Sinema (D) and McSally (R) Are Head-to-Head
in Arizona’s Senate Race

Immigration is the most motivating issue to vote

Washington, D.C., September 19, 2018 — Today Ipsos released new election datain partnership with Reuters and the
University of Virginia Centerfor Politics showing that Democrat Kyrsten Sinema (47%) and Republican Martha McSally
(44%) are in a statistical tie competing for Arizona’s Senate seat. Likely voters are splitin theirchoices for Congress: 45%
report they would vote fora Democrat candidate compared to 44% who would vote fora Republican. Republican Doug
Ducey (51%) has a clearleadinthe governor’s race against Democrat David Garcia (33%) among likely voters. Sixty-three
percentof Arizonalikely voters approve of Senator Kyl’s appointment to the Senate in the wake of SenatorJohn
McCain’s death.

Arizonians who are likely to vote believe that healthcare (23%) and immigration (21%) are the mostimportantissues
facing the country today. Immigration (20%) is a stronger driverto the polls than healthcare (15%) forthose w ho are
likely tovote inthis November’s election. More than half of likely voters (54%) report they believe the countryis headed
off on the wrongtrack, but they are less pessimisticabout the state of affairsin Arizona, with just 47% reporting that
thingsin Arizonaare off on the wrong track.

Likely voters are more likely to disapprove of President Trump’s job performance, with 54% reporting they disapprove of
the job heisdoingas president, compared to 45% who approve. When asked about their motivation to vote, 52% of
likely voters said they are motivated to vote for a candidate that will oppose President Trump, and 45% reported they
were motivatedtovote fora candidate who would support Trump.

For more information on Arizona and other races, please reference the Political Atlas, aninteractive website
collaboration between Ipsos and the University of Virginia Centerfor Politics.

The Political Atlas site provides dailyupdatesof the main issues affecting citizensin all 50states, along with poll and sodial
mediaindicators forevery congressional, senate, and gubernatorial race in the country, with expert assessments. Bringing
this to the midterms provides further resolution to the ebbs and flows of the campaigns. Ipsos uses machinelearning and
natural language processingalgorithms to collect and categorize over 5million individual posts a day.
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About Ipsos Public Affairs

Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up of seasoned professionals. We conduct
strategic research initiatives for a diverse number of American and international organizations, based not only on public opi nion
research, but elite stakeholder, corporate, and media opinionresearch.

Ipsos has media partnerships with the most prestigious news organizations around theworld. Through our media partnerships, |psos
Public Affairs is a leading source of intelligent information for businesses and professionals in the U.S., Canada, the UK, and
internationally. Ipsos Public Affairs is a member of the Ipsos Group, a leading global survey-based market research company. We
provideboutique-style customer serviceand work closely with our clients, whilealso undertaking global research.

About Ipsos

Ipsos is an independent market research company controlled and managed by research professionals. Founded in France in 1975,
Ipsos has grown into a worldwide research group with a strong presence in all key markets. Ipsos ranks fourth in the global r esearch
industry.

With offices in 88 countries, Ipsos delivers insightful expertise across five research specializations: brand, advertising and media;
customer loyalty; marketing; public affairsresearch;and survey management.

Ipsos researchers assess market potential and interpret market trends. They develop and build brands. They help clients build long-
term relationships with their customers. They test advertisingand study audienceresponses to various media and they measure public

opinion around the globe.

Ipsos has been listed on the Paris Stock Exchange since 1999 and generated global revenues of €1,782.7 millionin 2016.

GAME CHANGERS
« Game Changers » is the Ipsos signature.
At Ipsos we are passionately curiousabout people, markets, brands and society.
We make our changing world easier and faster to navigateand inspireclients to make smarter decisions.
We deliver with security, speed, simplicity and substance. We are Game Changers.
ISIN code FR0O000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

Address: 2020 K Street NW, Suite 410 Contact:  Chris Jackson
Washington, DC 20006 Vice President, U.S.,, Ipsos Public Affairs
Tel: +1202463-7300 Email:  chris.jackson@ipsos.com

Tel:  +1202420-2025



mailto:chris.jackson@ipsos.com
mailto:chris.jackson@ipsos.com
http://www.ipsos.com/

