05 Number of operating airlines*......................................11 ...■
6.06 International air transport network ...............................82 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................53 ...■
7.02 Quality of railroad infrastructure...................................33 ...■
7.03 Quality of port infrastructure ........................................66 ...■
7.04 Quality of domestic transport network ........................71 ...■
7.05 Road density*...............................................................68 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................95 ...■
8.02 Presence of major car rental companies*..................117 ...■
8.03 ATMs accepting Visa cards* ........................................90 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................61 ...■
9.02 Internet users* .............................................................81 ...■
9.03 Telephone lines*...........................................................45 ...■
9.04 Broadband Internet subscribers* .................................49 ...■
9.05 Mobile telephone subscribers*....................................89 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................20 ...■
10.02 Purchasing power parity*.............................................18 ...■
10.03 Extent and effect of taxation........................................47 ...■
10.04 Fuel price levels* .........................................................32 ...■
10.05 Hotel price index* ........................................................47 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................49 ...■
11.02 2ndary education enrollment*......................................91 ...■
11.03 Quality of the educational system................................73 ...■
11.04 Local availability of research and training services.......39 ...■
11.05 Extent of staff training..................................................61 ...■
11.06 Hiring and firing practices.............................................41 ...■
11.07 Ease of hiring foreign labor ..........................................60 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................56 ...■
11.10 Life expectancy* ..........................................................68 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................102 ...■
12.02 Attitude of population toward foreign visitors............121 ...■
12.03 Extension of business trips recommended ...............123 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................3 ...■
13.02 Nationally protected areas*..........................................40 ...■
13.03 Quality of the natural environment.............................126 ...■
13.04 Total known species*.....................................................6 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................5 ...■
14.02 Sports stadiums* .......................................................124 ...■
14.03 Number of international fairs and exhibitions* ............10 ...■

China

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Colombia
Key indicators
Population (millions), 2006............................................................................46.3
Surface area (1,000 square kilometers) ...................................................1,138.9

Gross domestic product (US$ billions), 2006 .............................................135.9
Gross domestic product (PPP, US$) per capita, 2006 ................................8,260
Real GDP growth (percent), 2006...................................................................6.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,173...................2.1...................3.3
Employment (1,000 jobs).......................................................413...................2.0...................2.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................9,464...................6.3...................3.4
Employment (1,000 jobs)....................................................1,173...................5.7...................2.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,053
International tourism receipts (US$ millions), 2006 ...........1,550

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................71 3.9
T&T regulatory framework ..............................................................................95 4.0

Policy rules and regulations..............................................................................60 4.4
Environmental sustainability .............................................................................87 4.2
Safety and security ...........................................................................................118 3.8
Health and hygiene .............................................................................................78 4.2
Prioritization of Travel & Tourism .....................................................................99 3.7

T&T business environment and infrastructure ............................................83 3.2
Air transport infrastructure ...............................................................................63 3.1
Ground transport infrastructure .....................................................................101 2.8
Tourism infrastructure ........................................................................................81 2.8
ICT infrastructure ................................................................................................70 2.6
Price competitiveness in the T&T industry.....................................................55 4.8

T&T human, cultural, and natural resources ...............................................38 4.4
Human resources ................................................................................................67 5.0

Education and training.................................................................................73 4.5
Availability of qualified labor ......................................................................37 5.5

Affinity for Travel & Tourism..............................................................................89 4.6
Natural resources .................................................................................................5 5.5
Cultural resources...............................................................................................68 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................75 ...■
1.02 Property rights..............................................................68 ...■
1.03 Business impact of rules on FDI ..................................70 ...■
1.04 Visa requirements* ......................................................28 ...■
1.05 Openness of bilateral Air Service Agreements* ..........40 ...■
1.06 Transparency of government policymaking..................51 ...■
1.07 Time required to start a business*...............................93 ...■
1.08 Cost to start a business* .............................................71 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................52 ...■
2.02 Enforcement of environmental regulation....................68 ...■
2.03 Sustainability of T&T industry development.................71 ...■
2.04 Carbon dioxide emissions* ..........................................41 ...■
2.05 Particulate matter concentration* ................................27 ...■
2.06 Threatened species* .................................................116 ...■
2.07 Environmental treaty ratification*...............................121 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................128 ...■
3.02 Reliability of police services .........................................69 ...■
3.03 Business costs of crime and violence........................112 ...■
3.04 Road traffic accidents*...............................................106 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................71 ...■
4.02 Access to improved sanitation* ...................................64 ...■
4.03 Access to improved drinking water*............................60 ...■
4.04 Hospital beds*..............................................................92 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............78 ...■
5.02 T&T government expenditure* ....................................98 ...■
5.03 Effectiveness of marketing and branding.....................62 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................62 ...■
6.02 Available seat kilometers*............................................45 ...■
6.03 Departures per 1,000 population*................................54 ...■
6.04 Airport density* ............................................................41 ...■
6.05 Number of operating airlines*......................................65 ...■
6.06 International air transport network ...............................57 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................94 ...■
7.02 Quality of railroad infrastructure.................................108 ...■
7.03 Quality of port infrastructure ......................................108 ...■
7.04 Quality of domestic transport network ........................49 ...■
7.05 Road density*...............................................................93 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................80 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................65 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................75 ...■
9.02 Internet users* .............................................................70 ...■
9.03 Telephone lines*...........................................................68 ...■
9.04 Broadband Internet subscribers* .................................64 ...■
9.05 Mobile telephone subscribers*....................................66 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................117 ...■
10.02 Purchasing power parity*.............................................32 ...■
10.03 Extent and effect of taxation......................................109 ...■
10.04 Fuel price levels* .........................................................28 ...■
10.05 Hotel price index* ........................................................22 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................94 ...■
11.02 2ndary education enrollment*......................................83 ...■
11.03 Quality of the educational system................................59 ...■
11.04 Local availability of research and training services.......71 ...■
11.05 Extent of staff training..................................................69 ...■
11.06 Hiring and firing practices.............................................64 ...■
11.07 Ease of hiring foreign labor ..........................................41 ...■
11.08 HIV prevalence* ...........................................................83 ...■
11.09 Business impact of HIV/AIDS.......................................76 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................106 ...■
12.02 Attitude of population toward foreign visitors..............59 ...■
12.03 Extension of business trips recommended .................63 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*............................................7 ...■
13.03 Quality of the natural environment...............................63 ...■
13.04 Total known species*.....................................................2 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................77 ...■
14.03 Number of international fairs and exhibitions* ............46 ...■

Colombia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Costa Rica
Key indicators
Population (millions), 2006..............................................................................4.4
Surface area (1,000 square kilometers) ........................................................51.1

Gross domestic product (US$ billions), 2006 ...............................................21.5
Gross domestic product (PPP, US$) per capita, 2006 ..............................11,862
Real GDP growth (percent), 2006...................................................................8.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,530...................6.3...................4.7
Employment (1,000 jobs).......................................................122...................6.5...................3.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,669.................15.1...................4.7
Employment (1,000 jobs).......................................................278.................14.7...................3.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,725
International tourism receipts (US$ millions), 2006 ...........1,629

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................44 4.3
T&T regulatory framework ..............................................................................48 4.8

Policy rules and regulations..............................................................................54 4.5
Environmental sustainability .............................................................................32 5.0
Safety and security .............................................................................................66 5.0
Health and hygiene .............................................................................................67 4.5
Prioritization of Travel & Tourism .....................................................................35 4.9

T&T business environment and infrastructure ............................................56 3.8
Air transport infrastructure ...............................................................................43 3.8
Ground transport infrastructure .....................................................................113 2.6
Tourism infrastructure ........................................................................................29 4.9
ICT infrastructure ................................................................................................60 2.8
Price competitiveness in the T&T industry.....................................................50 4.8

T&T human, cultural, and natural resources ...............................................24 4.5
Human resources ................................................................................................27 5.4

Education and training.................................................................................38 5.0
Availability of qualified labor ......................................................................11 5.9

Affinity for Travel & Tourism..............................................................................21 5.5
Natural resources .................................................................................................7 5.4
Cultural resources...............................................................................................92 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................15 ...■
1.02 Property rights..............................................................65 ...■
1.03 Business impact of rules on FDI ..................................30 ...■
1.04 Visa requirements* ........................................................9 ...■
1.05 Openness of bilateral Air Service Agreements* ............9 ...■
1.06 Transparency of government policymaking..................83 ...■
1.07 Time required to start a business*.............................116 ...■
1.08 Cost to start a business* .............................................76 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................37 ...■
2.02 Enforcement of environmental regulation....................39 ...■
2.03 Sustainability of T&T industry development.................50 ...■
2.04 Carbon dioxide emissions* ..........................................45 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* ...................................................95 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................37 ...■
3.02 Reliability of police services .........................................79 ...■
3.03 Business costs of crime and violence........................108 ...■
3.04 Road traffic accidents*.................................................46 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................74 ...■
4.02 Access to improved sanitation* ...................................52 ...■
4.03 Access to improved drinking water*............................45 ...■
4.04 Hospital beds*..............................................................88 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............36 ...■
5.02 T&T government expenditure* ....................................22 ...■
5.03 Effectiveness of marketing and branding.....................33 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................66 ...■
6.02 Available seat kilometers*............................................71 ...■
6.03 Departures per 1,000 population*................................37 ...■
6.04 Airport density* ............................................................14 ...■
6.05 Number of operating airlines*......................................80 ...■
6.06 International air transport network ...............................44 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................121 ...■
7.02 Quality of railroad infrastructure.................................105 ...■
7.03 Quality of port infrastructure ......................................125 ...■
7.04 Quality of domestic transport network ......................120 ...■
7.05 Road density*...............................................................38 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................31 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................46 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................72 ...■
9.02 Internet users* .............................................................45 ...■
9.03 Telephone lines*...........................................................38 ...■
9.04 Broadband Internet subscribers* .................................65 ...■
9.05 Mobile telephone subscribers*....................................91 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................62 ...■
10.02 Purchasing power parity*.............................................52 ...■
10.03 Extent and effect of taxation........................................49 ...■
10.04 Fuel price levels* .........................................................42 ...■
10.05 Hotel price index* ........................................................89 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................74 ...■
11.02 2ndary education enrollment*......................................82 ...■
11.03 Quality of the educational system................................36 ...■
11.04 Local availability of research and training services.......36 ...■
11.05 Extent of staff training..................................................27 ...■
11.06 Hiring and firing practices.............................................29 ...■
11.07 Ease of hiring foreign labor ..........................................33 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................77 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................22 ...■
12.02 Attitude of population toward foreign visitors..............38 ...■
12.03 Extension of business trips recommended .................22 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................15 ...■
13.02 Nationally protected areas*..........................................18 ...■
13.03 Quality of the natural environment...............................25 ...■
13.04 Total known species*...................................................19 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................49 ...■
14.03 Number of international fairs and exhibitions* ............61 ...■

Costa Rica

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:07 PM  Page 157

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



158

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Croatia
Key indicators
Population (millions), 2006..............................................................................4.6
Surface area (1,000 square kilometers) ........................................................56.5

Gross domestic product (US$ billions), 2006 ...............................................42.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................14,523
Real GDP growth (percent), 2006...................................................................4.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................4,029...................8.5...................8.6
Employment (1,000 jobs).......................................................112...................9.7...................4.4

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................8,978.................19.0...................8.9
Employment (1,000 jobs).......................................................249.................21.6...................4.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................8,659
International tourism receipts (US$ millions), 2006 ...........7,902

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................34 4.6
T&T regulatory framework ..............................................................................39 5.0

Policy rules and regulations..............................................................................66 4.3
Environmental sustainability .............................................................................41 4.8
Safety and security .............................................................................................41 5.5
Health and hygiene .............................................................................................28 6.0
Prioritization of Travel & Tourism .....................................................................51 4.5

T&T business environment and infrastructure ............................................38 4.3
Air transport infrastructure ...............................................................................66 3.0
Ground transport infrastructure .......................................................................54 4.0
Tourism infrastructure ........................................................................................10 6.6
ICT infrastructure ................................................................................................37 3.7
Price competitiveness in the T&T industry.....................................................98 4.3

T&T human, cultural, and natural resources ...............................................32 4.4
Human resources ................................................................................................50 5.0

Education and training.................................................................................53 4.8
Availability of qualified labor ......................................................................52 5.3

Affinity for Travel & Tourism................................................................................7 6.2
Natural resources ...............................................................................................68 3.1
Cultural resources...............................................................................................37 3.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................82 ...■
1.02 Property rights..............................................................78 ...■
1.03 Business impact of rules on FDI ................................102 ...■
1.04 Visa requirements* ......................................................26 ...■
1.05 Openness of bilateral Air Service Agreements* ..........45 ...■
1.06 Transparency of government policymaking..................80 ...■
1.07 Time required to start a business*...............................92 ...■
1.08 Cost to start a business* .............................................61 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................49 ...■
2.02 Enforcement of environmental regulation....................53 ...■
2.03 Sustainability of T&T industry development.................67 ...■
2.04 Carbon dioxide emissions* ..........................................76 ...■
2.05 Particulate matter concentration* ................................44 ...■
2.06 Threatened species* ...................................................65 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................19 ...■
3.02 Reliability of police services .........................................63 ...■
3.03 Business costs of crime and violence..........................62 ...■
3.04 Road traffic accidents*.................................................41 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................41 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................31 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............41 ...■
5.02 T&T government expenditure* ..................................108 ...■
5.03 Effectiveness of marketing and branding.....................52 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................75 ...■
6.02 Available seat kilometers*............................................90 ...■
6.03 Departures per 1,000 population*................................48 ...■
6.04 Airport density* ............................................................26 ...■
6.05 Number of operating airlines*......................................60 ...■
6.06 International air transport network ...............................92 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................36 ...■
7.02 Quality of railroad infrastructure...................................50 ...■
7.03 Quality of port infrastructure ........................................89 ...■
7.04 Quality of domestic transport network ........................41 ...■
7.05 Road density*...............................................................43 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................11 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................19 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................66 ...■
9.02 Internet users* .............................................................36 ...■
9.03 Telephone lines*...........................................................32 ...■
9.04 Broadband Internet subscribers* .................................41 ...■
9.05 Mobile telephone subscribers*....................................31 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................54 ...■
10.02 Purchasing power parity*.............................................83 ...■
10.03 Extent and effect of taxation........................................86 ...■
10.04 Fuel price levels* .........................................................98 ...■
10.05 Hotel price index* ........................................................74 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................90 ...■
11.02 2ndary education enrollment*......................................57 ...■
11.03 Quality of the educational system................................61 ...■
11.04 Local availability of research and training services.......38 ...■
11.05 Extent of staff training..................................................60 ...■
11.06 Hiring and firing practices.............................................74 ...■
11.07 Ease of hiring foreign labor ..........................................95 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................19 ...■
11.10 Life expectancy* ..........................................................37 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................4 ...■
12.02 Attitude of population toward foreign visitors..............33 ...■
12.03 Extension of business trips recommended .................94 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................78 ...■
13.03 Quality of the natural environment...............................14 ...■
13.04 Total known species*...................................................89 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................31 ...■
14.03 Number of international fairs and exhibitions* ............41 ...■

Croatia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Cyprus
Key indicators
Population (millions), 2006..............................................................................0.8
Surface area (1,000 square kilometers) ..........................................................9.3

Gross domestic product (US$ billions), 2006 ...............................................18.2
Gross domestic product (PPP, US$) per capita, 2006 ..............................29,870
Real GDP growth (percent), 2006...................................................................3.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,983...................9.8...................3.8
Employment (1,000 jobs).........................................................55.................13.7...................0.4

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................4,366.................21.5...................3.9
Employment (1,000 jobs).......................................................110.................27.4...................0.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................2,401
International tourism receipts (US$ millions), 2006 ...........2,400

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................24 4.9
T&T regulatory framework ..............................................................................27 5.2

Policy rules and regulations..............................................................................69 4.2
Environmental sustainability .............................................................................47 4.7
Safety and security .............................................................................................23 5.8
Health and hygiene .............................................................................................43 5.5
Prioritization of Travel & Tourism .......................................................................3 5.9

T&T business environment and infrastructure ............................................17 5.0
Air transport infrastructure ...............................................................................25 4.5
Ground transport infrastructure .......................................................................17 5.5
Tourism infrastructure ..........................................................................................3 7.0
ICT infrastructure ................................................................................................34 4.0
Price competitiveness in the T&T industry.....................................................95 4.3

T&T human, cultural, and natural resources ...............................................40 4.3
Human resources ................................................................................................63 5.0

Education and training.................................................................................32 5.2
Availability of qualified labor ....................................................................112 4.7

Affinity for Travel & Tourism................................................................................5 6.4
Natural resources .............................................................................................106 2.4
Cultural resources...............................................................................................32 3.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................77 ...■
1.02 Property rights..............................................................36 ...■
1.03 Business impact of rules on FDI ..................................56 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ........115 ...■
1.06 Transparency of government policymaking..................44 ...■
1.07 Time required to start a business*..............................n/a ......
1.08 Cost to start a business*.............................................n/a ......

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................61 ...■
2.02 Enforcement of environmental regulation....................55 ...■
2.03 Sustainability of T&T industry development.................47 ...■
2.04 Carbon dioxide emissions* ........................................106 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* ...................................................25 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................50 ...■
3.02 Reliability of police services .........................................35 ...■
3.03 Business costs of crime and violence..........................23 ...■
3.04 Road traffic accidents*.................................................17 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................42 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................53 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............11 ...■
5.02 T&T government expenditure* ....................................11 ...■
5.03 Effectiveness of marketing and branding.....................29 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................55 ...■
6.02 Available seat kilometers*............................................67 ...■
6.03 Departures per 1,000 population*................................13 ...■
6.04 Airport density* ............................................................13 ...■
6.05 Number of operating airlines*......................................40 ...■
6.06 International air transport network ...............................54 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................23 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................39 ...■
7.04 Quality of domestic transport network ........................34 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................1 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................14 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................49 ...■
9.02 Internet users* .............................................................30 ...■
9.03 Telephone lines*...........................................................19 ...■
9.04 Broadband Internet subscribers* .................................38 ...■
9.05 Mobile telephone subscribers*....................................38 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................99 ...■
10.02 Purchasing power parity*.............................................94 ...■
10.03 Extent and effect of taxation........................................19 ...■
10.04 Fuel price levels* .........................................................95 ...■
10.05 Hotel price index* ........................................................94 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................5 ...■
11.02 2ndary education enrollment*......................................33 ...■
11.03 Quality of the educational system................................23 ...■
11.04 Local availability of research and training services.......70 ...■
11.05 Extent of staff training..................................................72 ...■
11.06 Hiring and firing practices.............................................95 ...■
11.07 Ease of hiring foreign labor ........................................101 ...■
11.08 HIV prevalence* ..........................................................n/a ......
11.09 Business impact of HIV/AIDS.......................................24 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................6 ...■
12.02 Attitude of population toward foreign visitors..............18 ...■
12.03 Extension of business trips recommended .................32 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................93 ...■
13.03 Quality of the natural environment...............................41 ...■
13.04 Total known species*.................................................115 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................14 ...■
14.03 Number of international fairs and exhibitions* ............53 ...■

Cyprus

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Czech Republic
Key indicators
Population (millions), 2006............................................................................10.2
Surface area (1,000 square kilometers) ........................................................78.9

Gross domestic product (US$ billions), 2006 .............................................142.5
Gross domestic product (PPP, US$) per capita, 2006 ..............................23,399
Real GDP growth (percent), 2006...................................................................6.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,395...................2.0...................3.3
Employment (1,000 jobs).......................................................105...................2.2 .................–1.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................21,068.................12.7...................5.3
Employment (1,000 jobs).......................................................569.................11.7...................0.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................6,435
International tourism receipts (US$ millions), 2006 ...........5,007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................30 4.8
T&T regulatory framework ..............................................................................20 5.4

Policy rules and regulations..............................................................................38 4.8
Environmental sustainability .............................................................................21 5.1
Safety and security .............................................................................................44 5.5
Health and hygiene ...............................................................................................6 6.8
Prioritization of Travel & Tourism .....................................................................39 4.8

T&T business environment and infrastructure ............................................37 4.4
Air transport infrastructure ...............................................................................52 3.4
Ground transport infrastructure .......................................................................22 5.1
Tourism infrastructure ........................................................................................25 5.0
ICT infrastructure ................................................................................................31 4.2
Price competitiveness in the T&T industry...................................................108 4.1

T&T human, cultural, and natural resources ...............................................25 4.5
Human resources ................................................................................................30 5.4

Education and training.................................................................................30 5.3
Availability of qualified labor ......................................................................49 5.4

Affinity for Travel & Tourism..............................................................................61 4.8
Natural resources ...............................................................................................82 2.9
Cultural resources...............................................................................................20 5.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................30 ...■
1.02 Property rights..............................................................66 ...■
1.03 Business impact of rules on FDI ..................................26 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ..........31 ...■
1.06 Transparency of government policymaking..................95 ...■
1.07 Time required to start a business*...............................37 ...■
1.08 Cost to start a business* .............................................58 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................18 ...■
2.02 Enforcement of environmental regulation....................29 ...■
2.03 Sustainability of T&T industry development.................81 ...■
2.04 Carbon dioxide emissions* ........................................112 ...■
2.05 Particulate matter concentration* ................................27 ...■
2.06 Threatened species* ...................................................29 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................16 ...■
3.02 Reliability of police services .........................................87 ...■
3.03 Business costs of crime and violence..........................42 ...■
3.04 Road traffic accidents*.................................................53 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................15 ...■
4.02 Access to improved sanitation* ...................................40 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*................................................................4 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............92 ...■
5.02 T&T government expenditure* ....................................54 ...■
5.03 Effectiveness of marketing and branding.....................83 ...■
5.04 T&T fair attendance*......................................................3 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................48 ...■
6.02 Available seat kilometers*............................................57 ...■
6.03 Departures per 1,000 population*................................41 ...■
6.04 Airport density* ............................................................83 ...■
6.05 Number of operating airlines*......................................29 ...■
6.06 International air transport network ...............................38 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................68 ...■
7.02 Quality of railroad infrastructure...................................25 ...■
7.03 Quality of port infrastructure ........................................53 ...■
7.04 Quality of domestic transport network ........................27 ...■
7.05 Road density*...............................................................14 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................28 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................42 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................20 ...■
9.02 Internet users* .............................................................35 ...■
9.03 Telephone lines*...........................................................36 ...■
9.04 Broadband Internet subscribers* .................................32 ...■
9.05 Mobile telephone subscribers*......................................9 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................79 ...■
10.02 Purchasing power parity*.............................................76 ...■
10.03 Extent and effect of taxation........................................88 ...■
10.04 Fuel price levels* .......................................................109 ...■
10.05 Hotel price index* ........................................................87 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................66 ...■
11.02 2ndary education enrollment*......................................39 ...■
11.03 Quality of the educational system................................33 ...■
11.04 Local availability of research and training services.......25 ...■
11.05 Extent of staff training..................................................35 ...■
11.06 Hiring and firing practices...........................................103 ...■
11.07 Ease of hiring foreign labor ..........................................37 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................44 ...■
11.10 Life expectancy* ..........................................................37 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................52 ...■
12.02 Attitude of population toward foreign visitors..............97 ...■
12.03 Extension of business trips recommended .................54 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................38 ...■
13.03 Quality of the natural environment...............................88 ...■
13.04 Total known species*...................................................86 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................12 ...■
14.02 Sports stadiums* .........................................................36 ...■
14.03 Number of international fairs and exhibitions* ............24 ...■

Czech Republic

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Denmark
Key indicators
Population (millions), 2006..............................................................................5.4
Surface area (1,000 square kilometers) ........................................................43.1

Gross domestic product (US$ billions), 2006 .............................................276.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................36,920
Real GDP growth (percent), 2006...................................................................3.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................12,096...................3.9...................2.0
Employment (1,000 jobs).......................................................110...................4.0 .................–0.4

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................30,650.................10.0...................2.0
Employment (1,000 jobs).......................................................285.................10.3 .................–0.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................4,699
International tourism receipts (US$ millions), 2006 ...........5,309

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................13 5.1
T&T regulatory framework ..............................................................................10 5.6

Policy rules and regulations................................................................................4 5.6
Environmental sustainability ...............................................................................3 5.9
Safety and security ...............................................................................................4 6.4
Health and hygiene .............................................................................................34 5.8
Prioritization of Travel & Tourism .....................................................................62 4.4

T&T business environment and infrastructure ............................................10 5.2
Air transport infrastructure ...............................................................................12 5.0
Ground transport infrastructure .........................................................................6 6.5
Tourism infrastructure ........................................................................................23 5.3
ICT infrastructure ..................................................................................................5 5.8
Price competitiveness in the T&T industry...................................................128 3.4

T&T human, cultural, and natural resources ...............................................28 4.5
Human resources ..................................................................................................3 6.1

Education and training...................................................................................1 6.2
Availability of qualified labor ........................................................................6 6.0

Affinity for Travel & Tourism..............................................................................84 4.6
Natural resources ...............................................................................................63 3.1
Cultural resources...............................................................................................27 4.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................23 ...■
1.02 Property rights................................................................2 ...■
1.03 Business impact of rules on FDI ..................................27 ...■
1.04 Visa requirements* ......................................................45 ...■
1.05 Openness of bilateral Air Service Agreements* ..........17 ...■
1.06 Transparency of government policymaking....................2 ...■
1.07 Time required to start a business*.................................6 ...■
1.08 Cost to start a business* ...............................................1 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................2 ...■
2.02 Enforcement of environmental regulation......................1 ...■
2.03 Sustainability of T&T industry development.................26 ...■
2.04 Carbon dioxide emissions* ........................................106 ...■
2.05 Particulate matter concentration* ................................22 ...■
2.06 Threatened species* .....................................................5 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................51 ...■
3.02 Reliability of police services ...........................................2 ...■
3.03 Business costs of crime and violence............................5 ...■
3.04 Road traffic accidents*.................................................36 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................31 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................48 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............63 ...■
5.02 T&T government expenditure* ....................................85 ...■
5.03 Effectiveness of marketing and branding.....................32 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................6 ...■
6.02 Available seat kilometers*............................................39 ...■
6.03 Departures per 1,000 population*................................12 ...■
6.04 Airport density* ............................................................25 ...■
6.05 Number of operating airlines*......................................25 ...■
6.06 International air transport network .................................8 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................5 ...■
7.02 Quality of railroad infrastructure.....................................8 ...■
7.03 Quality of port infrastructure ..........................................5 ...■
7.04 Quality of domestic transport network ..........................4 ...■
7.05 Road density*...............................................................13 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................35 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................21 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................7 ...■
9.02 Internet users* .............................................................16 ...■
9.03 Telephone lines*.............................................................8 ...■
9.04 Broadband Internet subscribers* ...................................1 ...■
9.05 Mobile telephone subscribers*....................................21 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................83 ...■
10.02 Purchasing power parity*...........................................125 ...■
10.03 Extent and effect of taxation......................................110 ...■
10.04 Fuel price levels* .......................................................123 ...■
10.05 Hotel price index* ........................................................77 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................43 ...■
11.02 2ndary education enrollment*........................................2 ...■
11.03 Quality of the educational system..................................4 ...■
11.04 Local availability of research and training services.......11 ...■
11.05 Extent of staff training....................................................1 ...■
11.06 Hiring and firing practices...............................................3 ...■
11.07 Ease of hiring foreign labor ..........................................45 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.........................................4 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................67 ...■
12.02 Attitude of population toward foreign visitors..............51 ...■
12.03 Extension of business trips recommended ...............103 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................75 ...■
13.03 Quality of the natural environment.................................9 ...■
13.04 Total known species*.................................................106 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................21 ...■
14.03 Number of international fairs and exhibitions* ............23 ...■

Denmark

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Dominican Republic
Key indicators
Population (millions), 2006..............................................................................9.0
Surface area (1,000 square kilometers) ........................................................48.7

Gross domestic product (US$ billions), 2006 ...............................................31.6
Gross domestic product (PPP, US$) per capita, 2006 ................................9,377
Real GDP growth (percent), 2006.................................................................10.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................2,012...................6.3...................3.7
Employment (1,000 jobs).......................................................195...................5.6...................3.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................6,229.................19.6...................3.7
Employment (1,000 jobs).......................................................593.................17.0...................3.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,965
International tourism receipts (US$ millions), 2006 ...........3,792

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................63 4.0
T&T regulatory framework ..............................................................................54 4.6

Policy rules and regulations..............................................................................47 4.6
Environmental sustainability ...........................................................................108 3.9
Safety and security .............................................................................................89 4.6
Health and hygiene .............................................................................................65 4.5
Prioritization of Travel & Tourism .....................................................................14 5.6

T&T business environment and infrastructure ............................................63 3.6
Air transport infrastructure ...............................................................................46 3.5
Ground transport infrastructure .......................................................................80 3.3
Tourism infrastructure ........................................................................................45 4.2
ICT infrastructure ................................................................................................75 2.4
Price competitiveness in the T&T industry.....................................................76 4.5

T&T human, cultural, and natural resources ...............................................67 3.9
Human resources ................................................................................................86 4.8

Education and training...............................................................................104 3.9
Availability of qualified labor ......................................................................23 5.6

Affinity for Travel & Tourism..............................................................................15 5.7
Natural resources ...............................................................................................50 3.5
Cultural resources.............................................................................................102 1.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................34 ...■
1.02 Property rights..............................................................81 ...■
1.03 Business impact of rules on FDI ..................................45 ...■
1.04 Visa requirements* ....................................................110 ...■
1.05 Openness of bilateral Air Service Agreements* ............4 ...■
1.06 Transparency of government policymaking..................91 ...■
1.07 Time required to start a business*...............................48 ...■
1.08 Cost to start a business* .............................................90 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................86 ...■
2.02 Enforcement of environmental regulation..................105 ...■
2.03 Sustainability of T&T industry development.................74 ...■
2.04 Carbon dioxide emissions* ..........................................54 ...■
2.05 Particulate matter concentration* ................................42 ...■
2.06 Threatened species* .................................................125 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................34 ...■
3.02 Reliability of police services .......................................117 ...■
3.03 Business costs of crime and violence........................110 ...■
3.04 Road traffic accidents*.................................................71 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................60 ...■
4.02 Access to improved sanitation* ...................................71 ...■
4.03 Access to improved drinking water*............................55 ...■
4.04 Hospital beds*..............................................................73 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............35 ...■
5.02 T&T government expenditure* ......................................1 ...■
5.03 Effectiveness of marketing and branding.....................37 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................37 ...■
6.02 Available seat kilometers*............................................51 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................66 ...■
6.05 Number of operating airlines*......................................47 ...■
6.06 International air transport network ...............................33 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................57 ...■
7.02 Quality of railroad infrastructure.................................114 ...■
7.03 Quality of port infrastructure ........................................74 ...■
7.04 Quality of domestic transport network ........................36 ...■
7.05 Road density*...............................................................62 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................38 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................67 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................73 ...■
9.02 Internet users* .............................................................50 ...■
9.03 Telephone lines*...........................................................88 ...■
9.04 Broadband Internet subscribers* .................................71 ...■
9.05 Mobile telephone subscribers*....................................81 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................125 ...■
10.02 Purchasing power parity*.............................................49 ...■
10.03 Extent and effect of taxation......................................119 ...■
10.04 Fuel price levels* .........................................................51 ...■
10.05 Hotel price index* ........................................................23 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................88 ...■
11.02 2ndary education enrollment*......................................92 ...■
11.03 Quality of the educational system..............................127 ...■
11.04 Local availability of research and training services.......97 ...■
11.05 Extent of staff training..................................................91 ...■
11.06 Hiring and firing practices.............................................24 ...■
11.07 Ease of hiring foreign labor ............................................8 ...■
11.08 HIV prevalence* ...........................................................99 ...■
11.09 Business impact of HIV/AIDS.....................................103 ...■
11.10 Life expectancy* ..........................................................91 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................17 ...■
12.02 Attitude of population toward foreign visitors..............28 ...■
12.03 Extension of business trips recommended .................64 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*............................................6 ...■
13.03 Quality of the natural environment...............................87 ...■
13.04 Total known species*.................................................112 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................83 ...■
14.03 Number of international fairs and exhibitions* ............63 ...■

Dominican Republic

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Ecuador
Key indicators
Population (millions), 2006............................................................................13.4
Surface area (1,000 square kilometers) ......................................................283.6

Gross domestic product (US$ billions), 2006 ...............................................41.4
Gross domestic product (PPP, US$) per capita, 2006 ................................4,835
Real GDP growth (percent), 2006...................................................................3.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................742...................1.8...................4.0
Employment (1,000 jobs).........................................................84...................1.6...................3.2

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,305...................7.8...................3.4
Employment (1,000 jobs).......................................................361...................6.7...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................841
International tourism receipts (US$ millions), 2006 ..............490

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................86 3.7
T&T regulatory framework ............................................................................101 4.0

Policy rules and regulations............................................................................111 3.4
Environmental sustainability .............................................................................82 4.2
Safety and security .............................................................................................97 4.5
Health and hygiene .............................................................................................73 4.4
Prioritization of Travel & Tourism ...................................................................110 3.4

T&T business environment and infrastructure ............................................95 2.9
Air transport infrastructure ...............................................................................84 2.6
Ground transport infrastructure .....................................................................119 2.5
Tourism infrastructure ........................................................................................89 2.5
ICT infrastructure ................................................................................................81 2.3
Price competitiveness in the T&T industry.....................................................53 4.8

T&T human, cultural, and natural resources ...............................................58 4.1
Human resources ..............................................................................................100 4.5

Education and training...............................................................................102 4.0
Availability of qualified labor ......................................................................93 5.1

Affinity for Travel & Tourism............................................................................103 4.4
Natural resources ...............................................................................................14 4.9
Cultural resources...............................................................................................69 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................112 ...■
1.02 Property rights............................................................116 ...■
1.03 Business impact of rules on FDI ................................120 ...■
1.04 Visa requirements* ......................................................57 ...■
1.05 Openness of bilateral Air Service Agreements* ..........33 ...■
1.06 Transparency of government policymaking................128 ...■
1.07 Time required to start a business*.............................110 ...■
1.08 Cost to start a business* .............................................86 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................104 ...■
2.02 Enforcement of environmental regulation..................116 ...■
2.03 Sustainability of T&T industry development...............107 ...■
2.04 Carbon dioxide emissions* ..........................................48 ...■
2.05 Particulate matter concentration* ................................32 ...■
2.06 Threatened species* .................................................115 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................61 ...■
3.02 Reliability of police services .......................................120 ...■
3.03 Business costs of crime and violence........................107 ...■
3.04 Road traffic accidents*.................................................67 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................67 ...■
4.02 Access to improved sanitation* ...................................59 ...■
4.03 Access to improved drinking water*............................59 ...■
4.04 Hospital beds*..............................................................88 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........116 ...■
5.02 T&T government expenditure* ....................................51 ...■
5.03 Effectiveness of marketing and branding...................100 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................76 ...■
6.02 Available seat kilometers*............................................63 ...■
6.03 Departures per 1,000 population*................................65 ...■
6.04 Airport density* ............................................................49 ...■
6.05 Number of operating airlines*......................................80 ...■
6.06 International air transport network ...............................87 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................85 ...■
7.02 Quality of railroad infrastructure.................................115 ...■
7.03 Quality of port infrastructure ......................................103 ...■
7.04 Quality of domestic transport network ......................118 ...■
7.05 Road density*...............................................................75 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................60 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................79 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................109 ...■
9.02 Internet users* .............................................................79 ...■
9.03 Telephone lines*...........................................................78 ...■
9.04 Broadband Internet subscribers* .................................89 ...■
9.05 Mobile telephone subscribers*....................................67 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................123 ...■
10.02 Purchasing power parity*.............................................79 ...■
10.03 Extent and effect of taxation........................................76 ...■
10.04 Fuel price levels* .........................................................11 ...■
10.05 Hotel price index* ........................................................17 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................24 ...■
11.02 2ndary education enrollment*....................................101 ...■
11.03 Quality of the educational system..............................122 ...■
11.04 Local availability of research and training services.....101 ...■
11.05 Extent of staff training................................................115 ...■
11.06 Hiring and firing practices...........................................113 ...■
11.07 Ease of hiring foreign labor ..........................................98 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................79 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................103 ...■
12.02 Attitude of population toward foreign visitors............105 ...■
12.03 Extension of business trips recommended .................77 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................26 ...■
13.03 Quality of the natural environment...............................80 ...■
13.04 Total known species*.....................................................5 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................39 ...■
14.03 Number of international fairs and exhibitions* ............58 ...■

Ecuador

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Egypt
Key indicators
Population (millions), 2006............................................................................75.4
Surface area (1,000 square kilometers) ...................................................1,001.5

Gross domestic product (US$ billions), 2006 .............................................107.4
Gross domestic product (PPP, US$) per capita, 2006 ................................4,895
Real GDP growth (percent), 2006...................................................................6.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................9,652...................8.7...................3.7
Employment (1,000 jobs)....................................................1,505...................7.3...................1.2

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................18,160.................16.3...................5.1
Employment (1,000 jobs)....................................................2,816.................13.7...................2.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................8,646
International tourism receipts (US$ millions), 2006 ...........7,591

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................66 4.0
T&T regulatory framework ..............................................................................58 4.5

Policy rules and regulations..............................................................................70 4.2
Environmental sustainability .............................................................................81 4.2
Safety and security .............................................................................................84 4.7
Health and hygiene .............................................................................................86 3.9
Prioritization of Travel & Tourism .....................................................................12 5.7

T&T business environment and infrastructure ............................................69 3.5
Air transport infrastructure ...............................................................................62 3.1
Ground transport infrastructure .......................................................................75 3.4
Tourism infrastructure ........................................................................................79 2.8
ICT infrastructure ................................................................................................87 2.2
Price competitiveness in the T&T industry.......................................................2 5.9

T&T human, cultural, and natural resources ...............................................70 3.9
Human resources ................................................................................................82 4.8

Education and training.................................................................................78 4.4
Availability of qualified labor ......................................................................80 5.2

Affinity for Travel & Tourism..............................................................................31 5.3
Natural resources ...............................................................................................86 2.8
Cultural resources...............................................................................................58 2.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................93 ...■
1.02 Property rights..............................................................51 ...■
1.03 Business impact of rules on FDI ..................................98 ...■
1.04 Visa requirements* ....................................................101 ...■
1.05 Openness of bilateral Air Service Agreements* ..........66 ...■
1.06 Transparency of government policymaking..................92 ...■
1.07 Time required to start a business*...............................16 ...■
1.08 Cost to start a business* .............................................85 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................85 ...■
2.02 Enforcement of environmental regulation..................102 ...■
2.03 Sustainability of T&T industry development.................38 ...■
2.04 Carbon dioxide emissions* ..........................................50 ...■
2.05 Particulate matter concentration* ..............................117 ...■
2.06 Threatened species* ...................................................60 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................106 ...■
3.02 Reliability of police services .........................................57 ...■
3.03 Business costs of crime and violence..........................49 ...■
3.04 Road traffic accidents*...............................................108 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................97 ...■
4.02 Access to improved sanitation* ...................................78 ...■
4.03 Access to improved drinking water*............................44 ...■
4.04 Hospital beds*..............................................................73 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............31 ...■
5.02 T&T government expenditure* ....................................20 ...■
5.03 Effectiveness of marketing and branding.....................42 ...■
5.04 T&T fair attendance*......................................................1 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................59 ...■
6.02 Available seat kilometers*............................................35 ...■
6.03 Departures per 1,000 population*..............................100 ...■
6.04 Airport density* ..........................................................117 ...■
6.05 Number of operating airlines*......................................26 ...■
6.06 International air transport network ...............................63 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................71 ...■
7.02 Quality of railroad infrastructure...................................56 ...■
7.03 Quality of port infrastructure ........................................79 ...■
7.04 Quality of domestic transport network ........................37 ...■
7.05 Road density*...............................................................95 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................68 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................96 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................58 ...■
9.02 Internet users* .............................................................89 ...■
9.03 Telephone lines*...........................................................75 ...■
9.04 Broadband Internet subscribers* .................................82 ...■
9.05 Mobile telephone subscribers*..................................104 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................32 ...■
10.02 Purchasing power parity*.............................................26 ...■
10.03 Extent and effect of taxation........................................33 ...■
10.04 Fuel price levels* ...........................................................3 ...■
10.05 Hotel price index* ..........................................................5 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................56 ...■
11.02 2ndary education enrollment*......................................65 ...■
11.03 Quality of the educational system..............................119 ...■
11.04 Local availability of research and training services.......83 ...■
11.05 Extent of staff training..................................................81 ...■
11.06 Hiring and firing practices...........................................105 ...■
11.07 Ease of hiring foreign labor ..........................................34 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................41 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................24 ...■
12.02 Attitude of population toward foreign visitors..............91 ...■
12.03 Extension of business trips recommended .................41 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................48 ...■
13.03 Quality of the natural environment.............................128 ...■
13.04 Total known species*...................................................65 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* .......................................................108 ...■
14.03 Number of international fairs and exhibitions* ............54 ...■

Egypt

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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El Salvador
Key indicators
Population (millions), 2006..............................................................................7.0
Surface area (1,000 square kilometers) ........................................................21.0

Gross domestic product (US$ billions), 2006 ...............................................18.7
Gross domestic product (PPP, US$) per capita, 2006 ................................5,600
Real GDP growth (percent), 2006...................................................................4.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................665...................3.4...................2.7
Employment (1,000 jobs).........................................................81...................3.0...................2.5

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,597...................8.2...................3.0
Employment (1,000 jobs).......................................................192...................7.1...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,138
International tourism receipts (US$ millions), 2006 ..............780

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................97 3.6
T&T regulatory framework ..............................................................................85 4.1

Policy rules and regulations..............................................................................45 4.6
Environmental sustainability .............................................................................55 4.6
Safety and security ...........................................................................................109 4.1
Health and hygiene .............................................................................................94 3.4
Prioritization of Travel & Tourism .....................................................................89 3.8

T&T business environment and infrastructure ............................................73 3.4
Air transport infrastructure ...............................................................................75 2.8
Ground transport infrastructure .......................................................................62 3.8
Tourism infrastructure ........................................................................................83 2.7
ICT infrastructure ................................................................................................78 2.4
Price competitiveness in the T&T industry.....................................................32 5.1

T&T human, cultural, and natural resources .............................................121 3.2
Human resources ................................................................................................64 5.0

Education and training.................................................................................85 4.3
Availability of qualified labor ......................................................................18 5.7

Affinity for Travel & Tourism............................................................................102 4.4
Natural resources .............................................................................................122 2.1
Cultural resources.............................................................................................106 1.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................57 ...■
1.02 Property rights..............................................................72 ...■
1.03 Business impact of rules on FDI ..................................32 ...■
1.04 Visa requirements* ......................................................13 ...■
1.05 Openness of bilateral Air Service Agreements* ............1 ...■
1.06 Transparency of government policymaking..................48 ...■
1.07 Time required to start a business*...............................57 ...■
1.08 Cost to start a business* ...........................................106 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................77 ...■
2.02 Enforcement of environmental regulation....................98 ...■
2.03 Sustainability of T&T industry development.................78 ...■
2.04 Carbon dioxide emissions* ..........................................33 ...■
2.05 Particulate matter concentration* ................................51 ...■
2.06 Threatened species* ...................................................16 ...■
2.07 Environmental treaty ratification*...............................109 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................116 ...■
3.02 Reliability of police services .........................................97 ...■
3.03 Business costs of crime and violence........................130 ...■
3.04 Road traffic accidents*.................................................68 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................78 ...■
4.02 Access to improved sanitation* ...................................86 ...■
4.03 Access to improved drinking water*............................85 ...■
4.04 Hospital beds*............................................................100 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............50 ...■
5.02 T&T government expenditure* ....................................81 ...■
5.03 Effectiveness of marketing and branding.....................67 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................34 ...■
6.02 Available seat kilometers*............................................81 ...■
6.03 Departures per 1,000 population*................................56 ...■
6.04 Airport density* ..........................................................121 ...■
6.05 Number of operating airlines*....................................112 ...■
6.06 International air transport network ...............................36 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................31 ...■
7.02 Quality of railroad infrastructure.................................107 ...■
7.03 Quality of port infrastructure ........................................81 ...■
7.04 Quality of domestic transport network ........................25 ...■
7.05 Road density*...............................................................44 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................98 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................83 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................69 ...■
9.02 Internet users* .............................................................86 ...■
9.03 Telephone lines*...........................................................73 ...■
9.04 Broadband Internet subscribers* .................................72 ...■
9.05 Mobile telephone subscribers*....................................73 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................111 ...■
10.02 Purchasing power parity*.............................................58 ...■
10.03 Extent and effect of taxation........................................25 ...■
10.04 Fuel price levels* .........................................................60 ...■
10.05 Hotel price index* ........................................................13 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................61 ...■
11.02 2ndary education enrollment*....................................100 ...■
11.03 Quality of the educational system................................87 ...■
11.04 Local availability of research and training services.......84 ...■
11.05 Extent of staff training..................................................68 ...■
11.06 Hiring and firing practices.............................................28 ...■
11.07 Ease of hiring foreign labor ..........................................14 ...■
11.08 HIV prevalence* ...........................................................93 ...■
11.09 Business impact of HIV/AIDS.......................................97 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................65 ...■
12.02 Attitude of population toward foreign visitors............101 ...■
12.03 Extension of business trips recommended ...............118 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................120 ...■
13.03 Quality of the natural environment.............................127 ...■
13.04 Total known species*...................................................47 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................89 ...■
14.03 Number of international fairs and exhibitions* ............77 ...■

El Salvador

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Estonia
Key indicators
Population (millions), 2006..............................................................................1.3
Surface area (1,000 square kilometers) ........................................................45.2

Gross domestic product (US$ billions), 2006 ...............................................16.6
Gross domestic product (PPP, US$) per capita, 2006 ..............................19,692
Real GDP growth (percent), 2006.................................................................11.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................573...................3.0...................5.0
Employment (1,000 jobs).........................................................17...................2.7 .................–0.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,328.................17.6...................5.5
Employment (1,000 jobs).........................................................95.................15.2 .................–0.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,940
International tourism receipts (US$ millions), 2006 ...........1,029

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................26 4.8
T&T regulatory framework ..............................................................................18 5.4

Policy rules and regulations..............................................................................26 5.1
Environmental sustainability .............................................................................43 4.8
Safety and security .............................................................................................26 5.7
Health and hygiene .............................................................................................20 6.3
Prioritization of Travel & Tourism .....................................................................23 5.1

T&T business environment and infrastructure ............................................18 4.9
Air transport infrastructure ...............................................................................55 3.3
Ground transport infrastructure .......................................................................25 5.0
Tourism infrastructure ........................................................................................11 6.4
ICT infrastructure ................................................................................................17 5.1
Price competitiveness in the T&T industry.....................................................60 4.7

T&T human, cultural, and natural resources ...............................................49 4.2
Human resources ................................................................................................33 5.3

Education and training.................................................................................25 5.4
Availability of qualified labor ......................................................................76 5.2

Affinity for Travel & Tourism..............................................................................18 5.6
Natural resources ...............................................................................................43 3.8
Cultural resources...............................................................................................74 2.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................33 ...■
1.02 Property rights..............................................................26 ...■
1.03 Business impact of rules on FDI ....................................7 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ........121 ...■
1.06 Transparency of government policymaking..................28 ...■
1.07 Time required to start a business*.................................9 ...■
1.08 Cost to start a business* .............................................15 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................32 ...■
2.02 Enforcement of environmental regulation....................30 ...■
2.03 Sustainability of T&T industry development.................52 ...■
2.04 Carbon dioxide emissions* ........................................116 ...■
2.05 Particulate matter concentration* ..................................8 ...■
2.06 Threatened species* ...................................................22 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................27 ...■
3.02 Reliability of police services .........................................44 ...■
3.03 Business costs of crime and violence..........................36 ...■
3.04 Road traffic accidents*.................................................16 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................24 ...■
4.02 Access to improved sanitation* ...................................42 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................28 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............68 ...■
5.02 T&T government expenditure* ....................................14 ...■
5.03 Effectiveness of marketing and branding.....................44 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................53 ...■
6.02 Available seat kilometers*..........................................110 ...■
6.03 Departures per 1,000 population*................................43 ...■
6.04 Airport density* ............................................................19 ...■
6.05 Number of operating airlines*......................................88 ...■
6.06 International air transport network ...............................62 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................55 ...■
7.02 Quality of railroad infrastructure...................................37 ...■
7.03 Quality of port infrastructure ........................................26 ...■
7.04 Quality of domestic transport network ........................24 ...■
7.05 Road density*...............................................................22 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................16 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................16 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................2 ...■
9.02 Internet users* .............................................................17 ...■
9.03 Telephone lines*...........................................................31 ...■
9.04 Broadband Internet subscribers* .................................22 ...■
9.05 Mobile telephone subscribers*......................................5 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................34 ...■
10.02 Purchasing power parity*.............................................85 ...■
10.03 Extent and effect of taxation........................................12 ...■
10.04 Fuel price levels* .........................................................98 ...■
10.05 Hotel price index* ........................................................68 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................45 ...■
11.02 2ndary education enrollment*......................................31 ...■
11.03 Quality of the educational system................................35 ...■
11.04 Local availability of research and training services.......27 ...■
11.05 Extent of staff training..................................................30 ...■
11.06 Hiring and firing practices.............................................55 ...■
11.07 Ease of hiring foreign labor ........................................106 ...■
11.08 HIV prevalence* .........................................................102 ...■
11.09 Business impact of HIV/AIDS.......................................73 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................18 ...■
12.02 Attitude of population toward foreign visitors..............45 ...■
12.03 Extension of business trips recommended .................16 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*............................................8 ...■
13.03 Quality of the natural environment...............................18 ...■
13.04 Total known species*.................................................113 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................57 ...■
14.03 Number of international fairs and exhibitions* ............51 ...■

Estonia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Ethiopia
Key indicators
Population (millions), 2006............................................................................79.3
Surface area (1,000 square kilometers) ...................................................1,104.3

Gross domestic product (US$ billions), 2006 ...............................................13.3
Gross domestic product (PPP, US$) per capita, 2006 ................................1,123
Real GDP growth (percent), 2006...................................................................9.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................703...................4.5...................4.0
Employment (1,000 jobs).......................................................672...................3.5...................1.5

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,426...................9.2...................3.5
Employment (1,000 jobs)....................................................1,388...................7.1...................1.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................227
International tourism receipts (US$ millions), 2006 ..............162

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................121 3.2
T&T regulatory framework ............................................................................126 3.2

Policy rules and regulations..............................................................................96 3.8
Environmental sustainability ...........................................................................114 3.8
Safety and security ...........................................................................................111 4.0
Health and hygiene ...........................................................................................130 1.0
Prioritization of Travel & Tourism ...................................................................111 3.4

T&T business environment and infrastructure ..........................................110 2.7
Air transport infrastructure ...............................................................................89 2.6
Ground transport infrastructure .....................................................................106 2.7
Tourism infrastructure ......................................................................................117 1.6
ICT infrastructure ..............................................................................................127 1.4
Price competitiveness in the T&T industry.....................................................16 5.3

T&T human, cultural, and natural resources ...............................................92 3.6
Human resources ..............................................................................................122 3.5

Education and training...............................................................................125 2.8
Availability of qualified labor ....................................................................121 4.3

Affinity for Travel & Tourism............................................................................107 4.3
Natural resources ...............................................................................................34 4.1
Cultural resources...............................................................................................65 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................124 ...■
1.02 Property rights..............................................................83 ...■
1.03 Business impact of rules on FDI ..................................90 ...■
1.04 Visa requirements* ....................................................119 ...■
1.05 Openness of bilateral Air Service Agreements* ..........55 ...■
1.06 Transparency of government policymaking..................93 ...■
1.07 Time required to start a business*...............................34 ...■
1.08 Cost to start a business* .............................................95 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................108 ...■
2.02 Enforcement of environmental regulation....................96 ...■
2.03 Sustainability of T&T industry development...............102 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ................................95 ...■
2.06 Threatened species* ...................................................75 ...■
2.07 Environmental treaty ratification*...............................115 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................68 ...■
3.02 Reliability of police services .........................................68 ...■
3.03 Business costs of crime and violence..........................59 ...■
3.04 Road traffic accidents*...............................................116 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................126 ...■
4.02 Access to improved sanitation* .................................120 ...■
4.03 Access to improved drinking water*..........................121 ...■
4.04 Hospital beds*............................................................116 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........110 ...■
5.02 T&T government expenditure* ....................................87 ...■
5.03 Effectiveness of marketing and branding...................105 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................57 ...■
6.02 Available seat kilometers*............................................69 ...■
6.03 Departures per 1,000 population*..............................105 ...■
6.04 Airport density* ..........................................................108 ...■
6.05 Number of operating airlines*......................................98 ...■
6.06 International air transport network ...............................60 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................103 ...■
7.02 Quality of railroad infrastructure.................................109 ...■
7.03 Quality of port infrastructure ........................................56 ...■
7.04 Quality of domestic transport network ......................106 ...■
7.05 Road density*.............................................................108 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................118 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................123 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................108 ...■
9.02 Internet users* ...........................................................130 ...■
9.03 Telephone lines*.........................................................115 ...■
9.04 Broadband Internet subscribers* ...............................119 ...■
9.05 Mobile telephone subscribers*..................................130 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................26 ...■
10.02 Purchasing power parity*...............................................4 ...■
10.03 Extent and effect of taxation........................................50 ...■
10.04 Fuel price levels* .........................................................34 ...■
10.05 Hotel price index* ........................................................54 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................121 ...■
11.02 2ndary education enrollment*....................................116 ...■
11.03 Quality of the educational system................................97 ...■
11.04 Local availability of research and training services.....112 ...■
11.05 Extent of staff training................................................122 ...■
11.06 Hiring and firing practices.............................................66 ...■
11.07 Ease of hiring foreign labor ..........................................99 ...■
11.08 HIV prevalence* ...........................................................98 ...■
11.09 Business impact of HIV/AIDS.....................................119 ...■
11.10 Life expectancy* ........................................................125 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................107 ...■
12.02 Attitude of population toward foreign visitors..............77 ...■
12.03 Extension of business trips recommended ...............102 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................34 ...■
13.03 Quality of the natural environment...............................69 ...■
13.04 Total known species*...................................................25 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .......................................................126 ...■
14.03 Number of international fairs and exhibitions* ............85 ...■

Ethiopia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Finland
Key indicators
Population (millions), 2006..............................................................................5.3
Surface area (1,000 square kilometers) ......................................................338.2

Gross domestic product (US$ billions), 2006 .............................................209.8
Gross domestic product (PPP, US$) per capita, 2006 ..............................35,559
Real GDP growth (percent), 2006...................................................................5.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................7,942...................3.4...................2.4
Employment (1,000 jobs).........................................................88...................3.5...................0.5

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................23,461...................9.9...................3.2
Employment (1,000 jobs).......................................................268.................10.9...................1.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,375
International tourism receipts (US$ millions), 2006 ...........2,358

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................12 5.1
T&T regulatory framework ................................................................................5 5.7

Policy rules and regulations................................................................................7 5.5
Environmental sustainability ...............................................................................7 5.6
Safety and security ...............................................................................................1 6.7
Health and hygiene .............................................................................................18 6.4
Prioritization of Travel & Tourism .....................................................................49 4.5

T&T business environment and infrastructure ............................................23 4.8
Air transport infrastructure ...............................................................................18 4.8
Ground transport infrastructure .......................................................................20 5.3
Tourism infrastructure ........................................................................................30 4.8
ICT infrastructure ................................................................................................16 5.1
Price competitiveness in the T&T industry...................................................117 3.9

T&T human, cultural, and natural resources ...............................................14 4.8
Human resources ..................................................................................................6 5.9

Education and training...................................................................................2 6.2
Availability of qualified labor ......................................................................24 5.6

Affinity for Travel & Tourism............................................................................100 4.4
Natural resources ...............................................................................................57 3.2
Cultural resources...............................................................................................13 5.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................9 ...■
1.02 Property rights................................................................7 ...■
1.03 Business impact of rules on FDI ..................................15 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........34 ...■
1.06 Transparency of government policymaking....................3 ...■
1.07 Time required to start a business*...............................28 ...■
1.08 Cost to start a business* .............................................12 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................4 ...■
2.02 Enforcement of environmental regulation......................8 ...■
2.03 Sustainability of T&T industry development.................28 ...■
2.04 Carbon dioxide emissions* ........................................115 ...■
2.05 Particulate matter concentration* ................................16 ...■
2.06 Threatened species* ...................................................11 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................1 ...■
3.02 Reliability of police services ...........................................1 ...■
3.03 Business costs of crime and violence............................2 ...■
3.04 Road traffic accidents*.................................................33 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................37 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................17 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............99 ...■
5.02 T&T government expenditure* ....................................72 ...■
5.03 Effectiveness of marketing and branding.....................71 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................8 ...■
6.02 Available seat kilometers*............................................47 ...■
6.03 Departures per 1,000 population*................................15 ...■
6.04 Airport density* ............................................................11 ...■
6.05 Number of operating airlines*......................................62 ...■
6.06 International air transport network .................................9 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................18 ...■
7.02 Quality of railroad infrastructure.....................................7 ...■
7.03 Quality of port infrastructure ..........................................7 ...■
7.04 Quality of domestic transport network ..........................2 ...■
7.05 Road density*...............................................................62 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................24 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................40 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................13 ...■
9.02 Internet users* .............................................................19 ...■
9.03 Telephone lines*...........................................................34 ...■
9.04 Broadband Internet subscribers* ...................................7 ...■
9.05 Mobile telephone subscribers*....................................19 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................39 ...■
10.02 Purchasing power parity*...........................................119 ...■
10.03 Extent and effect of taxation......................................115 ...■
10.04 Fuel price levels* .......................................................104 ...■
10.05 Hotel price index* ........................................................63 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................21 ...■
11.02 2ndary education enrollment*......................................10 ...■
11.03 Quality of the educational system..................................2 ...■
11.04 Local availability of research and training services.........9 ...■
11.05 Extent of staff training..................................................13 ...■
11.06 Hiring and firing practices.............................................94 ...■
11.07 Ease of hiring foreign labor ..........................................15 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.........................................6 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................95 ...■
12.02 Attitude of population toward foreign visitors..............48 ...■
12.03 Extension of business trips recommended ...............109 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................70 ...■
13.03 Quality of the natural environment.................................1 ...■
13.04 Total known species*.................................................109 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* .........................................................12 ...■
14.03 Number of international fairs and exhibitions* ............21 ...■

Finland

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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France
Key indicators
Population (millions), 2006............................................................................60.7
Surface area (1,000 square kilometers) ......................................................551.5

Gross domestic product (US$ billions), 2006 ..........................................2,252.2
Gross domestic product (PPP, US$) per capita, 2006 ..............................31,825
Real GDP growth (percent), 2006...................................................................2.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .........................................................100,013...................4.1...................2.4
Employment (1,000 jobs)....................................................1,323...................5.2...................1.9

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................269,261.................10.9...................2.8
Employment (1,000 jobs)....................................................3,349.................13.2...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................79,083
International tourism receipts (US$ millions), 2006 .........42,910

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................10 5.2
T&T regulatory framework ..............................................................................12 5.6

Policy rules and regulations..............................................................................24 5.2
Environmental sustainability ...............................................................................5 5.7
Safety and security .............................................................................................54 5.2
Health and hygiene ...............................................................................................7 6.8
Prioritization of Travel & Tourism .....................................................................29 5.0

T&T business environment and infrastructure ..............................................7 5.3
Air transport infrastructure .................................................................................6 5.5
Ground transport infrastructure .........................................................................4 6.6
Tourism infrastructure ........................................................................................15 6.2
ICT infrastructure ................................................................................................19 4.9
Price competitiveness in the T&T industry...................................................130 3.3

T&T human, cultural, and natural resources ...............................................12 4.8
Human resources ................................................................................................25 5.5

Education and training.................................................................................18 5.8
Availability of qualified labor ......................................................................86 5.2

Affinity for Travel & Tourism..............................................................................85 4.6
Natural resources ...............................................................................................47 3.6
Cultural resources...............................................................................................10 5.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................49 ...■
1.02 Property rights..............................................................17 ...■
1.03 Business impact of rules on FDI ..................................52 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........71 ...■
1.06 Transparency of government policymaking..................26 ...■
1.07 Time required to start a business*.................................9 ...■
1.08 Cost to start a business* .............................................13 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................15 ...■
2.02 Enforcement of environmental regulation....................16 ...■
2.03 Sustainability of T&T industry development.................20 ...■
2.04 Carbon dioxide emissions* ..........................................84 ...■
2.05 Particulate matter concentration* ..................................5 ...■
2.06 Threatened species* ...................................................52 ...■
2.07 Environmental treaty ratification*...................................1 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................74 ...■
3.02 Reliability of police services .........................................16 ...■
3.03 Business costs of crime and violence..........................52 ...■
3.04 Road traffic accidents*...............................................107 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................18 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................12 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............43 ...■
5.02 T&T government expenditure* ....................................71 ...■
5.03 Effectiveness of marketing and branding.....................26 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................5 ...■
6.02 Available seat kilometers*..............................................6 ...■
6.03 Departures per 1,000 population*................................29 ...■
6.04 Airport density* ............................................................46 ...■
6.05 Number of operating airlines*........................................3 ...■
6.06 International air transport network .................................6 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................1 ...■
7.02 Quality of railroad infrastructure.....................................3 ...■
7.03 Quality of port infrastructure ........................................10 ...■
7.04 Quality of domestic transport network ........................10 ...■
7.05 Road density*...............................................................12 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................26 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ..........................................9 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................23 ...■
9.02 Internet users* .............................................................23 ...■
9.03 Telephone lines*...........................................................11 ...■
9.04 Broadband Internet subscribers* .................................12 ...■
9.05 Mobile telephone subscribers*....................................43 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................103 ...■
10.02 Purchasing power parity*...........................................118 ...■
10.03 Extent and effect of taxation........................................95 ...■
10.04 Fuel price levels* .......................................................114 ...■
10.05 Hotel price index* ......................................................110 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................14 ...■
11.02 2ndary education enrollment*........................................9 ...■
11.03 Quality of the educational system................................27 ...■
11.04 Local availability of research and training services.......12 ...■
11.05 Extent of staff training..................................................24 ...■
11.06 Hiring and firing practices...........................................126 ...■
11.07 Ease of hiring foreign labor ..........................................83 ...■
11.08 HIV prevalence* ...........................................................72 ...■
11.09 Business impact of HIV/AIDS.......................................51 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................86 ...■
12.02 Attitude of population toward foreign visitors............119 ...■
12.03 Extension of business trips recommended .................12 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................52 ...■
13.03 Quality of the natural environment...............................37 ...■
13.04 Total known species*...................................................62 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................4 ...■
14.02 Sports stadiums* .........................................................47 ...■
14.03 Number of international fairs and exhibitions* ..............5 ...■

France

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Gambia, The
Key indicators
Population (millions), 2006..............................................................................1.6
Surface area (1,000 square kilometers) ........................................................11.3

Gross domestic product (US$ billions), 2006 .................................................0.3
Gross domestic product (PPP, US$) per capita, 2006 ................................2,245
Real GDP growth (percent), 2006...................................................................6.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................45...................8.1...................3.4
Employment (1,000 jobs).........................................................38...................6.4...................2.1

T&T economy, 2007 estimates
GDP (US$ millions) ..................................................................98.................17.6...................3.5
Employment (1,000 jobs).........................................................85.................14.2...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................111
International tourism receipts (US$ millions), 2005 ................62

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................84 3.7
T&T regulatory framework ..............................................................................67 4.4

Policy rules and regulations..............................................................................93 3.9
Environmental sustainability .............................................................................59 4.6
Safety and security .............................................................................................38 5.6
Health and hygiene ...........................................................................................107 2.7
Prioritization of Travel & Tourism .....................................................................22 5.2

T&T business environment and infrastructure ............................................87 3.1
Air transport infrastructure ...............................................................................90 2.6
Ground transport infrastructure .......................................................................64 3.8
Tourism infrastructure ......................................................................................102 2.1
ICT infrastructure ..............................................................................................107 1.8
Price competitiveness in the T&T industry.....................................................18 5.3

T&T human, cultural, and natural resources ...............................................97 3.5
Human resources ..............................................................................................104 4.4

Education and training...............................................................................108 3.7
Availability of qualified labor ....................................................................102 5.0

Affinity for Travel & Tourism..............................................................................19 5.6
Natural resources ...............................................................................................95 2.7
Cultural resources.............................................................................................104 1.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................26 ...■
1.02 Property rights..............................................................73 ...■
1.03 Business impact of rules on FDI ..................................29 ...■
1.04 Visa requirements* ......................................................74 ...■
1.05 Openness of bilateral Air Service Agreements* ..........75 ...■
1.06 Transparency of government policymaking..................38 ...■
1.07 Time required to start a business*...............................76 ...■
1.08 Cost to start a business* ...........................................124 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................55 ...■
2.02 Enforcement of environmental regulation....................42 ...■
2.03 Sustainability of T&T industry development.................11 ...■
2.04 Carbon dioxide emissions* ..........................................12 ...■
2.05 Particulate matter concentration* ..............................103 ...■
2.06 Threatened species* ...................................................17 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................31 ...■
3.02 Reliability of police services .........................................58 ...■
3.03 Business costs of crime and violence..........................47 ...■
3.04 Road traffic accidents*.................................................29 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................116 ...■
4.02 Access to improved sanitation* ...................................95 ...■
4.03 Access to improved drinking water*............................89 ...■
4.04 Hospital beds*............................................................104 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............10 ...■
5.02 T&T government expenditure* ......................................9 ...■
5.03 Effectiveness of marketing and branding.....................14 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................74 ...■
6.02 Available seat kilometers*..........................................127 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................72 ...■
6.05 Number of operating airlines*....................................120 ...■
6.06 International air transport network ...............................95 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................63 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................58 ...■
7.04 Quality of domestic transport network ........................88 ...■
7.05 Road density*...............................................................49 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................75 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................87 ...■
9.02 Internet users* ...........................................................110 ...■
9.03 Telephone lines*.........................................................107 ...■
9.04 Broadband Internet subscribers* ...............................112 ...■
9.05 Mobile telephone subscribers*....................................98 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................102 ...■
10.02 Purchasing power parity*...............................................2 ...■
10.03 Extent and effect of taxation........................................39 ...■
10.04 Fuel price levels* .........................................................80 ...■
10.05 Hotel price index* ..........................................................1 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................113 ...■
11.02 2ndary education enrollment*....................................107 ...■
11.03 Quality of the educational system................................51 ...■
11.04 Local availability of research and training services.....109 ...■
11.05 Extent of staff training..................................................78 ...■
11.06 Hiring and firing practices.............................................39 ...■
11.07 Ease of hiring foreign labor ..........................................43 ...■
11.08 HIV prevalence* .........................................................113 ...■
11.09 Business impact of HIV/AIDS.....................................101 ...■
11.10 Life expectancy* ........................................................108 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................14 ...■
12.02 Attitude of population toward foreign visitors..............34 ...■
12.03 Extension of business trips recommended .................96 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................92 ...■
13.03 Quality of the natural environment...............................45 ...■
13.04 Total known species*...................................................54 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .......................................................105 ...■
14.03 Number of international fairs and exhibitions* ............99 ...■

Gambia, The

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Georgia
Key indicators
Population (millions), 2006..............................................................................4.4
Surface area (1,000 square kilometers) ........................................................69.7

Gross domestic product (US$ billions), 2006 .................................................7.8
Gross domestic product (PPP, US$) per capita, 2006 ................................3,642
Real GDP growth (percent), 2006...................................................................9.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................983
International tourism receipts (US$ millions), 2006 ..............313

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................72 3.8
T&T regulatory framework ..............................................................................46 4.8

Policy rules and regulations..............................................................................68 4.2
Environmental sustainability .............................................................................54 4.6
Safety and security .............................................................................................37 5.6
Health and hygiene .............................................................................................42 5.6
Prioritization of Travel & Tourism .....................................................................72 4.2

T&T business environment and infrastructure ............................................94 3.0
Air transport infrastructure .............................................................................105 2.3
Ground transport infrastructure .......................................................................76 3.4
Tourism infrastructure ........................................................................................90 2.4
ICT infrastructure ................................................................................................90 2.1
Price competitiveness in the T&T industry.....................................................78 4.5

T&T human, cultural, and natural resources ...............................................85 3.7
Human resources ................................................................................................47 5.1

Education and training.................................................................................84 4.3
Availability of qualified labor ......................................................................10 5.9

Affinity for Travel & Tourism..............................................................................37 5.1
Natural resources .............................................................................................116 2.2
Cultural resources...............................................................................................71 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................79 ...■
1.02 Property rights............................................................117 ...■
1.03 Business impact of rules on FDI ..................................89 ...■
1.04 Visa requirements* ......................................................70 ...■
1.05 Openness of bilateral Air Service Agreements* ........114 ...■
1.06 Transparency of government policymaking..................96 ...■
1.07 Time required to start a business*...............................19 ...■
1.08 Cost to start a business* .............................................54 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................59 ...■
2.02 Enforcement of environmental regulation....................56 ...■
2.03 Sustainability of T&T industry development.................86 ...■
2.04 Carbon dioxide emissions* ..........................................24 ...■
2.05 Particulate matter concentration* ................................69 ...■
2.06 Threatened species* ...................................................79 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................41 ...■
3.02 Reliability of police services .........................................45 ...■
3.03 Business costs of crime and violence..........................51 ...■
3.04 Road traffic accidents*.................................................22 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................4 ...■
4.02 Access to improved sanitation* ...................................47 ...■
4.03 Access to improved drinking water*............................89 ...■
4.04 Hospital beds*..............................................................48 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............60 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................99 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................99 ...■
6.02 Available seat kilometers*..........................................113 ...■
6.03 Departures per 1,000 population*................................88 ...■
6.04 Airport density* ............................................................64 ...■
6.05 Number of operating airlines*......................................85 ...■
6.06 International air transport network ...............................94 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................76 ...■
7.02 Quality of railroad infrastructure...................................47 ...■
7.03 Quality of port infrastructure ........................................77 ...■
7.04 Quality of domestic transport network ........................86 ...■
7.05 Road density*...............................................................59 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................72 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................76 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................97 ...■
9.02 Internet users* .............................................................93 ...■
9.03 Telephone lines*...........................................................79 ...■
9.04 Broadband Internet subscribers* .................................73 ...■
9.05 Mobile telephone subscribers*....................................87 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................97 ...■
10.02 Purchasing power parity*.............................................60 ...■
10.03 Extent and effect of taxation........................................31 ...■
10.04 Fuel price levels* .........................................................73 ...■
10.05 Hotel price index* ......................................................104 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................59 ...■
11.02 2ndary education enrollment*......................................76 ...■
11.03 Quality of the educational system................................93 ...■
11.04 Local availability of research and training services.....116 ...■
11.05 Extent of staff training..................................................88 ...■
11.06 Hiring and firing practices.............................................14 ...■
11.07 Ease of hiring foreign labor ............................................5 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................40 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................42 ...■
12.02 Attitude of population toward foreign visitors..............62 ...■
12.03 Extension of business trips recommended .................28 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................93 ...■
13.03 Quality of the natural environment...............................97 ...■
13.04 Total known species*...................................................98 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................44 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Georgia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:07 PM  Page 185

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



186

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Germany
Key indicators
Population (millions), 2006............................................................................82.7
Surface area (1,000 square kilometers) ......................................................357.0

Gross domestic product (US$ billions), 2006 ..........................................2,915.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................31,390
Real GDP growth (percent), 2006...................................................................2.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................92,061...................2.9...................2.0
Employment (1,000 jobs)....................................................1,254...................3.2...................0.6

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................319,807.................10.0...................2.9
Employment (1,000 jobs)....................................................4,261.................10.8...................1.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................23,569
International tourism receipts (US$ millions), 2006 .........32,760

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................3 5.4
T&T regulatory framework ................................................................................6 5.7

Policy rules and regulations................................................................................6 5.5
Environmental sustainability ...............................................................................4 5.8
Safety and security .............................................................................................17 5.9
Health and hygiene ...............................................................................................4 6.8
Prioritization of Travel & Tourism .....................................................................57 4.4

T&T business environment and infrastructure ..............................................3 5.4
Air transport infrastructure .................................................................................7 5.5
Ground transport infrastructure .........................................................................3 6.6
Tourism infrastructure ........................................................................................18 6.0
ICT infrastructure ................................................................................................15 5.2
Price competitiveness in the T&T industry...................................................113 3.9

T&T human, cultural, and natural resources .................................................9 5.1
Human resources ................................................................................................24 5.5

Education and training.................................................................................20 5.8
Availability of qualified labor ......................................................................78 5.2

Affinity for Travel & Tourism..............................................................................72 4.7
Natural resources ...............................................................................................30 4.3
Cultural resources.................................................................................................6 6.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................7 ...■
1.02 Property rights................................................................1 ...■
1.03 Business impact of rules on FDI ..................................20 ...■
1.04 Visa requirements* ......................................................28 ...■
1.05 Openness of bilateral Air Service Agreements* ..........15 ...■
1.06 Transparency of government policymaking....................9 ...■
1.07 Time required to start a business*...............................39 ...■
1.08 Cost to start a business* .............................................36 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................1 ...■
2.02 Enforcement of environmental regulation......................2 ...■
2.03 Sustainability of T&T industry development.................29 ...■
2.04 Carbon dioxide emissions* ........................................103 ...■
2.05 Particulate matter concentration* ................................16 ...■
2.06 Threatened species* ...................................................30 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................47 ...■
3.02 Reliability of police services ...........................................3 ...■
3.03 Business costs of crime and violence............................7 ...■
3.04 Road traffic accidents*...............................................103 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................16 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*................................................................4 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........104 ...■
5.02 T&T government expenditure* ....................................97 ...■
5.03 Effectiveness of marketing and branding.....................60 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................3 ...■
6.02 Available seat kilometers*..............................................5 ...■
6.03 Departures per 1,000 population*................................27 ...■
6.04 Airport density* ............................................................86 ...■
6.05 Number of operating airlines*........................................4 ...■
6.06 International air transport network .................................1 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................4 ...■
7.02 Quality of railroad infrastructure.....................................4 ...■
7.03 Quality of port infrastructure ..........................................4 ...■
7.04 Quality of domestic transport network ..........................3 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................23 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................18 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................5 ...■
9.02 Internet users* .............................................................24 ...■
9.03 Telephone lines*.............................................................2 ...■
9.04 Broadband Internet subscribers* .................................23 ...■
9.05 Mobile telephone subscribers*....................................28 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................47 ...■
10.02 Purchasing power parity*...........................................116 ...■
10.03 Extent and effect of taxation........................................85 ...■
10.04 Fuel price levels* .......................................................120 ...■
10.05 Hotel price index* ........................................................56 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................99 ...■
11.02 2ndary education enrollment*......................................24 ...■
11.03 Quality of the educational system................................22 ...■
11.04 Local availability of research and training services.........3 ...■
11.05 Extent of staff training....................................................9 ...■
11.06 Hiring and firing practices...........................................125 ...■
11.07 Ease of hiring foreign labor ..........................................57 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................11 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................80 ...■
12.02 Attitude of population toward foreign visitors..............41 ...■
12.03 Extension of business trips recommended .................62 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................11 ...■
13.03 Quality of the natural environment...............................16 ...■
13.04 Total known species*...................................................76 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................3 ...■
14.02 Sports stadiums* .........................................................28 ...■
14.03 Number of international fairs and exhibitions* ..............2 ...■

Germany

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Greece
Key indicators
Population (millions), 2006............................................................................11.1
Surface area (1,000 square kilometers) ......................................................132.0

Gross domestic product (US$ billions), 2006 .............................................308.7
Gross domestic product (PPP, US$) per capita, 2006 ..............................33,004
Real GDP growth (percent), 2006...................................................................4.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................19,425...................7.4...................3.9
Employment (1,000 jobs).......................................................461.................10.3...................3.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................43,559.................16.5...................4.0
Employment (1,000 jobs).......................................................896.................20.0...................3.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................16,039
International tourism receipts (US$ millions), 2006 .........14,259

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................22 4.9
T&T regulatory framework ..............................................................................17 5.5

Policy rules and regulations..............................................................................61 4.4
Environmental sustainability .............................................................................40 4.9
Safety and security .............................................................................................31 5.7
Health and hygiene .............................................................................................16 6.4
Prioritization of Travel & Tourism .......................................................................1 6.0

T&T business environment and infrastructure ............................................30 4.6
Air transport infrastructure ...............................................................................20 4.6
Ground transport infrastructure .......................................................................46 4.4
Tourism infrastructure ..........................................................................................9 6.7
ICT infrastructure ................................................................................................39 3.6
Price competitiveness in the T&T industry...................................................120 3.8

T&T human, cultural, and natural resources ...............................................18 4.7
Human resources ................................................................................................43 5.1

Education and training.................................................................................45 4.9
Availability of qualified labor ......................................................................62 5.3

Affinity for Travel & Tourism..............................................................................39 5.1
Natural resources ...............................................................................................75 3.0
Cultural resources...............................................................................................16 5.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................51 ...■
1.02 Property rights..............................................................46 ...■
1.03 Business impact of rules on FDI ..................................94 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........50 ...■
1.06 Transparency of government policymaking..................74 ...■
1.07 Time required to start a business*...............................89 ...■
1.08 Cost to start a business* .............................................82 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................51 ...■
2.02 Enforcement of environmental regulation....................62 ...■
2.03 Sustainability of T&T industry development.................35 ...■
2.04 Carbon dioxide emissions* ..........................................95 ...■
2.05 Particulate matter concentration* ................................64 ...■
2.06 Threatened species* ...................................................72 ...■
2.07 Environmental treaty ratification*...................................1 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................36 ...■
3.02 Reliability of police services .........................................43 ...■
3.03 Business costs of crime and violence..........................20 ...■
3.04 Road traffic accidents*.................................................72 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................1 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................39 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............19 ...■
5.02 T&T government expenditure* ....................................13 ...■
5.03 Effectiveness of marketing and branding.....................35 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................35 ...■
6.02 Available seat kilometers*............................................32 ...■
6.03 Departures per 1,000 population*................................31 ...■
6.04 Airport density* ............................................................16 ...■
6.05 Number of operating airlines*......................................16 ...■
6.06 International air transport network ...............................45 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................46 ...■
7.02 Quality of railroad infrastructure...................................48 ...■
7.03 Quality of port infrastructure ........................................49 ...■
7.04 Quality of domestic transport network ........................56 ...■
7.05 Road density*...............................................................30 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................4 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................20 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................99 ...■
9.02 Internet users* .............................................................60 ...■
9.03 Telephone lines*...........................................................12 ...■
9.04 Broadband Internet subscribers* .................................47 ...■
9.05 Mobile telephone subscribers*....................................29 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................98 ...■
10.02 Purchasing power parity*...........................................109 ...■
10.03 Extent and effect of taxation........................................74 ...■
10.04 Fuel price levels* .........................................................94 ...■
10.05 Hotel price index* ........................................................90 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................8 ...■
11.02 2ndary education enrollment*......................................38 ...■
11.03 Quality of the educational system................................83 ...■
11.04 Local availability of research and training services.......75 ...■
11.05 Extent of staff training..................................................55 ...■
11.06 Hiring and firing practices...........................................116 ...■
11.07 Ease of hiring foreign labor ..........................................64 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................14 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................53 ...■
12.02 Attitude of population toward foreign visitors..............17 ...■
12.03 Extension of business trips recommended .................25 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*........................................104 ...■
13.03 Quality of the natural environment...............................55 ...■
13.04 Total known species*...................................................71 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................9 ...■
14.02 Sports stadiums* .........................................................33 ...■
14.03 Number of international fairs and exhibitions* ............20 ...■

Greece

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Guatemala
Key indicators
Population (millions), 2006............................................................................12.9
Surface area (1,000 square kilometers) ......................................................108.9

Gross domestic product (US$ billions), 2006 ...............................................30.3
Gross domestic product (PPP, US$) per capita, 2006 ................................4,335
Real GDP growth (percent), 2006...................................................................4.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,220...................3.2...................3.0
Employment (1,000 jobs).......................................................116...................2.8...................2.5

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,732...................7.2...................3.3
Employment (1,000 jobs).......................................................257...................6.3...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,502
International tourism receipts (US$ millions), 2006 ...........1,013

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................68 3.9
T&T regulatory framework ..............................................................................76 4.3

Policy rules and regulations..............................................................................41 4.7
Environmental sustainability .............................................................................95 4.1
Safety and security ...........................................................................................110 4.0
Health and hygiene .............................................................................................83 4.0
Prioritization of Travel & Tourism .....................................................................53 4.4

T&T business environment and infrastructure ............................................77 3.3
Air transport infrastructure ...............................................................................76 2.8
Ground transport infrastructure .......................................................................81 3.3
Tourism infrastructure ........................................................................................82 2.8
ICT infrastructure ................................................................................................74 2.5
Price competitiveness in the T&T industry.....................................................23 5.2

T&T human, cultural, and natural resources ...............................................55 4.1
Human resources ................................................................................................91 4.8

Education and training.................................................................................94 4.2
Availability of qualified labor ......................................................................48 5.4

Affinity for Travel & Tourism..............................................................................48 5.0
Natural resources ...............................................................................................19 4.7
Cultural resources...............................................................................................81 2.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................41 ...■
1.02 Property rights..............................................................85 ...■
1.03 Business impact of rules on FDI ..................................65 ...■
1.04 Visa requirements* ......................................................16 ...■
1.05 Openness of bilateral Air Service Agreements* ............3 ...■
1.06 Transparency of government policymaking..................71 ...■
1.07 Time required to start a business*...............................57 ...■
1.08 Cost to start a business* ...........................................100 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................90 ...■
2.02 Enforcement of environmental regulation..................101 ...■
2.03 Sustainability of T&T industry development.................76 ...■
2.04 Carbon dioxide emissions* ..........................................27 ...■
2.05 Particulate matter concentration* ................................85 ...■
2.06 Threatened species* .................................................111 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................98 ...■
3.02 Reliability of police services .......................................126 ...■
3.03 Business costs of crime and violence........................127 ...■
3.04 Road traffic accidents*.................................................47 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................88 ...■
4.02 Access to improved sanitation* ...................................64 ...■
4.03 Access to improved drinking water*............................55 ...■
4.04 Hospital beds*............................................................105 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............54 ...■
5.02 T&T government expenditure* ....................................38 ...■
5.03 Effectiveness of marketing and branding.....................65 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................67 ...■
6.02 Available seat kilometers*............................................86 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ..........................................................118 ...■
6.05 Number of operating airlines*......................................88 ...■
6.06 International air transport network ...............................55 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................56 ...■
7.02 Quality of railroad infrastructure.................................110 ...■
7.03 Quality of port infrastructure ........................................73 ...■
7.04 Quality of domestic transport network ........................28 ...■
7.05 Road density*...............................................................80 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................81 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................86 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................38 ...■
9.02 Internet users* .............................................................82 ...■
9.03 Telephone lines*...........................................................86 ...■
9.04 Broadband Internet subscribers* .................................86 ...■
9.05 Mobile telephone subscribers*....................................72 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................45 ...■
10.02 Purchasing power parity*.............................................73 ...■
10.03 Extent and effect of taxation........................................44 ...■
10.04 Fuel price levels* .........................................................36 ...■
10.05 Hotel price index* ........................................................11 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................53 ...■
11.02 2ndary education enrollment*....................................104 ...■
11.03 Quality of the educational system..............................114 ...■
11.04 Local availability of research and training services.......53 ...■
11.05 Extent of staff training..................................................62 ...■
11.06 Hiring and firing practices.............................................42 ...■
11.07 Ease of hiring foreign labor ..........................................48 ...■
11.08 HIV prevalence* ...........................................................93 ...■
11.09 Business impact of HIV/AIDS.......................................82 ...■
11.10 Life expectancy* ..........................................................91 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................48 ...■
12.02 Attitude of population toward foreign visitors..............90 ...■
12.03 Extension of business trips recommended .................34 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*............................................9 ...■
13.03 Quality of the natural environment...............................65 ...■
13.04 Total known species*...................................................28 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................76 ...■
14.03 Number of international fairs and exhibitions* ............68 ...■

Guatemala

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Guyana
Key indicators
Population (millions), 2006..............................................................................0.7
Surface area (1,000 square kilometers) ......................................................215.0

Gross domestic product (US$ billions), 2006 .................................................0.9
Gross domestic product (PPP, US$) per capita, 2006 ................................5,004
Real GDP growth (percent), 2006...................................................................5.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................25...................2.6...................4.3
Employment (1,000 jobs)...........................................................7...................2.1...................3.3

T&T economy, 2007 estimates
GDP (US$ millions) ..................................................................92...................9.5...................3.6
Employment (1,000 jobs).........................................................24...................7.8...................2.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................113
International tourism receipts (US$ millions), 2005 ................35

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................109 3.4
T&T regulatory framework ............................................................................104 3.9

Policy rules and regulations............................................................................120 3.2
Environmental sustainability .............................................................................76 4.3
Safety and security ...........................................................................................112 4.0
Health and hygiene .............................................................................................92 3.6
Prioritization of Travel & Tourism .....................................................................66 4.3

T&T business environment and infrastructure ..........................................114 2.7
Air transport infrastructure .............................................................................110 2.2
Ground transport infrastructure .....................................................................108 2.7
Tourism infrastructure ......................................................................................127 1.1
ICT infrastructure ................................................................................................80 2.3
Price competitiveness in the T&T industry.....................................................36 5.0

T&T human, cultural, and natural resources ...............................................93 3.6
Human resources ................................................................................................77 4.9

Education and training.................................................................................76 4.5
Availability of qualified labor ......................................................................69 5.3

Affinity for Travel & Tourism..............................................................................47 5.0
Natural resources ...............................................................................................65 3.1
Cultural resources.............................................................................................110 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................92 ...■
1.02 Property rights............................................................113 ...■
1.03 Business impact of rules on FDI ..................................95 ...■
1.04 Visa requirements* ......................................................81 ...■
1.05 Openness of bilateral Air Service Agreements* ........105 ...■
1.06 Transparency of government policymaking................103 ...■
1.07 Time required to start a business*...............................97 ...■
1.08 Cost to start a business* ...........................................112 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................101 ...■
2.02 Enforcement of environmental regulation..................100 ...■
2.03 Sustainability of T&T industry development.................88 ...■
2.04 Carbon dioxide emissions* ..........................................52 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* .....................................................7 ...■
2.07 Environmental treaty ratification*...............................115 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................114 ...■
3.02 Reliability of police services .......................................121 ...■
3.03 Business costs of crime and violence........................128 ...■
3.04 Road traffic accidents*...................................................8 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................100 ...■
4.02 Access to improved sanitation* ...................................78 ...■
4.03 Access to improved drinking water*............................86 ...■
4.04 Hospital beds*..............................................................63 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............74 ...■
5.02 T&T government expenditure* ....................................24 ...■
5.03 Effectiveness of marketing and branding.....................87 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................115 ...■
6.02 Available seat kilometers*..........................................119 ...■
6.03 Departures per 1,000 population*..............................106 ...■
6.04 Airport density* ............................................................34 ...■
6.05 Number of operating airlines*....................................124 ...■
6.06 International air transport network .............................112 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................78 ...■
7.02 Quality of railroad infrastructure...................................93 ...■
7.03 Quality of port infrastructure ......................................110 ...■
7.04 Quality of domestic transport network ......................126 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................101 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................96 ...■
9.02 Internet users* .............................................................53 ...■
9.03 Telephone lines*...........................................................74 ...■
9.04 Broadband Internet subscribers* .................................83 ...■
9.05 Mobile telephone subscribers*....................................88 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................23 ...■
10.02 Purchasing power parity*.............................................13 ...■
10.03 Extent and effect of taxation......................................121 ...■
10.04 Fuel price levels* .........................................................32 ...■
10.05 Hotel price index* ........................................................61 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................18 ...■
11.02 2ndary education enrollment*......................................52 ...■
11.03 Quality of the educational system................................82 ...■
11.04 Local availability of research and training services.....124 ...■
11.05 Extent of staff training..................................................95 ...■
11.06 Hiring and firing practices.............................................36 ...■
11.07 Ease of hiring foreign labor ..........................................19 ...■
11.08 HIV prevalence* .........................................................113 ...■
11.09 Business impact of HIV/AIDS.....................................120 ...■
11.10 Life expectancy* ........................................................103 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................32 ...■
12.02 Attitude of population toward foreign visitors..............72 ...■
12.03 Extension of business trips recommended ...............100 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................109 ...■
13.03 Quality of the natural environment...............................58 ...■
13.04 Total known species*...................................................26 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................64 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Guyana

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Honduras
Key indicators
Population (millions), 2006..............................................................................7.4
Surface area (1,000 square kilometers) ......................................................112.1

Gross domestic product (US$ billions), 2006 .................................................9.1
Gross domestic product (PPP, US$) per capita, 2006 ................................3,199
Real GDP growth (percent), 2006...................................................................6.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................412...................4.0...................3.7
Employment (1,000 jobs).........................................................99...................3.3...................2.9

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,031.................10.0...................3.5
Employment (1,000 jobs).......................................................249...................8.2...................2.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................739
International tourism receipts (US$ millions), 2006 ..............488

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................75 3.8
T&T regulatory framework ..............................................................................77 4.2

Policy rules and regulations..............................................................................44 4.6
Environmental sustainability .............................................................................61 4.6
Safety and security .............................................................................................87 4.6
Health and hygiene .............................................................................................95 3.4
Prioritization of Travel & Tourism .....................................................................76 4.1

T&T business environment and infrastructure ............................................85 3.2
Air transport infrastructure ...............................................................................64 3.0
Ground transport infrastructure .......................................................................88 3.1
Tourism infrastructure ........................................................................................85 2.6
ICT infrastructure ................................................................................................93 2.0
Price competitiveness in the T&T industry.....................................................33 5.0

T&T human, cultural, and natural resources ...............................................62 4.0
Human resources ................................................................................................90 4.8

Education and training.................................................................................93 4.2
Availability of qualified labor ......................................................................50 5.4

Affinity for Travel & Tourism..............................................................................41 5.1
Natural resources ...............................................................................................29 4.3
Cultural resources...............................................................................................98 1.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................66 ...■
1.02 Property rights..............................................................86 ...■
1.03 Business impact of rules on FDI ..................................64 ...■
1.04 Visa requirements* ......................................................16 ...■
1.05 Openness of bilateral Air Service Agreements* ............2 ...■
1.06 Transparency of government policymaking..................65 ...■
1.07 Time required to start a business*...............................45 ...■
1.08 Cost to start a business* ...........................................104 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................70 ...■
2.02 Enforcement of environmental regulation....................65 ...■
2.03 Sustainability of T&T industry development.................66 ...■
2.04 Carbon dioxide emissions* ..........................................27 ...■
2.05 Particulate matter concentration* ................................71 ...■
2.06 Threatened species* ...................................................91 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................67 ...■
3.02 Reliability of police services .......................................102 ...■
3.03 Business costs of crime and violence........................118 ...■
3.04 Road traffic accidents*.................................................52 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................95 ...■
4.02 Access to improved sanitation* ...................................80 ...■
4.03 Access to improved drinking water*............................76 ...■
4.04 Hospital beds*..............................................................97 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............40 ...■
5.02 T&T government expenditure* ....................................46 ...■
5.03 Effectiveness of marketing and branding.....................64 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................69 ...■
6.02 Available seat kilometers*..........................................104 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................32 ...■
6.05 Number of operating airlines*....................................103 ...■
6.06 International air transport network ...............................66 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................62 ...■
7.02 Quality of railroad infrastructure.................................104 ...■
7.03 Quality of port infrastructure ........................................40 ...■
7.04 Quality of domestic transport network ......................109 ...■
7.05 Road density*...............................................................82 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................65 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................91 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................64 ...■
9.02 Internet users* ...........................................................105 ...■
9.03 Telephone lines*...........................................................89 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*....................................94 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................68 ...■
10.02 Purchasing power parity*.............................................45 ...■
10.03 Extent and effect of taxation........................................55 ...■
10.04 Fuel price levels* .........................................................47 ...■
10.05 Hotel price index* ........................................................34 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................75 ...■
11.02 2ndary education enrollment*......................................95 ...■
11.03 Quality of the educational system..............................117 ...■
11.04 Local availability of research and training services.......72 ...■
11.05 Extent of staff training..................................................71 ...■
11.06 Hiring and firing practices.............................................52 ...■
11.07 Ease of hiring foreign labor ..........................................32 ...■
11.08 HIV prevalence* .........................................................105 ...■
11.09 Business impact of HIV/AIDS.......................................93 ...■
11.10 Life expectancy* ..........................................................90 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................31 ...■
12.02 Attitude of population toward foreign visitors..............82 ...■
12.03 Extension of business trips recommended .................72 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................23 ...■
13.03 Quality of the natural environment...............................34 ...■
13.04 Total known species*...................................................30 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................61 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Honduras

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Hong Kong SAR
Key indicators
Population (millions), 2006..............................................................................7.1
Surface area (1,000 square kilometers) ..........................................................1.1

Gross domestic product (US$ billions), 2006 .............................................189.8
Gross domestic product (PPP, US$) per capita, 2006 ..............................38,714
Real GDP growth (percent), 2006...................................................................6.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................7,590...................3.7...................6.5
Employment (1,000 jobs).......................................................190...................5.4...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................37,778.................18.5...................7.0
Employment (1,000 jobs).......................................................625.................17.6...................3.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................15,822
International tourism receipts (US$ millions), 2006 .........11,630

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................14 5.1
T&T regulatory framework ................................................................................2 5.9

Policy rules and regulations................................................................................2 5.9
Environmental sustainability .............................................................................60 4.6
Safety and security ...............................................................................................7 6.3
Health and hygiene ...............................................................................................1 7.0
Prioritization of Travel & Tourism .......................................................................9 5.8

T&T business environment and infrastructure ............................................16 5.0
Air transport infrastructure ...............................................................................13 5.0
Ground transport infrastructure .........................................................................2 6.6
Tourism infrastructure ........................................................................................67 3.3
ICT infrastructure ..................................................................................................8 5.5
Price competitiveness in the T&T industry.....................................................46 4.9

T&T human, cultural, and natural resources ...............................................42 4.3
Human resources ..................................................................................................8 5.8

Education and training.................................................................................23 5.5
Availability of qualified labor ........................................................................4 6.1

Affinity for Travel & Tourism..............................................................................14 5.7
Natural resources ...............................................................................................55 3.3
Cultural resources...............................................................................................67 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................3 ...■
1.02 Property rights..............................................................13 ...■
1.03 Business impact of rules on FDI ....................................3 ...■
1.04 Visa requirements* ........................................................4 ...■
1.05 Openness of bilateral Air Service Agreements* ..........24 ...■
1.06 Transparency of government policymaking....................5 ...■
1.07 Time required to start a business*...............................19 ...■
1.08 Cost to start a business* .............................................22 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................39 ...■
2.02 Enforcement of environmental regulation....................28 ...■
2.03 Sustainability of T&T industry development...................5 ...■
2.04 Carbon dioxide emissions* ..........................................79 ...■
2.05 Particulate matter concentration* ................................90 ...■
2.06 Threatened species* .................................................103 ...■
2.07 Environmental treaty ratification*................................n/a ......

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................13 ...■
3.02 Reliability of police services ...........................................7 ...■
3.03 Business costs of crime and violence............................9 ...■
3.04 Road traffic accidents*................................................n/a ......

4th pillar: Health and hygiene
4.01 Physician density* .......................................................n/a ......
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............6 ...■
5.02 T&T government expenditure* ....................................16 ...■
5.03 Effectiveness of marketing and branding.......................2 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................2 ...■
6.02 Available seat kilometers*............................................13 ...■
6.03 Departures per 1,000 population*................................18 ...■
6.04 Airport density* ..........................................................110 ...■
6.05 Number of operating airlines*......................................19 ...■
6.06 International air transport network .................................3 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................6 ...■
7.02 Quality of railroad infrastructure.....................................5 ...■
7.03 Quality of port infrastructure ..........................................3 ...■
7.04 Quality of domestic transport network ..........................9 ...■
7.05 Road density*.................................................................8 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................37 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ........................................41 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................22 ...■
9.02 Internet users* .............................................................20 ...■
9.03 Telephone lines*...........................................................13 ...■
9.04 Broadband Internet subscribers* ...................................9 ...■
9.05 Mobile telephone subscribers*......................................3 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................40 ...■
10.02 Purchasing power parity*.............................................89 ...■
10.03 Extent and effect of taxation..........................................4 ...■
10.04 Fuel price levels* .........................................................83 ...■
10.05 Hotel price index* ........................................................86 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................62 ...■
11.02 2ndary education enrollment*......................................63 ...■
11.03 Quality of the educational system..................................9 ...■
11.04 Local availability of research and training services.......19 ...■
11.05 Extent of staff training..................................................28 ...■
11.06 Hiring and firing practices...............................................7 ...■
11.07 Ease of hiring foreign labor ..........................................26 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................20 ...■
11.10 Life expectancy* ............................................................1 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................16 ...■
12.02 Attitude of population toward foreign visitors..............24 ...■
12.03 Extension of business trips recommended .................66 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*............................................2 ...■
13.03 Quality of the natural environment.............................116 ...■
13.04 Total known species*.................................................121 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................75 ...■
14.03 Number of international fairs and exhibitions* ............28 ...■

Hong Kong SAR

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Hungary
Key indicators
Population (millions), 2006............................................................................10.1
Surface area (1,000 square kilometers) ........................................................93.0

Gross domestic product (US$ billions), 2006 .............................................112.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................20,047
Real GDP growth (percent), 2006...................................................................3.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................4,410...................3.3...................3.8
Employment (1,000 jobs).......................................................199...................5.0 .................–0.7

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................11,132...................8.3...................4.5
Employment (1,000 jobs).......................................................310...................7.8 .................–0.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................9,259
International tourism receipts (US$ millions), 2006 ...........4,519

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................33 4.6
T&T regulatory framework ..............................................................................19 5.4

Policy rules and regulations..............................................................................35 4.8
Environmental sustainability .............................................................................25 5.1
Safety and security .............................................................................................28 5.7
Health and hygiene .............................................................................................11 6.6
Prioritization of Travel & Tourism .....................................................................37 4.8

T&T business environment and infrastructure ............................................41 4.2
Air transport infrastructure ...............................................................................65 3.0
Ground transport infrastructure .......................................................................32 4.8
Tourism infrastructure ........................................................................................27 4.9
ICT infrastructure ................................................................................................35 3.8
Price competitiveness in the T&T industry.....................................................79 4.4

T&T human, cultural, and natural resources ...............................................50 4.2
Human resources ................................................................................................57 5.0

Education and training.................................................................................54 4.8
Availability of qualified labor ......................................................................61 5.3

Affinity for Travel & Tourism............................................................................108 4.3
Natural resources ...............................................................................................90 2.7
Cultural resources...............................................................................................23 4.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................13 ...■
1.02 Property rights..............................................................37 ...■
1.03 Business impact of rules on FDI ..................................31 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ..........45 ...■
1.06 Transparency of government policymaking..................94 ...■
1.07 Time required to start a business*...............................34 ...■
1.08 Cost to start a business* .............................................68 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................31 ...■
2.02 Enforcement of environmental regulation....................48 ...■
2.03 Sustainability of T&T industry development.................84 ...■
2.04 Carbon dioxide emissions* ..........................................82 ...■
2.05 Particulate matter concentration* ................................15 ...■
2.06 Threatened species* ...................................................58 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................11 ...■
3.02 Reliability of police services .........................................41 ...■
3.03 Business costs of crime and violence..........................31 ...■
3.04 Road traffic accidents*.................................................62 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................21 ...■
4.02 Access to improved sanitation* ...................................45 ...■
4.03 Access to improved drinking water*............................39 ...■
4.04 Hospital beds*................................................................8 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............57 ...■
5.02 T&T government expenditure* ....................................30 ...■
5.03 Effectiveness of marketing and branding.....................90 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................72 ...■
6.02 Available seat kilometers*............................................62 ...■
6.03 Departures per 1,000 population*................................50 ...■
6.04 Airport density* ............................................................93 ...■
6.05 Number of operating airlines*......................................36 ...■
6.06 International air transport network ...............................51 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................64 ...■
7.02 Quality of railroad infrastructure...................................42 ...■
7.03 Quality of port infrastructure ........................................71 ...■
7.04 Quality of domestic transport network ........................23 ...■
7.05 Road density*...............................................................10 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................41 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................31 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................51 ...■
9.02 Internet users* .............................................................34 ...■
9.03 Telephone lines*...........................................................35 ...■
9.04 Broadband Internet subscribers* .................................34 ...■
9.05 Mobile telephone subscribers*....................................30 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................44 ...■
10.02 Purchasing power parity*.............................................72 ...■
10.03 Extent and effect of taxation......................................117 ...■
10.04 Fuel price levels* .......................................................112 ...■
10.05 Hotel price index* ........................................................20 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................83 ...■
11.02 2ndary education enrollment*......................................37 ...■
11.03 Quality of the educational system................................65 ...■
11.04 Local availability of research and training services.......61 ...■
11.05 Extent of staff training..................................................74 ...■
11.06 Hiring and firing practices.............................................71 ...■
11.07 Ease of hiring foreign labor ..........................................76 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................15 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................50 ...■
12.02 Attitude of population toward foreign visitors............109 ...■
12.03 Extension of business trips recommended ...............128 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................65 ...■
13.03 Quality of the natural environment.............................107 ...■
13.04 Total known species*...................................................87 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................32 ...■
14.03 Number of international fairs and exhibitions* ............22 ...■

Hungary

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Iceland
Key indicators
Population (millions), 2006..............................................................................0.3
Surface area (1,000 square kilometers) ......................................................103.0

Gross domestic product (US$ billions), 2006 ...............................................16.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................40,112
Real GDP growth (percent), 2006...................................................................2.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................888...................5.3...................3.1
Employment (1,000 jobs)...........................................................9...................5.0...................0.5

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,435.................14.7...................2.9
Employment (1,000 jobs).........................................................27.................15.6...................0.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................971
International tourism receipts (US$ millions), 2006 ..............443

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................11 5.2
T&T regulatory framework ................................................................................3 5.9

Policy rules and regulations..............................................................................17 5.3
Environmental sustainability .............................................................................20 5.1
Safety and security ...............................................................................................2 6.5
Health and hygiene ...............................................................................................3 6.9
Prioritization of Travel & Tourism .....................................................................15 5.5

T&T business environment and infrastructure ..............................................9 5.2
Air transport infrastructure ...............................................................................16 4.9
Ground transport infrastructure .......................................................................35 4.7
Tourism infrastructure ..........................................................................................7 6.7
ICT infrastructure ..................................................................................................1 5.9
Price competitiveness in the T&T industry...................................................119 3.9

T&T human, cultural, and natural resources ...............................................36 4.4
Human resources ..................................................................................................4 6.1

Education and training.................................................................................10 6.0
Availability of qualified labor ........................................................................2 6.2

Affinity for Travel & Tourism..............................................................................24 5.4
Natural resources .............................................................................................101 2.6
Cultural resources...............................................................................................36 3.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................101 ...■
1.02 Property rights..............................................................10 ...■
1.03 Business impact of rules on FDI ..................................76 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........16 ...■
1.06 Transparency of government policymaking....................6 ...■
1.07 Time required to start a business*.................................4 ...■
1.08 Cost to start a business* .............................................19 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................21 ...■
2.02 Enforcement of environmental regulation....................17 ...■
2.03 Sustainability of T&T industry development.................27 ...■
2.04 Carbon dioxide emissions* ..........................................90 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* ...................................................53 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................14 ...■
3.02 Reliability of police services ...........................................6 ...■
3.03 Business costs of crime and violence............................3 ...■
3.04 Road traffic accidents*...................................................3 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................9 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................12 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............49 ...■
5.02 T&T government expenditure* ......................................5 ...■
5.03 Effectiveness of marketing and branding.....................15 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................11 ...■
6.02 Available seat kilometers*............................................77 ...■
6.03 Departures per 1,000 population*..................................6 ...■
6.04 Airport density* ..............................................................1 ...■
6.05 Number of operating airlines*....................................114 ...■
6.06 International air transport network ...............................10 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................40 ...■
7.02 Quality of railroad infrastructure.................................101 ...■
7.03 Quality of port infrastructure ........................................12 ...■
7.04 Quality of domestic transport network ..........................5 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................6 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ..........................................8 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................10 ...■
9.02 Internet users* .............................................................10 ...■
9.03 Telephone lines*.............................................................3 ...■
9.04 Broadband Internet subscribers* ...................................3 ...■
9.05 Mobile telephone subscribers*....................................15 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................67 ...■
10.02 Purchasing power parity*...........................................123 ...■
10.03 Extent and effect of taxation..........................................9 ...■
10.04 Fuel price levels* .......................................................128 ...■
10.05 Hotel price index* ........................................................70 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................15 ...■
11.02 2ndary education enrollment*......................................14 ...■
11.03 Quality of the educational system..................................6 ...■
11.04 Local availability of research and training services.......22 ...■
11.05 Extent of staff training..................................................14 ...■
11.06 Hiring and firing practices...............................................5 ...■
11.07 Ease of hiring foreign labor ..........................................10 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.........................................1 ...■
11.10 Life expectancy* ............................................................3 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................29 ...■
12.02 Attitude of population toward foreign visitors................8 ...■
12.03 Extension of business trips recommended .................26 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................84 ...■
13.03 Quality of the natural environment.................................7 ...■
13.04 Total known species*.................................................128 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* ...........................................................4 ...■
14.03 Number of international fairs and exhibitions* ............45 ...■

Iceland

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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India
Key indicators
Population (millions), 2006.......................................................................1,119.5
Surface area (1,000 square kilometers) ...................................................3,287.3

Gross domestic product (US$ billions), 2006 .............................................873.7
Gross domestic product (PPP, US$) per capita, 2006 ................................3,802
Real GDP growth (percent), 2006...................................................................9.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................18,088...................2.0...................6.8
Employment (1,000 jobs)..................................................11,003...................2.3...................0.6

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................47,239...................5.4...................7.3
Employment (1,000 jobs)..................................................25,607...................5.5...................1.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................4,447
International tourism receipts (US$ millions), 2006 ...........8,885

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................65 4.0
T&T regulatory framework ............................................................................107 3.8

Policy rules and regulations............................................................................102 3.7
Environmental sustainability .............................................................................71 4.4
Safety and security ...........................................................................................117 3.9
Health and hygiene ...........................................................................................110 2.6
Prioritization of Travel & Tourism .....................................................................59 4.4

T&T business environment and infrastructure ............................................59 3.7
Air transport infrastructure ...............................................................................35 4.0
Ground transport infrastructure .......................................................................39 4.5
Tourism infrastructure ........................................................................................80 2.8
ICT infrastructure ................................................................................................97 2.0
Price competitiveness in the T&T industry.....................................................20 5.2

T&T human, cultural, and natural resources ...............................................26 4.5
Human resources ................................................................................................93 4.8

Education and training.................................................................................60 4.7
Availability of qualified labor ....................................................................109 4.8

Affinity for Travel & Tourism..............................................................................88 4.6
Natural resources ...............................................................................................13 4.9
Cultural resources...............................................................................................31 3.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................63 ...■
1.02 Property rights..............................................................44 ...■
1.03 Business impact of rules on FDI ..................................49 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........92 ...■
1.06 Transparency of government policymaking..................45 ...■
1.07 Time required to start a business*...............................78 ...■
1.08 Cost to start a business* ...........................................108 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................43 ...■
2.02 Enforcement of environmental regulation....................50 ...■
2.03 Sustainability of T&T industry development.................63 ...■
2.04 Carbon dioxide emissions* ..........................................39 ...■
2.05 Particulate matter concentration* ................................90 ...■
2.06 Threatened species* .................................................120 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................93 ...■
3.02 Reliability of police services .........................................60 ...■
3.03 Business costs of crime and violence..........................45 ...■
3.04 Road traffic accidents*...............................................124 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................94 ...■
4.02 Access to improved sanitation* .................................114 ...■
4.03 Access to improved drinking water*............................78 ...■
4.04 Hospital beds*............................................................105 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............51 ...■
5.02 T&T government expenditure* ..................................115 ...■
5.03 Effectiveness of marketing and branding.....................51 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................61 ...■
6.02 Available seat kilometers*............................................10 ...■
6.03 Departures per 1,000 population*..............................109 ...■
6.04 Airport density* ..........................................................129 ...■
6.05 Number of operating airlines*......................................15 ...■
6.06 International air transport network ...............................42 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................82 ...■
7.02 Quality of railroad infrastructure...................................23 ...■
7.03 Quality of port infrastructure ........................................80 ...■
7.04 Quality of domestic transport network ........................33 ...■
7.05 Road density*...............................................................25 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................117 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................99 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................36 ...■
9.02 Internet users* ...........................................................104 ...■
9.03 Telephone lines*.........................................................102 ...■
9.04 Broadband Internet subscribers* .................................88 ...■
9.05 Mobile telephone subscribers*..................................109 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................8 ...■
10.02 Purchasing power parity*...............................................9 ...■
10.03 Extent and effect of taxation........................................29 ...■
10.04 Fuel price levels* .........................................................51 ...■
10.05 Hotel price index* ........................................................88 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................84 ...■
11.02 2ndary education enrollment*....................................103 ...■
11.03 Quality of the educational system................................31 ...■
11.04 Local availability of research and training services.......31 ...■
11.05 Extent of staff training..................................................33 ...■
11.06 Hiring and firing practices...........................................101 ...■
11.07 Ease of hiring foreign labor ..........................................86 ...■
11.08 HIV prevalence* ...........................................................93 ...■
11.09 Business impact of HIV/AIDS.....................................100 ...■
11.10 Life expectancy* ........................................................103 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................110 ...■
12.02 Attitude of population toward foreign visitors..............52 ...■
12.03 Extension of business trips recommended .................55 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................7 ...■
13.02 Nationally protected areas*..........................................86 ...■
13.03 Quality of the natural environment.............................115 ...■
13.04 Total known species*...................................................10 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................8 ...■
14.02 Sports stadiums* .......................................................128 ...■
14.03 Number of international fairs and exhibitions* ............35 ...■

India

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Indonesia
Key indicators
Population (millions), 2006..........................................................................225.5
Surface area (1,000 square kilometers) ...................................................1,904.6

Gross domestic product (US$ billions), 2006 .............................................364.2
Gross domestic product (PPP, US$) per capita, 2006 ................................4,356
Real GDP growth (percent), 2006...................................................................5.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................10,167...................2.4...................5.7
Employment (1,000 jobs)....................................................1,981...................2.0...................1.5

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................31,014...................7.5...................5.3
Employment (1,000 jobs)....................................................6,056...................6.2...................1.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................4,871
International tourism receipts (US$ millions), 2006 ...........4,448

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................80 3.7
T&T regulatory framework ............................................................................108 3.8

Policy rules and regulations............................................................................121 3.1
Environmental sustainability ...........................................................................126 3.5
Safety and security ...........................................................................................108 4.1
Health and hygiene ...........................................................................................111 2.5
Prioritization of Travel & Tourism .....................................................................11 5.7

T&T business environment and infrastructure ............................................86 3.2
Air transport infrastructure ...............................................................................61 3.1
Ground transport infrastructure .......................................................................98 2.9
Tourism infrastructure ......................................................................................109 1.9
ICT infrastructure ................................................................................................94 2.0
Price competitiveness in the T&T industry.......................................................1 6.0

T&T human, cultural, and natural resources ...............................................53 4.2
Human resources ................................................................................................34 5.3

Education and training.................................................................................39 5.0
Availability of qualified labor ......................................................................28 5.6

Affinity for Travel & Tourism..............................................................................56 4.9
Natural resources ...............................................................................................26 4.4
Cultural resources...............................................................................................80 2.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................10 ...■
1.02 Property rights............................................................115 ...■
1.03 Business impact of rules on FDI ..................................11 ...■
1.04 Visa requirements* ....................................................104 ...■
1.05 Openness of bilateral Air Service Agreements* ..........30 ...■
1.06 Transparency of government policymaking................130 ...■
1.07 Time required to start a business*.............................120 ...■
1.08 Cost to start a business* ...........................................110 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................117 ...■
2.02 Enforcement of environmental regulation....................95 ...■
2.03 Sustainability of T&T industry development.................32 ...■
2.04 Carbon dioxide emissions* ..........................................44 ...■
2.05 Particulate matter concentration* ..............................106 ...■
2.06 Threatened species* .................................................118 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................30 ...■
3.02 Reliability of police services .........................................93 ...■
3.03 Business costs of crime and violence..........................24 ...■
3.04 Road traffic accidents*...............................................123 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................114 ...■
4.02 Access to improved sanitation* ...................................92 ...■
4.03 Access to improved drinking water*............................98 ...■
4.04 Hospital beds*............................................................110 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............32 ...■
5.02 T&T government expenditure* ....................................12 ...■
5.03 Effectiveness of marketing and branding.....................13 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................85 ...■
6.02 Available seat kilometers*............................................24 ...■
6.03 Departures per 1,000 population*................................79 ...■
6.04 Airport density* ..........................................................112 ...■
6.05 Number of operating airlines*......................................35 ...■
6.06 International air transport network ...............................52 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................113 ...■
7.02 Quality of railroad infrastructure...................................61 ...■
7.03 Quality of port infrastructure ......................................113 ...■
7.04 Quality of domestic transport network ........................92 ...■
7.05 Road density*...............................................................68 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................88 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ........................................88 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................57 ...■
9.02 Internet users* .............................................................95 ...■
9.03 Telephone lines*...........................................................99 ...■
9.04 Broadband Internet subscribers* ...............................100 ...■
9.05 Mobile telephone subscribers*....................................97 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................12 ...■
10.02 Purchasing power parity*.............................................38 ...■
10.03 Extent and effect of taxation..........................................8 ...■
10.04 Fuel price levels* .........................................................15 ...■
10.05 Hotel price index* ..........................................................8 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................41 ...■
11.02 2ndary education enrollment*......................................96 ...■
11.03 Quality of the educational system................................29 ...■
11.04 Local availability of research and training services.......29 ...■
11.05 Extent of staff training..................................................34 ...■
11.06 Hiring and firing practices.............................................34 ...■
11.07 Ease of hiring foreign labor ..........................................13 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................28 ...■
11.10 Life expectancy* ..........................................................91 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................98 ...■
12.02 Attitude of population toward foreign visitors..............42 ...■
12.03 Extension of business trips recommended ...................4 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................10 ...■
13.02 Nationally protected areas*..........................................62 ...■
13.03 Quality of the natural environment.............................130 ...■
13.04 Total known species*.....................................................4 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .......................................................114 ...■
14.03 Number of international fairs and exhibitions* ............40 ...■

Indonesia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Ireland
Key indicators
Population (millions), 2006..............................................................................4.2
Surface area (1,000 square kilometers) ........................................................70.3

Gross domestic product (US$ billions), 2006 .............................................219.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................44,676
Real GDP growth (percent), 2006...................................................................5.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................6,867...................2.6...................3.7
Employment (1,000 jobs).........................................................57...................2.7...................1.9

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................21,929...................8.4...................3.7
Employment (1,000 jobs).......................................................164...................7.8...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................8,001
International tourism receipts (US$ millions), 2006 ...........5,242

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................21 4.9
T&T regulatory framework ..............................................................................11 5.6

Policy rules and regulations................................................................................3 5.6
Environmental sustainability .............................................................................12 5.5
Safety and security .............................................................................................19 5.9
Health and hygiene .............................................................................................24 6.2
Prioritization of Travel & Tourism .....................................................................40 4.7

T&T business environment and infrastructure ............................................20 4.9
Air transport infrastructure ...............................................................................24 4.5
Ground transport infrastructure .......................................................................45 4.5
Tourism infrastructure ..........................................................................................5 6.8
ICT infrastructure ................................................................................................27 4.5
Price competitiveness in the T&T industry.....................................................99 4.2

T&T human, cultural, and natural resources ...............................................41 4.3
Human resources ................................................................................................11 5.8

Education and training.................................................................................15 5.9
Availability of qualified labor ......................................................................21 5.7

Affinity for Travel & Tourism..............................................................................51 4.9
Natural resources .............................................................................................113 2.3
Cultural resources...............................................................................................26 4.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................1 ...■
1.02 Property rights..............................................................11 ...■
1.03 Business impact of rules on FDI ....................................1 ...■
1.04 Visa requirements* ......................................................10 ...■
1.05 Openness of bilateral Air Service Agreements* ..........26 ...■
1.06 Transparency of government policymaking..................21 ...■
1.07 Time required to start a business*...............................24 ...■
1.08 Cost to start a business* ...............................................3 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................23 ...■
2.02 Enforcement of environmental regulation....................31 ...■
2.03 Sustainability of T&T industry development.................21 ...■
2.04 Carbon dioxide emissions* ........................................110 ...■
2.05 Particulate matter concentration* ................................16 ...■
2.06 Threatened species* .....................................................4 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................35 ...■
3.02 Reliability of police services .........................................25 ...■
3.03 Business costs of crime and violence..........................43 ...■
3.04 Road traffic accidents*.................................................28 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................32 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................29 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............15 ...■
5.02 T&T government expenditure* ....................................61 ...■
5.03 Effectiveness of marketing and branding.......................9 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................45 ...■
6.02 Available seat kilometers*............................................34 ...■
6.03 Departures per 1,000 population*..................................2 ...■
6.04 Airport density* ............................................................23 ...■
6.05 Number of operating airlines*......................................36 ...■
6.06 International air transport network ...............................47 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................60 ...■
7.02 Quality of railroad infrastructure...................................54 ...■
7.03 Quality of port infrastructure ........................................64 ...■
7.04 Quality of domestic transport network ........................73 ...■
7.05 Road density*...............................................................20 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................13 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................11 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................24 ...■
9.02 Internet users* .............................................................38 ...■
9.03 Telephone lines*...........................................................17 ...■
9.04 Broadband Internet subscribers* .................................29 ...■
9.05 Mobile telephone subscribers*....................................14 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................38 ...■
10.02 Purchasing power parity*...........................................121 ...■
10.03 Extent and effect of taxation........................................11 ...■
10.04 Fuel price levels* .......................................................117 ...■
10.05 Hotel price index* ........................................................78 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................37 ...■
11.02 2ndary education enrollment*........................................8 ...■
11.03 Quality of the educational system..................................7 ...■
11.04 Local availability of research and training services.......23 ...■
11.05 Extent of staff training..................................................15 ...■
11.06 Hiring and firing practices...........................................100 ...■
11.07 Ease of hiring foreign labor ............................................3 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................33 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................55 ...■
12.02 Attitude of population toward foreign visitors................9 ...■
12.03 Extension of business trips recommended .................75 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................122 ...■
13.03 Quality of the natural environment...............................19 ...■
13.04 Total known species*.................................................119 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* ...........................................................1 ...■
14.03 Number of international fairs and exhibitions* ............33 ...■

Ireland

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Israel
Key indicators
Population (millions), 2006..............................................................................6.8
Surface area (1,000 square kilometers) ........................................................22.1

Gross domestic product (US$ billions), 2006 .............................................142.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................31,561
Real GDP growth (percent), 2006...................................................................5.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,352...................2.3...................3.9
Employment (1,000 jobs).........................................................83...................3.2...................2.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................9,785...................6.7...................3.9
Employment (1,000 jobs).......................................................202...................7.8...................2.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,825
International tourism receipts (US$ millions), 2006 ...........2,792

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................35 4.5
T&T regulatory framework ..............................................................................32 5.1

Policy rules and regulations..............................................................................30 5.0
Environmental sustainability .............................................................................67 4.4
Safety and security .............................................................................................60 5.1
Health and hygiene ...............................................................................................8 6.7
Prioritization of Travel & Tourism .....................................................................61 4.4

T&T business environment and infrastructure ............................................36 4.4
Air transport infrastructure ...............................................................................47 3.5
Ground transport infrastructure .......................................................................31 4.9
Tourism infrastructure ........................................................................................36 4.5
ICT infrastructure ................................................................................................22 4.7
Price competitiveness in the T&T industry.....................................................91 4.3

T&T human, cultural, and natural resources ...............................................59 4.0
Human resources ................................................................................................20 5.6

Education and training.................................................................................22 5.7
Availability of qualified labor ......................................................................31 5.5

Affinity for Travel & Tourism..............................................................................59 4.8
Natural resources ...............................................................................................64 3.1
Cultural resources...............................................................................................60 2.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................19 ...■
1.02 Property rights..............................................................25 ...■
1.03 Business impact of rules on FDI ..................................25 ...■
1.04 Visa requirements* ......................................................21 ...■
1.05 Openness of bilateral Air Service Agreements* ..........39 ...■
1.06 Transparency of government policymaking..................22 ...■
1.07 Time required to start a business*...............................81 ...■
1.08 Cost to start a business* .............................................29 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................36 ...■
2.02 Enforcement of environmental regulation....................32 ...■
2.03 Sustainability of T&T industry development.................46 ...■
2.04 Carbon dioxide emissions* ........................................108 ...■
2.05 Particulate matter concentration* ................................54 ...■
2.06 Threatened species* ...................................................68 ...■
2.07 Environmental treaty ratification*...............................109 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................127 ...■
3.02 Reliability of police services .........................................53 ...■
3.03 Business costs of crime and violence..........................29 ...■
3.04 Road traffic accidents*.................................................38 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................7 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................23 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............64 ...■
5.02 T&T government expenditure* ....................................96 ...■
5.03 Effectiveness of marketing and branding.....................49 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................23 ...■
6.02 Available seat kilometers*............................................41 ...■
6.03 Departures per 1,000 population*................................49 ...■
6.04 Airport density* ............................................................61 ...■
6.05 Number of operating airlines*......................................42 ...■
6.06 International air transport network ...............................15 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................30 ...■
7.02 Quality of railroad infrastructure...................................36 ...■
7.03 Quality of port infrastructure ........................................37 ...■
7.04 Quality of domestic transport network ........................14 ...■
7.05 Road density*...............................................................34 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................39 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................49 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................14 ...■
9.02 Internet users* .............................................................47 ...■
9.03 Telephone lines*...........................................................23 ...■
9.04 Broadband Internet subscribers* .................................13 ...■
9.05 Mobile telephone subscribers*......................................7 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................58 ...■
10.02 Purchasing power parity*.............................................84 ...■
10.03 Extent and effect of taxation........................................68 ...■
10.04 Fuel price levels* .......................................................107 ...■
10.05 Hotel price index* ........................................................62 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................27 ...■
11.02 2ndary education enrollment*......................................49 ...■
11.03 Quality of the educational system................................25 ...■
11.04 Local availability of research and training services.......13 ...■
11.05 Extent of staff training..................................................23 ...■
11.06 Hiring and firing practices.............................................20 ...■
11.07 Ease of hiring foreign labor ........................................126 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.........................................8 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................73 ...■
12.02 Attitude of population toward foreign visitors..............67 ...■
12.03 Extension of business trips recommended .................31 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................37 ...■
13.03 Quality of the natural environment...............................60 ...■
13.04 Total known species*...................................................66 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................65 ...■
14.03 Number of international fairs and exhibitions* ............73 ...■

Israel

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Italy
Key indicators
Population (millions), 2006............................................................................58.1
Surface area (1,000 square kilometers) ......................................................301.3

Gross domestic product (US$ billions), 2006 ..........................................1,852.6
Gross domestic product (PPP, US$) per capita, 2006 ..............................31,051
Real GDP growth (percent), 2006...................................................................1.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................86,487...................4.2...................1.1
Employment (1,000 jobs)....................................................1,068...................4.6...................0.5

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................208,706.................10.2...................1.3
Employment (1,000 jobs)....................................................2,652.................11.5...................0.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................41,058
International tourism receipts (US$ millions), 2006 .........38,129

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................28 4.8
T&T regulatory framework ..............................................................................41 5.0

Policy rules and regulations..............................................................................57 4.4
Environmental sustainability .............................................................................39 4.9
Safety and security .............................................................................................81 4.8
Health and hygiene .............................................................................................19 6.3
Prioritization of Travel & Tourism .....................................................................46 4.6

T&T business environment and infrastructure ............................................24 4.8
Air transport infrastructure ...............................................................................26 4.4
Ground transport infrastructure .......................................................................40 4.5
Tourism infrastructure ..........................................................................................4 6.9
ICT infrastructure ................................................................................................25 4.6
Price competitiveness in the T&T industry...................................................124 3.5

T&T human, cultural, and natural resources ...............................................15 4.7
Human resources ................................................................................................39 5.2

Education and training.................................................................................35 5.1
Availability of qualified labor ......................................................................55 5.3

Affinity for Travel & Tourism..............................................................................67 4.8
Natural resources ...............................................................................................60 3.2
Cultural resources.................................................................................................8 5.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................102 ...■
1.02 Property rights..............................................................53 ...■
1.03 Business impact of rules on FDI ................................109 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........28 ...■
1.06 Transparency of government policymaking................108 ...■
1.07 Time required to start a business*...............................24 ...■
1.08 Cost to start a business* .............................................70 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................33 ...■
2.02 Enforcement of environmental regulation....................46 ...■
2.03 Sustainability of T&T industry development...............113 ...■
2.04 Carbon dioxide emissions* ..........................................91 ...■
2.05 Particulate matter concentration* ................................36 ...■
2.06 Threatened species* ...................................................62 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................86 ...■
3.02 Reliability of police services .........................................42 ...■
3.03 Business costs of crime and violence..........................66 ...■
3.04 Road traffic accidents*...............................................104 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................3 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................45 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............97 ...■
5.02 T&T government expenditure* ....................................57 ...■
5.03 Effectiveness of marketing and branding...................103 ...■
5.04 T&T fair attendance*......................................................3 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................71 ...■
6.02 Available seat kilometers*............................................11 ...■
6.03 Departures per 1,000 population*................................39 ...■
6.04 Airport density* ............................................................65 ...■
6.05 Number of operating airlines*........................................5 ...■
6.06 International air transport network ...............................73 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................51 ...■
7.02 Quality of railroad infrastructure...................................52 ...■
7.03 Quality of port infrastructure ........................................97 ...■
7.04 Quality of domestic transport network ........................70 ...■
7.05 Road density*...............................................................14 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................9 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................15 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................55 ...■
9.02 Internet users* .............................................................22 ...■
9.03 Telephone lines*...........................................................25 ...■
9.04 Broadband Internet subscribers* .................................25 ...■
9.05 Mobile telephone subscribers*......................................6 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................29 ...■
10.02 Purchasing power parity*...........................................107 ...■
10.03 Extent and effect of taxation......................................126 ...■
10.04 Fuel price levels* .......................................................124 ...■
10.05 Hotel price index* ......................................................106 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................13 ...■
11.02 2ndary education enrollment*......................................28 ...■
11.03 Quality of the educational system................................77 ...■
11.04 Local availability of research and training services.......28 ...■
11.05 Extent of staff training..................................................80 ...■
11.06 Hiring and firing practices...........................................127 ...■
11.07 Ease of hiring foreign labor ..........................................29 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.......................................21 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................89 ...■
12.02 Attitude of population toward foreign visitors..............76 ...■
12.03 Extension of business trips recommended .................20 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................50 ...■
13.03 Quality of the natural environment...............................76 ...■
13.04 Total known species*...................................................64 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................1 ...■
14.02 Sports stadiums* .........................................................37 ...■
14.03 Number of international fairs and exhibitions* ..............6 ...■

Italy

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Jamaica
Key indicators
Population (millions), 2006..............................................................................2.7
Surface area (1,000 square kilometers) ........................................................11.0

Gross domestic product (US$ billions), 2006 ...............................................10.4
Gross domestic product (PPP, US$) per capita, 2006 ................................4,494
Real GDP growth (percent), 2006...................................................................2.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,167...................9.6...................3.5
Employment (1,000 jobs).........................................................92...................8.7...................2.8

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,769.................31.1...................3.0
Employment (1,000 jobs).......................................................289.................27.4...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,679
International tourism receipts (US$ millions), 2006 ...........1,887

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................57 4.2
T&T regulatory framework ..............................................................................51 4.7

Policy rules and regulations..............................................................................13 5.3
Environmental sustainability .............................................................................99 4.0
Safety and security ...........................................................................................102 4.4
Health and hygiene .............................................................................................82 4.0
Prioritization of Travel & Tourism .......................................................................2 6.0

T&T business environment and infrastructure ............................................48 3.9
Air transport infrastructure ...............................................................................53 3.3
Ground transport infrastructure .......................................................................38 4.5
Tourism infrastructure ........................................................................................55 3.8
ICT infrastructure ................................................................................................45 3.4
Price competitiveness in the T&T industry.....................................................85 4.4

T&T human, cultural, and natural resources ...............................................66 3.9
Human resources ................................................................................................69 4.9

Education and training.................................................................................69 4.6
Availability of qualified labor ......................................................................59 5.3

Affinity for Travel & Tourism................................................................................4 6.4
Natural resources ...............................................................................................99 2.6
Cultural resources.............................................................................................100 1.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................21 ...■
1.02 Property rights..............................................................55 ...■
1.03 Business impact of rules on FDI ..................................43 ...■
1.04 Visa requirements* ......................................................11 ...■
1.05 Openness of bilateral Air Service Agreements* ............6 ...■
1.06 Transparency of government policymaking..................53 ...■
1.07 Time required to start a business*...............................15 ...■
1.08 Cost to start a business* .............................................51 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................83 ...■
2.02 Enforcement of environmental regulation....................97 ...■
2.03 Sustainability of T&T industry development.................60 ...■
2.04 Carbon dioxide emissions* ..........................................67 ...■
2.05 Particulate matter concentration* ................................65 ...■
2.06 Threatened species* .................................................122 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................57 ...■
3.02 Reliability of police services .......................................112 ...■
3.03 Business costs of crime and violence........................129 ...■
3.04 Road traffic accidents*...................................................4 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................89 ...■
4.02 Access to improved sanitation* ...................................68 ...■
4.03 Access to improved drinking water*............................60 ...■
4.04 Hospital beds*..............................................................85 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............20 ...■
5.02 T&T government expenditure* ......................................2 ...■
5.03 Effectiveness of marketing and branding.....................19 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................40 ...■
6.02 Available seat kilometers*............................................68 ...■
6.03 Departures per 1,000 population*................................38 ...■
6.04 Airport density* ............................................................59 ...■
6.05 Number of operating airlines*......................................68 ...■
6.06 International air transport network ...............................28 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................58 ...■
7.02 Quality of railroad infrastructure.................................113 ...■
7.03 Quality of port infrastructure ........................................28 ...■
7.04 Quality of domestic transport network ........................67 ...■
7.05 Road density*.................................................................6 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................33 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................69 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................44 ...■
9.02 Internet users* .............................................................26 ...■
9.03 Telephone lines*...........................................................81 ...■
9.04 Broadband Internet subscribers* .................................61 ...■
9.05 Mobile telephone subscribers*....................................25 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................86 ...■
10.02 Purchasing power parity*.............................................99 ...■
10.03 Extent and effect of taxation......................................102 ...■
10.04 Fuel price levels* .........................................................51 ...■
10.05 Hotel price index* ........................................................59 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................76 ...■
11.02 2ndary education enrollment*......................................58 ...■
11.03 Quality of the educational system................................91 ...■
11.04 Local availability of research and training services.......60 ...■
11.05 Extent of staff training..................................................67 ...■
11.06 Hiring and firing practices.............................................59 ...■
11.07 Ease of hiring foreign labor ..........................................53 ...■
11.08 HIV prevalence* .........................................................105 ...■
11.09 Business impact of HIV/AIDS.....................................115 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................3 ...■
12.02 Attitude of population toward foreign visitors..............21 ...■
12.03 Extension of business trips recommended .................59 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................46 ...■
13.03 Quality of the natural environment...............................79 ...■
13.04 Total known species*.................................................124 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................53 ...■
14.03 Number of international fairs and exhibitions* ............76 ...■

Jamaica

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Japan
Key indicators
Population (millions), 2006..........................................................................128.2
Surface area (1,000 square kilometers) ......................................................377.9

Gross domestic product (US$ billions), 2006 ..........................................4,366.5
Gross domestic product (PPP, US$) per capita, 2006 ..............................32,530
Real GDP growth (percent), 2006...................................................................2.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .........................................................170,703...................3.8...................2.4
Employment (1,000 jobs)....................................................2,920...................4.6...................1.8

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................457,566.................10.1...................2.8
Employment (1,000 jobs)....................................................7,554.................11.8...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................7,334
International tourism receipts (US$ millions), 2006 ...........8,469

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................23 4.9
T&T regulatory framework ..............................................................................34 5.1

Policy rules and regulations..............................................................................32 5.0
Environmental sustainability .............................................................................48 4.7
Safety and security .............................................................................................74 4.9
Health and hygiene .............................................................................................23 6.2
Prioritization of Travel & Tourism .....................................................................41 4.7

T&T business environment and infrastructure ............................................21 4.9
Air transport infrastructure ...............................................................................21 4.6
Ground transport infrastructure .........................................................................9 6.3
Tourism infrastructure ........................................................................................46 4.2
ICT infrastructure ................................................................................................18 5.0
Price competitiveness in the T&T industry.....................................................94 4.3

T&T human, cultural, and natural resources ...............................................16 4.7
Human resources ................................................................................................12 5.7

Education and training...................................................................................8 6.0
Availability of qualified labor ......................................................................38 5.5

Affinity for Travel & Tourism............................................................................128 3.9
Natural resources ...............................................................................................40 3.9
Cultural resources...............................................................................................14 5.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................90 ...■
1.02 Property rights..............................................................14 ...■
1.03 Business impact of rules on FDI ..................................80 ...■
1.04 Visa requirements* ......................................................55 ...■
1.05 Openness of bilateral Air Service Agreements* ..........19 ...■
1.06 Transparency of government policymaking..................14 ...■
1.07 Time required to start a business*...............................49 ...■
1.08 Cost to start a business* .............................................42 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................12 ...■
2.02 Enforcement of environmental regulation....................11 ...■
2.03 Sustainability of T&T industry development.................79 ...■
2.04 Carbon dioxide emissions* ........................................102 ...■
2.05 Particulate matter concentration* ................................44 ...■
2.06 Threatened species* .................................................123 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................104 ...■
3.02 Reliability of police services .........................................19 ...■
3.03 Business costs of crime and violence..........................32 ...■
3.04 Road traffic accidents*...............................................111 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................57 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*................................................................1 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............87 ...■
5.02 T&T government expenditure* ....................................44 ...■
5.03 Effectiveness of marketing and branding.....................86 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................32 ...■
6.02 Available seat kilometers*..............................................4 ...■
6.03 Departures per 1,000 population*................................45 ...■
6.04 Airport density* ............................................................77 ...■
6.05 Number of operating airlines*......................................16 ...■
6.06 International air transport network ...............................18 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................13 ...■
7.02 Quality of railroad infrastructure.....................................2 ...■
7.03 Quality of port infrastructure ........................................17 ...■
7.04 Quality of domestic transport network ..........................8 ...■
7.05 Road density*.................................................................4 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................17 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................57 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................9 ...■
9.02 Internet users* ...............................................................8 ...■
9.03 Telephone lines*...........................................................26 ...■
9.04 Broadband Internet subscribers* .................................14 ...■
9.05 Mobile telephone subscribers*....................................48 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................57 ...■
10.02 Purchasing power parity*...........................................108 ...■
10.03 Extent and effect of taxation........................................66 ...■
10.04 Fuel price levels* .........................................................74 ...■
10.05 Hotel price index* ........................................................75 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................1 ...■
11.02 2ndary education enrollment*......................................22 ...■
11.03 Quality of the educational system................................28 ...■
11.04 Local availability of research and training services.........6 ...■
11.05 Extent of staff training....................................................4 ...■
11.06 Hiring and firing practices.............................................84 ...■
11.07 Ease of hiring foreign labor ........................................103 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................50 ...■
11.10 Life expectancy* ............................................................1 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................118 ...■
12.02 Attitude of population toward foreign visitors..............98 ...■
12.03 Extension of business trips recommended ...............125 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................15 ...■
13.02 Nationally protected areas*..........................................69 ...■
13.03 Quality of the natural environment...............................42 ...■
13.04 Total known species*...................................................48 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................15 ...■
14.02 Sports stadiums* .........................................................71 ...■
14.03 Number of international fairs and exhibitions* ............11 ...■

Japan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Jordan
Key indicators
Population (millions), 2006..............................................................................5.8
Surface area (1,000 square kilometers) ........................................................88.8

Gross domestic product (US$ billions), 2006 ...............................................14.1
Gross domestic product (PPP, US$) per capita, 2006 ................................5,611
Real GDP growth (percent), 2006...................................................................6.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,360...................8.6...................4.6
Employment (1,000 jobs).......................................................142...................8.2...................3.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,279.................20.8...................4.5
Employment (1,000 jobs).......................................................329.................19.1...................2.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,225
International tourism receipts (US$ millions), 2006 ...........1,642

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................53 4.2
T&T regulatory framework ..............................................................................36 5.1

Policy rules and regulations..............................................................................78 4.1
Environmental sustainability .............................................................................38 4.9
Safety and security .............................................................................................15 6.0
Health and hygiene .............................................................................................58 4.8
Prioritization of Travel & Tourism .....................................................................16 5.5

T&T business environment and infrastructure ............................................60 3.6
Air transport infrastructure ...............................................................................60 3.1
Ground transport infrastructure .......................................................................65 3.7
Tourism infrastructure ........................................................................................56 3.8
ICT infrastructure ................................................................................................65 2.6
Price competitiveness in the T&T industry.....................................................37 5.0

T&T human, cultural, and natural resources ...............................................64 3.9
Human resources ................................................................................................70 4.9

Education and training.................................................................................51 4.8
Availability of qualified labor ......................................................................94 5.1

Affinity for Travel & Tourism................................................................................9 6.1
Natural resources ...............................................................................................87 2.8
Cultural resources...............................................................................................91 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................38 ...■
1.02 Property rights..............................................................29 ...■
1.03 Business impact of rules on FDI ..................................41 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........36 ...■
1.06 Transparency of government policymaking..................57 ...■
1.07 Time required to start a business*...............................28 ...■
1.08 Cost to start a business* ...........................................105 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................58 ...■
2.02 Enforcement of environmental regulation....................51 ...■
2.03 Sustainability of T&T industry development.................40 ...■
2.04 Carbon dioxide emissions* ..........................................61 ...■
2.05 Particulate matter concentration* ................................73 ...■
2.06 Threatened species* ...................................................73 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................75 ...■
3.02 Reliability of police services .........................................14 ...■
3.03 Business costs of crime and violence..........................13 ...■
3.04 Road traffic accidents*.................................................60 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................55 ...■
4.02 Access to improved sanitation* ...................................51 ...■
4.03 Access to improved drinking water*............................45 ...■
4.04 Hospital beds*..............................................................85 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............45 ...■
5.02 T&T government expenditure* ......................................7 ...■
5.03 Effectiveness of marketing and branding.....................48 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................36 ...■
6.02 Available seat kilometers*............................................65 ...■
6.03 Departures per 1,000 population*................................53 ...■
6.04 Airport density* ............................................................80 ...■
6.05 Number of operating airlines*......................................59 ...■
6.06 International air transport network ...............................35 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................37 ...■
7.02 Quality of railroad infrastructure...................................85 ...■
7.03 Quality of port infrastructure ........................................54 ...■
7.04 Quality of domestic transport network ........................18 ...■
7.05 Road density*...............................................................98 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................58 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................75 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................42 ...■
9.02 Internet users* .............................................................71 ...■
9.03 Telephone lines*...........................................................85 ...■
9.04 Broadband Internet subscribers* .................................69 ...■
9.05 Mobile telephone subscribers*....................................54 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................109 ...■
10.02 Purchasing power parity*.............................................57 ...■
10.03 Extent and effect of taxation........................................73 ...■
10.04 Fuel price levels* .........................................................16 ...■
10.05 Hotel price index* ........................................................30 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................81 ...■
11.02 2ndary education enrollment*......................................62 ...■
11.03 Quality of the educational system................................37 ...■
11.04 Local availability of research and training services.......59 ...■
11.05 Extent of staff training..................................................57 ...■
11.06 Hiring and firing practices...........................................102 ...■
11.07 Ease of hiring foreign labor ..........................................94 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................13 ...■
11.10 Life expectancy* ..........................................................68 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................9 ...■
12.02 Attitude of population toward foreign visitors..............65 ...■
12.03 Extension of business trips recommended .................24 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................55 ...■
13.03 Quality of the natural environment...............................35 ...■
13.04 Total known species*.................................................103 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................95 ...■
14.03 Number of international fairs and exhibitions* ............80 ...■

Jordan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Kazakhstan
Key indicators
Population (millions), 2006............................................................................14.8
Surface area (1,000 square kilometers) ...................................................2,724.9

Gross domestic product (US$ billions), 2006 ...............................................81.0
Gross domestic product (PPP, US$) per capita, 2006 ................................9,568
Real GDP growth (percent), 2006.................................................................10.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................3,143
International tourism receipts (US$ millions), 2006 ..............838

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................91 3.6
T&T regulatory framework ..............................................................................61 4.5

Policy rules and regulations..............................................................................77 4.1
Environmental sustainability ...........................................................................120 3.7
Safety and security .............................................................................................73 4.9
Health and hygiene .............................................................................................33 5.8
Prioritization of Travel & Tourism .....................................................................83 3.9

T&T business environment and infrastructure ............................................96 2.9
Air transport infrastructure ...............................................................................85 2.6
Ground transport infrastructure .......................................................................91 3.0
Tourism infrastructure ......................................................................................100 2.2
ICT infrastructure ................................................................................................77 2.4
Price competitiveness in the T&T industry.....................................................80 4.4

T&T human, cultural, and natural resources .............................................112 3.4
Human resources ................................................................................................55 5.0

Education and training.................................................................................59 4.7
Availability of qualified labor ......................................................................51 5.4

Affinity for Travel & Tourism..............................................................................79 4.6
Natural resources .............................................................................................115 2.2
Cultural resources.............................................................................................101 1.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................97 ...■
1.02 Property rights..............................................................91 ...■
1.03 Business impact of rules on FDI ..................................91 ...■
1.04 Visa requirements* ......................................................97 ...■
1.05 Openness of bilateral Air Service Agreements* ..........98 ...■
1.06 Transparency of government policymaking..................75 ...■
1.07 Time required to start a business*...............................45 ...■
1.08 Cost to start a business* .............................................43 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................95 ...■
2.02 Enforcement of environmental regulation....................77 ...■
2.03 Sustainability of T&T industry development.................96 ...■
2.04 Carbon dioxide emissions* ........................................111 ...■
2.05 Particulate matter concentration* ................................16 ...■
2.06 Threatened species* ...................................................93 ...■
2.07 Environmental treaty ratification*...............................125 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................82 ...■
3.02 Reliability of police services .........................................91 ...■
3.03 Business costs of crime and violence..........................68 ...■
3.04 Road traffic accidents*.................................................76 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................14 ...■
4.02 Access to improved sanitation* ...................................76 ...■
4.03 Access to improved drinking water*............................78 ...■
4.04 Hospital beds*................................................................9 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........100 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................98 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................92 ...■
6.02 Available seat kilometers*............................................64 ...■
6.03 Departures per 1,000 population*................................85 ...■
6.04 Airport density* ............................................................43 ...■
6.05 Number of operating airlines*......................................65 ...■
6.06 International air transport network ...............................85 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................109 ...■
7.02 Quality of railroad infrastructure...................................39 ...■
7.03 Quality of port infrastructure ........................................88 ...■
7.04 Quality of domestic transport network ........................93 ...■
7.05 Road density*.............................................................111 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................92 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ........................................63 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................78 ...■
9.02 Internet users* .............................................................87 ...■
9.03 Telephone lines*...........................................................61 ...■
9.04 Broadband Internet subscribers* .................................87 ...■
9.05 Mobile telephone subscribers*....................................75 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*................................n/a ......
10.02 Purchasing power parity*.............................................67 ...■
10.03 Extent and effect of taxation........................................81 ...■
10.04 Fuel price levels* .........................................................16 ...■
10.05 Hotel price index* ......................................................100 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................73 ...■
11.02 2ndary education enrollment*......................................30 ...■
11.03 Quality of the educational system................................64 ...■
11.04 Local availability of research and training services.......82 ...■
11.05 Extent of staff training..................................................93 ...■
11.06 Hiring and firing practices...............................................4 ...■
11.07 Ease of hiring foreign labor ........................................116 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................87 ...■
11.10 Life expectancy* ..........................................................99 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................97 ...■
12.02 Attitude of population toward foreign visitors..............92 ...■
12.03 Extension of business trips recommended .................29 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................103 ...■
13.03 Quality of the natural environment.............................118 ...■
13.04 Total known species*...................................................56 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................92 ...■
14.03 Number of international fairs and exhibitions* ............99 ...■

Kazakhstan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Kenya
Key indicators
Population (millions), 2006............................................................................35.1
Surface area (1,000 square kilometers) ......................................................580.4

Gross domestic product (US$ billions), 2006 ...............................................22.8
Gross domestic product (PPP, US$) per capita, 2006 ................................1,357
Real GDP growth (percent), 2006...................................................................6.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,306...................5.0...................3.0
Employment (1,000 jobs).......................................................219...................4.0...................2.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,002.................11.6...................3.1
Employment (1,000 jobs).......................................................509...................9.4...................2.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................1,536
International tourism receipts (US$ millions), 2006 ..............688

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................101 3.5
T&T regulatory framework ............................................................................100 4.0

Policy rules and regulations............................................................................101 3.7
Environmental sustainability .............................................................................19 5.2
Safety and security ...........................................................................................120 3.7
Health and hygiene ...........................................................................................118 2.1
Prioritization of Travel & Tourism .....................................................................20 5.3

T&T business environment and infrastructure ..........................................102 2.8
Air transport infrastructure ...............................................................................73 2.8
Ground transport infrastructure .....................................................................107 2.7
Tourism infrastructure ........................................................................................98 2.3
ICT infrastructure ..............................................................................................108 1.8
Price competitiveness in the T&T industry.....................................................75 4.5

T&T human, cultural, and natural resources ...............................................77 3.8
Human resources ..............................................................................................105 4.3

Education and training.................................................................................89 4.2
Availability of qualified labor ....................................................................118 4.5

Affinity for Travel & Tourism..............................................................................60 4.8
Natural resources ...............................................................................................24 4.5
Cultural resources.............................................................................................116 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................60 ...■
1.02 Property rights..............................................................87 ...■
1.03 Business impact of rules on FDI ..................................83 ...■
1.04 Visa requirements* ......................................................80 ...■
1.05 Openness of bilateral Air Service Agreements* ........112 ...■
1.06 Transparency of government policymaking..................77 ...■
1.07 Time required to start a business*...............................97 ...■
1.08 Cost to start a business* .............................................97 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................65 ...■
2.02 Enforcement of environmental regulation....................60 ...■
2.03 Sustainability of T&T industry development.................19 ...■
2.04 Carbon dioxide emissions* ..........................................15 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* ...................................................50 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................124 ...■
3.02 Reliability of police services .........................................96 ...■
3.03 Business costs of crime and violence........................123 ...■
3.04 Road traffic accidents*...............................................102 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................113 ...■
4.02 Access to improved sanitation* .................................106 ...■
4.03 Access to improved drinking water*..........................108 ...■
4.04 Hospital beds*..............................................................81 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............27 ...■
5.02 T&T government expenditure* ....................................19 ...■
5.03 Effectiveness of marketing and branding.....................16 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................51 ...■
6.02 Available seat kilometers*............................................52 ...■
6.03 Departures per 1,000 population*................................96 ...■
6.04 Airport density* ..........................................................102 ...■
6.05 Number of operating airlines*......................................52 ...■
6.06 International air transport network ...............................58 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................100 ...■
7.02 Quality of railroad infrastructure...................................74 ...■
7.03 Quality of port infrastructure ........................................85 ...■
7.04 Quality of domestic transport network ......................116 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................106 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................98 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................76 ...■
9.02 Internet users* .............................................................90 ...■
9.03 Telephone lines*.........................................................117 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................107 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................114 ...■
10.02 Purchasing power parity*.............................................62 ...■
10.03 Extent and effect of taxation......................................113 ...■
10.04 Fuel price levels* .........................................................77 ...■
10.05 Hotel price index* ........................................................15 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................109 ...■
11.02 2ndary education enrollment*....................................106 ...■
11.03 Quality of the educational system................................34 ...■
11.04 Local availability of research and training services.......42 ...■
11.05 Extent of staff training..................................................54 ...■
11.06 Hiring and firing practices.............................................22 ...■
11.07 Ease of hiring foreign labor ..........................................87 ...■
11.08 HIV prevalence* .........................................................120 ...■
11.09 Business impact of HIV/AIDS.....................................114 ...■
11.10 Life expectancy* ........................................................115 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................70 ...■
12.02 Attitude of population toward foreign visitors..............26 ...■
12.03 Extension of business trips recommended .................53 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................49 ...■
13.03 Quality of the natural environment...............................92 ...■
13.04 Total known species*...................................................13 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .......................................................111 ...■
14.03 Number of international fairs and exhibitions* ............72 ...■

Kenya

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Korea, Rep.
Key indicators
Population (millions), 2006............................................................................48.0
Surface area (1,000 square kilometers) ........................................................99.3

Gross domestic product (US$ billions), 2006 .............................................888.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................24,084
Real GDP growth (percent), 2006...................................................................5.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................14,995...................1.5...................3.4
Employment (1,000 jobs).......................................................500...................2.1...................0.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................66,196...................6.7...................5.1
Employment (1,000 jobs)....................................................1,739...................7.4...................1.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................6,155
International tourism receipts (US$ millions), 2006 ...........5,323

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................31 4.7
T&T regulatory framework ..............................................................................38 5.0

Policy rules and regulations..............................................................................33 4.9
Environmental sustainability .............................................................................50 4.7
Safety and security .............................................................................................67 5.0
Health and hygiene .............................................................................................38 5.7
Prioritization of Travel & Tourism .....................................................................34 4.9

T&T business environment and infrastructure ............................................34 4.5
Air transport infrastructure ...............................................................................39 3.9
Ground transport infrastructure .......................................................................15 5.6
Tourism infrastructure ........................................................................................70 3.2
ICT infrastructure ..................................................................................................6 5.7
Price competitiveness in the T&T industry...................................................106 4.1

T&T human, cultural, and natural resources ...............................................29 4.5
Human resources ..................................................................................................9 5.8

Education and training.................................................................................14 5.9
Availability of qualified labor ......................................................................16 5.8

Affinity for Travel & Tourism............................................................................112 4.3
Natural resources ...............................................................................................80 2.9
Cultural resources...............................................................................................22 4.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................61 ...■
1.02 Property rights..............................................................24 ...■
1.03 Business impact of rules on FDI ..................................53 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........41 ...■
1.06 Transparency of government policymaking..................34 ...■
1.07 Time required to start a business*...............................37 ...■
1.08 Cost to start a business* .............................................67 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................25 ...■
2.02 Enforcement of environmental regulation....................21 ...■
2.03 Sustainability of T&T industry development.................41 ...■
2.04 Carbon dioxide emissions* ........................................101 ...■
2.05 Particulate matter concentration* ................................54 ...■
2.06 Threatened species* .................................................108 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................78 ...■
3.02 Reliability of police services .........................................27 ...■
3.03 Business costs of crime and violence..........................40 ...■
3.04 Road traffic accidents*...............................................110 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................62 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*............................66 ...■
4.04 Hospital beds*..............................................................19 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............70 ...■
5.02 T&T government expenditure* ....................................82 ...■
5.03 Effectiveness of marketing and branding.....................40 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................26 ...■
6.02 Available seat kilometers*............................................19 ...■
6.03 Departures per 1,000 population*................................52 ...■
6.04 Airport density* ..........................................................105 ...■
6.05 Number of operating airlines*......................................32 ...■
6.06 International air transport network ...............................27 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................20 ...■
7.02 Quality of railroad infrastructure...................................12 ...■
7.03 Quality of port infrastructure ........................................20 ...■
7.04 Quality of domestic transport network ........................26 ...■
7.05 Road density*...............................................................28 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................89 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................29 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................1 ...■
9.02 Internet users* ...............................................................6 ...■
9.03 Telephone lines*...........................................................10 ...■
9.04 Broadband Internet subscribers* ...................................5 ...■
9.05 Mobile telephone subscribers*....................................44 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................31 ...■
10.02 Purchasing power parity*.............................................92 ...■
10.03 Extent and effect of taxation........................................30 ...■
10.04 Fuel price levels* .......................................................114 ...■
10.05 Hotel price index* ......................................................107 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................4 ...■
11.02 2ndary education enrollment*......................................48 ...■
11.03 Quality of the educational system................................19 ...■
11.04 Local availability of research and training services.......14 ...■
11.05 Extent of staff training....................................................5 ...■
11.06 Hiring and firing practices.............................................23 ...■
11.07 Ease of hiring foreign labor ..........................................61 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................70 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................94 ...■
12.02 Attitude of population toward foreign visitors............111 ...■
12.03 Extension of business trips recommended .................98 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................97 ...■
13.03 Quality of the natural environment...............................32 ...■
13.04 Total known species*...................................................67 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................34 ...■
14.03 Number of international fairs and exhibitions* ............16 ...■

Korea, Rep.

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Kuwait
Key indicators
Population (millions), 2006..............................................................................2.8
Surface area (1,000 square kilometers) ........................................................17.8

Gross domestic product (US$ billions), 2006 ...............................................95.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................20,886
Real GDP growth (percent), 2006...................................................................5.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,106...................1.1.................12.4
Employment (1,000 jobs).........................................................29...................1.6.................10.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,230...................7.3...................5.9
Employment (1,000 jobs).......................................................132...................7.1...................4.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2004........................91
International tourism receipts (US$ millions), 2006 ..............203

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................85 3.7
T&T regulatory framework ............................................................................105 3.9

Policy rules and regulations..............................................................................97 3.8
Environmental sustainability ...........................................................................130 3.0
Safety and security .............................................................................................18 5.9
Health and hygiene .............................................................................................77 4.2
Prioritization of Travel & Tourism ...................................................................129 2.6

T&T business environment and infrastructure ............................................53 3.8
Air transport infrastructure ...............................................................................59 3.1
Ground transport infrastructure .......................................................................48 4.4
Tourism infrastructure ........................................................................................57 3.8
ICT infrastructure ................................................................................................53 3.0
Price competitiveness in the T&T industry.....................................................51 4.8

T&T human, cultural, and natural resources .............................................119 3.3
Human resources ................................................................................................32 5.3

Education and training.................................................................................57 4.7
Availability of qualified labor ........................................................................8 5.9

Affinity for Travel & Tourism............................................................................119 4.1
Natural resources .............................................................................................125 2.1
Cultural resources...............................................................................................94 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................129 ...■
1.02 Property rights..............................................................42 ...■
1.03 Business impact of rules on FDI ................................128 ...■
1.04 Visa requirements* ....................................................113 ...■
1.05 Openness of bilateral Air Service Agreements* ........123 ...■
1.06 Transparency of government policymaking..................52 ...■
1.07 Time required to start a business*...............................84 ...■
1.08 Cost to start a business* .............................................14 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................89 ...■
2.02 Enforcement of environmental regulation....................85 ...■
2.03 Sustainability of T&T industry development...............126 ...■
2.04 Carbon dioxide emissions* ........................................124 ...■
2.05 Particulate matter concentration* ..............................109 ...■
2.06 Threatened species* ...................................................55 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................69 ...■
3.02 Reliability of police services .........................................33 ...■
3.03 Business costs of crime and violence..........................18 ...■
3.04 Road traffic accidents*.................................................27 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................63 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................81 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........129 ...■
5.02 T&T government expenditure* ..................................112 ...■
5.03 Effectiveness of marketing and branding...................126 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................52 ...■
6.02 Available seat kilometers*............................................54 ...■
6.03 Departures per 1,000 population*................................40 ...■
6.04 Airport density* ............................................................99 ...■
6.05 Number of operating airlines*......................................45 ...■
6.06 International air transport network ...............................49 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................27 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................55 ...■
7.04 Quality of domestic transport network ........................51 ...■
7.05 Road density*...............................................................55 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................79 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................60 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................62 ...■
9.02 Internet users* .............................................................43 ...■
9.03 Telephone lines*...........................................................64 ...■
9.04 Broadband Internet subscribers* .................................67 ...■
9.05 Mobile telephone subscribers*....................................40 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................4 ...■
10.02 Purchasing power parity*...........................................126 ...■
10.03 Extent and effect of taxation..........................................5 ...■
10.04 Fuel price levels* ...........................................................9 ...■
10.05 Hotel price index* ......................................................108 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................97 ...■
11.02 2ndary education enrollment*......................................40 ...■
11.03 Quality of the educational system................................80 ...■
11.04 Local availability of research and training services.......51 ...■
11.05 Extent of staff training..................................................48 ...■
11.06 Hiring and firing practices.............................................53 ...■
11.07 Ease of hiring foreign labor ............................................1 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................22 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................46 ...■
12.02 Attitude of population toward foreign visitors............126 ...■
12.03 Extension of business trips recommended ...............130 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................106 ...■
13.03 Quality of the natural environment...............................93 ...■
13.04 Total known species*.................................................116 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................43 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Kuwait

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Kyrgyz Republic
Key indicators
Population (millions), 2006..............................................................................5.3
Surface area (1,000 square kilometers) ......................................................199.9

Gross domestic product (US$ billions), 2006 .................................................2.8
Gross domestic product (PPP, US$) per capita, 2006 ................................2,121
Real GDP growth (percent), 2006...................................................................2.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................766
International tourism receipts (US$ millions), 2006 ..............167

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................113 3.3
T&T regulatory framework ..............................................................................90 4.1

Policy rules and regulations............................................................................105 3.6
Environmental sustainability .............................................................................91 4.1
Safety and security ...........................................................................................100 4.4
Health and hygiene .............................................................................................71 4.4
Prioritization of Travel & Tourism .....................................................................97 3.7

T&T business environment and infrastructure ..........................................128 2.4
Air transport infrastructure .............................................................................119 2.1
Ground transport infrastructure .....................................................................121 2.4
Tourism infrastructure ......................................................................................129 1.1
ICT infrastructure ..............................................................................................112 1.7
Price competitiveness in the T&T industry.....................................................70 4.6

T&T human, cultural, and natural resources .............................................102 3.5
Human resources ................................................................................................92 4.8

Education and training.................................................................................99 4.1
Availability of qualified labor ......................................................................43 5.4

Affinity for Travel & Tourism..............................................................................26 5.4
Natural resources .............................................................................................102 2.5
Cultural resources.............................................................................................125 1.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................113 ...■
1.02 Property rights............................................................121 ...■
1.03 Business impact of rules on FDI ................................121 ...■
1.04 Visa requirements* ......................................................99 ...■
1.05 Openness of bilateral Air Service Agreements* ........116 ...■
1.06 Transparency of government policymaking................125 ...■
1.07 Time required to start a business*...............................45 ...■
1.08 Cost to start a business* .............................................52 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................124 ...■
2.02 Enforcement of environmental regulation..................115 ...■
2.03 Sustainability of T&T industry development...............106 ...■
2.04 Carbon dioxide emissions* ..........................................37 ...■
2.05 Particulate matter concentration* ................................30 ...■
2.06 Threatened species* ...................................................90 ...■
2.07 Environmental treaty ratification*...............................115 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................110 ...■
3.02 Reliability of police services .......................................116 ...■
3.03 Business costs of crime and violence........................101 ...■
3.04 Road traffic accidents*.................................................43 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................38 ...■
4.02 Access to improved sanitation* ...................................88 ...■
4.03 Access to improved drinking water*............................98 ...■
4.04 Hospital beds*..............................................................36 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............69 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................97 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................111 ...■
6.02 Available seat kilometers*..........................................109 ...■
6.03 Departures per 1,000 population*................................91 ...■
6.04 Airport density* ............................................................97 ...■
6.05 Number of operating airlines*......................................88 ...■
6.06 International air transport network .............................119 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................104 ...■
7.02 Quality of railroad infrastructure...................................64 ...■
7.03 Quality of port infrastructure ......................................129 ...■
7.04 Quality of domestic transport network ......................110 ...■
7.05 Road density*...............................................................93 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................110 ...■
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................112 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................118 ...■
9.02 Internet users* ...........................................................101 ...■
9.03 Telephone lines*...........................................................92 ...■
9.04 Broadband Internet subscribers* ...............................101 ...■
9.05 Mobile telephone subscribers*..................................119 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................81 ...■
10.02 Purchasing power parity*.............................................14 ...■
10.03 Extent and effect of taxation......................................116 ...■
10.04 Fuel price levels* .........................................................24 ...■
10.05 Hotel price index* ......................................................103 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................95 ...■
11.02 2ndary education enrollment*......................................68 ...■
11.03 Quality of the educational system................................72 ...■
11.04 Local availability of research and training services.....118 ...■
11.05 Extent of staff training................................................124 ...■
11.06 Hiring and firing practices.............................................10 ...■
11.07 Ease of hiring foreign labor ........................................109 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................96 ...■
11.10 Life expectancy* ..........................................................91 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................23 ...■
12.02 Attitude of population toward foreign visitors..............95 ...■
12.03 Extension of business trips recommended .................15 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................99 ...■
13.03 Quality of the natural environment...............................11 ...■
13.04 Total known species*.................................................122 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................103 ...■
14.03 Number of international fairs and exhibitions*............n/a ......

Kyrgyz Republic

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Latvia
Key indicators
Population (millions), 2006..............................................................................2.3
Surface area (1,000 square kilometers) ........................................................64.6

Gross domestic product (US$ billions), 2006 ...............................................20.1
Gross domestic product (PPP, US$) per capita, 2006 ..............................15,806
Real GDP growth (percent), 2006.................................................................11.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................300...................1.3...................6.0
Employment (1,000 jobs).........................................................12...................1.2 .................–0.7

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,373...................6.1...................6.5
Employment (1,000 jobs).........................................................55...................5.2 .................–0.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,535
International tourism receipts (US$ millions), 2006 ..............498

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................45 4.3
T&T regulatory framework ..............................................................................35 5.1

Policy rules and regulations..............................................................................42 4.7
Environmental sustainability .............................................................................16 5.3
Safety and security .............................................................................................40 5.6
Health and hygiene .............................................................................................25 6.2
Prioritization of Travel & Tourism .....................................................................95 3.8

T&T business environment and infrastructure ............................................43 4.2
Air transport infrastructure ...............................................................................56 3.2
Ground transport infrastructure .......................................................................41 4.5
Tourism infrastructure ........................................................................................33 4.8
ICT infrastructure ................................................................................................38 3.7
Price competitiveness in the T&T industry.....................................................67 4.6

T&T human, cultural, and natural resources ...............................................82 3.7
Human resources ................................................................................................51 5.0

Education and training.................................................................................46 4.9
Availability of qualified labor ......................................................................83 5.2

Affinity for Travel & Tourism..............................................................................66 4.8
Natural resources ...............................................................................................78 3.0
Cultural resources...............................................................................................76 2.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
0

500

1,000

1,500

2,000

2_part2A.pag  2/13/08  10:08 PM  Page 228

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



229

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................37 ...■
1.02 Property rights..............................................................54 ...■
1.03 Business impact of rules on FDI ..................................71 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ........110 ...■
1.06 Transparency of government policymaking..................78 ...■
1.07 Time required to start a business*...............................34 ...■
1.08 Cost to start a business* .............................................20 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................45 ...■
2.02 Enforcement of environmental regulation....................37 ...■
2.03 Sustainability of T&T industry development.................92 ...■
2.04 Carbon dioxide emissions* ..........................................57 ...■
2.05 Particulate matter concentration* ..................................8 ...■
2.06 Threatened species* ...................................................23 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................44 ...■
3.02 Reliability of police services .........................................61 ...■
3.03 Business costs of crime and violence..........................37 ...■
3.04 Road traffic accidents*.................................................42 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................28 ...■
4.02 Access to improved sanitation* ...................................71 ...■
4.03 Access to improved drinking water*............................39 ...■
4.04 Hospital beds*..............................................................10 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........107 ...■
5.02 T&T government expenditure* ....................................69 ...■
5.03 Effectiveness of marketing and branding.....................88 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................42 ...■
6.02 Available seat kilometers*............................................84 ...■
6.03 Departures per 1,000 population*................................34 ...■
6.04 Airport density* ............................................................52 ...■
6.05 Number of operating airlines*......................................83 ...■
6.06 International air transport network ...............................41 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................79 ...■
7.02 Quality of railroad infrastructure...................................35 ...■
7.03 Quality of port infrastructure ........................................45 ...■
7.04 Quality of domestic transport network ........................53 ...■
7.05 Road density*...............................................................26 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................55 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................27 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................40 ...■
9.02 Internet users* .............................................................25 ...■
9.03 Telephone lines*...........................................................40 ...■
9.04 Broadband Internet subscribers* .................................45 ...■
9.05 Mobile telephone subscribers*....................................35 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................41 ...■
10.02 Purchasing power parity*.............................................68 ...■
10.03 Extent and effect of taxation........................................53 ...■
10.04 Fuel price levels* .........................................................93 ...■
10.05 Hotel price index* ........................................................51 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................85 ...■
11.02 2ndary education enrollment*......................................36 ...■
11.03 Quality of the educational system................................42 ...■
11.04 Local availability of research and training services.......66 ...■
11.05 Extent of staff training..................................................49 ...■
11.06 Hiring and firing practices.............................................76 ...■
11.07 Ease of hiring foreign labor ..........................................81 ...■
11.08 HIV prevalence* ...........................................................92 ...■
11.09 Business impact of HIV/AIDS.......................................52 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................41 ...■
12.02 Attitude of population toward foreign visitors............115 ...■
12.03 Extension of business trips recommended .................82 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................45 ...■
13.03 Quality of the natural environment...............................24 ...■
13.04 Total known species*.................................................108 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................58 ...■
14.03 Number of international fairs and exhibitions* ............48 ...■

Latvia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Lesotho
Key indicators
Population (millions), 2006..............................................................................1.8
Surface area (1,000 square kilometers) ........................................................30.4

Gross domestic product (US$ billions), 2006 .................................................1.5
Gross domestic product (PPP, US$) per capita, 2006 ................................2,251
Real GDP growth (percent), 2006...................................................................7.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................26...................2.0...................1.3
Employment (1,000 jobs)...........................................................6...................1.6 .................–2.2

T&T economy, 2007 estimates
GDP (US$ millions) ..................................................................86...................6.6...................2.7
Employment (1,000 jobs).........................................................20...................5.5 .................–0.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................357
International tourism receipts (US$ millions), 2006 ................28

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................129 2.8
T&T regulatory framework ............................................................................124 3.4

Policy rules and regulations............................................................................116 3.3
Environmental sustainability ...........................................................................116 3.8
Safety and security .............................................................................................91 4.5
Health and hygiene ...........................................................................................112 2.5
Prioritization of Travel & Tourism ...................................................................120 2.8

T&T business environment and infrastructure ..........................................125 2.5
Air transport infrastructure .............................................................................129 1.7
Ground transport infrastructure .....................................................................127 2.3
Tourism infrastructure ......................................................................................113 1.7
ICT infrastructure ..............................................................................................120 1.5
Price competitiveness in the T&T industry.....................................................34 5.0

T&T human, cultural, and natural resources .............................................130 2.6
Human resources ..............................................................................................129 2.9

Education and training...............................................................................114 3.4
Availability of qualified labor ....................................................................129 2.4

Affinity for Travel & Tourism............................................................................109 4.3
Natural resources .............................................................................................128 2.0
Cultural resources.............................................................................................122 1.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
0

100

200

300

400

2_part2A.pag  2/13/08  10:08 PM  Page 230

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



231

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................70 ...■
1.02 Property rights............................................................126 ...■
1.03 Business impact of rules on FDI ..................................86 ...■
1.04 Visa requirements* ......................................................25 ...■
1.05 Openness of bilateral Air Service Agreements* ........125 ...■
1.06 Transparency of government policymaking................111 ...■
1.07 Time required to start a business*.............................113 ...■
1.08 Cost to start a business* .............................................93 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................126 ...■
2.02 Enforcement of environmental regulation..................119 ...■
2.03 Sustainability of T&T industry development.................95 ...■
2.04 Carbon dioxide emissions* .........................................n/a ......
2.05 Particulate matter concentration* ................................74 ...■
2.06 Threatened species* ...................................................18 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................95 ...■
3.02 Reliability of police services .......................................100 ...■
3.03 Business costs of crime and violence........................117 ...■
3.04 Road traffic accidents*.................................................30 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................122 ...■
4.02 Access to improved sanitation* .................................110 ...■
4.03 Access to improved drinking water*............................94 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........105 ...■
5.02 T&T government expenditure* ..................................111 ...■
5.03 Effectiveness of marketing and branding...................102 ...■
5.04 T&T fair attendance*..................................................122 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................130 ...■
6.02 Available seat kilometers*..........................................130 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................78 ...■
6.05 Number of operating airlines*....................................130 ...■
6.06 International air transport network .............................130 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................119 ...■
7.02 Quality of railroad infrastructure.................................100 ...■
7.03 Quality of port infrastructure ......................................107 ...■
7.04 Quality of domestic transport network ......................124 ...■
7.05 Road density*...............................................................68 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................96 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................100 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................124 ...■
9.02 Internet users* ...........................................................114 ...■
9.03 Telephone lines*.........................................................109 ...■
9.04 Broadband Internet subscribers* ...............................114 ...■
9.05 Mobile telephone subscribers*..................................112 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................3 ...■
10.02 Purchasing power parity*.............................................21 ...■
10.03 Extent and effect of taxation........................................98 ...■
10.04 Fuel price levels* .........................................................72 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ....................................96 ...■
11.02 2ndary education enrollment*....................................112 ...■
11.03 Quality of the educational system..............................100 ...■
11.04 Local availability of research and training services.....125 ...■
11.05 Extent of staff training................................................105 ...■
11.06 Hiring and firing practices.............................................81 ...■
11.07 Ease of hiring foreign labor ........................................115 ...■
11.08 HIV prevalence* .........................................................128 ...■
11.09 Business impact of HIV/AIDS.....................................130 ...■
11.10 Life expectancy* ........................................................129 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................92 ...■
12.02 Attitude of population toward foreign visitors............113 ...■
12.03 Extension of business trips recommended .................97 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................126 ...■
13.03 Quality of the natural environment.............................100 ...■
13.04 Total known species*.................................................111 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................102 ...■
14.03 Number of international fairs and exhibitions*............n/a ......

Lesotho

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Libya
Key indicators
Population (millions), 2006..............................................................................6.0
Surface area (1,000 square kilometers) ...................................................1,759.5

Gross domestic product (US$ billions), 2006 ...............................................50.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................12,848
Real GDP growth (percent), 2006...................................................................5.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................976...................2.2...................8.9
Employment (1,000 jobs).........................................................52...................3.1...................5.4

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,586.................16.9...................4.0
Employment (1,000 jobs).......................................................267.................15.8...................1.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2004......................149
International tourism receipts (US$ millions), 2005 ..............250

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................104 3.5
T&T regulatory framework ..............................................................................75 4.3

Policy rules and regulations............................................................................122 3.1
Environmental sustainability ...........................................................................118 3.8
Safety and security .............................................................................................24 5.8
Health and hygiene .............................................................................................50 5.2
Prioritization of Travel & Tourism ...................................................................109 3.4

T&T business environment and infrastructure ..........................................115 2.7
Air transport infrastructure .............................................................................103 2.4
Ground transport infrastructure .....................................................................130 2.3
Tourism infrastructure ......................................................................................110 1.8
ICT infrastructure ................................................................................................91 2.1
Price competitiveness in the T&T industry.....................................................57 4.8

T&T human, cultural, and natural resources .............................................106 3.4
Human resources ................................................................................................99 4.5

Education and training.................................................................................92 4.2
Availability of qualified labor ....................................................................106 4.9

Affinity for Travel & Tourism............................................................................105 4.4
Natural resources .............................................................................................114 2.2
Cultural resources...............................................................................................56 2.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................130 ...■
1.02 Property rights..............................................................99 ...■
1.03 Business impact of rules on FDI ................................113 ...■
1.04 Visa requirements* ......................................................95 ...■
1.05 Openness of bilateral Air Service Agreements* ..........56 ...■
1.06 Transparency of government policymaking................115 ...■
1.07 Time required to start a business*..............................n/a ......
1.08 Cost to start a business*.............................................n/a ......

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................103 ...■
2.02 Enforcement of environmental regulation..................104 ...■
2.03 Sustainability of T&T industry development...............115 ...■
2.04 Carbon dioxide emissions* ..........................................99 ...■
2.05 Particulate matter concentration* ..............................104 ...■
2.06 Threatened species* ...................................................39 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................2 ...■
3.02 Reliability of police services .........................................99 ...■
3.03 Business costs of crime and violence............................4 ...■
3.04 Road traffic accidents*.................................................50 ...■

4th pillar: Health and hygiene
4.01 Physician density* .......................................................n/a ......
4.02 Access to improved sanitation* ...................................42 ...■
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................53 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........102 ...■
5.02 T&T government expenditure* ....................................79 ...■
5.03 Effectiveness of marketing and branding...................114 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................122 ...■
6.02 Available seat kilometers*............................................79 ...■
6.03 Departures per 1,000 population*................................80 ...■
6.04 Airport density* ............................................................38 ...■
6.05 Number of operating airlines*......................................68 ...■
6.06 International air transport network .............................111 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................88 ...■
7.02 Quality of railroad infrastructure.................................116 ...■
7.03 Quality of port infrastructure ......................................114 ...■
7.04 Quality of domestic transport network ......................125 ...■
7.05 Road density*.............................................................105 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................74 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................114 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................119 ...■
9.02 Internet users* ...........................................................109 ...■
9.03 Telephone lines*...........................................................94 ...■
9.04 Broadband Internet subscribers* .................................95 ...■
9.05 Mobile telephone subscribers*....................................65 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................1 ...■
10.02 Purchasing power parity*.............................................87 ...■
10.03 Extent and effect of taxation........................................46 ...■
10.04 Fuel price levels* ...........................................................4 ...■
10.05 Hotel price index* ......................................................113 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................93 ...■
11.02 2ndary education enrollment*......................................17 ...■
11.03 Quality of the educational system..............................124 ...■
11.04 Local availability of research and training services.....114 ...■
11.05 Extent of staff training................................................106 ...■
11.06 Hiring and firing practices...........................................115 ...■
11.07 Ease of hiring foreign labor ........................................123 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................78 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................108 ...■
12.02 Attitude of population toward foreign visitors..............73 ...■
12.03 Extension of business trips recommended .................95 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................127 ...■
13.03 Quality of the natural environment...............................46 ...■
13.04 Total known species*...................................................94 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................52 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Libya

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Lithuania
Key indicators
Population (millions), 2006..............................................................................3.4
Surface area (1,000 square kilometers) ........................................................65.3

Gross domestic product (US$ billions), 2006 ...............................................29.8
Gross domestic product (PPP, US$) per capita, 2006 ..............................16,373
Real GDP growth (percent), 2006...................................................................7.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................462...................1.3...................5.1
Employment (1,000 jobs).........................................................18...................1.1 .................–0.7

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,790...................7.9...................6.0
Employment (1,000 jobs).......................................................103...................6.7...................0.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................2,180
International tourism receipts (US$ millions), 2006 ...........1,038

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................47 4.3
T&T regulatory framework ..............................................................................31 5.2

Policy rules and regulations..............................................................................50 4.5
Environmental sustainability .............................................................................18 5.3
Safety and security .............................................................................................46 5.4
Health and hygiene ...............................................................................................2 7.0
Prioritization of Travel & Tourism .....................................................................94 3.8

T&T business environment and infrastructure ............................................45 4.0
Air transport infrastructure ...............................................................................82 2.7
Ground transport infrastructure .......................................................................27 5.0
Tourism infrastructure ........................................................................................58 3.7
ICT infrastructure ................................................................................................33 4.1
Price competitiveness in the T&T industry.....................................................73 4.6

T&T human, cultural, and natural resources ...............................................74 3.8
Human resources ................................................................................................53 5.0

Education and training.................................................................................37 5.1
Availability of qualified labor ......................................................................99 5.0

Affinity for Travel & Tourism..............................................................................52 4.9
Natural resources ...............................................................................................92 2.7
Cultural resources...............................................................................................63 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................81 ...■
1.02 Property rights..............................................................48 ...■
1.03 Business impact of rules on FDI ..................................97 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ..........88 ...■
1.06 Transparency of government policymaking..................56 ...■
1.07 Time required to start a business*...............................57 ...■
1.08 Cost to start a business* .............................................20 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................38 ...■
2.02 Enforcement of environmental regulation....................38 ...■
2.03 Sustainability of T&T industry development.................98 ...■
2.04 Carbon dioxide emissions* ..........................................64 ...■
2.05 Particulate matter concentration* ..................................2 ...■
2.06 Threatened species* ...................................................37 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................26 ...■
3.02 Reliability of police services .........................................80 ...■
3.03 Business costs of crime and violence..........................56 ...■
3.04 Road traffic accidents*.................................................45 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................5 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*................................................................7 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........111 ...■
5.02 T&T government expenditure* ....................................70 ...■
5.03 Effectiveness of marketing and branding...................101 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................73 ...■
6.02 Available seat kilometers*..........................................100 ...■
6.03 Departures per 1,000 population*................................55 ...■
6.04 Airport density* ............................................................51 ...■
6.05 Number of operating airlines*....................................100 ...■
6.06 International air transport network ...............................69 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................32 ...■
7.02 Quality of railroad infrastructure...................................30 ...■
7.03 Quality of port infrastructure ........................................61 ...■
7.04 Quality of domestic transport network ........................48 ...■
7.05 Road density*...............................................................24 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................62 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................39 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................34 ...■
9.02 Internet users* .............................................................41 ...■
9.03 Telephone lines*...........................................................57 ...■
9.04 Broadband Internet subscribers* .................................31 ...■
9.05 Mobile telephone subscribers*......................................2 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................69 ...■
10.02 Purchasing power parity*.............................................66 ...■
10.03 Extent and effect of taxation........................................70 ...■
10.04 Fuel price levels* .........................................................87 ...■
10.05 Hotel price index* ........................................................49 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................82 ...■
11.02 2ndary education enrollment*......................................20 ...■
11.03 Quality of the educational system................................44 ...■
11.04 Local availability of research and training services.......48 ...■
11.05 Extent of staff training..................................................41 ...■
11.06 Hiring and firing practices...........................................106 ...■
11.07 Ease of hiring foreign labor ..........................................93 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................34 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................40 ...■
12.02 Attitude of population toward foreign visitors............112 ...■
12.03 Extension of business trips recommended .................45 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................57 ...■
13.03 Quality of the natural environment...............................40 ...■
13.04 Total known species*.................................................114 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................63 ...■
14.03 Number of international fairs and exhibitions* ............56 ...■

Lithuania

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Luxembourg
Key indicators
Population (millions), 2006..............................................................................0.5
Surface area (1,000 square kilometers) ..........................................................2.6

Gross domestic product (US$ billions), 2006 ...............................................41.5
Gross domestic product (PPP, US$) per capita, 2006 ..............................81,511
Real GDP growth (percent), 2006...................................................................6.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,492...................3.3...................4.1
Employment (1,000 jobs)...........................................................8...................4.1...................2.2

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................4,413...................9.7...................4.1
Employment (1,000 jobs).........................................................25.................12.4...................2.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................908
International tourism receipts (US$ millions), 2006 ...........3,620

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................20 5.0
T&T regulatory framework ..............................................................................24 5.3

Policy rules and regulations..............................................................................14 5.3
Environmental sustainability .............................................................................22 5.1
Safety and security ...............................................................................................9 6.2
Health and hygiene .............................................................................................22 6.3
Prioritization of Travel & Tourism ...................................................................103 3.6

T&T business environment and infrastructure ............................................12 5.2
Air transport infrastructure ...............................................................................37 4.0
Ground transport infrastructure .......................................................................14 5.6
Tourism infrastructure ........................................................................................14 6.2
ICT infrastructure ..................................................................................................7 5.6
Price competitiveness in the T&T industry.....................................................77 4.5

T&T human, cultural, and natural resources ...............................................35 4.4
Human resources ................................................................................................26 5.5

Education and training.................................................................................28 5.4
Availability of qualified labor ......................................................................27 5.6

Affinity for Travel & Tourism..............................................................................12 5.8
Natural resources ...............................................................................................71 3.0
Cultural resources...............................................................................................38 3.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................14 ...■
1.02 Property rights..............................................................20 ...■
1.03 Business impact of rules on FDI ....................................5 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........14 ...■
1.06 Transparency of government policymaking..................17 ...■
1.07 Time required to start a business*...............................57 ...■
1.08 Cost to start a business* .............................................17 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................6 ...■
2.02 Enforcement of environmental regulation......................9 ...■
2.03 Sustainability of T&T industry development.................37 ...■
2.04 Carbon dioxide emissions* ........................................121 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* .....................................................2 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................21 ...■
3.02 Reliability of police services .........................................15 ...■
3.03 Business costs of crime and violence..........................19 ...■
3.04 Road traffic accidents*...................................................6 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................34 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................23 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............98 ...■
5.02 T&T government expenditure* ....................................83 ...■
5.03 Effectiveness of marketing and branding.....................73 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................47 ...■
6.02 Available seat kilometers*..........................................112 ...■
6.03 Departures per 1,000 population*..................................1 ...■
6.04 Airport density* ............................................................24 ...■
6.05 Number of operating airlines*....................................108 ...■
6.06 International air transport network ...............................56 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................12 ...■
7.02 Quality of railroad infrastructure...................................18 ...■
7.03 Quality of port infrastructure ........................................24 ...■
7.04 Quality of domestic transport network ........................38 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................14 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ..........................................6 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................30 ...■
9.02 Internet users* ...............................................................5 ...■
9.03 Telephone lines*...........................................................14 ...■
9.04 Broadband Internet subscribers* .................................15 ...■
9.05 Mobile telephone subscribers*......................................1 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................2 ...■
10.02 Purchasing power parity*...........................................112 ...■
10.03 Extent and effect of taxation........................................13 ...■
10.04 Fuel price levels* .......................................................118 ...■
10.05 Hotel price index* ........................................................73 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................47 ...■
11.02 2ndary education enrollment*......................................41 ...■
11.03 Quality of the educational system................................38 ...■
11.04 Local availability of research and training services.......44 ...■
11.05 Extent of staff training..................................................18 ...■
11.06 Hiring and firing practices.............................................91 ...■
11.07 Ease of hiring foreign labor ..........................................20 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................31 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................7 ...■
12.02 Attitude of population toward foreign visitors............107 ...■
12.03 Extension of business trips recommended .................88 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................33 ...■
13.03 Quality of the natural environment...............................20 ...■
13.04 Total known species*.................................................123 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................11 ...■
14.03 Number of international fairs and exhibitions* ............62 ...■

Luxembourg

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Macedonia, FYR
Key indicators
Population (millions), 2006..............................................................................2.0
Surface area (1,000 square kilometers) ........................................................25.7

Gross domestic product (US$ billions), 2006 .................................................6.3
Gross domestic product (PPP, US$) per capita, 2006 ................................7,680
Real GDP growth (percent), 2006...................................................................3.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................99...................1.4...................4.5
Employment (1,000 jobs)...........................................................8...................1.4...................1.5

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................442...................6.4...................5.1
Employment (1,000 jobs).........................................................33...................5.9...................2.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................202
International tourism receipts (US$ millions), 2006 ..............129

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................83 3.7
T&T regulatory framework ..............................................................................93 4.1

Policy rules and regulations..............................................................................75 4.1
Environmental sustainability .............................................................................84 4.2
Safety and security .............................................................................................80 4.8
Health and hygiene .............................................................................................68 4.5
Prioritization of Travel & Tourism ...................................................................128 2.6

T&T business environment and infrastructure ............................................80 3.2
Air transport infrastructure .............................................................................113 2.1
Ground transport infrastructure .......................................................................79 3.4
Tourism infrastructure ........................................................................................61 3.6
ICT infrastructure ................................................................................................72 2.5
Price competitiveness in the T&T industry.....................................................72 4.6

T&T human, cultural, and natural resources ...............................................81 3.7
Human resources ................................................................................................71 4.9

Education and training.................................................................................71 4.5
Availability of qualified labor ......................................................................53 5.3

Affinity for Travel & Tourism..............................................................................75 4.7
Natural resources ...............................................................................................85 2.8
Cultural resources...............................................................................................57 2.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
0

50

100

150

200

250

2_part2A.pag  2/13/08  10:08 PM  Page 238

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



239

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................110 ...■
1.02 Property rights............................................................105 ...■
1.03 Business impact of rules on FDI ................................117 ...■
1.04 Visa requirements* ......................................................68 ...■
1.05 Openness of bilateral Air Service Agreements* ........113 ...■
1.06 Transparency of government policymaking..................85 ...■
1.07 Time required to start a business*...............................31 ...■
1.08 Cost to start a business* .............................................39 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................112 ...■
2.02 Enforcement of environmental regulation..................112 ...■
2.03 Sustainability of T&T industry development...............119 ...■
2.04 Carbon dioxide emissions* ..........................................75 ...■
2.05 Particulate matter concentration* ................................22 ...■
2.06 Threatened species* ...................................................59 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................111 ...■
3.02 Reliability of police services .........................................78 ...■
3.03 Business costs of crime and violence..........................92 ...■
3.04 Road traffic accidents*.................................................11 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................48 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................39 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........114 ...■
5.02 T&T government expenditure* ..................................109 ...■
5.03 Effectiveness of marketing and branding...................115 ...■
5.04 T&T fair attendance*..................................................122 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................120 ...■
6.02 Available seat kilometers*..........................................123 ...■
6.03 Departures per 1,000 population*................................86 ...■
6.04 Airport density* ............................................................47 ...■
6.05 Number of operating airlines*....................................106 ...■
6.06 International air transport network .............................121 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................72 ...■
7.02 Quality of railroad infrastructure...................................73 ...■
7.03 Quality of port infrastructure ........................................82 ...■
7.04 Quality of domestic transport network ........................63 ...■
7.05 Road density*...............................................................52 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................59 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................66 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................125 ...■
9.02 Internet users* .............................................................72 ...■
9.03 Telephone lines*...........................................................56 ...■
9.04 Broadband Internet subscribers* .................................58 ...■
9.05 Mobile telephone subscribers*....................................61 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................73 ...■
10.02 Purchasing power parity*.............................................44 ...■
10.03 Extent and effect of taxation........................................69 ...■
10.04 Fuel price levels* .........................................................87 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ....................................69 ...■
11.02 2ndary education enrollment*......................................71 ...■
11.03 Quality of the educational system................................57 ...■
11.04 Local availability of research and training services.......96 ...■
11.05 Extent of staff training..................................................79 ...■
11.06 Hiring and firing practices.............................................73 ...■
11.07 Ease of hiring foreign labor ..........................................72 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................91 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................88 ...■
12.02 Attitude of population toward foreign visitors..............27 ...■
12.03 Extension of business trips recommended .................69 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................74 ...■
13.03 Quality of the natural environment...............................66 ...■
13.04 Total known species*...................................................81 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................19 ...■
14.03 Number of international fairs and exhibitions* ............85 ...■

Macedonia, FYR

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Madagascar
Key indicators
Population (millions), 2006............................................................................19.1
Surface area (1,000 square kilometers) ......................................................587.0

Gross domestic product (US$ billions), 2006 .................................................5.5
Gross domestic product (PPP, US$) per capita, 2006 ...................................954
Real GDP growth (percent), 2006...................................................................4.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................125...................2.2...................2.8
Employment (1,000 jobs).........................................................70...................1.7...................1.5

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................359...................6.3...................2.4
Employment (1,000 jobs).......................................................206...................5.1...................1.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................312
International tourism receipts (US$ millions), 2005 ................62

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................118 3.2
T&T regulatory framework ............................................................................111 3.7

Policy rules and regulations..............................................................................84 4.0
Environmental sustainability .............................................................................74 4.4
Safety and security .............................................................................................99 4.4
Health and hygiene ...........................................................................................126 1.3
Prioritization of Travel & Tourism .....................................................................48 4.6

T&T business environment and infrastructure ..........................................107 2.7
Air transport infrastructure ...............................................................................91 2.5
Ground transport infrastructure .....................................................................120 2.4
Tourism infrastructure ........................................................................................88 2.5
ICT infrastructure ..............................................................................................128 1.4
Price competitiveness in the T&T industry.....................................................52 4.8

T&T human, cultural, and natural resources .............................................124 3.2
Human resources ..............................................................................................113 4.1

Education and training...............................................................................116 3.4
Availability of qualified labor ....................................................................108 4.8

Affinity for Travel & Tourism............................................................................110 4.3
Natural resources ...............................................................................................74 3.0
Cultural resources.............................................................................................124 1.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................87 ...■
1.02 Property rights............................................................110 ...■
1.03 Business impact of rules on FDI ................................101 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........93 ...■
1.06 Transparency of government policymaking..................79 ...■
1.07 Time required to start a business*.................................9 ...■
1.08 Cost to start a business* .............................................81 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................66 ...■
2.02 Enforcement of environmental regulation....................61 ...■
2.03 Sustainability of T&T industry development.................54 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ................................69 ...■
2.06 Threatened species* .................................................128 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................90 ...■
3.02 Reliability of police services .........................................85 ...■
3.03 Business costs of crime and violence........................111 ...■
3.04 Road traffic accidents*.................................................91 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................106 ...■
4.02 Access to improved sanitation* .................................116 ...■
4.03 Access to improved drinking water*..........................117 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............39 ...■
5.02 T&T government expenditure* ....................................27 ...■
5.03 Effectiveness of marketing and branding.....................43 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................91 ...■
6.02 Available seat kilometers*............................................93 ...■
6.03 Departures per 1,000 population*................................92 ...■
6.04 Airport density* ............................................................27 ...■
6.05 Number of operating airlines*....................................114 ...■
6.06 International air transport network .............................101 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................89 ...■
7.02 Quality of railroad infrastructure...................................94 ...■
7.03 Quality of port infrastructure ......................................120 ...■
7.04 Quality of domestic transport network ......................115 ...■
7.05 Road density*...............................................................95 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................107 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ......................................117 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................120 ...■
9.02 Internet users* ...........................................................125 ...■
9.03 Telephone lines*.........................................................121 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................124 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................88 ...■
10.02 Purchasing power parity*.............................................23 ...■
10.03 Extent and effect of taxation........................................77 ...■
10.04 Fuel price levels* .........................................................79 ...■
10.05 Hotel price index* ........................................................27 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................64 ...■
11.02 2ndary education enrollment*....................................125 ...■
11.03 Quality of the educational system..............................101 ...■
11.04 Local availability of research and training services.....108 ...■
11.05 Extent of staff training................................................107 ...■
11.06 Hiring and firing practices.............................................56 ...■
11.07 Ease of hiring foreign labor ..........................................75 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.....................................106 ...■
11.10 Life expectancy* ........................................................110 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................112 ...■
12.02 Attitude of population toward foreign visitors..............93 ...■
12.03 Extension of business trips recommended .................84 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*........................................105 ...■
13.03 Quality of the natural environment...............................95 ...■
13.04 Total known species*...................................................52 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .......................................................130 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Madagascar

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Malaysia
Key indicators
Population (millions), 2006............................................................................25.8
Surface area (1,000 square kilometers) ......................................................329.7

Gross domestic product (US$ billions), 2006 .............................................148.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................11,957
Real GDP growth (percent), 2006...................................................................5.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................7,562...................4.4...................6.4
Employment (1,000 jobs).......................................................476...................4.5...................4.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................22,782.................13.3...................6.5
Employment (1,000 jobs)....................................................1,217.................11.4...................4.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................17,547
International tourism receipts (US$ millions), 2006 ...........9,630

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................32 4.6
T&T regulatory framework ..............................................................................37 5.0

Policy rules and regulations..............................................................................12 5.3
Environmental sustainability .............................................................................44 4.8
Safety and security .............................................................................................42 5.5
Health and hygiene .............................................................................................70 4.4
Prioritization of Travel & Tourism .....................................................................24 5.1

T&T business environment and infrastructure ............................................39 4.3
Air transport infrastructure ...............................................................................32 4.2
Ground transport infrastructure .......................................................................28 4.9
Tourism infrastructure ........................................................................................71 3.2
ICT infrastructure ................................................................................................46 3.4
Price competitiveness in the T&T industry.......................................................3 5.9

T&T human, cultural, and natural resources ...............................................23 4.6
Human resources ................................................................................................22 5.5

Education and training.................................................................................24 5.5
Availability of qualified labor ......................................................................29 5.6

Affinity for Travel & Tourism..............................................................................22 5.5
Natural resources ...............................................................................................18 4.7
Cultural resources...............................................................................................59 2.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................55 ...■
1.02 Property rights..............................................................23 ...■
1.03 Business impact of rules on FDI ..................................22 ...■
1.04 Visa requirements* ........................................................2 ...■
1.05 Openness of bilateral Air Service Agreements* ..........51 ...■
1.06 Transparency of government policymaking..................16 ...■
1.07 Time required to start a business*...............................52 ...■
1.08 Cost to start a business* .............................................69 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................19 ...■
2.02 Enforcement of environmental regulation....................22 ...■
2.03 Sustainability of T&T industry development...................6 ...■
2.04 Carbon dioxide emissions* ..........................................86 ...■
2.05 Particulate matter concentration* ................................41 ...■
2.06 Threatened species* .................................................114 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................59 ...■
3.02 Reliability of police services .........................................31 ...■
3.03 Business costs of crime and violence..........................46 ...■
3.04 Road traffic accidents*.................................................84 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................93 ...■
4.02 Access to improved sanitation* ...................................47 ...■
4.03 Access to improved drinking water*............................39 ...■
4.04 Hospital beds*..............................................................83 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............9 ...■
5.02 T&T government expenditure* ..................................103 ...■
5.03 Effectiveness of marketing and branding.......................7 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................15 ...■
6.02 Available seat kilometers*............................................22 ...■
6.03 Departures per 1,000 population*................................42 ...■
6.04 Airport density* ............................................................33 ...■
6.05 Number of operating airlines*......................................27 ...■
6.06 International air transport network ...............................25 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................14 ...■
7.02 Quality of railroad infrastructure...................................17 ...■
7.03 Quality of port infrastructure ........................................13 ...■
7.04 Quality of domestic transport network ........................43 ...■
7.05 Road density*...............................................................56 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................43 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................55 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................29 ...■
9.02 Internet users* .............................................................28 ...■
9.03 Telephone lines*...........................................................69 ...■
9.04 Broadband Internet subscribers* .................................51 ...■
9.05 Mobile telephone subscribers*....................................53 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................11 ...■
10.02 Purchasing power parity*.............................................59 ...■
10.03 Extent and effect of taxation........................................15 ...■
10.04 Fuel price levels* .........................................................13 ...■
10.05 Hotel price index* ..........................................................3 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................42 ...■
11.02 2ndary education enrollment*......................................86 ...■
11.03 Quality of the educational system................................15 ...■
11.04 Local availability of research and training services.......21 ...■
11.05 Extent of staff training..................................................16 ...■
11.06 Hiring and firing practices.............................................44 ...■
11.07 Ease of hiring foreign labor ..........................................40 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.......................................60 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................27 ...■
12.02 Attitude of population toward foreign visitors..............36 ...■
12.03 Extension of business trips recommended .................17 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................31 ...■
13.03 Quality of the natural environment...............................27 ...■
13.04 Total known species*...................................................22 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................62 ...■
14.03 Number of international fairs and exhibitions* ............30 ...■

Malaysia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Mali
Key indicators
Population (millions), 2006............................................................................13.9
Surface area (1,000 square kilometers) ...................................................1,240.2

Gross domestic product (US$ billions), 2006 .................................................6.2
Gross domestic product (PPP, US$) per capita, 2006 ................................1,308
Real GDP growth (percent), 2006...................................................................5.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................198...................2.9...................3.4
Employment (1,000 jobs).........................................................72...................2.3...................2.1

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................431...................6.4...................3.5
Employment (1,000 jobs).......................................................160...................5.1...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................153
International tourism receipts (US$ millions), 2006 ..............167

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................119 3.2
T&T regulatory framework ............................................................................109 3.8

Policy rules and regulations............................................................................106 3.6
Environmental sustainability .............................................................................65 4.5
Safety and security .............................................................................................64 5.0
Health and hygiene ...........................................................................................123 1.6
Prioritization of Travel & Tourism .....................................................................74 4.2

T&T business environment and infrastructure ..........................................124 2.5
Air transport infrastructure .............................................................................117 2.1
Ground transport infrastructure .......................................................................96 2.9
Tourism infrastructure ......................................................................................116 1.6
ICT infrastructure ..............................................................................................117 1.6
Price competitiveness in the T&T industry.....................................................97 4.3

T&T human, cultural, and natural resources .............................................116 3.4
Human resources ..............................................................................................120 3.6

Education and training...............................................................................127 2.5
Availability of qualified labor ....................................................................115 4.7

Affinity for Travel & Tourism..............................................................................55 4.9
Natural resources ...............................................................................................77 3.0
Cultural resources...............................................................................................83 2.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................84 ...■
1.02 Property rights..............................................................82 ...■
1.03 Business impact of rules on FDI ..................................61 ...■
1.04 Visa requirements* ......................................................93 ...■
1.05 Openness of bilateral Air Service Agreements* ........102 ...■
1.06 Transparency of government policymaking..................32 ...■
1.07 Time required to start a business*...............................57 ...■
1.08 Cost to start a business* ...........................................117 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................73 ...■
2.02 Enforcement of environmental regulation....................63 ...■
2.03 Sustainability of T&T industry development.................13 ...■
2.04 Carbon dioxide emissions* ............................................1 ...■
2.05 Particulate matter concentration* ..............................119 ...■
2.06 Threatened species* ...................................................19 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................60 ...■
3.02 Reliability of police services .........................................49 ...■
3.03 Business costs of crime and violence..........................75 ...■
3.04 Road traffic accidents*.................................................89 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................119 ...■
4.02 Access to improved sanitation* .................................102 ...■
4.03 Access to improved drinking water*..........................115 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............34 ...■
5.02 T&T government expenditure* ..................................106 ...■
5.03 Effectiveness of marketing and branding.....................12 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................100 ...■
6.02 Available seat kilometers*..........................................106 ...■
6.03 Departures per 1,000 population*..............................118 ...■
6.04 Airport density* ..........................................................128 ...■
6.05 Number of operating airlines*......................................93 ...■
6.06 International air transport network .............................100 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................90 ...■
7.02 Quality of railroad infrastructure...................................91 ...■
7.03 Quality of port infrastructure ........................................69 ...■
7.04 Quality of domestic transport network ........................80 ...■
7.05 Road density*.............................................................115 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................111 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................118 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................90 ...■
9.02 Internet users* ...........................................................126 ...■
9.03 Telephone lines*.........................................................123 ...■
9.04 Broadband Internet subscribers* ...............................107 ...■
9.05 Mobile telephone subscribers*..................................117 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................126 ...■
10.02 Purchasing power parity*.............................................33 ...■
10.03 Extent and effect of taxation........................................58 ...■
10.04 Fuel price levels* .........................................................82 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................124 ...■
11.02 2ndary education enrollment*....................................121 ...■
11.03 Quality of the educational system..............................108 ...■
11.04 Local availability of research and training services.......87 ...■
11.05 Extent of staff training................................................125 ...■
11.06 Hiring and firing practices.............................................46 ...■
11.07 Ease of hiring foreign labor ..........................................49 ...■
11.08 HIV prevalence* .........................................................109 ...■
11.09 Business impact of HIV/AIDS.....................................112 ...■
11.10 Life expectancy* ........................................................115 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................77 ...■
12.02 Attitude of population toward foreign visitors..............11 ...■
12.03 Extension of business trips recommended .................46 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*........................................110 ...■
13.03 Quality of the natural environment...............................56 ...■
13.04 Total known species*...................................................44 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................99 ...■
14.03 Number of international fairs and exhibitions* ............99 ...■

Mali

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Malta
Key indicators
Population (millions), 2006..............................................................................0.4
Surface area (1,000 square kilometers) ..........................................................0.3

Gross domestic product (US$ billions), 2006 .................................................6.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................22,239
Real GDP growth (percent), 2006...................................................................3.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................759.................11.8...................3.6
Employment (1,000 jobs).........................................................25.................16.5...................1.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,525.................23.7...................3.7
Employment (1,000 jobs).........................................................44.................28.8...................1.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,124
International tourism receipts (US$ millions), 2006 ..............764

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................25 4.9
T&T regulatory framework ..............................................................................13 5.6

Policy rules and regulations..............................................................................51 4.5
Environmental sustainability .............................................................................42 4.8
Safety and security .............................................................................................12 6.1
Health and hygiene .............................................................................................10 6.6
Prioritization of Travel & Tourism .....................................................................10 5.8

T&T business environment and infrastructure ............................................25 4.7
Air transport infrastructure ...............................................................................22 4.6
Ground transport infrastructure .......................................................................34 4.8
Tourism infrastructure ........................................................................................19 6.0
ICT infrastructure ................................................................................................32 4.1
Price competitiveness in the T&T industry...................................................100 4.2

T&T human, cultural, and natural resources ...............................................43 4.3
Human resources ................................................................................................40 5.2

Education and training.................................................................................40 5.0
Availability of qualified labor ......................................................................45 5.4

Affinity for Travel & Tourism................................................................................8 6.2
Natural resources .............................................................................................129 1.9
Cultural resources...............................................................................................30 3.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................29 ...■
1.02 Property rights..............................................................43 ...■
1.03 Business impact of rules on FDI ..................................13 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ..........72 ...■
1.06 Transparency of government policymaking..................46 ...■
1.07 Time required to start a business*..............................n/a ......
1.08 Cost to start a business*.............................................n/a ......

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................62 ...■
2.02 Enforcement of environmental regulation....................72 ...■
2.03 Sustainability of T&T industry development.................69 ...■
2.04 Carbon dioxide emissions* ..........................................84 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* .....................................................6 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................25 ...■
3.02 Reliability of police services .........................................28 ...■
3.03 Business costs of crime and violence..........................15 ...■
3.04 Road traffic accidents*...................................................1 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................23 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................12 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............17 ...■
5.02 T&T government expenditure* ......................................6 ...■
5.03 Effectiveness of marketing and branding.....................61 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................41 ...■
6.02 Available seat kilometers*............................................87 ...■
6.03 Departures per 1,000 population*..................................8 ...■
6.04 Airport density* ..............................................................8 ...■
6.05 Number of operating airlines*....................................100 ...■
6.06 International air transport network ...............................53 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................73 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................33 ...■
7.04 Quality of domestic transport network ........................29 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................2 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................35 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................32 ...■
9.02 Internet users* .............................................................40 ...■
9.03 Telephone lines*...........................................................15 ...■
9.04 Broadband Internet subscribers* .................................33 ...■
9.05 Mobile telephone subscribers*....................................42 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................106 ...■
10.02 Purchasing power parity*.............................................91 ...■
10.03 Extent and effect of taxation........................................65 ...■
10.04 Fuel price levels* .......................................................104 ...■
10.05 Hotel price index* ........................................................39 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................98 ...■
11.02 2ndary education enrollment*......................................15 ...■
11.03 Quality of the educational system................................26 ...■
11.04 Local availability of research and training services.......94 ...■
11.05 Extent of staff training..................................................43 ...■
11.06 Hiring and firing practices.............................................98 ...■
11.07 Ease of hiring foreign labor ..........................................78 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................36 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................8 ...■
12.02 Attitude of population toward foreign visitors................5 ...■
12.03 Extension of business trips recommended .................33 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................115 ...■
13.03 Quality of the natural environment.............................110 ...■
13.04 Total known species*.................................................125 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* ...........................................................5 ...■
14.03 Number of international fairs and exhibitions* ............47 ...■

Malta

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Mauritania
Key indicators
Population (millions), 2006..............................................................................3.2
Surface area (1,000 square kilometers) ...................................................1,025.5

Gross domestic product (US$ billions), 2006 .................................................2.7
Gross domestic product (PPP, US$) per capita, 2006 ................................2,504
Real GDP growth (percent), 2006.................................................................11.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2000........................30
International tourism receipts (US$ millions), 1999 ................28

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................122 3.1
T&T regulatory framework ............................................................................117 3.6

Policy rules and regulations............................................................................113 3.3
Environmental sustainability .............................................................................86 4.2
Safety and security .............................................................................................47 5.3
Health and hygiene ...........................................................................................125 1.4
Prioritization of Travel & Tourism .....................................................................93 3.8

T&T business environment and infrastructure ..........................................120 2.6
Air transport infrastructure .............................................................................115 2.1
Ground transport infrastructure .....................................................................111 2.7
Tourism infrastructure ......................................................................................120 1.4
ICT infrastructure ..............................................................................................109 1.8
Price competitiveness in the T&T industry.....................................................40 4.9

T&T human, cultural, and natural resources .............................................125 3.1
Human resources ..............................................................................................115 3.9

Education and training...............................................................................126 2.8
Availability of qualified labor ......................................................................89 5.1

Affinity for Travel & Tourism..............................................................................99 4.4
Natural resources ...............................................................................................93 2.7
Cultural resources.............................................................................................115 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................116 ...■
1.02 Property rights..............................................................88 ...■
1.03 Business impact of rules on FDI ..................................84 ...■
1.04 Visa requirements* ......................................................90 ...■
1.05 Openness of bilateral Air Service Agreements* ..........84 ...■
1.06 Transparency of government policymaking..................55 ...■
1.07 Time required to start a business*.............................110 ...■
1.08 Cost to start a business* ...........................................102 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................113 ...■
2.02 Enforcement of environmental regulation....................90 ...■
2.03 Sustainability of T&T industry development...............101 ...■
2.04 Carbon dioxide emissions* ..........................................27 ...■
2.05 Particulate matter concentration* ..............................107 ...■
2.06 Threatened species* ...................................................36 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................49 ...■
3.02 Reliability of police services .........................................76 ...■
3.03 Business costs of crime and violence..........................55 ...■
3.04 Road traffic accidents*.................................................55 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................117 ...■
4.02 Access to improved sanitation* .................................113 ...■
4.03 Access to improved drinking water*..........................114 ...■
4.04 Hospital beds*............................................................110 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............72 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................68 ...■
5.04 T&T fair attendance*..................................................122 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................117 ...■
6.02 Available seat kilometers*..........................................120 ...■
6.03 Departures per 1,000 population*..............................101 ...■
6.04 Airport density* ............................................................72 ...■
6.05 Number of operating airlines*....................................119 ...■
6.06 International air transport network ...............................96 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................118 ...■
7.02 Quality of railroad infrastructure...................................83 ...■
7.03 Quality of port infrastructure ......................................115 ...■
7.04 Quality of domestic transport network ........................60 ...■
7.05 Road density*.............................................................116 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*..................117 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................95 ...■
9.02 Internet users* ...........................................................113 ...■
9.03 Telephone lines*.........................................................114 ...■
9.04 Broadband Internet subscribers* ...............................106 ...■
9.05 Mobile telephone subscribers*....................................90 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................110 ...■
10.02 Purchasing power parity*.............................................34 ...■
10.03 Extent and effect of taxation........................................22 ...■
10.04 Fuel price levels* .........................................................62 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................115 ...■
11.02 2ndary education enrollment*....................................122 ...■
11.03 Quality of the educational system..............................126 ...■
11.04 Local availability of research and training services.....127 ...■
11.05 Extent of staff training................................................104 ...■
11.06 Hiring and firing practices.............................................17 ...■
11.07 Ease of hiring foreign labor ..........................................30 ...■
11.08 HIV prevalence* ...........................................................89 ...■
11.09 Business impact of HIV/AIDS.....................................110 ...■
11.10 Life expectancy* ........................................................113 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors..............60 ...■
12.03 Extension of business trips recommended .................38 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*........................................113 ...■
13.03 Quality of the natural environment...............................77 ...■
13.04 Total known species*...................................................57 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................96 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Mauritania

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Mauritius
Key indicators
Population (millions), 2006..............................................................................1.3
Surface area (1,000 square kilometers) ..........................................................2.0

Gross domestic product (US$ billions), 2006 .................................................6.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................13,281
Real GDP growth (percent), 2006...................................................................3.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................836.................11.6...................3.4
Employment (1,000 jobs).........................................................69.................13.5...................0.3

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,870.................26.0...................3.3
Employment (1,000 jobs).......................................................142.................27.7...................0.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................788
International tourism receipts (US$ millions), 2006 ...........1,007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................41 4.4
T&T regulatory framework ..............................................................................29 5.2

Policy rules and regulations..............................................................................28 5.0
Environmental sustainability .............................................................................46 4.7
Safety and security .............................................................................................33 5.7
Health and hygiene .............................................................................................57 4.8
Prioritization of Travel & Tourism .......................................................................4 5.9

T&T business environment and infrastructure ............................................44 4.1
Air transport infrastructure ...............................................................................48 3.5
Ground transport infrastructure .......................................................................30 4.9
Tourism infrastructure ........................................................................................42 4.3
ICT infrastructure ................................................................................................61 2.7
Price competitiveness in the T&T industry.....................................................19 5.3

T&T human, cultural, and natural resources ...............................................76 3.8
Human resources ................................................................................................56 5.0

Education and training.................................................................................44 4.9
Availability of qualified labor ......................................................................90 5.1

Affinity for Travel & Tourism................................................................................3 6.5
Natural resources .............................................................................................126 2.0
Cultural resources.............................................................................................103 1.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................73 ...■
1.02 Property rights..............................................................27 ...■
1.03 Business impact of rules on FDI ..................................38 ...■
1.04 Visa requirements* ......................................................13 ...■
1.05 Openness of bilateral Air Service Agreements* ........101 ...■
1.06 Transparency of government policymaking..................27 ...■
1.07 Time required to start a business*.................................9 ...■
1.08 Cost to start a business* .............................................32 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................50 ...■
2.02 Enforcement of environmental regulation....................45 ...■
2.03 Sustainability of T&T industry development...................9 ...■
2.04 Carbon dioxide emissions* ..........................................55 ...■
2.05 Particulate matter concentration* ..................................8 ...■
2.06 Threatened species* .................................................129 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................6 ...■
3.02 Reliability of police services .........................................64 ...■
3.03 Business costs of crime and violence..........................48 ...■
3.04 Road traffic accidents*.................................................15 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................87 ...■
4.02 Access to improved sanitation* ...................................47 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................58 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............1 ...■
5.02 T&T government expenditure* ......................................3 ...■
5.03 Effectiveness of marketing and branding.......................8 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................39 ...■
6.02 Available seat kilometers*............................................59 ...■
6.03 Departures per 1,000 population*................................30 ...■
6.04 Airport density* ............................................................28 ...■
6.05 Number of operating airlines*......................................95 ...■
6.06 International air transport network ...............................39 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................43 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................41 ...■
7.04 Quality of domestic transport network ........................57 ...■
7.05 Road density*...............................................................29 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................34 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................56 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................89 ...■
9.02 Internet users* .............................................................69 ...■
9.03 Telephone lines*...........................................................41 ...■
9.04 Broadband Internet subscribers* .................................59 ...■
9.05 Mobile telephone subscribers*....................................70 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................61 ...■
10.02 Purchasing power parity*.............................................36 ...■
10.03 Extent and effect of taxation........................................18 ...■
10.04 Fuel price levels* .........................................................27 ...■
10.05 Hotel price index* ........................................................65 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................46 ...■
11.02 2ndary education enrollment*......................................56 ...■
11.03 Quality of the educational system................................53 ...■
11.04 Local availability of research and training services.......89 ...■
11.05 Extent of staff training..................................................29 ...■
11.06 Hiring and firing practices...........................................111 ...■
11.07 Ease of hiring foreign labor ..........................................62 ...■
11.08 HIV prevalence* ...........................................................83 ...■
11.09 Business impact of HIV/AIDS.......................................63 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ........................................................5 ...■
12.02 Attitude of population toward foreign visitors..............13 ...■
12.03 Extension of business trips recommended .................48 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................121 ...■
13.03 Quality of the natural environment...............................50 ...■
13.04 Total known species*.................................................130 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................74 ...■
14.03 Number of international fairs and exhibitions* ............85 ...■

Mauritius

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Mexico
Key indicators
Population (millions), 2006..........................................................................108.3
Surface area (1,000 square kilometers) ...................................................1,958.2

Gross domestic product (US$ billions), 2006 .............................................840.0
Gross domestic product (PPP, US$) per capita, 2006 ..............................11,369
Real GDP growth (percent), 2006...................................................................4.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................43,919...................4.9...................3.8
Employment (1,000 jobs)....................................................1,278...................4.7...................1.9

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................128,565.................14.3...................4.8
Employment (1,000 jobs)....................................................4,148.................15.1...................2.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................21,353
International tourism receipts (US$ millions), 2006 .........12,177

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................55 4.2
T&T regulatory framework ..............................................................................71 4.3

Policy rules and regulations..............................................................................49 4.6
Environmental sustainability .............................................................................85 4.2
Safety and security ...........................................................................................122 3.6
Health and hygiene .............................................................................................79 4.2
Prioritization of Travel & Tourism .....................................................................31 4.9

T&T business environment and infrastructure ............................................61 3.6
Air transport infrastructure ...............................................................................42 3.8
Ground transport infrastructure .......................................................................82 3.3
Tourism infrastructure ........................................................................................49 4.0
ICT infrastructure ................................................................................................64 2.7
Price competitiveness in the T&T industry.....................................................83 4.4

T&T human, cultural, and natural resources ...............................................19 4.6
Human resources ................................................................................................52 5.0

Education and training.................................................................................64 4.7
Availability of qualified labor ......................................................................42 5.4

Affinity for Travel & Tourism..............................................................................86 4.6
Natural resources ...............................................................................................25 4.4
Cultural resources...............................................................................................25 4.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................32 ...■
1.02 Property rights..............................................................77 ...■
1.03 Business impact of rules on FDI ..................................46 ...■
1.04 Visa requirements* ......................................................76 ...■
1.05 Openness of bilateral Air Service Agreements* ..........21 ...■
1.06 Transparency of government policymaking..................76 ...■
1.07 Time required to start a business*...............................62 ...■
1.08 Cost to start a business* .............................................63 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................54 ...■
2.02 Enforcement of environmental regulation....................64 ...■
2.03 Sustainability of T&T industry development.................48 ...■
2.04 Carbon dioxide emissions* ..........................................67 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* .................................................126 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................53 ...■
3.02 Reliability of police services .......................................118 ...■
3.03 Business costs of crime and violence........................119 ...■
3.04 Road traffic accidents*...............................................112 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................65 ...■
4.02 Access to improved sanitation* ...................................70 ...■
4.03 Access to improved drinking water*............................45 ...■
4.04 Hospital beds*..............................................................97 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............38 ...■
5.02 T&T government expenditure* ....................................37 ...■
5.03 Effectiveness of marketing and branding.....................30 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................60 ...■
6.02 Available seat kilometers*............................................18 ...■
6.03 Departures per 1,000 population*................................57 ...■
6.04 Airport density* ............................................................75 ...■
6.05 Number of operating airlines*......................................29 ...■
6.06 International air transport network ...............................40 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................59 ...■
7.02 Quality of railroad infrastructure...................................72 ...■
7.03 Quality of port infrastructure ........................................91 ...■
7.04 Quality of domestic transport network ........................61 ...■
7.05 Road density*...............................................................73 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................48 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................50 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................65 ...■
9.02 Internet users* .............................................................65 ...■
9.03 Telephone lines*...........................................................66 ...■
9.04 Broadband Internet subscribers* .................................52 ...■
9.05 Mobile telephone subscribers*....................................76 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................124 ...■
10.02 Purchasing power parity*.............................................88 ...■
10.03 Extent and effect of taxation........................................80 ...■
10.04 Fuel price levels* .........................................................21 ...■
10.05 Hotel price index* ........................................................67 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................23 ...■
11.02 2ndary education enrollment*......................................80 ...■
11.03 Quality of the educational system................................92 ...■
11.04 Local availability of research and training services.......52 ...■
11.05 Extent of staff training..................................................65 ...■
11.06 Hiring and firing practices.............................................75 ...■
11.07 Ease of hiring foreign labor ..........................................66 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................57 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................100 ...■
12.02 Attitude of population toward foreign visitors..............40 ...■
12.03 Extension of business trips recommended .................71 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................15 ...■
13.02 Nationally protected areas*..........................................67 ...■
13.03 Quality of the natural environment.............................122 ...■
13.04 Total known species*.....................................................8 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................6 ...■
14.02 Sports stadiums* .........................................................78 ...■
14.03 Number of international fairs and exhibitions* ............26 ...■

Mexico

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Moldova
Key indicators
Population (millions), 2006..............................................................................4.2
Surface area (1,000 square kilometers) ........................................................33.8

Gross domestic product (US$ billions), 2006 .................................................3.4
Gross domestic product (PPP, US$) per capita, 2006 ................................2,869
Real GDP growth (percent), 2006...................................................................4.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006........................13
International tourism receipts (US$ millions), 2006 ..............114

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................98 3.6
T&T regulatory framework ..............................................................................66 4.4

Policy rules and regulations..............................................................................94 3.9
Environmental sustainability .............................................................................70 4.4
Safety and security .............................................................................................70 4.9
Health and hygiene .............................................................................................47 5.4
Prioritization of Travel & Tourism ...................................................................113 3.4

T&T business environment and infrastructure ..........................................100 2.9
Air transport infrastructure .............................................................................118 2.1
Ground transport infrastructure .....................................................................104 2.8
Tourism infrastructure ........................................................................................91 2.4
ICT infrastructure ................................................................................................82 2.3
Price competitiveness in the T&T industry.....................................................49 4.8

T&T human, cultural, and natural resources .............................................110 3.4
Human resources ................................................................................................88 4.8

Education and training.................................................................................91 4.2
Availability of qualified labor ......................................................................54 5.3

Affinity for Travel & Tourism..............................................................................29 5.3
Natural resources .............................................................................................124 2.1
Cultural resources.............................................................................................111 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................119 ...■
1.02 Property rights............................................................107 ...■
1.03 Business impact of rules on FDI ................................114 ...■
1.04 Visa requirements* ......................................................76 ...■
1.05 Openness of bilateral Air Service Agreements* ........117 ...■
1.06 Transparency of government policymaking................100 ...■
1.07 Time required to start a business*...............................49 ...■
1.08 Cost to start a business* .............................................59 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................109 ...■
2.02 Enforcement of environmental regulation....................82 ...■
2.03 Sustainability of T&T industry development...............109 ...■
2.04 Carbon dioxide emissions* ..........................................47 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* ...................................................64 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................58 ...■
3.02 Reliability of police services .......................................109 ...■
3.03 Business costs of crime and violence..........................69 ...■
3.04 Road traffic accidents*.................................................44 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................35 ...■
4.02 Access to improved sanitation* ...................................81 ...■
4.03 Access to improved drinking water*............................66 ...■
4.04 Hospital beds*..............................................................21 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........112 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding...................117 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................89 ...■
6.02 Available seat kilometers*..........................................122 ...■
6.03 Departures per 1,000 population*................................89 ...■
6.04 Airport density* ..........................................................114 ...■
6.05 Number of operating airlines*....................................120 ...■
6.06 International air transport network .............................115 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................128 ...■
7.02 Quality of railroad infrastructure...................................63 ...■
7.03 Quality of port infrastructure ......................................127 ...■
7.04 Quality of domestic transport network ........................82 ...■
7.05 Road density*...............................................................48 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................105 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................81 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................121 ...■
9.02 Internet users* .............................................................62 ...■
9.03 Telephone lines*...........................................................54 ...■
9.04 Broadband Internet subscribers* .................................79 ...■
9.05 Mobile telephone subscribers*....................................93 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................101 ...■
10.02 Purchasing power parity*.............................................29 ...■
10.03 Extent and effect of taxation......................................106 ...■
10.04 Fuel price levels* .........................................................65 ...■
10.05 Hotel price index* ........................................................12 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................101 ...■
11.02 2ndary education enrollment*......................................78 ...■
11.03 Quality of the educational system................................75 ...■
11.04 Local availability of research and training services.....104 ...■
11.05 Extent of staff training................................................103 ...■
11.06 Hiring and firing practices.............................................35 ...■
11.07 Ease of hiring foreign labor ..........................................65 ...■
11.08 HIV prevalence* ...........................................................99 ...■
11.09 Business impact of HIV/AIDS.......................................75 ...■
11.10 Life expectancy* ..........................................................91 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................25 ...■
12.02 Attitude of population toward foreign visitors..............80 ...■
12.03 Extension of business trips recommended .................43 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................114 ...■
13.03 Quality of the natural environment...............................74 ...■
13.04 Total known species*.................................................117 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................88 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Moldova

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Mongolia
Key indicators
Population (millions), 2006..............................................................................2.7
Surface area (1,000 square kilometers) ...................................................1,566.5

Gross domestic product (US$ billions), 2006 .................................................3.2
Gross domestic product (PPP, US$) per capita, 2006 ................................2,891
Real GDP growth (percent), 2006...................................................................8.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................386
International tourism receipts (US$ millions), 2005 ..............177

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................100 3.5
T&T regulatory framework ..............................................................................78 4.2

Policy rules and regulations..............................................................................80 4.1
Environmental sustainability ...........................................................................119 3.8
Safety and security .............................................................................................78 4.9
Health and hygiene .............................................................................................64 4.5
Prioritization of Travel & Tourism .....................................................................78 4.1

T&T business environment and infrastructure ..........................................106 2.7
Air transport infrastructure ...............................................................................74 2.8
Ground transport infrastructure .....................................................................125 2.4
Tourism infrastructure ......................................................................................107 1.9
ICT infrastructure ..............................................................................................103 1.8
Price competitiveness in the T&T industry.....................................................61 4.7

T&T human, cultural, and natural resources ...............................................91 3.6
Human resources ................................................................................................85 4.8

Education and training.................................................................................86 4.3
Availability of qualified labor ......................................................................58 5.3

Affinity for Travel & Tourism..............................................................................35 5.2
Natural resources ...............................................................................................66 3.1
Cultural resources.............................................................................................117 1.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................59 ...■
1.02 Property rights..............................................................89 ...■
1.03 Business impact of rules on FDI ..................................93 ...■
1.04 Visa requirements* ....................................................107 ...■
1.05 Openness of bilateral Air Service Agreements* ........108 ...■
1.06 Transparency of government policymaking................123 ...■
1.07 Time required to start a business*...............................43 ...■
1.08 Cost to start a business* .............................................27 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................130 ...■
2.02 Enforcement of environmental regulation..................130 ...■
2.03 Sustainability of T&T industry development...............111 ...■
2.04 Carbon dioxide emissions* ..........................................59 ...■
2.05 Particulate matter concentration* ................................87 ...■
2.06 Threatened species* ...................................................96 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................42 ...■
3.02 Reliability of police services .......................................113 ...■
3.03 Business costs of crime and violence..........................82 ...■
3.04 Road traffic accidents*.................................................56 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................36 ...■
4.02 Access to improved sanitation* ...................................88 ...■
4.03 Access to improved drinking water*..........................106 ...■
4.04 Hospital beds*..............................................................12 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............86 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding...................116 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................124 ...■
6.02 Available seat kilometers*..........................................116 ...■
6.03 Departures per 1,000 population*................................69 ...■
6.04 Airport density* ..............................................................7 ...■
6.05 Number of operating airlines*....................................120 ...■
6.06 International air transport network .............................123 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................129 ...■
7.02 Quality of railroad infrastructure...................................67 ...■
7.03 Quality of port infrastructure ......................................119 ...■
7.04 Quality of domestic transport network ......................108 ...■
7.05 Road density*.............................................................111 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................107 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................102 ...■
9.02 Internet users* .............................................................83 ...■
9.03 Telephone lines*.........................................................100 ...■
9.04 Broadband Internet subscribers* .................................98 ...■
9.05 Mobile telephone subscribers*..................................106 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................30 ...■
10.02 Purchasing power parity*.............................................55 ...■
10.03 Extent and effect of taxation........................................99 ...■
10.04 Fuel price levels* .........................................................68 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................104 ...■
11.02 2ndary education enrollment*......................................45 ...■
11.03 Quality of the educational system..............................111 ...■
11.04 Local availability of research and training services.......90 ...■
11.05 Extent of staff training..................................................94 ...■
11.06 Hiring and firing practices.............................................18 ...■
11.07 Ease of hiring foreign labor ........................................100 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.....................................104 ...■
11.10 Life expectancy* ..........................................................97 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................15 ...■
12.02 Attitude of population toward foreign visitors............124 ...■
12.03 Extension of business trips recommended .................90 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................44 ...■
13.03 Quality of the natural environment.............................108 ...■
13.04 Total known species*...................................................68 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .......................................................112 ...■
14.03 Number of international fairs and exhibitions* ............99 ...■

Mongolia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Montenegro
Key indicators
Population (millions), 2006..............................................................................0.6
Surface area (1,000 square kilometers) ........................................................13.8

Gross domestic product (US$ billions), 2006..................................................n/a
Gross domestic product (PPP, US$) per capita, 2006.....................................n/a
Real GDP growth (percent), 2006...................................................................n/a

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................252.................10.2...................9.1
Employment (1,000 jobs).........................................................16.................11.0...................5.8

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................408.................16.6...................8.2
Employment (1,000 jobs).........................................................27.................17.7...................5.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................378
International tourism receipts (US$ millions), 2006 ..............362

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................59 4.2
T&T regulatory framework ..............................................................................53 4.7

Policy rules and regulations..............................................................................37 4.8
Environmental sustainability ...........................................................................105 4.0
Safety and security .............................................................................................53 5.2
Health and hygiene .............................................................................................52 5.1
Prioritization of Travel & Tourism .....................................................................67 4.3

T&T business environment and infrastructure ............................................68 3.5
Air transport infrastructure ...............................................................................54 3.3
Ground transport infrastructure .......................................................................71 3.5
Tourism infrastructure ........................................................................................31 4.8
ICT infrastructure ................................................................................................63 2.7
Price competitiveness in the T&T industry...................................................129 3.4

T&T human, cultural, and natural resources ...............................................45 4.3
Human resources ................................................................................................76 4.9

Education and training.................................................................................75 4.5
Availability of qualified labor ......................................................................67 5.3

Affinity for Travel & Tourism................................................................................1 6.7
Natural resources ...............................................................................................69 3.1
Cultural resources...............................................................................................66 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................67 ...■
1.02 Property rights..............................................................62 ...■
1.03 Business impact of rules on FDI ..................................57 ...■
1.04 Visa requirements* ......................................................63 ...■
1.05 Openness of bilateral Air Service Agreements* .........n/a ......
1.06 Transparency of government policymaking..................98 ...■
1.07 Time required to start a business*...............................52 ...■
1.08 Cost to start a business* .............................................38 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................81 ...■
2.02 Enforcement of environmental regulation..................117 ...■
2.03 Sustainability of T&T industry development.................64 ...■
2.04 Carbon dioxide emissions* .........................................n/a ......
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* ...................................................56 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................7 ...■
3.02 Reliability of police services .........................................81 ...■
3.03 Business costs of crime and violence..........................38 ...■
3.04 Road traffic accidents*................................................n/a ......

4th pillar: Health and hygiene
4.01 Physician density*........................................................51 ...■
4.02 Access to improved sanitation* ...................................61 ...■
4.03 Access to improved drinking water*............................60 ...■
4.04 Hospital beds*..............................................................42 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............3 ...■
5.02 T&T government expenditure* ....................................60 ...■
5.03 Effectiveness of marketing and branding.....................25 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................68 ...■
6.02 Available seat kilometers*..........................................125 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................17 ...■
6.05 Number of operating airlines*....................................117 ...■
6.06 International air transport network .............................117 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................107 ...■
7.02 Quality of railroad infrastructure...................................78 ...■
7.03 Quality of port infrastructure ........................................52 ...■
7.04 Quality of domestic transport network ........................76 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................5 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................71 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................127 ...■
9.02 Internet users* .............................................................76 ...■
9.03 Telephone lines*...........................................................46 ...■
9.04 Broadband Internet subscribers* ................................n/a ......
9.05 Mobile telephone subscribers*....................................74 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*................................n/a ......
10.02 Purchasing power parity*............................................n/a ......
10.03 Extent and effect of taxation........................................35 ...■
10.04 Fuel price levels* .......................................................107 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ....................................65 ...■
11.02 2ndary education enrollment*......................................73 ...■
11.03 Quality of the educational system................................66 ...■
11.04 Local availability of research and training services.......93 ...■
11.05 Extent of staff training..................................................97 ...■
11.06 Hiring and firing practices.............................................92 ...■
11.07 Ease of hiring foreign labor ..........................................54 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.........................................9 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* .....................................................n/a ......
12.02 Attitude of population toward foreign visitors................1 ...■
12.03 Extension of business trips recommended ...................1 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*.........................................n/a ......
13.03 Quality of the natural environment...............................36 ...■
13.04 Total known species*.................................................100 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................24 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Montenegro

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Morocco
Key indicators
Population (millions), 2006............................................................................31.9
Surface area (1,000 square kilometers) ......................................................446.6

Gross domestic product (US$ billions), 2006 ...............................................65.4
Gross domestic product (PPP, US$) per capita, 2006 ................................5,765
Real GDP growth (percent), 2006...................................................................8.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................6,616.................10.0...................3.7
Employment (1,000 jobs).......................................................942...................8.8...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................11,800.................17.9...................3.9
Employment (1,000 jobs)....................................................1,658.................15.5...................2.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................6,558
International tourism receipts (US$ millions), 2006 ...........5,967

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................67 3.9
T&T regulatory framework ..............................................................................55 4.6

Policy rules and regulations..............................................................................40 4.7
Environmental sustainability .............................................................................31 5.0
Safety and security .............................................................................................61 5.1
Health and hygiene .............................................................................................98 3.2
Prioritization of Travel & Tourism .....................................................................30 4.9

T&T business environment and infrastructure ............................................75 3.3
Air transport infrastructure ...............................................................................69 2.9
Ground transport infrastructure .......................................................................67 3.6
Tourism infrastructure ........................................................................................72 3.2
ICT infrastructure ................................................................................................85 2.2
Price competitiveness in the T&T industry.....................................................64 4.7

T&T human, cultural, and natural resources ...............................................72 3.8
Human resources ................................................................................................95 4.7

Education and training...............................................................................101 4.0
Availability of qualified labor ......................................................................56 5.3

Affinity for Travel & Tourism..............................................................................25 5.4
Natural resources .............................................................................................118 2.2
Cultural resources...............................................................................................48 3.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................69 ...■
1.02 Property rights..............................................................63 ...■
1.03 Business impact of rules on FDI ..................................75 ...■
1.04 Visa requirements* ......................................................27 ...■
1.05 Openness of bilateral Air Service Agreements* ..........54 ...■
1.06 Transparency of government policymaking..................49 ...■
1.07 Time required to start a business*...............................22 ...■
1.08 Cost to start a business* .............................................59 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................80 ...■
2.02 Enforcement of environmental regulation....................78 ...■
2.03 Sustainability of T&T industry development.................10 ...■
2.04 Carbon dioxide emissions* ..........................................41 ...■
2.05 Particulate matter concentration* ................................22 ...■
2.06 Threatened species* ...................................................80 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................92 ...■
3.02 Reliability of police services .........................................36 ...■
3.03 Business costs of crime and violence..........................53 ...■
3.04 Road traffic accidents*.................................................95 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................99 ...■
4.02 Access to improved sanitation* ...................................74 ...■
4.03 Access to improved drinking water*............................92 ...■
4.04 Hospital beds*............................................................100 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............23 ...■
5.02 T&T government expenditure* ....................................55 ...■
5.03 Effectiveness of marketing and branding.....................18 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................65 ...■
6.02 Available seat kilometers*............................................49 ...■
6.03 Departures per 1,000 population*................................76 ...■
6.04 Airport density* ............................................................82 ...■
6.05 Number of operating airlines*......................................36 ...■
6.06 International air transport network ...............................70 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................67 ...■
7.02 Quality of railroad infrastructure...................................51 ...■
7.03 Quality of port infrastructure ........................................63 ...■
7.04 Quality of domestic transport network ........................42 ...■
7.05 Road density*...............................................................80 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................76 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................80 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................107 ...■
9.02 Internet users* .............................................................56 ...■
9.03 Telephone lines*.........................................................106 ...■
9.04 Broadband Internet subscribers* .................................70 ...■
9.05 Mobile telephone subscribers*....................................79 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................76 ...■
10.02 Purchasing power parity*.............................................39 ...■
10.03 Extent and effect of taxation........................................61 ...■
10.04 Fuel price levels* .........................................................68 ...■
10.05 Hotel price index* ........................................................81 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................100 ...■
11.02 2ndary education enrollment*....................................105 ...■
11.03 Quality of the educational system................................90 ...■
11.04 Local availability of research and training services.......57 ...■
11.05 Extent of staff training..................................................73 ...■
11.06 Hiring and firing practices.............................................58 ...■
11.07 Ease of hiring foreign labor ..........................................56 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................72 ...■
11.10 Life expectancy* ..........................................................86 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................20 ...■
12.02 Attitude of population toward foreign visitors..............71 ...■
12.03 Extension of business trips recommended .................37 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................119 ...■
13.03 Quality of the natural environment...............................96 ...■
13.04 Total known species*...................................................69 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................19 ...■
14.02 Sports stadiums* .........................................................90 ...■
14.03 Number of international fairs and exhibitions* ............64 ...■

Morocco

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Mozambique
Key indicators
Population (millions), 2006............................................................................20.2
Surface area (1,000 square kilometers) ......................................................801.6

Gross domestic product (US$ billions), 2006 .................................................7.7
Gross domestic product (PPP, US$) per capita, 2006 ................................1,494
Real GDP growth (percent), 2006...................................................................8.5

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................578
International tourism receipts (US$ millions), 2006 ..............140

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................123 3.1
T&T regulatory framework ............................................................................119 3.6

Policy rules and regulations..............................................................................90 4.0
Environmental sustainability .............................................................................57 4.6
Safety and security ...........................................................................................103 4.4
Health and hygiene ...........................................................................................127 1.2
Prioritization of Travel & Tourism .....................................................................85 3.9

T&T business environment and infrastructure ..........................................119 2.6
Air transport infrastructure .............................................................................114 2.1
Ground transport infrastructure .....................................................................118 2.5
Tourism infrastructure ......................................................................................106 2.0
ICT infrastructure ..............................................................................................125 1.5
Price competitiveness in the T&T industry.....................................................44 4.9

T&T human, cultural, and natural resources .............................................128 3.0
Human resources ..............................................................................................130 2.9

Education and training...............................................................................124 3.0
Availability of qualified labor ....................................................................125 2.9

Affinity for Travel & Tourism..............................................................................92 4.5
Natural resources ...............................................................................................61 3.2
Cultural resources.............................................................................................118 1.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................72 ...■
1.02 Property rights..............................................................97 ...■
1.03 Business impact of rules on FDI ..................................87 ...■
1.04 Visa requirements* ....................................................117 ...■
1.05 Openness of bilateral Air Service Agreements* ..........78 ...■
1.06 Transparency of government policymaking..................72 ...■
1.07 Time required to start a business*...............................67 ...■
1.08 Cost to start a business* .............................................78 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................92 ...■
2.02 Enforcement of environmental regulation....................99 ...■
2.03 Sustainability of T&T industry development.................83 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* ...................................................45 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................81 ...■
3.02 Reliability of police services .......................................111 ...■
3.03 Business costs of crime and violence........................115 ...■
3.04 Road traffic accidents*.................................................77 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................127 ...■
4.02 Access to improved sanitation* .................................116 ...■
4.03 Access to improved drinking water*..........................118 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............59 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................91 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................107 ...■
6.02 Available seat kilometers*..........................................101 ...■
6.03 Departures per 1,000 population*..............................104 ...■
6.04 Airport density* ............................................................70 ...■
6.05 Number of operating airlines*....................................117 ...■
6.06 International air transport network .............................107 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................124 ...■
7.02 Quality of railroad infrastructure...................................84 ...■
7.03 Quality of port infrastructure ......................................109 ...■
7.04 Quality of domestic transport network ........................90 ...■
7.05 Road density*.............................................................108 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................112 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................102 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................115 ...■
9.02 Internet users* ...........................................................121 ...■
9.03 Telephone lines*.........................................................127 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................116 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................22 ...■
10.02 Purchasing power parity*.............................................12 ...■
10.03 Extent and effect of taxation........................................91 ...■
10.04 Fuel price levels* .........................................................83 ...■
10.05 Hotel price index* ........................................................40 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................112 ...■
11.02 2ndary education enrollment*....................................127 ...■
11.03 Quality of the educational system..............................115 ...■
11.04 Local availability of research and training services.....115 ...■
11.05 Extent of staff training..................................................90 ...■
11.06 Hiring and firing practices...........................................109 ...■
11.07 Ease of hiring foreign labor ........................................125 ...■
11.08 HIV prevalence* .........................................................123 ...■
11.09 Business impact of HIV/AIDS.....................................127 ...■
11.10 Life expectancy* ........................................................126 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................68 ...■
12.02 Attitude of population toward foreign visitors..............89 ...■
12.03 Extension of business trips recommended ...............105 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................68 ...■
13.03 Quality of the natural environment...............................83 ...■
13.04 Total known species*...................................................32 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .......................................................115 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Mozambique

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Namibia
Key indicators
Population (millions), 2006..............................................................................2.1
Surface area (1,000 square kilometers) ......................................................824.3

Gross domestic product (US$ billions), 2006 .................................................6.3
Gross domestic product (PPP, US$) per capita, 2006 ................................8,577
Real GDP growth (percent), 2006...................................................................4.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................272...................3.8...................8.8
Employment (1,000 jobs).........................................................19...................4.6...................4.7

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,163.................16.3...................8.1
Employment (1,000 jobs).........................................................73.................17.7...................4.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................778
International tourism receipts (US$ millions), 2006 ..............384

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................93 3.6
T&T regulatory framework ..............................................................................92 4.1

Policy rules and regulations..............................................................................88 4.0
Environmental sustainability .............................................................................34 4.9
Safety and security .............................................................................................72 4.9
Health and hygiene ...........................................................................................108 2.6
Prioritization of Travel & Tourism .....................................................................86 3.9

T&T business environment and infrastructure ............................................74 3.3
Air transport infrastructure ...............................................................................51 3.4
Ground transport infrastructure .......................................................................55 4.0
Tourism infrastructure ........................................................................................84 2.7
ICT infrastructure ..............................................................................................105 1.8
Price competitiveness in the T&T industry.....................................................54 4.8

T&T human, cultural, and natural resources .............................................113 3.4
Human resources ..............................................................................................127 3.0

Education and training...............................................................................115 3.4
Availability of qualified labor ....................................................................127 2.5

Affinity for Travel & Tourism..............................................................................33 5.3
Natural resources ...............................................................................................42 3.8
Cultural resources.............................................................................................108 1.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................62 ...■
1.02 Property rights..............................................................41 ...■
1.03 Business impact of rules on FDI ..................................88 ...■
1.04 Visa requirements* ......................................................63 ...■
1.05 Openness of bilateral Air Service Agreements* ..........49 ...■
1.06 Transparency of government policymaking..................61 ...■
1.07 Time required to start a business*.............................119 ...■
1.08 Cost to start a business* .............................................80 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................71 ...■
2.02 Enforcement of environmental regulation....................58 ...■
2.03 Sustainability of T&T industry development.................57 ...■
2.04 Carbon dioxide emissions* ..........................................39 ...■
2.05 Particulate matter concentration* ................................66 ...■
2.06 Threatened species* ...................................................43 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................32 ...■
3.02 Reliability of police services .......................................101 ...■
3.03 Business costs of crime and violence........................102 ...■
3.04 Road traffic accidents*.................................................35 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................105 ...■
4.02 Access to improved sanitation* .................................118 ...■
4.03 Access to improved drinking water*............................76 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............53 ...■
5.02 T&T government expenditure* ....................................73 ...■
5.03 Effectiveness of marketing and branding.....................31 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................58 ...■
6.02 Available seat kilometers*..........................................103 ...■
6.03 Departures per 1,000 population*................................59 ...■
6.04 Airport density* ............................................................12 ...■
6.05 Number of operating airlines*....................................123 ...■
6.06 International air transport network ...............................68 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................35 ...■
7.02 Quality of railroad infrastructure...................................34 ...■
7.03 Quality of port infrastructure ........................................30 ...■
7.04 Quality of domestic transport network ........................78 ...■
7.05 Road density*.............................................................105 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................83 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................72 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................94 ...■
9.02 Internet users* ...........................................................108 ...■
9.03 Telephone lines*...........................................................97 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................101 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................91 ...■
10.02 Purchasing power parity*.............................................35 ...■
10.03 Extent and effect of taxation........................................59 ...■
10.04 Fuel price levels* .........................................................68 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................116 ...■
11.02 2ndary education enrollment*....................................102 ...■
11.03 Quality of the educational system..............................118 ...■
11.04 Local availability of research and training services.....129 ...■
11.05 Extent of staff training..................................................58 ...■
11.06 Hiring and firing practices...........................................117 ...■
11.07 Ease of hiring foreign labor ........................................130 ...■
11.08 HIV prevalence* .........................................................126 ...■
11.09 Business impact of HIV/AIDS.....................................126 ...■
11.10 Life expectancy* ........................................................119 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................36 ...■
12.02 Attitude of population toward foreign visitors..............78 ...■
12.03 Extension of business trips recommended ...................7 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................42 ...■
13.03 Quality of the natural environment.................................3 ...■
13.04 Total known species*...................................................39 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................81 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Namibia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Nepal
Key indicators
Population (millions), 2006............................................................................27.7
Surface area (1,000 square kilometers) ......................................................147.2

Gross domestic product (US$ billions), 2006 .................................................8.9
Gross domestic product (PPP, US$) per capita, 2006 ................................1,947
Real GDP growth (percent), 2006...................................................................2.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................235...................2.7...................6.4
Employment (1,000 jobs).......................................................205...................2.1...................4.6

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................557...................6.4...................5.9
Employment (1,000 jobs).......................................................500...................5.0...................4.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................375
International tourism receipts (US$ millions), 2006 ..............128

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................116 3.2
T&T regulatory framework ............................................................................120 3.6

Policy rules and regulations............................................................................123 3.0
Environmental sustainability .............................................................................79 4.3
Safety and security ...........................................................................................124 3.5
Health and hygiene ...........................................................................................113 2.5
Prioritization of Travel & Tourism .....................................................................44 4.6

T&T business environment and infrastructure ..........................................122 2.6
Air transport infrastructure .............................................................................109 2.2
Ground transport infrastructure .....................................................................122 2.4
Tourism infrastructure ......................................................................................126 1.1
ICT infrastructure ..............................................................................................124 1.5
Price competitiveness in the T&T industry.......................................................5 5.5

T&T human, cultural, and natural resources ...............................................99 3.5
Human resources ..............................................................................................116 3.8

Education and training...............................................................................119 3.3
Availability of qualified labor ....................................................................119 4.4

Affinity for Travel & Tourism..............................................................................78 4.7
Natural resources ...............................................................................................35 4.1
Cultural resources.............................................................................................112 1.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................126 ...■
1.02 Property rights..............................................................93 ...■
1.03 Business impact of rules on FDI ................................107 ...■
1.04 Visa requirements* ....................................................120 ...■
1.05 Openness of bilateral Air Service Agreements* ........121 ...■
1.06 Transparency of government policymaking................116 ...■
1.07 Time required to start a business*...............................71 ...■
1.08 Cost to start a business* ...........................................107 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................122 ...■
2.02 Enforcement of environmental regulation..................111 ...■
2.03 Sustainability of T&T industry development.................87 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ................................57 ...■
2.06 Threatened species* ...................................................83 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................130 ...■
3.02 Reliability of police services .......................................107 ...■
3.03 Business costs of crime and violence........................113 ...■
3.04 Road traffic accidents*.................................................85 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................109 ...■
4.02 Access to improved sanitation* .................................112 ...■
4.03 Access to improved drinking water*............................72 ...■
4.04 Hospital beds*............................................................116 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............44 ...■
5.02 T&T government expenditure* ....................................33 ...■
5.03 Effectiveness of marketing and branding.....................79 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................108 ...■
6.02 Available seat kilometers*............................................92 ...■
6.03 Departures per 1,000 population*..............................110 ...■
6.04 Airport density* ............................................................55 ...■
6.05 Number of operating airlines*......................................85 ...■
6.06 International air transport network .............................106 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................117 ...■
7.02 Quality of railroad infrastructure.................................112 ...■
7.03 Quality of port infrastructure ......................................100 ...■
7.04 Quality of domestic transport network ......................111 ...■
7.05 Road density*...............................................................82 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................103 ...■
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................115 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................105 ...■
9.02 Internet users* ...........................................................120 ...■
9.03 Telephone lines*.........................................................112 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................127 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................37 ...■
10.02 Purchasing power parity*...............................................6 ...■
10.03 Extent and effect of taxation........................................52 ...■
10.04 Fuel price levels* .........................................................47 ...■
10.05 Hotel price index* ..........................................................2 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................107 ...■
11.02 2ndary education enrollment*....................................108 ...■
11.03 Quality of the educational system................................99 ...■
11.04 Local availability of research and training services.....123 ...■
11.05 Extent of staff training................................................127 ...■
11.06 Hiring and firing practices...........................................104 ...■
11.07 Ease of hiring foreign labor ........................................128 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.....................................102 ...■
11.10 Life expectancy* ........................................................107 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................82 ...■
12.02 Attitude of population toward foreign visitors..............44 ...■
12.03 Extension of business trips recommended .................73 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................36 ...■
13.03 Quality of the natural environment.............................111 ...■
13.04 Total known species*...................................................29 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .......................................................122 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Nepal

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Netherlands
Key indicators
Population (millions), 2006............................................................................16.4
Surface area (1,000 square kilometers) ........................................................41.5

Gross domestic product (US$ billions), 2006 .............................................670.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................36,937
Real GDP growth (percent), 2006...................................................................3.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................24,169...................3.3...................1.3
Employment (1,000 jobs).......................................................234...................3.3 .................–0.4

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................66,361...................8.9...................1.8
Employment (1,000 jobs).......................................................621...................8.7 .................–0.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................10,739
International tourism receipts (US$ millions), 2006 .........11,516

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................18 5.0
T&T regulatory framework ..............................................................................22 5.3

Policy rules and regulations................................................................................9 5.4
Environmental sustainability ...............................................................................9 5.6
Safety and security .............................................................................................34 5.7
Health and hygiene .............................................................................................26 6.1
Prioritization of Travel & Tourism .....................................................................81 4.0

T&T business environment and infrastructure ............................................14 5.1
Air transport infrastructure ...............................................................................17 4.8
Ground transport infrastructure .........................................................................8 6.4
Tourism infrastructure ........................................................................................35 4.7
ICT infrastructure ..................................................................................................2 5.9
Price competitiveness in the T&T industry...................................................121 3.8

T&T human, cultural, and natural resources ...............................................21 4.6
Human resources ................................................................................................16 5.7

Education and training...................................................................................6 6.1
Availability of qualified labor ......................................................................66 5.3

Affinity for Travel & Tourism..............................................................................76 4.7
Natural resources ...............................................................................................88 2.8
Cultural resources...............................................................................................18 5.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................22 ...■
1.02 Property rights................................................................6 ...■
1.03 Business impact of rules on FDI ..................................12 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........19 ...■
1.06 Transparency of government policymaking..................10 ...■
1.07 Time required to start a business*...............................17 ...■
1.08 Cost to start a business* .............................................37 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................5 ...■
2.02 Enforcement of environmental regulation....................10 ...■
2.03 Sustainability of T&T industry development.................33 ...■
2.04 Carbon dioxide emissions* ..........................................95 ...■
2.05 Particulate matter concentration* ................................50 ...■
2.06 Threatened species* ...................................................31 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................91 ...■
3.02 Reliability of police services .........................................13 ...■
3.03 Business costs of crime and violence..........................57 ...■
3.04 Road traffic accidents*.................................................54 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................25 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................37 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............89 ...■
5.02 T&T government expenditure* ....................................91 ...■
5.03 Effectiveness of marketing and branding.....................50 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................7 ...■
6.02 Available seat kilometers*............................................20 ...■
6.03 Departures per 1,000 population*................................23 ...■
6.04 Airport density* ..........................................................106 ...■
6.05 Number of operating airlines*......................................11 ...■
6.06 International air transport network .................................4 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................16 ...■
7.02 Quality of railroad infrastructure...................................11 ...■
7.03 Quality of port infrastructure ..........................................2 ...■
7.04 Quality of domestic transport network ........................13 ...■
7.05 Road density*.................................................................3 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................44 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................25 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................12 ...■
9.02 Internet users* ...............................................................1 ...■
9.03 Telephone lines*...........................................................20 ...■
9.04 Broadband Internet subscribers* ...................................2 ...■
9.05 Mobile telephone subscribers*....................................32 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................96 ...■
10.02 Purchasing power parity*...........................................120 ...■
10.03 Extent and effect of taxation........................................51 ...■
10.04 Fuel price levels* .......................................................113 ...■
10.05 Hotel price index* ........................................................92 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................16 ...■
11.02 2ndary education enrollment*........................................4 ...■
11.03 Quality of the educational system................................13 ...■
11.04 Local availability of research and training services.........7 ...■
11.05 Extent of staff training....................................................8 ...■
11.06 Hiring and firing practices...........................................112 ...■
11.07 Ease of hiring foreign labor ..........................................70 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................29 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................72 ...■
12.02 Attitude of population toward foreign visitors..............32 ...■
12.03 Extension of business trips recommended .................91 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................43 ...■
13.03 Quality of the natural environment...............................81 ...■
13.04 Total known species*...................................................98 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................40 ...■
14.03 Number of international fairs and exhibitions* ..............7 ...■

Netherlands

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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New Zealand
Key indicators
Population (millions), 2006..............................................................................4.1
Surface area (1,000 square kilometers) ......................................................270.5

Gross domestic product (US$ billions), 2006 .............................................104.6
Gross domestic product (PPP, US$) per capita, 2006 ..............................25,874
Real GDP growth (percent), 2006...................................................................1.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................7,348...................6.9...................3.5
Employment (1,000 jobs).......................................................157...................7.4...................0.7

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................15,282.................14.4...................3.2
Employment (1,000 jobs).......................................................326.................15.3...................0.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................2,409
International tourism receipts (US$ millions), 2006 ...........4,536

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................19 5.0
T&T regulatory framework ..............................................................................15 5.5

Policy rules and regulations..............................................................................11 5.4
Environmental sustainability .............................................................................24 5.1
Safety and security .............................................................................................11 6.1
Health and hygiene .............................................................................................27 6.0
Prioritization of Travel & Tourism .....................................................................38 4.8

T&T business environment and infrastructure ............................................26 4.7
Air transport infrastructure ...............................................................................10 5.1
Ground transport infrastructure .......................................................................50 4.3
Tourism infrastructure ........................................................................................34 4.8
ICT infrastructure ................................................................................................21 4.8
Price competitiveness in the T&T industry.....................................................68 4.6

T&T human, cultural, and natural resources ...............................................17 4.7
Human resources ................................................................................................21 5.6

Education and training.................................................................................21 5.7
Availability of qualified labor ......................................................................33 5.5

Affinity for Travel & Tourism..............................................................................34 5.3
Natural resources ...............................................................................................28 4.3
Cultural resources...............................................................................................33 3.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................11 ...■
1.02 Property rights..............................................................16 ...■
1.03 Business impact of rules on FDI ..................................33 ...■
1.04 Visa requirements* ......................................................60 ...■
1.05 Openness of bilateral Air Service Agreements* ..........25 ...■
1.06 Transparency of government policymaking....................8 ...■
1.07 Time required to start a business*...............................22 ...■
1.08 Cost to start a business* ...............................................2 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................11 ...■
2.02 Enforcement of environmental regulation....................12 ...■
2.03 Sustainability of T&T industry development...................7 ...■
2.04 Carbon dioxide emissions* ..........................................95 ...■
2.05 Particulate matter concentration* ..................................6 ...■
2.06 Threatened species* .................................................130 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................17 ...■
3.02 Reliability of police services .........................................18 ...■
3.03 Business costs of crime and violence..........................17 ...■
3.04 Road traffic accidents*.................................................37 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................46 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................26 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............8 ...■
5.02 T&T government expenditure* ....................................62 ...■
5.03 Effectiveness of marketing and branding.......................5 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................24 ...■
6.02 Available seat kilometers*............................................28 ...■
6.03 Departures per 1,000 population*..................................4 ...■
6.04 Airport density* ..............................................................6 ...■
6.05 Number of operating airlines*......................................72 ...■
6.06 International air transport network ...............................24 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................48 ...■
7.02 Quality of railroad infrastructure...................................44 ...■
7.03 Quality of port infrastructure ........................................22 ...■
7.04 Quality of domestic transport network ........................47 ...■
7.05 Road density*...............................................................51 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................47 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................23 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................25 ...■
9.02 Internet users* ...............................................................2 ...■
9.03 Telephone lines*...........................................................27 ...■
9.04 Broadband Internet subscribers* .................................26 ...■
9.05 Mobile telephone subscribers*....................................41 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................77 ...■
10.02 Purchasing power parity*...........................................103 ...■
10.03 Extent and effect of taxation........................................67 ...■
10.04 Fuel price levels* .........................................................45 ...■
10.05 Hotel price index* ........................................................26 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................7 ...■
11.02 2ndary education enrollment*........................................5 ...■
11.03 Quality of the educational system................................21 ...■
11.04 Local availability of research and training services.......24 ...■
11.05 Extent of staff training..................................................22 ...■
11.06 Hiring and firing practices.............................................89 ...■
11.07 Ease of hiring foreign labor ..........................................63 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................18 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................49 ...■
12.02 Attitude of population toward foreign visitors................2 ...■
12.03 Extension of business trips recommended .................10 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................15 ...■
13.02 Nationally protected areas*..........................................25 ...■
13.03 Quality of the natural environment.................................2 ...■
13.04 Total known species*.................................................120 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................10 ...■
14.03 Number of international fairs and exhibitions* ............42 ...■

New Zealand

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Nicaragua
Key indicators
Population (millions), 2006..............................................................................5.6
Surface area (1,000 square kilometers) ......................................................130.0

Gross domestic product (US$ billions), 2006 .................................................5.3
Gross domestic product (PPP, US$) per capita, 2006 ................................3,886
Real GDP growth (percent), 2006...................................................................3.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................149...................2.7...................2.7
Employment (1,000 jobs).........................................................41...................2.1...................2.9

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................398...................7.2...................3.5
Employment (1,000 jobs).......................................................111...................5.8...................3.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................773
International tourism receipts (US$ millions), 2006 ..............231

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................99 3.5
T&T regulatory framework ..............................................................................96 4.0

Policy rules and regulations..............................................................................92 3.9
Environmental sustainability .............................................................................49 4.7
Safety and security .............................................................................................51 5.2
Health and hygiene ...........................................................................................109 2.6
Prioritization of Travel & Tourism ...................................................................100 3.7

T&T business environment and infrastructure ............................................99 2.9
Air transport infrastructure .............................................................................102 2.4
Ground transport infrastructure .....................................................................126 2.3
Tourism infrastructure ........................................................................................77 2.9
ICT infrastructure ..............................................................................................110 1.8
Price competitiveness in the T&T industry.....................................................31 5.1

T&T human, cultural, and natural resources ...............................................87 3.7
Human resources ................................................................................................94 4.7

Education and training...............................................................................105 3.8
Availability of qualified labor ......................................................................17 5.7

Affinity for Travel & Tourism..............................................................................71 4.7
Natural resources ...............................................................................................45 3.7
Cultural resources.............................................................................................107 1.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................78 ...■
1.02 Property rights............................................................108 ...■
1.03 Business impact of rules on FDI ..................................72 ...■
1.04 Visa requirements* ......................................................16 ...■
1.05 Openness of bilateral Air Service Agreements* ............5 ...■
1.06 Transparency of government policymaking................109 ...■
1.07 Time required to start a business*...............................90 ...■
1.08 Cost to start a business* ...........................................115 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................97 ...■
2.02 Enforcement of environmental regulation..................107 ...■
2.03 Sustainability of T&T industry development.................93 ...■
2.04 Carbon dioxide emissions* ..........................................24 ...■
2.05 Particulate matter concentration* ................................44 ...■
2.06 Threatened species* ...................................................21 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................65 ...■
3.02 Reliability of police services .........................................56 ...■
3.03 Business costs of crime and violence..........................79 ...■
3.04 Road traffic accidents*.................................................49 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................103 ...■
4.02 Access to improved sanitation* .................................100 ...■
4.03 Access to improved drinking water*............................94 ...■
4.04 Hospital beds*............................................................100 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............71 ...■
5.02 T&T government expenditure* ....................................94 ...■
5.03 Effectiveness of marketing and branding.....................72 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................80 ...■
6.02 Available seat kilometers*..........................................107 ...■
6.03 Departures per 1,000 population*..............................114 ...■
6.04 Airport density* ............................................................63 ...■
6.05 Number of operating airlines*....................................111 ...■
6.06 International air transport network ...............................80 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................102 ...■
7.02 Quality of railroad infrastructure.................................117 ...■
7.03 Quality of port infrastructure ......................................124 ...■
7.04 Quality of domestic transport network ......................112 ...■
7.05 Road density*...............................................................77 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................91 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................94 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................110 ...■
9.02 Internet users* ...........................................................115 ...■
9.03 Telephone lines*.........................................................103 ...■
9.04 Broadband Internet subscribers* .................................81 ...■
9.05 Mobile telephone subscribers*....................................92 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................63 ...■
10.02 Purchasing power parity*.............................................11 ...■
10.03 Extent and effect of taxation......................................100 ...■
10.04 Fuel price levels* .........................................................30 ...■
10.05 Hotel price index* ........................................................41 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................91 ...■
11.02 2ndary education enrollment*......................................98 ...■
11.03 Quality of the educational system..............................123 ...■
11.04 Local availability of research and training services.....100 ...■
11.05 Extent of staff training................................................109 ...■
11.06 Hiring and firing practices.............................................32 ...■
11.07 Ease of hiring foreign labor ............................................6 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................89 ...■
11.10 Life expectancy* ..........................................................86 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................47 ...■
12.02 Attitude of population toward foreign visitors..............58 ...■
12.03 Extension of business trips recommended ...............110 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................29 ...■
13.03 Quality of the natural environment...............................51 ...■
13.04 Total known species*...................................................35 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................82 ...■
14.03 Number of international fairs and exhibitions* ............99 ...■

Nicaragua

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Nigeria
Key indicators
Population (millions), 2006..........................................................................134.4
Surface area (1,000 square kilometers) ......................................................923.8

Gross domestic product (US$ billions), 2006 .............................................116.5
Gross domestic product (PPP, US$) per capita, 2006 ................................1,227
Real GDP growth (percent), 2006...................................................................5.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,047...................0.9...................4.1
Employment (1,000 jobs).......................................................382...................0.7...................2.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,312...................6.1...................0.8
Employment (1,000 jobs)....................................................2,599...................5.1 .................–1.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005...................1,010
International tourism receipts (US$ millions), 2005 ................18

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................125 3.0
T&T regulatory framework ............................................................................127 3.2

Policy rules and regulations..............................................................................99 3.7
Environmental sustainability .............................................................................56 4.6
Safety and security ...........................................................................................130 2.7
Health and hygiene ...........................................................................................122 1.7
Prioritization of Travel & Tourism ...................................................................119 3.1

T&T business environment and infrastructure ..........................................109 2.7
Air transport infrastructure .............................................................................106 2.3
Ground transport infrastructure .....................................................................109 2.7
Tourism infrastructure ........................................................................................95 2.3
ICT infrastructure ..............................................................................................111 1.8
Price competitiveness in the T&T industry.....................................................71 4.6

T&T human, cultural, and natural resources .............................................123 3.2
Human resources ..............................................................................................112 4.1

Education and training...............................................................................111 3.5
Availability of qualified labor ....................................................................114 4.7

Affinity for Travel & Tourism............................................................................118 4.1
Natural resources ...............................................................................................70 3.1
Cultural resources.............................................................................................105 1.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................48 ...■
1.02 Property rights............................................................100 ...■
1.03 Business impact of rules on FDI ..................................40 ...■
1.04 Visa requirements* ......................................................99 ...■
1.05 Openness of bilateral Air Service Agreements* ..........94 ...■
1.06 Transparency of government policymaking..................62 ...■
1.07 Time required to start a business*...............................81 ...■
1.08 Cost to start a business* ...........................................103 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................107 ...■
2.02 Enforcement of environmental regulation....................86 ...■
2.03 Sustainability of T&T industry development.................62 ...■
2.04 Carbon dioxide emissions* ..........................................18 ...■
2.05 Particulate matter concentration* ................................85 ...■
2.06 Threatened species* ...................................................54 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................121 ...■
3.02 Reliability of police services .......................................114 ...■
3.03 Business costs of crime and violence........................120 ...■
3.04 Road traffic accidents*...............................................119 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................107 ...■
4.02 Access to improved sanitation* .................................104 ...■
4.03 Access to improved drinking water*..........................116 ...■
4.04 Hospital beds*..............................................................92 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............94 ...■
5.02 T&T government expenditure* ..................................121 ...■
5.03 Effectiveness of marketing and branding.....................77 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................105 ...■
6.02 Available seat kilometers*............................................55 ...■
6.03 Departures per 1,000 population*..............................117 ...■
6.04 Airport density* ..........................................................127 ...■
6.05 Number of operating airlines*......................................57 ...■
6.06 International air transport network ...............................90 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................115 ...■
7.02 Quality of railroad infrastructure...................................90 ...■
7.03 Quality of port infrastructure ......................................111 ...■
7.04 Quality of domestic transport network ........................89 ...■
7.05 Road density*...............................................................66 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................122 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................82 ...■
9.02 Internet users* ...........................................................111 ...■
9.03 Telephone lines*.........................................................113 ...■
9.04 Broadband Internet subscribers* ...............................118 ...■
9.05 Mobile telephone subscribers*..................................102 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................78 ...■
10.02 Purchasing power parity*.............................................81 ...■
10.03 Extent and effect of taxation........................................27 ...■
10.04 Fuel price levels* .........................................................40 ...■
10.05 Hotel price index* ......................................................105 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................120 ...■
11.02 2ndary education enrollment*....................................114 ...■
11.03 Quality of the educational system................................71 ...■
11.04 Local availability of research and training services.......56 ...■
11.05 Extent of staff training..................................................76 ...■
11.06 Hiring and firing practices.............................................13 ...■
11.07 Ease of hiring foreign labor ..........................................25 ...■
11.08 HIV prevalence* .........................................................118 ...■
11.09 Business impact of HIV/AIDS.....................................108 ...■
11.10 Life expectancy* ........................................................123 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................116 ...■
12.02 Attitude of population toward foreign visitors..............94 ...■
12.03 Extension of business trips recommended ...............115 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................81 ...■
13.03 Quality of the natural environment.............................124 ...■
13.04 Total known species*...................................................20 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .......................................................116 ...■
14.03 Number of international fairs and exhibitions* ............80 ...■

Nigeria

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Norway
Key indicators
Population (millions), 2006..............................................................................4.6
Surface area (1,000 square kilometers) ......................................................323.8

Gross domestic product (US$ billions), 2006 .............................................335.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................44,648
Real GDP growth (percent), 2006...................................................................2.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................8,498...................2.5...................2.6
Employment (1,000 jobs).........................................................73...................3.1 .................–1.1

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................28,240...................8.3...................2.8
Employment (1,000 jobs).......................................................260.................10.9 .................–0.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,945
International tourism receipts (US$ millions), 2006 ...........3,760

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................17 5.1
T&T regulatory framework ................................................................................8 5.7

Policy rules and regulations..............................................................................20 5.2
Environmental sustainability ...............................................................................6 5.7
Safety and security ...............................................................................................5 6.4
Health and hygiene .............................................................................................29 6.0
Prioritization of Travel & Tourism .....................................................................28 5.0

T&T business environment and infrastructure ............................................19 4.9
Air transport infrastructure .................................................................................9 5.2
Ground transport infrastructure .......................................................................36 4.6
Tourism infrastructure ........................................................................................21 5.9
ICT infrastructure ................................................................................................11 5.4
Price competitiveness in the T&T industry...................................................125 3.5

T&T human, cultural, and natural resources ...............................................20 4.6
Human resources ................................................................................................17 5.7

Education and training.................................................................................12 5.9
Availability of qualified labor ......................................................................40 5.4

Affinity for Travel & Tourism..............................................................................95 4.5
Natural resources ...............................................................................................73 3.0
Cultural resources...............................................................................................17 5.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................36 ...■
1.02 Property rights..............................................................12 ...■
1.03 Business impact of rules on FDI ..................................62 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........70 ...■
1.06 Transparency of government policymaking..................11 ...■
1.07 Time required to start a business*...............................17 ...■
1.08 Cost to start a business* .............................................17 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................8 ...■
2.02 Enforcement of environmental regulation......................7 ...■
2.03 Sustainability of T&T industry development.................45 ...■
2.04 Carbon dioxide emissions* ........................................104 ...■
2.05 Particulate matter concentration* ..................................3 ...■
2.06 Threatened species* ...................................................38 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................29 ...■
3.02 Reliability of police services ...........................................8 ...■
3.03 Business costs of crime and violence............................6 ...■
3.04 Road traffic accidents*.................................................24 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................25 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................42 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............77 ...■
5.02 T&T government expenditure* ....................................25 ...■
5.03 Effectiveness of marketing and branding.....................47 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................13 ...■
6.02 Available seat kilometers*............................................44 ...■
6.03 Departures per 1,000 population*..................................5 ...■
6.04 Airport density* ..............................................................2 ...■
6.05 Number of operating airlines*......................................34 ...■
6.06 International air transport network ...............................22 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................44 ...■
7.02 Quality of railroad infrastructure...................................26 ...■
7.03 Quality of port infrastructure ........................................16 ...■
7.04 Quality of domestic transport network ........................12 ...■
7.05 Road density*...............................................................56 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................12 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................24 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................15 ...■
9.02 Internet users* .............................................................15 ...■
9.03 Telephone lines*...........................................................22 ...■
9.04 Broadband Internet subscribers* ...................................6 ...■
9.05 Mobile telephone subscribers*....................................18 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................25 ...■
10.02 Purchasing power parity*...........................................127 ...■
10.03 Extent and effect of taxation........................................64 ...■
10.04 Fuel price levels* .......................................................126 ...■
10.05 Hotel price index* ........................................................69 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................22 ...■
11.02 2ndary education enrollment*........................................6 ...■
11.03 Quality of the educational system................................10 ...■
11.04 Local availability of research and training services.......18 ...■
11.05 Extent of staff training..................................................10 ...■
11.06 Hiring and firing practices...........................................121 ...■
11.07 Ease of hiring foreign labor ..........................................31 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.........................................2 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................62 ...■
12.02 Attitude of population toward foreign visitors..............35 ...■
12.03 Extension of business trips recommended ...............124 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................90 ...■
13.03 Quality of the natural environment.................................8 ...■
13.04 Total known species*.................................................107 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* ...........................................................9 ...■
14.03 Number of international fairs and exhibitions* ............29 ...■

Norway

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Oman
Key indicators
Population (millions), 2006..............................................................................2.6
Surface area (1,000 square kilometers) ......................................................309.5

Gross domestic product (US$ billions), 2006 ...............................................36.0
Gross domestic product (PPP, US$) per capita, 2006 ..............................18,498
Real GDP growth (percent), 2006...................................................................5.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................852...................2.2...................7.4
Employment (1,000 jobs).........................................................33...................3.1...................5.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,625...................9.5...................5.3
Employment (1,000 jobs).......................................................107.................10.1...................3.4

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2004...................1,195
International tourism receipts (US$ millions), 2005 ..............481

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................76 3.8
T&T regulatory framework ..............................................................................88 4.1

Policy rules and regulations..............................................................................76 4.1
Environmental sustainability ...........................................................................103 4.0
Safety and security .............................................................................................35 5.6
Health and hygiene ...........................................................................................106 2.8
Prioritization of Travel & Tourism .....................................................................90 3.8

T&T business environment and infrastructure ............................................58 3.7
Air transport infrastructure ...............................................................................57 3.2
Ground transport infrastructure .......................................................................56 4.0
Tourism infrastructure ........................................................................................63 3.5
ICT infrastructure ................................................................................................71 2.6
Price competitiveness in the T&T industry.....................................................22 5.2

T&T human, cultural, and natural resources ...............................................96 3.5
Human resources ................................................................................................74 4.9

Education and training.................................................................................68 4.6
Availability of qualified labor ......................................................................75 5.2

Affinity for Travel & Tourism............................................................................127 3.9
Natural resources ...............................................................................................84 2.9
Cultural resources...............................................................................................61 2.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................98 ...■
1.02 Property rights..............................................................59 ...■
1.03 Business impact of rules on FDI ................................103 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........96 ...■
1.06 Transparency of government policymaking..................35 ...■
1.07 Time required to start a business*...............................81 ...■
1.08 Cost to start a business* .............................................27 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................30 ...■
2.02 Enforcement of environmental regulation....................27 ...■
2.03 Sustainability of T&T industry development.................58 ...■
2.04 Carbon dioxide emissions* ........................................114 ...■
2.05 Particulate matter concentration* ..............................111 ...■
2.06 Threatened species* ...................................................66 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................76 ...■
3.02 Reliability of police services .........................................34 ...■
3.03 Business costs of crime and violence..........................41 ...■
3.04 Road traffic accidents*.................................................25 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................75 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................79 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............81 ...■
5.02 T&T government expenditure* ..................................110 ...■
5.03 Effectiveness of marketing and branding.....................70 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................54 ...■
6.02 Available seat kilometers*............................................73 ...■
6.03 Departures per 1,000 population*................................28 ...■
6.04 Airport density* ............................................................39 ...■
6.05 Number of operating airlines*......................................65 ...■
6.06 International air transport network ...............................81 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................28 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................35 ...■
7.04 Quality of domestic transport network ......................100 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................66 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................64 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................45 ...■
9.02 Internet users* .............................................................77 ...■
9.03 Telephone lines*...........................................................84 ...■
9.04 Broadband Internet subscribers* .................................77 ...■
9.05 Mobile telephone subscribers*....................................60 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................10 ...■
10.02 Purchasing power parity*.............................................90 ...■
10.03 Extent and effect of taxation........................................16 ...■
10.04 Fuel price levels* .........................................................11 ...■
10.05 Hotel price index* ........................................................93 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................114 ...■
11.02 2ndary education enrollment*......................................66 ...■
11.03 Quality of the educational system................................50 ...■
11.04 Local availability of research and training services.......54 ...■
11.05 Extent of staff training..................................................38 ...■
11.06 Hiring and firing practices.............................................68 ...■
11.07 Ease of hiring foreign labor ........................................114 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................81 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................83 ...■
12.02 Attitude of population toward foreign visitors............130 ...■
12.03 Extension of business trips recommended ...............112 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................54 ...■
13.03 Quality of the natural environment...............................38 ...■
13.04 Total known species*...................................................82 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................48 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Oman

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Pakistan
Key indicators
Population (millions), 2006..........................................................................161.2
Surface area (1,000 square kilometers) ......................................................796.1

Gross domestic product (US$ billions), 2006 .............................................127.0
Gross domestic product (PPP, US$) per capita, 2006 ................................2,744
Real GDP growth (percent), 2006...................................................................6.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,356...................2.4...................5.2
Employment (1,000 jobs)....................................................1,056...................1.9...................3.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................8,332...................6.0...................4.8
Employment (1,000 jobs)....................................................2,669...................4.8...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................898
International tourism receipts (US$ millions), 2006 ..............254

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................111 3.4
T&T regulatory framework ............................................................................114 3.7

Policy rules and regulations..............................................................................71 4.2
Environmental sustainability .............................................................................96 4.0
Safety and security ...........................................................................................126 3.3
Health and hygiene .............................................................................................96 3.3
Prioritization of Travel & Tourism ...................................................................107 3.5

T&T business environment and infrastructure ............................................90 3.0
Air transport infrastructure ...............................................................................94 2.5
Ground transport infrastructure .......................................................................68 3.6
Tourism infrastructure ......................................................................................101 2.2
ICT infrastructure ..............................................................................................104 1.8
Price competitiveness in the T&T industry.....................................................38 5.0

T&T human, cultural, and natural resources .............................................109 3.4
Human resources ..............................................................................................109 4.2

Education and training...............................................................................123 3.0
Availability of qualified labor ......................................................................44 5.4

Affinity for Travel & Tourism............................................................................122 4.0
Natural resources ...............................................................................................72 3.0
Cultural resources...............................................................................................72 2.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................64 ...■
1.02 Property rights..............................................................92 ...■
1.03 Business impact of rules on FDI ..................................24 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........64 ...■
1.06 Transparency of government policymaking................101 ...■
1.07 Time required to start a business*...............................52 ...■
1.08 Cost to start a business* .............................................64 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................68 ...■
2.02 Enforcement of environmental regulation....................83 ...■
2.03 Sustainability of T&T industry development...............103 ...■
2.04 Carbon dioxide emissions* ..........................................24 ...■
2.05 Particulate matter concentration* ..............................114 ...■
2.06 Threatened species* ...................................................77 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................122 ...■
3.02 Reliability of police services .........................................95 ...■
3.03 Business costs of crime and violence..........................91 ...■
3.04 Road traffic accidents*...............................................115 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................92 ...■
4.02 Access to improved sanitation* ...................................88 ...■
4.03 Access to improved drinking water*............................70 ...■
4.04 Hospital beds*............................................................105 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........103 ...■
5.02 T&T government expenditure* ..................................100 ...■
5.03 Effectiveness of marketing and branding...................106 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................78 ...■
6.02 Available seat kilometers*............................................43 ...■
6.03 Departures per 1,000 population*..............................108 ...■
6.04 Airport density* ..........................................................119 ...■
6.05 Number of operating airlines*......................................55 ...■
6.06 International air transport network ...............................98 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................61 ...■
7.02 Quality of railroad infrastructure...................................45 ...■
7.03 Quality of port infrastructure ........................................68 ...■
7.04 Quality of domestic transport network ........................79 ...■
7.05 Road density*...............................................................52 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................115 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ......................................110 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................86 ...■
9.02 Internet users* .............................................................92 ...■
9.03 Telephone lines*.........................................................108 ...■
9.04 Broadband Internet subscribers* ...............................103 ...■
9.05 Mobile telephone subscribers*..................................105 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................84 ...■
10.02 Purchasing power parity*.............................................24 ...■
10.03 Extent and effect of taxation........................................32 ...■
10.04 Fuel price levels* .........................................................36 ...■
10.05 Hotel price index* ........................................................85 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................119 ...■
11.02 2ndary education enrollment*....................................119 ...■
11.03 Quality of the educational system................................88 ...■
11.04 Local availability of research and training services.......95 ...■
11.05 Extent of staff training................................................117 ...■
11.06 Hiring and firing practices.............................................26 ...■
11.07 Ease of hiring foreign labor ..........................................47 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................92 ...■
11.10 Life expectancy* ........................................................100 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................113 ...■
12.02 Attitude of population toward foreign visitors............120 ...■
12.03 Extension of business trips recommended ...............107 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................63 ...■
13.03 Quality of the natural environment...............................78 ...■
13.04 Total known species*...................................................40 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* .......................................................117 ...■
14.03 Number of international fairs and exhibitions* ............83 ...■

Pakistan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Panama
Key indicators
Population (millions), 2006..............................................................................3.3
Surface area (1,000 square kilometers) ........................................................75.5

Gross domestic product (US$ billions), 2006 ...............................................17.1
Gross domestic product (PPP, US$) per capita, 2006 ................................8,593
Real GDP growth (percent), 2006...................................................................8.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................848...................4.6...................4.6
Employment (1,000 jobs).........................................................62...................4.6...................2.9

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,289.................12.3...................3.5
Employment (1,000 jobs).......................................................158.................11.7...................1.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................843
International tourism receipts (US$ millions), 2006 ..............960

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................50 4.3
T&T regulatory framework ..............................................................................52 4.7

Policy rules and regulations..............................................................................34 4.8
Environmental sustainability .............................................................................45 4.8
Safety and security .............................................................................................56 5.1
Health and hygiene .............................................................................................80 4.2
Prioritization of Travel & Tourism .....................................................................55 4.4

T&T business environment and infrastructure ............................................47 3.9
Air transport infrastructure ...............................................................................34 4.1
Ground transport infrastructure .......................................................................58 3.9
Tourism infrastructure ........................................................................................44 4.3
ICT infrastructure ................................................................................................76 2.4
Price competitiveness in the T&T industry.....................................................35 5.0

T&T human, cultural, and natural resources ...............................................47 4.3
Human resources ................................................................................................89 4.8

Education and training.................................................................................72 4.5
Availability of qualified labor ......................................................................98 5.0

Affinity for Travel & Tourism..............................................................................50 5.0
Natural resources .................................................................................................6 5.4
Cultural resources...............................................................................................89 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................31 ...■
1.02 Property rights..............................................................49 ...■
1.03 Business impact of rules on FDI ..................................35 ...■
1.04 Visa requirements* ......................................................68 ...■
1.05 Openness of bilateral Air Service Agreements* ..........11 ...■
1.06 Transparency of government policymaking..................60 ...■
1.07 Time required to start a business*...............................42 ...■
1.08 Cost to start a business* .............................................79 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................78 ...■
2.02 Enforcement of environmental regulation....................79 ...■
2.03 Sustainability of T&T industry development.................59 ...■
2.04 Carbon dioxide emissions* ..........................................49 ...■
2.05 Particulate matter concentration* ................................53 ...■
2.06 Threatened species* ...................................................88 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................70 ...■
3.02 Reliability of police services .........................................74 ...■
3.03 Business costs of crime and violence..........................80 ...■
3.04 Road traffic accidents*.................................................32 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................64 ...■
4.02 Access to improved sanitation* ...................................74 ...■
4.03 Access to improved drinking water*............................72 ...■
4.04 Hospital beds*..............................................................68 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............55 ...■
5.02 T&T government expenditure* ....................................35 ...■
5.03 Effectiveness of marketing and branding.....................39 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................38 ...■
6.02 Available seat kilometers*............................................66 ...■
6.03 Departures per 1,000 population*................................35 ...■
6.04 Airport density* ..............................................................5 ...■
6.05 Number of operating airlines*......................................95 ...■
6.06 International air transport network ...............................26 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................52 ...■
7.02 Quality of railroad infrastructure...................................62 ...■
7.03 Quality of port infrastructure ........................................15 ...■
7.04 Quality of domestic transport network ........................54 ...■
7.05 Road density*...............................................................75 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................52 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................26 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................41 ...■
9.02 Internet users* .............................................................97 ...■
9.03 Telephone lines*...........................................................77 ...■
9.04 Broadband Internet subscribers* .................................78 ...■
9.05 Mobile telephone subscribers*....................................78 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................16 ...■
10.02 Purchasing power parity*.............................................78 ...■
10.03 Extent and effect of taxation........................................87 ...■
10.04 Fuel price levels* .........................................................31 ...■
10.05 Hotel price index* ........................................................25 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................17 ...■
11.02 2ndary education enrollment*......................................93 ...■
11.03 Quality of the educational system..............................106 ...■
11.04 Local availability of research and training services.......69 ...■
11.05 Extent of staff training..................................................56 ...■
11.06 Hiring and firing practices.............................................99 ...■
11.07 Ease of hiring foreign labor ........................................118 ...■
11.08 HIV prevalence* ...........................................................93 ...■
11.09 Business impact of HIV/AIDS.......................................84 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................37 ...■
12.02 Attitude of population toward foreign visitors............103 ...■
12.03 Extension of business trips recommended .................61 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................15 ...■
13.02 Nationally protected areas*..........................................17 ...■
13.03 Quality of the natural environment...............................47 ...■
13.04 Total known species*...................................................17 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................79 ...■
14.03 Number of international fairs and exhibitions* ............60 ...■

Panama

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Paraguay
Key indicators
Population (millions), 2006..............................................................................6.3
Surface area (1,000 square kilometers) ......................................................406.8

Gross domestic product (US$ billions), 2006 .................................................9.5
Gross domestic product (PPP, US$) per capita, 2006 ................................5,339
Real GDP growth (percent), 2006...................................................................4.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................163...................1.6...................2.6
Employment (1,000 jobs).........................................................40...................1.5...................2.1

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................543...................5.4...................3.2
Employment (1,000 jobs).......................................................128...................4.7...................2.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................388
International tourism receipts (US$ millions), 2006 ................87

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................115 3.2
T&T regulatory framework ............................................................................112 3.7

Policy rules and regulations............................................................................119 3.2
Environmental sustainability ...........................................................................123 3.7
Safety and security ...........................................................................................101 4.4
Health and hygiene .............................................................................................87 3.8
Prioritization of Travel & Tourism ...................................................................106 3.5

T&T business environment and infrastructure ..........................................111 2.7
Air transport infrastructure .............................................................................128 1.8
Ground transport infrastructure .....................................................................123 2.4
Tourism infrastructure ......................................................................................103 2.0
ICT infrastructure ..............................................................................................102 1.9
Price competitiveness in the T&T industry.....................................................21 5.2

T&T human, cultural, and natural resources .............................................118 3.3
Human resources ..............................................................................................103 4.4

Education and training...............................................................................109 3.6
Availability of qualified labor ......................................................................77 5.2

Affinity for Travel & Tourism............................................................................124 4.0
Natural resources ...............................................................................................62 3.1
Cultural resources...............................................................................................95 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................115 ...■
1.02 Property rights............................................................125 ...■
1.03 Business impact of rules on FDI ................................116 ...■
1.04 Visa requirements* ......................................................74 ...■
1.05 Openness of bilateral Air Service Agreements* ..........35 ...■
1.06 Transparency of government policymaking................124 ...■
1.07 Time required to start a business*...............................84 ...■
1.08 Cost to start a business* ...........................................109 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................121 ...■
2.02 Enforcement of environmental regulation..................126 ...■
2.03 Sustainability of T&T industry development...............130 ...■
2.04 Carbon dioxide emissions* ..........................................22 ...■
2.05 Particulate matter concentration* ..............................105 ...■
2.06 Threatened species* ...................................................48 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................56 ...■
3.02 Reliability of police services .......................................127 ...■
3.03 Business costs of crime and violence........................116 ...■
3.04 Road traffic accidents*.................................................39 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................84 ...■
4.02 Access to improved sanitation* ...................................68 ...■
4.03 Access to improved drinking water*............................78 ...■
4.04 Hospital beds*..............................................................92 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........130 ...■
5.02 T&T government expenditure* ....................................15 ...■
5.03 Effectiveness of marketing and branding...................127 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................129 ...■
6.02 Available seat kilometers*..........................................118 ...■
6.03 Departures per 1,000 population*................................75 ...■
6.04 Airport density* ............................................................84 ...■
6.05 Number of operating airlines*....................................129 ...■
6.06 International air transport network .............................124 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................126 ...■
7.02 Quality of railroad infrastructure.................................118 ...■
7.03 Quality of port infrastructure ........................................59 ...■
7.04 Quality of domestic transport network ......................121 ...■
7.05 Road density*.............................................................100 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................100 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ........................................97 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................123 ...■
9.02 Internet users* ...........................................................107 ...■
9.03 Telephone lines*.........................................................101 ...■
9.04 Broadband Internet subscribers* .................................84 ...■
9.05 Mobile telephone subscribers*....................................80 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................52 ...■
10.02 Purchasing power parity*.............................................20 ...■
10.03 Extent and effect of taxation........................................28 ...■
10.04 Fuel price levels* .........................................................54 ...■
10.05 Hotel price index* ........................................................37 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................89 ...■
11.02 2ndary education enrollment*......................................99 ...■
11.03 Quality of the educational system..............................130 ...■
11.04 Local availability of research and training services.....117 ...■
11.05 Extent of staff training................................................120 ...■
11.06 Hiring and firing practices...........................................108 ...■
11.07 Ease of hiring foreign labor ..........................................21 ...■
11.08 HIV prevalence* ...........................................................72 ...■
11.09 Business impact of HIV/AIDS.......................................94 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................105 ...■
12.02 Attitude of population toward foreign visitors............110 ...■
12.03 Extension of business trips recommended ...............127 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................83 ...■
13.03 Quality of the natural environment...............................44 ...■
13.04 Total known species*...................................................34 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................60 ...■
14.03 Number of international fairs and exhibitions* ............75 ...■

Paraguay

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Peru
Key indicators
Population (millions), 2006............................................................................28.4
Surface area (1,000 square kilometers) ...................................................1,285.2

Gross domestic product (US$ billions), 2006 ...............................................93.0
Gross domestic product (PPP, US$) per capita, 2006 ................................6,856
Real GDP growth (percent), 2006...................................................................7.6

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................2,737...................3.0...................4.6
Employment (1,000 jobs).......................................................361...................2.9...................3.4

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,000...................7.7...................4.2
Employment (1,000 jobs).......................................................886...................7.1...................3.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,635
International tourism receipts (US$ millions), 2006 ...........1,381

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................70 3.9
T&T regulatory framework ..............................................................................86 4.1

Policy rules and regulations..............................................................................64 4.3
Environmental sustainability .............................................................................77 4.3
Safety and security ...........................................................................................106 4.1
Health and hygiene .............................................................................................93 3.4
Prioritization of Travel & Tourism .....................................................................60 4.4

T&T business environment and infrastructure ............................................88 3.1
Air transport infrastructure ...............................................................................86 2.6
Ground transport infrastructure .....................................................................105 2.7
Tourism infrastructure ........................................................................................73 3.1
ICT infrastructure ................................................................................................83 2.3
Price competitiveness in the T&T industry.....................................................58 4.8

T&T human, cultural, and natural resources ...............................................33 4.4
Human resources ................................................................................................78 4.9

Education and training.................................................................................74 4.5
Availability of qualified labor ......................................................................72 5.3

Affinity for Travel & Tourism..............................................................................97 4.5
Natural resources ...............................................................................................10 5.2
Cultural resources...............................................................................................42 3.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................35 ...■
1.02 Property rights............................................................109 ...■
1.03 Business impact of rules on FDI ..................................44 ...■
1.04 Visa requirements* ........................................................8 ...■
1.05 Openness of bilateral Air Service Agreements* ............7 ...■
1.06 Transparency of government policymaking..................86 ...■
1.07 Time required to start a business*.............................112 ...■
1.08 Cost to start a business* .............................................87 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................79 ...■
2.02 Enforcement of environmental regulation....................88 ...■
2.03 Sustainability of T&T industry development.................85 ...■
2.04 Carbon dioxide emissions* ..........................................33 ...■
2.05 Particulate matter concentration* ................................83 ...■
2.06 Threatened species* .................................................110 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................97 ...■
3.02 Reliability of police services .......................................115 ...■
3.03 Business costs of crime and violence........................114 ...■
3.04 Road traffic accidents*.................................................87 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................81 ...■
4.02 Access to improved sanitation* ...................................85 ...■
4.03 Access to improved drinking water*............................86 ...■
4.04 Hospital beds*..............................................................96 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............82 ...■
5.02 T&T government expenditure* ....................................77 ...■
5.03 Effectiveness of marketing and branding.....................59 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................98 ...■
6.02 Available seat kilometers*............................................48 ...■
6.03 Departures per 1,000 population*................................66 ...■
6.04 Airport density* ............................................................71 ...■
6.05 Number of operating airlines*......................................72 ...■
6.06 International air transport network ...............................76 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................95 ...■
7.02 Quality of railroad infrastructure...................................89 ...■
7.03 Quality of port infrastructure ......................................122 ...■
7.04 Quality of domestic transport network ........................55 ...■
7.05 Road density*.............................................................102 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................50 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................92 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................71 ...■
9.02 Internet users* .............................................................51 ...■
9.03 Telephone lines*...........................................................93 ...■
9.04 Broadband Internet subscribers* .................................60 ...■
9.05 Mobile telephone subscribers*....................................95 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................89 ...■
10.02 Purchasing power parity*.............................................61 ...■
10.03 Extent and effect of taxation........................................92 ...■
10.04 Fuel price levels* .........................................................65 ...■
10.05 Hotel price index* ........................................................19 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................34 ...■
11.02 2ndary education enrollment*......................................50 ...■
11.03 Quality of the educational system..............................129 ...■
11.04 Local availability of research and training services.......78 ...■
11.05 Extent of staff training..................................................86 ...■
11.06 Hiring and firing practices.............................................97 ...■
11.07 Ease of hiring foreign labor ..........................................28 ...■
11.08 HIV prevalence* ...........................................................83 ...■
11.09 Business impact of HIV/AIDS.......................................68 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................99 ...■
12.02 Attitude of population toward foreign visitors..............88 ...■
12.03 Extension of business trips recommended .................81 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................10 ...■
13.02 Nationally protected areas*..........................................47 ...■
13.03 Quality of the natural environment...............................85 ...■
13.04 Total known species*.....................................................3 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................19 ...■
14.02 Sports stadiums* .........................................................73 ...■
14.03 Number of international fairs and exhibitions* ............50 ...■

Peru

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Philippines
Key indicators
Population (millions), 2006............................................................................84.5
Surface area (1,000 square kilometers) ......................................................300.0

Gross domestic product (US$ billions), 2006 .............................................117.6
Gross domestic product (PPP, US$) per capita, 2006 ................................5,365
Real GDP growth (percent), 2006...................................................................5.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................5,578...................4.1...................4.4
Employment (1,000 jobs)....................................................1,388...................4.1...................1.8

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................12,331...................9.1...................4.7
Employment (1,000 jobs)....................................................3,543.................10.6...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................2,843
International tourism receipts (US$ millions), 2006 ...........2,543

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................81 3.7
T&T regulatory framework ..............................................................................83 4.1

Policy rules and regulations..............................................................................58 4.4
Environmental sustainability .............................................................................80 4.3
Safety and security ...........................................................................................113 4.0
Health and hygiene .............................................................................................91 3.6
Prioritization of Travel & Tourism .....................................................................54 4.4

T&T business environment and infrastructure ............................................84 3.2
Air transport infrastructure ...............................................................................72 2.9
Ground transport infrastructure .......................................................................85 3.2
Tourism infrastructure ........................................................................................97 2.3
ICT infrastructure ................................................................................................89 2.1
Price competitiveness in the T&T industry.......................................................9 5.5

T&T human, cultural, and natural resources ...............................................78 3.8
Human resources ................................................................................................61 5.0

Education and training.................................................................................43 5.0
Availability of qualified labor ......................................................................97 5.0

Affinity for Travel & Tourism..............................................................................65 4.8
Natural resources ...............................................................................................58 3.2
Cultural resources...............................................................................................82 2.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................99 ...■
1.02 Property rights..............................................................75 ...■
1.03 Business impact of rules on FDI ..................................92 ...■
1.04 Visa requirements* ........................................................3 ...■
1.05 Openness of bilateral Air Service Agreements* ..........27 ...■
1.06 Transparency of government policymaking..................69 ...■
1.07 Time required to start a business*.............................106 ...■
1.08 Cost to start a business* .............................................83 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................67 ...■
2.02 Enforcement of environmental regulation....................91 ...■
2.03 Sustainability of T&T industry development.................89 ...■
2.04 Carbon dioxide emissions* ..........................................33 ...■
2.05 Particulate matter concentration* ................................47 ...■
2.06 Threatened species* .................................................127 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................126 ...■
3.02 Reliability of police services .........................................98 ...■
3.03 Business costs of crime and violence..........................84 ...■
3.04 Road traffic accidents*...............................................105 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................82 ...■
4.02 Access to improved sanitation* ...................................76 ...■
4.03 Access to improved drinking water*............................81 ...■
4.04 Hospital beds*..............................................................92 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............75 ...■
5.02 T&T government expenditure* ....................................56 ...■
5.03 Effectiveness of marketing and branding.....................82 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................82 ...■
6.02 Available seat kilometers*............................................30 ...■
6.03 Departures per 1,000 population*................................97 ...■
6.04 Airport density* ............................................................79 ...■
6.05 Number of operating airlines*......................................44 ...■
6.06 International air transport network ...............................65 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................91 ...■
7.02 Quality of railroad infrastructure...................................86 ...■
7.03 Quality of port infrastructure ......................................102 ...■
7.04 Quality of domestic transport network ........................74 ...■
7.05 Road density*...............................................................39 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................113 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................93 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................68 ...■
9.02 Internet users* ...........................................................102 ...■
9.03 Telephone lines*.........................................................105 ...■
9.04 Broadband Internet subscribers* .................................92 ...■
9.05 Mobile telephone subscribers*....................................82 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................17 ...■
10.02 Purchasing power parity*.............................................15 ...■
10.03 Extent and effect of taxation........................................57 ...■
10.04 Fuel price levels* .........................................................42 ...■
10.05 Hotel price index* ..........................................................9 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................55 ...■
11.02 2ndary education enrollment*......................................69 ...■
11.03 Quality of the educational system................................54 ...■
11.04 Local availability of research and training services.......64 ...■
11.05 Extent of staff training..................................................31 ...■
11.06 Hiring and firing practices.............................................83 ...■
11.07 Ease of hiring foreign labor ........................................112 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................74 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................81 ...■
12.02 Attitude of population toward foreign visitors..............29 ...■
12.03 Extension of business trips recommended .................42 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................77 ...■
13.03 Quality of the natural environment.............................125 ...■
13.04 Total known species*...................................................38 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .......................................................121 ...■
14.03 Number of international fairs and exhibitions* ............43 ...■

Philippines

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Poland
Key indicators
Population (millions), 2006............................................................................38.5
Surface area (1,000 square kilometers) ......................................................312.7

Gross domestic product (US$ billions), 2006 .............................................341.0
Gross domestic product (PPP, US$) per capita, 2006 ..............................15,149
Real GDP growth (percent), 2006...................................................................6.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................7,236...................1.9...................3.3
Employment (1,000 jobs).......................................................277...................1.9 .................–0.6

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................32,193...................8.3...................4.1
Employment (1,000 jobs)....................................................1,144...................7.8...................0.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................15,670
International tourism receipts (US$ millions), 2006 ...........7,239

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................56 4.2
T&T regulatory framework ..............................................................................60 4.5

Policy rules and regulations..............................................................................65 4.3
Environmental sustainability .............................................................................58 4.6
Safety and security .............................................................................................88 4.6
Health and hygiene .............................................................................................54 5.0
Prioritization of Travel & Tourism .....................................................................73 4.2

T&T business environment and infrastructure ............................................62 3.6
Air transport infrastructure ...............................................................................87 2.6
Ground transport infrastructure .......................................................................57 4.0
Tourism infrastructure ........................................................................................60 3.6
ICT infrastructure ................................................................................................41 3.6
Price competitiveness in the T&T industry.....................................................87 4.4

T&T human, cultural, and natural resources ...............................................34 4.4
Human resources ................................................................................................41 5.2

Education and training.................................................................................36 5.1
Availability of qualified labor ......................................................................73 5.3

Affinity for Travel & Tourism............................................................................120 4.1
Natural resources ...............................................................................................46 3.7
Cultural resources...............................................................................................24 4.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................91 ...■
1.02 Property rights..............................................................90 ...■
1.03 Business impact of rules on FDI ................................100 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ..........12 ...■
1.06 Transparency of government policymaking................113 ...■
1.07 Time required to start a business*...............................71 ...■
1.08 Cost to start a business* .............................................75 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................48 ...■
2.02 Enforcement of environmental regulation....................59 ...■
2.03 Sustainability of T&T industry development...............114 ...■
2.04 Carbon dioxide emissions* ..........................................94 ...■
2.05 Particulate matter concentration* ................................54 ...■
2.06 Threatened species* ...................................................57 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................96 ...■
3.02 Reliability of police services .........................................77 ...■
3.03 Business costs of crime and violence..........................81 ...■
3.04 Road traffic accidents*.................................................96 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................38 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................32 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........122 ...■
5.02 T&T government expenditure* ....................................78 ...■
5.03 Effectiveness of marketing and branding...................109 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................101 ...■
6.02 Available seat kilometers*............................................50 ...■
6.03 Departures per 1,000 population*................................70 ...■
6.04 Airport density* ..........................................................109 ...■
6.05 Number of operating airlines*......................................43 ...■
6.06 International air transport network ...............................89 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................98 ...■
7.02 Quality of railroad infrastructure...................................49 ...■
7.03 Quality of port infrastructure ........................................95 ...■
7.04 Quality of domestic transport network ......................101 ...■
7.05 Road density*...............................................................21 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................70 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................53 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................39 ...■
9.02 Internet users* .............................................................44 ...■
9.03 Telephone lines*...........................................................39 ...■
9.04 Broadband Internet subscribers* .................................36 ...■
9.05 Mobile telephone subscribers*....................................34 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................51 ...■
10.02 Purchasing power parity*.............................................75 ...■
10.03 Extent and effect of taxation......................................101 ...■
10.04 Fuel price levels* .......................................................111 ...■
10.05 Hotel price index* ........................................................43 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................35 ...■
11.02 2ndary education enrollment*......................................34 ...■
11.03 Quality of the educational system................................49 ...■
11.04 Local availability of research and training services.......41 ...■
11.05 Extent of staff training..................................................66 ...■
11.06 Hiring and firing practices.............................................72 ...■
11.07 Ease of hiring foreign labor ........................................108 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................67 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................75 ...■
12.02 Attitude of population toward foreign visitors............128 ...■
12.03 Extension of business trips recommended ...............116 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................14 ...■
13.03 Quality of the natural environment...............................94 ...■
13.04 Total known species*...................................................84 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................12 ...■
14.02 Sports stadiums* .........................................................55 ...■
14.03 Number of international fairs and exhibitions* ............27 ...■

Poland

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Portugal
Key indicators
Population (millions), 2006............................................................................10.5
Surface area (1,000 square kilometers) ........................................................92.0

Gross domestic product (US$ billions), 2006 .............................................194.8
Gross domestic product (PPP, US$) per capita, 2006 ..............................22,937
Real GDP growth (percent), 2006...................................................................1.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................13,802...................6.5...................3.3
Employment (1,000 jobs).......................................................403...................7.7...................1.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................32,697.................15.4...................3.2
Employment (1,000 jobs).......................................................959.................18.4...................1.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................11,282
International tourism receipts (US$ millions), 2006 ...........8,349

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................15 5.1
T&T regulatory framework ..............................................................................14 5.5

Policy rules and regulations..............................................................................21 5.2
Environmental sustainability .............................................................................15 5.4
Safety and security .............................................................................................16 5.9
Health and hygiene .............................................................................................30 6.0
Prioritization of Travel & Tourism .....................................................................27 5.0

T&T business environment and infrastructure ............................................22 4.8
Air transport infrastructure ...............................................................................31 4.2
Ground transport infrastructure .......................................................................24 5.0
Tourism infrastructure ........................................................................................13 6.3
ICT infrastructure ................................................................................................30 4.2
Price competitiveness in the T&T industry.....................................................86 4.4

T&T human, cultural, and natural resources ...............................................11 4.9
Human resources ................................................................................................37 5.3

Education and training.................................................................................34 5.1
Availability of qualified labor ......................................................................39 5.4

Affinity for Travel & Tourism..............................................................................42 5.1
Natural resources ...............................................................................................81 2.9
Cultural resources.................................................................................................2 6.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................54 ...■
1.02 Property rights..............................................................28 ...■
1.03 Business impact of rules on FDI ..................................18 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........18 ...■
1.06 Transparency of government policymaking..................43 ...■
1.07 Time required to start a business*.................................9 ...■
1.08 Cost to start a business* .............................................23 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................29 ...■
2.02 Enforcement of environmental regulation....................33 ...■
2.03 Sustainability of T&T industry development.................18 ...■
2.04 Carbon dioxide emissions* ..........................................77 ...■
2.05 Particulate matter concentration* ................................34 ...■
2.06 Threatened species* ...................................................69 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................23 ...■
3.02 Reliability of police services .........................................32 ...■
3.03 Business costs of crime and violence..........................21 ...■
3.04 Road traffic accidents*.................................................65 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................19 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................50 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............13 ...■
5.02 T&T government expenditure* ....................................23 ...■
5.03 Effectiveness of marketing and branding.....................23 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................33 ...■
6.02 Available seat kilometers*............................................31 ...■
6.03 Departures per 1,000 population*................................25 ...■
6.04 Airport density* ............................................................30 ...■
6.05 Number of operating airlines*......................................22 ...■
6.06 International air transport network ...............................37 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................19 ...■
7.02 Quality of railroad infrastructure...................................28 ...■
7.03 Quality of port infrastructure ........................................38 ...■
7.04 Quality of domestic transport network ........................31 ...■
7.05 Road density*...............................................................32 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................21 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ..........................................3 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................37 ...■
9.02 Internet users* .............................................................42 ...■
9.03 Telephone lines*...........................................................33 ...■
9.04 Broadband Internet subscribers* .................................27 ...■
9.05 Mobile telephone subscribers*....................................12 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................66 ...■
10.02 Purchasing power parity*.............................................95 ...■
10.03 Extent and effect of taxation........................................83 ...■
10.04 Fuel price levels* .........................................................90 ...■
10.05 Hotel price index* ........................................................46 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................19 ...■
11.02 2ndary education enrollment*......................................35 ...■
11.03 Quality of the educational system................................68 ...■
11.04 Local availability of research and training services.......37 ...■
11.05 Extent of staff training..................................................53 ...■
11.06 Hiring and firing practices...........................................122 ...■
11.07 Ease of hiring foreign labor ..........................................11 ...■
11.08 HIV prevalence* ...........................................................72 ...■
11.09 Business impact of HIV/AIDS.......................................26 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................51 ...■
12.02 Attitude of population toward foreign visitors..............25 ...■
12.03 Extension of business trips recommended .................40 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................88 ...■
13.03 Quality of the natural environment...............................31 ...■
13.04 Total known species*...................................................78 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................12 ...■
14.02 Sports stadiums* .........................................................13 ...■
14.03 Number of international fairs and exhibitions* ............17 ...■

Portugal

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Puerto Rico
Key indicators
Population (millions), 2006..............................................................................4.0
Surface area (1,000 square kilometers) ..........................................................9.0

Gross domestic product (US$ billions), 2006 ...............................................86.5
Gross domestic product (PPP, US$) per capita, 2006.....................................n/a
Real GDP growth (percent), 2006...................................................................n/a

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,715...................1.8...................2.2
Employment (1,000 jobs).........................................................26...................2.0...................1.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................6,144...................6.3...................2.3
Employment (1,000 jobs).........................................................87...................6.6...................1.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,722
International tourism receipts (US$ millions), 2006 ...........3,369

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................46 4.3
T&T regulatory framework ..............................................................................40 5.0

Policy rules and regulations..............................................................................15 5.3
Environmental sustainability .............................................................................14 5.4
Safety and security .............................................................................................55 5.2
Health and hygiene .............................................................................................60 4.7
Prioritization of Travel & Tourism .....................................................................52 4.5

T&T business environment and infrastructure ............................................40 4.3
Air transport infrastructure ...............................................................................11 5.1
Ground transport infrastructure .......................................................................29 4.9
Tourism infrastructure ........................................................................................54 3.9
ICT infrastructure ................................................................................................50 3.2
Price competitiveness in the T&T industry.....................................................93 4.3

T&T human, cultural, and natural resources ...............................................80 3.7
Human resources ................................................................................................81 4.8

Education and training.................................................................................79 4.4
Availability of qualified labor ......................................................................70 5.3

Affinity for Travel & Tourism..............................................................................10 6.1
Natural resources .............................................................................................109 2.3
Cultural resources...............................................................................................96 1.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
1,500

2,000

2,500

3,000

3,500

4,000

2_part2A.pag  2/13/08  10:08 PM  Page 294

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



295

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................24 ...■
1.02 Property rights..............................................................21 ...■
1.03 Business impact of rules on FDI ..................................10 ...■
1.04 Visa requirements* ......................................................88 ...■
1.05 Openness of bilateral Air Service Agreements* .........n/a ......
1.06 Transparency of government policymaking..................64 ...■
1.07 Time required to start a business*.................................9 ...■
1.08 Cost to start a business* ...............................................6 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................34 ...■
2.02 Enforcement of environmental regulation....................26 ...■
2.03 Sustainability of T&T industry development.................22 ...■
2.04 Carbon dioxide emissions* ..........................................20 ...■
2.05 Particulate matter concentration* ................................22 ...■
2.06 Threatened species* ...................................................97 ...■
2.07 Environmental treaty ratification*................................n/a ......

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................22 ...■
3.02 Reliability of police services .........................................37 ...■
3.03 Business costs of crime and violence..........................67 ...■
3.04 Road traffic accidents*................................................n/a ......

4th pillar: Health and hygiene
4.01 Physician density*........................................................49 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*............................45 ...■
4.04 Hospital beds*..............................................................62 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............14 ...■
5.02 T&T government expenditure* ....................................42 ...■
5.03 Effectiveness of marketing and branding.....................24 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................19 ...■
6.02 Available seat kilometers*............................................33 ...■
6.03 Departures per 1,000 population*..................................9 ...■
6.04 Airport density* ............................................................10 ...■
6.05 Number of operating airlines*......................................53 ...■
6.06 International air transport network ...............................34 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................29 ...■
7.02 Quality of railroad infrastructure...................................75 ...■
7.03 Quality of port infrastructure ........................................32 ...■
7.04 Quality of domestic transport network ........................64 ...■
7.05 Road density*.................................................................5 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................56 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................38 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................21 ...■
9.02 Internet users* .............................................................61 ...■
9.03 Telephone lines*...........................................................49 ...■
9.04 Broadband Internet subscribers* .................................54 ...■
9.05 Mobile telephone subscribers*....................................63 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................5 ...■
10.02 Purchasing power parity*...........................................105 ...■
10.03 Extent and effect of taxation........................................94 ...■
10.04 Fuel price levels* .........................................................56 ...■
10.05 Hotel price index* ......................................................101 ...■

11th pillar: Human resources
11.01 Primary education enrollment*....................................n/a ......
11.02 2ndary education enrollment*.....................................n/a ......
11.03 Quality of the educational system................................60 ...■
11.04 Local availability of research and training services.......30 ...■
11.05 Extent of staff training..................................................26 ...■
11.06 Hiring and firing practices.............................................85 ...■
11.07 Ease of hiring foreign labor ........................................104 ...■
11.08 HIV prevalence* ...........................................................91 ...■
11.09 Business impact of HIV/AIDS.......................................71 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* .....................................................n/a ......
12.02 Attitude of population toward foreign visitors..............49 ...■
12.03 Extension of business trips recommended .................50 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................107 ...■
13.03 Quality of the natural environment...............................43 ...■
13.04 Total known species*.................................................110 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................54 ...■
14.03 Number of international fairs and exhibitions* ............68 ...■

Puerto Rico

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Qatar
Key indicators
Population (millions), 2006..............................................................................0.9
Surface area (1,000 square kilometers) ........................................................11.0

Gross domestic product (US$ billions), 2006 ...............................................52.7
Gross domestic product (PPP, US$) per capita, 2006 ..............................36,632
Real GDP growth (percent), 2006.................................................................10.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................863...................1.6...................6.1
Employment (1,000 jobs).........................................................11...................2.3...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................6,802.................12.7...................4.7
Employment (1,000 jobs).........................................................62.................13.0...................1.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................962
International tourism receipts (US$ millions), 2006 ..............374

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................37 4.4
T&T regulatory framework ..............................................................................43 4.9

Policy rules and regulations..............................................................................86 4.0
Environmental sustainability .............................................................................69 4.4
Safety and security .............................................................................................10 6.2
Health and hygiene .............................................................................................48 5.3
Prioritization of Travel & Tourism .....................................................................42 4.7

T&T business environment and infrastructure ............................................35 4.5
Air transport infrastructure ...............................................................................23 4.6
Ground transport infrastructure .......................................................................33 4.8
Tourism infrastructure ........................................................................................24 5.2
ICT infrastructure ................................................................................................40 3.6
Price competitiveness in the T&T industry.....................................................89 4.3

T&T human, cultural, and natural resources ...............................................65 3.9
Human resources ................................................................................................23 5.5

Education and training.................................................................................29 5.3
Availability of qualified labor ......................................................................20 5.7

Affinity for Travel & Tourism..............................................................................49 5.0
Natural resources .............................................................................................121 2.2
Cultural resources...............................................................................................45 3.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................100 ...■
1.02 Property rights..............................................................38 ...■
1.03 Business impact of rules on FDI ..................................58 ...■
1.04 Visa requirements* ....................................................120 ...■
1.05 Openness of bilateral Air Service Agreements* ..........51 ...■
1.06 Transparency of government policymaking..................36 ...■
1.07 Time required to start a business*..............................n/a ......
1.08 Cost to start a business*.............................................n/a ......

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................28 ...■
2.02 Enforcement of environmental regulation....................20 ...■
2.03 Sustainability of T&T industry development.................15 ...■
2.04 Carbon dioxide emissions* ........................................126 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* ...................................................41 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................46 ...■
3.02 Reliability of police services .........................................17 ...■
3.03 Business costs of crime and violence..........................12 ...■
3.04 Road traffic accidents*.................................................12 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................45 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................68 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............30 ...■
5.02 T&T government expenditure* ....................................28 ...■
5.03 Effectiveness of marketing and branding.....................58 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................29 ...■
6.02 Available seat kilometers*............................................37 ...■
6.03 Departures per 1,000 population*..................................3 ...■
6.04 Airport density* ............................................................20 ...■
6.05 Number of operating airlines*......................................60 ...■
6.06 International air transport network ...............................29 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................45 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................50 ...■
7.04 Quality of domestic transport network ........................62 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................45 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................22 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................60 ...■
9.02 Internet users* .............................................................37 ...■
9.03 Telephone lines*...........................................................47 ...■
9.04 Broadband Internet subscribers* .................................40 ...■
9.05 Mobile telephone subscribers*....................................16 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................9 ...■
10.02 Purchasing power parity*...........................................129 ...■
10.03 Extent and effect of taxation..........................................3 ...■
10.04 Fuel price levels* ...........................................................7 ...■
10.05 Hotel price index* ......................................................111 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................39 ...■
11.02 2ndary education enrollment*......................................25 ...■
11.03 Quality of the educational system................................24 ...■
11.04 Local availability of research and training services.......55 ...■
11.05 Extent of staff training..................................................46 ...■
11.06 Hiring and firing practices.............................................51 ...■
11.07 Ease of hiring foreign labor ..........................................16 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................17 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................26 ...■
12.02 Attitude of population toward foreign visitors..............87 ...■
12.03 Extension of business trips recommended ...............114 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................123 ...■
13.03 Quality of the natural environment...............................17 ...■
13.04 Total known species*.................................................129 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* ...........................................................2 ...■
14.03 Number of international fairs and exhibitions* ............80 ...■

Qatar

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:08 PM  Page 297

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



298

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Romania
Key indicators
Population (millions), 2006............................................................................21.6
Surface area (1,000 square kilometers) ......................................................238.4

Gross domestic product (US$ billions), 2006 .............................................121.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................10,125
Real GDP growth (percent), 2006...................................................................7.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,100...................2.1...................7.9
Employment (1,000 jobs).......................................................295...................3.4...................2.2

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,953...................5.5...................6.9
Employment (1,000 jobs).......................................................575...................6.6...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,380
International tourism receipts (US$ millions), 2006 ...........1,298

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................69 3.9
T&T regulatory framework ..............................................................................72 4.3

Policy rules and regulations..............................................................................48 4.6
Environmental sustainability .............................................................................51 4.7
Safety and security .............................................................................................75 4.9
Health and hygiene .............................................................................................89 3.8
Prioritization of Travel & Tourism ...................................................................102 3.6

T&T business environment and infrastructure ............................................66 3.6
Air transport infrastructure ...............................................................................88 2.6
Ground transport infrastructure .......................................................................74 3.4
Tourism infrastructure ........................................................................................38 4.4
ICT infrastructure ................................................................................................48 3.2
Price competitiveness in the T&T industry...................................................109 4.1

T&T human, cultural, and natural resources ...............................................73 3.8
Human resources ................................................................................................68 5.0

Education and training.................................................................................58 4.7
Availability of qualified labor ......................................................................84 5.2

Affinity for Travel & Tourism............................................................................101 4.4
Natural resources ...............................................................................................96 2.7
Cultural resources...............................................................................................44 3.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................80 ...■
1.02 Property rights..............................................................84 ...■
1.03 Business impact of rules on FDI ..................................82 ...■
1.04 Visa requirements* ........................................................7 ...■
1.05 Openness of bilateral Air Service Agreements* ..........82 ...■
1.06 Transparency of government policymaking................126 ...■
1.07 Time required to start a business*...............................28 ...■
1.08 Cost to start a business* .............................................30 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................72 ...■
2.02 Enforcement of environmental regulation....................76 ...■
2.03 Sustainability of T&T industry development...............122 ...■
2.04 Carbon dioxide emissions* ..........................................69 ...■
2.05 Particulate matter concentration* ..................................8 ...■
2.06 Threatened species* ...................................................78 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................54 ...■
3.02 Reliability of police services .........................................82 ...■
3.03 Business costs of crime and violence..........................94 ...■
3.04 Road traffic accidents*.................................................80 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................59 ...■
4.02 Access to improved sanitation* ...................................97 ...■
4.03 Access to improved drinking water*..........................113 ...■
4.04 Hospital beds*..............................................................19 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........119 ...■
5.02 T&T government expenditure* ....................................40 ...■
5.03 Effectiveness of marketing and branding...................118 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................95 ...■
6.02 Available seat kilometers*............................................70 ...■
6.03 Departures per 1,000 population*................................74 ...■
6.04 Airport density* ............................................................69 ...■
6.05 Number of operating airlines*......................................49 ...■
6.06 International air transport network ...............................91 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................123 ...■
7.02 Quality of railroad infrastructure...................................57 ...■
7.03 Quality of port infrastructure ........................................99 ...■
7.04 Quality of domestic transport network ........................87 ...■
7.05 Road density*...............................................................32 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................51 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................43 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................79 ...■
9.02 Internet users* .............................................................39 ...■
9.03 Telephone lines*...........................................................63 ...■
9.04 Broadband Internet subscribers* .................................35 ...■
9.05 Mobile telephone subscribers*....................................47 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................82 ...■
10.02 Purchasing power parity*.............................................70 ...■
10.03 Extent and effect of taxation......................................108 ...■
10.04 Fuel price levels* .......................................................102 ...■
10.05 Hotel price index* ........................................................83 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................63 ...■
11.02 2ndary education enrollment*......................................70 ...■
11.03 Quality of the educational system................................58 ...■
11.04 Local availability of research and training services.......49 ...■
11.05 Extent of staff training..................................................84 ...■
11.06 Hiring and firing practices.............................................80 ...■
11.07 Ease of hiring foreign labor ..........................................96 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................49 ...■
11.10 Life expectancy* ..........................................................68 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................101 ...■
12.02 Attitude of population toward foreign visitors..............85 ...■
12.03 Extension of business trips recommended .................87 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................87 ...■
13.03 Quality of the natural environment...............................91 ...■
13.04 Total known species*...................................................73 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* .........................................................46 ...■
14.03 Number of international fairs and exhibitions* ............49 ...■

Romania

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Russian Federation
Key indicators
Population (millions), 2006..........................................................................142.5
Surface area (1,000 square kilometers) .................................................17,098.2

Gross domestic product (US$ billions), 2006 .............................................984.9
Gross domestic product (PPP, US$) per capita, 2006 ..............................12,178
Real GDP growth (percent), 2006...................................................................6.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................13,613...................1.1...................5.6
Employment (1,000 jobs).......................................................684...................1.0 .................–0.3

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................79,784...................6.7...................6.4
Employment (1,000 jobs)....................................................3,913...................5.7...................0.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................20,199
International tourism receipts (US$ millions), 2006 ...........7,025

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................64 4.0
T&T regulatory framework ..............................................................................80 4.2

Policy rules and regulations............................................................................110 3.5
Environmental sustainability ...........................................................................117 3.8
Safety and security ...........................................................................................127 3.2
Health and hygiene ...............................................................................................9 6.7
Prioritization of Travel & Tourism .....................................................................80 4.0

T&T business environment and infrastructure ............................................65 3.6
Air transport infrastructure ...............................................................................33 4.1
Ground transport infrastructure .......................................................................83 3.3
Tourism infrastructure ........................................................................................66 3.3
ICT infrastructure ................................................................................................51 3.1
Price competitiveness in the T&T industry...................................................112 4.0

T&T human, cultural, and natural resources ...............................................39 4.3
Human resources ................................................................................................72 4.9

Education and training.................................................................................55 4.8
Availability of qualified labor ......................................................................91 5.1

Affinity for Travel & Tourism............................................................................111 4.3
Natural resources ...............................................................................................22 4.6
Cultural resources...............................................................................................34 3.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................128 ...■
1.02 Property rights............................................................122 ...■
1.03 Business impact of rules on FDI ................................126 ...■
1.04 Visa requirements* ....................................................107 ...■
1.05 Openness of bilateral Air Service Agreements* ........118 ...■
1.06 Transparency of government policymaking................118 ...■
1.07 Time required to start a business*...............................67 ...■
1.08 Cost to start a business* .............................................24 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................91 ...■
2.02 Enforcement of environmental regulation....................94 ...■
2.03 Sustainability of T&T industry development...............125 ...■
2.04 Carbon dioxide emissions* ........................................109 ...■
2.05 Particulate matter concentration* ................................22 ...■
2.06 Threatened species* .................................................112 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................108 ...■
3.02 Reliability of police services .......................................110 ...■
3.03 Business costs of crime and violence..........................86 ...■
3.04 Road traffic accidents*...............................................121 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................2 ...■
4.02 Access to improved sanitation* ...................................61 ...■
4.03 Access to improved drinking water*............................45 ...■
4.04 Hospital beds*................................................................2 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........125 ...■
5.02 T&T government expenditure* ....................................80 ...■
5.03 Effectiveness of marketing and branding...................120 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................79 ...■
6.02 Available seat kilometers*............................................14 ...■
6.03 Departures per 1,000 population*................................62 ...■
6.04 Airport density* ............................................................68 ...■
6.05 Number of operating airlines*........................................6 ...■
6.06 International air transport network ...............................79 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................106 ...■
7.02 Quality of railroad infrastructure...................................29 ...■
7.03 Quality of port infrastructure ........................................72 ...■
7.04 Quality of domestic transport network ........................96 ...■
7.05 Road density*.............................................................111 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................82 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................48 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................54 ...■
9.02 Internet users* .............................................................59 ...■
9.03 Telephone lines*...........................................................44 ...■
9.04 Broadband Internet subscribers* .................................56 ...■
9.05 Mobile telephone subscribers*....................................45 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................59 ...■
10.02 Purchasing power parity*.............................................69 ...■
10.03 Extent and effect of taxation........................................97 ...■
10.04 Fuel price levels* .........................................................40 ...■
10.05 Hotel price index* ......................................................114 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................67 ...■
11.02 2ndary education enrollment*......................................47 ...■
11.03 Quality of the educational system................................46 ...■
11.04 Local availability of research and training services.......79 ...■
11.05 Extent of staff training..................................................96 ...■
11.06 Hiring and firing practices.............................................15 ...■
11.07 Ease of hiring foreign labor ........................................122 ...■
11.08 HIV prevalence* ...........................................................99 ...■
11.09 Business impact of HIV/AIDS.......................................39 ...■
11.10 Life expectancy* ........................................................100 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................90 ...■
12.02 Attitude of population toward foreign visitors............127 ...■
12.03 Extension of business trips recommended .................51 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................4 ...■
13.02 Nationally protected areas*..........................................66 ...■
13.03 Quality of the natural environment.............................104 ...■
13.04 Total known species*...................................................33 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................10 ...■
14.02 Sports stadiums* .......................................................106 ...■
14.03 Number of international fairs and exhibitions* ............39 ...■

Russian Federation

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Saudi Arabia
Key indicators
Population (millions), 2006............................................................................25.2
Surface area (1,000 square kilometers) ...................................................2,149.7

Gross domestic product (US$ billions), 2006 .............................................349.1
Gross domestic product (PPP, US$) per capita, 2006 ..............................16,505
Real GDP growth (percent), 2006...................................................................4.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................6,913...................1.9...................5.5
Employment (1,000 jobs).......................................................227...................2.6...................3.2

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................29,793...................8.1...................5.3
Employment (1,000 jobs).......................................................738...................8.6...................3.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................8,620
International tourism receipts (US$ millions), 2006 ...........4,961

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................82 3.7
T&T regulatory framework ............................................................................106 3.8

Policy rules and regulations..............................................................................82 4.0
Environmental sustainability ...........................................................................127 3.4
Safety and security .............................................................................................59 5.1
Health and hygiene ...........................................................................................105 2.9
Prioritization of Travel & Tourism .....................................................................98 3.7

T&T business environment and infrastructure ............................................55 3.8
Air transport infrastructure ...............................................................................49 3.5
Ground transport infrastructure .......................................................................60 3.8
Tourism infrastructure ........................................................................................68 3.3
ICT infrastructure ................................................................................................59 2.8
Price competitiveness in the T&T industry.......................................................8 5.5

T&T human, cultural, and natural resources .............................................107 3.4
Human resources ................................................................................................83 4.8

Education and training.................................................................................80 4.3
Availability of qualified labor ......................................................................60 5.3

Affinity for Travel & Tourism............................................................................123 4.0
Natural resources ...............................................................................................44 3.7
Cultural resources.............................................................................................126 1.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................121 ...■
1.02 Property rights..............................................................47 ...■
1.03 Business impact of rules on FDI ................................105 ...■
1.04 Visa requirements* ....................................................112 ...■
1.05 Openness of bilateral Air Service Agreements* ..........74 ...■
1.06 Transparency of government policymaking..................54 ...■
1.07 Time required to start a business*...............................31 ...■
1.08 Cost to start a business* .............................................91 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................106 ...■
2.02 Enforcement of environmental regulation....................84 ...■
2.03 Sustainability of T&T industry development.................70 ...■
2.04 Carbon dioxide emissions* ........................................117 ...■
2.05 Particulate matter concentration* ..............................115 ...■
2.06 Threatened species* ...................................................70 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................83 ...■
3.02 Reliability of police services .........................................46 ...■
3.03 Business costs of crime and violence..........................44 ...■
3.04 Road traffic accidents*.................................................94 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................70 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*..............................................................72 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............76 ...■
5.02 T&T government expenditure* ..................................116 ...■
5.03 Effectiveness of marketing and branding.....................81 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................46 ...■
6.02 Available seat kilometers*............................................27 ...■
6.03 Departures per 1,000 population*................................47 ...■
6.04 Airport density* ............................................................45 ...■
6.05 Number of operating airlines*......................................39 ...■
6.06 International air transport network ...............................59 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................39 ...■
7.02 Quality of railroad infrastructure...................................53 ...■
7.03 Quality of port infrastructure ........................................43 ...■
7.04 Quality of domestic transport network ........................59 ...■
7.05 Road density*...............................................................98 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................54 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................51 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................52 ...■
9.02 Internet users* .............................................................57 ...■
9.03 Telephone lines*...........................................................71 ...■
9.04 Broadband Internet subscribers* .................................68 ...■
9.05 Mobile telephone subscribers*....................................49 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................15 ...■
10.02 Purchasing power parity*.............................................98 ...■
10.03 Extent and effect of taxation..........................................7 ...■
10.04 Fuel price levels* ...........................................................2 ...■
10.05 Hotel price index* ........................................................80 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................111 ...■
11.02 2ndary education enrollment*......................................61 ...■
11.03 Quality of the educational system................................79 ...■
11.04 Local availability of research and training services.......68 ...■
11.05 Extent of staff training..................................................77 ...■
11.06 Hiring and firing practices.............................................60 ...■
11.07 Ease of hiring foreign labor ..........................................90 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................66 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................109 ...■
12.02 Attitude of population toward foreign visitors............125 ...■
12.03 Extension of business trips recommended ...............111 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*............................................5 ...■
13.03 Quality of the natural environment...............................67 ...■
13.04 Total known species*...................................................70 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................101 ...■
14.03 Number of international fairs and exhibitions* ..........105 ...■

Saudi Arabia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Senegal
Key indicators
Population (millions), 2006............................................................................11.9
Surface area (1,000 square kilometers) ......................................................196.7

Gross domestic product (US$ billions), 2006 .................................................9.2
Gross domestic product (PPP, US$) per capita, 2006 ................................1,981
Real GDP growth (percent), 2006...................................................................2.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................334...................3.3...................3.6
Employment (1,000 jobs).........................................................67...................2.7...................1.8

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................783...................7.6...................3.7
Employment (1,000 jobs).......................................................157...................6.3...................1.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................769
International tourism receipts (US$ millions), 2004 ..............212

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................108 3.4
T&T regulatory framework ..............................................................................94 4.0

Policy rules and regulations............................................................................118 3.2
Environmental sustainability .............................................................................52 4.7
Safety and security .............................................................................................52 5.2
Health and hygiene ...........................................................................................104 2.9
Prioritization of Travel & Tourism .....................................................................69 4.2

T&T business environment and infrastructure ..........................................104 2.8
Air transport infrastructure ...............................................................................78 2.7
Ground transport infrastructure .......................................................................94 2.9
Tourism infrastructure ........................................................................................93 2.3
ICT infrastructure ..............................................................................................100 1.9
Price competitiveness in the T&T industry...................................................116 3.9

T&T human, cultural, and natural resources .............................................108 3.4
Human resources ..............................................................................................111 4.1

Education and training...............................................................................118 3.3
Availability of qualified labor ....................................................................104 4.9

Affinity for Travel & Tourism............................................................................115 4.2
Natural resources ...............................................................................................51 3.5
Cultural resources...............................................................................................87 1.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................47 ...■
1.02 Property rights..............................................................96 ...■
1.03 Business impact of rules on FDI ..................................73 ...■
1.04 Visa requirements* ......................................................92 ...■
1.05 Openness of bilateral Air Service Agreements* ..........85 ...■
1.06 Transparency of government policymaking................106 ...■
1.07 Time required to start a business*.............................106 ...■
1.08 Cost to start a business* ...........................................114 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................115 ...■
2.02 Enforcement of environmental regulation..................118 ...■
2.03 Sustainability of T&T industry development.................68 ...■
2.04 Carbon dioxide emissions* ..........................................18 ...■
2.05 Particulate matter concentration* ................................95 ...■
2.06 Threatened species* ...................................................27 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................48 ...■
3.02 Reliability of police services .........................................48 ...■
3.03 Business costs of crime and violence..........................70 ...■
3.04 Road traffic accidents*.................................................83 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................121 ...■
4.02 Access to improved sanitation* ...................................91 ...■
4.03 Access to improved drinking water*..........................102 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............37 ...■
5.02 T&T government expenditure* ....................................53 ...■
5.03 Effectiveness of marketing and branding.....................55 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................56 ...■
6.02 Available seat kilometers*............................................72 ...■
6.03 Departures per 1,000 population*..............................102 ...■
6.04 Airport density* ............................................................90 ...■
6.05 Number of operating airlines*......................................68 ...■
6.06 International air transport network ...............................61 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................96 ...■
7.02 Quality of railroad infrastructure.................................102 ...■
7.03 Quality of port infrastructure ........................................75 ...■
7.04 Quality of domestic transport network ........................66 ...■
7.05 Road density*.............................................................100 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................85 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ......................................106 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................52 ...■
9.02 Internet users* ...........................................................103 ...■
9.03 Telephone lines*.........................................................111 ...■
9.04 Broadband Internet subscribers* .................................85 ...■
9.05 Mobile telephone subscribers*..................................100 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................127 ...■
10.02 Purchasing power parity*.............................................40 ...■
10.03 Extent and effect of taxation........................................93 ...■
10.04 Fuel price levels* .........................................................87 ...■
10.05 Hotel price index* ........................................................60 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................118 ...■
11.02 2ndary education enrollment*....................................120 ...■
11.03 Quality of the educational system................................81 ...■
11.04 Local availability of research and training services.......46 ...■
11.05 Extent of staff training................................................110 ...■
11.06 Hiring and firing practices.............................................54 ...■
11.07 Ease of hiring foreign labor ..........................................39 ...■
11.08 HIV prevalence* ...........................................................93 ...■
11.09 Business impact of HIV/AIDS.......................................83 ...■
11.10 Life expectancy* ........................................................110 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors..............22 ...■
12.03 Extension of business trips recommended ...............108 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................56 ...■
13.03 Quality of the natural environment.............................114 ...■
13.04 Total known species*...................................................41 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................91 ...■
14.03 Number of international fairs and exhibitions* ............73 ...■

Senegal

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Serbia
Key indicators
Population (millions), 2006..............................................................................7.4
Surface area (1,000 square kilometers) ........................................................88.4

Gross domestic product (US$ billions), 2006 ...............................................32.0
Gross domestic product (PPP, US$) per capita, 2006 ................................6,702
Real GDP growth (percent), 2006...................................................................5.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................376...................1.1...................3.6
Employment (1,000 jobs).........................................................21...................1.0...................0.6

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,684...................4.8...................4.9
Employment (1,000 jobs).........................................................91...................4.3...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................469
International tourism receipts (US$ millions), 2006 ..............398

Source : United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................78 3.8
T&T regulatory framework ..............................................................................73 4.3

Policy rules and regulations..............................................................................59 4.4
Environmental sustainability ...........................................................................128 3.3
Safety and security .............................................................................................76 4.9
Health and hygiene .............................................................................................46 5.5
Prioritization of Travel & Tourism ...................................................................114 3.3

T&T business environment and infrastructure ............................................72 3.4
Air transport infrastructure ...............................................................................92 2.5
Ground transport infrastructure .......................................................................86 3.1
Tourism infrastructure ........................................................................................52 3.9
ICT infrastructure ................................................................................................57 2.8
Price competitiveness in the T&T industry.....................................................82 4.4

T&T human, cultural, and natural resources ...............................................88 3.6
Human resources ................................................................................................45 5.1

Education and training.................................................................................70 4.6
Availability of qualified labor ......................................................................22 5.6

Affinity for Travel & Tourism..............................................................................98 4.4
Natural resources .............................................................................................112 2.3
Cultural resources...............................................................................................52 2.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................108 ...■
1.02 Property rights............................................................114 ...■
1.03 Business impact of rules on FDI ................................115 ...■
1.04 Visa requirements* ......................................................60 ...■
1.05 Openness of bilateral Air Service Agreements* .........n/a ......
1.06 Transparency of government policymaking..................73 ...■
1.07 Time required to start a business*...............................49 ...■
1.08 Cost to start a business* .............................................53 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................119 ...■
2.02 Enforcement of environmental regulation..................127 ...■
2.03 Sustainability of T&T industry development...............108 ...■
2.04 Carbon dioxide emissions* .........................................n/a ......
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* ...................................................61 ...■
2.07 Environmental treaty ratification*...............................115 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................52 ...■
3.02 Reliability of police services .........................................70 ...■
3.03 Business costs of crime and violence..........................63 ...■
3.04 Road traffic accidents*................................................n/a ......

4th pillar: Health and hygiene
4.01 Physician density*........................................................51 ...■
4.02 Access to improved sanitation* ...................................61 ...■
4.03 Access to improved drinking water*............................60 ...■
4.04 Hospital beds*..............................................................27 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............79 ...■
5.02 T&T government expenditure* ..................................117 ...■
5.03 Effectiveness of marketing and branding...................108 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................84 ...■
6.02 Available seat kilometers*............................................94 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................92 ...■
6.05 Number of operating airlines*......................................74 ...■
6.06 International air transport network .............................110 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................99 ...■
7.02 Quality of railroad infrastructure...................................82 ...■
7.03 Quality of port infrastructure ........................................78 ...■
7.04 Quality of domestic transport network ......................104 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................64 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................61 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................93 ...■
9.02 Internet users* .............................................................58 ...■
9.03 Telephone lines*..........................................................n/a ......
9.04 Broadband Internet subscribers* .................................46 ...■
9.05 Mobile telephone subscribers*....................................59 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................55 ...■
10.02 Purchasing power parity*.............................................77 ...■
10.03 Extent and effect of taxation........................................40 ...■
10.04 Fuel price levels*.........................................................n/a ......
10.05 Hotel price index* ......................................................109 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................40 ...■
11.02 2ndary education enrollment*......................................85 ...■
11.03 Quality of the educational system................................45 ...■
11.04 Local availability of research and training services.......63 ...■
11.05 Extent of staff training................................................121 ...■
11.06 Hiring and firing practices.............................................25 ...■
11.07 Ease of hiring foreign labor ..........................................51 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................45 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors..............30 ...■
12.03 Extension of business trips recommended .................49 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*.........................................n/a ......
13.03 Quality of the natural environment.............................112 ...■
13.04 Total known species*...................................................91 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................38 ...■
14.03 Number of international fairs and exhibitions* ............64 ...■

Serbia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Singapore
Key indicators
Population (millions), 2006..............................................................................4.4
Surface area (1,000 square kilometers) ..........................................................0.7

Gross domestic product (US$ billions), 2006 .............................................132.2
Gross domestic product (PPP, US$) per capita, 2006 ..............................33,471
Real GDP growth (percent), 2006...................................................................7.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,947...................2.7...................3.5
Employment (1,000 jobs).........................................................66...................2.8...................1.2

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................15,524.................10.7...................4.4
Employment (1,000 jobs).......................................................206...................8.8...................2.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................7,588
International tourism receipts (US$ millions), 2006 ...........7,061

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................16 5.1
T&T regulatory framework ................................................................................7 5.7

Policy rules and regulations................................................................................1 6.2
Environmental sustainability .............................................................................27 5.0
Safety and security ...............................................................................................8 6.2
Health and hygiene .............................................................................................53 5.1
Prioritization of Travel & Tourism .......................................................................5 5.9

T&T business environment and infrastructure ............................................13 5.1
Air transport infrastructure ...............................................................................15 4.9
Ground transport infrastructure .........................................................................1 6.6
Tourism infrastructure ........................................................................................43 4.3
ICT infrastructure ................................................................................................23 4.7
Price competitiveness in the T&T industry.....................................................25 5.2

T&T human, cultural, and natural resources ...............................................37 4.4
Human resources ..................................................................................................1 6.2

Education and training...................................................................................7 6.1
Availability of qualified labor ........................................................................1 6.3

Affinity for Travel & Tourism..............................................................................13 5.8
Natural resources ...............................................................................................98 2.6
Cultural resources...............................................................................................47 3.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................2 ...■
1.02 Property rights................................................................5 ...■
1.03 Business impact of rules on FDI ....................................2 ...■
1.04 Visa requirements* ........................................................1 ...■
1.05 Openness of bilateral Air Service Agreements* ..........28 ...■
1.06 Transparency of government policymaking....................1 ...■
1.07 Time required to start a business*.................................4 ...■
1.08 Cost to start a business* ...............................................6 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................13 ...■
2.02 Enforcement of environmental regulation......................6 ...■
2.03 Sustainability of T&T industry development...................1 ...■
2.04 Carbon dioxide emissions* ........................................112 ...■
2.05 Particulate matter concentration* ................................68 ...■
2.06 Threatened species* ...................................................47 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................85 ...■
3.02 Reliability of police services ...........................................4 ...■
3.03 Business costs of crime and violence..........................10 ...■
3.04 Road traffic accidents*.................................................18 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................68 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................64 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............5 ...■
5.02 T&T government expenditure* ......................................8 ...■
5.03 Effectiveness of marketing and branding.......................3 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................1 ...■
6.02 Available seat kilometers*............................................16 ...■
6.03 Departures per 1,000 population*................................17 ...■
6.04 Airport density* ............................................................87 ...■
6.05 Number of operating airlines*......................................24 ...■
6.06 International air transport network .................................2 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................2 ...■
7.02 Quality of railroad infrastructure.....................................9 ...■
7.03 Quality of port infrastructure ..........................................1 ...■
7.04 Quality of domestic transport network ..........................6 ...■
7.05 Road density*.................................................................2 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................32 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................30 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................19 ...■
9.02 Internet users* .............................................................32 ...■
9.03 Telephone lines*...........................................................30 ...■
9.04 Broadband Internet subscribers* .................................20 ...■
9.05 Mobile telephone subscribers*....................................17 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................33 ...■
10.02 Purchasing power parity*...........................................101 ...■
10.03 Extent and effect of taxation..........................................6 ...■
10.04 Fuel price levels* .........................................................35 ...■
10.05 Hotel price index* ........................................................53 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................36 ...■
11.02 2ndary education enrollment*......................................32 ...■
11.03 Quality of the educational system..................................1 ...■
11.04 Local availability of research and training services.......17 ...■
11.05 Extent of staff training....................................................7 ...■
11.06 Hiring and firing practices...............................................1 ...■
11.07 Ease of hiring foreign labor ............................................7 ...■
11.08 HIV prevalence* ...........................................................63 ...■
11.09 Business impact of HIV/AIDS.......................................35 ...■
11.10 Life expectancy* ............................................................8 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................12 ...■
12.02 Attitude of population toward foreign visitors................4 ...■
12.03 Extension of business trips recommended .................80 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................108 ...■
13.03 Quality of the natural environment...............................12 ...■
13.04 Total known species*...................................................75 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................72 ...■
14.03 Number of international fairs and exhibitions* ............18 ...■

Singapore

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Slovak Republic
Key indicators
Population (millions), 2006..............................................................................5.4
Surface area (1,000 square kilometers) ........................................................49.0

Gross domestic product (US$ billions), 2006 ...............................................55.1
Gross domestic product (PPP, US$) per capita, 2006 ..............................17,913
Real GDP growth (percent), 2006...................................................................8.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,352...................2.0...................2.8
Employment (1,000 jobs).........................................................45...................1.9 .................–1.3

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................10,284.................14.9...................5.5
Employment (1,000 jobs).......................................................309.................13.1...................1.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,612
International tourism receipts (US$ millions), 2006 ...........1,513

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................38 4.4
T&T regulatory framework ..............................................................................33 5.1

Policy rules and regulations..............................................................................31 5.0
Environmental sustainability .............................................................................23 5.1
Safety and security .............................................................................................30 5.7
Health and hygiene .............................................................................................13 6.5
Prioritization of Travel & Tourism ...................................................................117 3.3

T&T business environment and infrastructure ............................................46 3.9
Air transport infrastructure .............................................................................104 2.4
Ground transport infrastructure .......................................................................37 4.6
Tourism infrastructure ........................................................................................28 4.9
ICT infrastructure ................................................................................................42 3.5
Price competitiveness in the T&T industry.....................................................84 4.4

T&T human, cultural, and natural resources ...............................................51 4.2
Human resources ................................................................................................29 5.4

Education and training.................................................................................42 5.0
Availability of qualified labor ......................................................................13 5.8

Affinity for Travel & Tourism..............................................................................77 4.7
Natural resources ...............................................................................................36 4.0
Cultural resources...............................................................................................53 2.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................4 ...■
1.02 Property rights..............................................................52 ...■
1.03 Business impact of rules on FDI ....................................4 ...■
1.04 Visa requirements* ......................................................46 ...■
1.05 Openness of bilateral Air Service Agreements* ..........78 ...■
1.06 Transparency of government policymaking..................41 ...■
1.07 Time required to start a business*...............................56 ...■
1.08 Cost to start a business* .............................................26 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................24 ...■
2.02 Enforcement of environmental regulation....................36 ...■
2.03 Sustainability of T&T industry development...............105 ...■
2.04 Carbon dioxide emissions* ..........................................88 ...■
2.05 Particulate matter concentration* ..................................8 ...■
2.06 Threatened species* ...................................................42 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................5 ...■
3.02 Reliability of police services .........................................72 ...■
3.03 Business costs of crime and violence..........................34 ...■
3.04 Road traffic accidents*...................................................5 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................25 ...■
4.02 Access to improved sanitation* ...................................37 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................18 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........115 ...■
5.02 T&T government expenditure* ....................................92 ...■
5.03 Effectiveness of marketing and branding...................121 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................97 ...■
6.02 Available seat kilometers*............................................95 ...■
6.03 Departures per 1,000 population*................................63 ...■
6.04 Airport density* ............................................................59 ...■
6.05 Number of operating airlines*....................................114 ...■
6.06 International air transport network ...............................88 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................65 ...■
7.02 Quality of railroad infrastructure...................................27 ...■
7.03 Quality of port infrastructure ........................................44 ...■
7.04 Quality of domestic transport network ........................21 ...■
7.05 Road density*...............................................................30 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................40 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................32 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................50 ...■
9.02 Internet users* .............................................................31 ...■
9.03 Telephone lines*...........................................................58 ...■
9.04 Broadband Internet subscribers* .................................39 ...■
9.05 Mobile telephone subscribers*....................................39 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................100 ...■
10.02 Purchasing power parity*.............................................71 ...■
10.03 Extent and effect of taxation........................................10 ...■
10.04 Fuel price levels* .......................................................121 ...■
10.05 Hotel price index* ........................................................95 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................70 ...■
11.02 2ndary education enrollment*......................................44 ...■
11.03 Quality of the educational system................................63 ...■
11.04 Local availability of research and training services.......47 ...■
11.05 Extent of staff training..................................................44 ...■
11.06 Hiring and firing practices.............................................27 ...■
11.07 Ease of hiring foreign labor ..........................................12 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................12 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................60 ...■
12.02 Attitude of population toward foreign visitors............116 ...■
12.03 Extension of business trips recommended .................56 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................16 ...■
13.03 Quality of the natural environment...............................75 ...■
13.04 Total known species*...................................................79 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .........................................................45 ...■
14.03 Number of international fairs and exhibitions* ............56 ...■

Slovak Republic

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Slovenia
Key indicators
Population (millions), 2006..............................................................................2.0
Surface area (1,000 square kilometers) ........................................................20.3

Gross domestic product (US$ billions), 2006 ...............................................38.2
Gross domestic product (PPP, US$) per capita, 2006 ..............................24,571
Real GDP growth (percent), 2006...................................................................5.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,364...................3.3...................2.7
Employment (1,000 jobs).........................................................37...................4.4 .................–0.7

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................5,934.................14.2...................3.9
Employment (1,000 jobs).......................................................137.................16.4...................0.1

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,617
International tourism receipts (US$ millions), 2006 ...........1,885

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................36 4.5
T&T regulatory framework ..............................................................................42 5.0

Policy rules and regulations..............................................................................87 4.0
Environmental sustainability .............................................................................17 5.3
Safety and security .............................................................................................20 5.9
Health and hygiene .............................................................................................36 5.8
Prioritization of Travel & Tourism .....................................................................84 3.9

T&T business environment and infrastructure ............................................33 4.5
Air transport infrastructure ...............................................................................70 2.9
Ground transport infrastructure .......................................................................23 5.1
Tourism infrastructure ........................................................................................20 5.9
ICT infrastructure ................................................................................................26 4.5
Price competitiveness in the T&T industry...................................................102 4.2

T&T human, cultural, and natural resources ...............................................61 4.0
Human resources ................................................................................................35 5.3

Education and training.................................................................................27 5.4
Availability of qualified labor ......................................................................81 5.2

Affinity for Travel & Tourism..............................................................................53 4.9
Natural resources ...............................................................................................76 3.0
Cultural resources...............................................................................................54 2.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................105 ...■
1.02 Property rights..............................................................56 ...■
1.03 Business impact of rules on FDI ................................110 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ........119 ...■
1.06 Transparency of government policymaking..................47 ...■
1.07 Time required to start a business*.............................108 ...■
1.08 Cost to start a business* .............................................48 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................22 ...■
2.02 Enforcement of environmental regulation....................24 ...■
2.03 Sustainability of T&T industry development.................75 ...■
2.04 Carbon dioxide emissions* ..........................................91 ...■
2.05 Particulate matter concentration* ................................42 ...■
2.06 Threatened species* ...................................................33 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................15 ...■
3.02 Reliability of police services .........................................47 ...■
3.03 Business costs of crime and violence..........................22 ...■
3.04 Road traffic accidents*.................................................20 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................44 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................38 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............91 ...■
5.02 T&T government expenditure* ....................................41 ...■
5.03 Effectiveness of marketing and branding.....................92 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................64 ...■
6.02 Available seat kilometers*..........................................115 ...■
6.03 Departures per 1,000 population*................................36 ...■
6.04 Airport density* ............................................................47 ...■
6.05 Number of operating airlines*....................................102 ...■
6.06 International air transport network ...............................74 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................42 ...■
7.02 Quality of railroad infrastructure...................................40 ...■
7.03 Quality of port infrastructure ........................................46 ...■
7.04 Quality of domestic transport network ........................52 ...■
7.05 Road density*.................................................................7 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................36 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ..........................................7 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................35 ...■
9.02 Internet users* .............................................................12 ...■
9.03 Telephone lines*...........................................................28 ...■
9.04 Broadband Internet subscribers* .................................28 ...■
9.05 Mobile telephone subscribers*....................................36 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................95 ...■
10.02 Purchasing power parity*.............................................93 ...■
10.03 Extent and effect of taxation......................................104 ...■
10.04 Fuel price levels* .........................................................97 ...■
10.05 Hotel price index* ........................................................28 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................20 ...■
11.02 2ndary education enrollment*......................................26 ...■
11.03 Quality of the educational system................................43 ...■
11.04 Local availability of research and training services.......35 ...■
11.05 Extent of staff training..................................................37 ...■
11.06 Hiring and firing practices...........................................110 ...■
11.07 Ease of hiring foreign labor ..........................................89 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................23 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................35 ...■
12.02 Attitude of population toward foreign visitors..............75 ...■
12.03 Extension of business trips recommended .................92 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................72 ...■
13.03 Quality of the natural environment...............................21 ...■
13.04 Total known species*...................................................87 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................25 ...■
14.03 Number of international fairs and exhibitions* ............38 ...■

Slovenia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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South Africa
Key indicators
Population (millions), 2006............................................................................47.6
Surface area (1,000 square kilometers) ...................................................1,219.1

Gross domestic product (US$ billions), 2006 .............................................255.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................13,018
Real GDP growth (percent), 2006...................................................................5.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................8,255...................3.3...................4.7
Employment (1,000 jobs).......................................................425...................3.3...................3.3

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................20,993...................8.3...................4.8
Employment (1,000 jobs).......................................................969...................7.5...................3.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................8,396
International tourism receipts (US$ millions), 2006 ...........7,875

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................60 4.1
T&T regulatory framework ..............................................................................70 4.3

Policy rules and regulations..............................................................................36 4.8
Environmental sustainability .............................................................................35 4.9
Safety and security ...........................................................................................123 3.6
Health and hygiene .............................................................................................84 4.0
Prioritization of Travel & Tourism .....................................................................63 4.3

T&T business environment and infrastructure ............................................51 3.8
Air transport infrastructure ...............................................................................40 3.8
Ground transport infrastructure .......................................................................59 3.9
Tourism infrastructure ........................................................................................51 3.9
ICT infrastructure ................................................................................................73 2.5
Price competitiveness in the T&T industry.....................................................29 5.1

T&T human, cultural, and natural resources ...............................................52 4.2
Human resources ..............................................................................................118 3.8

Education and training.................................................................................48 4.9
Availability of qualified labor ....................................................................126 2.7

Affinity for Travel & Tourism..............................................................................45 5.0
Natural resources ...............................................................................................21 4.6
Cultural resources...............................................................................................40 3.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
2,000

4,000

6,000

8,000

10,000

2_part2A.pag  2/13/08  10:08 PM  Page 314

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



315

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................56 ...■
1.02 Property rights..............................................................22 ...■
1.03 Business impact of rules on FDI ..................................79 ...■
1.04 Visa requirements* ......................................................23 ...■
1.05 Openness of bilateral Air Service Agreements* ..........60 ...■
1.06 Transparency of government policymaking..................30 ...■
1.07 Time required to start a business*...............................71 ...■
1.08 Cost to start a business* .............................................41 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................41 ...■
2.02 Enforcement of environmental regulation....................41 ...■
2.03 Sustainability of T&T industry development.................14 ...■
2.04 Carbon dioxide emissions* ..........................................93 ...■
2.05 Particulate matter concentration* ................................34 ...■
2.06 Threatened species* ...................................................99 ...■
2.07 Environmental treaty ratification*.................................28 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................43 ...■
3.02 Reliability of police services .......................................103 ...■
3.03 Business costs of crime and violence........................125 ...■
3.04 Road traffic accidents*...............................................114 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................91 ...■
4.02 Access to improved sanitation* ...................................84 ...■
4.03 Access to improved drinking water*............................75 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............21 ...■
5.02 T&T government expenditure* ..................................120 ...■
5.03 Effectiveness of marketing and branding.....................21 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................22 ...■
6.02 Available seat kilometers*............................................21 ...■
6.03 Departures per 1,000 population*................................58 ...■
6.04 Airport density* ............................................................90 ...■
6.05 Number of operating airlines*......................................28 ...■
6.06 International air transport network ...............................11 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................38 ...■
7.02 Quality of railroad infrastructure...................................41 ...■
7.03 Quality of port infrastructure ........................................48 ...■
7.04 Quality of domestic transport network ........................99 ...■
7.05 Road density*...............................................................56 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................90 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................45 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................46 ...■
9.02 Internet users* .............................................................80 ...■
9.03 Telephone lines*...........................................................87 ...■
9.04 Broadband Internet subscribers* .................................80 ...■
9.05 Mobile telephone subscribers*....................................56 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................71 ...■
10.02 Purchasing power parity*.............................................51 ...■
10.03 Extent and effect of taxation........................................26 ...■
10.04 Fuel price levels* .........................................................62 ...■
10.05 Hotel price index* ........................................................35 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................92 ...■
11.02 2ndary education enrollment*......................................51 ...■
11.03 Quality of the educational system..............................104 ...■
11.04 Local availability of research and training services.......33 ...■
11.05 Extent of staff training..................................................21 ...■
11.06 Hiring and firing practices...........................................128 ...■
11.07 Ease of hiring foreign labor ........................................127 ...■
11.08 HIV prevalence* .........................................................125 ...■
11.09 Business impact of HIV/AIDS.....................................128 ...■
11.10 Life expectancy* ........................................................117 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................69 ...■
12.02 Attitude of population toward foreign visitors..............43 ...■
12.03 Extension of business trips recommended ...................5 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................10 ...■
13.02 Nationally protected areas*..........................................80 ...■
13.03 Quality of the natural environment...............................53 ...■
13.04 Total known species*...................................................24 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................66 ...■
14.03 Number of international fairs and exhibitions* ............32 ...■

South Africa

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Spain
Key indicators
Population (millions), 2006............................................................................43.4
Surface area (1,000 square kilometers) ......................................................505.4

Gross domestic product (US$ billions), 2006 ..........................................1,231.7
Gross domestic product (PPP, US$) per capita, 2006 ..............................27,914
Real GDP growth (percent), 2006...................................................................3.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................94,991...................6.8...................2.2
Employment (1,000 jobs)....................................................1,554...................7.7...................1.3

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................253,395.................18.2...................2.9
Employment (1,000 jobs)....................................................4,046.................20.0...................1.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................58,451
International tourism receipts (US$ millions), 2006 .........51,115

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................5 5.3
T&T regulatory framework ..............................................................................28 5.2

Policy rules and regulations..............................................................................56 4.4
Environmental sustainability .............................................................................33 5.0
Safety and security .............................................................................................58 5.1
Health and hygiene .............................................................................................32 5.9
Prioritization of Travel & Tourism .......................................................................6 5.8

T&T business environment and infrastructure ..............................................5 5.3
Air transport infrastructure .................................................................................8 5.3
Ground transport infrastructure .......................................................................16 5.5
Tourism infrastructure ..........................................................................................1 7.0
ICT infrastructure ................................................................................................28 4.4
Price competitiveness in the T&T industry.....................................................88 4.3

T&T human, cultural, and natural resources .................................................4 5.3
Human resources ................................................................................................31 5.3

Education and training.................................................................................33 5.2
Availability of qualified labor ......................................................................36 5.5

Affinity for Travel & Tourism..............................................................................46 5.0
Natural resources ...............................................................................................32 4.2
Cultural resources.................................................................................................1 6.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................40 ...■
1.02 Property rights..............................................................32 ...■
1.03 Business impact of rules on FDI ..................................59 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........83 ...■
1.06 Transparency of government policymaking..................67 ...■
1.07 Time required to start a business*.............................100 ...■
1.08 Cost to start a business* .............................................66 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................42 ...■
2.02 Enforcement of environmental regulation....................43 ...■
2.03 Sustainability of T&T industry development.................55 ...■
2.04 Carbon dioxide emissions* ..........................................89 ...■
2.05 Particulate matter concentration* ................................48 ...■
2.06 Threatened species* .................................................101 ...■
2.07 Environmental treaty ratification*...................................1 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................107 ...■
3.02 Reliability of police services .........................................22 ...■
3.03 Business costs of crime and violence..........................54 ...■
3.04 Road traffic accidents*.................................................99 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................21 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................52 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............25 ...■
5.02 T&T government expenditure* ....................................21 ...■
5.03 Effectiveness of marketing and branding.....................20 ...■
5.04 T&T fair attendance*......................................................1 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................25 ...■
6.02 Available seat kilometers*..............................................7 ...■
6.03 Departures per 1,000 population*................................26 ...■
6.04 Airport density* ............................................................50 ...■
6.05 Number of operating airlines*........................................7 ...■
6.06 International air transport network ...............................16 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................24 ...■
7.02 Quality of railroad infrastructure...................................19 ...■
7.03 Quality of port infrastructure ........................................25 ...■
7.04 Quality of domestic transport network ........................45 ...■
7.05 Road density*...............................................................23 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..................................................................8 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ..........................................1 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................47 ...■
9.02 Internet users* .............................................................29 ...■
9.03 Telephone lines*...........................................................29 ...■
9.04 Broadband Internet subscribers* .................................24 ...■
9.05 Mobile telephone subscribers*....................................23 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................24 ...■
10.02 Purchasing power parity*...........................................104 ...■
10.03 Extent and effect of taxation........................................71 ...■
10.04 Fuel price levels* .........................................................90 ...■
10.05 Hotel price index* ........................................................55 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................6 ...■
11.02 2ndary education enrollment*........................................3 ...■
11.03 Quality of the educational system................................52 ...■
11.04 Local availability of research and training services.......40 ...■
11.05 Extent of staff training..................................................50 ...■
11.06 Hiring and firing practices...........................................114 ...■
11.07 Ease of hiring foreign labor ..........................................38 ...■
11.08 HIV prevalence* ...........................................................83 ...■
11.09 Business impact of HIV/AIDS.......................................32 ...■
11.10 Life expectancy* ............................................................3 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................56 ...■
12.02 Attitude of population toward foreign visitors..............47 ...■
12.03 Extension of business trips recommended .................39 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................7 ...■
13.02 Nationally protected areas*..........................................71 ...■
13.03 Quality of the natural environment...............................72 ...■
13.04 Total known species*...................................................61 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................2 ...■
14.02 Sports stadiums* .........................................................15 ...■
14.03 Number of international fairs and exhibitions* ..............3 ...■

Spain

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Sri Lanka
Key indicators
Population (millions), 2006............................................................................20.9
Surface area (1,000 square kilometers) ........................................................65.6

Gross domestic product (US$ billions), 2006 ...............................................27.0
Gross domestic product (PPP, US$) per capita, 2006 ................................5,387
Real GDP growth (percent), 2006...................................................................7.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,155...................3.7...................5.4
Employment (1,000 jobs).......................................................240...................3.0...................2.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,028...................9.8...................5.6
Employment (1,000 jobs).......................................................636...................8.0...................2.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................560
International tourism receipts (US$ millions), 2006 ..............410

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................73 3.8
T&T regulatory framework ..............................................................................79 4.2

Policy rules and regulations..............................................................................53 4.5
Environmental sustainability ...........................................................................115 3.8
Safety and security ...........................................................................................104 4.4
Health and hygiene .............................................................................................85 4.0
Prioritization of Travel & Tourism .....................................................................50 4.5

T&T business environment and infrastructure ............................................81 3.2
Air transport infrastructure ...............................................................................81 2.7
Ground transport infrastructure .......................................................................42 4.5
Tourism infrastructure ......................................................................................111 1.8
ICT infrastructure ................................................................................................96 2.0
Price competitiveness in the T&T industry.....................................................26 5.1

T&T human, cultural, and natural resources ...............................................63 4.0
Human resources ................................................................................................62 5.0

Education and training.................................................................................50 4.9
Availability of qualified labor ......................................................................87 5.1

Affinity for Travel & Tourism..............................................................................64 4.8
Natural resources ...............................................................................................49 3.6
Cultural resources...............................................................................................64 2.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................71 ...■
1.02 Property rights..............................................................60 ...■
1.03 Business impact of rules on FDI ..................................39 ...■
1.04 Visa requirements* ......................................................19 ...■
1.05 Openness of bilateral Air Service Agreements* ..........81 ...■
1.06 Transparency of government policymaking..................70 ...■
1.07 Time required to start a business*...............................90 ...■
1.08 Cost to start a business* .............................................48 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................56 ...■
2.02 Enforcement of environmental regulation....................52 ...■
2.03 Sustainability of T&T industry development.................53 ...■
2.04 Carbon dioxide emissions* ..........................................20 ...■
2.05 Particulate matter concentration* ..............................108 ...■
2.06 Threatened species* .................................................124 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................129 ...■
3.02 Reliability of police services .........................................89 ...■
3.03 Business costs of crime and violence..........................83 ...■
3.04 Road traffic accidents*.................................................63 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................96 ...■
4.02 Access to improved sanitation* ...................................54 ...■
4.03 Access to improved drinking water*............................94 ...■
4.04 Hospital beds*..............................................................58 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............28 ...■
5.02 T&T government expenditure* ....................................39 ...■
5.03 Effectiveness of marketing and branding.....................53 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................70 ...■
6.02 Available seat kilometers*............................................58 ...■
6.03 Departures per 1,000 population*................................77 ...■
6.04 Airport density* ............................................................96 ...■
6.05 Number of operating airlines*......................................74 ...■
6.06 International air transport network ...............................50 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................77 ...■
7.02 Quality of railroad infrastructure...................................59 ...■
7.03 Quality of port infrastructure ........................................62 ...■
7.04 Quality of domestic transport network ........................58 ...■
7.05 Road density*...............................................................19 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................99 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ........................................89 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................59 ...■
9.02 Internet users* ...........................................................118 ...■
9.03 Telephone lines*...........................................................90 ...■
9.04 Broadband Internet subscribers* .................................93 ...■
9.05 Mobile telephone subscribers*....................................99 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................118 ...■
10.02 Purchasing power parity*.............................................16 ...■
10.03 Extent and effect of taxation........................................54 ...■
10.04 Fuel price levels* .........................................................26 ...■
10.05 Hotel price index* ........................................................14 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................28 ...■
11.02 2ndary education enrollment*......................................75 ...■
11.03 Quality of the educational system................................55 ...■
11.04 Local availability of research and training services.......67 ...■
11.05 Extent of staff training..................................................51 ...■
11.06 Hiring and firing practices.............................................90 ...■
11.07 Ease of hiring foreign labor ........................................110 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................58 ...■
11.10 Life expectancy* ..........................................................40 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................91 ...■
12.02 Attitude of population toward foreign visitors..............46 ...■
12.03 Extension of business trips recommended .................19 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................32 ...■
13.03 Quality of the natural environment...............................59 ...■
13.04 Total known species*...................................................58 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................30 ...■
14.02 Sports stadiums* .......................................................107 ...■
14.03 Number of international fairs and exhibitions* ............66 ...■

Sri Lanka

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Suriname
Key indicators
Population (millions), 2006..............................................................................0.5
Surface area (1,000 square kilometers) ......................................................163.3

Gross domestic product (US$ billions), 2006 .................................................2.1
Gross domestic product (PPP, US$) per capita, 2006 ................................6,571
Real GDP growth (percent), 2006...................................................................5.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ..................................................................36...................2.0...................4.7
Employment (1,000 jobs)...........................................................3...................1.9...................3.4

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................101...................5.6...................5.2
Employment (1,000 jobs)...........................................................8...................5.1...................3.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................160
International tourism receipts (US$ millions), 2005 ................45

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................95 3.6
T&T regulatory framework ............................................................................110 3.8

Policy rules and regulations............................................................................129 2.8
Environmental sustainability ...........................................................................106 3.9
Safety and security .............................................................................................68 5.0
Health and hygiene .............................................................................................72 4.4
Prioritization of Travel & Tourism ...................................................................125 2.7

T&T business environment and infrastructure ............................................89 3.1
Air transport infrastructure ...............................................................................93 2.5
Ground transport infrastructure .....................................................................117 2.5
Tourism infrastructure ........................................................................................65 3.3
ICT infrastructure ................................................................................................79 2.4
Price competitiveness in the T&T industry.....................................................63 4.7

T&T human, cultural, and natural resources ...............................................68 3.9
Human resources ..............................................................................................101 4.5

Education and training...............................................................................100 4.1
Availability of qualified labor ....................................................................107 4.9

Affinity for Travel & Tourism............................................................................106 4.4
Natural resources ...............................................................................................41 3.8
Cultural resources...............................................................................................50 2.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................104 ...■
1.02 Property rights............................................................101 ...■
1.03 Business impact of rules on FDI ................................122 ...■
1.04 Visa requirements* ......................................................91 ...■
1.05 Openness of bilateral Air Service Agreements* ..........23 ...■
1.06 Transparency of government policymaking................121 ...■
1.07 Time required to start a business*.............................124 ...■
1.08 Cost to start a business* ...........................................119 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................129 ...■
2.02 Enforcement of environmental regulation..................129 ...■
2.03 Sustainability of T&T industry development...............117 ...■
2.04 Carbon dioxide emissions* ..........................................73 ...■
2.05 Particulate matter concentration* ...............................n/a ......
2.06 Threatened species* .....................................................3 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................89 ...■
3.02 Reliability of police services .........................................62 ...■
3.03 Business costs of crime and violence........................109 ...■
3.04 Road traffic accidents*.................................................10 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................101 ...■
4.02 Access to improved sanitation* ...................................47 ...■
4.03 Access to improved drinking water*............................66 ...■
4.04 Hospital beds*..............................................................57 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........118 ...■
5.02 T&T government expenditure* ..................................104 ...■
5.03 Effectiveness of marketing and branding...................111 ...■
5.04 T&T fair attendance*..................................................122 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................128 ...■
6.02 Available seat kilometers*..........................................111 ...■
6.03 Departures per 1,000 population*................................33 ...■
6.04 Airport density* ............................................................20 ...■
6.05 Number of operating airlines*....................................126 ...■
6.06 International air transport network .............................129 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................86 ...■
7.02 Quality of railroad infrastructure.................................106 ...■
7.03 Quality of port infrastructure ......................................112 ...■
7.04 Quality of domestic transport network ......................127 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................25 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................114 ...■
9.02 Internet users* .............................................................96 ...■
9.03 Telephone lines*...........................................................67 ...■
9.04 Broadband Internet subscribers* .................................76 ...■
9.05 Mobile telephone subscribers*....................................58 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................85 ...■
10.02 Purchasing power parity*.............................................43 ...■
10.03 Extent and effect of taxation......................................114 ...■
10.04 Fuel price levels*.........................................................n/a ......
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ....................................51 ...■
11.02 2ndary education enrollment*......................................64 ...■
11.03 Quality of the educational system..............................121 ...■
11.04 Local availability of research and training services.....122 ...■
11.05 Extent of staff training................................................111 ...■
11.06 Hiring and firing practices...........................................129 ...■
11.07 Ease of hiring foreign labor ..........................................52 ...■
11.08 HIV prevalence* .........................................................111 ...■
11.09 Business impact of HIV/AIDS.....................................105 ...■
11.10 Life expectancy* ..........................................................86 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................87 ...■
12.02 Attitude of population toward foreign visitors..............99 ...■
12.03 Extension of business trips recommended ...............106 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*..........................................53 ...■
13.03 Quality of the natural environment...............................33 ...■
13.04 Total known species*...................................................31 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .........................................................27 ...■
14.03 Number of international fairs and exhibitions*............n/a ......

Suriname

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Sweden
Key indicators
Population (millions), 2006..............................................................................9.1
Surface area (1,000 square kilometers) ......................................................450.3

Gross domestic product (US$ billions), 2006 .............................................384.4
Gross domestic product (PPP, US$) per capita, 2006 ..............................34,735
Real GDP growth (percent), 2006...................................................................4.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................11,566...................2.6...................2.6
Employment (1,000 jobs).......................................................123...................2.8...................0.6

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................34,930...................8.0...................2.8
Employment (1,000 jobs).......................................................366...................8.4...................0.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,270
International tourism receipts (US$ millions), 2006 ...........9,081

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................8 5.3
T&T regulatory framework ................................................................................9 5.6

Policy rules and regulations..............................................................................10 5.4
Environmental sustainability ...............................................................................1 6.1
Safety and security .............................................................................................13 6.1
Health and hygiene .............................................................................................21 6.3
Prioritization of Travel & Tourism .....................................................................71 4.2

T&T business environment and infrastructure ............................................15 5.0
Air transport infrastructure ...............................................................................14 5.0
Ground transport infrastructure .......................................................................12 5.8
Tourism infrastructure ........................................................................................26 5.0
ICT infrastructure ..................................................................................................3 5.9
Price competitiveness in the T&T industry...................................................123 3.6

T&T human, cultural, and natural resources .................................................8 5.2
Human resources ................................................................................................15 5.7

Education and training...................................................................................5 6.1
Availability of qualified labor ......................................................................63 5.3

Affinity for Travel & Tourism..............................................................................82 4.6
Natural resources ...............................................................................................39 3.9
Cultural resources.................................................................................................3 6.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................5 ...■
1.02 Property rights................................................................9 ...■
1.03 Business impact of rules on FDI ....................................9 ...■
1.04 Visa requirements* ......................................................30 ...■
1.05 Openness of bilateral Air Service Agreements* ..........75 ...■
1.06 Transparency of government policymaking....................7 ...■
1.07 Time required to start a business*...............................31 ...■
1.08 Cost to start a business* ...............................................4 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................3 ...■
2.02 Enforcement of environmental regulation......................3 ...■
2.03 Sustainability of T&T industry development.................31 ...■
2.04 Carbon dioxide emissions* ..........................................83 ...■
2.05 Particulate matter concentration* ..................................3 ...■
2.06 Threatened species* ...................................................14 ...■
2.07 Environmental treaty ratification*...................................1 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................18 ...■
3.02 Reliability of police services .........................................21 ...■
3.03 Business costs of crime and violence..........................16 ...■
3.04 Road traffic accidents*.................................................40 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................19 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................34 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............88 ...■
5.02 T&T government expenditure* ....................................90 ...■
5.03 Effectiveness of marketing and branding.....................74 ...■
5.04 T&T fair attendance*....................................................32 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................17 ...■
6.02 Available seat kilometers*............................................42 ...■
6.03 Departures per 1,000 population*................................22 ...■
6.04 Airport density* ..............................................................9 ...■
6.05 Number of operating airlines*......................................22 ...■
6.06 International air transport network ...............................17 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................17 ...■
7.02 Quality of railroad infrastructure...................................10 ...■
7.03 Quality of port infrastructure ..........................................9 ...■
7.04 Quality of domestic transport network ..........................7 ...■
7.05 Road density*...............................................................27 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................22 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................36 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................3 ...■
9.02 Internet users* ...............................................................3 ...■
9.03 Telephone lines*.............................................................6 ...■
9.04 Broadband Internet subscribers* ...................................8 ...■
9.05 Mobile telephone subscribers*....................................24 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................28 ...■
10.02 Purchasing power parity*...........................................122 ...■
10.03 Extent and effect of taxation......................................125 ...■
10.04 Fuel price levels* .......................................................122 ...■
10.05 Hotel price index* ........................................................79 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................38 ...■
11.02 2ndary education enrollment*......................................18 ...■
11.03 Quality of the educational system................................16 ...■
11.04 Local availability of research and training services.........4 ...■
11.05 Extent of staff training....................................................3 ...■
11.06 Hiring and firing practices...........................................118 ...■
11.07 Ease of hiring foreign labor ..........................................71 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.........................................5 ...■
11.10 Life expectancy* ............................................................3 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................58 ...■
12.02 Attitude of population toward foreign visitors..............20 ...■
12.03 Extension of business trips recommended ...............120 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................15 ...■
13.02 Nationally protected areas*..........................................61 ...■
13.03 Quality of the natural environment.................................5 ...■
13.04 Total known species*...................................................95 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................11 ...■
14.02 Sports stadiums* .........................................................17 ...■
14.03 Number of international fairs and exhibitions* ............15 ...■

Sweden

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Switzerland
Key indicators
Population (millions), 2006..............................................................................7.3
Surface area (1,000 square kilometers) ........................................................41.3

Gross domestic product (US$ billions), 2006 .............................................388.0
Gross domestic product (PPP, US$) per capita, 2006 ..............................38,706
Real GDP growth (percent), 2006...................................................................3.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................25,896...................6.3...................2.1
Employment (1,000 jobs).......................................................361...................8.3...................1.5

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................60,964.................14.8...................2.0
Employment (1,000 jobs).......................................................815.................18.7...................1.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................7,863
International tourism receipts (US$ millions), 2006 .........11,843

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................1 5.6
T&T regulatory framework ................................................................................1 5.9

Policy rules and regulations..............................................................................23 5.2
Environmental sustainability ...............................................................................2 5.9
Safety and security ...............................................................................................6 6.3
Health and hygiene .............................................................................................15 6.5
Prioritization of Travel & Tourism .......................................................................7 5.8

T&T business environment and infrastructure ..............................................2 5.5
Air transport infrastructure ...............................................................................19 4.7
Ground transport infrastructure .........................................................................5 6.6
Tourism infrastructure ..........................................................................................7 6.7
ICT infrastructure ..................................................................................................4 5.9
Price competitiveness in the T&T industry...................................................118 3.9

T&T human, cultural, and natural resources .................................................3 5.4
Human resources ..................................................................................................2 6.2

Education and training...................................................................................4 6.1
Availability of qualified labor ........................................................................3 6.2

Affinity for Travel & Tourism..............................................................................40 5.1
Natural resources ...............................................................................................23 4.5
Cultural resources.................................................................................................9 5.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................27 ...■
1.02 Property rights................................................................3 ...■
1.03 Business impact of rules on FDI ..................................17 ...■
1.04 Visa requirements* ......................................................85 ...■
1.05 Openness of bilateral Air Service Agreements* ..........63 ...■
1.06 Transparency of government policymaking....................4 ...■
1.07 Time required to start a business*...............................43 ...■
1.08 Cost to start a business* .............................................16 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .........................7 ...■
2.02 Enforcement of environmental regulation......................4 ...■
2.03 Sustainability of T&T industry development.................16 ...■
2.04 Carbon dioxide emissions* ..........................................77 ...■
2.05 Particulate matter concentration* ................................30 ...■
2.06 Threatened species* .....................................................8 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................38 ...■
3.02 Reliability of police services ...........................................5 ...■
3.03 Business costs of crime and violence..........................11 ...■
3.04 Road traffic accidents*.................................................31 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................10 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................29 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............42 ...■
5.02 T&T government expenditure* ....................................18 ...■
5.03 Effectiveness of marketing and branding.....................22 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................12 ...■
6.02 Available seat kilometers*............................................26 ...■
6.03 Departures per 1,000 population*................................16 ...■
6.04 Airport density* ............................................................54 ...■
6.05 Number of operating airlines*......................................10 ...■
6.06 International air transport network ...............................13 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................3 ...■
7.02 Quality of railroad infrastructure.....................................1 ...■
7.03 Quality of port infrastructure ........................................18 ...■
7.04 Quality of domestic transport network ..........................1 ...■
7.05 Road density*...............................................................10 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................10 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ..........................................5 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................8 ...■
9.02 Internet users* .............................................................13 ...■
9.03 Telephone lines*.............................................................1 ...■
9.04 Broadband Internet subscribers* ...................................4 ...■
9.05 Mobile telephone subscribers*....................................26 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................72 ...■
10.02 Purchasing power parity*...........................................124 ...■
10.03 Extent and effect of taxation........................................14 ...■
10.04 Fuel price levels* .......................................................118 ...■
10.05 Hotel price index* ........................................................96 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................58 ...■
11.02 2ndary education enrollment*......................................46 ...■
11.03 Quality of the educational system..................................3 ...■
11.04 Local availability of research and training services.........1 ...■
11.05 Extent of staff training....................................................2 ...■
11.06 Hiring and firing practices...............................................2 ...■
11.07 Ease of hiring foreign labor ..........................................23 ...■
11.08 HIV prevalence* ...........................................................72 ...■
11.09 Business impact of HIV/AIDS.......................................27 ...■
11.10 Life expectancy* ............................................................3 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................57 ...■
12.02 Attitude of population toward foreign visitors..............37 ...■
12.03 Extension of business trips recommended .................11 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................12 ...■
13.03 Quality of the natural environment...............................10 ...■
13.04 Total known species*...................................................90 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .........................................................16 ...■
14.03 Number of international fairs and exhibitions* ............13 ...■

Switzerland

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Syria
Key indicators
Population (millions), 2006............................................................................19.5
Surface area (1,000 square kilometers) ......................................................185.2

Gross domestic product (US$ billions), 2006 ...............................................34.9
Gross domestic product (PPP, US$) per capita, 2006 ................................4,324
Real GDP growth (percent), 2006...................................................................4.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,662...................5.9...................5.1
Employment (1,000 jobs).......................................................476...................6.7...................5.8

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,810.................13.4...................4.7
Employment (1,000 jobs)....................................................1,017.................14.2...................5.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................4,422
International tourism receipts (US$ millions), 2006 ...........2,025

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................94 3.6
T&T regulatory framework ..............................................................................74 4.3

Policy rules and regulations............................................................................115 3.3
Environmental sustainability .............................................................................98 4.0
Safety and security .............................................................................................22 5.8
Health and hygiene .............................................................................................74 4.3
Prioritization of Travel & Tourism .....................................................................88 3.8

T&T business environment and infrastructure ............................................97 2.9
Air transport infrastructure ...............................................................................95 2.5
Ground transport infrastructure .......................................................................70 3.6
Tourism infrastructure ......................................................................................104 2.0
ICT infrastructure ................................................................................................98 2.0
Price competitiveness in the T&T industry.....................................................66 4.7

T&T human, cultural, and natural resources ...............................................95 3.6
Human resources ................................................................................................97 4.6

Education and training.................................................................................97 4.1
Availability of qualified labor ......................................................................95 5.1

Affinity for Travel & Tourism..............................................................................27 5.4
Natural resources .............................................................................................123 2.1
Cultural resources...............................................................................................77 2.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................127 ...■
1.02 Property rights..............................................................31 ...■
1.03 Business impact of rules on FDI ................................112 ...■
1.04 Visa requirements* ....................................................124 ...■
1.05 Openness of bilateral Air Service Agreements* ..........85 ...■
1.06 Transparency of government policymaking................112 ...■
1.07 Time required to start a business*...............................94 ...■
1.08 Cost to start a business* ...........................................101 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................100 ...■
2.02 Enforcement of environmental regulation....................87 ...■
2.03 Sustainability of T&T industry development.................72 ...■
2.04 Carbon dioxide emissions* ..........................................56 ...■
2.05 Particulate matter concentration* ................................99 ...■
2.06 Threatened species* ...................................................74 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................3 ...■
3.02 Reliability of police services .........................................84 ...■
3.03 Business costs of crime and violence............................1 ...■
3.04 Road traffic accidents*.................................................74 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................69 ...■
4.02 Access to improved sanitation* ...................................58 ...■
4.03 Access to improved drinking water*............................60 ...■
4.04 Hospital beds*..............................................................91 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............46 ...■
5.02 T&T government expenditure* ....................................66 ...■
5.03 Effectiveness of marketing and branding.....................84 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................77 ...■
6.02 Available seat kilometers*............................................80 ...■
6.03 Departures per 1,000 population*................................94 ...■
6.04 Airport density* ..........................................................113 ...■
6.05 Number of operating airlines*......................................48 ...■
6.06 International air transport network ...............................97 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................70 ...■
7.02 Quality of railroad infrastructure...................................60 ...■
7.03 Quality of port infrastructure ........................................96 ...■
7.04 Quality of domestic transport network ........................68 ...■
7.05 Road density*...............................................................42 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................94 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................109 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................113 ...■
9.02 Internet users* .............................................................91 ...■
9.03 Telephone lines*...........................................................70 ...■
9.04 Broadband Internet subscribers* ...............................104 ...■
9.05 Mobile telephone subscribers*..................................103 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................42 ...■
10.02 Purchasing power parity*...........................................128 ...■
10.03 Extent and effect of taxation........................................42 ...■
10.04 Fuel price levels* ...........................................................4 ...■
10.05 Hotel price index* ........................................................18 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................50 ...■
11.02 2ndary education enrollment*......................................94 ...■
11.03 Quality of the educational system..............................102 ...■
11.04 Local availability of research and training services.......99 ...■
11.05 Extent of staff training................................................101 ...■
11.06 Hiring and firing practices.............................................93 ...■
11.07 Ease of hiring foreign labor ........................................117 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................10 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................30 ...■
12.02 Attitude of population toward foreign visitors..............55 ...■
12.03 Extension of business trips recommended .................18 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................111 ...■
13.03 Quality of the natural environment...............................99 ...■
13.04 Total known species*.................................................101 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................38 ...■
14.02 Sports stadiums* .......................................................100 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Syria

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Taiwan, China
Key indicators
Population (millions), 2006............................................................................22.7
Surface area (1,000 square kilometers) ........................................................36.2

Gross domestic product (US$ billions), 2006 .............................................364.6
Gross domestic product (PPP, US$) per capita, 2006 ..............................30,687
Real GDP growth (percent), 2006...................................................................4.7

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................4,564...................1.2...................2.8
Employment (1,000 jobs).......................................................169...................1.6...................0.1

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................17,541...................4.5...................3.8
Employment (1,000 jobs).......................................................530...................5.2...................0.8

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,520
International tourism receipts (US$ millions), 2006 ...........5,120

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................52 4.2
T&T regulatory framework ..............................................................................69 4.3

Policy rules and regulations..............................................................................39 4.8
Environmental sustainability .............................................................................75 4.3
Safety and security .............................................................................................49 5.3
Health and hygiene ...........................................................................................101 3.2
Prioritization of Travel & Tourism .....................................................................79 4.0

T&T business environment and infrastructure ............................................29 4.6
Air transport infrastructure ...............................................................................41 3.8
Ground transport infrastructure .......................................................................13 5.8
Tourism infrastructure ........................................................................................74 3.1
ICT infrastructure ................................................................................................10 5.4
Price competitiveness in the T&T industry.....................................................30 5.1

T&T human, cultural, and natural resources ...............................................79 3.7
Human resources ................................................................................................13 5.7

Education and training.................................................................................19 5.8
Availability of qualified labor ......................................................................25 5.6

Affinity for Travel & Tourism..............................................................................73 4.7
Natural resources .............................................................................................103 2.4
Cultural resources...............................................................................................78 2.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................45 ...■
1.02 Property rights..............................................................39 ...■
1.03 Business impact of rules on FDI ..................................48 ...■
1.04 Visa requirements* ......................................................87 ...■
1.05 Openness of bilateral Air Service Agreements* .........n/a ......
1.06 Transparency of government policymaking..................25 ...■
1.07 Time required to start a business*.............................101 ...■
1.08 Cost to start a business* .............................................25 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................20 ...■
2.02 Enforcement of environmental regulation....................23 ...■
2.03 Sustainability of T&T industry development.................51 ...■
2.04 Carbon dioxide emissions* .........................................n/a ......
2.05 Particulate matter concentration* ................................90 ...■
2.06 Threatened species* .................................................109 ...■
2.07 Environmental treaty ratification*................................n/a ......

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................63 ...■
3.02 Reliability of police services .........................................38 ...■
3.03 Business costs of crime and violence..........................28 ...■
3.04 Road traffic accidents*................................................n/a ......

4th pillar: Health and hygiene
4.01 Physician density*........................................................66 ...■
4.02 Access to improved sanitation* ..................................n/a ......
4.03 Access to improved drinking water*...........................n/a ......
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............80 ...■
5.02 T&T government expenditure* ..................................105 ...■
5.03 Effectiveness of marketing and branding.....................75 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................30 ...■
6.02 Available seat kilometers*............................................23 ...■
6.03 Departures per 1,000 population*...............................n/a ......
6.04 Airport density* ............................................................56 ...■
6.05 Number of operating airlines*......................................57 ...■
6.06 International air transport network ...............................46 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................15 ...■
7.02 Quality of railroad infrastructure...................................13 ...■
7.03 Quality of port infrastructure ........................................19 ...■
7.04 Quality of domestic transport network ........................30 ...■
7.05 Road density*..............................................................n/a ......

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................97 ...■
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ........................................12 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................17 ...■
9.02 Internet users* .............................................................11 ...■
9.03 Telephone lines*.............................................................5 ...■
9.04 Broadband Internet subscribers* .................................16 ...■
9.05 Mobile telephone subscribers*....................................27 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................13 ...■
10.02 Purchasing power parity*.............................................64 ...■
10.03 Extent and effect of taxation........................................24 ...■
10.04 Fuel price levels* .........................................................46 ...■
10.05 Hotel price index* ........................................................84 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ......................................3 ...■
11.02 2ndary education enrollment*......................................27 ...■
11.03 Quality of the educational system................................18 ...■
11.04 Local availability of research and training services.......20 ...■
11.05 Extent of staff training..................................................19 ...■
11.06 Hiring and firing practices.............................................30 ...■
11.07 Ease of hiring foreign labor ..........................................91 ...■
11.08 HIV prevalence* ...........................................................48 ...■
11.09 Business impact of HIV/AIDS.......................................55 ...■
11.10 Life expectancy* ..........................................................36 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................79 ...■
12.02 Attitude of population toward foreign visitors..............63 ...■
12.03 Extension of business trips recommended .................65 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................82 ...■
13.03 Quality of the natural environment.............................102 ...■
13.04 Total known species*...................................................63 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................69 ...■
14.03 Number of international fairs and exhibitions* ............34 ...■

Taiwan, China

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Tajikistan
Key indicators
Population (millions), 2006..............................................................................6.6
Surface area (1,000 square kilometers) ......................................................142.6

Gross domestic product (US$ billions), 2006 .................................................2.8
Gross domestic product (PPP, US$) per capita, 2006 ................................1,494
Real GDP growth (percent), 2006...................................................................7.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2001..........................4
International tourism receipts (US$ millions), 2006 ..................2

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................114 3.2
T&T regulatory framework ............................................................................102 3.9

Policy rules and regulations............................................................................108 3.6
Environmental sustainability .............................................................................97 4.0
Safety and security .............................................................................................63 5.0
Health and hygiene .............................................................................................88 3.8
Prioritization of Travel & Tourism ...................................................................116 3.3

T&T business environment and infrastructure ..........................................126 2.4
Air transport infrastructure .............................................................................121 2.0
Ground transport infrastructure .....................................................................110 2.7
Tourism infrastructure ......................................................................................128 1.1
ICT infrastructure ..............................................................................................118 1.6
Price competitiveness in the T&T industry.....................................................65 4.7

T&T human, cultural, and natural resources .............................................111 3.4
Human resources ................................................................................................87 4.8

Education and training.................................................................................90 4.2
Availability of qualified labor ......................................................................57 5.3

Affinity for Travel & Tourism..............................................................................91 4.5
Natural resources ...............................................................................................56 3.2
Cultural resources.............................................................................................130 1.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................118 ...■
1.02 Property rights..............................................................80 ...■
1.03 Business impact of rules on FDI ................................108 ...■
1.04 Visa requirements* ....................................................104 ...■
1.05 Openness of bilateral Air Service Agreements* .........n/a ......
1.06 Transparency of government policymaking..................99 ...■
1.07 Time required to start a business*.............................102 ...■
1.08 Cost to start a business* .............................................94 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................105 ...■
2.02 Enforcement of environmental regulation....................69 ...■
2.03 Sustainability of T&T industry development.................73 ...■
2.04 Carbon dioxide emissions* ..........................................22 ...■
2.05 Particulate matter concentration* ................................76 ...■
2.06 Threatened species* ...................................................63 ...■
2.07 Environmental treaty ratification*...............................125 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................105 ...■
3.02 Reliability of police services .........................................67 ...■
3.03 Business costs of crime and violence..........................76 ...■
3.04 Road traffic accidents*.................................................19 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................54 ...■
4.02 Access to improved sanitation* ...................................97 ...■
4.03 Access to improved drinking water*..........................111 ...■
4.04 Hospital beds*..............................................................25 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............73 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................96 ...■
5.04 T&T fair attendance*..................................................128 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................119 ...■
6.02 Available seat kilometers*..........................................108 ...■
6.03 Departures per 1,000 population*................................87 ...■
6.04 Airport density* ..........................................................107 ...■
6.05 Number of operating airlines*......................................82 ...■
6.06 International air transport network .............................122 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................112 ...■
7.02 Quality of railroad infrastructure...................................55 ...■
7.03 Quality of port infrastructure ......................................130 ...■
7.04 Quality of domestic transport network ........................91 ...■
7.05 Road density*...............................................................68 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................104 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................98 ...■
9.02 Internet users* ...........................................................129 ...■
9.03 Telephone lines*.........................................................104 ...■
9.04 Broadband Internet subscribers* ...............................117 ...■
9.05 Mobile telephone subscribers*..................................126 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................112 ...■
10.02 Purchasing power parity*.............................................19 ...■
10.03 Extent and effect of taxation........................................96 ...■
10.04 Fuel price levels* .........................................................49 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ....................................26 ...■
11.02 2ndary education enrollment*......................................77 ...■
11.03 Quality of the educational system..............................109 ...■
11.04 Local availability of research and training services.....121 ...■
11.05 Extent of staff training................................................102 ...■
11.06 Hiring and firing practices.............................................21 ...■
11.07 Ease of hiring foreign labor ..........................................59 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.......................................98 ...■
11.10 Life expectancy* ........................................................103 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................121 ...■
12.02 Attitude of population toward foreign visitors..............61 ...■
12.03 Extension of business trips recommended .................21 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................29 ...■
13.03 Quality of the natural environment...............................22 ...■
13.04 Total known species*...................................................91 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .......................................................127 ...■
14.03 Number of international fairs and exhibitions*............n/a ......

Tajikistan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Tanzania
Key indicators
Population (millions), 2006............................................................................39.0
Surface area (1,000 square kilometers) ......................................................945.1

Gross domestic product (US$ billions), 2006 ...............................................12.8
Gross domestic product (PPP, US$) per capita, 2006 ...................................806
Real GDP growth (percent), 2006...................................................................6.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................581...................4.1...................4.6
Employment (1,000 jobs).......................................................291...................3.2...................2.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,329...................9.4...................4.6
Employment (1,000 jobs).......................................................680...................7.4...................2.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................590
International tourism receipts (US$ millions), 2006 ..............914

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................88 3.7
T&T regulatory framework ..............................................................................89 4.1

Policy rules and regulations..............................................................................79 4.1
Environmental sustainability .............................................................................29 5.0
Safety and security ...........................................................................................105 4.3
Health and hygiene ...........................................................................................119 2.1
Prioritization of Travel & Tourism .....................................................................33 4.9

T&T business environment and infrastructure ..........................................117 2.7
Air transport infrastructure .............................................................................107 2.3
Ground transport infrastructure .......................................................................93 2.9
Tourism infrastructure ......................................................................................115 1.7
ICT infrastructure ..............................................................................................115 1.6
Price competitiveness in the T&T industry.....................................................56 4.8

T&T human, cultural, and natural resources ...............................................48 4.2
Human resources ..............................................................................................119 3.7

Education and training...............................................................................112 3.5
Availability of qualified labor ....................................................................123 4.0

Affinity for Travel & Tourism..............................................................................28 5.3
Natural resources .................................................................................................1 6.1
Cultural resources...............................................................................................97 1.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................50 ...■
1.02 Property rights..............................................................94 ...■
1.03 Business impact of rules on FDI ..................................42 ...■
1.04 Visa requirements* ......................................................67 ...■
1.05 Openness of bilateral Air Service Agreements* ........106 ...■
1.06 Transparency of government policymaking..................37 ...■
1.07 Time required to start a business*...............................67 ...■
1.08 Cost to start a business* .............................................99 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................63 ...■
2.02 Enforcement of environmental regulation....................49 ...■
2.03 Sustainability of T&T industry development.................17 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ................................38 ...■
2.06 Threatened species* ...................................................98 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................71 ...■
3.02 Reliability of police services .........................................83 ...■
3.03 Business costs of crime and violence..........................88 ...■
3.04 Road traffic accidents*...............................................109 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................128 ...■
4.02 Access to improved sanitation* .................................100 ...■
4.03 Access to improved drinking water*..........................106 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............33 ...■
5.02 T&T government expenditure* ....................................26 ...■
5.03 Effectiveness of marketing and branding.....................36 ...■
5.04 T&T fair attendance*....................................................45 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................103 ...■
6.02 Available seat kilometers*............................................85 ...■
6.03 Departures per 1,000 population*..............................112 ...■
6.04 Airport density* ..........................................................103 ...■
6.05 Number of operating airlines*......................................79 ...■
6.06 International air transport network ...............................86 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................87 ...■
7.02 Quality of railroad infrastructure...................................69 ...■
7.03 Quality of port infrastructure ........................................92 ...■
7.04 Quality of domestic transport network ........................95 ...■
7.05 Road density*...............................................................95 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................101 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................124 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................91 ...■
9.02 Internet users* ...........................................................119 ...■
9.03 Telephone lines*.........................................................125 ...■
9.04 Broadband Internet subscribers* ...............................120 ...■
9.05 Mobile telephone subscribers*..................................110 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................75 ...■
10.02 Purchasing power parity*.............................................50 ...■
10.03 Extent and effect of taxation........................................62 ...■
10.04 Fuel price levels* .........................................................78 ...■
10.05 Hotel price index* ........................................................44 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................71 ...■
11.02 2ndary education enrollment*....................................129 ...■
11.03 Quality of the educational system................................86 ...■
11.04 Local availability of research and training services.......81 ...■
11.05 Extent of staff training..................................................92 ...■
11.06 Hiring and firing practices.............................................77 ...■
11.07 Ease of hiring foreign labor ..........................................80 ...■
11.08 HIV prevalence* .........................................................121 ...■
11.09 Business impact of HIV/AIDS.....................................124 ...■
11.10 Life expectancy* ........................................................120 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................19 ...■
12.02 Attitude of population toward foreign visitors..............74 ...■
12.03 Extension of business trips recommended .................67 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................10 ...■
13.02 Nationally protected areas*............................................4 ...■
13.03 Quality of the natural environment...............................54 ...■
13.04 Total known species*...................................................12 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .......................................................110 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Tanzania

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Thailand
Key indicators
Population (millions), 2006............................................................................64.8
Surface area (1,000 square kilometers) ......................................................513.1

Gross domestic product (US$ billions), 2006 .............................................206.3
Gross domestic product (PPP, US$) per capita, 2006 ................................9,193
Real GDP growth (percent), 2006...................................................................5.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................15,903...................6.7...................4.8
Employment (1,000 jobs)....................................................1,946...................5.3...................1.0

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................35,241.................14.9...................5.2
Employment (1,000 jobs)....................................................4,110.................11.3...................1.5

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................13,882
International tourism receipts (US$ millions), 2006 .........12,423

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................42 4.4
T&T regulatory framework ..............................................................................63 4.5

Policy rules and regulations..............................................................................52 4.5
Environmental sustainability .............................................................................78 4.3
Safety and security ...........................................................................................115 4.0
Health and hygiene .............................................................................................66 4.5
Prioritization of Travel & Tourism .....................................................................25 5.1

T&T business environment and infrastructure ............................................42 4.2
Air transport infrastructure ...............................................................................27 4.3
Ground transport infrastructure .......................................................................51 4.2
Tourism infrastructure ........................................................................................39 4.4
ICT infrastructure ................................................................................................67 2.6
Price competitiveness in the T&T industry.....................................................11 5.4

T&T human, cultural, and natural resources ...............................................30 4.5
Human resources ................................................................................................65 5.0

Education and training.................................................................................62 4.7
Availability of qualified labor ......................................................................74 5.3

Affinity for Travel & Tourism..............................................................................20 5.5
Natural resources ...............................................................................................20 4.6
Cultural resources...............................................................................................51 2.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................94 ...■
1.02 Property rights..............................................................50 ...■
1.03 Business impact of rules on FDI ..................................68 ...■
1.04 Visa requirements* ......................................................71 ...■
1.05 Openness of bilateral Air Service Agreements* ..........59 ...■
1.06 Transparency of government policymaking..................39 ...■
1.07 Time required to start a business*...............................78 ...■
1.08 Cost to start a business* .............................................35 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................44 ...■
2.02 Enforcement of environmental regulation....................40 ...■
2.03 Sustainability of T&T industry development.................24 ...■
2.04 Carbon dioxide emissions* ..........................................66 ...■
2.05 Particulate matter concentration* ................................94 ...■
2.06 Threatened species* ...................................................85 ...■
2.07 Environmental treaty ratification*...............................109 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................102 ...■
3.02 Reliability of police services .........................................51 ...■
3.03 Business costs of crime and violence..........................50 ...■
3.04 Road traffic accidents*...............................................117 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................104 ...■
4.02 Access to improved sanitation* ...................................37 ...■
4.03 Access to improved drinking water*............................39 ...■
4.04 Hospital beds*..............................................................73 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............12 ...■
5.02 T&T government expenditure* ....................................76 ...■
5.03 Effectiveness of marketing and branding.....................10 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................28 ...■
6.02 Available seat kilometers*............................................15 ...■
6.03 Departures per 1,000 population*................................73 ...■
6.04 Airport density* ............................................................88 ...■
6.05 Number of operating airlines*......................................13 ...■
6.06 International air transport network ...............................32 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................26 ...■
7.02 Quality of railroad infrastructure...................................38 ...■
7.03 Quality of port infrastructure ........................................42 ...■
7.04 Quality of domestic transport network ........................44 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................46 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................34 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................31 ...■
9.02 Internet users* .............................................................73 ...■
9.03 Telephone lines*...........................................................83 ...■
9.04 Broadband Internet subscribers* .................................91 ...■
9.05 Mobile telephone subscribers*....................................68 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................27 ...■
10.02 Purchasing power parity*.............................................31 ...■
10.03 Extent and effect of taxation........................................21 ...■
10.04 Fuel price levels* .........................................................38 ...■
10.05 Hotel price index* ........................................................30 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................86 ...■
11.02 2ndary education enrollment*......................................90 ...■
11.03 Quality of the educational system................................41 ...■
11.04 Local availability of research and training services.......62 ...■
11.05 Extent of staff training..................................................36 ...■
11.06 Hiring and firing practices.............................................47 ...■
11.07 Ease of hiring foreign labor ..........................................92 ...■
11.08 HIV prevalence* .........................................................103 ...■
11.09 Business impact of HIV/AIDS.......................................90 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................28 ...■
12.02 Attitude of population toward foreign visitors..............10 ...■
12.03 Extension of business trips recommended .................13 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................27 ...■
13.03 Quality of the natural environment...............................90 ...■
13.04 Total known species*...................................................18 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .......................................................113 ...■
14.03 Number of international fairs and exhibitions* ............24 ...■

Thailand

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Trinidad and Tobago
Key indicators
Population (millions), 2006..............................................................................1.3
Surface area (1,000 square kilometers) ..........................................................5.1

Gross domestic product (US$ billions), 2006 ...............................................18.2
Gross domestic product (PPP, US$) per capita, 2006 ..............................17,494
Real GDP growth (percent), 2006.................................................................12.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................881...................4.8...................4.4
Employment (1,000 jobs).........................................................35...................5.5...................2.3

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................3,172.................17.2...................2.7
Employment (1,000 jobs).......................................................127.................20.0...................0.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................463
International tourism receipts (US$ millions), 2005 ..............453

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................74 3.8
T&T regulatory framework ..............................................................................87 4.1

Policy rules and regulations..............................................................................46 4.6
Environmental sustainability ...........................................................................129 3.3
Safety and security ...........................................................................................107 4.1
Health and hygiene .............................................................................................61 4.7
Prioritization of Travel & Tourism .....................................................................92 3.8

T&T business environment and infrastructure ............................................50 3.9
Air transport infrastructure ...............................................................................58 3.2
Ground transport infrastructure .......................................................................44 4.5
Tourism infrastructure ........................................................................................69 3.3
ICT infrastructure ................................................................................................49 3.2
Price competitiveness in the T&T industry.....................................................24 5.2

T&T human, cultural, and natural resources .............................................104 3.4
Human resources ................................................................................................75 4.9

Education and training.................................................................................61 4.7
Availability of qualified labor ......................................................................92 5.1

Affinity for Travel & Tourism............................................................................113 4.3
Natural resources .............................................................................................111 2.3
Cultural resources...............................................................................................73 2.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................39 ...■
1.02 Property rights..............................................................64 ...■
1.03 Business impact of rules on FDI ..................................28 ...■
1.04 Visa requirements* ......................................................60 ...■
1.05 Openness of bilateral Air Service Agreements* ..........42 ...■
1.06 Transparency of government policymaking..................63 ...■
1.07 Time required to start a business*...............................94 ...■
1.08 Cost to start a business* .............................................10 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................94 ...■
2.02 Enforcement of environmental regulation..................106 ...■
2.03 Sustainability of T&T industry development...............110 ...■
2.04 Carbon dioxide emissions* ........................................121 ...■
2.05 Particulate matter concentration* ..............................110 ...■
2.06 Threatened species* ...................................................10 ...■
2.07 Environmental treaty ratification*.................................63 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................113 ...■
3.02 Reliability of police services .......................................122 ...■
3.03 Business costs of crime and violence........................124 ...■
3.04 Road traffic accidents*.................................................13 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................90 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*............................70 ...■
4.04 Hospital beds*..............................................................55 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........101 ...■
5.02 T&T government expenditure* ....................................29 ...■
5.03 Effectiveness of marketing and branding.....................94 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................63 ...■
6.02 Available seat kilometers*............................................89 ...■
6.03 Departures per 1,000 population*................................32 ...■
6.04 Airport density* ............................................................28 ...■
6.05 Number of operating airlines*......................................85 ...■
6.06 International air transport network ...............................67 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................74 ...■
7.02 Quality of railroad infrastructure ..................................n/a ......
7.03 Quality of port infrastructure ........................................93 ...■
7.04 Quality of domestic transport network ......................107 ...■
7.05 Road density*...............................................................16 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................53 ...■
8.02 Presence of major car rental companies*....................74 ...■
8.03 ATMs accepting Visa cards* ........................................59 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................80 ...■
9.02 Internet users* .............................................................75 ...■
9.03 Telephone lines*...........................................................53 ...■
9.04 Broadband Internet subscribers* .................................62 ...■
9.05 Mobile telephone subscribers*......................................4 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................56 ...■
10.02 Purchasing power parity*.............................................97 ...■
10.03 Extent and effect of taxation........................................23 ...■
10.04 Fuel price levels* .........................................................10 ...■
10.05 Hotel price index* ........................................................45 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................77 ...■
11.02 2ndary education enrollment*......................................60 ...■
11.03 Quality of the educational system................................48 ...■
11.04 Local availability of research and training services.......86 ...■
11.05 Extent of staff training..................................................52 ...■
11.06 Hiring and firing practices.............................................61 ...■
11.07 Ease of hiring foreign labor ..........................................88 ...■
11.08 HIV prevalence* .........................................................115 ...■
11.09 Business impact of HIV/AIDS.....................................118 ...■
11.10 Life expectancy* ..........................................................86 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................76 ...■
12.02 Attitude of population toward foreign visitors............114 ...■
12.03 Extension of business trips recommended ...............113 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................112 ...■
13.03 Quality of the natural environment.............................103 ...■
13.04 Total known species*...................................................55 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................22 ...■
14.03 Number of international fairs and exhibitions* ............89 ...■

Trinidad and Tobago

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Tunisia
Key indicators
Population (millions), 2006............................................................................10.2
Surface area (1,000 square kilometers) ......................................................163.6

Gross domestic product (US$ billions), 2006 ...............................................30.8
Gross domestic product (PPP, US$) per capita, 2006 ................................8,975
Real GDP growth (percent), 2006...................................................................5.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,424...................9.3...................3.5
Employment (1,000 jobs).......................................................282...................9.1...................1.0

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................6,679.................18.1...................3.7
Employment (1,000 jobs).......................................................524.................17.0...................1.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................6,550
International tourism receipts (US$ millions), 2006 ...........2,227

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................39 4.4
T&T regulatory framework ..............................................................................25 5.3

Policy rules and regulations..............................................................................25 5.1
Environmental sustainability .............................................................................13 5.4
Safety and security .............................................................................................25 5.8
Health and hygiene .............................................................................................75 4.3
Prioritization of Travel & Tourism .......................................................................8 5.8

T&T business environment and infrastructure ............................................49 3.9
Air transport infrastructure ...............................................................................68 2.9
Ground transport infrastructure .......................................................................47 4.4
Tourism infrastructure ........................................................................................48 4.0
ICT infrastructure ................................................................................................69 2.6
Price competitiveness in the T&T industry.....................................................13 5.4

T&T human, cultural, and natural resources ...............................................57 4.1
Human resources ................................................................................................28 5.4

Education and training.................................................................................26 5.4
Availability of qualified labor ......................................................................35 5.5

Affinity for Travel & Tourism..............................................................................30 5.3
Natural resources ...............................................................................................94 2.7
Cultural resources...............................................................................................49 2.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................58 ...■
1.02 Property rights..............................................................34 ...■
1.03 Business impact of rules on FDI ..................................37 ...■
1.04 Visa requirements* ......................................................12 ...■
1.05 Openness of bilateral Air Service Agreements* ..........58 ...■
1.06 Transparency of government policymaking..................13 ...■
1.07 Time required to start a business*...............................19 ...■
1.08 Cost to start a business* .............................................45 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................26 ...■
2.02 Enforcement of environmental regulation....................19 ...■
2.03 Sustainability of T&T industry development...................4 ...■
2.04 Carbon dioxide emissions* ..........................................51 ...■
2.05 Particulate matter concentration* ................................48 ...■
2.06 Threatened species* ...................................................67 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................39 ...■
3.02 Reliability of police services .........................................23 ...■
3.03 Business costs of crime and violence..........................25 ...■
3.04 Road traffic accidents*.................................................82 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................72 ...■
4.02 Access to improved sanitation* ...................................66 ...■
4.03 Access to improved drinking water*............................60 ...■
4.04 Hospital beds*..............................................................83 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............7 ...■
5.02 T&T government expenditure* ....................................17 ...■
5.03 Effectiveness of marketing and branding.....................11 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................43 ...■
6.02 Available seat kilometers*............................................75 ...■
6.03 Departures per 1,000 population*................................67 ...■
6.04 Airport density* ............................................................74 ...■
6.05 Number of operating airlines*......................................62 ...■
6.06 International air transport network ...............................48 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................34 ...■
7.02 Quality of railroad infrastructure...................................21 ...■
7.03 Quality of port infrastructure ........................................36 ...■
7.04 Quality of domestic transport network ........................35 ...■
7.05 Road density*...............................................................82 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................20 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................78 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................48 ...■
9.02 Internet users* .............................................................74 ...■
9.03 Telephone lines*...........................................................80 ...■
9.04 Broadband Internet subscribers* .................................90 ...■
9.05 Mobile telephone subscribers*....................................55 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................108 ...■
10.02 Purchasing power parity*.............................................28 ...■
10.03 Extent and effect of taxation........................................20 ...■
10.04 Fuel price levels* .........................................................28 ...■
10.05 Hotel price index* ........................................................10 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................31 ...■
11.02 2ndary education enrollment*......................................79 ...■
11.03 Quality of the educational system................................12 ...■
11.04 Local availability of research and training services.......26 ...■
11.05 Extent of staff training..................................................32 ...■
11.06 Hiring and firing practices.............................................37 ...■
11.07 Ease of hiring foreign labor ..........................................74 ...■
11.08 HIV prevalence* ...........................................................24 ...■
11.09 Business impact of HIV/AIDS.........................................7 ...■
11.10 Life expectancy* ..........................................................58 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................33 ...■
12.02 Attitude of population toward foreign visitors..............64 ...■
12.03 Extension of business trips recommended .................30 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*........................................117 ...■
13.03 Quality of the natural environment...............................30 ...■
13.04 Total known species*...................................................80 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................23 ...■
14.02 Sports stadiums* .........................................................68 ...■
14.03 Number of international fairs and exhibitions* ............70 ...■

Tunisia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Turkey
Key indicators
Population (millions), 2006............................................................................74.2
Surface area (1,000 square kilometers) ......................................................783.6

Gross domestic product (US$ billions), 2006 .............................................401.8
Gross domestic product (PPP, US$) per capita, 2006 ................................9,240
Real GDP growth (percent), 2006...................................................................6.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................20,950...................4.9...................3.3
Employment (1,000 jobs).......................................................644...................2.8 .................–0.9

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................50,943.................11.9...................3.9
Employment (1,000 jobs)....................................................1,566...................6.9 .................–0.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................18,916
International tourism receipts (US$ millions), 2006 .........16,853

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................54 4.2
T&T regulatory framework ..............................................................................56 4.6

Policy rules and regulations..............................................................................43 4.7
Environmental sustainability .............................................................................90 4.1
Safety and security .............................................................................................79 4.8
Health and hygiene .............................................................................................62 4.6
Prioritization of Travel & Tourism .....................................................................45 4.6

T&T business environment and infrastructure ............................................57 3.7
Air transport infrastructure ...............................................................................44 3.7
Ground transport infrastructure .......................................................................63 3.8
Tourism infrastructure ........................................................................................50 4.0
ICT infrastructure ................................................................................................55 3.0
Price competitiveness in the T&T industry...................................................103 4.2

T&T human, cultural, and natural resources ...............................................44 4.3
Human resources ................................................................................................73 4.9

Education and training.................................................................................65 4.7
Availability of qualified labor ......................................................................85 5.2

Affinity for Travel & Tourism..............................................................................38 5.1
Natural resources ...............................................................................................79 3.0
Cultural resources...............................................................................................28 4.1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................52 ...■
1.02 Property rights..............................................................58 ...■
1.03 Business impact of rules on FDI ..................................55 ...■
1.04 Visa requirements* ......................................................73 ...■
1.05 Openness of bilateral Air Service Agreements* ..........42 ...■
1.06 Transparency of government policymaking..................59 ...■
1.07 Time required to start a business*.................................6 ...■
1.08 Cost to start a business* .............................................73 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................57 ...■
2.02 Enforcement of environmental regulation....................67 ...■
2.03 Sustainability of T&T industry development.................56 ...■
2.04 Carbon dioxide emissions* ..........................................58 ...■
2.05 Particulate matter concentration* ................................72 ...■
2.06 Threatened species* .................................................104 ...■
2.07 Environmental treaty ratification*...............................121 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................100 ...■
3.02 Reliability of police services .........................................52 ...■
3.03 Business costs of crime and violence..........................58 ...■
3.04 Road traffic accidents*.................................................97 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................77 ...■
4.02 Access to improved sanitation* ...................................60 ...■
4.03 Access to improved drinking water*............................51 ...■
4.04 Hospital beds*..............................................................66 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............58 ...■
5.02 T&T government expenditure* ..................................118 ...■
5.03 Effectiveness of marketing and branding.....................63 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................49 ...■
6.02 Available seat kilometers*............................................25 ...■
6.03 Departures per 1,000 population*................................71 ...■
6.04 Airport density* ............................................................85 ...■
6.05 Number of operating airlines*......................................14 ...■
6.06 International air transport network ...............................43 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................50 ...■
7.02 Quality of railroad infrastructure...................................66 ...■
7.03 Quality of port infrastructure ........................................83 ...■
7.04 Quality of domestic transport network ........................46 ...■
7.05 Road density*...............................................................41 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................63 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................52 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................56 ...■
9.02 Internet users* .............................................................66 ...■
9.03 Telephone lines*...........................................................51 ...■
9.04 Broadband Internet subscribers* .................................50 ...■
9.05 Mobile telephone subscribers*....................................57 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................21 ...■
10.02 Purchasing power parity*.............................................74 ...■
10.03 Extent and effect of taxation......................................103 ...■
10.04 Fuel price levels* .......................................................125 ...■
10.05 Hotel price index* ........................................................48 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................79 ...■
11.02 2ndary education enrollment*......................................81 ...■
11.03 Quality of the educational system................................70 ...■
11.04 Local availability of research and training services.......43 ...■
11.05 Extent of staff training..................................................47 ...■
11.06 Hiring and firing practices.............................................87 ...■
11.07 Ease of hiring foreign labor ..........................................77 ...■
11.08 HIV prevalence* .............................................................1 ...■
11.09 Business impact of HIV/AIDS.......................................16 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................61 ...■
12.02 Attitude of population toward foreign visitors..............39 ...■
12.03 Extension of business trips recommended ...................3 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................96 ...■
13.03 Quality of the natural environment.............................106 ...■
13.04 Total known species*...................................................60 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................17 ...■
14.02 Sports stadiums* .........................................................80 ...■
14.03 Number of international fairs and exhibitions* ............31 ...■

Turkey

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Uganda
Key indicators
Population (millions), 2006............................................................................29.9
Surface area (1,000 square kilometers) ......................................................241.0

Gross domestic product (US$ billions), 2006 .................................................9.4
Gross domestic product (PPP, US$) per capita, 2006 ................................1,643
Real GDP growth (percent), 2006...................................................................5.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................531...................5.0...................4.4
Employment (1,000 jobs).......................................................220...................4.0...................2.4

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................1,046...................9.9...................4.6
Employment (1,000 jobs).......................................................437...................7.9...................2.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................539
International tourism receipts (US$ millions), 2006 ..............328

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................110 3.4
T&T regulatory framework ............................................................................113 3.7

Policy rules and regulations............................................................................103 3.7
Environmental sustainability .............................................................................28 5.0
Safety and security ...........................................................................................114 4.0
Health and hygiene ...........................................................................................120 1.8
Prioritization of Travel & Tourism .....................................................................87 3.8

T&T business environment and infrastructure ..........................................112 2.7
Air transport infrastructure .............................................................................120 2.0
Ground transport infrastructure .......................................................................87 3.1
Tourism infrastructure ......................................................................................108 1.9
ICT infrastructure ..............................................................................................116 1.6
Price competitiveness in the T&T industry.....................................................59 4.8

T&T human, cultural, and natural resources ...............................................83 3.7
Human resources ..............................................................................................114 4.0

Education and training...............................................................................122 3.1
Availability of qualified labor ....................................................................111 4.8

Affinity for Travel & Tourism..............................................................................70 4.7
Natural resources ...............................................................................................11 5.0
Cultural resources.............................................................................................121 1.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................16 ...■
1.02 Property rights............................................................112 ...■
1.03 Business impact of rules on FDI ..................................23 ...■
1.04 Visa requirements* ......................................................86 ...■
1.05 Openness of bilateral Air Service Agreements* ..........99 ...■
1.06 Transparency of government policymaking..................66 ...■
1.07 Time required to start a business*...............................65 ...■
1.08 Cost to start a business* ...........................................113 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................82 ...■
2.02 Enforcement of environmental regulation....................75 ...■
2.03 Sustainability of T&T industry development.................42 ...■
2.04 Carbon dioxide emissions* ............................................5 ...■
2.05 Particulate matter concentration* ................................14 ...■
2.06 Threatened species* ...................................................40 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................125 ...■
3.02 Reliability of police services .........................................90 ...■
3.03 Business costs of crime and violence........................100 ...■
3.04 Road traffic accidents*...............................................100 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................118 ...■
4.02 Access to improved sanitation* .................................106 ...■
4.03 Access to improved drinking water*..........................110 ...■
4.04 Hospital beds*............................................................105 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............61 ...■
5.02 T&T government expenditure* ....................................89 ...■
5.03 Effectiveness of marketing and branding.....................45 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................112 ...■
6.02 Available seat kilometers*............................................96 ...■
6.03 Departures per 1,000 population*..............................120 ...■
6.04 Airport density* ..........................................................122 ...■
6.05 Number of operating airlines*......................................91 ...■
6.06 International air transport network .............................109 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................101 ...■
7.02 Quality of railroad infrastructure...................................99 ...■
7.03 Quality of port infrastructure ........................................65 ...■
7.04 Quality of domestic transport network ........................84 ...■
7.05 Road density*...............................................................50 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*...............................................................n/a ......
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ......................................108 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................85 ...■
9.02 Internet users* ...........................................................116 ...■
9.03 Telephone lines*.........................................................126 ...■
9.04 Broadband Internet subscribers* ...............................113 ...■
9.05 Mobile telephone subscribers*..................................122 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................80 ...■
10.02 Purchasing power parity*...............................................7 ...■
10.03 Extent and effect of taxation......................................111 ...■
10.04 Fuel price levels* .........................................................80 ...■
10.05 Hotel price index* ........................................................32 ...■

11th pillar: Human resources
11.01 Primary education enrollment*....................................n/a ......
11.02 2ndary education enrollment*....................................123 ...■
11.03 Quality of the educational system................................74 ...■
11.04 Local availability of research and training services.......65 ...■
11.05 Extent of staff training..................................................82 ...■
11.06 Hiring and firing practices.............................................11 ...■
11.07 Ease of hiring foreign labor ..........................................18 ...■
11.08 HIV prevalence* .........................................................122 ...■
11.09 Business impact of HIV/AIDS.....................................121 ...■
11.10 Life expectancy* ........................................................114 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................63 ...■
12.02 Attitude of population toward foreign visitors..............14 ...■
12.03 Extension of business trips recommended ...............101 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................15 ...■
13.03 Quality of the natural environment.............................105 ...■
13.04 Total known species*...................................................16 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* .......................................................129 ...■
14.03 Number of international fairs and exhibitions* ............79 ...■

Uganda

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Ukraine
Key indicators
Population (millions), 2006............................................................................46.0
Surface area (1,000 square kilometers) ......................................................603.7

Gross domestic product (US$ billions), 2006 .............................................106.5
Gross domestic product (PPP, US$) per capita, 2006 ................................7,832
Real GDP growth (percent), 2006...................................................................7.1

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................2,198...................1.9...................5.7
Employment (1,000 jobs).......................................................313...................1.5...................1.2

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................11,348...................9.7...................4.5
Employment (1,000 jobs)....................................................1,651...................7.9...................0.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................18,936
International tourism receipts (US$ millions), 2006 ...........3,485

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................77 3.8
T&T regulatory framework ..............................................................................59 4.5

Policy rules and regulations............................................................................100 3.7
Environmental sustainability .............................................................................83 4.2
Safety and security .............................................................................................93 4.5
Health and hygiene .............................................................................................17 6.4
Prioritization of Travel & Tourism .....................................................................96 3.8

T&T business environment and infrastructure ............................................78 3.2
Air transport infrastructure ...............................................................................98 2.4
Ground transport infrastructure .......................................................................84 3.2
Tourism infrastructure ........................................................................................62 3.5
ICT infrastructure ................................................................................................52 3.1
Price competitiveness in the T&T industry...................................................115 3.9

T&T human, cultural, and natural resources .............................................100 3.5
Human resources ................................................................................................80 4.9

Education and training.................................................................................77 4.5
Availability of qualified labor ......................................................................68 5.3

Affinity for Travel & Tourism..............................................................................62 4.8
Natural resources .............................................................................................104 2.4
Cultural resources...............................................................................................84 1.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
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of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................123 ...■
1.02 Property rights............................................................118 ...■
1.03 Business impact of rules on FDI ................................123 ...■
1.04 Visa requirements* ......................................................81 ...■
1.05 Openness of bilateral Air Service Agreements* ........102 ...■
1.06 Transparency of government policymaking................119 ...■
1.07 Time required to start a business*...............................62 ...■
1.08 Cost to start a business* .............................................44 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................114 ...■
2.02 Enforcement of environmental regulation..................110 ...■
2.03 Sustainability of T&T industry development...............120 ...■
2.04 Carbon dioxide emissions* ..........................................87 ...■
2.05 Particulate matter concentration* ................................36 ...■
2.06 Threatened species* ...................................................87 ...■
2.07 Environmental treaty ratification*.................................45 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................66 ...■
3.02 Reliability of police services .......................................104 ...■
3.03 Business costs of crime and violence..........................72 ...■
3.04 Road traffic accidents*.................................................98 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................30 ...■
4.02 Access to improved sanitation* ...................................44 ...■
4.03 Access to improved drinking water*............................51 ...■
4.04 Hospital beds*................................................................3 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........120 ...■
5.02 T&T government expenditure* ....................................34 ...■
5.03 Effectiveness of marketing and branding...................112 ...■
5.04 T&T fair attendance*....................................................56 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................116 ...■
6.02 Available seat kilometers*............................................60 ...■
6.03 Departures per 1,000 population*................................93 ...■
6.04 Airport density* ..........................................................101 ...■
6.05 Number of operating airlines*......................................29 ...■
6.06 International air transport network .............................120 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................116 ...■
7.02 Quality of railroad infrastructure...................................31 ...■
7.03 Quality of port infrastructure ........................................86 ...■
7.04 Quality of domestic transport network ......................103 ...■
7.05 Road density*...............................................................59 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................104 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................33 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................77 ...■
9.02 Internet users* .............................................................78 ...■
9.03 Telephone lines*...........................................................48 ...■
9.04 Broadband Internet subscribers* .................................63 ...■
9.05 Mobile telephone subscribers*....................................22 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................87 ...■
10.02 Purchasing power parity*.............................................22 ...■
10.03 Extent and effect of taxation......................................122 ...■
10.04 Fuel price levels* .........................................................68 ...■
10.05 Hotel price index* ......................................................112 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................105 ...■
11.02 2ndary education enrollment*......................................54 ...■
11.03 Quality of the educational system................................47 ...■
11.04 Local availability of research and training services.......85 ...■
11.05 Extent of staff training..................................................98 ...■
11.06 Hiring and firing practices.............................................16 ...■
11.07 Ease of hiring foreign labor ........................................107 ...■
11.08 HIV prevalence* .........................................................103 ...■
11.09 Business impact of HIV/AIDS.......................................88 ...■
11.10 Life expectancy* ..........................................................91 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................45 ...■
12.02 Attitude of population toward foreign visitors............117 ...■
12.03 Extension of business trips recommended .................58 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*........................................100 ...■
13.03 Quality of the natural environment.............................121 ...■
13.04 Total known species*...................................................77 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................85 ...■
14.03 Number of international fairs and exhibitions* ............70 ...■

Ukraine

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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United Arab Emirates
Key indicators
Population (millions), 2006..............................................................................4.7
Surface area (1,000 square kilometers) ........................................................83.6

Gross domestic product (US$ billions), 2006 .............................................163.3
Gross domestic product (PPP, US$) per capita, 2006 ..............................34,109
Real GDP growth (percent), 2006...................................................................9.4

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................1,553...................0.9...................6.7
Employment (1,000 jobs).........................................................40...................1.3...................4.3

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................20,226.................11.9...................3.5
Employment (1,000 jobs).......................................................348.................11.3...................1.6

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2003...................5,871
International tourism receipts (US$ millions), 2005 ...........2,200

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................40 4.4
T&T regulatory framework ..............................................................................44 4.9

Policy rules and regulations..............................................................................81 4.0
Environmental sustainability ...........................................................................122 3.7
Safety and security .............................................................................................14 6.1
Health and hygiene .............................................................................................51 5.1
Prioritization of Travel & Tourism .....................................................................18 5.4

T&T business environment and infrastructure ............................................27 4.7
Air transport infrastructure .................................................................................5 5.5
Ground transport infrastructure .......................................................................49 4.3
Tourism infrastructure ........................................................................................32 4.8
ICT infrastructure ................................................................................................36 3.8
Price competitiveness in the T&T industry.....................................................28 5.1

T&T human, cultural, and natural resources ...............................................89 3.6
Human resources ................................................................................................42 5.1

Education and training.................................................................................87 4.2
Availability of qualified labor ........................................................................5 6.0

Affinity for Travel & Tourism..............................................................................36 5.2
Natural resources .............................................................................................108 2.3
Cultural resources...............................................................................................90 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................86 ...■
1.02 Property rights..............................................................45 ...■
1.03 Business impact of rules on FDI ..................................47 ...■
1.04 Visa requirements* ......................................................83 ...■
1.05 Openness of bilateral Air Service Agreements* ..........44 ...■
1.06 Transparency of government policymaking..................20 ...■
1.07 Time required to start a business*.............................109 ...■
1.08 Cost to start a business* .............................................92 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................35 ...■
2.02 Enforcement of environmental regulation....................34 ...■
2.03 Sustainability of T&T industry development...................2 ...■
2.04 Carbon dioxide emissions* ........................................125 ...■
2.05 Particulate matter concentration* ..............................112 ...■
2.06 Threatened species* ...................................................89 ...■
2.07 Environmental treaty ratification*.................................88 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................55 ...■
3.02 Reliability of police services .........................................10 ...■
3.03 Business costs of crime and violence..........................14 ...■
3.04 Road traffic accidents*.................................................59 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................56 ...■
4.02 Access to improved sanitation* ...................................40 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................73 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...............4 ...■
5.02 T&T government expenditure* ....................................99 ...■
5.03 Effectiveness of marketing and branding.......................1 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................4 ...■
6.02 Available seat kilometers*............................................17 ...■
6.03 Departures per 1,000 population*................................14 ...■
6.04 Airport density* ............................................................31 ...■
6.05 Number of operating airlines*........................................9 ...■
6.06 International air transport network .................................5 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................9 ...■
7.02 Quality of railroad infrastructure...................................77 ...■
7.03 Quality of port infrastructure ..........................................8 ...■
7.04 Quality of domestic transport network ........................17 ...■
7.05 Road density*.............................................................116 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................29 ...■
8.02 Presence of major car rental companies*....................33 ...■
8.03 ATMs accepting Visa cards* ........................................37 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................43 ...■
9.02 Internet users* .............................................................33 ...■
9.03 Telephone lines*...........................................................43 ...■
9.04 Broadband Internet subscribers* .................................43 ...■
9.05 Mobile telephone subscribers*....................................10 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...................................6 ...■
10.02 Purchasing power parity*...........................................117 ...■
10.03 Extent and effect of taxation..........................................2 ...■
10.04 Fuel price levels* .........................................................22 ...■
10.05 Hotel price index* ........................................................97 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ..................................117 ...■
11.02 2ndary education enrollment*......................................97 ...■
11.03 Quality of the educational system................................39 ...■
11.04 Local availability of research and training services.......50 ...■
11.05 Extent of staff training..................................................39 ...■
11.06 Hiring and firing practices.............................................19 ...■
11.07 Ease of hiring foreign labor ............................................9 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................42 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................59 ...■
12.02 Attitude of population toward foreign visitors................6 ...■
12.03 Extension of business trips recommended ...................9 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................95 ...■
13.03 Quality of the natural environment...............................29 ...■
13.04 Total known species*.................................................126 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................50 ...■
14.03 Number of international fairs and exhibitions* ............59 ...■

United Arab Emirates

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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United Kingdom
Key indicators
Population (millions), 2006............................................................................59.8
Surface area (1,000 square kilometers) ......................................................243.6

Gross domestic product (US$ billions), 2006 ..........................................2,399.0
Gross domestic product (PPP, US$) per capita, 2006 ..............................35,486
Real GDP growth (percent), 2006...................................................................2.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ...........................................................91,520...................3.4...................2.7
Employment (1,000 jobs).......................................................988...................3.2...................0.5

T&T economy, 2007 estimates
GDP (US$ millions) .........................................................243,601...................9.1...................3.1
Employment (1,000 jobs)....................................................2,669...................8.5...................1.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................30,654
International tourism receipts (US$ millions), 2006 .........33,695

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................6 5.3
T&T regulatory framework ..............................................................................26 5.3

Policy rules and regulations................................................................................5 5.5
Environmental sustainability .............................................................................10 5.6
Safety and security .............................................................................................65 5.0
Health and hygiene .............................................................................................41 5.6
Prioritization of Travel & Tourism .....................................................................43 4.7

T&T business environment and infrastructure ..............................................6 5.3
Air transport infrastructure .................................................................................4 5.7
Ground transport infrastructure .......................................................................11 5.8
Tourism infrastructure ........................................................................................16 6.2
ICT infrastructure ..................................................................................................9 5.5
Price competitiveness in the T&T industry...................................................127 3.4

T&T human, cultural, and natural resources .................................................5 5.3
Human resources ..................................................................................................7 5.9

Education and training.................................................................................13 5.9
Availability of qualified labor ......................................................................12 5.8

Affinity for Travel & Tourism..............................................................................90 4.5
Natural resources ...............................................................................................27 4.3
Cultural resources.................................................................................................4 6.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...................................6 ...■
1.02 Property rights..............................................................18 ...■
1.03 Business impact of rules on FDI ....................................6 ...■
1.04 Visa requirements* ........................................................6 ...■
1.05 Openness of bilateral Air Service Agreements* ..........38 ...■
1.06 Transparency of government policymaking..................24 ...■
1.07 Time required to start a business*...............................24 ...■
1.08 Cost to start a business* ...............................................6 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................14 ...■
2.02 Enforcement of environmental regulation....................14 ...■
2.03 Sustainability of T&T industry development.................49 ...■
2.04 Carbon dioxide emissions* ........................................100 ...■
2.05 Particulate matter concentration* ..................................6 ...■
2.06 Threatened species* ...................................................34 ...■
2.07 Environmental treaty ratification*...................................5 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................120 ...■
3.02 Reliability of police services .........................................29 ...■
3.03 Business costs of crime and violence..........................64 ...■
3.04 Road traffic accidents*.................................................86 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................46 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................47 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............67 ...■
5.02 T&T government expenditure* ....................................75 ...■
5.03 Effectiveness of marketing and branding.....................27 ...■
5.04 T&T fair attendance*....................................................22 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................10 ...■
6.02 Available seat kilometers*..............................................3 ...■
6.03 Departures per 1,000 population*................................20 ...■
6.04 Airport density* ............................................................40 ...■
6.05 Number of operating airlines*........................................1 ...■
6.06 International air transport network .................................7 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................21 ...■
7.02 Quality of railroad infrastructure...................................20 ...■
7.03 Quality of port infrastructure ........................................21 ...■
7.04 Quality of domestic transport network ........................19 ...■
7.05 Road density*...............................................................18 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................27 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ........................................13 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................4 ...■
9.02 Internet users* .............................................................18 ...■
9.03 Telephone lines*.............................................................9 ...■
9.04 Broadband Internet subscribers* .................................11 ...■
9.05 Mobile telephone subscribers*....................................11 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................104 ...■
10.02 Purchasing power parity*...........................................115 ...■
10.03 Extent and effect of taxation........................................45 ...■
10.04 Fuel price levels* .......................................................127 ...■
10.05 Hotel price index* ........................................................99 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................11 ...■
11.02 2ndary education enrollment*......................................16 ...■
11.03 Quality of the educational system................................30 ...■
11.04 Local availability of research and training services.........5 ...■
11.05 Extent of staff training..................................................17 ...■
11.06 Hiring and firing practices.............................................48 ...■
11.07 Ease of hiring foreign labor ..........................................17 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................48 ...■
11.10 Life expectancy* ..........................................................16 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................74 ...■
12.02 Attitude of population toward foreign visitors..............66 ...■
12.03 Extension of business trips recommended ...............104 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................7 ...■
13.02 Nationally protected areas*..........................................51 ...■
13.03 Quality of the natural environment...............................48 ...■
13.04 Total known species*...................................................95 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .....................7 ...■
14.02 Sports stadiums* .........................................................20 ...■
14.03 Number of international fairs and exhibitions* ..............4 ...■

United Kingdom

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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United States
Key indicators
Population (millions), 2006..........................................................................301.0
Surface area (1,000 square kilometers) ...................................................9,629.1

Gross domestic product (US$ billions), 2006 ........................................13,194.7
Gross domestic product (PPP, US$) per capita, 2006 ..............................43,223
Real GDP growth (percent), 2006...................................................................2.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .........................................................524,516...................3.8...................2.8
Employment (1,000 jobs)....................................................5,701...................3.9...................0.1

T&T economy, 2007 estimates
GDP (US$ millions) ......................................................1,404,825.................10.2...................3.6
Employment (1,000 jobs)..................................................15,040.................10.3...................0.7

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006.................51,063
International tourism receipts (US$ millions), 2006 .........85,694

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index........................................................................................................7 5.3
T&T regulatory framework ..............................................................................49 4.7

Policy rules and regulations..............................................................................19 5.2
Environmental sustainability ...........................................................................100 4.0
Safety and security ...........................................................................................119 3.7
Health and hygiene .............................................................................................44 5.5
Prioritization of Travel & Tourism .....................................................................21 5.3

T&T business environment and infrastructure ..............................................1 5.6
Air transport infrastructure .................................................................................2 6.3
Ground transport infrastructure .......................................................................19 5.5
Tourism infrastructure ..........................................................................................6 6.7
ICT infrastructure ................................................................................................13 5.2
Price competitiveness in the T&T industry...................................................105 4.2

T&T human, cultural, and natural resources .................................................2 5.5
Human resources ..................................................................................................5 5.9

Education and training.................................................................................16 5.9
Availability of qualified labor ........................................................................7 6.0

Affinity for Travel & Tourism............................................................................114 4.3
Natural resources .................................................................................................2 6.0
Cultural resources.................................................................................................7 5.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
40,000

60,000

80,000

100,000

2_part2A.pag  2/13/08  10:08 PM  Page 350

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



351

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................46 ...■
1.02 Property rights..............................................................30 ...■
1.03 Business impact of rules on FDI ..................................51 ...■
1.04 Visa requirements* ......................................................88 ...■
1.05 Openness of bilateral Air Service Agreements* ............8 ...■
1.06 Transparency of government policymaking..................31 ...■
1.07 Time required to start a business*.................................6 ...■
1.08 Cost to start a business* ...............................................5 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................27 ...■
2.02 Enforcement of environmental regulation....................25 ...■
2.03 Sustainability of T&T industry development.................39 ...■
2.04 Carbon dioxide emissions* ........................................120 ...■
2.05 Particulate matter concentration* ................................27 ...■
2.06 Threatened species* .................................................113 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................123 ...■
3.02 Reliability of police services .........................................20 ...■
3.03 Business costs of crime and violence..........................74 ...■
3.04 Road traffic accidents*...............................................122 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................43 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................55 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............84 ...■
5.02 T&T government expenditure* ....................................31 ...■
5.03 Effectiveness of marketing and branding.....................34 ...■
5.04 T&T fair attendance*......................................................5 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............................9 ...■
6.02 Available seat kilometers*..............................................1 ...■
6.03 Departures per 1,000 population*................................10 ...■
6.04 Airport density* ............................................................18 ...■
6.05 Number of operating airlines*........................................2 ...■
6.06 International air transport network ...............................14 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..............................................................8 ...■
7.02 Quality of railroad infrastructure...................................14 ...■
7.03 Quality of port infrastructure ........................................11 ...■
7.04 Quality of domestic transport network ........................22 ...■
7.05 Road density*...............................................................37 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................15 ...■
8.02 Presence of major car rental companies*......................1 ...■
8.03 ATMs accepting Visa cards* ..........................................2 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.....................................6 ...■
9.02 Internet users* ...............................................................7 ...■
9.03 Telephone lines*.............................................................7 ...■
9.04 Broadband Internet subscribers* .................................17 ...■
9.05 Mobile telephone subscribers*....................................50 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................119 ...■
10.02 Purchasing power parity*...........................................105 ...■
10.03 Extent and effect of taxation........................................48 ...■
10.04 Fuel price levels* .........................................................44 ...■
10.05 Hotel price index* ........................................................82 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................68 ...■
11.02 2ndary education enrollment*......................................42 ...■
11.03 Quality of the educational system................................17 ...■
11.04 Local availability of research and training services.........2 ...■
11.05 Extent of staff training..................................................11 ...■
11.06 Hiring and firing practices...............................................9 ...■
11.07 Ease of hiring foreign labor ..........................................36 ...■
11.08 HIV prevalence* ...........................................................83 ...■
11.09 Business impact of HIV/AIDS.......................................86 ...■
11.10 Life expectancy* ..........................................................28 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................115 ...■
12.02 Attitude of population toward foreign visitors............102 ...■
12.03 Extension of business trips recommended .................79 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ......................2 ...■
13.02 Nationally protected areas*..........................................19 ...■
13.03 Quality of the natural environment...............................70 ...■
13.04 Total known species*...................................................11 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................19 ...■
14.02 Sports stadiums* .........................................................23 ...■
14.03 Number of international fairs and exhibitions* ..............1 ...■

United States

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Uruguay
Key indicators
Population (millions), 2006..............................................................................3.5
Surface area (1,000 square kilometers) ......................................................176.2

Gross domestic product (US$ billions), 2006 ...............................................19.1
Gross domestic product (PPP, US$) per capita, 2006 ..............................11,969
Real GDP growth (percent), 2006...................................................................7.0

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................849...................4.1...................3.5
Employment (1,000 jobs).........................................................79...................4.9...................1.1

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................2,053...................9.9...................3.7
Employment (1,000 jobs).......................................................175.................10.9...................1.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................1,749
International tourism receipts (US$ millions), 2006 ..............597

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................61 4.1
T&T regulatory framework ..............................................................................47 4.8

Policy rules and regulations..............................................................................73 4.1
Environmental sustainability .............................................................................63 4.5
Safety and security .............................................................................................48 5.3
Health and hygiene .............................................................................................35 5.8
Prioritization of Travel & Tourism .....................................................................56 4.4

T&T business environment and infrastructure ............................................71 3.4
Air transport infrastructure .............................................................................111 2.2
Ground transport infrastructure .......................................................................66 3.7
Tourism infrastructure ........................................................................................75 3.1
ICT infrastructure ................................................................................................56 3.0
Price competitiveness in the T&T industry.....................................................43 4.9

T&T human, cultural, and natural resources ...............................................56 4.1
Human resources ................................................................................................46 5.1

Education and training.................................................................................52 4.8
Availability of qualified labor ......................................................................41 5.4

Affinity for Travel & Tourism..............................................................................54 4.9
Natural resources ...............................................................................................89 2.8
Cultural resources...............................................................................................35 3.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................43 ...■
1.02 Property rights..............................................................61 ...■
1.03 Business impact of rules on FDI ..................................69 ...■
1.04 Visa requirements* ......................................................24 ...■
1.05 Openness of bilateral Air Service Agreements* ..........45 ...■
1.06 Transparency of government policymaking..................68 ...■
1.07 Time required to start a business*...............................97 ...■
1.08 Cost to start a business* .............................................96 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................47 ...■
2.02 Enforcement of environmental regulation....................44 ...■
2.03 Sustainability of T&T industry development.................65 ...■
2.04 Carbon dioxide emissions* ..........................................41 ...■
2.05 Particulate matter concentration* ..............................116 ...■
2.06 Threatened species* ...................................................81 ...■
2.07 Environmental treaty ratification*.................................18 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........................................4 ...■
3.02 Reliability of police services .........................................86 ...■
3.03 Business costs of crime and violence..........................85 ...■
3.04 Road traffic accidents*.................................................26 ...■

4th pillar: Health and hygiene
4.01 Physician density*..........................................................8 ...■
4.02 Access to improved sanitation* .....................................1 ...■
4.03 Access to improved drinking water*..............................1 ...■
4.04 Hospital beds*..............................................................68 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............48 ...■
5.02 T&T government expenditure* ....................................32 ...■
5.03 Effectiveness of marketing and branding.....................56 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................110 ...■
6.02 Available seat kilometers*............................................97 ...■
6.03 Departures per 1,000 population*................................64 ...■
6.04 Airport density* ............................................................76 ...■
6.05 Number of operating airlines*....................................103 ...■
6.06 International air transport network .............................105 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................49 ...■
7.02 Quality of railroad infrastructure...................................95 ...■
7.03 Quality of port infrastructure ........................................51 ...■
7.04 Quality of domestic transport network ........................32 ...■
7.05 Road density*...............................................................52 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................57 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................85 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................70 ...■
9.02 Internet users* .............................................................55 ...■
9.03 Telephone lines*...........................................................42 ...■
9.04 Broadband Internet subscribers* .................................53 ...■
9.05 Mobile telephone subscribers*....................................64 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................35 ...■
10.02 Purchasing power parity*.............................................65 ...■
10.03 Extent and effect of taxation......................................107 ...■
10.04 Fuel price levels* .........................................................75 ...■
10.05 Hotel price index* ..........................................................6 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................60 ...■
11.02 2ndary education enrollment*......................................13 ...■
11.03 Quality of the educational system................................69 ...■
11.04 Local availability of research and training services.......73 ...■
11.05 Extent of staff training..................................................89 ...■
11.06 Hiring and firing practices...........................................107 ...■
11.07 Ease of hiring foreign labor ..........................................22 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.......................................46 ...■
11.10 Life expectancy* ..........................................................37 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................66 ...■
12.02 Attitude of population toward foreign visitors..............31 ...■
12.03 Extension of business trips recommended .................36 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*........................................125 ...■
13.03 Quality of the natural environment.................................6 ...■
13.04 Total known species*...................................................59 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................83 ...■
14.02 Sports stadiums* ...........................................................7 ...■
14.03 Number of international fairs and exhibitions* ............44 ...■

Uruguay

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:08 PM  Page 353

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



354

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Uzbekistan
Key indicators
Population (millions), 2006............................................................................27.0
Surface area (1,000 square kilometers) ......................................................447.4

Gross domestic product (US$ billions), 2006 ...............................................17.0
Gross domestic product (PPP, US$) per capita, 2006 ................................2,304
Real GDP growth (percent), 2006...................................................................7.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

T&T economy, 2007 estimates
GDP (US$ millions) .................................................................n/a ...................n/a ...................n/a
Employment (1,000 jobs)........................................................n/a ...................n/a ...................n/a

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2004......................262
International tourism receipts (US$ millions), 2004 ................28

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................90 3.6
T&T regulatory framework ..............................................................................64 4.4

Policy rules and regulations..............................................................................67 4.2
Environmental sustainability ...........................................................................111 3.9
Safety and security .............................................................................................69 4.9
Health and hygiene .............................................................................................56 4.9
Prioritization of Travel & Tourism .....................................................................64 4.3

T&T business environment and infrastructure ............................................98 2.9
Air transport infrastructure ...............................................................................80 2.7
Ground transport infrastructure .......................................................................73 3.5
Tourism infrastructure ......................................................................................130 1.0
ICT infrastructure ................................................................................................99 1.9
Price competitiveness in the T&T industry.....................................................12 5.4

T&T human, cultural, and natural resources .............................................101 3.5
Human resources ................................................................................................44 5.1

Education and training.................................................................................63 4.7
Availability of qualified labor ......................................................................32 5.5

Affinity for Travel & Tourism..............................................................................81 4.6
Natural resources .............................................................................................105 2.4
Cultural resources...............................................................................................86 1.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)

1 2 3 4 5 6 7

International tourist arrivals 
(thousands)

International tourism receipts 
(US$ millions)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................83 ...■
1.02 Property rights..............................................................95 ...■
1.03 Business impact of rules on FDI ..................................74 ...■
1.04 Visa requirements* ....................................................110 ...■
1.05 Openness of bilateral Air Service Agreements* ..........61 ...■
1.06 Transparency of government policymaking..................89 ...■
1.07 Time required to start a business*...............................24 ...■
1.08 Cost to start a business* .............................................65 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................53 ...■
2.02 Enforcement of environmental regulation....................47 ...■
2.03 Sustainability of T&T industry development.................34 ...■
2.04 Carbon dioxide emissions* ..........................................71 ...■
2.05 Particulate matter concentration* ................................95 ...■
2.06 Threatened species* ...................................................82 ...■
2.07 Environmental treaty ratification*...............................123 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................112 ...■
3.02 Reliability of police services .........................................55 ...■
3.03 Business costs of crime and violence..........................71 ...■
3.04 Road traffic accidents*.................................................73 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................33 ...■
4.02 Access to improved sanitation* ...................................83 ...■
4.03 Access to improved drinking water*............................89 ...■
4.04 Hospital beds*..............................................................34 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............24 ...■
5.02 T&T government expenditure* ...................................n/a ......
5.03 Effectiveness of marketing and branding.....................57 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................44 ...■
6.02 Available seat kilometers*............................................78 ...■
6.03 Departures per 1,000 population*................................95 ...■
6.04 Airport density* ............................................................89 ...■
6.05 Number of operating airlines*......................................77 ...■
6.06 International air transport network ...............................75 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................54 ...■
7.02 Quality of railroad infrastructure...................................24 ...■
7.03 Quality of port infrastructure ......................................123 ...■
7.04 Quality of domestic transport network ........................94 ...■
7.05 Road density*...............................................................72 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................114 ...■
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................120 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................33 ...■
9.02 Internet users* .............................................................98 ...■
9.03 Telephone lines*...........................................................98 ...■
9.04 Broadband Internet subscribers* ...............................102 ...■
9.05 Mobile telephone subscribers*..................................128 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................43 ...■
10.02 Purchasing power parity*.............................................17 ...■
10.03 Extent and effect of taxation........................................84 ...■
10.04 Fuel price levels* .........................................................24 ...■
10.05 Hotel price index* ..........................................................7 ...■

11th pillar: Human resources
11.01 Primary education enrollment*....................................n/a ......
11.02 2ndary education enrollment*......................................43 ...■
11.03 Quality of the educational system................................32 ...■
11.04 Local availability of research and training services.......58 ...■
11.05 Extent of staff training..................................................70 ...■
11.06 Hiring and firing practices.............................................12 ...■
11.07 Ease of hiring foreign labor ..........................................58 ...■
11.08 HIV prevalence* ...........................................................49 ...■
11.09 Business impact of HIV/AIDS.......................................95 ...■
11.10 Life expectancy* ..........................................................97 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................122 ...■
12.02 Attitude of population toward foreign visitors..............68 ...■
12.03 Extension of business trips recommended ...................2 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................70 ...■
13.02 Nationally protected areas*..........................................91 ...■
13.03 Quality of the natural environment...............................73 ...■
13.04 Total known species*...................................................84 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................46 ...■
14.02 Sports stadiums* .......................................................109 ...■
14.03 Number of international fairs and exhibitions* ..........119 ...■

Uzbekistan

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Venezuela
Key indicators
Population (millions), 2006............................................................................27.2
Surface area (1,000 square kilometers) ......................................................912.1

Gross domestic product (US$ billions), 2006 .............................................181.6
Gross domestic product (PPP, US$) per capita, 2006 ................................7,480
Real GDP growth (percent), 2006.................................................................10.3

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................3,044...................1.7...................6.8
Employment (1,000 jobs).......................................................198...................1.8...................5.2

T&T economy, 2007 estimates
GDP (US$ millions) ...........................................................15,062...................8.3...................5.4
Employment (1,000 jobs).......................................................847...................7.5...................3.9

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006......................748
International tourism receipts (US$ millions), 2006 ..............670

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................103 3.5
T&T regulatory framework ............................................................................123 3.4

Policy rules and regulations............................................................................124 2.9
Environmental sustainability .............................................................................72 4.4
Safety and security ...........................................................................................125 3.5
Health and hygiene .............................................................................................90 3.7
Prioritization of Travel & Tourism ...................................................................123 2.7

T&T business environment and infrastructure ............................................82 3.2
Air transport infrastructure ...............................................................................71 2.9
Ground transport infrastructure .....................................................................112 2.7
Tourism infrastructure ........................................................................................76 3.0
ICT infrastructure ................................................................................................68 2.6
Price competitiveness in the T&T industry.....................................................47 4.8

T&T human, cultural, and natural resources ...............................................75 3.8
Human resources ..............................................................................................102 4.4

Education and training.................................................................................96 4.2
Availability of qualified labor ....................................................................113 4.7

Affinity for Travel & Tourism............................................................................130 3.5
Natural resources .................................................................................................9 5.2
Cultural resources...............................................................................................85 1.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................120 ...■
1.02 Property rights............................................................129 ...■
1.03 Business impact of rules on FDI ................................129 ...■
1.04 Visa requirements* ......................................................58 ...■
1.05 Openness of bilateral Air Service Agreements* ..........88 ...■
1.06 Transparency of government policymaking................129 ...■
1.07 Time required to start a business*.............................122 ...■
1.08 Cost to start a business* .............................................84 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................84 ...■
2.02 Enforcement of environmental regulation....................89 ...■
2.03 Sustainability of T&T industry development...............129 ...■
2.04 Carbon dioxide emissions* ..........................................79 ...■
2.05 Particulate matter concentration* ..................................1 ...■
2.06 Threatened species* ...................................................76 ...■
2.07 Environmental treaty ratification*.................................72 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .......................................101 ...■
3.02 Reliability of police services .......................................130 ...■
3.03 Business costs of crime and violence........................126 ...■
3.04 Road traffic accidents*...............................................101 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................58 ...■
4.02 Access to improved sanitation* ...................................81 ...■
4.03 Access to improved drinking water*............................86 ...■
4.04 Hospital beds*............................................................100 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........127 ...■
5.02 T&T government expenditure* ....................................58 ...■
5.03 Effectiveness of marketing and branding...................128 ...■
5.04 T&T fair attendance*..................................................111 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................93 ...■
6.02 Available seat kilometers*............................................53 ...■
6.03 Departures per 1,000 population*................................46 ...■
6.04 Airport density* ............................................................44 ...■
6.05 Number of operating airlines*......................................50 ...■
6.06 International air transport network ...............................77 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................92 ...■
7.02 Quality of railroad infrastructure.................................103 ...■
7.03 Quality of port infrastructure ......................................117 ...■
7.04 Quality of domestic transport network ........................85 ...■
7.05 Road density*...............................................................86 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................67 ...■
8.02 Presence of major car rental companies*....................56 ...■
8.03 ATMs accepting Visa cards* ........................................77 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................81 ...■
9.02 Internet users* .............................................................67 ...■
9.03 Telephone lines*...........................................................72 ...■
9.04 Broadband Internet subscribers* .................................57 ...■
9.05 Mobile telephone subscribers*....................................62 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*...............................115 ...■
10.02 Purchasing power parity*...........................................102 ...■
10.03 Extent and effect of taxation........................................89 ...■
10.04 Fuel price levels* ...........................................................1 ...■
10.05 Hotel price index* ........................................................33 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................72 ...■
11.02 2ndary education enrollment*......................................89 ...■
11.03 Quality of the educational system..............................116 ...■
11.04 Local availability of research and training services.....102 ...■
11.05 Extent of staff training..................................................87 ...■
11.06 Hiring and firing practices...........................................130 ...■
11.07 Ease of hiring foreign labor ........................................113 ...■
11.08 HIV prevalence* ...........................................................89 ...■
11.09 Business impact of HIV/AIDS.......................................99 ...■
11.10 Life expectancy* ..........................................................50 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ....................................................114 ...■
12.02 Attitude of population toward foreign visitors............129 ...■
12.03 Extension of business trips recommended ...............129 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*............................................1 ...■
13.03 Quality of the natural environment...............................62 ...■
13.04 Total known species*.....................................................7 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................69 ...■
14.02 Sports stadiums* .........................................................67 ...■
14.03 Number of international fairs and exhibitions* ............66 ...■

Venezuela

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Vietnam
Key indicators
Population (millions), 2006............................................................................85.3
Surface area (1,000 square kilometers) ......................................................331.7

Gross domestic product (US$ billions), 2006 ...............................................61.0
Gross domestic product (PPP, US$) per capita, 2006 ................................3,393
Real GDP growth (percent), 2006...................................................................8.2

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators 

T&T Industry, 2007 estimates
GDP (US$ millions) .............................................................2,111...................3.1...................5.8
Employment (1,000 jobs).......................................................932...................2.4...................1.2

T&T economy, 2007 estimates
GDP (US$ millions) .............................................................7,645.................11.2...................6.9
Employment (1,000 jobs)....................................................3,520...................9.0...................2.3

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................3,583
International tourism receipts (US$ millions), 2006 ...........3,200

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index......................................................................................................96 3.6
T&T regulatory framework ..............................................................................97 4.0

Policy rules and regulations..............................................................................98 3.8
Environmental sustainability .............................................................................94 4.1
Safety and security .............................................................................................94 4.5
Health and hygiene ...........................................................................................100 3.2
Prioritization of Travel & Tourism .....................................................................47 4.6

T&T business environment and infrastructure ............................................92 3.0
Air transport infrastructure ...............................................................................83 2.6
Ground transport infrastructure .......................................................................78 3.4
Tourism infrastructure ......................................................................................124 1.2
ICT infrastructure ................................................................................................88 2.1
Price competitiveness in the T&T industry.......................................................7 5.5

T&T human, cultural, and natural resources ...............................................84 3.7
Human resources ................................................................................................84 4.8

Education and training.................................................................................88 4.2
Availability of qualified labor ......................................................................46 5.4

Affinity for Travel & Tourism..............................................................................87 4.6
Natural resources ...............................................................................................48 3.6
Cultural resources...............................................................................................88 1.9

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................114 ...■
1.02 Property rights..............................................................79 ...■
1.03 Business impact of rules on FDI ..................................67 ...■
1.04 Visa requirements* ....................................................103 ...■
1.05 Openness of bilateral Air Service Agreements* ..........88 ...■
1.06 Transparency of government policymaking..................87 ...■
1.07 Time required to start a business*.............................103 ...■
1.08 Cost to start a business* .............................................72 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................102 ...■
2.02 Enforcement of environmental regulation....................92 ...■
2.03 Sustainability of T&T industry development.................44 ...■
2.04 Carbon dioxide emissions* ..........................................27 ...■
2.05 Particulate matter concentration* ................................83 ...■
2.06 Threatened species* .................................................107 ...■
2.07 Environmental treaty ratification*.................................97 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................84 ...■
3.02 Reliability of police services .........................................50 ...■
3.03 Business costs of crime and violence..........................60 ...■
3.04 Road traffic accidents*...............................................113 ...■

4th pillar: Health and hygiene
4.01 Physician density*........................................................98 ...■
4.02 Access to improved sanitation* ...................................87 ...■
4.03 Access to improved drinking water*............................81 ...■
4.04 Hospital beds*..............................................................88 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............47 ...■
5.02 T&T government expenditure* ..................................107 ...■
5.03 Effectiveness of marketing and branding.....................66 ...■
5.04 T&T fair attendance*....................................................13 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................90 ...■
6.02 Available seat kilometers*............................................40 ...■
6.03 Departures per 1,000 population*................................99 ...■
6.04 Airport density* ..........................................................116 ...■
6.05 Number of operating airlines*......................................41 ...■
6.06 International air transport network ...............................84 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................97 ...■
7.02 Quality of railroad infrastructure...................................71 ...■
7.03 Quality of port infrastructure ......................................106 ...■
7.04 Quality of domestic transport network ........................65 ...■
7.05 Road density*...............................................................35 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*................................................................78 ...■
8.02 Presence of major car rental companies*..................123 ...■
8.03 ATMs accepting Visa cards* ......................................103 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................103 ...■
9.02 Internet users* .............................................................64 ...■
9.03 Telephone lines*...........................................................65 ...■
9.04 Broadband Internet subscribers* .................................74 ...■
9.05 Mobile telephone subscribers*..................................108 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................18 ...■
10.02 Purchasing power parity*.............................................10 ...■
10.03 Extent and effect of taxation........................................60 ...■
10.04 Fuel price levels* .........................................................22 ...■
10.05 Hotel price index* ........................................................24 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................87 ...■
11.02 2ndary education enrollment*......................................87 ...■
11.03 Quality of the educational system..............................112 ...■
11.04 Local availability of research and training services.......74 ...■
11.05 Extent of staff training..................................................83 ...■
11.06 Hiring and firing practices.............................................49 ...■
11.07 Ease of hiring foreign labor ..........................................67 ...■
11.08 HIV prevalence* ...........................................................76 ...■
11.09 Business impact of HIV/AIDS.......................................64 ...■
11.10 Life expectancy* ..........................................................73 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................54 ...■
12.02 Attitude of population toward foreign visitors..............69 ...■
12.03 Extension of business trips recommended ...............117 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................98 ...■
13.03 Quality of the natural environment.............................117 ...■
13.04 Total known species*...................................................23 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .......................................................119 ...■
14.03 Number of international fairs and exhibitions* ............52 ...■

Vietnam

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Zambia
Key indicators
Population (millions), 2006............................................................................11.9
Surface area (1,000 square kilometers) ......................................................752.6

Gross domestic product (US$ billions), 2006 ...............................................10.9
Gross domestic product (PPP, US$) per capita, 2006 ................................1,088
Real GDP growth (percent), 2006...................................................................5.9

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................123...................1.1...................6.8
Employment (1,000 jobs).........................................................16...................0.9...................2.6

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................432...................4.0...................7.4
Employment (1,000 jobs).........................................................55...................3.3...................3.2

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2005......................669
International tourism receipts (US$ millions), 2005 ..............164

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................107 3.4
T&T regulatory framework ..............................................................................91 4.1

Policy rules and regulations..............................................................................55 4.5
Environmental sustainability .............................................................................66 4.5
Safety and security .............................................................................................62 5.0
Health and hygiene ...........................................................................................115 2.2
Prioritization of Travel & Tourism .....................................................................77 4.1

T&T business environment and infrastructure ..........................................118 2.6
Air transport infrastructure ...............................................................................96 2.5
Ground transport infrastructure .....................................................................103 2.8
Tourism infrastructure ......................................................................................112 1.8
ICT infrastructure ..............................................................................................113 1.7
Price competitiveness in the T&T industry.....................................................96 4.3

T&T human, cultural, and natural resources ...............................................90 3.6
Human resources ..............................................................................................121 3.6

Education and training...............................................................................113 3.4
Availability of qualified labor ....................................................................124 3.7

Affinity for Travel & Tourism..............................................................................57 4.9
Natural resources ...............................................................................................17 4.8
Cultural resources.............................................................................................119 1.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)

Rank Score
(out of 130) (1–7 scale)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .................................18 ...■
1.02 Property rights..............................................................67 ...■
1.03 Business impact of rules on FDI ..................................14 ...■
1.04 Visa requirements* ......................................................72 ...■
1.05 Openness of bilateral Air Service Agreements* ..........64 ...■
1.06 Transparency of government policymaking..................29 ...■
1.07 Time required to start a business*...............................78 ...■
1.08 Cost to start a business* .............................................89 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................110 ...■
2.02 Enforcement of environmental regulation..................109 ...■
2.03 Sustainability of T&T industry development.................23 ...■
2.04 Carbon dioxide emissions* ..........................................12 ...■
2.05 Particulate matter concentration* ................................79 ...■
2.06 Threatened species* ...................................................12 ...■
2.07 Environmental treaty ratification*...............................109 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................24 ...■
3.02 Reliability of police services .........................................73 ...■
3.03 Business costs of crime and violence........................104 ...■
3.04 Road traffic accidents*.................................................58 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................115 ...■
4.02 Access to improved sanitation* ...................................92 ...■
4.03 Access to improved drinking water*..........................112 ...■
4.04 Hospital beds*..............................................................80 ...■

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry.............16 ...■
5.02 T&T government expenditure* ....................................95 ...■
5.03 Effectiveness of marketing and branding.....................28 ...■
5.04 T&T fair attendance*....................................................93 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ...........................81 ...■
6.02 Available seat kilometers*..........................................102 ...■
6.03 Departures per 1,000 population*..............................103 ...■
6.04 Airport density* ............................................................58 ...■
6.05 Number of operating airlines*......................................98 ...■
6.06 International air transport network ...............................71 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ..........................................................111 ...■
7.02 Quality of railroad infrastructure...................................88 ...■
7.03 Quality of port infrastructure ........................................70 ...■
7.04 Quality of domestic transport network ........................98 ...■
7.05 Road density*...............................................................82 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................108 ...■
8.02 Presence of major car rental companies*..................103 ...■
8.03 ATMs accepting Visa cards* ........................................84 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use...................................92 ...■
9.02 Internet users* ...........................................................106 ...■
9.03 Telephone lines*.........................................................118 ...■
9.04 Broadband Internet subscribers* ...............................108 ...■
9.05 Mobile telephone subscribers*..................................111 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................36 ...■
10.02 Purchasing power parity*.............................................96 ...■
10.03 Extent and effect of taxation......................................118 ...■
10.04 Fuel price levels* .........................................................98 ...■
10.05 Hotel price index* ........................................................29 ...■

11th pillar: Human resources
11.01 Primary education enrollment* ....................................80 ...■
11.02 2ndary education enrollment*....................................118 ...■
11.03 Quality of the educational system................................62 ...■
11.04 Local availability of research and training services.....119 ...■
11.05 Extent of staff training................................................128 ...■
11.06 Hiring and firing practices...............................................8 ...■
11.07 Ease of hiring foreign labor ..........................................44 ...■
11.08 HIV prevalence* .........................................................124 ...■
11.09 Business impact of HIV/AIDS.....................................122 ...■
11.10 Life expectancy* ........................................................127 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................85 ...■
12.02 Attitude of population toward foreign visitors..............16 ...■
12.03 Extension of business trips recommended .................35 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................39 ...■
13.02 Nationally protected areas*............................................3 ...■
13.03 Quality of the natural environment...............................52 ...■
13.04 Total known species*...................................................27 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* .................108 ...■
14.02 Sports stadiums* .........................................................86 ...■
14.03 Number of international fairs and exhibitions* ............91 ...■

Zambia

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

2_part2A.pag  2/13/08  10:08 PM  Page 361

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



362

2.
1:

 C
ou

nt
ry

/E
co

no
m

y 
Pr

of
ile

s

Zimbabwe
Key indicators
Population (millions), 2006............................................................................13.1
Surface area (1,000 square kilometers) ......................................................390.8

Gross domestic product (US$ billions), 2006 .................................................5.5
Gross domestic product (PPP, US$) per capita, 2006 ................................2,488
Real GDP growth (percent), 2006.................................................................–4.8

Source: World Bank, World Development Indicators Online Database (December 2007); IMF, World Economic Outlook
Database (October 2007 edition); national sources

Travel & Tourism indicators

T&T Industry, 2007 estimates
GDP (US$ millions) ................................................................371...................1.8 .................–1.3
Employment (1,000 jobs).........................................................17...................1.6 .................–3.4

T&T economy, 2007 estimates
GDP (US$ millions) ................................................................992...................4.8...................0.2
Employment (1,000 jobs).........................................................43...................4.2 .................–2.0

Source: World Travel & Tourism Council, TSA Research 2007

International tourist arrivals (thousands), 2006...................2,287
International tourism receipts (US$ millions), 2006 ..............338

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

2008 Index....................................................................................................117 3.2
T&T regulatory framework ............................................................................118 3.6

Policy rules and regulations............................................................................128 2.8
Environmental sustainability .............................................................................89 4.1
Safety and security .............................................................................................85 4.7
Health and hygiene ...........................................................................................103 3.1
Prioritization of Travel & Tourism ...................................................................115 3.3

T&T business environment and infrastructure ..........................................113 2.7
Air transport infrastructure .............................................................................123 2.0
Ground transport infrastructure .......................................................................97 2.9
Tourism infrastructure ......................................................................................105 2.0
ICT infrastructure ..............................................................................................119 1.6
Price competitiveness in the T&T industry.....................................................39 5.0

T&T human, cultural, and natural resources .............................................114 3.4
Human resources ..............................................................................................128 2.9

Education and training...............................................................................106 3.7
Availability of qualified labor ....................................................................130 2.1

Affinity for Travel & Tourism..............................................................................80 4.6
Natural resources ...............................................................................................33 4.1
Cultural resources...............................................................................................93 1.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

2008–2017
Percent annual growth 
of total (%, forecast)
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The Travel & Tourism Competitiveness Index in detail ■ Competitive Advantage    ■ Competitive Disadvantage   

INDICATOR RANK/130

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership ...............................125 ...■
1.02 Property rights............................................................130 ...■
1.03 Business impact of rules on FDI ................................130 ...■
1.04 Visa requirements* ......................................................83 ...■
1.05 Openness of bilateral Air Service Agreements* ..........94 ...■
1.06 Transparency of government policymaking................105 ...■
1.07 Time required to start a business*.............................118 ...■
1.08 Cost to start a business* .............................................76 ...■

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................98 ...■
2.02 Enforcement of environmental regulation..................108 ...■
2.03 Sustainability of T&T industry development...............118 ...■
2.04 Carbon dioxide emissions* ..........................................27 ...■
2.05 Particulate matter concentration* ................................38 ...■
2.06 Threatened species* ...................................................32 ...■
2.07 Environmental treaty ratification*...............................125 ...■

3rd pillar: Safety and security
3.01 Business costs of terrorism .........................................20 ...■
3.02 Reliability of police services .......................................123 ...■
3.03 Business costs of crime and violence..........................98 ...■
3.04 Road traffic accidents*.................................................69 ...■

4th pillar: Health and hygiene
4.01 Physician density*......................................................111 ...■
4.02 Access to improved sanitation* ...................................95 ...■
4.03 Access to improved drinking water*............................92 ...■
4.04 Hospital beds*.............................................................n/a ......

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry...........109 ...■
5.02 T&T government expenditure* ....................................86 ...■
5.03 Effectiveness of marketing and branding...................113 ...■
5.04 T&T fair attendance*....................................................76 ...■

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .........................114 ...■
6.02 Available seat kilometers*..........................................105 ...■
6.03 Departures per 1,000 population*..............................107 ...■
6.04 Airport density* ..........................................................115 ...■
6.05 Number of operating airlines*....................................108 ...■
6.06 International air transport network .............................113 ...■

7th pillar: Ground transport infrastructure
7.01 Quality of roads ............................................................69 ...■
7.02 Quality of railroad infrastructure...................................58 ...■
7.03 Quality of port infrastructure ........................................60 ...■
7.04 Quality of domestic transport network ......................130 ...■
7.05 Road density*...............................................................64 ...■

INDICATOR RANK/130

8th pillar: Tourism infrastructure
8.01 Hotel rooms*..............................................................109 ...■
8.02 Presence of major car rental companies*....................89 ...■
8.03 ATMs accepting Visa cards* ......................................105 ...■

9th pillar: ICT infrastructure
9.01 Extent of business Internet use.................................122 ...■
9.02 Internet users* .............................................................85 ...■
9.03 Telephone lines*.........................................................110 ...■
9.04 Broadband Internet subscribers* .................................97 ...■
9.05 Mobile telephone subscribers*..................................123 ...■

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges*.................................65 ...■
10.02 Purchasing power parity*...............................................1 ...■
10.03 Extent and effect of taxation......................................124 ...■
10.04 Fuel price levels* .........................................................38 ...■
10.05 Hotel price index* .......................................................n/a ......

11th pillar: Human resources
11.01 Primary education enrollment* ..................................106 ...■
11.02 2ndary education enrollment*....................................113 ...■
11.03 Quality of the educational system................................40 ...■
11.04 Local availability of research and training services.....120 ...■
11.05 Extent of staff training..................................................63 ...■
11.06 Hiring and firing practices...........................................123 ...■
11.07 Ease of hiring foreign labor ........................................129 ...■
11.08 HIV prevalence* .........................................................127 ...■
11.09 Business impact of HIV/AIDS.....................................129 ...■
11.10 Life expectancy* ........................................................128 ...■

12th pillar: Affinity for Travel & Tourism
12.01 Tourism openness* ......................................................43 ...■
12.02 Attitude of population toward foreign visitors............123 ...■
12.03 Extension of business trips recommended .................86 ...■

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ....................21 ...■
13.02 Nationally protected areas*..........................................41 ...■
13.03 Quality of the natural environment...............................49 ...■
13.04 Total known species*...................................................36 ...■

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites* ...................54 ...■
14.02 Sports stadiums* .........................................................94 ...■
14.03 Number of international fairs and exhibitions* ..........113 ...■

Zimbabwe

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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2.2 
Data Tables
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The following pages present the data for all of the vari-
ables included in the Travel & Tourism Competitiveness
Index 2008 (TTCI) for all 130 economies covered by
the study.

The tables are organized in 14 sections, which 
correspond to the 14 pillars of the TTCI.The number
preceding the title of each variable serves to identify 
the pillar to which the variable belongs.

Two types of data are used in the TTCI: Survey
data and hard data.

• Survey data: average responses in each economy
to questions included in the World Economic
Forum’s Executive Opinion Survey, conducted in
the early months of 2006 and 2007.

• Hard data: indicators obtained from a variety of
sources.

Survey data

Data yielded from the World Economic Forum’s
Executive Opinion Survey are presented in blue-colored
bar graphs. Questions from the Survey asked for responses
on a scale of 1 to 7, where an answer of 1 corresponds
to the lowest possible score and an answer of 7 corre-
sponds to the highest possible score. For each Survey
variable, the original question and the two extreme
answers are shown.

We report the average score for each economy—
that is, the arithmetic mean of responses from each
economy.Variable 5.01, for example, asks about the 
government’s prioritization of the T&T industry in the
respondent’s economy. On this particular variable,
Mauritius with a score of 6.7 ranks first, and therefore
appears at the top; it is followed by Barbados, second
with a score of 6.6.We report responses rounded to one
decimal point, but use the exact figures to determine
rankings. For example, for the same variable 5.01,
Montenegro’s average score is 6.444, the United Arab
Emirates’ average score is 6.357, and Singapore’s average
score is 6.356.These economies are therefore ranked
3rd, 4th, and 5th, respectively, although they are all listed
with the same rounded score of 6.4.

A dotted line on the graph indicates the mean
score across the sample of 130 economies.

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.1 7

1 Ireland ................................6.5
2 Singapore ...........................6.4
3 Hong Kong SAR.................6.4
4 Slovak Republic..................6.4
5 Sweden..............................6.2
6 United Kingdom .................6.2
7 Germany ............................6.1
8 Belgium..............................6.1
9 Finland................................6.1

10 Indonesia............................6.1
11 New Zealand......................6.0
12 Chile ...................................6.0
13 Hungary..............................6.0
14 Luxembourg.......................6.0
15 Costa Rica..........................6.0
16 Uganda...............................5.9
17 Austria................................5.9
18 Zambia ...............................5.9
19 Israel ..................................5.9
20 Bahrain ...............................5.9
21 Jamaica ..............................5.8
22 Netherlands........................5.8
23 Denmark ............................5.8
24 Puerto Rico ........................5.8
25 Australia .............................5.8
26 Gambia, The.......................5.8
27 Switzerland ........................5.7
28 Canada ...............................5.7
29 Malta ..................................5.7
30 Czech Republic ..................5.7
31 Panama ..............................5.7
32 Mexico ...............................5.7
33 Estonia ...............................5.7
34 Dominican Republic ...........5.7
35 Peru....................................5.5
36 Norway...............................5.5
37 Latvia..................................5.5
38 Jordan ................................5.5
39 Trinidad and Tobago ...........5.5
40 Spain ..................................5.5
41 Guatemala..........................5.5
42 Botswana ...........................5.5
43 Uruguay..............................5.4
44 Barbados ............................5.4
45 Taiwan, China.....................5.4
46 United States .....................5.4
47 Senegal ..............................5.4
48 Nigeria................................5.4
49 France ................................5.4
50 Tanzania..............................5.3
51 Greece ...............................5.3
52 Turkey.................................5.3
53 Azerbaijan...........................5.3
54 Portugal..............................5.3
55 Malaysia .............................5.3
56 South Africa .......................5.3
57 El Salvador .........................5.3
58 Tunisia ................................5.3
59 Mongolia ............................5.2
60 Kenya .................................5.2
61 Korea, Rep. ........................5.2
62 Namibia ..............................5.2
63 India ...................................5.2
64 Pakistan..............................5.2
65 Burkina Faso ......................5.2

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.1 7

66 Honduras............................5.1
67 Montenegro .......................5.1
68 Cameroon ..........................5.1
69 Morocco.............................5.1
70 Lesotho ..............................5.1
71 Sri Lanka ............................5.1
72 Mozambique ......................5.1
73 Mauritius ............................5.1
74 Bangladesh ........................5.1
75 Colombia ............................5.0
76 Armenia..............................5.0
77 Cyprus................................4.9
78 Nicaragua ...........................4.9
79 Georgia...............................4.9
80 Romania .............................4.9
81 Lithuania.............................4.9
82 Croatia................................4.9
83 Uzbekistan .........................4.9
84 Mali ....................................4.8
85 Cambodia ...........................4.8
86 United Arab Emirates.........4.8
87 Madagascar........................4.8
88 Argentina............................4.8
89 Benin..................................4.8
90 Japan..................................4.7
91 Poland ................................4.7
92 Guyana ...............................4.7
93 Egypt..................................4.6
94 Thailand..............................4.6
95 Brazil ..................................4.6
96 Bosnia and Herzegovina ....4.6
97 Kazakhstan .........................4.6
98 Oman .................................4.6
99 Philippines..........................4.5

100 Qatar ..................................4.5
101 Iceland................................4.4
102 Italy ....................................4.4
103 China ..................................4.4
104 Suriname............................4.4
105 Slovenia..............................4.3
106 Albania ...............................4.3
107 Algeria ................................4.3
108 Serbia .................................4.3
109 Bulgaria ..............................4.3
110 Macedonia, FYR.................4.3
111 Chad...................................4.2
112 Ecuador ..............................4.2
113 Kyrgyz Republic .................4.2
114 Vietnam..............................4.2
115 Paraguay ............................4.1
116 Mauritania ..........................4.0
117 Bolivia.................................4.0
118 Tajikistan.............................4.0
119 Moldova .............................4.0
120 Venezuela...........................4.0
121 Saudi Arabia .......................4.0
122 Burundi...............................3.9
123 Ukraine...............................3.8
124 Ethiopia ..............................3.7
125 Zimbabwe ..........................3.7
126 Nepal..................................3.6
127 Syria ...................................3.3
128 Russian Federation ............3.3
129 Kuwait ................................3.2
130 Libya...................................2.7

1.01 Prevalence of foreign ownership

Foreign ownership of companies in your country is (1 = rare, limited to minority stakes, and often prohibited in key sectors, 7 = prevalent and
encouraged)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007

How to Read the Data Tables
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Hard data

While Survey data provide qualitative information,
hard data provide objective quantitative measures (for
example, surface of protected areas, number of airports,
life expectancy, and so on). Several hard data indicators
were computed or provided by partners to the project
(Booz Allen Hamilton, the International Air Transport
Association, the United Nations World Tourism
Organization, the International Union for Conservation
of Nature, and the World Travel & Tourism Council).
Other hard data indicators entering the TTCI were
obtained from international organizations (for example,
the International Monetary Fund, the World Bank, the
International Telecommunication Union, the World
Trade Organization, and so on), and, in some cases, from
national sources. In the following pages, hard data 
variables are presented in black bar graphs.A detailed
description and full source for each variable can be
found in the Technical Notes and Sources section at 
the end of this Report.

When data are not available or are out of date,
“n/a” is used in lieu of the rank and the value.

In the case of hard data, true ties between two or
more countries are possible. In such cases, shared rank-
ings are indicated accordingly. For example, both China
and the Netherlands have 84 operating airlines on their
territory.Therefore, these two countries share the 11th
rank on variable 6.05.

RANK COUNTRY/ECONOMY HARD DATA

1 Singapore ............................15.2
2 Malaysia ..............................16.2
3 Philippines...........................23.9
4 Hong Kong SAR ..................24.9
5 Barbados .............................42.6
6 United Kingdom ..................45.7
7 Romania ..............................49.2
8 Peru.....................................51.3
9 Costa Rica ...........................53.3

10 Ireland .................................54.8
11 Jamaica ...............................57.4
12 Tunisia .................................59.4
13 Chile ....................................60.4
13 El Salvador ..........................60.4
13 Mauritius .............................60.4
16 Guatemala...........................60.9
16 Honduras.............................60.9
16 Nicaragua ............................60.9
19 Sri Lanka .............................61.4
20 Argentina.............................61.9
21 Botswana ............................62.9
21 Israel ...................................62.9
23 South Africa ........................64.0
24 Uruguay...............................64.5
25 Lesotho ...............................65.0
26 Croatia .................................65.5
27 Morocco..............................66.0
28 Colombia .............................66.5
28 Germany .............................66.5
30 Austria .................................67.0
30 Belgium...............................67.0
30 Finland.................................67.0
30 France .................................67.0
30 Greece ................................67.0
30 Iceland.................................67.0
30 Italy .....................................67.0
30 Korea, Rep. .........................67.0
30 Luxembourg........................67.0
30 Netherlands.........................67.0
30 Norway................................67.0
30 Portugal ...............................67.0
30 Slovenia...............................67.0
30 Spain ...................................67.0
30 Sweden...............................67.0
45 Denmark .............................67.5
46 Cyprus.................................68.0
46 Czech Republic ...................68.0
46 Estonia ................................68.0
46 Hungary...............................68.0
46 Latvia...................................68.0
46 Lithuania..............................68.0
46 Malta ...................................68.0
46 Poland .................................68.0
46 Slovak Republic...................68.0
55 Japan...................................68.5
56 Bulgaria ...............................69.0
57 Ecuador ...............................69.5
58 Brazil ...................................70.1
58 Venezuela............................70.1
60 New Zealand .......................71.1
60 Serbia ..................................71.1
60 Trinidad and Tobago ............71.1
63 Montenegro ........................72.6
63 Namibia ...............................72.6
65 Bosnia and Herzegovina .....73.6

RANK COUNTRY/ECONOMY HARD DATA

66 Canada ................................74.1
67 Tanzania...............................74.6
68 Macedonia, FYR..................75.1
68 Panama ...............................75.1
70 Georgia................................76.1
71 Thailand...............................76.6
72 Zambia ................................77.2
73 Turkey..................................77.7
74 Gambia, The........................78.2
74 Paraguay .............................78.2
76 Albania ................................78.7
76 Bolivia..................................78.7
76 Mexico ................................78.7
76 Moldova ..............................78.7
80 Kenya ..................................79.2
81 Guyana ................................80.2
81 Ukraine................................80.2
83 United Arab Emirates..........81.7
83 Zimbabwe ...........................81.7
85 Switzerland .........................82.2
86 Uganda................................83.8
87 Taiwan, China ......................84.3
88 Puerto Rico .........................85.3
88 United States ......................85.3
90 Mauritania ...........................86.8
91 Suriname.............................87.3
92 Senegal ...............................87.8
93 Mali .....................................88.3
94 Benin...................................90.4
95 Bangladesh .........................90.9
95 Libya....................................90.9
97 Burkina Faso .......................91.9
97 Kazakhstan ..........................91.9
99 Kyrgyz Republic...................92.4
99 Nigeria .................................92.4

101 Armenia...............................92.9
101 Egypt...................................92.9
103 Vietnam...............................93.4
104 Indonesia.............................93.9
104 Tajikistan..............................93.9
106 Azerbaijan............................94.4
107 Algeria .................................94.9
107 Mongolia .............................94.9
107 Russian Federation .............94.9
110 Dominican Republic ............95.4
110 Uzbekistan ..........................95.4
112 Saudi Arabia ........................96.4
113 Bahrain ................................97.0
113 Cameroon ...........................97.0
113 Kuwait .................................97.0
116 Cambodia ............................97.5
117 Burundi................................98.0
117 Mozambique .......................98.0
119 Ethiopia ...............................98.5
120 Australia ..............................99.0
120 China ...................................99.0
120 Nepal ...................................99.0
120 Qatar ...................................99.0
124 Chad....................................99.5
124 India ....................................99.5
124 Jordan .................................99.5
124 Madagascar.........................99.5
124 Oman ..................................99.5
124 Pakistan...............................99.5
124 Syria ....................................99.5

1.04 Visa requirements (hard data)

Number of countries requiring visas to enter the country for tourism and/or business trips as a percentage of UN countries  | 2007

SOURCE: United Nations World Tourism Organization
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.1 7

1 Ireland ................................6.5
2 Singapore ...........................6.4
3 Hong Kong SAR.................6.4
4 Slovak Republic..................6.4
5 Sweden..............................6.2
6 United Kingdom .................6.2
7 Germany ............................6.1
8 Belgium..............................6.1
9 Finland................................6.1

10 Indonesia............................6.1
11 New Zealand......................6.0
12 Chile ...................................6.0
13 Hungary..............................6.0
14 Luxembourg.......................6.0
15 Costa Rica..........................6.0
16 Uganda...............................5.9
17 Austria................................5.9
18 Zambia ...............................5.9
19 Israel ..................................5.9
20 Bahrain ...............................5.9
21 Jamaica ..............................5.8
22 Netherlands........................5.8
23 Denmark ............................5.8
24 Puerto Rico ........................5.8
25 Australia .............................5.8
26 Gambia, The.......................5.8
27 Switzerland ........................5.7
28 Canada ...............................5.7
29 Malta ..................................5.7
30 Czech Republic ..................5.7
31 Panama ..............................5.7
32 Mexico ...............................5.7
33 Estonia ...............................5.7
34 Dominican Republic ...........5.7
35 Peru....................................5.5
36 Norway...............................5.5
37 Latvia..................................5.5
38 Jordan ................................5.5
39 Trinidad and Tobago ...........5.5
40 Spain ..................................5.5
41 Guatemala..........................5.5
42 Botswana ...........................5.5
43 Uruguay..............................5.4
44 Barbados ............................5.4
45 Taiwan, China.....................5.4
46 United States .....................5.4
47 Senegal ..............................5.4
48 Nigeria................................5.4
49 France ................................5.4
50 Tanzania..............................5.3
51 Greece ...............................5.3
52 Turkey.................................5.3
53 Azerbaijan...........................5.3
54 Portugal..............................5.3
55 Malaysia .............................5.3
56 South Africa .......................5.3
57 El Salvador .........................5.3
58 Tunisia ................................5.3
59 Mongolia ............................5.2
60 Kenya .................................5.2
61 Korea, Rep. ........................5.2
62 Namibia ..............................5.2
63 India ...................................5.2
64 Pakistan..............................5.2
65 Burkina Faso ......................5.2

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.1 7

66 Honduras............................5.1
67 Montenegro .......................5.1
68 Cameroon ..........................5.1
69 Morocco.............................5.1
70 Lesotho ..............................5.1
71 Sri Lanka ............................5.1
72 Mozambique ......................5.1
73 Mauritius ............................5.1
74 Bangladesh ........................5.1
75 Colombia ............................5.0
76 Armenia..............................5.0
77 Cyprus................................4.9
78 Nicaragua ...........................4.9
79 Georgia...............................4.9
80 Romania .............................4.9
81 Lithuania.............................4.9
82 Croatia................................4.9
83 Uzbekistan .........................4.9
84 Mali ....................................4.8
85 Cambodia ...........................4.8
86 United Arab Emirates.........4.8
87 Madagascar........................4.8
88 Argentina............................4.8
89 Benin..................................4.8
90 Japan..................................4.7
91 Poland ................................4.7
92 Guyana ...............................4.7
93 Egypt..................................4.6
94 Thailand..............................4.6
95 Brazil ..................................4.6
96 Bosnia and Herzegovina ....4.6
97 Kazakhstan .........................4.6
98 Oman .................................4.6
99 Philippines..........................4.5

100 Qatar ..................................4.5
101 Iceland................................4.4
102 Italy ....................................4.4
103 China ..................................4.4
104 Suriname............................4.4
105 Slovenia..............................4.3
106 Albania ...............................4.3
107 Algeria ................................4.3
108 Serbia .................................4.3
109 Bulgaria ..............................4.3
110 Macedonia, FYR.................4.3
111 Chad...................................4.2
112 Ecuador ..............................4.2
113 Kyrgyz Republic .................4.2
114 Vietnam..............................4.2
115 Paraguay ............................4.1
116 Mauritania ..........................4.0
117 Bolivia.................................4.0
118 Tajikistan.............................4.0
119 Moldova .............................4.0
120 Venezuela...........................4.0
121 Saudi Arabia .......................4.0
122 Burundi...............................3.9
123 Ukraine...............................3.8
124 Ethiopia ..............................3.7
125 Zimbabwe ..........................3.7
126 Nepal..................................3.6
127 Syria ...................................3.3
128 Russian Federation ............3.3
129 Kuwait ................................3.2
130 Libya...................................2.7

1.01 Prevalence of foreign ownership

Foreign ownership of companies in your country is (1 = rare, limited to minority stakes, and often prohibited in key sectors, 7 = prevalent and
encouraged)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.7 7

1 Germany ............................6.7
2 Denmark ............................6.6
3 Switzerland ........................6.6
4 Austria................................6.5
5 Singapore ...........................6.4
6 Netherlands........................6.4
7 Finland................................6.4
8 Australia .............................6.3
9 Sweden..............................6.3

10 Iceland................................6.3
11 Ireland ................................6.3
12 Norway...............................6.3
13 Hong Kong SAR.................6.3
14 Japan..................................6.2
15 Canada ...............................6.1
16 New Zealand......................6.1
17 France ................................6.1
18 United Kingdom .................6.1
19 Belgium..............................6.0
20 Luxembourg.......................6.0
21 Puerto Rico ........................5.9
22 South Africa .......................5.8
23 Malaysia .............................5.7
24 Korea, Rep. ........................5.7
25 Israel ..................................5.7
26 Estonia ...............................5.6
27 Mauritius ............................5.6
28 Portugal..............................5.6
29 Jordan ................................5.6
30 United States .....................5.5
31 Syria ...................................5.5
32 Spain ..................................5.5
33 Barbados ............................5.5
34 Tunisia ................................5.5
35 Bahrain ...............................5.5
36 Cyprus................................5.4
37 Hungary..............................5.4
38 Qatar ..................................5.4
39 Taiwan, China.....................5.4
40 Chile ...................................5.4
41 Namibia ..............................5.4
42 Kuwait ................................5.4
43 Malta ..................................5.3
44 India ...................................5.3
45 United Arab Emirates.........5.2
46 Greece ...............................5.2
47 Saudi Arabia .......................5.2
48 Lithuania.............................5.1
49 Panama ..............................5.1
50 Thailand..............................5.1
51 Egypt..................................5.1
52 Slovak Republic..................5.0
53 Italy ....................................5.0
54 Latvia..................................5.0
55 Jamaica ..............................5.0
56 Slovenia..............................4.9
57 Botswana ...........................4.9
58 Turkey.................................4.8
59 Oman .................................4.8
60 Sri Lanka ............................4.7
61 Uruguay..............................4.7
62 Montenegro .......................4.7
63 Morocco.............................4.7
64 Trinidad and Tobago ...........4.7
65 Costa Rica..........................4.6

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.7 7

66 Czech Republic ..................4.6
67 Zambia ...............................4.6
68 Colombia ............................4.5
69 Armenia..............................4.5
70 Brazil ..................................4.5
71 Burkina Faso ......................4.5
72 El Salvador .........................4.4
73 Gambia, The.......................4.4
74 Algeria ................................4.3
75 Philippines..........................4.3
76 China ..................................4.3
77 Mexico ...............................4.3
78 Croatia................................4.2
79 Vietnam..............................4.2
80 Tajikistan.............................4.2
81 Dominican Republic ...........4.2
82 Mali ....................................4.1
83 Ethiopia ..............................4.1
84 Romania .............................4.1
85 Guatemala..........................4.1
86 Honduras............................4.1
87 Kenya .................................4.1
88 Mauritania ..........................4.1
89 Mongolia ............................4.1
90 Poland ................................4.0
91 Kazakhstan .........................4.0
92 Pakistan..............................4.0
93 Nepal..................................4.0
94 Tanzania..............................4.0
95 Uzbekistan .........................3.9
96 Senegal ..............................3.9
97 Mozambique ......................3.8
98 Bulgaria ..............................3.8
99 Libya...................................3.8

100 Nigeria................................3.8
101 Suriname............................3.8
102 Cameroon ..........................3.8
103 Azerbaijan...........................3.7
104 Benin..................................3.7
105 Macedonia, FYR.................3.7
106 Bangladesh ........................3.7
107 Moldova .............................3.6
108 Nicaragua ...........................3.6
109 Peru....................................3.6
110 Madagascar........................3.6
111 Cambodia ...........................3.6
112 Uganda...............................3.6
113 Guyana ...............................3.5
114 Serbia .................................3.4
115 Indonesia............................3.4
116 Ecuador ..............................3.3
117 Georgia...............................3.3
118 Ukraine...............................3.3
119 Burundi...............................3.3
120 Bosnia and Herzegovina ....3.2
121 Kyrgyz Republic .................3.2
122 Russian Federation ............3.2
123 Albania ...............................3.1
124 Bolivia.................................3.1
125 Paraguay ............................3.1
126 Lesotho ..............................3.0
127 Argentina............................3.0
128 Chad...................................2.6
129 Venezuela...........................2.3
130 Zimbabwe ..........................2.1

1.02 Property rights

Property rights, including over financial assets (1 = are poorly defined and not protected by law, 7 = are clearly defined and well protected by law)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.0 7

1 Ireland ................................6.5
2 Singapore ...........................6.5
3 Hong Kong SAR.................6.4
4 Slovak Republic..................6.3
5 Luxembourg.......................6.2
6 United Kingdom .................6.0
7 Estonia ...............................6.0
8 Bahrain ...............................6.0
9 Sweden..............................6.0

10 Puerto Rico ........................5.9
11 Indonesia............................5.9
12 Netherlands........................5.8
13 Malta ..................................5.8
14 Zambia ...............................5.8
15 Finland................................5.8
16 Chile ...................................5.8
17 Switzerland ........................5.8
18 Portugal..............................5.8
19 Austria................................5.8
20 Germany ............................5.8
21 Belgium..............................5.8
22 Malaysia .............................5.7
23 Uganda...............................5.7
24 Pakistan..............................5.7
25 Israel ..................................5.7
26 Czech Republic ..................5.7
27 Denmark ............................5.7
28 Trinidad and Tobago ...........5.7
29 Gambia, The.......................5.6
30 Costa Rica..........................5.6
31 Hungary..............................5.6
32 El Salvador .........................5.6
33 New Zealand......................5.6
34 Bangladesh ........................5.5
35 Panama ..............................5.5
36 Barbados ............................5.5
37 Tunisia ................................5.5
38 Mauritius ............................5.5
39 Sri Lanka ............................5.5
40 Nigeria................................5.5
41 Jordan ................................5.4
42 Tanzania..............................5.4
43 Jamaica ..............................5.4
44 Peru....................................5.4
45 Dominican Republic ...........5.4
46 Mexico ...............................5.4
47 United Arab Emirates.........5.4
48 Taiwan, China.....................5.4
49 India ...................................5.4
50 Canada ...............................5.4
51 United States .....................5.3
52 France ................................5.3
53 Korea, Rep. ........................5.3
54 Australia .............................5.3
55 Turkey.................................5.3
56 Cyprus................................5.3
57 Montenegro .......................5.3
58 Qatar ..................................5.3
59 Spain ..................................5.3
60 China ..................................5.3
61 Mali ....................................5.3
62 Norway...............................5.2
63 Botswana ...........................5.2
64 Honduras............................5.2
65 Guatemala..........................5.2

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.0 7

66 Burkina Faso ......................5.2
67 Vietnam..............................5.2
68 Thailand..............................5.2
69 Uruguay..............................5.1
70 Colombia ............................5.1
71 Latvia..................................5.1
72 Nicaragua ...........................5.1
73 Senegal ..............................5.1
74 Uzbekistan .........................5.1
75 Morocco.............................5.1
76 Iceland................................5.0
77 Armenia..............................5.0
78 Cambodia ...........................5.0
79 South Africa .......................4.9
80 Japan..................................4.9
81 Algeria ................................4.9
82 Romania .............................4.9
83 Kenya .................................4.9
84 Mauritania ..........................4.9
85 Azerbaijan...........................4.8
86 Lesotho ..............................4.8
87 Mozambique ......................4.8
88 Namibia ..............................4.8
89 Georgia...............................4.7
90 Ethiopia ..............................4.7
91 Kazakhstan .........................4.7
92 Philippines..........................4.7
93 Mongolia ............................4.7
94 Greece ...............................4.7
95 Guyana ...............................4.7
96 Brazil ..................................4.6
97 Lithuania.............................4.6
98 Egypt..................................4.5
99 Cameroon ..........................4.5

100 Poland ................................4.5
101 Madagascar........................4.5
102 Croatia................................4.5
103 Oman .................................4.4
104 Benin..................................4.4
105 Saudi Arabia .......................4.4
106 Burundi...............................4.4
107 Nepal..................................4.4
108 Tajikistan.............................4.3
109 Italy ....................................4.3
110 Slovenia..............................4.3
111 Albania ...............................4.2
112 Syria ...................................4.2
113 Libya...................................4.2
114 Moldova .............................4.2
115 Serbia .................................4.2
116 Paraguay ............................4.1
117 Macedonia, FYR.................4.1
118 Bulgaria ..............................4.0
119 Argentina............................3.8
120 Ecuador ..............................3.8
121 Kyrgyz Republic .................3.8
122 Suriname............................3.7
123 Ukraine...............................3.7
124 Bosnia and Herzegovina ....3.6
125 Chad...................................3.6
126 Russian Federation ............3.5
127 Bolivia.................................3.5
128 Kuwait ................................3.3
129 Venezuela...........................3.1
130 Zimbabwe ..........................2.5

1.03 Business impact of rules on FDI

In your country, rules governing foreign direct investment are (1 = damaging and discourage foreign direct investment, 7 = beneficial and 
encourage foreign direct investment)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Singapore ............................15.2
2 Malaysia ..............................16.2
3 Philippines...........................23.9
4 Hong Kong SAR ..................24.9
5 Barbados .............................42.6
6 United Kingdom ..................45.7
7 Romania ..............................49.2
8 Peru.....................................51.3
9 Costa Rica ...........................53.3

10 Ireland .................................54.8
11 Jamaica ...............................57.4
12 Tunisia .................................59.4
13 Chile ....................................60.4
13 El Salvador ..........................60.4
13 Mauritius .............................60.4
16 Guatemala...........................60.9
16 Honduras.............................60.9
16 Nicaragua ............................60.9
19 Sri Lanka .............................61.4
20 Argentina.............................61.9
21 Botswana ............................62.9
21 Israel ...................................62.9
23 South Africa ........................64.0
24 Uruguay...............................64.5
25 Lesotho ...............................65.0
26 Croatia .................................65.5
27 Morocco..............................66.0
28 Colombia .............................66.5
28 Germany .............................66.5
30 Austria .................................67.0
30 Belgium...............................67.0
30 Finland.................................67.0
30 France .................................67.0
30 Greece ................................67.0
30 Iceland.................................67.0
30 Italy .....................................67.0
30 Korea, Rep. .........................67.0
30 Luxembourg........................67.0
30 Netherlands.........................67.0
30 Norway................................67.0
30 Portugal ...............................67.0
30 Slovenia...............................67.0
30 Spain ...................................67.0
30 Sweden...............................67.0
45 Denmark .............................67.5
46 Cyprus.................................68.0
46 Czech Republic ...................68.0
46 Estonia ................................68.0
46 Hungary...............................68.0
46 Latvia...................................68.0
46 Lithuania..............................68.0
46 Malta ...................................68.0
46 Poland .................................68.0
46 Slovak Republic...................68.0
55 Japan...................................68.5
56 Bulgaria ...............................69.0
57 Ecuador ...............................69.5
58 Brazil ...................................70.1
58 Venezuela............................70.1
60 New Zealand .......................71.1
60 Serbia ..................................71.1
60 Trinidad and Tobago ............71.1
63 Montenegro ........................72.6
63 Namibia ...............................72.6
65 Bosnia and Herzegovina .....73.6

RANK COUNTRY/ECONOMY HARD DATA

66 Canada ................................74.1
67 Tanzania...............................74.6
68 Macedonia, FYR..................75.1
68 Panama ...............................75.1
70 Georgia................................76.1
71 Thailand...............................76.6
72 Zambia ................................77.2
73 Turkey..................................77.7
74 Gambia, The........................78.2
74 Paraguay .............................78.2
76 Albania ................................78.7
76 Bolivia..................................78.7
76 Mexico ................................78.7
76 Moldova ..............................78.7
80 Kenya ..................................79.2
81 Guyana ................................80.2
81 Ukraine................................80.2
83 United Arab Emirates..........81.7
83 Zimbabwe ...........................81.7
85 Switzerland .........................82.2
86 Uganda................................83.8
87 Taiwan, China ......................84.3
88 Puerto Rico .........................85.3
88 United States ......................85.3
90 Mauritania ...........................86.8
91 Suriname.............................87.3
92 Senegal ...............................87.8
93 Mali .....................................88.3
94 Benin...................................90.4
95 Bangladesh .........................90.9
95 Libya....................................90.9
97 Burkina Faso .......................91.9
97 Kazakhstan ..........................91.9
99 Kyrgyz Republic...................92.4
99 Nigeria .................................92.4

101 Armenia...............................92.9
101 Egypt...................................92.9
103 Vietnam...............................93.4
104 Indonesia.............................93.9
104 Tajikistan..............................93.9
106 Azerbaijan............................94.4
107 Algeria .................................94.9
107 Mongolia .............................94.9
107 Russian Federation .............94.9
110 Dominican Republic ............95.4
110 Uzbekistan ..........................95.4
112 Saudi Arabia ........................96.4
113 Bahrain ................................97.0
113 Cameroon ...........................97.0
113 Kuwait .................................97.0
116 Cambodia ............................97.5
117 Burundi................................98.0
117 Mozambique .......................98.0
119 Ethiopia ...............................98.5
120 Australia ..............................99.0
120 China ...................................99.0
120 Nepal ...................................99.0
120 Qatar ...................................99.0
124 Chad....................................99.5
124 India ....................................99.5
124 Jordan .................................99.5
124 Madagascar.........................99.5
124 Oman ..................................99.5
124 Pakistan...............................99.5
124 Syria ....................................99.5
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1.04 Visa requirements (hard data)

Number of countries requiring visas to enter the country for tourism and/or business trips as a percentage of UN countries  | 2007

SOURCE: United Nations World Tourism Organization
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RANK COUNTRY/ECONOMY HARD DATA

1 El Salvador ..........................33.7
2 Honduras.............................32.7
3 Guatemala...........................31.9
4 Dominican Republic ............28.9
5 Nicaragua ............................26.5
6 Jamaica ...............................24.7
7 Peru.....................................22.7
8 United States ......................22.6
9 Costa Rica ...........................22.0

10 Canada ................................20.2
11 Panama ...............................19.2
12 Chile ....................................18.9
12 Poland .................................18.9
14 Luxembourg........................16.5
15 Germany .............................16.4
16 Iceland.................................15.6
17 Denmark .............................15.3
18 Portugal ...............................15.1
19 Japan...................................14.8
19 Netherlands.........................14.8
21 Mexico ................................14.6
22 Barbados .............................14.1
23 Suriname.............................13.6
24 Hong Kong SAR ..................13.5
25 New Zealand .......................13.4
26 Ireland .................................13.3
27 Philippines...........................13.1
28 Italy .....................................13.0
28 Singapore ............................13.0
30 Indonesia.............................12.9
31 Czech Republic ...................12.8
32 Belgium...............................12.6
33 Ecuador ...............................12.5
34 Finland.................................12.4
35 Paraguay .............................12.2
36 Brazil ...................................12.1
36 Jordan .................................12.1
38 United Kingdom ..................12.0
39 Israel ...................................11.9
40 Colombia .............................11.8
41 Korea, Rep. .........................11.7
42 Trinidad and Tobago ............11.5
42 Turkey..................................11.5
44 United Arab Emirates..........11.3
45 Croatia .................................11.2
45 Hungary...............................11.2
45 Uruguay...............................11.2
48 Azerbaijan............................11.1
49 Namibia ...............................10.9
50 Greece ................................10.8
51 Malaysia ..............................10.7
51 Qatar ...................................10.7
53 Austria .................................10.6
54 Morocco..............................10.5
55 Ethiopia ...............................10.4
56 Libya....................................10.3
57 Bahrain ................................10.2
58 Tunisia ...................................9.9
59 Thailand.................................9.9
60 South Africa ..........................9.9
61 Uzbekistan ............................9.8
62 Cameroon .............................9.8
63 Switzerland ...........................9.8
64 Pakistan.................................9.6
64 Zambia ..................................9.6

RANK COUNTRY/ECONOMY HARD DATA

66 Bolivia....................................9.5
66 Egypt.....................................9.5
68 Albania ..................................9.5
69 Chad......................................9.4
70 Norway..................................9.4
71 France ...................................9.4
72 Bosnia and Herzegovina .......9.3
72 Malta .....................................9.3
74 Saudi Arabia ..........................9.2
75 Australia ................................9.0
75 Gambia, The..........................9.0
75 Sweden.................................9.0
78 Argentina...............................8.8
78 Mozambique .........................8.8
78 Slovak Republic.....................8.8
81 Sri Lanka ...............................8.6
82 Romania ................................8.5
83 Spain .....................................8.3
84 Mauritania .............................8.2
85 Cambodia ..............................8.1
85 Senegal .................................8.1
85 Syria ......................................8.1
88 Armenia.................................8.0
88 Lithuania................................8.0
88 Venezuela..............................8.0
88 Vietnam.................................8.0
92 India ......................................7.9
93 Madagascar...........................7.7
94 Nigeria ...................................7.5
94 Zimbabwe .............................7.5
96 Oman ....................................7.3
97 Bulgaria .................................7.0
98 Kazakhstan ............................6.9
99 Uganda..................................6.7

100 Botswana ..............................6.5
101 Mauritius ...............................6.2
102 Algeria ...................................6.1
102 Mali .......................................6.1
102 Ukraine..................................6.1
105 Guyana ..................................6.0
106 Bangladesh ...........................5.8
106 Tanzania.................................5.8
108 Mongolia ...............................5.7
109 China .....................................5.5
110 Burundi..................................5.4
110 Latvia.....................................5.4
112 Kenya ....................................5.2
113 Macedonia, FYR....................5.1
114 Georgia..................................4.9
115 Cyprus...................................4.6
116 Kyrgyz Republic.....................4.5
117 Moldova ................................4.4
118 Russian Federation ...............4.2
119 Benin.....................................3.9
119 Slovenia.................................3.9
121 Estonia ..................................3.0
121 Nepal .....................................3.0
123 Kuwait ...................................2.3
124 Burkina Faso .........................1.9
125 Lesotho .................................0.1
n/a Montenegro ..........................n/a
n/a Puerto Rico............................n/a
n/a Serbia ....................................n/a
n/a Taiwan, China ........................n/a
n/a Tajikistan................................n/a
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1.05 Openness of bilateral Air Service Agreements (hard data)

Index of openness of bilateral Air Service Agreements  | 2005

SOURCE: World Trade Organization
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.1 7

1 Singapore ...........................6.1
2 Denmark ............................5.9
3 Finland................................5.8
4 Switzerland ........................5.7
5 Hong Kong SAR.................5.7
6 Iceland................................5.6
7 Sweden..............................5.6
8 New Zealand......................5.6
9 Germany ............................5.5

10 Netherlands........................5.4
11 Norway...............................5.3
12 Australia .............................5.3
13 Tunisia ................................5.3
14 Japan..................................5.2
15 Austria................................5.2
16 Malaysia .............................5.2
17 Luxembourg.......................5.2
18 Barbados ............................5.1
19 Chile ...................................5.1
20 United Arab Emirates.........5.1
21 Ireland ................................5.1
22 Israel ..................................5.0
23 Canada ...............................5.0
24 United Kingdom .................5.0
25 Taiwan, China.....................4.9
26 France ................................4.9
27 Mauritius ............................4.9
28 Estonia ...............................4.9
29 Zambia ...............................4.9
30 South Africa .......................4.9
31 United States .....................4.8
32 Mali ....................................4.8
33 Bahrain ...............................4.8
34 Korea, Rep. ........................4.7
35 Oman .................................4.7
36 Qatar ..................................4.7
37 Tanzania..............................4.6
38 Gambia, The.......................4.6
39 Thailand..............................4.6
40 Burkina Faso ......................4.6
41 Slovak Republic..................4.5
42 Botswana ...........................4.5
43 Portugal..............................4.5
44 Cyprus................................4.4
45 India ...................................4.4
46 Malta ..................................4.4
47 Slovenia..............................4.4
48 El Salvador .........................4.3
49 Morocco.............................4.3
50 Belgium..............................4.3
51 Colombia ............................4.3
52 Kuwait ................................4.2
53 Jamaica ..............................4.2
54 Saudi Arabia .......................4.2
55 Mauritania ..........................4.2
56 Lithuania.............................4.2
57 Jordan ................................4.2
58 Cambodia ...........................4.1
59 Turkey.................................4.1
60 Panama ..............................4.1
61 Namibia ..............................4.1
62 Nigeria................................4.1
63 Trinidad and Tobago ...........4.1
64 Puerto Rico ........................4.0
65 Honduras............................4.0

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.1 7

66 Uganda...............................4.0
67 Spain ..................................4.0
68 Uruguay..............................4.0
69 Philippines..........................4.0
70 Sri Lanka ............................4.0
71 Guatemala..........................4.0
72 Mozambique ......................4.0
73 Serbia .................................4.0
74 Greece ...............................3.9
75 Kazakhstan .........................3.9
76 Mexico ...............................3.9
77 Kenya .................................3.9
78 Latvia..................................3.9
79 Madagascar........................3.9
80 Croatia................................3.9
81 Benin..................................3.9
82 Burundi...............................3.8
83 Costa Rica..........................3.8
84 Cameroon ..........................3.8
85 Macedonia, FYR.................3.8
86 Peru....................................3.8
87 Vietnam..............................3.8
88 China ..................................3.8
89 Uzbekistan .........................3.8
90 Algeria ................................3.8
91 Dominican Republic ...........3.8
92 Egypt..................................3.7
93 Ethiopia ..............................3.7
94 Hungary..............................3.7
95 Czech Republic ..................3.7
96 Georgia...............................3.6
97 Azerbaijan...........................3.6
98 Montenegro .......................3.6
99 Tajikistan.............................3.6

100 Moldova .............................3.6
101 Pakistan..............................3.5
102 Bangladesh ........................3.5
103 Guyana ...............................3.5
104 Armenia..............................3.5
105 Zimbabwe ..........................3.3
106 Senegal ..............................3.3
107 Brazil ..................................3.3
108 Italy ....................................3.3
109 Nicaragua ...........................3.3
110 Bulgaria ..............................3.3
111 Lesotho ..............................3.3
112 Syria ...................................3.2
113 Poland ................................3.2
114 Chad...................................3.2
115 Libya...................................3.2
116 Nepal..................................3.2
117 Bosnia and Herzegovina ....3.1
118 Russian Federation ............3.1
119 Ukraine...............................3.1
120 Bolivia.................................3.0
121 Suriname............................3.0
122 Albania ...............................2.9
123 Mongolia ............................2.9
124 Paraguay ............................2.9
125 Kyrgyz Republic .................2.8
126 Romania .............................2.8
127 Argentina............................2.8
128 Ecuador ..............................2.7
129 Venezuela...........................2.6
130 Indonesia............................2.5
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1.06 Transparency of government policymaking

Are firms in your country usually informed clearly by the government on changes in policies and regulations affecting your industry? (1 = never
informed; 7 = always informed)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Australia ................................2.0
2 Canada ..................................3.0
3 Belgium.................................4.0
4 Iceland...................................5.0
4 Singapore ..............................5.0
6 Denmark ...............................6.0
6 Turkey....................................6.0
6 United States ........................6.0
9 Estonia ..................................7.0
9 France ...................................7.0
9 Madagascar...........................7.0
9 Mauritius ...............................7.0
9 Portugal .................................7.0
9 Puerto Rico ...........................7.0

15 Jamaica .................................8.0
16 Egypt.....................................9.0
17 Netherlands.........................10.0
17 Norway................................10.0
19 Georgia................................11.0
19 Hong Kong SAR ..................11.0
19 Tunisia .................................11.0
22 Morocco..............................12.0
22 New Zealand .......................12.0
24 Ireland .................................13.0
24 Italy .....................................13.0
24 United Kingdom ..................13.0
24 Uzbekistan ..........................13.0
28 Finland.................................14.0
28 Jordan .................................14.0
28 Romania ..............................14.0
31 Macedonia, FYR..................15.0
31 Saudi Arabia ........................15.0
31 Sweden...............................15.0
34 Ethiopia ...............................16.0
34 Hungary...............................16.0
34 Latvia...................................16.0
37 Czech Republic ...................17.0
37 Korea, Rep. .........................17.0
39 Armenia...............................18.0
39 Burkina Faso .......................18.0
39 Germany .............................18.0
42 Panama ...............................19.0
43 Mongolia .............................20.0
43 Switzerland .........................20.0
45 Honduras.............................21.0
45 Kazakhstan ..........................21.0
45 Kyrgyz Republic...................21.0
48 Dominican Republic ............22.0
49 Japan...................................23.0
49 Moldova ..............................23.0
49 Serbia ..................................23.0
52 Algeria .................................24.0
52 Malaysia ..............................24.0
52 Montenegro ........................24.0
52 Pakistan...............................24.0
56 Slovak Republic...................25.0
57 El Salvador ..........................26.0
57 Guatemala...........................26.0
57 Lithuania..............................26.0
57 Luxembourg........................26.0
57 Mali .....................................26.0
62 Chile ....................................27.0
62 Mexico ................................27.0
62 Ukraine................................27.0
65 Austria .................................28.0

RANK COUNTRY/ECONOMY HARD DATA

65 Uganda................................28.0
67 Mozambique .......................29.0
67 Russian Federation .............29.0
67 Tanzania...............................29.0
70 Azerbaijan............................30.0
71 Argentina.............................31.0
71 Benin...................................31.0
71 Nepal ...................................31.0
71 Poland .................................31.0
71 South Africa ........................31.0
76 Bulgaria ...............................32.0
76 Gambia, The........................32.0
78 India ....................................33.0
78 Thailand...............................33.0
78 Zambia ................................33.0
81 Israel ...................................34.0
81 Nigeria .................................34.0
81 Oman ..................................34.0
84 China ...................................35.0
84 Kuwait .................................35.0
84 Paraguay .............................35.0
87 Albania ................................36.0
88 Cameroon ...........................37.0
89 Greece ................................38.0
90 Nicaragua ............................39.0
90 Sri Lanka .............................39.0
92 Croatia .................................40.0
93 Colombia .............................42.0
94 Burundi................................43.0
94 Syria ....................................43.0
94 Trinidad and Tobago ............43.0
97 Guyana ................................44.0
97 Kenya ..................................44.0
97 Uruguay...............................44.0

100 Spain ...................................47.0
101 Taiwan, China ......................48.0
102 Tajikistan..............................49.0
103 Bolivia..................................50.0
103 Vietnam...............................50.0
105 Bosnia and Herzegovina .....54.0
106 Philippines...........................58.0
106 Senegal ...............................58.0
108 Slovenia...............................60.0
109 United Arab Emirates..........62.0
110 Ecuador ...............................65.0
110 Mauritania ...........................65.0
112 Peru.....................................72.0
113 Lesotho ...............................73.0
114 Bangladesh .........................74.0
115 Chad....................................75.0
116 Costa Rica ...........................77.0
117 Cambodia ............................86.0
118 Zimbabwe ...........................96.0
119 Namibia ...............................99.0
120 Indonesia...........................105.0
121 Botswana ..........................108.0
122 Venezuela..........................141.0
123 Brazil .................................152.0
124 Suriname...........................694.0
n/a Bahrain ..................................n/a
n/a Barbados ...............................n/a
n/a Cyprus ...................................n/a
n/a Libya......................................n/a
n/a Malta .....................................n/a
n/a Qatar .....................................n/a
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1.07 Time required to start a business (hard data)

Number of days required to start a business  | 2007

SOURCE: World Bank, Doing Business 2008
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RANK COUNTRY/ECONOMY HARD DATA

1 Denmark ...............................0.0
2 New Zealand .........................0.1
3 Ireland ...................................0.3
4 Sweden.................................0.6
5 United States ........................0.7
6 Australia ................................0.8
6 Puerto Rico ...........................0.8
6 Singapore ..............................0.8
6 United Kingdom ....................0.8

10 Canada ..................................0.9
10 Trinidad and Tobago ..............0.9
12 Finland...................................1.0
13 France ...................................1.1
14 Kuwait ...................................1.6
15 Estonia ..................................2.0
16 Switzerland ...........................2.1
17 Luxembourg..........................2.3
17 Norway..................................2.3
19 Iceland...................................2.7
20 Latvia.....................................3.0
20 Lithuania................................3.0
22 Hong Kong SAR ....................3.1
23 Portugal .................................3.4
24 Russian Federation ...............3.7
25 Taiwan, China ........................4.1
26 Slovak Republic.....................4.2
27 Mongolia ...............................4.3
27 Oman ....................................4.3
29 Israel .....................................4.4
30 Romania ................................4.7
31 Armenia.................................4.8
32 Belgium.................................5.3
32 Mauritius ...............................5.3
34 Austria ...................................5.4
35 Thailand.................................5.6
36 Germany ...............................5.7
37 Netherlands...........................6.0
38 Montenegro ..........................6.2
39 Macedonia, FYR....................6.6
40 Azerbaijan..............................6.9
41 South Africa ..........................7.1
42 Japan.....................................7.5
43 Kazakhstan ............................7.6
44 Ukraine..................................7.8
45 Tunisia ...................................8.3
46 Bulgaria .................................8.4
46 China .....................................8.4
48 Slovenia.................................8.5
48 Sri Lanka ...............................8.5
50 Chile ......................................8.6
51 Jamaica .................................8.7
52 Kyrgyz Republic.....................8.8
53 Serbia ....................................8.9
54 Georgia..................................9.5
55 Argentina...............................9.7
56 Botswana ..............................9.9
57 Brazil ...................................10.4
58 Czech Republic ...................10.6
59 Moldova ..............................11.5
59 Morocco..............................11.5
61 Croatia .................................11.7
62 Algeria .................................13.2
63 Mexico ................................13.3
64 Pakistan...............................14.0
65 Uzbekistan ..........................14.2

RANK COUNTRY/ECONOMY HARD DATA

66 Spain ...................................15.1
67 Korea, Rep. .........................16.9
68 Hungary...............................17.7
69 Malaysia ..............................18.1
70 Italy .....................................18.7
71 Colombia .............................19.3
72 Vietnam...............................20.0
73 Turkey..................................20.7
74 Albania ................................20.9
75 Poland .................................21.2
76 Costa Rica ...........................21.3
76 Zimbabwe ...........................21.3
78 Mozambique .......................21.6
79 Panama ...............................22.0
80 Namibia ...............................22.3
81 Madagascar.........................22.7
82 Greece ................................23.3
83 Philippines...........................26.8
84 Venezuela............................28.2
85 Egypt...................................28.6
86 Ecuador ...............................29.2
87 Peru.....................................29.9
88 Bosnia and Herzegovina .....30.1
89 Zambia ................................30.5
90 Dominican Republic ............31.1
91 Saudi Arabia ........................32.3
92 United Arab Emirates..........36.9
93 Lesotho ...............................37.4
94 Tajikistan..............................39.6
95 Ethiopia ...............................41.3
96 Uruguay...............................46.0
97 Kenya ..................................46.1
98 Bangladesh .........................46.2
99 Tanzania...............................47.1

100 Guatemala...........................47.3
101 Syria ....................................55.7
102 Mauritania ...........................56.2
103 Nigeria .................................56.6
104 Honduras.............................59.9
105 Jordan .................................66.2
106 El Salvador ..........................73.1
107 Nepal ...................................73.9
108 India ....................................74.6
109 Paraguay .............................77.6
110 Indonesia.............................80.0
111 Burkina Faso .......................82.1
112 Guyana ................................87.2
113 Uganda................................92.0
114 Senegal .............................107.0
115 Nicaragua ..........................119.1
116 Cameroon .........................129.2
117 Mali ...................................132.1
118 Bolivia................................134.1
119 Suriname...........................141.8
120 Chad..................................188.8
121 Cambodia ..........................190.3
122 Benin.................................195.0
123 Burundi..............................251.0
124 Gambia, The......................279.0
n/a Bahrain ..................................n/a
n/a Barbados ...............................n/a
n/a Cyprus ...................................n/a
n/a Libya......................................n/a
n/a Malta .....................................n/a
n/a Qatar .....................................n/a

379

2.
2:

 D
at

a 
Ta

bl
es

  |
1s

t p
ill

ar
: P

ol
ic

y 
ru

le
s 

an
d 

re
gu

la
tio

ns
   

 

1.08 Cost to start a business (hard data)

Cost to start a business as percentage of GNI per capita  | 2007

SOURCE: World Bank, Doing Business 2008
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2nd pillar
Environmental sustainability

Subindex A  T&T regulatory framework
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

1 Germany ............................6.4
2 Denmark ............................6.4
3 Sweden..............................6.3
4 Finland................................6.0
5 Netherlands........................6.0
6 Luxembourg.......................6.0
7 Switzerland ........................5.9
8 Norway...............................5.9
9 Belgium..............................5.9

10 Austria................................5.8
11 New Zealand......................5.8
12 Japan..................................5.7
13 Singapore ...........................5.6
14 United Kingdom .................5.5
15 France ................................5.5
16 Australia .............................5.5
17 Canada ...............................5.4
18 Czech Republic ..................5.3
19 Malaysia .............................5.2
20 Taiwan, China.....................5.1
21 Iceland................................5.1
22 Slovenia..............................5.1
23 Ireland ................................5.0
24 Slovak Republic..................5.0
25 Korea, Rep. ........................5.0
26 Tunisia ................................5.0
27 United States .....................5.0
28 Qatar ..................................4.9
29 Portugal..............................4.9
30 Oman .................................4.8
31 Hungary..............................4.8
32 Estonia ...............................4.7
33 Italy ....................................4.7
34 Puerto Rico ........................4.7
35 United Arab Emirates.........4.6
36 Israel ..................................4.6
37 Costa Rica..........................4.6
38 Lithuania.............................4.5
39 Hong Kong SAR.................4.5
40 Chile ...................................4.5
41 South Africa .......................4.5
42 Spain ..................................4.4
43 India ...................................4.3
44 Thailand..............................4.3
45 Latvia..................................4.3
46 Brazil ..................................4.3
47 Uruguay..............................4.3
48 Poland ................................4.1
49 Croatia................................4.1
50 Mauritius ............................4.0
51 Greece ...............................4.0
52 Colombia ............................4.0
53 Uzbekistan .........................3.9
54 Mexico ...............................3.9
55 Gambia, The.......................3.9
56 Sri Lanka ............................3.9
57 Turkey.................................3.9
58 Jordan ................................3.9
59 Georgia...............................3.9
60 Barbados ............................3.8
61 Cyprus................................3.8
62 Malta ..................................3.8
63 Tanzania..............................3.7
64 Bahrain ...............................3.7
65 Kenya .................................3.7

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

66 Madagascar........................3.7
67 Philippines..........................3.7
68 Pakistan..............................3.7
69 Benin..................................3.7
70 Honduras............................3.7
71 Namibia ..............................3.7
72 Romania .............................3.6
73 Mali ....................................3.6
74 Algeria ................................3.5
75 Burkina Faso ......................3.5
76 Botswana ...........................3.5
77 El Salvador .........................3.5
78 Panama ..............................3.5
79 Peru....................................3.5
80 Morocco.............................3.5
81 Montenegro .......................3.4
82 Uganda...............................3.4
83 Jamaica ..............................3.4
84 Venezuela...........................3.3
85 Egypt..................................3.3
86 Dominican Republic ...........3.3
87 China ..................................3.3
88 Bolivia.................................3.3
89 Kuwait ................................3.3
90 Guatemala..........................3.3
91 Russian Federation ............3.2
92 Mozambique ......................3.2
93 Azerbaijan...........................3.2
94 Trinidad and Tobago ...........3.2
95 Kazakhstan .........................3.2
96 Bulgaria ..............................3.2
97 Nicaragua ...........................3.1
98 Zimbabwe ..........................3.1
99 Cambodia ...........................3.1

100 Syria ...................................3.1
101 Guyana ...............................3.1
102 Vietnam..............................3.1
103 Libya...................................3.1
104 Ecuador ..............................3.1
105 Tajikistan.............................3.1
106 Saudi Arabia .......................3.1
107 Nigeria................................3.0
108 Ethiopia ..............................3.0
109 Moldova .............................3.0
110 Zambia ...............................3.0
111 Argentina............................3.0
112 Macedonia, FYR.................3.0
113 Mauritania ..........................2.9
114 Ukraine...............................2.9
115 Senegal ..............................2.9
116 Armenia..............................2.9
117 Indonesia............................2.8
118 Bangladesh ........................2.8
119 Serbia .................................2.8
120 Cameroon ..........................2.8
121 Paraguay ............................2.8
122 Nepal..................................2.7
123 Burundi...............................2.7
124 Kyrgyz Republic .................2.6
125 Bosnia and Herzegovina ....2.6
126 Lesotho ..............................2.4
127 Chad...................................2.4
128 Albania ...............................2.4
129 Suriname............................2.3
130 Mongolia ............................2.3

2.01 Stringency of environmental regulation

How stringent is your country’s environmental regulation? (1 = lax compared to most countries, among the world’s most stringent)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.8 7

1 Denmark ............................6.2
2 Germany ............................6.1
3 Sweden..............................6.0
4 Switzerland ........................6.0
5 Austria................................5.8
6 Singapore ...........................5.8
7 Norway...............................5.7
8 Finland................................5.7
9 Luxembourg.......................5.6

10 Netherlands........................5.5
11 Japan..................................5.4
12 New Zealand......................5.4
13 Australia .............................5.4
14 United Kingdom .................5.3
15 Belgium..............................5.2
16 France ................................5.1
17 Iceland................................5.0
18 Canada ...............................5.0
19 Tunisia ................................5.0
20 Qatar ..................................5.0
21 Korea, Rep. ........................5.0
22 Malaysia .............................4.9
23 Taiwan, China.....................4.9
24 Slovenia..............................4.9
25 United States .....................4.8
26 Puerto Rico ........................4.8
27 Oman .................................4.7
28 Hong Kong SAR.................4.6
29 Czech Republic ..................4.6
30 Estonia ...............................4.6
31 Ireland ................................4.6
32 Israel ..................................4.6
33 Portugal..............................4.6
34 United Arab Emirates.........4.6
35 Chile ...................................4.5
36 Slovak Republic..................4.4
37 Latvia..................................4.4
38 Lithuania.............................4.3
39 Costa Rica..........................4.2
40 Thailand..............................4.1
41 South Africa .......................4.1
42 Gambia, The.......................4.1
43 Spain ..................................4.1
44 Uruguay..............................4.1
45 Mauritius ............................4.0
46 Italy ....................................4.0
47 Uzbekistan .........................4.0
48 Hungary..............................4.0
49 Tanzania..............................4.0
50 India ...................................4.0
51 Jordan ................................3.9
52 Sri Lanka ............................3.9
53 Croatia................................3.9
54 Brazil ..................................3.8
55 Cyprus................................3.8
56 Georgia...............................3.7
57 Barbados ............................3.7
58 Namibia ..............................3.7
59 Poland ................................3.7
60 Kenya .................................3.7
61 Madagascar........................3.6
62 Greece ...............................3.6
63 Mali ....................................3.6
64 Mexico ...............................3.6
65 Honduras............................3.6

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.8 7

66 Bahrain ...............................3.6
67 Turkey.................................3.5
68 Colombia ............................3.5
69 Tajikistan.............................3.5
70 Burkina Faso ......................3.5
71 Botswana ...........................3.5
72 Malta ..................................3.5
73 China ..................................3.5
74 Algeria ................................3.5
75 Uganda...............................3.5
76 Romania .............................3.4
77 Kazakhstan .........................3.4
78 Morocco.............................3.4
79 Panama ..............................3.4
80 Benin..................................3.3
81 Azerbaijan...........................3.3
82 Moldova .............................3.3
83 Pakistan..............................3.3
84 Saudi Arabia .......................3.2
85 Kuwait ................................3.2
86 Nigeria................................3.2
87 Syria ...................................3.1
88 Peru....................................3.1
89 Venezuela...........................3.1
90 Mauritania ..........................3.1
91 Philippines..........................3.1
92 Vietnam..............................3.1
93 Bulgaria ..............................3.1
94 Russian Federation ............3.1
95 Indonesia............................3.1
96 Ethiopia ..............................3.0
97 Jamaica ..............................3.0
98 El Salvador .........................3.0
99 Mozambique ......................3.0

100 Guyana ...............................3.0
101 Guatemala..........................3.0
102 Egypt..................................3.0
103 Cambodia ...........................3.0
104 Libya...................................3.0
105 Dominican Republic ...........3.0
106 Trinidad and Tobago ...........2.9
107 Nicaragua ...........................2.9
108 Zimbabwe ..........................2.9
109 Zambia ...............................2.9
110 Ukraine...............................2.9
111 Nepal..................................2.8
112 Macedonia, FYR.................2.8
113 Bolivia.................................2.8
114 Bosnia and Herzegovina ....2.8
115 Kyrgyz Republic .................2.8
116 Ecuador ..............................2.8
117 Montenegro .......................2.8
118 Senegal ..............................2.7
119 Lesotho ..............................2.7
120 Argentina............................2.7
121 Burundi...............................2.7
122 Cameroon ..........................2.7
123 Bangladesh ........................2.6
124 Armenia..............................2.5
125 Chad...................................2.4
126 Paraguay ............................2.4
127 Serbia .................................2.4
128 Albania ...............................2.4
129 Suriname............................2.3
130 Mongolia ............................2.3

2.02 Enforcement of environmental regulation

Environmental regulations in your country are (1 = confusing and enforced erratically, 7 = stable and enforced consistently and fairly)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.7 7

1 Singapore ...........................6.3
2 United Arab Emirates.........6.2
3 Austria................................6.0
4 Tunisia ................................6.0
5 Hong Kong SAR.................6.0
6 Malaysia .............................5.9
7 New Zealand......................5.9
8 Barbados ............................5.9
9 Mauritius ............................5.8

10 Morocco.............................5.7
11 Gambia, The.......................5.7
12 Australia .............................5.6
13 Mali ....................................5.6
14 South Africa .......................5.6
15 Qatar ..................................5.6
16 Switzerland ........................5.6
17 Tanzania..............................5.5
18 Portugal..............................5.5
19 Kenya .................................5.5
20 France ................................5.4
21 Ireland ................................5.4
22 Puerto Rico ........................5.4
23 Zambia ...............................5.4
24 Thailand..............................5.4
25 Canada ...............................5.4
26 Denmark ............................5.4
27 Iceland................................5.4
28 Finland................................5.3
29 Germany ............................5.3
30 Botswana ...........................5.3
31 Sweden..............................5.3
32 Indonesia............................5.3
33 Netherlands........................5.2
34 Uzbekistan .........................5.2
35 Greece ...............................5.2
36 Burkina Faso ......................5.2
37 Luxembourg.......................5.2
38 Egypt..................................5.2
39 United States .....................5.2
40 Jordan ................................5.1
41 Korea, Rep. ........................5.1
42 Uganda...............................5.1
43 Belgium..............................5.1
44 Vietnam..............................5.1
45 Norway...............................5.1
46 Israel ..................................5.1
47 Cyprus................................5.1
48 Mexico ...............................5.1
49 United Kingdom .................5.0
50 Costa Rica..........................5.0
51 Taiwan, China.....................5.0
52 Estonia ...............................5.0
53 Sri Lanka ............................5.0
54 Madagascar........................5.0
55 Spain ..................................5.0
56 Turkey.................................5.0
57 Namibia ..............................5.0
58 Oman .................................5.0
59 Panama ..............................4.9
60 Jamaica ..............................4.9
61 Cambodia ...........................4.9
62 Nigeria................................4.9
63 India ...................................4.9
64 Montenegro .......................4.9
65 Uruguay..............................4.9

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.7 7

66 Honduras............................4.9
67 Croatia................................4.8
68 Senegal ..............................4.8
69 Malta ..................................4.8
70 Saudi Arabia .......................4.8
71 Colombia ............................4.8
72 Syria ...................................4.7
73 Tajikistan.............................4.7
74 Dominican Republic ...........4.7
75 Slovenia..............................4.6
76 Guatemala..........................4.6
77 Benin..................................4.6
78 El Salvador .........................4.6
79 Japan..................................4.6
80 China ..................................4.6
81 Czech Republic ..................4.6
82 Bahrain ...............................4.6
83 Mozambique ......................4.6
84 Hungary..............................4.5
85 Peru....................................4.5
86 Georgia...............................4.5
87 Nepal..................................4.5
88 Guyana ...............................4.4
89 Philippines..........................4.4
90 Chile ...................................4.4
91 Algeria ................................4.3
92 Latvia..................................4.3
93 Nicaragua ...........................4.3
94 Azerbaijan...........................4.3
95 Lesotho ..............................4.2
96 Kazakhstan .........................4.2
97 Armenia..............................4.2
98 Lithuania.............................4.2
99 Argentina............................4.1

100 Brazil ..................................4.1
101 Mauritania ..........................4.1
102 Ethiopia ..............................4.1
103 Pakistan..............................4.0
104 Bulgaria ..............................4.0
105 Slovak Republic..................3.9
106 Kyrgyz Republic .................3.8
107 Ecuador ..............................3.8
108 Serbia .................................3.7
109 Moldova .............................3.7
110 Trinidad and Tobago ...........3.7
111 Mongolia ............................3.7
112 Chad...................................3.7
113 Italy ....................................3.7
114 Poland ................................3.7
115 Libya...................................3.6
116 Cameroon ..........................3.6
117 Suriname............................3.5
118 Zimbabwe ..........................3.5
119 Macedonia, FYR.................3.4
120 Ukraine...............................3.4
121 Burundi...............................3.4
122 Romania .............................3.4
123 Albania ...............................3.3
124 Bangladesh ........................3.3
125 Russian Federation ............3.3
126 Kuwait ................................3.1
127 Bosnia and Herzegovina ....2.9
128 Bolivia.................................2.7
129 Venezuela...........................2.7
130 Paraguay ............................2.7

2.03 Sustainability of T&T industry development

Is your country’s government taking the necessary steps to ensure that the Travel and Tourism sector is being developed in a sustainable way? 
(1 = no, development of the sector does not take into account issues related to environmental protection and sustainable development, 7 = yes,
sustainable development issues are at the core of the government’s strategy with regard to the industry’s development)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Burundi..................................0.0
1 Cambodia ..............................0.0
1 Chad......................................0.0
1 Mali .......................................0.0
5 Burkina Faso .........................0.1
5 Ethiopia .................................0.1
5 Madagascar...........................0.1
5 Mozambique .........................0.1
5 Nepal .....................................0.1
5 Tanzania.................................0.1
5 Uganda..................................0.1

12 Cameroon .............................0.2
12 Gambia, The..........................0.2
12 Zambia ..................................0.2
15 Bangladesh ...........................0.3
15 Benin.....................................0.3
15 Kenya ....................................0.3
18 Nigeria ...................................0.4
18 Senegal .................................0.4
20 Puerto Rico ...........................0.5
20 Sri Lanka ...............................0.5
22 Paraguay ...............................0.7
22 Tajikistan................................0.7
24 Georgia..................................0.8
24 Nicaragua ..............................0.8
24 Pakistan.................................0.8
27 Bolivia....................................0.9
27 Guatemala.............................0.9
27 Honduras...............................0.9
27 Mauritania .............................0.9
27 Vietnam.................................0.9
27 Zimbabwe .............................0.9
33 Albania ..................................1.0
33 El Salvador ............................1.0
33 Peru.......................................1.0
33 Philippines.............................1.0
37 Armenia.................................1.1
37 Kyrgyz Republic.....................1.1
39 India ......................................1.2
39 Namibia .................................1.2
41 Colombia ...............................1.3
41 Morocco................................1.3
41 Uruguay.................................1.3
44 Indonesia...............................1.4
45 Costa Rica .............................1.5
46 Brazil .....................................1.6
47 Moldova ................................1.7
48 Ecuador .................................1.8
49 Panama .................................1.9
50 Egypt.....................................2.0
51 Tunisia ...................................2.1
52 Guyana ..................................2.2
53 Botswana ..............................2.3
54 Dominican Republic ..............2.5
55 Mauritius ...............................2.6
56 Syria ......................................2.7
57 Latvia.....................................2.9
58 Turkey....................................3.1
59 China .....................................3.2
59 Mongolia ...............................3.2
61 Jordan ...................................3.3
62 Argentina...............................3.4
63 Azerbaijan..............................3.5
64 Chile ......................................3.7
64 Lithuania................................3.7

RANK COUNTRY/ECONOMY HARD DATA

66 Thailand.................................3.9
67 Jamaica .................................4.1
67 Mexico ..................................4.1
69 Romania ................................4.2
70 Barbados ...............................4.4
71 Uzbekistan ............................4.8
72 Bosnia and Herzegovina .......4.9
73 Suriname...............................5.0
74 Algeria ...................................5.1
75 Macedonia, FYR....................5.2
76 Croatia ...................................5.4
77 Portugal .................................5.5
77 Switzerland ...........................5.5
79 Bulgaria .................................5.6
79 Hong Kong SAR ....................5.6
79 Venezuela..............................5.6
82 Hungary.................................5.7
83 Sweden.................................5.9
84 France ...................................6.2
84 Malta .....................................6.2
86 Malaysia ................................6.4
87 Ukraine..................................6.6
88 Slovak Republic.....................7.0
89 Spain .....................................7.4
90 Iceland...................................7.6
91 Italy .......................................7.7
91 Slovenia.................................7.7
93 South Africa ..........................7.9
94 Poland ...................................8.0
95 Austria ...................................8.7
95 Greece ..................................8.7
95 Netherlands...........................8.7
95 New Zealand .........................8.7
99 Libya......................................8.9

100 United Kingdom ....................9.4
101 Korea, Rep. ...........................9.5
102 Japan.....................................9.6
103 Germany ...............................9.8
104 Belgium.................................9.9
104 Norway..................................9.9
106 Cyprus.................................10.1
106 Denmark .............................10.1
108 Israel ...................................10.2
109 Russian Federation .............10.3
110 Ireland .................................10.4
111 Kazakhstan ..........................10.7
112 Czech Republic ...................11.4
112 Singapore ............................11.4
114 Oman ..................................12.8
115 Finland.................................13.0
116 Estonia ................................13.5
117 Saudi Arabia ........................13.7
118 Australia ..............................17.8
119 Canada ................................17.9
120 United States ......................19.9
121 Luxembourg........................22.1
121 Trinidad and Tobago ............22.1
123 Bahrain ................................31.0
124 Kuwait .................................32.7
125 United Arab Emirates..........33.4
126 Qatar ...................................63.0
n/a Lesotho .................................n/a
n/a Montenegro ..........................n/a
n/a Serbia ....................................n/a
n/a Taiwan, China ........................n/a
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Carbon dioxide emissions per capita in metric tons  | 2003

SOURCE: World Bank, World Development Indicators 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Venezuela..............................7.0
2 Lithuania..............................10.0
3 Norway................................12.0
3 Sweden...............................12.0
5 France .................................14.0
6 New Zealand .......................15.0
6 United Kingdom ..................15.0
8 Australia ..............................16.0
8 Estonia ................................16.0
8 Latvia...................................16.0
8 Mauritius .............................16.0
8 Romania ..............................16.0
8 Slovak Republic...................16.0

14 Uganda................................17.0
15 Hungary...............................18.0
16 Bosnia and Herzegovina .....19.0
16 Canada ................................19.0
16 Finland.................................19.0
16 Germany .............................19.0
16 Ireland .................................19.0
16 Kazakhstan ..........................19.0
22 Denmark .............................20.0
22 Macedonia, FYR..................20.0
22 Morocco..............................20.0
22 Puerto Rico .........................20.0
22 Russian Federation .............20.0
27 Colombia .............................23.0
27 Czech Republic ...................23.0
27 United States ......................23.0
30 Kyrgyz Republic...................24.0
30 Switzerland .........................24.0
32 Belgium...............................25.0
32 Ecuador ...............................25.0
34 Portugal ...............................26.0
34 South Africa ........................26.0
36 Italy .....................................27.0
36 Ukraine................................27.0
38 Brazil ...................................28.0
38 Tanzania...............................28.0
38 Zimbabwe ...........................28.0
41 Malaysia ..............................29.0
42 Dominican Republic ............30.0
42 Slovenia...............................30.0
44 Croatia .................................31.0
44 Japan...................................31.0
44 Nicaragua ............................31.0
47 Philippines...........................32.0
48 Spain ...................................33.0
48 Tunisia .................................33.0
50 Netherlands.........................34.0
51 Austria .................................35.0
51 El Salvador ..........................35.0
53 Panama ...............................37.0
54 Israel ...................................38.0
54 Korea, Rep. .........................38.0
54 Poland .................................38.0
57 Burundi................................39.0
57 Costa Rica ...........................39.0
57 Kenya ..................................39.0
57 Mexico ................................39.0
57 Moldova ..............................39.0
57 Mozambique .......................39.0
57 Nepal ...................................39.0
64 Greece ................................41.0
65 Jamaica ...............................42.0

RANK COUNTRY/ECONOMY HARD DATA

66 Benin...................................43.0
66 Namibia ...............................43.0
68 Singapore ............................44.0
69 Georgia................................45.0
69 Madagascar.........................45.0
71 Honduras.............................47.0
72 Turkey..................................48.0
73 Jordan .................................50.0
74 Chile ....................................54.0
74 Lesotho ...............................54.0
76 Bulgaria ...............................55.0
76 Tajikistan..............................55.0
78 Albania ................................56.0
79 Zambia ................................58.0
80 Azerbaijan............................59.0
81 Cambodia ............................64.0
81 Cameroon ...........................64.0
83 Peru.....................................65.0
83 Vietnam...............................65.0
85 Guatemala...........................67.0
85 Nigeria .................................67.0
87 Mongolia .............................68.0
88 Armenia...............................69.0
88 Botswana ............................69.0
90 China ...................................72.0
90 Hong Kong SAR ..................72.0
90 India ....................................72.0
90 Taiwan, China ......................72.0
94 Thailand...............................73.0
95 Ethiopia ...............................76.0
95 Senegal ...............................76.0
95 Uzbekistan ..........................76.0
98 Argentina.............................78.0
99 Bolivia..................................86.0
99 Syria ....................................86.0

101 Algeria .................................88.0
102 Burkina Faso .......................94.0
103 Gambia, The........................95.0
104 Libya....................................98.0
105 Paraguay ...........................101.0
106 Indonesia...........................102.0
107 Mauritania .........................103.0
108 Sri Lanka ...........................104.0
109 Kuwait ...............................108.0
110 Trinidad and Tobago ..........114.0
111 Oman ................................120.0
112 United Arab Emirates........126.0
113 Chad..................................127.0
114 Pakistan.............................128.0
115 Saudi Arabia ......................133.0
116 Uruguay.............................134.0
117 Egypt.................................135.0
118 Bangladesh .......................140.0
119 Mali ...................................165.0
n/a Bahrain ..................................n/a
n/a Barbados ...............................n/a
n/a Cyprus ...................................n/a
n/a Guyana ..................................n/a
n/a Iceland...................................n/a
n/a Luxembourg ..........................n/a
n/a Malta .....................................n/a
n/a Montenegro ..........................n/a
n/a Qatar .....................................n/a
n/a Serbia ....................................n/a
n/a Suriname ...............................n/a
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2.05 Particulate matter concentration (hard data)

Urban-population-weighted PM10 micrograms per cubic meter  | 2004

SOURCE: World Bank, World Development Indicators 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Barbados ...............................0.8
2 Luxembourg..........................1.3
3 Suriname...............................1.3
4 Ireland ...................................1.6
5 Denmark ...............................1.7
6 Malta .....................................1.8
7 Guyana ..................................1.8
8 Switzerland ...........................1.9
9 Burkina Faso .........................2.0

10 Trinidad and Tobago ..............2.1
11 Finland...................................2.1
12 Zambia ..................................2.2
13 Botswana ..............................2.2
14 Sweden.................................2.2
15 Benin.....................................2.3
16 El Salvador ............................2.4
17 Gambia, The..........................2.4
18 Lesotho .................................2.5
19 Mali .......................................2.6
20 Belgium.................................2.6
21 Nicaragua ..............................2.6
22 Estonia ..................................2.6
23 Latvia.....................................2.7
24 Albania ..................................2.7
25 Cyprus...................................2.7
26 Austria ...................................2.8
27 Senegal .................................2.8
28 Chad......................................2.9
29 Czech Republic .....................3.1
30 Germany ...............................3.1
31 Netherlands...........................3.1
32 Zimbabwe .............................3.1
33 Slovenia.................................3.1
34 United Kingdom ....................3.3
35 Burundi..................................3.3
36 Mauritania .............................3.4
37 Lithuania................................3.4
38 Norway..................................3.5
39 Libya......................................3.6
40 Uganda..................................3.7
41 Qatar .....................................3.7
42 Slovak Republic.....................3.7
43 Namibia .................................3.8
44 Bahrain ..................................3.8
45 Mozambique .........................3.9
46 Bolivia....................................4.0
47 Singapore ..............................4.0
48 Paraguay ...............................4.0
49 Canada ..................................4.3
50 Kenya ....................................4.3
51 Bosnia and Herzegovina .......4.3
52 France ...................................4.3
53 Iceland...................................4.4
54 Nigeria ...................................4.4
55 Kuwait ...................................4.4
56 Montenegro ..........................4.5
57 Poland ...................................4.6
58 Hungary.................................4.7
59 Macedonia, FYR....................4.8
60 Egypt.....................................4.9
61 Serbia ....................................4.9
62 Italy .......................................5.0
63 Tajikistan................................5.1
64 Moldova ................................5.2
65 Croatia ...................................5.3

RANK COUNTRY/ECONOMY HARD DATA

66 Oman ....................................5.3
67 Tunisia ...................................5.5
68 Israel .....................................5.6
69 Portugal .................................5.6
70 Saudi Arabia ..........................5.7
71 Bulgaria .................................5.7
72 Greece ..................................5.7
73 Jordan ...................................5.7
74 Syria ......................................5.9
75 Ethiopia .................................6.0
76 Venezuela..............................6.0
77 Pakistan.................................6.1
78 Romania ................................6.2
79 Georgia..................................6.2
80 Morocco................................6.2
81 Uruguay.................................6.3
82 Uzbekistan ............................6.4
83 Nepal .....................................6.4
84 Algeria ...................................6.4
85 Thailand.................................6.4
86 Armenia.................................6.4
87 Ukraine..................................6.7
88 Panama .................................6.7
89 United Arab Emirates............6.8
90 Kyrgyz Republic.....................6.8
91 Honduras...............................6.9
92 Azerbaijan..............................7.0
93 Kazakhstan ............................7.0
94 Argentina...............................7.2
95 Costa Rica .............................7.2
96 Mongolia ...............................7.2
97 Puerto Rico ...........................7.3
98 Tanzania.................................7.3
99 South Africa ..........................7.3

100 Brazil .....................................7.4
101 Spain .....................................7.5
102 Bangladesh ...........................7.5
103 Hong Kong SAR ....................7.5
104 Turkey....................................7.7
105 Cameroon .............................8.0
106 Cambodia ..............................8.0
107 Vietnam.................................8.0
108 Korea, Rep. ...........................8.1
109 Taiwan, China ........................8.3
110 Peru.......................................8.4
111 Guatemala.............................9.0
112 Russian Federation .............10.0
113 United States ......................10.6
114 Malaysia ..............................11.2
115 Ecuador ...............................11.2
116 Colombia .............................11.6
117 Chile ....................................11.6
118 Indonesia.............................11.7
119 China ...................................12.5
120 India ....................................12.6
121 Australia ..............................13.2
122 Jamaica ...............................13.6
123 Japan...................................14.4
124 Sri Lanka .............................15.4
125 Dominican Republic ............15.8
126 Mexico ................................16.8
127 Philippines...........................19.8
128 Madagascar.........................22.5
129 Mauritius .............................22.7
130 New Zealand .......................32.4
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2.06 Threatened species  (hard data)

Threatened species as a percentage of total species (mammals, birds, amphibians)  | 2007

SOURCE: The International Union for Conservation of Nature (IUCN), Red List of Threatened Species 2007

2.
2:

 D
at

a 
Ta

bl
es

  |
2n

d 
pi

lla
r: 

En
vi

ro
nm

en
ta

l s
us

ta
in

ab
ili

ty

3_part2B.pag  2/13/08  10:16 PM  Page 387

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



RANK COUNTRY/ECONOMY HARD DATA

1 France .................................23.0
1 Greece ................................23.0
1 Spain ...................................23.0
1 Sweden...............................23.0
5 Denmark .............................22.0
5 Finland.................................22.0
5 Germany .............................22.0
5 Ireland .................................22.0
5 Japan...................................22.0
5 Kenya ..................................22.0
5 Netherlands.........................22.0
5 New Zealand .......................22.0
5 Norway................................22.0
5 Portugal ...............................22.0
5 Senegal ...............................22.0
5 Slovenia...............................22.0
5 United Kingdom ..................22.0

18 Australia ..............................21.0
18 Belgium...............................21.0
18 Bulgaria ...............................21.0
18 Chile ....................................21.0
18 India ....................................21.0
18 Italy .....................................21.0
18 Jordan .................................21.0
18 Luxembourg........................21.0
18 Switzerland .........................21.0
18 Uruguay...............................21.0
28 Austria .................................20.0
28 Brazil ...................................20.0
28 Cyprus.................................20.0
28 Czech Republic ...................20.0
28 Egypt...................................20.0
28 Latvia...................................20.0
28 Libya....................................20.0
28 Lithuania..............................20.0
28 Madagascar.........................20.0
28 Mauritania ...........................20.0
28 Mauritius .............................20.0
28 Nigeria .................................20.0
28 Panama ...............................20.0
28 Philippines...........................20.0
28 Poland .................................20.0
28 Romania ..............................20.0
28 South Africa ........................20.0
45 Argentina.............................19.0
45 Bangladesh .........................19.0
45 Benin...................................19.0
45 Canada ................................19.0
45 China ...................................19.0
45 Costa Rica ...........................19.0
45 Croatia .................................19.0
45 Ecuador ...............................19.0
45 Hungary...............................19.0
45 Iceland.................................19.0
45 Malta ...................................19.0
45 Mexico ................................19.0
45 Namibia ...............................19.0
45 Peru.....................................19.0
45 Slovak Republic...................19.0
45 Sri Lanka .............................19.0
45 Tunisia .................................19.0
45 Ukraine................................19.0
63 Algeria .................................18.0
63 Bolivia..................................18.0
63 Jamaica ...............................18.0

RANK COUNTRY/ECONOMY HARD DATA

63 Korea, Rep. .........................18.0
63 Mongolia .............................18.0
63 Morocco..............................18.0
63 Pakistan...............................18.0
63 Tanzania...............................18.0
63 Trinidad and Tobago ............18.0
72 Barbados .............................17.0
72 Burkina Faso .......................17.0
72 Cameroon ...........................17.0
72 Georgia................................17.0
72 Guatemala...........................17.0
72 Honduras.............................17.0
72 Malaysia ..............................17.0
72 Mali .....................................17.0
72 Moldova ..............................17.0
72 Nicaragua ............................17.0
72 Oman ..................................17.0
72 Paraguay .............................17.0
72 Qatar ...................................17.0
72 Saudi Arabia ........................17.0
72 Syria ....................................17.0
72 Venezuela............................17.0
88 Albania ................................16.0
88 Dominican Republic ............16.0
88 Estonia ................................16.0
88 Gambia, The........................16.0
88 Kuwait .................................16.0
88 Mozambique .......................16.0
88 Russian Federation .............16.0
88 Uganda................................16.0
88 United Arab Emirates..........16.0
97 Armenia...............................15.0
97 Azerbaijan............................15.0
97 Cambodia ............................15.0
97 Indonesia.............................15.0
97 Lesotho ...............................15.0
97 Macedonia, FYR..................15.0
97 Montenegro ........................15.0
97 Nepal ...................................15.0
97 Singapore ............................15.0
97 Suriname.............................15.0
97 United States ......................15.0
97 Vietnam...............................15.0

109 Botswana ............................14.0
109 Chad....................................14.0
109 El Salvador ..........................14.0
109 Israel ...................................14.0
109 Thailand...............................14.0
109 Zambia ................................14.0
115 Bahrain ................................13.0
115 Burundi................................13.0
115 Ethiopia ...............................13.0
115 Guyana ................................13.0
115 Kyrgyz Republic...................13.0
115 Serbia ..................................13.0
121 Colombia .............................12.0
121 Turkey..................................12.0
123 Bosnia and Herzegovina .....11.0
123 Uzbekistan ..........................11.0
125 Kazakhstan ..........................10.0
125 Tajikistan..............................10.0
125 Zimbabwe ...........................10.0
n/a Hong Kong SAR ....................n/a
n/a Puerto Rico............................n/a
n/a Taiwan, China ........................n/a
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2.07 Environmental treaty ratification (hard data)

Total number of ratified environmental treaties  | 2007

SOURCE: The International Union for Conservation of Nature (IUCN) Environmental Law Centre ELIS Treaty Database
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3rd pillar
Safety and security

Subindex A  T&T regulatory framework
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.3 7

1 Finland................................6.6
2 Libya...................................6.6
3 Syria ...................................6.4
4 Uruguay..............................6.4
5 Slovak Republic..................6.3
6 Mauritius ............................6.3
7 Montenegro .......................6.3
8 Austria................................6.2
9 Bosnia and Herzegovina ....6.2

10 Brazil ..................................6.2
11 Hungary..............................6.2
12 Argentina............................6.2
13 Hong Kong SAR.................6.1
14 Iceland................................6.1
15 Slovenia..............................6.1
16 Czech Republic ..................6.1
17 New Zealand......................6.1
18 Sweden..............................6.1
19 Croatia................................6.0
20 Zimbabwe ..........................6.0
21 Luxembourg.......................6.0
22 Puerto Rico ........................6.0
23 Portugal..............................6.0
24 Zambia ...............................6.0
25 Malta ..................................6.0
26 Lithuania.............................6.0
27 Estonia ...............................6.0
28 Chile ...................................6.0
29 Norway...............................5.9
30 Indonesia............................5.9
31 Gambia, The.......................5.9
32 Namibia ..............................5.9
33 Botswana ...........................5.9
34 Dominican Republic ...........5.8
35 Ireland ................................5.8
36 Greece ...............................5.8
37 Costa Rica..........................5.8
38 Switzerland ........................5.8
39 Tunisia ................................5.8
40 Armenia..............................5.8
41 Georgia...............................5.8
42 Mongolia ............................5.8
43 South Africa .......................5.8
44 Latvia..................................5.7
45 Cameroon ..........................5.7
46 Qatar ..................................5.7
47 Germany ............................5.7
48 Senegal ..............................5.7
49 Mauritania ..........................5.6
50 Cyprus................................5.6
51 Denmark ............................5.6
52 Serbia .................................5.6
53 Mexico ...............................5.6
54 Romania .............................5.6
55 United Arab Emirates.........5.6
56 Paraguay ............................5.5
57 Jamaica ..............................5.5
58 Moldova .............................5.5
59 Malaysia .............................5.5
60 Mali ....................................5.5
61 Ecuador ..............................5.5
62 Barbados ............................5.5
63 Taiwan, China.....................5.5
64 Bolivia.................................5.5
65 Nicaragua ...........................5.5

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.3 7

66 Ukraine...............................5.4
67 Honduras............................5.4
68 Ethiopia ..............................5.4
69 Kuwait ................................5.4
70 Panama ..............................5.4
71 Tanzania..............................5.4
72 Belgium..............................5.4
73 Azerbaijan...........................5.4
74 France ................................5.4
75 Jordan ................................5.3
76 Oman .................................5.3
77 Benin..................................5.3
78 Korea, Rep. ........................5.3
79 Australia .............................5.3
80 Burkina Faso ......................5.3
81 Mozambique ......................5.2
82 Kazakhstan .........................5.2
83 Saudi Arabia .......................5.2
84 Vietnam..............................5.2
85 Singapore ...........................5.2
86 Italy ....................................5.2
87 Canada ...............................5.1
88 Bahrain ...............................5.1
89 Suriname............................5.1
90 Madagascar........................5.1
91 Netherlands........................5.0
92 Morocco.............................5.0
93 India ...................................4.9
94 Cambodia ...........................4.9
95 Lesotho ..............................4.9
96 Poland ................................4.9
97 Peru....................................4.9
98 Guatemala..........................4.8
99 Albania ...............................4.8

100 Turkey.................................4.8
101 Venezuela...........................4.8
102 Thailand..............................4.8
103 Bulgaria ..............................4.7
104 Japan..................................4.7
105 Tajikistan.............................4.7
106 Egypt..................................4.7
107 Spain ..................................4.7
108 Russian Federation ............4.7
109 China ..................................4.6
110 Kyrgyz Republic .................4.6
111 Macedonia, FYR.................4.5
112 Uzbekistan .........................4.5
113 Trinidad and Tobago ...........4.5
114 Guyana ...............................4.4
115 Chad...................................4.4
116 El Salvador .........................4.3
117 Algeria ................................4.3
118 Burundi...............................4.2
119 Bangladesh ........................4.2
120 United Kingdom .................4.1
121 Nigeria................................4.1
122 Pakistan..............................3.9
123 United States .....................3.9
124 Kenya .................................3.8
125 Uganda...............................3.7
126 Philippines..........................3.7
127 Israel ..................................3.5
128 Colombia ............................3.1
129 Sri Lanka ............................3.0
130 Nepal..................................2.1

3.01 Business costs of terrorism

The threat of terrorism in your country (1 = imposes significant costs on business, 7 = does not impose significant costs on business)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.3 7

1 Finland................................6.7
2 Denmark ............................6.6
3 Germany ............................6.6
4 Singapore ...........................6.5
5 Switzerland ........................6.5
6 Iceland................................6.4
7 Hong Kong SAR.................6.3
8 Norway...............................6.2
9 Austria................................6.2

10 United Arab Emirates.........6.1
11 Canada ...............................6.1
12 Australia .............................6.0
13 Netherlands........................5.9
14 Jordan ................................5.9
15 Luxembourg.......................5.8
16 France ................................5.8
17 Qatar ..................................5.8
18 New Zealand......................5.8
19 Japan..................................5.7
20 United States .....................5.7
21 Sweden..............................5.7
22 Spain ..................................5.6
23 Tunisia ................................5.6
24 Barbados ............................5.6
25 Ireland ................................5.6
26 Chile ...................................5.6
27 Korea, Rep. ........................5.5
28 Malta ..................................5.5
29 United Kingdom .................5.4
30 Belgium..............................5.4
31 Malaysia .............................5.4
32 Portugal..............................5.4
33 Kuwait ................................5.4
34 Oman .................................5.1
35 Cyprus................................5.0
36 Morocco.............................5.0
37 Puerto Rico ........................4.9
38 Taiwan, China.....................4.9
39 Algeria ................................4.8
40 Bahrain ...............................4.8
41 Hungary..............................4.8
42 Italy ....................................4.8
43 Greece ...............................4.7
44 Estonia ...............................4.7
45 Georgia...............................4.6
46 Saudi Arabia .......................4.6
47 Slovenia..............................4.6
48 Senegal ..............................4.6
49 Mali ....................................4.6
50 Vietnam..............................4.6
51 Thailand..............................4.6
52 Turkey.................................4.6
53 Israel ..................................4.5
54 Burkina Faso ......................4.5
55 Uzbekistan .........................4.5
56 Nicaragua ...........................4.5
57 Egypt..................................4.4
58 Gambia, The.......................4.4
59 China ..................................4.4
60 India ...................................4.4
61 Latvia..................................4.3
62 Suriname............................4.3
63 Croatia................................4.3
64 Mauritius ............................4.3
65 Botswana ...........................4.3

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.3 7

66 Benin..................................4.2
67 Tajikistan.............................4.2
68 Ethiopia ..............................4.2
69 Colombia ............................4.1
70 Serbia .................................4.1
71 Azerbaijan...........................4.1
72 Slovak Republic..................4.1
73 Zambia ...............................4.1
74 Panama ..............................4.0
75 Albania ...............................4.0
76 Mauritania ..........................4.0
77 Poland ................................4.0
78 Macedonia, FYR.................4.0
79 Costa Rica..........................4.0
80 Lithuania.............................4.0
81 Montenegro .......................3.9
82 Romania .............................3.9
83 Tanzania..............................3.9
84 Syria ...................................3.9
85 Madagascar........................3.9
86 Uruguay..............................3.8
87 Czech Republic ..................3.8
88 Cameroon ..........................3.7
89 Sri Lanka ............................3.7
90 Uganda...............................3.6
91 Kazakhstan .........................3.6
92 Armenia..............................3.6
93 Indonesia............................3.6
94 Burundi...............................3.6
95 Pakistan..............................3.6
96 Kenya .................................3.5
97 El Salvador .........................3.5
98 Philippines..........................3.5
99 Libya...................................3.5

100 Lesotho ..............................3.4
101 Namibia ..............................3.4
102 Honduras............................3.3
103 South Africa .......................3.2
104 Ukraine...............................3.1
105 Bulgaria ..............................3.1
106 Bosnia and Herzegovina ....3.1
107 Nepal..................................3.0
108 Cambodia ...........................3.0
109 Moldova .............................3.0
110 Russian Federation ............3.0
111 Mozambique ......................2.9
112 Jamaica ..............................2.9
113 Mongolia ............................2.8
114 Nigeria................................2.8
115 Peru....................................2.8
116 Kyrgyz Republic .................2.7
117 Dominican Republic ...........2.7
118 Mexico ...............................2.6
119 Brazil ..................................2.6
120 Ecuador ..............................2.5
121 Guyana ...............................2.5
122 Trinidad and Tobago ...........2.5
123 Zimbabwe ..........................2.5
124 Argentina............................2.5
125 Bangladesh ........................2.4
126 Guatemala..........................2.4
127 Paraguay ............................2.3
128 Bolivia.................................2.3
129 Chad...................................2.2
130 Venezuela...........................2.0

3.02 Reliability of police services

Police services (1 = cannot be relied upon to protect businesses from criminals, 7 = can be relied upon to protect businesses from criminals)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

1 Syria ...................................6.7
2 Finland................................6.7
3 Iceland................................6.6
4 Libya...................................6.5
5 Denmark ............................6.5
6 Norway...............................6.4
7 Germany ............................6.4
8 Austria................................6.4
9 Hong Kong SAR.................6.4

10 Singapore ...........................6.3
11 Switzerland ........................6.3
12 Qatar ..................................6.2
13 Jordan ................................6.2
14 United Arab Emirates.........6.1
15 Malta ..................................6.0
16 Sweden..............................5.9
17 New Zealand......................5.9
18 Kuwait ................................5.9
19 Luxembourg.......................5.9
20 Greece ...............................5.9
21 Portugal..............................5.9
22 Slovenia..............................5.8
23 Cyprus................................5.7
24 Indonesia............................5.7
25 Tunisia ................................5.7
26 Australia .............................5.6
27 Azerbaijan...........................5.5
28 Taiwan, China.....................5.5
29 Israel ..................................5.5
30 Belgium..............................5.5
31 Hungary..............................5.5
32 Japan..................................5.4
33 Bahrain ...............................5.4
34 Slovak Republic..................5.4
35 Armenia..............................5.4
36 Estonia ...............................5.4
37 Latvia..................................5.4
38 Montenegro .......................5.4
39 Canada ...............................5.3
40 Korea, Rep. ........................5.3
41 Oman .................................5.3
42 Czech Republic ..................5.3
43 Ireland ................................5.2
44 Saudi Arabia .......................5.2
45 India ...................................5.2
46 Malaysia .............................5.2
47 Gambia, The.......................5.1
48 Mauritius ............................5.1
49 Egypt..................................5.1
50 Thailand..............................5.1
51 Georgia...............................5.1
52 France ................................5.1
53 Morocco.............................5.0
54 Spain ..................................5.0
55 Mauritania ..........................5.0
56 Lithuania.............................5.0
57 Netherlands........................5.0
58 Turkey.................................4.9
59 Ethiopia ..............................4.9
60 Vietnam..............................4.9
61 Barbados ............................4.9
62 Croatia................................4.9
63 Serbia .................................4.9
64 United Kingdom .................4.7
65 Chile ...................................4.6

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

66 Italy ....................................4.6
67 Puerto Rico ........................4.5
68 Kazakhstan .........................4.5
69 Moldova .............................4.4
70 Senegal ..............................4.4
71 Uzbekistan .........................4.4
72 Ukraine...............................4.4
73 China ..................................4.4
74 United States .....................4.4
75 Mali ....................................4.4
76 Tajikistan.............................4.3
77 Algeria ................................4.3
78 Bosnia and Herzegovina ....4.3
79 Nicaragua ...........................4.3
80 Panama ..............................4.3
81 Poland ................................4.2
82 Mongolia ............................4.2
83 Sri Lanka ............................4.2
84 Philippines..........................4.2
85 Uruguay..............................4.2
86 Russian Federation ............4.0
87 Botswana ...........................4.0
88 Tanzania..............................4.0
89 Albania ...............................3.9
90 Cambodia ...........................3.9
91 Pakistan..............................3.9
92 Macedonia, FYR.................3.8
93 Burkina Faso ......................3.8
94 Romania .............................3.8
95 Bolivia.................................3.8
96 Burundi...............................3.7
97 Bulgaria ..............................3.7
98 Zimbabwe ..........................3.7
99 Cameroon ..........................3.6

100 Uganda...............................3.6
101 Kyrgyz Republic .................3.6
102 Namibia ..............................3.6
103 Benin..................................3.6
104 Zambia ...............................3.5
105 Bangladesh ........................3.5
106 Argentina............................3.5
107 Ecuador ..............................3.4
108 Costa Rica..........................3.4
109 Suriname............................3.4
110 Dominican Republic ...........3.4
111 Madagascar........................3.3
112 Colombia ............................3.2
113 Nepal..................................3.1
114 Peru....................................3.1
115 Mozambique ......................3.0
116 Paraguay ............................3.0
117 Lesotho ..............................2.9
118 Honduras............................2.9
119 Mexico ...............................2.9
120 Nigeria................................2.9
121 Brazil ..................................2.8
122 Chad...................................2.8
123 Kenya .................................2.5
124 Trinidad and Tobago ...........2.4
125 South Africa .......................2.3
126 Venezuela...........................2.2
127 Guatemala..........................2.1
128 Guyana ...............................2.1
129 Jamaica ..............................2.0
130 El Salvador .........................2.0

3.03 Business costs of crime and violence

The incidence of common crime and violence (e.g., street muggings, firms being looted) (1 = imposes significant costs on businesses, 7 = does not
impose significant costs on businesses)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Malta .....................................0.0
2 Barbados ...............................0.0
3 Iceland...................................0.0
4 Jamaica .................................0.1
5 Slovak Republic.....................0.1
6 Luxembourg..........................0.1
7 Albania ..................................0.1
8 Guyana ..................................0.1
9 Bahrain ..................................0.1

10 Suriname...............................0.1
11 Macedonia, FYR....................0.1
12 Qatar .....................................0.1
13 Trinidad and Tobago ..............0.2
14 Bosnia and Herzegovina .......0.2
15 Mauritius ...............................0.2
16 Estonia ..................................0.2
17 Cyprus...................................0.2
18 Singapore ..............................0.2
19 Tajikistan................................0.3
20 Slovenia.................................0.3
21 Botswana ..............................0.3
22 Georgia..................................0.3
23 Armenia.................................0.3
24 Norway..................................0.3
25 Oman ....................................0.3
26 Uruguay.................................0.4
27 Kuwait ...................................0.4
28 Ireland ...................................0.4
29 Gambia, The..........................0.4
30 Lesotho .................................0.4
31 Switzerland ...........................0.4
32 Panama .................................0.4
33 Finland...................................0.4
34 Azerbaijan..............................0.4
35 Namibia .................................0.4
36 Denmark ...............................0.5
37 New Zealand .........................0.5
38 Israel .....................................0.5
39 Paraguay ...............................0.5
40 Sweden.................................0.6
41 Croatia ...................................0.6
42 Latvia.....................................0.6
43 Kyrgyz Republic.....................0.6
44 Moldova ................................0.7
45 Lithuania................................0.7
46 Costa Rica .............................0.7
47 Guatemala.............................0.8
48 Austria ...................................0.8
49 Nicaragua ..............................0.9
50 Libya......................................1.0
51 Bulgaria .................................1.0
52 Honduras...............................1.0
53 Czech Republic .....................1.0
54 Netherlands...........................1.0
55 Mauritania .............................1.1
56 Mongolia ...............................1.1
57 Belgium.................................1.4
58 Zambia ..................................1.4
59 United Arab Emirates............1.5
60 Jordan ...................................1.5
61 Bolivia....................................1.5
62 Hungary.................................1.6
63 Sri Lanka ...............................1.6
64 Australia ................................1.7
65 Portugal .................................1.7

RANK COUNTRY/ECONOMY HARD DATA

66 Burundi..................................1.8
67 Ecuador .................................1.9
68 El Salvador ............................1.9
69 Zimbabwe .............................1.9
70 Benin.....................................2.1
71 Dominican Republic ..............2.1
72 Greece ..................................2.2
73 Uzbekistan ............................2.2
74 Syria ......................................2.3
75 Chile ......................................2.3
76 Kazakhstan ............................2.5
77 Mozambique .........................2.6
78 Canada ..................................2.7
79 Cambodia ..............................2.8
80 Romania ................................2.8
81 Chad......................................2.9
82 Tunisia ...................................3.0
83 Senegal .................................3.1
84 Malaysia ................................3.5
85 Nepal .....................................3.8
86 United Kingdom ....................3.9
87 Peru.......................................4.2
88 Argentina...............................4.4
89 Mali .......................................4.9
90 Burkina Faso .........................5.1
91 Madagascar...........................5.1
92 Cameroon .............................5.2
93 Algeria ...................................5.4
94 Saudi Arabia ..........................5.6
95 Morocco................................5.7
96 Poland ...................................6.0
97 Turkey....................................6.2
98 Ukraine..................................6.3
99 Spain .....................................6.5

100 Uganda..................................6.9
101 Venezuela..............................6.9
102 Kenya ....................................7.1
103 Germany ...............................7.1
104 Italy .......................................7.6
105 Philippines.............................7.9
106 Colombia ...............................8.1
107 France ...................................8.3
108 Egypt.....................................8.7
109 Tanzania...............................10.1
110 Korea, Rep. .........................10.6
111 Japan...................................11.1
112 Mexico ................................12.3
113 Vietnam...............................12.4
114 South Africa ........................13.6
115 Pakistan...............................17.7
116 Ethiopia ...............................18.0
117 Thailand...............................18.7
118 Bangladesh .........................19.3
119 Nigeria .................................32.3
120 Brazil ...................................34.9
121 Russian Federation .............44.6
122 United States ......................45.1
123 Indonesia.............................51.9
124 India ..................................189.0
125 China .................................250.0
n/a Hong Kong SAR ....................n/a
n/a Montenegro ..........................n/a
n/a Puerto Rico............................n/a
n/a Serbia ....................................n/a
n/a Taiwan, China ........................n/a
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3.04 Road traffic accidents (hard data)

Estimated deaths per 100,000 population due to road traffic accidents  | 2002

SOURCE: World Health Organization, World Health Statistics 2007
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4th pillar
Health and hygiene

Subindex A  T&T regulatory framework
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RANK COUNTRY/ECONOMY HARD DATA

1 Greece ..................................4.4
2 Russian Federation ...............4.3
3 Italy .......................................4.2
4 Georgia..................................4.1
5 Lithuania................................4.0
6 Belgium.................................3.9
7 Israel .....................................3.8
8 Uruguay.................................3.7
9 Iceland...................................3.6

10 Switzerland ...........................3.6
11 Armenia.................................3.6
12 Bulgaria .................................3.6
13 Azerbaijan..............................3.5
14 Kazakhstan ............................3.5
15 Czech Republic .....................3.5
16 Austria ...................................3.4
16 Germany ...............................3.4
18 France ...................................3.4
19 Portugal .................................3.3
19 Sweden.................................3.3
21 Hungary.................................3.2
21 Spain .....................................3.2
23 Malta .....................................3.2
24 Estonia ..................................3.2
25 Netherlands...........................3.1
25 Norway..................................3.1
25 Slovak Republic.....................3.1
28 Latvia.....................................3.0
29 Argentina...............................3.0
30 Ukraine..................................3.0
31 Denmark ...............................2.9
32 Ireland ...................................2.8
33 Uzbekistan ............................2.7
34 Luxembourg..........................2.7
35 Moldova ................................2.6
36 Mongolia ...............................2.6
37 Finland...................................2.6
38 Australia ................................2.5
38 Kyrgyz Republic.....................2.5
38 Poland ...................................2.5
41 Croatia ...................................2.4
42 Cyprus...................................2.3
43 United States ........................2.3
44 Slovenia.................................2.3
45 Qatar .....................................2.2
46 New Zealand .........................2.2
46 United Kingdom ....................2.2
48 Macedonia, FYR....................2.2
49 Canada ..................................2.1
49 Puerto Rico ...........................2.1
51 Montenegro ..........................2.1
51 Serbia ....................................2.1
53 Brazil .....................................2.1
54 Tajikistan................................2.0
55 Jordan ...................................2.0
56 United Arab Emirates............2.0
57 Japan.....................................2.0
58 Venezuela..............................1.9
59 Romania ................................1.9
60 Dominican Republic ..............1.9
61 China .....................................1.6
62 Korea, Rep. ...........................1.6
63 Kuwait ...................................1.5
64 Panama .................................1.5
65 Mexico ..................................1.5

RANK COUNTRY/ECONOMY HARD DATA

66 Taiwan, China ........................1.5
67 Ecuador .................................1.5
68 Singapore ..............................1.4
69 Syria ......................................1.4
70 Saudi Arabia ..........................1.4
71 Colombia ...............................1.4
72 Tunisia ...................................1.3
73 Bosnia and Herzegovina .......1.3
74 Costa Rica .............................1.3
75 Oman ....................................1.3
76 Albania ..................................1.3
77 Turkey....................................1.3
78 El Salvador ............................1.2
79 Bolivia....................................1.2
80 Barbados ...............................1.2
81 Peru.......................................1.2
82 Philippines.............................1.2
83 Algeria ...................................1.1
84 Paraguay ...............................1.1
85 Chile ......................................1.1
86 Bahrain ..................................1.1
87 Mauritius ...............................1.1
88 Guatemala.............................0.9
89 Jamaica .................................0.8
90 Trinidad and Tobago ..............0.8
91 South Africa ..........................0.8
92 Pakistan.................................0.7
93 Malaysia ................................0.7
94 India ......................................0.6
95 Honduras...............................0.6
96 Sri Lanka ...............................0.5
97 Egypt.....................................0.5
98 Vietnam.................................0.5
99 Morocco................................0.5

100 Guyana ..................................0.5
101 Suriname...............................0.4
102 Botswana ..............................0.4
103 Nicaragua ..............................0.4
104 Thailand.................................0.4
105 Namibia .................................0.3
106 Madagascar...........................0.3
107 Nigeria ...................................0.3
108 Bangladesh ...........................0.3
109 Nepal .....................................0.2
110 Cameroon .............................0.2
111 Zimbabwe .............................0.2
112 Cambodia ..............................0.2
113 Kenya ....................................0.1
114 Indonesia...............................0.1
115 Zambia ..................................0.1
116 Gambia, The..........................0.1
117 Mauritania .............................0.1
118 Uganda..................................0.1
119 Mali .......................................0.1
120 Burkina Faso .........................0.1
121 Senegal .................................0.1
122 Lesotho .................................0.0
123 Benin.....................................0.0
124 Chad......................................0.0
125 Burundi..................................0.0
126 Ethiopia .................................0.0
127 Mozambique .........................0.0
128 Tanzania.................................0.0
n/a Hong Kong SAR ....................n/a
n/a Libya......................................n/a
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4.01 Physician density (hard data)

Physician density per 1,000 people  | 2004 or most recent year available

SOURCE: World Health Organization, World Health Statistics 2007, national sources
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RANK COUNTRY/ECONOMY HARD DATA

1 Australia ............................100.0
1 Austria ...............................100.0
1 Bahrain ..............................100.0
1 Barbados ...........................100.0
1 Belgium.............................100.0
1 Canada ..............................100.0
1 Croatia ...............................100.0
1 Cyprus...............................100.0
1 Denmark ...........................100.0
1 Finland...............................100.0
1 France ...............................100.0
1 Germany ...........................100.0
1 Greece ..............................100.0
1 Hong Kong SAR ................100.0
1 Iceland...............................100.0
1 Ireland ...............................100.0
1 Israel .................................100.0
1 Italy ...................................100.0
1 Japan.................................100.0
1 Korea, Rep. .......................100.0
1 Kuwait ...............................100.0
1 Luxembourg......................100.0
1 Netherlands.......................100.0
1 New Zealand .....................100.0
1 Norway..............................100.0
1 Portugal .............................100.0
1 Qatar .................................100.0
1 Singapore ..........................100.0
1 Slovenia.............................100.0
1 Spain .................................100.0
1 Sweden.............................100.0
1 Switzerland .......................100.0
1 Trinidad and Tobago ..........100.0
1 United Kingdom ................100.0
1 United States ....................100.0
1 Uruguay.............................100.0

37 Bulgaria ...............................99.0
37 Slovak Republic...................99.0
37 Thailand...............................99.0
40 Czech Republic ...................98.0
40 United Arab Emirates..........98.0
42 Estonia ................................97.0
42 Libya....................................97.0
44 Ukraine................................96.0
45 Bosnia and Herzegovina .....95.0
45 Hungary...............................95.0
47 Georgia................................94.0
47 Malaysia ..............................94.0
47 Mauritius .............................94.0
47 Suriname.............................94.0
51 Jordan .................................93.0
52 Algeria .................................92.0
52 Costa Rica ...........................92.0
54 Albania ................................91.0
54 Argentina.............................91.0
54 Chile ....................................91.0
54 Sri Lanka .............................91.0
58 Syria ....................................90.0
59 Ecuador ...............................89.0
60 Turkey..................................88.0
61 Montenegro ........................87.0
61 Russian Federation .............87.0
61 Serbia ..................................87.0
64 Colombia .............................86.0
64 Guatemala...........................86.0

RANK COUNTRY/ECONOMY HARD DATA

66 Tunisia .................................85.0
67 Armenia...............................83.0
68 Jamaica ...............................80.0
68 Paraguay .............................80.0
70 Mexico ................................79.0
71 Dominican Republic ............78.0
71 Latvia...................................78.0
73 Brazil ...................................75.0
74 Morocco..............................73.0
74 Panama ...............................73.0
76 Kazakhstan ..........................72.0
76 Philippines...........................72.0
78 Egypt...................................70.0
78 Guyana ................................70.0
80 Honduras.............................69.0
81 Moldova ..............................68.0
81 Venezuela............................68.0
83 Uzbekistan ..........................67.0
84 South Africa ........................65.0
85 Peru.....................................63.0
86 El Salvador ..........................62.0
87 Vietnam...............................61.0
88 Kyrgyz Republic...................59.0
88 Mongolia .............................59.0
88 Pakistan...............................59.0
91 Senegal ...............................57.0
92 Indonesia.............................55.0
92 Zambia ................................55.0
94 Azerbaijan............................54.0
95 Gambia, The........................53.0
95 Zimbabwe ...........................53.0
97 Cameroon ...........................51.0
97 Romania ..............................51.0
97 Tajikistan..............................51.0

100 Nicaragua ............................47.0
100 Tanzania...............................47.0
102 Bolivia..................................46.0
102 Mali .....................................46.0
104 China ...................................44.0
104 Nigeria .................................44.0
106 Kenya ..................................43.0
106 Uganda................................43.0
108 Botswana ............................42.0
109 Bangladesh .........................39.0
110 Lesotho ...............................37.0
111 Burundi................................36.0
112 Nepal ...................................35.0
113 Mauritania ...........................34.0
114 Benin...................................33.0
114 India ....................................33.0
116 Madagascar.........................32.0
116 Mozambique .......................32.0
118 Namibia ...............................25.0
119 Cambodia ............................17.0
120 Burkina Faso .......................13.0
120 Ethiopia ...............................13.0
122 Chad......................................9.0
n/a Lithuania ................................n/a
n/a Macedonia, FYR ....................n/a
n/a Malta .....................................n/a
n/a Oman ....................................n/a
n/a Poland ...................................n/a
n/a Puerto Rico............................n/a
n/a Saudi Arabia ..........................n/a
n/a Taiwan, China ........................n/a
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4.02 Access to improved sanitation (hard data)

Access to adequate sanitation as a percentage of total population   | 2004

SOURCE: World Health Organization/UNICEF Joint Monitoring Programme

2.
2:

 D
at

a 
Ta

bl
es

  |
4t

h 
pi

lla
r: 

He
al

th
 a

nd
 h

yg
ie

ne

3_part2B.pag  2/13/08  10:16 PM  Page 397

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



RANK COUNTRY/ECONOMY HARD DATA

1 Australia ............................100.0
1 Austria ...............................100.0
1 Barbados ...........................100.0
1 Belgium.............................100.0
1 Canada ..............................100.0
1 Croatia ...............................100.0
1 Cyprus...............................100.0
1 Czech Republic .................100.0
1 Denmark ...........................100.0
1 Estonia ..............................100.0
1 Finland...............................100.0
1 France ...............................100.0
1 Germany ...........................100.0
1 Greece ..............................100.0
1 Hong Kong SAR ................100.0
1 Iceland...............................100.0
1 Ireland ...............................100.0
1 Israel .................................100.0
1 Italy ...................................100.0
1 Japan.................................100.0
1 Luxembourg......................100.0
1 Malta .................................100.0
1 Mauritius ...........................100.0
1 Netherlands.......................100.0
1 New Zealand .....................100.0
1 Norway..............................100.0
1 Portugal .............................100.0
1 Qatar .................................100.0
1 Singapore ..........................100.0
1 Slovak Republic.................100.0
1 Slovenia.............................100.0
1 Spain .................................100.0
1 Sweden.............................100.0
1 Switzerland .......................100.0
1 United Arab Emirates........100.0
1 United Kingdom ................100.0
1 United States ....................100.0
1 Uruguay.............................100.0

39 Bulgaria ...............................99.0
39 Hungary...............................99.0
39 Latvia...................................99.0
39 Malaysia ..............................99.0
39 Thailand...............................99.0
44 Egypt...................................98.0
45 Bosnia and Herzegovina .....97.0
45 Costa Rica ...........................97.0
45 Jordan .................................97.0
45 Mexico ................................97.0
45 Puerto Rico .........................97.0
45 Russian Federation .............97.0
51 Albania ................................96.0
51 Argentina.............................96.0
51 Turkey..................................96.0
51 Ukraine................................96.0
55 Botswana ............................95.0
55 Chile ....................................95.0
55 Dominican Republic ............95.0
55 Guatemala...........................95.0
59 Ecuador ...............................94.0
60 Colombia .............................93.0
60 Jamaica ...............................93.0
60 Montenegro ........................93.0
60 Serbia ..................................93.0
60 Syria ....................................93.0
60 Tunisia .................................93.0

RANK COUNTRY/ECONOMY HARD DATA

66 Armenia...............................92.0
66 Korea, Rep. .........................92.0
66 Moldova ..............................92.0
66 Suriname.............................92.0
70 Pakistan...............................91.0
70 Trinidad and Tobago ............91.0
72 Brazil ...................................90.0
72 Nepal ...................................90.0
72 Panama ...............................90.0
75 South Africa ........................88.0
76 Honduras.............................87.0
76 Namibia ...............................87.0
78 India ....................................86.0
78 Kazakhstan ..........................86.0
78 Paraguay .............................86.0
81 Algeria .................................85.0
81 Bolivia..................................85.0
81 Philippines...........................85.0
81 Vietnam...............................85.0
85 El Salvador ..........................84.0
86 Guyana ................................83.0
86 Peru.....................................83.0
86 Venezuela............................83.0
89 Gambia, The........................82.0
89 Georgia................................82.0
89 Uzbekistan ..........................82.0
92 Morocco..............................81.0
92 Zimbabwe ...........................81.0
94 Burundi................................79.0
94 Lesotho ...............................79.0
94 Nicaragua ............................79.0
94 Sri Lanka .............................79.0
98 Azerbaijan............................77.0
98 China ...................................77.0
98 Indonesia.............................77.0
98 Kyrgyz Republic...................77.0

102 Senegal ...............................76.0
103 Bangladesh .........................74.0
104 Benin...................................67.0
105 Cameroon ...........................66.0
106 Mongolia .............................62.0
106 Tanzania...............................62.0
108 Burkina Faso .......................61.0
108 Kenya ..................................61.0
110 Uganda................................60.0
111 Tajikistan..............................59.0
112 Zambia ................................58.0
113 Romania ..............................57.0
114 Mauritania ...........................53.0
115 Mali .....................................50.0
116 Nigeria .................................48.0
117 Madagascar.........................46.0
118 Mozambique .......................43.0
119 Chad....................................42.0
120 Cambodia ............................41.0
121 Ethiopia ...............................22.0
n/a Bahrain ..................................n/a
n/a Kuwait ...................................n/a
n/a Libya......................................n/a
n/a Lithuania ................................n/a
n/a Macedonia, FYR ....................n/a
n/a Oman ....................................n/a
n/a Poland ...................................n/a
n/a Saudi Arabia ..........................n/a
n/a Taiwan, China ........................n/a
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4.03 Access to improved drinking water (hard data)

Access to safe drinking water as a percentage of total population   | 2004

SOURCE: World Health Organization/UNICEF Joint Monitoring Programme
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RANK COUNTRY/ECONOMY HARD DATA

1 Japan.................................129.0
2 Russian Federation .............97.0
3 Ukraine................................87.0
4 Czech Republic ...................84.0
4 Germany .............................84.0
6 Azerbaijan............................82.0
7 Lithuania..............................81.0
8 Hungary...............................79.0
9 Kazakhstan ..........................78.0

10 Austria .................................77.0
10 Latvia...................................77.0
12 France .................................75.0
12 Iceland.................................75.0
12 Malta ...................................75.0
12 Mongolia .............................75.0
16 Barbados .............................73.0
17 Finland.................................70.0
18 Slovak Republic...................69.0
19 Korea, Rep. .........................66.0
19 Romania ..............................66.0
21 Bulgaria ...............................64.0
21 Moldova ..............................64.0
23 Israel ...................................63.0
23 Luxembourg........................63.0
25 Tajikistan..............................62.0
26 New Zealand .......................60.0
27 Serbia ..................................59.0
28 Estonia ................................58.0
29 Ireland .................................57.0
29 Switzerland .........................57.0
31 Croatia .................................55.0
32 Belgium...............................53.0
32 Poland .................................53.0
34 Sweden...............................52.0
34 Uzbekistan ..........................52.0
36 Kyrgyz Republic...................51.0
37 Netherlands.........................50.0
38 Slovenia...............................48.0
39 Greece ................................47.0
39 Macedonia, FYR..................47.0
41 Armenia...............................45.0
42 Montenegro ........................42.0
42 Norway................................42.0
44 Argentina.............................41.0
45 Australia ..............................40.0
45 Italy .....................................40.0
47 United Kingdom ..................39.0
48 Denmark .............................38.0
48 Georgia................................38.0
50 Portugal ...............................37.0
51 Canada ................................36.0
52 Spain ...................................35.0
53 Cyprus.................................34.0
53 Libya....................................34.0
55 Trinidad and Tobago ............33.0
55 United States ......................33.0
57 Suriname.............................31.0
58 Albania ................................30.0
58 Bosnia and Herzegovina .....30.0
58 Mauritius .............................30.0
58 Sri Lanka .............................30.0
62 Puerto Rico .........................29.3
63 Guyana ................................29.0
64 Bahrain ................................28.0
64 Singapore ............................28.0

RANK COUNTRY/ECONOMY HARD DATA

66 Brazil ...................................26.0
66 Turkey..................................26.0
68 Chile ....................................24.0
68 Panama ...............................24.0
68 Qatar ...................................24.0
68 Uruguay...............................24.0
72 Saudi Arabia ........................23.0
73 Botswana ............................22.0
73 China ...................................22.0
73 Dominican Republic ............22.0
73 Egypt...................................22.0
73 Thailand...............................22.0
73 United Arab Emirates..........22.0
79 Oman ..................................21.0
80 Zambia ................................20.0
81 Kenya ..................................19.0
81 Kuwait .................................19.0
83 Malaysia ..............................18.0
83 Tunisia .................................18.0
85 Algeria .................................17.0
85 Jamaica ...............................17.0
85 Jordan .................................17.0
88 Costa Rica ...........................14.0
88 Ecuador ...............................14.0
88 Vietnam...............................14.0
91 Syria ....................................13.0
92 Colombia .............................12.0
92 Nigeria .................................12.0
92 Paraguay .............................12.0
92 Philippines...........................12.0
96 Peru.....................................11.0
97 Bolivia..................................10.0
97 Honduras.............................10.0
97 Mexico ................................10.0

100 El Salvador ............................9.0
100 Morocco................................9.0
100 Nicaragua ..............................9.0
100 Venezuela..............................9.0
104 Gambia, The..........................8.0
105 Burundi..................................7.0
105 Guatemala.............................7.0
105 India ......................................7.0
105 Pakistan.................................7.0
105 Uganda..................................7.0
110 Cambodia ..............................6.0
110 Indonesia...............................6.0
110 Mauritania .............................6.0
113 Benin.....................................5.0
114 Chad......................................4.0
115 Bangladesh ...........................3.0
116 Ethiopia .................................2.0
116 Nepal .....................................2.0
n/a Burkina Faso..........................n/a
n/a Cameroon..............................n/a
n/a Hong Kong SAR ....................n/a
n/a Lesotho .................................n/a
n/a Madagascar ...........................n/a
n/a Mali .......................................n/a
n/a Mozambique .........................n/a
n/a Namibia .................................n/a
n/a Senegal .................................n/a
n/a South Africa...........................n/a
n/a Taiwan, China ........................n/a
n/a Tanzania.................................n/a
n/a Zimbabwe .............................n/a

399

4.04 Hospital beds (hard data)

Hospital beds per 10,000 population   | 2005 or most recent year available

SOURCE: World Health Organization, World Health Statistics 2007
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5th pillar
Prioritization of Travel & Tourism

Subindex A  T&T regulatory framework
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.1 7

1 Mauritius ............................6.7
2 Barbados ............................6.6
3 Montenegro .......................6.4
4 United Arab Emirates.........6.4
5 Singapore ...........................6.4
6 Hong Kong SAR.................6.3
7 Tunisia ................................6.2
8 New Zealand......................6.2
9 Malaysia .............................6.2

10 Gambia, The.......................6.2
11 Cyprus................................6.1
12 Thailand..............................6.1
13 Portugal..............................6.1
14 Puerto Rico ........................6.1
15 Ireland ................................6.0
16 Zambia ...............................6.0
17 Malta ..................................6.0
18 Austria................................6.0
19 Greece ...............................6.0
20 Jamaica ..............................6.0
21 South Africa .......................5.9
22 Cambodia ...........................5.9
23 Morocco.............................5.9
24 Uzbekistan .........................5.9
25 Spain ..................................5.9
26 Australia .............................5.8
27 Kenya .................................5.7
28 Sri Lanka ............................5.7
29 Botswana ...........................5.7
30 Qatar ..................................5.7
31 Egypt..................................5.7
32 Indonesia............................5.7
33 Tanzania..............................5.7
34 Mali ....................................5.7
35 Dominican Republic ...........5.6
36 Costa Rica..........................5.6
37 Senegal ..............................5.6
38 Mexico ...............................5.6
39 Madagascar........................5.6
40 Honduras............................5.5
41 Croatia................................5.5
42 Switzerland ........................5.5
43 France ................................5.5
44 Nepal..................................5.5
45 Jordan ................................5.4
46 Syria ...................................5.4
47 Vietnam..............................5.4
48 Uruguay..............................5.4
49 Iceland................................5.4
50 El Salvador .........................5.4
51 India ...................................5.4
52 Burkina Faso ......................5.4
53 Namibia ..............................5.4
54 Guatemala..........................5.4
55 Panama ..............................5.3
56 Canada ...............................5.3
57 Hungary..............................5.3
58 Turkey.................................5.3
59 Mozambique ......................5.3
60 Georgia...............................5.3
61 Uganda...............................5.3
62 Bahrain ...............................5.3
63 Denmark ............................5.3
64 Israel ..................................5.2
65 Armenia..............................5.2

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.1 7

66 China ..................................5.2
67 United Kingdom .................5.1
68 Estonia ...............................5.1
69 Kyrgyz Republic .................5.1
70 Korea, Rep. ........................5.1
71 Nicaragua ...........................5.1
72 Mauritania ..........................5.1
73 Tajikistan.............................5.1
74 Guyana ...............................5.1
75 Philippines..........................5.1
76 Saudi Arabia .......................5.1
77 Norway...............................5.0
78 Colombia ............................5.0
79 Serbia .................................5.0
80 Taiwan, China.....................5.0
81 Oman .................................5.0
82 Peru....................................4.9
83 Argentina............................4.9
84 United States .....................4.8
85 Bulgaria ..............................4.8
86 Mongolia ............................4.8
87 Japan..................................4.8
88 Sweden..............................4.8
89 Netherlands........................4.7
90 Albania ...............................4.7
91 Slovenia..............................4.7
92 Czech Republic ..................4.7
93 Benin..................................4.7
94 Nigeria................................4.7
95 Azerbaijan...........................4.6
96 Belgium..............................4.5
97 Italy ....................................4.5
98 Luxembourg.......................4.5
99 Finland................................4.5

100 Kazakhstan .........................4.4
101 Trinidad and Tobago ...........4.4
102 Libya...................................4.4
103 Pakistan..............................4.3
104 Germany ............................4.3
105 Lesotho ..............................4.3
106 Chile ...................................4.3
107 Latvia..................................4.3
108 Algeria ................................4.3
109 Zimbabwe ..........................4.2
110 Ethiopia ..............................4.1
111 Lithuania.............................4.1
112 Moldova .............................4.1
113 Brazil ..................................4.1
114 Macedonia, FYR.................3.9
115 Slovak Republic..................3.9
116 Ecuador ..............................3.9
117 Bangladesh ........................3.8
118 Suriname............................3.7
119 Romania .............................3.7
120 Ukraine...............................3.6
121 Bosnia and Herzegovina ....3.6
122 Poland ................................3.6
123 Cameroon ..........................3.5
124 Chad...................................3.5
125 Russian Federation ............3.4
126 Burundi...............................3.2
127 Venezuela...........................3.1
128 Bolivia.................................3.1
129 Kuwait ................................3.0
130 Paraguay ............................2.9

5.01 Government prioritization of the T&T industry

Is the Travel and Tourism industry given due consideration/priority compared with other sectors when your government sets policy on investment
and development? (1 = no, the Travel and Tourism industry is not a priority for the government, 7 = yes, nurturing and developing the Travel and
Tourism industry is a top priority for the government)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Dominican Republic ............21.1
2 Jamaica ...............................16.8
3 Mauritius .............................16.0
4 Barbados .............................15.8
5 Iceland.................................11.8
6 Malta ...................................11.2
7 Jordan .................................10.4
8 Singapore ............................10.2
9 Gambia, The..........................9.5

10 Cambodia ..............................9.2
11 Cyprus...................................9.1
12 Indonesia...............................9.0
13 Greece ..................................8.1
14 Estonia ..................................8.0
15 Paraguay ...............................7.9
16 Hong Kong SAR ....................7.5
17 Tunisia ...................................7.3
18 Switzerland ...........................7.0
19 Kenya ....................................6.9
20 Egypt.....................................6.6
21 Spain .....................................6.5
22 Costa Rica .............................6.1
23 Portugal .................................6.0
24 Guyana ..................................5.9
25 Norway..................................5.6
26 Tanzania.................................5.5
27 Madagascar...........................5.5
28 Qatar .....................................5.5
29 Trinidad and Tobago ..............5.3
30 Hungary.................................5.1
31 United States ........................5.1
32 Uruguay.................................5.1
33 Nepal .....................................5.1
34 Ukraine..................................5.0
35 Panama .................................4.8
36 Austria ...................................4.7
37 Mexico ..................................4.7
38 Guatemala.............................4.6
39 Sri Lanka ...............................4.4
40 Romania ................................4.4
41 Slovenia.................................4.2
42 Puerto Rico ...........................4.2
43 Chile ......................................4.1
44 Japan.....................................4.1
45 Canada ..................................4.1
46 Honduras...............................4.0
47 Bahrain ..................................3.9
48 China .....................................3.8
49 Chad......................................3.8
50 Albania ..................................3.8
51 Ecuador .................................3.8
52 Armenia.................................3.7
53 Senegal .................................3.7
54 Czech Republic .....................3.6
55 Morocco................................3.6
56 Philippines.............................3.6
57 Italy .......................................3.5
58 Venezuela..............................3.5
59 Australia ................................3.4
60 Montenegro ..........................3.4
61 Ireland ...................................3.4
62 New Zealand .........................3.3
63 Bulgaria .................................3.2
64 Belgium.................................3.1
65 Bolivia....................................3.1

RANK COUNTRY/ECONOMY HARD DATA

66 Syria ......................................3.1
67 Azerbaijan..............................3.1
68 Benin.....................................3.0
69 Latvia.....................................3.0
70 Lithuania................................3.0
71 France ...................................3.0
72 Finland...................................3.0
73 Namibia .................................2.9
74 Brazil .....................................2.8
75 United Kingdom ....................2.7
76 Thailand.................................2.7
77 Peru.......................................2.7
78 Poland ...................................2.7
79 Libya......................................2.7
80 Russian Federation ...............2.7
81 El Salvador ............................2.6
82 Korea, Rep. ...........................2.5
83 Luxembourg..........................2.5
84 Argentina...............................2.4
85 Denmark ...............................2.4
86 Zimbabwe .............................2.4
87 Ethiopia .................................2.4
88 Botswana ..............................2.3
89 Uganda..................................2.3
90 Sweden.................................2.2
91 Netherlands...........................2.2
92 Slovak Republic.....................2.1
93 Bangladesh ...........................2.1
94 Nicaragua ..............................2.1
95 Zambia ..................................2.1
96 Israel .....................................2.1
97 Germany ...............................2.0
98 Colombia ...............................2.0
99 United Arab Emirates............2.0

100 Pakistan.................................2.0
101 Burkina Faso .........................1.9
102 Cameroon .............................1.7
103 Malaysia ................................1.7
104 Suriname...............................1.7
105 Taiwan, China ........................1.7
106 Mali .......................................1.7
107 Vietnam.................................1.4
108 Croatia ...................................1.4
109 Macedonia, FYR....................1.2
110 Oman ....................................1.2
111 Lesotho .................................1.2
112 Kuwait ...................................1.2
113 Algeria ...................................1.1
114 Bosnia and Herzegovina .......1.1
115 India ......................................1.0
116 Saudi Arabia ..........................0.9
117 Serbia ....................................0.8
118 Turkey....................................0.7
119 Burundi..................................0.7
120 South Africa ..........................0.5
121 Nigeria ...................................0.3
n/a Georgia ..................................n/a
n/a Kazakhstan ............................n/a
n/a Kyrgyz Republic.....................n/a
n/a Mauritania .............................n/a
n/a Moldova ................................n/a
n/a Mongolia ...............................n/a
n/a Mozambique .........................n/a
n/a Tajikistan................................n/a
n/a Uzbekistan.............................n/a

403

5.02 T&T government expenditure (hard data)

T&T government expenditure as percentage of total budget  | 2007

SOURCE: World Travel & Tourism Council, Tourism Satellite Accounting Research 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

1 United Arab Emirates.........6.4
2 Hong Kong SAR.................6.2
3 Singapore ...........................6.1
4 Austria................................6.1
5 New Zealand......................6.1
6 Barbados ............................6.0
7 Malaysia .............................6.0
8 Mauritius ............................5.9
9 Ireland ................................5.9

10 Thailand..............................5.9
11 Tunisia ................................5.8
12 Mali ....................................5.8
13 Indonesia............................5.8
14 Gambia, The.......................5.7
15 Iceland................................5.7
16 Kenya .................................5.7
17 Australia .............................5.7
18 Morocco.............................5.7
19 Jamaica ..............................5.7
20 Spain ..................................5.7
21 South Africa .......................5.6
22 Switzerland ........................5.6
23 Portugal..............................5.5
24 Puerto Rico ........................5.5
25 Montenegro .......................5.5
26 France ................................5.5
27 United Kingdom .................5.3
28 Zambia ...............................5.3
29 Cyprus................................5.3
30 Mexico ...............................5.3
31 Namibia ..............................5.3
32 Denmark ............................5.2
33 Costa Rica..........................5.2
34 United States .....................5.2
35 Greece ...............................5.2
36 Tanzania..............................5.2
37 Dominican Republic ...........5.1
38 Canada ...............................5.1
39 Panama ..............................5.1
40 Korea, Rep. ........................5.1
41 Burkina Faso ......................5.1
42 Egypt..................................5.1
43 Madagascar........................5.0
44 Estonia ...............................5.0
45 Uganda...............................5.0
46 Botswana ...........................5.0
47 Norway...............................5.0
48 Jordan ................................5.0
49 Israel ..................................4.9
50 Netherlands........................4.9
51 India ...................................4.9
52 Croatia................................4.9
53 Sri Lanka ............................4.9
54 Cambodia ...........................4.9
55 Senegal ..............................4.9
56 Uruguay..............................4.9
57 Uzbekistan .........................4.9
58 Qatar ..................................4.9
59 Peru....................................4.8
60 Germany ............................4.8
61 Malta ..................................4.8
62 Colombia ............................4.8
63 Turkey.................................4.8
64 Honduras............................4.8
65 Guatemala..........................4.8

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

66 Vietnam..............................4.7
67 El Salvador .........................4.7
68 Mauritania ..........................4.7
69 China ..................................4.7
70 Oman .................................4.7
71 Finland................................4.7
72 Nicaragua ...........................4.7
73 Luxembourg.......................4.7
74 Sweden..............................4.6
75 Taiwan, China.....................4.6
76 Belgium..............................4.6
77 Nigeria................................4.5
78 Argentina............................4.5
79 Nepal..................................4.4
80 Benin..................................4.4
81 Saudi Arabia .......................4.4
82 Philippines..........................4.4
83 Czech Republic ..................4.4
84 Syria ...................................4.4
85 Bulgaria ..............................4.3
86 Japan..................................4.3
87 Guyana ...............................4.1
88 Latvia..................................4.1
89 Chile ...................................4.1
90 Hungary..............................4.1
91 Mozambique ......................4.1
92 Slovenia..............................4.0
93 Bahrain ...............................4.0
94 Trinidad and Tobago ...........3.9
95 Brazil ..................................3.9
96 Tajikistan.............................3.9
97 Kyrgyz Republic .................3.9
98 Kazakhstan .........................3.9
99 Georgia...............................3.9

100 Ecuador ..............................3.8
101 Lithuania.............................3.8
102 Lesotho ..............................3.8
103 Italy ....................................3.8
104 Azerbaijan...........................3.8
105 Ethiopia ..............................3.8
106 Pakistan..............................3.7
107 Armenia..............................3.7
108 Serbia .................................3.7
109 Poland ................................3.6
110 Algeria ................................3.6
111 Suriname............................3.6
112 Ukraine...............................3.5
113 Zimbabwe ..........................3.5
114 Libya...................................3.5
115 Macedonia, FYR.................3.4
116 Mongolia ............................3.3
117 Moldova .............................3.2
118 Romania .............................3.1
119 Cameroon ..........................3.1
120 Russian Federation ............3.1
121 Slovak Republic..................3.1
122 Chad...................................3.0
123 Bosnia and Herzegovina ....3.0
124 Albania ...............................2.9
125 Bangladesh ........................2.9
126 Kuwait ................................2.9
127 Paraguay ............................2.7
128 Venezuela...........................2.7
129 Burundi...............................2.6
130 Bolivia.................................2.6

5.03 Effectiveness of marketing and branding to attract tourists

Does your country carry out effective marketing and branding to attract inbound tourists? (1 = no, tourism marketing is nonexistent or completely
ineffective, 7 = yes, tourism marketing is excellent, and is very effective in attracting tourists)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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COUNTRY/ECONOMY HARD DATA

1 Egypt...................................12.0
1 Spain ...................................12.0
3 Czech Republic ...................11.0
3 Italy .....................................11.0
5 Greece ................................10.0
5 Korea, Rep. .........................10.0
5 Poland .................................10.0
5 Russian Federation .............10.0
5 Switzerland .........................10.0
5 Turkey..................................10.0
5 United Arab Emirates..........10.0
5 United States ......................10.0

13 Brazil .....................................9.0
13 Canada ..................................9.0
13 China .....................................9.0
13 Finland...................................9.0
13 France ...................................9.0
13 Germany ...............................9.0
13 Japan.....................................9.0
13 Malaysia ................................9.0
13 Vietnam.................................9.0
22 Austria ...................................8.0
22 Chile ......................................8.0
22 Croatia ...................................8.0
22 Cyprus...................................8.0
22 Hungary.................................8.0
22 India ......................................8.0
22 Norway..................................8.0
22 Thailand.................................8.0
22 Tunisia ...................................8.0
22 United Kingdom ....................8.0
32 Argentina...............................7.0
32 Australia ................................7.0
32 Bulgaria .................................7.0
32 Hong Kong SAR ....................7.0
32 Indonesia...............................7.0
32 Israel .....................................7.0
32 Jamaica .................................7.0
32 Malta .....................................7.0
32 Mexico ..................................7.0
32 Morocco................................7.0
32 Peru.......................................7.0
32 Philippines.............................7.0
32 Sweden.................................7.0
45 Cambodia ..............................6.0
45 Denmark ...............................6.0
45 Dominican Republic ..............6.0
45 Estonia ..................................6.0
45 Jordan ...................................6.0
45 Kenya ....................................6.0
45 Lithuania................................6.0
45 Nepal .....................................6.0
45 South Africa ..........................6.0
45 Taiwan, China ........................6.0
45 Tanzania.................................6.0
56 Bahrain ..................................5.0
56 Costa Rica .............................5.0
56 Guatemala.............................5.0
56 Iceland...................................5.0
56 Ireland ...................................5.0
56 Latvia.....................................5.0
56 Mauritius ...............................5.0
56 Mongolia ...............................5.0
56 Netherlands...........................5.0
56 New Zealand .........................5.0

COUNTRY/ECONOMY HARD DATA

56 Oman ....................................5.0
56 Pakistan.................................5.0
56 Portugal .................................5.0
56 Qatar .....................................5.0
56 Romania ................................5.0
56 Saudi Arabia ..........................5.0
56 Singapore ..............................5.0
56 Slovak Republic.....................5.0
56 Sri Lanka ...............................5.0
56 Ukraine..................................5.0
76 Albania ..................................4.0
76 Algeria ...................................4.0
76 Azerbaijan..............................4.0
76 Belgium.................................4.0
76 Ethiopia .................................4.0
76 Georgia..................................4.0
76 Guyana ..................................4.0
76 Kazakhstan ............................4.0
76 Libya......................................4.0
76 Madagascar...........................4.0
76 Mali .......................................4.0
76 Panama .................................4.0
76 Senegal .................................4.0
76 Serbia ....................................4.0
76 Slovenia.................................4.0
76 Uruguay.................................4.0
76 Zimbabwe .............................4.0
93 Barbados ...............................3.0
93 Bolivia....................................3.0
93 Bosnia and Herzegovina .......3.0
93 Botswana ..............................3.0
93 Colombia ...............................3.0
93 Ecuador .................................3.0
93 El Salvador ............................3.0
93 Honduras...............................3.0
93 Kuwait ...................................3.0
93 Luxembourg..........................3.0
93 Moldova ................................3.0
93 Nicaragua ..............................3.0
93 Paraguay ...............................3.0
93 Puerto Rico ...........................3.0
93 Syria ......................................3.0
93 Trinidad and Tobago ..............3.0
93 Uganda..................................3.0
93 Zambia ..................................3.0

111 Armenia.................................2.0
111 Bangladesh ...........................2.0
111 Cameroon .............................2.0
111 Gambia, The..........................2.0
111 Kyrgyz Republic.....................2.0
111 Montenegro ..........................2.0
111 Mozambique .........................2.0
111 Namibia .................................2.0
111 Nigeria ...................................2.0
111 Uzbekistan ............................2.0
111 Venezuela..............................2.0
122 Benin.....................................1.0
122 Burkina Faso .........................1.0
122 Lesotho .................................1.0
122 Macedonia, FYR....................1.0
122 Mauritania .............................1.0
122 Suriname...............................1.0
128 Burundi..................................0.0
128 Chad......................................0.0
128 Tajikistan................................0.0

405

5.04 T&T fair attendance (hard data)

Index of country presence at 13 major T&T fairs, 2006–2007

SOURCE: Booz Allen Hamilton Inc.
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6th pillar
Air transport infrastructure

Subindex B  T&T business environment and infrastructure
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

1 Singapore ...........................6.9
2 Hong Kong SAR.................6.7
3 Germany ............................6.7
4 United Arab Emirates.........6.5
5 France ................................6.5
6 Denmark ............................6.5
7 Netherlands........................6.4
8 Finland................................6.3
9 United States .....................6.3

10 United Kingdom .................6.2
11 Iceland................................6.2
12 Switzerland ........................6.2
13 Norway...............................6.1
14 Australia .............................6.1
15 Malaysia .............................6.0
16 Canada ...............................6.0
17 Sweden..............................6.0
18 Barbados ............................6.0
19 Puerto Rico ........................6.0
20 Belgium..............................6.0
21 Austria................................5.9
22 South Africa .......................5.9
23 Israel ..................................5.9
24 New Zealand......................5.9
25 Spain ..................................5.7
26 Korea, Rep. ........................5.7
27 Bahrain ...............................5.7
28 Thailand..............................5.7
29 Qatar ..................................5.7
30 Taiwan, China.....................5.7
31 Chile ...................................5.7
32 Japan..................................5.6
33 Portugal..............................5.6
34 El Salvador .........................5.6
35 Greece ...............................5.5
36 Jordan ................................5.5
37 Dominican Republic ...........5.4
38 Panama ..............................5.4
39 Mauritius ............................5.4
40 Jamaica ..............................5.4
41 Malta ..................................5.4
42 Latvia..................................5.4
43 Tunisia ................................5.4
44 Uzbekistan .........................5.3
45 Ireland ................................5.3
46 Saudi Arabia .......................5.3
47 Luxembourg.......................5.2
48 Czech Republic ..................5.2
49 Turkey.................................5.1
50 Azerbaijan...........................5.1
51 Kenya .................................5.1
52 Kuwait ................................5.1
53 Estonia ...............................5.0
54 Oman .................................5.0
55 Cyprus................................4.9
56 Senegal ..............................4.9
57 Ethiopia ..............................4.9
58 Namibia ..............................4.9
59 Egypt..................................4.9
60 Mexico ...............................4.8
61 India ...................................4.8
62 Colombia ............................4.7
63 Trinidad and Tobago ...........4.7
64 Slovenia..............................4.7
65 Morocco.............................4.7

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

66 Costa Rica..........................4.6
67 Guatemala..........................4.5
68 Montenegro .......................4.5
69 Honduras............................4.5
70 Sri Lanka ............................4.5
71 Italy ....................................4.4
72 Hungary..............................4.4
73 Lithuania.............................4.4
74 Gambia, The.......................4.4
75 Croatia................................4.3
76 Ecuador ..............................4.3
77 Syria ...................................4.2
78 Pakistan..............................4.2
79 Russian Federation ............4.2
80 Nicaragua ...........................4.1
81 Zambia ...............................4.1
82 Philippines..........................4.1
83 Cambodia ...........................4.1
84 Serbia .................................4.1
85 Indonesia............................4.1
86 China ..................................4.1
87 Brazil ..................................4.0
88 Armenia..............................3.9
89 Moldova .............................3.9
90 Vietnam..............................3.9
91 Madagascar........................3.9
92 Kazakhstan .........................3.9
93 Venezuela...........................3.8
94 Botswana ...........................3.8
95 Romania .............................3.7
96 Algeria ................................3.7
97 Slovak Republic..................3.7
98 Peru....................................3.7
99 Georgia...............................3.6

100 Mali ....................................3.6
101 Poland ................................3.6
102 Albania ...............................3.6
103 Tanzania..............................3.6
104 Benin..................................3.5
105 Nigeria................................3.5
106 Bulgaria ..............................3.5
107 Mozambique ......................3.4
108 Nepal..................................3.4
109 Burkina Faso ......................3.4
110 Uruguay..............................3.3
111 Kyrgyz Republic .................3.3
112 Uganda...............................3.3
113 Argentina............................3.2
114 Zimbabwe ..........................3.2
115 Guyana ...............................3.2
116 Ukraine...............................3.2
117 Mauritania ..........................3.1
118 Bolivia.................................3.1
119 Tajikistan.............................3.0
120 Macedonia, FYR.................3.0
121 Bangladesh ........................3.0
122 Libya...................................3.0
123 Burundi...............................2.9
124 Mongolia ............................2.8
125 Chad...................................2.8
126 Bosnia and Herzegovina ....2.8
127 Cameroon ..........................2.7
128 Suriname............................2.7
129 Paraguay ............................2.6
130 Lesotho ..............................2.2

6.01 Quality of air transport infrastructure

Passenger air transport in your country is (1 = infrequent, limited, and inefficient, 7 = as frequent, extensive, and efficient as the world’s best)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE

1 United States ...............33,200.4
2 China ..............................6,660.8
3 United Kingdom .............6,086.4
4 Japan..............................5,175.0
5 Germany ........................4,253.4
6 France ............................3,332.4
7 Spain ..............................3,107.3
8 Australia .........................2,923.8
9 Canada ...........................2,841.7

10 India ...............................2,160.9
11 Italy ................................2,047.5
12 Brazil ..............................2,008.2
13 Hong Kong SAR .............1,953.5
14 Russian Federation ........1,935.0
15 Thailand..........................1,927.9
16 Singapore .......................1,795.4
17 United Arab Emirates.....1,757.9
18 Mexico ...........................1,698.8
19 Korea, Rep. ....................1,588.4
20 Netherlands....................1,515.1
21 South Africa ...................1,003.5
22 Malaysia ............................991.5
23 Taiwan, China ....................916.3
24 Indonesia...........................893.8
25 Turkey................................764.9
26 Switzerland .......................722.3
27 Saudi Arabia ......................685.9
28 New Zealand .....................636.4
29 Argentina...........................605.7
30 Philippines.........................593.6
31 Portugal .............................540.2
32 Greece ..............................465.0
33 Puerto Rico .......................461.7
34 Ireland ...............................441.9
35 Egypt.................................413.9
36 Austria ...............................392.8
37 Qatar .................................387.9
38 Chile ..................................382.5
39 Denmark ...........................382.2
40 Vietnam.............................380.2
41 Israel .................................369.8
42 Sweden.............................362.7
43 Pakistan.............................354.8
44 Norway..............................349.1
45 Colombia ...........................324.4
46 Belgium.............................323.4
47 Finland...............................308.5
48 Peru...................................283.9
49 Morocco............................273.1
50 Poland ...............................266.5
51 Dominican Republic ..........248.3
52 Kenya ................................218.9
53 Venezuela..........................213.7
54 Kuwait ...............................192.1
55 Nigeria ...............................190.6
56 Bahrain ..............................185.4
57 Czech Republic .................177.9
58 Sri Lanka ...........................164.5
59 Mauritius ...........................159.3
60 Ukraine..............................158.9
61 Bangladesh .......................146.0
62 Hungary.............................144.5
63 Ecuador .............................137.9
64 Kazakhstan ........................135.4
65 Jordan ...............................131.9

RANK COUNTRY/ECONOMY SCORE

66 Panama .............................127.6
67 Cyprus...............................120.1
68 Jamaica .............................117.9
69 Ethiopia .............................116.6
70 Romania ............................115.9
71 Costa Rica .........................115.8
72 Senegal .............................111.6
73 Oman ................................102.7
74 Algeria .................................99.3
75 Tunisia .................................93.1
76 Barbados .............................81.5
77 Iceland.................................79.3
78 Uzbekistan ..........................79.2
79 Libya....................................75.5
80 Syria ....................................74.4
81 El Salvador ..........................68.6
82 Bulgaria ...............................62.7
83 Bolivia..................................59.7
84 Latvia...................................52.8
85 Tanzania...............................51.3
86 Guatemala...........................51.1
87 Malta ...................................45.5
88 Cambodia ............................44.6
89 Trinidad and Tobago ............44.0
90 Croatia .................................43.0
91 Azerbaijan............................42.1
92 Nepal ...................................37.1
93 Madagascar.........................36.5
94 Serbia ..................................35.9
95 Slovak Republic...................34.5
96 Uganda................................34.4
97 Uruguay...............................32.9
98 Armenia...............................32.5
99 Cameroon ...........................31.4

100 Lithuania..............................31.2
101 Mozambique .......................30.4
102 Zambia ................................29.3
103 Namibia ...............................29.1
104 Honduras.............................24.4
105 Zimbabwe ...........................22.0
106 Mali .....................................21.9
107 Nicaragua ............................20.2
108 Tajikistan..............................19.9
109 Kyrgyz Republic...................19.8
110 Estonia ................................19.7
111 Suriname.............................19.0
112 Luxembourg........................18.6
113 Georgia................................17.1
114 Albania ................................16.4
115 Slovenia...............................15.8
116 Mongolia .............................14.2
117 Benin...................................12.4
118 Paraguay .............................11.8
119 Guyana ..................................8.3
120 Mauritania .............................8.2
121 Burkina Faso .........................8.0
122 Moldova ................................8.0
123 Macedonia, FYR....................7.8
124 Chad......................................6.5
125 Montenegro ..........................6.0
126 Bosnia and Herzegovina .......4.4
127 Gambia, The..........................3.9
128 Botswana ..............................2.9
129 Burundi..................................1.2
130 Lesotho .................................0.2

6.02 Available seat kilometers (hard data)

Scheduled available seat kilometers per week originating in country (in millions)  | January 2007 and July 2007 average

SOURCE: International Air Transport Association, SRS Analyser, national sources
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RANK COUNTRY/ECONOMY HARD DATA

1 Luxembourg........................92.6
2 Ireland .................................73.0
3 Qatar ...................................56.5
4 New Zealand .......................51.1
5 Norway................................50.6
6 Iceland.................................39.8
7 Bahrain ................................37.4
8 Malta ...................................36.6
9 Puerto Rico .........................35.7

10 United States ......................33.6
11 Canada ................................31.5
12 Denmark .............................29.6
13 Cyprus.................................23.0
14 United Arab Emirates..........21.1
15 Finland.................................20.4
16 Switzerland .........................18.1
17 Singapore ............................17.8
18 Hong Kong SAR ..................17.7
19 Austria .................................17.2
20 United Kingdom ..................16.9
21 Australia ..............................16.8
22 Sweden...............................16.2
23 Netherlands.........................14.8
24 Belgium...............................14.5
25 Portugal ...............................14.1
26 Spain ...................................13.5
27 Germany .............................12.4
28 Oman ..................................12.1
29 France .................................12.0
30 Mauritius .............................11.9
31 Greece ................................11.8
32 Trinidad and Tobago ............11.0
33 Suriname.............................10.8
34 Latvia...................................10.0
35 Panama .................................9.4
36 Slovenia.................................9.0
37 Costa Rica .............................8.3
38 Jamaica .................................8.2
39 Italy .......................................7.6
40 Kuwait ...................................7.5
41 Czech Republic .....................7.4
42 Malaysia ................................6.9
43 Estonia ..................................6.2
44 Chile ......................................5.7
45 Japan.....................................5.1
46 Venezuela..............................5.1
47 Saudi Arabia ..........................5.0
48 Croatia ...................................5.0
49 Israel .....................................4.9
50 Hungary.................................4.7
51 Botswana ..............................4.6
52 Korea, Rep. ...........................4.6
53 Jordan ...................................3.6
54 Colombia ...............................3.6
55 Lithuania................................3.5
56 El Salvador ............................3.5
57 Mexico ..................................3.2
58 South Africa ..........................3.2
59 Namibia .................................3.1
60 Bolivia....................................2.8
61 Brazil .....................................2.8
62 Russian Federation ...............2.7
63 Slovak Republic.....................2.6
64 Uruguay.................................2.6
65 Ecuador .................................2.3

RANK COUNTRY/ECONOMY................HARD DATA

66 Peru.......................................2.2
67 Tunisia ...................................2.1
68 Argentina...............................2.1
69 Mongolia ...............................2.1
70 Poland ...................................2.1
71 Turkey....................................2.0
72 Armenia.................................2.0
73 Thailand.................................1.9
74 Romania ................................1.8
75 Paraguay ...............................1.7
76 Morocco................................1.6
77 Sri Lanka ...............................1.5
78 Azerbaijan..............................1.5
79 Indonesia...............................1.5
80 Libya......................................1.4
81 Algeria ...................................1.4
82 Albania ..................................1.4
83 Bulgaria .................................1.3
84 Bosnia and Herzegovina .......1.2
85 Kazakhstan ............................1.1
86 Macedonia, FYR....................1.1
87 Tajikistan................................1.1
88 Georgia..................................1.0
89 Moldova ................................1.0
90 China .....................................1.0
91 Kyrgyz Republic.....................1.0
92 Madagascar...........................1.0
93 Ukraine..................................0.9
94 Syria ......................................0.9
95 Uzbekistan ............................0.8
96 Kenya ....................................0.8
97 Philippines.............................0.7
98 Cameroon .............................0.7
99 Vietnam.................................0.7

100 Egypt.....................................0.6
101 Mauritania .............................0.6
102 Senegal .................................0.6
103 Zambia ..................................0.5
104 Mozambique .........................0.5
105 Ethiopia .................................0.4
106 Guyana ..................................0.4
107 Zimbabwe .............................0.3
108 Pakistan.................................0.3
109 India ......................................0.3
110 Nepal .....................................0.2
111 Cambodia ..............................0.2
112 Tanzania.................................0.2
113 Burkina Faso .........................0.1
114 Nicaragua ..............................0.1
115 Benin.....................................0.1
116 Chad......................................0.1
117 Nigeria ...................................0.1
118 Mali .......................................0.1
119 Bangladesh ...........................0.1
120 Uganda..................................0.0
n/a Barbados ...............................n/a
n/a Burundi ..................................n/a
n/a Dominican Republic ..............n/a
n/a Gambia, The ..........................n/a
n/a Guatemala .............................n/a
n/a Honduras...............................n/a
n/a Lesotho .................................n/a
n/a Montenegro ..........................n/a
n/a Serbia ....................................n/a
n/a Taiwan, China ........................n/a

410

6.03 Departures per 1,000 population (hard data)

Number of departures per 1,000 population   | 2006

SOURCE: Booz Allen Hamilton Inc.
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RANK COUNTRY/ECONOMY HARD DATA

1 Iceland.................................30.0
2 Norway................................10.9
3 Canada ..................................7.8
4 Australia ................................7.4
5 Panama .................................7.3
6 New Zealand .........................6.6
7 Mongolia ...............................5.2
8 Malta .....................................5.0
9 Sweden.................................4.5

10 Puerto Rico ...........................4.3
11 Finland...................................4.2
12 Namibia .................................3.8
13 Cyprus...................................3.8
14 Costa Rica .............................3.6
15 Barbados ...............................3.6
16 Greece ..................................3.4
17 Montenegro ..........................3.2
18 United States ........................2.4
19 Estonia ..................................2.3
20 Botswana ..............................2.2
20 Qatar .....................................2.2
20 Suriname...............................2.2
23 Ireland ...................................2.1
24 Luxembourg..........................2.0
25 Denmark ...............................1.9
26 Croatia ...................................1.7
27 Madagascar...........................1.7
28 Mauritius ...............................1.5
28 Trinidad and Tobago ..............1.5
30 Portugal .................................1.5
31 United Arab Emirates............1.5
32 Honduras...............................1.5
33 Malaysia ................................1.4
34 Guyana ..................................1.4
35 Bolivia....................................1.4
36 Bahrain ..................................1.4
37 Argentina...............................1.3
38 Libya......................................1.2
39 Oman ....................................1.2
40 United Kingdom ....................1.1
41 Colombia ...............................1.1
42 Chile ......................................1.1
43 Kazakhstan ............................1.1
44 Venezuela..............................1.1
45 Saudi Arabia ..........................1.0
46 France ...................................1.0
47 Macedonia, FYR....................1.0
47 Slovenia.................................1.0
49 Ecuador .................................1.0
50 Spain .....................................0.9
51 Lithuania................................0.9
52 Latvia.....................................0.9
53 Algeria ...................................0.8
54 Switzerland ...........................0.8
55 Nepal .....................................0.8
56 Taiwan, China ........................0.8
57 Bosnia and Herzegovina .......0.8
58 Zambia ..................................0.8
59 Jamaica .................................0.7
59 Slovak Republic.....................0.7
61 Israel .....................................0.7
62 Austria ...................................0.7
63 Nicaragua ..............................0.7
64 Georgia..................................0.7
65 Italy .......................................0.7

RANK COUNTRY/ECONOMY HARD DATA

66 Armenia.................................0.7
66 Dominican Republic ..............0.7
68 Russian Federation ...............0.7
69 Romania ................................0.6
70 Mozambique .........................0.6
71 Peru.......................................0.6
72 Gambia, The..........................0.6
72 Mauritania .............................0.6
74 Tunisia ...................................0.6
75 Mexico ..................................0.6
76 Uruguay.................................0.6
77 Japan.....................................0.6
78 Lesotho .................................0.6
79 Philippines.............................0.5
80 Jordan ...................................0.5
81 Brazil .....................................0.5
82 Morocco................................0.5
83 Czech Republic .....................0.5
84 Paraguay ...............................0.5
85 Turkey....................................0.5
86 Germany ...............................0.5
87 Singapore ..............................0.5
88 Thailand.................................0.4
89 Uzbekistan ............................0.4
90 Senegal .................................0.4
90 South Africa ..........................0.4
92 Serbia ....................................0.4
93 Hungary.................................0.4
94 Bulgaria .................................0.4
95 Belgium.................................0.4
96 Sri Lanka ...............................0.4
97 Kyrgyz Republic.....................0.4
98 Cameroon .............................0.4
99 Kuwait ...................................0.4

100 Azerbaijan..............................0.4
101 Ukraine..................................0.3
102 Kenya ....................................0.3
103 Tanzania.................................0.3
104 Albania ..................................0.3
105 Korea, Rep. ...........................0.3
106 Netherlands...........................0.3
107 Tajikistan................................0.3
108 Ethiopia .................................0.3
109 Poland ...................................0.3
110 Hong Kong SAR ....................0.3
111 Cambodia ..............................0.3
112 Indonesia...............................0.3
113 Syria ......................................0.3
114 Moldova ................................0.2
115 Zimbabwe .............................0.2
116 Vietnam.................................0.2
117 Egypt.....................................0.2
118 Guatemala.............................0.2
119 Pakistan.................................0.1
120 Burkina Faso .........................0.1
121 El Salvador ............................0.1
122 Uganda..................................0.1
123 Burundi..................................0.1
124 Benin.....................................0.1
125 China .....................................0.1
126 Chad......................................0.1
127 Nigeria ...................................0.1
128 Mali .......................................0.1
129 India ......................................0.1
130 Bangladesh ...........................0.1

411

6.04 Airport density (hard data)

Number of airports per million population   | 2006

SOURCE: International Air Transport Association, SRS Analyser; national sources
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RANK COUNTRY/ECONOMY HARD DATA

1 United Kingdom ................172.0
2 United States ....................165.0
3 France ...............................164.0
4 Germany ...........................150.0
5 Italy ...................................139.5
6 Russian Federation ...........109.5
7 Spain .................................109.0
8 Canada ................................92.5
9 United Arab Emirates..........86.0

10 Switzerland .........................85.0
11 China ...................................84.0
11 Netherlands.........................84.0
13 Thailand...............................81.0
14 Turkey..................................80.0
15 India ....................................75.0
16 Greece ................................68.5
16 Japan...................................68.5
18 Austria .................................66.5
19 Belgium...............................61.5
19 Hong Kong SAR ..................61.5
21 Australia ..............................58.5
22 Portugal ...............................56.0
22 Sweden...............................56.0
24 Singapore ............................55.5
25 Denmark .............................55.0
26 Egypt...................................54.5
27 Malaysia ..............................53.0
28 South Africa ........................50.0
29 Czech Republic ...................48.0
29 Mexico ................................48.0
29 Ukraine................................48.0
32 Korea, Rep. .........................46.0
33 Brazil ...................................43.5
34 Norway................................41.5
35 Indonesia.............................41.0
36 Hungary...............................40.0
36 Ireland .................................40.0
36 Morocco..............................40.0
39 Saudi Arabia ........................38.0
40 Cyprus.................................37.5
41 Vietnam...............................37.0
42 Israel ...................................36.0
43 Poland .................................35.0
44 Philippines...........................34.5
45 Kuwait .................................33.5
46 Argentina.............................33.0
47 Dominican Republic ............32.5
48 Syria ....................................32.0
49 Romania ..............................31.0
50 Venezuela............................30.5
51 Bulgaria ...............................29.0
52 Kenya ..................................28.5
53 Puerto Rico .........................28.0
54 Armenia...............................27.5
55 Bahrain ................................27.0
55 Pakistan...............................27.0
57 Nigeria .................................26.0
57 Taiwan, China ......................26.0
59 Jordan .................................25.5
60 Croatia .................................25.0
60 Qatar ...................................25.0
62 Finland.................................24.5
62 Tunisia .................................24.5
64 Azerbaijan............................24.0
65 Colombia .............................23.5

RANK COUNTRY/ECONOMY HARD DATA

65 Kazakhstan ..........................23.5
65 Oman ..................................23.5
68 Jamaica ...............................22.0
68 Libya....................................22.0
68 Senegal ...............................22.0
71 Cambodia ............................21.5
72 New Zealand .......................21.0
72 Peru.....................................21.0
74 Chile ....................................20.0
74 Serbia ..................................20.0
74 Sri Lanka .............................20.0
77 Uzbekistan ..........................19.5
78 Bangladesh .........................19.0
79 Tanzania...............................18.5
80 Costa Rica ...........................17.5
80 Ecuador ...............................17.5
82 Tajikistan..............................16.5
83 Algeria .................................16.0
83 Latvia...................................16.0
85 Georgia................................15.0
85 Nepal ...................................15.0
85 Trinidad and Tobago ............15.0
88 Estonia ................................14.0
88 Guatemala...........................14.0
88 Kyrgyz Republic...................14.0
91 Albania ................................13.5
91 Uganda................................13.5
93 Barbados .............................13.0
93 Mali .....................................13.0
95 Cameroon ...........................12.5
95 Mauritius .............................12.5
95 Panama ...............................12.5
98 Ethiopia ...............................12.0
98 Zambia ................................12.0

100 Lithuania..............................11.5
100 Malta ...................................11.5
102 Slovenia...............................11.0
103 Benin...................................10.5
103 Honduras.............................10.5
103 Uruguay...............................10.5
106 Bosnia and Herzegovina .....10.0
106 Macedonia, FYR..................10.0
108 Luxembourg..........................9.5
108 Zimbabwe .............................9.5
110 Bolivia....................................9.0
111 Nicaragua ..............................8.5
112 Burkina Faso .........................8.0
112 El Salvador ............................8.0
114 Iceland...................................7.5
114 Madagascar...........................7.5
114 Slovak Republic.....................7.5
117 Montenegro ..........................7.0
117 Mozambique .........................7.0
119 Mauritania .............................6.5
120 Gambia, The..........................6.0
120 Moldova ................................6.0
120 Mongolia ...............................6.0
123 Namibia .................................5.0
124 Burundi..................................4.5
124 Guyana ..................................4.5
126 Suriname...............................4.0
127 Botswana ..............................3.5
128 Chad......................................3.0
129 Paraguay ...............................2.5
130 Lesotho .................................1.0

412

6.05 Number of operating airlines (hard data)

Number of airlines with scheduled flights originating in country  | January 2007 and July 2007 average

SOURCE: International Air Transport Association, SRS Analyser, national sources
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.9 7

1 Germany ............................6.9
2 Singapore ...........................6.8
3 Hong Kong SAR.................6.8
4 Netherlands........................6.7
5 United Arab Emirates.........6.6
6 France ................................6.6
7 United Kingdom .................6.5
8 Denmark ............................6.5
9 Finland................................6.4

10 Iceland................................6.3
11 South Africa .......................6.3
12 Canada ...............................6.3
13 Switzerland ........................6.3
14 United States .....................6.3
15 Israel ..................................6.2
16 Spain ..................................6.1
17 Sweden..............................6.1
18 Japan..................................6.1
19 Chile ...................................6.1
20 Austria................................6.1
21 Australia .............................6.0
22 Norway...............................6.0
23 Bahrain ...............................6.0
24 New Zealand......................6.0
25 Malaysia .............................6.0
26 Panama ..............................6.0
27 Korea, Rep. ........................6.0
28 Jamaica ..............................6.0
29 Qatar ..................................6.0
30 Barbados ............................5.9
31 Belgium..............................5.9
32 Thailand..............................5.8
33 Dominican Republic ...........5.8
34 Puerto Rico ........................5.8
35 Jordan ................................5.8
36 El Salvador .........................5.8
37 Portugal..............................5.7
38 Czech Republic ..................5.7
39 Mauritius ............................5.7
40 Mexico ...............................5.6
41 Latvia..................................5.6
42 India ...................................5.5
43 Turkey.................................5.5
44 Costa Rica..........................5.5
45 Greece ...............................5.5
46 Taiwan, China.....................5.4
47 Ireland ................................5.4
48 Tunisia ................................5.4
49 Kuwait ................................5.3
50 Sri Lanka ............................5.2
51 Hungary..............................5.2
52 Indonesia............................5.2
53 Malta ..................................5.2
54 Cyprus................................5.2
55 Guatemala..........................5.2
56 Luxembourg.......................5.2
57 Colombia ............................5.2
58 Kenya .................................5.1
59 Saudi Arabia .......................5.1
60 Ethiopia ..............................5.1
61 Senegal ..............................5.1
62 Estonia ...............................5.0
63 Egypt..................................5.0
64 Brazil ..................................5.0
65 Philippines..........................4.9

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.9 7

66 Honduras............................4.9
67 Trinidad and Tobago ...........4.9
68 Namibia ..............................4.9
69 Lithuania.............................4.8
70 Morocco.............................4.8
71 Zambia ...............................4.8
72 Azerbaijan...........................4.8
73 Italy ....................................4.8
74 Slovenia..............................4.8
75 Uzbekistan .........................4.7
76 Peru....................................4.7
77 Venezuela...........................4.7
78 Argentina............................4.6
79 Russian Federation ............4.6
80 Nicaragua ...........................4.6
81 Oman .................................4.5
82 China ..................................4.5
83 Cambodia ...........................4.5
84 Vietnam..............................4.5
85 Kazakhstan .........................4.4
86 Tanzania..............................4.4
87 Ecuador ..............................4.4
88 Slovak Republic..................4.4
89 Poland ................................4.3
90 Nigeria................................4.3
91 Romania .............................4.3
92 Croatia................................4.3
93 Bangladesh ........................4.3
94 Georgia...............................4.3
95 Gambia, The.......................4.3
96 Mauritania ..........................4.3
97 Syria ...................................4.2
98 Pakistan..............................4.2
99 Botswana ...........................4.2

100 Mali ....................................4.2
101 Madagascar........................4.1
102 Bulgaria ..............................4.1
103 Albania ...............................4.1
104 Algeria ................................4.1
105 Uruguay..............................4.0
106 Nepal..................................4.0
107 Mozambique ......................4.0
108 Armenia..............................3.9
109 Uganda...............................3.9
110 Serbia .................................3.9
111 Libya...................................3.8
112 Guyana ...............................3.8
113 Zimbabwe ..........................3.8
114 Benin..................................3.8
115 Moldova .............................3.7
116 Burkina Faso ......................3.7
117 Montenegro .......................3.7
118 Cameroon ..........................3.7
119 Kyrgyz Republic .................3.6
120 Ukraine...............................3.6
121 Macedonia, FYR.................3.6
122 Tajikistan.............................3.5
123 Mongolia ............................3.3
124 Paraguay ............................3.2
125 Bolivia.................................3.2
126 Bosnia and Herzegovina ....3.2
127 Chad...................................3.0
128 Burundi...............................2.9
129 Suriname............................2.7
130 Lesotho ..............................2.5

6.06 International air transport network

Does the air transport network in your country offer you good connections to the overseas markets that offer your business greatest potential? 
(1 = no, not at all, 7 = yes, to all of my key business markets)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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7th pillar
Ground transport infrastructure

Subindex B  T&T business environment and infrastructure
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.8 7

1 France ................................6.7
2 Singapore ...........................6.6
3 Switzerland ........................6.6
4 Germany ............................6.6
5 Denmark ............................6.4
6 Hong Kong SAR.................6.3
7 Austria................................6.2
8 United States .....................6.2
9 United Arab Emirates.........6.1

10 Belgium..............................6.0
11 Canada ...............................5.9
12 Luxembourg.......................5.8
13 Japan..................................5.8
14 Malaysia .............................5.8
15 Taiwan, China.....................5.7
16 Netherlands........................5.7
17 Sweden..............................5.7
18 Finland................................5.6
19 Portugal..............................5.6
20 Korea, Rep. ........................5.6
21 United Kingdom .................5.5
22 Chile ...................................5.4
23 Cyprus................................5.4
24 Spain ..................................5.3
25 Australia .............................5.3
26 Thailand..............................5.2
27 Kuwait ................................5.1
28 Oman .................................5.0
29 Puerto Rico ........................5.0
30 Israel ..................................5.0
31 El Salvador .........................5.0
32 Lithuania.............................5.0
33 Bahrain ...............................4.9
34 Tunisia ................................4.9
35 Namibia ..............................4.9
36 Croatia................................4.9
37 Jordan ................................4.8
38 South Africa .......................4.7
39 Saudi Arabia .......................4.7
40 Iceland................................4.7
41 Barbados ............................4.7
42 Slovenia..............................4.5
43 Mauritius ............................4.4
44 Norway...............................4.4
45 Qatar ..................................4.3
46 Greece ...............................4.2
47 Botswana ...........................4.2
48 New Zealand......................4.2
49 Uruguay..............................4.1
50 Turkey.................................4.0
51 Italy ....................................4.0
52 Panama ..............................4.0
53 China ..................................3.9
54 Uzbekistan .........................3.9
55 Estonia ...............................3.8
56 Guatemala..........................3.8
57 Dominican Republic ...........3.7
58 Jamaica ..............................3.6
59 Mexico ...............................3.6
60 Ireland ................................3.6
61 Pakistan..............................3.6
62 Honduras............................3.5
63 Gambia, The.......................3.5
64 Hungary..............................3.5
65 Slovak Republic..................3.5

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.8 7

66 Azerbaijan...........................3.5
67 Morocco.............................3.5
68 Czech Republic ..................3.4
69 Zimbabwe ..........................3.3
70 Syria ...................................3.3
71 Egypt..................................3.3
72 Macedonia, FYR.................3.2
73 Malta ..................................3.2
74 Trinidad and Tobago ...........3.2
75 Armenia..............................3.1
76 Georgia...............................3.1
77 Sri Lanka ............................3.1
78 Guyana ...............................3.1
79 Latvia..................................3.1
80 Cambodia ...........................3.1
81 Algeria ................................3.1
82 India ...................................3.1
83 Bangladesh ........................3.1
84 Argentina............................2.9
85 Ecuador ..............................2.9
86 Suriname............................2.8
87 Tanzania..............................2.8
88 Libya...................................2.8
89 Madagascar........................2.7
90 Mali ....................................2.7
91 Philippines..........................2.7
92 Venezuela...........................2.7
93 Benin..................................2.7
94 Colombia ............................2.6
95 Peru....................................2.6
96 Senegal ..............................2.6
97 Vietnam..............................2.6
98 Poland ................................2.6
99 Serbia .................................2.6

100 Kenya .................................2.5
101 Uganda...............................2.5
102 Nicaragua ...........................2.5
103 Ethiopia ..............................2.5
104 Kyrgyz Republic .................2.4
105 Bulgaria ..............................2.4
106 Russian Federation ............2.4
107 Montenegro .......................2.4
108 Burkina Faso ......................2.4
109 Kazakhstan .........................2.3
110 Brazil ..................................2.3
111 Zambia ...............................2.3
112 Tajikistan.............................2.3
113 Indonesia............................2.3
114 Albania ...............................2.2
115 Nigeria................................2.2
116 Ukraine...............................2.2
117 Nepal..................................2.1
118 Mauritania ..........................2.1
119 Lesotho ..............................2.1
120 Cameroon ..........................2.0
121 Costa Rica..........................2.0
122 Burundi...............................2.0
123 Romania .............................2.0
124 Mozambique ......................2.0
125 Bolivia.................................1.9
126 Paraguay ............................1.9
127 Bosnia and Herzegovina ....1.7
128 Moldova .............................1.7
129 Mongolia ............................1.6
130 Chad...................................1.5

7.01 Quality of roads

Roads in your country are (1 = underdeveloped, 7 = extensive and efficient by international standards)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.0 7

1 Switzerland ........................6.8
2 Japan..................................6.5
3 France ................................6.5
4 Germany ............................6.4
5 Hong Kong SAR.................6.2
6 Belgium..............................5.8
7 Finland................................5.8
8 Denmark ............................5.8
9 Singapore ...........................5.7

10 Sweden..............................5.7
11 Netherlands........................5.7
12 Korea, Rep. ........................5.6
13 Taiwan, China.....................5.5
14 United States .....................5.2
15 Canada ...............................5.2
16 Austria................................5.2
17 Malaysia .............................5.1
18 Luxembourg.......................5.0
19 Spain ..................................5.0
20 United Kingdom .................4.8
21 Tunisia ................................4.6
22 Australia .............................4.5
23 India ...................................4.5
24 Uzbekistan .........................4.4
25 Czech Republic ..................4.4
26 Norway...............................4.3
27 Slovak Republic..................4.3
28 Portugal..............................4.3
29 Russian Federation ............4.1
30 Lithuania.............................4.0
31 Ukraine...............................4.0
32 Azerbaijan...........................3.9
33 China ..................................3.9
34 Namibia ..............................3.8
35 Latvia..................................3.8
36 Israel ..................................3.7
37 Estonia ...............................3.5
38 Thailand..............................3.5
39 Kazakhstan .........................3.5
40 Slovenia..............................3.5
41 South Africa .......................3.4
42 Hungary..............................3.4
43 Botswana ...........................3.4
44 New Zealand......................3.4
45 Pakistan..............................3.2
46 Bulgaria ..............................3.2
47 Georgia...............................3.2
48 Greece ...............................3.1
49 Poland ................................3.1
50 Croatia................................3.1
51 Morocco.............................3.0
52 Italy ....................................3.0
53 Saudi Arabia .......................3.0
54 Ireland ................................3.0
55 Tajikistan.............................2.9
56 Egypt..................................2.9
57 Romania .............................2.9
58 Zimbabwe ..........................2.9
59 Sri Lanka ............................2.8
60 Syria ...................................2.8
61 Indonesia............................2.7
62 Panama ..............................2.6
63 Moldova .............................2.5
64 Kyrgyz Republic .................2.5
65 Chile ...................................2.5

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.0 7

66 Turkey.................................2.4
67 Mongolia ............................2.4
68 Algeria ................................2.4
69 Tanzania..............................2.4
70 Bangladesh ........................2.3
71 Vietnam..............................2.3
72 Mexico ...............................2.2
73 Macedonia, FYR.................2.2
74 Kenya .................................2.1
75 Puerto Rico ........................2.1
76 Argentina............................2.1
77 United Arab Emirates.........2.1
78 Montenegro .......................2.0
79 Cameroon ..........................1.9
80 Armenia..............................1.9
81 Burkina Faso ......................1.9
82 Serbia .................................1.9
83 Mauritania ..........................1.9
84 Mozambique ......................1.8
85 Jordan ................................1.8
86 Philippines..........................1.7
87 Brazil ..................................1.7
88 Zambia ...............................1.7
89 Peru....................................1.7
90 Nigeria................................1.7
91 Mali ....................................1.7
92 Cambodia ...........................1.6
93 Guyana ...............................1.6
94 Madagascar........................1.6
95 Uruguay..............................1.6
96 Bosnia and Herzegovina ....1.6
97 Bolivia.................................1.5
98 Benin..................................1.5
99 Uganda...............................1.5

100 Lesotho ..............................1.5
101 Iceland................................1.5
102 Senegal ..............................1.5
103 Venezuela...........................1.4
104 Honduras............................1.4
105 Costa Rica..........................1.4
106 Suriname............................1.4
107 El Salvador .........................1.4
108 Colombia ............................1.4
109 Ethiopia ..............................1.4
110 Guatemala..........................1.3
111 Albania ...............................1.3
112 Nepal..................................1.3
113 Jamaica ..............................1.2
114 Dominican Republic ...........1.2
115 Ecuador ..............................1.1
116 Libya...................................1.1
117 Nicaragua ...........................1.1
118 Paraguay ............................1.0
n/a Bahrain ...............................n/a
n/a Barbados ............................n/a
n/a Burundi...............................n/a
n/a Chad ...................................n/a
n/a Cyprus ................................n/a
n/a Gambia, The.......................n/a
n/a Kuwait ................................n/a
n/a Malta ..................................n/a
n/a Mauritius ............................n/a
n/a Oman .................................n/a
n/a Qatar ..................................n/a
n/a Trinidad and Tobago ...........n/a

7.02 Quality of railroad infrastructure

Railroads in your country are (1 = underdeveloped, 7 = as extensive and efficient as the world’s best)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

1 Singapore ...........................6.8
2 Netherlands........................6.7
3 Hong Kong SAR.................6.5
4 Germany ............................6.5
5 Denmark ............................6.4
6 Belgium..............................6.4
7 Finland................................6.2
8 United Arab Emirates.........6.0
9 Sweden..............................5.9

10 France ................................5.9
11 United States .....................5.8
12 Iceland................................5.7
13 Malaysia .............................5.7
14 Canada ...............................5.7
15 Panama ..............................5.7
16 Norway...............................5.6
17 Japan..................................5.5
18 Switzerland1.......................5.5
19 Taiwan, China.....................5.5
20 Korea, Rep. ........................5.5
21 United Kingdom .................5.4
22 New Zealand......................5.4
23 Barbados ............................5.4
24 Luxembourg1 .....................5.4
25 Spain ..................................5.3
26 Estonia ...............................5.3
27 Bahrain ...............................5.3
28 Jamaica ..............................5.2
29 Australia .............................5.1
30 Namibia ..............................5.0
31 Austria1 ..............................5.0
32 Puerto Rico ........................4.9
33 Malta ..................................4.9
34 Chile ...................................4.8
35 Oman .................................4.8
36 Tunisia ................................4.8
37 Israel ..................................4.8
38 Portugal..............................4.8
39 Cyprus................................4.8
40 Honduras............................4.7
41 Mauritius ............................4.7
42 Thailand..............................4.7
43 Saudi Arabia .......................4.5
44 Slovak Republic1 ................4.5
45 Latvia..................................4.5
46 Slovenia..............................4.5
47 Azerbaijan1.........................4.4
48 South Africa .......................4.4
49 Greece ...............................4.4
50 Qatar ..................................4.4
51 Uruguay..............................4.3
52 Montenegro .......................4.3
53 Czech Republic1.................4.3
54 Jordan ................................4.3
55 Kuwait ................................4.2
56 Ethiopia1 ............................4.1
57 Botswana1 .........................4.1
58 Gambia, The.......................4.1
59 Paraguay1...........................4.1
60 Zimbabwe1 ........................4.1
61 Lithuania.............................4.1
62 Sri Lanka ............................4.1
63 Morocco.............................4.1
64 Ireland ................................4.0
65 Uganda1 .............................4.0

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

66 China ..................................4.0
67 Burkina Faso1.....................3.9
68 Pakistan..............................3.7
69 Mali1 ..................................3.7
70 Zambia1..............................3.7
71 Hungary1............................3.7
72 Russian Federation ............3.7
73 Guatemala..........................3.7
74 Dominican Republic ...........3.6
75 Senegal ..............................3.6
76 Bulgaria ..............................3.6
77 Georgia...............................3.6
78 Serbia1 ...............................3.5
79 Egypt..................................3.5
80 India ...................................3.5
81 El Salvador .........................3.5
82 Macedonia, FYR1 ...............3.5
83 Turkey.................................3.4
84 Cambodia ...........................3.4
85 Kenya .................................3.4
86 Ukraine...............................3.4
87 Bolivia1...............................3.3
88 Kazakhstan1 .......................3.3
89 Croatia................................3.3
90 Algeria ................................3.3
91 Mexico ...............................3.3
92 Tanzania..............................3.2
93 Trinidad and Tobago ...........3.2
94 Argentina............................3.2
95 Poland ................................3.2
96 Syria ...................................3.1
97 Italy ....................................3.1
98 Burundi1.............................3.0
99 Romania .............................3.0

100 Nepal1 ................................3.0
101 Benin..................................2.9
102 Philippines..........................2.8
103 Ecuador ..............................2.8
104 Armenia1............................2.8
105 Chad1 .................................2.8
106 Vietnam..............................2.8
107 Lesotho1 ............................2.8
108 Colombia ............................2.7
109 Mozambique ......................2.7
110 Guyana ...............................2.7
111 Nigeria................................2.7
112 Suriname............................2.7
113 Indonesia............................2.7
114 Libya...................................2.7
115 Mauritania ..........................2.6
116 Brazil ..................................2.6
117 Venezuela...........................2.6
118 Cameroon ..........................2.6
119 Mongolia1 ..........................2.5
120 Madagascar........................2.4
121 Bangladesh ........................2.4
122 Peru....................................2.4
123 Uzbekistan1........................2.3
124 Nicaragua ...........................2.3
125 Costa Rica..........................2.2
126 Albania ...............................2.1
127 Moldova1 ...........................2.0
128 Bosnia and Herzegovina ....1.6
129 Kyrgyz Republic1................1.5
130 Tajikistan1...........................1.4

7.03 Quality of port infrastructure

Port facilities and inland waterways in your country are (1 = underdeveloped, 7 = as developed as the world’s best)*

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
*For landlocked countries, this measures the ease of access to port facilities and inland waterways.
1 landlocked
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.5 7

1 Switzerland ........................6.9
2 Finland................................6.8
3 Germany ............................6.8
4 Denmark ............................6.8
5 Iceland................................6.8
6 Singapore ...........................6.8
7 Sweden..............................6.8
8 Japan..................................6.8
9 Hong Kong SAR.................6.8

10 France ................................6.8
11 Austria................................6.8
12 Norway...............................6.7
13 Netherlands........................6.7
14 Israel ..................................6.7
15 Canada ...............................6.7
16 Belgium..............................6.6
17 United Arab Emirates.........6.6
18 Jordan ................................6.6
19 United Kingdom .................6.5
20 Chile ...................................6.5
21 Slovak Republic..................6.5
22 United States .....................6.4
23 Hungary..............................6.4
24 Estonia ...............................6.4
25 El Salvador .........................6.4
26 Korea, Rep. ........................6.4
27 Czech Republic ..................6.3
28 Guatemala..........................6.3
29 Malta ..................................6.3
30 Taiwan, China.....................6.3
31 Portugal..............................6.3
32 Uruguay..............................6.3
33 India ...................................6.3
34 Cyprus................................6.2
35 Tunisia ................................6.2
36 Dominican Republic ...........6.2
37 Egypt..................................6.2
38 Luxembourg.......................6.2
39 Australia .............................6.2
40 Bahrain ...............................6.2
41 Croatia................................6.2
42 Morocco.............................6.1
43 Malaysia .............................6.1
44 Thailand..............................6.0
45 Spain ..................................6.0
46 Turkey.................................6.0
47 New Zealand......................6.0
48 Lithuania.............................6.0
49 Colombia ............................6.0
50 Brazil ..................................6.0
51 Kuwait ................................6.0
52 Slovenia..............................6.0
53 Latvia..................................5.9
54 Panama ..............................5.9
55 Peru....................................5.9
56 Greece ...............................5.9
57 Mauritius ............................5.9
58 Sri Lanka ............................5.8
59 Saudi Arabia .......................5.8
60 Mauritania ..........................5.7
61 Mexico ...............................5.7
62 Qatar ..................................5.7
63 Macedonia, FYR.................5.7
64 Puerto Rico ........................5.7
65 Vietnam..............................5.6

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.5 7

66 Senegal ..............................5.6
67 Jamaica ..............................5.6
68 Syria ...................................5.5
69 Barbados ............................5.5
70 Italy ....................................5.5
71 China ..................................5.5
72 Argentina............................5.5
73 Ireland ................................5.5
74 Philippines..........................5.5
75 Algeria ................................5.4
76 Montenegro .......................5.4
77 Bosnia and Herzegovina ....5.3
78 Namibia ..............................5.3
79 Pakistan..............................5.3
80 Mali ....................................5.3
81 Bulgaria ..............................5.3
82 Moldova .............................5.3
83 Azerbaijan...........................5.3
84 Uganda...............................5.2
85 Venezuela...........................5.2
86 Georgia...............................5.1
87 Romania .............................5.1
88 Gambia, The.......................5.1
89 Nigeria................................5.1
90 Mozambique ......................5.1
91 Tajikistan.............................5.0
92 Indonesia............................5.0
93 Kazakhstan .........................5.0
94 Uzbekistan .........................5.0
95 Tanzania..............................5.0
96 Russian Federation ............5.0
97 Bolivia.................................5.0
98 Zambia ...............................4.8
99 South Africa .......................4.8

100 Oman .................................4.7
101 Poland ................................4.7
102 Botswana ...........................4.7
103 Ukraine...............................4.7
104 Serbia .................................4.6
105 Burkina Faso ......................4.6
106 Ethiopia ..............................4.6
107 Trinidad and Tobago ...........4.5
108 Mongolia ............................4.4
109 Honduras............................4.4
110 Kyrgyz Republic .................4.4
111 Nepal..................................4.3
112 Nicaragua ...........................4.3
113 Cambodia ...........................4.2
114 Armenia..............................4.2
115 Madagascar........................4.2
116 Kenya .................................4.2
117 Cameroon ..........................4.1
118 Ecuador ..............................4.1
119 Burundi...............................3.9
120 Costa Rica..........................3.9
121 Paraguay ............................3.8
122 Chad...................................3.7
123 Albania ...............................3.7
124 Lesotho ..............................3.6
125 Libya...................................3.6
126 Guyana ...............................3.4
127 Suriname............................3.2
128 Bangladesh ........................3.0
129 Benin..................................2.8
130 Zimbabwe ..........................2.2

7.04 Quality of domestic transport network

Does your country’s national transport network (domestic flights, buses, trains, taxis, etc.) offer efficient, accessible transportation to a wide range
of travelers to key business centers and tourist attractions within your country? (1 = no, not at all, 7 = yes, it is equal to the best in the world)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Belgium.............................498.0
2 Singapore ..........................463.0
3 Netherlands.......................372.0
4 Japan.................................323.0
5 Puerto Rico .......................289.0
6 Jamaica .............................194.0
7 Slovenia.............................191.0
8 Hong Kong SAR ................186.0
9 Bangladesh .......................184.0

10 Hungary.............................178.0
10 Switzerland .......................178.0
12 France ...............................173.0
13 Denmark ...........................169.0
14 Czech Republic .................165.0
14 Italy ...................................165.0
16 Austria ...............................162.0
16 Trinidad and Tobago ..........162.0
18 United Kingdom ................160.0
19 Sri Lanka ...........................151.0
20 Ireland ...............................140.0
21 Poland ...............................138.0
22 Estonia ..............................134.0
23 Spain .................................133.0
24 Lithuania............................127.0
25 India ..................................114.0
26 Latvia.................................112.0
27 Sweden.............................104.0
28 Korea, Rep. .......................102.0
29 Mauritius .............................99.0
30 Greece ................................89.0
30 Slovak Republic...................89.0
32 Portugal ...............................86.0
32 Romania ..............................86.0
34 Israel ...................................81.0
35 Azerbaijan............................72.0
35 Vietnam...............................72.0
37 United States ......................70.0
38 Costa Rica ...........................69.0
39 Philippines...........................67.0
40 Albania ................................66.0
41 Turkey..................................55.0
42 Syria ....................................52.0
43 Croatia .................................51.0
44 Burundi................................48.0
44 El Salvador ..........................48.0
46 Bosnia and Herzegovina .....43.0
47 Bulgaria ...............................40.0
48 Moldova ..............................39.0
49 Gambia, The........................37.0
50 Uganda................................36.0
51 New Zealand .......................35.0
52 Macedonia, FYR..................34.0
52 Pakistan...............................34.0
52 Uruguay...............................34.0
55 Kuwait .................................32.0
56 Malaysia ..............................30.0
56 Norway................................30.0
56 South Africa ........................30.0
59 Georgia................................29.0
59 Ukraine................................29.0
61 Armenia...............................27.0
62 Dominican Republic ............26.0
62 Finland.................................26.0
64 Zimbabwe ...........................25.0
65 Cambodia ............................22.0

RANK COUNTRY/ECONOMY HARD DATA

66 Brazil ...................................21.0
66 Nigeria .................................21.0
68 China ...................................20.0
68 Indonesia.............................20.0
68 Lesotho ...............................20.0
68 Tajikistan..............................20.0
72 Uzbekistan ..........................19.0
73 Mexico ................................18.0
74 Benin...................................17.0
75 Ecuador ...............................16.0
75 Panama ...............................16.0
77 Argentina.............................15.0
77 Canada ................................15.0
77 Nicaragua ............................15.0
80 Guatemala...........................13.0
80 Morocco..............................13.0
82 Honduras.............................12.0
82 Nepal ...................................12.0
82 Tunisia .................................12.0
82 Zambia ................................12.0
86 Australia ..............................11.0
86 Cameroon ...........................11.0
86 Chile ....................................11.0
86 Kenya ..................................11.0
86 Oman ..................................11.0
86 Thailand...............................11.0
86 Venezuela............................11.0
93 Colombia .............................10.0
93 Kyrgyz Republic...................10.0
95 Egypt.....................................9.0
95 Madagascar...........................9.0
95 Tanzania.................................9.0
98 Jordan ...................................8.0
98 Saudi Arabia ..........................8.0

100 Paraguay ...............................7.0
100 Senegal .................................7.0
102 Bolivia....................................6.0
102 Burkina Faso .........................6.0
102 Peru.......................................6.0
105 Algeria ...................................5.0
105 Libya......................................5.0
105 Namibia .................................5.0
108 Botswana ..............................4.0
108 Ethiopia .................................4.0
108 Mozambique .........................4.0
111 Chad......................................3.0
111 Kazakhstan ............................3.0
111 Mongolia ...............................3.0
111 Russian Federation ...............3.0
115 Mali .......................................2.0
116 Mauritania .............................1.0
116 United Arab Emirates............1.0
n/a Bahrain ..................................n/a
n/a Barbados ...............................n/a
n/a Cyprus ...................................n/a
n/a Germany................................n/a
n/a Guyana ..................................n/a
n/a Iceland...................................n/a
n/a Luxembourg ..........................n/a
n/a Malta .....................................n/a
n/a Montenegro ..........................n/a
n/a Qatar .....................................n/a
n/a Serbia ....................................n/a
n/a Suriname ...............................n/a
n/a Taiwan, China ........................n/a

420

7.05 Road density (hard data)

Kilometers of road per 100 square kilometers of land  | 2004

SOURCE: World Bank, World Development Indicators 2007
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8th pillar
Tourism infrastructure
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RANK COUNTRY/ECONOMY HARD DATA

1 Cyprus...................................5.6
2 Malta .....................................4.9
3 Austria ...................................3.4
4 Greece ..................................3.3
5 Montenegro ..........................2.9
6 Iceland...................................2.7
7 Barbados ...............................2.4
8 Spain .....................................1.9
9 Italy .......................................1.8

10 Switzerland ...........................1.7
11 Croatia ...................................1.7
12 Norway..................................1.5
13 Ireland ...................................1.5
14 Luxembourg..........................1.5
15 United States ........................1.5
16 Estonia ..................................1.4
17 Japan.....................................1.2
18 Canada ..................................1.2
19 Australia ................................1.1
20 Tunisia ...................................1.1
21 Portugal .................................1.1
22 Sweden.................................1.1
23 Germany ...............................1.1
24 Finland...................................1.0
25 Suriname...............................1.0
26 France ...................................1.0
27 United Kingdom ....................1.0
28 Czech Republic .....................1.0
29 United Arab Emirates............1.0
30 Bahrain ..................................0.9
31 Costa Rica .............................0.9
32 Singapore ..............................0.8
33 Jamaica .................................0.8
34 Mauritius ...............................0.8
35 Denmark ...............................0.8
36 Slovenia.................................0.8
37 Hong Kong SAR ....................0.7
38 Dominican Republic ..............0.7
39 Israel .....................................0.7
40 Slovak Republic.....................0.7
41 Hungary.................................0.7
42 Belgium.................................0.7
43 Malaysia ................................0.6
44 Netherlands...........................0.6
45 Qatar .....................................0.6
46 Thailand.................................0.6
47 New Zealand .........................0.5
48 Mexico ..................................0.5
49 Argentina...............................0.5
50 Peru.......................................0.5
51 Romania ................................0.5
52 Panama .................................0.5
53 Trinidad and Tobago ..............0.5
54 Saudi Arabia ..........................0.5
55 Latvia.....................................0.4
56 Puerto Rico ...........................0.4
57 Uruguay.................................0.4
58 Jordan ...................................0.4
59 Macedonia, FYR....................0.4
60 Ecuador .................................0.3
61 Chile ......................................0.3
62 Lithuania................................0.3
63 Turkey....................................0.3
64 Serbia ....................................0.3
65 Honduras...............................0.3

RANK COUNTRY/ECONOMY HARD DATA

66 Oman ....................................0.3
67 Venezuela..............................0.3
68 Egypt.....................................0.2
69 Bosnia and Herzegovina .......0.2
70 Poland ...................................0.2
71 Botswana ..............................0.2
72 Georgia..................................0.2
73 Bolivia....................................0.2
74 Libya......................................0.2
75 Gambia, The..........................0.2
76 Morocco................................0.2
77 Cambodia ..............................0.2
78 Vietnam.................................0.2
79 Kuwait ...................................0.2
80 Colombia ...............................0.2
81 Guatemala.............................0.2
82 Russian Federation ...............0.1
83 Namibia .................................0.1
84 Albania ..................................0.1
85 Senegal .................................0.1
86 Cameroon .............................0.1
87 Azerbaijan..............................0.1
88 Indonesia...............................0.1
89 Korea, Rep. ...........................0.1
90 South Africa ..........................0.1
91 Nicaragua ..............................0.1
92 Kazakhstan ............................0.1
93 Armenia.................................0.1
94 Syria ......................................0.1
95 China .....................................0.1
96 Lesotho .................................0.1
97 Taiwan, China ........................0.1
98 El Salvador ............................0.1
99 Sri Lanka ...............................0.1

100 Paraguay ...............................0.1
101 Tanzania.................................0.1
102 Benin.....................................0.1
103 Nepal .....................................0.1
104 Ukraine..................................0.1
105 Moldova ................................0.1
106 Kenya ....................................0.1
107 Madagascar...........................0.1
108 Zambia ..................................0.0
109 Zimbabwe .............................0.0
110 Kyrgyz Republic.....................0.0
111 Mali .......................................0.0
112 Mozambique .........................0.0
113 Philippines.............................0.0
114 Uzbekistan ............................0.0
115 Pakistan.................................0.0
116 Chad......................................0.0
117 India ......................................0.0
118 Ethiopia .................................0.0
119 Bangladesh ...........................0.0
120 Burundi..................................0.0
n/a Algeria ...................................n/a
n/a Brazil......................................n/a
n/a Bulgaria .................................n/a
n/a Burkina Faso..........................n/a
n/a Guyana ..................................n/a
n/a Mauritania .............................n/a
n/a Mongolia ...............................n/a
n/a Nigeria ...................................n/a
n/a Tajikistan................................n/a
n/a Uganda ..................................n/a

422

8.01 Hotel rooms (hard data)

Number of hotel rooms per 100 population  | 2006 or most recent year available

SOURCE: United Nations World Tourism Organization
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RANK COUNTRY/ECONOMY HARD DATA

1 Australia ................................7.0
1 Austria ...................................7.0
1 Bosnia and Herzegovina .......7.0
1 Canada ..................................7.0
1 Costa Rica .............................7.0
1 Croatia ...................................7.0
1 Cyprus...................................7.0
1 Czech Republic .....................7.0
1 Dominican Republic ..............7.0
1 Estonia ..................................7.0
1 France ...................................7.0
1 Germany ...............................7.0
1 Greece ..................................7.0
1 Hungary.................................7.0
1 Ireland ...................................7.0
1 Israel .....................................7.0
1 Italy .......................................7.0
1 Jordan ...................................7.0
1 Kuwait ...................................7.0
1 Latvia.....................................7.0
1 Malta .....................................7.0
1 Portugal .................................7.0
1 Qatar .....................................7.0
1 Romania ................................7.0
1 Serbia ....................................7.0
1 Slovak Republic.....................7.0
1 Slovenia.................................7.0
1 South Africa ..........................7.0
1 Spain .....................................7.0
1 Turkey....................................7.0
1 United Kingdom ....................7.0
1 United States ........................7.0

33 Argentina...............................6.0
33 Bahrain ..................................6.0
33 Belgium.................................6.0
33 Brazil .....................................6.0
33 Bulgaria .................................6.0
33 Denmark ...............................6.0
33 Finland...................................6.0
33 Iceland...................................6.0
33 India ......................................6.0
33 Macedonia, FYR....................6.0
33 Mauritius ...............................6.0
33 Mexico ..................................6.0
33 Morocco................................6.0
33 Netherlands...........................6.0
33 New Zealand .........................6.0
33 Nicaragua ..............................6.0
33 Norway..................................6.0
33 Oman ....................................6.0
33 Poland ...................................6.0
33 Sweden.................................6.0
33 Switzerland ...........................6.0
33 Thailand.................................6.0
33 United Arab Emirates............6.0
56 Benin.....................................5.0
56 Chile ......................................5.0
56 Egypt.....................................5.0
56 El Salvador ............................5.0
56 Guatemala.............................5.0
56 Jamaica .................................5.0
56 Lithuania................................5.0
56 Luxembourg..........................5.0
56 Madagascar...........................5.0
56 Montenegro ..........................5.0

RANK COUNTRY/ECONOMY HARD DATA

56 Panama .................................5.0
56 Peru.......................................5.0
56 Puerto Rico ...........................5.0
56 Russian Federation ...............5.0
56 Tunisia ...................................5.0
56 Ukraine..................................5.0
56 Uruguay.................................5.0
56 Venezuela..............................5.0
74 Albania ..................................4.0
74 Botswana ..............................4.0
74 Colombia ...............................4.0
74 Honduras...............................4.0
74 Japan.....................................4.0
74 Kenya ....................................4.0
74 Moldova ................................4.0
74 Namibia .................................4.0
74 Pakistan.................................4.0
74 Philippines.............................4.0
74 Saudi Arabia ..........................4.0
74 Senegal .................................4.0
74 Singapore ..............................4.0
74 Suriname...............................4.0
74 Trinidad and Tobago ..............4.0
89 Algeria ...................................3.0
89 Azerbaijan..............................3.0
89 Bolivia....................................3.0
89 Burkina Faso .........................3.0
89 Ecuador .................................3.0
89 Gambia, The..........................3.0
89 Georgia..................................3.0
89 Korea, Rep. ...........................3.0
89 Malaysia ................................3.0
89 Mozambique .........................3.0
89 Nigeria ...................................3.0
89 Paraguay ...............................3.0
89 Syria ......................................3.0
89 Zimbabwe .............................3.0

103 Barbados ...............................2.0
103 Cameroon .............................2.0
103 Ethiopia .................................2.0
103 Hong Kong SAR ....................2.0
103 Indonesia...............................2.0
103 Kazakhstan ............................2.0
103 Lesotho .................................2.0
103 Libya......................................2.0
103 Mali .......................................2.0
103 Mongolia ...............................2.0
103 Sri Lanka ...............................2.0
103 Tanzania.................................2.0
103 Uganda..................................2.0
103 Zambia ..................................2.0
117 Armenia.................................1.0
117 Bangladesh ...........................1.0
117 Burundi..................................1.0
117 Chad......................................1.0
117 China .....................................1.0
117 Mauritania .............................1.0
123 Cambodia ..............................0.0
123 Guyana ..................................0.0
123 Kyrgyz Republic.....................0.0
123 Nepal .....................................0.0
123 Taiwan, China ........................0.0
123 Tajikistan................................0.0
123 Uzbekistan ............................0.0
123 Vietnam.................................0.0

423

8.02 Presence of major car rental companies (hard data)

Index of presence of major car rental companies  | 2007

SOURCE: Individual rental car company websites
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RANK COUNTRY/ECONOMY HARD DATA

1 Spain ..............................1,355.6
2 United States .................1,314.6
3 Portugal ..........................1,101.5
4 Austria ............................1,063.3
5 Switzerland .......................929.5
6 Luxembourg......................880.0
7 Slovenia.............................826.5
8 Iceland...............................816.7
9 France ...............................793.6

10 Australia ............................792.4
11 Ireland ...............................771.6
12 Taiwan, China ....................727.8
13 United Kingdom ................721.8
14 Cyprus...............................683.8
15 Italy ...................................656.9
16 Estonia ..............................613.1
17 Canada ..............................607.1
18 Germany ...........................598.8
19 Croatia ...............................591.5
20 Greece ..............................584.3
21 Denmark ...........................581.1
22 Qatar .................................545.6
23 New Zealand .....................497.3
24 Norway..............................478.1
25 Netherlands.......................452.6
26 Panama .............................446.7
27 Latvia.................................445.7
28 Bulgaria .............................432.4
29 Korea, Rep. .......................429.1
30 Singapore ..........................406.4
31 Hungary.............................389.0
32 Slovak Republic.................380.4
33 Ukraine..............................358.5
34 Thailand.............................343.7
35 Malta .................................340.0
36 Sweden.............................334.7
37 United Arab Emirates........334.0
38 Puerto Rico .......................327.8
39 Lithuania............................320.3
40 Finland...............................314.5
41 Hong Kong SAR ................309.2
42 Czech Republic .................305.8
43 Romania ............................296.7
44 Belgium.............................287.4
45 South Africa ......................283.5
46 Costa Rica .........................278.9
47 Barbados ...........................266.7
48 Russian Federation ...........254.3
49 Israel .................................245.3
50 Mexico ..............................239.5
51 Saudi Arabia ......................225.3
52 Turkey................................219.3
53 Poland ...............................217.3
54 Bahrain ..............................217.1
55 Malaysia ............................216.0
56 Mauritius ...........................214.6
57 Japan.................................213.9
58 Argentina...........................210.9
59 Trinidad and Tobago ..........209.2
60 Kuwait ...............................203.6
61 Serbia ................................194.7
62 Chile ..................................194.4
63 Kazakhstan ........................174.7
64 Oman ................................169.6
65 Colombia ...........................155.2

RANK COUNTRY/ECONOMY HARD DATA

66 Macedonia, FYR................148.5
67 Dominican Republic ..........143.0
68 Brazil .................................140.5
69 Jamaica .............................139.3
70 Botswana ..........................136.1
71 Montenegro ......................133.3
72 Namibia .............................125.2
73 Azerbaijan..........................123.8
74 Bosnia and Herzegovina ...119.5
75 Jordan ...............................116.7
76 Georgia..............................111.8
77 Venezuela..........................104.5
78 Tunisia .................................88.5
79 Ecuador ...............................86.8
80 Morocco..............................83.8
81 Moldova ..............................81.2
82 Albania ................................79.7
83 El Salvador ..........................63.5
84 Zambia ................................57.5
85 Uruguay...............................55.7
86 Guatemala...........................53.7
87 Armenia...............................53.7
88 Indonesia.............................53.5
89 Sri Lanka .............................47.2
90 China ...................................45.9
91 Honduras.............................40.9
92 Peru.....................................39.7
93 Philippines...........................35.1
94 Nicaragua ............................33.0
95 Bolivia..................................31.9
96 Egypt...................................29.4
97 Paraguay .............................24.7
98 Kenya ..................................21.3
99 India ....................................20.9

100 Lesotho ...............................19.4
101 Guyana ................................18.6
102 Mozambique .......................18.4
103 Vietnam...............................17.8
104 Tajikistan..............................17.0
105 Zimbabwe ...........................16.0
106 Senegal ...............................14.8
107 Mongolia .............................14.8
108 Uganda..................................7.0
109 Syria ......................................5.6
110 Pakistan.................................5.1
111 Cambodia ..............................4.7
112 Kyrgyz Republic.....................4.5
113 Burkina Faso .........................3.9
114 Libya......................................3.3
115 Nepal .....................................3.2
116 Benin.....................................2.3
117 Madagascar...........................1.7
118 Mali .......................................1.7
119 Bangladesh ...........................1.5
120 Uzbekistan ............................1.5
121 Cameroon .............................1.4
122 Nigeria ...................................0.2
123 Ethiopia .................................0.1
124 Algeria ...................................0.0
124 Burundi..................................0.0
124 Chad......................................0.0
124 Gambia, The..........................0.0
124 Mauritania .............................0.0
124 Suriname...............................0.0
124 Tanzania.................................0.0

424

8.03 ATMs accepting Visa cards (hard data)

Number of automated teller machines (ATMs) accepting Visa credit cards per million population  | 2007

SOURCE: Visa International
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9th pillar
ICT infrastructure

Subindex B  T&T business environment and infrastructure
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

1 Korea, Rep. ........................6.1
2 Estonia ...............................6.1
3 Sweden..............................6.0
4 United Kingdom .................6.0
5 Germany ............................5.9
6 United States .....................5.9
7 Denmark ............................5.8
8 Switzerland ........................5.7
9 Japan..................................5.7

10 Iceland................................5.6
11 Canada ...............................5.6
12 Netherlands........................5.6
13 Finland................................5.6
14 Israel ..................................5.5
15 Norway...............................5.5
16 Austria................................5.5
17 Taiwan, China.....................5.4
18 Australia .............................5.4
19 Singapore ...........................5.3
20 Czech Republic ..................5.3
21 Puerto Rico ........................5.2
22 Hong Kong SAR.................5.2
23 France ................................5.1
24 Ireland ................................5.0
25 New Zealand......................5.0
26 Belgium..............................4.9
27 Chile ...................................4.9
28 Brazil ..................................4.8
29 Malaysia .............................4.8
30 Luxembourg.......................4.8
31 Thailand..............................4.8
32 Malta ..................................4.7
33 Uzbekistan .........................4.7
34 Lithuania.............................4.7
35 Slovenia..............................4.6
36 India ...................................4.6
37 Portugal..............................4.5
38 Guatemala..........................4.5
39 Poland ................................4.4
40 Latvia..................................4.3
41 Panama ..............................4.3
42 Jordan ................................4.3
43 United Arab Emirates.........4.2
44 Jamaica ..............................4.2
45 Oman .................................4.2
46 South Africa .......................4.2
47 Spain ..................................4.2
48 Tunisia ................................4.2
49 Cyprus................................4.2
50 Slovak Republic..................4.2
51 Hungary..............................4.2
52 Saudi Arabia .......................4.2
52 Senegal ..............................4.2
54 Russian Federation ............4.1
55 Italy ....................................4.1
56 Turkey.................................4.1
57 Indonesia............................4.1
58 Egypt..................................4.1
59 Sri Lanka ............................4.0
60 Qatar ..................................4.0
61 China ..................................4.0
62 Kuwait ................................4.0
63 Azerbaijan...........................4.0
64 Honduras............................3.9
65 Mexico ...............................3.9

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

66 Croatia................................3.9
67 Barbados ............................3.9
68 Philippines..........................3.9
69 El Salvador .........................3.9
70 Uruguay..............................3.8
71 Peru....................................3.8
72 Costa Rica..........................3.8
73 Dominican Republic ...........3.7
74 Argentina............................3.7
75 Colombia ............................3.7
76 Kenya .................................3.7
77 Ukraine...............................3.7
78 Kazakhstan .........................3.7
79 Romania .............................3.7
80 Trinidad and Tobago ...........3.7
81 Venezuela...........................3.6
82 Nigeria................................3.6
83 Bosnia and Herzegovina ....3.6
84 Bahrain ...............................3.6
85 Uganda...............................3.6
86 Pakistan..............................3.6
87 Gambia, The.......................3.5
88 Bulgaria ..............................3.5
89 Mauritius ............................3.5
90 Mali ....................................3.4
91 Tanzania..............................3.4
92 Zambia ...............................3.4
93 Serbia .................................3.4
94 Namibia ..............................3.4
95 Mauritania ..........................3.4
96 Guyana ...............................3.4
97 Georgia...............................3.4
98 Tajikistan.............................3.4
99 Greece ...............................3.3

100 Burkina Faso ......................3.3
101 Cambodia ...........................3.3
102 Mongolia ............................3.2
103 Vietnam..............................3.2
104 Botswana ...........................3.2
105 Nepal..................................3.1
106 Benin..................................3.1
107 Morocco.............................3.1
108 Ethiopia ..............................3.1
109 Ecuador ..............................3.1
110 Nicaragua ...........................3.1
111 Armenia..............................3.1
112 Bangladesh ........................3.1
113 Syria ...................................3.0
114 Suriname............................3.0
115 Mozambique ......................2.9
116 Bolivia.................................2.9
117 Albania ...............................2.9
118 Kyrgyz Republic .................2.9
119 Libya...................................2.9
120 Madagascar........................2.9
121 Moldova .............................2.9
122 Zimbabwe ..........................2.8
123 Paraguay ............................2.7
124 Lesotho ..............................2.7
125 Macedonia, FYR.................2.6
126 Cameroon ..........................2.6
127 Montenegro .......................2.4
128 Burundi...............................2.4
129 Algeria ................................2.2
130 Chad...................................2.2

9.01 Extent of business Internet use

In your country, companies use the Internet extensively for buying/selling goods and services and for interaction with customers 
(1 = strongly disagree, 7 = strongly agree)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Netherlands.........................88.9
2 New Zealand .......................78.8
3 Sweden...............................77.0
4 Australia ..............................75.1
5 Luxembourg........................72.0
6 Korea, Rep. .........................71.1
7 United States ......................69.1
8 Japan...................................68.3
9 Canada ................................67.9

10 Iceland.................................65.3
11 Taiwan, China ......................63.7
12 Slovenia...............................63.6
13 Switzerland .........................60.0
14 Barbados .............................59.5
15 Norway................................58.5
16 Denmark .............................58.2
17 Estonia ................................57.4
18 United Kingdom ..................56.0
19 Finland.................................53.3
20 Hong Kong SAR ..................53.0
21 Austria .................................51.2
22 Italy .....................................49.6
23 France .................................49.6
24 Germany .............................46.7
25 Latvia...................................46.6
26 Jamaica ...............................46.5
27 Belgium...............................45.7
28 Malaysia ..............................43.8
29 Spain ...................................42.8
30 Cyprus.................................42.2
31 Slovak Republic...................41.8
32 Singapore ............................39.2
33 United Arab Emirates..........36.7
34 Hungary...............................34.8
35 Czech Republic ...................34.7
36 Croatia .................................34.6
37 Qatar ...................................34.5
38 Ireland .................................34.1
39 Romania ..............................32.4
40 Malta ...................................31.7
41 Lithuania..............................31.7
42 Portugal ...............................30.5
43 Kuwait .................................29.5
44 Poland .................................28.6
45 Costa Rica ...........................27.6
46 Chile ....................................25.2
47 Israel ...................................24.4
48 Bulgaria ...............................24.4
49 Bosnia and Herzegovina .....24.3
50 Dominican Republic ............22.2
51 Peru.....................................21.5
52 Bahrain ................................21.3
53 Guyana ................................21.3
54 Argentina.............................20.9
55 Uruguay...............................20.6
56 Morocco..............................19.8
57 Saudi Arabia ........................18.7
58 Serbia ..................................18.5
59 Russian Federation .............18.0
60 Greece ................................18.0
61 Puerto Rico .........................17.6
62 Moldova ..............................17.3
63 Brazil ...................................17.2
64 Vietnam...............................17.2
65 Mexico ................................16.9

RANK COUNTRY/ECONOMY HARD DATA

66 Turkey..................................16.6
67 Venezuela............................15.2
68 Albania ................................15.0
69 Mauritius .............................14.5
70 Colombia .............................14.5
71 Jordan .................................13.7
72 Macedonia, FYR..................13.2
73 Thailand...............................13.1
74 Tunisia .................................12.7
75 Trinidad and Tobago ............12.5
76 Montenegro ........................12.3
77 Oman ..................................12.2
78 Ukraine................................12.1
79 Ecuador ...............................11.5
80 South Africa ........................10.8
81 China ...................................10.4
82 Guatemala...........................10.2
83 Mongolia .............................10.1
84 Azerbaijan..............................9.8
85 Zimbabwe .............................9.3
86 El Salvador ............................9.3
87 Kazakhstan ............................8.4
88 Benin.....................................8.0
89 Egypt.....................................8.0
90 Kenya ....................................7.9
91 Syria ......................................7.7
92 Pakistan.................................7.6
93 Georgia..................................7.5
94 Algeria ...................................7.4
95 Indonesia...............................7.2
96 Suriname...............................7.1
97 Panama .................................6.7
98 Uzbekistan ............................6.3
99 Bolivia....................................6.2

100 Armenia.................................5.7
101 Kyrgyz Republic.....................5.6
102 Philippines.............................5.5
103 Senegal .................................5.4
104 India ......................................5.4
105 Honduras...............................4.6
106 Zambia ..................................4.2
107 Paraguay ...............................4.1
108 Namibia .................................4.0
109 Libya......................................4.0
110 Gambia, The..........................3.8
111 Nigeria ...................................3.8
112 Botswana ..............................3.4
113 Mauritania .............................3.2
114 Lesotho .................................2.9
115 Nicaragua ..............................2.8
116 Uganda..................................2.5
117 Cameroon .............................2.2
118 Sri Lanka ...............................2.0
119 Tanzania.................................1.0
120 Nepal .....................................0.9
121 Mozambique .........................0.9
122 Burundi..................................0.8
123 Chad......................................0.6
124 Burkina Faso .........................0.6
125 Madagascar...........................0.5
126 Mali .......................................0.5
127 Cambodia ..............................0.3
128 Bangladesh ...........................0.3
129 Tajikistan................................0.3
130 Ethiopia .................................0.2

427

9.02 Internet users (hard data)

Internet users per 100 population  | 2006 or most recent year available

SOURCE: International Telecommunication Union, World Telecommunication Indicators 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Switzerland .........................69.4
2 Germany .............................65.5
3 Iceland.................................65.2
4 Canada ................................64.1
5 Taiwan, China ......................63.6
6 Sweden...............................59.5
7 United States ......................57.1
8 Denmark .............................56.9
9 United Kingdom ..................56.1

10 Korea, Rep. .........................56.0
11 France .................................55.8
12 Greece ................................55.5
13 Hong Kong SAR ..................54.1
14 Luxembourg........................52.4
15 Malta ...................................50.2
16 Barbados .............................50.1
17 Ireland .................................49.8
18 Australia ..............................48.8
19 Cyprus.................................48.3
20 Netherlands.........................46.6
21 Belgium...............................45.2
22 Norway................................44.3
23 Israel ...................................43.9
24 Austria .................................43.4
25 Italy .....................................43.1
26 Japan...................................43.0
27 New Zealand .......................42.9
28 Slovenia...............................42.6
29 Spain ...................................42.4
30 Singapore ............................42.3
31 Estonia ................................40.9
32 Croatia .................................40.2
33 Portugal ...............................40.1
34 Finland.................................36.5
35 Hungary...............................33.3
36 Czech Republic ...................31.5
37 Bulgaria ...............................31.3
38 Costa Rica ...........................30.7
39 Poland .................................29.8
40 Latvia...................................28.6
41 Mauritius .............................28.5
42 Uruguay...............................28.3
43 United Arab Emirates..........28.1
44 Russian Federation .............27.9
45 China ...................................27.8
46 Montenegro ........................27.6
47 Qatar ...................................27.2
48 Ukraine................................26.8
49 Puerto Rico .........................26.2
50 Bahrain ................................26.2
51 Turkey..................................25.4
52 Bosnia and Herzegovina .....25.3
53 Trinidad and Tobago ............24.9
54 Moldova ..............................24.3
55 Argentina.............................24.2
56 Macedonia, FYR..................24.1
57 Lithuania..............................23.2
58 Slovak Republic...................21.6
59 Brazil ...................................21.4
60 Chile ....................................20.2
61 Kazakhstan ..........................19.8
62 Armenia...............................19.7
63 Romania ..............................19.4
64 Kuwait .................................19.0
65 Vietnam...............................18.8

RANK COUNTRY/ECONOMY HARD DATA

66 Mexico ................................18.3
67 Suriname.............................18.0
68 Colombia .............................17.0
69 Malaysia ..............................16.8
70 Syria ....................................16.6
71 Saudi Arabia ........................15.7
72 Venezuela............................15.5
73 El Salvador ..........................14.8
74 Guyana ................................14.7
75 Egypt...................................14.3
76 Azerbaijan............................14.0
77 Panama ...............................13.2
78 Ecuador ...............................13.1
79 Georgia................................12.5
80 Tunisia .................................12.4
81 Jamaica ...............................12.0
82 Albania ................................11.3
83 Thailand...............................10.9
84 Oman ..................................10.7
85 Jordan .................................10.5
86 Guatemala...........................10.5
87 South Africa ........................10.0
88 Dominican Republic ..............9.9
89 Honduras...............................9.6
90 Sri Lanka ...............................9.0
91 Algeria ...................................8.5
92 Kyrgyz Republic.....................8.4
93 Peru.......................................8.2
94 Libya......................................8.1
95 Botswana ..............................7.8
96 Bolivia....................................7.1
97 Namibia .................................6.8
98 Uzbekistan ............................6.7
99 Indonesia...............................6.6

100 Mongolia ...............................5.9
101 Paraguay ...............................5.3
102 India ......................................4.5
103 Nicaragua ..............................4.4
104 Tajikistan................................4.3
105 Philippines.............................4.3
106 Morocco................................4.1
107 Gambia, The..........................3.4
108 Pakistan.................................3.3
109 Lesotho .................................2.7
110 Zimbabwe .............................2.5
111 Senegal .................................2.4
112 Nepal .....................................2.2
113 Nigeria ...................................1.3
114 Mauritania .............................1.1
115 Ethiopia .................................0.9
116 Benin.....................................0.9
117 Kenya ....................................0.8
118 Zambia ..................................0.8
119 Bangladesh ...........................0.8
120 Burkina Faso .........................0.7
121 Madagascar...........................0.7
122 Cameroon .............................0.6
123 Mali .......................................0.6
124 Burundi..................................0.4
125 Tanzania.................................0.4
126 Uganda..................................0.4
127 Mozambique .........................0.3
128 Cambodia ..............................0.2
129 Chad......................................0.1
n/a Serbia ....................................n/a
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9.03 Telephone lines (hard data)

Telephone lines per 100 inhabitants  | 2006 or most recent year available

SOURCE: International Telecommunication Union, World Telecommunication Indicators 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Denmark .............................31.7
2 Netherlands.........................31.7
3 Iceland.................................29.5
4 Switzerland .........................29.5
5 Korea, Rep. .........................29.3
6 Norway................................27.5
7 Finland.................................27.1
8 Sweden...............................25.9
9 Hong Kong SAR ..................25.2

10 Canada ................................23.6
11 United Kingdom ..................21.7
12 France .................................20.9
13 Israel ...................................20.8
14 Japan...................................20.1
15 Luxembourg........................19.8
16 Taiwan, China ......................19.8
17 United States ......................19.3
18 Australia ..............................19.1
19 Belgium...............................19.1
20 Singapore ............................18.2
21 Austria .................................17.4
22 Estonia ................................17.2
23 Germany .............................17.0
24 Spain ...................................15.3
25 Italy .....................................14.9
26 New Zealand .......................14.2
27 Portugal ...............................13.8
28 Slovenia...............................13.4
29 Ireland .................................12.3
30 Barbados .............................11.9
31 Lithuania..............................10.8
32 Czech Republic ...................10.6
33 Malta ...................................10.4
34 Hungary.................................9.7
35 Romania ................................8.2
36 Poland ...................................6.9
37 Chile ......................................5.9
38 Cyprus...................................5.9
39 Slovak Republic.....................5.9
40 Qatar .....................................5.6
41 Croatia ...................................5.5
42 Bahrain ..................................5.2
43 United Arab Emirates............5.2
44 Bulgaria .................................5.0
45 Latvia.....................................4.8
46 Serbia ....................................4.6
47 Greece ..................................4.4
48 Argentina...............................4.0
49 China .....................................3.8
50 Turkey....................................3.7
51 Malaysia ................................3.5
52 Mexico ..................................3.4
53 Uruguay.................................3.1
54 Puerto Rico ...........................3.0
55 Brazil .....................................2.4
56 Russian Federation ...............2.0
57 Venezuela..............................2.0
58 Macedonia, FYR....................1.8
59 Mauritius ...............................1.7
60 Peru.......................................1.7
61 Jamaica .................................1.7
62 Trinidad and Tobago ..............1.6
63 Ukraine..................................1.4
64 Colombia ...............................1.4
65 Costa Rica .............................1.3

RANK COUNTRY/ECONOMY HARD DATA

66 Bosnia and Herzegovina .......1.0
67 Kuwait ...................................0.9
68 Saudi Arabia ..........................0.9
69 Jordan ...................................0.8
70 Morocco................................0.8
71 Dominican Republic ..............0.7
72 El Salvador ............................0.6
73 Georgia..................................0.6
74 Vietnam.................................0.6
75 Algeria ...................................0.6
76 Suriname...............................0.6
77 Oman ....................................0.6
78 Panama .................................0.5
79 Moldova ................................0.5
80 South Africa ..........................0.3
81 Nicaragua ..............................0.3
82 Egypt.....................................0.3
83 Guyana ..................................0.3
84 Paraguay ...............................0.3
85 Senegal .................................0.2
86 Guatemala.............................0.2
87 Kazakhstan ............................0.2
88 India ......................................0.2
89 Ecuador .................................0.2
90 Tunisia ...................................0.2
91 Thailand.................................0.2
92 Philippines.............................0.1
93 Sri Lanka ...............................0.1
94 Bolivia....................................0.1
95 Libya......................................0.1
96 Botswana ..............................0.1
97 Zimbabwe .............................0.1
98 Mongolia ...............................0.1
99 Armenia.................................0.1

100 Indonesia...............................0.0
101 Kyrgyz Republic.....................0.0
102 Uzbekistan ............................0.0
103 Pakistan.................................0.0
104 Syria ......................................0.0
105 Azerbaijan..............................0.0
106 Mauritania .............................0.0
107 Mali .......................................0.0
108 Zambia ..................................0.0
109 Burkina Faso .........................0.0
110 Albania ..................................0.0
111 Cambodia ..............................0.0
112 Gambia, The..........................0.0
113 Uganda..................................0.0
114 Lesotho .................................0.0
115 Benin.....................................0.0
116 Cameroon .............................0.0
117 Tajikistan................................0.0
118 Nigeria ...................................0.0
119 Ethiopia .................................0.0
120 Bangladesh ...........................0.0
120 Burundi..................................0.0
120 Chad......................................0.0
120 Honduras...............................0.0
120 Kenya ....................................0.0
120 Madagascar...........................0.0
120 Mozambique .........................0.0
120 Namibia .................................0.0
120 Nepal .....................................0.0
120 Tanzania.................................0.0
n/a Montenegro ..........................n/a
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9.04 Broadband Internet subscribers (hard data)

Broadband Internet subscribers per 100 population  | 2006 or most recent year available

SOURCE: International Telecommunication Union, World Telecommunication Indicators 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Luxembourg......................151.6
2 Lithuania............................138.1
3 Hong Kong SAR ................131.5
4 Trinidad and Tobago ..........126.4
5 Estonia ..............................125.2
6 Italy ...................................123.1
7 Israel .................................122.7
8 Bahrain ..............................121.7
9 Czech Republic .................119.0

10 United Arab Emirates........118.5
11 United Kingdom ................116.4
12 Portugal .............................116.0
13 Austria ...............................112.8
14 Ireland ...............................111.4
15 Iceland...............................110.6
16 Qatar .................................109.6
17 Singapore ..........................109.3
18 Norway..............................108.6
19 Finland...............................107.8
20 Bulgaria .............................107.6
21 Denmark ...........................107.3
22 Ukraine..............................106.7
23 Spain .................................106.4
24 Sweden.............................105.9
25 Jamaica .............................105.8
26 Switzerland .......................102.1
27 Taiwan, China ....................102.0
28 Germany ...........................101.9
29 Greece ................................99.6
30 Hungary...............................98.9
31 Croatia .................................98.1
32 Netherlands.........................97.1
33 Australia ..............................97.0
34 Poland .................................95.4
35 Latvia...................................95.1
36 Slovenia...............................92.6
37 Belgium...............................92.6
38 Cyprus.................................92.1
39 Slovak Republic...................90.6
40 Kuwait .................................88.6
41 New Zealand .......................87.6
42 Malta ...................................86.0
43 France .................................85.1
44 Korea, Rep. .........................83.8
45 Russian Federation .............83.6
46 Argentina.............................80.5
47 Romania ..............................80.4
48 Japan...................................79.3
49 Saudi Arabia ........................78.0
50 United States ......................77.4
51 Barbados .............................76.7
52 Chile ....................................75.6
53 Malaysia ..............................75.5
54 Jordan .................................74.4
55 Tunisia .................................71.9
56 South Africa ........................71.6
57 Turkey..................................71.0
58 Suriname.............................70.8
59 Serbia ..................................70.0
60 Oman ..................................69.6
61 Macedonia, FYR..................69.6
62 Venezuela............................69.0
63 Puerto Rico .........................68.8
64 Uruguay...............................66.8
65 Libya....................................65.8

RANK COUNTRY/ECONOMY HARD DATA

66 Colombia .............................64.3
67 Ecuador ...............................63.2
68 Thailand...............................63.0
69 Algeria .................................63.0
70 Mauritius .............................61.5
71 Botswana ............................55.7
72 Guatemala...........................55.6
73 El Salvador ..........................55.0
74 Montenegro ........................54.3
75 Kazakhstan ..........................52.9
76 Mexico ................................52.6
77 Canada ................................52.5
78 Panama ...............................52.5
79 Morocco..............................52.1
80 Paraguay .............................51.3
81 Dominican Republic ............51.1
82 Philippines...........................50.7
83 Albania ................................48.9
84 Bosnia and Herzegovina .....48.3
85 Brazil ...................................46.2
86 Azerbaijan............................39.2
87 Georgia................................38.4
88 Guyana ................................37.5
89 China ...................................34.8
90 Mauritania ...........................33.6
91 Costa Rica ...........................32.8
92 Nicaragua ............................32.7
93 Moldova ..............................32.4
94 Honduras.............................30.4
95 Peru.....................................30.0
96 Bolivia..................................28.8
97 Indonesia.............................28.3
98 Gambia, The........................26.0
99 Sri Lanka .............................25.9

100 Senegal ...............................25.0
101 Namibia ...............................24.4
102 Nigeria .................................24.1
103 Syria ....................................24.0
104 Egypt...................................23.9
105 Pakistan...............................22.0
106 Mongolia .............................21.1
107 Kenya ..................................18.5
108 Vietnam...............................18.2
109 India ....................................14.8
110 Tanzania...............................14.8
111 Zambia ................................14.0
112 Lesotho ...............................13.9
113 Cameroon ...........................13.8
114 Bangladesh .........................13.2
115 Benin...................................12.1
116 Mozambique .......................11.6
117 Mali .....................................10.9
118 Armenia...............................10.5
119 Kyrgyz Republic...................10.3
120 Cambodia ..............................7.9
121 Burkina Faso .........................7.5
122 Uganda..................................6.7
123 Zimbabwe .............................6.4
124 Madagascar...........................5.5
125 Chad......................................4.6
126 Tajikistan................................4.1
127 Nepal .....................................3.8
128 Uzbekistan ............................2.7
129 Burundi..................................2.0
130 Ethiopia .................................1.1
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9.05 Mobile telephone subscribers (hard data)

Mobile telephone subscribers per 100 population  | 2006 or most recent year available

SOURCE: International Telecommunication Union, World Telecommunication Indicators 2007
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10th pillar
Price competitiveness 
in the T&T industry

Subindex B  T&T business environment and infrastructure
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RANK COUNTRY/ECONOMY HARD DATA

1 Libya..................................100.0
2 Luxembourg........................97.0
3 Lesotho ...............................97.0
4 Kuwait .................................96.9
5 Puerto Rico .........................96.5
6 United Arab Emirates..........96.3
7 Bahrain ................................96.3
8 India ....................................95.2
9 Qatar ...................................94.6

10 Oman ..................................93.9
11 Malaysia ..............................93.7
12 Indonesia.............................93.4
13 Taiwan, China ......................92.7
14 Botswana ............................92.4
15 Saudi Arabia ........................91.2
16 Panama ...............................89.6
17 Philippines...........................89.2
18 Vietnam...............................89.1
19 Bulgaria ...............................88.5
20 China ...................................88.0
21 Turkey..................................87.7
22 Mozambique .......................87.7
23 Guyana ................................87.6
24 Spain ...................................87.5
25 Norway................................87.2
26 Ethiopia ...............................87.0
27 Thailand...............................86.4
28 Sweden...............................86.2
29 Italy .....................................85.6
30 Mongolia .............................85.5
31 Korea, Rep. .........................85.2
32 Egypt...................................85.2
33 Singapore ............................84.8
34 Estonia ................................84.7
35 Uruguay...............................84.6
36 Zambia ................................84.5
37 Nepal ...................................84.3
38 Ireland .................................84.2
39 Finland.................................84.1
40 Hong Kong SAR ..................83.9
41 Latvia...................................83.8
42 Syria ....................................83.5
43 Uzbekistan ..........................83.1
44 Hungary...............................82.8
45 Guatemala...........................82.6
46 Barbados .............................82.3
47 Germany .............................81.7
48 Belgium...............................81.7
49 Chile ....................................81.5
50 Burundi................................81.4
51 Poland .................................81.1
52 Paraguay .............................80.5
53 Armenia...............................80.5
54 Croatia .................................80.4
55 Serbia ..................................79.9
56 Trinidad and Tobago ............79.5
57 Japan...................................79.4
58 Israel ...................................79.3
59 Russian Federation .............79.2
60 Algeria .................................79.1
61 Mauritius .............................78.9
62 Costa Rica ...........................78.8
63 Nicaragua ............................78.6
64 Argentina.............................78.6
65 Zimbabwe ...........................78.5

RANK COUNTRY/ECONOMY HARD DATA

66 Portugal ...............................78.4
67 Iceland.................................78.2
68 Honduras.............................78.2
69 Lithuania..............................77.9
70 Cambodia ............................77.6
71 South Africa ........................77.4
72 Switzerland .........................77.1
73 Macedonia, FYR..................77.0
74 Austria .................................76.9
75 Tanzania...............................76.8
76 Morocco..............................76.3
77 New Zealand .......................76.3
78 Nigeria .................................75.8
79 Czech Republic ...................75.6
80 Uganda................................75.4
81 Kyrgyz Republic...................75.3
82 Romania ..............................74.7
83 Denmark .............................74.7
84 Pakistan...............................74.7
85 Suriname.............................74.3
86 Jamaica ...............................73.1
87 Ukraine................................73.0
88 Madagascar.........................72.9
89 Peru.....................................72.6
90 Bangladesh .........................72.3
91 Namibia ...............................72.0
92 Brazil ...................................71.9
93 Bolivia..................................71.7
94 Albania ................................71.4
95 Slovenia...............................70.7
96 Netherlands.........................70.6
97 Georgia................................70.5
98 Greece ................................70.0
99 Cyprus.................................69.6

100 Slovak Republic...................68.8
101 Moldova ..............................68.5
102 Gambia, The........................68.4
103 France .................................68.4
104 United Kingdom ..................67.8
105 Bosnia and Herzegovina .....67.8
106 Malta ...................................66.7
107 Benin...................................66.6
108 Tunisia .................................66.4
109 Jordan .................................66.1
110 Mauritania ...........................65.2
111 El Salvador ..........................65.1
112 Tajikistan..............................64.0
113 Azerbaijan............................63.8
114 Kenya ..................................63.6
115 Venezuela............................61.6
116 Australia ..............................61.1
117 Colombia .............................56.3
118 Sri Lanka .............................55.0
119 United States ......................54.1
120 Burkina Faso .......................51.9
121 Cameroon ...........................51.8
122 Canada ................................50.7
123 Ecuador ...............................50.7
124 Mexico ................................49.0
125 Dominican Republic ............48.3
126 Mali .....................................46.6
127 Senegal ...............................24.9
128 Chad......................................0.0
n/a Kazakhstan ............................n/a
n/a Montenegro ..........................n/a
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10.01 Ticket taxes and airport charges (hard data)

Index of relative cost of access (ticket taxes and airport charges) to international air transport services (0 = highest cost, 100 = lowest cost)  | 2007

SOURCE: International Air Transport Association, SRS Analyser
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RANK COUNTRY/ECONOMY HARD DATA

1 Zimbabwe .............................0.1
2 Gambia, The..........................0.1
3 Cambodia ..............................0.2
4 Ethiopia .................................0.2
5 Burundi..................................0.2
6 Nepal .....................................0.2
7 Uganda..................................0.2
8 Bangladesh ...........................0.2
9 India ......................................0.2

10 Vietnam.................................0.2
11 Nicaragua ..............................0.2
12 Mozambique .........................0.2
13 Guyana ..................................0.2
14 Kyrgyz Republic.....................0.2
15 Philippines.............................0.2
16 Sri Lanka ...............................0.3
17 Uzbekistan ............................0.3
18 China .....................................0.3
19 Tajikistan................................0.3
20 Paraguay ...............................0.3
21 Lesotho .................................0.3
22 Ukraine..................................0.3
23 Madagascar...........................0.3
24 Pakistan.................................0.3
25 Bosnia and Herzegovina .......0.3
26 Egypt.....................................0.3
27 Burkina Faso .........................0.3
28 Tunisia ...................................0.3
29 Moldova ................................0.3
30 Argentina...............................0.3
31 Thailand.................................0.3
32 Colombia ...............................0.4
33 Mali .......................................0.4
34 Mauritania .............................0.4
35 Namibia .................................0.4
36 Mauritius ...............................0.4
37 Azerbaijan..............................0.4
38 Indonesia...............................0.4
39 Morocco................................0.4
40 Senegal .................................0.4
41 Bolivia....................................0.4
42 Armenia.................................0.4
43 Suriname...............................0.4
44 Macedonia, FYR....................0.4
45 Honduras...............................0.4
46 Chad......................................0.4
47 Botswana ..............................0.4
48 Bulgaria .................................0.4
49 Dominican Republic ..............0.4
50 Tanzania.................................0.4
51 South Africa ..........................0.4
52 Costa Rica .............................0.4
53 Algeria ...................................0.4
54 Benin.....................................0.4
55 Mongolia ...............................0.4
56 Cameroon .............................0.4
57 Jordan ...................................0.5
58 El Salvador ............................0.5
59 Malaysia ................................0.5
60 Georgia..................................0.5
61 Peru.......................................0.5
62 Kenya ....................................0.5
63 Albania ..................................0.5
64 Taiwan, China ........................0.5
65 Uruguay.................................0.5

RANK COUNTRY/ECONOMY HARD DATA

66 Lithuania................................0.5
67 Kazakhstan ............................0.5
68 Latvia.....................................0.5
69 Russian Federation ...............0.6
70 Romania ................................0.6
71 Slovak Republic.....................0.6
72 Hungary.................................0.6
73 Guatemala.............................0.6
74 Turkey....................................0.6
75 Poland ...................................0.6
76 Czech Republic .....................0.6
77 Serbia ....................................0.6
78 Panama .................................0.6
79 Ecuador .................................0.6
80 Brazil .....................................0.6
81 Nigeria ...................................0.6
82 Barbados ...............................0.6
83 Croatia ...................................0.7
84 Israel .....................................0.7
85 Estonia ..................................0.7
86 Chile ......................................0.7
87 Libya......................................0.7
88 Mexico ..................................0.7
89 Hong Kong SAR ....................0.7
90 Oman ....................................0.7
91 Malta .....................................0.7
92 Korea, Rep. ...........................0.8
93 Slovenia.................................0.8
94 Cyprus...................................0.8
95 Portugal .................................0.8
96 Zambia ..................................0.8
97 Trinidad and Tobago ..............0.9
98 Saudi Arabia ..........................0.9
99 Jamaica .................................0.9

100 Bahrain ..................................0.9
101 Singapore ..............................0.9
102 Venezuela..............................0.9
103 New Zealand .........................1.0
104 Spain .....................................1.0
105 Puerto Rico ...........................1.0
105 United States ........................1.0
107 Italy .......................................1.0
108 Japan.....................................1.0
109 Greece ..................................1.0
110 Belgium.................................1.1
111 Austria ...................................1.1
112 Luxembourg..........................1.1
113 Canada ..................................1.1
114 Australia ................................1.1
115 United Kingdom ....................1.1
116 Germany ...............................1.1
117 United Arab Emirates............1.1
118 France ...................................1.1
119 Finland...................................1.1
120 Netherlands...........................1.1
121 Ireland ...................................1.2
122 Sweden.................................1.2
123 Iceland...................................1.3
124 Switzerland ...........................1.4
125 Denmark ...............................1.4
126 Kuwait ...................................1.5
127 Norway..................................1.6
128 Syria ......................................1.8
129 Qatar .....................................1.9
n/a Montenegro ..........................n/a
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10.02 Purchasing power parity (hard data)

Ratio of purchasing power parity (PPP) conversion factor to official exchange rate  | 2006

SOURCE: International Monetary Fund, World Economic Outlook (April 2007), International Financial Statistics Online; World Bank, World Development
Indicators 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.6 7

1 Bahrain ...............................6.3
2 United Arab Emirates.........6.2
3 Qatar ..................................5.9
4 Hong Kong SAR.................5.8
5 Kuwait ................................5.8
6 Singapore ...........................5.7
7 Saudi Arabia .......................5.5
8 Indonesia............................5.4
9 Iceland................................5.4

10 Slovak Republic..................5.4
11 Ireland ................................5.1
12 Estonia ...............................5.1
13 Luxembourg.......................5.1
14 Switzerland ........................5.0
15 Malaysia .............................5.0
16 Oman .................................4.9
17 Botswana ...........................4.8
18 Mauritius ............................4.8
19 Cyprus................................4.7
20 Tunisia ................................4.5
21 Thailand..............................4.5
22 Mauritania ..........................4.5
23 Trinidad and Tobago ...........4.4
24 Taiwan, China.....................4.4
25 El Salvador .........................4.4
26 South Africa .......................4.3
27 Nigeria................................4.3
28 Paraguay ............................4.3
29 India ...................................4.2
30 Korea, Rep. ........................4.2
31 Georgia...............................4.2
32 Pakistan..............................4.2
33 Egypt..................................4.1
34 Cambodia ...........................4.1
35 Montenegro .......................4.1
36 Chile ...................................4.0
37 Austria................................3.9
38 Bangladesh ........................3.9
39 Gambia, The.......................3.8
40 Serbia .................................3.8
41 Barbados ............................3.8
42 Syria ...................................3.8
43 Algeria ................................3.8
44 Guatemala..........................3.8
45 United Kingdom .................3.8
46 Libya...................................3.8
47 China ..................................3.7
48 United States .....................3.7
49 Costa Rica..........................3.7
50 Ethiopia ..............................3.7
51 Netherlands........................3.7
52 Nepal..................................3.7
53 Latvia..................................3.6
54 Sri Lanka ............................3.6
55 Honduras............................3.6
56 Azerbaijan...........................3.6
57 Philippines..........................3.6
58 Mali ....................................3.6
59 Namibia ..............................3.6
60 Vietnam..............................3.6
61 Morocco.............................3.5
62 Tanzania..............................3.5
63 Bolivia.................................3.5
64 Norway...............................3.4
65 Malta ..................................3.4

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.6 7

66 Japan..................................3.4
67 New Zealand......................3.4
68 Israel ..................................3.3
69 Macedonia, FYR.................3.3
70 Lithuania.............................3.3
71 Spain ..................................3.3
72 Armenia..............................3.3
73 Jordan ................................3.3
74 Greece ...............................3.3
75 Australia .............................3.3
76 Ecuador ..............................3.3
77 Madagascar........................3.3
78 Burkina Faso ......................3.2
79 Canada ...............................3.2
80 Mexico ...............................3.2
81 Kazakhstan .........................3.1
82 Albania ...............................3.1
83 Portugal..............................3.1
84 Uzbekistan .........................3.1
85 Germany ............................3.1
86 Croatia................................3.0
87 Panama ..............................3.0
88 Czech Republic ..................3.0
89 Venezuela...........................3.0
90 Bulgaria ..............................3.0
91 Mozambique ......................3.0
92 Peru....................................3.0
93 Senegal ..............................2.9
94 Puerto Rico ........................2.9
95 France ................................2.9
96 Tajikistan.............................2.9
97 Russian Federation ............2.9
98 Lesotho ..............................2.9
99 Mongolia ............................2.8

100 Nicaragua ...........................2.8
101 Poland ................................2.8
102 Jamaica ..............................2.8
103 Turkey.................................2.8
104 Slovenia..............................2.7
105 Burundi...............................2.7
106 Moldova .............................2.7
107 Uruguay..............................2.7
108 Romania .............................2.6
109 Colombia ............................2.6
110 Denmark ............................2.6
111 Uganda...............................2.6
112 Chad...................................2.6
113 Kenya .................................2.6
114 Suriname............................2.5
115 Finland................................2.5
116 Kyrgyz Republic .................2.5
117 Hungary..............................2.5
118 Zambia ...............................2.5
119 Dominican Republic ...........2.5
120 Benin..................................2.5
121 Guyana ...............................2.4
122 Ukraine...............................2.4
123 Cameroon ..........................2.4
124 Zimbabwe ..........................2.4
125 Sweden..............................2.4
126 Italy ....................................2.3
127 Bosnia and Herzegovina ....2.3
128 Argentina............................2.3
129 Belgium..............................2.1
130 Brazil ..................................1.5

10.03 Extent and effect of taxation

The level of taxes in your country (1 = significantly limits the incentives to work or invest, 7 = has little impact on the incentives to work or invest)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Venezuela..............................2.0
2 Saudi Arabia ..........................7.0
3 Egypt...................................12.0
4 Bahrain ................................13.0
4 Libya....................................13.0
4 Syria ....................................13.0
7 Algeria .................................19.0
7 Qatar ...................................19.0
9 Kuwait .................................21.0

10 Trinidad and Tobago ............24.0
11 Ecuador ...............................39.0
11 Oman ..................................39.0
13 Malaysia ..............................40.0
14 Azerbaijan............................41.0
15 Indonesia.............................44.0
16 Bangladesh .........................45.0
16 Jordan .................................45.0
16 Kazakhstan ..........................45.0
19 Bolivia..................................47.0
20 Argentina.............................48.0
21 Mexico ................................52.0
22 United Arab Emirates..........53.0
22 Vietnam...............................53.0
24 Kyrgyz Republic...................54.0
24 Uzbekistan ..........................54.0
26 Sri Lanka .............................55.0
27 Mauritius .............................56.0
28 Colombia .............................57.0
28 Tunisia .................................57.0
30 Nicaragua ............................58.0
31 Panama ...............................60.0
32 China ...................................61.0
32 Guyana ................................61.0
34 Ethiopia ...............................62.0
35 Singapore ............................63.0
36 Guatemala...........................64.0
36 Pakistan...............................64.0
38 Thailand...............................65.0
38 Zimbabwe ...........................65.0
40 Nigeria .................................66.0
40 Russian Federation .............66.0
42 Costa Rica ...........................67.0
42 Philippines...........................67.0
44 United States ......................69.0
45 New Zealand .......................70.0
46 Taiwan, China ......................71.0
47 Honduras.............................73.0
47 Nepal ...................................73.0
49 Botswana ............................74.0
49 Tajikistan..............................74.0
51 Dominican Republic ............75.0
51 India ....................................75.0
51 Jamaica ...............................75.0
54 Armenia...............................77.0
54 Paraguay .............................77.0
56 Cambodia ............................78.0
56 Canada ................................78.0
56 Puerto Rico .........................78.0
59 Barbados .............................79.0
60 El Salvador ..........................80.0
61 Benin...................................81.0
62 Brazil ...................................84.0
62 Mauritania ...........................84.0
62 South Africa ........................84.0
65 Chile ....................................86.0

RANK COUNTRY/ECONOMY HARD DATA

65 Moldova ..............................86.0
65 Peru.....................................86.0
68 Mongolia .............................87.0
68 Morocco..............................87.0
68 Namibia ...............................87.0
68 Ukraine................................87.0
72 Lesotho ...............................88.0
73 Georgia................................89.0
74 Japan...................................90.0
75 Australia ..............................94.0
75 Uruguay...............................94.0
77 Kenya ..................................98.0
78 Tanzania...............................99.0
79 Madagascar.......................100.0
80 Gambia, The......................101.0
80 Uganda..............................101.0
82 Mali ...................................104.0
83 Hong Kong SAR ................106.0
83 Mozambique .....................106.0
85 Cameroon .........................107.0
86 Bulgaria .............................108.0
87 Lithuania............................109.0
87 Macedonia, FYR................109.0
87 Senegal .............................109.0
90 Portugal .............................110.0
90 Spain .................................110.0
92 Burkina Faso .....................112.0
93 Latvia.................................115.0
94 Greece ..............................119.0
95 Chad..................................120.0
95 Cyprus...............................120.0
97 Slovenia.............................121.0
98 Burundi..............................122.0
98 Croatia ...............................122.0
98 Estonia ..............................122.0
98 Zambia ..............................122.0

102 Bosnia and Herzegovina ...124.0
102 Romania ............................124.0
104 Austria ...............................126.0
104 Finland...............................126.0
104 Malta .................................126.0
107 Israel .................................127.0
107 Montenegro ......................127.0
109 Albania ..............................129.0
109 Czech Republic .................129.0
111 Poland ...............................130.0
112 Hungary.............................131.0
113 Netherlands.......................132.0
114 France ...............................133.0
114 Korea, Rep. .......................133.0
116 Belgium.............................134.0
117 Ireland ...............................135.0
118 Luxembourg......................136.0
118 Switzerland .......................136.0
120 Germany ...........................138.0
121 Slovak Republic.................143.0
122 Sweden.............................144.0
123 Denmark ...........................145.0
124 Italy ...................................149.0
125 Turkey................................162.0
126 Norway..............................166.0
127 United Kingdom ................173.0
128 Iceland...............................178.0
n/a Serbia ....................................n/a
n/a Suriname ...............................n/a
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10.04 Fuel price levels (hard data)

Retail diesel fuel prices (US cents per liter)  | 2005

SOURCE: World Bank, World Development Indicators 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Gambia, The........................30.0
2 Nepal ...................................44.4
3 Malaysia ..............................58.8
4 Bolivia..................................60.0
5 Egypt...................................61.2
6 Uruguay...............................66.6
7 Uzbekistan ..........................68.1
8 Indonesia.............................68.7
9 Philippines...........................69.3

10 Tunisia .................................70.8
11 Guatemala...........................71.5
12 Moldova ..............................73.1
13 El Salvador ..........................75.5
14 Sri Lanka .............................78.0
15 Kenya ..................................84.1
16 Bangladesh .........................85.2
17 Ecuador ...............................85.8
18 Syria ....................................86.5
19 Peru.....................................87.5
20 Hungary...............................88.5
21 Cambodia ............................88.5
22 Colombia .............................88.8
23 Dominican Republic ............91.0
24 Vietnam...............................91.1
25 Panama ...............................96.4
26 New Zealand .......................97.5
27 Madagascar.........................98.9
28 Slovenia...............................99.5
29 Zambia ..............................100.2
30 Jordan ...............................100.5
30 Thailand.............................100.5
32 Uganda..............................100.7
33 Venezuela..........................102.0
34 Honduras...........................102.7
35 South Africa ......................104.0
36 Chile ..................................104.1
37 Paraguay ...........................105.0
38 Brazil .................................105.6
39 Malta .................................108.5
40 Mozambique .....................109.9
41 Nicaragua ..........................110.1
42 Argentina...........................111.3
43 Poland ...............................111.5
44 Tanzania.............................111.9
45 Trinidad and Tobago ..........112.5
46 Portugal .............................113.1
47 China .................................113.8
48 Turkey................................114.0
49 Lithuania............................114.1
50 Armenia.............................116.8
51 Latvia.................................118.3
52 Albania ..............................118.9
53 Singapore ..........................118.9
54 Ethiopia .............................120.2
55 Spain .................................120.5
56 Germany ...........................124.2
57 Austria ...............................124.5
58 Chad..................................125.0
59 Jamaica .............................125.3
60 Senegal .............................125.5
61 Guyana ..............................126.5
62 Israel .................................129.3
63 Finland...............................129.4
64 Australia ............................131.5
65 Mauritius ...........................131.6

RANK COUNTRY/ECONOMY HARD DATA

66 Belgium.............................134.0
67 Mexico ..............................134.1
68 Estonia ..............................135.2
69 Norway..............................138.5
70 Iceland...............................139.8
71 Bulgaria .............................140.0
72 Canada ..............................141.1
73 Luxembourg......................141.6
74 Croatia ...............................142.1
75 Japan.................................142.2
76 Cameroon .........................144.2
77 Denmark ...........................146.4
78 Ireland ...............................148.5
79 Sweden.............................149.4
80 Saudi Arabia ......................149.9
81 Morocco............................150.3
82 United States ....................150.9
83 Romania ............................151.4
84 Taiwan, China ....................151.9
85 Pakistan.............................154.0
86 Hong Kong SAR ................154.1
87 Czech Republic .................156.3
88 India ..................................156.9
89 Costa Rica .........................158.8
90 Greece ..............................160.3
91 Bahrain ..............................160.8
92 Netherlands.......................161.2
93 Oman ................................161.8
94 Cyprus...............................162.9
95 Slovak Republic.................165.6
96 Switzerland .......................172.1
97 United Arab Emirates........172.6
98 Algeria ...............................174.1
99 United Kingdom ................175.9

100 Kazakhstan ........................177.8
101 Puerto Rico .......................181.4
102 Azerbaijan..........................182.8
103 Kyrgyz Republic.................187.1
104 Georgia..............................192.5
105 Nigeria ...............................193.3
106 Italy ...................................194.0
107 Korea, Rep. .......................197.3
108 Kuwait ...............................203.0
109 Serbia ................................212.5
110 France ...............................230.3
111 Qatar .................................254.0
112 Ukraine..............................266.6
113 Libya..................................267.7
114 Russian Federation ...........283.2
n/a Barbados ...............................n/a
n/a Benin .....................................n/a
n/a Bosnia and Herzegovina........n/a
n/a Botswana ..............................n/a
n/a Burkina Faso..........................n/a
n/a Burundi ..................................n/a
n/a Lesotho .................................n/a
n/a Macedonia, FYR ....................n/a
n/a Mali .......................................n/a
n/a Mauritania .............................n/a
n/a Mongolia ...............................n/a
n/a Montenegro ..........................n/a
n/a Namibia .................................n/a
n/a Suriname ...............................n/a
n/a Tajikistan................................n/a
n/a Zimbabwe .............................n/a
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10.05 Hotel price index (hard data)

Average room rates calculated for first-class branded hotels for calendar year in US$  | 2006

SOURCE: Deloitte
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11th pillar
Human resources

Subindex C  T&T human, cultural, and natural resources
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RANK COUNTRY/ECONOMY HARD DATA

1 Japan...................................99.8
2 Canada ................................99.6
3 Taiwan, China ......................99.5
4 Korea, Rep. .........................99.4
5 Cyprus.................................99.3
6 Spain ...................................99.3
7 New Zealand .......................99.2
8 Greece ................................98.9
9 Cambodia ............................98.9

10 Argentina.............................98.8
11 United Kingdom ..................98.8
12 Belgium...............................98.7
13 Italy .....................................98.6
14 France .................................98.6
15 Iceland.................................98.6
16 Netherlands.........................98.5
17 Panama ...............................98.5
18 Guyana ................................98.4
19 Portugal ...............................98.2
20 Slovenia...............................98.2
21 Finland.................................98.2
22 Norway................................98.1
23 Mexico ................................98.0
24 Ecuador ...............................97.7
25 Barbados .............................97.6
26 Tajikistan..............................97.4
27 Israel ...................................97.4
28 Sri Lanka .............................97.1
29 Bahrain ................................97.1
30 Austria .................................96.9
31 Tunisia .................................96.8
32 Algeria .................................96.6
33 Australia ..............................96.6
34 Peru.....................................96.5
35 Poland .................................96.4
36 Singapore ............................96.4
37 Ireland .................................96.3
38 Sweden...............................96.3
39 Qatar ...................................95.9
40 Serbia ..................................95.8
41 Indonesia.............................95.5
42 Malaysia ..............................95.4
43 Denmark .............................95.4
44 Brazil ...................................95.3
45 Estonia ................................95.1
46 Mauritius .............................95.1
47 Luxembourg........................95.0
48 Bolivia..................................95.0
49 China ...................................94.6
50 Syria ....................................94.5
51 Suriname.............................94.2
52 Bangladesh .........................94.1
53 Guatemala...........................94.1
54 Albania ................................94.0
55 Philippines...........................94.0
56 Egypt...................................93.7
57 Bulgaria ...............................93.1
58 Switzerland .........................93.0
59 Georgia................................92.8
60 Uruguay...............................92.7
61 El Salvador ..........................92.7
62 Hong Kong SAR ..................92.7
63 Romania ..............................92.6
64 Madagascar.........................92.5
65 Montenegro ........................92.3

RANK COUNTRY/ECONOMY HARD DATA

66 Czech Republic ...................92.2
67 Russian Federation .............92.2
68 United States ......................92.1
69 Macedonia, FYR..................91.8
70 Slovak Republic...................91.7
71 Tanzania...............................91.4
72 Venezuela............................91.3
73 Kazakhstan ..........................91.2
74 Costa Rica ...........................90.6
75 Honduras.............................90.6
76 Jamaica ...............................89.9
77 Trinidad and Tobago ............89.7
78 Chile ....................................89.7
79 Turkey..................................89.4
80 Zambia ................................88.9
81 Jordan .................................88.9
82 Lithuania..............................88.9
83 Hungary...............................88.8
84 India ....................................88.8
85 Latvia...................................87.8
86 Thailand...............................87.8
87 Vietnam...............................87.7
88 Dominican Republic ............87.7
89 Paraguay .............................87.5
90 Croatia .................................87.3
91 Nicaragua ............................87.2
92 South Africa ........................87.1
93 Libya....................................87.0
94 Colombia .............................86.9
95 Kyrgyz Republic...................86.8
96 Lesotho ...............................86.7
97 Kuwait .................................86.5
98 Malta ...................................86.3
99 Germany .............................86.3

100 Morocco..............................86.1
101 Moldova ..............................85.9
102 Azerbaijan............................84.5
103 Botswana ............................84.5
104 Mongolia .............................83.7
105 Ukraine................................83.3
106 Zimbabwe ...........................81.9
107 Nepal ...................................79.2
108 Armenia...............................78.8
109 Kenya ..................................78.6
110 Benin...................................78.2
111 Saudi Arabia ........................77.9
112 Mozambique .......................77.2
113 Gambia, The........................77.2
114 Oman ..................................75.8
115 Mauritania ...........................72.2
116 Namibia ...............................71.5
117 United Arab Emirates..........70.5
118 Senegal ...............................68.5
119 Pakistan...............................68.1
120 Nigeria .................................67.9
121 Ethiopia ...............................61.4
122 Chad....................................61.0
123 Burundi................................60.5
124 Mali .....................................50.9
125 Burkina Faso .......................45.2
n/a Bosnia and Herzegovina........n/a
n/a Cameroon..............................n/a
n/a Puerto Rico............................n/a
n/a Uganda ..................................n/a
n/a Uzbekistan.............................n/a
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11.01 Primary education enrollment (hard data)

Net primary education enrollment rate  | 2005 or most recent year available

SOURCE: UNESCO, Institute for Statistics
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RANK COUNTRY/ECONOMY HARD DATA

1 Australia ............................148.6
2 Denmark ...........................124.2
3 Spain .................................119.1
4 Netherlands.......................118.8
5 New Zealand .....................117.8
6 Norway..............................115.6
7 Barbados ...........................113.3
8 Ireland ...............................111.6
9 France ...............................110.6

10 Finland...............................109.4
11 Belgium.............................108.9
12 Canada ..............................108.5
13 Uruguay.............................108.0
14 Iceland...............................107.9
15 Malta .................................105.3
16 United Kingdom ................104.5
17 Libya..................................103.9
18 Sweden.............................102.6
19 Bulgaria .............................102.1
20 Lithuania............................102.1
21 Brazil .................................102.0
22 Japan.................................101.6
23 Austria ...............................100.9
24 Germany ...........................100.3
25 Qatar .................................100.0
26 Slovenia...............................99.8
27 Taiwan, China ......................99.2
28 Italy .....................................99.1
29 Bahrain ................................98.6
30 Kazakhstan ..........................98.6
31 Estonia ................................98.1
32 Singapore ............................98.0
33 Cyprus.................................97.7
34 Poland .................................96.7
35 Portugal ...............................96.7
36 Latvia...................................96.6
37 Hungary...............................96.5
38 Greece ................................96.3
39 Czech Republic ...................95.7
40 Kuwait .................................94.9
41 Luxembourg........................94.9
42 United States ......................94.7
43 Uzbekistan ..........................94.6
44 Slovak Republic...................94.2
45 Mongolia .............................94.0
46 Switzerland .........................93.4
47 Russian Federation .............92.9
48 Korea, Rep. .........................92.9
49 Israel ...................................92.7
50 Peru.....................................91.6
51 South Africa ........................90.5
52 Guyana ................................89.9
53 Chile ....................................89.1
54 Ukraine................................88.7
55 Bolivia..................................88.5
56 Mauritius .............................88.4
57 Croatia .................................88.2
58 Jamaica ...............................88.1
59 Armenia...............................88.0
60 Trinidad and Tobago ............87.8
61 Saudi Arabia ........................87.6
62 Jordan .................................87.4
63 Hong Kong SAR ..................87.2
64 Suriname.............................87.1
65 Egypt...................................87.1

RANK COUNTRY/ECONOMY HARD DATA

66 Oman ..................................87.1
67 Argentina.............................86.4
68 Kyrgyz Republic...................86.4
69 Philippines...........................85.9
70 Romania ..............................85.1
71 Macedonia, FYR..................84.1
72 Azerbaijan............................83.8
73 Montenegro ........................83.7
74 Algeria .................................83.1
75 Sri Lanka .............................82.5
76 Georgia................................82.3
77 Tajikistan..............................81.8
78 Moldova ..............................81.7
79 Tunisia .................................81.3
80 Mexico ................................79.7
81 Turkey..................................79.2
82 Costa Rica ...........................79.2
83 Colombia .............................78.6
84 Albania ................................78.0
85 Serbia ..................................76.4
86 Malaysia ..............................75.8
87 Vietnam...............................75.8
88 Botswana ............................75.1
89 Venezuela............................74.5
90 Thailand...............................73.2
91 China ...................................72.5
92 Dominican Republic ............70.7
93 Panama ...............................70.2
94 Syria ....................................67.6
95 Honduras.............................65.5
96 Indonesia.............................64.1
97 United Arab Emirates..........63.8
98 Nicaragua ............................63.7
99 Paraguay .............................62.9

100 El Salvador ..........................62.8
101 Ecuador ...............................61.0
102 Namibia ...............................60.6
103 India ....................................53.5
104 Guatemala...........................51.3
105 Morocco..............................49.9
106 Kenya ..................................48.9
107 Gambia, The........................46.9
108 Nepal ...................................45.7
109 Bangladesh .........................45.6
110 Bosnia and Herzegovina .....45.0
111 Cameroon ...........................44.3
112 Lesotho ...............................38.7
113 Zimbabwe ...........................36.4
114 Nigeria .................................34.2
115 Benin...................................32.5
116 Ethiopia ...............................30.9
117 Cambodia ............................29.4
118 Zambia ................................28.3
119 Pakistan...............................26.9
120 Senegal ...............................26.4
121 Mali .....................................23.9
122 Mauritania ...........................20.5
123 Uganda................................16.0
124 Chad....................................15.5
125 Madagascar.........................14.1
126 Burkina Faso .......................14.0
127 Mozambique .......................13.5
128 Burundi................................13.5
129 Tanzania.................................5.9
n/a Puerto Rico............................n/a

439

11.02 Secondary education enrollment (hard data)

Gross secondary education enrollment rate  | 2005 or most recent year available

SOURCE: UNESCO Institute for Statistics; The World Bank, World Development Indicators 2007; national sources
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.7 7

1 Singapore ...........................6.0
2 Finland................................6.0
3 Switzerland ........................5.8
4 Denmark ............................5.8
5 Belgium..............................5.7
6 Iceland................................5.7
7 Ireland ................................5.6
8 Australia .............................5.3
9 Hong Kong SAR.................5.3

10 Norway...............................5.3
11 Canada ...............................5.3
12 Tunisia ................................5.2
13 Netherlands........................5.2
14 Austria................................5.2
15 Malaysia .............................5.2
16 Sweden..............................5.2
17 United States .....................5.1
18 Taiwan, China.....................5.1
19 Korea, Rep. ........................5.0
20 Barbados ............................5.0
21 New Zealand......................4.9
22 Germany ............................4.9
23 Cyprus................................4.9
24 Qatar ..................................4.9
25 Israel ..................................4.8
26 Malta ..................................4.8
27 France ................................4.8
28 Japan..................................4.7
29 Indonesia............................4.6
30 United Kingdom .................4.6
31 India ...................................4.5
32 Uzbekistan .........................4.5
33 Czech Republic ..................4.4
34 Kenya .................................4.4
35 Estonia ...............................4.3
36 Costa Rica..........................4.3
37 Jordan ................................4.3
38 Luxembourg.......................4.2
39 United Arab Emirates.........4.2
40 Zimbabwe ..........................4.2
41 Thailand..............................4.1
42 Latvia..................................4.1
43 Slovenia..............................4.1
44 Lithuania.............................4.1
45 Serbia .................................4.0
46 Russian Federation ............4.0
47 Ukraine...............................4.0
48 Trinidad and Tobago ...........4.0
49 Poland ................................4.0
50 Oman .................................3.9
51 Gambia, The.......................3.9
52 Spain ..................................3.8
53 Mauritius ............................3.8
54 Philippines..........................3.8
55 Sri Lanka ............................3.8
56 Botswana ...........................3.8
57 Macedonia, FYR.................3.7
58 Romania .............................3.7
59 Colombia ............................3.7
60 Puerto Rico ........................3.7
61 Croatia................................3.7
62 Zambia ...............................3.7
63 Slovak Republic..................3.7
64 Kazakhstan .........................3.7
65 Hungary..............................3.6

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.7 7

66 Montenegro .......................3.6
67 Bahrain ...............................3.6
68 Portugal..............................3.5
69 Uruguay..............................3.5
70 Turkey.................................3.5
71 Nigeria................................3.5
72 Kyrgyz Republic .................3.5
73 China ..................................3.4
74 Uganda...............................3.4
75 Moldova .............................3.4
76 Bulgaria ..............................3.4
77 Italy ....................................3.4
78 Chile ...................................3.4
79 Saudi Arabia .......................3.4
80 Kuwait ................................3.3
81 Senegal ..............................3.3
82 Guyana ...............................3.3
83 Greece ...............................3.3
84 Cameroon ..........................3.2
85 Bosnia and Herzegovina ....3.2
86 Tanzania..............................3.2
87 El Salvador .........................3.2
88 Pakistan..............................3.2
89 Albania ...............................3.2
90 Morocco.............................3.1
91 Jamaica ..............................3.1
92 Mexico ...............................3.0
93 Georgia...............................3.0
94 Armenia..............................3.0
95 Cambodia ...........................3.0
96 Benin..................................3.0
97 Ethiopia ..............................3.0
98 Azerbaijan...........................2.9
99 Nepal..................................2.9

100 Lesotho ..............................2.9
101 Madagascar........................2.9
102 Syria ...................................2.9
103 Algeria ................................2.9
104 South Africa .......................2.8
105 Argentina............................2.8
106 Panama ..............................2.8
107 Bangladesh ........................2.8
108 Mali ....................................2.8
109 Tajikistan.............................2.7
110 Burundi...............................2.7
111 Mongolia ............................2.7
112 Vietnam..............................2.7
113 Burkina Faso ......................2.7
114 Guatemala..........................2.6
115 Mozambique ......................2.6
116 Venezuela...........................2.6
117 Honduras............................2.6
118 Namibia ..............................2.6
119 Egypt..................................2.5
120 Brazil ..................................2.5
121 Suriname............................2.5
122 Ecuador ..............................2.4
123 Nicaragua ...........................2.4
124 Libya...................................2.3
125 Bolivia.................................2.3
126 Mauritania ..........................2.3
127 Dominican Republic ...........2.2
128 Chad...................................2.2
129 Peru....................................2.1
130 Paraguay ............................2.1

11.03 Quality of the educational system

The educational system in your country (1 = does not meet the needs of a competitive economy, 7 = meets the needs of a competitive economy)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

1 Switzerland ........................6.0
2 United States .....................6.0
3 Germany ............................6.0
4 Sweden..............................5.9
5 United Kingdom .................5.9
6 Japan..................................5.8
7 Netherlands........................5.8
8 Belgium..............................5.7
9 Finland................................5.7

10 Canada ...............................5.7
11 Denmark ............................5.6
12 France ................................5.6
13 Israel ..................................5.5
14 Korea, Rep. ........................5.3
15 Austria................................5.3
16 Australia .............................5.2
17 Singapore ...........................5.2
18 Norway...............................5.1
19 Hong Kong SAR.................5.1
20 Taiwan, China.....................5.0
21 Malaysia .............................5.0
22 Iceland................................5.0
23 Ireland ................................5.0
24 New Zealand......................4.9
25 Czech Republic ..................4.8
26 Tunisia ................................4.8
27 Estonia ...............................4.8
28 Italy ....................................4.8
29 Indonesia............................4.7
30 Puerto Rico ........................4.7
31 India ...................................4.7
32 Brazil ..................................4.7
33 South Africa .......................4.6
34 Chile ...................................4.6
35 Slovenia..............................4.6
36 Costa Rica..........................4.5
37 Portugal..............................4.4
38 Croatia................................4.4
39 China ..................................4.4
40 Spain ..................................4.4
41 Poland ................................4.4
42 Kenya .................................4.3
43 Turkey.................................4.3
44 Luxembourg.......................4.3
45 Argentina............................4.3
46 Senegal ..............................4.2
47 Slovak Republic..................4.2
48 Lithuania.............................4.2
49 Romania .............................4.1
50 United Arab Emirates.........4.1
51 Kuwait ................................4.1
52 Mexico ...............................4.1
53 Guatemala..........................4.1
54 Oman .................................4.1
55 Qatar ..................................4.1
56 Nigeria................................4.1
57 Morocco.............................4.0
58 Uzbekistan .........................4.0
59 Jordan ................................4.0
60 Jamaica ..............................4.0
61 Hungary..............................4.0
62 Thailand..............................4.0
63 Serbia .................................4.0
64 Philippines..........................3.9
65 Uganda...............................3.9

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.0 7

66 Latvia..................................3.9
67 Sri Lanka ............................3.9
68 Saudi Arabia .......................3.9
69 Panama ..............................3.9
70 Cyprus................................3.9
71 Colombia ............................3.8
72 Honduras............................3.8
73 Uruguay..............................3.8
74 Vietnam..............................3.8
75 Greece ...............................3.8
76 Bulgaria ..............................3.8
77 Azerbaijan...........................3.7
78 Peru....................................3.7
79 Russian Federation ............3.7
80 Barbados ............................3.7
81 Tanzania..............................3.7
82 Kazakhstan .........................3.6
83 Egypt..................................3.6
84 El Salvador .........................3.6
85 Ukraine...............................3.6
86 Trinidad and Tobago ...........3.5
87 Mali ....................................3.5
88 Burkina Faso ......................3.5
89 Mauritius ............................3.5
90 Mongolia ............................3.5
91 Bahrain ...............................3.4
92 Benin..................................3.4
93 Montenegro .......................3.4
94 Malta ..................................3.4
95 Pakistan..............................3.3
96 Macedonia, FYR.................3.3
97 Dominican Republic ...........3.3
98 Bosnia and Herzegovina ....3.3
99 Syria ...................................3.3

100 Nicaragua ...........................3.3
101 Ecuador ..............................3.3
102 Venezuela...........................3.2
103 Cameroon ..........................3.2
104 Moldova .............................3.2
105 Algeria ................................3.1
106 Botswana ...........................3.1
107 Cambodia ...........................3.1
108 Madagascar........................3.1
109 Gambia, The.......................3.0
110 Bolivia.................................3.0
111 Armenia..............................2.9
112 Ethiopia ..............................2.9
113 Chad...................................2.9
114 Libya...................................2.9
115 Mozambique ......................2.9
116 Georgia...............................2.8
117 Paraguay ............................2.8
118 Kyrgyz Republic .................2.8
119 Zambia ...............................2.8
120 Zimbabwe ..........................2.8
121 Tajikistan.............................2.6
122 Suriname............................2.6
123 Nepal..................................2.6
124 Guyana ...............................2.5
125 Lesotho ..............................2.5
126 Albania ...............................2.5
127 Mauritania ..........................2.5
128 Bangladesh ........................2.4
129 Namibia ..............................2.4
130 Burundi...............................2.2

11.04 Local availability of specialized research and training services

In your country, specialized research and training services are (1 = not available, 7 = available from world-class local institutions)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.9 7

1 Denmark ............................5.9
2 Switzerland ........................5.9
3 Sweden..............................5.8
4 Japan..................................5.6
5 Korea, Rep. ........................5.6
6 Austria................................5.6
7 Singapore ...........................5.6
8 Netherlands........................5.5
9 Germany ............................5.5

10 Norway...............................5.4
11 United States .....................5.4
12 Belgium..............................5.4
13 Finland................................5.3
14 Iceland................................5.3
15 Ireland ................................5.2
16 Malaysia .............................5.2
17 United Kingdom .................5.2
18 Luxembourg.......................5.1
19 Taiwan, China.....................5.1
20 Australia .............................5.0
21 South Africa .......................5.0
22 New Zealand......................5.0
23 Israel ..................................5.0
24 France ................................5.0
25 Canada ...............................4.9
26 Puerto Rico ........................4.8
27 Costa Rica..........................4.8
28 Hong Kong SAR.................4.7
29 Mauritius ............................4.7
30 Estonia ...............................4.7
31 Philippines..........................4.6
32 Tunisia ................................4.6
33 India ...................................4.6
34 Indonesia............................4.5
35 Czech Republic ..................4.5
36 Thailand..............................4.4
37 Slovenia..............................4.4
38 Oman .................................4.4
39 United Arab Emirates.........4.4
40 Chile ...................................4.3
41 Lithuania.............................4.3
42 Barbados ............................4.2
43 Malta ..................................4.2
44 Slovak Republic..................4.2
45 Brazil ..................................4.2
46 Qatar ..................................4.2
47 Turkey.................................4.0
48 Kuwait ................................4.0
49 Latvia..................................4.0
50 Spain ..................................4.0
51 Sri Lanka ............................3.9
52 Trinidad and Tobago ...........3.9
53 Portugal..............................3.9
54 Kenya .................................3.9
55 Greece ...............................3.9
56 Panama ..............................3.9
57 Jordan ................................3.9
58 Namibia ..............................3.9
59 Bahrain ...............................3.8
60 Croatia................................3.8
61 China ..................................3.8
62 Guatemala..........................3.8
63 Zimbabwe ..........................3.8
64 Botswana ...........................3.8
65 Mexico ...............................3.8

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.9 7

66 Poland ................................3.7
67 Jamaica ..............................3.7
68 El Salvador .........................3.7
69 Colombia ............................3.7
70 Uzbekistan .........................3.7
71 Honduras............................3.7
72 Cyprus................................3.6
73 Morocco.............................3.6
74 Hungary..............................3.6
75 Argentina............................3.6
76 Nigeria................................3.6
77 Saudi Arabia .......................3.6
78 Gambia, The.......................3.6
79 Macedonia, FYR.................3.5
80 Italy ....................................3.5
81 Egypt..................................3.5
82 Uganda...............................3.5
83 Vietnam..............................3.5
84 Romania .............................3.5
85 Azerbaijan...........................3.5
86 Peru....................................3.5
87 Venezuela...........................3.5
88 Georgia...............................3.4
89 Uruguay..............................3.4
90 Mozambique ......................3.4
91 Dominican Republic ...........3.4
92 Tanzania..............................3.3
93 Kazakhstan .........................3.3
94 Mongolia ............................3.3
95 Guyana ...............................3.3
96 Russian Federation ............3.3
97 Montenegro .......................3.3
98 Ukraine...............................3.3
99 Cambodia ...........................3.2

100 Albania ...............................3.2
101 Syria ...................................3.2
102 Tajikistan.............................3.2
103 Moldova .............................3.2
104 Mauritania ..........................3.1
105 Lesotho ..............................3.1
106 Libya...................................3.1
107 Madagascar........................3.1
108 Bosnia and Herzegovina ....3.0
109 Nicaragua ...........................3.0
110 Senegal ..............................3.0
111 Suriname............................3.0
112 Algeria ................................2.9
113 Armenia..............................2.9
114 Cameroon ..........................2.9
115 Ecuador ..............................2.9
116 Benin..................................2.9
117 Pakistan..............................2.8
118 Bulgaria ..............................2.8
119 Burkina Faso ......................2.8
120 Paraguay ............................2.8
121 Serbia .................................2.8
122 Ethiopia ..............................2.7
123 Bolivia.................................2.7
124 Kyrgyz Republic .................2.6
125 Mali ....................................2.6
126 Bangladesh ........................2.6
127 Nepal..................................2.6
128 Zambia ...............................2.5
129 Burundi...............................2.3
130 Chad...................................2.2

11.05 Extent of staff training

The general approach of companies in your country to human resources is (1 = to invest little in training and employee development, 7 = to invest
heavily to attract, train and retain employees)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.9 7

1 Singapore ...........................5.8
2 Switzerland ........................5.7
3 Denmark ............................5.6
4 Kazakhstan .........................5.5
5 Iceland................................5.4
6 Azerbaijan...........................5.3
7 Hong Kong SAR.................5.3
8 Zambia ...............................5.3
9 United States .....................5.3

10 Kyrgyz Republic .................5.2
11 Uganda...............................5.1
12 Uzbekistan .........................5.1
13 Nigeria................................5.0
14 Georgia...............................5.0
15 Russian Federation ............5.0
16 Ukraine...............................4.9
17 Mauritania ..........................4.9
18 Mongolia ............................4.9
19 United Arab Emirates.........4.8
20 Israel ..................................4.8
21 Tajikistan.............................4.8
22 Kenya .................................4.8
23 Korea, Rep. ........................4.7
24 Dominican Republic ...........4.7
25 Serbia .................................4.7
26 Pakistan..............................4.7
27 Slovak Republic..................4.7
28 El Salvador .........................4.6
29 Costa Rica..........................4.6
30 Taiwan, China.....................4.6
31 Albania ...............................4.6
32 Nicaragua ...........................4.6
33 Bangladesh ........................4.5
34 Indonesia............................4.5
35 Moldova .............................4.5
36 Guyana ...............................4.5
37 Tunisia ................................4.4
38 Cameroon ..........................4.4
39 Gambia, The.......................4.4
40 Armenia..............................4.4
41 China ..................................4.3
42 Guatemala..........................4.3
43 Canada ...............................4.3
44 Malaysia .............................4.3
45 Benin..................................4.3
46 Mali ....................................4.2
47 Thailand..............................4.2
48 United Kingdom .................4.2
49 Vietnam..............................4.2
50 Bulgaria ..............................4.2
51 Qatar ..................................4.1
52 Honduras............................4.1
53 Kuwait ................................4.1
54 Senegal ..............................4.1
55 Estonia ...............................4.1
56 Madagascar........................4.1
57 Burundi...............................4.0
58 Morocco.............................4.0
59 Jamaica ..............................4.0
60 Saudi Arabia .......................4.0
61 Trinidad and Tobago ...........4.0
62 Chile ...................................3.9
63 Australia .............................3.9
64 Colombia ............................3.9
65 Barbados ............................3.9

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 3.9 7

66 Ethiopia ..............................3.9
67 Bosnia and Herzegovina ....3.9
68 Oman .................................3.8
69 Cambodia ...........................3.8
70 Burkina Faso ......................3.8
71 Hungary..............................3.8
72 Poland ................................3.8
73 Macedonia, FYR.................3.8
74 Croatia................................3.8
75 Mexico ...............................3.7
76 Latvia..................................3.7
77 Tanzania..............................3.7
78 Chad...................................3.7
79 Austria................................3.7
80 Romania .............................3.6
81 Lesotho ..............................3.6
82 Bolivia.................................3.5
83 Philippines..........................3.5
84 Japan..................................3.5
85 Puerto Rico ........................3.5
86 Botswana ...........................3.5
87 Turkey.................................3.5
88 Algeria ................................3.5
89 New Zealand......................3.5
90 Sri Lanka ............................3.3
91 Luxembourg.......................3.3
92 Montenegro .......................3.3
93 Syria ...................................3.3
94 Finland................................3.3
95 Cyprus................................3.3
96 Bahrain ...............................3.2
97 Peru....................................3.2
98 Malta ..................................3.2
99 Panama ..............................3.2

100 Ireland ................................3.2
101 India ...................................3.1
102 Jordan ................................3.1
103 Czech Republic ..................3.1
104 Nepal..................................3.1
105 Egypt..................................3.1
106 Lithuania.............................3.1
107 Uruguay..............................3.1
108 Paraguay ............................3.0
109 Mozambique ......................2.9
110 Slovenia..............................2.9
111 Mauritius ............................2.9
112 Netherlands........................2.9
113 Ecuador ..............................2.9
114 Spain ..................................2.9
115 Libya...................................2.8
116 Greece ...............................2.8
117 Namibia ..............................2.7
118 Sweden..............................2.7
119 Argentina............................2.7
120 Brazil ..................................2.7
121 Norway...............................2.6
122 Portugal..............................2.6
123 Zimbabwe ..........................2.5
124 Belgium..............................2.4
125 Germany ............................2.4
126 France ................................2.4
127 Italy ....................................2.4
128 South Africa .......................2.3
129 Suriname............................2.3
130 Venezuela...........................2.0

11.06 Hiring and firing practices

The hiring and firing of workers is (1 = impeded by regulations, 7 = flexibly determined by employers)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.8 7

1 Kuwait ................................6.2
2 Armenia..............................5.9
3 Ireland ................................5.9
4 Albania ...............................5.9
5 Georgia...............................5.9
6 Nicaragua ...........................5.8
7 Singapore ...........................5.8
8 Dominican Republic ...........5.8
9 United Arab Emirates.........5.8

10 Iceland................................5.7
11 Portugal..............................5.7
12 Slovak Republic..................5.7
13 Indonesia............................5.7
14 El Salvador .........................5.6
15 Finland................................5.6
16 Qatar ..................................5.6
17 United Kingdom .................5.6
18 Uganda...............................5.5
19 Guyana ...............................5.5
20 Luxembourg.......................5.5
21 Paraguay ............................5.4
22 Uruguay..............................5.4
23 Switzerland ........................5.4
24 Argentina............................5.3
25 Nigeria................................5.3
26 Hong Kong SAR.................5.3
27 Chile ...................................5.3
28 Peru....................................5.3
29 Italy ....................................5.3
30 Mauritania ..........................5.3
31 Norway...............................5.3
32 Honduras............................5.3
33 Costa Rica..........................5.2
34 Egypt..................................5.2
35 Benin..................................5.2
36 United States .....................5.2
37 Czech Republic ..................5.2
38 Spain ..................................5.2
39 Senegal ..............................5.1
40 Malaysia .............................5.1
41 Colombia ............................5.1
42 Azerbaijan...........................5.1
43 Gambia, The.......................5.1
44 Zambia ...............................5.1
45 Denmark ............................5.1
46 Burkina Faso ......................5.1
47 Pakistan..............................5.1
48 Guatemala..........................5.1
49 Mali ....................................5.1
50 Cameroon ..........................5.0
51 Serbia .................................5.0
52 Suriname............................5.0
53 Jamaica ..............................5.0
54 Montenegro .......................5.0
55 Bolivia.................................4.9
56 Morocco.............................4.9
57 Germany ............................4.9
58 Uzbekistan .........................4.9
59 Tajikistan.............................4.9
60 China ..................................4.9
61 Korea, Rep. ........................4.9
62 Mauritius ............................4.9
63 New Zealand......................4.8
64 Greece ...............................4.8
65 Moldova .............................4.8

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.8 7

66 Mexico ...............................4.8
67 Vietnam..............................4.8
68 Cambodia ...........................4.7
69 Brazil ..................................4.7
70 Netherlands........................4.7
71 Sweden..............................4.6
72 Macedonia, FYR.................4.6
73 Burundi...............................4.6
74 Tunisia ................................4.6
75 Madagascar........................4.6
76 Hungary..............................4.6
77 Turkey.................................4.6
78 Malta ..................................4.6
79 Bahrain ...............................4.6
80 Tanzania..............................4.6
81 Latvia..................................4.5
82 Australia .............................4.5
83 France ................................4.5
84 Bulgaria ..............................4.5
85 Belgium..............................4.5
86 India ...................................4.5
87 Kenya .................................4.5
88 Trinidad and Tobago ...........4.5
89 Slovenia..............................4.5
90 Saudi Arabia .......................4.4
91 Taiwan, China.....................4.4
92 Thailand..............................4.4
93 Lithuania.............................4.4
94 Jordan ................................4.4
95 Croatia................................4.4
96 Romania .............................4.4
97 Canada ...............................4.4
98 Ecuador ..............................4.4
99 Ethiopia ..............................4.4

100 Mongolia ............................4.3
101 Cyprus................................4.3
102 Bosnia and Herzegovina ....4.3
103 Japan..................................4.3
104 Puerto Rico ........................4.2
105 Chad...................................4.2
106 Estonia ...............................4.2
107 Ukraine...............................4.2
108 Poland ................................4.2
109 Kyrgyz Republic .................4.2
110 Sri Lanka ............................4.1
111 Barbados ............................4.1
112 Philippines..........................4.1
113 Venezuela...........................4.1
114 Oman .................................4.0
115 Lesotho ..............................4.0
116 Kazakhstan .........................4.0
117 Syria ...................................4.0
118 Panama ..............................3.9
119 Botswana ...........................3.9
120 Austria................................3.9
121 Algeria ................................3.7
122 Russian Federation ............3.7
123 Libya...................................3.7
124 Bangladesh ........................3.7
125 Mozambique ......................3.5
126 Israel ..................................3.5
127 South Africa .......................3.5
128 Nepal..................................3.0
129 Zimbabwe ..........................2.6
130 Namibia ..............................2.5

11.07 Ease of hiring foreign labor

Labor regulation in your country (1 = prevents your company from employing foreign labor, 7 = does not prevent your company from employing
foreign labor)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Bangladesh .........................<0.1
1 Bosnia and Herzegovina .....<0.1
1 Bulgaria ...............................<0.1
1 Croatia.................................<0.1
1 Egypt...................................<0.1
1 Hong Kong SAR..................<0.1
1 Japan ..................................<0.1
1 Jordan.................................<0.1
1 Korea, Rep. .........................<0.1
1 Kuwait.................................<0.1
1 Macedonia, FYR .................<0.1
1 Mongolia .............................<0.1
1 Montenegro........................<0.1
1 Philippines...........................<0.1
1 Qatar ...................................<0.1
1 Romania..............................<0.1
1 Saudi Arabia........................<0.1
1 Serbia..................................<0.1
1 Slovak Republic ..................<0.1
1 Slovenia ..............................<0.1
1 Sri Lanka .............................<0.1
1 Syria ....................................<0.1
1 Turkey .................................<0.1

24 Albania ..................................0.1
24 Algeria ...................................0.1
24 Armenia.................................0.1
24 Australia ................................0.1
24 Azerbaijan..............................0.1
24 Bolivia....................................0.1
24 China .....................................0.1
24 Czech Republic .....................0.1
24 Finland...................................0.1
24 Germany ...............................0.1
24 Hungary.................................0.1
24 Indonesia...............................0.1
24 Israel .....................................0.1
24 Kazakhstan ............................0.1
24 Kyrgyz Republic.....................0.1
24 Malta .....................................0.1
24 Morocco................................0.1
24 New Zealand .........................0.1
24 Norway..................................0.1
24 Oman ....................................0.1
24 Pakistan.................................0.1
24 Poland ...................................0.1
24 Tajikistan................................0.1
24 Tunisia ...................................0.1
48 Taiwan, China ........................0.1
49 Bahrain ..................................0.2
49 Denmark ...............................0.2
49 Georgia..................................0.2
49 Greece ..................................0.2
49 Iceland...................................0.2
49 Ireland ...................................0.2
49 Lithuania................................0.2
49 Luxembourg..........................0.2
49 Netherlands...........................0.2
49 Nicaragua ..............................0.2
49 Sweden.................................0.2
49 United Arab Emirates............0.2
49 United Kingdom ....................0.2
49 Uzbekistan ............................0.2
63 Austria ...................................0.3
63 Belgium.................................0.3
63 Canada ..................................0.3

RANK COUNTRY/ECONOMY HARD DATA

63 Chile ......................................0.3
63 Costa Rica .............................0.3
63 Ecuador .................................0.3
63 Libya......................................0.3
63 Mexico ..................................0.3
63 Singapore ..............................0.3
72 France ...................................0.4
72 Paraguay ...............................0.4
72 Portugal .................................0.4
72 Switzerland ...........................0.4
76 Brazil .....................................0.5
76 Italy .......................................0.5
76 Madagascar...........................0.5
76 Malaysia ................................0.5
76 Nepal .....................................0.5
76 Uruguay.................................0.5
76 Vietnam.................................0.5
83 Argentina...............................0.6
83 Colombia ...............................0.6
83 Mauritius ...............................0.6
83 Peru.......................................0.6
83 Spain .....................................0.6
83 United States ........................0.6
89 Mauritania .............................0.7
89 Venezuela..............................0.7
91 Puerto Rico ...........................0.8
92 Latvia.....................................0.8
93 El Salvador ............................0.9
93 Guatemala.............................0.9
93 India ......................................0.9
93 Panama .................................0.9
93 Senegal .................................0.9
98 Ethiopia .................................1.0
99 Dominican Republic ..............1.1
99 Moldova ................................1.1
99 Russian Federation ...............1.1

102 Estonia ..................................1.3
103 Thailand.................................1.4
103 Ukraine..................................1.4
105 Barbados ...............................1.5
105 Honduras...............................1.5
105 Jamaica .................................1.5
108 Cambodia ..............................1.6
109 Mali .......................................1.7
110 Benin.....................................1.8
111 Suriname...............................1.9
112 Burkina Faso .........................2.0
113 Gambia, The..........................2.4
113 Guyana ..................................2.4
115 Trinidad and Tobago ..............2.6
116 Burundi..................................3.3
117 Chad......................................3.5
118 Nigeria ...................................3.9
119 Cameroon .............................5.4
120 Kenya ....................................6.1
121 Tanzania.................................6.5
122 Uganda..................................6.7
123 Mozambique .......................16.1
124 Zambia ................................17.0
125 South Africa ........................18.8
126 Namibia ...............................19.6
127 Zimbabwe ...........................20.1
128 Lesotho ...............................23.2
129 Botswana ............................24.1
n/a Cyprus ...................................n/a

445

11.08 HIV prevalence (hard data)

HIV prevalence as a percentage of adults aged 15–49 years  | 2005 or most recent year available

SOURCE: UNAIDS, 2006 Report on the Global AIDS Epidemic; UNDP, Human Development Report 2006; national sources
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.0 7

1 Iceland................................6.6
2 Norway...............................6.5
3 Austria................................6.5
4 Denmark ............................6.4
5 Sweden..............................6.4
6 Finland................................6.4
7 Tunisia ................................6.4
8 Israel ..................................6.4
9 Montenegro .......................6.4

10 Syria ...................................6.3
11 Germany ............................6.3
12 Slovak Republic..................6.2
13 Jordan ................................6.1
14 Greece ...............................6.1
15 Hungary..............................6.1
16 Turkey.................................6.1
17 Qatar ..................................6.1
18 New Zealand......................6.1
19 Croatia................................6.1
20 Hong Kong SAR.................6.1
21 Italy ....................................6.1
22 Kuwait ................................6.1
23 Slovenia..............................6.1
24 Cyprus................................6.1
25 Belgium..............................6.0
26 Portugal..............................6.0
27 Switzerland ........................6.0
28 Indonesia............................6.0
29 Netherlands........................6.0
30 Bahrain ...............................6.0
31 Luxembourg.......................5.9
32 Spain ..................................5.9
33 Ireland ................................5.9
34 Lithuania.............................5.9
35 Singapore ...........................5.9
36 Malta ..................................5.8
37 Australia .............................5.8
38 Bosnia and Herzegovina ....5.8
39 Russian Federation ............5.8
40 Georgia...............................5.8
41 Egypt..................................5.7
42 United Arab Emirates.........5.7
43 Chile ...................................5.7
44 Czech Republic ..................5.7
45 Serbia .................................5.7
46 Uruguay..............................5.6
47 Canada ...............................5.6
48 United Kingdom .................5.6
49 Romania .............................5.6
50 Japan..................................5.6
51 France ................................5.5
52 Latvia..................................5.5
53 Algeria ................................5.5
54 Argentina............................5.5
55 Taiwan, China.....................5.4
56 China ..................................5.4
57 Mexico ...............................5.4
58 Sri Lanka ............................5.3
59 Armenia..............................5.3
60 Malaysia .............................5.3
61 Brazil ..................................5.3
62 Bulgaria ..............................5.3
63 Mauritius ............................5.3
64 Vietnam..............................5.3
65 Azerbaijan...........................5.2

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.0 7

66 Saudi Arabia .......................5.2
67 Poland ................................5.2
68 Peru....................................5.2
69 Albania ...............................5.2
70 Korea, Rep. ........................5.2
71 Puerto Rico ........................5.2
72 Morocco.............................5.1
73 Estonia ...............................5.1
74 Philippines..........................5.1
75 Moldova .............................5.1
76 Colombia ............................5.1
77 Costa Rica..........................5.1
78 Libya...................................5.1
79 Ecuador ..............................5.0
80 Bangladesh ........................5.0
81 Oman .................................5.0
82 Guatemala..........................5.0
83 Senegal ..............................5.0
84 Panama ..............................5.0
85 Bolivia.................................4.9
86 United States .....................4.9
87 Kazakhstan .........................4.9
88 Ukraine...............................4.9
89 Nicaragua ...........................4.9
90 Thailand..............................4.8
91 Macedonia, FYR.................4.8
92 Pakistan..............................4.7
93 Honduras............................4.7
94 Paraguay ............................4.6
95 Uzbekistan .........................4.6
96 Kyrgyz Republic .................4.5
97 El Salvador .........................4.5
98 Tajikistan.............................4.5
99 Venezuela...........................4.4

100 India ...................................4.4
101 Gambia, The.......................4.4
102 Nepal..................................4.2
103 Dominican Republic ...........4.1
104 Mongolia ............................4.1
105 Suriname............................4.0
106 Madagascar........................4.0
107 Cambodia ...........................3.9
108 Nigeria................................3.8
109 Cameroon ..........................3.7
110 Mauritania ..........................3.7
111 Benin..................................3.7
112 Mali ....................................3.7
113 Burkina Faso ......................3.5
114 Kenya .................................3.5
115 Jamaica ..............................3.5
116 Barbados ............................3.5
117 Burundi...............................3.3
118 Trinidad and Tobago ...........3.1
119 Ethiopia ..............................2.9
120 Guyana ...............................2.9
121 Uganda...............................2.7
122 Zambia ...............................2.7
123 Chad...................................2.6
124 Tanzania..............................2.6
125 Botswana ...........................2.5
126 Namibia ..............................2.4
127 Mozambique ......................2.4
128 South Africa .......................2.3
129 Zimbabwe ..........................2.3
130 Lesotho ..............................1.9

11.09 Business impact of HIV/AIDS

How serious do you consider the future impact of HIV/AIDS on your company in the next 5 years? (1 = extremely serious, 7 = not a problem)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Hong Kong SAR ..................82.0
1 Japan...................................82.0
3 Australia ..............................81.0
3 Iceland.................................81.0
3 Spain ...................................81.0
3 Sweden...............................81.0
3 Switzerland .........................81.0
8 Canada ................................80.0
8 France .................................80.0
8 Israel ...................................80.0
8 Italy .....................................80.0
8 Malta ...................................80.0
8 New Zealand .......................80.0
8 Norway................................80.0
8 Singapore ............................80.0

16 Austria .................................79.0
16 Belgium...............................79.0
16 Costa Rica ...........................79.0
16 Cyprus.................................79.0
16 Finland.................................79.0
16 Germany .............................79.0
16 Greece ................................79.0
16 Ireland .................................79.0
16 Luxembourg........................79.0
16 Netherlands.........................79.0
16 United Arab Emirates..........79.0
16 United Kingdom ..................79.0
28 Chile ....................................78.0
28 Denmark .............................78.0
28 Korea, Rep. .........................78.0
28 Kuwait .................................78.0
28 Portugal ...............................78.0
28 Puerto Rico .........................78.0
28 Slovenia...............................78.0
28 United States ......................78.0
36 Taiwan, China ......................77.4
37 Croatia .................................76.0
37 Czech Republic ...................76.0
37 Uruguay...............................76.0
40 Albania ................................75.0
40 Argentina.............................75.0
40 Bahrain ................................75.0
40 Barbados .............................75.0
40 Ecuador ...............................75.0
40 Mexico ................................75.0
40 Oman ..................................75.0
40 Panama ...............................75.0
40 Poland .................................75.0
40 Sri Lanka .............................75.0
50 Bosnia and Herzegovina .....74.0
50 Libya....................................74.0
50 Macedonia, FYR..................74.0
50 Malaysia ..............................74.0
50 Qatar ...................................74.0
50 Slovak Republic...................74.0
50 Syria ....................................74.0
50 Venezuela............................74.0
58 Armenia...............................73.0
58 Bulgaria ...............................73.0
58 Colombia .............................73.0
58 Estonia ................................73.0
58 Hungary...............................73.0
58 Mauritius .............................73.0
58 Montenegro ........................73.0
58 Saudi Arabia ........................73.0

RANK COUNTRY/ECONOMY HARD DATA

58 Serbia ..................................73.0
58 Tunisia .................................73.0
68 Algeria .................................72.0
68 Azerbaijan............................72.0
68 China ...................................72.0
68 Jordan .................................72.0
68 Romania ..............................72.0
73 Brazil ...................................71.0
73 Egypt...................................71.0
73 El Salvador ..........................71.0
73 Georgia................................71.0
73 Jamaica ...............................71.0
73 Latvia...................................71.0
73 Lithuania..............................71.0
73 Paraguay .............................71.0
73 Peru.....................................71.0
73 Philippines...........................71.0
73 Thailand...............................71.0
73 Turkey..................................71.0
73 Vietnam...............................71.0
86 Morocco..............................70.0
86 Nicaragua ............................70.0
86 Suriname.............................70.0
86 Trinidad and Tobago ............70.0
90 Honduras.............................69.0
91 Dominican Republic ............68.0
91 Guatemala...........................68.0
91 Indonesia.............................68.0
91 Kyrgyz Republic...................68.0
91 Moldova ..............................68.0
91 Ukraine................................68.0
97 Mongolia .............................67.0
97 Uzbekistan ..........................67.0
99 Kazakhstan ..........................66.0

100 Bolivia..................................65.0
100 Pakistan...............................65.0
100 Russian Federation .............65.0
103 Bangladesh .........................64.0
103 Guyana ................................64.0
103 India ....................................64.0
103 Tajikistan..............................64.0
107 Nepal ...................................63.0
108 Cambodia ............................57.0
108 Gambia, The........................57.0
110 Madagascar.........................56.0
110 Senegal ...............................56.0
112 Benin...................................55.0
113 Mauritania ...........................54.0
114 Uganda................................50.0
115 Kenya ..................................49.0
115 Mali .....................................49.0
117 Burkina Faso .......................48.0
117 South Africa ........................48.0
119 Namibia ...............................47.0
120 Cameroon ...........................46.0
120 Tanzania...............................46.0
122 Burundi................................45.0
123 Chad....................................44.0
123 Nigeria .................................44.0
125 Ethiopia ...............................43.0
126 Mozambique .......................42.0
127 Zambia ................................38.0
128 Zimbabwe ...........................37.0
129 Botswana ............................35.0
129 Lesotho ...............................35.0

447

11.10 Life expectancy (hard data)

Life expectancy at birth (years)  | 2005

SOURCE: World Health Organization, World Health Statistics 2007
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12th pillar
Affinity for Travel & Tourism

Subindex C  T&T human, cultural, and natural resources

3_part2B.pag  2/13/08  10:16 PM  Page 449

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



RANK COUNTRY/ECONOMY HARD DATA

1 Barbados .............................32.1
2 Albania ................................23.6
3 Jamaica ...............................23.0
4 Croatia .................................22.2
5 Mauritius .............................21.8
6 Cyprus.................................19.9
7 Luxembourg........................18.4
8 Malta ...................................18.2
9 Jordan .................................18.0

10 Cambodia ............................17.2
11 Burundi................................15.8
12 Singapore ............................14.9
13 Bulgaria ...............................14.9
14 Gambia, The........................14.6
15 Mongolia .............................14.4
16 Hong Kong SAR ..................14.4
17 Dominican Republic ............14.2
18 Estonia ................................11.6
19 Tanzania...............................11.5
20 Morocco..............................11.3
21 Bahrain ................................11.2
22 Costa Rica ...........................10.5
23 Kyrgyz Republic...................10.5
24 Egypt...................................10.4
25 Moldova ..............................10.3
26 Qatar ...................................10.3
27 Malaysia ..............................10.2
28 Thailand.................................9.7
29 Iceland...................................9.5
30 Syria ......................................9.4
31 Honduras...............................9.3
32 Guyana ..................................9.2
33 Tunisia ...................................9.0
34 Austria ...................................8.5
35 Slovenia.................................8.4
36 Namibia .................................8.3
37 Panama .................................8.0
38 Belgium.................................7.7
39 Botswana ..............................7.7
40 Lithuania................................7.6
41 Latvia.....................................7.6
42 Georgia..................................7.5
43 Zimbabwe .............................7.4
44 Bosnia and Herzegovina .......7.4
45 Ukraine..................................7.3
46 Kuwait ...................................6.8
47 Nicaragua ..............................6.7
48 Guatemala.............................6.6
49 New Zealand .........................6.5
50 Hungary.................................6.5
51 Portugal .................................6.3
52 Czech Republic .....................6.2
53 Greece ..................................6.1
54 Vietnam.................................6.0
55 Ireland ...................................6.0
56 Spain .....................................6.0
57 Switzerland ...........................5.9
58 Sweden.................................5.7
59 United Arab Emirates............5.7
60 Slovak Republic.....................5.4
61 Turkey....................................5.4
62 Norway..................................5.3
63 Uganda..................................5.3
64 Armenia.................................5.2
65 El Salvador ............................5.2

RANK COUNTRY/ECONOMY HARD DATA

66 Uruguay.................................4.8
67 Denmark ...............................4.7
68 Mozambique .........................4.7
69 South Africa ..........................4.7
70 Kenya ....................................4.5
71 Bolivia....................................4.5
72 Netherlands...........................4.5
73 Israel .....................................4.4
74 United Kingdom ....................4.3
75 Poland ...................................4.3
76 Trinidad and Tobago ..............4.2
77 Mali .......................................4.2
78 Australia ................................4.1
79 Taiwan, China ........................4.0
80 Germany ...............................3.8
81 Philippines.............................3.8
82 Nepal .....................................3.8
83 Oman ....................................3.7
84 Argentina...............................3.6
85 Zambia ..................................3.5
86 France ...................................3.5
87 Suriname...............................3.5
88 Macedonia, FYR....................3.5
89 Italy .......................................3.5
90 Russian Federation ...............3.4
91 Sri Lanka ...............................3.3
92 Lesotho .................................3.3
93 Canada ..................................3.1
94 Korea, Rep. ...........................3.0
95 Finland...................................3.0
96 Benin.....................................3.0
97 Kazakhstan ............................2.9
98 Indonesia...............................2.8
99 Peru.......................................2.7

100 Mexico ..................................2.6
101 Romania ................................2.6
102 China .....................................2.6
103 Ecuador .................................2.6
104 Azerbaijan..............................2.4
105 Paraguay ...............................2.4
106 Colombia ...............................2.3
107 Ethiopia .................................2.3
108 Libya......................................2.2
109 Saudi Arabia ..........................2.1
110 India ......................................2.1
111 Chile ......................................2.1
112 Madagascar...........................1.7
113 Pakistan.................................1.6
114 Venezuela..............................1.3
115 United States ........................1.3
116 Nigeria ...................................1.1
117 Brazil .....................................1.1
118 Japan.....................................0.8
119 Algeria ...................................0.5
120 Bangladesh ...........................0.4
121 Tajikistan................................0.3
122 Burkina Faso .........................0.0
122 Cameroon .............................0.0
122 Chad......................................0.0
122 Mauritania .............................0.0
122 Senegal .................................0.0
122 Serbia ....................................0.0
122 Uzbekistan ............................0.0
n/a Montenegro ..........................n/a
n/a Puerto Rico............................n/a

450450

12.01 Tourism openness (hard data)

Tourism expenditure and receipts as a percentage of GDP  | 2006

SOURCE: United Nations World Tourism Organization
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 6.3 7

1 Montenegro .......................6.8
2 New Zealand......................6.8
3 Austria................................6.8
4 Singapore ...........................6.8
5 Malta ..................................6.8
6 United Arab Emirates.........6.8
7 Burkina Faso ......................6.8
8 Iceland................................6.8
9 Ireland ................................6.8

10 Thailand..............................6.8
11 Mali ....................................6.8
12 Canada ...............................6.7
13 Mauritius ............................6.7
14 Uganda...............................6.7
15 Barbados ............................6.7
16 Zambia ...............................6.7
17 Greece ...............................6.7
18 Cyprus................................6.7
19 Australia .............................6.7
20 Sweden..............................6.7
21 Jamaica ..............................6.7
22 Senegal ..............................6.7
23 Belgium..............................6.7
24 Hong Kong SAR.................6.7
25 Portugal..............................6.7
26 Kenya .................................6.6
27 Macedonia, FYR.................6.6
28 Dominican Republic ...........6.6
29 Philippines..........................6.6
30 Serbia .................................6.6
31 Uruguay..............................6.6
32 Netherlands........................6.6
33 Croatia................................6.6
34 Gambia, The.......................6.6
35 Norway...............................6.6
36 Malaysia .............................6.6
37 Switzerland ........................6.6
38 Costa Rica..........................6.6
39 Turkey.................................6.6
40 Mexico ...............................6.6
41 Germany ............................6.6
42 Indonesia............................6.6
43 South Africa .......................6.6
44 Nepal..................................6.5
45 Estonia ...............................6.5
46 Sri Lanka ............................6.5
47 Spain ..................................6.5
48 Finland................................6.5
49 Puerto Rico ........................6.5
50 Armenia..............................6.5
51 Denmark ............................6.5
52 India ...................................6.5
53 Albania ...............................6.5
54 Azerbaijan...........................6.5
55 Syria ...................................6.5
56 Bahrain ...............................6.5
57 Benin..................................6.5
58 Nicaragua ...........................6.5
59 Colombia ............................6.5
60 Mauritania ..........................6.5
61 Tajikistan.............................6.5
62 Georgia...............................6.5
63 Taiwan, China.....................6.5
64 Tunisia ................................6.4
65 Jordan ................................6.4

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 6.3 7

66 United Kingdom .................6.4
67 Israel ..................................6.4
68 Uzbekistan .........................6.4
69 Vietnam..............................6.4
70 Brazil ..................................6.4
71 Morocco.............................6.4
72 Guyana ...............................6.4
73 Libya...................................6.4
74 Tanzania..............................6.4
75 Slovenia..............................6.4
76 Italy ....................................6.3
77 Ethiopia ..............................6.3
78 Namibia ..............................6.3
79 Cambodia ...........................6.3
80 Moldova .............................6.3
81 Chile ...................................6.3
82 Honduras............................6.3
83 Burundi...............................6.3
84 Bosnia and Herzegovina ....6.3
85 Romania .............................6.3
86 Bangladesh ........................6.3
87 Qatar ..................................6.3
88 Peru....................................6.2
89 Mozambique ......................6.2
90 Guatemala..........................6.2
91 Egypt..................................6.2
92 Kazakhstan .........................6.2
93 Madagascar........................6.2
94 Nigeria................................6.2
95 Kyrgyz Republic .................6.2
96 Bulgaria ..............................6.2
97 Czech Republic ..................6.2
98 Japan..................................6.2
99 Suriname............................6.1

100 Algeria ................................6.1
101 El Salvador .........................6.1
102 United States .....................6.1
103 Panama ..............................6.1
104 Argentina............................6.1
105 Ecuador ..............................6.1
106 Cameroon ..........................6.1
107 Luxembourg.......................6.1
108 Botswana ...........................6.0
109 Hungary..............................6.0
110 Paraguay ............................6.0
111 Korea, Rep. ........................6.0
112 Lithuania.............................6.0
113 Lesotho ..............................6.0
114 Trinidad and Tobago ...........5.9
115 Latvia..................................5.9
116 Slovak Republic..................5.9
117 Ukraine...............................5.9
118 Chad...................................5.8
119 France ................................5.8
120 Pakistan..............................5.7
121 China ..................................5.7
122 Bolivia.................................5.7
123 Zimbabwe ..........................5.6
124 Mongolia ............................5.5
125 Saudi Arabia .......................5.5
126 Kuwait ................................5.4
127 Russian Federation ............5.3
128 Poland ................................5.2
129 Venezuela...........................5.0
130 Oman .................................4.8

12.02 Attitude of population toward foreign visitors

Are foreign travelers and in particular tourists welcome in your country? (1 = no, citizens in my country do not welcome foreign travelers and
tourists, 7 = yes, my country’s citizens are open and welcome foreign travelers and tourists)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.5 7

1 Montenegro .......................6.6
2 Uzbekistan .........................6.5
3 Turkey.................................6.4
4 Indonesia............................6.3
5 South Africa .......................6.2
6 Austria................................6.2
7 Namibia ..............................6.2
8 Armenia..............................6.2
9 United Arab Emirates.........6.2

10 New Zealand......................6.2
11 Switzerland ........................6.2
12 France ................................6.1
13 Thailand..............................6.1
14 Azerbaijan...........................6.1
15 Kyrgyz Republic .................6.1
16 Estonia ...............................6.1
17 Malaysia .............................6.0
18 Syria ...................................6.0
19 Sri Lanka ............................6.0
20 Italy ....................................6.0
21 Tajikistan.............................6.0
22 Costa Rica..........................6.0
23 Barbados ............................6.0
24 Jordan ................................6.0
25 Greece ...............................6.0
26 Iceland................................6.0
27 Argentina............................6.0
28 Georgia...............................6.0
29 Kazakhstan .........................6.0
30 Tunisia ................................5.9
31 Israel ..................................5.9
32 Cyprus................................5.9
33 Malta ..................................5.9
34 Guatemala..........................5.9
35 Zambia ...............................5.9
36 Uruguay..............................5.8
37 Morocco.............................5.8
38 Mauritania ..........................5.8
39 Spain ..................................5.8
40 Portugal..............................5.8
41 Egypt..................................5.8
42 Philippines..........................5.8
43 Moldova .............................5.8
44 Bulgaria ..............................5.8
45 Lithuania.............................5.7
46 Mali ....................................5.7
47 Brazil ..................................5.7
48 Mauritius ............................5.7
49 Serbia .................................5.7
50 Puerto Rico ........................5.7
51 Russian Federation ............5.7
52 Canada ...............................5.7
53 Kenya .................................5.7
54 Czech Republic ..................5.6
55 India ...................................5.6
56 Slovak Republic..................5.6
57 Australia .............................5.6
58 Ukraine...............................5.6
59 Jamaica ..............................5.6
60 Benin..................................5.6
61 Panama ..............................5.6
62 Germany ............................5.6
63 Colombia ............................5.6
64 Dominican Republic ...........5.6
65 Taiwan, China.....................5.5

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 5.5 7

66 Hong Kong SAR.................5.5
67 Tanzania..............................5.5
68 Chile ...................................5.5
69 Macedonia, FYR.................5.5
70 Cambodia ...........................5.5
71 Mexico ...............................5.5
72 Honduras............................5.5
73 Nepal..................................5.4
74 Albania ...............................5.4
75 Ireland ................................5.4
76 Burkina Faso ......................5.4
77 Ecuador ..............................5.4
78 Botswana ...........................5.4
79 United States .....................5.4
80 Singapore ...........................5.4
81 Peru....................................5.4
82 Latvia..................................5.4
83 Belgium..............................5.3
84 Madagascar........................5.3
85 Burundi...............................5.3
86 Zimbabwe ..........................5.3
87 Romania .............................5.3
88 Luxembourg.......................5.3
89 Bahrain ...............................5.3
90 Mongolia ............................5.2
91 Netherlands........................5.2
92 Slovenia..............................5.2
93 Algeria ................................5.2
94 Croatia................................5.1
95 Libya...................................5.1
96 Gambia, The.......................5.1
97 Lesotho ..............................5.1
98 Korea, Rep. ........................5.1
99 Cameroon ..........................5.1

100 Guyana ...............................5.1
101 Uganda...............................5.1
102 Ethiopia ..............................5.1
103 Denmark ............................5.0
104 United Kingdom .................5.0
105 Mozambique ......................5.0
106 Suriname............................5.0
107 Pakistan..............................5.0
108 Senegal ..............................5.0
109 Finland................................4.9
110 Nicaragua ...........................4.9
111 Saudi Arabia .......................4.9
112 Oman .................................4.9
113 Trinidad and Tobago ...........4.8
114 Qatar ..................................4.8
115 Nigeria................................4.8
116 Poland ................................4.8
117 Vietnam..............................4.7
118 El Salvador .........................4.7
119 Chad...................................4.7
120 Sweden..............................4.7
121 Bolivia.................................4.6
122 Bangladesh ........................4.5
123 China ..................................4.4
124 Norway...............................4.3
125 Japan..................................4.2
126 Bosnia and Herzegovina ....4.2
127 Paraguay ............................4.2
128 Hungary..............................4.2
129 Venezuela...........................4.2
130 Kuwait ................................3.9

12.03 Extension of business trips recommended

When a senior executive visits you in your country for business purposes, how likely are you to recommend extending their trip for leisure 
purposes? (1 = I would never recommend it, 7 = I would always recommend it)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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13th pillar
Natural resources

Subindex C  T&T human, cultural, and natural resources
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RANK COUNTRY/ECONOMY HARD DATA

1 Australia ..............................15.0
2 United States ......................12.0
3 China ...................................10.0
4 Canada ..................................8.0
4 Russian Federation ...............8.0
6 Brazil .....................................7.0
7 India ......................................5.0
7 Spain .....................................5.0
7 United Kingdom ....................5.0

10 Argentina...............................4.0
10 Indonesia...............................4.0
10 Peru.......................................4.0
10 South Africa ..........................4.0
10 Tanzania.................................4.0
15 Costa Rica .............................3.0
15 Japan.....................................3.0
15 Mexico ..................................3.0
15 New Zealand .........................3.0
15 Panama .................................3.0
15 Sweden.................................3.0
21 Bulgaria .................................2.0
21 Colombia ...............................2.0
21 Ecuador .................................2.0
21 France ...................................2.0
21 Greece ..................................2.0
21 Kenya ....................................2.0
21 Madagascar...........................2.0
21 Malaysia ................................2.0
21 Nepal .....................................2.0
21 Philippines.............................2.0
21 Senegal .................................2.0
21 Slovak Republic.....................2.0
21 Switzerland ...........................2.0
21 Thailand.................................2.0
21 Turkey....................................2.0
21 Uganda..................................2.0
21 Vietnam.................................2.0
21 Zimbabwe .............................2.0
39 Algeria ...................................1.0
39 Bangladesh ...........................1.0
39 Bolivia....................................1.0
39 Cameroon .............................1.0
39 Croatia ...................................1.0
39 Denmark ...............................1.0
39 Egypt.....................................1.0
39 Ethiopia .................................1.0
39 Finland...................................1.0
39 Germany ...............................1.0
39 Guatemala.............................1.0
39 Honduras...............................1.0
39 Hungary.................................1.0
39 Italy .......................................1.0
39 Korea, Rep. ...........................1.0
39 Macedonia, FYR....................1.0
39 Mali .......................................1.0
39 Mauritania .............................1.0
39 Mongolia ...............................1.0
39 Montenegro ..........................1.0
39 Norway..................................1.0
39 Poland ...................................1.0
39 Portugal .................................1.0
39 Romania ................................1.0
39 Slovenia.................................1.0
39 Sri Lanka ...............................1.0
39 Suriname...............................1.0

RANK COUNTRY/ECONOMY HARD DATA

39 Tunisia ...................................1.0
39 Ukraine..................................1.0
39 Venezuela..............................1.0
39 Zambia ..................................1.0
70 Albania ..................................0.0
70 Armenia.................................0.0
70 Austria ...................................0.0
70 Azerbaijan..............................0.0
70 Bahrain ..................................0.0
70 Barbados ...............................0.0
70 Belgium.................................0.0
70 Benin.....................................0.0
70 Bosnia and Herzegovina .......0.0
70 Botswana ..............................0.0
70 Burkina Faso .........................0.0
70 Burundi..................................0.0
70 Cambodia ..............................0.0
70 Chad......................................0.0
70 Chile ......................................0.0
70 Cyprus...................................0.0
70 Czech Republic .....................0.0
70 Dominican Republic ..............0.0
70 El Salvador ............................0.0
70 Estonia ..................................0.0
70 Gambia, The..........................0.0
70 Georgia..................................0.0
70 Guyana ..................................0.0
70 Hong Kong SAR ....................0.0
70 Iceland...................................0.0
70 Ireland ...................................0.0
70 Israel .....................................0.0
70 Jamaica .................................0.0
70 Jordan ...................................0.0
70 Kazakhstan ............................0.0
70 Kuwait ...................................0.0
70 Kyrgyz Republic.....................0.0
70 Latvia.....................................0.0
70 Lesotho .................................0.0
70 Libya......................................0.0
70 Lithuania................................0.0
70 Luxembourg..........................0.0
70 Malta .....................................0.0
70 Mauritius ...............................0.0
70 Moldova ................................0.0
70 Morocco................................0.0
70 Mozambique .........................0.0
70 Namibia .................................0.0
70 Netherlands...........................0.0
70 Nicaragua ..............................0.0
70 Nigeria ...................................0.0
70 Oman ....................................0.0
70 Pakistan.................................0.0
70 Paraguay ...............................0.0
70 Puerto Rico ...........................0.0
70 Qatar .....................................0.0
70 Saudi Arabia ..........................0.0
70 Serbia ....................................0.0
70 Singapore ..............................0.0
70 Syria ......................................0.0
70 Taiwan, China ........................0.0
70 Tajikistan................................0.0
70 Trinidad and Tobago ..............0.0
70 United Arab Emirates............0.0
70 Uruguay.................................0.0
70 Uzbekistan ............................0.0

454454

13.01 Number of World Heritage natural sites (hard data)

Number of World Heritage natural sites in the country  | August 2007

SOURCE: UNESCO, World Heritage Centre
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RANK COUNTRY/ECONOMY HARD DATA

1 Venezuela............................63.0
2 Hong Kong SAR ..................51.5
3 Zambia ................................41.5
4 Tanzania...............................38.4
5 Saudi Arabia ........................37.1
6 Dominican Republic ............32.6
7 Colombia .............................31.6
8 Estonia ................................31.0
9 Guatemala...........................30.8

10 Botswana ............................30.2
11 Germany .............................30.0
12 Switzerland .........................28.7
13 Austria .................................28.0
14 Poland .................................27.1
15 Uganda................................26.3
16 Slovak Republic...................25.2
17 Panama ...............................24.6
18 Costa Rica ...........................23.3
19 United States ......................23.2
20 Benin...................................23.0
21 Cambodia ............................21.6
22 Chile ....................................20.8
23 Honduras.............................20.0
24 Bolivia..................................19.8
25 New Zealand .......................19.6
26 Ecuador ...............................19.4
27 Thailand...............................19.0
28 Brazil ...................................18.7
29 Nicaragua ............................18.2
29 Tajikistan..............................18.2
31 Malaysia ..............................17.3
32 Sri Lanka .............................17.2
33 Luxembourg........................17.1
34 Ethiopia ...............................16.9
35 Australia ..............................16.7
36 Nepal ...................................16.3
37 Israel ...................................16.2
38 Czech Republic ...................15.8
39 Burkina Faso .......................15.4
40 China ...................................14.8
41 Zimbabwe ...........................14.7
42 Namibia ...............................14.6
43 Netherlands.........................14.3
44 Mongolia .............................13.9
45 Latvia...................................13.9
46 Jamaica ...............................13.5
47 Peru.....................................13.3
48 Egypt...................................13.3
49 Kenya ..................................12.7
50 Italy .....................................12.5
51 United Kingdom ..................12.5
52 France .................................11.7
53 Suriname.............................11.5
54 Oman ..................................11.3
55 Jordan .................................10.9
56 Senegal ...............................10.8
57 Lithuania..............................10.6
58 Armenia...............................10.0
59 Bulgaria .................................9.5
60 Chad......................................9.3
61 Sweden.................................9.2
62 Indonesia...............................9.1
63 Pakistan.................................9.1
64 Cameroon .............................8.9
65 Hungary.................................8.9

RANK COUNTRY/ECONOMY HARD DATA

66 Russian Federation ...............8.8
67 Mexico ..................................8.7
68 Mozambique .........................8.6
69 Japan.....................................8.6
70 Finland...................................7.8
71 Spain .....................................7.7
72 Slovenia.................................7.3
73 Azerbaijan..............................7.3
74 Macedonia, FYR....................7.1
75 Denmark ...............................7.1
76 Canada ..................................6.8
77 Philippines.............................6.5
78 Croatia ...................................6.5
79 Argentina...............................6.2
80 South Africa ..........................6.1
81 Nigeria ...................................6.1
82 Taiwan, China ........................6.0
83 Paraguay ...............................5.8
84 Iceland...................................5.6
85 Burundi..................................5.6
86 India ......................................5.4
87 Romania ................................5.1
88 Portugal .................................5.0
89 Algeria ...................................5.0
90 Norway..................................4.8
91 Uzbekistan ............................4.6
92 Gambia, The..........................4.2
93 Cyprus...................................4.0
93 Georgia..................................4.0
95 United Arab Emirates............4.0
96 Turkey....................................3.9
97 Korea, Rep. ...........................3.9
98 Vietnam.................................3.6
99 Kyrgyz Republic.....................3.6

100 Ukraine..................................3.4
101 Belgium.................................3.3
102 Albania ..................................2.9
103 Kazakhstan ............................2.9
104 Greece ..................................2.8
105 Madagascar...........................2.6
106 Kuwait ...................................2.6
107 Puerto Rico ...........................2.5
108 Singapore ..............................2.2
109 Guyana ..................................2.2
110 Mali .......................................2.1
111 Syria ......................................1.9
112 Trinidad and Tobago ..............1.8
113 Mauritania .............................1.7
114 Moldova ................................1.4
115 Malta .....................................1.4
116 Bangladesh ...........................1.3
117 Tunisia ...................................1.3
118 Bahrain ..................................1.3
119 Morocco................................1.2
120 El Salvador ............................0.9
121 Mauritius ...............................0.9
122 Ireland ...................................0.7
123 Qatar .....................................0.6
124 Bosnia and Herzegovina .......0.5
125 Uruguay.................................0.4
126 Lesotho .................................0.2
127 Libya......................................0.1
128 Barbados ...............................0.1
n/a Montenegro ..........................n/a
n/a Serbia ....................................n/a

455455

13.02 Protected areas (hard data)

Protected areas as a percentage of total land area  | 2005

SOURCE: The International Union for Conservation of Nature (IUCN) and UNEP World Conservation Monitoring Centre World Database on Protected
Areas
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RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

1 Finland................................6.3
2 New Zealand......................6.3
3 Namibia ..............................6.3
4 Austria................................6.3
5 Sweden..............................6.3
6 Uruguay..............................6.2
7 Iceland................................6.2
8 Norway...............................6.1
9 Denmark ............................5.9

10 Switzerland ........................5.9
11 Kyrgyz Republic .................5.9
12 Singapore ...........................5.8
13 Australia .............................5.8
14 Croatia................................5.8
15 Canada ...............................5.6
16 Germany ............................5.6
17 Qatar ..................................5.5
18 Estonia ...............................5.4
19 Ireland ................................5.3
20 Luxembourg.......................5.3
21 Slovenia..............................5.3
22 Tajikistan.............................5.3
23 Bolivia.................................5.3
24 Latvia..................................5.3
25 Costa Rica..........................5.3
26 Barbados ............................5.2
27 Malaysia .............................5.2
28 Botswana ...........................5.2
29 United Arab Emirates.........5.2
30 Tunisia ................................5.2
31 Portugal..............................5.2
32 Korea, Rep. ........................5.2
33 Suriname............................5.1
34 Honduras............................5.1
35 Jordan ................................5.1
36 Montenegro .......................5.1
37 France ................................5.1
38 Oman .................................5.1
39 Argentina............................5.1
40 Lithuania.............................5.0
41 Cyprus................................5.0
42 Japan..................................5.0
43 Puerto Rico ........................4.9
44 Paraguay ............................4.9
45 Gambia, The.......................4.9
46 Libya...................................4.9
47 Panama ..............................4.9
48 United Kingdom .................4.9
49 Zimbabwe ..........................4.9
50 Mauritius ............................4.9
51 Nicaragua ...........................4.8
52 Zambia ...............................4.8
53 South Africa .......................4.8
54 Tanzania..............................4.7
55 Greece ...............................4.7
56 Mali ....................................4.7
57 Bosnia and Herzegovina ....4.7
58 Guyana ...............................4.7
59 Sri Lanka ............................4.7
60 Israel ..................................4.7
61 Burundi...............................4.7
62 Venezuela...........................4.7
63 Colombia ............................4.6
64 Chile ...................................4.6
65 Guatemala..........................4.6

RANK COUNTRY/ECONOMY SCORE 1 MEAN: 4.6 7

66 Macedonia, FYR.................4.6
67 Saudi Arabia .......................4.6
68 Bahrain ...............................4.5
69 Ethiopia ..............................4.5
70 United States .....................4.5
71 Brazil ..................................4.5
72 Spain ..................................4.5
73 Uzbekistan .........................4.5
74 Moldova .............................4.4
75 Slovak Republic..................4.4
76 Italy ....................................4.4
77 Mauritania ..........................4.4
78 Pakistan..............................4.4
79 Jamaica ..............................4.4
80 Ecuador ..............................4.3
81 Netherlands........................4.3
82 Burkina Faso ......................4.3
83 Mozambique ......................4.3
84 Bulgaria ..............................4.2
85 Peru....................................4.2
86 Cameroon ..........................4.2
87 Dominican Republic ...........4.2
88 Czech Republic ..................4.2
89 Belgium..............................4.2
90 Thailand..............................4.2
91 Romania .............................4.1
92 Kenya .................................4.1
93 Kuwait ................................4.1
94 Poland ................................4.1
95 Madagascar........................4.1
96 Morocco.............................4.1
97 Georgia...............................4.1
98 Algeria ................................4.1
99 Syria ...................................4.1

100 Lesotho ..............................4.0
101 Cambodia ...........................4.0
102 Taiwan, China.....................4.0
103 Trinidad and Tobago ...........3.9
104 Russian Federation ............3.9
105 Uganda...............................3.9
106 Turkey.................................3.9
107 Hungary..............................3.9
108 Mongolia ............................3.9
109 Azerbaijan...........................3.9
110 Malta ..................................3.8
111 Nepal..................................3.8
112 Serbia .................................3.8
113 Chad...................................3.7
114 Senegal ..............................3.7
115 India ...................................3.7
116 Hong Kong SAR.................3.7
117 Vietnam..............................3.6
118 Kazakhstan .........................3.5
119 Benin..................................3.4
120 Armenia..............................3.4
121 Ukraine...............................3.4
122 Mexico ...............................3.4
123 Bangladesh ........................3.3
124 Nigeria................................3.2
125 Philippines..........................3.1
126 China ..................................3.1
127 El Salvador .........................2.9
128 Egypt..................................2.9
129 Albania ...............................2.9
130 Indonesia............................2.1

13.03 Quality of the natural environment

The natural environment in your country is: (1 = among the most polluted in the world, 7 = as clean as the least polluted countries in the world)

SOURCE: World Economic Forum, Executive Opinion Survey 2006, 2007
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RANK COUNTRY/ECONOMY HARD DATA

1 Brazil ..............................2,993.0
2 Colombia ........................2,887.0
3 Peru................................2,606.0
4 Indonesia........................2,513.0
5 Ecuador ..........................2,358.0
6 China ..............................2,034.0
7 Venezuela.......................1,977.0
8 Mexico ...........................1,956.0
9 Bolivia.............................1,938.0

10 India ...............................1,803.0
11 United States .................1,587.0
12 Tanzania..........................1,571.0
13 Kenya .............................1,518.0
14 Argentina........................1,492.0
15 Cameroon ......................1,383.0
16 Uganda...........................1,382.0
17 Panama ..........................1,349.0
18 Thailand..........................1,312.0
19 Costa Rica ......................1,258.0
20 Nigeria ............................1,231.0
21 Australia .........................1,222.0
22 Malaysia .........................1,218.0
23 Vietnam..........................1,194.0
24 South Africa ...................1,184.0
25 Ethiopia ..........................1,135.0
26 Guyana ...........................1,105.0
27 Zambia ...........................1,057.0
28 Guatemala......................1,039.0
29 Nepal ..............................1,035.0
30 Honduras........................1,026.0
31 Suriname...........................988.0
32 Mozambique .....................966.0
33 Russian Federation ...........959.0
34 Paraguay ...........................923.0
35 Nicaragua ..........................916.0
36 Zimbabwe .........................892.0
37 Canada ..............................842.0
38 Philippines.........................837.0
39 Namibia .............................833.0
40 Pakistan.............................807.0
41 Senegal .............................752.0
42 Burundi..............................747.0
43 Bangladesh .......................744.0
44 Botswana ..........................733.0
44 Mali ...................................733.0
46 Cambodia ..........................675.0
47 El Salvador ........................669.0
48 Japan.................................667.0
49 Benin.................................659.0
49 Chad..................................659.0
51 Chile ..................................646.0
52 Madagascar.......................608.0
53 Burkina Faso .....................593.0
54 Gambia, The......................579.0
55 Trinidad and Tobago ..........574.0
56 Kazakhstan ........................568.0
57 Mauritania .........................565.0
58 Sri Lanka ...........................560.0
59 Uruguay.............................559.0
60 Turkey................................543.0
61 Spain .................................536.0
62 France ...............................510.0
63 Taiwan, China ....................506.0
64 Italy ...................................497.0
65 Egypt.................................494.0

RANK COUNTRY/ECONOMY HARD DATA

66 Israel .................................485.0
67 Korea, Rep. .......................472.0
68 Mongolia ...........................469.0
69 Morocco............................465.0
70 Saudi Arabia ......................458.0
71 Greece ..............................455.0
72 Bulgaria .............................439.0
73 Algeria ...............................438.0
73 Romania ............................438.0
75 Singapore ..........................425.0
76 Germany ...........................423.0
77 Ukraine..............................419.0
78 Portugal .............................412.0
79 Slovak Republic.................403.0
80 Tunisia ...............................402.0
81 Macedonia, FYR................398.0
82 Oman ................................397.0
83 Austria ...............................396.0
84 Poland ...............................393.0
84 Uzbekistan ........................393.0
86 Czech Republic .................391.0
87 Hungary.............................382.0
87 Slovenia.............................382.0
89 Croatia ...............................380.0
90 Switzerland .......................377.0
91 Albania ..............................370.0
91 Serbia ................................370.0
91 Tajikistan............................370.0
94 Libya..................................363.0
95 Sweden.............................361.0
95 United Kingdom ................361.0
97 Armenia.............................359.0
98 Georgia..............................356.0
98 Netherlands.......................356.0

100 Montenegro ......................355.0
101 Syria ..................................354.0
102 Bosnia and Herzegovina ...349.0
103 Jordan ...............................348.0
104 Belgium.............................346.0
105 Azerbaijan..........................344.0
106 Denmark ...........................343.0
107 Norway..............................341.0
108 Latvia.................................338.0
109 Finland...............................332.0
110 Puerto Rico .......................331.0
111 Lesotho .............................320.0
112 Dominican Republic ..........316.0
113 Estonia ..............................304.0
114 Lithuania............................296.0
115 Cyprus...............................295.0
116 Kuwait ...............................273.0
117 Moldova ............................270.0
118 Barbados ...........................262.0
119 Ireland ...............................257.0
120 New Zealand .....................253.0
121 Hong Kong SAR ................252.0
122 Kyrgyz Republic.................249.0
123 Luxembourg......................240.0
124 Jamaica .............................235.0
125 Malta .................................226.0
126 United Arab Emirates........221.0
127 Bahrain ..............................156.0
128 Iceland...............................137.0
129 Qatar .................................135.0
130 Mauritius .............................66.0

457457

13.04 Total known species (hard data)

Total known species (mammals, birds, amphibians) in the country  | 2007

SOURCE: The International Union for Conservation of Nature (IUCN), Red List of Threatened Species 2007
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14th pillar
Cultural resources

Subindex C  T&T human, cultural, and natural resources
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RANK COUNTRY/ECONOMY HARD DATA

1 Italy .....................................40.0
2 Spain ...................................37.0
3 Germany .............................31.0
4 France .................................30.0
5 China ...................................29.0
6 Mexico ................................24.0
7 United Kingdom ..................23.0
8 India ....................................22.0
9 Greece ................................17.0

10 Russian Federation .............15.0
11 Sweden...............................14.0
12 Czech Republic ...................12.0
12 Poland .................................12.0
12 Portugal ...............................12.0
15 Japan...................................11.0
16 Brazil ...................................10.0
17 Belgium.................................9.0
17 Turkey....................................9.0
19 Austria ...................................8.0
19 Morocco................................8.0
19 Peru.......................................8.0
19 United States ........................8.0
23 Algeria ...................................7.0
23 Bulgaria .................................7.0
23 Ethiopia .................................7.0
23 Hungary.................................7.0
23 Korea, Rep. ...........................7.0
23 Netherlands...........................7.0
23 Tunisia ...................................7.0
30 Australia ................................6.0
30 Canada ..................................6.0
30 Egypt.....................................6.0
30 Finland...................................6.0
30 Norway..................................6.0
30 Pakistan.................................6.0
30 Romania ................................6.0
30 Sri Lanka ...............................6.0
38 Bolivia....................................5.0
38 Chile ......................................5.0
38 Croatia ...................................5.0
38 Israel .....................................5.0
38 Libya......................................5.0
38 South Africa ..........................5.0
38 Switzerland ...........................5.0
38 Syria ......................................5.0
46 Argentina...............................4.0
46 Colombia ...............................4.0
46 Lithuania................................4.0
46 Mali .......................................4.0
46 Oman ....................................4.0
46 Serbia ....................................4.0
46 Slovak Republic.....................4.0
46 Uzbekistan ............................4.0
54 Armenia.................................3.0
54 Cyprus...................................3.0
54 Denmark ...............................3.0
54 Georgia..................................3.0
54 Guatemala.............................3.0
54 Indonesia...............................3.0
54 Jordan ...................................3.0
54 Malta .....................................3.0
54 Philippines.............................3.0
54 Senegal .................................3.0
54 Tanzania.................................3.0
54 Thailand.................................3.0

RANK COUNTRY/ECONOMY HARD DATA

54 Ukraine..................................3.0
54 Vietnam.................................3.0
54 Zimbabwe .............................3.0
69 Albania ..................................2.0
69 Azerbaijan..............................2.0
69 Bangladesh ...........................2.0
69 Bosnia and Herzegovina .......2.0
69 Ecuador .................................2.0
69 Estonia ..................................2.0
69 Gambia, The..........................2.0
69 Ireland ...................................2.0
69 Kazakhstan ............................2.0
69 Latvia.....................................2.0
69 Nepal .....................................2.0
69 Nigeria ...................................2.0
69 Panama .................................2.0
69 Venezuela..............................2.0
83 Bahrain ..................................1.0
83 Benin.....................................1.0
83 Botswana ..............................1.0
83 Cambodia ..............................1.0
83 Dominican Republic ..............1.0
83 El Salvador ............................1.0
83 Honduras...............................1.0
83 Iceland...................................1.0
83 Kenya ....................................1.0
83 Luxembourg..........................1.0
83 Macedonia, FYR....................1.0
83 Madagascar...........................1.0
83 Mauritania .............................1.0
83 Mauritius ...............................1.0
83 Moldova ................................1.0
83 Mongolia ...............................1.0
83 Montenegro ..........................1.0
83 Mozambique .........................1.0
83 Namibia .................................1.0
83 New Zealand .........................1.0
83 Nicaragua ..............................1.0
83 Paraguay ...............................1.0
83 Suriname...............................1.0
83 Uganda..................................1.0
83 Uruguay.................................1.0

108 Barbados ...............................0.0
108 Burkina Faso .........................0.0
108 Burundi..................................0.0
108 Cameroon .............................0.0
108 Chad......................................0.0
108 Costa Rica .............................0.0
108 Guyana ..................................0.0
108 Hong Kong SAR ....................0.0
108 Jamaica .................................0.0
108 Kuwait ...................................0.0
108 Kyrgyz Republic.....................0.0
108 Lesotho .................................0.0
108 Malaysia ................................0.0
108 Puerto Rico ...........................0.0
108 Qatar .....................................0.0
108 Saudi Arabia ..........................0.0
108 Singapore ..............................0.0
108 Slovenia.................................0.0
108 Taiwan, China ........................0.0
108 Tajikistan................................0.0
108 Trinidad and Tobago ..............0.0
108 United Arab Emirates............0.0
108 Zambia ..................................0.0

460460

14.01 Number of World Heritage cultural sites (hard data)

Number of World Heritage cultural sites in the country  | August 2007

SOURCE: UNESCO, World Heritage Centre

2.
2:

 D
at

a 
Ta

bl
es

  |
14

th
 p

ill
ar

: C
ul

tu
ra

l r
es

ou
rc

es

3_part2B.pag  2/13/08  10:16 PM  Page 460

The Travel & Tourism Competitiveness Report 2008 © 2008 World Economic Forum



RANK COUNTRY/ECONOMY HARD DATA

1 Ireland ........................259,508.1
2 Qatar ..........................238,888.9
3 Bahrain .......................205,114.3
4 Iceland........................186,220.0
5 Malta ..........................158,750.0
6 Barbados ....................156,666.7
7 Uruguay......................154,031.1
8 Australia .....................147,494.1
9 Norway.......................144,888.3

10 New Zealand ..............144,611.5
11 Luxembourg...............143,404.0
12 Finland........................134,678.9
13 Portugal ......................133,747.9
14 Cyprus........................129,213.8
15 Spain ..........................126,342.9
16 Switzerland ................123,453.4
17 Sweden......................100,730.0
18 Bulgaria ........................98,297.1
19 Macedonia, FYR...........91,037.0
20 United Kingdom ...........90,168.9
21 Denmark ......................89,154.4
22 Trinidad and Tobago .....87,692.3
23 United States ...............86,411.3
24 Montenegro .................85,616.7
25 Slovenia........................82,281.0
26 Belgium........................79,420.0
27 Suriname......................73,000.0
28 Germany ......................71,597.4
29 Austria ..........................69,642.6
30 Bosnia and Herzegovina..66,923.1
31 Croatia ..........................66,697.4
32 Hungary........................66,216.7
33 Greece .........................65,778.4
34 Korea, Rep. ..................64,473.9
35 Argentina......................57,924.2
36 Czech Republic ............57,616.1
37 Italy ..............................57,265.8
38 Serbia ...........................56,711.4
39 Ecuador ........................55,932.7
40 Netherlands..................54,239.6
41 Albania .........................54,062.5
42 Canada .........................54,010.8
43 Kuwait ..........................53,750.0
44 Georgia.........................53,675.7
45 Slovak Republic............49,355.2
46 Romania .......................48,309.8
47 France ..........................47,687.3
48 Oman ...........................46,666.7
49 Costa Rica ....................46,100.2
50 United Arab Emirates...45,104.2
51 Chile .............................43,467.3
52 Libya.............................43,409.8
53 Jamaica ........................43,333.3
54 Puerto Rico ..................43,191.0
55 Poland ..........................41,901.8
56 Brazil ............................41,519.2
57 Estonia .........................39,000.0
58 Latvia............................36,655.2
59 Armenia........................35,756.0
60 Paraguay ......................35,312.5
61 Honduras......................33,254.7
62 Malaysia .......................33,242.7
63 Lithuania.......................32,392.9
64 Guyana .........................31,428.6
65 Israel ............................30,912.1

RANK COUNTRY/ECONOMY HARD DATA

66 South Africa .................30,317.9
67 Venezuela.....................30,273.5
68 Tunisia ..........................29,708.7
69 Taiwan, China ...............28,964.8
70 Bolivia...........................28,842.1
71 Japan............................27,706.7
72 Singapore .....................27,650.9
73 Peru..............................27,364.4
74 Mauritius ......................26,307.7
75 Hong Kong SAR ...........25,638.9
76 Guatemala....................25,178.5
77 Colombia ......................21,871.1
78 Mexico .........................21,238.8
79 Panama ........................21,212.1
80 Turkey...........................21,149.5
81 Namibia ........................19,666.7
82 Nicaragua .....................19,368.4
83 Dominican Republic .....19,041.4
84 Azerbaijan.....................18,807.1
85 Ukraine.........................18,772.6
86 Zambia .........................18,595.0
87 Algeria ..........................17,846.6
88 Moldova .......................17,262.1
89 El Salvador ...................17,183.1
90 Morocco.......................17,083.3
91 Senegal ........................16,598.4
92 Kazakhstan ...................15,875.5
93 Cameroon ....................13,668.6
94 Zimbabwe ....................13,068.2
95 Jordan ..........................13,000.0
96 Botswana .....................12,500.0
96 Mauritania ....................12,500.0
98 Benin............................12,166.7
99 Mali ..............................11,678.3

100 Syria .............................11,425.0
101 Saudi Arabia .................11,298.4
102 Lesotho ........................11,111.1
103 Kyrgyz Republic............10,185.2
104 Burkina Faso ..................9,857.1
105 Gambia, The...................9,375.0
106 Russian Federation ........9,100.0
107 Sri Lanka ........................8,910.0
108 Egypt..............................8,003.1
109 Uzbekistan .....................7,978.1
110 Tanzania..........................7,682.6
111 Kenya .............................7,561.1
112 Mongolia ........................7,407.4
113 Thailand..........................6,283.6
114 Indonesia........................6,236.3
115 Mozambique ..................5,951.2
116 Nigeria ............................5,306.1
117 Pakistan..........................3,994.0
118 Cambodia .......................3,424.7
119 Vietnam..........................2,997.7
120 Burundi...........................2,716.0
121 Philippines......................2,558.5
122 Nepal ..............................2,127.7
123 Chad...............................1,941.7
124 China ..............................1,817.7
125 Bangladesh ....................1,753.9
126 Ethiopia ..........................1,699.5
127 Tajikistan.........................1,492.5
128 India ...............................1,382.0
129 Uganda...........................1,294.5
130 Madagascar....................1,122.4

461461

14.02 Sports stadiums (hard data)

Sports stadium capacity per million population  | 2005

SOURCE: Booz Allen Hamilton Inc.
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RANK COUNTRY/ECONOMY HARD DATA

1 United States ....................481.0
2 Germany ...........................346.7
3 Spain .................................307.7
4 United Kingdom ................291.3
5 France ...............................291.0
6 Italy ...................................240.7
7 Netherlands.......................207.0
8 Australia ............................180.7
9 Austria ...............................178.3

10 China .................................167.7
11 Japan.................................163.7
12 Brazil .................................162.0
13 Canada ..............................158.3
13 Switzerland .......................158.3
15 Sweden.............................144.7
16 Korea, Rep. .......................122.0
17 Portugal .............................121.0
18 Singapore ..........................120.3
19 Belgium.............................108.7
20 Greece ..............................108.3
21 Finland...............................108.0
22 Hungary.............................105.7
23 Denmark .............................95.0
24 Czech Republic ...................86.7
24 Thailand...............................86.7
26 Mexico ................................85.7
27 Poland .................................85.0
28 Hong Kong SAR ..................79.7
29 Norway................................78.7
30 Malaysia ..............................78.0
31 Turkey..................................74.7
32 South Africa ........................66.0
33 Ireland .................................65.7
34 Taiwan, China ......................55.0
35 India ....................................54.3
36 Chile ....................................52.0
37 Argentina.............................50.3
38 Slovenia...............................36.7
39 Russian Federation .............34.3
40 Indonesia.............................30.7
41 Croatia .................................30.3
42 New Zealand .......................29.0
43 Philippines...........................27.0
44 Uruguay...............................26.3
45 Iceland.................................22.0
46 Colombia .............................20.7
47 Malta ...................................19.3
48 Latvia...................................19.0
49 Romania ..............................18.3
50 Peru.....................................18.0
51 Estonia ................................17.7
52 Vietnam...............................17.3
53 Cyprus.................................16.7
54 Egypt...................................16.3
55 Bulgaria ...............................15.7
56 Lithuania..............................14.3
56 Slovak Republic...................14.3
58 Ecuador ...............................13.7
59 United Arab Emirates..........13.3
60 Panama ...............................11.7
61 Costa Rica ...........................11.3
62 Luxembourg........................10.7
63 Dominican Republic ............10.3
64 Morocco..............................10.0
64 Serbia ..................................10.0

RANK COUNTRY/ECONOMY HARD DATA

66 Sri Lanka ...............................9.3
66 Venezuela..............................9.3
68 Guatemala.............................8.7
68 Puerto Rico ...........................8.7
70 Tunisia ...................................7.0
70 Ukraine..................................7.0
72 Kenya ....................................5.3
73 Israel .....................................5.0
73 Senegal .................................5.0
75 Paraguay ...............................4.7
76 Jamaica .................................4.0
77 Bolivia....................................3.7
77 El Salvador ............................3.7
79 Uganda..................................3.3
80 Jordan ...................................3.0
80 Nigeria ...................................3.0
80 Qatar .....................................3.0
83 Bangladesh ...........................2.7
83 Pakistan.................................2.7
85 Cameroon .............................2.0
85 Ethiopia .................................2.0
85 Macedonia, FYR....................2.0
85 Mauritius ...............................2.0
89 Cambodia ..............................1.7
89 Trinidad and Tobago ..............1.7
91 Bahrain ..................................1.3
91 Barbados ...............................1.3
91 Bosnia and Herzegovina .......1.3
91 Honduras...............................1.3
91 Nepal .....................................1.3
91 Oman ....................................1.3
91 Tanzania.................................1.3
91 Zambia ..................................1.3
99 Burkina Faso .........................1.0
99 Gambia, The..........................1.0
99 Kazakhstan ............................1.0
99 Mali .......................................1.0
99 Mongolia ...............................1.0
99 Nicaragua ..............................1.0

105 Albania ..................................0.7
105 Armenia.................................0.7
105 Azerbaijan..............................0.7
105 Benin.....................................0.7
105 Kuwait ...................................0.7
105 Montenegro ..........................0.7
105 Mozambique .........................0.7
105 Saudi Arabia ..........................0.7
113 Algeria ...................................0.3
113 Botswana ..............................0.3
113 Libya......................................0.3
113 Madagascar...........................0.3
113 Syria ......................................0.3
113 Zimbabwe .............................0.3
119 Burundi..................................0.0
119 Georgia..................................0.0
119 Guyana ..................................0.0
119 Mauritania .............................0.0
119 Moldova ................................0.0
119 Namibia .................................0.0
119 Uzbekistan ............................0.0
n/a Chad ......................................n/a
n/a Kyrgyz Republic.....................n/a
n/a Lesotho .................................n/a
n/a Suriname ...............................n/a
n/a Tajikistan................................n/a

462462

14.03 Number of international fairs and exhibitions (hard data)

Number of international fairs and exhibitions held in the country annually  | 2004 to 2006 average

SOURCE: International Congress and Convention Association
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The data used in this Report represent the best available
estimates from various national authorities, international
agencies, and private sources at the time the Report was
prepared. It is possible that some data will have been
revised or updated by national resources after publication.
Throughout the statistical tables in this publication,
“n/a” denotes that the value is not available, or that
available data are unreasonably outdated or do not come
from a reliable source.

The following notes provide sources for the hard
data—that is, the indicators listed in the Data Tables that
do not come from the Executive Opinion Survey.

Pillar 1: Policy rules and regulations

1.04 Visa requirements

Number of countries requiring visas to enter the country 
for tourism and/or business trips as a percentage of UN
countries, 2007
This variable is based on visitor visa requirements of all UN
countries. The score refers to the percentage of UN countries
whose citizens require a visa to enter each country.

Source: United Nations World Tourism Organization

1.05 Openness of bilateral Air Service Agreements

Index of openness of bilateral Air Service Agreements, 2005
This index measures the average openness of all bilateral Air
Service Agreements (ASAs) concluded by International Civil
Aviation Organization (ICAO) signatories as registered in ICAO’s
World’s Air Services Agreements (WASA) database (2005 update),
weighted by bilateral scheduled passenger traffic taking place
under each ASA. Regulatory data come from ICAO’s WASA
database (2005) and traffic data were obtained from IATA.

Source: World Trade Organization

1.07 Time required to start a business

Number of days required to start a business, 2007
According to the World Bank, this variable measures the 
median duration that incorporation lawyers indicate is necessary
to complete a procedure with minimum follow up with govern-
ment agencies and no extra payments.

Source: World Bank, Doing Business 2008

1.08 Cost to start a business

Cost to start a business as percentage of GNI per capita,
2007
According to the World Bank, this variable measures all official
fees and fees for legal or professional services if such services
are required by law.

Source: World Bank, Doing Business 2008

Pillar 2: Environmental sustainability

2.04 Carbon dioxide emissions

Carbon dioxide emissions per capita in metric tons, 2003
According to the World Bank, carbon dioxide emissions are
those emanating from the burning of fossil fuels and the manu-
facture of cement. They include carbon dioxide produced during
consumption of solid, liquid, and gas fuels and gas flaring.

Source: World Bank, World Development Indicators 2007

2.05 Particulate matter concentration

Urban-population-weighted PM10 micrograms per cubic
meter, 2004
According to the World Bank, particulate matter concentrations
refer to fine suspended particulates less than 10 microns in
diameter (PM10) that are able to penetrate deep into the 
respiratory tract and cause significant health damage. Data for
countries are urban population-weighted PM10 levels in resi-
dential areas of cities with more than 100,000 residents. The
estimates represent the average annual exposure level of the
average urban resident to outdoor particulate matter.

Source: World Bank, World Development Indicators 2007

2.06 Threatened species

Threatened species as a percentage of total species 
(mammals, birds, amphibians), 2007
This variable measures the total number of Critically Endangered,
Endangered, and Vulnerable species as a percentage of total
known species for mammals, birds, and amphibians.

Source: The International Union for Conservation of Nature
(IUCN), Red List of Threatened Species 2007

2.07 Environmental treaty ratification

Total number of ratified environmental treaties, 2007
This variable measures the total number of international treaties
from a set of 25 for which a state is a participant. A state
becomes a “participant” by Ratification, Formal confirmation,
Accession, Acceptance, Definitive signature, Approval, Simplified
procedure, Consent to be bound, Succession, and Provisional
application (which are here grouped under the term ratification,
for reasons of convenience). The treaties included are:
International Convention for the Regulation of Whaling, 1948
Washington; International Convention for the Prevention of
Pollution of the Sea by Oil, 1954, as amended in 1962 and
1969, 1954 London; Convention on Wetlands of International
Importance especially as Waterfowl Habitat, 1971 Ramsar;
Convention concerning the Protection of the World Cultural and
Natural Heritage,1972 Paris; Convention on the Prevention of
Marine Pollution by Dumping of Wastes and Other Matter, 1972
London, Mexico City, Moscow, Washington; Convention on
International Trade in Endangered Species of Wild Fauna and
Flora, 1973 Washington; International Convention for the
Prevention of Pollution from Ships (MARPOL) as modified by
the Protocol of 1978, 1978 London; Convention on the
Conservation of Migratory Species of Wild Animals, 1979 Bonn;
United Nations Convention on the Law of the Sea, 1982
Montego Bay; Convention on the Protection of the Ozone
Layer, 1985 Vienna; Protocol on Substances that Deplete the
Ozone Layer, 1987 Montreal; Convention on the Control of
Transboundary Movements of Hazardous Wastes and their
Disposal, 1989 Basel; International Convention on Oil Pollution
Preparedness, Response and Co-operation, 1990 London;
United Nations Framework Convention on Climate Change,
1992 New York; Convention on Biological Diversity, 1992 Rio de
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Janeiro; International Convention to Combat Desertification in
those countries Experiencing Serious Drought and/or
Desertification, particularly Africa, 1994 Paris; Agreement 
relating to the Implementation of Part XI of the United Nations
Convention on the Law of the Sea of 10 December 1982, 1994
New York; Agreement relating of the Provisions of the United
Nations Convention on the Lay of the Sea relating to the
Conservation and Management of Straddling Fish Stocks and
Highly Migratory Fish Stocks, 1995 New York; Kyoto Protocol to
the United Nations Framework Convention on the Climate
Change, Kyoto 1997; Rotterdam Convention on the Prior
Informed Consent Procedure for Certain Hazardous Chemicals
and Pesticides in International Trade, 1998 Rotterdam;
Cartagena Protocol of Biosafety to the Convention on Biological
Diversity, 2000 Montreal; Protocol on Preparedness, Response
and Cooperation to Pollution Incidents by Hazardous and
Noxious Substances, 2000 London; Stockholm Convention on
Persistent Organic Pollutants, 2001 Stockholm; International
Treaty on Plant Genetic Resources for Food and Agriculture,
2001 Rome; International Tropical Timber Agreement 206, 
2001 Geneva.

Source: The International Union for Conservation of Nature
(IUCN) Environmental Law Centre ELIS Treaty Database

Pillar 3: Safety and security

3.04 Road traffic accidents

Estimated deaths per 100,000 population due to road traffic
accidents, 2002

Source: World Health Organization, World Health Statistics
2007

Pillar 4: Health and hygiene

4.01 Physician density

Physician density per 1,000 people, 2004 or most recent
year available
This variable measures the number of physicians per 1,000 
people in the country. The World Bank defines physicians as
graduates of any faculty of medicine who are working in the
country in any medical field (practice, teaching, research).

Source: World Health Organization, World Health Statistics
2007, national sources

4.02 Access to improved sanitation

Access to adequate sanitation as a percentage of total 
population, 2004
This variable refers to the percentage of the population with at
least adequate access to excreta disposal facilities that can
effectively prevent human, animal, and insect contact with exc-
reta. Improved facilities range from simple but protected pit
latrines to flush toilets with a sewerage connection. To be
effective, facilities must be correctly constructed and properly
maintained.

Source: World Health Organization/UNICEF Joint Monitoring
Programme

4.03 Access to improved drinking water

Access to safe drinking water as a percentage of total 
population, 2004
This variable refers to the percentage of the population with
reasonable access to an adequate amount of water from an
improved source, such as a household connection, public stand-
pipe, borehole, protected well or spring, or rainwater collection.
Unimproved sources include vendors, tanker trucks, and unpro-
tected wells and springs. Reasonable access is defined as the
availability of at least 20 liters per person per day from a source
within 1 kilometer of the dwelling.

Source: World Health Organization/UNICEF Joint Monitoring
Programme

4.04 Hospital beds

Hospital beds per 10,000 population, 2005 or most recent
year available

Source: World Health Organization, World Health Statistics
2007

Pillar 5: Prioritization of Travel & Tourism

5.02 T&T government expenditure

T&T government expenditure as percentage of total budget,
2007
This measure includes expenditures (transfers or subsidies)
made by government agencies to provide T&T services such as
cultural (e.g., art museums), and recreational (e.g., national
parks) benefits or clearance (e.g., immigration/ customs) assis-
tance, and so on to visitors.

Source: World Travel & Tourism Council, Tourism Satellite
Accounting Research 2007

5.04 T&T fair attendance

Index of country presence at 12 major T&T fairs, 2006–2007
This index was constructed as follows: a country was given a 
1 for each time it was represented at one of the 13 travel and
tourism fairs below that took place during the period August
2006–July 2007. The score is the sum of all fairs at which the
country was represented. The fairs included were: ITB Berlin,
Salon Mondial du Tourisme (France), World Travel Market
(London), Holiday World Prague, International Trade Fair for
Tourism (Russia), Arabian Travel Market (Dubai), PATA Travel
Mart (Pacific Asia Travel Association), China International Travel
Mart, Japan Association of Travel Agents (JATA) World Travel
Fair, Travel and Tourism Fair (India), American Society of Travel
Agents’ Trade Show, Travel Mart Latin America, and the
International Tourism Fair of Latin America.

Source: Booz Allen Hamilton Inc.

Pillar 6: Air transport infrastructure

6.02 Available seat kilometers

Scheduled available seat kilometers per week originating in
country (in millions), January 2007 and July 2007 average
This variable measures an airline’s passenger-carrying capacity;
it is composed of the number of seats available on each flight
multiplied by the flight distance in kilometers. The resulting 
variable is an average of the total for all scheduled flights in 
a week during January (winter schedule) and July (winter
schedule) 2007.

Source: International Air Transport Association, SRS Analyser;
national sources

6.03 Departures per 1,000 population

Number of departures per 1,000 population, 2006
Aircraft departures are the number of domestic and internation-
al takeoffs of air carriers registered in the country.

Source: Booz Allen Hamilton Inc.

6.04 Airport density

Number of airports per million population, 2006
This variable provides the number of airports with at least one
scheduled flight in 2006 per million population.

Source: International Air Transport Association, SRS Analyser;
national sources

6.05 Number of operating airlines

Number of airlines with scheduled flights originating in
country, January 2007 and July 2007 average

Source: International Air Transport Association, SRS Analyser;
national sources
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Pillar 7: Ground transport infrastructure

7.05 Road density

Kilometers of road per 100 square kilometers of land, 2004
According to the World Bank, this variable refers to the ratio of
the length of the country’s total road network to the country’s
land area. The road network includes all roads in the country:
motorways, highways, main or national roads, secondary or
regional roads, and other urban and rural roads.

Source: World Bank, World Development Indicators 2007

Pillar 8: Tourism infrastructure

8.01 Hotel rooms

Number of hotel rooms per 100 population, 2006 or most
recent year available

Source: United Nations World Tourism Organization

8.02 Presence of major car rental companies

Index of presence of major car rental companies, 2007
This variable measures the presence of seven major car rental
companies: Avis, Budget, Europcar, Hertz, National Car Rental,
Sixt, and Thrifty.

Source: Individual rental car company websites

8.03 ATMs accepting Visa cards

Number of automated teller machines (ATMs) accepting
Visa credit cards per million population, 2007

Source: Visa International

Pillar 9: ICT infrastructure

9.02 Internet users

Internet users per 100 population, 2006 or most recent year
available
Internet users are people with access to the worldwide network.

Source: International Telecommunication Union, World
Telecommunication Indicators 2007

9.03 Telephone lines

Telephone lines per 100 inhabitants, 2006 or most recent
year available
A main telephone line is a telephone line connecting the sub-
scriber’s terminal equipment to the public switched telephone
network and that has a dedicated port in the telephone
exchange equipment.

Source: International Telecommunication Union, World
Telecommunication Indicators 2007

9.04 Broadband Internet subscribers

Broadband Internet subscribers per 100 population, 2006 
or most recent year available
The International Telecommunication Union considers broad-
band to be any dedicated connection to the Internet of 256 
kilobits per second or faster, in both directions. Broadband 
subscribers refers to the sum of DSL, cable modem, and other
broadband (for example, fiber optic, fixed wireless, apartment
LANs, satellite connections) subscribers.

Source: International Telecommunication Union, World
Telecommunication Indicators 2007

9.05 Mobile telephone subscribers

Mobile telephone subscribers per 100 population, 2006 or
most recent year available
The term subscribers refers to users of mobile telephones 
subscribing to an automatic public mobile telephone service
that provides access to the public switched telephone network
using cellular technology. This can include analogue and digital
cellular systems but should not include non-cellular systems.
Subscribers to fixed wireless, public mobile data services, or
radio paging services are not included.

Source: International Telecommunication Union, World
Telecommunication Indicators 2007

Pillar 10: Price competitiveness in the T&T industry

10.01 Ticket taxes and airport charges

Index of relative cost of access (ticket taxes and airport
charges) to international air transport services  |
(0 = highest cost, 100 = lowest cost), 2007
This index measures the relative cost of access to international
air transport services based on the level of airport charges, pas-
senger ticket taxes, and value-added taxation. It reflects the
costs associated with a narrow-body and a wide-body passen-
ger plane arrival and departure at the major international airports
in each country. Charges include landing, terminal navigation,
and passenger and security charges as listed in the IATA Airport
and Air Navigation Charges manual. Ticket taxes applicable to
international travel were applied as described in the IATA List of
Ticket and Airport Taxes and Fees manual. Per-passenger
charges were calculated by applying a 75 percent load factor to
a typical seating configuration of each type of aircraft. Value-
added taxes (VATs) were calculated based on an average ticket
price for each country, applied to half of the departing passen-
gers, because the VAT is normally charged only on itineraries
originating in the country concerned. A higher score indicates a
lower level of charges and taxes.

Source: International Air Transport Association, SRS Analyser

10.02 Purchasing power parity

Ratio of purchasing power parity (PPP) conversion factor to
official exchange rate, 2006
The purchasing power parity (PPP) conversion factors for 2006
were obtained from the International Monetary Fund (IMF)’s
World Economic Outlook (April 2007). The official exchange
rates for 2006 were obtained from IMF’s International Financial
Statistics Online and from the World Bank’s World Development
Indicators 2007. The World Bank defines the purchasing power
parity conversion factor as the number of units of a country’s
currency required to buy the same amount of goods and servic-
es in the domestic market as a US dollar would buy in the
United States. Official exchange rate refers to the exchange
rate determined by national authorities or to the rate determined
in the legally sanctioned exchange market. It is calculated as an
annual average based on monthly averages (local currency units
relative to the US dollar). The variable shown is the result
obtained by dividing the PPP conversion factor by the official
exchange rate.

Source: International Monetary Fund, World Economic Outlook
(April 2007), International Financial Statistics Online; World
Bank, World Development Indicators 2007

10.04 Fuel price levels

Retail diesel fuel prices (US cents per liter), 2005
According to the World Bank, this variable refers to the pump
prices of the most widely sold grade of diesel fuel. Prices are
converted from the local currency to the US dollar.

Source: World Bank, World Development Indicators 2007
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10.05 Hotel price index

Average room rates calculated for first-class branded hotels
for calendar year 2006 in US$
This index measures the average price, in US dollars, for first-
class hotel accommodation in each country. The index is calcu-
lated by using the average room rate achieved by first-class
hotels in each country over a 12-month period from January
through December 2006, to mitigate the impact of any season-
ality fluctuations.

Source: Deloitte

Pillar 11: Human resources

11.01 Primary education enrollment

Net primary education enrollment rate, 2005 or most recent
year available
According to the World Bank, this corresponds to the ratio of
children of official school age (as defined by national education
system) who are enrolled in school to the population of the cor-
responding official school age. Primary education provides chil-
dren with basic reading, writing, and mathematics skills along
with an elementary understanding of such subjects as history,
geography, natural science, social science, art, and music.

Source: UNESCO, Institute for Statistics

11.02 Secondary education enrollment

Gross secondary education enrollment rate, 2005 or most
recent year available
According to the World Bank, the gross secondary enrollment
rate is the ratio of total enrollment, regardless of age, to the
population of the age group that officially corresponds to the
secondary education level. Secondary education completes the
provision of basic education that began at the primary level, and
aims at laying the foundations for lifelong learning and human
development, by offering more subject- and skill-oriented
instruction using more specialized teachers.

Source: UNESCO Institute for Statistics; The World Bank, World
Development Indicators 2007; national resources

11.08 HIV prevalence

HIV prevalence as a percentage of adults aged 15–49 years,
2005 or most recent year available

Source: UNAIDS, 2006 Report on the Global AIDS Epidemic;
UNDP, Human Development Report 2006; national sources

11.10 Life expectancy

Life expectancy at birth (years), 2005

Source: World Health Organization, World Health Statistics
2007

Pillar 12: Affinity for Travel & Tourism

12.01 Tourism openness

Tourism expenditure and receipts as a percentage of GDP,
2006
This variable is the ratio of the sum of international tourism
expenditures and receipts to GDP. International tourism expen-
ditures are expenditures of international outbound visitors in
other countries, including payments to foreign carriers for inter-
national transport. International tourism receipts are expenditures
of international inbound visitors in other countries, including
payments to foreign carriers for international transport.

Source: United Nations World Tourism Organization

Pillar 13: Natural resources

13.01 Number of World Heritage natural sites

Number of World Heritage natural sites in the country,
August 2007

Source: UNESCO, World Heritage Centre

13.02 Protected areas

Protected areas as a percentage of total land area, 2005
According to the IUCN, a protected area is an area of land
and/or sea especially dedicated to the protection and mainte-
nance of biological diversity, and of natural and associated cul-
tural resources, and managed through legal or other effective
means.

Source: The International Union for Conservation of Nature
(IUCN) and UNEP World Conservation Monitoring Centre World
Database on Protected Areas

13.04 Total known species

Total known species (mammals, birds, amphibians) in the
country, 2007
This variable measures the total known species of mammals,
birds, and amphibians.

Source: The International Union for Conservation of Nature
(IUCN), Red List of Threatened Species 2007

Pillar 14: Cultural resources

14.01 Number of World Heritage cultural sites

Number of World Heritage cultural sites in the country,
August 2007

Source: UNESCO, World Heritage Centre

14.02 Sports stadiums

Sports stadium capacity per million population, 2005
This variable is calculated as the ratio of total seats for all major
sports stadiums in the country to the total population (in millions).

Source: Booz Allen Hamilton Inc.

14.03 Number of international fairs and exhibitions

Number of international fairs and exhibitions held in the
country annually, 2004 to 2006 average
This variable measures the average number of international
fairs and exhibitions held annually in each country between
2004 and 2006. Data on international fairs and exhibitions was
obtained from the International Congress and Convention
Association (ICCA), which includes meetings organized by inter-
national associations attended by at least 50 participants that
take place on a regular basis (one-time events are not included)
and rotate between a minimum of three countries.

Source: International Congress and Convention Association
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Executives of the world’s foremost 100 Travel & Tourism
organizations. Working closely with governments and
industry across the world, Ms Ibrahim advises on policy-
making and the development of planning frameworks for
the long-term success of Travel & Tourism. As a champi-
on of public and private sector partnerships to drive
social and economic development, she is responsible for
the Global Travel & Tourism Summit—the annual meeting
of world leaders to discuss and agree key priorities for
Travel & Tourism. Prior to joining WTTC, Ms Ibrahim
worked with the American Express Company, where she
took charge of immigration services for the company’s
extensive portfolio of corporate clients.
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Julia Marton-Lefèvre is Director General of IUCN
(International Union for Conservation of Nature) the
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Born as a safari outfitter in 1962, Abercrombie & Kent’s unparalleled travel services extend
around the globe to more than one hundred countries on all seven continents. The company
built its award-winning reputation by being the first to bring unexpected comforts and amenities
to remote destinations. Small group or private travel with A&K offers the convenience, service
and security of a network of over 50 on-site offices to ensure “by invitation only” access to
inspiring experiences in a personalized, low-profile and intelligent style.

Among the names in the Abercrombie & Kent family of brands and services are:
Abercrombie & Kent, Akorn, Sanctuary Retreats, Sanctuary Lodges & Camps, Sanctuary Villas &
Apartments, Sanctuary Cruising (Sun Boats on the Nile, Yangtze Explorer). Abercrombie & Kent
employs over 2,500 people worldwide.

Visit our website at www.abercrombiekent.com.

Bombardier shares with the World Economic Forum the belief that the world’s key challenges
can only be overcome through joint efforts. Bombardier contributes to such efforts by providing
transportation solutions that support social development and economic growth worldwide. The
company’s commitment is firmly grounded in sustainable development principles, which define
the way it conducts business.

Bombardier works diligently to offer state-of-the-art planes, trains and related services that
respond to today’s mobility challenges—cultivating environmental sustainability in all aspects of
its activities, be it product design, management systems or operations. The company communi-
cates openly in its workplace as well as with its customers, shareholders and other stakehold-
ers. Moreover, Bombardier supports—through philanthropy and partnerships—the communities
in which it operates. They are at the core of Bombardier’s success and deserve its recognition.

Entrepreneurs well understand the value of partnerships. Just like in business, social devel-
opment is a matter of teamwork. Bombardier commends the Forum for bringing people together
to work towards a common and laudable goal.

Booz Allen Hamilton has been at the forefront of management consulting for businesses and
governments for more than 90 years. Integrating the full range of consulting capabilities, Booz
Allen is the one firm that helps clients solve their toughest problems, working by their side to
help them achieve their missions.

With 19,000 employees on six continents, the firm generates annual sales of $4 billion.
Booz Allen, a global strategy and technology consulting firm, is committed to delivering results
that endure. To learn more about the firm, visit the Booz Allen Web site at www.boozallen.com.

British Airways is a leading global airline and its main base is London Heathrow Airport. It will
move into the brand new Terminal 5 at the end of March 2008, offering passengers a world-
class experience. British Airways also operates from 8 other airports in the UK and flies over 35
million passengers each year to over 140 destinations in 72 countries. BA employs more than
43,000 people and offers passengers a wide choice of cabins in which to travel: First, Club
World, World Traveller Plus and World Traveller on longhaul routes and Club Europe or Euro
Traveller on European routes.

The airlines currently has a fleet of 245 aircraft and, in September 2007, placed an order for
12 Airbus A380 aircraft and 24 Boeing 787 aircraft with options for a further seven Airbus A380s
and 18 Boeing 787s as part of a longhaul fleet replacement programme.

British Airways is a member of the oneworld alliance.
For flights, fares and other information about British Airways, please log on to our website

www.ba.com.

The World Economic Forum would like to thank the following organizations 
for their invaluable support of this Report.
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Carlson is a global leader in the hotel, restaurant, business and leisure travel, and marketing
industries.

Among the names in the Carlson family of brands and services are: Regent International
Hotels®, Radisson Hotels & Resorts®, Park Plaza® Hotels & Resorts, Country Inn & Suites By
Carlson, Park Inn® hotels, T.G.I. Friday’s® and Pick Up Stix® restaurants, Carlson Wagonlit Travel,
CW Government Travel, Carlson Marketing®, Peppers & Rogers Group®, and Gold Points Reward
Network®.

Based in Minneapolis, Carlson’s brands and services employ about 190,000 people in more
than 150 countries.

Visit our website at www.carlson.com.

Deloitte is one of the world’s leading professional services organisations with more than 120,000
people worldwide in over 140 countries. Our member firms serve over one-half of the world’s
largest companies, as well as large national enterprises, public institutions, and successful, fast-
growing global growth companies.

We have assembled a dedicated team of serve the Tourism, Hospitality and Leisure sector
across the globe, providing a range of integrated services including Audit, Tax, Consulting and
Corporate Finance. Deloitte is the leading provider of professional services to the international
hotel and resort industry acting for owners, operators, developers and investors.

Emirates Airline & Group operates 114 wide-bodied aircraft (including 11 freighters) to 99 inter-
national destinations in six continents. The fleet will expand to over 150 aircraft by 2012, and will
include 58 Airbus A380s—the largest order for this aircraft placed by any airline. Although owned
by the government of Dubai, Emirates receives no subsidy of any kind and no protection against
competition in its home market.

As well as Emirates and Dnata, the Group includes the tour operator Emirates Holidays; the
Dubai destination management company Arabian Adventures; the conservation-based Emirates
Al Maha Desert Resort; and Mercator, an air transport and travel software business. Dnata’s orig-
inal airport handling and travel agency businesses continue to flourish.

Dnata is the largest and most influential non-airline travel business in the Middle East and
West Asia region. Its airport services division provides all ramp, cargo and passenger handling at
Dubai International Airport as well as ground handling operations in 16 other cities in Australia,
China, Pakistan, Philippines, Singapore and Switzerland. Dnata’s travel agency division supplies
corporate and retail travel products and travel-related services in the UAE, and has also expand-
ed its business into Kuwait and Saudi Arabia.

The Hertz Corporation, the world’s largest general use car rental brand, operates from approxi-
mately 7,900 locations in 145 countries worldwide.

Hertz is the number one airport car rental brand in the U.S. and at 69 major airports in
Europe. The Company operates corporate and licensee locations throughout North America,
Europe, Latin America, Australia and New Zealand and has licensee locations throughout Africa,
Asia, and the Mid-East.

Hertz also operates one of the world’s largest equipment rental businesses, Hertz
Equipment Rental Corporation, from more than 360 branches in the United States, Canada,
France and Spain with a growing presence in Asia and India.

Based in Park Ridge, NJ Hertz’s brands and services employ approximately 28,000 people
worldwide. 

Visit Hertz on the web at www.hertz.com.

The International Air Transport Association (IATA), founded in April 1945, is the prime vehicle for
inter-airline cooperation in promoting safe, reliable, secure, and economical air services. Today
IATA represents 250 airlines comprising 94 percent of international scheduled air traffic.
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Founded in 1948 as the International Union for Conservation of Nature and Natural Resources,
IUCN brings together States, government agencies and a diverse range of non-governmental
organizations in a unique world partnership: over 1000 members in all, spread across some 140
countries.

As a Union, IUCN seeks to influence, encourage and assist societies throughout the world
to conserve the integrity and diversity of nature and to ensure that any use of natural resources
is equitable and ecologically sustainable. A central Secretariat coordinates the IUCN Programme
and serves the Union membership, representing their views on the world stage and providing
them with the strategies, services, scientific knowledge and technical support they need to
achieve their goals. Through its six Commissions, IUCN draws together over 10,000 expert vol-
unteers in project teams and action groups, focusing in particular on species and biodiversity
conservation and the management of habitats and natural resources. The Union has helped
many countries to prepare National Conservation Strategies, and demonstrates the application of
its knowledge through the field projects it supervises. Operations are increasingly decentralized
and are carried forward by an expanding network of regional and country offices, located princi-
pally in developing countries.

IUCN builds on the strengths of its members, networks and partners to enhance their
capacity and to support global alliances to safeguard natural resources at local, regional and glob-
al levels.

Silversea is a cruise company reflecting generations of maritime and travel experience. In the
early 1990s, the Lefebvre family of Rome, former owners of Sitmar Cruises, conceived and
organized a unique cruise company pledging to build and operate the highest-quality ships in the
ultra-luxury segment.

Silversea launched its first ship, Silver Cloud, in 1994, followed by Silver Wind in 1995, Silver
Shadow in 2000, and the newest ship, Silver Whisper in 2001. The fleet was purpose-built for
the ultra-luxury market, establishing a new class of smaller, intimate vessels that could slip into
more exotic ports off the beaten path. These elite vessels were specifically designed for fewer
guests, more space, and the highest levels of personalized service, delivered by Italian officers
and European staff.

Taking the company into the future is Albert Peter, Silversea’s Chief Executive Officer. Since
taking the leadership reins in June 2001, Mr. Peter has steered the company to a steady course
of high customer satisfaction, financial stability, and new product innovation.

SWISS is Switzerland’s national airline, serving 71 destinations around the world from its Zurich
hub and from Basel and Geneva international airports. Operating a fleet of 72 aircraft, SWISS is a
key player within the Lufthansa Group and the global Star Alliance. SWISS remains true to its
mission of providing quality air services that link Switzerland with Europe and the world. 

People who fly with SWISS should always feel at home. With its core values of personal
care, Swiss hospitality and quality down to the finest detail, SWISS will continue to maintain its
high market profile as Switzerland’s national airline, committed at all times to providing first-class
service on board and on the ground.

Travelport is one of the world’s largest travel conglomerates. The company operates three pri-
mary businesses: a global distribution system business, which comprises the Galileo and
Worldspan brands; a supplier services and data analysis business, Shepherd Systems; and a
group travel and wholesale hotel business through its brand GTA. Travelport also owns a signifi-
cant interest in Orbitz Worldwide (NYSE: OWW), a leading global online travel company. With
2006 revenues (including Worldspan) of approximately US$ 3.4 billion, Travelport operates in 145
countries and has approximately 7,500 employees. Travelport is a private company owned by the
Blackstone Group and One Equity Partners of New York and Technology Crossover Ventures of
Palo Alto, California.
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The World Tourism Organization (UNWTO) is the specialized agency of the United Nations in the
field of tourism and the leading international organization for the sector. The UNWTO serves as a
global forum for tourism policy issues and practical source of tourism know-how.

In the year 2006, UNWTO celebrated a twofold anniversary: 60 years of international work in
favor of tourism, travel, and development, and its 30th anniversary in Spain. The organization
plays a central role within the UN System in promoting the development of responsible, sustain-
able, and universally accessible tourism within the framework of the Millennium Development
Goals. The UNWTO encourages the implementation of the Global Code of Ethics for Tourism,
with a view to ensuring that member countries, tourist destinations, and businesses maximize
the positive economic, social, and cultural effects of tourism and fully reap its benefits, while
minimizing its negative social and environmental impacts.

In 2007, the UNWTO’s membership is comprised of 150 countries, 7 territories, and more
than 300 Affiliate Members representing the private sector, educational institutions, tourism
associations, local tourism authorities, and civil society.

The World Travel & Tourism Council (WTTC) is the global business leaders’ forum for Travel &
Tourism. Its Members are the Chairmen and Chief Executives of 100 of the world’s foremost
organizations, representing all regions of the world and all sectors of the industry.

Travel & Tourism is one of the world’s largest industries, employing approximately 230 mil-
lion people and generating over 10 percent of world GDP. As the voice of the global private sec-
tor, WTTC works together with governments to raise awareness of the economic and social
importance of our industry across the world. WTTC’s extensive economic research—Tourism
Satellite Accounting—provides public and private sector decision makers with estimates and
forecasts for the direct and indirect impacts of Travel & Tourism activity. The research identifies
Travel & Tourism’s contribution to capital investment, exports, gross domestic product, and jobs
for more than 174 countries across the world.
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