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Lit iwoods moves 

int® iise miricit 
by TERRI ANDERSON 

SIX STORES in ihe Nonh of 
England and Scotland spearhead 
Litilewoods' expected full-scale 
move into record retailing, with 
Record Merchandisers running a 
racking operation for the chain. 

The first disc department, 
carrying a wide range of titles but 
displaying an m-o-r bias, will open 
in Littlewoods' Nottingham store on 
February 25, and it will be rapidly 
followed by others in Bradford, 
Newcastle, Edinburgh, Glasgow and 
Dundee. 

The situation in these stores will 
be closely observed before the 
decision to widen the enterprise is 
taken, but the geographical choice 

King opts 

for more 

producing 

by ADAM WHITE 
JONATHAN KING is stepping up 
his activities as a producer and 
talent-spotter, and changing the 
modus opcrandi of UK Records as a 
result. The label's licensing 
arrangement with Polydor expires 
on March 4, and will not be 
renewed. 

King is looking for a company 
with which to sign a fresh but non- 
exclusive distribution deal "where 

TO PAGE 4 

of these first locations reflects in- 
store space availability rather than 
any regional blueprint. 

James Arnold-Baker, managing 
director of Record Merchandisers, 
said that negotiations had been 
going on for some lime. 
"Litilewoods is a major chain in the 
market, and obviously they were on 
our list of targets for quite a while. 
We arc putting in complete record 
departments; we are supplying the 
full-price stock, and Pickwick is 
supplying the budget side." He 
could not generalise about the size of 
the six departments, but taking into 
account the respective size and 
location of the stores involved, he 
described the new venture as "quite 
substantial", indicating that 
"Litilewoods is not playing, but are 
quite serious about going into it." 

The chain has run a highly 
successful, big-turnover, record mail 
order business for years, and the 
move into racking in the stores may 
be regarded as a logical step 
forward. The launch of the new 
departments will not be 
simultaneous but spread over a few 
weeks, during which time 
Litilewoods is buying advenising in 
provincial press for four of the new 
departments, and on local radio in 
Nottingham (Radio Trent) and 
Glasgow (Radio Clyde). 

Coming as it docs soon after hints 
that Marks & Spencer is preparing 
an entry into record retailing, the 
Litilewoods move adds to the 
likelihood that if disc sales arc to 
increase this year, that growth will 
come through such High Street 
chains rather than the established 
outlets. 
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CAUGHT IN the act of cutting into a tree-trunk of a cake baked to celebrate 
Jethro Tail's return to UK concerts after a two years' absence are, left to right: 
Jo Lustig, the group's UK manager; Ian Anderson, the group's leader; Terry 
Ellis, worldwide manager of Jethro Tail and president of Chrysalis Records 
US and Chris Wright, joint chairman of the Chrysalis Group. The concerts 
coincide with the release of Songs From The Wood, Tail's latest album, and 
among the. 200 guests present at the post-concert reception were Susan 
Hampshire, A my MacDonald, Graham Chapman and Lorna Luft. 

Two way deal for 

Casablanca and Pye 

New deal 

for Stones 

imminent 
A NEW recording deal for the 
Rolling Stones is expected to be 
announced today (Wednesday). At 
presslime reports circulating in the 
record industry suggested that the 
group was about to accept a bid by 
EMI, presumably for worldwide 
rights to their recordings outside 
America. Originally Polydor had 
been regarded as front runners to 
secure the Rolling Stones, but an 
anticipated announcement at Midem 
was not forthcoming. Original 
negotiations with Polydor were 
understood to be for a three year 
deal for one album per year plus an 
LP of re-recorded greatest hits and 
access to Atlantic back catalogue. 
Asked to confirm the rumours, an 
EMI spokesman said, "I have no 
comment to make." 

AMERICA'S CASABLANCA 
label, which has been without a UK 
distributor since the premature end 
of its EMI deal last October, is to 
embark on a "long-term" licensing 
link with Pye. This will be a two-way 
arrangement, with the British 
company handling Casablanca 
material on this side of the Atlantic, 
and the American independent 
distributing Pye product in the U.S. 

Final negotiations in Los 
Angeles, following talks at 
MIDEM, were concluded by Pye 
chairman, Louis Benjamin, and 
Casablanca president, Neil Bogan. 
The two men's association goes back 
to Bogan's days at Cameo- 
Parkway, when the Philadelphia 

label was represented in Britain by 
Pye. Benjamin has said that he feels 
the new deal to be one of the most 
important signed by Pye, adding 
that he regards Casablanca as a 
proven independent with 
"excitement and expertise in 
marketing and promotion equivalent 
to its exciting product". A major 
launch is expected very soon. 

Among the acts Pye will be 
handling arc Kiss, whose Destroyer 
album sold more than 30,000 copies 
through EMI last year (coinciding 
with a brief tour by the group), and 
Parliament, whose Tear The Roof 
Off The Sucker single amassed 
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EMI triumphs, but 45 gap closing 

IN MAINTAINING its traditional 
supremacy in the singles and album 
markets for 1976, EMPs twin 
strengths in both domestic and 
licensed repertoire continue to 
provide the edge over competitors 
relying mainly on domestic 
products. 

But although its stranglehold on 
albums seems unshakcable, the gap 
between EMI and the competition is 
nowhere near as clearly defined as 
once was the case in the area of 
singles sales. The British Market 
Research Bureau's survey of all sales 
recorded by its 300-sirong dealer 
panel in 1976 reveals thai EMI took 

the title as the leading albums 
company with 21.2 percent and the 
leading singles company with 18.4 
percent. CBS was second on albums 
(10.6) and singles (14.4), with WE A 
just edged out into third place on 
albums (10.0) and Pye third on 
singles with 9.7. 

Looked at over a five-year period, 
EMl's singles dominance has tended 
to mark time in terms of market 
share. From a 17.0 percent slice of 
the action in 1972. which peaked at 
20.5 percent in 1973, the UK major's 
performance has varied by less than 
one-half percent over the last three 
years. CBS by comparison, which 

More CBS vouchers 
by DAVID LONGMAN 

CBS PLANS to continue using its 
Disco Discount voucher system in 
1977, after scoring a thrce-oui-of- 
four success rate with records 
promoted in this fashion last year. 
RCA and State have also ventured 
into the voucher market recently, 
with a 20p discount on Rich Girl 
from Hall & Gates, and a 30p 
reduction on the Rubcttes single. 
Baby I Know. rr . 

This week, CBS is offering us 
customary 30p off the current 
Miracles single, Spy For 
Brotherhood. Head of regional 

promotions, Graham Haughton, is 
reluctant to talk about the scheme in 
depth, although he said that on 
average 1,500 vouchers are 
distributed to clubs and 
discotheques in each of the four 
regions of the country. 

"The idea," he explained "is to 
try and lift a record from the 
breakers into the chart; seldom is the 
scheme used to chart a single from 
scratch. I believe our success is a 
blend of the clubs used, the 
reputation we have built up, good 
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held fifth place with 7.6 percent in 
1972, only slipped back in 1975 in 
climbing to a best-ever 1976 
achievement with 14.4. Pye, too, has 
improved its market share 
significantly, moving from a mere 
2.0 percent in 1972 to a record share 
of 9.7 percent last year. WE A was 
another high-flyer with a 1976 figure 
of 7.8 percent, its best after three 
unimpressive years since 1972's 6.8 
percent. 

For other companies, a five-year 
comparison produces less impressive 
results. Decca, for instance, claimed 
16.3 percent, in 1972, the nearest 
any company has ever been to 
toppling EMI, but has lost ground 
steadily ever since to finish 1976 with 
only 2.6 percent (equal with GTO). 
RCA has gone from 9.5 percent to 
3.9 percent in five years, Polydor 
from 14.6 percent to 7.7 percent, 
while Arista which registered 5.3 
percent in 1972— but 11.1 percent a 
year later — came down to 4.1 
percent. 

Looking back to 1967 and Record 
Retailer's first chart survey, the 
shares of last year's top three 
companies were EMI 33.5 percent, 
CBS 5.8 percent and Pye 11.9 
percent — WEA had not been 
formed. In 1967, Decca singles 
accounted for 24.3 percent of chan 
placings. 
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