¥Magazine

il

don’t read any other
quality supplements

Pe141
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actively look for
ES Magazine on their way home

62%

] often

SN
read an ES
Magazine issue

front to back
Sources: NRS PADD Jan-Dec’15.
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A ‘CITYSUMERS’ AUDIENCE

32% 26"/\0

of ES Magazine (/) that they wear
readers agree that ( ¢ designer clothes
they spend aloton ~  (index 199)

clothes (index 211)

go to the theatre
every month
]

go to live music

21% \."I events every month
oo agree that they like
o to go to trendy
37 /o places to eat and
drink (index 208)

agree that they like
reading travel features
7 5 0/ that give them ideas
o for where to go/what

to do on holiday.

are interested in financial

o services advertising
23 /0 (index 189)

Source: TGl Clickstream GB 2015 Q4.
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DEMOGRAPHICS

B 47%
- male

ez 53%
Y female

Median age

43

ABC1
76%

(index 141)

18-44
53%

(index 123)

Worklr;;

(index 145)

Children in HH:

31%

(index 121)

London

84%

(index 142)

Source: NRS PADD Jan-Dec’15



