Latin-Rock in
Sales Upswing

By CLAUDE HALL

NEW YORK — Latin-rock
music, after fermenting for sev-
eral months in New York, Is
now spreading to other markets,
but it's having to fight every
step of the way. Its handicap,
say program directors of Hot
100 format radio stations, is
that the music is “ethnic.”

Yet, the music is catching on,
and sales in markets like New
York, Philadelphia, and Los
Angeles—sales generated from
heavy airplay on r&b radio
stations—have forced the pop
stations to play the records
Pop stations like WMCA and
WABC, New York; WMOH,
Hamilton, Ohio; WPGG, Wash-
ington; WFUN, Miami; WCFL,
Chicago; WEAM, Washington;
WFIL, Philadelphia, WPRO,

(Continued on page 30)

67 of Reinhardt’s
Tunes to Goodman

NEW YORK — Publishers
Gene and Harry Goodman have
acquired the American sub-publi-
cation rights to 67 composi-
tions of the late great French
jazz guitarist, Django Rein-

(Continued on page 12)
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Vast-Ranging Versions
Help Tunes Beat Time

By MIKE GROSS

NEW YORK—Standards can
still make it in the pop market
today. Even though the life of
most of the Top 40 tunes ends
after the run of the one click
record version, there are still
quite a number of new songs
coming to the fore with a po-
tential long life span through
wide disk coverage.

It's the nature of the ma-
terial that's of prime impor-
tance, of course, but the songs
that are acquiring standard
stature now are doing so mainly
through the efforts of the music
publisher who isn't satisfied to
ride along with one record or
one artist. The shotgun method
of aiming for that one big rec-
ord and then geing on to the
next song is prevalent in the
industry today but there are
still quite a number of pub-
lishers around who take a long-
range view for their copyrights
and continually try for extra
disk performances.

Several music publishers con-
tend that even the so-called
rock 'n’ roll songs can be de-
veloped into standards if di-
versified disk treatment can be
attained. It's getting easier for

the music publishers to work
with the current rock 'n’ roll
material because it has taken
on a more subtle and listen-
able form. The rock freneti-
cism is beginning to take a back
seal to smoother, more thought-
ful arrangements that are giving
the new material a touch of
class. The rock beat is still an
underlying factor in the new
music but many publishers now
feel that many of these songs
are now more exploitable.
During the past few years
there had been a dearth of
good songs on the market and
the post-teen-age performer and
cafe artist had trouble finding
material. The current music
repertoire is now offering these
performers a choice of more
material than ever before.

Marks Builder

Broad disk coverage, how-
ever, still remains one of the
surest wayvs to help move a
song into the standard cate-
gory, E. B. Marks Music is one
of the major music publishers
which attempts to build its
new songs in different disk
arcas with vocal, instrumental.
jazz and other type wversions,
Stanley Mills, Marks" general
professional manager, says that

the music man today can't wait
for a record fall-in. “The songs,”
he said, “must be brought to
the attention of the artist or
the record company man or the
artist's manager, and it helps
if you have ideas for a new
treatment and performance.”

Marks firm's method is cur-
rently in evidence on the songs
“If You Go Away” and "AlL"
Both songs received their in-
itial disk push from Damita
Jo on the Epic label, and are

(Continued on page 8)
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DGG Acquires
Aberbach Wing

HAMBURG — Deutsche
Grammophon has bought the
Aberbach Musikverlage here.
MNepgotiations were reported in
the Oct, 8, 1966, issuc of Bill-
board. Grammophon said that
long negotiations were com-
pleted just before the year's end,
and that control has already
been assumed by DGG. Otto
Demler has been appointed by
Grammophon to be Aberbach’s
new chief.

About 10,000 foreign and
5,000 domestic copyrights are

(Continued on page 62)

London Celebration in Gear

As US Guests Arrive in UK

LONDON — D, H. Toller-
Bond, president of London Rec-
ords, and the firm's executive
staff arrived here this week
with two planeloads of U. S
guests to join in celebrating the
company’s 20th anniversary. The
activities will be climaxed by a
formal bangquet given Decca’s
board chairman Sir Edward
Lewis, and Lady Lewis.

Included among the U. S
visitors are London Records
distributors and the London

Group distributors, marking the
first time that the two whole-
saling groups have been joined
in a single meeting. The en-
tourage also included London’s
suppliers (printers, jacket man-
ufacturers, etc.), and members
of the press.

Almost the entire executive
staff of the label is here. In
addition to Toller-Bond, those
attending include Herb Gold-
farb, national sales manager

(Continued on page 10)

i l&
-r-‘

=

All-Star Line-Up
Set by San Remo

By DON WEDGE

SAN REMO — Artst line-up for the 1967 5an
Remo Song Festival is now complete, with the original
line-up strengthened by such foreign artists as Bobby
Goldsbero, UA; the Hollies (British Parlophone); John-
ny Rivers (Liberty); the Happening (B. T. Puppy). and
Dalida (French Barclay).

In the contest, which opens Thursday (26) they
will perform “Una Ragazza,” “Non Pregro Per Me,

“Devi Avere Fiducia in Me,” "Quando Verro,” and
“Ciao Amore Ciao,” respectively.

Italian stars now added include Bobby Solo (Ri-
cordi), who joins Connic Francis (MGM) with “"Canta
Ragazzina,” and Peppino de Capri (Carisch), who is
teamed with Dionne Warwick (Scepter) for “Dedicato
All Amore.”

Others set include Memo Remigi (Carosello) "Dove .
Credi di Andare”; Mario Guarneya (Ariston) “La
Musica e Finita™; Nico Fidenco (Parade) “Piano, Piano™;
and Mario Zelinotti (Durium) “Cuore Malto.” Remo
Germani (Ricordi) now sings “E A llora Dai.”

Annarita Spinaci (Bruber) joins the Les Surfs with

(Continued on page i)
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The “Flower Rock” Seeds have a smash Top-100 single, “Pushin’ Too
Hard" (GNP Crescendo®372), and two “Flower Rock” LP's (72023
and £2033). The Flower Generation of the world of the Seeds will
be growing all over. | Advertisement )
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Sandy Posey, recently named "Newcomer of the Year” and “Most
Promising Female Vocalist," is high on the charts again with her
new MGM single, “Single Girl" (K-13612). The record that first
brought her fame is the title song of her current MGM album, "Born

a Woman (E/SE-4418), one of the top LP's in the country this week.
[ Advertisement )

fAdvertisement)

METAE GELDWTN WATEAT |

I Yo, W' ';_.

SPECIAL MGM ANNIVERSARY ISSUE!

& DO EARSYA SR H ERF ROy REAMILY

MGM

s 1§

& %%

ERCLUSNELY METRaEUTED By

MGM RECORDS.

W N Rererh n oo bemn of M Dodtesd Wine e

Divigions of or distributed by
divisions al Metro-Goldwyn-Mayer Inc.

RECORDS



www.americanradiohistory.com

Wwww americanradiohistorv com

——


www.americanradiohistory.com

NARM Meet Key

Horizons Unhmn‘ed Of Distrib Promotion

LOS ANGELES—The agenda
of the National Association of
Record Merchandisers Conven-
tion will center on “Horizons
Unlimited.” Sessions are slated
from March 5 through March
10 at the Century Plaza Hotel
here. In announcing the pro-
gram, Jules Malamud, executive
director of NARM, said. “The
program has been geared to deal
with practical problems which
face our members every business
day. We feel that the subjects
with which we are dealing need
particular attention, and we have
turned to the experts in each
field to help us find answers and
solutions.”

Clive J. Davies, vice-presi-
dent-general manager of Co-
lumbia Records, will deliver the
keynote speech on March 6.
Allen G. Siegel of the Wash-
ington law firm of Arent, Fox,

Kintner, Plotkin and Kahn will
then speak on “Labor Relations
in Your Business,” His presenta-
tion will include “The Anatomy
of a Federal Wage and Hour
Investigation,” and “The Role of
the National Labor Relations
Board.” Thomas F. Barelty,
general manager of the Mar-
keting Training Services of the
Whirlpool Corp., will speak on
*¥You Have a Business. Is It an
Organization?"

Two groups of workshops for
regular and associate NARM
members is listed for the morn-
ing of March 7. Among the
topics covered will be tape
CARfiridges, a workshop con-
ducted by J. A. (Sasch) Ruben-
stein of Calectron of San Fran-
cisco. The March 8 session will
feature recording artists and
product. On March 9, a work-

(Continued on page 12)

Sand, Sun and Sales
Chess Parley Theme

CHICAGO—Chess Producing
Corp., will hold its second an-
nual sales convention in San
Juan Jan. 27-29, partners Phil
and Leonard Chess announced
last week.

Theme for the meeting, ex-
pected to draw nearly all the
company’s domestic and foreign
distributors, is “Sand, Sun and
Sales,” During the conclave
Chess, producers of Chess,
Checker and Cadet product,
will debut 21 albums, the larg-
est release in the Z1-year history
of the company. Artists repre-
sented will be Ramsey Lewis,
Billy Stewart, Etta James, Ray
Bryvant, Muddy Waters, Howlin’
Wolf and others.

“We're going to unfold to dis-
tributors at this outing the most
outstanding sales plan we've
ever offered,” said national sales
manager Max Cooperstein,

To support the new product,
album sales chief Dick LaPalm
will announce a new advertising
program, “practical in its execu-
tion, permitting distributors to
control their own advertising

investment.” LaPalm said that
heavy trade advertising, mer-
chandising and co-op advertis-
ing programs will underpin the
new release.

Last vear's convention, at
which a record amount of busi-
ness was written, launched a
record vear for the company.
The Chess brothers are expected
to announce during the 1967
meet that the company smashed
all its sales records during 1966.
“There is apparently no end to
our growth,” Leonard Chess
said.

During the past year Chess
moved into enlarged quarters
on Chicago’s near-South Side
and entered the duplication and
marketing of its own tape car-
tridge product. Marshall Chess,
who heads the firm's tape car-
tridge division, will report on
the progress of the medium at
the convention.

Chess will officially open its
new  headquarters, complete
with four ultra-modern record-
ing studios, in March.

Site of the convention is the
Hotel Americana.

Spicy Tunes Leave Bad Taste
With Radio Program Chiefs

NEW YORK — The problem
of “good taste” is driving some

program directors at radio sta-
tions around the country slightly
daffy—especially certain tunes

- turned out by hit groups.
ot 1s “Let’s Spend the

“er,” by the Rolling
St sndon Records. Ru-
mors were strong in radio cir-
cles that bootlegged tapes of a
new Beatles record titled “Sui-
cide” were in the U. 5. No radio
station would admit to having
copies, however.

WDGY in Minneapolis just

ulled the record off the air

ursday (12) because of “pub-
lic objection,” said music direc-
tor Johnny Canton. WMCA in
New York is playing the flip-
side—"“Ruby Tuesday,” No. 78
with a star on this week’s Hot
100 chart. “Let’s Spend the
Night Together” is No. 85 with
a star.

WABC in New York refused
to play the “Night” record.
“Ruby Tuesday” was voted
down by the deejay panel at

JANUARY 21,

WABC, Rick Sklar, program
director of the station, said the
staff liked "Night” but “we can't
play it, That's asking too much
of a radio station. Our broad-
casting license is at stake.” He
said that gpood taste was “be-
coming a bigger and bigger
problem with many of today's
records.”

WQXI in Atlanta pulled a
sneaky with the “Night” record,
said program director Paul
Drew. Deejay Bob Todd at
WOQXI spent an hour cutting and
slicing a tape to record the “Let's
Spend the MNight Together”
phrase backward. “The kids
are going crazy buying the rec-
ord,” said Drew, “so we didn't
hurt sales. It's melodically cor-
rect and sounds very good on
the air . . . you'd be surprised.
Our license is safe this way be-
cause we're not broadcasting
anything obscene.” He said
“Night” was the better side of
the record, in his opinion, but
the true title of the record is
never mentioned on the air.
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Epic Keys Meet to Growing Role

MIAMI BEACH—The grow-
ing importance of the role
played by the local distributor
promotion manager was the key-
note of the seminars conducted
by Epic Records at its national
sales meeting here last week
{(Jan. B-12). In addition to the
seminars, new product for Epic,
Okeh and Crossroads Records
was unveiled to the distributor
sales executives, as well as new
merchandising campaigns and a
new sales incentive program,

The stress on the distributor
promotion manager was made
by Fred Frank, Epic's national
promotion manager, acting as
chairman for the seminars, who
said, “These seminars have been
scheduled for you the promo-

tion managers because we are
aware that, as the marketing of
record products has changed,
the role of the promotion man
has assumed greater importance
than ever before. You are no
longer just a promotion man-
ager—you are now a merchan-
dising manager as well." Cov-
ering all phases of promotion
and merchandising in today’s
marketplace, John Mahan,
Epic's West Coast Regional
Manager, who has a varied
background in radio program-
ming, as well as record mer-
chandising and sales, led the
two-day seminar.

Mort Hoffman, the label's
Director of Marketing, and Vic-
tor Linn, Director of Adminis-

Manager

tration, revealed the new four-
month sales incentive program
in which distributors will com-
pete against each other, earning
points based on performance in
the sale of records during the
contest. Utilizing the new mer-
chandising slogan, “Bank On
Us in '67," the program has
been tailored after the label's
highly successful incentive pro-
gram of last year, "The De Ville
Run.”

In order that the size of an
individual organization does not
determine the winner, all dis-
tributors will participate equally
on the basis of a market-share
index, compiled through elec-
tronic data processing. To main-

{(Continued on page 10)

UA Broadens Vistas; Pop

By AARON STERNFIELD

MIAMI BEACH—While still
retaining its solid soundtrack
base, United Artists Records is
building up full-line strength
and devoting increasing time
and effort to pop product. The
label’'s U. §. distributors, meet-
ing at the Doral Hotel here
last Friday through Sunday
(6-8), were exposed to 32 new
albums, 18 from the main label,
seven from UA International,
four from Tale Spinners for
Children, and four from Solid
State,

Of this total, only three are
soundtracks, while another two
are based on soundtrack
themes, The pop, Latin, comic
and international product, in
impressive quantity and quality,
made up the rest of the release
schedule.

Key UA executives gave
strong indications that the label
will branch into the speciality
fields. First move will prob-
ably be a jazz label. Feelers
have already been put out.

‘Succeed” Push
Of the new releases, biggest
push will be given to the “How
to Succeed in Business With-
out Really Trying” soundtrack,
with the film due for March
release. Nelson Riddle conducts

and the film stars many mem-
bers of the original Broadway

cast, including Rudy Vallee and
Robert Morse.

Soundtrack product in the
works is equally impressive. Set
for summer release are "“You
Only Live Twice,” James Bond's
fifth film produced at a cost
of $9,500,000, and “Through
the Heat of the MNight,” with a
Quincy Jones score.

Long-range plans include the
track for "Chitty, Chitty; Bang,
Bang,” based on an lan Fleming
novel set for 1968 release, and
“Fiddler on the Roof,” to be
released in late 1969 or early
1970. UA has soundtrack rights
for the film.

“Ilya Darling,” the stage ver-
sion of "Never on Sunday,”
could well be UA's first orig-
inal cast breakthrough. The
play, which stars Melina Mer-
couri, opens this week in Phil-
adelphia.

Other Plans

Other long-range plans in-
clude soundtrack exploitation
of an Italian Western featuring
a James Bond-type hero. While
UA does not have the first
track in the series, it does plan
to acquire the tracks of the
follow-up films.

Tracks set for immediate re-
lease include “Africa Addio,”
with Jimmy Roselli singing
“Who Can Say" (the score was
written by Riz Ortolani, who
did “Mondo Cane”) and “"King
of Hearts,” a French film,

Accented

Other soundtrack-based ma-
terial includes “The Best Origi-
nal Soundtracks”™ and an Al
Caiola album,

Country Albums

The country field is repre-
sented with Del Reeves and
George Jones albums., Latin
albums are by Chucho Avel-
lanet, Puerto Rican artist; Tico
Rodriques, and Leroy Holmes,
with a Puerto Rican LP.

Pop standard albums are
by Jimmy Roselli, Ike Cole
(brother of the late Nat Cole),
Neal Hefti and Shirley Bassey,
The contemporary sound is rep-
resented by the Gurus, Bobby
Goldsboro and Jay and the
Americans. Jackie Vernon has a
comedy album.

The UA International line
features the Northern Lights, a
Swedish folk group; an album
of wvarious Scandinavian artists;
Manuela Vargas, Spanish fla-

menco;  Adriano  Celentano,
Latin guitar; Dominico Mo-
dugno, Italian composer-per-

former; a Spanish bullfight al-
bum, with the “‘oles" recorded
live, and Bluesbusters, a Ja-
maican duo.

Product on the Tale-Spinners
for Children line include nurs-
ery thymes, a cowboy record,
“Peter Pan” and “Hiawatha.”

The Solid State series fea-
tures albums by Nelson Riddle,
the Kokee Band, Will Bronson's
Singers and Ted Sommer,

Easy & Direct
Styles Mark
UA’'s Meet

MIAMI BEACH—The re-
cent United Artists sales meet-
ing here (see separate story)
was marked by a casual ap-
proach and a lack of affecta-
tious presentation. Mike Lipton,
marketing vice-president, sum-
med up the label's attitude
with his opening statement at
the business mﬂelm “We re
all pros here, ere's
product without the hnnpla-

Headed by president Mike
Stewart, the UA brass turned
out in force. Other top excu-
tives included Si Mael, vice-
president and general man-
ager; Lloyd Leipzig, director of
creative services; Mu rr:ij..r
Deutch, vicﬂ-prEEidEnt of p
lishing; Ron Eyer, UA lnterna—

tional; LeRoy Holmes, musical
director; Norm Weiser, West
Coast vice-president; Jim

Brown, director of LP promo-

www americanradiohistorv com

UA, T-A Merger Seen
Help to Record Wing

MIAMI BEACH—The forth-
coming merger between United
Artists and Trans-America will
provide United Artists Records
with "room to maneuver" ac-
cording to David Picker, vice-
president of United Artists, par-
ent company of the record label.

Speaking before UA Records
distributors here {(see separate
story), Picker said UA will be a
T-A division when the merger is
approved by the end of March.

The appearance of Picker and
several other top executives

tion; Bernie Lawrence, director
of artists relations; Sonny Les-
ter, Solid State producer, and
Bill Persch, assistant director
of creative services.

Performing at the UA ban-
quet closing night were Al
Caiola, Pat Cooper and Del
Reeves.

from the parent company points
up the interest by the corpora-
tion for its record division. Other
top UA executives at the meet-
ing were Fred Goldberg, vice-
president of advertising and pub-
licity; Joseph Ende, vice-presi-
dent and controller, and Gabe
Sumner, national director of ad-
vertising and publicity.

Picker pointed out that UA is
considering the release of a
British film whose box office po-
tential 1s marginal. He explained
that the film has a potentially
strong track, and that the music
is the swing factor.

Noel Rogers. who is in charge
of UA Records’ music for the
United Kingdom, reviewed Eu-
ropean product and told of a
major effort which will be made
on behalf of the Spencer Davis
Group. He also cited the Easy-
beats and Shirley Bassey as
British artists who are making
it on the UA label.

3
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Col.'s 60 Gold-Record LP's Get
14-K Ad-Merchandising Drive

NEW YORK—Columbia Rec-
ords has prepared an outlay of
about $200,000 for a “Solid
Gold" album advertising-mer-
chandising campaign, The pro-
gram is designed to promote
sales of the company's more
than 60 albums which have re-
ceived Gold Record awards
from the Record Industry Asso-
ciation of America for sales of
more than %1 million. These
LP's have amassed total sales
of more than 1200 million.

Stan Kavan, Columbia’s ad-
vertising - merchandising vice-
president, forecasts a sales im-
provement of 100 per cent as
an outcome of the campaign.
He also expects it to be more
successful  than  Columbia's
“Greatest Hits” promotion of
last May. “This one is larger in
scope,” he explained.

The integrated sales drive to

promote the albums is designed
to capture consumer attention
with national and local advertis-
ing, sales aids and merchandis-
ing tools. Launching the drive
is a national advertising cam-
paign, featuring a two-page ad
to appear in the New York
Daily News on Sunday, Jan. 29,
and simultaneous full-page ads
in 21 other major newspapers
across the country. The same
full-page ad will again appear
in the Detroit News on Sunday,
Feh. 5. The ads, headed with
the slogan “Solid Gold” and in-
cluding cover reproductions of
key Gold Record albums, will
reach a combined circulation of
more than 15 million in the 23
markets.

In addition, ad mats will be
available to dealers, through
the label's regional sales

branches, in size of 300, 600,
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1,000 and 2,400 lines. The 300-
line mats, headed “Solid Gold
Country,” will highlight Colum-
bia's Gold Record - winning
country and western albums.
“Solid Gold Broadway and
Hollywood"” will be the theme
for the 600-line mats advertis-
ing original Broadway cast al-
bums and soundtrack record-
ings. The remaining mats of
1,000 and 2,400-line sizes will
feature Columbia's entire Solid
Gold catalog. Some mats will
carry coupons through which
the consumer may order albums
from local dealers placing the
ads,

The advertising campaign

will be backed up with a set

of in-store merchandising aids.
Stand-up record racks and. port-
able double-browsers, com-
plete with Solid Gold sign post-
ers, will be available to record
retailers, along with miniature
reproductions of the official
RIAA seal for application to
featured album jackets. Divider
and backer cards, for use in
dealer’'s existing browser bins to
separate Solid Gold albums
from other stock, will be headed
“Solid Gold/A Treasured Col-
lection of Million-Dollar Al-
bums From Columbia Records,”
followed by a list of the fea-
tured product. Kleen - stick
streamers advertising Solid Gold
product will also be supplied
to dealers for use on browsers
and as wall banners, window
streamers and bumper stickers.
A million consumer brochures
will be distributed to dealers,
along with Kleen-stick holders
for mounting in high-traffic
store areas.

To supplement the program,
each marketing area will re-
ceive sets of Gold Record Ii-
braries, containing all of the la-
bel's Gold Record albums,
which may be offered as prizes
in local contests.

Columbia has set January for
this promotion because of the
high sales potential due to the
existence of a large number of
new phonograph and tape ma-
chine owners, those who have
acquired equipment as Christ-
mas gifts. A majority of Colum-
bia's Gold Records are also
available on Columbia 4-track
stereo tapes and 8-track stereo
tape cartridges.

The Solid Gold line-up in-
cludes albums by such artists
as Tony Bennett, Dave Brubeck,
Johnny Cash, the New Christy
Minstrels, Ray Conniff, Percy
Faith, Johnny Horton, Andre
Kostelanetz, Johnny Mathis,
Mitch Miller, the Mormon Tab-
ernacle Choir and the Philadel-
phia Orchestra, Marty Robbins,
Barbra Streisand and Andy
Williams.

Beatles Reject
$1 Mil. Offer

NEW YORK — The Beatles
have turned down $1 million
for a day’s work. Sid Bernstein,
the promoter who did the Bea-
tles shows at Shea Stadium
here in 1965 and 1966, said
that Brian Epstein, manager of
the Beatles, had refused to dis-
cuss the possibility of a similar
show in 1967. Bernstein offered
%1 million for the day, which
would include two shows at
Shea. In spite of the turndown,
Bernstein still had hopes for the
show. “"They may not need the
money, but eventually the Bea-
tles will miss the roar of the
crowd.™
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Dealer, Distrib Pitch

Gives Atl.

NEW YORK-—Atlantic Rec-
ords' fall album plan passed the
$2.5 million mark in gross sales.
There were 26 new LP releases
in the plan.

Len Sachs, Atlantic album
sales chief, stated that the co-
operation of dealers and dis-
tributors in advertising and pro-
moting Atlantic and Atco prod-
uct played a great part in con-
tributing to the success of the
program. During the October
regional sales meetings in New
York, St. Louis and Los An-
geles, Atlantic instituted a dis-
tributor sales contest offering a
trip to any city in the world for
two for Atlantic and Atco dis-
tributors in the three regions,
East, Midwest and West Coast.
The winners. of the contest
were: Tone Distributors, Miami
(Atlantic-East); Heilicher, Min-
neapolis (Atlantic - Midwest);
Davis Distributing Co., Denver
(Atlantic-West); Universal Dis-
tributors, Philadelphia (Atco-
East); Southland Distributors,
Atlanta (Atco-Midwest), and
United Distributors, Chicago
(Atco-West).

The Atlantic distributor win-
ners of second and third prizes
(mink stoles) were: Bay State,
Boston; Seabord, East Hartford;
Music City, Nashville; South-
land, Atlanta; Chatton, Oakland;
Merit, Los Angeles,

The Atco distributor winners
of second and third prizes were:
Tone, Miami: Dumont, Boston:
Stan's, Shreveport; Music City,
Nashville; Davis, Denver;
Krupp, Phoenix.

The albums that garnered the
greatest action in the program
were by the Young Rascals,
Bobby Darin, Otis Redding,
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5 EX-JASRAC
AIDES ACCUSED
OF DISORDERS

TOKYO — According to the
Metropolitan Police Office In-
vestigation Department, five
former officials of JASRAC
(Japanese Society of Rights of
Authors and Composers) have
been accused of misappropria-
tion of the monies. Charged
were Yaso Saijo, chairman, To-
yosaburo Kikuchi, managing di-
rector, Yoshiyuki Kanagawa,
Risaburo Ishigami and Jo Taka-
hashi.

According to reliable sources,
funds were misappropriated
amounting to $220,000. The
sum was allegedly spent for
club memberships, automobiles,
stocks, land and entertainment.
The Police Board investigation
is expected to be completed by
March or April. There is no
indication of JASRAC f{inancial
difficulties. Royalty payments
to American artists and com-
posers are not effected.

YOO PR DR RO

Dynamo Expansion

NEW YORK—Dynamo Rec-
ords, distributed by Musicor
Records in the United States, is
seeking foreign affiliations, an-
nounced Dynamo president Lu-
ther Dixon and Musicor presi-
dent Art Talmadge last week.

Aberbach 'Amore’

NEW YORK—"Dedicate All
"Amore,” is originally published
by Aberbach {Roma) Editori di
Musica, and not Sugar Music

as reported in Billboard on Dec.
31.

a Gusher

Percy Sledge, Sam and Dave,
Joe Tex, Leslie Uggams,
Mireille Mathieu, the Charles

Lloyd Quartet, Herbie Mann,
Brother Jack McDuff, the Mod-
ern Jazz Quartet, Sergio. Men-
des and Eddie Harris.
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Executive Turntable

Kelso Herston has been named head of a&r for Capitol Rec-
ords in Nashville, effective Monday (16). He replaces Marvin
Hughes, who resigned effective Feb. 1 to operate his music pub-
lishing firm. Billy Graves will be associate producer at Capitol
in Nashville. Herston, formerly with United Artists Records in
Nashville, will report to Ken Nelson at the Hollywood office.
Nelson will continue to produce West Coast artists, including
Buck Owens, Merle Haggard and others. Herston will produce
Ftehrlin Husky, Ray Pillow, Tex Ritter and Sonny James among
others.

* * &

Larry Williams has joined the staff of Okeh Records as a

producer. Based in Hollywood, Williams will be responsible to

Stu Phillips, executive producer, West Coast
' artists & repertoire, for the development of new
: artists, as well as those already under contract to
the label. Prior to his association with Okeh,
scored as a solo artist and as a writer. In addi-
tion, as an independent producer, he was in-
strumental in co-producing recordings by Little
Richard, one of Okeh’s top artists. In this ca-

WILLIAMS  pacity, he also brought Johnny Watson and a
number of other soon to be announced artists to the label.

Also joining the Okeh staff is Oscar Fields, who will serve as
regional promotional manager for the Eastern, Southern and
Midwest regions. Based in Cleveland, Fields will be responsible
to Fred Frank, national sales manager of Epic and Okeh Records.
Fields had served as local promotion manager for Cleve-Disc
Distributors in Cleveland before taking the new assignment.
Further expanding Okeh’s activities will be Brett Kennedy, dis-
trict promotion manager in Hollywood. She will continue her
present duties and will expand her activities to cover markets in
Texas. She reports to John Mahan, Western regional sales &
promotion manager.

* * *

Lu Fields, who was associated

Clive Fox, regional promotional man for MGM Records on
with the MGM branch in Los
Angeles, has been advanced to

the West Coast, has been named director of
West Coast operations and will
A
(7%
3 district field representative.
FOX Other positions Fields has held

head up its new offices at 9255

Sunset Boulevard, Los Angeles.
were with Ava Records, Record Sales Distrib-
utors, and Kapp Records.

FIELDS

* * &

Mel Turoff has been named general manager of Kapp Rec-
ords’ Western division. He will report to Sidney E. Schaffer,
sales vice-president. Turoff has been in the record business for
12 years, serving as promotion manager for Roulette, as an
executive with Alpha Distributing, as West Coast promotion
manager for London, and most recently as national promotion
director for United Artists.

Kapp also named John Doumanian as Midwest promotion
man. Doumanian will report to Gene Armond, national promo-

tion manager. He had been with Capitol and Columbia.
* %k

Steve Douglas has been named a&r co-ordinator for Mercury
Record Productions, Inc., in the Western States
and will headquarter in the label’s newly estab-
lished Hollywood regional office. A Los Angeles
native, Douglas started his professional career
with the Duane Eddy group in 1958. After six
years as a sideman, conductor, arranger and con-
‘ " tractor, he joined Capitol in an a&r capacity and
- supervised such single hits as “Theme From A
DouGLAS Summer Place,” “Queen of the House” and
“Woman™ plus 13 albums that garnered chart spots for the label.

The 28-year-old producer-musician will work for Mercury and
all its subsidiaries.

* * %

~ Steve LaVere has been named assistant music department
director at Muntz Sterco-Pak. He reports to Ed Michel and fills
the vacany left by the recent departure of Walt Heebner. LaVere
will seek to acquire teen oriented labels. H was formerly a&r

co-ordinator with the Capitol Record Club.
* * *

Stan Marshall is Eastern sales manager for Capitol’s Creative
Productions premium department. He was formerly international
sales and operations manager for Kapp for eight months and
spent three and one half years with Columbia Record Produc-
tions before that. . . . Roger Gordon has been named Reprise
Records Los Angeles promotion man. He was previously in
promotion with London and Colpix Records. . . . Johnny Manne
named musical director for the forthcoming Joey Bishop show
on ABC-TV. Manne will create an original title tune for the

late night show bowing April 17. He records for Liberty.
* * &

Gunter G. Hauer has joined Atlantic Records to handle al-
bum promotion. He will work on Atlantic, Atco, Stax, Volt and
other labels distributed by the firm. Hauer will report to Len
Sachs, Atlantic-Atco LP sales chief. Before joining Atlantic,
Hauer had been with Universal Distributing Co., Philadelphia,

for 12 years. For the past two years he handled promotion for
Epic and Dot Records in the Philadelphia area for Universal. He

was in charge of national promotion for the Jamie/Guydon label
(Continued on page 10)
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Congress Presses Pushto Wrap Up
Copyright Revision in

By MILDRED HALL

WASHINGTON—There will
be an all-out effort to get a gen-
eral copyright revision hill
passed in the first session of the
90th Congress, which formally
c%nvened here last week (Jan,
L),

The Senate Copyrights Sub-
committee will plunge into hear-
ings, probably in March, on the
controversial issues still to be
threshed out in the revision bill
reported out of committee on the
House side in the 89th Congress.
The Senate group has been asked
for full presentation by opposing
parties on such issues as the re-
vision’s proposed raise in me-
chanical royalty rate for records
made under compulsory licens-
ing; the juke box performance
royalty arrangements; curbs on
educators’ free use on nighttime
TV, and the copyright liability of
Community Antenna systems.
(Billboard issues Dec. 31, 1965,
and Jan. 17, 1967, Coin Sec-
tion.)

Reintroduction Soon

On the House side, the
amended version of the famous
H.R, 4347 is expected to have
reintroduction at an early date.
MNo further hearings by the
House Copyrights Subcommittee
are in prospect, and the newly

numbered revision bill will
merely go through the formality
of being reported out by the full
House Judiciary Committee. The
bill will meet a new House Rules
Committee chairman, Rep, Wm,
M. Colmer (D., Miss.), who 1s
expected to replace former Rules
Czar Rep. Howard K. Smith (D.,
Va.) who was defeated in No-
vember.

On the House side there are
high hopes—and there will be
strong push—for a vote on the
revision bill in the first session,
particularly since the 89th Con-
gress acted on so much major
legislation. Democratic leaders
want this 90th Congress to be
one of review and revision of
what is already on the books,
rather than one of new programs
and innovations, Copyright re-
vision would fall in this category.

Because of the opening of a
new Congress, committees must
go through certain organizational
problems. There may be a few
changes in full judiciary commit-
tees on both Senate and House
sides, But on the Senate side, no
changes are seen by committee
counsel Tom Brennan in the
Subcommittee on Patents, Trade-
marks and Copyrights, which is
headed by Sen. John T. MecClel-
lan (D., Ark.). Other members
are Sens. Philip A. Hart (D,

Ist Session

Mich), Quentin Burdick (D.,
N. D.), Hiram L. Fong (R,
Hawaii), and Hugh S5cott (R.,
Pa.).

Both House and Senate mem-
bers close to this legislation are
most anxious to get action com-
pleted not only because the up-
dating of the 1908 Copyright Act
is so sorely needed—but also be-
cause the interim copyright ex-
tension act runs out at the end
of December 1967 in the first
session of the 90th

Life Plus 50 Years

The extension legislation,
passed in two previous Con-
gresses, saves expiring copyrights
in their second term under the
present law's 56-year span. The
revision bill would make the
copyright term life plus 50 years.
Further delays in passage would
require another extension. Also
there would be other complica-
tions arising from adjustments
under the new law, which pro-
vides certain limits for copy-
rights already in a first term and
subject to licensing contracts,
Other technicalities are involved
for copyrights in second term, or
in a last term extended by the
interim legislation,

There is a do-or-die feeling
about settling the copyright re-
vision in this Congress. It has

(Continued on page 77)

RUSS SANJEK of BMI, master of ceremonies, presents Wexler,
right, with a silver plate which will later be inscribed by those

At ler alute

who attended. Sitting at the table is Mrs. Shirley Wexler.

WEXLER LEANS OVER to talk with Mitch Miller. At left is Lioyd
Leipzig, director of creative services at United Artists Records.

!"1

.

RECEIVES CITATION

AHMET ERTEGUN, president of Atlantic
Records.

PAUL ACKERMAN, music editor of
Billboard.

Wisdom & Funfareat WexlerFete

By MIKE GROSS
NEW YORK—The wit and

wisdom of the music industry
came to the forefront last week
in its salute to Jerry Wexler,

www americanradiohistorv com

vice-president of Atlantic Rec-
ords, who received Bill Gavin's
citation as “Record Man of the
Year” and if the 215 industry-
ites needed more reason for at-
tending the luncheon ceremonies

in the Hotel St. Regis at §12 a
head, Jan, 10 also marked Wex-
ler's 50th birthday.
It was a testimonial to Wex-
ler's achievement and popularity
(Continued on page 12)
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D. H. TOLLER-BOND,
president

HERB GOLDFARB

WALT MAGUIRE

MARTY WARGO

JOHN STRICKER

TERRY McEWEN

Market Quotations

{As of Moon Thurldﬂh Jan. 12, 1947)

£5-68 Week's Vol. Week's Week's Weak's Nt
NAME High Low in 100 High Low Closa Change
American Broodcasting B?'a &2 648 89%a 852 8% +3%
Admiral 5515 28V& 1187 Iy 2Bl 294G =134
Ampex 7% 17 1910 26a 23% 25% +1%
Audio Devicea 41 17 24 24 MN% 223 - 55
Automatic Radie 7Y 233 BO 4 v 3% + 54
Aufomaotic Retailer Assoe. 587 4217 212 5535 523, 55 + 214
Comea Parkway 433 1% 17 2Ya 2 214 -l
Canteen Corp. 36% 18V 504 25% 2234  24% + 1%
CBS 851, 42 449 45%a 6117 4514 + 2V
Columbia Pic. e 22% 13 353% 4% 34 =1V
Walt Disney B4%:; 403 3464 B1¥ 773 B + 1%
EMI 534 335 173 I3 3Ila 335 + 145
Genaral Electric 120 g0 1479 891§ B4% B&34 ~214
Handleman 1935 135 49 193 17 1915 + 1%
MCA 8134 284 203 39T 3434 39V + 414
Metremedia 5574 25 191 433 4135 4214 - 14
MGM aFds  24% 643 3735 33 34 -2%%
Motorelo 233, %0 1017 102%% 93 9734 +3%%
RCA 62% 3634 3025 46V 43%  4d4% - 33
Sesburg 32% 1% 3 17 15 157 - %
Tel-A-Sign 5% 13 79 215 2 2 Unchg.
M B&3y &1 643  BO%a 75 BO +1va
20th Century agly 2533 512 353 33Va 344 - 3
U-A 32% 21V, 20900 e 7V 9% +2V;
W8 198 1134 439 18Y 16% 1467 - 14
Wurlitzer 24V 15y 49 19% 18% 193 + I
Zeonith B73% 48V 1447 5312 48'4 52 + %
Week's Week's Weak's
OVER THE COUNTER* High Low  Closs
{As of Noon Thursday, Jan. 12, 1947)
Dextra Carp. 1% 1% 17
GAC A% 4 4%
Jubilee Ind. v 3 kB
Lear Jot 16%a 14 1415
Mills Music 22% 22V, 224
Pickwick Inter. &%a &34 (.3
Telepro Ind. 415 4 45

‘Qrer-?hq-munhr prices shown are "bid" (os opposed to "asked”). Maither the
bid nor the asked prices of unlisted securifies represent actual transactions.
Rather, they are o guide to the range within which these securities could have
been sold or bought at the time of compilation.

'I'hu_ obove quotations compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Inc., member of the Mew York Stock Exchonge and all principal stock

exchanges.

Acc'nts Blanketed
With 'Controversy’

LOS ANGELES—As high as
90 per cent account coverage
has becn achieved by Capitol
for its “The Controversy” Probe
album delving into President
Kennedy’s assassination and the
Warren Report.

The “Controversy” album is
the most successful of the three
news documentary albums pre-
sented by Capitol since it started
exploring the sonic values of
in-depth news studies last Au-
gust. The first two path-setting
products were “LSD" and “Why
Did Lennie Bruce Die?"

A major breakthrough, which
the record industry will watch,
is putting “Controversy” LP on
newsstands (as reported exclu-
sively in last week’s Billboard).

According to Rocky Catena,
national popular album sales
manager, 25 copies were placed
at one stand in Hollywood, 50
were placed with the Out of
State Ticket Agency in Boston,
10 copies were given to a news

dealer on 7lst Street in Man-
hattan, and Interstate Distribu-
tors of Haggerstown, Md.
bought 10,000 copies for news-
stands in Baltimore-Washing-
ton.

Interstate and Mid-Continent
Distributing of Oklahoma are
two record rack jobbers who
are also magazine wholesalers.
Mid-Continent took 1,000 copies
Tor its state,

The label could not find a
magazine wholesaler to handle
distribution of the LP locally,
Catena said. Newsstand distri-
bution, Catena emphasized, has
some built-in differences: prod-
ucts are usually dropped off a
truck bundled in wire, the
prices are pre-printed and news
dealers tear magazine covers
when returning unsold publi-
cations.

An indication of the prob-
lems Capitol and the industry
face with newsstand exposure
was readily apparent at the
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AT THE UNITED ARTISTS SALES MEETING: Top, David Picker, vice-
president of the parent company, tells UA distributors about 1967
plans. Center, Del Reeves is flanked by Mike Stewart, UA Records
president, left, and Picker. Bottom, relaxing are, left to right, Noel
Rogers, UA's British musical director; Miss Miami Dolphins; Si Mael,
UA vice-president and general manager, and Ron Eyre, head of UA

International.

Hollywood stand at Cahuenga
Boulevard.

A sales clerk said in annoyed
terms that she felt the LP,
despite its $3.79 price, was just
like any other item on sale.
Copies were available on ad-
jacent sides of the main cash
register, clearly in view of all
passers-by.

The woman's inability to com-

rehend the potential in the
£3+T51' LP, as opposed to lower-
priced magazines and paper-
backs indicated that news-
dealers may not compare to re-
tailers as sales boosters for re-
corded product.

On the retail level, Catena
said the “Controversy” LP had
broken down most resistance to
the development of controver-
sial news documentaries in al-
bum form. Catena did say that

WWW americanradiohistorv com

he had reports from New York
that several dealers felt the LP
was "too touchy” and were not
participating in co-op advertis-
ing.

gRepuns were good of con-
sumer interest at the Discount
Record Center chain in Los
Angeles, the Jordan Marsh de-
partment store chain in Boston
and MNational Record Mart in
Pittsburgh, Catena reported.
Ads began appearing in major
cities for the LP last week to
tiein with the release of Look
Magazine's first installment of
James Manchester's book,
“Death of a President.”

National Record Mart re-
ported that it placed ads on
WIAS, the NBC affiliate in
Pittsburgh, in conjunction with

a one-hour special the station

did on the LP.

London Event
Put in Gear

o Continued from page 1

who co-ordinated the trip; Walt
Maguire, director of artist and
repertoire and pop singles sales;
Marty Wargo, director of ad-
ministration; John  Stricker,
treasurer; Terry McEwen, di-
rector of the classical division;
Mimi Trepel, manager of for-
eign distribution of independent
American labels and manager
of the Burlington-Felsted pub-
lishing affiliates.

Others in the London execu-
tive echelon attending include
Henry Principi, export manager;
Leo Hofberg, import manager;
Moe Shulman, national promo-
tion manager, and the label's
four regional district managers.
These are Sam Trofe, Eastern
division; Mel Cy House, South-
ern division; Mel Kahn, Central
division; Bert Annear, Western
division; Sy Warner of the sin-
les sales department, and Jack
Welfeld of the LP sales depart-
ment, Gene Friedman of the
Manhattan Advertising Agency
which handles London is among
the visitors.

The week-long festivities in-
cludes four days of planned
activities, with Decca, Ltd. and
London Records serving as co-
hosts.

Product presentation will be
made at a distributor meeting
Tuesday (17). Other events in-
clude artists banquets, enter-

taining  distributors, planned
tours for visitors and their
wives.

Vast-Ranging
Version Help
Tunes Win

e Continued from page 1

now spreading on to other
labels. Disk versions of “If You
Go Away” are now coming up
from Shirley Bassey (United
Artists), Lainie Kazan (MGM),
Lana Cantrell (RCA Victor),
Al Martino (Capitol), Al Hirt
(RCA Victor), Jack Jones
(Kapp), and Billy Vaughan
(Dot). “All" reached out to fol-
low-up disk versions by Chet
Baker (World Pacific), James
Darren (Warner Bros.), Charlie
Fox (Ambassador), Gordon
MacRae (Capitol), Frankie Ran-
dall (RCA Victor), Buddy Greco
(Reprise), Father Columbia Mc-
Manus (Audio Fidelity), Harry
Betts (20th Century-Fox), Ike
Cole (United Artists), and Sun-
set Strings (Liberty).

Marks is now engaged in
applying similar treatment to
the Latin song, “La Mentira."
There are currently 21 Latin-
American disks available in the
U. 5., and now Marks is giving
it an American promotion. The
song, which now also has the
title of “Yellow Days,” has al-
ready been recorded by Tony
Mottola on Command, Gerald
Wilson on World Pacific, and
Enoch Light on Project 3.

Mills is now planning a trip
to the Coast at the end of
January to promote new ma-
terial with the artists who are
based there. He's also scouting
for new songs, and the way the
market is today, he maintains
that includes just about every-
thing.
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Epic Keys M eet to Growing Role
Of Distrib Promotion Manager

o Continued from page 3

tain excitement, status reports
compiled and printed by com-
puters will be mailed to the dis-
tributors every two weeks.

All personnel within each dis-
tributorship will participate in
the program. The three Epic
distributors leading the race as
of April 29 will win prizes for
all members of their organiza-
tion. A 1967 Cadillac DeVille
convertible will po to the first-
place-winning distributor execu-
tive or sales manager. The sec-
ond prize consists of an all-ex-
pense-paid, week-long trip for
two to Paris, and the third prize
includes a week for two in the

Caribbean.

Prizes to other personnel in
the top three organizations in-
clude 19" table-model color
television sets to each promo-
tion manager and operations
manager, as well as to all sales-
men. Female members of the of-
fice and warchouse staffs will
receive a Ronson portable hair
dryer and the men a Ronson
electric razor.

On the merchandising level,
Epic is continuing its use of

unusual means for marketing its
medium-priced classical label,
Crossroads. A comprehensive
advertising program has been
scheduled which will stress that
Crossroads Records is a true,
high-quality, medium-priced la-
bel which contains new stereo
records. The ad carrying the
headline, “"Update Your Ears"”
will appear in such publications
as the Saturday Review, High
Fidelity and Schwann as well
as college newspapers through-
out the country.

Approaching the campaign
with the “"Don’t take our word
for it" attitude, Epic has de-
veloped a 7-inch 33% stereo
sampler record entitled “Hear-
ing Is Believing,” which con-
tains excerpts from 10 Cross-
roads albums. The recordings,
together with the new and com-
plete illustrated Crossroad cata-
log, will be offered to consumer
free of charge. Counter dis-
pensers designed to hold the
the records and catalog in rec-
ord retail outlets invite the con-
sumers to “Update Your Ears—
Hearing Is Believing — Take
One of Each—It's Free.”

The new Crossroads release

Executive Tumtable

10

o Continued from page 4

from 1962 to 1964. In addition to Universal, Hauer was Eﬂ:ﬁﬂ
with King Records in New York and Cincinnati, and with

Gotham Record Distributors in Philadelphia.
* * %

Gerry Hoff has been appointed West Coast promotion man-
ager for London Records. Hoff will handle promotion for all
London and London-group pop LP’'s and singles. His territory
will include his home base of Los Angeles, plus San Francisco,
Seattle, Denver, Salt Lake City and Phoenix, Ariz. Prior to his
association with London, Hoff served for three years as promo-
tion manager with Stone Distributors in San Francisco. Before

that he was with the Decca Records branch in San Francisco.
* % *

Charles Barrett has joined Billboard as a reporter. His duties
include assisting Special Issues Editor Aaron Sternfield. Barrett,
whose recent position was reporter for The Hartford Times, also
was broadcast news writer for the Associated Press in Hartford
and New Haven, reporter for the Hartford Courant, and stringer
for United Press International. . . . George Broadhead has been
named to the advertising staff of Billboard after serving as Eastern
advertising representative for American Artist. He previously
sold advertising for The Los Angeles Herald-Examiner, produced
a surfing film, and worked with the Bear Advertising Agency of
Hollywood. He will report to Denis Hyland, Billboard’s director
of sales. . . . Mike Hennessey has been appointed full-time Bill-
board representative in Paris. Hennessey, who has been French
correspondent since 1955, will be responsible for coverage of
France and Belgium. The appointment is effective Feb. 1, when
a new Billboard office will be open at 16 bis, rue Fontaine, Paris
9, France. The telephone number is 526-80-19. Hennessey, a
journalist for 20 years, has specialized in music for the last 10
years.

* * %

Lanny Lee has been named director of promotion and
publicity for Command Records. He’s been in the record in-
dustry for eight years, mostly as a promotion man. His latest
job was with Colony Music. . . . Howie Cohen was named to
head all promotional services for DiVenus Records by the
corporation’s board of directors. Dick DeFelice was designated
director of sales and Joe DioGuardi, a certified gublic accountant,
was elected secretary-treasurer. . . . Kent Ortman has been ap-
pointed manager of Decca Distributing Corp.’s Atlanta Sales
branch. The Atlanta branch serves Georgia, Alabama and Eastern
Tennessee. In his new post, Ortman , six-year employee with the
Decca organization, will be responsible to Ed Russell, the com-

pany’s Southeastern district manager.
* * %

Kelso Herston named a&r man in Capitol's Nashville studio.
He was previously with UA, Mercury in a&r executive posts and
with Sun Records and Hi-Lo Music before that, all Nashville.
. . . Marvin L. Beisel has been named Capitol’s LA district sales
manager, and John H. Griffith has been named Dallas district
sales chief. Beisel transfers from Dallas where he had held a
corollary post. Griffith had been the label's branch sales man-

ager and territory manager in Miami.
* * *

Clark Geartner has resigned as sales marfager of Wyncote
Records, budget line of Cameo/Parkway. He organized the label
five years ago and also set up Wonder Records, C/P’s kiddie line.

has a repertoire that spans the
periods from baroque to 20th
Century, and includes both
familiar and lesser known
works, The five new albums in
the release feature the Prague
Chamber Orchestra, the Czech
Philharmonic  Orchestra, the
Smetna Quartet, the Dvorak
Quartet, and the Slovak Cham-
ber Orchestra.

There are six new albums in
the Epic release featuring
Donovan; jazz vibist Guy
Bover; the Coral Reef, a Ha-
waiian group; Billy Grammer;
an album starring “girls of stage,
screen and radio,” and a teen-
age comedy album, written and
performed by Kenny Solms and
Gail Parent. Solms and Parent
were responsible for Jamie al-
bum, “Our Wedding Album or
the Great Society Affair," a
spoof of the Luci Johnson-Pat
Nugent wedding.

Little Richard is the fea-
tured artist in the lone new
Okeh album release.

OO OO G GGG AR

COMMAND YR.
‘EX‘ORDINARY’

NEW YORK — Command
Records experienced the second
best year in its seven-year his-
tory last year, according to
Loren Becker, vice-president and
general manager of the label
During the year, 19 albums
were released including albums
by Toots Thielmans, Mitchell
Ayres and His Orchestra, and
Count Basie and His Orchestra,
all new to the label. Becker
described 1966 as an “extraor-
dinary year for us in billing
and profit.”

ARSI e

All-Star Line-Up

e Continued from page 1

“Quando Dico Che Ti Amo."”
Caterina Casselli (CGD), dis-
placed when her original song
was eliminated, now performs
Il Cammino” with Sonny &
Cher (Atlantic).

Marcello Ferial (Durium) is
teamed with the Happening and
Cristopae (AZ/Saar) joins Do-
menico Modugno (Curci) and
Milva (Ricordi) teams with Span-
ish Columbia's Los Bravos on
“Uno Come Noi.”

NATIONAL
RECORD
PROMOTION
GUARANTEED

We Will Guarantee Air Play

and Promotion in at Least One

af America's Top Five Markeis

an any Record of Merit or Your

Money Completely Refunded.

¢ DISTRIBUTION
ARRANGED

s MAJOR RECORD LABEL
CONTACTS

e NATIONAL RADIO AND
TV COVERAGE

 TOP BOOKING AGENT
CONTACTS

WEST COAST
RECORD PROMOTION

8833 Sunset Blvd., Suite 405
Hallywood, Califarnia
Phone 213 657-6650

Sincerely, Lee Desmond

when answering ads . . .
Say You Saw It in
Billboard
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Wisdom & Funfare atWexlerFete

e Continued from page 6

in. that rival record company
manufacturers, music publishers,
disk jockeys, personal managers
and trade papers could gather
together in harmonious accord
and with a unified purpose. The
affair came off as an effective
toast with a touch of irreverent
roast.

The master of ceremonies,

Russ Sanjek, vice-president of
public relations for Broadcast
Music, Inc., and speakers Paul
Ackerman of Billboard, Decca's
Harry Meyerson, Cash Box's
Marty Ostrow, Record World's
Bob Austin, and Wexler's part-
ners at Atlantic, MNesuhi and
Ahmet Ertegun, presented a
portrait of Wexler in laudatory
as well as laughable terms.
They traced Wexler's career

from a gun-carrying Customs
Inspector “keeping pot out of
the U.S."” to jazz buff “who kept
time to 2 and 4" to Billboard
reporter “who was all right for
punctuation” to Atlantic execu-
tive “whose secret weapon is that
he married a lady who knows
more about music than he does,”
It was a biography that has no
parallel in the annals of litera-
ture or luncheons.

The overlying tone of the af-
fair, however, was set by Ahmet
Ertegun, Atlantic Records pres-
ident, when he said, “To us,
Jerry is the ‘Record Man of
Every Year.""

Randazzo Moves

NEW YORK — Teddy Ran-
dazzo Productions and South
Mountain Music, both headed
by Teddy Randazzo, have

moved to new gquarters at 300
W. 55th St. The phone remains
PL 7-7630.

ADDENDA #2: Billboard 1966-67 International Buyer's Guide of the Music-Record Industry

RECORD MANUFACTURERS

& B C (p. 18]
Delete: Promo, Dir.: Mike Becce
Add: Bluesway [new label)

Cameo-Parkway (p.. 27)

{under “Bramch: Mew York, M. Y.}
MNew Address: 250 West 5Fth 5t

Add: Engineering Dept, Chief; Joe Tarsia

Columbia [p. 32)

keep your copy of the music-record
industry’s most widely used year-round
business directory complete and up to date

Add: VP Businegss AFfairs [CBS Records): Richard

Asher
Add: WP Mkig.: Bill Farr

fidd: Dir, Col. Rec'd Sales: Donald England
Add: Dir. Nat‘l Accounts: Joseph Lyons
Add: Dir. Mds'g [(Masterworks): Paul Smith

funder *“‘Branches: Los Angeles, Calif.”}

Add: Exec. & B B Producer (West Coasf): Jack

Gold
Connoisseur (p. 33}

There are two ways to use this data: (1) simply
clip and paste or staple these sheets into your copy
of the Buyer's Guide, making a mark adjacent to the
original listing to indicate that a change -has taken
place; or much better {2) have your secretary write
in the actual changes clearly within the actual  di-
rectory listings so you won't have to switch back and

forth to be sure you have the |atest information.

Addenda reports will be carried iin Billboard on a
continuing basis, until the new 1967-68 edition of
the Buyer's Guide is published, early in August of
1967. Watch for these reports and use them. They'll
help Billboard's Buyer's Guide keep you in touch with
all the music-record business people and companies
you want to do business with,

Delete: Dir, of Creative Prods.: Ralph Stein
Date {p. 34)
Delete: Mkrg. Dir.: Thomas E. Moonan
Add: Managing Dir.: Edwin F. Mathews
Decca [p. 34)
Add: Adminisirative & & R Dir.: Gll Rodin
Dat (p. 34}
Delete: Mdsg. & Promo, ¥WP: Ted Rosenberg
Delete: Sales VP: George Cooper
Add:r Mdsg. & Promo, YP:r George Cooper
Epic (p. 34)
Delefe: A & R Dir.: Bob Morgan
Add: Mgr. of Sales & Promo.: Richard Aftison
Fraternity (p. 38)
Add: Labeli: Lefewre
Heliodor (p. 3%)
Add: Producer: Philip Fradkin
Kama Sutra (p. 40)
Add: Dir. Nat'l Promo.: Eddie Levine
Liberty (p. 42)
Delete: Ewec. ¥WP: P. Skaff
Add: Gen. Mgr.e Bud Dain
(under “'Imperial Div.")
Add: Gen. Mgr. (Minit Rec'ds}: Ed Wright
London {p. 42]
Add; Stereo Treasury (new label)
MGM (p, 43)
Add: Mat'l LP Promo. Mgr.: Mike Becce
Add: Exec. A & R Producer: Bob Morgan
Monument [p, 44)
Delefe: VP Promo.: Chuck Chellman
Correction: Mktg. Dir.: Bob Summer should be
VP & Dir. of sales & Marketing: Bob Summers
Add: Adv, & P, R.: Mark Clark Bates
Correction: {"'Int'l Representatives" should be)
Aden (Bhicajes Cowasjes Lid.), Australia (Fest:-
val Records Pty, LK), Avstria (Musica),
Belgivm (Disques Barclay), Congo (Disques
Barclay), Ceylon [EMI), Denmark (Hede Miel-
sens Fabriker A/S), Finland (AB Discophon OY),
France ([Disques Barclay), Cyprus [Columbia
Graphophone), Western  Germany  (Teldec
Schallplatien GMBH), Greece {Columbia Grapho-
phone—General Publishing), Hong Keng [lar-
dine, Matheson & Co. Lid.), Ireland (The
Decca Record Co., Lid.), lsrael (Gal Ren Ltd.),
Ifaly (Ri-Fi]l, Liechtenstin (Musikveririeb Ag
Zurich), Luxembourg (Disques Barclay), Nether-
lands [Bovema), Morway (&S5 Disco), Philip-
pines  {Mareco), Singapore/Malaysia (Cosdel
(singapore) Lid.), South Africe (Teal Record

Co. Lid.}. Sweden [Grammofon AB Electra),
RCA Wictar {p. 48)

Add: VP & Gen, Mgr.: Norman Racusin
Swan {p. 50)
Add: Bat (new label)
United Arfists {p. 51}
Delete: A & R: Jack Gold
Delete: A & R: Garry Gramahan
Westminster (p, 52)
Add: Satellite {new lakbel
[new listings)
Palemino, 6208 Sanfa Momica Blvd., Hollyweod,
Calif, 90028, Tel: (213] 458-1041,
Project 3 [The Total Scunds Inc.), 1270 Ave of
the Americas, MNew York, M., Y. 10020, Tel:
{212) 7459780, Pres.: Enoth Light, Nai1
Sales Maor.: Andrew Miele. Mat'| Promeo. Mar.:
Tom Virzi. Sales & Promo.: Moe Preskell.
WG, &6 Elmwood Ave., Holyoke, Mass, 01040,
Tel: (413} 532-9555. Pres. & A & R Dir.:
Walter 1, Ganetf, Jr,
Labels: WG Records.

INDEPENDENT RECORD PRODUCERS

ip. 53)
(new listing)
Dawn Productions, Lid., Box 322, Jalisbury, Md,
21801, Pres: Joey Welr. Prod, Consuliant:
Jesze Fury, A & R: David Smith,

MUSIC PUBLISHERS

Famous (p. &4)
Defeter VP & Gen. Mar.: Edward A. Walpin

lmew Hgtings)

Combing Music Corp. (BMI), 812 17th Avenue
South, Mashville, Tenn. Tel: (815} 2550824,
Gen. Prof. Mgr.: Bob Beckham.

Evary Little Tume (ASCAPL 39 W. 55ih 51, New
York, N. Y. 10019, Tel: [(212) 582-8175 Pres.:
Wes Farrell.

Kirchstein (BMI), 23 Water 51, Sauk City, Wisc,
53583, Tel: (40B) A43-3304.

Longharn Music (BMI), 312 17th Avenue South,
Mashwille, Tenn. Tel: (615) 255-0624. Gen. Prof.
Mgr.: Bob Beckham,

Mayflower (BMI), 2906 Henshaw Ave., Cincinnati,
Ohio. Tel: (513) 542-3052. Pres.: Ted Mullins.

Music City Music (ASCAP), 812 17th Avenue
South, Mashwille, Tenn, Tel: [&15) 255-0624.

Pocketful of Tunes (BMI), 3% W. 55th 5, MNew
York, W, ¥. 10019, Tel: (212) 582-5175. Pres:
Wes Farrell,

Songs of the World [BMI}, 9000 Sunset Blvd,,
Hollywood, Calif, P00&% Tel: (213} 273-B855,
Gern. Praf. Mgr.: Bob Weiss.

Ursula Music [BMI}, Box 52Z, Salisbury, Md,
21801, Pres: Joe Welz, Prod. Consulbani:
Jesse Fury, A & RB: David Smith,

Vintage Music [(BMI), 812 17th Awvenue South,
Mazhville, Temn, Tel: (&15) 2550624, Gen. Prof.
Mar.: Beb Tubert.

Welx Music [ASCAP), Box 522, Salisbury, Md
21801. Pres. Joey Welz. Prod. Consultant: Jeste
Fury. & & R: Dawvid Smith,

Wide World of Music (ASCAP), 9000 Sunset
Bivd., Hollywood, Calif. P006%. Tel: {213) 273
B35, Gen, Prof. Mgr.: Bob Weiss,

U. 5. RECORD DIST.

ARIZONA
o PHOENIX (p. 77)

funder Arizona)
Add: Mor.: Tony Evans.

CALIFORNIA
e LOS ANGELES (p. 77}

funder Columbia)
New Address: 4922 Hollyweood Blwd., Hollywoad
o067, Teld (2137 HO &-2481.

FLORIDA
s MIAMI ip. 84!

{under Tone]
Add: VP & Gen. Mgr.: Dave Benjamin

ILLINOIS
» CHICAGD (p. B6}
junder AMerrec)
Deletar Mgr.: Bert Loeb
Add: Mar.: Frank Peters

NEW YORK

« MEW YORK CITY (p. 9¢5]

funder Argus)
Mew Address; 157 W, 57th 5t 10019
Add: Evergresn {labels)

RECORDING STUDIOS

MASSACHUSETTS

« HOLYOQKE (p. 142}
(new listing)

WG Records, 56 Elmwood Ave., 01040, Tel: (413)
Ra2.9555,

WISCONSIN
s SAUK CITY (p. 143)

(new  listing)
Sara Sound Studios, 123 Water 5t., 53583, Tal:
(508) &543-3304,

TAPE CARTRIDGE AND
REEL-TO-REEL
MANUFACTURERS

Yenna (p. 140)
Add: Marketing Dir.: Howard Gross

fnew listing)
Wiremaster Corp. of America, 10 Kees Pl,
Merrick, M. ¥, Tel: (514) 623-3429. Mgr, & Dir.
of Sales: Guy Barry,

INTERNATIONAL

Framce
{under record mirs.}

[new listings)
Compagnie Euripeend Du Disque, 5, rue Geoffroy-
Marie, Paris 9, Tel: B24-9329, Cabel: Cedisc.
Pres.: Eddie Barclay, Gen. Secretary: Marcel
Aufort, A & R: Leo Missir, Commercial Dir.:
Gerard Desherbais. Int'l Sales Dir.: Cyril L
Brillant, Press and Pub.: Michael Bronoel.
Labels: Riviera, Erato, Rigolo-Salvadar, Or-
Salvador,

This company represents: Amadeo-Vanguard
iAustrial, Alca (USA), Stax [(USA), Karen [USA],
Valiant (USA), Sue (USA) and Tempo (Spain),

Nusidisc Euvrope;, 7 rue Traversiere 8 Courbevaine
{Hauts-de-Seine)l. Tel: DEF, 59-4%. Pres.: Philippe
Thomas. Int’l: Pierre Berjot. Promo.: Elizabeth
Dupas.

Labels: Musidise, Bel Air, Visadisc, Scors,

This company represents: Vox (USA), Savoy (USA)
and Cetra (Italie).

Germany, West
(under recard mfrs,)
Devische Vogue (p. 202}
Dealete: Int’'l Mgr.: L Yaskiel
Haly
{under record mirs.}
Vedette-Ember [p. 210)
Correction: should be YWedeffe
Bluebell {AFI) [p, 209)
Mews Address: Via Turati 28, Milan,
Mexico
tunder record mfrs.)
Discos Universales (DUSA) (p. 222)
Delete: Gen, Mgr.: Consfantin Th, Metaxas
Add: Gen. Mgr.: Hans S5chrade
Add: Atlantic, Fontana, MGM, Mercury, Verve

South Africa, Republic of
[under trade organizations)
Southern Africa Record Manufacturers and Dis-
tributors Assn, {p. 241)
Add: Chairman: David &. Fine
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Sands Trial
On Bribery

LOS ANGELES — Mark
Sands, former Vee Jay Records
controller, goes on trial Mon-
day (16) in Federal Court, fac-
ing charges of having bribed
an Internal Revenue Service
agent with a color TV set to
avoid reporting Federal excise
taxes owned by the company.

According to the charge,
Sands bribed Anthony Vasile in
Chicago not to report discov-
ered excise taxes for the first
and third gquarters of 1963.

A Northern Illincis Grand
Jury had handed down a four-
count indictment: bribery of an
IRS agent, acceptance of the
bribe, failure to assert deposi-
tory receipt and delingquency
penalties on excise taxes.

Vasile pleaded guilty to three
of the four counts in Chicago
and was convicted of the
charges according to the U. §.
Attorney’'s office.

Sands, who moved to Los
Angeles when Vee Jay shifted
here two years ago, requested
the change of venue.

The U, §. Attorney's office
states it will call up to 18 wit-
nesses, including former WVee
Jay employees.

67 of Reinhardt’'s
Tunes to Goodman

s Continued from page 1

hardt. The Goodmans con-
cluded the deal with Publica-
tions Francis Day, S.A.

Stephen Grappelly, noted in
French jazz annals, is listed as
a co-writer on some of the com-
positions.

The titles, include among
others, such works as "Christmas
Swing,” “Blues for Ika,” “Fan-
taisie,” “Echoes of Spain,”
“Paramount Stomp,” “Stock-
holm™ and “Djangology.” Gene
Goodman stated that a number
of renewals are included in the
deal,

It's known that one of the
important factors in swinging
the copyrights to the Good-
mans was the important activity
achieved with “Djanpgo’s Castle,”
one of the Reinhardt composi-
tions.

The 67 compositions will be
placed in the Goodmans' ASCAP
firm, Jewel Music.

The Goodmans for years have
been powerful in the blues field
via the publishing firms of ARC
and Repent. The Django Rein-
hardt acquisitions, Gene Good-
man stated, is in line with the
Goodmans' recently announced
expansion plans in-the fields of
jazz, pop and country.

Catron Launches

Bornwin Records

NEW YORK — Stan Catron,
general manager of the inde-
pendent production firm of
Bornwin Enterprises, has
launched a new record label—
Bornwin Records. Laurie Rec-
ords will handle all distribution
for Bornwin. The first release,
featuring Gately & Pedrick, will
be out in February; the Lefi-
overs have also been signed to
Bornwin.

NARM Meet Key

e Continued from page 3

shop is scheduled on "Ware-
housing and Inventory Man-
agement.” This seminar will be
chaired by William H. O'Dell
of the RCA Victor Record Di-
vision. Don Ayres, convention
chairman, urges members to
submit advance registrations
soon to be assured accommoda-
tions.

JANUARY 21, 19467, BILLBOARD
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New for 67

- The Monkees
Second Album

Already RIAA certified

' MORE OF THE

COLGEMS

—

COM/COS-102

COLGEMS

DON KIRSHNER, President
Manufactured and distributed by RCA
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POP SPOTLIGHTS

TOP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

NEIL DIAMOND—YOU GOT TO ME (Prod. Jeff
Barry & Ellie Greenwich) (Writer: Diamond) (Tal-
lyrand, BMI}—Penned by Diamond, and given a
powerful vocal workout, this infectious rhythm num-
ber is destined for the top of the Hot 100. Fine
Jeff Barry and Ellie Greenwich production. Flip:

THE MUSIC MACHINE — THE PEOPLE IN ME
(Prod. Brian Ross) (Writer: Bomiwell) (Thrush, BMI)
—The “Talk Talk™ group should surpass their initial
hit with this hard-driving rocker with a Middle
Eastern flavor. Moves from beginning to end. Flip:
“Masculine Intuition™ (Thrush, BMI).

TOP 10

“Someday Baby” (Tallyrand, BMI).

Bang 540

THE SUPREMES — LOVE IS HERE, AND NOW
YOU'RE GONE (Prod. Holland & Dozier) (Writers:
Holland-Dozier-Holland (Jobete, BMI) — THERE'S
NO STOPPING US NOW (Pred. Holland &
Dozier) (Writers: Holland-Dozier-Holland) (Jobete,
BMI)}—Top side is a change of pace rocker featur-
ing a spoken interlude while the flip is a pulsating
rock number much in the vein of their “You Keep
Me Hangin' On." Both have equal potential for top

Original Sound 67

of the chart honors.

TOP 60

LOU RAWLS—TROUBLE DOWN HERE BELOW
(Prod. David Axelrod) (Writer: Anderson) (Raw
Lou, BMI)—A funky sound puts Rawls in a new
bag as he wails and rocks with ease creating much
excitement. As usual, he's in great vocal form and
should hit the charts with impact. Flip: “The Life
That 1 Lead” (Morley, ASCAP). Capitol 5824

THE ASSOCIATION — LOOKING GLASS (Prod.

Jerry Yester) (Writer: Yester) (Beechwood, BMI)—
Culled from their hit album “Renaissance,” the

group offers a smooth vocal treatment of an easy
going rhythm number, which has much of the feel
of their "Cherish.” Flip: “No Fair at All" (Beech-
wood, BMI). VYaliant 758

THE YOUNG RASCALS — I'VE BEEN LONELY
TOO LONG (Prod. Young Rascals) (Writers: Cava-
liere-Brigati) (Slacsar, BMI)}—The “Good Lovin'"
boys have a winner in this easy rocker featuring a
good vocal performance that should bring them
back to the Hot 100 in a hurry, Solid dance beat
keeps moving. Flip: “If You Knew" (Slacsar, BMI).

Atlantic 2377

CHART

THE SEEDS—=Mr. Farmer (Neil/Furple Bottle, BMI), GNP CRESCEMDD 2383

THE WHO=I'm a Boy (Dartmouth, ASCAP), DECCA 32058

PATTI AUSTIN=What a Diff'rencr a Day Makes [Marks/Adams, BMI,
CORAL 42511

FOUR PREPS=Love of the Common People (Tree, BMI). CAPITOL 5819

MARILYN MAYE=Sherry! [Chappell, ASCAP]L. RCA VICTOR %076

STAN KEMTOM—Dragnet (Alamo/Robbins, ASCAPL CAPITOL S5B2B

MATT MONRO=The Lady Smiles [Roosevelt, BMI}. CAFITOL 5823

TONY E NWIC & Their Hiuhlf-Traqud Dancing Chickens—Mummy Doesn't
Live Here Anymore (Th= Chicken Song) [Tri-Part/Pambar, BAMIL
COLUMBIA 43984

THE HEARTS AND FLOWERS — Rock and Roll Gypsies (Viwa, BMI].
CAPITOL 5SBRIG

THE SIDEEICKS—Miss Charlotte ([Trouvidale, BMI). RCA VICTOR S079

THE SWINGIRG BLUE JEANS—Rwmors, Gossip, Words Unirue (Palace, Lid.],
IMPERIAL &£4225

THE PARIS SISTERS=—3ome of Your Lovin' (Screen Gema-Columbia, BMIL
REPRISE Q548

THE S50UNDS LIKE US—Clock on the Wall (BMI Canada, Lid.], FONTAMA 1570

THE POORE BOYES—Give (Jitters/Mookshot, BAALL, UPTOWN 739

THE KINGSMEN=Trouble (T, M., BMI). WAND 1147

DEBBIE LORI KAYE—The Playground [Gallico, Bsil). COLUMBIA 43994

THE CLASSICS I"I"—Hﬂﬂ'lil.'l‘g to Lose (Uparf, BMI). CAPITOL 5814

BEMNY BELL—Brooklyn Bridge (Why Did You Let Her Cross). MADISOH &3

JOHNMY FEVER—Iombie (Falztaff, BMI). RCA VICTOR 9071

THE THOMAS GROUP—I've Got MNo More te Say (Trousdale, BMI),
DUHMHILL 4052

THE AMSWER—The Disadvantages of You {Scomt, ASCAP). COLUMBIA 43952

JHH?BHB‘; SEA—MNothin's Bad as Bein’ Lonely (Unar!, BAY1. WARNER BROS

14

Motown 1103

Spotlights—Predicted to reach the top 60 of the HOT 100 Chart

*AL MARTINO—DADDY’'S LITTLE GIRL (Prod.
Tom Morgan) (Writers: Burke-Gerlach) (Cherio,
BMI)—Warm wvocal treatment of the old standard
will become a jukebox favorite in short order.
Outstanding Pete de Angelis arrangement adds to
programming and sales potential. Flip: “Devotion”
(Sounds, ASCAP). Capitol 5825

JACKIE deSHANNON—COME ON DOWN (Prod.
Cal Carter) (Writers: Bromley-Cleminson-Cooper)
(Regent, BMI})—A multi-voiced Jackie deShannon
backed by a lilting George Tipton arrangement will
work its way right up the Hot 100. Exceptional
performance of a good new tune gains with each
hearing., Flip: "Find Me Love"” (Metric, BMI).

Imperial 66224

*BONNIE GUITAR—ONLY 1 (Prod. Randy Wood)
(Writers: Antonio-Guitar) (Sun-VYine, BMI)—Bonnie
Cruitar, who's scored well on the country charts
with “I'm Living in Two Worlds™ has a strong Hot
100 contender in this beautiful original ballad,
First-rate Randy Wood production. Flip: “The
Kickin' Tree” (Sun-Vine, BMI). Dot 16987

Spotlights—Predicted to reach the HOT 100 Chart

EMERGENCY EXIT—Maybe Too Late (Trousdale, BMI). DUNHILL 4080

HERBIE MAMWM—The Heneydripper (Northern, ASCAP), ATLANTIC 2379

tHE IVo—Hey Gyp (Southern, ASCAP), CAMED 451

MEAL HEFTI—0h Dad, Poor Dad {Famous, ASCAP), RCA VICTOR 9073

HARPERS BIZARRE—Tha 5%th Street Bridge Song (Charing Cross, BMI).
WARMER BROS. 5B90

HUGD MONTENEGRO—Hurry Sundown (Cheppell, ASCAP) RCA VICTOR 9074

LES BAXTER=Thome Ffrem “The Sand Pebbles™ (Hastings, BMI1). GNP
CRESCENDOD 282

DICK JACDBS & HIS ORK.—Mow (Jalynne, BMI;. BRUNSWILK 55310

THE SLLEDMATS—When | Waz a Cowboy (Folkways, EM]E, TOWER 312

THE BLACK SHEEP—Suzanme (Magic Music, ASCAP), COLUMBIA 43974

KENNY LONAS—Would You Believe [Portable, BMI), COLUMBIA 43888

JULIAN GLAD—Landlord (Kain, ASCAP). SMASH 1735

THE BEOFORDE 5ET—The World Through a Tear (Bregman, Yecco & Conn,
ASCAPR. RCA YICTOR 9048

THE SLADE BROTHERS—What a Crazy Life (Mills, ASCAP], KAPP BO3

LINDA tﬂli-Eurert_ (Fame, BMI). BELL 658

WILLIE HARVEY--Hitchhike Back fo Georgia (Lowery, BMI). CAPITOL 5821

BARRY LEE & THE ACTIONS—For 5Such a Little Wrong [Unart, BAI)
ASCOT 2226

JERRY YESTER—! Can Live Without You (Barmpatomph, BMI), DUNHILL 4061

GRAINS OF SAND—Goin' Away Baby [Living Legend, ASCAP). GENERIS 101

THE CAVALIERS—Hold to My Baby [Polaris/Millbridge, BMI). RCA VICTOR
F054

MEAL FORD & THE FAMATICS — Shame en You [Acuff-Fose, BAIY.
HICKORY 1433

JOANME MORGAN—Take Me Back (Kaymont, BAMI), MGM 135659

MATTHEW MOORE—=White Silk OGlove [Room Seven, BI1), CARITOL 5810

THE CHOCOLATE WATCH BAND—Baby Blue (Witmark, ASCAP), UPTOWN 740

wwWw americanradiohistorv com

TOP 10

CHART

SPOTLIGHT SINGLES

Mumber of Singles Reviewed This Week, 137—Last Week, 97 *This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

Spotlights—Predicted to reach the
top 10 of the HOT COUNTRY
SINGLES Chart

WARNER MACK—DRIFTING APART (Writer: Gur-
nee) (Page Boy, SESAC)}—With much of the feel of
Sonny James' “Young Love,” “Mack has a big one
in this first-rate country tune, which should quickly
surpass his “It Takes a Lot of Money" hit. Flip:
“When We're Alone at Night” (Page Boy, SESAC).

Decca 32082

RED SOVYINE—I DIDN'T JUMP THE FENCE (Prod.
Tommy Hill) (Writer: Chrysler) (Southtown, BMI)
—Clever lyric and exceptional Sovine delivery make
this Tommy Hill production a country chart winner.
Could be his biggest to date. Flip: “Don't Let My
Glass Run Dry” (Starday, BMI). Starday 794

JIM EDWARD BROWN—YOU CAN HAVE HER
(Prod. Felton Jarvis) (Writer: Cook) (Big Billy, BMI)
Top-notch material for Brown is Roy Hamilton's
former pop hit, which could bring the country
artist onto the Hot 100. Production builds to the
end, Flip: “If You Were Mine, Mary” (Ridge, BMI).

RCA Yictor 9077

JEAN SHEPARD—HEART, WE DID ALL THAT
WE COULD (Prod. Marvin Hughes) (Writer: Ned
Miller) (Central Songs, BMI)—Jean Shepard's mov-
ing treatment of this Ned Miller ballad of heart-
break is the perfect vehicle to carry it to the top of
the country charts. Flip: “My Momma Didn’t Raise
No Fools" (Tuckahoe, BMI). Capitol 5822

HANK COCHRAN — ALL OF ME BELONGS TO
YOU (Prod. Fred Foster) (Writer: Haggard) (Blue
Book, BMI}—Cochran makes an impressive debut on
Monument with a beautiful Merle Haggard tune,
which should ride right to the top of the country
chart. Flip: “I Just Burned a Dream”™ (Pamper,
BMI), Monument 994

JACK WEBB—I1 COME HOME A’ DRINKIN’ (Writ-
ers: Wilburn-Lynn-Wells) (Sure-Fire, BMI}—New-
comer Jack Webb will make a big dent in the
country chart with his first effort, a clever answer
to Loretta Lynn's “Don’t Come Home A' Drinkin'
(Sure-Fire, BMI). Decca 32087

CHART  ¥5r"E00nTay SiNcLes Chart

JOMMNY § DOLLAR—Your Hamds (Yonah, BMI). DOT 16990

GEORGE MORGAM—Thers Goss My World (Blue Echo, BMI). COLUMBIA 43899

NORMA LEE—Please World (Central Songs, EMIF. CAFITOL 358135

ROMY SPAIN—After the HWurt 15 Gome (Buckhorn, BMI1). DOT 14989

BETH MOORE—One More Time Arcund (For Old Times Sake)  (Central,
BMiI), TOWER 311

ROY MONTAGUE—I Leove You Too Much [Adams-Ethridge, BMI). COLUMBIA

43971
BOBEY BRADDOCK—Gear Bustin® Sort of a Feller (Tree, BMI). MGM 13658

R&B SPOTLIGHTS

Spotlights—Predicted to reach the
TOP SELLING RHYTHM & BLUES
SINGLES Chart

DON COVAY—SHINGALING '67 (Prod. Bob Gallo)
(Writer: Covay) (Pronto, BMI}—New dance craze
should make its mark in both the r&b and pop
markets, Outstanding Bob Gallo production featur-
ing a groovy Covay vocal. Flip: “1 Was There”
(Pronto-Ragmop, BMI). Atlantic 2375

LITTLE RICHARD — HURRY SUNDOWN (Prod.
Larry Williams) (Writers: Kaye - Montenegro)
(Chappell, ASCAP) — Blues wailer Little Richard
belts the film theme in fine style, making it a hot
chart contender for r&b and pop sales. Flip: "I
Don't Want to Discuss 1t” (Nelchell, BMI).

Okeh 7271

DONALD HEIGHT — THREE HUNDRED AND
SIXTY FIVE DAYS (Prod. Dyno Prod.) (Writer:
Height) (Web IV, BMI)}—Solid rock number will
soar to the top of the r&b charts, Powerful Height
vocal workout and wailing arrangement with good
pop potential. Flip: “I'm Willing to Wait” (Web 1V,
BMI1). Shout 208

EARL HARRISON — HUMPHREY STOMP (Prod.
A.B.S. Records) (Writers: Millaud-Moliere) (Panza-
Flomar, BMD—Earl Harrison is right in the groove
with a hot rock item that’s chart bound. Solid dance
heat keeps it moving. Flip: “Can You Forgive Me"
(Panza-Flomar, BMI). Garrison 3001

Spotlights—Predicted to reach the
R&B SINGLES Chart

BREMDA & THE TABULATIOMS—Dry Your Eyes (Bee Cool, BMI). DIONN 500
THE UNDERDOGS—Mo Jo Hamna (fobete, BMI), V.1.P. 25040

TOMMY HUNT—The Biggest Man (Vee-Vee, BMI) DYNAMO 101

SONNY FISHER=I'm Going (All the Way) [Don, BMIL FPEACOCK 1947

1. 1. DAMIELS—Mr. Lonesome [Don, BMI). SURE.-SHOT 5017

JANUARY 21, 1967, BILLEOARD
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*\ RECORDS /+
¢ PRESENTS
THE GREAT

ININIIE GUTTAR

WITH A TWO-SIDED SMASH

#16987
PRODUCER: RANDY WOOD « ARRANGER: ERNIE FREEMAN

nUny

wi LAWRENCE
t WELK

WINCHESTER CATHEDRAL ALFIE B 3 WISH YOU WERE HERE, BUDDY MISS é RHAPSODIES FOR YOUNG LOVERS HI HO EVERYBODY
Lawrence Welk DLP 3774  Billy Vaughn DLP 3751  Pat Boone DLP 3764 ° DLP 3737  Midnight String Quartet V6001 Rudy Vallee

THE GREATEST TALENT ON RECORDS!
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ADVERTISEMENT

TAPE

TIPS
by Larry Finley

The writer of this column receives
many letters asking why some minor
duplicators take such a wvehement
stand against the eight-track con.
figuration or why some say they do
not have faith in eight track.

The answer is quite simple. We
feel that those making this state-
ment do not know how to make a
good eight-track cartridge — either
through lack of ingenuity or through
lack of the necessary financing to
properly develop eight-track car-
tridges.

On almost a daily basis these few
people spread rumors that "hurt"
the entire industry. But, despite all
of the abusive talk, the automotive
industry is 1009 behind the eight-
track configuration, Reliable sources
have informed us that all the major
automotive firms are happy about
the acceptance of the eight-track
concept, and that the eight track
play-back unit will not only be
optional equipment in some 1967
models but will be standard equip-
ment in most of them,

In addition to the suppliers of
play-back units for the automotive
field, Motorola, Lear, Columbia, Capi-
tal, RCA, Bogen, Automatic Radio,
Olympic, Packard Bell, General Elec-
tric, 5. J. B., Philco, Talko, Hoff-
mann, Craig and many others have
given their endorsement to eight
track by using this configuration in
their home entertainment line. The
millions of dollars spent by these
firms, as well as the millions of
dollars spent by the automotive
firms in advertising are certainly
indicative of the way this business
is going and will continue to go.

The experienced, well-financed
tirms who duplicate eight track,
firms such as Columbia, RCA, Capi-
tol, Liberty, United Ariists, Decca
and ITCC, do not criticize the eight
track because they know how to
properly make the eight-track car-
tridge.

At ITCC, the world's largest dupli-
cator and distributor of eight track
and four track, there is no ax to
grind. ITCC does not care whether
it sells music in four track or eight
track as it has rights to all cartridge
configurations.

Eight track is out-selling four
track at a rate of 8 to 1 at the
present time, and sales figures show
a daily increase in this ratio. This
point, alone, means that the pub-
lic has already accepted this con-
figuration.

Those that do not have the finan-
cial backing or ingenuity to properly
master, duplicate and load an eight-
track cartridge should stop knocking
it. They should take off the blinders
and arrange for getting on the eight.
track bandwagon. This is the way
the business is presently moving,
and, as the publicity increases, so
will it continue!
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TAPE CARtridge

Muntz to Invade Chicago Players in
With Duping Plant, Store Their Future

By ELIOT TIEGEL

LOS ANGELES — Muntz
Stereo-Pak has mapped plans
for construction of a CARtridge
production plant and retail out-
let facility in Chicago next
summer.

Lloyd Nehen, plant super-
visor at Muntz's Van Nuys head-
quarters, will arrive in Chicago
later this month to seek land
acquisition for the proposed
25,000-square foot facility.

The Chicago facility will be
the four-year old firm's first

TransWorld’'s 3 New Units

CHICAGO — TransWorld,
Inc., has introduced three new
CARtridge units to its tape-

playback line.
$89.95 list is

Offered at

Model KM-B, an B-track car
stereo unit featuring automatic
start and channel changing with
manual or optional foot switch,
It has speed control and built-
in alternator noise suppressor
with 13 transistors.

Also for the car is Model E,

a 4-track unit with automatic
start and transistorized control.
An 1l-transistor unit, it has a
built-in alternator and noise
suppressor, It's suggested list is
$79.95.

For the home, TransWorld
now offers its Skytone, 4-track
unit. It's  suggested list s
$129.95, Features include 12

watts power output, 16 transis-
tors and hysteresis, synchronous
type motor.

TRAMSWORLD, INC., Model KM-8, a new 8-track car stereo unit. It

carries a suggested list of $89.95.

SKYTONE, a new home tape cartridge player from TransWorld, Inc.

Suggested list: $129.95.

':'-—._

'-_'-._I-I——H

o

TRANSWORLD, INC., has just introduced this 4-track car unit at
$79.95 suggested retail. It's designated Model K.

A L D na O e o e

duplication plant outside Cal-
ifornia. A staff of 125 persons
will be required to run the
plant with particular produc-
tion stress on 4-track and 4-
track mini-paks, with some 8-
track duplication included. The
company would like to initially
produce 15,000 cartridges a
day in the new plant. Music
programming will remain a re-
sponsibility of the firm's Van
Nuys music department,

Muntz expects the Chicago
plant to expedite duplication
and shipment of cartridges to
Midwest and Eastern dealers on
an overnight basis.

Outlet at Plant

A retail sales store would be
established at the plant for
sales, service and playback unit
installation. A  feature of
Muntz's first Van Nuys factory
was a retail operation, offering
total sales of playback equip-
ment, installation and the avail-
ability of cartridges for sale
while the unit was being in-
stalled in the car.

Several months ago, Muntz
moved the retail store away
from the factory to utilize the
space for additional duplica-
tion and services concurrent
with the firm's expansion.

In a repertoire move, Muntz
has acquired the Viva line on
a one-year non-exclusive basis,

New Lubricant
By 3M Dept.

CHICAGO — A new lubri-
cated magnetic tape designed
especially for tape cartridege ap-
Elicntians has been introduced

y the Magnetic Products Divi-
sion of the 3M Co.

“The sudden interest in auto-
mobile tape systems has brought
with it technological advances
which placed the burden of per-
formance on the particular type
of tape used,” said D. T. Win-
dahl, division sales manager.
“This is especially true when
you consider that up to eight
separate information tracks as
small in width as 0.5Imm are
now recorded on a single length
of ¥4 -inch-wide tape.”

He said that the new 3M
tape, “Scotch” brand No. 153
Lubricated Tape, contains im-
proved lubricants designed to
increase performance under tem-
perature and humidity extremes
peculiar to the automobile stereo
tape cartridge market.

NEW YORK—Wybo Semme-
link, assistant vice - president,
North American Philips, has re-
ported that 27 per cent of per-
sons attending high fidelity and
music shows during 1966 indi-
cated they planned to purchase
automobile tape sound systems.

Based on Philips surveys at
numerous shows, Semmelink
said, “Slightly more than half
the high-fidelity enthusiasts be-
lieve that auto tape systems
should prefer car units to be
compatible with home and other
tape machines.”

He said that less than 3 per
cent of the persons polled at the
shows owned auto tape
machines.

Nortronics Makes
New 8-Track Head

MINNEAPOLIS — Nortron-
ics Co., Inc., has introduced the
“BQL" head, a new B8-track
head for fast, low-cost dupli-
cating of stereo sound for tape
CARtridge systems. The new
model has four in-line tracks
and can be used in pairs to
simultaneously record or repro-
duce all eight tracks on an 8-
track quarter-inch tape. Track
width is .021 and head track
spacing is .0635 between cen-
ters.

NOW YOU CAN
HAVE

YOUR OWN

STEREO

IN SMALL QUANTITIES
(0 Models to Choose From)
3 different 8-Tracks
4 different 4-Tracks
1 4-Track with Reverb
1 4 & 8 Compatible
(All Fully Guaranteed)
( Best Prices in the Country)

CALIFORNIA
AUTO RADIO, INC.

12229 So. Woodruff Ave.
Downey, Calif. 90241
Tel.: 213—923-9847

Cable: Calarad

o

Suggested List $1.95

k 342 MADISON AVENUE

HEAD CLEANING
CARTR|DGE for all 4 and

8 track players

ADDS LIFE TO TAPE & PLAYER

e CASH IN ON THIS UNTAPPED MARKET
|| ® AMUST FOR EVERY CARTRIDGE OWNER
e CUT DOWN ON SERVICE CALL HEADACHES

for Distributor Price List & Information write:

CHANNEL MARKETING

NEW YORK, N. Y. 10017
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CAMPI EDITORE

established since 1898

n’ 1 in ITALY with

The music and entertainment
weekly magazine sold over

1,200,000 copies weekly.

ILLUSTRAZIONE

n°’ I in EUROPE with

The sound-tracks production

and publishing firm.

—over 700 sound-tracks released in 5 years, including
FELLINI 82, MONDO CANE,

DIVORCE ITALIAN STYLE,

JULIET OF THE SPIRITS and others.

@ INTRODUCES ITS NEW POP LABEL @

®
SUBMIT YOUR PRODUCTIONS TO US

BIG proMOTION BIG sALES BIG ProrFIT IN ITALY
THRU CAMPI EDITORE ORGANIZATION

L J
SEND ALL INFORMATION, SAMPLES AND TAPES TO

EZIO LEONI general manager
DET recording — via Virgilio 8 — Rome (ltaly) — cable Camusic

www americanradiohistorv com
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finebilt

Serving the Sound Industry
INTRODUCING ITS
TWO, FOUR or EIGHT-TRACK

TAPE DUPLICAT

of EII'.H: Trml; Du-
plicating Masters

DUPLICATES:

Two, Four or Eight-
Track al Two or
Four Times the
Original Speed

.

i

—

3
3
]
A

Master Feeds 5 to 35 Slaves « Starts, Records, Stops by Remote Control from
Any Slave or Master = 5 to 35 Copies in a Single Pass = Duplicates Full-Track,
Two Half-Track; Two, Four or Eight-Track Mono or Stereo at 1%, 33§ or 714
IPS = Takes 3" to 14" Reels on Feed and Take-Up Spindles.

Finebilt Manufacturing C€o.
%37 WORTH CITRUS, HOLLYWOOD, CALIFORNIA, U.5.A. %0038

(213) HOLLYWOOD &-9511 = EXPORT DIVISION: COAST EXPORT CO. CABLE: “'COEXPORT"

e .

_ SERVICING
DISTRIBUTORS

and Rack Jobbers

Stereu Tape CARtridges

IMMEDIATE DELIVERY

World's largest catalog of stereo tapes,

8 and 4-track e Pilfer-proof racks e Dis-
play Cases ® Carrying Cases ® and other
Allied Products

MAURICE ROSE
PRES | DENT

Cash in on this booming industry!

" — — —— — — — —— T —— —— S — — — — —— . .

MID-WEST TAPE CARTRIDGE CORP. Phone 513—242-4030

407 Blade Street (Elmwood Place) Date
Cincinnati, Chio 45214
(] Dealer
Check [] Industry [] Record (] Distributor
[1 Automotive [] Other

| am interested in details concerning your line of
B and 4-track stereo tape cartridges.

Name
Address
City State Zip Code
R i
18
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TAPE CARTRIDGE

Stereo Tape Sales to
Double 66's Ampex

CHICAGO — In 1967, sales
of stereo tapes for home and
auto listening are expected to
better than double 66's figure,
according to Donald V. Hall,
Een&ra! manager of Ampex
tereo Tapes. Hall predicted
that this year’s sales will climb
to the $100 million mark, a
stark comparison with 1966's
volume of $45 million.

Cartridge tapes will record
approximately 65 per cent of
this year's sales due to the auto
industry’s promotion of this unit,

“Industry sources estimate that
-from 300,000 to 400,000 of the
automobiles sold in 1967 will
include eight-track stereo tape
playback units,” he explained.
“Auto stereo tems added
after purchase will add another
650,000 eight-track or four-
track units.”

This year also will see an in-
creased use of cartridge tapes
in the home. “A number of
manufacturers are offering home
cartridge units compatible with
auto playback systems,” he said.

Orrtronics Bows Automate 8

TOLEDO—Orrtronics has in-
troduced a new stereo B-track
tape CARtridge, which can op-
erate in any position. Known as
the Orrtronics Automate 8 Car-
tridge, it meets recommended
specifications of the Electronics
Industries Association for Class
II1 cartridges.

The new cartridge can be as-
sembled and disassembled easily
by duplicators when production
defects are noted, which should
sharply reduce the rejecting and
scrapping of cartridges during
final inspection. The label can
be placed to act as a protective
seal to insure against unauthor-
ized tampering.

The Automate 8 is being
shipped this month. Evalua-
tion samples are available on
request to duplicators, music
suppliers and original equip-
ment manufacturers. Samples
plus four-page color brochures
can be obtained by writing J. C.
Meidt, Orrtronics sales manager.

ORRTRONICS AUTOMATE 8

Plans call for sale of the new
cartridge to music pmt!uccrs
duplicators and original equip-
ment manufacturers. Orrtronics
does not intend to market music
under the Orrtronics label in
the Automate B, but will con-
tune to offer their recorded ma-
terials in their present horizontal
configuration cartridge, the
Echo-matic VIII.

Olympic’
NEW YORK — Olympic has
included two  self-contained
portable tape cartridge units in
its 1967 line. Also included are

four stereo consoles with built-in
tape cartridge players.

Finebilt System

LOS ANGELES — Finebilt
Manufacturing has developed a
tape-duplicating system which
can turn out 2, 4 and 8-track
masters from 2-track studio cop-
jes. The system is the model 33,
comprised of one master ma-
chine and five slaves.

SEARS TRIMS
UNIT'S PRICE
FOR HOLIDAY

CHICAGO — Sears Roebuck
& Co., locally, faced with slow
movement of the $19.95 Play-
tape units through the toy de-
partments, marked the portable
tape cartridge players down to
$9.98 during the Christmas
peak.

The merchandise has now
been shifted to the music de-
partments.

Sears, Wards and other de-
partment stores have been ex-
periencing competition between
departments for the new tape
cartidge players and tapes. Au-
tomotive, music, photographic
and toy departments want the
merchandise.

www americanradiohistorv com

New Units

The portables have their own
detachable, split-lid speaker sys-
tems and built-in solid-state am-
plifiers and pre-amps. The
leader model, TP9, priced at
$99.95 and the TP10 at $119.95,
Both models have push button
channel selectors, separate bal-
ance and loudness controls. The
TP10 has jacks for external
speakers, a lighted channel indi-
cator, separate bass and treble
controls, tape storage compart-
ment and 40-watt peak power
output.

Stereo consoles incorporating
8-track stereo tape cartridge
players are Model ST213 priced
at $449 and Model ST215 and
ST216 and ST214 at open list.

“Stereo tape units are the lat-
est, newest and possibly one of
the most exciting home enter-
tainment products ever de-
signed,” said Morton M.
Schwartz, Olympic president.

Duplicating for Stereo and Mono Norelco Cassettes

DUBBINGS ELECTRONICS INC.
1805 S. Stromg Ave., Copiague, N. Y., 888-1000

JANUARY 21,

Nat’l Philips
& Pulse Deal

LOS ANGELES—Six months
old National Philips Corp., dis-
tributor of auto music systems,
has secured the Pulse stereo
cartridge music library. The
New York-based music sup-
plier’s catalog includes such art-
ists as Burl Ives, Johnny Riv-
ers, Tex Ritter, Jimmy Dean,
Buck Owens, the Stoneman
Family, Bob Wills, the Shin-
dogs, New Dimension, Isley
Brothers, Red Nichols, Al Hirt,
Slide Hampton, Duke Jordan,
Charlie Parker, Lester Young
and Mundell Lowe.

Philips Corp. offers the $15.95
4 and 8-track cartridges to auto
accessory and record stores, said
its president, Phil Costanzo. The
library is the firm's first ac-
quisition in the cartridge field.

Lear Jet Posts
$54.3 Mil. in Sales

LOS ANGELES—The com-
bination of B-track CARiridges,
playback equipment and busi-
ness jets, produced total sales
for Lear Jet Industries of
$54,349,155 in 1966. The net
profit amounted to $4,243,380
or $2.07 a share, Lear Jet's
financial structure the previous
year was sales: $8,525,365; net:
$3,416,263. There was no
breakdown on cartridge busi-
ness versus aviation products.

The company moved its ex-
ecutive offices here from Wich-
ita last year to rank among the
100 top industrial companies in
the State.

Lioyd Trade Bows
4 & 8-Track Player

LOS ANGELES — A CAR-
tridge player which can accom-
modate 4 and 8-track has been
announced by the Lloyd Trade
Co. The equi oment will be dis-
played at the firm's offices here.
Delivery is expected this month.
The company is also unveiling
some 30 consumer electronics
units.

Erlichman Named

LOS ANGELES — Muntz
Stereo-Pak has appointed the
William  Erlichman Co. of
Pennsylvania as manufacturers
representative for the Eastern
auto trade. The firm will cover
New York, New Jersey, Penn-
sylvania, Maryland Delaware,
and Washington, D, C, placing
car stereo systems and car-
tridges.

when answering ads . . .

Say You Saw It in
Billboard

1967, BILLBOARD
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- i g TITLE  Artist, Label & Wumber Eg
3 4 SUGARTOWN ... ....... ... 8

Mincy Simatra, Reprise 0337 [Crilarlom, AZCAF)

WISH ME A RAINBOW. ... ..

Gumier Walimann Chergs, & Corners of the Warld
(Famoun, ASCAF)

THAT'S LIFE ...............

Framk Sinatra, Bepelse 0531 (Four Shar, BMI)
GALLANT MEN ............

Senator Eweret? MeKlnley Dirkpen, Capitel 58035
(Chappell, AJCAF)

MAME . .............. s
]
Hark Alpart & the Tijuana EH':::“ AR

HAWAIlI {(Main Title). .

Meary Mancinl, His Ork & Charux, RCA Vielsr 8931
Ry s Tnited Artists, ASCAP)

(Open Up the Door) LET THE
COOD TIMES IMN............

Dean Martin, Reprive 0338 (Smooth, EMI)

MY CUP RUNNETH OVER. ...
Ed Ames, REA Viclor 9007 (Chappall, ASCAP)

MUSIC TO WATCH GIRLS BY
Bek Crewe Gamsration, Oyna Volce 239 (SCPF, ASCAF)

COLOR MY WORLD...... ...
Pelula Clark, Warner Broa. 3282 [Northern, ASCAF)

A MAN AND A WOMAN . . ..

Temike Jones & Harkfe Mamn, Atlantic 2343
(Merthorn, ASCAP)

CONSTANT RAIN ..........

Serglo Mendes & Bragil “4&, ABM B2
intwrnatlonal, llll]

CHOST RIDERS IN THE 5KY. .
Baje Marimbs Band, ARM B24 (Morris, ASCAF)

IF YOU GO AWAY..........

Damits Jo, Epic 10081 (Marks, BMI)

WINCHESTER CATHEDRAL . .

¥ 4
Mew Vaudeville Bamd, Fontana 158 ﬂlﬂmﬁ

ANYONE CAN MOVE A

MOU HTAI . R R

rry Simeone Chorale, Columbia 43936
I:Ir Michelas & Videocraft, Lid., ASCAP)

TINY BUBBLES .............
Bom Mo, Beprice O70 (Granile, ASCAF)

WHAT MAKES IT HAPPEN. ..
Teny Benneit, Columbia 43954 :Hu[n#n:ﬂ;lln

| e e R e A 1
James Darren, Warmer Bros, 5874 [Marks, BMI)

DOMINIQUE ...............
Teny Saendler & Ralph Tﬂilru“'l'-ﬂl‘liuuﬂ

EARY ormn i e e s
1, G T g DI

Boennle Dove, Dlamand 214 (Ehaplre-Bernstain
ASCAP)

THE WHEEL OF HURT . . ... ..
Margarst Whiting, Lendon 101 (Reasevat, BMI)

A MAN AND A WOMAN . .

Ferramte & Teicher, Unibed Artlsts 58101
(Narthern, ASCAP)

I'M GONNA S5IT RIGHT DOWN
& WRITE MYSELF A LETTER. .

Falm Beach Band Boys, RCA Wicher 9028 (Aklert,
Warnck, ATCAP)

WALK WITH FAITH IN YOUR
PRART . o vomnnn i bnn e s

Bachelers, Lendon 30018 (Tea Pea, ASCAF)

DAY TRIPPER ..............
Ramsey Lewhs, Cadet 5553 (Maclen, RMI)

THE SHADOW OF YOUR SHILE
Boety Ramdelph, Manumasnt ¥76

WEDNESDAY'S CHILD ... . ..

Ray Comniff, Columbia 43739 (Miller, ASCAF]

SWEET MARIA ... .........
Bllly Vewghn Singers, Dot 16885 (Roosewalt, EMII)

LIFE IS GROOVY . ...........

Paifed Stales Deuble Qwartet (Tokeas-K Stone
Faur], B. T. Puppy 524 (April, BMI)

I'VE LOST MY HEART AGAIN.

Jerry Wale, Columbla L3865 (Bowrne, ASCAF)

THERE COES MY EVERYTHING
Suw Mamwy, Imporial SSXTX (Mive Crest/Husky, BMI)
I'LL TAKE GOOD CARE OF
YOUR CARES ... ..........
Framiie Lalme, ARC 10897 (Rembck, ASCAF)

OUR WINTER LOVE.........
Littermen, Capitel 5813 (Cramart, BMI)

KISS TOMORROW COODBYE. .
Juns Mergan, Epic 10113 (Camifla, BMI)

HURRY SUNDOWN .........
Peter, Paul & Mary, Wamer Broi Mﬂm

KIS TOMORROW GOODBYE. .

Lainie Kazam, MGM 13857 (Camills, BMI)

SUNRISE, SUNSET ..........
Roger Williams, Kapp 801 (Sumbeam, WM}

MUSIC TO WATCH CIRLS BY.
Al MHirt, RCA 'Wicher 9080 (SCF, " ASTAF)

JANUARY 21, 19467, BILLBOARD

Neal Will is only part of what we sell

(but he's very important)

Neal 1s your “answer man”™ when it comes to
record packaging. As an engineer/salesman for
Cryovac, he knows film, equipment and has the
technical knowledge to keep your production
lines humming. (Neal is but a part of a capable
team of experts that makes possible on-the-spot
service throughout the country.)

When you combine his technical knowledge
with the advance design features and versatility
of the Cryovac SA-1 machine, and a wide range
of shrink films, you know how we can answer
any needs you may have.

Whether you are edge sealing single LP’s, LP
albums, tapes or tape cartridges . . . Neal has the
answers on how you can wrap them faster,
better and more economically. One reason for
the answers is that only Cryovac offers a com-
plete record edge seal packaging program of
films and advance design equipment

Another reason is the technical assistance of

engineers such as Neal Will. That's why he's
very important.

[ERAcE] w. R. GRACE & CO., CRYOVAC DIVISION, DUNCAN, S. C.

www americanradiohistorv com
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Billboard

* STAR performer—Sides registering greatest proportionate upward progress this week.
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1 1 I'M A BELIEVER.
Menkees (Jefl Barry), Colgems 1002

2 2 SNOOPY VS. THE RED BARON
Reysl Guardimen (Phil Gernhard), Lwrle 3366

3 7 TELL IT LIKE IT IS
Aurem Wewille, Farin 1010

7 10 GOOD THING
Paul Rrvers & the Raidars, (Torry Mufchar)

8 19 WORDS OF LOVE
Mams's B he Paps’s (Low Adler), Dunkill 4037

9 15 STANDING IN THE SHADOWS

OF LOVE .
mmmnmmnu

37 GEG!E‘I" GIRL .....
fr-lrhﬁ-lll.m-l 373

5 SUGAR TOWN
Mamcy Binairs, [Lea Hazelweed), Reprise 0517

33 NASHVILLE CATS ...........
SO lﬂh‘h‘lﬂh

23 TELL IT TO THE RAIN.
4 Sesseun (Bek Crows), Philips 40412

17 COMING HOME SOLDIER. ... .
Bebby Vinten, (Nsbart Mersy), Eple 10090

3 WINCHESTER CATHEDRAL ...
New Vasdesille Band, (Geaft Stuphems),

41 {"H’l Ain't l:nt] NOTHIN' YET.
Blues Magoni (Wyld & Polhemes), Merwery TIATY

47 98.6 ....
Kalth (lnrry Weas], Marcery 72639

90 KIND OF A DRAGC
Buckinghams (Corl Bemsinds & Ban Bellack],

38 COLOR H"l" WEELE
Petuls Clark

16 TALK Tﬁ.LH
Muike Machine (risn Reas-AP1), Originsl Sowed &1

I'VE PASSED THIS WAY

I-Hﬁ,ﬂ,l—lﬂ.ﬂﬂm

THAT'S LIFE
Frank Jimatra (Jimmy Bewes), Eeprise 0331

KNIGHT IN RUSTY ARMOUR.
Peter & Gordim (W. H. Miller), Copitel 5008

STAND BY ME

Spvder Turmer (Armeld Goller], MEM 13417
DEVIL WITH A BLUE DRESS ON
& GCOOD GOLLY MISS MOLLY

28

SINGLE GIRL
Sandy Peawy, [Chips Msman), MM 13411
| HAD TOO MUCH TO DREAM

(Last Night)
Eloctric Pramss (Bame Pred), Meprics D533

51 WHERE WILL THE WORDS

54

36 TRY A LITTLE TENDERNESS. .
Otis Medding (Pred, by Siaf), Vit 141

& MELLOW "l"ELLLI:I"IM\‘I
Penevam, [Mickin uj. lﬁ 'IHI
32

(I'm Not Your) STEFPIN' STONE
Membees (Tommy Bopcs & Babhy I'nﬁ

43
Semater Everstt MeKlsley Birises (Arch Lesthery),

— WILD THING
Senater Bobby (T & B Prod), Parkway 127
74

GCREEN, GREEN GRASS OF
HOME

ﬁﬂ
ﬁ.ﬂ
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35
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@33
43
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13
36
53
25
64
65
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49
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78

59

17
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27
29

64
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42
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22
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21

30

73
13
85
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152
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61

63

57
82

70
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MUSIC TO WATCH GIRLS BY
Bob Crews Generation (Bab Crows), Dymovoics 229

HOW DO YOU CATCH A GIRL
Sam The Tham A ¥he Pharashe F'hl- llllll‘].

EAST-WEST
Merman's Nermite, (Mickis Macl, MGM 12639

HELP ME GIRL

Eric Burden & The Animals [Tem Wiliea),
MEM 13436

LOOK WHAT YOU'VE DONE. .
Pace Sece Sisgers (Beh Jehnsten), Celumbia 437I7

BELUE AUTUMN

Bsbby Galdshors (Jack Gald), United Arfich SGORT

(I Know) I'M LOSING YOU. ..
Temptations (M, Whitfishd], Cordy 7057

THERE'S GOT TO BE A WORD

Isnsewmce, (Ripp-Anders-Penchsl, Ksms Suitra 114

WACK WACK
Youngtieht Trin [Corl Bavia), Brunawich 35303

| NEED SOMEBODY
T (Gwestien Mark] & the Mysterluns, Comes 441

IT'S NOW WINTER'S DAY, ..
Temmy Res (Our Pred), ARC 10883

HELLO HELLO ...
Sepwith “"Camal™ [Erik Jnlh-]. I::l- lml l'll'
HAPPENINGS TEN YEARS
TIME ACO

Yardhinds, [Jimea Mapler-Ball), Epic 10074

A PLACE IN THE S5UN -
Stevis Wendur, (C. Paul), Tamls 54129

PAPA WAS TOO
jou Ten (Buddy Willem), Dial 405)

BRING IT UP. ais ;
j.-ﬁ-lﬁllvlm—Hl_ u-ulnnl-.

Eing #0671
ANOTHER NIGHT
Blemas Warwieh [Burt Bacharschl Baspisr 12100

GOOD VIBRATIONS
Besch Bays [Brisn Wilssn), Capltal 3476

PUSHIN' TOO HARD . -
Swmls (Maroun Tybalt), GNP r.r-ulh IH:

0 100 GIMME SOME LOVIN . ......

o b o 0 SR B

HEY, LEROY, YOUR MAMA'S
CALLING YOU .....
Hmmy Costor (ishany Brantly), Smash 2069

GRIZZLY BEAR
Teunghlends (Feliz Pappalandl), BECA Vichwr BO1E
{Open Up the Door) LET THE
GOOD TIMES IN
Basn Martin (fimsy Bewen], Keprise 0310

m-rl'siﬂ- Wilssa & Phll Gabar], Mals 543

¥, HERI‘»:‘I' MERCY
o R ———" Ihﬂlﬂ::lniﬂ!-

THE BEAT COES ON
Sonmy & Cher (Seamy Boesa), Atcs &dd)

I'M GONNA MIS5 YOU
Artisties (Carl Davis)l, Brwmawick 35301

ARE YOU LONELY FOR ME. ..
Froddy Scort (Bert Bermi), Shawt 207

IT TAKES TWO

Marrin favanun=-
o K T Tomis 4143

PRETTY BALLERINA
Left Banke (World United Prod.), Smash 2074

WISH ME A RAINBOW i
Gunther Eallmann Chorm, 4 E-'n#ﬂ l-I:

COMMUNICATION

BREAKDOWN
Eay Orbleem (Mese & Viemsdaw), MGM 13434

Record Industry Assueiafion of America seal
of cerification as million selling single.

)
|

?:5
?9
?n
ﬂﬂ
ﬁﬂ?
ﬁ?s.
*9]
@?3
®az
@?5
.aa
@?E
@E{]
@?n
@as-
ﬁ'_

@?3

ﬁ 100 —

ﬁ_
BE
B';
@)
@99

96

0
e |

1

0
m

@ © @99699
||

84

——

94

21
99

92 100 —

—

I'VE GOT TO HAVE A REASON

Duwe Clark Five (Baws Clark), Epic 10174

TRAMP ... ..

-l.l-'ll ‘FHIII-II. Kenf Hi

JUST ONE SMILE.

Gams Pitney (Gons Pitney & Stanliy Eakam),
Mugicar 1219

THEN YOU CAN TELL ME
GOODBYE

Casineu [Geme Hughes], Fratermity 977

RIDE, RIDE RIDE

Brends Lee (Cwen Bradiey), Decoa 107

GO WHERE YOU WANNA GO

Atk Bimensien (Jshany Wivers & Marc Gordon],
faul City TS

IT MAY BE WINTER OUTSIDE

Felies Taylor |(Kesne-White Fred.) Musiang 2074

DANCING IN THE STREETS. . .
Mamen & the Papas (Lew Adler), Sunhill So37

OH YEAH!

Jos Cuba Sevtet (Punche Cristal), Tics 40

IF YOU GO AWAY.
Bamits Jo [Hek Mecgen-Ted {H"r] Iplll 1nl-':

LOVIN' YOU .
Babby Ourln (Charles Koppeimen & Den Evbin)

CONSTANT RAIN
Serpie Mundes & Brusil ‘44 (herk Alport

RUBY TUESDAY

Rolfisg Stenwes (Andeew Losg Oldhem), Lémdan ﬂl

LOOK AT GRANNY RUN RUN
Howard Tats [, REsgaverl, Weren 10484

TINY BUBBLES .. ..
Bon He & Allia (Burke), Reprise 0307

DEADEND STREET
Kinks (Shel Talmy), Maprive 0340

MY CUFP RUNNETH OVER.

Ed Ampi (lim F I. J'- I-Inn..]
] qln-ll Ea I

WALK WITH FAITH IH "I"UUI[
HEART

James Dwrren (Dick I-lll-ll'}.. 'H'mn Brea,, 3074

LET'S SPEND THE NICHT
TOCETHER .. ...
Rolling Stones {Andrew Losy Bldham), Londsn 904

| GOT TO GO BACK
MeCoys (Marna & Barry Fred.], Bamg ﬂl

FULL MEASURE
Lovin® Spewntul (Erik Jegobaen), Kama Fetra 27

THERE GOES MY EVERYTHING
Jotk Grieaw, Detca 32023

SOMETHING COOD
Carls Theman (Pred. by 3at), I-lﬂ 'I'l'l

LITTLE BLACK EGG

Highteraminrs, Kapp TO9

SWEETEST ONE .
Matras (Fisd Pigar Prod, RCA Victer 8794

OOH BABY .
Be Diddley (M, ChesscE. Ebwonds), Chicker 1150

DANGER! SHE'S A STRANCER.
Flve Stuirtepn (Cortis Mayfiled), Wisdy C &34

1 DIC YOU BABY
Jerry Wudler (Jerry Resa), Marcury 730

TIF TOE ..
Rakert Farker, Nali 719

I'LL TAKE CARE OF YOUR

CARES . .iivevie s saiviosersals
Frankis Laine (Bsb Thisle), ABC

THE HUNTER GETS CAPTURED

BY THE CAME. . . ..
Marvsistien (Williem Mobinzen), Tamli 34143

96 TEARS
Rig Maybslle Taylor-Galle Fred.), Bajse 112

* LOSER
A A A i aiie

BUBBLING UNDER THE HOT 100

Buffale Springfisld, Atcs 443%

, FOR WHAT IT% WORTH
s Cyrkie, Columbis 42943

101, | WilH YOU COULD BE WERE
183, GUE WINTER LOVE
104 THAT'S THE TUNE

| Got Te Gu Back (Wb I¥/Trie, BM '
I

I ElFEARR T RYTEET PR s b

| v RMI} . s 108, SPOOKT ... .. Miks Sharps, Liberty 53971
I

I

| Had Toa Much Te Bream (LEst
i Enew] I'm n Yoai [Jobets,

;?
K
;

EESZIESER B.22EEER

T

Tod. LOVE "I'WHHIIH venessesocMew Colomy Slu, Beater 1303
1ﬂ'-lull'ﬂ'll‘l.l'l'l'llllll.ﬂ“'l'“

iof. SEATE MOW

, LET'S FALL IN LOVE
5 !I.I.IIII.I Ihﬂ'ﬂlll

H: 7 IIIHJHH {iﬂlm'hﬂl.-"

| [lui.liﬂ PO e A - R
; Fee/Trin/AET, Tet, BMI
llllfl'ﬂ {Inhrte, lﬂl't

Ei

feiis
fooe

121, LOVE ME

17T | WONT COME IN l'lll.l l'l'ﬁ ﬂ“l
TIL HUREY SUMDOWN . e .
':ﬂ SUMRISE, SUMSET

L
fﬁ%ﬁﬂ
3

.Fgf
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. WitH YoU DIDN'T HWAVE TO &0
. GIMME H0MI LOYVINY
. MIDNIGHT HOUR | .
13T MUSIC TO WATCH GIRLE BY
133, CHILDREM OF IT. MOMICA g
T34, YOU'LL BE MEEDING ME llllT
Mins Tempe & April Stevens, White Whals 341

135, THAT'S MOW STRONG MY LOVE 15 Mattis Meslivls, Colwmbis 43057

Wach e, |
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Holy Cats!?

(pussy cat)
Lesley Gore
sings her new hit
California Nights

GENIUS MUSIC CORP. & ENCHANTED MUSIC CO., INC. (ASCAP)

12649
As she performs

with Cat woman
on the
Batman Show

Jan.19th
On ABC-TV

focay)

RECcoRDS

A BOB CREWE PRODUCTION
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GARY LEWIES
& THE PLAYBOYS
VOU DON'T HAVE 1O

PAINTMEA PITURE
MY HEART'S SYMPHONY

WHERE WILL THE WORDS (OME FROM
DOWN O THE SLOOP JORN B+ LINVDA LL
STRUNG ALONG - WHEN SUMMER IS 60N
BAREFOOTIN - LOOKIVG FOR THE STARS
YOURE SIXTEEN - WILD THIVG - T1hA

www americanradiohistorv com

ARY LEWIS
& THE PLAYBOYS

ARE OUT TO PAINT THE TOWN GREEN $$%
WITH A BRAND NEW ALBUM

AND A SMASH HIT SINGLE!
““WHERE WILL THE WORDS

COME FROM”
#55933
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TALENT

Bailey Films Bought
By CBS for Division

NEW YORK—Bailey Films,

Inc. of Los Angeles, a producer’

and distributor of educational
films and filmstrips, has been
acquired by CBS. Bailey Films
will operate as a unit of the
CBS Educational Services Di-
vision under the supervision of
MNorman A. Adler, vice-presi-
dent and general manager of
the division. Albert Bailey, who
established the business in 1938,
will continue to direct Bailey
Films as vice-president and
general manager.

Bailey Films distributes its
own productions and independ-
ent produced films to schools,
colleges and libraries. They are
used at all educational levels,
beginning in the primary grades,
and in adult education, Its cat-
alog includes films and film-
strips in art, music, English and
foreign languages, theater arts,
geography, civics, history, guid-
ance, vocational training, in-
dustrial arts, health, physical
education, safety, science, math-
amatics, and teacher education.
Six of the firm's films in social
studies and the arts have re-
cently won 12 awards at Amer-

The Tokens and the Kirby Stone
Four join hands and talents in
what is destined to become one
of the year's brightest new singles
—"Life Is Groovy'' by the United
States Double Quartet (B.T. Pup-
py 524). The combination of the
Kirby Stone Four and the Tokens
Is also groovy and the arrange-
ment has an infectious calypso
beat. Kirby Stone's versatile tal-
ent is evident and appealing.
When he's not singing, he's play-
ing an Olds trumpet—the choice
of talented professionals every-
where. (Advertisement)

Unsurpassed in Quality at any Price

GLOSSY
PHOTOS

% EAS" 8x10

1000 LOTS

$10.98 per100
Post Cards
540 per 1000

8x10 COLOR
$165.00

3,000 Postcards
$120.00
Special Color
Process

ENLARGEMENTS
207" x 30" $4.85
"zl $7.50

A Division of JAMES J. KRIEGSMANN
165 W. 46th St., N.Y. 36 PL 7-0233

ican and European film festi-
vals,

In March, 1966, when CBS
and its subsidiary, The Learn-
ing Center, suppliers of three-
dimensional educational systems,
Goddard Lieberson, now presi-
dent of CBS/Columbia Group,
said, “"We view this as just the
beginning of an extended pro-
gram in the new fields of Edu-
cation.” The CBS Educational
Services Division was formed in
June 1966 af part of the CBS/
Columbia Group, and in July,
Creative Playthings and The
Learning Center became its first
components.

Bailey Films has been pri-
vately held. CBS shares are
traded on the New York Stock
Exchange and the Pacific Coast
Exchange.

Miriam Makeba
‘Clicks’ With
English Songs

NEW YORK—Miriam Make-
ba, South Africa’s most-famous
musical export, put on a full,
rewarding program at Philhar-
monic Hall on Jan. 6. The Mer-
cury recording artist not only
relied mainly on songs in Afri-
can dialects, including her fa-
mous “click” songs, but also
sang in English. “A Piece of
Ground” from Broadway's “Wait
a Minim" was a meaningful
high spot of the first half.

The program included Afri-
can dancers with Miss Makeba
joining them twice. She also in-
troduced the new teen-age Epic
recording duo, Angela and
Judy, who rocked well with two
numbers, including “My Lover
Is Jealous.” After the applause,
Miss Makeba proudly told the
packed audience that Angela

(Continued on page 46)

‘Festival of Stars’ for Cole
Cancer Fund Grosses 20G

NEW YORK—The second
annual “Festival of Stars” bene-
fit for the Nat King Cole Can-
cer Foundation grossed more
than $20,000 Sunday night (8)
according to Dick Gabbe, pres-
ident of the Conference of
Personal Managers East, which
sponsored the show.

The conference members and
the artists who performed on
the show donated their services,
but there were expenses for the
Philharmonic Hall and other

Rush Gives Out
With 18 Tunesin
Wide Folk Fare

NEW YORK — Tom Rush
made his New York concert
debut to a near capacity crowd
at Town Hall here Friday (6).

Rush, who records for Elek-
tra, opened the show with “I'll
Turn Your Money Green,”
which is included on his latest
disk, “Take a Little Walk With
Me.” From this point, Rush
seemed to coast as he beat out
a handful of songs to intermis-
S10n time.

With the opening chords of
“Joshua Gone Barbodos,” also
included on his latest record,
Rush created a one-to-one com-
munication with his audience
throughout the remainder of the
evening. He closed the concert
with his famous “Mole’s Moan."”
which is on an earlier Prestige
recording, "Got a Mind to Ram-
ble.” Rush, accompanied by a
four-piece group, sang 18 selec-
tions, Most of these have been
recorded except for his new
rendition of “Duncan and

Bradv" — a near talking blues
number. Other well-done se-
lections included *“Galveston

Flood,” “Urge for Going™ and a
new number entitled “The Cir-
cle Game." Elektra said that
some of the concert selections
will be included on a Rush re-
cording that will be released in
early March.

CHARLES BARRETT

when answering ads . . .
Say You Saw It in
Billboard

e

items. Still, this will leave a
“substantial sum"” for the bene-
fit, Gabbe said.

Among the artists who ap-
peared were Eddy Arnold, Tony
Bennett, the Four Seasons, Di-
ahann Carroll, Connie Francis,
Sandler & Young, Flip Wilson,
Corbett Monica, the comedy
team of Jerry Stiller and Anne
Meara, comedian Buddy Hack-
ett, and personalities Ed Me-
Mahon and William B. Wil-
liams,

Diahann Carroll turned in a
sparkling performance espe-
cially on “Going Out of My
Head.”" Eddy Arnold delivered
a medley, then his record hit
“Make the World Go Away.”
But it was “Up Above My
Head”™ that really stirred the
audience.

Ralph Young and Tony Sand-
ler, a duo that does equally
well with French as well as
English versions of tunes, some-
times both at once, presented
“What Now My Love"” with an
impact,

The Four Seasons started the
festival, dipping into their *I've
Got You Under My Skin."”

Tony Bennett honored Cole
by singing tunes Cole made
famous, including “Nature Boy.”

In all, it was an impressive
show. CLAUDE HALL

Bonfa Signed by

Paramount Films

NEW YORK — Luiz Bonfa,
guitarist - composer, has been
signed 10 a multi-faceted deal
by Paramount Pictures that in-
cludes films, TV, recording and
sheet music. The deal covers
Paramount’s record and music
subsidiaries, Dot Records and
Famous-Paramount Music.

The deal with Dot, to which
Bonfa was signed as an exclu-
sive recording artist, includes
soundtracks, and Famous-Para-
mount will acquire all rights to
the music Bonfa composes and
arranges for Paramount films.

Bonfa, who wrote the award-
winning score for “Black Or-
pheus,” has recorded for such
labels as Verve, Philips, Capi-
tol, Epic and Atlantic. In addi-
tion to his composing and re-
cording work, Bonfa has ap-
peared in concert tours of the
U. 5 and appeared as puest
artist on many top TV shows.

www americanradiohistorv com

LOU REIZNER, a&r director for Smash Records, right, reviews ar-
rangements with Gary and the Hornets, sub-teen rock group now
following up on their debut single, “Hi Hi Hazel." From left, Gary,
Greg and Steve in the label's Chicago offices.

Williams Sings the Blues
Straight to Patrons’ Hearts

LOS ANGELES—Joe Wil-
liams offered his versions of the

blues honestly and effectively
al his Manne Hole opening
Tuesday (10).

The new Solid State record-
ing star, used to a big band
backing, including the new
Thad Jones-Mel Lewis or-
ganization, built a solid foun-
dation with the Harold May-
bern Trio.

Williams' act is not an im-
mediate firecracker. He sets off
little sparkles and halfway
through the explosion occurs.
The exciling song was a sad
blues, “Early in the Mornin',”
built in front of a romping
Latin beat.

Williams next dug his rich
baritone voice into Jon Hen-
drick's “Goin’ to Chicago™ lyrics,
marvelously singing and recit-
ing the narrative. He includes
“Singing in the Rain” which is
becoming one of his standards
and may replace “Roll 'Em
Pate” as an identifying vehicle.
He welcomed “Poor Wayfaring

Stranger™ to his repertoire,
avoiding any dramatics to the
lyrics.

Williams has shed—unfortu-
nately, some people feel — the
big band blues singer image.
He hues close to the melody
but his own determination and
vocal strength make up for a
lack of improvisation.

ELIOT TIEGEL

Weston Tours Africa Under
The U.S. Cultural Program

NEW YORK — Pianist-com-
poser Randy Weston and his
sextet left last Monday (16) for
a three-month tour of West and
MNorth Africa, under the aus-
pices of the U. S, State Depart-
ment as part of its international
cultural presentation program.
The group is scheduled to visit
Senegal, Mali, Upper Volta,
Ghana, Cameroon, Gabon, Li-
beria, Sierra Leone, the United
Arab Republic, Algeria, Mo-
rocco. and the only non-African
country on the itinerary, Syria.
They will return to New York
in mid-April.

The trip is Weston's third 1o
Africa, although he was unable
to take his proup on the two
earlier visits, both to Nigena,
in 1961 and 1963. Personnel of
the sextet is Weston, piano; Ray
Copeland, trumpet - flugelhorn,
and arranger; Clifford Jordan,
tenor saxophone; Bill Wood,
bass; Edward Blackwell, jazz
drums, and Chief Bey, African
percussion.

Of the opportunity he's get-
ting to play for African audi-
ence and learn from African
musicians, Weston said, “In my
composing, I've been very
aware of drawing upon my own
heritage, an invaluable part of
which is the uniqueness, variety,
and beauty of indigenous Afri-
can music, and 1 am convinced
there is a living, vital relation

between the blues-based music
of America, also called jazz,
and authentic African music.™

Signings

The International Suvbmarine
Band signed to Columbia Records.
The Band's first single, “Sum Up
Broke” was backed with “One Day
Week,” is already getting Top 40
radio play in Nashville and Los
Angeles. Recordings by the Band,
whose members include Gram Par-
sons, rhythm guitar and electric
clavichord; John Heuse, lead gui-
tar; Inn Dunlop, bass, and Mickey
Gauvin, drums, are produced for
Columbia by K-L Productions.
Monte Kaye and Jack Lewis, part-
ners in K-L, also manage the Band.
. . . Hickory Records has signed
iwo groups, Neal Ford and the
Fanatics, a Houston group whose
first release will be “Shame On
You,” and Snoopy and the Others,
a Louisville, Ky., group who has
recorded “Sweet Thang.” Ford and
the Fanatics are produced and
managed by Richard Ames. . .
Teddy Edwards, teno saxist, ar-
ranger-composer, signed (o Pres-
tige Records. Edwards has played
with Gerald Wilson, Benny Good-
man, Shelly Manne, and the origi-
nal Clifford Brown-Max Roach
group, His first album for Pres-

tiged titled “Nothin® But the
Truth,” will be released next
month.
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PHILIPS
HAS THE ORIGINAL HIT

TEN COMMANDMENTS

Prince
gusier

PHILIPS

Fantastic R/B Sales In Just 3 Days:
New York 25,000 Atlanta 3,000 Los Angeles 6,000
Nashville 10,000 Miami 3,000 Baltimore 9,000
St. Louis 10,000 Detroit 5,000 Philadelphia 4,000
Hartford 12,000 Cleveland 4000  New Orleans 2,000

Top 40 Action starting Now!

On One Great Label
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RADIO-TV programming

Latin Rock Picks Up Sales
Steam Despite Ethnic Tag

o Continued from page 1

Providence, R. 1., and WOR-
FM, New York.

The three hottest records at
the moment are “Hey, Leroy,
Your Mama's Calling You" by
Jimmy Castor on Smash Rec-
ords—MNo. 53 with a star on
Billboard’s Hot 100 Chart this
week; “Oh, Yeah!” by Joe Cuba
Sextet on Tico Records—No.
74, and “At the Party” by
Hector Rivera on Barry Records
—No. 111 in the Bubbling
Under Chart. In addition, many
program  directors consider
“Wack, Wack™ by the Young
Holt Trio on Brunswick Records
in the same bag. The Young
Holt Trio record is No. 40 on
the chart. Young and Holt are
the two former members of the
Ramsey Lewis Trio, now making
it on their own,

Start on R&B Radio

All four of these records got
their initial start on r&b radio
and “At the Party” is No. 29
with a star on Billboard's Top
Selling R&B Singles Chart. It
was WWRL, New York's r&b
powerhouse, that started the
Joe Cuba Sextet on its way to
fame., The record was "“El
Pito,” It did quite well in sales
in New York, but “Bang Bang,”
the second splash for Cuba, did
much better and began to es-
tablish the Latin-rock sound.

To illustrate just how rocky
the road was for the Latin-rock
sound, it resulted in the exodus
of at least two men from their
radio jobs. One deejay on an
r&b station was fired for play-
ing a record not on the sta-
tion's playlist. That was “El
Pito.” Two or three weeks later,
the station added the record
to their playlist. A program
director of a major pop station
came to a parting of the ways
with management after slating
Cuba's "Bang Bang" for airplay.
He went to another market, the
station later played the record.

WWRL Started It

The radio station largely re-

sponsible for starting the sound

is New York's WWRL, which
iIs r&b in format., Morris Levy, .

president of Roulette Records,
attributes to WWRL the suc-
cess of “El Pito” and *“Bang
Bang.” Pancho Christal, head
of Roulette's Tico label, said the
Cuba type of record is “a mar-
riage of Latin and boogaloo.
Kids can go for it, dance to
it. I don't know whether to
call it Latin music going Amer-
ican or American music going
Latin,” He said “Oh, Yeah" by
Cuba was a combination of
Latin music and r&b.

“Latin music has been big in
the United States for too many
yvears to count,” he said, “but
before, it was older people who
always enjoyed Latin. Now, for
the first time, it's really the
teens who are going for it."”

“Bang Bang" sold 300,000
copies, Christal said. The record
was broken by Symphony Sid.
air personality who hosts a
Latin-jazz type radio show on
WEVD, New York. The unus-

WODY to Country

BASSET, Va. — WODY is
switching to a country music
format Feb. 1 and general man-
ager E. Arnold Terry says, “We
guarantee that all records sent
our way will be programmed
and played.” Send to P.O. Box
231,

30

ual aspect of this type of music,
Sid said, was that it's dance-
able and the Negro has taken
to the field even though they
couldn't understand some of
the lyrics.,” The three records
now feature English lyrics.

Arnold Shaw, former general
professional manager of E. B.
Marks Music, attributed much
of the success of the Latin-rock
music to Herb Alpert & the
Tijuana Brass on A&M Records,
“Too, the fact that an American
band was suddenly able to be-
come so big in the field is that
Cuba has been locked up so
far as a source of artists and
material 15 concerned.” For
years the most important Latin
sounds- came out of Cuba, he
felt.

WOXI in Atlanta, a Hot 100
station, has been playing “Hey,
Leroy, Your Mama's Calling
You,” but holding off on the
other records. WIXY in Cleve-
land considered both the Caster
record and the Cuba record in
a recent listening session, but
turned them down for the time
being, WIXY general manager
Norman Wain said the station
is always faced with the prob-
lem of exposing only the most
important material, but if the
records began selling he
would play them. It was Wain
who discovered “Cherry Pink
and Apple Blossom White" as
a deejay years ago on Cleve-
land's WDOK and gave it im-
portant pop exposure that
helped it to fame.

KIMN's Ted Atkins, program
director of the Denver Hot 100
outlet, is playing “Wack Wack,”
but is holding off on the “Hey,
Leroy” tune until it gets higher
on the chart.

Big Support

Ré&b stations are playing the
Latin rock and giving it enthusi-
astic support. These stations
include WVON in Chicago,
WWRL in New York, KGF]
in Los Angeles, and KSOL in
San Francisco. Doug Cass, new
program director of KSOL, felt
the Latin-rock sound could be-
come fairly big as a trend, "It
depends on the follow-up rec-
ords. Hector Rivera is going
over big with our audience.”
R&b stations in Detroit and
Washington are also reported
spinning the Latin-rock records.
Carol King, music librarian at
KGFJ, said “Bang Bang” was
still going strong in Los Angeles,
that the station had the tune at
No. 3 on its chart last week.

Other record companies are
now getting into the sound, in-
cluding Prestige with Pucho.
Jerry Field, national promotion

Desilu Handles
Country Shows

HOLLYWOOD—Both “The
Porter Wagoner Show" and
“The Wilburn Brothers Show"
—half-hour country music TV
series—have been acquired by
Desilu  Sales for distribution.
The announcement was made
by Bernard Weitzman, vice-
president and general manager
of Desilu Sales and Jane
Dowden of Show Biz in MNash-
ville, producer of the shows.
Both will be produced in color
on videotape. The two shows

have long successful syn-
dication shows and feature
guest artists as well as the

regulars.

director of the label, said,
“Latin product is no longer
just limited to Latin market
sales; the kids are dancing to
it in Washington and all up
and down the East Coast.” He
listed New York, Philadelphia,
Baltimore and Washington,
Boston and Chicago as excellent
Latin music markets,

Newest in the Latin-rock bag
is “Fat Mama" by Tito Puente,
who's shifting over to the new
sound. Bang Records has just
issued "Viva Arsenio!” by Ar-
senio Rodriguez and the Afro-
Cuban Sound of Now that is
Latn-rock in nature,

JEFF TROY, air personality at r&b-formated WZUM in Pittsburgh,
presents Capitol Records artist Lou Rawls with an award commemo-
rating his vocal achievements. From left, WZUM's Bobby Bennett,
Rawls, Al Gee (behind Rawls), Andrea Griffin, and Troy. The presenta-
tion was made at a concert sponsored by the station.

KFWB to Make Changes Slowly

By ELIOT TIEGEL

LOS ANGELES—Jim Lightfoot, KFWB’s 30-
year-old general manager, last week said that
the station would slowly slip into a new format
rather than into any sudden program change-

OVET.

Obviously trying not to tip his hand before as
the station’s format is completely blocked out,
Lightfoot, who took over the reins formerly held
by Joe Bernard when Crowell-Collier managed

Since Westinghouse took over Dec. 28, the

During

station has softened its sound a bit and has begun
spotlighting one artist a week.

Crowell-Collier ownership,
Don Anti screened all new singles one day with
disk jockeys meeting the next day to vote on rec-

librarian

ords for the playlist. When Bill Wheatley arrived

the controversial rocker, ruled out an all-news

format as KFWB's new dress, but he did indicate
the station would be "a good, clean, youthful
but mature total radio station, not a juke box
or specialized kind of screaming rock station.”

e station is currently fighting its way up
the ratings among big-beat stations which include
KHIJ, KRLA, KBLA, KGFJ and KWIZ,

Formerly with KLAC here, Lightfoot noted
that big promotions are commonplace among Los
Angeles stations and the theme of “look out Los
Angeles, we're coming,” is tired. “"We'll take out
time," he said, noting the station will be “fun to

listen to."

program director to replace Don French in
October 1965, this system was altered, with Anti
only accepting records for consideration. Wheat-
ley picked all the. music.

Staff Meetings

Under Westinghouse, staff meetings will be
held several times a week, Lightfoot said, to
consider records for airing. This staff meeting
would consist of Lightfoot, newly named pro-
gram director Bob Oakes, program administrator
Wheatley, and a rotating DJ.

In just the few short weeks KFWB has been
a Westinghouse property, both Anti and Wheat-
ley's roles in deciding what music was accepted
and aired has been greatly ratified. A record
librarian collects records, Lightfoot intonated and
program people program programs.

(Continued on page 34)

Radio City's
R&B Show

LONDON — Radio City,
pirate radio station operating off
England, is launching an r&b

" radio show Monday (16) hosted

by Ralph Cooper, Negro radio

personality. The hulf-hour show

will be produced by Gary
Stevens, air personality with
WMCA, New York, via tape,
Stevens also has a taped hour
show himself on the pirate sta-
tion noon-1 p.m. Cooper’s show
will be 7-7:30 p.m. Monday
through Saturday. Stevens said
it was England’'s first r&b show
and would feature the Ilatest
U. §. r&b records.

WOR-FM in the Spot;
ARB Audience Check

NEW YORK — The nation's
pathfinder in a stereo rock 'n’
rol] format — WOR-FM — is
ninth in the general market in
‘an Qctober-November ARB au-
dience -survey.

In addition, the five-month-
old station leads all other sta-
tions on the FM band in terms
of net weekly circulation, reach-
ing more than 500,000 diifer-
ent teen and young adult listen-
ers at least once during a week,
Indicative of the strength of
WOR-FM is the fact that it
placed seventh among all re-
ported stations in average
quarter-hour listeners between
12-34 years of age between 6

OK Seen of Elektra Purchases

NEW YORK—Elektra Rec-
ords’ purchase of Hartford,
Conn. radio stations WCCC
and WCCC-FM is expected to
be approved by the Federal
Communications Commission
this month, according to Elek-
tra officials,

In what Lawrence Harris of
Elektra termed an unusual ven-
ture for the label, it will be-
come part of an Elektra effort
for full spectrum entertainment.
“We would like to expand and
this move could lead to the
acquisition or establishment of
other radio stations,” said
Harris. The mnewly - formed
broadcasting effort will be
known as Elekira Broadcasting

www americanradiohistorv com

Co. Other recent Elektra growth
motions have been in England
with the creation of a London-
based subsidiary, Elektra Rec-
ords (U. K.) Ltd., and the
opening of a West Coast office
of the company.

Jack Holzman and Ernest
Tannen are officers of Elektra
Broadecasting. Tannen s presi-
dent of stations WYRE and
WDMY in Maryland and
WEEZ, Philadelphia. He will
supervise the Hartford opera-
tion, Elektra said.

Elektra said that they are
discussing the format of WCCC
and that it could change. No
“drastic” personnel changes are
anticipated, according to Harris.

a.m. and 12 midnight. This
group represented 74 per cent
of the station’s audience.

Robert Smith, chief of WOR _
and WOR-FM, said, "We know
it's a major audience we're
reaching, but the only way this
has any meaning commercially
to the station is to be shown in
a rating survey.”

Many of the records now pro-
grammed by the station are in
stereo. “Shortly, we’ll see nearly
every record on the station in
stereo, Record companies will
realize we have some value to
them in sales. In the not to dis-
tant future, they won't be able
to ignore us."”

The station has just added
Jim Loundsbury, formerly a
deejay with WDKB, Chicago,
to its air staff for weekend duty.
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WXCL SCORES
HIGH IN PULSE

PEORIA, Ill. — Across the
nation in market after market,
counitry music stations are cap-
turing high ratings and shaking
up the radio scene. The latest
country station to zoom up in
Pulse is WXCL here, which has
been in a country format about
a year. The station is now No. 2
in Pulse over-all, and even ranks
No. 1 in some times of the day,
according to music director Jack
Reno.
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» Lewis-Ventures “Look To'' Display!
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* Gary Lewis, Ventures, 50 Guitars, & Guitar
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 Eye-catching, Colorful Streamers!
« Easel Jackets Galore!
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LOOK CLOSELY...

New, dramatic concepts in recording and proven volume product.

NINA SIMONE
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HIGH PRIESTESS OF SOUL—Nina Simone Nina as you
want her—with soul!
PHM 200-219 /PHS 600-219

BRAZILIAN BLEND—Walter Wanderley Another chart
bound album for Walter Wanderley!
PHM 200-227 /PHS 600-227

NEW Dsvid Oistrakh

DEBUSSY, RAVEL,
YEAY E. PROKOFIEY

CLASSICAL recita

| PHILIPS

COLORS—Ken Nordine Ken Nordine (originator of Word
Jarz) creates a psychedelic mood with colors, a verbal evoking of
every shade and hue in the spectrum; sometimes romantic, some-
times frantic, someétimes humorous. The music ranges from ultra
cool to ultra hot. PHM 200-224 /PHS 600-224

THE AUTHOR OF THE BEST SELLING BOOK
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HOW TO AVOID PROBATE—Norman Dacey The voice
the legal establishment tried to silence is now recorded in this
album. A pre-sold album exposed to millions of viewers and read-
ers of the run-away best selling book. Special merchandising
aids available ! PHM 200-229/PHS 600-229

.what you expect from Philips'67

PHILIPS
|
Encounter:

The > Swingle Singers
The Modern Jazz Quartet

A
. 4

ENCOUNTER—The Swingle Singers Perform With The
Modern Jazz Quartet The two most inventive groups in
music are together, and together they recorded an album that
sets a rare precedent in jazz excellence. This one will be in
demand for years to come. PHM 200-225 /PHS 600-225
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THE MYSTIC MOODS ‘=
5 ORCHESTRA%&

MORE THAN MUSIC — The Mystic Moods Orchestra
More than music is just that, It adds emotional dimensions to
listening never before reached.

PHM 200-231 /PHS 600-231

IGOR STRAVINSKY

|EU DE CARTES (ballet inthree deals) ——y

WOLFGANG SAWALLIECH

BETRAUSS WALTZES & POLEAS
VIENNA STYMPHONY

BEETHOVEN

TRIO FOR PIANO. VIOLIN, AND CELLO]

SYN -'lr*Huh YINC o

LU Do THE l'd f YWY DRCHES

R 3 [N C MINCH, GF. 1 X

; I
SONATA FOR FIANO AND CELLOD ‘
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A program of 20th-century works, recently
recorded in Paris, designed to display the
brilliant virtwosity and interpretive genius
of this master violinist. The only recording
gvailable of the last three works,

Colin Davis, universally acclaimed for his
performances on Philips of Handel's Messiah
and Berlioz's Symphonie Fantastique, is also
noted as an outstanding interpreter of Stra-
vinsky's music. Here he conducts the great

A frothy program of all-time favorites from
the pen of the “King" of Vienna, recorded in
his home town. Sawallisch gets true Vien-
nese sound from his famed Vienna Symphony.,
PHS900-119/PHM500-119

Released to honor the S0th birthday of this
most honored musician, the recording was
made of an historic performance in the com-
poser's home at Bonn as a result of a Casal’s

PHS900-112/PHM500-112

 MOZART
.L'I.__ Mo lr' ---'-.:"\\-' : I.l it {
(G RUNIALU \

“A pet of record-collectors, especially for his
suave, elegant work in Mozart and Beetho-
ven" (Alan Rich in the N. Y. World Journal
Tribune), Grumiaux has been awarded his
third Grand Prix du Disque for this album.
PHS900-130/PHM500-130

A Century of French Nong
GERARD SOUZYY - DALTON BALDWIY

Y SHa

London Symphony in two favorite works.

PHS900-113 /PHM500-113
[ELEMANN
SAINT MATTHEW PASSION
KURT REDEL -

ATHYER .

WETET i

FHEY &
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NIMER LA R

The world-famed interpreter of French songs
chose this program to reveal the quality,
richness and range of the French Arl Song
tradition, and won with it the Prix Charles
Panzera for the best solo song interpretation.
PHS900-132 /PHMS500-132

World Premiere Recording! Redel, who has
been called Telemann's “discoverer” and
one of the finest interpreters of Barogue
music today, conducts a hand-picked com-
plement of performers in his revision of
a preat Telemann score.

PHS2-994 /PHM2-594
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vow to make a “pilgrimage to Beethoven.”
PH5900-120/PHM500-120
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ONE WORLD OF MUSIC

ON ONE GREAT LABEL!
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RADIO-TV PROGRAMMING

KFWB to Make Changes Slowly

e Continued from page 30

Lightfoot said the station's playlist would be
“flexible” to reflect strong new product, although
he was guarded not to specifically mention any
format revisions,

However, one of the eight Westinghouse offi-
cials visiting the station from New York did say
that more popular music would be programmed
on a gradual basis, The new owners call their
$9.6 million property a “popular music station™
rather than accepting any specific microscopic
definition such as teen-oriented or rock 'n’ roll,

Lightfoot said the new owners were not coming
“in with a big axe” to lop off current staffers.
Additions will definitely be made in the news
operation and the station has already started five
minutes on the hour and increased public service
news shows on Sunday, a time Lightfoot says the
public has accepted for informational programs.

Westinghouse expects to “experiment on the

and all jazz.

played "I'm
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Radio
Response
Rating

CLEVELAND, OHIO . . . 4th Cycle

JANUARY 21, 1967

TOP STATIONS TOP DISK JOCKEYS

Call % of Total Call % of Total
Rank Letrers Points Rank Disk Jeckeys Letters Paints
% POP Singles * POP Singles
1. WIXY 41% 1. Jerry 6 WKYC
1, WHK 9% 1. Ken Scohl WHE 208 (tie}
3, WY( 20% 2. Jim LaBarbara WiKYC 0% (He)

. tga W 2
. o TIERA
* POP LP's 6. Larry Morrow WiXY 5%
1. Wiw 31% E—— e = _———————1
 Eeuen o
i il * MUSIC DIR., PROGRAM DIR.,
(WHK-FM, WDOK-FM} OR LIBRARIAN
{Mest co-sperative in exposing new records)
* R&B Pat MeCoy ................. Music Director, WHK
1. WIMO 1 George Brewer ... ....... Program Director, WIXY
1. WABRQ 40%G Erik Stevens ,............ Record Librarian, WIXY
s s e s = ———
* JAILZX
1. WCUY-FM (Ray Allen) T4% *x TOP JOCKEYS (Pop Singles)
2. WEEN-FM (Bob
WEEH: A BY TIME SLOT
3. WIW (Dave Tl e g AR R e AL e Mort Crewly, WHEK
Hawthorne 1155 Mid-Merming ............... Larry Morrow, WIXY
$hr| ] A:lem ........... ik s.’ﬂ;: ?'I'_l'i', nu:
raffic Mam .. ... .......... Ke§s Sco &),
* COUNTRY Jerry G (tie),  WKYC
1. WSLR (Akren) LTS Early Evening ............ . Ken Scott EH.]_ WHK
Others 15%: Dick Kemp (fie), WIXY
(WKBN (Toungstown], Late Evening ............. Jack Armstrong, WIXY
WIAK-FM) R A s e R B e Rick Shaw, WHK

% CONSERVATIVE

MOTE: Twa stations Feature con- * Tup TF nAHnsrmn S.Huw
servative programming: o ‘G" Show," WKYC-TV, Sat, 7
WDEN-FM 100% “Upheat,” WEWS-TY § TR
WDOK-FM 10% *Originating station for Mational Syndication.
== e = e — = e — ——y
* COMEDY
MOTE: The following stations have "
& segment featuring Comedy LP's. * POP LP’s
WIW-AM-FM 1. Carl Reese Wiw Jgs;
WEAR-AM-FM 2. Bill Randle WERE-AM-FM 3%
WHEK-AM-FM 3. Ted Hallaman WK AR-AM-FM 1795
WCLV-FM 4. Ed Fisher Wiw 12%

MOTE: The following stations fealure
cvts from Comedy LP's occasionally:

WCUY-FM * PROGRAM DIR., MUSIC DIR.

WY C-AM-FM
& F OR LIBRARIAN
OLK . {Most co-operative in exposing new LP's)
MOTE: The following stations fea- James B. Heolston Jr. ...... Frogram Director, WGAR
ture folk music on a regular basis: Charles Renwick ,...._.... Program Director, WIW

WGAR (12-3p.m. W-F)
WOLY-FM (Mid.-5:30 a.m., Sat,
& 10:15 p.m-12:15 am., Sat.

:HII:PF m=12:15 am. Thirs.)

K- Mid. I am.)

NOTE: The Milhrin. stations fea- ; :ﬁh Hg..m.:i“ :j:g ﬁ&

ture folk music sccasionally: 3. Mick Payne WABQ 142,
WKYC(, WERE 4. 1. L, Wright WIMO 9%

MOTE: Respondents report that Ed Wright, former
disk !uiw and program director for WABQ, wai
effective in the sale of r&b product in the Cleve-
land area before leaving the station Dec. 19.

e —

THE RADID RESPOMSE RATINGS
of stations and Individual air per-
sonalities have been determined by
survey of local amd national record
promotion  persennel,  distributors
and record manufacturers. Mot a
popularity poll, the ratings are

w CLASSICAL

strictly en the comparative abilit 1. WCLV-FM 629
of the stations and ]’I.r ":nn:nﬂ;: I. WIW-FM 1855
to influence their listeners to pur- 3. WGAR-FM 15%
chase the singles and albums played 4. WKYC-FM 580

en the air. The ratings lkewise
point up the importance of music of
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{Jay Drennen, WSLR)

air with lots of things,” Lightfoot said, to gain
something extraordinary
heavy with 30 AM stations alone and every kind
of music programming except all foreign language

in a market already

The station will concentrate on polling local
disk outlets for sales reports, either by using staff
people or an outside source. Anti has done this
job in the past.

The station has begun an egquipment modern-
ization program with 560,000 allocated for news
and record playback items. Jingles are already
heing prepared.

Interestingly, the station requested from one
distributor music by Bobby Darin, the Modern
Jazz Quartet and Sergio Mendez. “That's the first
time they've ever asked for the MJQ,” the puzzled
distributor said as his radio tuned to the station
a Believer,” by the
“Georgy Girl,” by the Seakers and “Single Girl.”
by Sandy Posey.

Monkees,

Wiw 850 WIXY
WY 1100 | WERE
WGAR 1220

FM RADIO FREQUENCIES

WCUY-FM 2.3 WERE-FM
WIAK-FM 93.1 WGAR-FM
i5) WOBN-FM 949 (5) WHK-FM

{5) WCLY-Fm 955

WABQD: 1000 watls, Daytimer, Music
format: Rhythm & Blues (1009 ). Special
prograomming:  “Pamela Lake Show.”
women's show, 10-10:30 am., M-F.
Wash Allen is director of news depl.
S-min. news at 15 and 40 past the hr.
New mecords selected for air-play by
mus. dir. Station publishes play list
weekly, Approximately &7 new LP's
programmed weekly. Record promotion
people are seen -F. Pres. & Gen'l
mgr., John J. Booth. Prog. dir., Wash
Allen. Mus, dir.,, Mike Payne. Send
copies of 455 and coples of LP's o
Mr. Payne, 1313 Chester Ave., Cleve-
land, Ohio 44114. Phone: (I16) 241-T555,

WCLY-FM: ERP 40,000 waits. On the
air 24 hrs. Radio Seaway, Inc. Stereo.
Musle format: cal {90% } Broadwiy
Shows, ete. (109%). Editorializes occp-
sionally, 5Special programming: “Cleve-
and Orchestra Concerts,” with Hobert
Conrad, 4:00-6:00 pam., Sun. “*Music
Fromy ©beriin,” with HRobert Conrad,
performances by facullty of Oberlin,
Q- 10:00 p.m., Fri. "N. Y. Philharmonic
Concerts,” with Milton Cross, f{rom
Philharmonic Hall, 911:00 p.m., Mon.
“Boston Symphony,” 9-11:00 p.m.., Wed,
“Library of Congress Conceris,” H:05-
I:Hy pom., Thurs, “Boston Pops Con-
ceris," 6-H:AK p.m., Sat. “Pan American
Union Concers,” 1:30-2:30 pm., Sal.
“World Music Festivals,” 9-11:8 p.m.,
Tues, Tony Bianchi is dir, of 3}man
news depl. Special eguipment: mobile
radio. Extended news 7 times daily.
Cuts from Comedy LIPS feafured rep-
ularly on “Perlich Project,” with Mariin
Ferlich,  Midnighi-6:30  a.m., Sat.,
“WOLY Saturday Night," with Robert
Conrad, HEIS pm-12:15 a.m.. Sal,
Folk Musie featired regularly on “Per-
lich Project." with Martin Perlich, Mid-
nmight-6 30 am.. Sal. “"WCLY Salurday
Night,” with Robert Conrad, 10:15 p.m.-
F2:15  a.m., Sat.. “We Come for 1o
Sine.” with Tony Bianchi, 11:05 p.mi.-
12:05% w.m.. Thors, Jaee featured reg-
ularly on “Perlich Project,” with Martin
Perlich, Midnight-6:30 am., Sat. New
records  selected for air-play  hy prog.
dir. Station publishes Program Guide
monthly. Approximately 5-1) new LP's
programmed weekly, Record promotion
people are seen M-F. Gen'l mgr., C. K.
Pairick. Prog. dir., Roberi Conrad. Send
I copy of 45's and 1 copy of Stereo.
LPs te Mr. Conrad. 1305 500, Center
Raoad, Cleveland, Ohlo 44124, Phone:
(216) 4490900,

WCUY-FM: ERP 27.000 walls. On the
air 18 hrs, Friendly Broadcasting, Musle
formal: Jarz (1005:). Special program-
ming: “MNoon With Morma," with Norma
Fleming, women's show, noon-1:00 pm.,
Sat, Don Blake is dir. of 5-man news
dept. 3-miin. news ot 55 past the hr.
Cuts from Comedy LP'S feaured rep-
ularly in all programming, MNew records
selected for aic-play by prog. dir. Siation
publishes play list weekly, Approximately
5 new 45% and 10 mew LP's pro-
erammed weekly, Gen'l mgr., Don Bruck.
Frog, dir,, Ray Allen. Send 3 coples
of 455 and 2 coplés of Sterec LP's fo
Mr. Allen, 2156 Lee Road, Cleveland
Heights 18, Ohio 44118. Phone (216)
371-3%34,

WDBN-FM: ERP 118,000 watls, On
the air 24 hry., Independent  Music
Broadeasters, Stereo, Musie format: Pop
Standard (1009 ). Special programming:
“You-Tape-It,” for the home tape re-
corder enthusiasi, 2-2:30 pm.,  &6:30
p.oo., Sun. Walt Hearich is dir, of 2-man
news depl. Special equipment: beeper
rhone, porlable tape units, 5-min. news
al My oame, HE:ME oam.. 12 noon and
o pom,. heodlines of 6230 am,, T8
aomi,, B am, New records  selected
for air-play by prog. dir. Approximalely
10-20 mew LP's programmed weekly.
Gen'l megr.. Theodore Niarhos. Prog.
dir., Bill Hodson. Send 1 coples of
Stereo LP'% 1o Mr. Hudson, 1715 Euclid

www americanradiohistorv com
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CLEVELAND, OHID [includin
Couptry's 77th Radie Markef (B AM, 12ZFM)

Vox Jox

By CLAUDE HALL
Radio-TV Editor

Doug Cass is the new program
director of KSOL, the big r&b
station in San Francisco, . . .
Robert West has taken over pro-
gramming chores at WERE, Cleve-
land; he'd been there between
1950 and 1961, then left to be-
come station manager of WDBN-
FM. The last few vears he'd been
production manager at Wyse Ad-

vertising,
* * ok

Wayne Jordan has been named
program director of KXL, Pori-
land, Ore.; he was music director
the past year. . . . New host of
the daily “Monitor” segment al
Pittsburgh's WJAS is William C.
Ross; he comes from WAVY, Nor-

STATIONS BY FORMAT

AM RADIO FREQUENCIES

1260 | WHK 1420
1300 | WIMD 1470
WARQ 1540

98.5 (5) WIW-FM 104.1
99.5 | WEYC-FM 105.7
100.7 {§) WHOB-FM 1079
WXEM-FM 104.5

Cleveland  Heights),

Ave.,, Cleveland, Ohlo 44115,

(216} &21-0031,

WERE: 5,000 watis. On the air 24 hrs.
CBS  affiliate. Cleveland Broadcasting,
Inc. Muosic format: Pop Standard (35%)
Tak, Sporis, MNews, eclc. (65%%). Edi-
torializes daily. Special programming:
Cleveland Indians Baseball in  season,
Cleveland Hrowns Football in . season,
Dhio  State, MNotre IMName Football in
season. “Swap ‘n Shop,” open  line,
with Hill Randle and Ronnie Barreu,
I :JII-mJnnr L 10-1:55 pm,, M-SaL
“Miphiline,” with Gary Short, open
ling discussion, 1:30 pm.-5:3 a.m.,,
M-Sat, “Studio 13," with Howie Lund,
imterview, E: 1001000, M-F. 4-man news
depl. Special equipment: mobile wnii,
heli:ﬁur. Extended news 10 min. per
hr. ew records selected for air-play
by individual DJ. Record promotion
Enplc are seen M-F. Prog. dir., Roberi
est. I Bill Randle. Send 3 ecoples
of 45" and 3 coples of LP'S to Mr.
Randle, 500 Chester Ave,, Cleveland,
Ohis 44115. Phoner (116} TE1-9600,

WERE-FM; ERP 40,008 watis. On the
air 24 hrs, Simuleast with WERE.
All other information as above,

WEAR: 500000 watts, On the gir 5:30
pm.-1:0 am. ABC affiliate, Peoples
Broadeasting Corporation, Musie formal;
Pop Stundard (BO7:) Stundwed (2007 )
Ediorializes occasionally., Special  proe
gramming: High School Basketball in
season, Cleveland Browns Football in
season, (hio State University Football
i season. “Ladies Day,” with Betiy
O, women's show, 11-11:55 a.m., M-F,
“Sidney Andorn Commentary,” 6:25-
630 pm., M-F. "Open Forum,” with
S5id Andorn, audience call-in, B8-B:55
pm.. M:F. Charles Day is dir. of
S-man news dept. Special equipment:
maobile unit, battery-portable type. 5-min.
news on the hr. (WGAR) and 55 past
ihe hr. {ABC), headlines on the hr.,
exiended news ¥ times daily, Cuts from
Comedy LP's featured regularly on
“Comedy Caper,” with Tom Armstrong,
Ted Hallaman, 6&6:45, 7:45 B:45, 9:45
a.m., M-F. Folk Masic featured rep-
ularly on “Bill Collins,” 12-3:00 p.m.,
M-F. Jazz featured regullrly on “Henry
Pildner Swings,"” 7-7:55 p.m., M-F. New
records  selected for air-play by com-
mittee of station personnel, Approxi-
mately 10 new 455 and 10 pew LP'%
programmed weekly. Record promotion
people are seen M-F, Gen'l mgr.. Carl
E. George. Prog. dir.,, James B. Holston
Jr. Send 3 Tr!“ of 45's and 2 coples
of LP'% to Mr. Holston, Hotel Statler
Hilton, Clevelund, Ohlo 44101. Phone:
(216} 7710200,

WGCAR-FM: ERP 31000 watts, On ihe
alr 6:30 ame-0:M am, Muosle formai:
Pop Silandard (50%:) Standwrd (409
Classical (65) Jare (47%%). Simuleast
with WGAR 6 10:00 a.m., M-F, News,
M-I, all day. Sat. & Sun., Address and
other information the same as WGAR.

WHK: 5000 watlts, On the air 24 hrs.
Metromedia. Music formai: Coniem-
norary (1% ) Specinl  programming:
“Highlights on Education,” with various
hosts, panel discussion, 10:00 pm,, M-
Th., *“Opinion in the Capitol,™ with
Mark Evans, news inferview, [0:00 p.m.,
Sum, “In the First Person.'” with Milo

Phone:

Townes, news interview, 030 pomn.,
Sup,  “Religion,”™ with variouws hosts,
religious, 5:30-9:45 am., Sun. Boh

Howick is dir. of &-man news dept.
Special equipment: 4 mobile uniis, 4
walkie-talkies, S-min. news on the hr.,
headlines on the half-hr. Culs from
Comedy LP's featured regularly on **All
Might Show,” with Rick Shaw, Mid-
night-6:000 am., Tu-Sai. New records
selected Tor air-play by commillees of
stalion personnel, prog, dir., mus. dir,,
research of local retailers, trade papers.
Sation publishes play list weekly, Ap-

(Continued on pape 36)
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folk, Va., where he was program
manager. . . . New general man-
ager of WMCA, the Hot 100 giani
in New York, is Lew M. Witz; he
had been Midwest TV sales man-
ager for RKO General Broadcasl-
ing operating out of Chicago. He
had been general sales manager of
WINS in New York in 1964-1945.
* * *x

Murray Amold has been ap-
pointed executive vice-president of
WPEN and WPEN-FM, Philadel-
phia: he was assistant slation man-

(Continuel on page 41)
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RATES

RECULAR CLASSIFIED: 25¢ o word
Minimum: £5. First line set all

DISPLAY CLASSIFIED: 1 Inch, $20.
Each additional inch in same ad, $15.
Box rule around ad.

FREQUENCY DISCOUNTS: 3 consecutive

insertions, 5%: 6 consecutive inser-
tions, 10%; 13 or more consecutive
insertions, 159.

BOX MUMBER: 50¢ service charge fer
insertion, Also allow 10 words (at 25¢

each) for number ond oddress.
CLOSING DATE: 5 p.m. Tuesday, 11
days prior to daote of issue.
PAYMENT MUST ACCOMPANY ALL
ORDERS.

=end order and payment to:

RADIO-TY MART, Billboard
188 W. Randolph 5t., Chicago, 1Il. 60601

HELP WANTED

ANNOUNCER-CHIEF ENGINEER: IM-

mediate opening. Send tape, photo and
ba und to Carl Yates, K AM-FM,
Sedalla, Mao,

ANNOUNCER — MORNING MAN
negded for fop 40 format statlon In
metropolitan market. Good salary for
right man plus extra Income from up-
coming operation. Send tape and
resume 0 Box 267, Rillbgsard, 1B W.
Randalph, Chicago, 1. &G0801.

FEMALE JOCHKS — ARE YOU TAL-
ented? Do you know music? Do you
have a bright, sincere, different ap-
proach? Do vou want to live and work
in Southern California? Send tﬁm and
resume o Larry Grannis, KWIE, 3101
W, S5ith S5t., Santa Ana, Callf. 32703,

SALES UP 307%

The Davis Broodcasting Company
hos purchased another station., We
gre - exponding ond need talented
people. Program Director, Station
Manoger, Sales Manager, Production
Men, Salesmen, D, J's., call or
write Bill Weaver for full particulars.

KWIZ

3101 West 5th 5t., Sanla Anag, Calif.
Phone (714) B39-4220

SITUATION WANTED

AlHL PERSOMALITY AND PROGHAM
director now with major roeck "n* roll
format radio station in the East would
like a job with a record eompany. Many
vears experience in radio fleld; knowl-
edge of many markets. Willing to con-
sider any record company job that has
promise. Box 335, Billboard, 165 W. 46th
St.. New York, M. Y. 100346

BRITISH AIR PERSONALITY WITH
top-rated show on one of the so-called
“pirate’ stations would lke position
with U. 5. radlo statlon. Fully experi-
eneed,. Will provide air checks, further
information upon request. Box 334, Bill-
::gnn;éd. 165 W, 46th 5t.. New York, N. Y.

ONE OF AMERICA'S BEST-ENOWN
DJ's & PIVE seeks permanent association
with “good IlEﬂ]FIE-" Also experienced
a5 Manager. Call: (213) 876-G .

TOPF 40 DISK JOCKEY AVAILABLE
June 15. Major market experience.
Documented audience builder. Funny
fast and gimmicks galore. i :Ird
ticket and undraftable. Wanna ulr-c‘.'
Johnny Walker, WNUR, Evanston, Il

EXPERIENCED DEEJAY-ANNOUNCER
will relocate anywhere to any musle
format. Write today for a sincere, dedl-
cated announcer, llgﬁl:. draft exempt.
Hox 265, Billboard, 188 W, Handolph St,
Chieaga, TIl. GDE0I1.

TOF 40 JOOUK, MNOW WORKING IM
major market. traffic hours. Married.
Would like another major market. 5
vears' experience. Will send tape and
picture. all tBo1y 277-1451.

WANTED TO BUY

DJd's, MOVING TO ANOTHER CITY?

Clean house, Cash for your person:il

LP'% and 45's. Call Mr. King, LOeust

':'Et';thl_ll 15 ™. 13th, Phlladelphia, Po
fa

JANUARY 21, 1967, BILLBOARD
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The Dlues Mag() u

Are going on a Chartered Flying Tour to these Cities

FRIDAY, JAN. 20 NYC to Boston, Mass. FRIDAY, JAN. 27 mt, Louis (all day) (evernight)
(entire day)
SATURDAY, JAN. 28 To De Moines (hops at nite)

SATURDAY, JAN. 21  Boston to Baltimore— (travel to St. Paul)
g i '] i i
Washington DL area SUNDAY, JAN. 29 St. Paul/Minneapolis
SUNDAY, JAN. 22 Baltimore-Washington area =4 p.m. show) (overnight)
MONDAY, JAN. 30 To Milwauk all ]
MONDAY, JAN. 23 To Pittsburgh, Pa. (overnight) l (overnight) gt
~ TUESDAY, JAN. 24 To Columbus, []thPa“MH TUESDAY, JAN. 31 To Toledo (all day) (overnight)
R ) b s On to Dayton, Ohio (overnight NPT
- H;r-:_ ay ¢ ght) WEDNESDAY, FEB. 1 To Erie—Buffalo (overnight)
| DINESL AY, JAN. 25 To Cincinnati, Ohio (overnight) THURSDAY, FEB. 2 To Syvracuse-Rochester

| AY, i’#ﬂ 26 'To Louisville, Ky. (stops) \wreEnIgnt)

ool On to St. Louis, Mo.(overnight ) FRIDAY, FEB. 3 To Hartford

PSYCHEDELIC LOLLIPOP
BLUES MAGOOS ==

Hit single from the album

& (WE AIN'T GOT) NOTHIN’ YET

72622
'ﬂa

ReEcorDS

Their current hit album

PSYCHEDELIC LOLLIPOP

MG21096/SR61096

0 = ¥ £ .“ 1
rI:_:.|_|r|u'-|-|. " I 'LFE: e
1:‘.:1.,___‘._ l"'z'
[ ﬁ.-!-;'—-l. |3
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RADIO-TY PROGRAMMING

CBS to Beam
TunestoGl’'s

NEW YORK—The CBS ra-
dio network will present melo-
dies familiar to Vietnam GI's,

in a special broadcast Jan, 31,

7:35-8 p.m. EST. "The Songs
of War” will be hosted by news
reporter Ike Pappas, who labels
the Vietnam situation “the sing-
ingest war of them all.”

He'll introduce the best-
known songs written, played,
and sung by American fighting
men—tunes such as “Cou-Chi
Run,” “Jolly Green,” “The Bal-

lad of the USS S8t. Francis
River,” “The Battle of Ia
Drang” and “Paper Soldier.”

Dick Reeves is producer of the
show.

right.

STATIONS BY FORMAT

o Continued from papge 34

proximately 8 new 45 programmed
weekly, Record promotion people are
seen M-W. Gen"l mgr., Dino M Prog.
ﬁ'-:l Tﬂ n-n. M-.i- di’., P-.t M'I.":ﬂ]',
Send S s of 45°'s o Mr. McCoy,
5000 E Ave,, Cleveland, I'.II'H:
44103, Phone: (116) 391-5000.

‘l'g']-llﬁaFH= ERP 32000 watis. On the
air 24 hrs. Stereo 6:00 a.m.-Midnight.
Muslc format: Pop Standard (1007%).
Simulcast with WHE Midnight-6:00 a.m.
Special programming: “Kaleidoscope,™
with Rev. n Stockford, Rev. Victor
Eﬁpc. talk-music, 7-8:00 p.m., Sun.
8 J copies of Sierco LP's to Mr.
Dunn at the same address as WHEK,
All other information the fame as WHK,

WIXY;: 5000 watts, On the air 24 hrs.
Wesichester Corp. Muslc format: Con-
temporary (1005 ). E?:cm programming:
“Chickenman,"” spoof, 2 min. every other
hr., dally. Bob Engle is dir. of 4-man
news dept. 3]2:5“' equipment: 1 news-
cars, 1 amphicar, 1 remote unit. S-min.
news at 45 past the hr., headlines at

BANG !

.-III3"III

Smash Shots

"HOLD ON

(TO THIS OLD FOOL)”
Buddy Ace

DUKE #414

"MR. LONESOME"

). ). Daniels

SURE-SHOT #5017

“I'M GOING

(ALL THE WAY)"

Sonny Fisher
PEACOCK #1947

DUKE-PEACOCK
RECORDS, INC.

2809 ERASTUS STREET
HOUSTON, TEXAS 77026
(713) 673-1225

36

15 past the hr. New records selected
for air-play by mus. lib., prog. dir.
Station publishes play list weekly. Ap-
proximately 56 new 45's and 1 new

LP programmed weekly, Record promo-
tlon people are scen M-F: Gen'l mgr.,
Morman Waln. Prog. dir., George

Brewer. Mus., lib.,, Erlk Sievens. Send
B coples of 455 amd 2 co each of
mono and sterec LP's (o Mr. Stevens,
WIXY Radio Park, 1935 Rockside Rd.,
Cleveland, Ohio 44131. FPhonme: (116)
EX [1-1160,

WDOK-FM: ERP 32,000 watis. On the
air 18 hrs. Stereo. 6-1:00 am. Musle
formai: Pop Standard (T07%) Standard
(20%:) Conservative (109:). FM Music
Librarian; Marge Bush. Send 2 copies
of Stereo LP's to Miss Bush, [935
Rockside Road, Cleveland, Ohlo 44131,

WIMOD: 1,000 watts; On the air 24 hrs.
United Broadcasting. Music Dormnl:
Rhythm & Blues (1009:), Jack Richard-
son iz director of 3-man news dept.
F-min. news on the hr., headlines on
the half-hr. MNew records selected for
air-play by mus, dir. Station pub-
lishes play list weekly., Approximately
0 new 45's and 20-25 new LP's pro-
grammed weekly, Record promotion
people seen M-Thurs, Gen'l migr., Curl-
efte . Couriney. Prog. dir., John Sinda.
Mus. dir., Ken Hawkins. Send coples
of 45's and coples of LP's o Mr.
Hawkins, 11821 Euclid Ave,, Cleveland,
Chio 44106. Phone: (216) T95-1212.

WIW: 10,000 watts.- On the air 24 hrs.
Storer - Broadcasting Company, Music

1 Pop Standard (909 ) Jazz (105 ).
Editorializes daily. Special programming:
"Communication,” with Bruce Mac-
Dionald, discussion, II:]-D-m[:IniEhL_ M-F.
“*Close Up,” with Dean Griffin and
Hal Morgan, news-information, 5-6:00
p.m., M-F. “"Town 'n' Country,” with
Ed Fisher, agricultural, suburbam in-
formation, 5:05-5:30 am., M-Sat. TV
putlet: WIW-TV, Channel 8, CBS,
Charles Renwick is dir. of 4-man news
dept. Special equipment: 2 mobile units,
coast puard and auto club  weather
lines. 5-min. news on the hr., headlines
on the half-hr, extended news 5 times
daily. Cuts from Comedy LP's featured
regularly on “Ed Fisher Show," 6:45
am., 7:45 am., 8:45 am., M-Sat. Jarr
featured regulary on *‘Starlight,” with
Dave Hawthomne, all night, M-Sat. New
records elected for air-play by prog
dir., mus. dir. Approximately 10-15 new
45's and B-10 new LP% programmed
weekly. Record promotion people are
seen M-F. Gen'l mgr., Jameés P. Storer.
Prog. mgr., Charles Renwick. Send 2
cop of 45" and 2 of Stereo
LP's 1o Mr. nﬂ"‘:k’ 1 1 n—l‘d“ Rd..
Cleveland, Ohlo 44133, Phone (216)
137-To84.
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LIBERTY RECORD ARTIST Gary Lewis, making his last personal ap-
pearance as a civilian in Los Angeles prior to departing for the Army,
was given a going-away parlty by KFWB. Lewis is shown with knapsack
in hand, KFWB deejay Gene Weed is left; deejay B. Mitchell Reed is

WIW-FM ERP 20,000 watis, Stereo 12
noon-12 midnight, Musle formai; Clas-
leml (100%%). Simulcast with WJW mid-
night-noon. Special programming: “Con-
cert Encores,” taped Il!hl classical, noon-
T:00 p.m., M-5Sun. "“Heri Concert
Series,' taped serious classical, 7:00 p.mi.-
midnight, M-Sun. Other information and
address the same s WIW,

WEYC: 50,000 waiis, On the air 24 hrs,
MBC affiliate. Music Tormai: Contem-
norary (1009:). Special programming:
State High School Tournaments (basket-
ball) in season. “Alan Douglas Show,™
telephone falk, 11:00 pm.-1:00 am.,
M-F. TV outlet: WKYC-TV, Channel
3, NBC. Irv Margolis is dir. of 37-man
news dept. Special equipment: 3 mobile
news units-two-way radio gear-10 poriable
tape upits, 5-min, news on the hr. &
half-hr., extended news T am., 12:00
p.m., 5:30 p.m. Cuts from Comedy LP's
featured occasionally on all shows, New
records selected for air-play by com-
mittee of station personnel, research pt‘
local retailers. Station publishes play list
weekly, Approximately 546 new 45%
progeammed weekly. Record promotion
people are seen M & F, Station megr.,
Robert B. Martin, Prog. dir.,, Deane
Johnson, Mus. Co-Ordinator, Bod Sialker.
Send 3 coples of 45"s and LP%s o
Mr. Stalker, 1403 Enst 6th S, Cleveland,
Dhio 44114. Phone: (216) TEI-4500.

WHKYC-FM: ERP 27,000 watts. On the
air 5:00 am=1:00 am. Muzle Tormai:
Classical (1009 ). Simulcast with WKYC
600 am,, 1L pm-1:00 am, plus
news on the hr. FM prog. dir., Leslie
F. Blebl, Send 1 copies of Stereo LP's to
Mr. Biebl at the same address as WKYC,
All other informatiom as WKYC,

WHNOB-FM: ERP 70,000 watts. Day-
timer. Stereo 24 hrs. Music format:

: {75%) Contemporary (25%).
Special programming: Penn State Fool-

Prospect Ave., Cleveland, Ohlo 44115,

WIXY Wins Crown

In Cleveland Area

CLEVELAND — With the

emphasis on programming and
promotion, WIXY has captured
the Billboard Radio Response
Rating survey crown, leaping
from third place a year ago.
The unique factor is that the
station took No, 1 position, as
well as No. 1 in a recent Pulse
and Hooper in total-rated time
periods without the advantages
of a consistently strong air per-
sonality.

The station received 41 per
cent of the votes as the major
influence on sales of singles
records—indicating an ability in
reaching and swaying a vast

ball in season. Culs from Comedy LP's
featured on “Larcy Cole,” 610:00 a.m.
Approximately 25 new LP's programmed
weekly., Record promotion ﬁ le are
Prog. dir., Robert Smlley, Philp Man:

; B X un-
ming. Send 4%'5 and 1 copy each of
Mono-Stereo LP*'s o Mr, Manning, 4210

-

Phone: (116) 247-T18B8.

WXEN-FM: ERP 16,500 walts. On the
air 2 hrs. Booth Broadcasting. Music
format: Forelgn Language (1 ¥ Phil
Fink is dir. of 5-man news dept. Jazz
featured regularly on “Bob Taylor
Show." New records selected for air-play
by Rec. lib. Station publishes play list
every & months, Approximately 10 new
LP's programmed weekly, Record pro-
motion people are seen M-F. Gen"l
mgr., Leslie J. Dos. Prog. dir., Radoslav
Menert. Ree. lb., Edith Duos. Send
coples of 45'% and coples of LP% fo
Mrs. Dus, 2323 Chester Ave., Cleveland,
Ohio. Phone: (216) 241-B306-7 |
4444,

WZAK-FM: ERP 10,000 watts. On the
air 20 hrs. Music formal: Foreign &
Religions (509 ) Standmrd (209%) Con-
servative (20%) Country (109:). Editor-
ializes occasionally, Special program-
ming: *“Foreign nguage Programs'™;
German, with Betty Bauer, Polish, with
A, W, Zebrowski, lalian, with Nino
Mandracchia, Walt Kay is dir. of l-man
news dept. Special equipment: mobile
unit., extended news once, Folk Music
fedkew) featured regularly from midnight
till 2:00 am. MNew records selected for
air-play by pms_ dir., individual DJ.
Approximately 20-30 pew LP's pro-
%I‘.:I.I‘I’II‘I‘IEI! weekly, xem’l mgr., Joseph
. Baver. Prog. dir.. Betly Baver. Send
I copy of 45's and 1 copies of LP%
to Mrs. Bawer, 1303 Prospect Ave., Cleve-
%'-5}. Ohin 44115. Phone: (216) 611-

Yesteryear's Hits

Change-of-pace programming from your librarian’s shelves; featuring the disks
‘that were the hoitest in the land 5 years oge and 10 years ogo this week. Here's
how they ronked in Billboard’'s chart at that fime.

POP SINGLES—5 Years Ago
January 27, 1962

1. Peppermint Twist, Joey Des and the
Starliters (Rouletie)

2. The Twist, Chubby Checkes, Parkway

3. | Know, Barbara George, AFO

4. Can't Help Falling in Love,
Elvis Presley, RCA Victor

5. Norman, Sue Thompson, Hickory

6. The Lion Sleeps Tonight, Tokens,
RCA Victor

7. When | Fall in Love, Lettermen
Capitol

8. The Wanderer, Dion, Laurie

9. Baby It's You, Shirelles, Scepter

10, Walk On By, Leroy Van Dyke,
Mercury

POP SINGLES—10 Years Ago
Januvary 19, 1957

. Singing the Blues, Guy Mitchell,
Columbia

2. Green Door, Jim Lowe, Dol

3. Blueberry Hill, Fats Doming,
Imperial

4. Young Love, Sonmy James, Capitol

5. Banana Boat Song, Tamiers, Glory

6. Don't Forbid Me, Pat Boone, Dot

7. Love Me Tender, Elvis Presley,
RCA Victor

8. Moonlight Gambler, Frankie Laine,
Columbia

9. Just Walking in the Rain,
Johnny Ray, Columbia

10. Love Me, Elvis Presley, RCA Victor

-

=

R&B SINGLES—5 Years Ago
Janvary 27, 1962

1. | Know, Barbara George, AFO

Z. Unchain My Heart, Ray Charles,
ABC-Paramount

3. Lost Someone, James Brown & the
Famous Flames, King
The Twist, Chubby Checkes, Parkway
Poor Fool, lke & Tina Tumer, Sue
Turm on Your Love Light,
Bobby Bland, Duke
7. The Lienm Ton To

e mﬂupl ight, Tokens,

8. Peppermint Twist, Joey Dee & the
Starliters, Roulette

9. F:.ﬂ Mr. Postman, Marvelettes,
amla

10. Duke of Earl, Gene Chandler,
Yee lay.

ol o8
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10. For Twisters Only, Chubby Checker,
Parkway

POP LP'S—5 Years Ago
January 27, 1962

1. Blue Hawaii, Elvis Presley,
RCA Victor

2. Doin' the Twist at the Peppermint
Lounge, Joey Dee & the Starliters,
Roulette

3. Your Twist Parly, Chubby Checker,
Parkway

4. Breakfast at Tiffany's,

5. Holiday Sing. Aong, With Mitch

: ay ;
Mitch IliII::. Columbia

6. The Twist, Chubby Checker, Parkway

7. gl::r Checker/Bobby Rydell,

B. The Sound of Music, Original Cast,
Colymbia

9. Judy at Camnegie Hall,
Judy Garland, Capitol

amb R ep——
L X N
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audience of teens and
adults. Voting in the survey
were record dealers, distribu-
lors, one-stop operators, and
local and national record com-
pany executives.

Second in the survey in in-
fluencing singles sales was
WHK; third was WKYC. The
market is presently undergoing
changes. Jack Armstrong, a
copyrighted name of WIXY
who ranked fourth in the sur-
vey, has left to join WKYC, un-
der the name of Big Jack;
WKYC’s major personality, Jer
G, is reportedly leaving the sta-
on.

Norman Wain, vice-president
and general manager of WIXY,
said - the station places most of
its effort on its format, with
three fulltime staffers who work
strictly on music. “It's the for-
mat that brings listeners—the
record you play, the way you
play it. Third is the promotion
and the contests, the excitement
you create to surround the sta-
tion. Fourth is the personalities
and we have some excellent
men who really do their jobs
well."

FCC Renews
Attack on
Conflict of Int.

WASHINGTON — The Fed-
eral Communications Commis-
sion has again warned broad-
casters to keep -their deejays
and/or music directors “insu-
lated"” from any conflict of in-
terest that can affect program
selection. The warning came
through an individual case of
short-term renewal penalty re-
cently given station WKWK,
Wheeling, W. Va.

In a reverse on the usual
payola situation, FCC has penal-
ized WKWK because it per-
mitted a deejay (who also dou-
bles as music director) to pull
off the air the current record of
an artist who failed to make a
free. appearance for the deejay.

The commission said this was
not the first time the deejay
had made “improper use” of
the station facilities, and man-
agement had not taken any steps
to see that it would not happen
again. In fact, FCC staff found
that “the artist’s current record
was deleted from the station
playlist with the approval of
the general manager of the
station.”

The FCC quoted its decision
in the recent Crowell-Collier
KFWB case, in which the Los
Angeles station —since - trans-
ferred to Westinghouse Broad-
casting Co. — was sharply
rebuked for a “conflict of inter-
est” situation involving its dee-
jays. The critique carried a
general warning to all radio
stations that any personnel in-
volved in outside or conflict-
ing business interest “should be
insulated from the process of
program selection.”

young

when answering ods . . .
Say You Saw It in
Billboard

JANUARY 21, 1967, BILLBOARD
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This
Week

Billboard
Award

This

Weeki en

Last
Week Title, Arfist, Label, Ne. & Pub. Chart

1
2

Lasi

TELL IT LIKE IT IS5. 8
Baron Meville, Parlo 101 (Dlrap, BMI:l

(| Know) I'M LOSING YOU. .. . . 9
}m?lalinni, Gardy 7057 (lobete,

STANDING IN THE SHADOWS OF LOVE
Four Tops, Motown 1102 (Jobete, BMI)

TRY A LITTLE TENDERNESS ... .. .. :

Oris Redding, Yolt 141 [Campbell/Connelly/
Robbins, ASCAP)

ARE YOU LONELY FOR ME . .
Freddy Scott, Shout 207 (Web IV, BMI)

MUSTANG SALLY

Wilson Pickett, Atlantic 2345 (Fourteenth
Hour, BMI)

YOU GOT ME HUMMIN" | 2
Sam & Dave, Stax 204 tFrnMn.-“Easi BMI:

STAND BY ME - . ........ccpeiivsmams 5

Spyder Turner, MGM 13817 (Progressive/
TriosA.D.T., BAMI)

| FOOLED YOU THIS TIME 1 |

Gene l'_l'unn-:lll.-urJ Checker 1155 {Euhlrtd
Jalynne, BMI)

A PLACE IN THE SUN_ ... .. .. .. .10
Stevie Wonder, Tamla 54139
(Stein-Vanstock, ASCAF)

I'VE PASSED THIS WAY BEFORE. . . .
Jimmy Ruffin, Soul 35027 {Jobete, BMI)

HEIH'.T HEHﬂ MERCY .
Eannnnhlll Adderiey, Enpﬂnl sm
[Zawinul, BMI)

WACK WACK

:ml;g Holt Trio, Brunswick 55305 (Yo Ho,

YOU KEEP ME HANGIN' ON .

Supremes, Motown 1101 (Jobete, BMI)

PAPA WAS TOO .

Joe Tex, Dial 4051 (Tree, BMI)

HEY LEROY, YOUR MAMA'S CALLING . . ..
Jimmy Castor, Smash 2069 (Bogart, BMI)

TP oo mun e e i 3
Lawell Fuhnm, Kent 458 (Modern, BMI)

I'M GONNA MISS YOU . i 3

Artistics, Brunswick 55301 {.lahrnnl BRC,
BMI)

BACK IN THE SAME OLD BAG AGAIN .
Bobby Bland, Duke 412, [Don, BMI)

IT TEARS ME UP :
Percy Sledge, Atlantic 2358 {FII‘HL BM.I!I

| GAN'T PLEASE YOU 3
Jimmy Robins, Jerhart 207 Humhmn H.I-'.I:l

LOOK AT GRANNY RUN RUN .. .. . . 4
Howard Tate, Verve 10454
(Ragmar-Rumbalero, BMI)

(Come 'Round Here) I'M THE ONE

YOU NEED
Miracles, Tamla 54140 Llul:tt:. BMI}

I'M GONNA MAKE YOU LOVYE ME. . . .
Dee Dee Warwick, Mercury 72538
{Act Thres, BMI}

YOU NEED CONFIDENCE
::Hn”[:lrkea, Mala 549 [Aim/Cha-5tew,

Rillboard SPECIAL SURVEY for Week Ending 1/11/67

TOFrP SELLING R&B SINGLES

% STAR performer—Sides registering greatest proportionate upward pregress this week.

This
29

25
32
37

22

Weths sn

Last
Week Week Title, Artist, Label, Ho. & Pub, Chart

1 DIE GIRLS . ..
). 1, Jackson, Calla 125 I:Muqe-r, !.MH

THAT'S LIFE
Frank Sinatra, Ilrpruse 531 (4 51.“ !.Mrb

9 TEARS .. ¥
Big Maybelle, Rma: 12 tﬁr'-}m!llﬂ BMI)

AT THE PARTY
Hector Rivera, Barry 1ﬂ-11 [Twm BMI]

I'M READY FOR LOVE ..
Martha & the Vandellas, Gurdv 7056
(Jobete, BMI)

KARATE

Emperors, Mala 543 (Wilson, BMI)

WHISPERS . . .
lackie Wilson, Brunswick 553&0 [Jalvnnu
BRC, BMI)

00H BABY . ;
Bo Diddiey, Ehu:hr IIS-E {An:,. EHI]-

BRING IT UP ..
James Brown, King 6071 mvna!nnl BMi].

TELL DADDY -
Clarence Carfer, Fame 1010 [Fam: EMI]

MAN OR MOUSE . . .
Junior Farker, Duke 413 [Dﬁn, BMI:I

MY SPECIAL PRAYER A
ﬂ; Simon, Sound Stage 7, 2577 I'C!P! Ann,
} ]

WHAT IS SO0UL .
;;:”E King, Afco 454 {Prunmﬂuﬂlul*

GIRLS ARE OUT TO GET YOU
Fascinations, Mayfield 7714 [Camad, BMI)

TAKE ME FOR A LITTLE WHILE. .. .. ...
Fatti LaBelle & the Bluebelles (Atlantic
2373 (Lollipop, BAM)

CROSS CUT SAW et
Albert King, Stax 201 tEecl‘m, EMI]

SOUL SUPERMAN .
:ea-;aﬂms, Eapp 790 ﬂMJIIbndga-P-nlarh
Ml

SKATE NOW .
ln.:ltlnl:uurfnt'p' Riverside 4588 [3 Tm:k

SOOKIE SOOKIE . s
gﬂ'}'{hmpsnn Okeh 7267 {Eulutllnn;hsf.

OH YEAH
Joe Cuba Eexlet, Tice 490 (Cordan, BMI)

FEEL S0 BAD . i
Little Milten, Elmk:r 1l|5! {l'ra\r-s, BMI]

ALVIN'S BOO-GA-LOOD . . ... ... ... ;
Alwin Cash & the Registers, Mar-¥Y-Lus 4014
(Vapac, BMI})

ANOTHER NIGHT . .
Dionne Warwick, S:epm Izlm [Blue
Seas/lac, BMI)

SOMETHING GOOD
Carla Thomas, Stax 207 {East BMI]

IT TAKES TWO .
Marvin Gaye & Kim Weston, Tamla 54141
{Jobete, BMI)

Billboard SPECIAL SURYEY for Week Ending 1/21/4&7

TOP SELLING R&B LP's

% STAR Performer—LP's registering greatesy proporfionale upward progress this week,

Weeks on

Yeek '‘Week Title, Arkist, Label & Ha. Charl

Billboard
Award

JANUARY 21,

THE TEMPTATIONS GREATEST HITS. . . 6
Gordy 919 (M); 19 (5)

LOU RAWLS SOULIN' R 4 |
Capitol T 2566 (M): 5T 2566 15]

FOUR TOPS LIVE!
Motown M 854 (M); 5 &54 (S)

AWAY WE A GO-G0 = .
Smokey Robinson & the eracles Iamll 2:-"!
(M); 5 271 (5)

LOU RAWLS LIVE
Capitol T 2459 (M); 5T 2459 (5)

TEQUILA .
Wes Montgomery, 'h'enre v B&53 {M]
Vé-B553 (5)

THE OTIS REDDING DICTIONARY

OF SOUL 10
Volt 415 (M); § 415 (5}

SUPREMES A' GD-GO 18
Motown MLP &49 (M); SLP 449 [5:'

GETTIN' READY .29
Temptations, Gordy GLF 918 (M): 5LP 918 (5)

WARM AND TENDER SOUL . —
Percy Sledge, Atlantic B132 {M]. $D BI:H (5]

THE EXCITING WILSON PICKETT. = 10
Aflantic B129 (M); SD 8129 (5

HE'LL BE BACK .
Players, Minit LF 40006 (M); LP 24006 {5)

WADE IN THE WATER . ... . . .. . .. 21
Ramsey Lewis, Cadet LP 774 (M); LPS 774 (5)

1967, BILLBOARD

This  Last

Week Week Title, Artist, Label & Mo,

14 13

ﬁzu

16 16
17 17
18 18

19

14

21

DOUBLE DYNAMITE
Sam & Dave, Stax 712 (M); 712 :S:I

WATCH OUT
Martha & the 'u'am:lellas Eﬂ-l‘df 920 IMI
920 (3)

SPELLBINDER .
Gabor Szabe, Impulse A 9123 [Hl:l,
AL T123 {5

RAY'S MOODS
Ray Charles, His Ork & Chorus, ABC
ABC 550 (M): ABCS 550 (5)

GOLDEN SWORD
Gerald Wilsan, Ok, Pacifie-Jarz PI 10111
(M 5T 201171 (5)

WACK WACK
Young Hell Trig, Brunswick BL 51121' {H.]
BL 754121 (5

“BUCKET"

Jlimmy Smith, Blue Hote BLF 4235 (M);
B5T 84235 (5

WHISPERS

lockie Wilson, Brunswick DL 54122 [M:l
DL 754122 (5)

WICKED PICKETT
Wilson Pickett, Atlantic 8138 (M),
SDEI3a (5)

DOWN TO EARTH
Stevie Wonder, Tamla 272 [I'h‘l} 5272 {5]

I'VE GOT TO DO A LITTLE EIT BETTER. .
Joe Tex, Aflantic B133 [M); 8133 5D (5)

SOUL SISTER .
Aretha Franklin, Columbia CL 2521 (M}
€S 9321 (5)
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RADIO-TY PROGRAMMING

ox Jox

e Continued from page 34

Paul Francuch o

den, N. 1.,

ager and is a former air person-
ality and program director of WIP,
Philadelphia. . .
the new music director of KXO0X,
St. Louis; he handles noon-3 p.m.
slot on the station. He joined the
station 1n August 1963 after leav-

. Kelth Morris 15

ing WHEK, Cleveland.
* * %

Robert E. Lee, morning person-
ality on WIBK, Detroit, has shifted
over to the TV operation to handle
announcing duties; would you be-

lieve he used to be on the old

radio “Lone Ranger” show? . . .
WOAK, Royal
Oak, Mich., needs classical records

—*] have a new classical music
program on Friday evenings on
WOAK where we feature cuts
from new classical albums. The
problem
short of new classical material and
we can't get in touch with promo-
tion men. I would appreciate it if
record companies would send me

i5 that we're running

copies of classical releases and new

Easy Listening releases.”

* * %k
J. Roger Porter, air personality

and program director of WPLO-

FM, Atlanta, has just been named
assisiant manager of the FM sta-
tion. The FM uses block program-
ming and needs Hot 100 singles.
. . . Nicheolas A, Virgilio, a week-
end announcer at WKDN, Cam-
is a prize-winning poet
(sounds like a great combination

for a deejay), . . . Erle Irons, who
hosts “Sonny's Rhythm & Blues
Show" on Saturday afternoons at
WSO, Syracuse, N. Y., takes
credit for turning Syracuse into a
hip city by exposing tunes like
“Whisper,” by Jackie Wilson and
“I'm Your Puppet,” by James and
Bobby Puorify.

* * %

Otis Redding has been crowned
King of Rockin® Soul by Rockin’
Robin of WEBB, Baltimore. . . .
Bill Crable has joined WOAI, San
Antonio, 6-10 am. Monday
through Saturday. . . . Bill. (Wild
Willy) Hennes has joined WKLO,
Louisville, Ky.. he was with
WTAC, Flint, Mich. . . . Mort
Ascher, president of the back-
ground music firm of Emile
Ascher, Inc., has just sold WIPR,
the government radio-TV stations
in Puerto Rico, several hours of
Latin music.

& %

Donald W. Hillman, program
director of KWAC, the country
music station in Bakersfield, Calif.,
is willing to dub an hour-long
Hank Williams special onto any
tapes sent to him. The station
aired the musical look at the life
of Williams Jan. 1 on the anm-

versary of his death. . . . Darrell
(Smitty) Smith is now with
WDBM-FM, Statesville, N, C,

needs country music record; he
also has a shop at WHIP, Moores-
ville, N. C.

ENCHANTING DELIGHTFUL

BEVERLY TERRACE

MOTOR HOTEL

BEVERLY HILLS' MOST DISTINGUISHED

MOTOR HOTEL

469 N. DOHENY DRIVE
BEVERLY HILLS, CALIF.
TELEPHONE 274-8141
AREA CODE 213

OUTSTANDING “'BT" FEATURES: Every

in a different decor — percale sheets — heated poal — roof sun bathin

parking — 24-hour switchboard — and most
DAILY RATES: $12.00 AND UP.

A FEW OF DUR AFFILIATIONS: Top Rated "A™ American Express—A A8 —Mobil 00l Travel
Guide—AH & MA Ass'n—Mission Trails Ass'n=B.T.l.—Los Angeles and Bewerly Hills Con-
vention Buresu—Associate Members AST.A —American Express—Diners—Carte Blanche—

Bank-Americano and Air Travel Credit Coards

room air<onditioned, Featuring the new
:FHD[HAHI! DINING ROOM
television — specially treated water te make your morning coffee so !IH = BVEry room

— free covered
important — excellent service with a smile.

honored,

ONE-STOP

RECORD SERVICE

Complete line of Spirituals,

R & B and Catalog Merchandise.
Write to be placed on our
national mailing list.

We ship C.O.D. in the U.S.

Check must occompany order from
all international accounts.

Barney's One-Stop |

3234 Roosevalt, Chicago, Ill, 60624 ||

——

PHONE: (312) VA &-1828

—

ON THE WEST COAST
TOM SAWYER

PROMOTIONS

RECORD PROMOTION
DISTRIBUTOR SALES

WE PROMOTE AND SELL
YOUR RECORDS THROUGHOUT
THE ELEVEN WESTERN
STATES. RADIO RESPONSE
GUARANTEED FOR

YOUR PRODUCT.

1680 N. VINE #1012
HOLLYWOOD, CALIF. 90028
(213) 469-4555

41
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Billboard

TOP LP'sS

* ST‘! performer—LP's on chart 15 weeks or less registering greatest proportionate upward progress this week. @

Licid
Weh  Wesh  TITLE=drtied, Labal & My, (TEDF Mens & fReres Wa)

$.

®

CRCIORSHOICIORCICICR - YORONONORON -3 “ROION - JONOROIOIONONOROIONORONONON - NoNo ol - R RECICKOIOR -1 - Wole

2

Hark Alpert E fhe Tllusme Bram, i-llE ) “:"I.:’]rll-l'.::;:

DR. THIVAGD ... .. .ciiahacaiduainie.
Boundbrach, MEBL TE-S5T (Ml 1TE-AET 1) (HE0-00004-3; 50-DI00E-5)

THE S0UNMD OF MUSIC, e
nﬂhumnmm:ﬂm|uunum
T -R005-1| T73-00083-5]

WINCHESTER, CATHERRAL voo s o

MO EREE . i S amd by At n
Roger Williema, Kapp NL 1500 (M); K3 2801 (3} (A0S-91501-3; 48S-03801-8)

JE H'AFFELLE-EIA.IHIA ...................
Stretnd, Calmbia CL 3547 1|||:|;

SUPREMES A' GO-GO. ... .. . iuoiiicenons
atuwn BMLF B0% (M) SLP AP (5) [FD-DOGAT-T; AT1-O0S485)

GOLDEM GREATS ... ... .. ccuiiviivnnes
Gary Lowis B Fha Plagheys, Lty [P 3448 |.u:|.‘_ lmﬂ

COING PLACES .........cocoinvivacaionn

.H”l"l“h‘*ﬂllﬂnﬂ AEM LF 117 B ANy
r A TS et

THE TEMPT.&T{HIHE d&n&#‘gﬁ ” L
THE MAMAS AND THE PAPAS. . . . ... . . .

Bushill & m- MBS e
r -H.l-:l-m-!

WHIPPED CREAM & OTHER I:IELIEHTS-
Weeh Niparts Thesma Broes ARM LP 118 (M) 12 4100 o)

POB-G4110-5)

WINCHESTER CATH BORRL - i adant e s
Luwrenca Wik, Beb DLF 3774 (Mi; BAP 5774 F)

[A3S-0307E-; KIG-TATT4-5)

THAT'S LIFE

Frask Thasin, l-.m.nmnm.n-mn';
Ly L

rig-§; FEe-01
WONDERFULMNESS . . . . .. .. .........
il Conby, Warses Bras W 1834 (M), WS 1434 |
WIS-01634.3; FT5-01

PARSLEY, SAGE, ROSEMARY AND THYME.
i & Grfembel, Colimbl €1 3549 01, €3 9043 i
25693435

THE WILD AMGELS. . .. ... .......000ii..
Savadirach, Tmfﬂﬂﬂ&:ﬂlﬂgl

REVOLVER - cousninaniaadiiaie sikis sis o dals
Beaklon, Capibel T T3P [M}; 1 337k (3)
{M00-075746-1; J00-1574-5)

THE BEST OF THE LETTERMEN. ... ... ..
Capitel T 134 (Ml; §7 B854 (1) (00075343 300-03534.5]

SOMEWHERE MY LOVE. . .. ..............

Il|”lﬂl“ﬂﬂﬂlﬂ.ﬂllﬂlrﬂﬂll

SECOND GOLD VAULT OF HITS. ..........
A Hedimed, Phillps Pl tﬂ-:l'.'h ml L ]

3; TADGQTYI-E)
SERGIO MENDES & BRASIL 'H

ARM LF N1E N0; ZF &118 (5 II“IH—h 'II-IIIM-.!]

STMHEEH IN THE NIGHT . .
Frash Ginaire, Rapein F 1817 (M); P8 1017 18) (FBO-01017.3; Ta0.01017.8)

WHY I! THERE AIR?.
Bill Casky, Worner Bros. W 1606 (M (e Shares) (925816063

WHAT NOW MY LOVE. ... ... ... .........
Hark Migard B 1hs Tlwsny Ir-ln..l-?ﬂ'l.rllma I-Fl-'lltlnl'l'l

|||||||||||||||||||||||

T 3a%F Ml 5T 2459 5) O00-00459.3; 300-07439-5)

THE IEST DF THE ANIMALS . . . ... ........
MM 0 G234 (M BN 334 (D) (MAO-DAITET; BEO-D4T4E)

SFIRIT O
nfmmlmmum.nh-mnm:muumm

BEST OF HERMAN'S HERMITS, VOL. 2. .. ..
MOM E 4416 (M) BE 4418 () (MS0D4A16T; s60-04414-5)

LOU RAWLS S0ULIN'. .. . ... ... oovnennnn
Capitel T 2544 (W] ST 3568 (3] (DO0-T1564-1; DOO-TS6E-5)

ANIMALISM

Adimili, MEN E lH-'IliE| 5F &4 [E)
(hAD-S4AN4-T; SaDpdand.5)

HUMS OF THE Lﬂ-‘{_l_l':'!éﬂfwuﬂ.l&; A EAERETY.

BEST OF THE BEACH BOYS, YOL. 1.....

GUANTANAMERA

AEM I'J' TI7F (Ml 5 AT0F (5]
(HORSANET-N; DR8] 1T-3)

THE TIME OF MY LIFE. .

Buhe Dweldism, Csl hl.rﬂ.l._-ﬂbulﬂl'!l
T - 1350-01500:3; NM-0FIBG-T)

FIDDLER ON THE ROOF. . ... .......... ...

Orighsl Cand, BEA Wisher LOC 10FY [M; LED 1093 M
' FTE-DI0NI-3;  TTS-0I0N3-0)

BERT MAEMPFERT'S CREATEST HITS. .. .. ..
Becen DL ANED (M}; B FAEIO (3] (ADC-BARI0-N| ADS-TEEIC-5)

DEAN MARTIN'S T.V, Stl
e 4 4231 (M0, B8 4133 )
A MAN AND A WOMAM

n Homme neg Femma
“Un H Et U F gl 8

foumbirack, Unlied Aoty I.I'ﬂ-llﬂ'#).. WAL 8147 [

147-3; NFSQELLT-H)

JOHNNY RIVERS' COLDEN HITS.... ... .. ..
bperial LP ¥334 (M} LP Y2334 () (STS-0RFMI; ETBITIIAS)

SPENDUT oo sipdia s S s s G s
Wi Frasler. REA Victes LPM S92 N 147 2043 1
SUNSHINE SUPERMAN . . . ... ... ..,...,..

Dengaan, Epic LA 28107 (e O I4XRT (50 (465-4I0T-); £E3-DETTT-H}

AFTERMETH .. . oo vorovonimsm e vimon son o s mots
Wallimg Fleari. Lowden L B&7SE (MI; PS &7& () (S80-03476-0; S40-DDATE-5)
AND THEN . . . ALONGC COMES THE
ASBOCIATION ..y oiisaviiinsensaaiis
Walient VLM S007 (M1 VLS TH003 (3] (FYI-030073; EPR-33902-5)

SIH.HTM AT THE 5ANDS.
Sinatva/Count Nacin, Hrgrive 18 1019 rﬂ ¥5 181%
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OLD L¥F

{8 Albums awarded Record Industry Association of America seal of certification as million dollar LP's.

TITLE—Artist & No. (Mono & Sterec No.)

(M SHADOW OF YOUR SMILE ...}

Andy Williams, ci 2499 (m); €5 9299 (5)

(1) MY NAME IS BARBRA, TWO

Barbra Streisand, ci 2409 (M); €59209 (5)

(1) MY FAIR LADY .....rmeermnsenns A
Original Cast,oL 5090 (m); 05 2015 (s)

@ TIME OUT ..o @

Duve Brubeck, ci 1397 (m); cs 8192 (5)

® BOUQUET ... I

Percy Faith, c1 1322 (m); cs 8124 (5)

(1 CALL ME IRRESPONSIBLE ... 5

Andy Williams, cL2171 (m); cs 8971 (8)

(1 WONDERLAND OF

GOLDEN HITS

Andre Kostelanetz,
CL 2039 (M); CS 8839 (S)

(1) SOMUCHIN LOVE! ... Uy

Ray Conniff, cL 1720 (m); cs 8520 (s)

(1) GUNFIGHTER BALLADS
AND TRAIL SONGS ..

Marty Robbins, ct 1349 (m); cs 8158 (5)

() HEAVENLY' . &y

Johnny Mathis, cL13s1 (m); csa1s2(s)

(1) WEST SIDE STORY

Sound Track, ot 5670 (m); 0s 2070 (5)

(1) SATURDAY NIGHT SING

ALONG WITH MITCH
Mitch Miller, cL 1414 (m); cs 8211 (5)

@ DAYS OF WINE AND ROSES

Andy Williams, cL 2015 (m); cs88is (s)

(1) MEMORIES ARE MADE
OF THIS

Ray Conniff, cL 1574 (m); cs 8374 (5)

(1 THE SECOND BARBRA
STREISAND ALBUM ... s

T

Barbra Streisand, cL 2054 (m); cs 8es4 (5)

(D MOON RIVER AND OTHER
GREAT MOVIE THEMES ............ @

Andy Williams, ci 1809 (m); cs 8609 (s)

(1) SOUTH PACIFIC

Original Cast, oL 4180 (m); 95 2040 (5)

(D STILL MORE SING ALONG
WITH MITCH ........incnnicns )

Mitch Miller, cL 1283 (m); cs 8099 (5) -

J:}hnny M-::'rh:s CL 1078 (M); CS 8039 (5)

(1) CHRISTMAS
SING ALONG WITH MITCH ...

Mitch Miller, cu 1205 (m); cs 8027 (5)

TITLE—Artist & No. {Mono & Sterec No.)

@) THE ANDY WILLIAMS

CHRISTMAS ALBUM ... s}

Andy Williams, ci 2087 (m); cs 887 (s)

(1) COLOR ME BARBRA ...

Barbra Streisand, cL2478 (M); cs 9278 (S)

(D SOMEWHERE MY LOVE ........ o

Ray Conniff, cL2519 (m); cs 9319 (5)

(1) DEAR HEART

Andy Williams, cL 2338 (m); cs 9138 (5)

(1) HANDEL: MESSIAH

Eugene Ormandy,
M2L 263 (M); M25 807 (S)—A 2-Record Ear

(1) SOUND OF MUSIC

Original Cast, koL 5450 (M); KOS 2020 (5)

(1) MY NAME IS BARBRA

Barbra Streisand, ct 2336 (m); cs9136(s)

(M JOHNNY HORTON'S
GREATEST HITS

Johnny Horton, cu 1596 (m); cs 8396 (s)

(1) THE LORD’S PRAYER—
VOLUME | - )

The Mormon Tabernacle Chaoir,
ML 5386 (M); MS 6068 (S)

(» MY FAIR LADY

Sound Track, koL 8000 (M); KOS 2600 (S)

(1) SENTIMENTAL SING ALONG
WITH MITCH

® - g
Mitch Miller, cL 1457 (m); cs 8251 (5)

() MORE JOHNNY’S

GREATEST HITS ..o,

Johnny Mathis, ci 1344 (m); €5 8150 (5)

(1) THE THIRD ALBUM ...l iy

Barbra Streisand, ct 2154 (m); cs 8954 (S)

(D WEST SIDE STORY .....ccomcrin

Original Cast, ot 5230 (M); 05 2001 (5)

(1) OPEN FIRE, TWO GUITARS

Johnny Mﬂthls CL 1270 (M); C5 8056 (S)

(1) CONCERT IN RHYTHM ...

Ray Conniff, ci 1163 (m); cs 8022 (5)

(@ FOLK SONGS—SING ALONG

WITH MITCH (e
Mitch Miller, cL1316 (m); cse118(S)

@ ‘S MARVELOUS ... £

Ray Conniff, cL 1074 (m); cs 8037 (5)

(1) JOHNNY'’S GREATEST HITS ..&

Johnny Mathis, ci 1133 (m); cs 8634 (5)

(1) SING ALONG WITH MITCH ......... )

Mitch Miller, cL 1160 (m); cs 8004 (57

(1) THE GLORIOUS SOUND

OF CHRISTMAS ... B

Eugene Ormandy,
ML 5769 (M); MS 6369 (S)

TITLE—Artist & No. (Mono & Sterec No.)

(1) MERRY CHRISTMAS ... s

Johnny Mathis, cL 1195 (m); cs 8021 (5)

@ 1 LEFT MY HEART IN
SAN FRANCISCO ..o

Tony Bennett, cL 1869 (m); Cs 8669 (5)

() JUST LIKE US ...

it 1
Paul Revere and The Emders, B
CL 2451 (M); CS 9251 (5)

(D) RAMBLIN' .....ernescescsssssssssmsssane oy

The New Christy Minstrels,
CL 2055 (M); CS BBSS {51

@ FAITHFULLY ... o)

Johnny Mathis, cL 1422 (m); cs 8219 (s)

(@ RING OF FIRE .. SODPRRSEIRRRN. -,

Johnny Cnsh CL 2053 (M); CS 8853 (S)

(D THE GREAT LOVE SONGS
FROM BROADWAY HITS ...

Andy Williams, cL 2205 (m); cs 9005 (5)

(@) HAPPY TIMES SING ALONG

WITH MITCH
Mitch Miller, cL 1568 (m); cs 8388 (5)

D) MIVAL cissiissssmsssianisssssimsinaiins 5

Percy Faith, cL1075 (m); cs 803s (s) -

(1) MEMORIES SING ALONG
WITH MITCH 73
Mitch Miller, cL 1542 (m); cs 8342 (5}

(1) PEOPLE . PSS m—

Barbra Srremﬂnd cL 2215 m:- €5 9015 (5)

@) THE WONDERFUL WORLD
OF ANDY WILLIAMS ..............:

Andy Williams, cL 2137 (m); cs 8937 (5)

Y CAMELOT woiiassasiampmiag

Original Cast, koL 5620 (m); K0S 2031 (5)

(1) PARTY SING ALONG
WITH MITCH ... (51

Mitch Miller, cL 1331 (m):csei3s(s)

() FLOWER DRUM SONG ... o

Original Cast, oL 5350 (m); 05 2009 (5)

() THE BARBRA STREISAND
ALBUM . ——

Barbra S’rreusund CL 2007 (M); CS BBO7 (5)

(1) PORGY AND BESS ...

Sound Track, oL 5410 (m); 05 2016 (5)

(1) MORE SING ALONG
WITH MITCH .......ncmririenninns ()
Mitch Miller, cu 1243 (m); cs 8043 (5)

(@) CHRISTMAS WITH CONNIFF ......

Ray Conniff, ct 1390 (m); cs 8185 (5)

(D HOLIDAY SING ALONG
WITH MITCH .. TR SRR

"'-.-"'

Mitch Mniler CL 1701 (M); CS 8501 (S)
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MAKE A MINT OF PROFITS WITH

Solid Gold.

Our Solid Gold program will reach consumers everywhere.
A massive national advertising campaign will saturate all
major markets with the word about Columbia’s complete
Gold Record Catalog. In addition, particular sections of the
Catalog, such as Shows and Country & Western, will be
featured in special newspaper ad mats.

The glittering albums in the Solid Gold Gallery will be
showcased through in-store promotions. A rack of almost solid
gold (A) and a double browser (B) will house the treasury of
million dollar LP's. A package of Kleen-stik streamers (C) will
serve to convert existing floor browsers or racks into a gold mine
for sales. Or, they may be used as attractive, attention-grabbing
wall banners, window streamers and bumper stickers.

Other merchandising aids are a divider card (D) and backer
card (E) to further separate the Gold Record product in sfores.

A million Solid Gold Consumer Brochures (F) have been
printed for use as convenient giveaways. They can be placed
in a versatile Kleen-stik holder unit (G) that is easily affixed
to existing headers, corrugated browsers, walls and cash
registers in any high traffic area of your store.

These, and more, will announce to the public just which
albums have sold that magic million that earns it the Record
Industry Association of America Award. They are the best
sellers in our catalog. We are putting our effort behind the
most acceptable, saleable product we have. Separate them
from the other product in stores, group them, point the way
with attractive streamers and pop a brochure into the hands of
record collectors for ready reference. Then, sit back and reap
the sales. We won't be sitting back, however. We'll be busy
stamping out more Columbia Solid Gold.

The Solid Gold Catalog is on COLUMBIA RECORDS

www americanradiohistorv com

Solid Gold.

A trmasury of rmadon dollar afburme .. sl proeen favorites of frvortes !
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MGM-20 YEARS AS THE FIRST
FAMILY OF RECORDED MUSIC
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We’re
proud to be
part of
the pride.

W. H. SCHNEIDER INC.

Advertising and promotio
to The Lion a.nd all th fa.m ly
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and we have a past in which to take pride, as well as
a present to maintain and a future in which to grow and
build. We are, have been and will continue to be an
artist-oriented company. In every sense of the phrase—
we have hitched our wagon to the stars,

This 20th anniversary celebration of the founding of
MGM Records is really a salute to all of our artists—
past and present—who have contributed to MGM's suc-
cess over the years. For it has always been my belief
that a record company is really only as great as the artists.

Talent is the prime commodity any record company
has to sell. But merely selling isn't enough, To be suc-
cessful, a recording company must structure a creative
climate in which established performers may strive and
grow and new artists may quickly find their identity and
maturity . . . their groove.

At MGM we have a wealth of great artists-performers
who have proven they have the talent that creates the
kind of singular magic that léads to public favor. This
magic is unique and individual to a myriad of artists on
MGM and its associated labels. Each artist is an original,
a copy of no one else. And, in this highly competitive
business where the audience never settles for an imitation
or a "No. 2,” we not only try harder, but we come up
with many “1s as well.”

Above and beyond talent and product considerations,
MGM Records is a vital functioning wing of Metro
Goldwyn Mayer, Inc. We are part of a great entertain-
ment complex which includes motion pictures, music and
television. One of our major functions is to make signifi-
cant contributions to the promotion and exploitation of
projects conceived and executed by the other creative
divisions of the company. The success of “Dr. Zhivago,”
“The Singing Nun,” “How the Grinch Stole Christmas"
and other films and TV shows on records, has proven just
how successful this cooperation is. In the future we
expect even more great product from the motion picture
and television divisions. “Grand Prix,” the new MGM
film for '67, promises to be “Dr. Zhivago™ all over again.

1 believe, too, in the theory of market diversification
Talent and product are the core of a recording company,
and it is therefore imperative that a recording company
be in a flexible position to offer product to the public for
any and all types of equipment and players. If the public
should decide to listen to recorded music on the head of
a pin, a recording company must be ready to have prod-
uct available to meet the.demand.

It is just this theory that made it essential for MGM
to be the leader in the introduction of Playtape No. 2
“The Music Machine" cartridges and players. Our com-
mitment in the field of cartridge tape is a complete one.

Another facet of MGM's total commitment to talent
and product is the important position the label has taken
in the last few years with the utilization of independent
production. Many of MGM's biggest hits over the past
three years have been produced by creative outside disk
makers—and we have helped make some of them the

Now We Are 20...

hottest independent producers in the industry. Perhaps
it is_time, however, to balance out our product with
company-oriented afr producers. In the past year we
have moved in this direction with the addition to our
resident .staffl of Tom Wilson, Pete Spargo and Bob
Morgan, which <inelude Jim Vinneau and Jesse Kaye.
It is our goal to enjoy the best of both worlds,

My experience in the advertising, merchandising and
marketing fields has led me to believe that “having it in
the groove” is only half the story. The secret to consistent
success is a planned program starting with basic artist
and product promotion, moving into advertising, pack-
aging and sales. We are constantly refining and re-defin-
ing our marketing goals,

For 20 years MGM has had the great team which
has made this company an industry entity. In the past
four years, a sales, promotion, advertising and product
group has been built, which has turned a lively, swinging
indie into a major multi-faceted company with an ever
increasing share of the market,

MGM has built solidly and well. Artists who have
been with us for sustained periods still enjoy large sales
and public favor. The great Hank Williams continues to
shine undiminished in the c&w firmament; Connie Francis
is, as always, a significant factor in the worldwide disk
industry; our original soundtrack from “The Wizard of
Oz" is, to this very day, a best seller, etc. etc.

To the highly successful-MGM label, now reaching
sales and profit levels undreamed of 20 years ago—we
can add the newly reshaped and highly explosive Verve
label; Verve Folkways, only 18 months old, is off to
a flying start; our budget labels have attained important
shares of the business and then there is Kama Sutra the
great success in the industry; and with the help of
Deutsche Grammaphon we have made significant strides
in the field of classical music. And for us, in this point
of time, the future looks golden both here and abroad.
With record sales soaring and tape cartridges a vital new
force, the industry is on the threshold of a great new era;
our horizons are limitless.

We have reason to pause at this important juncture in
our history. We have much to be proud of—and much
to be grateful for. Not because of our success, but rather
because of our artists, product and creative merchandis-
ing, MGM records will be the most aggressive recording
complex in the industry. The next 20 years and the
future belong to MGM Records and its affiliated labels.

To the public, to our entire creative and marketing
forces, to the record industry, but above all to our dis-
tinguished artists, we offer our sincere gratitude for
20 memorable and swinging years.

Welcome to our 20th birthday party.

STATEMENT —
MorT L. NASATIR
PresSmENT, MGM RECORDS

- Well Done, MGM

The bulk of the material in this section has been
prepared by the staff of MGM Records and its adver-
tising agency. It is labeled “advertorial.” These few
words are not “advertorial.” They are the colective
opinions of Billboard's editorial staff.

It is difficult to sum up one’s feelings toward a
corporate entity or a division thereof. The accomplish-
ments of two decades of MGM Records are chronicled
elsewhere in this section. They are impressive accom-
plishments by any standard. We will not go into them
here.

We do, however, want to acknowledge the contri-
bution of MGM Records to the international musical
scene and to the industry of which it is a part. From

JANUARY 21, 1967, BILLBOARD

the immortal Hank Williams to-such current chart
busters as the Lovin® Spoonful and Herman's Hermits,
MGM has usually sensed musical tastes, and often

anticipated them. The label, of course, has made money
in s0 doing, and that's as it should be.

But we at Billboard regard MGM Records as
more than a profitable enterprise. It has enriched the
lives of millions of people throughout the world, in-
cluding every staff member of this publication. It's
contributions in all fields of music—pop, classical, jazz,
country and rhythm and blues—have been substantial.
It has made our lot just a bit happier.

So for these achievements, we say: “Well done,
MGM.”

www americanradiohistorv com
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1963-196/" '

THE EXPLOSIVE YEARS

Bobby Hatfield and Bill Medley, The Righteous Brothers,
flank MGM President Mort L. Nasafir af the MGM
Records convention last July. The Righteous Brothers were
an explosive addition fo the Verve label [ast year and did
much te make Verve a more poient force in the pop
Music SCene.

Hank Williams Jr. is pictured here with former MGM
Records president Arnold Maxin. The young couniry and
western star has provided a continuous flow of fine country
hits for the label.

Former MGM President Arnold Maxin 1s pictured here with Johnny Tillotson (sfanding) and
his manager Mel Shane. Tillofson has had a succession of hits on MGM and has played an
instrumental part in making the Iabel one of ithe sirongest!, produci-wise, on the indusiry.

MGM-6

While MGM Records has continued to grow
through the years, its biggest gross sales and profits
rose sharply from 1963 through the present day. The
company has been on a continual climb since its incep-
tion in 1947, but some of its most exciting achievements
have been made during the past three years. In this
time it has become in every sense of the word a major
label with a consistent line of hit product in both
singles and albums.

MGM's current reign of sales superiority began
under the leadership of Arnold Maxin, Under his
command, artists such as Connie Francis gained uni-
versal acceptance. He also was instrumental in the
acquisition of Herman's Hermits, the Animals, Sam the
Sham and the Pharaohs and Roy Orbison,

In 1965, the current president of the label, Mort
L. Nasatir, took over. He has continued the progress
with a string of innovations and the signing of even
more influential stars. MNasatir began by building the
artist roster of the existing labels—MGM, Verve and
Metro—and creating new ones which filled particular
needs in the industry—Verve /Folkways, VSP, Heliodor
and Leo the Lion with totally new concepts in terms
of product and approach,

Nasatir strengthened the parent label with the
addition of such artists as Erroll Garner, Ian and
Sylvia and Julius La Rosa. And he was instrumental in
providing the climate which built many more: Lainie
Kazan, Sandy Posey, Lou Christie, the Royalettes are
just a few who come quickly to mind.

He was also the catalyst which opened the door
to a wider popular acceptance of the Verve label. The
signing of the Righteous Brothers was the key to the
new “Blue Verve” a popular priced banner to go with
its great strong-selling catalog of hit jazz artists like
Jimmy Smith and Stan Getz. More artists have been
signed to broaden the Verve repertoire. Arthur Prysock,
the Mothers of Invention and Andy Warhol's Velvet
Underground are a few.

The building and development of all of these
artists have gone hand in hand with continued and
constant success by artists-already established with the
label.

Nasatir also had the vision to see the tape cartridge
market as a vital and highly rewarding diversification
for the record industry. Under his leadership the com-
pany moved into 4 and 8-track tape in a com-
plete way, and MGM’'s PlayTape 2 instrument and
cartridges have become the important factor in the
industry since its introduction at the MGM Records
convention last July.

H HPN s
e cmsislAANSAVAI A ST A

Lainie Kazan and MGM President Mori Nasatir are all
smiles as they greet distributors at the MGM Convention in
which Miss Kazan's first album was infroduced.

Another most important acquisition by MGM Records was
the signing of Erroll Garner pictured here with MGM Presi-
dent Mori L. Nasatir. The veleran pranist has two solid LP's
on the label and will be featured in an upcoming single in an
entirely new context, The inking of Garner broadened and
deepenad MGM's overseas as well as Stafeside strength, He
is a prime favorite around the world, but on the Continent
fn particular.

Eric lHHI’d'ﬂﬂ and The Animals surround MGM Records President Mort L. Nasatir on the
occasion of the group's re-signing fo the label. Since that time MGM has done much to launch
Burdon as a star in his own right.

JANUARY 21, 1967, BILLBOARD
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Queens
Lithographing
Corp.

52-35 Barnelt Avenue, Long Island City, New York 11104

4 N\
I hope your distributors
have listened to“Peter and the Wolt’..
I think it’s great!
Jimmy Smith
\_ J
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lanridge Productions, Inc.

Executive Producer: Paul Tannen President: Mel Shayne
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Makes the
Pop Scene

MGM Records is continuously on the alert for new
artists, new ideas and new trends in music. The label
has completed the greatest sales year of the com-
pany’s 20-year history.

The ability of matching the right material with the
right artist is not always an easy task, especially in
the pop market, but somehow the people handling
this job at MGM have always come up with winners.
They must always have their fingers on the pulse of
the market keeping in constant touch with the sales
department and with distributors throughout the world
looking for new masters, local talent and regional
breaking record hits,

For the past three years, MGM Records has led
the pop hit parade with such established talents as

MGM i1s breaking new frontiers on the pop scene.
Among the top groups under the MGM aegis are

The Animals, Herman's Hermits, Sam the Sham and
the Pharaohs and The Mothers of Invention.

Connie Francis, Stan Getz, Jimmy Smith, Johnny
Tillotson, Bill Evans, Erroll Garner, Ella Fitzgerald,
Hank Williams, Count Basie, Sheb Wooley and David
Rose.

Some of the new stars who have contributed to the
success of the company in the past three years are
Herman's Hermits, the Lovin® Spoonful, Eric Burdon
and the Animals, Lou Christie, Sam the Sham and
the Pharaohs, Lainie Kazan, Sandy Posey, Roy Orbi-
son, Spyder Turner, the Righteous Brothers, the
Sopwith Camel, Howard Tate, the Velvet Underground,
Janis lan, Laura Nyro, Hank Williams, Jr., Walter
Wanderley, the Rovalettes, Merv Griffin and the
Blues Project,

MGM-10

A New Look For The Lion

It's more than 40 years since film publicist Howard
Dietz zeroed in on the lion as the symbol of Metro-

Goldwyn-Mayer — and initiated perhaps the most famous
trademark of the century.

Leo's roar has sounded the first note for literally
thousands of motion pictures and has gone into every

country where MGM's distribution pattern has taken it:
literally, the four corners of the world.

Naturally, when the MGM Record was launched 20

years ago, Leo was adopted — and adapted — as the iden-
tifying symbol of the new product.

Today, the lion is still king at Metro-Goldwyn-Mayer,
but it’s a new and more contemporary Leo. The current

WWW americanradiohister—eass

logotype was created by the design firm of Lippincott
and Margulies, in line with MGM’s policy of changing
with the times while maintaining continuity,

At the same time the new lion was introduced to the
public, MGM made another major change, moving from
its long-term quarters at 1540 Broadway to the new MGM
building on the Avenue of the Americas. This move. too.
was significant, for it positioned MGM's home office in
the heart of New York's — and therefore the world's —
communications center, (RCA, ABC, CBS and Time-Life
are all within a five-block range.) In addition to meeting
the space requirements of MGM's rapidly-expanding
staff, the 33-story building offers ultra-modern facilities
for editing, engineering and screenings,

JANUARY 21, 1967, BILLBOARD
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Riding the =%

Charts

MGM Records is one of the hottest labels around
in the pop singles market and has been for more than
two years. The label has been averaging between eight
and nine singles on Billboard's Hot 100 for more than
24 months and on a given week, the total has exceeded
the 11 and 12 mark.

Foremost on MGM among the Hot 100 performers
have been Herman's Hermits with 13 singles in the
Top 10, Sam the Sham and the Pharaohs, Eric Burdon
and the Animals, Sandy Posey, Connie Francis, Lou
Christie, Johnny Tillotson, Spyder Turner, Roy Orbison
and many more gaining a position of prominence on

the Hot 100 Chart.

On Verve, Jimmy Smith, the Righteous Brothers,
Stan Getz, Astrud Gilberto, Kai Winding and Walter
Wanderley have been the big scoring performers.

The Kama Sutra label, which is exclusively dis-
tributed by MGM Records, has one of the most power-
ful acts in today's record market in the Lovin' Spoonful
and they have contributed a steady string of nine Hot

ADVERTISEMENT

E 2K

Stan Getzr and Astrud Gilberto are among Verve's top chart artists.

100 hits. In addition the Kama Sutra boys have also
been making brand new inroads with hot product from
other artists on their roster. Of exceptional value have
been the Innocence and the Trade Winds.

On the album front, MGM Records has been equally
hot averaging between 12 and 14 LP’s on the Billboard
chart per week. Three of the most consistent performers
were soundtracks, “Doctor Zhivago," “Born Free" and
“The Singing Nun,” all of which have consistent rides
on the Top LP chart.

Individual artists have also contributed mightily to

the impact on the best selling charts. Among the
artists are Herman's Hermits, the Animals, Sam the
Sham & the Pharaohs, Sandy Posey, Connie Francis
and Johnny Tillotson.

On Verve the strongest chart album . performers
have been Jimmy Smith, the Righteous Brothers, Stan
Getz, Astrud Gilberto, Walter Wanderley, Wes Mont-
gomery, Cal Tjader, the Mothers of Invention and the
First Family, 1968. Verve Folkways has contributed
the Blues Project as a solid disk seller during its short
one year of life in the MGM family.

(Right) Lanie Kazan is one of the
newest stars in the MGM firmament.

The Verve catalog confains master-
pieces from the greats— (Right)
Duke Ellington, ( Bottorn left) Ella
Fitzgerald and Louis Armstrong.

(Left) Tops in pop—Erroll Garner,
leading popular pianrst of the era.
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1650 Broadway, N. Y. C., N. Y.
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VERVE/FOLKWAYS:
Marriage of Folk and Pop

MGM Records, sensing a need to involve itself in
one of the most important elements of American popu-
lar forms, folk music, approached Moe Asch and his
highly respected Folkways label. In the spring of 1964
a new label was born—Verve/Folkways.

Having the availability of a great folk catalog,
Verve/Folkways began to issue unreleased and pre-
viously released masters of the great traditional singers
and players. The response from all levels was most
gratifying,

Jerry Schoenbaum, director” of Verve/Folkways,
now began to direct his attention toward a concept
that would give MGM Records not only a folk label
but also to broaden the base of Verve/Folkways itsell.

The “pop” sounds of today are closely related to
the basic elements of American Folk music. Applying

THE BLUES PROJECT

JiM & JEAN

MGM-16

this to what is happening, Verve/Folkways began a
new approach. A search for talent was begun and a
new series created to expose these artists. The 3000
series would be “pop™ oriented and aimed at a broader
market.

The Blues Project—was the first to be signed.
Produced by Tom Wilson, this group made its way
into the charts with its first album. Their second album
has already exceeded all expectations.

Plans are now being made to further advance "“The
Blues Project” to one of the most important acts on
record™ Shortly after came “Jim & Jean" a duo
whose first record “Changes” and subsequent album
created nation-wide interest. Tim Hardin, Laura
Nyro, Janis lan, Richie Havens, Barry Goldberg, all

LALRA NYRO
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young writers, performers; will give Verve/Folkways,
artists that have tremendous breakout potential. These
young people are not imitators, they will become lead-
ers. From such talent comes the new giants of our
industry. High on the list of Verve/Folkways' artist
roster are two established stars. Odetta and Dave Von
Ronk. Both are looking into material for future record-
ings that will delight their legion of old fans and
create a host of new ones. “The Paupers,” a Canadian
group, has every chance to make it with their first
single. “If 1 Call You By Some Name" has already
broken out as a hit record throughout Canada.

A part of MGM Records growth pattern has been
to cover all phases of the record industry in depth.
Verve/Folkways has and will become a vital factor
in the future of MGM Records.

Blazing a trail in the folk and folk-blues field is Verve/
Folkways. The roster includes such artists as The Blues
Project, Laura Nyro, Jim & Jean and Tim Harden.

T HASRDEN
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EARL W. MUNTZ AND MUNTZ STEREO-PAK, INC.
SALUTE MGM RECORDS FOR TWENTY YEARS OF
DISTINGUISHED ACHIEVEMENTS WITHIN THE ENTERTAINMENT FIELD.

And We Point With Pride to the Significant Lineup of
MGM Entertainment Featured in the Muntz Library of Sterenphomc Cartridges

GERRY MULLIGAN ON TOUR 26-203 .COOL VELVET T Etan Getz & Strings
SOON TO BE RELEASED BURSTING OUT WITH THE ALL STAR BIG BAND.. .. .. i“i% ﬂ,‘#ﬁ;‘.’.‘uﬁ"‘"‘ S R
TR ... The Oscar Pebarson Trio £-208,
26A-443 TEQNUIT-- . -Was Hﬂ“ﬂﬁm"'." EEHHT HUI.IJHH 63 26-209. S0LO-KAI WINDING
e s 'i'j:;. THE “"‘“ '“-5HF i DS MOVIN' WEST .. .. . . Wes Montgomery 26-201 MONDO CANE NO. 2 . . ... ... ... Kal Winding
gujﬂ L;;':.":"’*"I,E' nEngr“ SPOONFUL ol gt INSIDE SH[LLE'I' BERMAN. T e e Shelley Berman 26-211-=BILL EYANS TRIO 'G5
T R T T S el OUTSIDE SMELLEY BERMAN ... .Shelley Berman 26-214 . WHO'S AFRAID OF VIRGINIA WOOLF?. _.Jimmy Smith
; e e it gonl g e O DOWN TO EARTH ... 'n" - Jopathan Winters REE1. AT MANEER U N G -
ﬁ?gh";ﬁ&“““‘““““m HATaD S heTaits TAKE THIS HAMMER. ... ... iy 26-249. SPANISM GREASE .. . .[1.1 .. Willie Bobo
HANK WILLIAMS" GRERTEST TS Hank. Wil BED ON THE FLOOR. . ... Woody Guthrie 26-250. BUMPIN' .. . .. ... . .. .. .Wes Monigomery
ey B Ll iy sl PETE SEEGER AND BIG BILL BROONIY IN CONCERT 26:251 GOIN' OUT OF MY HEAD. Wes Montgomery
MADOW GF YOUR SH.LE etz "",m 4 Gilbed LITTLE POXES AND OTHER BROADSIDES. . .. .. Pete Seeger 26-252. GOT MY MOI WORKIN' _Jimmy Smith
b bt s i LIGHTNIN' STRIKES .. ... . .. .. ._.Lightnin' Hopkins 26.253 THE IN INSTRUMENTALS oo -Kai Winding
o L gy bl BAGHIANAS BRASILEIRAS NO. 5. .. . . Heitor Villa-Lobos 26-258. ORGAN GRINDER SWING . Jimmy Smith
10A-499. . THE WORLD OF ELLA FITZGERALD. .. Ella Fitzgera THE VELYET GROOVE . .Howard Roberts 26-259. BILL EVANS TRID WITH SYMPHONY ORCHESTRA
10A-497 . . JUDY GARLANG IN. SUNG ‘THE AMERICANIZATION OF OOOGA BOOGA . . .Hugh Maskela 26-263  BASHIN __...The Unpredictable Jimmy Smith
76A-419, THE DISSECTION AND RECONSTRUCTION OF LAINIE: KAZAN 98.974  MORE!—KAI wmnmﬁ
ol Ao Rl ST DR L LEE HAZELWOODISM—IT'S' CAUSE AND CURE. . Lee Hazelwood 26-275 REFLECTIONS . ... . . .. Stan Getz
Ll i AL LR R S BORN A WOMAN , : _Sandy Posey 26-276. WEST SIDE STORY .. .. The Oscar Paterson Trio
e O Lalo Schilfi ROY DRBISON SINGS DON GIBSON. .. . [FRey Orbison 26.278 MONSTER .. . Jimmy Smith
60121 THE OFFIOIL ADVENTURES OF SUPERMAN HEY. LOOK ME OVER Riies ta Rows I i T Fetlble Ay o
6A-121. 5 - WHISPER NOT e L Eila Fitzgerald 26-281  IMPRESSIONS OF A PATCH OF BLUE.
WA533 DIRTY Boe e e R e A BLUE POINT OF VIEW. . Jimmy Witherspoen | ... ... .Walt Dickerson Quartet
SEAd35 BIG BAND MANN. T o Bt EL SONIDO NUEVO—THE NEW SOUL. . ... ....... 26283 STAN GETZ & OSCAR PETERSON TRIO
S b : n.p ‘H;.jH & Eddie Palmieri 26-284 . THE ORIGINAL ORUM BATTLE . ... .. ......
104517, .LOOK TO THE RAINBOW.. .. .. Astrud Gilberlo MORE BRASS “Kai Winding sy v evv.... .  .Gene Krupa & Buddy Rich
L oy g a s iR YRR A CERTAIN SMILE . strud Gilberto 26285, BREEZE FROM THE EAST . . . ... .. Cal Tjader
! H igina schilfin CHEGANCA _Tha Walter Wanderley Tria 26-303  CLASSIC SHEARING .. ... .. _.George Shearing Quintet
GEA-231 ;Lm:- Hs;néﬂﬁs u-.F Humﬁ% é,unm fin TIMMY AND WES_THE Dvtuanie pug. 26-310  NIGHT IN TUNISIA. . Dizzy Gillespie and His Orchestrs
10R-438 . . THE VE EF{.!ﬂ H-'El; A Td” i Bbagps .. Jimmy Smith & Wes Montgomery 26-311. LITTLE DAVID'S FUGUE. . The Modem Jazz Ensemble
éaﬂ:ﬂg Ehii}n##?r BASIE! .. .Ella sﬁ‘: “.'m 5 ﬂmnnﬂ THE BEST OF MAUDE FRICKERT & ELWOOD P. SUCEINS . 28113 ELLA SWINGS GENTLY WITH NELSON . .Ellz Fitzgerald
Y306.173. PORGY. AND.BESS Ella Fitzeerald ?'an :}mm e Janathan Winters 28-120. ELLA FITZGERALD: THESE ARE THE BLUES
YSSA 111 CONNIE'S CHRISTMAS o v " Cannie Franci THE NEW FIRST FAMILY, 1968 Bob Booker & George Foster 28-122 ELLA FITZGERALD—ELLA IN HOLLYWOOD
YOSA.112. CHRISTMAS AT HOME.  The Fay Char s“mal COUNTRY AND WESTERN FAVORITES, YOL. L e a e i ey
E: ... The Ruy chnites Siaewrs LOUIS & ELLA Louis Armstrong and Ella Flitzgerald 78-127. ELLA FITIGERALD—FLLA SINGS BROADWAY
X354-113. CHRISTMAS COOKIN® . ... Jimmy Smith LOUVIN BROTHERS 28-132 _SONGS FOR DISTINGUE LOVERS.... . .. Billy Holiday
i B ALt Croshy and ““;*: """“ﬂ“ SINGIN' IN THE RAIN .. ... ... .. Soundtrack 28133 THE ESSENTIAL LOUIS ARMSTRONG
THE CLASSIC ROY ORBISG H‘““Emm" ANOTHER TIME. ANOTHER PLACE .. ... .5tan Getz 28135  RAINY DAY—KAI WINDING ,
EE EEIETLE BAG SUN I'l:w BH|H SOUL MATES—DIZ & ROY mn, ﬁmlﬂﬂl & qu Eidridge 28-136 GETZ-GILBERTO Slan Getz & Joso Gilberio
E#i ELE\" Hr ; ; Tmumi STAN GETZ PLAYS BLUES 28-138. GETZ AU GO GO .. Tha New Stan Gelz Quartet
THE MIGHTY SOUSA MARCHES .. " TENOR TITAN ey S2hey. Rofias BTN T T R ey e il
(i s ‘Paul Lavalle & The nm:n ﬂmhm: LLE DAM AND OTHER COLUMBIA .’_mfm Emhm 28-152 . ARTHUR- PRYSOCK-COUNT BASIE -
s } 28-153. FLLA FITZGERALD SINGS COLE PORTER
CONNIE FRANCIS SINGS (TALAN FAVORITES e e PONEL v 16 G 11200 B o 26.154. ONE O'CLOCK JUMP
2] CHANNEL SOUND .. . -~ ... David Rose ... The New Lost City Ramblers e - | ™ FHH:EHH:I Count Basie, Joe Williams
CONNIE FRANCIS SINGS AWARD WINNING wELLA AND DUNE AT THE COTE D'AZURE" 29-109. .HOBO FLATS : Jimmy Smith
MOTION PICTURE HITS ... Conmie Fremcis | FE EOEEER TEOTER S Elts Fitzgerald and Duke Ellington 29-111. .BLUE BASH SRR ﬂ“““l" ‘Burell, Jimmy Smith
LOLITA . IZh‘FElM] Sound Track THE BEST OF ARTHUR PRYSDCK 28.113, ELLA IN BERUN . .. . .Elia Fitzgerald
BLUEGRASS INSTRUMENTALS The Osbome Brothers A PORTRAIT OF ARTHUR PRYSOCK 41-128 A SAL 10 BOGIE. . ... MGM Slnglnl Strings
SONGS WE SANG ON THE ANDY WILLIAMS MORE THAN A NEW DISCOVERY o Laura Myra 41129, “ONCE A THIEF’ AND OTHER THEMES .. .Lslo Schifrin
SHOW ... The Osmand Brothees LEADRELLY . . . FROM LAST SESSiﬂHS 41141, THE YELLOW ROLLS ROYCE... _.... ... .Riz Ortolani
ANDRE PREVIN—COMPOSER, CONDUCTOR, AR- THE DEADLY AFEAIR _ _ . Quincy Jones A6-E25. BIGI '\, Ciliiiliaiiils David Rose & Hiz Orchestra
RANGER, FIANIST _ .. T .Andre Previn 46-137 WHEN THE BOYS MEET THE EIRLS. .
Eﬁégnﬁrﬁﬁnﬂmuﬁg ﬂ%“ﬂﬁﬂmmn o ‘Original Sound Track
GERRY MULLIGAN MEETS STAN GETZ AVAILABLE NOW FROM MUNTZ :E iﬁ -.q:.,; I;.',’.;ﬁ% uu'u -Drigins! Saundirack Al
oot B O gL 10-272. A NEW KIND OF CONNIE Connie Francis ... Debbie Reynalds—Original Soundtrack
Bl L | 10-273 . THE ASTRUD GILBERTO ALBUM 54-171. .THE VERY BEST OF HANK WILLIAMS
IO 6 Bill Evons 10278 CONNIE FRANCIS SINGS FOR MAMA S4-175. CONNIE FRANCIS & HANK WILLINMS, R SING
: L : G UK |
THE BEST OF LOUIS ARMSTRONG  Louis Armstrong }ggg }EE Eﬁ gg‘{: EIF_. m‘;ﬁ Emn 54.176  MODERN COUNTRY ... .Kai Winding
GUITAR FORMS Kanny Burrell and Gil Evans 10-284 THE VERY BEST OF CONNIE FRANCIS 54.178. THAT'S MY STYLE. . . . .. .. . .. Johnny Tillotson
THE WONDERFUL WORLD OF }DHATI'IAH WINTERS 10285 THE TILLOTSON TOUCH. Johany Tillotsan 54.179. ITS GREAT IT°S MOLLY BEE
PETE SEEGER FOLK MUSIC AT THE VILLAGE GATE 10391 THE OTHER SIDE OF RAY PETERSON 2 54.191. BEYOND THE SUNSET = . .. .Hank Williams
THE THREEPENNY OPERA .. Driginal Cast B e KR e MR RS 54.193. 14 MORE GREATEST HITS, VOL. Il_.... Hank Williams
o PRl S MECEE. SERIHWIN HE"-:;Ifr'.IEEﬂmmE 10297 JOHNNY TILLOTSON-—TALK BACK TREMBLING LIPS BN, NE WEMANK. WILLIAMG: GRENER EES.
\ nk Williams
; 54200 HANK WILLIAMS' LIFE STORY: YOUR CHEATIN
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COUNT BASIE

OsCAn FPETERSON

EENANY BUNRARELL

ADVERTISEMENT

WILLIE nOomd

Jazz greats who have performed on the Verve
label: Count Basie, Oscar Peterson, Willie Bobo,

Johnny Hodges and Kenny Burrell.

MGM-20
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|azz
First Famil

BY FERRIS BENDA

The first family of jazz has always been a part of
the MGM-Verve family picture,

Even before the sale of Verve to MGM by MNorman
Granz in 1960, jazz had figured in helping to build the
MGM record label, Among the very first talents signed
by the early firm was a little-known English pianist whose
first session resulted in a hit record, and who went that
route for the label many, many times. His name was
George Shearing, and his style of jazz became popular,
resulting in his sales going pop.

In addition, MGM added sides and albums by such
jazz artists as Lionel Hampton, Earl Hines, Chubby
Jackson, Sarah Vaughan, Billy Eckstine, Woody Herman,
and Billie Holiday, to name but a few.

However, it was the jazz treasures in Verve's vaults
that made the MGM-Verve catalog among the richest
in the industry.

Norman Granz had been recording the very best jazz
talent through their lean years and his, and in sessions
ranging from soloist-with-rhythm to soloists-in-battle to
big-ensembles-studded-with-jazz-giants. The label was an
integral part of any serious jazz collection.

Just a few of the names recorded by Granz over the
dozen or more yvears of label life included such jazz titans
as Dizzy Gillespie, Charlie Parker, Billie Holiday, Stan
Getz, Ella Fitzgerald (who had also logged some fine
pop hits as well as some striking jazz performances),
Lester Young, Count Basie, Roy Eldridge, Gene Krupa,
Buddy Rich, Lee Konitz, Ben Webster, Oscar Peterson,
Johnny Hodges, Gerry Mulligan and Herbie Mann. The
“Norman Granz Jam Sessions™ and “Jazz at the Phil-
harmonic” series were milestones for fans and collectors.

When MGM bought Verve, one of the first duties of
the then account supervisor at the agency (Donahue &
Coe) servicing the account was to trek to California and
assess the assets of the label, work out the moving of the
artwork and the files to the East, and work out schedules
to maintain a continued flow of product from the label
by working with Granz and MGM president Arnold
Maxin on material already in the can. The advertising
man was Mort L, Nasatir, now president of the MGM-
Verve first family of labels.

When the changeover had been effected, Maxin hired
one of the hottest jazz a&r men in the field—Creed Taylor.
With a fine track record behind him at Bethlehem and
ABC-Paramount, plus the successful launching of his
brainchild, the Impulse label, Taylor now set about to
build a powerful label on the foundation of the Verve
catalog and artist roster, coupled with the merchandising
and distribution savvy of MGM,

The result is today’s Verve, a tower of jazz and pop
strength,

One of the first things Taylor did on setting up shop
at Verve was to re-issue a jazz album of two-beat classics
that had been lying around on the shelf. It featured Al
Hirt and Pete Fountain, and it became one of the label’s
big and steady sellers.

He cast about for new and exciting talent to bring to
Verve, and came up with Jimmy Smith. The electric
organist had made himself a fine name in funky jazz on
Blue Note. Under Tavlor, Smith’s talent hlnsmmgd. Jim-
my was featured in albums cut live with his trio, in studios
with a big band, playing pop tunes and movie themes,
and even singing, His sales and his appeal have soared.
What's more, he now regularly tops the jazz polls,

Always quick to sense a trend, Taylor assembled musi-
cians of the Third Stream jazz persuasion and produced
albums of the brittle, ultra-modern school. He also signed
Jack Teagarden and produced the last albums the trom-
bonist ever cut,

When Stan Getz returned from his long stay in Europe,
Taylor brought him together with Eddie Sauter for the
most provecative album the lyrical tenor saxist ever
made . . . “Focus.” He also brought Getz- together with
guitarist Charlie Byrd in a holiday session in a Church
in Washington to play some Brazilian music, “Jazz
Samba™ was the title of the album that launched bossa
nova, plus, eventually, the careers here of Antonio Carlos
Jobim, Astrud Gilberto, and Luiz Bonfa on the Verve
label. It also launched dozens of other artists on other
labels as the craze for the music caught the public fancy.
Taylor nailed down the NARAS awards for “Record of
the Year” and “Album of the Year,” in 1965 for pro-

(Continued on page 33)

JANUARY 21, 1967, BILLBOARD



www.americanradiohistory.com

[ ]
2l ™ 200 e L :
-.*._-?'-“.'T--"_.
™ - st

- e Y = 1 L2 - a Y T~
= AL T TITHUYL 2 X\ J Y ~—~L s
w

MGM

L]
T i
adbhaReEREAIOEN
S I3 ETTITH

HITS—1966

Singles:

Albums:

“LIGHTNIN’ STRIKES”
(RIAA GOLD RECORD)
(#17 SINGLE 1966)

“RHAPSODY IN THE RAIN"

Thank you for making me a member of
THE FIRST FAMILY OF RECORDED MUSIC
and one of the top single artists of '66.

Sincerely,

“SINCE | DON'T HAVE YOU" (Current) -

“LIGHTNIN’ STRIKES"
“PAINTER OF HITS” (Current)

PERSOMNAL MANAGEMENT

ROBERT P. MARCUCCI STAR POLLEY

LOS ANGELES. CAL. NEW YORK. N
652-2780 Cl 6-3811
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RIBINB THE BANBWAEON TO SUCCESS

20th ANNIVERSARY

AUDREY " HANK JR.

HANK SR.

Avant Garde Productions
Clarence Avant

Sussex Productions, Inc.

CONGRATULATIONS, MGM . . .
Here's fo 20 More Great Years!

Johnny Nash

George Williams

The Judge & Jury

Lalo Schifrin

Irene Reid

CONGRATULATIONS,

AND BEST WISHES
FOR YOUR

CONTINUED SUCCESS

PACE PRESS
INC.

New York, N. Y. 10036
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% The Big 3
Salutes MGM Records

and 1s extremely proud to publish
MAURICE JARRE'’s magnificent music
from one of the biggest Sound Track Albums
in the history of the record industry!

METRO-GOLDWYN.MAYER e A CARLO FONTI PRODUCTION
DAVID LEAN'S FILM or s s

DOCTOR ZHIVAGO

and still another great MAURICE JARRE score
ready to make history!

Grand Prix

Music from "DOCTOR ZHIVAGO*" puhliahtd by ROBBINS MUSIC CORPORATION
Music from “"GRAND PRIX” published by LEO FEIST INC.
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Frank Walker: The Founding Father

BY PAUL ACKERMAN

In the earlier decades of the Twentieth Century the
record business was fortunate in attracting to its orbit
several personalities of such vision and- talent that they
were able to lay the foundations of what was to become
a billion-dollar industry. Among the most important of
these giants was Frank B. Walker, who in 1945 organized
the MGM Records Division, where he was general man-
ager and vice-president until his semi-retirement in 1958,
at which time he became a consultant of MGM, Inc.
Walker, who died October 15, 1963, had already had a
notable career when he joined MGM —for he had been
vice-president of RCA and general manager of RCA
Victor and had also served as vice-president of Columbia.
But the MGM years capped his experience as a record
man and brought to full fruition his powers as a record
executive.

The term record executive here is used in its broadest
sense; for in addition to his administrative and business
capacity —which=the term normally connotes—Walker
was thoroughly grounded in.all facets of the industry:
he knew talent and song material and all the different
segmenis of the artists and repertoire function; he knew
sales and distribution and marketing; he knew man-
ufacturing in all its aspects and was a key fipure in the
development of the custom pressing business. But in
addition to these fields of knowledge Walker possessed
still another attribute —one which made his effectiveness
even greater: He was a great human being, His knowledge
of people, coupled with his persuasive methods of

handling them, made his influence felt throughout the

record industry. His was the true democratic spirit. -
As an originator and pioneer, Walker was instrumental

Mr. Hank Williams, Jonl B
c/o Song Writers' Paradise,
Dear Hank: B -

You see it was my intention to write you today as
has been my custom for many years past. We've been
great friends, you and I, and P've always enjoyed
writing you on New Year's Day, referring to the year
just past, but particularly looking forward to things as
I might see them in the New Year.

Only yvesterday I was thinking of some of the little
things I would mention in my letter, but somehow I
think I'll have to change the letter a bit for an hour or
so ago I received .a:phone call from Nashville. It was
rather a sad call too, Hank, for it told me that you had
died early this morning. I don't know much about the
circumstances and it really doesn't matter, does it?
What does matter though is that the world is ever so
much better for the fact that you have lived with us,
even for such a short time.

Please: forgive me Hank for including in this note
one or two of the little things I was going to mention

in my' regular letter. I wanted to tell you that

~undoubtedly the year 1952 was your greatest year—
I would have reminded you of those great songs "Cold,
Cold Heart," "Half ay Much," "Settin' the Woods on
Fire, "You Win Again" "Jambalaya,” and lots of
others.

MGM and Acuff-Rose:
The Ties That Bind

Roy Orbison—
a link in the MGM-Acuff-Rose chain.

MGM-24

in. establishing many of the. patterns of today's record
business. For instance he was important in the establish-
ment of low-priced pop records during' the depression,
with the introduction of the Okeh and Bluebird lines on
Columbia and Victor.

Most importantly, he pioneered in developing the
country and western and blues fields, which today are
s0 vital not only in themselves but as major entities in
the mainstream of pop music.

It was Walker who discovered Bessie Smith, the
Empress of the Blues, in Selma, Ala., and in the 1920
sent Clarence Walker to bring her to New York where
she recorded her momentous series of blues sides later
packaged by George Avakian for a series of Columbia
LPs. And his work in deveolping the country field is,
of course, monumental.

Walker, in his earlier years, had trained such notable
a&r men as Steve Sholes. Walker drove horses and rode
tin lizzies into remote rural areas to record country
artists. He recorded such early country artists as cham-
pion fiddler Clayton McMichen and Gid Tanner and his
Skillet Lickers. Prior to 1927, a&r men recorded by the
acoustical process and Walker would carry trunks of
waxes with him and seek out fresh talent.

With MGM, his influence in the country field reached
its peak, for it was in the late 1940's and early 1950’
that he played a major role in the development of Hank
Williams;-who is regarded today as the greatest song-
writer-artist in the history of the country music business.
Like the writer-publisher Fred Rose, Walker was advisor
and mentor to Hank, whom he regarded as a “hillbilly
Shakespeare.” Interviewed in Billboard’s “World of
Country Music,” 1963, Walker said of Hank: “"He was
a poet...he would first write the verses and then pick

I wanted to say that I agree with vou that the two
songs to be released late in January of the New Year
are definitely the greatest yvou have ever written, You
know, the novelty one and that tremendous ballad. [
waoitld have told you, and I believe it, that 1953 would
prove, what I've known for so long, that you are one
of the world's greatest writers of songs—powerful
songs, songs of the heart, songs with a message, songs
of the Hills and Plains.

And | wouldn't have forgotten to mention too the
plans we had in mind—that you would write a series of
those wonderful religious songs, the kind you started
some years back and which you so loved to do. I
would have reminded you too of that day in Balti-
maore, several years ago when you said “You Know, Mr.
Walker, you and I both came from the country, our
names, Hank and Frank rhyme pretty good too, we
ain’t gonna have any trouble—ever,” and we didn't
Hank, did we?

Yes Hank, I had so many, many things I wanted to
write you about today but somehow it's just a little bir
harder saying them than I thought it would be. I know
I was going to tell you that I was putting out country
songs before you were born, and how happy I am to
have been allowed to stay around to hear the wonder-
ful ones that: you wrote and. sung. I'm sure I would
have told you that I so wanted to be around for quite
a ‘while yet to hear some more of them.

Remember the time the newspaper man asked you

Traditionally, strong ties have existed between MGM
Records and the Acuff-Rose music publishing interests
in Nashville. The latest manifestation of this was the sign-
ing 18 months ago of Roy Orbison to a long-term, multi-
million dollar contract in a combined MGM Records and
MGM Pictures deal. Orbison's personal manager is
Wesley Rose, president of Acuff-Rose Publications.

The MGM-Acuff-Rose bond developed soon after the
start of the record company, when Hank Williams, al-
ready an Acuff-Rose songwriter, became one of the first
artists ever to join MGM Records, The time was the late
19405, and the late Fred Rose (father of Wesley), who
was a proven songwriter and often described as one of
the world'’s greatest “song doctors,” brought Williams to
MGM as a recording artist.

During this earlier period, the late Frank Walker was
head of MGM Records and it was Walker who brought
Fred Rose into the a&r picture as the producer of Hank
Williams' records in Nashville. Rose produced other
earlier MGM country artists as well, and upon the death

of Fred Rose, his son, Wesley, assumed the a&r mantle, and
became even more adapt at running a recording session.

With the Williams heritage of immensely successful
songs which turned into a virtually uninterrupted chain
of equally successful record hits, a favorable climate for

www americanradiohistorv com

up his guitar and softly strum a melodic accompaniment.
And in this way he would build a melody around the
lines, He had no need of collaborators.

“You could tell stories to Hank, discuss things with
him. . . and- out of the conversation would come some-
thing . . . a spark of conversation could set him working
on a poem which would later become a song...he al-
ways had pencil and paper near...."

Williams died on New Year's Day, 1953 —an event
which was followed by the release of some 30 records —
all tributes to the King of country writers. But by far the
most meaningful tribute was Walker's letter to Hank,
addressed care of Songwriters’ Paradise (see letter)

Walker was also a pioneer in the field of soundtrack
albums and was experienced in recording virtually all
types of artists, Among the many artists he personally
recorded were Bessie Smith, Gene Autry, Al Jolson,
Paul Whiteman, Puckett Riley, Clayton McMichen,
Dinah Shore, Glenn. Miller, Benny Goodman, Frank
Sinatra, Perry Como, Hank Williams, Marvin Rainwater,
Roy Acuff, Eddie Canton, Fran Warren, Betty Madigan,
Ethel Waters, Billy Eckstine, Ruth Etting and Eddy
Arnold. Among the ‘many classical artists he recorded
were Toscanini and Lawrence Tibbett.

During World War 11, Walker was asked by President
Roosevelt to harness the record industry to the war
effort. Thus, under Walker's direction, was organized
the V-Disc program, an important morale builder in
those trying years,

As befitted a man of his stature, Walker was one of the
original organizers of the Record Industry Association
of America and held positions of President, Treasurer
and Honorary Chairman within the organization.

He was, indeed, the complete record man.

how you wrote a song? I'll never forget your answer—
“I just sit down for a few minutes, do a little thinking
about things, and God writes them for me.” You were
so right Hank, and de you know I think He wanted
to hdve you just a bit closer to Him, Nashville's pretty
far away, so He just sent word this morning Hank that
He wanted vou with him.

You're going to be kept busy too, there's lots of
work to be done way up there for we aren’t improving
too much here on earth. You'll be writing for the
greatest singers too, the Angels, they're so wonderful—
I know they'll want you to join them,

I'm sure that I was going to say I think you are a
fabulous fellow, a wonderful writer, a sensational
singer, a great genius, but I've said all of that in
previous letters. Of course, I'll miss you Hank, that's
natural for we've been pretty close to each other down
through the years, but honestly I'm not too unhappy for
I must rejoice with you at the tremendous opportunity
you will have to do good for others. Don't forget your
millions of friends, we'll be thinking a lot about you,
so please remember us too.

I guess that's about all I have to write about on
this New Year's Day Hank. Thanks so much for being
with us, and until I see you again,

HAPPY NEW YEAR HANK
Your Pal,
Frank Walker

doing bisiness together persisted over the years between
MGM and Acuff-Rose.

Wesley Rose, at one point in his career, became one
of the more discerning of Nashville publishers who en-
visioned big pop potential for country songs. His belief
in- his songs, which persists to this day and probably al-
ways will, eventually resulted in broad usage of the typical
country tunes in New York recording sessions, including
one during which Joni Jones recorded the Hank Williams
song “Your Cheatin' Heart” for one of her very biggest
MGM hits.

And so it was that of the most important deals ever.
consummated between Wesley Rose and MGM, took
shape in 1965. Some years before, Wesley-Rose had
signed Roy Orbison, a slim, bespectacled Texan with a
big tenor-baritone voice and a touch for songs, Lo an
Acuff-Rose writer's contract, The song which caught
Rose's ear and sold him on the Orbison talent, was called
“Claudette,” in honor of Orbison's late wife. The tune
later became a hit for the Everly Brothers.

Some time after becoming Orbison's publisher, Rose
also became the writer-singer's personal manager and in

the intervening years, he helped guide Orbison into his

(Continued on page 33)
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For more than half of MGM’s 20-year history, Connie
Francis has been a moving force in the label's success.
And vice versa — to the tune of over 35,000,000 records
sold.

MGM was just nine years old and Connie 17 when they
met and signed along the dotted line. The year was 1955.

Connie’s debut on the label was hardly prophetic.
Although she cut eight sides plus vocals for two movie
soundtracks (“Jamboree” and “Rock, Rock, Rock™),
nothing seemed to happen, and the young singer seriously

ADVERTISEMENT

onnie krancis:
Something for Everybody

considered giving up music for a career in medicine.
(She'd just won a four-year scholarship to New York
University.)

But the next year came “Who's Sorry Now."

The song was a curious choice of material in an era
dominated by shaggy boy-singers and swivel-hipped gui-
tarists. In fact, it wasn't even Connie’s choice, but rather
an idea of her father’s that she “try something different”
from the hard rock then dominating the air waves,

For a while nothing happened — and then! The “and

Connie Francis — An MGM institution

MGM-34
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then!" being the first of Connie’s eight gold records and
the start of a music-business phenomenon. Connie was
off on a European tour when the record broke big. She
returned to follow it up with two more disk hits, “I'm
Sorry 1 Made You Cry” and “Stupid Cupid,” and in
turn:followed those up with a non-stop schedule of prime
TV appearances: “The Dick Clark Show,” “Perry Como,"
“Bell Telephone Hour,” “Ed Sullivan,” etc.

Hollywood called in 1961, and Connie responded with
a starring role in MGM's big moneymaker, “Where the
Boys Are” — the first of three feature movies.

In fact, 1961 became a banner year all around. During
the 12-month period, Connie authored her first book,
“For Every Young Heart" ( Prentice-Hall). Provided the
biographical grist for Ralph Edwards’ “This Is Your
Life.” Got a “Person to Person” call from CBS. And
topped off the action by signing a five-year multi-million-
dollar contract with MGM Records.

In short, 1961 was the year that Connie Francis the
Singer became Connie Francis the Star,

Grant the voice, the drive and the talent, what is it
that Connie Francis has that keeps her on top year after
yvear in a fierce and fickle business?

The answer is — something for everybody. There isn't
another entertainer around who moves about the reper-
toire with such flexibility, with such a firm refusal to

be typed.

When Connie sings Italian songs, even Venetian gon-
doliers go out and buy her records. She sings in Spanish —
and she's a shoo-in in Madrid. Connie goes couniry — and
strikes gold with “Grand Old Opry" buffs. She's recorded
ditties for little children, waltzes for senior citizens. All
of which is to say nothing of her biggest market —
America's teenagers.

This enormous range of records, repertoire — and fans
— is reflected in the astronomic number of awards she's
garnered in the past ten years.

A partial list of Connie’s kudos:

—Five citations from “American Bandstand” as “Best
Singer of the Year"

—the “Japan’s Favorite American Singer” certificate

—Germany's “Queen of Popular Music™ award

—a Command Performance for Queen Elizabeth of Eng-
land

—"Italy's Most Beloved Italian-American Singer™ trophy

—Radio Luxembourg's Golden Lion Award as the “Most
Programmed Vocalist” in Europe

—Variety Clubs International Award for “outstanding
service on behalf of deserving children all over the
world”

—the *Queen of Hearts™ citation from the American Heart
Association in recognition of her fund-raising efforts
—~Exhibitor Magazine's “Laurel Award"” as “Best New-

comer in Motion Pictures.”

And so it goes.

As for the girl behind the Geld Records, Connie Fran-
cis has changed remarkably little, considering the whirl-
wind pace of her career.

She’s still slight, soft-spoken and a bit on the shy side.
Still guided by her manager of 15 years, George Scheck.
Still collecting stuffed animals and chumming with high-
school friends. And still, of course, recording for MGM,
which now boasts over 30 Connie Francis LPs in its
current catalog.

What have changed are her circumstances,

Today, the diminutive Newark songstress heads up a
sizeable business empire.

The once tousle-haired casually-clad teenager is now
one of America’s Ten Best Dressed Women, with a cita-
tion from the Custom Clothiers Association of America.
Connie reguires the services of four full-time secretaries,
just to answer the 7,000 fan letters she gets every week.
And all this, of course, is in addition to her unending
round of record sessions, foreign tours, TV and night
club appearances.
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Hank Williams: MGM's Country Tradition

Country music has long been a dominant force within
the catalog of MGM Records, and if its country roster
has not always been long in terms of total numbers of
artists, its quality has been tops, from the time the late,
preat Hank Williams first joined the label under the aegis
of the company’s founder, the late Frank Walker,

Williams is credited in many circles with having been

the father of modern country music and his albums are .

consistent sellers even to this day, 14 vears after his
death. Walker, who was a country boy himself, from
Upper New York State, provided the early impetus at
MGM for a strong country representation. During his
reign, there was an abundance of country hits, not only
by Williams, but by such earlier artists as Marvin Rain-
water, Bob Gallion and others,

Walker also helped spread the gospel of country music
in the pop field when he selected one of Williams™ most
renowned songs, “Your Cheatin' Heart,” for Joni James.
The disk became one of Miss James' biggest and best-
remembered hits with the label.

One of those whose MGM tenure goes back to the
latter phase of the Walker career, is a&r producer, Jim
Vienneau, who, although headguartered in New York,
nevertheless produced a number of important country
entries.

Committed to the philosophy that “great artists make
a great label,” the company elected to produce an even
stronger showing in country, and accordingly, in mid-
1965, Vienneau moved to Nashville with an assignment
to put MGM on the country map, even more promi-
nently than it had been in the past. The results have
been highly rewarding,

Vienneau has been closely identified with the rise to
stardom of Hank Williams Jr., who started his singing
career with the company performing the songs of his
father on the soundtrack of the motion picture “Your
Cheatin® Heart,"” which dealt with the life story of Hank
Williams. The younger Williams has since come up with
a series of hits, including the recent single, “Standing in
the Shadows."

Also instigated in the new MGM Records Nashville
office has been the updating of selected earlier Hank
Williams hits, with the addition of background voices and
strings to the original instrumentation. Several singles
have been released in this series, as well as two albums.

Of perhaps even greater importance for MGM as the
company moves into its 20th anniversary year, is the
stroug new artist roster now being developed in Nash-
ville. Prime among these is the famed Stoneman Family
consisting of 76-year-old Pop Stoneman and his two sons
and two daughters. The family combine, which mixes the
authentic, twangy, guitar and banjo-pickin’ hill sound

Hank Williams Jr. carries on
the fradition of a famous father

with a flock of slick-modern showbusiness effects, has
won itself a major following, has two albums on the label
now, and har been doing a nomber of prime-time TV
appearances.

Producer of the Stonemans is Jack Clement, one of
Music City's better-known figures in the songwriting and
singing areas. Clement, working with Vienneau, is ex-
pected to become an increasingly important factor in the
MGM Nashville scene.

Two other important .new additions have also been
recently made to MGM’s country roster, The firm has
signed the well-known stars of WSM's “Grand Ole Opry,”
Tompall and the Glaser Brothers, in addition to girl
singer, Sandy Posey. Miss Posey, who was prominent in
Nashville’s background singing scene, until her link-up
with MGM, scored a major success with her first single,
“Born a Woman,” both in country and pop charts, and
has since gone on to achieve further successes.

One of the more unique successes of 1966 came in the
revival of Sheb Wooley's country comedy alter ego, Ben
Colder. The Nashville forces elected to record Colderin a
parody of the year's top award-winning country song hit,
“Almost Persuaded,” which eventually did almost as
well on the country charts as David Houston's original
version. Although often identified with the California
country scene; “Wooley's “friend” Ben Colder came to
Nashville last October where he performed his “Almost
Persuaded” for a massive audience attending the annual
Country Music Association banquet in the Coliseum,

Through this appearance, and an extended informal
concert put on by the Stonemans during convention week,
MGM made itself an integral part of that annual biggest
week for country music. The country-oriented people at
MGM, however, regard this as just a beginning in a new
era of country music leadership for the MGM Records
family.

-]ézz
First Family

o Continued from page 20

ducing “The Girl From Ipanema” and the album, “Getz-
Gilberto.”

Last year a whole new era was launched at Verve with
the acquisition of the Righteous Brothers. In the trade,
the 5000 series is known as “Blue” Verve because of the
color of the label, but its meaning goes much. deeper.
“Blue" Verve has broadened and deepened the pop im-
pact of Verve Records because it is loaded with high-
power Top 40 product. Besides the Righteous Brothers,
the label also features Arthur Prysock, Jimmy Wither-
spoon, and psychedelic mesmerizations of the Mothers
of Invention, and- the Velvet Underground.

The valuable Verve catalog remains current. with an
exciting series of budget albums, VSP — created by jazz
authorities Dom Cerulli and Jack Maher. On the label
some of the glories of the past catalog come to life again
to new and appreciative audiences.

Ella Fitzgerald has long been called “The First Lady
of Songs.” And her best recorded work, including the
Song Books of famous composers {another Granz inno-
vation, by the way), are part of the backbone of the First
Family of labels. €

And, it appears, the coming to stardom of such names
as Willie-Bobo, Kenny Burrell, Johnny Hodges and Wild
Bill Davis, Bill Evans, Walter Wanderley, Gil Evans, and
the others touched by Taylor, indicate that as long as
there is jazz there will be Verve.
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MGM and Acuff-Rose:
The Ties That Bind

e Continued from page 24

current status of one of the leading international record-
ing stars of all time.

When Orbison’s earlier recording contract with a prom-
inent indie label expired in 1965, Rose held negotiations
with MGM which took into account Orbison's long-felt
desire to become active in motion pictures, The contracts
were signed in July of 19635, since which Orbison has
recorded a number of chart singles and four very success-
ful albums.

In the fall of 1966, Orbison filmed his first picture,
“The Fastest Guitar Alive,” in Hollywood for MGM.
The film, with a Civil War setting, is due to reach motion
picture houses around the world, later this year. The
second, now tentatively scheduled for shooting in 1967,
may have a British setting, a logical thought indeed, in
view of Orbison’s fanatical following in Great Britain as
well as other areas-of the Commonwealth,

Meanwhile, Orbison’s recording schedule continues.

And as a token, perhaps, of the years of close working
relations between MGM Records and Acuff-Rose. Orbi-
son's next LP, due for January release, is titled “Roy
Orbison Sings Don Gibson.” Gibson is a long-term writer
for Acuff-Rose Publications, and one whose varied com-
positions like "I Can’t Stop Loving You" and “Oh Lone-
some Me" have frequently brought such verbal accolades
from Wesley Rose himself, as “one of the very best writ-
ing craftsmen since Hank Williams himself."”
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San Francisco, California
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Congratulations

‘Erroll Garner
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ADVERTISEMENT

The door i1s always open for outside
producers at MGM. Many of the top
artists at MGM and affiliated labels are
produced by these independents. T hese
include (Top left) The Lovin Spoon-
ful, by Charlie Koppelman and Don
Rubin, through Kama Sutra Produc-
tions; (Top right) The Righteous
Brothers, with Bill Medley handling
the sessions; (Bottom left) Sandy Po-
sey, by Chip Moman, and (Bottom
right) Lou Christie, by Charlie Calello.

Independent Producers-
The Doors are Always Open

The classic portrait of the “personality” artists and
repertoire director, so long one of the truly colorful facets
of the record business, has all but vanished. In a day of
sharpened artistic competition and economic pressures,
the major company which must live or die with the black
figures on the bottom line, draws from as wide an assort-
ment of creative talents as are available to make hit
records.

MGM Records, in recent years, has played a leading
industry role in developing the so-called “the doors are
always “open” concept. Under this theory, the a&r
executive is no longer primarily a creator. Rather, taking
an administrative direction, he seeks out, signs and main-
tains liaison with a host of talented outside producers.
As MGM opens its 20th anniversary year, the majority
of its hit product is the work of proven independent pro-
ducers. Close to a dozen are now actively producing for

the firm.
There are virtually no geographical limitations on the

sources of hits. One of the most outstandingly successful
of the young new wave working with MGM is Britain's
Mickie Most, a remarkably talented producer who is
responsible for the steady string of hit singles and albums
by Herman's Hermits and the Animals. Since these
groups began clicking for MGM nearly two years ago,
neither has missed the charts with a single, and the LP
sales for both groups have been little short of phenomenal.
Turning 180 degrees away from London, the observer
finds himself looking in the direction of Tennessee, a
fertile land for hit records, which has produced its share
of successful independent production for MGM,
Through Howard Allison, proprietor of Southern
Record Distributors, the label’s distributor in Nashville,
producer Stan Kesler was introduced to the MGM scene.
His contribution was Sam the Sham and the Pharoahs,
whose “Wooly Bully" was a major hit for the firm. Kessler

MGM-36

continues to produce all the Sam the Sham product for
MGM, the output of which has included “L"il Red Riding
Hood," “By the Hair of My Chinny Chin Chin" and the
more recent, “How Do You Find a Girl."

All three of the latter songs were written by the late
Ronnie Blackwell, who was a contract writer for the Nash-
ville-based Acuff-Rose publishing empire. Acuff-Rose,
traditionally a contributor to the MGM scene, is the
copyright-holder of the entire catalog of the late Hank
Williams, whose recordings have long been regarded as
one of the more valuable aspects of MGM’s desk catalog.
Wesley Rose & Roy Orbison produce all of Orbison’s
dates for MGM.

In mid-1965, MGM transferred its highly-regarded
New York a&r man, Jim Vienneau, to Nashville. Since
that time, Vienneau has acted as Nashville producer as
well as scout for promising indie record talent. One of
his acquisitions for the label was independent producer

Chip Moman, who in turn brought in Sandy Posey,
whose first disk released on MGM, “Born a Woman,"
brought her into the select circle of top 20 singles artists.
Moman is also the producer for the Gentrys group who
operate out of Memphis. Vienneau also works closely
with independent producer Jack Clement on the Stone-
man Family and other artists.

Pittsburgh’s Lou Christie, who had one of the biggest
singles hits of 1966 with “Lightning Strikes” and a follow-
up smash with “Rhapsody in the Rain,"” records for MGM
under the indie production banner of the well-known
young arranger-producer Charlie Calello, A more recent
producer to join the MGM fold is Arnold Geller, who
turned out the highly successful revival of “Stand by Me,"”
by Spyder Turner,

In a further tie with Britain, the label recently ac-

WWW americanraadiorcior-corm e W

quired a group known as the Twice As Much, who are
recorded through Immediate Productions. The firm is
headed by Andrew Loog Oldham, who also produces the
Rolling Stones. The Immediate Productions arrangement,
as well as that involving Mickie Most, was worked out
with MGM by Allen Klein, who represents both Most
and Oldham in their American business affairs. (See sepa-
rate story.)

Independent production can, obviously, come in an
infinite variety of patterns and guises. One of the most
successful of all the relationships established recently by
MGM, has been that which brought about the establish-
ment of the Kama Sutra label, which 1s distributed by
MGM Records.

The leading act to emerge through this set-up has been
the Lovin' Spoonful, whose actual disk production is
handled by producer, Erik Jacobsen, through a special
arrangement with an independent production company
headed by Charlie Koppelman and Don Rubin. Koppel-
man and Rubin worked out the record releasing arrange-
ments for the Spoonful through Kama Sutra Productions,
which actually owns the Kama Sutra label. It goes with-
out saying, of course, that the Spoonful have now es-
tablished themselves as one of the current “big three"
of American pop groups. However, the Kama Sutra label
has also spawned another budding new career in the
group known as the Innocence and the Trade Winds. On
Verve, Righteous Brother Bill Medley produces that duo's
dates and Hy Weiss produces Arthur Prysock’s record-
ings.

As the MGM executive staff, headed by president
Mort Nasatir, is well aware, the name of the hit game
today is independent production. Much of the firm’s
current hit production stems from this source. As 1967
unfolds, there is no doubt that this new direcion of
record production will be followed.
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SURE, GREEN BAY & KANSAS CITY ARE GOOD TEAMS,
BUT THE REAL CHAMPIONS ARE THE

MGM-VERVE “‘LIONS”

AND THE REAL SUPER BOWL TAKES PLACE
EVERY WEEK OF THE YEAR WHEN THE MGM-VERVE TEAM CLOBBERS
- THE TRADE "CHARTS"
ROAR, LIONS, ROAR, ROAR FOR 20 MORE
HAIL TO THE VICTORS /

JAY KAY DISTRIBUTING CO.

13401 Lyndon Avenue ® Detroit, Michigan 48227

Area Code (313) BRoadway 3-7000 John S. Kaplan, Gen. Mgr.

20 YEARS LATER
AND THE LION IS
LOOKING STRONGER

AND ROARING

LOUDER /7.

We are proud to co-celebrate with

ACTION
NN RECORDS RECORD DIST. (0.

\ our 20th anniversaries OF DENVER, COLO.

THANKS EVERYONE AT

MGM, VERVE

\ SCHWARTZ BROTHERS, INC. VERVE/FOLKWAYS

AND
KAMA SUTRA

FOR BEING BEAUTIFUL

CONGRATULATIONS
AND MUCH SUCCESS
FOR THE
NEXT 20 YEARS

, , BOARD
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ADYERTISEMENT

The MGM Budget Group

February, 1966 saw MGM strengthen its repre-
sentation in the highly competitive budget field with
the addition of three new labels. Now, less than one
yvear later, in addition to a substantial increase in sales
from its pop Metro banner, significant contributions to
the total sales picture of the company have already
been made by the newcomers. By VSP, created to
appeal to the budget-minded jazz buyer. By Hehlodor,
tailored specifically for the classical buyer. By Leo
The Lion Records, scoring with its “live action” series
and many education slanted play albums,

Phil Piccone, national sales director for MGM's
budget lines, points to several important reasons for
the immediate acceptance and success of these lines
on the marketing level.

The most meaningful point of course is that V5P,
Heliodor and Leo The Lion, like Metro—offers an
arsenal of name artists moving a steady supply of
name talent to the individual dealer and the highly
selective rack jobber.

Today, the dollar-conscious consumer and the alert
retailer are far sophisticated buyers. In the early 1960
a fair amount of product was pawned off on the
public under the guise of name artists when in fact—
the product bore no relationship to the name on the
cover. Aside from generally more superior products,
perhaps the most significant party to the growth of
the budget field today is the rack jobber. Just a few
years ago, he may have commanded a small wire rack
in a local cigar store. Now he allocates up to $30,000
of stock per location in department stores, discount
houses, etc.

Metro, MGM's first budget line, made available
the best in talent, material and big name artists to the
low-priced market. The Metro catalog features great
show business names of the decade—Ella Fitzgerald,
David Rose, Judy Garland, Hank Williams, Louis Arm-
strong, Woody Herman, Count Basie, Billie Holiday,

Al Hirt, Connie Francis, Jimmy Smith, Bing Crosby,
Oscar Peterson, Billy Eckstein, Sarah Vaughn, Debbie
Reynolds, Harry James and Mel Torme.

From its inception in 1964, Metro was the first
company to feature original soundtracks as part of a
budget line—"An American in Paris" starring Gene
Kelly, followed by “Kiss Me Kate,” “Kismit,” “Show-
boat,” and most recently “Singin' In The Rain."”

The Metro catalog has a generous supply of newly-
recorded material too. As part of the label's fresh
approach to the market, it produces several new albums
a year in: conjunction with movies, the Broadway
Theater and Television successes.

While “Dr. Zhivago,” “The Singing Nun" and others
have had the original soundtracks recorded by MGM,
companion releases have appeared on Metro for the
budget field. The label has comedy albums by Jonathan
Winters, Phyllis Diller and Shelley Berman.

MGM's jazz budget line can easily drop as many
names as Metro—with a catalog of perhaps only
half the size. Many of the releases are true classics
in the jazz field and the line has more than its share
of once-in-a-lifetime meetings of many giants of jazz.
“Giants 3" for example—presents Nat Cole on piano,
Lester Young on tenor sax and Buddy Rich on drums.
By and large, the entire VSP catalog, originally deleted
from Verve has been received with pgreat enthusiasm
by jazz aficionados across the country.

Long rare instrumental performances are not unusual
on VSP; particularly drawing its material as it does,
from the recorded archives of Norman Granz' Verve
Records. Some really remarkable "Stan Getz perform-
ances for instance, are among the earlier Verve disks.
One made with J, J. Johnston has been called a
“milestone in American music” and is among the strong
cuts contained “In Another Time, Another Place,” by
Getz. The VSP roster includes first-rank jazzmen such as

Count Basie, Roy Eldridge, Gerry Mulligan, Billie
Holiday, Dizzie Gillespie, Herbie Mann, George Shear-
ing, Lester Young and so forth.

In “The Art of Art"—a collection of long-out-of-
print solo piano performances by Art Tatum the in-
novator, master, legend, institution. VSP draws its ma-

terial from the pgreatest jazz reservoir in the world,
Verve.

Heliodor's precept—"Great Artists—Great Perform-
ances” is an easy one to understand since its product
is manufactured and distributed in the U, S. by MGM
Records from original material produced in part by
Deutsche Grammophon, one of the world's foremost
classical recording companies.

The idea in releasing albums like this are kevyed
an exclusivity found only on Heliodor. In as manv cases
as. possible, Heliodor attempts to issue albums that have
little or no budget competition.

Heliodor is studded with great names in. classic and
opera vocal music, Previously released Deutsche Gram-
mophon records as well as recordings never before

heard in " America comprise half of the company's
offerings,

Leo The Lion Records, MGM's kiddie line fills an
important gap in the budget field—it brings class
product, designed to stir the imagination with top name
artists and popular children's material to the market
place at §1.98. Rosemary Clooney, Jose Ferrer, Keenan
Wynn, Julie Harris and Richard Kiley are among the
stars. The “Live Action” series now includes two
Batman albums, a Superman, Dinosaurs (with Basil
Rathbone), Flash Gordon, the. Green Hornet and a
story offering of the famed “Green Berets.”

Its repertoire i1s wide and aimed to stimulate the
minds of children with a range of subjects from
nursery rhymes like Rumpelstiliskin to the study of
foreign language—"French Spoken Here.”

AWARD
WINNERS

The quality of MGM's album cover art

is in keeping with the quality of the records.
On Verve, “Guitar Forms™and

“My Fair Lady” won awards from the
Mational Association of Recording Arts

and Sciences. And the Society of Illustrators
presented awards to the following album
covers: “Oscar Peterson: Happy Face,”

on Verve; “Sousa Marches,” on Metro,

and “George Gershwin Revisited” on MGM.

MGM-40
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Annivers:
CBest“Wishes
for another

big twenty!

METRO DISTRIBUTORS, LOS ANGELES
2053 Venice Blvd.
Los Angeles, Calif.
Mel Price, Branch Manager

Handling : DGG Leo the Lion Original Sound
Audio Fidelity Golden MGM VSP

Black Rock Heliodor Metro Verve

Double L Kama Sutra MTA Verve/Folkways
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ADVERTISEMENT

Leading lights with DGG,
distributed in the U.S. by MGM,
are Herbert von Karajan, one

of the world’s great conductors,
and operatic stars Evelyn Lear
and Thomas Stewart.

DGG: The Classical Market

January 1, 1963, was the beginning. On that date
MGM Records was officially designated the exclusive
distributor for Deutsche Grammophon Gesellschaft
(DGG) in the United States and Canada, Preparations
for the take-over had begun six r_nwhs prior and now
the most difficult job lay ahead.

Deutsche Grammophon is an important classical
label throughout Europe. Its catalog is divided into
two segments. DGG with its distinctive yellow panel
covering the entire range of classical music and Archive
Production, which constitutes an in-depth study of
music from the Gregorian Chant through Mozart.
Hence MGM actually had two classical labels, with
renowned artists, the finest pressings in the world,
and yet known only to the knowledgeable “in" classical
record buyer.

The Classical Division of MGM Records immedi-
ately began to develop plans to give DGG records a
broader acceptance in the mass market.. Quality
Records Ltd. in Canada and distributors throughout
the_United States were appointed to handle the line.
To support the distributors, MGM Records developed
a. step-by-step merchandising -campaign that touched
upon every important facet of classical marketing.

- The big breakthrough came with the release of
SKL 101/8—the complete Beethoven Nine Sym-
phonies—conducted by Herbert von Karajan with the
Berlin Philharmonic. Here was an opportunity to put
into the consumer’s hands, at tremendous savings, a
beautifully conceived set. The sensational consumer
response to the set of Beethoven Symphonies—it is
still on Billboard’s chart—opened the way, for now

MGM-42

DGG became a part of the mainstream of the American
classical market.

On the recommendation of Jerry Schoenbaum, Di-
rector of MGM Records Classical Division, additional
multiple sets were developed. All were planned to
provide the distributor and retailer with profitable and
promotional albums.

Operas constitute a firm backbone of the DGG
catalog. There are 30 complete sets, plus 22 opera
highlights. January 1967 will herald the release of
“Tristan und Isolde,” recorded at the 1966 Bayreuth
Festival, featuring Birgit Nilsson and Wolfgang Wind-
gassen, and conducted by Karl Boehm. Shortly after
that the first entry in the complete Wagner “Ring" will
be released: “"Die Walkure,” conducted by Herbert
von Karajan.

During the past year a budget line, Heliodor, was
created and released. Basically, the same marketing
principles used so successfully on DGG are being
applied to Heliodor,

The MGM Classical Division approaches 1967 with
the highest sales figures in its short history. With
DGG, Archive and Heliodor the entire range of product
and price is completely covered. Couple this with a
constant search for the unusual release and new
methods to extend our share of the market—MGM's
Classical Division looks forward to the future with
confidence. Members of the staff are—Jerry Schoen-
baum, Director of Repertoire and Sales; Gould Cassal,
Assistant Director; Sid Love, National Sales Manager;
Lloyd Gelassen, Director of Promotion and Press, and
Philip Fradkin, Heliodor Prodoction Manager.,

www americanradiohistorv com

e
Kiddie
Scene

“Sticks and stones may break my bones, but names
will never harm me.” This childhood saying could
almost sum up the philosophy behind Leo the Lion
Records, MGM’s children’s division. According to Herb
Galewitz, who runs this department a “name” is vital
for a successful children’s album. Since these albums
get limited air play, their sales depend to a great
extent on instant recognition by the consumer, child
or adult, of the picture or copy on the jacket.

In March, 1966, Leo the Lion made its first ap-
pearance with 15 mono LP releases. Included were
such recognizable subjects as Tom & Jerry, Mighty
Mouse, Flipper, the Wizard of Oz, Tubby the Tuba
with Jose Ferrer, Dr. Seuss’ Horton Hatches the Egg,
Cinderella, and of course, Mother Goose. Education,
the other important motivating factor was covered by
ABC-123 with Kay Lande, Smokey Bear-Keep
America Beautiful, with a message and photo of Mrs.
Lyndon Johnson, Jollv Doctor Dolliwell, health songs
with Lanny Ross (that great crooner from radio days)
and a combination of patriotism and rhythm activity,
Great Parade Songs and Marches.

The initial response from dealers and distributors
was excellent. Then, in late March, an album was
released which affected the entire line. It was the
blockbuster, “The Official Adventures of Batman &
Robin.” Within a short time, 100,000 copies were
shipped. Though there were a number of Batman
albums in release, the Leo the Lion one was the most
satisfying as it alone combined dramatization with
the popular theme music. The result was twofold.
First, the entire Leo the Lion line had a surge in
dealer acceptance and sales. Second, a series within
a series was launched, “The Official Adventures
Of. . . ." Follow up releases included, “More Batman
& Robin,” “Superman” with Bob Holiday in the title
role, “Flash Gordon" with Buster Crabbe, and most
recently, “The Green Hornet.” Also recorded in this
same vein, but not billed as “Official Adventures” were
“Dinosaurs” with Basil Rathbone, and "“The Green
Berets" with Don Morrow. Sales are continuing at an
excellent pace and more releases are in preparation,

For fall, 1966 variety was the keynote. “French
Spoken Here,” a musical play that introduces French
phrases by Sesyle Joslin, a top juvenile book writer;
“Teddy Bears' Picnic”/“The Bear That Wasn't" with
Keenan Wynn; a TV theme song album featuring
“King Kong,"” “Tarzan,” “The Green Hornet,” “Let’s
Play School” with Kay Lande; “Curtain Going Up,” an
introduction to acting with Julie Harris and Richard
Kiley; “Old Mother Hubbard,” play-party songs with
the Peppermint Nine.

The biggest surprise was aimed for Christmas, 1966
when King Leo Recdrds made its debut. Here was a
full-priced children's series in a de luxe double-fold
package, mono and stereo. Heading the list was Dr.
Seuss’ “How the Grinch Stole Christmas,” an MGM-
Verve soundtrack featuring Boris Karloff. Another ex-
clusive was the TV soundtrack of “Tarzan,” and finally,
“You're a Good Man, Charlie Brown" an original
musical based on Charles Schulz' Peanuts. The album
starred Orson Bean as Charlie Brown and the response
has been good enough to make this the basis of an
off-Broadway musical for March, 1967. Quite a reverse
of the usual procedure wherein a show produces an
album.,

For early 1967, the schedule calls for “Snow White"”
with the songs from the Walt Disney movie, “Johnny
Appleseed” narrated and sung by Kate Smith, “The
Gingerbread Boy,” “Kiplings' Jungle Books" with Rich-
ard Kiley and a musical version of “Curious George.”
The latter is an enormously popular children's book
series published by Houghton Mifflin.
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AND BEST WISHES

FOR CONTINUED
SUCCESS On Your 20th Anniversary

to M:G:M RECORDS

@ Bill Burton Cliff Keeton

OLMSTED SOUND STUDIOS, INC. B & K Distributing Co.

1411 Round Table Drive Dallas, Texas
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Soundtracks winners: ‘“Grand Prix,” with James

Garner banking a dangerous curve, and Omar Sharif
and Geraldine Chaplin in‘“‘Doctor Zhivago!’

Soundtracks Are Big Business

On Billboard's 1965 year-end charts, four of the top
six albums of the year were motion picture soundtracks.
In 1966, soundtracks became the No. 2 album “artist”
in the country, second only to Herb Alpert in total LP
sales.

Unquestionably, soundtracks are big business in
today's record market. And the biggest-selling sound-
tracks usually come from the big motion pictures.

Since MGM and big pictures have been practically
synonymous for 30 years (at least since the initial release
of “Gone With the Wind"), it's not surprising that many
of the most successful soundtrack albums of all time
have come from MGM pictures—released, naturally,
on MGM Records.

The desire to exploit the music from MGM films
was a major reason for the formation of MGM Records
in 1947. MGM was already involved in music publish-
ing at that time, raking in substantial royalties on songs
derived from MGM movies. Often these songs were
popularized by MGM stars (such as Judy Garland)
and became big-selling singles. But it was happening
on somebody else's record label,

By establishing its own recording company, MGM
brought its stars, songs, and profits home. It was
called MGM Records from the start because it is, in
every sense, an extension of the motion picture com-
pany rather than a semi-detached “subsidiary.” And,
according to plan, those three big letters on the record
label held as much magnetic appeal for record buyers
as they did for movie goers.

MGM Records was born during the heyday of the
musical movie. No one did them bigger or better than
MGM, and one of the first albums released on the
new record label was the sound track of the big MGM
musical of the time, “Till the Clouds Roll By." Accord-
ing to Jesse Kaye, MGM's West Coast a&r and producer
of the album, this may have been the first “Original
Sound Track™ ever assembled for records, although
there were collections of songs from motion pictures
available.

The editing of a soundtrack album was an extremely
difficult task in the days before the advent of stereo-
phonic sound, for the simple reason that dialogue,

music, tap dancing, and incidental sounds were all
recorded on the same track. The music has to be

separated and reconstructed into a cohesive musical
MGM-44

unit that would fit on one side of 78 r.p.m. record. A
case in point is the soundtrack of “The Wizard of Oz,"
which had been planned as the initial release on MGM
Records. The close marriage of dialogue and music
on the soundtrack of this film made it impossible to
“lift” a three-minute record of any of the songs except
"Over the Rainbow.” The album was abandoned until
the innovation of LP records, but the Original Sound
Track of “The Wizard of Oz" (which contains both
music and dialogue) is today one of MGM’s most
consistent sellers.

As for "Till the Clouds Roll By,” which proved to
be more feasible, its collection of Jerome Kern songs—
sung by such stars as Frank Sinatra, Lena Horne,
Tony Martin and Judy Garland — proved to be as
popular on records as it was in the movies. This popu-
larity has lasted through the years, constantly renewed
by repeated TV showings on “The Late Shows"” across
the country. Other MGM musical written especially
for the screen, whose soundtracks have continued to
be popular items year after year, included “Words and
Music,” “An American in Paris,” “Seven Brides for
Seven Brothers,” “Three Little Words,” “Singin’ in
the Rain" and of course, “Gigi.” All have been periodi-
cally re-packaged and reissued, and all of them are
currently selling as well as ever in fresh new editions.

In 1950, an wunexpected phenomenon occurred.
MGM had produced an original musical called "Two
Weeks With Love,” starring Jane Powell. Her kid sister
was played by a newcomer named Debbie Reynolds,
who also happened to have one big song in the film.
The number was considerably edited for the soundtrack
album, and came off so well in the final three-minute
version that MGM released it as a single. The result:
“Aba Daba Honeymoon™ went on to sell 3,000,000
records, perhaps the first really big single come directly
from a soundtrack.

Besides developing original musical properties,
MGM was also a pioneer in adapting Broadway musi-
cals to the screen, and the catalogue of MGM Original
Sound Tracks reads like a history of Broadway musical
comedy: “Annie Get Your Gun,” “Brigadoon,” "Kiss Me
Kate,” “Rose Marie,” “Kismet,” “Show Boat,” “The
Unsinkable Molly Brown.” Again, all perennial sellers
which have frequently surpassed the Broadway cast
albums in sales.

www americanradiohistorv com

When musicals began to fade at the box office,
spectaculars took over. And, predictably, MGM Rec-
ords led the way with soundtrack product.

"Quo Vadis” was one of the first soundtrack re-
cordings from a dramatic motion picture. Because music
and dialogue were still on the same track, the album
contains dramatic highlights from the film as well as
the enduring Miklos Rozza score.

The soundtrack album from “Julius Caesar” was
another first for MGM Records, in that it included all
the dialogue in the picture. A complete “Virginia
Woolf" dialogue track, released last year, was much-
heralded as a soundtrack “event.,” But MGM had
actually done it 15 years previously.

When stereophonic sound came to the movies, with
the music recorded on separate tracks, the soundtrack
album came into its own. No singing, dancing or
dialogue. Just orchestral music.

The list of best-selling MGM soundtracks is vir-
tually identical with the list of the biggest movies of
the last 10 years: “Ben Hur,” “King of Kings,” “How
the West Was Won,” “El Cid,"” “The Wonderful World
of the Brothers Grimm,” “The V.L.P.'s,” etc.

Not all the big MGM soundtrack albums have
come from MGM Pictures. “Born Free"” (a Columbia
Pictures release) is a recent highly-successful example
of MGM Records’ attention to product from other
motion picture studios.

It is only fitting that the current best-selling sound-
track album, “Doctor Zhivago,” is on MGM Records—
a label that has been dynamically involved with sound-
tracks since its inception. And all indications point to
“Grand Prix” as the next big soundtrack—also from
the composer of “Doctor Zhivago,” Maurice Jarre, and
also on MGM Records.

In the 20 years that MGM Records has been in
existence, other motion picture companies have formed
record subsidiaries. And all of them are producing
"Original Sound Track™ albums. But somehow none of
them has achieved quite the close public association
that exists between MGM Records and soundtrack
albums. Maybe that's because soundtracks were big
business with MGM Records from the very beginning.

According to the latest Billboard album charts, they
still are.
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“The New
First Family, 1968

The writers and producers of MGM’s new hit
comedy album, “The New First Family, 1968," are
old hands at political satire. Bob Booker and George
Foster were also the writers and producers of “The
First Family,” Vaughn Meader’s run-away comedy
seller in 1962.

Although they have written and produced several
hit albums since the original “The First Family” they
carefully had steered away from political comedy. It
was their feeling that there was nothing on the
political horizon a1 which they could aim a satiric,
yet affectionate, look. And then—George Murphy was
elected Senator from California. From that moment
on, Booker and Foster watched the show-business-
political phenomenon as it slowly but surely began to
grow. The first moment the “Ronald Reagan-for-Gov-
ernor-Balloon” went up in California, Booker and
Foster hit the typewriters. The result—the fastest
selling comedy album of the year, “The New First
Family, 1968.”

The new album, of course, takes a satiric and
futuristic look at the United States Government and
what it might look like in 1968. Cary Grant is President,
Ed Sullivan is Vice-President and Speaker of the
House, John Wayne is the Secretary of Defense, Dean
Martin is the Secretary of State, etc.

In casting the album, Booker and Foster searched
out the finest impressionists in America to portray the
various show business personalities. Among them are
the veteran comedian Will Jordan, the brilliant young
television star John Byner, the exciting young im-
pressionist Dave Frye, and the two best “voice” men in
the East, Len Maxwell and Bob McFadden.

Casting and script completed by mid-October, the
writers-producers, aided by their production supervisor
Bob Mack, recorded the album in front of a live
audience of four hundred persons at the Columbia
Studios in New York on the night of October 18.
They went immediately to Mort Nasatir, president of
MGM Records, because they had been watching with
great excitement the outstanding promotion and mar-
keting efforts of MGM and Verve. Nasatir bought the
album for Verve that day and put the full facilities
of MGM to work.

The morning after Ronald Reagan was elected to
the Governorship of California, all the major Los
Angeles disk jockeys received advance pressings per-
sonally delivered by MGM promotion boss, Frank
Mancini. Mancini's men were immediately in every
major market in the country. As a result, within three
days every top radio station in the country was giving
the album heavy and constant play.

By coincidence—or was it?—"The New First
Family, 1968 was put into general release exactly four
years to the day after the release of Booker and
Foster’s original “The First Family” album.

Chronicling
the Current Scene

In addition to its pop, classical, jazz, soundtrack
and folk product, MGM Records also began a series
of albums meant to augment its coverage of the current
scene. Added to a select, and certainly powerful group
of original cast albums the label began “New American
Theater Series” and “The Sound of History Series.”

The label's original cast product is lead by two
of the greatest selling and longest running off-Broad-
way shows LP's anywhere “Threepenny Opera” and
“The Fantasticks.” Both of these shows came in for
special acclaim this past year, with “The Fantastick"
show breaking all existing records for length of run
on or off Broadway.

The "“MNew American Theater Series"” is a special
project of President Mort L. Nasatir's. The series, being
produced by noted off-Broadway producer Ben Bagley,
was begun last year with an unusual set of songs
and was titled “"Cole Porter Revisited." Two forth-
coming “Revisited” albums will contain seldom heard
but impressive songs by George Gershwin and Irving
Berlin.

“The Sound of History” group of albums include
history-making speeches by President Johnson, “A
Tribute of Aldai Stevenson,” and commemorative al-
bums for Pope Paul's visit to the United Nations and
Cardinal Spellman's 50th anniversary.

It is Nasatir’s belief that the recording industry has
a duty to issue such albums and more will be released
when historical events and changing scene of public
life indicate they are needed.
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We took the portability from the transistor radio
and the play-what-you-want ability from the record player:
And came up with a machine that plays nothing but music

Therehas never bbeenamusicmachinelike

The Music Machine. The Play Tape 2 Track.

The transistor radio comes close. It's light
and you can carry it around and play it any
which way. But transistor radios talk, too.
Talk too much. And the music you do hear,
you don't pick. You're supposed to like what
the announcer likes.

The portable phonograph is a near miss,
too. It lets you play what you want. But try to
play one on its side or upside down and see
what happens. And you have to lug all those
records around.

Now, take all their good points. Put them
together. Into one good little machine. That
doesn't cost much. And you've got
The Music Machine.

The Music Machine plays
tapes that come in skinny
little cartridges (they're only

$1.49).

Push a cartridge in and
The Music Machine makes G
music. Pull the cartridge out
and you turn it off.

Easy?

-One little cartridge will keep you
- ~entertained with four selections.
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for less than $30.

After you've heard them all, you can hear
them all over again. Without rewinding.

As for what you can play, well what do you
like? The Theme from the Dr. Zhivago sound

track? Or how about Ella Fitzgerald, Her-
man’s Hermits, Stan Getz, The Lovin' Spoon-

ful, The Righteous Brothers,
Connie Francis? We've got
themallinourlittle car-
tridges. And they're

just some of the
peoplewhoplayin /
The Music Machine.
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You've heard us. Now hear it.You'll find the
Play Tape 2 Track near all the other music
machines. The ones we got all our good

ideas from. Play Tap& 2 Track
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The World is MGM's Oyster

The MGM Records scene overseas has been grow-
ing in direct proportion to its Stateside upsurge. The
company has a continuity of preduct throughout the
world and its motion picture soundtrack business is
directly related to the strong box-office -showing of
Metro-Goldwyn-Mayer films around the world. “"Doctor
Zhivago” is a perfect example. The picture is a huge
box-office hit around the world and so is the sound-
track.

MGM Records product sales world-wide have been
on an ever-increasing climb since the company first
went into the international market place many years
ago. And its allied Verve label, is one of the most
consistent jazz catalogs in the world.

Some relevent sales figures are in order, for they
reflect the growth of the entire industry of which
MGM Records is an integral part.

In 1952 the record sales in Japan totaled
52.000,000. In 1966 1t is estimated that record sales in
Japan will be $100,000,000. This should give you an

idea of how the record business flourished outside of
the United States, as well as inside, in the past 15
years. The vast network of the United States Army and
Navy PX's and service people stationed around the
world were probably most responsible for the mount-
ing interest in Antferican type music in the foreign
lands. Tt was through our service people and the
Armed Forces Radio Stations that the local citizenry
were first introduced to rock 'n’ roll and the American
pop artists. It is evident that they liked what they
heard because the demand for American music became
more and more in demand.

At first only music dealers were importing finished
records, but the,demand grew so rapidly that businesses
who had no affiliation with the music business were
becoming record dealers and making a handsome
profit out of their new venture.

As the consumer demand increased in Europe,
south America and Asia, it became very apparent to
the record dealers and distributors around the world

Distributors Play Vital Role

While no record label can be greater than the
artists that perform for it, it is also true that these
same artists could not be brought to the attention of
the public and ultimately turned into solid singles
and album sellers without the devoted co-operation of
the promotion and sales people connected with the
exploitation of their product,

MGM Records is fortunate in having an astute and
highly competent team of distributors who service and

promote the great product issued on the banner label
and its affiliates, Without their devotion and day-in
and day-out plugging to make a strong artistic per-
formance and outstanding sales success MGM Records

swwould not be the industry leader it is today,

The following is a list of companies who have been
a vital part of the celebration of MGM’s 20th anni-
versary. . . . Without them it would not be possible:
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MGM
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that they could realize a much larger profit by
producing the records in demand locally. By doing
this they would save on shipping charges and could
offer much faster service. And so-those with enough
foresight became record manufacturers and proceeded
to tie up as many American labels as they could
by way of licensing agreements. Today, it is safe to
assume that at least 10 per cent of an American record
companies profits is realized from. sales outside of the
U. S.

Who would have ever thought 15 years ago that
an American recording by an- American artist and
sung in English would sell 500,000 copies in Ger-
many? But Sam the Sham and the Pharachs with
their “Wooly Bully'y did it in 1965. Connie Francis
has hit the top of the charts in the U. 8. but also
in Mexico, Colombia, Argentina, Spain, Italy, Germany
and many others. Johnny Tillotson, a country boy,
who sings in Japanese, is always in the top 10 in
Japan. The same is true of a myriad of MGM and
Verve artists.

Up until a few years ago, the American record
manufacturers had a one-way deal. American records
were being shipped to and reproduced in four corners
of the world and only classical records coming in.
Then around 1958 the one way became a two way.
“Volare” came from Italy, “Sailor” came from Germany.
“Sukiyaki" came from Japan and of course everybody
knows about the Liverpool sound. The Beatles, Her-
man's Hermits, Animals and many more groups were
a tremendous shot in the arm for the record industry.

Ki ng LleoRoarson TV

In another key and unusual move this last year,
MGM Records introduced the King Leo line of deluxe
double-fold albums geared to help exploit worthwhile
and long lasting television productions. One of the hits
of the original release was “How the Grinch Stole
Christmas,” which was produced as a TV spectacular
by the MGM television wing of Metro Goldwyn-Mayer.

The move on the part of label marked the entry
of MGM Records into the wonderful world of television
and the firm will be working closely with MGM TV
on forthcoming projects in 1967.

Two other albums in that original release are also
geared to make the most of TV and book exposure
“You're a Good Man Charlie Brown,” based on the
Charles Schulz “Peanuts” comic strip (which has also
been adapted to television) and “Tarzan." The live
action dramatized album based upon the TV series.

All of these entries show another avenue of record
album promotion and exploitation opened up by MGM
Records.

Advertising
Plays Major Role

President Mort L, Nasatir's extensive background
in the advertising, promotion and merchandising areas
of the music industry have made a decisive differ-
ence in the way in which the MGM Records exploits
and promotes its artists.

The label has been increasingly aggressive in its
advertising campaigns which are tailored to fit in-
dividual artists and groups of artists into a string of
consumer publications.

Generally speaking, the idea is to place advertis-
ing for particular artists into magazines with reader-
ship that buy particular kinds of records., Verve jazz
product for instance not only is advertised in dyed-
in-the-wool jazz books like Down Beat and Jazz, but
particular product will also be advertised in New
Yorker, Playboy, V.L.P., the Playboy Club publication,
and other magazines that seem to get to a more
sophisticated audience,

As artists like the Lovin' Spoonful and the
Righteous Brothers soar in national prominence, they
too are advertised in the so-called “big slick” books
to take immediate advantage of editorial coverage.

The label has also been most successful in pro-
moting particular artists and product in TV Guide
with its vast circulation and natural tie-in with TV
performances by artists on MGM’s various labels.

MGM also has prepared a wealth of advertising
aids and display materials for local advertising and
in-store display use.

A pood deal of the credit for MGM's smart look
in trade and consumer advertising goes to the firm's

-advertising agency W. H. Schneider Inc., of New

York City. Its approach to all advertising is fresh and
very .much with today's scene.
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WELL DONE, MGM
on your 20th Anniversary

.. Heres to 20 more.

Lou Klayman & Al Levine
NEW DEAL RECORD SERVICE CORP.

45-18 Court Square ® Long Island City, N. Y. * 212: 786-4263
AND ALL ITS BRANCHES FROM COAST TO COAST

Congratulations We know how young you feel...

o [t's our 20th Birthday too...
MGM RECORDS

On Their 20th Anniversary BEST W [AYHEY

Harry Carter and Gordon Dinerstein

Stan Lewis

STAN'S RECORD SERVIC MUSIC SUPPLIERS, INC.

75 North Beacon Street ® Boston, Massachusetts
728 Texas St. Shreveport, La.
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Annex is proud
to have played a
stgnificant role
in the
soundtrack recordings
of two of

MGM’s biggest
blockbusters

DR. \GRAND
[HIVAGO\PRIX

needless to say,
Our warmest
congratulations

to MGM

ANNEX STUDIOS

1032 N. SYCAMORE, HOLLYWOOD 28, CALIF.
PHONE: (213) 464-7441
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Say:

“Happy
A N

Anniversary”

And, best wishes for

continued success in the

years ahead.

Signed:
Harold
David

Al
Sonny

HAROLD N. LIEBERMAN CO.
257 Plymouth Avenue, North
Minneapolis, Minn. 55411

Congratulations

and

Best Wishes to
MGM RECORDS

on their 20th Anniversary.

We are proud to have been
associated with this
outstanding organization
for

the past fifteen years.

Herbert Weisman Phil Goldberg
MANGOLD DIST. CO.  BERTOS SALES CO.

2212 W. Morehead 5t
Charlette, N. C.

(ongratulations
to MGM RECORDS

on

their 20th Anniversary.

Best Wishes

for a rewarding future

and another 20 years of

More Good Music.

Howard Allison
SOUTHERN RECORD DIST.

467 Chestnut St., Nashville, Tenn.

CONGRATULATIONS
TO MGM
ON YOUR 20TH
ANNIVERSARY

MONARCH

RECORD MANUFACTURING

(0.

LO5S ANGELES, CALIFORNIA

VIGIVI

RAYMOND ROSEN DISTRIBUTORS

PARKSIDE AVE. & 51 STREET
PHILADELPHIA, PENNSYLVANIA
- (212) TR 8-2200

MGM-50
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NORTHWEST'S
MOST AGGRESSIVE
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DISTRIBUTING
ORGANIZATION

20 years
be even more
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ADVERTISEMENT

TAPE
CARTRIDGE
POLICY

MGM has launched a new policy aimed at the
simultaneous release of both tape cartridge and album
products.

This new policy includes 4-track as well as 8-track
cartridges for the PlayTape system, and MGM has
stepped up production to release the cartridges with
the albums,

MGM, which formerly worked through licensees,
has been doing its own cartridge work for six months.
Mel Price, manager of the company's tape depart-
ment said, “MGM had noticed cartridge sales follow a
pattern that is related to album sales.

“The biggest album sellers, the 'Doctor Zhivago'

soundtrack and those featuring Herman's Hermits,
are among the best-selling cartridges. This could be
due to distributors ordering cartridges based on album
sales,” said Price.

MGM also finds that particular artists do better
than expected in the cartridge product.

Price pointed out that a “Hank Williams Greatest
Hits” cartridge had proved a good seller.

“Contrary to expectations in the industry,” said
Price, “MGM is selling a lot of rock 'n’ roll product
on 8-track cartridges.” The January release includes
cartridges by Herman's Hermits, the Lovin' Spoonful
and Sam the Sham.

Top Product Deserves
Top Promotion

About 560 labels issuing product at the rate of
200 releases per week makes for perhaps the fiercest
competition the music business has had to offer. In
spite of this, MGM has held a dominant position on
the charts since early 1963.

A survey of key radio station air play in both
essential and secondary markets throughout the
country confirms MGM’'s position. Promotion director
for the company, Frank Mancini, emphasizes that MGM
Records has seen its best year in history because
product, the best MGM and its varied divisions has
ever had, is right on top of today's market in each
catagory.

Good promotion simply exposes good product Man-
cini said, underling MGM’s outstanding job in singles
and LP's with Sam the Sham and the Pharaohs,
Herman's Hermits, Eric Burdon and the Animals, Con-
nie Francis, Roy Orbison, Spyder Turner and Lou
Christie, and on Kama Sutra—the Lovin’ Spoonful angd
the Sopwith Camel. In r&b and now making it big on
the charts is Howard Tate with “Look at Granny
Run, Run." Lauding LP's on Verve feature Arthur
Prysock, the Righteous Brothers, the Mothers of In-
vention with their first LP, Jimmy Smith, Willie
Bobo, Stan Getz, Wes Montgomery, Cal Tjader, Astrud
Gilberto and Walter Wanderley. From WVerve/Folk-
ways are the Blues Project, Laura Nyro, Timj
Hardin and Jais Tan. MGM leads the industry with
three top-selling soundtrack LP’s, “Dr. Zhivago,” “Born
Free," and “The Singing Nun." The recording of the
Academy Award winning Maurice Jarre score for the
Metro-Goldwyn-Mayer film, “Doctor Zhivago,” ranks
among the all-time best-selling soundtracks. To date
the album has sold more than 1,400,000 copies. Dee-
jay promotion on “Zhivago” began last year with the
release of Teddy Randazzo's single, “Lara’'s Theme.”
Aside from the success that the single had, its greatest
value lay in the fact that it helped the film's box
office, which of course ultimately kicked off the

MGM-52

LP. A classic piece of strategy was employed by
MGM promotion in the case of the “Born Free” sound-
track recording. Not only were advertisements taken
in the trade papers on the Roger Williams Kapp
record along with the MGM soundtrack, but inde-
pendent promotion men were put to work on the Roger
Williams wversion of the title tune when it became
apparent that the MGM single version had lost out.
Williams had the single but MGM had the LP.

On the singles front, the MGM family of labels,
racked up consistent air play, chart and sales action
with its major artists. In December the company had the
biggest singles sales bonanza in its 20-year history with
more than 655,000 45’ sold in one week.

Former head of the record library for radio station
WMGM, Mancini insists that his men concentrate on
servicing stations. The prerequisite for promotion in
any given area is the personal service of the local
man in the market.

Working under Mancini is national promotion man-
ager in charge of singles, Harold Berkman; recently
hired national promotion manager in charge of albums,
Mike Becce; and field promotion manager, Ron Mosely
specializing in r&b. Working out of Nashville is field
promotion manager in charge of country product, B. J.
McElwee, the key figure in breaking the Ben Colder
“Almost Persuaded” record. West Coast operations man-
ager heading promotion and sales is Clive Fox. A
capable job has been done with Verve LP product by
Lou Fields, West Coast field promotion manager.

MGM’'s 15 leading independent promotion men
are: Joe Billelo, Baltimore; Bob Brown, Los Angeles;
Joe Cash, Washington; Grant Gibbs, San Francisco;
Ron Goldstein, Cleveland; Cliff Gorov, Detroit; Bob
Greenberg, Hartford; Larry King, Atlanta; Rick Lau-
rence, Los Angeles; Paul Maged, Boston; Ron Saul,
Seattle; Tom Sgro, Miami; Bob Scholes, Pittsburgh;

Topper Schroeder, Cincinnati, and Ron Weisner, New
York.

wwWw americanradiohistorv com
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PlayTape 2 -
Only the Beginning

MGM's PlayTape 2, which plays thin tape car-
tridges, is portable, and allows the listener to hear
what he wants when he wants. It features releases
by MGM/Verve and Kama Sutra Artists, Two other
leading labels—ABC and A&M— will be added to the
roster this month, enabling PlayTape 2 owners to hear
artists such as Herb Alpert & the Tijuana Brass and
The Mama's and The Papa's.

This month marks the start of the Long Play
Cartridges—same size, with up to 30 minutes of music.
Suggested list price is $2.29, slightly over 8 cents
per pre-recorded minute compared with almost 20
cents for 8-track cartridges. It will soon be available
as MGM’s "Hit Cartridges,” simultaneously with hit
single product, a two-selection cartridge of the hit
single at a suggested list of 99 cents.

MGM will bow the new and improved machine
No. 1310—smaller than its big brother MGM Play-
Tape 2, but highly styled, available in three colors,
Red-Black & White. This model will carry a suggested
retail price of $19.95. It plays the same cartridges.

Irv Stimler, MGM's director of special programs,
expects by this fall that more than 1,000,000 PlayTape
machines will be in the hands of consumers. There are
already more than 350,000 sold to consumers to date,

Many more record librarys will become available.
The January release lists over 250 different cartridges—
all creams of the hits of MGM-ABC and A&M.

“For the first time in the history of the record
industry,” says Stimler, “the large independent record
companies are leading the way toward a new and major
breakthrough in an electronic system, without being
dictated to, by the three majors."” Stimler says a
kiddie music machine with a suggested list price of
$14.95 will be ready for the fall and a full stereo
will also be ready with conversion A/C kits ready
this February and auto attachments also this winter.
Home stereo units are being planned for later this
year. A national advertising campaign is in the works.

MGM Trident Pact

MGM, is one of the first major labels to recognize
the contributions to today's pop music market ema-
nating from San Francisco. MGM Records and Frank
Werber’s Trident Productions this month entered an
agreement by which MGM will release Werber's pro-
ductions on the Verve label, as well as other sub-
sidiary labels. Some of the artists already signed in-
clude Blackburn and Snow, the Mystery Trend, the
Sons of Champlin, Malachi, the Ensemble and the
Don Scaletta Trio.

“The Trident set-up,” said Werber, “with its organi-
zation, high quality recording studio facilities, talent
management and development division, publishing
companies, promotion and art departments all located
under one roof in historic Columbus Tower, made this
an ideal merger of interests for us.”

JANUARY 21, 1967, BILLBOARD
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In Number of Subscribers
In Subscriber Action

In Advertising Sales

Biliboard

is Number 1 . . . Internationally
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ZIP CODE
SPEEDS

YOUR
PARCELS

1. Packages are shipped
by more direct route.

2. They are handled
fewer times.

3. There is less chance
of damage.

ZIP Codes
keep postal costs
down but only if
you use them.

MGM-54

ADVERTISEMENT

My 20 Years With
MGM Records

BY SOL HANDWERGER

Looking back my 20 years with MGM Records may
seem like a long time, but in this frenetic record business,
it is a comparatively short time. It's a business of musical
trends, musical changes. It's a business of prose and
poetry, all set to music, expressing sentiments and emo-
tions, past, present and future.

The record business is the only industry which sells a
new product almost every day. The excitement of the
business stimulates and generates new ideas, new publicity
techniques, promotion and exploitation.

I have worked with and publicized such artists as: Art
Lund (“Mamselle"), Art Mooney (“Four Leaf Clover™),
Joni James (“Why Don’t You Believe Me"), Billy Eck-
stein (“Caravan”), Blue Barron (“Cruising Down the
River"), Lennie Hayton ("Slaughter on Tenth Avenue™),
George Shearing (*Body and Soul”), Hank Williams
{(“Your Cheatin’ Heart”), Marvin Rainwater (“"Gonna
Find Me a Bluebird™), Jimmy Jones (“Good Timin' "),
Arthur Smith (“Guitar Boogie™), Dick Hyman (“Mack
the Knife"), David Rose (“Holiday for Strings"), Tom-
my Edwards (“It's All in the Game™), Sheb Wooley
{ “Purple People Eater™), Judy Garland (“Over the Rain-
bow"),.-Anna Magnani (“Anna”), Mark Dinning ("Teen
Angel”), and many others. All of these stars have gone
on to other successes in the entertainment field, motion
pictures, Broadway musicals, television, night clubs, con-
certs, etc. and.they can well credit their start to a hit
MGM record.

I have seen the record company organized by Frank
Walker in 1947, grow from a one-label company, under
successful guidance, to a multi-label operation under the
leadership ‘of Arnold Maxin and its current president,
Mort Nasatir.

I have watched the company grow into a 10-label oper-
ation: MGM, Verve, Kama Sutra, Metro, Leo the Lion,
King Leo, Verve/Folkways, Deutsche Grammophon,
Heliodor and VSP.

The record company’s success may also be contributed
to the cooperation of all branches of Metro-Goldwyn-
Mayer, with MGM Pictures featuring and exposing
MGM Records' artists in film productions. I have seen
many sparkling personalities make their debut in MGM
films and through this medium, increase their popularity,
sales and prestige in the industry.

Exposure is the life-blood of a performer; thus the all-
out drive for publicity and promotion must be relentlessly
pursued by the publicist. MGM recording artists, because
of their wide appeal, are sought after and welcomed on
all radio programs and on national television network
shows. They are given feature attention in local news-
papers, national magazines and on syndicated wire
services.

I have watched MGM Records become a leader in its
field since the issuance of its first single hit — Art Lund’s

“*Mamselle” in 1947, and its first soundtrack album —*"Till
the Cloud Roll By,” the same year.

Great pains are taken at the MGM Records’ factory in
Bloomfield, N. 1., to assure the MGM Records’ buyer of
a quality product. This, coupled with marketing knowl-
edge and the marriage of the right artist with the right
tune, has been the established policy of the record com-
pany from its inception to its present day position in the
industry.

I have seen MGM Records pioneer in the off-Broad-
way field with such hit successes as, “Threepenny Opera”
and “The Fantasticks,” both of which have outsold many
Broadway original-cast albums.

I remember the transition from 78's to 45's and the
introduction. of the long-playing record. 1 recall the tre-
mendous job of retooling at the factory and the accom-
panying problems of pressing and projecting production
and inventory on all three speeds.

. The emergence of the LP saw such great MGM album
artists as David Rose, George Shearing, Judy Garland,
Robert Maxwell, Hank Williams, Ziggy Elman, Sam the

www americanradiohistorv com

Man Taylor, Alan Dean, Roger Williams (who recorded
for MGM Records under the name of Lou Wirtz), Joni
James, Andre Previn, Ben Cutler, Tommy Edwards, Leroy
Holmes, Billy Daniels and Billy Holiday — many of whom
are still active in the recording field. During the transi-
tion, MGM Records immediately converted many of its
78 rpm soundtrack packages to successful long-playing
album sellers.

With more and more emphasis placed on soundtrack
music from the company’s motion picture films, a new
showmanship approach in publicity, promotion and ex-
ploitation had to be devised. Having had motion-picture
theatre background, T instituted a system of promoting
soundtracks through stunts and gimmicks . .. models de-
livering albums to radio stations, bally-hoo, costumed
persons making the rounds of record shops, motorcades
and horse-drawn wagons, vintage automobiles and rick-
shaws ... all this to call attention to a motion-picture
soundtrack album.

One of my fond memories was a friendship with Hank
Williams, Sr., which developed during the years of his
great popularity. Through the years 1 have developed
warm and lasting friendships with literally hundreds of
artists who have joined the MGM label and have strived
to give each one individual attention.

During the past year, the Record Industry Association
of America awarded MGM Records eight gold records,.

Current best-selling MGM soundtrack albums are:
“Dactor Zhivago,” “Ben-Hur,” “Gigi,” "Unsinkable Mol-
ly Brown,” “*How the West Was Won,"” “Seven Brides for
Seven Brothers,” “"Words and Music,” “"Good News,”
“Showboat,” “Kiss Me Kate,” “Hit the Deck,” “Annie
Get Your Gun,” "“Three Little Words,” “Lilli", “An
American in Paris,” "Quo Vadis" and “Singing in the
Rain” and many others.

MGM was the first record label to release double-
feature soundtrack albums. Taking a cue from the mo-
tion-picture industry, we re-released a group of special
soandtrack albums, coupling two best-selling soundtrack
albums in one LP package.

With special emphasis on showmanship and new inno-
vations, MGM Records was among one of the first com-
panies in the business to cooperate with the juke box
industry in releasing stereophonic singles. In the field of
public service, we participated in such drives as the Heart
Fund Drive, Red Cross Drive, Cancer Drive and Army
and Navy Recruiting programs.

Through the years the record division has worked
closely with the larger publicity and promotion forces of
the parent company. We avail ourselves of the company’s
facilities in every way that can help in the sale of records
—not only domestically but overseas as well. MGM Pic-
tures manpower at the home office as well as in the field
and at the studio in California, has been of considerable
help and cooperation to the record division.

MGM Records publicizes, promotes and exploits its
singles and albums of all its labels, on radio and tele-
vision, in magazines and newspapers and through syndi-.
cated ‘wire services, working closely with distributors,
dealers, juke box operators, rack jobbers, one-stops, chain
stores and variety stores.

In its approach to the trade, MGM Records is con-
tinuously seeking new angles through tie-ups, to help
further popularize their artists.

1966 was the company's banner year — enjoying the
most successful year since the formation of the label in
1947.

There is no doubt that with the company's tremendous
roster of fine :talent, which includes such names as:
Herman's Hermits, Connie Francis, The Lovin® Spoonful,
Lainie Kazan, Erroll Garner, Eric Burdon and The
Animals, Sam The Sham and The Pharaohs, Roy Orbi-
son, Sandy Posey, Johnny Tillotson, Hank Williams, Jr.,
Spyder Turner, Laura Nyro, Stan Getz, Jimmy Smith,
Walter Wanderley, Cal Tjader, Arthur Prysock, Mothers
of Invention, Willie Bobo and Kai Winding, plus the
planned acquisition of new personalities, that 1967 will
far surpass all previous successes,
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The FABLE of the
LION and the ELEPHANTS

=& NCE, about twenty vyears ago, there was
born a little Lion Cub—most unusual Lion-he sang—
with a sweet voice-but he could barely be heard
amongst all the trumpeting of the huge Elephants.
As Lions do, he grew stronger, more powerful, and
the sweet little voice became a roar.

The Elephants didn’t really like it—and the little
creatures didn’t know what to do with a big beautiful
animal which, while big and still growing, was as
fast and as quick on its feet as they were. One day,
the Elephants decided, since everyone was listening
to the Lion’s roar instead of the Elephant’s trumpet

or the little creatures’ whine, that something really
should be done.

But by that time it was too late. The Lion was
twenty years old and already king of the jungle.

S&—~o)

B&2 JIORAL: If you’re going to live or work in
the dally jungle, it doesn’t hurt to be tied in with
the Lion-we are, and the view from here is great!

MAIN LINE

CLEVELAND ¢ MIAMI

“.
o ‘ | /
( (@l

MGM Main Line

RECORDS
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CBest“Wishes
tothe

GMC‘Family

on the occasion

of its 20th

A -
@

METRO DISTRIBUTORS, NEW YORK
547 West 52nd Street
New York, N.Y.

Dave Seidman, Branch Manager

Handling: K ama Sutra Metro Surrey
Audio Fidelity Leo The Lion Mira Swan
DGG Living Language Nonesuch VSP
Elektra Lost Night Original Sound Veelay
Golden World MGM Saharo Verve

Heliodor MTA Sew City Verve/ Folkways

JANUARY 21, 1967, BILLBOARD



www.americanradiohistory.com

CLASSICAL SPOTLIGHT
&

EXOTIC NIGHTS

Andre Kostelanetz. Columbia
CL 2381 (Mm); C5 7381 (5)

Aptly titted, this disk offers Igrm#j
unusual selections with the de oite
lanets teuch, Yeichl Hiroaka 18 an  ex-
cellent xylophone soloist  in Hu'.lhim.-s,s’
“Fantasy on Japanese Woodprints,"' while
Shinichi Yuize s expart on H'm kota in
Mivagi's *Sea of the Spring.” Another
delight is the '"Danmce of fthe FPersian
Slaves'™ by Mussorasky.

P rme A D P T =

i Ppe,

CLASSICAL SPOTLIGHT

RITUAL FIRE DANCE

Fhilippe Entremont. Columbia
ML 6338 (M); M5 6938 (5)

Another charming pressing by Entremont
featuring short pieces. The spirit and dash
of the. Schubert-Leschetizky “Moment Mu-
tical in F  Minor," contrasts with fthe
Iyric delicacy of Liszt's “'Concert Efude
Me, 3 in D Flat" and Besthoven's *Fuer
Elise.” Angther gem is Debussy's “Ara-
besgue Wo. 1.%

CLASSICAL SPOTLIGHT

- 16 GREAT OVERTURES (3 LPs)

Orchestre Du Theatre National
De L'Opera De Paris/ Vienno
State Opero Orchestra (Her-
mann Scherchen). Westminster
WM-1021 (M); WMS-1021 (5)

A sparkling Westminster Multiple with the
brilliant |eadership of the late Hermann
Scherchen, The package relies heavily on
Weber's music wih one entire LP devoted
to that composer. Rossini's “'William Tell™
and Thomas® "“"Migron'™ are among  the
favarites,

ALBUM
REVIEW
POLICY

Every album sent to Billboord
for review is heard by Bill.
board's Review Panel, and
its soles potential is roted
within s cotegery of music.
Full reviews ore presented
for Spotlight Picks or Special
Merit Picks, aond all other
LPs ore listed under their
respeclive cotegories.

JANUARY 21,

FESTIVAL

THE NEWREDET FOLLN PEETRGAL ToaEi

FOLK SPOTLIGHT

o

=)

} FESTIVAL—THE NEWPORT
FOLK FESTIVAL/ 1985

Vanguard VRS 9225 (M); V5D
79225 (S)

special folk package-with the emphasis
on  blues (where 1t 5 in today's pop
markef), by an outstanding folk label of
an ouistanding music fest—the 19465 New-
porfi Folk Feskival, First of & series of
LP's, all bound to sell well, This one
features swch performers as  the Paul
Butterfield Blues Band and Son  House

CHILDREN'S SPOTLIGHT

YUMMY IN YOUR TUMMY

@

Yum Yum Kids/MGM Marsh-
mellaw Orchestro. MGM  E-
43948 (M) SE-43%4 (5)

There's some real fasty dishes in this LP,
seasoned and arranged by Richard Wolfe,
Thie Yum Yum KEids and the Marshmallow
Orchestra serve up such  delightful Food
songs as “lee Cream,' “Turtls Saon™ ==q
""Yez, We Have Ho Bananas.' The kids
sing wp a shorm.

SPECIAL

MERIT
PICKS

Special Maerll Plcks are new fFeleases

outstanding merit which deserve ex-
posure and which could have commercial
success within their respective cate-
gories of music.

@ COUNTRY SPECIAL MERIT

LIVE THE BLUE BOYS IN PERSON
RCA Victor LPM 34946 (M); LSP 3694 (35)

An excellent dance-entertainment band and
the wocal efforts, including “'Distant Drums,”™
“I Remember You,” and "The Race Is Omn™
are pleasantly offered, Could be a profitable
iter for dealers, The band is well known.

@ CLASSICAL SPECIAL MERIT

VAUGHAN WILLIAMS:
DONMA NOBIS/FLOS CAMPI

Various Artists [(Abravanel). Yanguard
VRS 1159 (M); V5D 71159 {5)

A major choral work of symphonic pro-
portions,  “'Donna  Nobis Pacem™ with ifs
overriding plea for peace, conbtinues the
fine series of Vaughan Williams compa-
sitions by the Utah under Maurice Abravs
anel. The pastoral "'Flos Campi® also re-
ceives a first-rate reading. The wocal ensem-
bles from the University of Ufah perform
well,

@ CLASSICAL SPECIAL MERIT

THE GLORIOUS SOUND OF BRASS

Philudelphin Bross Ensemble, Columbio
ML 6341 (Mm); M5 6741 (5)

in selections by six composers, the Phil-
adelphia Brass Ensemble [augmented in
two cases) demonstrates the accuracy of this
LP's title, Impressive are the two longest
pleces, swites by Pezel and Holborne, Three
Reiche sonatas alsa are standouts. The
music is from the 1&th, 17th and 18th
cenfuries.

1967, BILLBOARD

ALBUM REVIEWS ...

NEW ACTION ALBUMS

% NATIONAL BREAKOUTS

COLLECTIONS

Young Raoscals, Atlantic 8134 (M);
(180-08134-3; 180-08134-5)

WATCHOUT

Martha & the Vandellas, Gordy 920 (M); 9?20 (5)

(520-00920-3; 520-00920-5)

8134 5D (5)

13TH FLOOR ELEVATORS

international Artists LP-1 (M) LP-1 (5)
(378-00001-3; 578-00001-5)

THE ENDLESS SUMMER . . .

Soundtrock, Waorld-Pacific WP 1832 (M); 5T 1832 (5)

(947-01832-3; P47-01832-5)

SWINGIN'

Ramsey Lewis, Cadet LP #71 (M); LPS 771 (§)
(245-00771-3; 245-00771-5)

THE EGGPLANT THAT ATE

% NEW ACTION LP's

CHICAGO

Dr, West's Medicine Show and Junk Band, Go Go

Theze new albums, not yet on Billboard's
have bean reporfed getting strong sales  action by dealers

nomajor market:

DOWN TO EARTH

Stevie Wonder, Tamla 272 (M); 5 272 (5)

{855-00272-3; B35-00272-3)

NANCY-NATURALLY

Mancy Wilson, Capital T 2634 (M);

(300-02634-3; 300-02634-5)

@ CLASSICAL SPECIAL MERIT

DIE DEUTSCHE NACHTIGALL
Erna Sack. Telefunken HT-P513

A fruly unjgue voice 5 presenfed in this
LP of performance of the 30'5s. Erna
sack’s phenominal upper regisfer is here
for the non-believers. Stunning high num
abound. Sustainad fones in "El Morenito"
ond  “‘Funiculi, funicula' are uulnandlﬂg
But in “Ciribiribin™  and  “'Vieni, Vieni
she almost loses the listensr with  her
fange,

®

SIR JOHN BARBIROLLI CONDUCTS
GRIEG

Halle Orch. {Barbiralli). Yanguard SRY
222 (M): SRY 2225D

sir John conducts fhree Grieg selections
masterfully, beginning with the well-known
"Peer Gyn! Suite No. 1. The "5Sym-
phenic Dances, Op. 64" are & sheer de-
light with their waried allegros, "Two
Elegaic Melodies, Op, 34" & ireated
tenderly.

@ JAZZ SPECIAL MERIT

NEW SOUND IN LATIN JAIZ

LOW PRICE CLASSICAL
SPECIAL MERIT

Viedimir & His Ork. Alegre LPA BS54
iM); SLPA BS54 (5)

& commercially potent debut iz thizs highly
danceable Latin package. Viadimir has all
the appeal of a Jeoe Cuba or Ray Barretic,
and with the right exposure could become
a giant in fthe Field. "Mombo Moderna”
and “Camelot Cha Cha' are highlights,

®

YOU'RE A GOOD MAN
CHARLIE EROWN

LOW PRICE CHILDREN'S
SPECIAL MERIT

Vaorious Artists. King leo LE 200 (M);
LES 200 (5)

Featuring Orsen Bean as Charlie Brown,
and based on the cartoon Peanuts, this
kiddie album iz well warth the price. Those
small fry who saw the TV wversion will
especially enjoy if. Special bow to Herb
Galewitz, the LPMs producer,

®

FIDDLER ON THE ROOF

INTERNATIONAL SPECIAL

MERIT

Original Isroeli Yiddish Cast. Columbia
OL 44650 (m); O5 3030 (5)

With the original cast, lsreeli cast, and
a Herschel Bernardi wersion of fthe show
currently available, the Yiddish cash s up
against strong compeition. Broadway buffs
will buy i, and it should do well in
Jewish communities, Highlight = a sparkling
steroo arrangement of “"The Wedding Dance,”
which is worth the price of the album.
Cast includes some members of the [sraeli
cast, and the performances are superior.

www americanradiohistorv com

ST 2634 (5)

Tap LP's Chart,

22170001 (m); 22170002 (5) (571-22171.3; 571.22172.5)

A WEB OF SOUND

Seeds, GNP Crescende GNP 2033 (M); GNPS 2033 (5)

(373-02033-3; 373-02033-5)

FACE TO FACE

Kinks, Reprise R 6228 (M); RS 4228 (5)

(780-06228-3; 780-06228-5)
IT"S ONLY THE GOOD TIMES

Wayne Newton, Capitel T 2635 (M); ST 2635 (S)

(300-02633-3; 300-02635-3)

WRHAR

FOUR-STAR ALBUMS

The four-star rating iz awarded new

dlbums with sulficient commercial po-
tential In their respeclive categories to
merit being stocked by most dealers,
one-stops and rack jobbers handling
that calegory.

POPULAR

THE GENIUS OF ESQUIVEL
:I}ﬁf;_? ‘;"i.vl:lﬂr LPM 3697 (M); LSP
I

ALL THE GOOD THAT'S
HAPPENING
Leaves. Capiiol T 2683 (M) ST
6 (S)

LAWRENCE WELK PRESENTS
FRANK SCOTT AT THE PIAND
Dot DLF 3777 (M); DLF 25777 (§)

ROMANCE IN VIENNA
Ray Mariin & HE Orchestra. Monu-
meni MLP BD&8 (M); SLP 18068 (5)

FLIFOUT
Powers of Blwe. MTA MTA 1002
iMi: MTS 5002

THESE ARE THE HITS, YOU SILLY
SAVAGE!
Teddy & Darrel. Mira LP 10,000 (M)

LOW PRICE POPULAR

IN A LITTLE SPANISH TOWN
Living Brass. Camden CAL 2114 (M);
iCAS 1114 (8)

GODODNIGHT MY LOVE, PLEASANT
DREAMS
Ray Peterson, Camden CAL 2119
iMy;; CAS 2119 (S)

COUNTRY

BETTER LATE THAN NEVER
Greenbriar Boys. Vanguard VRS
8133 (M); YSD 79233 (S)

LOW PRICE COUNTRY

I'M DAY DREAMIN' TONIGHT
Porter Wagonér, Comdean CAL 2116
iM): CAS 2116 (5§)

CLASSICAL

WOLF: LIEDER SCHUMANMN:
FREAUENLIEEE UND LEBEN
Helen Watts/Geolfrey Parsons, L"0I-
sean-Lyre OL 183 (M)

SPFOHR: VIDDIN CONCERTOS B & 9
Hyman Bress (Beck), L"Diseaw-Lyre
DL 2T M)

LOW PRICE CLASSICAL

THE MERRY WIDOW AND OTHER

MUSIC OF LEHAR AND STRAUSS
Vienna Siate Opern Orch. (Paullk)
\-'Engunrd SRY 205 (M); SRV 205
SD (5

E#hE-E}I IIEHM'HDDB ANTHENMS 1-
1, al.
Yarious Artlsis. Vanpuard SRY 117
(M} SRY 2IX7 SD i5)

EiﬂuH‘lI'L}FL" CHANDIDS ANTHEMS 1-
. Vol
Various Artists. Vanguard SRY 118
iM):: SRY 2IR SD (S)

HANDEL: CHANDOS ANTHEMS I-
VI, Vol 1IN
Various Artists. Vanguard SRV 219
(M); SRY 229 SD (5)

3, 8, BACH: CANTATAS Nos. 46 & 65
Varions Artists. Vanguard SRV 2116
iM); SRY 2126 SD (8§)

J. 5. BACH: CANTATAS Nos., 4 & 182
Wesiphalian Singers German Bach
Sololsts (Ehmann)., Yanguard SRY
225 (M); SRY 215 SD (5)

J. 8. BACH/JACQUES BOYVIN
PERFODRMED DN TW0O GREAT
SILBERMANN DRGANS
Moelie Plerront. Muosie Guild MG
140 M MS 140 (5)

MESSIAEN: THREE SHORT
LITURGIES
Yarious Artists. Muosic Guild MG 142
iMy; MS 142 (5)

JAZZ

SOUL NIGHT/LIVE!
Willls Jackson. Prestipe PR 7396 (M);
PRST 7396 (5)

AFRO-JALEIAC
Herhie Mann. Roulette R 5212 (M);
SR SI1Z1 (5)

THE BEST OF DIANGO
REINHARDT Vol 2
Capitnl T 10458 (M)

UNDERGROLUND SOLULE
Houston Person. Prestige PR 7491 (Mg
PRST 7491 (8)

FOLK

JOHN HARTFORD LOOKS AT LIFE
E;‘ ;"k'tnr LPM 23687 (M); LSP
5)

ITs MY LIFE. BABY
Junior Wells,

a.l;md YRS %131
iMi V5D 79231

BLUES

THE SIEGEL-SCHWALL BAND
Yanguard YRS 9235 (M), YSD

19235 (5)
COMEDY

THE FOCUS ON THE SOUTH
WHERE THE ACTION 15

Various Artlsts. Judges Chamber J. C.

I )
RELIGIOUS

TREASURES FROM THE HEART
Margaret Hardlsty. Supreme SAM 1038
(M); S8 2038 (S)

SPECTACULAR Yol 2
Variows Artists. Supreme SD 6021 (8)

LOW PRICE GOSPEL

WITH A SONG ON MY LIPS iAnd
a Prayer In My Heari)
Blackwood Brothers (Quarief. Camden
CAL 2115 (M); CAS 2115 (S)

CHILDREN'S

ADVENTURE WITH MARGIE AND
THE SECRET HIDEOUT GANG
Various Artisis. Cornerstone SC 400 (5}

DOWN IN JUNGLE TDWN
Yum Yuoum Kids/MGM  Territorial

Orch. MGM E-4405 (M); SE-4405 (5)
SPOKEN WORD
YEATS

Various Artists. Argo RG 449

SEE. ALBUM REVIEWS
ON BACK COVER

45
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BREAKOUT sinGLES

% NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS
THIS WEEK

THAT'S LIFE

C. €. Smith, Columbia 43325 (Four Star Sales, BMI)
(Housten-Pittsburgh)

GIMME SOME LOVIN' . . .

Jordan Brothers, Philips 40415 (Island, BMI) (Bosten)

SMASHED! BLOCKED! , . .
John's Children, White Whale 239 (United Arfists, BMI)

{Los Angeles)

% REGIONAL BREAKOUTS

(Pittsburgh)

These new records, not yet on Billboard's Hot 100, have been

reported
marketis) listed in parentheses,

MY SPECIAL PRAYER __ .
Joe Simon, Sound Stage 7 2577 (Maureen, BMI)

(Baltimare-Mew Orleans)

efting strong sales action by dealers: in major

GRITS ‘N’ CORN BREAD . ., .

Soul Runners, MoSoul 101 (Pure Scvl/Keymen, BMI)

JUST LET IT HAPPEN

Arbors, Date 1548 (Blackwood, BMI) (Baltimore)

Dealer Woos Customer With

A Wonderland

BOULDER, Colo.— Donald
B. Notveldt has used his ed-
ucational background coupled
with the sale of forei cig-
arets to create sirong sales suc-
cess for classical records in his
store. Notveldt, who holds a
music degree from nearby Col-
orado University, owns the Un-
iversity Record shop here.

Notveldt said that classical
record sales represent 50 per
cent of all disk sales in his
shop, which draws 90 per cent
of its customers from the uni-
versity, He went on to say that
his store probably sells a higher
percentage of classical records
and albums per capita than
any other record store in Col-
orado. Aside from selling rec-
ords, Notveldt explains that he
carries a full-line of foreign
cigarets and pipes as a draw-
ing card to bring potential
classical customers into his
store.

“These are the sort of people
who normally appreciate fine
classical music and will con-
tinue to shop where they know
the works of a favorite com-
poser, even if obscure, are likely
to be found,” said Notveldt.
“When a customer calls for a

Miriam Makeba

® Continued from page 28

was her daughter, while Judy
was Josh White’s daughter.
In the second half of the pro-
gram, Miss Makeba presented
Jonas Gwagwa, a good young
jazz trombonist from South
Africa. But, the bulk of the
evening was Miss Makeba's.
Her style, her infectious charm
and her feel for the music com-
bined to produce a delightful,
WwINning evening.
FRED KIRBY

Adams Switches

NASHVILLE — Singer Don
Adams, formerly on Musicor,
has signed a contract with the
newly formed WNashville label,
Jack O' Diamonds Records.
Adams is best known for his
Musicor single, “Just Lost My
Favorite Girl.”

Ben Keith, producer for Jack
(" Diamonds, has already re-
corded Adams and the artist’s
single, “Two of the Usual"”
penned by Fred Carter b-w
“Wake Me a Hundred Years
From Now,” written by Alex
Zanetis, will be released shortly.

Say You Saw [t in
Billboard

of Knowledge

particular brand of foreign cig-
arets, I have several classical
records on display and demon-
strate a disk or two to create
his interest.”

The dealer went on to say
that he stocks obscure artists
despite the “cringing” of his
competitors and record sales-
men when he tells them about
what he calls his “obscure
line." “This merchandise moves
well and I have never been
stuck with it,”” exclaimed Not-
veldt.

The University Record Shop,
comprised of 8,000 square feet
of floor space, stocks some
7,000 records. Notveldt esti-
mated that both Gregorian
chants and Bach's Brandenburg
Concertos are the heaviest
classical sellers, The store car-
ries classical disks primarily on
Angel and Capitol. Each week
a drawing contest is held and
classical records on these labels
are awarded.

Notveldt has lived in the
Boulder area for some 25 years
and has operated the store
since 1956. The establishment's
prices run primarily less than
10 per cent of list,

Chi Youth Concert

CHICAGO—Violinist Steph-
anie Chase, 9, and cellist Law-
rence Foster, 12, will perform
with the Chicago Symphony
in Youth Concerts in Orchestra
Hall. They were selected after
auditions last month., Miss
Chase will perform Mozart's
“"Concerto No. 3 in G” on Tues-
day (17) and Feb. 7. Foster will
play Saint-Saens “Cello Con-
certo” on Feb. 28, March 14,
and May 22.

BT R PGB BRI

COAST YOUTH
TAKES CONTEST

NEW YORK—Dennis Kalfas
of San Francisco will receive
a one-year, full-tuition scholar-
ship as winner of a national
contest administered by the Na-
tional Federation of Music
Clubs and sponsored by Muzak.
The award, known as the Arthur
J. Bitker Memorial Scholarship
for Young Composers, will be
presented by Richard Hayman,
an arranger for the Boston Pops,
at a reception and formal dinner
at the Waldorf-Astoria next
Friday (27) Kalfas composition
is a short piece that can be
played on piano or by a “"Pops"
orchestra. Several hundred com-
positions were entered in the
contest.

AT 01O RT B TRV GETATRT VOB TR
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BABY ., ..

Buddy Dial, Challenge 59352 (Speckle, BMI)
(Dallas-Fort Warth)

Rostropovich to
Perform at Hall

NEW YORK—Cellist Msti-
slav Rostropovich will perform
26 concertos in eight concerts
with the London Symphony at
Carnegie Hall. Gennadi Rozh-
destvensky will conduct. Two
four-concert series are planned
with the first program on Feb.
23 and the last on March 12.
Slated for American premieres
are Foss' “Concerto,” Piston’s
“Concerto,” Krennikov's "Con-
certo,” Jolivet’s “Concerto,”
Shostakovich's “Concerto No, 2,
Tishchenko's “Concerto for Cell
17 Wind Instruments and Cham-
ber Orchestra,” and Boris Tchai-
kovsky's “Divertissement for

Cello and Orchestra” also is
listed.

Chicago U. on
Music Kick

CHICAGO—The University
of Chicago will be the scene of
much musical activity this
month, Jacopo Peri's “Euridice,™
a 17th century opera, will be

rformed on campus by the

niversity's Collegium Musicum
on Friday (20) and Saturday
(21) and twice next week. Orig-
inally composed for the wed-
ding of Henry IV of France
and Marie De Medici, the score
of the work has been recon-
structed by Howard M. Brown,
Director of the Collegium Mu-
sicum. The group of singers
and instrumentalists specialize
in early music.

Esther Glazar, violinist, and
Easley Blackwood, composer-
pianist will present a recital at
the University tomorrow. Both
performers are natives of Chi-
cago.

The University's Contempor-
ary Chamber Players will pre-
sent a concert honoring the
University's 75th Anniversary
Year January 24. Edward Mon-
dello, University organist, per-
formed a recital on campus last
Tuesday. It was his second of
three recitals to be presented
this season.

Mitropoulos Contest

NEW YORK — The 1967
Dmitri Mitropoulos International
Music Competition began at
Carnegie Hall last Monday (9)
with 42 candidates from 17
countries. The top four winning
conductors will receive $5,000
each and will be an assistant
conductor of either the New
York Philharmonic or Washing-
ton Mational Symphony for the
1967-1968 season.
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Another Top 40-type
single by EDDIE FISHER
“PEOPLE LIKE YOU”

Strong follow-up to his big hit
"Games That Lovers Play”

—a cinch to cop Top 40 on stations
across the country. Eddie’s

current TV appearances and smash
in-person performances will

make this one as hot as "GGames.”

RCA VICTOR Records
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CLASSICAL MUSIC

NEWS REVIEW

MNEW YORK—A new budget
line, Odyssey, is being launched
by Columbia Records this week
with 10 releases drawn from

three sources. Included are four
memorable performances from
Columbia’s wvaults, which will
be available only in mono. The

Melodiya/Angel Drive
Rolls With 6 LP Releases

LOS ANGELES — Capitol's
cultural exchange program with
the Soviet Union begins Jan.
30 with the release of six new
recordings on the Melodiya/
Angel line. These albums are
recorded with modern tech-
niques by the Soviets them-
selves.

Melodiya is the Soviet's own
recording label. The first prod-
uct spotlights the world pre-
miere of a Shostakovich cantata
“Stepan Razin" with Kiril Kon-
drashin conducting the Moscow
Philharmonic Symphony Or-
chestra.

Violin virtuoso David 0Oi-
strakh is featured on three of the
six packages in conjunction with
other famous Russian musicians.

The other top names in Soviet
music in the release are Aram
Khachaturian (as conductor and

composer), Sergei Prokofiev,
Rudolf Barshai and Gennady
Rozhdestvensky.

The distribution pact for the
Northern Hemisphere allows for
a systematic month by month
progam of releases revealing the
directions Soviet musicans are
taking, according to Braun
Meggs, Capitol's merchandising
director.

In preparation for the first
release, Alan Livingston, Cap-
itol's energetic president, who
arranged the association with
the Soviet agency, sent a letter

last week to about 1,000 clas-
sical music influentials, alterting
them to the release. The label
has created a limited edition
sampler from these first six titles
which will be shortly mailed
out to this key classical audi-
ence of dealers, writers and
broadcasters.

Yaltah Menuhin
LP by Everest

LOS ANGELES — A piano
recital by Yaltah Menuhin fea-
turing music of Mendelssohn,
Liszt and Beethoven is being
issued by Everest this month.
The label also is releasing the
first of its series of former Cetra
operatic packages. Rounding
out the Everest schedule are
LP's by Sir Adrian Boult and
the Philharmonic Promenade
Orchestra, Sir Eugene Goossens
and the London Symphony, and
violinist Henryk Szeryng,

Seven LP's are being issued
on Concert Disc by the Fine
Arts Quartet. Included will be
music of Beethoven, Mozart and
Mendelssohn., On Counterpoint,
the Telemann Society, in four
disks, plays music of Telemann,
Handel and Schuetz. Pianist
Richard Dirksen and flutist Wal-
lace Mann perform on a Bee-
thoven pressing.

Odyssey'sInitial Releases
Hit Homer for Columbia

new label will not rechannel
for stereo. The four LP’s, all
carrying the designation “Leg-
endary Performances,” include
performances by Bruno Walter
and the New York Philhar-
monic, cellist Pablo Casals, pi-
anist Walter Gieseking with
Herbert von Karajan and the
Philharmonia Orchestra, and
Sir Thomas Beecham and the
Royal Philharmonic.

The initial release also in-
cludes four titles, including one
three-record set, from the Li-
brary of Recorded Masterworks,
all conducted by the late Max
Goberman, and two disks from
Harmonia Mundi of France,
Material will be recorded spe-
cially in future issues.

I1st Low-Price Set

The multiple set is a lively
performance of Corelli's com-
plete “Twelve Concerti Grossi,
Op. 6" with Goberman and the
Vienna Sinfonietta. This pack-
age is the first low-price set
of the complete piece and their
first stereo recording. Gober-
man conducts the Vienna State
Opera Orchestra in Haydn's
first three symphonies in a
sparkling album,

Plans call for Odyssey event-
ually to release all 101 Haydn
symphonies, including new re-
cordings of those not available
in the Goberman collection.
The entire Library of Recorded
Masterworks eventually will be
out on the new label. A prize
of the first issue is a Schubert
LP with Goberman leading the
Vienna New Symphony. This
album combines the first re-
cording of the *Magnificat in
C," with moving performances
by soprano Elisabeth Thomann,
alto Rose Bahl, tenor Kurt
Equilus, bass Gerhard Eder,

(Continued on page 50)

LEGENDARY ARTISTS appearing in the initial release of Odyssey Records, Columbia's new classical budget
line being shipped this week are Pablo Casals, upper left; conductor Herbert von Karajan, upper right;
conductor Bruno Walter, lower left, and pianist Walter Gieseking.
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MAURREN FORRESTER goes over the score at the Bach Guild re-
cording session of Gluck's "Orfeo ed Euridice" at the Vanguard re-
cording studios in Vienna. In the background are members of the
Vienna State Opera Orchestra. Miss Forrester recorded the role of
Orfeo.

Victor May Release
Mary Garden on LP

NEW YORK—RCA Victor is considering the reissue of per-
formances by the late Mary Garden. Miss Garden died in Aberdeen,
Scotland, her native city, on Jan. 4 in a private hospital where
she had lived for more than two vears. She was 92. When she
was 9 vyears old, her parents settled in Brooklyn. She became a
star with the Paris Opera on April 13, 1900, in the title role of
Charpentier’s “Louise,” which became one of her most-famous

roles.

Col., DGG fo
Back Concerts

GARDEN CITY, N. Y —
Columbia Records has joined
Deutsche Grammophon in
sponsoring future concerts of
the Island Concert Hall, Inc.
Beginning with the 1967-1968
season. Frank Campana of Co-
lumbia Record Sales and Klaus
Peterman of DGG represented
their companies in announcing
the arrangement, DGG will be
in its third year of concert
sponsorship.

Among the artists slated for
the 1967-1968 season at Gar-
den City High School Audito-
rium are Leopold Stokowski
and the American Symphony,
Eleazar de Carvalho and the
St. Louis Symphony with pian-
i1st Lee Luvisi, Jorma Panual
and the Helsinki Philharmonic
with cellist Arto Noras, Anshel
Brusilow and the Philadelphia
Chamber Orchestra, Antonio
Janigro and I Solisti di Zagreb,
violinist Isaac Stern, and pian-
ists Vladimir Ashkenazy, John

(Continued on page 50)

Debussey created the role of
Melisande in “Pelleas et Meli-
sande” for the star, who per-
formed it at its world premiere
in Paris in 1902. Another fa-
mous role was Massenet’s
“Thais,” which she sang in her
New York debut in 1907 at the
Manhattan Opera House., She
went to the Chicago Civic Op-
era in 1910 and became gen-
eral director of the company
in 1921. Other French roles she
created 1n addition to Meli-
sande were Erlanger’s “Aphro-
dite," Massenet’s “Sapho,” and
Saint-Saens’ “Helene."” She also
appeared in American and
world premieres of Alfano’s
“Risurrezione,” Forrest's "“Ca-
mille,” and Honegger's “Judith.”
Among her other well-known
roles were Richard Strauss’
“Salome"” and Massenet’'s "Le
jongleur de Notre Dame,”

Her records on 78's have be-
come collectors’ items, al-
though she still has two cat-
alog listings. One is a Columbia
disk entitled, "The Boston Op-
era Company 1909-1914," on
which she sings “L'amour est
une vertu rare” from "Thais."”
Other roles with the Boston
company included “Faust,”
“Tosca,” Fevrier's “Monna Van-
na,” “Manon,” “Carmen,” Meli-
sande, and “Louise.” The other
listing is a recital .on Scala.

Classical Notes

Paul Kletxki, new conductor of
the Orchesira de la Suisse Ro-
mande, will conduct the American
Symphony next Sunday (22) and
Monday (23). . . . Whittemore and
Lowe performed Morton Gould's
“"Dance Variations for Two Pianos
and Orchestra” with the San An-
tonio Symphony on Saturday (14),
. . . Isaac Stern will play Hinde-
mith's “Concerto for Violin" with
the Chicago Symphony conducted
by Jean Martinon in three concerts
beginning on Thursday (19). . . .
“Charles Ives: American Pioneer”
will be the subject of two New

York Philharmonic Young People's
Concerts under Leonard Bernstein
on Saturday (21). The program will
be videotaped for showing on the
CBS-TV network on Feb, 23 under
the sponsorship of the Bell System.
.+ » Flutist Jean Hoogheem and
violinist Sonja Foster will be solo-
ists in the season's first concert of
the Chicago Civic Orchestra on
Friday (20). Irwin Hoffman, asso-
ciate condoctor of the Chicago
symphony, will conduct.
Erich Leinsdorf conducted the
first of four concerts with the
(Continued on page 50)
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Donizetti

LUCREZIA BORGIA
Montserrat Caballe

Caballe

The great Spanish diva in her first
complete aopera, the first “Lucrezia’ on

1 - 1 4
Fr e SRRl records. 3 L.P.s. LM/LSC-6176°
Eziﬂ Flagellg ww.m-uu

RCA Italiana Opera
Orchestra and Chorus

JonelTeries. . cusnsten | RUbInstein

“The world's reigning Chopinist"'

Ti f f Poland’ t
CHOPIN enchantng music. 3LPs,

Cakalle

as Luecrezia LM/LSC-6177*
- THE MAZURKAS
R
" e o' seu!
L

Talet frow Viewea
Boitow Popt/Athuun, Fiedlen

< | The Boston
Pops-Fiedler

Vintage Vienna served up by the Boston
| PopsandArthur Fiedler. LM/LSC-2928*

gl biat ey The Boston

- = Symphony
|| Orchestra-

Leinsdorf

First Bruckner recording by the Boston
Symphony Orchestra under Leinsdorf.
LM/LSC-2915%

JULIAN BREAM &b

aca Yicron

LUTE MUSIC ™=
FROM THE ROYAL

COURTS OF EUROPE

Bream

""The successor to the great Andrés
Segovia himself'’ (Life). Bream, playing
the lute, performs works by eleven
I 16th-century composers. LM /LSC-2924

5 Big Names for January

RCA Victor launches the New Year with five of the biggest names in recordings,
each with proven sales appeal. Also new for January:

Peter Serkin and the Chicago Symphony Orchestra under Seiji Ozawa/Bartok's
Piano Concertos Nos. 1 and 3. LM/LSC-2929*

Stephen Kates, cellist, and Samuel Sanders, pianist/Boccherini, Bach,
Banshikov, Fauré, Foss, Granados, Tchaikovsky. LM/LSC-2940* *Recorded in brilliant Dynagroove sound.

D

The Royal Philharmonic Orchestra under Rudolf Kempe/Richard Strauss’

An Alpine Symphony. LM/LSC-2923* RCA V| CTOR

Stock up with these albums soon! (i) The most trusted name in sound
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Billboard SPECIAL SURYEY for Week Ending 1/21/67

BEST SELLING CLASSICAL LP'’s

This  Last ‘Weeks on Thizs  Lasi Wieaka on
Week Week Title, Artist, Label & MWo. Chart Week Week Title, Artist, Label & No. Chart
Billboard 1 WAGNER: DIE WALKUERE (5-12" LP's) . 10 22 16 SMETANA: MY FATHERLAND (2-12" LP's) 3
Award Nilsson, King & Various Artists, Vienna Philharmonic Czech Philharmenic Orch. (Ancerl), Crossroads 22260001
{Solti), London A 4509 (M); 0SA 1509 (S) (M): 22260002 (S)
2 2 OPENING NIGHTS AT THE MET (3-12" LP's). 17 21 — TCHAIKOVSKY: NUTCRACKER SUTTE .. ... ... ... .. 13
Various Artists, RCA Victor LM 6171 (M); LSC 6171 {5] Philadelphia Orch. (Ormandy), Columbia ML 6207 (M):
3 3 MY FAVORITE CHOPIN . .22 . WS 6807 (5)
Yan Cliburm, RCA Victor LM 2576 {M}l LSC 25?5 {5} 24 28 #HEI Fnﬂ!;[TlFFE[JJIE" Lpﬂm :”l’ O T
scher-Dieskau arious s/Vienna Phi armonic
Vi W EETROEN: STAPHINET. NRL-S/HOW. 1 GRERL SIMERONY (Bernstein), Columbia M3L 350 (M): M3$ 750 (S)
N. Y. Philharmonic {Bermtem] Columbia ML 5868 I{H:l 25 — BACH ON THE PEDAL HARPSICHORD 27
MS 6468 (5) E. P. Biggs, Columbia ML 6204 (M); M5 EEM {S}
5 6 HANDEL: MESSIAH (2-12" LP's) . 5 26 26 HANDEL: WATER MUSIC . b
Yarious Artists, Morman Tabernacle Ehmr Fhlladelphha Concertgebouw Orch. of Amsterdam I[Eduard Van Beiniumy),
Orch, (Ormandy), Columbia M2L 263 (M); M25 607 (S) Philips World Series PHC 9016 (M); PHC 9016 (S)
6 5 TCHAIKOVSKY: CONCERTO NO. 1 41 27 — YERDI: ARIAS . . 1
¥an Cliburn, RCA Victor LM 2252 i,'lul} LSC 2252 {5) Deitrich Fischer- I]msltau Euraphm 60014 {H} S 60014 {5]
7 7 BEETHOVEN: COMPLETE NINE SYMPHONIES (8-12" LP's) 21 28 25 IVES: MUSIC FOR CHORUS 6
E;rLllan'll}IIl!Haﬂrn;;?m Orch. (Von Karajan), DGG (No Mono); Gregg Smith, Columbia ML 6321 (M); MS 6921 (S)
29 32 BEETHOVEN: SYMPHONY NO. 9 (2-12" LPs) . o
B 13 CHOPIN WALTZES .. | 42
. Pittsburgh s;fmphnnjf Orch. (Steinbarg), Command CC
9 9 LEUHT'I'HE PRICE—PRIMA DONNA . .. R
RCA Yictar. LW 2588 () LS5 2098 (3) w e“ef‘fnrf“pﬁﬁﬂ{;'u“'...:’“fé’éf.:';‘:m‘i“éﬁmm ML 5293 (M):
10 8 MAHLER: SYMPHONY NO. 7 (2-12" LP's) . 15 M5 6011 (S) I
New York Philharmonic (Bernstein), Columbia M2L 339 (M);
M25 733 (S) 31 40 HANDEL: MESSIAH .. ... . . . i ieiesiieaes =
1 11 DVORAK: SYMPHONY NO. 9 (New World) 18 E;gerﬁtl%a?ﬂﬂhumh & Orch., RCA Victor LM 6175 (M):
Mew York Philharmonic (Bernstein), Columbia ML 5793 [M}
MS 6393 (3) 12 »n mnmmmtrslfzgnmu {5-1:;1' I.I";} R 16
12 12 ORFF: CARMINA BURANA . .22 Various Artists/Boston Symphony Orc einsdo
New Philharmonic Orch. (De Burgos), Angel 36333 (M): Victor LM 6710 (M); L5C 6710 (S)
i3 ) 33 27 PUCCINI: MADAME BUTTERFLY (3-12" LP's) . 16
13 10 PUCCINI: LA BOHEME (2-12" LP's).. A 15 Price, Tucker/RCA Victor Italian Orch. & Chorus
garmuh:r.l ATiBﬂEm IEEAMWctI:ﬂ {I'sl;nh r[ﬂea-:ham] {Leinsdorf), RCA Victor LM 6160 (M); LSC 6160 (S}
0
g (M); X% Blaran) 34 31 MAHLER: SYMPHONY NO. 6 (2-12" LP's) 31
14 14 ARTUR RUBINSTEIN'S CHOPIN - 29 Boston Symphony Orch. (Leinsdorf), RCA Victor LM 7044
RCA Victor LM 2889 (M); LSC 2889 1'.'5} M) LSC 7044
(M); LSC 7044 (S)
15 18 GERSHWIN: RHAPSODY IN BLUE ; 22
35 37 HENIE: SYMPHONIES NOS. 1-5 (2-12" LP's) 2
o e Goal oy e (Barmstein) Columbia ML 5413 Berlin Philharmonic Orch. (Henze), DGG LPM 33 203/4 (M);
SLPM 139 203/4 (5)
16 19 TCHAIKOVSKY: OVERTURE 1812 . .28
Minneapolis Symphony Orch. (Dorati), Mercury MG 60054 36 — GREAT ARIAS FROM FRENCH OPERA L
(M): SR 90054 (S5) Maria Callas-Orch. Matl. Radio France, Angel 35831 l’,I'H'I]I
17 17 REVERIE . .19 S 38L 8
Philadelphia Orch {Dlmandy} Columbia ML 5975 I{I-I]n 37 33 IVES: SYMPHONY NO. 4 6
M3 B575 (5) American Symphony Orch, {Stnl-.nrwshl} Euiuml:rm ML E-l‘.-‘E
18 20 BACH: LUTE SUITES NO. 1 & 2. .. 20 (M): M3 6775 (S)
Bream, RCA Victor LM 2896 (M); LSC 2896 (5) 38 — MOZART: FOUR HORN CONCERTOS 1
19 23 ORFF: CARMINA BURAMA . 18 Jones, Philadelphia Orch. (Ormandy), Columbia ML 6185
Sarsanyi, Petrak, Presnell, Phnladelph:a Orch. I[l]rmandjr} (M); MS 6785 (5)
Columbia ML 5498 (M); MS 6198 (5)
20 21 ART OF SERGE KOUSSEVITZKY (3-12" LP's) ! . o3 WOLRTY PIN SONCERFOS, WOk, 1 (318 L) . .
Boston Symphony Orch., RCA Victor VCM 6174 (M): lﬁ'éll.': "{Eg’fg“’"“a Festival Orch., Epic SC 6054 (M)
{No Stereo) (S)
21 15 BEST OF THE BOSTON POPS . 13 40 39 STRAUSS: FOUR LAST SONGS AND OTHERS b
Boston Pops (Fiedler), RCA Victor LM 2810 {H} Schwarzkopf, Berlin Radio Symphony Orch. (Szell), Angel
LSC 2810 (8) 36347 (M); S 36347 (5)
BEST SELLING BUDGET-LINE CLASSICAL LP's
This This
Week Title, Artist, Label & Weo. Week Title, Artist, Label & Mo,

1.

PUCCINI: LA BOHEME (2-12" LP's)—Various Artists, RCA Victor Orch.
(Beecham), Seraphim 1B 6000 (M); (No Sterea)

2. SMETANA: MY FATHERLAND (2-12" LP's)—Czech Philharmonic (Ancerl),

Crossroads 22260001 (M); 22260002 (S)

3. HANDEL: WATER MUSIC—Concertgebouw Orch, of Amsterdam (Eduard

¥Yan Beinium), World Series PHC 9016 (M); PHC 9016 (5)

Odyssey LP’s Hit a Homer

o Continued from page 48

fatter 15 outstanding in the “Con-

——

and the Akademie-Kammerchor.
Kurt Rapf does a top job on
the organ. Rounding out the
disk are the “Symphony No. 8
(Unfinished)” and the *Rosea-
munde Overture.”

The fourth Goberman title
has the New York Sinfonietta
in four Vivaldi concertos for
woodwinds and string orchestra.
The fine baroque recording fea-
tures Julius Baker on flute and
Samuel Baron on piccolo. The

certo in A Minor for Piccolo,
Strings and Harpsichord.”

Among the special gems in
the “Legendary Performances”
quartet is a justly remembered
version of Mahler’s “Symphony
No. 47 with Walter and the
Philharmonic. This stirring press-
ing would be a highlight of
any release list. Included is the
vivid singing of Desi Halban in
the fourth movement,

Possibly the definitive press-
ing of Beethoven's familiar

4. YERDI: ARIAS—Deitrich Fischer-Dieskau, Seraphim 60014 (M);

5 60014 (5)

5. STRAVINSKY: LE SACRE DU PRINTEMPS (RITES OF SPRING)—R.T.F.
Orch. Nat'l {(Boulez), Monesuch H 1093 (M): H 71093 (S)

6. MOZART: COSI FAN TUTTE (3-12" LP's)—Various Artists/Glynnebourne
Festival Orchestra (Busch), Turnabout TY 4120-22 (M) (No Stereo)

1. NIELSEN: CONCERTO FOR VIOLIN, Op. 33—Royal Danish Orch. (Varga,
Semkov), Turmabout 4043 (M); 34043 (5)

“Emperor Concerto” is another
in this group. Featuring Giese-
king with von Karajan and the
Philharmonia, this LP also de-
serves its high reputation. It is
the first of several releases
planned for Odyssey with Giese-
king and von Karajan,

The Casals’ LP of Schumann
music is perfectly timed in as-
sociation with the celebration
of the artists’ 90th birthday.
The release marks the first time
Casals, Gieseking, Walter and
von Karajan have been repre-
sented on a budget label. The
album_ has the master cellist
with the Prades Festival Or-

www americanradiohistorv com

chestra in the “Concerto in A
Minor, Op. 129,” and with pi-
anist Lepold Mannes in five
folk pieces.

The fourth pressing in the
group presents a winning com-
bination of Mozart and Beecham
as the Royal Phi]harmumc is
heard in the “Symphony No.
41 (Jupiter)” and “Symphony
No. 38 (Prague)." The Har-
monia Mundi pair are the
Deller Consort in 17 English
madrigals and folksongs, aud
Karl Ristenpart conducting the
Saar Chamber Orchestra in
music of Alessandro and Dom-
inoco Scarlatti, and the rela-

JANUARY 21,

‘Orfeo’ Pkg.
Re-Creates
1762 Version

NEW YORK — The new
package of Gluck’'s "Orfeo ed
Euridice™ being issued by the
Bach Guild is an attempt to
recreate the original 1762 Vi-
enna performance of the opera,
but with the alto part.of Orfeo
sung by a woman, Maureen
Forrester. The edition is the
result of considerable research
by conductor Charles Mack-
erras. Other recordings of the
work stem from the 1774 Paris
version, when Gluck revised the
role of Orfeo for tenor, changed
other parts, and added ballet
music. Subsequent editions used
the Paris version as source.

The three-record set was re-
corded in Vanguard's Vienna
studios with Teresa Stich-Ran-
dall as Euridice and Hanny
Steffak as Amore. Some of the
1774 additions are included,
but these are banded off for
convenience. Vanguard this
month is issuing a catalog
“First in Vaughan Williams'
“Donna Nobis Pacem™ with the
vocal ensemble of the Univer-
sity of Utah and the Utah
Symphony conducted by Mau-
rice Abravanel. "Flos Campi,”
another Vaughn Williams choral
catalog “first” completes the
disk. Vanguard also is releasing
two more Jeanne-Marie Darre
pressings of Chopin piano music
this month,

Classical
Notes

e Continued from page 48

Amsterdam Eunceng&hﬂuw Or-
chestra on Saturday (14) in Shev.
eningen. . . . Pianist Virginia Marks
and wullmst Almita Hyman-Vamus
perform at Town Hall on Satur-
day (21). . . . Pianist Geza Anda
performs with George Szell and
the Cleveland Orchestra Thursday
(19) and Saturday (21). . . .
George Yaeger conducts the San
Antonio Symphony in a 5pc|:|nl
Pops concert Thursday (19) in a
benefit for the Women's Pavilion
for HemisFair. Joske's will make
an award at the concert,
FRED KIRBY

Col., DGG Concerts

o Continued from page 48

Ogden, Alicia de
Monique Haas
Entremont.

In addition, a
series at  Adelphia University
will feature the Quartetto di
Roma, the Koeckert Quartet,
Nicholas Harsanyi and the
Princeton Chamber Orchesira,
and tenor Ernst Haefliger.
Scheduled to appear in future
seasons are the Cleveland Or-
chestra, New York Philharmonic,
Philadelphia Orchestra, Berlin

Larrocha,
and Philippe

four-concert

Philharmonic, Munich Bach
Choir and Orchestra, Czech
Philharmonic, Boston Sym-

phony, Chicago Symphony, Lon-
don Symphony, and the Con-
certgebouw Orchestram of Am-
sterdam.

tively unknown Fiorenza and
Sarri,

Odyssey will list for $2.49
mono and stereo. Judging by
the first releases, the line should
find a definite place in the in-
creasing classical budget com-
petition. FRED KIRBY

1967, BILLBOARD
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THERE'S GOOD “LOOKING” IN :
WORLD PACIFIC’S JANUARY RELEASE SO --'ml'il"

A PRODUCT OF
LIBERTY RECORDS
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Starday Redesigns Logo; Maps
New Designs in Look and Sound

NASHVILLE—Starday Rec-
ords has redesigned its label
logo and is reaching for a
"whole new look and sound”
for the label in 1967, President
Don Pierce said last week. He
said it “will be a brand new
ballgame at Starday.” In addi-
tion, the firm's r&b label—Hol-
lywood—is going after rock 'n’'
roll material.

The first steps in the firm's
change will be the completion

For some deejays we're too
little to spin. For some dis-
tributors we're too small to
handie. We are the world's
smallest label, that is why
our name Iis Acorn®, Yes,
we're tryin' to grow, so we
crow about Arnie Lunsford's,
Acomn® %266, "Blue Tennes-
see Rain." (A pick in Bill-
board, and Cashbox.) Acorn®
Records, 7771 Cheviot Rd.,
Cincinnati, Ohioc 54239—
Phone 521-4544. PS.: Gee, if
only | were as big as Victor
maybe Randy Wood of Dot
would distribute me (Acorn®

that is). {Advertisement)

of the $50,000 remodeling of
Starday’s recording and produc-
tion facilities.

Pierce has changed the firm’s
business policy. “Starday is no
longer an internal, wvertically
aligned company,” Pierce said.
“and our doors are open to all
songwriters, publishers and in-
dependent producers.” In keep-
ing with the new open-door
policy, Starday a&r chief
Tommy Hill has already con-
tracted with independent pro-
ducers Jack Clement and Shelby
Singleton for production assign-
ments.

In other areas, Starday has
strengthened its artist roster
with the addition of singer
George Morgan, and is “con-
stantly on the alert” for new
recording acts. Pierce said the
label was also looking for new

Price Signs With
Key Talent Agency

NASHVILLE—Kenny Price,
Boone Records artist, has signed
an exclusive booking contract
with Key Talent Agency. Price
had the “Walking on New
Crass” hit. He has been a regu-
lar on Cincinnati's “Midwestern
Hayride” on WLW for 13 vears.
where he appeared as a mem-
ber of the Hometowners, a vo-
cal and instru<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>