
International in Scope 
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HOUSEHOLDS WITH CHILDREN
1 OUT OF 3

25%

MULTICULTURAL

36%

YOUNG ADULTS (18-44 YR OLDS)63% MALE / 37% FEMALE

NASCAR FANS 
BY THE NUMBERS

3

Source:  Nielsen Scarborough (USA+ Release 1, 2019).  Field dates: January 2018 – May 2019.  Sample size is approximately 42,000 NASCAR fans.
Fandom is determined by using the following question: “How interested are you in [NASCAR]?” [“very”, “somewhat”, “a little bit”, or “not at all”]. 

NASCAR fans are those respondents who indicate they are at least a little bit interested in NASCAR.



NASCAR fans are more likely to be responsive and support the sport’s official sponsors 

CONSIDER TRYING CONSCIOUSLY SUPPORT RECOMMEND

68% 70% 69%

4 4

Q: Are you more or less likely to [INSERT LOYALTY METRIC] a product / service if that product / service is an official sponsor of [INSERT SPORT]?
Sources:  Turnkey Intelligence, results published in SBJ, n=400 for each sport’s entire study; Nielsen SponsorLink 2018 – Fan base sizing box 6-10 on an 11-point scale.  
Sponsor brand refers to companies who were to sponsor an event or sport for which the respondent follows
Note: Data reflects latest results for each sports property as of April 2019

+39% more likely to be 
loyal with a sponsor brand

NASCAR FAN LOYALTY



CONTACT US

FOR INFORMATION ON BECOMING AN OFFICIAL NASCAR PARTNER, 
OR SPONSORING A NASCAR RACE, 

PLEASE EMAIL:
S P O N S O R S H I P @ N A S C A R . C O M

FOR ALL INQUIRIES RELATED TO BUYING MEDIA AND ADVERTISING 
ON NASCAR.COM AND ITS AFFILIATED SITES, 

PLEASE EMAIL: 
A D V E R T I S I N G @ N A S C A R . C O M

mailto:SPONSORSHIP@NASCAR.COM
mailto:ADVERTISING@NASCAR.COM
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