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JACKET ART—Enveloped in a sea of the first jackats for RCA's SelectaVision videodisk software

are, seated, Herb Schiosser, RCA executive vice president of SelectaVision software; Acy Leh-

man, left, director of creative services, and David Heneberry, vice president of marketing. Also

shown is the final production model of the SelectaVision playback unit, designated SFT 100. See
story on page 53.

CBS-Sony Sells U.S. Made Nippon LP In Japan

By SHIG FUJITA

TOKYO-Sctting an industry precedent
here. CBS/Sony has air-freighted 100,000 al-
bums and 10.000 tapes of Sudao Watanabe's
“How's Everything™ two-disk set from the U.S.

Japan cxpired June 30. and he then signed
with CBS U.S. However. a gentleman’s agree-
ment in effect among local record companies

Jazzman Watanabce's contract with Victor of

‘Studios Mull Renting
Videocassette Lines

By GEORGE KOPP

NEW YORK-Unauthorized rentals of
prerecorded videocasscttes—a serious problem
for suppliers in the young home video busi-
ness—are simulating most major studios now
to devise rental programs in order to partici-
pate in this scgment of the business.

This marks a backing down from the posi-
tions taken at the start of 1980, when such
giants as Warner Home Video, Paramount
and MCA declared they would make the video
business sale-only.

Industry observers indicate that Puramount
will announce a rental scheme imnunently.

possibly this week that should help.

The company officially will make no com-
ment. except to say that it is “considering sev-
eral options™ of rental programs. Walt Disncy
Home Video. a software supplicer initially com-
mitted to sale-only. recently announced a sale
and rental program (Billboard. Sept. 6. 1980).

Due to the high retail cost of prerecorded
videotapes. most retailers offer some form of
rental to their customers, usually in the form of
a “‘club membership™ or a liberal exchange
policy. Such activities are legal. but may vio-

(Continued on page 54)

Military PX Sales Thriving

By JOHN SIPPEL

LOS ANGELES—Album purchases bv U.S.
Army and Air Force personnel continue to
soar and carly expericnce shows the 620 PXs
across the world are prime locations for video-
casscttes.

Newly appointed chief of record distribu-
tion activity for the Army/Air Force Exchange
Service Wayne Franklin projects a $62 million

with $53 mullion in 1978 and $36 million in
1979.

Some 60% of what manufacturers ship to the
giant Forest Park. Ga., warchouse jets to 320
overseas military stores. Civilian air-freight
shipments range from 4500 miles to Berlin
and 13.000 miles to Seoul, Korea. Germany
gets two shipments per week. while a distant

for sale in retail stores throughout Japan.

Chevy Chase comes to your comical rescue as he strikes a majer chord
in the history of rock comedy on his all-singing, all-playing debu album,
coproduced with Tom Scott. Chevy delivers devastating parcdies of
“Short People,” “I Shot The Sheriff,” tells the “Rappers Pligtt," and
much much more. CHEVY CHASE. The man. The music. The legend. The
woman. ON ARISTA RECORDS AND TAPES. AL 9519 (Adver isement)

(Continued on page 66)

Signs Indicate Retail $ Volume Upturn

LOS ANGELES —Retait record/tape/accessories business is showing spo-
radic strength, with general signs of an upturn nationally in gross dollar vol-
unmie but a continuing slump in unit sales.

“We are rolling for the seventh straight week.” states Barrie Bergman of the
100-store Record Bar chain. " The recession is just about over. We experienced
our best weekly increase for 1980 last week. It was the second best for our cur-
rent fiscal year. We have remained very aggressive. Most labels are providing

more advertising and merchandising support.™ .
Sigal ) gauppe (Continued on puge 61)

N.Y. WRVR Now Country

By DOUG HALL

NEW YORK —Country music is exploding across the radio dial. knocking
out all sorts of other formats. A major casualty Monday (8) was jazz station
WRVR-FM here which. in one of rudio’s best kept secrets. was suddenly
shifted 1o country at noon without announcement or fantare.

WRVR joins the ranks of KHJ-AM Los Angeles. KIMN-AM Denver (now
KYGO). WQAM-AM Miami Beach. WDCV-AM Minncapolis. WNOE-FM
New Orleans. WKIJJ-AM-EM Louisville and WCOG-AM Greensboro. N.C..
which in recent weeks or months have gone country. KHJ meves into country

(Contirued on page 20)

gross by year’s end, comparing most favorably

(Continued on page 61)
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Rock Justice is a Rock ‘N’ Roll musical—a fantasy in which an aspirin
singer is put on trial by his own band for not having a hit. Directed by
Jefferson Starship cofounder Marty Balin, the EM! America LP features a
single (“Rock 'n’ Roll Dreams’™) that foreshadows the plot. (Advertisement)

(Advertisement)
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MCA-6101 ©1980 MCA Records, Inc

The original sound-
track from the motion
picture that enjoyed the
biggest opening week
in the history of the film
business. The album includes
songs by: Jerry Reed, The Statler
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THE BANDIT IS BACK!®

Tanya Tucker and the Ban-

dit himself, Burt Reynolds,

singing the classic “LET'S
DO SOMETHING CHEAP
AND SUPERFICIAL”

On MCA RECORDS

oflflo i,
Brothers, Don Williams, Roy Rogers, Lo <g}\
3 A

Musical Supervision and Executive Producer: Snuff Garrett for Garrett Music Enterprises. Background Score Arranged and Conducted by Al Capps S, =8
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JUST WHEN YOU THOUGHT IT WAS
SAFE TOLISTEN TOROCK'’N’ ROLL...
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CONCERT DATE—More than 175,000 fans turn out for the free music festival staged in front of the Reich

3

NEW YORK—Now that he faces
16 years in jail after being convicted
of obstruction of justice, perjury.
wire fraud and copyright infringe-
ment in separate trials, will admitted
tape pirate George Tucker make
good on his promisc to cooperate
with the government’s continuing
investigation into counterfeiting in
the recording industry?

That’s the question no one con-
nected with the ongoing Sam Goody
Inc. probe can, or will, answer. al-
though it appears government attor-
neys are still trying to force Tucker
to bolster its arsenal of witnesses
when the Goody trial finally gets un-
derway.

Goody and its two top executives
are charged with trafficking in coun-
terfeit goods as part of an alleged
conspiracy that involved Tucker. the
owner of a New Jersey-based tape
duplicating plant.

Tucker, a former radio DJ..is frce
on $25.000 bail while he awaits sen-
tencing Friday (26) on the various
charges. He was found guilty
Tuesday (9) on the perjury and ob-
struction of justice counts stem-
ming from false testimony made in a
grand jury appearance last Decem-

cr.

He had already pleaded guilty to
copyright infringement and wire
fraud, charges that were related to

CONVICTED BUCCANEER

By RICHARD M. NUSSER

his earlier indiciment involving ille-
gal duping of many copyrights tied
to the alleged Goody transactions.

The government is asking that
Tucker be sentenced to serve consec-
utive terms for his crimes. rather
than concurrent terms, an indication
that leniency is not being asked.

He faces a total of six years on the
perjury charges and 10 years on the
earlier counts. Tucker is accused of
lying to a grand jury when he testi-
fied that he knew Norton Verner
only as a friend. Verner, during
Tucker’s trial, admitted he bought il-
legally duplicated product from
Tucker and other sources and sold
them to Goody and other suppliers.

Verner is expected to testify against
Goody.

Although Tucker has publicly
stated several times he won’t turn in-
formant, a letter submitted into the
recent trial’s record indicates he was
once willing to divulge information
concerning other itlegal tape dupers
on the East Coast, including a plan
to peddle “original” pancakes and
the alleged involvement of a presi-
dent of a *‘premier American record
company” in another counterfeiting
scheme.

It appears the government is now
hoping to make Tucker sweat out the
implications of that letter in return

Will Tucker, Who Faces 16
Jail Years, Cooperate Now?

for a light sentence, or to enhance its
case against Goody et al.

“The matter is still under investi-
gation.” a government spokesman
says, refusing further comment on
the sentencing and the implications
of the Tucker letter concerning the
involvement of other industry fig-
ures.

The implications of this for the
forthcoming trial of Goody and its
president and vice president was
made clear by the presence in the
courtroom during Tucker’s trial of
attorneys for Sam Goody Inc. who
monitored the proceedings.

The Goody trial is being delayed
(Continued on page 78)
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stag building in Berlin recently, headlined by

Barciay James Harvest. The $300,000 show also attracted a crowd of 1,000 on the East Berlin side of the Berlin Wall, the 95,000 watt sound beaming
across the border loud and clear.

Creditors Feel Korvettes Survival in Doubt

By IRV LICHTMAN

NEW YORK —Major music cred-
itors of Korvettes express doubt that
the retail chain will survive beyond
its new “public sale” image.

Developments last week once
more caught the industry by sur-
prise. First, the company said it
would close 15 of its remaining 31
stores, revealing later it had made a
deal with the 70-store Value City
Inc. chain of Ohio, operated by the
Shottenstein Brothers, who are also
involved in liquidations.

The arrangement, as outlined by
Joseph Ris, chairman of Korvettes.
involved the purchase of all of Kor-
vettes inventory for $25 million (val-
ued by Korvettes at $28 million).

Both Korvettes and Value City
merchandise are to be sold through
the remaining Korvettes units
through Christmas. at which time a
further rcassessment of Korvettes
future will be made.

Ris says that monies realized from
this deal would partly be used to pay
the chain’s debt of around $28 mil-
lion based on the foilowing sched-
ule: trade creditors would receive 30
to 40 cents on the dollar within 30
days and remaining balance would
be paid over the next six to 12
months.

“I'm not impressed with the pros-
pects.” states a major music creditor.
“I think they’ve taken steps to move
to liquidation and they won't get
vendor support.”

This creditor among others states
that no approach has been initiated
by Korvettes to outline the plan to
them.,

Country Catches Up With Modern Studio

NASHVILLE — Keeping pace
with today’s technological advance-
ments and sophisticated recording
approaches, country’s studio tech-
niques are breaching the existing
gap that once loomed between pop
and country.

Country has long been famous for
its simplified studio procedures, ab-
breviated recording timetables and
unpretentious album budgets. Not
only that, country’s primary area of
emphasis used to be on singles
rather than albums; a successful
country LP was one that managed to
yield a solid four or even five singles
for the charts.

But country recording in 1980
shows every evidence of meeting the
demands exerted on it from a whole

“They’ve not approached us.”
says another creditor. adding that he
sees no move o try 1o obtain “fill-in
product. They’re simply keeping ev-
ery option open.”

Meanwhile, 26 Korvettes units in
the New York Metropolitan area
were closed starting Wednesday (10)
In an inventory-taking mecasure o

preparc for a public sale of all mer-
chandise. The stores were to be
closed for several days.

But. Ris says the company is open
to offers from other retailers on the
sale of all its stores. In New York. Al-
exander’'s and Two Guys have ex-
pressed an interest in buying Kor-
vettes leases on Long Island.

By KIP KIRBY

new contcmporary audience and
overall market competitiveness.
Country albums range in budget to-
day from $30.000-$50.000. utilizing
24-track recording equipment and
special electronic effects that would
have been unthinkable in country a
decade ago.

High powered pop LPs have stu-
dio budgets in the $80.000-$150.000
range in L A. and N.Y., although

budgets are tighter now in general
everywhere.

“I cut Bobby Goldsboro’s ‘Honey’
album for $13.000 in 1968, says
producer Bob Montgomery chuck-
ling. “Everything was cut live on
three tracks. Back than. you could
finish an entire album in under a
week.”

Not any longer. Today. a studio
booking may result in only two or

Billboard (ISSN 0006-2510) Vol. 92 No. 38 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rate: annual rate, Continental U.S. $110. Second class postage paid at
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10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Billboard, P.O. Box
13808, Phlladelphia, Pa. 19101, (212) 764-7376.
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FBI Raids
In Ohio Net
$20 Mil Haul

NEW YORK-FBI agents from
four bureaus swooped down on
what they believe is the largest tape
pirating and counterfeiting oper-
ation in the Midwest, doing business
in 40 states Tuesday (9).

Secized were recording equipment,
masters. tapes and labels worth $20
million. the FBI claims. Raided were
People’s Stereo and Utopia Ultra
Sound in Newark. Ohio, and the
residence of Donald R. Shannon Jr.
of Thornville. Ohio.

The raids follow a three-year in-
vestigation by the Recording Indus-
try Assn. of America, and a two-year
probe by the FBI bureau in Colum-
bus, assisted by the Cincinnati,
Cleveland and Pittsburgh bureaus.
The raids were supervised by case
agent Mike Chretien and supervisor
Tom Mitchell.

According to the RIAA. the al-
leged pirates sold to truck stop and
farm market vendors. and to estab-
lished record dealers.

No arrests were made and the in-
vestigation continues. The RIAA
has no comment as to whether the
Ohio raids are tied to current piracy
investigations in New York and
Florida.

Some of the merchandise seized in
the raids were 2,000 cassette and 8-
track masters, hundreds of thousand
of labels, and master, labeling and
packaging equipment including a
Treaco 8-track unit with two bin-
loop duplicators and five slaves, one
Otari and two Pentagon in-cassette
duplicators, a Bessler shrink wrap
unit, plus business records.

Technology

three rhythm tracks, a far cry from
the days when producers expected to
walk away with four or five finished
singles. Various overdubs, string and
horn additions and mixdowns ex-
tend recording schedules into a
month or longer.

“There’s a big difference in the
way country records are made to-
day.” says Ron Chancey, producer
of Brenda Lee, Conway Twitty and
the Oak Ridge Boys.

“Now you go into the studio with
just basic rhythm players first. Then
you bring in the other instruments,
vocalists for backgrounds and the
singer’s own overdubs. It takes four
or five times as long now to cut a

(Continued on page 34)
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Election Year Anxiety Stalls Music Legislation

More Court
Activity As
Fall Nears

By JEAN CALLAHAN

WASHINGTON--The anxiety of
this election year is holding up con-
gressional progress on bills affecting
the music industry while, in contrast.
autumn brings increased activity (o
the Federal Communications Com-
mission, the Copyright Royalty
Tribunal and the Supreme Court.

Congress is scheduled to recess for
the elections Oct. 3 and until then
federal appropriations bills domi-
nate whatever attention legislators
can squeeze away from the political
contests.

HR997. the performance royalty
bill, introduced by Rep. George
Danielson (D-Calif)), is stalled in
the House Subcommittee on Courts,
Civil Liberties and the Administra-
tion of Justice. Insiders expect no
progress on this bill, vehemently op-
posed by broadcasters, until after
the elections.

Bruce Lehman. aide to Rep. Rob-
ert Kastenmeier (D-Wis.) who chairs
the Subcommittee, anticipates no
action on HR997 until the next ses-
sion of Congress opens in January
1981. HR997 would require broad-
casters and other users of recorded
music to pay royalties to performers
and record manufacturers.

In the Senate, two biils important
to the music industry await passage.
$2082. introduced by Sen. Edward
Zorinsky (D-Neb.), would exempt
nonprofit veterans and fraternal or-
ganizations from paying perform-
ance royalties. BMI's Ed Cramer
spoke out against the bill at hearings
before the Senate Judiciary Com-
mittee Aug. 20.

Testifying in favor of the bill were

“ representatives from a number of or-

ganizations inciuding the Loyal Or-
der of Moose. the American Legion
and the Veterans of Foreign Wars.

Sen. Zorinsky hopes to schedule
another round of hearings on $S2082
as soon as possible. Congress may
return from its October recess in
mid-November for a lame duck ses-
sion. If so. Zorinsky would like to
give concerned partics. including
ASCAP and the Shriners. an oppor-
tunity to testify.

In July. the Senate Small Business
Committec held hearings on §2873.
a bill to provide for Small Business
Administration loans and guaran-
tees to small businesscs in the com-
munications industry including re-
tail record stores, music publishers
and film. videotape and record pro-
duction and distribution firms.

Present Small Business Adminis-

(Continued on page 69)
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NEW DESIGN—Casablanca president Bruce Bird, left, presents producer Ste-

ven Greenberg with newly designed turntable motif gold and platinum awards

for Lipps Inc. The new awards, designed by Art Concepts of L.A., combine the

record with a plastic tonearm to create a turntable effect. Bird holds the LP

award for more than 1.5 million LPs of ““Mouth To Mouth’’ while Greenberg

holds the 45 for “‘Funkytown’ (3 million sold in the U.S. and 8 million
globally).

WB EXEC MOVES UP s

Cornyn’s Interests

%

o

s

Casablanca Denied
Summer Injunction

LOS ANGELES—A superior
court judge here Monday (8) denied
a motion by Casablanca Records for
a preliminary injuction to prevent
Donna Summer from releasing her
records through the new Warner-
distributed Geffen Records.

The ruling came five days after
the same Judge Jerry Pacht denied a
motion for a temporary restraining
order to prevent the release of her
first Geften single. “The Wanderer.”

Casablanca will not appeal the
judgments. but still counts Summer
as its own artist, contending that two
more albums are owed the label un-
der her current contract. Attorneys
for Summer counter that they have
written and oral testimony to the ef-
fect that the “Thank God It's Fri-
day™ soundtrack and “On The Ra-

 ExecutiveTurntable

dio” greatest hits album fulfill those
product requirements.

Both sides now await the decision
of Judge Jerry Fields in a different
division of the same court on a mo-
tion for a summary judgment on the
“key man” issue: Summer’s conten-
tion that when Neil Bogart left the
label in February. she automatically
became a free agent.

If Casablanca loses that judg-
ment. itis expected to appeal, result-
ing in a jury trial on the “key man”
issue, in addition to the expected
trial on Summer’s charges of undue
influence and fraud which would
bring the singer damages. A win on
the “key-man” issue would only free
her from Casablanca.

One of the principal points be-

(Continued on page 78)

Record Companies
Michael Roshkind, vice chairman of Motown Industries in L.A.. parent

Segue Into Future |

By PAUL GREIN

LOS ANGELES—From stop-gap
reacting to long-term planning.
That’s how Stan Cornyn views his
move from executive vice president
of Warner Bros. to the newly-created
post of senior vice president of the
records group of Warner Communi-
cations, Inc.

“We’re in the business of putting
out fires.” Cornyn says. “As the old
saw goes: ‘The idea of planning in
the record industry is. who am I go-
ing to have lunch with tomorrow?

“We're trying to do a little better
than that. Basically I'll be trying to

project what
Man In the industry
The News

wilt be like in

1985 or 1990
and then seek to getus there in a rea-
sonable way.” Cornyn says the job
concept started with the anti-coun-
terfeiting report he prepared earlier
this year for Warner Communi-
.cations (Billboard. Aug. 16. 1980). [t
then expanded to embrace the bur-
geoning video market. which. says
Cornyn, “is on everybody’s minds. if
not their pocketbooks.”

The job has now snowballed to
encompass such diverse (opics as the
record group’s production facilities
and operating standards. packaging.

CHER AND CAESARS
GET NOISE LEVEL RAP

By TIM WALTER

LAS VEGAS—-The Nevada Dep1.
of Safety and Health has issued
sound level citations against strip
entertainer Cher and Caesars Pal-
ace. according to district manager
Jay Arnoldsen. The complaints al-
lege Cher’s July 3 performance ex-
ceeded noise level standards set by
the Occupational Safety & Health
Administration.

Arnoldsen says the citations are
the first from his office, although
there have been complaints about
prior shows. “We have checked out
previous reports of violations.” he

says, but this is the first ime we've
had anything test out.”

I'he Nevada department has
adopted federal health administra-
tion standards in full. The appli-
cable regulations require that an
employe cannot be subjected to
sound levels that average more than
90 decibels during an eight-hour pe-
riod or 115 decibels for 1S minutes.

The Nevada agency wired three
musicians with special monitors be-
fore Cher’s July 3 midnight per-
formance. The receivers were either

(Continued on page 56)

testing and launching new products
(including videograms). new prod-
uct configurations (including digital
records), development of statistical
and consumer projections, antipi-
racy and home taping. new and ex-
perimental repertoire and expanded
marketing methods.

Cornyn notes that he expects the
long-range planning aspects of his
new job (o be more creatively satis-
fying than his old job has lately
been. “It’s something that intrigucs
me more than wondering what the

(Continued on page 76}
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company of Motown Records and Jobete Music, resigns with plans of “semi-
retirement.” The 14-year Motown executive will not be replaced. ... Stan
Cornyn is promoted to the newly created post of senior vice president of
Warner Communications Inc. Record Group in Los Angeles. The 21-year WB
veteran was executive vice president of the label for the past five years. In his
new role. he will supervise planning. re-
search and development for WCI’s three la-
bels, its distribution wing (WEA). its foreign
records group (WEA International). and al-
lied companies. Cornyn will also be respon-
sible for the development of commercial
video activities as he heads a new record/
video unit. .. . Rick Debbis elevates to senior
vice president of artist development at Arista
in New York. With the label since 1976. he
has been vice president of that department for three years. Before joining the
label. he was vice president and general manager of Blue Sky Records. Also.
Richard Palmese moves up to senior vice president of promotion. He was vice
president of promotion for three years. He joined Arista in [975 as Midwest
regional promotional manager. . . . Billy Bass is namcd senior vice president of
promotion and creative services at Chrysalis in L.A.. and Paul Hutchinson is
elevated to vice president of finance and administration. Bass. with the label
for four years. leaves the post of vice president of his department: and Huich-
inson was vice president and controller. . . . Dick Sherman is tapped by
Boardwalk Entertainment Co. in L.A. as senior vice president and director of
sales and marketing. Formerly with Casa-
blanca for six years, he recently was senior
vice president of product development. His
other positions prior to Casablanca were ex-
ecutive posts at Mercury. CBS, WB and Mo-
town. . . . Erv Woolsey is upped to vice presi-
dent of promotion for MCA in Nashville. He
was promotion director. ... Neil Hesson
takes over as vice president of marketing and
sales for Light Records/Lexicon in L.A. He
is a former vice president of Goodlife Productions in Scottsdale. Ariz. .. . At
Chrysalis in L.A.. Janis Ross steps up as national singles promotion director.
She has been with the label for three years. and recently was national promo-
tion manager. . . . Elaine Corlett is tapped as general manager for Rocket Rec-
ords for the US. in L.A. She leaves ABC Records where she was vice president
of artist development and publicity. . . . Martha Sharp is named director of a&r
for Elektra/Asylum in Nashville. She was division president Jimmy Bowen’s
assistant. Also. Geary Tanner joins E/A in Atlanta as Southeast regional pro-
motion director. Previously, he was MCA'’s promotion director in that market.
At the same time. Peter Barton steps aboard as media concepts director in L A.
He leaves Capitol. where he was creative di-
rector of merchandising and advertising. . ..
Mel Phillips is elevated to director of promo-
tion and import sales at CBS Records Inter-
national in New York. He was associate di-
rector of promotion for the division. . .. Tom
Sgro takes over as Miami local promotion
representative for PolyGram. He was South-
cast regional promotion representative in At-
lanta for Columbia.
Marketing

Wayne Franklin replaces Jim Williams as head of Army/Air Force record
distribution activity at the Exchange Service in Forest Park. Ga. Williams has
transferred to Munich. Germany. where he will head audio playback services

for that area. . .. Dave Edwards exits as general manager of three Warehouse
(Continued on page 76)
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LOS ANGELES—The Chicago
Tribune-New York News Syndicate
has begun servicing its newspaper
clients with weekly editorial mate-
rial from Billboard.

The material, under the heading
of the Billboard Feature Service, in-
volves a column called “Inside
Track,” a feature or trend story plus
an exclusively prepared chart of
breaking new singles and LPs com-
bined with reviews of hot new sin-
gles and albums.

The editorial package is prepared
by Eliot Tiegel who also oversees the
preparation of the other items in the
weekly package and writes the col-
umn. Don Michel is editor of the
Chicago Tribune-New York News
Syndicate.

Notes Robert Reed. the Syndi-
cate’s president: “We are gratified
by the response of major papers

CHI TRIBUNE-N.Y. NEWS «

Billboard Features
Go To Syndication

THE
BEST
SALES
&

PROMOTION
MEN

can'tdo everything. They can't
get your story to all radio and
retail outlets in time. They
can't possibly reach all buying
influences at every location.
All too often, it's not conven-
ient for the buyer to talk to them
when they call.

Why should you penalize an
effective consumer marketing
program by failure to include
“the men in the middle"" in it?
The “‘men in the middle'" are
the dealers, distributors, whole-
salers, and programmers who
can dam the distribution flow
or smooth it, stock the product
or run out, switch brands or
push them, introduce and ex-
pose your product.

It's very logical to supplement
your sales and promotion men's
calls with full and frequent
trade coverage. The efficiency
of advertising in the trade press
enables you to reach numerous
buying influences with a tai-
lored message for a small in-
vestment. Your message in Bill-
board can turn on those who
turn on millions.

Billboard.

. where advertising selis records

across the country for the Billboard
Feature Service.

“It obviously is filling a special
need for the finest in coverage of the
popular music field.”

The affiliation with the Chicago
Tribune-New York News Syndicate
marks Billboard’s expansion into
providing exclusive editorial mate-
rial on a custom basis for news-
papers in the U.S.

The Billboard Feature Service
package is designed for use in Sun-
day newspaper entertainment sec-
tions.

Carpenters,
Alpert LPs
Utilizing dbx

By JIM McCULLAUGH

LOS ANGELES — Two A&M
LPs—Herb Alpert’s “Rise” and the
Carpenters “Close To You”—will
soon be issued in the dbx-encoded
disk format for the audiophile mar-
ket, the first major label product to
be available utilizing this process.

dbx. a Newton, Mass.-based man-
ufacturer of professional recording
studio noise reduction circuitry. in-
troduced its dbx disk-encoding pro-
gram a year ago.

The technique involves compress-
ing the music signal when the master
disk for an LP is being cut. enabling
a greater dynamic range to be placed
on a vinyl disk. A home dbx encoder
must be used with a home hi fi sys-
tem, however. to hear the benefits.

Close to 60 titles are now in the
dbx-encoded disk catalog, according
to Jerome E. Ruzicka, dbx vice presi-
dent and director of the dbx-en-
coded disk program. The catalog is
comprised of product from some 20
audiophile specialty tabels.

About 25% of the catalog is com-
prised of digitally mastered dbx full
dynamic range recordings, the first
of which were introduced at the Jan-
uary 1980 Consumer Electronics
Show. These disks combine dbx-en-
coding and digital tape mastering
and are claimed to restore full dy-
namic range to recordings as well as
reducing surface noise to almost
inaudible levels.

The two A&M LPs. explains Ru-

(Continued on page 61)

EXCELLENT

OPPORTUNITY

We are the largest one-
stop, exporter, distributor
in the Northeast. We in-
tend to expand our posi-
tion in Latin America.

If you have heavy experi-
ence in sales mainly to
Spanish speaking coun-
tries, some experience in
purchasing and are willing
to locate in Florida please
call us.

Salary is commensurate
with experience and ability.
All calls are strictly con-
fidential.

Call:

SAM WEISS, President
WIN RECORDS, INC.
45-50 38th Street
Long Island City, N.Y. 11101

(212) 786-7667
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GINO PREVIEWS—Gino

Vannelli previews hi

5

s debut Arista LP, “‘Black Keys," for label president Clive Davis, left. It

bows next month. Behind the singer is Joe Vannelli.

‘Instant Adds’ Assault the Charts

LOS ANGELES—This may not
be the best time of year to release a
single by a new or fledgling act.

Program directors already have
thetr hands full—and their playlists
as well: in the past three weeks, six
singles have been issued by “instant-
add” superstars, previewing soon-
to-be-released LPs.

This week alone the top four new
entries on the Hot 100 are by critical
and commercial favorites who are
following top 10 singles and albums
with their first releases of the ’80s.

Donna Summer’s first single for
Warner’s Geffen Records, “The
Wanderer.,” leads all newcomers at
number 43. It’s the title track from
her next album, due Oct. 1. her first
all-new LP since “Bad Girls” was is-
sued 18 months ago.

The cut’s a strong bet to become
Summer’s 11th gold single and her
ninth in a row. discounting Casa-
blanca’s from-the-vaults release of
“Could It Be Magic” several months
ago. The artist netted two platinum
No. | singles from “Bad Girls” plus
a gold number two hit.

BILLBOARD SURVEY

By PAUL GREIN

Supertramp is next in line. open-
ing at number 67 with “Dreamer.”
its first single from ‘Paris,” a
double-live collection due Sept. 24.
The group hit the top 10 with two
songs from its previous “Breakfast
In America” LP. judged the best sell-
ing album of 1979 at the recent
March convention of the National
Assn. of Recording Merchandisers.
The hits: “The Logical Song” and
“Take The Long Way Home.”

Earth. Wind & Fire follows at
number 75 with “Let Me Talk.”
which previews its forthcoming
“Faces” album. The group has net-
ted two gold top 10 hits from its past
two LPs. “Greatest Hits” (“Got To
Get You Into My Life” and “Sep-
tember”) and “I Am” (“Boogie
Wonderland” and “After The Love
Has Gone™).

And Stevie Wonder enters at
number 78 with “Master Blaster
(Jammin®),” his first single from the
forthcoming “Hotter Than July.”
Wonder hit the top five with “Send
One Your Love,” the first single
from his top five “Secret Life Of

Ampex, JBL, MCI Continue
Lead In Studio Equipment

LOS ANGELES—Ampex. JBL
and MCI continue their dominance
in their respective major product
categories at the recording studio
level, according to Billboard’s 1980
U.S. equipment brand usage survey.

The survey of recording studio
equipment usage, will be broken out
in greater detail in Billboard’s up-
coming International Recording
Equipment Studio Directory which
publishes Oct. 25. It was compiled
from questionnaires returned by 687
U.S. studios from May through July
1980.

Last year's survey reflected a uni-
verse of 669 U.S. recording studios.
The new survey does not necessarily
reflect the exact total situation in
U.S. studios. Calculations for most
equipment categories are a weighted
figure based on the number of stu-
dios using the equipment and the to-
tal number of items reported to Bill-
board.

Ampex carned a 77.7% usage for
professional audio tape, while
Scotch had 47%, followed by Agfa
with 15.4%. Last year’s results had
Ampex with 76%, Scotch with 46%
and Agfa with 9%.

www.americanradiohistorv.com

It should be noted that the cate-
gories of audio tape, blank disks and
noise reduction systems are based on
the percentage of studios reporting a
particular brand, with the base
being the total number of studios
mentioning at least one brand
within the category.

Since many studios voted for
more than one brand per category,
the percentages for these three cate-

(Continued on page 54)

Plants” soundtrack. And he plucked
two top 10 singles from each of his
previous four studio albums, which
between them netted 15 Grammy
Awards.

Two superstar singles released two
weeks ago also are sweeping up the
charts. The Doobie Brothers’ “Real
Love” leaps 11 points to number 17.
while Barbra Streisand’s “Woman
In Love” vaults eight spots to num-
ber 25.

It’s the Doobies’ preview to “One
Step Closer.” due Sept. 17 and Strei-
sand’s first from the soon-to-be-re-
leased “Guilty.” coproduced by
Barry Gibb.

The Doobies went to No. 1 with
the first single from its last album,
“What A Fool Believes.” as did
Streisand with the first from her pre-
vious LP, “No More Tears (Enough
Is Enough).” a duet with Donna
Summer. The Doobies also won
Grammy Awards for record and
song of the year.
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Supplying the graphic needs of the record industry since 1952.

LONEOUT REC y INC
< RECORDS IN¢
‘A \ ] )] N [\ \‘ deo
220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-7938 or (212) 691-8884 - Telex: 237891

UTOUTS - @

We have the titles—
We have the prices

Send for complete price list



www.americanradiohistory.com

P.O. Box 5603
Hac. Hgts. CA 91745
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*LYRIC COMPETITION
¥*ENGINEERING/ PROD

For additional information
please write or call

THE MUSIC FACTORY
P.O. Box 32000
Dept. 1B

Provo, UT 84501

(801) 373-1815

== =

==

AT RAS:

¥»VOCAL COMPETITION
UCTION COMPETITION

— Bt 1

TURN YOQOUR

MUSIC |\ TO MONEY!

r-‘---------‘- DEADLINE: OCT. 25, 1980 EEEEDEDDDEEg

COMPLETE THIS FORM TO ENTER THE
MUSIC FACTORY SONGWRITING COMPETITION

NAME = =,
ADDRESS o

crry

STATE ZIP . -
PHONE ( ) OFFICE ( )

1. Your song mustbe recorded and submitted on a cassette ora 7', IPS reel to reel
" tape. You may choose to produce a tull demo tape but remember that your song
is being judged and not your arrangement or production ability. Unless you wish to
have your production judged, a simple guitar/vocal or piano/vocal is sufficient

2. You may place 1 - 4 songs on each tape entered. On the outside of each tape,
write the name(s) of the song(s} in their order and your social security number only
Do not put your name or any other information on the tape

3. If youenter more than one song per tape. there will e an additiona! $1.50 charge
per tape for us to transfer the 2nd, 3rd or 4th songs to individual cassettes.

ENTRY CHOICES
You must check at least one box. You may enter your song in more than one
category by checking the optional choice box. The judges wili then chcose which
additional category or categories your song would be competitive in, and judge
them accordingly

AMATEUR CLASS
O Reck 'n Roll/Top 40/Pop Easy Listening
O rR&B/Soul/Disco/ Jazz Country
O Gospel/Inspirational/Folk/Specialty
Optional Choice
PROFESSIONAL CLASS
O Country/Gospel
O R&R/Top 40/Soul/Disco/Jazz
u] Optional Choice

O Easy Listening

NAME OF SONG

First Category Choice . .. Os1300
Opticnal Category Choice .. Os 750
Vocal Competition ... - 0Os 750
Engineering/Production . . Os 8s0
Tape Duplication Fee Os 150

CERTIFICATION OF ELIGIBILITY
The undersigned submitted agrees to be bound by the rules and
regulations of the Music Factory Songwriting Competition as set forth
here)
Signed: i

Date i —

Age: 1

“'Remember to use a separate entry form for each song/lyric. You may
use Xerox copies of this form for additional entries.

www americanradiohistorvy com
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AND PRIZE
210,000

PRIZES AND AWARDS

Songwriting Amateur or Professional

GRANDPRIZE | .....ooiieiiiiiiii i, . $10,000

GRAND PRIZE II e S 1,000

pius 24-track record aibum

GRAND PRIZE 1 e e e 24-track

record atbum

GRAND PRIZE IV . ... . Yt SETTETTTT B reaalXD $500 plus

45 record

GRAND PRIZEV .............................. ... 1 45 record

9 FIRST PLACE CATEGORY WINNERS

(6 amateurs, 3 professionals) ........... a $500 each
9 SECOND PLACE CATEGORY WINNERS

(6 amateurs, 3 professionals) ... ...... ........ ... ..... $200 each

45 ADDITIONAL WINNERS (30 amateurs and 15 professionals) $50 each

300 Music Factory Songwriting Competition Honorable Mention Award Certifi-
cates (Amateurs only)

Rules and Regulations

1. Music Factory Songwriting Competition Is open to anyone
except employees of the Music Factor Songwriting Competition,
inc

2. Each song must be wholly originat.

3. Contest is open worldwide and songs may be performed in an,
language. We have translators in all languages.

4. All entries must be postmarked no later than midnight. October
25, 1980.

5. Songs will be Judged on the basis of originality. Al decisions of
the judges shall be final

6. No song may be entered that has been released for commercial
sale inany medium of the United States priorto December 25, 1980.
7. Aprofessionalis someone who is or has been (as of Oct. 15, 1980)
a member of ASCAP, BMI. SESAC. or any other performing rights
organization. All others are considered amateurs.

8. Vocal performance is for amateurs only. A professional singer is
anyone who has had his or her voice recorded, and said recording
has been released forcommercial sale in any medium as of Oct. 25.
1980.

9 We will not return any cassettes or tapes

10. Prizes will be awarded and winners will be notified on or before
January 15, 1981
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SAYS IRWIN STEINBERG ;

PhI|IpS Digital Videodisk May
Help Invigorate Music Industry

NEW YORK-—-With particular
emphasis on the cmerging digital
compact disk from Philips. the
chances are “pretty good™ that the
music industry can mcet the chal-
lenge of changing demographics
and competition from other media.

This is the view of Irwin Stein-
berg. chairman and chief exceutive
officer of PolyGram Record Oper-
ations U.S.A. and exccuiive vice
president of the PolyGram Corp.

Although his talk before the Mu-

sic and Performing Aris Lodge of

B'nai B'rith here Monday (8) was
called “The Opportunitics And
Challenges Of The New Video
Technologies.™ Steinberg left little
doubt that the most immediate
promise for the industry lay in the
digital compact disk. which. along
with a plavback unit. may be mar-
keted in late 19820 Software is ex-
pected to list similarly to the LP.

25-Cent Dividend

NEW YORK—-The board of di-
rectors of Warner Communications
Inc. has declared the regular quar-
terly dividend of 25 cents per share
of common stock. Dividends are
payable Nov. 17 to sharcholders of
record at the close of business Oct.

15. 1980.

CONTROLLER

An international record company
and affiliated publisher located in
N.Y.C., are looking for a mature
individual experienced in day to
day financial matters as well as
financial reporting and taxation
in the music business. A knowl-
edge of royalty reporting and credit
control is essential. The indi-
vidual will be responsible for a
general staff and should be fa-
miliar with computerized systems.
Salary is open and will be com-
mensurate with the individual's
abilities. Send resume with salary
history and requirements, in con-
fidence to:

Satin, Tenebaum,
Eichler & Zimmerman
1776 Broadway
New York, New York 10019
Attention: Mr. Steven White

By IRV LICHTMAN

while the playback unit is scen as
in the $300-$400 range.

Steinberg  said  the industry’s
hopes of reaching an increasingly
older more sophisticated population
which does not buy records in sig-
nificant quantity and mceting in-
creased competition from other
media. lies “in being able 1o offer
morce music, with better quality in
more exciting ways than wce
presently do and morcover in being
able to market and sell that music in
many new ways.”

He declared that the videodisk
may “very well offer us a way to
reach the more resistant older popu-
lation directly with the kind of music
they prefer. but which is not now
widely available on records or tapes
because of the current economics of
the industry.

“It also offers an opportunity to
recapture the imagination of the
younger current buwr with its
heightened visual and audio capa-
bilities.”

But. Steinberg pointed to the Phil-
ips disk—a product of N.V_ Philips of
the Netherlands, onc of PolyGram's
parents. of all the “technological
marvels and new media opportuni-
ties™ as holding the “most immediate
promisc.”

“[t represents a true revolutionary
breakthrough in sound reproduc-
tion. as. or morce significantin poten-
tial impact than such other major
advances in recording technology
as: the change from acoustic to elec-
trical recording in the late 20s: the

SEEKING
MANUFACTURER

FOR UNIQUE PROFESSIONAL
NEWLY INVENTED/PATENTED
GUITAR/KEYBOARD
INSTRUMENT

ROYALTY BASIS

Contact:

KATZCO MARKETING
535 S. Catalina St.
Los Angeles, CA 90020
(213) 388-2278

WDOK wDDO WDUR
WATZ WIPE WRBD
wWJLD wliz WYNN
WXV WHYZ WATM
WTUG WSRC WYZE
wiDB

611 W. 123 St,,

( SMASH RAP

“Do You Like That Funky Beat”
By Kool Kyle (The Starchild)

BIG

Superappin—Grandmaster Flash—Furious Five
Love Rappin—Spoonie Gee & The Treacherous Three
Rappin and Rockin—The House—Funky Four + 1 More

ENJOY RECORDS

New York City « 10027 - (212) 662-2230

WKXI WRSV WHIT
WOKJ WORV WAIR
wiDU WWDM WFDR
WTOX WPEG WTSX
WPGA WHBI WORU
WKYS

J

upgrading from 78 ‘shellac® records
to microgroove vinyl LPs in the late
1940s or even the expansion from
monophonic to sterco recording in
the late 1950s."

He said that marketing of the disk
would take place “in the near fu-
ture.” presuming that there is agree-
ment on standards among the major
audio equipment and record com-
panies. He said experts believed
“standardization could come rela-
tively quickly.™ since Philips and
Sony are “the only ones known (o
have such a system in an advanced
state of development.™

Because of its “revolutionary ben-
efits,” the veteran music industry
figure said the compact disk “cannot
come any too soon.”

“Certainly. for a time after the
compact disk is introduced.”™ Stein-
berg added. “it will coexist with con-
ventional LPs. like the mono and
stereo situation, vet there is cvery
reason to believe that it will become
the dominant format for pure music
reproduction in the foresecable fu-
ture.

“It could allow us to interest con-
sumers in recorded music as never
before. giving us a splendid new tool
to merchandise our catalog product
through digital ¢nhancement. The
size of the disk could also theoret-
ically open up non-traditional sales
outlets for the record industry and
certainly allow our present retailers
to save space and broaden their
stock.”

Yet, Steinberg warned. “as with
most opportunitics and especially
new unproven oncs. the opportunity
is double-edged. This is particularly
true with respect to retail and new
carriers of entertainment—the video
disk. the videocassette and the com-
pact audio disk—in terms of the ne-
cessity of carrying duplicative inven-
tories for imcompatible systems.

“Therce is cven the possibility that
onc or another format could fall by
the wayside or that the home video
market could grow too slowly be-
cause of confusion over incompat-
ible formats.”

Steinberg also felt that with the
need to purchase the new playback

(Continued on page 61)

66% Of Stations
Report "79 Profit

WASHINGTON—A National
Assn. of Broadcasters survey shows
66% of responding radio stations re-
porting a profit for 1979. The na-
tionwide survey polled 2.046 sta-
tions. close to 30% of the industry.

As in 1978, opcrating costs took a
double digit jump. rising 10.6% to
$326.100 for the typical station. Un-
like 1978, however, the pereentage
Increase in operating costs. exceeded
the pereentage rise in net revenues.

resulting in a pretax profit margin of

5.8%. down from 8.2%. Typical pre-
tax dollar profits decreased from
$26.400 to $19.900 in 1979.

Responding stations are estimat-
ing an 8.4% increasc in nct revenucs
in 1980. or a total of $375.000 for the
typical station.

The typical station reported ad-
vertising time sales of $352.800. up
6.3% from 1978. Ad revenues were
up 7.7% over the previous year. a
gain attributed primarily to local ad-

vertising which provided 89 cents of

every sales dollar.
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"~ Market Quotations

As of closing, September 11, 1980

Hig:lgso Low NAME P-E (15&;‘:’; High Low Close Change
1%, % Altec Corp. = 98 1% 1 1% + %
39 26  ABC 6 384 32 312 31% + %
362 27'% American Can 6 95 33% 33% 33% - %
28% 14% Ampex 12 174 26%2 25% 26% - %
5 2% Automatic Radio = = = = 3% Unch
55 42%, CBS 8 241 52 51% 52% Unch
37 27 Columbia Pictures 8 566 37 36% 37 + 1
8% 4 Craig Corp. — 2 5% 5% 5% Unch.
53% 40% Disney, Walt 12 260 48 a7 47% + 1%
12 7 Filmways, Inc. - 96 9% 9% 9% + %
20% 1 Gulf + Western 4 2633 19% 19% 19% + %
13% 7% Handleman 22 22 12%  12%  12% + Y
13 5% K-tel 12 44 11 10% 11 + %
35% 25% Matsushita Electronics 9 56 34% 34% 34% + %
57% 44% MCA 9 777 55% 52 53% - %
19% 10 Memorex - 85 16 15% 15% - %
60% 46% 3M 10 10 59% 58 59% + 1%
63% 41% Motorola 11 457 59% 59% 59% Unch
37 23% North American Philips 6 64 35% 35% 35% + %
8% 4% Orrox Corp. 36 13 8 7% 7% Unch.
20% 13% Pioneer Electronics 14 4 20% 20% 20% + 1
28 182 RCA 8 376 27% 26% 27% + %
14% 6 Sony 14 4532 14% 13% 14% + %
33% 20% Storer Broadcasting 10 1009 30 29%: 29 + %
6% 3 Superscope - 58 5% 5% 5% — %
35% 25% Taft Broadcasting 9 2 30 30 30 - %
19% 13% Transamerica 5 1401 18 17% 18 + %
39% 29% 20th Century-Fox 6 197  39% 38% 38% + %
61 34%, Warner Communications 14 1034 61 58 50 + 2
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 1 1% 2% Intergriy Ent. - 179 1% 2
Certron Corp. 6 1 Y % Koss Corp. 9 15 8% 9
Data Packaging 5 13 7% 8 Kustom Elec. - 10 1 1%
Electrosound M. Josephson 9 5 13% 14%
Group 5 84 5% 5% Recoton 7 - 1 1%
First Artists Schwartz
Prod, 11 10 3% 3% Bros. = = 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

RockAmerica First Video
Record Pool In New York

By RADCLIFFE JOE

NEW YORK-—-The escalating
popularity of video effects in discos
across the country (sce separate story
in the disco section) plus increasing
cmphasis of video promotion of art-
ists by their record labels has
sparked the formation of Rock-
America, the nation’s first video mu-
sic record pool.

RockAmerica. headed by Edward
Steinberg. will offer pretty much the
same services now being supplied by
conventional record pools to disco
deejays and club owners. The main
difference is that it will be offering
video promotions. instead of con-
ventional audio recordings.

RockAmerica will offer a monthly
one-hour promotional videotape
featuring 15 to 18 songs to club own-
ers and their deejays across the
country for a monthly subscription
fee of $126. There will be no charge
to the participating label.

The initial program will feature
“One Step Beyond™ by Madness;
“Niget.,” X.T.C.; “Turning Japa-
nese.” the Vapors: “Ashes To
Ashes.” David Bowie;
“D.ES.LR.E..” Jesse Rae: “Games
Without Frontiers.” Peter Gabriel;
“Money,” the Flying Lizards: “*Rock
& Roll High School.” the Ramones;
“Lucky Number,” Lene Lovich;
“Rhythm Stick.” lan Dury: “Echo
Beach.” Martha & the Muffins;
“Tears Of A Clown.” the English
Beat; “Homicide,” 999; *“Love
Stinks,” J. Geils Band: “"When
You're Young.” the Jam: “Kraft-
werk,” Trans Europe Express: and
“How Does It Fecl To Be Back.,”
Hall & Oates.

At present, contributing labels in-
clude Capitol, CBS. Chrisima, EMI-
America. Island, Jem/Passport,
Mercury. Modern. Polydor. RCA,

(Continued on page 59)

Ampex 1st Quarter Earnings Jump 20%

NEW YORK—-Ampex Corp. re-
ports first quarter earnings up 20%
exclusive of extraordinary tax ben-
efits on a 14% increase in revenues.

Earnings exclusive of extraordin-
ary tax benefits climbed to $5.4 mil-
lion, or 47 cents per primary share.

compared with $4.5 million, or 40
cents per share, for the same period
last year.

The company reports first quarter
records in sales. orders and backlogs.
Ampex cites audio/video systems as
a particularly strong performer.

=T =V=EN=

19431 Londelius Street

"Record,Tape,Video Cassette Shrink
RE'paCKager (Includes portable shrink gun)

Save time, save money, and increase

your sales by rewrapping your
returns in crystal clear shrink film

in seconds ... identical to original

! ﬂ’d (213) 993-0040

l\l The leader in shrink-film packaging equipment.
Northridge. California 91324
m—

factory shipments.

- o Call Collect:
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Starting September 15,1980...

A dynamic sales and marketing program
to bring on a new golden era of album sales!

e Dating ® Discounts
® Point of Purchase Materials ¢ Dealer Contests
® Special Gold Rush Product Catalogs

® Best-Selling Albums By: ARS, Roy Ayers,
Bar-Kays, Bee Gees, Randy Brown, Cindy
Bullens, George Burns, Cameo, Eric Clapton,
John Cougar, Mac Davis, Def Leppard, Teri
DeSario, Fatback, Gap Band, Al Green,
Tom T. Hall, Isaac Hayes, Justin Hayward,
Horslips, Englebert Humperdink, Millie
Jackson, Jean Michel Jarre, Jon & Vangelis,
Tom Jones, Kingbees, Kiss, Kool And The
Gang, Chuck Mangione, Mantovani, Benny
Mardones, John Mayall, Curtis Mayfield,
Frank Mills, Moody Blues, Nervus Rex,
Nighthawks, Leonore O’Malley, Graham
Parker, Parliament, Peaches & Herb, Pure
Prairie League, Rainbow, Ray, Goodman &
Brown, Rolling Stones, Rush, Savoy Brown,
Scorpions, Southside Johnny & The Asbury
Jukes, Spider, The Statler Brothers, Rod
Stewart, Donna Summer, 10CC, Ten Years
After, Pat Travers, Uriah Heep, Sarah Vaughan,
Village People, Hank Williams, Robin
Williams, Frank Zappa and many more!

® Best-Selling Soundtracks And Original
Cast Albums: All That Jazz, American
Gigolo, Can't Stop The Music, Dr.
Zhivago, The Fantasticks, Gone With The
Wind, Grease, MGM Musicals, Midnight

Express, Saturday Night Fever, Star
Wars/Empire Strikes Back, They're
Playing Our Song, The Wizard of Oz and
many more!

® All Classical Product From: Deutsche

Grammophon, London, Philips, Argo,
Telefunken, L'Oiseau Lyre, Archiv,
Mercury Golden Imports, Festivo,

I D' t 'b t' Privilege, London Digital, Das Alte Werk,

PO YGram IS rl u IOn London Treasury, Aspekte.

".bringing on a new go]den era of album sales! ® Your Polygram Distribution Sales Representative
Will Contact You With All Of The Exciting

Gold Rush Details.

Givethe

phonogram ‘@‘/
@ @ DoIanr ]

www.americanradiohistorv.com
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General News

$19 Mil Arts Center
Unveiled In Nashville

By GERRY WOOD

NASHVILLE—Boosting Nash-
ville’s image as a total music com-
mumity, the new $19 million Ten-
nessee Performing Arts Center has
opened here with a premiere week
schedule of shows ending Sunday
(14).

A wide range of music and theatre
evenis inaugurated the downtown
facility that houses three major
theatres, varying in size from the
2.442-capacity Andrew Jackson Hall
to the intimate 300-capacity multi-
form Andrew Johnson Theatre.

The latter room can be adapted
from theatre-in-the-round stagings
to a cabaret style setup. Seating
1.056 patrons on two levels. the
James K. Polk Theatre will be used
for smaller scale theatre productions

than the Jackson theatre. It will also
be used for chamber music and solo
artist performances.

A glittering array of talent
launched the Tennessee Performing
Arts Center. including Joel Grey in
concert with the Cincinnati Pops Or-
chestra, Carlos Montoya, the Nash-
ville Jazz Machine, Mel Torme.
Princess Grace of Monaco (present-
ing a program of poetry and prose)
and the Blair Quartet.

Scheduled to perform over the
weekend were Judy Collins, the
Nashville Symphony Orchestra with
Renata Scotto and Sherrill Milnes.
the Air Force Band of Mid-America
and the Nashville Symphony
Chorus and Youth Orchestra. Other

(Continued on page 76)

Do you specialise in

ARABIC MUSIC?

An international record-company

offers strong Arabic repertoire
(Libanese, Egyptian including the Koran)

Write to P.O. Box No.: 380,
1115 ZH Duivendrecht, The Netherlands

CANADIANS
NAB ALLEGED
BOOTLEGGERS

TORONTO-—An alleged inter-
national bootleg record operation,
centered in the New Hamburg area
of Ontario, has been broken follow-
ing the arrest of three persons last
week on six charges of conspiracy
under the criminal code. according
to police reports.

Arrested were Kurt Guenther
Glemser, proprictor of Blue Flake
Productions, Darrell Douglas and
Lorne Romano.

The arrests were the culmination
of a scven-month investigation by
members of the Royal Canadian
Mounted Police and agents of the
Federal Bureau of Investigation into
the manufacture and distribution of
alleged bootleg records in Canada.
the US.. Europe and Australia, an
officer of the Canadian investigative
team reports.

Bergman Chairing

NEW YORK —Barrie Bergman of
the Record Bar retail chain. past
president of the National Assn. of
Recording Merchandisers’ and a
member of the association’s board.
will chair the 1981 NARM conven-
tion, April !1-15 at the Diplomat
Hotel in Hollywood. Fla.

Active involvement of the NARM
board and of members of the manu-
facturers advisory committee will
begin Oct. | at meetings of those
groups which will be held in con-
Junction with the NARM rackjobber
conference.

After 22 years of popularity
and sales in excess of

Eight million
Smurf recordings

in Europe and Canada within the last 3 years;
Sessions Records is proud to announce that

omurfing §ing §ong

is now available in the d.S.

e

For information write to:

Watch for its introduction in your area

LESLEE OLSON

SESSIONS RECORDS

1973 OHIO STREET

LISLE, ILLINOIS 60532

N\
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SESSIONS
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LOVELY RITA—Rita Coolidge chats with Michael Leon, A&M Records vice

president, East Coast operations, after her recent appearance at New York's
Dr Pepper Music Festival in Central Park.

SO

WASHINGTON-—While ma-
jor labels suffer, some smaller
record companies are blossom-
ing 1n a period when there are
lew monster hits and consumers
are shopping with a broad range
of musical tastes.

For example, Adelphi Records
of Silver Spring. Md., claims
sales so far this year have in-
creased 300% over 1979 despite
the depressed market of 1980.

Adelphi is a small label spe-
cializing in blues/rock. Gene
Rosenthal. Adelphi founder and
president. credits a combination
of strong new releascs and rapid
gains in popularity for his artists
as the main reasons for the label’s
success.

The Nighthawks, whose recent
release on Mercury hit 160 on the
Billboard album chart, recorded
for Adelphi for five years before
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CLAIM 300% SALES JUMP

No Recession For
The Adelphi Label

By JEAN CALLAHAN

The new release has spurred
sales of the group’s five earlier al-
bums. New Adelphi releases by
the Bill Blue Band. Tracy Nel- ¢
son. Pearls Before Swine and the  §
Phil Woods Quartet are also sell-
ing well and receiving national
airplay.

Jack Heyrman of Adelphi
looks to the popularity of artists
like George Thorogood and the
Fabulous Thunderbirds as evi-
dence of a renaissance of blues/
rock as marketable product.

Heyrman also notes that blues
fans are especially loyal. “Once
they turn onto a group.” he says,
“they usually buy all their al-
bums.”

Adelphi’s fall releases include
LPs by Gene Johnson, the Sugs. ¢
Lenny Breau. Catfish Hodge,
Charles Tyler and the Night-
hawks. %

3

% signing with Mereury.

AP ~

Cutout Dealers Convene,
See 8-Tracks As Bargain

By ROMAN KOZAK

NEW YORK-—Cutout 8-tracks
are generally cheaper than LPs and
cassettes, picture disks did not quite
turn out to be collectors items, and

Billboard photo by Chuck Pulin
JAZZ PROTEST—Musician Michal
Urbaniak is among those picketing
Viacom’s headquarters on Sixth
Ave. in Manhattan Wednesday (10)
to protest the company’s format
change on its WRVR-FM New York
from jazz to country. For full details
see page one and page 20 in the ra-

dio section.

the line between overruns and $5.98
catalog product is getting finer.

Such are the impressions looking
over the latest catalogs from the vari-
ous cutout dealers attending the re-
cent National Music and Sound
Show in New York.

Reflecting the general weakness
of the 8-track market. it appears that
the best cutout bargains are in 8-
tracks. One dealer at the show was
offering for 22 cents each such 8-
track titles as “Steppin’” by the
Pointer Sisters, “Boats Against The
Empire” by Eric Carmen. “Sudan
Village™ by Seals & Crofts, “It’s A
Game” by the Bay City Rollers and
“Dicky Betts & Great Southern.”

Another distributor was selling his
entire line of 8-tracks for 25 cents
less across the board than cassettes
of similar titles. The 8-tracks were
also cheaper than many of the same
LP tities. The “Heavy Horses” LP by
Jethro Tuil, for instance. sells for
$1.50 as an LP but $1.25 as an 8-
track. while “Period Of Transition”
by Van Morrison is $2 as a disk and
only $1.25 as an 8-track.

Moreover. there secms to be some
titles of recent LPs that are available
only as 8-tracks, among them,
“Briefcase Full Of Blues” by the
Blues Brothers. “Desolation Angel”
by Bad Company, “You’re Gonna

(Continued on page 68)
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General News

Ex-Harrisburg Distrib Thriving As a Retailer

By JOHN SIPPEL

LOS ANGELES-When David
Press decided to leave D&H Distrib-
uting in Harrisburg. Pa. he had a
pretty good fix on going into record/
tape/accessories retailing. Today, he
owns a prospering Rainbow Enter-
tainment store.

More than 37 years with the long-
time one-stop/rackjobbing entity in
the Pennsylvania capital whet his
appetite. Press was instrumental in
establishing computerization as an
integral part of the operation of
D&H years before he departed in
1978.

As gencral manager, he had scen
electronic data processing develop
over a decade to a point where D&H
was linked with certain of its retail
customers via in-store terminals.

As an industry veteran, Press felt
store location was his fundamental
need to be successful. Harrisburg
was and is in the throes of urban re-
newal. An early target for downtown
refurbishment was a giant office
building. where top floors house
more than 5.000 Bell Telephone and
state employes. The first three floors
were set aside for commercial use.

In mid-November of last year
Press opcned a 1.600 square foot
Rainbow Entertainment outlet in
Strawberry Square on the first floor.
Press was so enthused by the shop-
ping center's potential that 20 feet
from the record store door he also
contracted for a kiosk-like area.
where he operates a health food
franchise. Chez Chocolat.

Ten months” experience has borne
out the former D&H general man-
ager’s intuition. His enthusiasm is
bolstered by the knowledge that the
30.000 persons now working in Har-
risburg’s downtown will swell 1o
60.000 in a few more years.

In the 1.600 square fect Press
stocks not only albums. singles and
accessorics but also fundamental
components and RCA black and
white tv portables. Notes Press: “We
stock mid-range hi fi. I did not want
to compete with hi fi stores. We em-
phasize Monteverdi and Pioncer/
Centrex components. Right now we
serve primarily adults. Our hard-
ware gets them started.™

Hardware is placed on shelves up
front. All merchandise is tagged.
with sales merchandise carrying
dual tags. Along with his onc full-
time clerk and a single parttimer.
Press doubles between software and
hardware.

The daily online keypunch trans-
mission of his product needs to
D&H. five minutes away by car.
makes it possible for Rainbow En-
tertainment to carry mostly ones and
twos on albums because of over-
night replenishment.

MONTEREY
FEST ON AIR

LOS ANGELES-KKGO-FM
will broadeast live the 23rd annual
Monterey Jazz Festival. Friday
through Sunday (19-21). It marks
thesixth consecutive year the station
has broadcast this event to its South-
ern California market.

Staff personality Jim Gosa and
freelance critic Leonurd Feather will
do the color reporting. The signal
will be in mono for all five concerts.

Preceding the actual concerts,
the station will broadcast a half-
hour show of interviews with musi-
cians and also taped comments by
Los Angeles Mayor Tom Bradley.
extolling the role of jazz in the city’s
history. L.A. is celebrating its Bicen-
tennial year.

Eight-track is still 60/40 over cas-
sette, he finds. He specials $7.98 al-
bums for $5.88 to $5.99 and $8.98 at

$6.49 10 36.88. with shelf prices of

$7.19 and $8.19 respectively.

He features the first 100 albums
from Billboard’s best sclling LPs and
tapes chart on the store’s primary
wall. Singles will be enlarged when
the mall opens in a fortnight. He gets

$1.14 for 45s. Press predicts more
young customers, supplententing to-
day’s office worker flow. with the
opening.

Press feels a retailer must stress

specialized catalog. He’s bearing
down on classics, r&b. jazz and
black gospel. His adult clientele fa-

ors classics.
e (Continued on page 14}
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MEMOREX HIGH BIAS TEST NO. 5.

WHICH HIGH BIAS TAPE
STANDS UP TO A GENRAD
REALTIME ANALYZER?

The GenRad 1995 Real-Time Analyzer is
among today's state-of-the-art devices for
accurately measuring and displaying audio
signals. That's why we used it to show that
MEMOREX HIGH BIAS is today's state-of-
the-art high bias cassette tape.

When tested at standard recording levels
against other high bias tapes, none had
a flatter frequency response than
MEMOREX HIGH BIAS.

And, the signal/noise ratio of MEMOREX
HIGH BIAS proved to be unsurpassed at
the critical high end.

Proof you can't buy a high bias cassette :
@ | that gives you truer reproduction. And isn't

that what youbuy a
high bias tape for? < . -

GenRad 193¢

dispay

=
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Is it live, or is it
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MEMOREX

cinutes

¢ 1980 Memorex Corporation
Memorex Audio Development Center. P.O. Box 988. Santa Clara, CA 95052, U.S A
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ANNE MURRAY / Anne Murray's Greatest Hits
$00-12110 * 4X00-12110 » 8X00-12110

DEBORAH ALLEN / Trouble In Paradise
ST-12104 » 4XT-12104 « 8XT-12104

veesseerereess. BOBWELCH..... MAN OVERBOARD..

BOB WELCH / Man Overboard

McGUINN-HILLMAN
S00-12107 » 4X00-12107 * 8X00-12107

S00-12108 *» 4X00-12108 » 8X00-12108

McCRARYS / Just Fos You

GONZALEZ / Watch Your Step
ST-12111 » 4XT-12111

S$T-12103 » 4XT-12103

—
ElTH BARROW

Just Asl Am

RUNNING ALONE

BAROOGA / Running Alone
ST-12105 « 4XT-12105

KEITH BARROW / Just As | Am
ST-12112 « 4XT-12112
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CLIFF RICHAR

KENNY ROCERS

GREATEST HITS {
)

The Gambier L

Luciite . k
Ruby ' > !
I‘ ] L
Coward Of The County
She Believes In Me g‘ L
] 4
Rt

You Decorated My Life

f
Dont Fall In Love With A Dreamer "
Love The Worid Away
Every Time Two Fools Coilide
Reuben James

Long Arm Of The Law

Lady

KENNY ROGERS / Kenny Rogers’ Greatest Hits
LOO-1072 » 4L00-1072 « 8LO0O-1072

CLIFF RICHAFD / I'm No Hero
SW-17039 » 4XW-17039 » 8XW-17039

AMERICA

MICHAEL STANLEY BAND

Givethe gift
of music.

ROCK JUSTICE ' MICHAEL STANLEY BAND / Heartland
SWAK-17033 *» 4XN-17036 * 8XN-17036 SW-17040 » 4XW-" 7040 * 8XW-17040 AMERICA

AMERICA

M

Vienna State aChorus &\
HERBERT VON KARAJAN

Verdi / Aida i
C. P. E. Bach / Cello Concerto in A
HERTEATLUON KARAJAN X Vivaldi / Concertos in G, P. 120, & G minor, P. 369
\ (C lete O —avLp Frangois Couperin / Fiéces en concert
(feemipizte e s) LYNN HARRELL , PINCHAS ZUKERMAN
$Z-37738

i
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General News

N.Y. One-Stop Files For Chapter XI

NEW YORK—Town Hall Record
One-Stop. in business here more
than 30 years. filed for reorgan-
ization under Chapter XI of the
Bankruptcy Act Monday (8), listing
assets of $1,100.000 and liabilities of
$1.161.385.

The petition, signed by owner Ben
Reminick. presented a verified list of
32 creditors. No plan of reorgan-

Pa. Store Opening
Sound Deparment

STROUDSBURG. Pa. — AB.
Wyckoff, department store in this Po-
cono Mountains resort area commu-
nity for the past 105 years. will soon
feature a department for records.
stereos and audio/visual compo-
nents now that a new management
group is going to operate the store.

Originally scheduled to be put up
forsale. Wyckoff’s attracted two new

(Continued on page 61)

ization was submitted, and a com-
mittee of creditors is still to be
named.

Among major unsecured creditors
listed in the court document. and the
amounts of Town Hall indebted-
ness, are: RCA, $214.758; CBS.
$159.484; WEA, §143.016; Alpha
Distributing, $124.296; PolyGram.
$104.671: Sunshine Record Distrib-
uting, $85.223: Record Haven,
$62.000; Malverne Distributing.
$49.039: Cardinal Export, $26.824:
MCA. $26.801; and Capitol Rec-
ords, $16.808.

In his petition, Reminick esti-
mates that gross sales for the next 30
days should amount to $400.000. of
which the company should realize
$40.000 in gross profits. Town Hall
has 25 employes.

The document was filed in U.S.
District Court, Eastern District. in
Brooklyn. The action falls under the
jurisdiction of bankruptcy judge Ce-
cilia Goetz.

SEPTEMBER 20, 1980, BILLBOARD

PRESSING

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF"”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: {513) 681-8400 / TWX {QCA CUSTOM CIN) 810-461-2789

e All Major Label Records & Tapes!

e Blank Tapes! e Cartridges! e Accessories!

e All Major Brand Audio & Video
Equipment!(1MO-220 volt)

e Immediate Shipment ANYWHERE inthe World!

o Multi-Million Dollar Inventory!

® Five FullFloors of Stock at ALL Times!

® Extra Personal Attention Given EVERY Account!

WEAREAFULLCATALOGUE HOUSE
CHECKOURLOW EVERYDAY PRICES!

i

i 449

$9.98 559

LIST

TDKT-120
SHURE V15

SUPERSPECIALS OF THEWEEK! |
TDKSA-C90 ......cccveeerreecreee 210

VHS Videotape 1450
'l'ypeIVCarlridge..............8490

We can ship C.0.D.-Sight Draft-Letter of Credit All Prices F.O.B. New York

TELEXNO. 420961 JRR
PHONE (212) 732-8600
EXPORTDIVISION

23 PARKROW,

NEW YORK, N.Y.10038

- WEA

LOS ANGELES—WEA has
an iron-lock on the pop charts
this week, accounting for seven
of Billboard's top 10 singles and
albums.

Elektra/Asylum leads with
four of the top 10 LPs. including
Quecen’s “The Game.” which
rises to No. 1. dethroning the la-
bel's Jackson Browne package,
*Hold Out.” now at 2. E/A is the
first label to control the top two
spots in one week since Warner
Bros. did itin April 1979 with the
Doobie Brothers” “Minute By
Minute” and “Dire Straits.”

Elektra is also rallying with the
Cars’ “Panorama.” which leaps
seven spots to number five in its
third chart week, likely to top the
number three peak of last year’s
“Candy-0O" collection. And “Ur-
ban Cowboy™ dips to number
nine after peaking the past
couple of weeks at number three.

WEA’s other top 10 albums
arc the Rolling Stones™ Atlantic-
distributed “Emotional Rescue.”
No. | for seven weeks and now
posted at 4: “Christopher Cross™
on Warner Bros.. holding at 6 for
the third straight week in its 32nd
week on the chart and George
Benson's “Give Me The Night”
on Q-West/WB, which moves up
a notch to 7.

Labels with one top 10 album
this week: Motown, MCA and
Chrysatis.

Elektra/Asylum and Warner
Bros. cach contributes three
products to WEA’s 70% monop-
oly of the singles top 10. E/A has
Qucen’s “Another One Bites The
Dust.” which leaps six points to
3; Johnny Lee’s “Lookin® For
Love.” up three spots to S and
Eddie Rabbitt’s “Drivin" My Life
Away.” up two notches to 8.

The Queen hit is almost certain
to become the band's second No.
I in a little more than six months:
“Crazy Little Thing Called
Love™ had four weeks on top last
spring.

Warner Bros. is represented
with George Benson's “Give Me

ISP

Rings Bell,
Hitting 7 For 10

N

The Night™ on Q-West/WB, the
highest-charting hit of his career
as it holds at a starred 6: Paul Si-
mon’s “Late In The Evening.”
holding at a starred 7 and Larry
Graham’s “One In A Million
You.” up six notches to 9.

Atlantic rounds out the tally
with the Stones’ “Emotional Res-
cue,” now at 10 after peaking the %
past couple of weeks at 3.

Other labels with solitary top
10 singles: Motown, Arista and
RSO.

The WEA chart dominance is
fueled by the impressive multi-
format appeal of some of their %
big hits. Benson. for example., has
the week's No. 1 single and al-
bum on Billboard's soul charts,
the No. 1 jazz LP and the number
two disco disk in addition to his
lofty pop numbers and a respect-
able number 26 posting on the
adult contemporary list.

Queen rockets from 2510 13 on
the soul singles chart and jumps
three points to 3 on the disco list
lo support its roof-raising pop
numbers.

In part the WEA performance
is due to the fact that it had a
crowded late-summer relcase
schedule of acts with established
top 10 track records: the Rolling
Stones and Paul Simon, whose
histories date to the mid-"60s,
plus ’70s-breakouts Jackson
Browne. Queen, George Benson
and the Cars.

But the corporation is also rid-
ing high with several new acts it
has just broken into the top 10.
These include Christopher Cross
and Johnny Lec. both of whom ¥
broke swiftly once they landed
their major label record deals,
and Larry Graham and Eddic
Rabbitt, who both took years to ?
finally hit the pop top 10, despite

respectively. soul and country.
Also adding to the WEA domi-
nance is the “Urban Cowboy” %
soundtrack, which could have ci-
ther been a hit or a miss, and has
been. most decidedly. the former.

MCA Distributing Unicorn’s Product

LOS ANGELES—MCA Distrib-
uting Corp. has entered into an inde-
pendent distribution deal with Uni-
corn Records, its second such
arrangement. Last month. when
MCA made its first distribution pact
with Artists House. president Al Ber-
gamo noted it was the first in a line
to come.

The two-year agreement. with two
one-year options, calls for pressing
and distribution. with a single and
atbum by the end of the year. The
first single. “Don’t Want Nobody™
by European artist J.D. Drews was
released last week. Additional prod-

Harrisburg Dealer

® Continued from page 11

Press does not envision more
stores for himself. He wants to make
his Rainbow the best possible.

He is one of six Rainbow locations
served by D&H. "We have an ad-
vantage in that we as a cluster of six
stores can benefit. too, from the ad-
vertising  allowances accorded a
number of stores in the area bearing
the same name.” Press explains.
Therc are two other Rainbows in
Harrisburg and a single such store in
Lancaster. Lock Haven and York.

www americanradiohistorv com

uct is slated for the first two months
of next year.

Also signed to Unicorn is Joe
Chemay. musician/arranger who
recently created the vocal arrange-
ments for Pink Floyd’s “The Wall:”
and Guy Thomas and Sidney Foxx,
the latter formerly with the group
Empire.

Under terms of the agreement,
Unicorn president Daphna Edwards
will retain all promotional and mar-
keting responsibilities.

Video
Album $
Doubtful

By GEORGE KOPP

NEW YORK—Record companies
are spending more and more money
on video promos. but it is unlikely
that the labels will put up the bucks
for video albums or original video
music cassettes, according to one
major producer.

Independent video producer John
Goodhue told a gathering of the
American Guild of Authors and
Composers on Thursday (11) that
production costs for a video album
would be in the nature of $150,000.
“I don’t know where the money is
going to come from.” he said. “Al-
most certainly it won’t come from
the record companies.”

Goodhue, who won five Clio
awards as a producer of television
commercials, is now producing mu-
sic promos full-time. Among his re-
cent efforts are videos for Kiss.
Cheap Trick and Tom Petty & the
Heartbreakers.

The promos are made on a fee
basis for the labels who let them be
used gratis by tv shows and night-
clubs. According to Goodhue, the
record companies have found video
to be an effective means of record
promotion.

“With a group like Kiss.™ he said.
“the initial reaction from a lot of
people is that it's something for the
kids. After seeing the video. though,
people are more interested.”

The question of royalties and re-
siduals was uppermost in the minds
of the audience of composers and
lyricists. Goodhue told them: “The
problem right now is that no one
wants to take the first step. No one
knows what they are dealing with.”

(Continued on page 68)

(Advertisement)

NATIONAL DISTRIBUTION
AVAILABLE FOR SMALL
INDIE LABELS

CONTACTNLDC

PHILADELPHIA . . . National Label Dis-
tributing Company 1s a national indie label
distributing company designed o cater to the
needs of the smaller indie label. artist and
producer.

Through the NLDC distributor network.
we guide. inform and assist in the direction
of the labels we distribute.

National RECOGNITION. RESPECTA-
BILITY and REACTION is the key to a suc-
cessful campaign.

We have chosen the country’s top inde-
pendent distributors who understand the
needs of the indie label and feed us their mar-
ket response to each release via Radio. Re-
tailers. One Stops. etc.

NLDC’s distribution network covers all
markets from R&B to POP. GOSPEL and
COUNTRY & WESTERN.

YOUR PRODUCT IS AS IMPORTANT
TO US AS IT IS TO YOU!

Understanding the problems of the small
indie we have structured a very fair affordable
fee. to set your label up as a nationally dis-
tributed record company.

JOIN OUR TEAM NOW!! Call Steve
Schulman at NLDC central headquarters
215/568-0500 or write to NLDC at 1529 Wal-
nut Street, 6th Floor. Philadelphia. PA 19102.
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RECORD MANUFACTURING CORP
A FULL SERVICE COMPANY
750 Eighth Ave., New York, N.Y.10036+{212)354-4336

CALL U5

Cutting, Plating.
Labels. Jachets...
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FERGUSON

In timewith
the music.

The audience for new big band
music is getting larger evary day.

Swingers who grew up listen-
ing to tne originals are nostalgic
for that special sound. The
college crowd is interested, too.
They re looking for something
that’s good for listening and
dancing.

Clearly, Maynard Ferguson’s
time has come. His loyal follow-
ing has made his live appzar-
ances and his extensive catalog
incredibly successful.

Now, they’re spreading the
word to people who might not
have listened before. They’re
telling them about the great new
Ferguson LP, “It’s My Time;" a
record that includes com po-
sitions by Maynard as well as
amazing arrangements of
songsby Boz Scaggs and
Maurice White.

And the man with the horn
is becoming the man of the
hour.

See Maynard Férguson. on tour:

9/10 Saa Diego. CA
9/11  Ojai.CA
9/12-13 BuenaPark. CA
9/14 Cupertino. CA
9/15 - SaaFrancisco.CA
9/16 Ukiah, CA
9/18 Miwaukie. OR

" 9/19 Seattle. WA
9/20 Vancouver. CN
9/21 = Ccuer D'Alene. ID
9/22 Kadispell. MT
9/23 Havre. MT
9/25 Minot. ND
9/26 Winnipeg. CN
9/27 Hisbing, MN

930 Wausau. W1

10/1 Ishpeming. Ml
10/2 Interlochen. Ml
10/3 Roscommon, M|
10/4 Ypsilanti. M

10/5 Saginaw. MI ©

10/6 Madison Heights, Ml
109 Endicott, NY
10/11-12 Boston. MA

10/1F  Westbury. NY
10/1§ Windsor Locks. CT
10/16  Providence. Rl
10/17  Saranac Lake. NY
10/18  Rochester. NY

“It's My Time”
New Maynard Ferguson music.
On<Columbia Records and Tapes.

Mendham, NJ
Indiana. PA
Pittsburgh, PA
Newtown. PA

W, Middlesex. PA
Bloomsburg. PA
Cleveland. OH
Columbus. OH
Lorain, OH
Wilmington. NC
Columbia, SC
Pineville. LA

Salt Lake City. UT
Los Angeles, CA

Produced by Bert deCoteaux.”Calumtia™is a trademark of CBS Inc. © 1980 CBS .nc
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Blllboard

Founded 1894
The Radio Programming, Music/Record International Newsweekly

Billboard Publications, Inc., 9000 Sunset Bivd., Los Angeles, Calif. 90069 213
273-7040. Cable: Biliboy LA; L.A. Telex: 698669; N.Y. Telex: 710581-6279.

Editor-In-Chief/Publisher: Lee Zhito (L.A.); Managing Editor: Eliot Tiegel (LA.).

Executive Editorial Board: Is Horowitz, Earl Paige, John Sippel, Eliot Tiegel, Adam
White, Lee Zhito.

Offices: Chicago—150 N. Wacker Dr., I11. 60606, 312 236-9818. Editorial Staff: Alan
Penchansky, Bureau Chief & Classical Editor. Cincinnati—~2160 Patterson St.,
45214 Ohio, 513 381-6450. Los Angeles—9000 Sunset Blvd., Calif. 90069, 213
273-7040. Editorial Staff: Dave Dexter, Copy Editor; Ed Harrison, Assistant Radio &
Record Reviews Editor; Jim McCullaugh, Sound Business Editor; John Sippel, Mar-
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Commentary

The Big Bandwagon Rolls On

By VIC KNIGHT

Earlier this year a commentary by the dean of America’s big
band agents. Willard Alexander. decried the lack of interest by
record companies in big band product. It also conjectured as to
the directions new big bands might take, and the dimensions
the new big band wave may assume.

Looking back, almost everyone will agree that the big band
was the dominant force in American pop music from about
1935 1o 1955. More than 600 name and semi-name bands criss-
crossed the land playing for hundreds of thousands of dancers.
All played some version of what we call America’s traditional
music.

A new coexistence joins
contemporary & traditional

From 1955 to 1975 the dominant force was simply rock. in all
its variations, gradually evolving through the *60s, and reflect-
ing the sociological climate and attitudes to become a form we
refer to as contemporary.

And starting somewhere around 1975. we witnessed the
gradual reawakening of America's interest in homnplaying jazz
in big bands.

All of which brings us to the beginning of the "80s. in which
we see signs that the two broad categories of America's pop mu-
sic—traditional and contemporary—will virtually coexist.

Believe what Willard says, folks. There is indeed a big band
wave rolling. In every market, especially those where the “ma-
ture” set congregates, there are broadcasters who have already
switched to or are planning some version of big band program-
ming. Mature listeners are being heard from—in the surveys,
the stores and at checkout counters.

So, the coexistence is already beginning. with new big band
stations popping up weekly, right alongside contemporary ra-
dio. There are new jazz clubs. And there are new hotel promo-
tions, such as the Regency Hyatt chain’s big band *tea dances”
in several markets.

And what about bands? The “estate” bands of Miller. the
Dorseys, Ellington and Russ Morgan. and the very much alive
units of Buddy, Maynard, Woody, James and Basie, all are
working about as much as they can.

And now comes a new entry we may call the regional big
band. There are growing numbers of radio stations which have
associated themselves with a local btg band to produce con-
certs, promotions, benefits and the like. Ours is only one ex-
ample.

With the change in American age demographics, and the in-
crease in the mature set, we can count on the viability of musi-
cal coexistence. Indeed, it may well be the nature of things for
the next decade or so.

Bandleader Vic Knight also operates his own radio station,
WDBF-AM, in Delray Beach, Fla.

The Answer Spins At 45 r.p.m.

By MICHAEL BASHKIN

Now that manufacturers have inaugurated their $5.98 mid-
price lines. they should apply more creative marketing strate-
gies to the product. I suggest manufacturers release selected sin-
gles from these albums and promote them in the marketplace as
new releases.

The 45 remains the best promotional tool our industry has.
The notion that they have to be selected solely from new al-
bums is foolish.

Most new releases do very poorly, especially if they present
unknown talent. Developing artists must be marketed over a
longer period of time, their product released as they build fol-
lowings.

Catalog product. on the other hand, enjoys certain inherent
advantages. Many songs and albums were ahead of their time.
One need only cite the rise in popularity of country and coun-
try-rock as examples.

The marketplace changes constantly as tastes evolve. Adult
contemporary did not exist 10 years ago, or even five years ago
to the extent that it does today.

The 45 can be an essential clement in an aggressive catalog
policy. More incentives are needed by the consumer (o get him
to buy catalog. He is confronted with hit product. strong cata-
log. moderate catalog and those albums that just collect dust.

Consider the established artist who leaves one label only to
hit pay dirt on another. How about the artist who hits big after
years of moderate or marginal sales? Or consider the strong-
selling artist who is between albums.

If the manufacturer was to release a 45 from such an artist’s
catalog. consider the potential.

What does it take to release a 45 and promote it? What is the
cost? And what is the potential return? Are they not substan-
tially the same whether the 45 comes from a new album or cata-

log?

‘The notion they have to be
from new albums is foolish’

I’s time tor manufacturers to realize the critical importance
of catalog sales. The potential has hardly been tapped. Every-
thing points to this.

We're all in this together. If we can stimulate catalog sales we
can bring the customer into the store more often, creating
stronger traffic and buying patterns.

We have good product at a reasonable price. But we need
more creative marketing and creative caring from the manufac-
turers. The 45 is the answer.

Michael Bashkin is owner of Record People, a retail store in
Chicago.

Articles appearing on this weekly page are designed as a forum for the expression of views of gencral interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

There has been a substantial amount of talk
recently centered around the apparent controversy
over what country music is these days. It is our obser-
vation that most country stations around the nation,
which list themselves as “reporting stations” in the
music trades, are showing playlists with what could be
defined as modern country.

This particular leaning toward some of these so-
called country songs has us a bit baffled. Qur bewilder-
ment is based upon our listeners’ tastes and our gut
feeling that these listeners are, for the most part, simi-
lar to the country listener one would find in most any
part of our nation.

We have experienced on a consistent basis listener
desire to hear a country sound that is reminiscent of
the older traditional country swing type music in com-
bination with many of the older standards by such arnt-
ists as Merle Haggard, Wynn Stewart, Willie Nelson,
Charlie Walker, Charley Pride, George Jones and the
like.

When we speak of the swing type sound we can best
define it as music with a dance beat. This includes old
and new music alike. We have found recent releases by
such folks as Johnny Paycheck, Moe Bandy, Mel Tillis
and the Bellamy Brothers to be well accepted.

Additionally, many lesser-known artists who are re-
leasing material that fits this musical mode are doing

well in our listening area ‘based upon our station
requests and songs being played in local clubs by the
bands and on the jukeboxes.

In essence, we see our listeners, old and young
alike, wanting to be able to snap their fingers to the
tunes and feeling inspired to hop out of their seats and
take to the dance floor.

Frankly, we are more than a little disappointed that
many country artists are releasing material that fits
well into a pop-adult format, but in so doing, loses
much of its country appeal with folks who really appre-
ciate country music's roots. We are, however, gratified
to see many lesser-known artists filling the void.

Ovie Cowles & Lee Baker
KRZE-AM
Farmington, N.M.

Dear Sir:

This is in response to the letter from a retailer in
Colorado concerning promos (Billboard, Aug. 30,
1980).

Almost ali people who buy promos do so because
they can't afford to pay $7 and $8 for each new re-
lease. Who can? The average record buyer must now
make a choice of which album to buy, whereas a few
years back he could have afforded them all.

The record retailer has a right to gripe, but their
complaints should be pointed towards the record com-

WWWw.americanradiohistorv.com

panies, not the few people who buy promos. This is a
consumer's world, and the name of the game is to get
things as cheaply as you can, whether it be gas, grocer-
ies or even records.

If WEA, CBS et al wou!d sell their product at a price
that the average record buyer could afford, there would
be no need to purchase promos. But in the end it is
their greed, and need to maintain that profit margin
that is the real reason for the problems that Spero Ra-
zatos brings up.

The irony of it all is his statement, “You are part of
the reason albums cost so much.” Come on! Does he
actually think LPs would cost less if no one bought
promos? Profit, not promos, is why, and if Spero Ra-
zatos is working hard for those companies, and not
himself, then he I1s awfully naive.

Craig Carter
Portland, Ore.

Dear Sir:

No longer is it an experience to go into a local
record store and share the excitement of an artist’s
new release. At a retail cost of $7 to $8 per LP, it is
understandable why blank tapes are your best enter-
tainment value.

Too true, too bad.

Ernest Monzon
Laurel, Md.
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September 11th  Hampton, Virginia
September 12th  Charlotte, North Carolina
September 13th  Charleston, West Virginia
September 14th  Nashville, Tennessee
=) September 16th  Baton Rouge, Louisiana

September 18th  Fort Meyers, Florida
September 19th  Hollywood (Miami), Florida
September 20th  Lakeland

(Tampa-Orlando), Florida
September 21st  Jacksonville, Florida
September 23rd  Cincinnati, Ohio
September 25th  Philadelphia, Pennsylvania
September 26th  Largo, Maryland
September 27th  South Yarmouth

(Boston), Massachusetts
September 28th  Springfield, Massachusetts
September 30th  Allentown, Pennsylvania

October 1st  Portland, Maine
(More to come)
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RUSH
Permanent Waves

~ S.R.O. Productions
Management: Ray Danniels and Vic Wilson—Toronto, Canada
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ON MERCURY RECORDS AND TAPES
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Rush appears in Canada on Anthem Records
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Radio Programming

N.Y. Jazz Community Irate On
Losing Its Only Radio Station

NEW YORK-—A common thread
of anger and despair runs through
the jazz community of this city over
the loss of WRVR-FM, the jazz sta-
tion. Nowhere is this anger more ac-
cute than with the record label exec-
utives whose job it is to market and
promote jazz records.

While citizens groups in the jazz
community were making plans to
protest the shift to country music
and to begin a legal fight to restore
the jazz format. record label execu-
tives were casting about to find al-
ternatives to exposing and advertis-
ing their product.

Notes Vernon Slaughter. vice
president of marketing for jazz and
progressive music at CBS Records:
“We were one of the main adver-
tisers on the station. We were set to
run 36 spots for Ramsey Lewis. I had
to pull that. We’ll have to give more
attention to print and urge other ra-
dio stations to play jazz.”

Slaughter. who is upset by the
move, as arc most record label

By DOUG HALL

people. says, “We may not be able to
stop this. but New York won’t stand
for it.” (See photo on page 10.)

Also killing an ad schedule was
Inner City Records president Irv
Kratka. “We were planning 100
spots for Judy Roberts to start next
week. Now we’ll have to look to
AOR and crossover the record.”
Kratka says he is “shocked and up-
set. Now we have no medium to ex-
pose our product.”

Joe Fields, president of Muse Rec-
ords, says: “I suspect that other than
Spyro Gyra. the whole fusion move-
ment is dead here as a result of this.
The record companies are not going
1o release product that they can’t get
played.”

Fields says that he is so incensed
that, “I'm going to call Viacom
(owner of WRVR) and tell them. ‘I
want my records back.”” Promotion
copies of Muse Records. like many
promotional copies these days are
imprinted that ownership is retained
by the record company.

Country Juggernaut
Conquers WRVR-FM

® Continucd from page |

next month (Billboard. Sept. 13,
1980).

Mark Olds. general manager of
WRVR and sister station WWRL-
AM New York. says Viacom, the
new owner of the station, was “em-
boldened by the success” of the
country format on Viacom’s
WMZQ-FM Washington.

In the latest Arbitron figures
available from the April/May sur-
vey. WMZQ had a 3.7 overall share
in its market, up from 3.0 a ycar ago,
while WRVR had a 1.6 share. up
from a 1.1 a year ago.

Olds says there was a great deal of
similarity in the new format in New
York to the one on WMZQ. In fact.

Bill Figenshu. national program di-
rector at Viacom. who used to pro-
gram WMZQ, put the new format
together.

Figenshu worked with John Bre-
jot from Viacom’s KIKK-AM-FM
Houston, who has been promoted to
music director in New York. Fig-
enshu is also the former p.d. at
KIKK.

The format change was such a se-
cret that the statf did not know of the
change until two hours before the
shift. Olds apologized that press in-
quiries about a format change had
been met with untruthful denials.
There had been rumors for months
that WRVR might go country.

(Continued on page 34)

What Happens To Library?

NEW YORK —What becomes of a
record library when a station radi-
cally changes format? Several
things. Sometimes the disks just dis-
appear as employes help themselves.
often with management’s consent.

To prevent that Viacom has re-
moved the extensive jazz library
from WRVR-FM and placed it in
storage. No decision has been made
on what will be done with it.

Neither has KHJ decided what to
do with its extensive Top 40 library
when it changes to country next
month.

According to program director
Charlie Cook, “not a lot of thought
has gone into it,” although there are
a few options open.

Cook notes that the records will
either fill in any needs of sister RKO
station KRTH-FM, be donated to

charity or perhaps kept.

Cook is in the process of accumu-
lating country product and putting
them on cart. He’s been canvassing
local record shops as well as country
outlets around the country in search
of current and older product.

“I’d rather buy as much as I can
and then go through the catalogs of
the record companies,” he says. “It’s
a real task.”

Years ago when stations con-
verted from 78 to 33%3 and 45. many
record libraries werc just put out for
the trash collectors. But Metro-
media’s WNEW-AM had a bitmore
foresight, it donated its library (o the
Lincoln Center Music Library and
today one can go in and listen to
these records on earphones from
turntables operated by library per-
sonnel.

Fields adds: “It’s incredible to me
that a city like New York. the center
of jazz. cannot have a jazz station. It
winds up that the big corporations
beat us. Thank God for National
Public Radio (which programs a
considerable amount of jazz).
Where do listeners go? This has got
10 have an effect on the economy of
the city. What about the musicians?
What about the clubs? It’s got to hurt
the record business.”

Quincy McCoy, national promo-
tion director for Fantasy/Prestige/
Milestone/Stax, predicts that more
commercial cuts would have to be
added to jazz records to get the rec-
ords played on non-jazz stations.
“We've already cutback our jazz
product because we can’t get suf-
ficient exposure.” McCoy explains.

He adds that “it’s a sad day for
jazz musicians, producers and jazz
lovers, not only in New York. but ev-
erywhere. Maybe somebody will
make a movie called ‘Urban Jazz-
man’ and save our music.”

Art D’Lugoff, who has operated
the Village Gate jazz club in Green-
wich Village for 23 years, says there
are more jazz clubs in New York
than ever before, “but this is going to
hurt. I don’t know if we can keep
booking jazz acts when we can’t
reach the public.” He says he found
the demise of Roger Dawson’s Sun-
day salsa show particularly sad. “It
opened this music to the non-Latin
world. We run salsa shows every
Monday night”

George Butler. head of jazz a&r
for Columbia Records, says he is dis-
appointed. “Jazz is flourishing more-
so today than ever. It seems almost
criminal that they would suddenly
relinquish this franchise. It was an
artistically wrong decision to make.”

Mari Jo Johnson, exccutive direc-
tor of the Jazz Consortium. says
moves are underway to organize the
jazz community for a legal fight.
“We will be calling a meeting and
we will be getting petitions. It is in-
cumbent upon us to see that jazz re
turns to WRVR.”

Jazz pianist and composer Billy
Taylor, president and founder of the
Jazzmobile. says the move to coun-
try was “obviously a business deci-
sion. The Federal Communications
Commission should be more con-
cerned about policing radio. This
station has never really served the
jazz community well. There’s a fan-
tastic audience out there.”

Taylor notes that he was a DJ on
WLIB-AM-FM (the FM is now
WBLS) and was so successful play-
ing jazz that WNEW-AM hired him
away and today he hosts “Jazz Alive”
on 200 National Public Radio sta-
tions.

Drummer Dave Bailey. executive
director of the Jazzmobile, says he is
sure the Committec to Save Jazz Ra-
dio will be reactivated. This com-
mittee was last active in 1976 when
Egmont Sonderling purchased

(Continued on page 62)
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BREAKFAST SHOW—WMMR-FM Philadelphia morning jock Michael Picozzi

spins disks for his listeners who showed up at Emerald City in nearby Cherry
Hill, N.J., for a 93 cent helping of ‘‘flapjacks and bug juice.” WMMR is located
at 93.3 mHz on the dial.

‘Inside Country’ To
Air On 55 Stations

NASHVILLE—The current boom
in country radio programming con-
tinues to gain momentum with “In-
side Country.” an in-depth inter-
view and music program aimed at
country audiences across the U.S.

Set to air on more than 55 stations
in 15 states. “Inside Country” is
being marketed for syndication by
Louisville Productions, a division of
WHAS, Inc.

The program spotlights a different
country performer each week in
five-part segments which are inter-
cut with prerecorded music. The seg-
ments are limited to 3% minutes
each. including two 30-second or
one 60-second commercial break to
enable facile rotation with LP cuts or
singles play. Each chapter airs four
times a day until the week’s series is
completed.

Louisville Productions gives ex-
clusive broadcasting rights for “In-
side Country” to participating sta-
tions for airing in the purchaser’s
primary target area for a period of
one ycar. Cost of the program is
based on market size, and the station
receives the right to multiple airings
of each program during the year.

“Inside Country” is hosted by
WHAS-AM dceejay Karl Shannon.
Interviews for the program are re-
scarched and conducted on location
by Alanna Nash (author of Dolly
Parton’s biography. “Dolly”) who
also edits and produces the show in
its final version at the WHAS studios
in Louisville.

“Inside Country” marks Louis-
ville Productions’ first foray into ra-
dio syndication, although the film
and video production firm has been
active in other areas for five years.

Among the charter broadcasters
of the new program arc WQYK-FM
in St. Petersburg, Fla.; WAMZ-FM
in Louisville; KOOO-FM in
Omaha; KTFX-FM in Tulsa:
WIJJD-AM in Chicago; WZZC-AM

in Moline, Ill.; WGNA-FM in Al-
bany, N.Y.; WKSW-FM in Cleve-
land: WWVA-AM in Wheeling.
W.Va.: and WIVK-AM in Knox-
ville. KIP KIRBY

350 Stations
Air ‘Jamboree’
On Mutual Web

WASHINGTON-—More than 350
stations, including 90 in the top 100
markets, carried Mutual Broad-
casting’s Labor Day special. “Jam-
boree In The Hills,” according to
Terry Hourigan, Mutual’s vice presi-
dent of programming.

Broadcasting stations included
WHN-AM, New York; KLAC-AM,
Los Angeles; WIID-AM, Chicago;
KEEN-AM, San Francisco; WRCF-
AM, Philadelphia; KBOX-AM,
Dallas-Ft. Worth; WIXZ-AM, Pitts-
burgh; KTCR-AM/FM, Min-
neapolis; WHK-AM, Cleveland:
KQIN-AM and KMPS-AM,
Seattle; WSB-AM. Atlanta: KSON-
AM, San Diego; and WFK-AM and
WXRA-FM, Washington, D.C.

“Jamboree In The Hills” featured
three hours of country music and in-
terviews recorded live during a two-
day summer festival at Ohio’s Brush
Run Park. Interviews with Tammy
Wynette. Loretta Lynn, Mel Tillis,
Larry Gatlin. Donna Fargo, Moe
Bandy, Hoyt Axton, Ray Stevens
and Bill Anderson highlighted the
special.

Executive producer for *“Jam-
boree In The Hills” was Glen Mor-
gan, Mutual’s director of music pro-
gramming. Kevin Delany served as
the special’s technical director. Pro-
duction was handled by Jim Fox.
with assistance from Ed Salamon
and Pam Green, WHN's program
and music directors. Deejay Lee Ar-
nold emceed the broadcast.
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SNAKE CHARMER—Atlantic Records Cleveland promotion man Paul Gold-

berg, left, keeps his distance while WMMS-FM disk jockey Kid Leo toys with

Lucy the snake, shown wrapped around the shoulders of model Jackie Kre-

nek. Attantic brought the snake to WMMS as part of a promotion for the
group Whitesnake's new LP, ‘““Ready An’ Willing."”

CMA & Kraft Team
On Oct. 13 Simulcast

NASHVILLE—Once again, the
CMA teams up with Kraft, Inc. to
market a radio simulcast of the tele-
vised CMA Awards Show, set to air
Oct. 13.

Authorization to carry the simul-
cast may be arranged through the
CMA. No broadcast fees will be
charged to participating radio sta-
tions, with the stipulation that they

YES CONCERT
COMES OFF
(SORT OF)

NEW YORK-The controversial
on-again, off-again Yes live Madi-
son Square Garden concert broad-
cast on NBC’s Source Network was
aired on 40 stations Saturday (6)
from 9 to 10 p.m. but a technical
hitch spoiled the first 17 minutes of
the show.

NBC said it was AT&Ts fault. but
regardless of who’s fault it was
WMET-FM Chicago got disgusted
after five minutes and pulled the
plug.

The 40-station hookup was pared
down from 54, which originally had
signed up. The reason for this was
that NBC could not restore all of the
land lines leased from AT&T after
NBC gave up the lines when it ap-
peared Yes management would not
agree to the broadcast.

Technical difficulties consisted of
first one channel dropping out and
then the other dropping out. At
times both dropped out and there
was dead air.

The one-hour broadcast was cut
from plans for a two-hour show after
Yes manager Brian Lane said the
risk of bootlegging was too great. As
a result, new material not yet re-
corded was not to be included in the
broadcast, but because the concert
started late some of it was broadcast.
However, one of these numbers was
obliterated by the faulty trans-
mission.

Air Dorsey Band

LOS ANGELES — KGIL-AM-
FM broadcast a special live big band
show featuring the Tommy Dorsey
Orchestra, conducted by Buddy
Morrow from the grand ballroom of
the Sands Hotel in Las Vegas. KGIL
program director Mike Lundy
hosted the broadcast.

run the entire program intact, in-
cluding all commercial spots. No
avails may be sold for the show.

The CBS Television Network will
handle line connections to author-
ized stations. There will be no line
charges for those stations located in
the same telephone rate center as
CBS-TV affiliates. Those stations
outside the rate centers must pay the
cost for connecting lines.

According to Federal Communi-
cations Commission regulations,
only one station in each market may
be granted program rights. Criteria
for granting simulcast rights to one
station, in cases of multiple market
requests, include 1980 spring rat-
ings, station power, daily hours of
country programming and the sta-
tion’s country identity in the market.

Stations wishing to carry the si-
mulcast mustsubmit a written appli-
cation to the CMA. The application
must include day and night signal
power, daily hours of country
broadcasting, network affiliation
and the name and phone number of
a station contact.

Application forms may be ob-
tained from the CMA, P.O. Box
22299, Nashville 37202. (615) 244-
2840. All applications must be sub-
mitted by Sept. 2.

Newark WBGO
Adopts 24-Hour
Jazz Schedule

NEWARK, N.J.—Jazz station
WBGO-FM has responded to the
departure of jazz from WRVR-FM
New York with a move to go to a 24-
hour operation.

General manager Robert Otten-
hoff announced the shift from an | 8-
hour broadcast day with the com-
ment, “This decision to go 24 hours
is one of many we’ve made to meet
the new responsibilities to the jazz
listening public we now face as a re-
sult of WRVR’s format change.”

Ottenhoff says the station was re-
vamping its jazz programming (o
more fully serve the diverse listening
habits of the New York audience.

“If the 1,000 calls we've received
in the past 24 hours (on Monday
(8)) is any indication, we seem to be
on the right track. This only con-
firms the enormous jazz interest in
this area, and we are happy to be a
part of that community in New
York,” Ottenhoff says.

Radio Programming

SEATTLE AOR MARKET

New Program Director von Veh
Guiding KZOK-FM’s Comeback

LOS ANGELES—As the new pro-
gram director at KZOK-FM in the
highly competitive Seattle market.
Nils von Veh is steering the station
back to the dominance it enjoyed in
the mid-"70s when it was the highest
rated AOR station in the market.

Since then, heavy rocking KISW-
FM has taken over the market’s
AOR reins while KZOK entered a
period of rebuilding.

KZOK initially attempted to go
after KISW’s audience with what
von Veh calls a “*modal approach”
which didn’t prove effective. “Now
we’re taking the station back to
where it was,” he says.

“KZOK is a wide ranging
rock’n’roll station with mass appeal
instead of heavy melal teens,” says
von Veh. “It’s easy to jump on the
bandwagon (playing heavy metal)
but you can back yourselfinto a cor-
ner.

“We’re doing nothing to turn off
teens, but we’re not playing AC/DC
or Ted Nugent at seven in the morn-
ing. | can play Paul Simon where
KISW feels it can’t.

“I’s a matter of picking the right
tracks and how to daypart them. We
can play extremes like the Doobie
Brothers and Jackson Browne and
Blue Oyster Cult and AC/DC,” says
von Veh.

Among Seattle’s competing out-
lets are KZAM-FM, a soft rock sta-
tion, KYYX-FM, a Top 40 FM; and
the hard rocking KISW.

“We share certain songs with
KYYX by Russ Ballard, Queen or
Pete Townshend. although we don’t
have a pop sound. We play as much
heavy AOR but also try to be mass
appealing. When all the music is
said and done, i’s the people and
features that set you apart.”

Promotion

FT. LAUDERDALE — Bromo-
tions, promotions and more promo-
tions—that's one way of keeping lis-
teners tuned in to WSHE-FM,
according to program director Neal
Mirsky.

“We want our listeners to feel that
if they don’t listen to us, even for a
short time, they’re going to miss
something important,” says Mirsky.
“And if they don’t listen for a day or
two, they’re going to miss something
they want to know about which is
why we constantly have all sorts of
things going on. And our jocks al-
ways have enough conversation to
keep them interesting.”

Mirsky flips through his desk ca-
lendar to remind himself of promo-
tions and events that took place in
July: July 1. a drawing for a trip to
Key West for a weekend to see Third
World in concert; Pat Travers on the
air playing disk jockey for two hours
July 3: a July 4 satellite broadcast
from Minnesota featuring Jimmy
Buffet and the Coral Reefer Band;
July 5. a live broadcast with the
King Bees from the Agora Ball-
room; July 19, a 90-minute concert
by Genesis; July 18 and 19, partici-
pation in the Mikosukee Indian Fes-
tival in the Everglades; July 21, an-
other live concert from Agora, and
July 26, participation in the Carib-
bean Music Awards in Coconut
Grove.

“People in our audience have
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By ED HARRISON

According t0 von Veh, KZOK’s
approach and presentation has also
changed. accentuating community
involvement. “You just don’t live in
a rock’n’roll vacuum.”

Von Veh notes that the person-
ality of the station is linked with the
community as the station programs
to the lifestyles of the people.

As another listener reinforcement
to show that KZOK is back on the
right track “instead of trying to com-
pete with making your ears bleed.”
former program director and now
general manager Norm Gregory is
back on the air with a Friday 4 p.m -
6 p.m. airshift.

In fact. it was the appeal of work-
ing for Gregory that lured von Veh
back to Seattle to handle program-
ming. “Most stations are run by
people with a sales background.,”
says von Veh. “Having a station run
by someone who never pro-
grammed. really doesn’t know what
the station is about.

“I work for a general manager
who programmed and understands
it. With Norm. it’s like having an in-
house consultant.”

Von Veh, formerly national pro-
motion and marketing director for
ECM Records, also has manage-
ment experience (Striker on Arista),
retail experience and was assistant
music director at KZAM, all of
which gives him a weli-rounded in-
sight into music on all levels.

He says that when he took over as
program director 3% months ago,
the presumption was that he’d be
easy on new music because of his
background.

But when it comes time to add
new product. von Veh says “we are
supporung new music on a selective
basis.”

He says that when he looks at new
product, he looks to see what was
popular in the market in the past as
well as on the entire West Coast. He
also takes tip sheets and music trade
Journals into account.

Von Veh also must see record
company support before committing
to a record. “If we go on a record. we
like to play it for a month. And you
also like to see it happen at the retail
level.”

Von Veh encourages input from
the jocks when it comes (o new mu-
sic. The format, he says. allows
choice in set structure although con-
sistency has always been a KZOK
trademark.

Among the station’s special pro-
gramming features are a new oldies
rock show on Sunday mornings,
NBC Source broadcasts on week-
ends, “Lights Out,” a weekly eve-
ning feature of *“‘spacey music,”
“Your Mother Won’t Like It,” a
show where a listener can program
the station for three hours, “LP Re-
ports.” “Midnight Madness” and
“Superset.”

A drive is currently underway at
the station to launch a fundraising
campaign aimed at creating a Jimi
Hendrix memorial. KZOK has set a
goal of $15.000 with hopes of erect-
ing a recreation area. This year
mark’s the 10th anniversary of
Seattle-born Hendrix’s death.

Von Veh was raised in Seattle
which he feels gives him a program-
ming edge. Also proving to be a pro-
gramming aid was von Veh’s road
experience which allowed him to
hear radio throughout the U.S.

“Spending time on the streets in
retail stores also helped.” he says.
“You see what music means to
people.”

Is All At WSHE-FM

Neal Mirsky Lures the 18-34 Ft. Lauderdale Crowd

By SARA LANE

other interests besides music. al-
though some radio programmers
tend to think all the listeners are into
is music,” Mirsky explains. “Not so
at all. The one thing our listeners
have in common is the enjoyment of
listening to music, yet they all have
lots of other interests. In order to be
their radio station, we have to in-
volve ourselves in everything from
sailing activities, regattas, softball
games and the Mikosukees or Semi-
noles.”

L,
Neal Mirsky: Making listeners feel they might miss something important if
they don't stay tuned.

In February 1980. WSHE-FM
was bought by TK Communi-
cations, the first radio station to be
-owned by that firm. which has no
connection with TK Records in Hia-
leah. Steve Dinetz was brought in as
general manager from WXLO-FM,
New York. Dinetz recommended
Mirsky as p.d. The tormat changed
from new wave AOR to just plain
AOR and Mirsky feels it’s a step in
the right direction.

(Continued on page 25)
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Billboard. Singles Radio Action.

Playlist Prime Movers *  Regional Breakouts & National Breakouts

SEPTEMBER 20, 1980, BILLBOARD

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

DONNA SUMMER—The Wanderer (Geffen)
CLIFF RICHARD—Dreaming (EM!)
SUPERTRAMP—Dreamer (A&M)

D-Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

DONNA SUMMER—The Wanderer (Geffen)
SUPERTRAMP—Dreamer (ABM)
CUFF RICHARD —Dreaming (EMI)

* PRIME MOVERS:

DEVO-Whip It (WB)

OUIVIA NEWTON-JOHN—Xanadu (MCA)

BARBRA STREISAND-Woman in Love
{Columbia)

BREAKOUTS:

QUEEN—Another One Bites The Dust (Elektra)

WILLIE NELSON—0n The Road Again
{Columbia)

BOZ SCAGGS—Look What You've Done To Me
(Columbia)

KA-LA —e=
® WILLIE NELSON—On The Road Again
(Columbia)
©® DONNASUMMER-The Wanderer (Geffen)
 OLIVIANEWTON-JOHN-Xanadu (MCA) 26-

17
* DEVO-Whip It (WB) X-28
KHI-LA
® BOZSCAGGS-Look What You've Done To
Me (Columbia)
o DONNA SUMMER—The Wanderer (Geffen)
* PAULSIMON—Late InThe Evening (WB)
138
% AIRSUPPLY—All Qut Of Love (Arista) 16-12
KRTH (KEARTH)-LA.
o DONNASUMMER-—TheWanderer(Geffen)
o SUPERTRAMP—Dreamer (A&M)
# BARBRASTREISAND—Woman In Love
(Columbia) 21-10
* DEVO-Whip It (WB) 24-9
KLUC—LasVegas
@ CLFF RICHARD —Dreaming (EM1)
o SUPERTRAMP-Dreamer (A&M)
# DOOBIE BROTHERS - Real Love (WB) 22-
15
* DEVO-Whip It (WB) AD-23
KERN-Bakersfield
. DONNASUMMER-TheWanderer(Geffen)
@ CLIFFRICHARD—Dreaming (EMI)
# POINTER SISTERS—He's So Shy (Planet)

24-16
* KENNY LOGGINS—I'm Alright (Columbia)
2315
(13K) KGB—San Diego
o CLIFFRICHARD—Dreaming(EMI)
©® DONNA SUMMER—The Wanderer (Geffen)
* DEVO—Whip It (WB) 19-15
* KURTIS BLOW—The Breaks (Mercury) 11.7
KRQQ (KRQ)—Tucson
o EDDIE RABBITT~Drivin’ My LlfeAway
(Elektra)
o SUPERTRAMP—Dreamer (A&M)
% QUEEN—Another One Bites The Dust
(Elektra)4-1
(B100) KFMB—San Diego
o ALITHOMSON-Live EveryMlnute(A&M)
% GEORGE BENSON—Give Me The Night

(WB)8-4
* DOOB!E BROTHERS—Real Love (WB) 29-
23
KTXT—Tucson
o CUFFRICHARD— Dreammg(EMI)
o SUPERTRAMP—Dreamer (A&M)
* BARBRA STREISAND—Woman In Love
(Columbia) 27-19
* QUEEN-Another One Bites The Dust
(Elektra) 13-8
KMJC (Magic 91)—San Diego

o DONNASUMMER-Walk Away
(Casablanca)

o CULFFRICHARD—Dreaming (EMI)

 POINTER SISTERS—He's So Shy (Planet)
2217

# ELECTRIC LIGHT GRCHESTRA—A} Over The
World (MCA) 11-9
KRLA—Los Angeles

o LIPPSINC.—How Long(CasabIanca)
o DONNASUMMER-The Wanderer (Geffen)
+* DEVO-Whip It (WB) 5-3
# STEPHANIE MILLS—Never Knew Love Like
This Before (RCA) 26-22
KOPA—Phoenix
e DONNASUMMER—The Wanderer (Geffer)
# QUEEN-Another One Bites The Dust
(Elektra) 20-12
# OLIVIA NEWTON-JOHN—Xanadu (MCA) 5-1
KRUX—Phoenix
° QUEEN—AnotherOne Bites The Dust
(Elektra)
© DONNA SUMMER—-The Wanderer (Geffen)
# DIANA ROSS— Upside Down (Motown) 24-
11

# LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (W8) 35-25
KENO—LasVegas
e CLIFFRICHARD - Dreammg(EMI)
o DONNASUMMER—The Wanderer (Geffen)
# OLIVIA NEWTON-JOHN—Xanadu (MCA) 20-

14
# DIANAROSS—Upside Down (Motown) 7-2

Pacific Northwest Region

SUPERTRAMP—Dreamer (A&M)
STEVIE WONDER—Master Biaster (Motown)
DONNA SUMMER—The Wanderer (Geffen)

* PRIME MOVERS:

DIANA ROSS—Upside Down (Motown)
OLIVIA NEWTON-JOHN-Xanadu (MCA)
QUEEN-Another One Bites The Dust (Elektra)

BREAKOUTS:

THE CATS—Touch & Go (Elektra)
TEDDY PEMDERGRASS—Can't We Try (PIR)
CLIFF RICHARD—Dreaming (EMI}

KMJK—Portland
CUFFRICHARD—Dreammg(EMI)
© DONNASUMMER-The Wanderer (Geffen)
+ DIANAROSS-Upside Down (Motown) 159
* BOZSCAGGS~—LookWhat You've Done To
Me (Columbia) 31-23
KIRB—Spokane _
o DONNASUMMER—The Wanderer (Geffen)
® EARTH, WIND & FIRE-Let Me Talk
(Columbia)
% EDDIERABBITT—Drivin' My Life Away
(Elektra)9-6
# ELECTRIC LIGHT ORCHESTRA—A{| Over The
World (MCA) 13-8
KTAC-Tacoma

 STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)
@ JACKSON BROWNE~That Girl Can Sing
(Elektra)
* DIANAROSS—Ugside Down (Motown) 30-9
 EDDIE RABBITT-Drivin’ My Life Away
(Elektra) 16-6
KFRC—San Francisco
o TEDDY PENDERGRASS~—Can't We Try (PIR)
® EARTH, WIND & FIRE—Let Me Talk
(Columbia)
* DIANAROSS-Upside Down (Motown) 4-1
% JACKSON BROWNE—Boulevard (Elektra)
20-17
KGW-Portland —
® AMYHOLLAND—How DoISurvwe(Capltol)
o LIVINGSTON TAYLOR—First Time Love

(Epic)
# QUEEN-Another One Bites The Dust
(Elektra) 26-21
* CARLY SIMON-~Jesse (WB) 21-14
KJR—Seattle

SUPERTRAMP—Dreamer(A&M)
o STEVIEWONDER—Master Blaster
{Motown)
# DIANAROSS—Upside Down (Motown) 16-7
* OUVIANEWTON-JOHN—Xanadu (MCA) 15-

6
KYYX—Seattle

© STEVIEWONDER—Master Blaster
{Motown)

o DONNASUMMER—The Wanderer (Geffen)

* DOOBIE BROTHERS—Real Love (WB) 18-9

% AL STEWART-Midnight Rocks (Arista) 22-
14

KIOY—Fresno

o LINOACUFFORD- Rednght(RSO)

© THECARS—Touch & Go (Elektra)

# OLIVIANEWTON-JOHN~Xanadu (MCA) 16-

6
# POINTER SISTERS—He's So Shy (Planet)
159

Based on station playlists through Tuesday (9/9/80)

PRIME MOVERS-NATIONAL

QUEEN—Another One Bites The Dust (Elektra)
BARBRA STREISAND —Woman In Love (Columbia)
OLIVIA NEWTON-JOHN—Xanadu (MCA)

KCBN—Renc

o POINTER SISTERS—He sSoShy(PIanet)
o AL STEWART—Midnight Rocks (Arista)
* KENNYLOGGINS—I'm Alright (Columbia)
26-17
# QUEEN-Another One Bites The Dust
(Elektra) 17-8
KCPX—Sait Lake City

o SUPERTRAMP— Dreamer(A&M)
® DEVO—Whip It (WB)
* EDDIE RABBITT—Drivin' My Life Away
(Elektra) 14-6
# RAY, GOODMAN & BROWN—My Prayer
(Polydor) 40-30
KRSP—Satt Lake City

o CLIFFRICHARD~ Dreammg(EMI)

o SUPERTRAMP-Dreamer (A&M)

* JACKSON BROWNE—That Girl Can Sing
(Elektra) AD-24

* DOOBIE BROTHERS—Real Love (WB) 22-
14

KIMN-Denver B

o THECARS-Touch & Go(Elektra)}

o SUPERTRAMP-Dreamer (A&M)

# BARBRASTREISAND—Woman In Love
(Columbia) 30-25

* QUEEN-—Another One Bites The Dust
(Elektra) 24-20

North Central Region

DONNA SUMMER—The Wanderer (Geffen)
CUFF RICHARD—Dreaming (EM))
DOOBIE BROTHERS—Real Love (WB)

* PRIME MOVERS:

BARBRA STREISAND—Woman in Love
(Columbia)}

GEORGE BENSON—Give Me The Night (WB)

WILD HORSES—Funky Poodie (Midwest Nat'l)

BREAKOUTS:

AL STEWART —Midnight Rocks (Arista)
QUEEN—Another One Bites The Dust (Elektra)

(14WK) WKWK —Wheeling
® CUFFRICHARD—-Dreaming (EMI)
% BARBRASTREISAND—Woman In Love
(Columbia) 29-24
* EDDIE RABBITT—Drivin' My Life Away
(Elektra) 19-9
(KJ100) WKJJ —Louisville
© MARC TANNER BAND— Hot&CoId(EIektra)
® JACKSON BROWNE—That Girl Can Sing
(Elektra)
* DEVO-Whip It (WB) 24-20
# EDDIERABBITT—Drivin' My Life Away
(Elektra) 28-10
(Q102) WKRQ—Cincinnati

# BARBRASTREISAND—Woman In Love
(Columbia) 29-22
* AIRSUPPLY~All Out Of Love (Arista) 6-1
WIZP—Cleveland
® ELTONJOHN-Don't You Wanna Play This
Game No More (MCA)
o AL STEWART--Midnight Rocks (Arista)
% STEPHANIE MILLS—Never Knew Love Like
This Before (RCA) 20-16
# BARBRASTREISAND —Woman In Love
(Columbia) 27-20
(92X) WXGT—~Columbus
® AL STEWART— MldmghtRocks(Ansta)
o CUFF RICHARD~Dreaming (EMI)
# GEORGE BENSON—Give Me The Night
(WB)17-11
* DIANAROSS—Upside Down (Motown) 10-4
WNCI—Columbus

o BOZSCAGGS—Look What You've Done To
Me (Columbia)

@ BARBRA STRE!SAND—Woman In Love
{Columbia)

# QUEEN—Another One Bites The Dust
(Elektra) 15-2

* KENNYLOGGINS—I'm Alright (Columbia)
2412

WGCL~Cleveland - -

e DOOBIE BROTHERS—Real Love (WB)

* WILD HORSES —Funky Poodle (Mid-West
Nat'l) 12.5

# BARBRA STREISAND—Woman In Love
(Columbia) 23-16

CKLW—Detroit

o QUEEN-Another One Bites The Dust
(Elektra)

© DONNA SUMMER—The Wanderer (Geffen)

% BARBRA STREISAND—Woman In Love
(Columbia) 28-5

# NATALIE COLE—Someone That | Used To
Love (Capitof) 26-16

WDRQ-Detroit
o CLIFFRICHARD-Dreaming(EMI)
® DONNASUMMER-The Wanderer (Geffen)
% DOOBIE BROTHERS—Real Love (WB) 23-
17
* GEORGE BENSON-Give Me The Night
(wB)15-13

Southwest Region

® TOP ADD ONS:

DONNA SUMMER—The Wanderer (Geffen)

STEVIE WONDER—Master Blaster (Motown)

CHARLIE DANIELS 8AMD—The Legend Of
Wooley Swamp (Epic)

* PRIME MOVERS:

BARBRA STREISAND—Woman In Love
(Columbia)

QUEEN-—Another One Bites The Dust (Elektra)

KENNY LOGGENS—1'm Alright (Columbia)

BREAKOUTS:

CARLY SIMON—)esse (WB)

DOOBIE BROTHERS—Real Love (WB)

ELTON JOHN—Don't You Wanna Play This
Game No More (MCA)

KNUS—Dallas
o CLIFF RICHARD-Dreaming (EMI)
o DONNASUMMER-The Wanderer (Geffen)
WEZB (B97)—NewOrleans
o STEVIE WONDER—Master Blaster (Tamla)
o DONNA SUMMER—The Wanderer (Geffen)
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 12-6
# STACEY LATTISAW—Let Me Be Your Angel
(Cotillion) 18-12
WTIX—New Orleans
o THECARS-— Touch&Go(EIektra)
o STEVIEWONDER-Master Biaster

(Motown)
% OLIVIA NEWTON-JOHN-Xanadu (MCA) 39-

23
* DOOBIE BROTHERS—Real Love (WB) 20-

12
KBEM - McAllen/Brownsville

® DIONNE WARWICK—No Night So Long
(Arista)
© DONNA SUMMER—The Wanderer (Geffen)
# KENNY LOGGINS—I'm Alright (Columbia)
155
% ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA) 15-12
KHF—Austin e
® AMYHOLLAND—How Do | Survive (Capitol)
o ELTONJOHN—Don't You Wanna Play This
Game NoMore (MCA)
# BOZ SCAGGS—Look What You've Done To
Me (Columbia) 26-18
* QUEEN-Another One Bites The Dust
(Elektra) 25-17
KEEL—Shreveport
©® WILUE NELSON-On The Road Again
(Columbia)
© THE CHARLIE DANIELS BAND~The Legend
OfWooley Swamp (Epic)
% BARBRA STREISAND—-Woman In Love
(Columbia) 27-19
% KENNY LOGGINS —I'm Alright (Columbia)
2719
WFMF—-Baton Rouge
° DONNASUMMER—TheWanderer(Geffen)
® DEVO—Whip It (WB)
% BARBRASTREISAND—Woman In Love
(Columbia) 25-19
% LARRYGRAHAM —One [n A Million You (WB)
20-14
KFMK—Houston _»
@ CARLY SIMON—jesse (WB)
® DONNA SUMMER—The Wanderer (Geffen)
% OUVIANEWTON-JOHN—Xanadu (MCA) 15

8
* QUEEN—Another One Bites The Dust
(Elektra) 30-15
KILE—Galveston
o DONNASUMMER—The Wanderer (Geffen)
o ELTONJOHN-Don't YouWanna Play This
Game (MCA)
% DIONNEWARWICK—No Night So Long
(Arista) 16-12
% DIANAROSS—Upside Down (Motown) 5-2
KOFM —Oklahoma ity
® CARLYSIMON-jesse (WB)
© THE CHARLIE DANIELS BAND--The Legend
0fWooley Swamp (Epic)
# QUEEN-Another One Bites The Dust
(Elektra) 29-19
# PAUL SIMON-Late In The Evening (WB)
1611
KAUM —Houston
o ELTONJOHN- DontYouWanna Play This.
Game (MCA)
o GEORGE BENSON—Give Me The Night
(WB)
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BREAKOUTS-NATIONAL

DOOBIE BROTHERS —Real Love (WB)
WILLIE NELSON—0n The Road Again (Columbia)
EARTH, WIND & FIRE—Let Me Talk (Columbia)

* OLIVIANEWTON-JOHN—Xanadu (MCA) 13-

9
# WAYLON JENNINGS—Theme From The
Dukes Of Hazzard (RCA) 11-8
KRLY—Houston

] DONNASUMMER-TheWanderer(Geffen)
o STEVIE WONDER—Master Blaster
{Motown)
# CAMERON—Magic Of You (Salsoul) 26-14
# QUEEN-Another One Bites The Dust
(Elektra) 24-10
KTSA—San Antonio

® QUEEN—Another One Bites The Dust
(Elektra}

o KURTIS BLOW—The Breaks (Mercury)

# BARBRASTREISAND—Woman In Love
(Columbia) 22-16

# GEORGE BENSON—Give Me The Night
(WB) 2518

KINT—El Paso

o DOOBIE BROTHERS—Real Love (WB)

o DONNA SUMMER-The Wanderer (Geffen)

% BARBRASTREISAND—-Woman In Love
(Columbia)20-13

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra)11-4

Midwest Region

® TOP ADD ONS:

KENNY LOGGINS—I'm Alright (Columbia)

EDDIE RABBITT—Driving My Life Away
(Elektra)

SUPERTRAMP—Dreamer (A&M)

* PRIME MOVERS:

DIANA ROSS —Upside Down (Motown)

JOHNNY LEE—Lookin' For Love (Asylum)

BARBRA STREISAND—Woman In Love
{Columbia)

BREAKOUTS:

DOOBIE BROTHERS—Real Love (WB)

CHARLIE DANIELS BARD—The Legend Of
Wooley Swamp (Epic}

DIONNE WARWICK—No Night So Long (Arista)

KIOA—Des Moines
% ELECTRIC LIGHT ORCHESTRA—AIl Dver The
World (MCA) 2214
% DIANAROSS—Upside Down (Motown) 13-1
WNAP—Indianapolis
o DIONNEWARWICK-No Night SoLong
(Arista)
® AL STEWART-Midnight Rocks (Arista)
# KENNY LOGGINS—I'm Alright (Columbia)

178
* QUEEN—Another One Bites The Dust
(Elektra)22-16
WOKY—Milwaubkee
o ALITHOMSON-Live EveryMlnute(A&M)
o DONNA SUMMER—The Wanderer (Geffen)
* DOOBIE BROTHERS—Real Love (WB) 28-
20
 DIANAROSS- Upside Down (Motown) 9-1
KXOK-St. Louis

© PAULSIMON- LateInThe Evening (WB)
® GEORGE BENSON-Give Me The Night

(WB) 1
* EDDIE RABBITT—Drivin' My Life Away
(Elektra) 30-17
# ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 16-12
KSLQ-St. Louis
% ROBBIEDUPREE—Hot Rod Hearts
(Elektra) 7-4
# BARBRASTREISAND—Woman In Love
(Columbia) 19-12
WZUU-Mitwaukee —
® POINTER SISTERS—He’s So Shy (Planet)
® MICKEY GILLEY—Stand By Me (Asylum)
# ROBERT JOHN—Hey There Lonely Girl
(EM1)24-8
* DIOMNE WARWICK—No Night So Long
(Arista) 27-20
WHB—Kansas City
® BOZSCASGS—LookWhat You've DoneTo
Me (Columbia)
o AMYHOLLAND—How Do | Survive (Capitol)
# WILLIE NELSON—On The Road Again
(Columbia) 3-1
% BARBRA STREISAND—Woman in Love
(Columbia) 23-15
WSPT—StevensPoint
® CLIFFRICHARD-Dreaming (EM0)
o SAMMY JOHNS—Falling For You (Real
World)
% CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp(Epic) 21-15
* SPLITENZ-IGot You (A&M) 22-17
WOW—Omaha
© STACEY LATTISAW - LetMeBeYourAngel
(Cotillion)
© OLIVIA NEWTON-JOHN—Xanadu (MCA)

* II)WIAROSS—Upside Down (Motown) 16-
2

% BARBRA STREISAND—Woman In Love
(Columbia) 21-16
KEYN-FM-Wichita
® WILLIE NELSON—On The Road Again
{(Columbia)
® OLIVIANEWTON-JOHN—Xanadu (MCA)
* ELECTRIC LIGHT ORCHESTRA—All Over The
World(MCA) 11-6
* DOOBIE BROTHERS—Real Love (WB) 16-8
WEFH-Cm:aQ
SUPERTRMP-Dreamer(A&M)
® DARYLHALL & JOHN OATES—Lost That
Lovin' Feelin’ (RCA)
* GENESIS—Turn It On Again (Atlantic) 24-16
* ';D;EVAPORS-TurningJapanese(UA)27-
WISM-Madison
o AL STEWART—Midnight Rocks (Arista)
o DIONNE WARWICK—No Night So Long
(Arista)
* KENNYLOGGINS~I'm Alright (Columbia)

24-15
% LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)29-21
WLS—Chicago
o KENNYLOGGINS— ImAInght(Cqumbla)
o EDDIE RABBITT-Drivin' My Life Away
(Elektra)
* 14%}12!;” LEE-Lookin' For Love (Asylum)
# CHARLIE DANIELS BAND -The Legend Of
Wooley Swamp (Epic) 35-16
KDWB —Minneapolis

# DOOBIE BROTHERS—Real Love (WB) B) 16.

12

* JOHNNY LEE-Lookin' for Love (Asylum)
1511

(KS95FM) KSTP-FM—St. Paul

o MELISSA MANCHESTER—If This Is Love
(Arista)

® NEIL SEDAKA—Letting Go (Elektra)

* gILLYJOF.L—Don't Ask MeWhy (Columbid)
-4

+# DIANAROSS~ Upside Down (Motown) 23-
17

KLEO—Wichita _ .

® DOOBIE BROTHERS—Real Love (WB)

® CHICAGO-Thunder & Lightning
(Columbia)

* DIONNEWARWICK—No Night So Long
(Arista) 27-23

* GEORGEBEMSON—Give Me The Night
(WB) 159

Northeast Region

® TOP ADD ONS:

DONNA SUMMER—The Wanderer (Geffen)
CLIFF RICHARD—Dreaming (EM1)
DHONNE WARWICK —No Night So Long (Arista)

* PRIME MOVERS:

QUEEN—Another One Bites The Dust (Elektra)

STACEY LATTISAW—Let Me Be Your Angel
(Cotillion)

EDDIE RABBITT—Drivin’ My Life Away
{Elektra)

BREAKOUTS:

OLIVIA NEWTON-JOHN—Xanadu (MCA)
JOHNNY LEE—Lookin' For Love (Asylum)
POINTER SISTERS—He's So Shy (Planet)

WPRO—Providence (PRO-FM)

o DIANAROSS—I mCommgOut(Motown)
® DONNA SUMMER—The Wanderer (Geffen)
* POINTER SISTERS—He's So Shy (Planet)

18-15
* QUEEN-Another One Bites The Dust
(Elektra) 16-13
WTSN—Dover —
& DONNASUMMER—The Wanderer (Geffen)
# CARLYSIMON-Jesse (WB) 11-7
* BOB SEGER—You'll Accomp’ny Me
(Capitol) 9-4
WLBZ-Bangor
@ CLIFFRICHARD— D'eamlng(EMI)
o DIONNE WARWICK—No Night So Long
(Arista)
% OLIVIA NEWTON-JOHN-Xanadu (MCA) 20-

(Continued on page 24)
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Music Composed and Conducted by Maurice Jarre TR
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Billboard Sing

® Continued from page 22

* CARLYSIMON-Jesse (WB)23-18
WGUY—Bangor

o DONNASUMMER—Walk Away
(Casablanca)

© DONNASUMMER-The Wanderer (Geffen)

 DIANAROSS—Upside Down (Motown) 14-7

% PAUL SIMON-Late InThe Evening (WB)

15-8
WOLF—Syracuse

o {ARSEN-FEITENBAND—Who'll Be The Fool
Tonight (WB)

® THEKINGS—Switchin' To Glide (Elektra)

« DOOBIE BROTHERS—Real Love (WB) 25-

15
* GEORGE BENSON—Give Me The Night
(WB)11-6
WTRY—Albany

o CLIFFRICHARD—Dreaming (EMI)
o DONNA SUMMER—The Wanderer (Geffen)
* OLIVIANEWTON-JOHN—Xanadu (MCA) 19-

12
% QUEEN~—Another One Bites The Dust
(Elektra) 13-2
WPST—Trenton

* OIANAROSS— Upside Down (Motown) 8-5
WPRO-AM —Providence

* CARLY SIMON—Jesse (WB)
WQXA—York

© DONNASUMMER—The Wanderer (Geffen)

o AMIISTEWART/JOHNNY BRISTOL—My
Guy/My Girl (Handshake)

 DOOBIE BROTHERS—Real Love (WB) 26

19
* POINTERSISTERS—He's SoShy (Planet)
27-20
(F105) WVBF—Boston

© DONNASUMMER—The Wanderer (Geffen)

o CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

* PAULSIMON—Late In The Evening (WB)

13-9
 EDDIE RABBITT—Drivin’ My Life Away
(Elektra) 19-11
WRQX (Q107)—Washington DC

© DONNASUMMER—The Wanderer (Geffen)
o CLIFF RICHARD—Dreaming (EMI)
% QUEEN—Another One Bites The Dust
(Elektra) 21-10
 POINTER SISTERS—He's So Shy (Planet)
2115
WBBF—Rochester
o JACKSON BROWNE —That Girl Could Sing
(Asylum)
® BOZSCAGGS—Look What You've Done To
Me (Columbia)
* PAULSIMON—Late In The Evening (WB)
15-10
 EDDIE RABBITT—Drivin’ My Life Away
(Elektra)17-12
WICC—Bridgeport

® KANSAS—Hold On (Kirshner)
o DONNASUMMER—The Wanderer (Geffen)
* PAULSIMON—Late In The Evening (WB)

* QleEN—Another One Bites The Dust
(Elektra) 9-3
(13FEA) WFEA—Manchester

® ELTONJOHN-Don't You Wanna Play This
Game No More (MCA)

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

 EDDIE RABBITT—Drivin' My Life Away
(Elektra) 16-10

* DIANAROSS—Upside Down (Motown) 12-7

WRKO—Boston

o CLIFFRICHARD -Dreaming (EMI)

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

* AMY HOLLAND—How Do Survive (Capitol)
14-10

 OLIVIANEWTON-JOHN —Xanadu (MCA) 30-

21
WBEN—Buffalo

o STEVIE WONDER—Master Blaster
{Motown)
o DONNASUMMER—The Wanderer (Geffen)
% BARBRA STREISAND—Woman In Love
(Columbia) 23-19
% QUEEN-Another One Bites The Dust
(Elektra) 10-4
(99X) WXLO—New York
® DONNASUMMER-The Wanderer (Geffen)
® EARTH,WIND & FIRE—Let Me Talk
(Columbia)
 JOHNNY LEE—Lookin' For Love (Asylum)
1817
* QUEEN—Another One Bites The Dust
(Elektra) 13-2
WHYN-Springfield
o DONNASUMMER—Walk Away
(Casablanca)
+ EDDIE RABBITT—Drivin' My Life Away
(Elektra) 15-7
 BILLY JOEL—Don't Ask Me Why (Columbia)
7-4
WIGY—Bath

o SUPERTRAMP—Dreamer (A&M)

® JACKSON BROWNE-That Girl Can Sing
(Asylum)

* BOZSCAGGS—Look What You've Done To
Me (Columbia) 23-12

* STACEY LATTISAW—Let Me Be Your Angel
(Cotillion) 2611

WKBW—Buffalo

o CLIFFRICHARD—Dreaming (EMI)

o BARBRASTREISAND—Woman In Love
(Columbia)

 EDDIE RABBITT—Drivin' My Life Away
(Elektra) 20-15

* STACEY LATTISAW—Let Me Be Your Angel
(Cotillion) 26-21

WBLI-Long Island

* DIANAROSS—Upside Down (Motown) 6-2
* PAULSIMON-—Late InThe Evening (WB) 7-

4
(14Q) WFTQ—Worchester

® WILLIE NELSON—On The Road Again
(Columbia)

® CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

* DOOBIE BROTHERS—Real Love (WB) 38-

34
* DIANAROSS—Upside Down (Motown) 6-2
WFLY—Albany

® JACKSON BROWNE—That Girl Can Sing
(Asylum)
o DIANAROSS—Upside Down (Motown)
 CARLY SIMON-Jesse (WB) 8-5
* QUEEN—Another One Bites The Dust
(Elektra) 9-6
WABC—New York

o DIONNE WARWICK—No Night So Long
(Arista)

® QLIVIA NEWTON-)OHN—Xanadu (MCA)

* JOHNNY LEE—Lookin' For Love (Asylum)
20-13

* BOBSEGER—You'll Accomp'ny Me
(Capitol) 23-18

(1B105) WPJB—Providence

o SUPERTRAMP-—Dreamer (A&M)
© DONNASUMMER—TheWanderer (Geffen)
* DEVO-Whip It (WB)31-25
* QUEEN--Another One Bites The Dust
(Elektra) 18-3
WFBL—Syracuse

o ALI THOMSON— Live Every Minute (A&M)
o SUPERTRAMP—Dreamer (A&M)
* BARBRASTREISAND—Woman In Love
(Columbia) 36-21
* QUEEN—Another One Bites The Dust
(Elektra) 14-6
WNBC—New York

* OLIVIANEWTON-JOHN—Xanadu (MCA) 22-
19

o KANSAS—Hold On (Kirshner)

o DARYL HALL & JOHN OATES—Lost That
Lovin’ Feelin’ (RCA)

 GENESIS—Turn It On Again (Atlantic) D-25

* JOURNEY—Good Morning Girl/Stay Awhile
(Columbia) 26-18

Mid-Atlantic Region

® TOP ADD ONS

DONNA SUMMER—The Wanderer (Geffen)
AL STEWART—Midnight Rocks (Anista)
EARTH, WIND & FIRE—Let Me Talk (Columbia)

* PRIME MOVERS

EDDIE RABBITT—Driving My Life Away
{Elektra)

KENNY LOGGINS—1'm Alrtght (Columbia)

PAUL SIMON—Late In The Evening (WB)

BREAKOUTS

DOOBIE BROTHERS—Real Love (WB)

BARBRA STREISAND —Woman In Love
(Columbia)

AMY HOLLAND—How Do | Survive (Capital)

WYRE—Annapolis

© DONNA SUMMER-The Wanderer (Geffen)

o ABIT OF THE PUNCH-Working My Way
Back To You (Unlisted)

 EDDIE RABBITT—Drivin' My Life Away
(Elektra) 26-15

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 18-10

WFBG—Altoona

@ AL STEWART—Midnight Rocks (Arista)
o EDDIE MONEY—Running Back (Columbia)
 DOOBIE BROTHERS—Real Love (WB) 34-
27
* DIANAROSS—Upside Down (Motown) 16-6
WFBR—Baltimore

® DIANAROSS—I'm Coming Out (Motown)

® QUEEN-—Another One Bites The Dust
(Elektra)

 ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA) 11-6

* STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent) 12-9

les Radio Action

Based on station playlists through Tuesday (9/9/80)

Southeast Region

® TOP ADD ONS

DONNA SUMMER—The Wanderer (Geffen)
STEVIE WONDER—Master Blaster (Motown)
CLIFF RICHARD—Dreaming (EMI)

* PRIME MOVERS:

QUEEN-Another One Bites The Dust (Elektra)
DOOBIE BROTHERS—Real Love (WB)
OLIVIA NEWTON-JOHN—Xanadu (MCA)

BREAKOUTS:

BARBRA STREISAND—Woman In Love
(Columbia)

WILLIE NELSON—0n The Road Again
(Columbia)

EARTH, WIND & FIRE—Let Me Talk (Columbia)

(298) KLAZ-FM—Little Rock
o NIELSON/PEARSON—!f You Should Sail
(Capitol)
o SUPERTRAMP—Dreamer (A&M)
 DOOBIE BROTHERS—Real Love (WB) 38-
21
% PURE PRAIRIE LEAGUE-I'm Almost Ready
(Casablanca) 39-28
WHBQ—Memphis
o EARTH, WIND & FIRE—Let Me Talk
(Columbia)
© DONNA SUMMER—-The Wanderer (Geffen)
* OLIVIANEWTON-JOHN—Xanadu (MCA) 23

15
% PAULSIMON-Late InThe Evening (WB)
10-7
WAAY —Huntsville

© WILLIE NELSON—On The Road Again
(Columbia)

® LEOSAYER—More Than ! Can Say (WB)

* POINTER SISTERS—He's So Shy (Planet)
179

* QUEEN—Another One Bites The Dust
(Elektra) 3-1

WAYS—Charlotte

® OIANAROSS—|'m Coming Out (Motown)

o STEVIE WONDER—Master Blaster
(Motown)

* CARLYSIMON-—Jesse (WB) 14-8

* 2I’OINTERSISTERS—He'sSoShy(Planet)
1-13

WGH—Norfolk (293) WZGC—Atlanta (KX104) WWKX —Nashville
© ANNE MURRAY—Could | Have This Dance ® CLIFF RICHARD-Dreaming (EMI) © EARTH, WIND & FIRE—Let Me Talk
(Capitol) o DONNASUMMER—The Wanderer (Geffen) (Columbia)

® QUEEN—Another One Bites The Dust
(Elektra)

* KENNYLOGGINS—I'm Alright (Columbia)
112

* BOBSEGER—You'll Accomp'ny Me
(Capitol) 20-12
WRVQ-Richmond

o SUPERTRAMP—Dreamer (A&M)

o DONNASUMMER-The Wanderer (Geffen)

* FRANCE JOLI-The Heart To Break The
Heart (Prelude) 14-7

 POINTER SISTERS—He's So Shy (Planet)
18-11

WQRK—Norfolk

® WILLIENELSON—On The Road Again
(Columbia)

o DONNA SUMMER—The Wanderer (Geffen)

* BOZSCAGGS—Look What You've Done To
Me (Columbia) 16-7

* QUEEN—Another One Bites The Dust
(Elektra) 6-2

WAEB—Allentown

@ LEO SAYER—More Than | Can Say (WB)

o BARBRASTREISAND-Woman In Love
(Columbia)

 OLIVIA NENTON-JOHN—Xanadu (MCA) 14-

9

% QUEEN—-Another One Bites The Dust
(Elektra) 18-10

WIFI—Philadelphi

® STACEY LATTISAW—Let Me Be Your Angel
(Cotillion)

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

 LARRY GRAHAM—0ne In AMillion You (WB)

17-11
* DEVO—Whip It (WB) 2519
WPGC—Washington D.C.

o EARTH, WIND & FIRE—Let Me Talk
(Columbia)

o DONNA SUMMER—The Wanderer (Geffen)

 EDDIE RABBITT—Drivin’ My Life Away
(Elektra) 26-18

* KENNYLOGGINS—I'm Alright (Columbia)
21-11

WKBO—Harrisburg

o ALSTEWART—Midnight Rocks (Arista)
o DONNASUMMER—The Wanderer (Geffen)
 OLIVIANEWTON-JOHN—Xanadu (MCA) 20-

11
* DIANAROSS—Upside Down (Motown) 8-1
(96KX) WXKX—Pittsburgh

o CLIFF RICHARD—Dreaming (EMI)

e DIANAROSS-I'm Coming%ut(Motown)

 CARLY SIMON-Jesse (WB) 24-17

* AL STEWART—Midnight Rocks (Arista) D-19
(K104) WCCK—Erie

® STEVIE WONDER—Master Blaster

(Motown)

o EARTH, WIND & FIRE—Let Me Talk
(Columbia)

* RANDYVANWARMER—Whatever You
Decide (Bearsville) 15-9

 STEPHANIE MILLS—Never Knew Love Like
This Before (20th Century) 24-18

WPEZ-FM—Pittsburgh

® DOOBIE BROTHERS—Real Love (WB)

o BARBRASTREISAND—Woman In Love
(Columbia)

* DIONNE WARWICK—No Night So Long
(Arista)

o KANSAS—Hold On (Kirshner)
® JACKSON BROWNE—That Girl Could Sing

(Asylum)
 DOOBIE BROTHERS—Real Love (WB) 27-
21

WFiL—Philadelphia

© AL STEWART-Midnight Rocks (Arista)

® AMY HOLLAND—How Do | Survive (Capitol)

* DOOBIE BROTHERS—Real Love (WB) X-22

* BARBRA STREISAND—Woman In Love
(Columbia) X-24

WCAQ—Baltimore

® AMII STEWART/JOHNNY BRISTOL—My
Guy /My Girl (Handshake)

o CLIFFRICHARD—Dreaming (EMI)

* AIRSUPPLY—AI Out Of Love (Arista) 5-1

% PAULSIMON-Late InThe Evening (WB)
14.9

* DOOBIE BROTHERS—Real Love (WB) 27-

21
* BARBRASTREISAND—Woman InLove
(Columbia) 28-22
(96X) WMJX-FM—Miami

* ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 15-11

* KURTIS BLOW—The Breaks (Mercury) 16-
10

WLCY-Tampa

® WILLIE NELSON—On The Road Again
{Columbia)

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)

 DOOBIE BROTHERS —Rea! Love (WB) 28-
23

+ BARBRA STREISAND—Woman In Love
(Columbia) 25-18

WTMA—Charleston

© DONNASUMMER-The Wanderer (Geffen)

% QUEEN—Another One Bites The Dust
(Elektra) 2-1

* POINTER SISTERS—He's So Shy (Planet)

28-18
WAPE—Jacksonville
® SUPERTRAMP—Dreamer (A&M)
© DONNA SUMMER—The Wanderer (Geffen)
* DOOBIE BROTHERS—Real Love (WB) 28-

22
* BARBRASTREISAND—Woman In Love
(Columbia) 29-23
WAXY —Ft. Lauderdale
o ELECTRIC LIGHT ORCHESTRA—AII Over The
World (MCA)
© DONNASUMMER—The Wanderer (Geffen)
 OLIVIA NEWTON-JOHN—Xanadu (MCA) 17-
3

1
% CARLYSIMON-Jesse (WB) 26-22
WKXY—Sarasota

© ALLMANBROTHERS BAND—Angeli
(Arista)

o CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

# QUEEN-Another One Bites The Dust
(Elektra) 22-18

* DIANAROSS—Upside Down (Motown) 7-4

WLAC—Nashville

® JOHN COUGAR—This Time (Riva/Mercury)

o GENESIS—Turn 1t OnAgain (Atiantic)

* BOZSCAGGS—Look What You've Done To
Me (Columbia) 13-7

* STACEY LATTISAW—Let Me Be Your Angel
(Cotillion) 21-16

WFLB—Fayetteville

@ AMY HOLLAND—How Do Survive (Capitol)
® EARTH, WIND & FIRE—Let MeTalk
(Columbia)
* ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 6-3
% QUEEN—Another One Bites The Dust
(Elektra) 2-1
(95SGF) WSGF—Savannah
® SUPERTRAMP—Dreamer (A&M)
® CLIFF RICHARD—Dreaming (EM1)
* DIANAROSS-Upside Down (Motown) 3-1
* DOOBIE BROTHERS—Real Love (WB) 26-
22
WSGA-S: h

o DIANAROSS—I'm Coming Out (Motown)

o STEVIEWONDER—Master Blaster
(Motown)

 OLIVIANEWTON-JOHN—Xanadu (MCA) 18-

8
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 23-10

(Y-103) WIVY—Jacksonville

® WILLIENELSON—OnThe Road Again
(Columbia)

o SUPERTRAMP—Dreamer (A&M)

* DOOBIE BROTHERS—Real Love (WB) 38-

28
* BARBRA STREISAND—Woman In Love
(Columbia) 37-29
WBBQ—Augusta

e DIANAROSS—I'm Coming Out (Motown)

o DONNASUMMER—-The Wanderer (Geffen)

* DOOBIE BROTHERS—Real Love (WB) D-21

AL STEWART—Midnight Rocks (Arista) 29-
24

WNOX—Knoxville

o STEVIE WONDER—Master Blaster
(Motown)

© DONNA SUMMER—The Wanderer (Geffen)

* BARBRASTREISAND—Woman In Love
(Columbia) 25-15

% QUEEN-Another One Bites The Dust
(Elektra) 10-2

(94Q) WOXI-FM—Atlanta

® CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic)

o DONNASUMMER-TheWanderer (Geffen)

 OLIVIANEWTON-JOHN—Xanadu (MCA) 14-

10
* KENNY LOGGINS—I'm Alright (Columbia)
17-13
WSKZ—Chattanooga

o ELTONJOHN—-Don't YouWanna Play This
Game NoMore (MCA)

o TEDDYPENDERGRASS—Can’t We Try
(P.LR.)

 BILLY JOEL—Don't Ask Me Why (Columbia)
12-7

 NATALIE COLE—Someone That | Used To
Love (Capitol) 17-12

WKIX—Raleigh

® WILLIENELSON—On The Road Again
(Columbia)

o ELTONJOHN—Don’t YouWanna Play This
Game No More (MCA)

* ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA) 19-9

* PAULSIMON-Late In The Evening (WB)
20-10

WERC—Birmingham

o SUPERTRAMP—Dreamer (A&M)

o DONNASUMMER-The Wanderer (Geffen)

% CARLY SIMON—Jesee (WB) 14-7

* WILLIE NELSON—On The Road Again

® STEVIE WONDER—Master Blaster
(Motown)

o DONNA SUMMER—The Wanderer (Geffen)

* GEORGE BENSON—Give Me The Night
(WB)15-7

* QUEEN-Another One Bites The Dust
(Elektra) 23-15

(Columbia) D-22
WANS-Anderson
® EARTH,WIND & FIRE—Let Me Talk
(Columbia)
© DONNA SUMMER—-The Wanderer (Geffen)
* DOOBIE BROTHERS—Real Love (WB) 29-
17

Ploglist Top Add Ons @
Plaglist Prime Movers #

* 2I’OINTERSISTERS—He's So Shy (Planet)
0-15

WRJZ—Knoxville

o DONNASUMMER—The Wanderer (Geffen)
o STACEY LATTISAW—Let Me Be Your Angel
(Cotillion)
 AIRSUPPLY—AI Out of Love (Arista) 12-4
 KENNY LOGGINS—I'm Alright (Columbia)
26-18
WOQXI-AM —Atlanta

o STEVIE WONDER—Master Blaster
{Motown)

o DONNASUMMER-TheWanderer (Geffen)

* QUEEN—Another One Bites The Dust
(Elektra) 18-5

 OLIVIA NEWTON-JOHN—Xanadu (MCA) 21-
15

(¥-100) WHYI—Miami

o LENORE O’MALLEY—First Be AWoman
(Polydor)

o DONNASUMMER—The Wanderer (Geffen)

* OLIVIANEWTON-JOHN—Xanadu (MCA) 23-

13
* QUEEN—Another One Bites The Dust
(Elektra) 22:10
(Q-105) WRBQ—Tampa
© ROLLINGSTONES—She's SoCold (Rolling
Stones)

© DONNASUMMER—The Wanderer (Geffen)
% OLIVIANEWTON-JOHN-Xanadu (MCA) 13-

5

% QUEEN—Another One Bites The Dust
(Elektra) 9-3

(BJ-105) WBJW—O0rlando

® BILLYJOEL—Don't Ask Me Why (Columbia)

© DONNASUMMER-The Wanderer (Geffen)

% PAULSIMON-Late InThe Evening (WB)
25-14

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 10-4

WSEZ—Winston-Salem

e DIRTBAND—Badlands (UA)

o SUPERTRAMP—Dreamer (A&M)

* CARLY SIMON—Jesse (WB) 13-3

* THE CARS—Touch & Go (Elektra) 30-23

WSGN—Birmingham
o WILLIE NELSON—On The Road Again
(Columbia)
® CLIFF RICHARD - Dreaming (EM1)
 DOOBIE BROTHERS—Real Love (WB) 28-

22
 BARBRASTREISAND—Woman In Love
(Columbia) 27-19

WISE—Asheville
© DONNASUMMER-The Wanderer (Geffen)
® EARTH, WIND & FIRE—Let Me Talk
(Columbia)
 DOOBIE BROTHERS—Real Love (WB) 21-

18
* QUEEN—Another One Bites The Dust
(Elektra) 10-1

WIDX—Jackson
® PETER GABRIEL—Games Without Frontiers
(Mercury)
©® ANNE MURRAY—Could | Have This Dance
(Capitol)

WHHY—Montgomery

o CLIFF RICHARD—Dreaming (EMI)
© DONNASUMMER—The Wanderer (Geffen)
 DOOBIE BROTHERS—Real Love (WB) 27-

18
* BARBRA STREISAND —Woman In Love
(Columbia) 28-19

(920) —“WBYQ—Nashville

o ANNE MURRAY—Could | Have This Dance
(Capitol)

o DONNASUMMER—The Wanderer (Geffen)

 CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 20-11

* QUEEN-Another One Bites The Dust
(Elektra) 15:9

(FM-100) WMC-FM —Memphis
o DONNA SUMMER—The Wanderer (Geffen)
® STEPHANIE MILLS—Never Knew Love Like
This Before (20th Cent)
% QUEEN—Another One Bites The Dust
(Elektra) 5-3
 DIANA ROSS—Upside Down (Motown) 3-1

@ Copyright 1980, Billboard Publi-
cations, Inc. No part of this publfi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.

NEW YORK-WLIR-FM Gar-
den City has a new music director,
Ray White: morning man. John De-
Bella; and nighttime comedy team.

Flo and Eddie.

White has been with the station
for 3% years and works the 2 to 6
p-m. shift and hosts a show on im-
ported records on Sunday called

“Off The Boat.”

DeBella returns to the station af-

sume.

ter an cight-month stint at WPEZ-
FM., where he was morning man.
When he left WLIR he was produc-
tion director, a position he will re-

Vox Jox

By DOUG HALL

tion.
*

Flo and Eddie will do a weekly
music-comedy show on Monday at
10 p.m. called “Flo & Eddie By The
Fireside.” Off the air they are Mare
Volman and Howard Kaylan and are
best known as the founding mem-

bers of the 1960s band the Turtles
and for their work with Frank
Zappa and the Mothers of Inven-

Ted Carson, who has been morn-
ing man on ABC’s KAUM-FM
Houston. has returned to the station.
now renamed KSRR-FM (Star 97)
as program director. He had previ-

www.americanradiohistorv.com

ously been p.d. at KAUM’s sister
station KXYZ-AM, which has since
been sold by ABC. ... Larry Bruce
has been named p.d. at KGB-FM
* San Diego. He comes from KBPI-
FM Denver where he had been re-
scarch director. He succeeds Rick
Leibert, who resigned last month
after he and station general manager
Jim Price had a falling out.

At the same time, Price termi-

nated music
Meclntosh and promotions director
Paul Sansone. citing their close asso-
ciation with Leibert and Sansone’s
interest in managing the Penetrators,
San Diego’s leading new wave band,
as the reasons for the dismissals.

“I plan on bringing in a new pro-
gram director who will make his own
decisions, and | want him to be able

director Valerie

(Continued on page 27)
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BENCH LINEUP—Meat Loaf, right, waits his turn to play ball on the WRKI-FM

Danbury, Conn. 1-95 softball team as 1-95 program director Tom Zarecki, left,

and assistant p.d. Buzz Knight, center, look to him for signals. Meat Loaf

pitched, played shortstop and hit a home run as the I-95 team beat a Simms

Bros. band team 19 to 7 and 14 to 13 in two games that raised $500 for
charity.

WSHE’s Promotion

® Continued from page 21

“New wave has a small. fervent
and loud audience and while fans of
new wave are into the station play-
ing this music, giving it a high pro-
file for the limited numbers it isn’t
geared to the masses,” says Mirsky.

WSHE-FM demographics are 18
to 34, and the playlist is not Top 40.
“More like top 2,000,” Mirsky says
grinning. Although the station pro-
grams a lot of rock’n’roll which
brings a teenage audience, Mirsky is
not gearing his station to this age
group.

“We think it’s great that they're
into what we’re doing. However. be-
cause of rock’n’roll, it takes the 18 to
34-year-old female longer to get into
the station. But we’re building. I
think our female numbers have
doubled and we’re dominant in the
male from 18 10 34.”

With technical improvement of

3 More Cities
Added by N.Y.
Computing Firm

NEW YORK —Radio Computing
Services is adding three more sta-
tions to its network of music selec-
tion and callout survey systems.

The new markets are New York,
Chicago and St. Louis. Radio Com-
puting Services systems are
presently employed in the San Fran-
cisco, Boston and Houston marts.

The firm’s selector system aids in
the planning and scheduling of mu-
sic. and helps programmers and
locks select music and control play
lists. The system utilizes an office
size Digital Equipment Corp. disk-
and-memory minicomputer. A com-
pany representative supervises the
installation, helps enter the data
base and the music policy in accord-
ance with the client’s requirements,
and stays until station personnel
have mastered the system.

“The system contains self-teach-
ing aids.” explains Radio Comput-
ing Services Judith Jarrard. “In any
event our representative stays until
the operator is fully acquainted with
the system. It’s actually a simple sys-
tem and even artistic types can pick
it up pretty fast.”

The machine is capable of sched-
uling programming for a week. se-
quencing and time-protecting artists
and songs, and adjusting programs
according to a wide variety of cri-
teria set by the client.

the 100 kw signal, WSHE-FM now
reaches from West Palm Beach to
Homestead a distance of approxi-
mately 100 miles.

“Before the improvements in our
signal, Homestead was really Zeta 4
(another station) country. Now
we’re starting to make inroads there.
You know you can have the best
programmed station in the world.
but if no one can hear it, what good
does it do?”

Mirsky’s been in Florida radio for
84 years, jumping back and forth
across the state from Orlando to
West Palm Beach to Sarasota, back
to Orlando and Tampa and finally
to South Florida.

His job at WSHE-FM is his first in
this area and he finds it stimulating
because of the vast numbers of sta-
tions here.

He sees WSHE-FM moving for-
ward, sees the ratings improving in
the next Arbitron book. “We’ve
picked up a lot of momentum during
the last measuring time, April/May,
and the ratings look real good.”

Although he programs much new
music, he also programs compatible
Top 40. “There’s a lot of great album
rock music now crossing over into
Top 40—groups like Styx, Cheap
Trick and Bad Company who were
all AOR groups and now are having
hit records,” Mirsky notes.

Mirsky says a lot of AOR stations
won’t play such artists since they’ve
become too successful and commer-
cial

“That’s what happened to Framp-
ton and Elton John. It’s become un-
hip to like them. We try to judge an
LP by what’s in the grooves, granted
a major artist is going to be listened
to before an unknown. If it fits our
grooves, we'll find it. although it
may take a little longer.”

Mirsky goes on to say that WSHE-
FM wants to break new artists and
will take an album and concentrate
on one or two of the better cuts,
thereby creating interest in the
group.

“You can’t play every cut on the
LP; you've got to key in on one or
two cuts for the exposure needed to
generate sales and audience inter-
est.” he says. “A new artist and new
songs necd concentrated airplay to
make an impact.”

WSHE-FM’s lineup is Sonny Fox
and Skip Herman in the 6 to 10 a.m.
slot; Mirsky from 10 am. to 1 p.m.
Long Jim White. I to 5 p.m. Ron
Parker.5t09 p.m.; Nancy G..9 p.m.
to 1 a.m. and John Ford. l a.m. 10 6
a.m. Weekend staffers are Ron
Brothers and Nina Joy.
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:DROPS ‘MONSTER ROCK’ .

' Recent Oldies Win Out
At KCBS-FM In S.F.

SAN FRANCISCO—-KCBS-FM
here, after a somewhat disastrous ex-
periment a year ago with what was
called a “Monster Rock” format. is
back in the thick of the ratings wars
with a new “Hits Of Now And
Then” format which new general
manager George Sosson and new
program director Sean Conrad say is
rather unusual.

The current KCBS-FM story
dates back to September 1978. when
the station was the principal benefi-
ciary of a four-way switch on the lo-
cal FM dial which transferred it
from 4.700 watts at 99 on the dial to
82,000 watts at the 97.3 position.

“The company figured,” relates
Sosson, who came to San Francisco
from the general sales manager posi-
tion at Philadelphia’s WCAU-AM,
“that the enormous boost in power
was the answer to all its previous
problems. It started the ‘Monster
Rock’ campaign, which was very ex-
pensive. Unfortunately the term re-
ferred to the signal, but not to the
soft rock format that was in effect
then.

“In January 1979 management
went to a format of disco in the day-
time and mellow at night, but the
two just didn’t mix and by October it
was evident that it was a failure.”

Program director Conrad is in-
deed a relatively young but highly
seasoned veteran, having worked for
18 stations in a 20-year career, in-
cluding p.d. positions at KSFX-FM
(San Francisco). KHJ-AM (Los An-
geles), WDAI-FM (Chicago). KYO-
AM (Fresno) and KPOI-AM
(Honolulu). He has also done pro-
motion work for Elektra/Asylum.

Based on research which showed.
among other things, “that the big-
gest population bulge was in the 25-
34 group.” Sosson and Conrad de-
veloped the “Hits Of Now And
Then” approach, geared specifically
to the modern hip listener who could
relate most strongly to the groups of
the post-1964 rock era and who
wanted contemporary music that
was neither too mushy nor too metal.

“We decided.” says Sosson. “to
concentrate on the oldies from 1964
to the present. which covers the be-
ginning of the Beatles and the mod-
ern rock era we know today. Those
are the oldies that our target au-
dience remembers best, and those
songs mix well with what’s going on
today. But we didn’t want to do all
oldies. so we decided to mix in the
top 30 or 40 singles from the charts
plus the top 10 LPs.

“I think we’re the only major mar-
ket station in the country to mix
AOR album cuts. Top 40 singles and
oldies. We're positioned to come
right down the middle between a
softer station like KYUU-FM and
the local AORs like KMEL-FM and
KSAN-FM”

Much of the fine tuning of the for-
mat came via feedback derived from
solicitation of responses from listen-
ers, who were invited to become part
of the KCBS *“Listener Advisory
Board.” Conrad says they took 500
in-depth responses. broke them
down demographically, and ad-
justed the sound based on what they
found.

“We got violently negative re-
sponse on disco,” says Conrad, “and
as a'result we play no disco at all.
For instance, Lipps. Inc. just had a
national number one with ‘Funky-
town,” but we didn’t play it.
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By JACK McDONOUGH

“We also got heavy negatives on
groups like Aerosmith and AC/DC.
so we stay away from groups like that.

*On the other side of the coin. we
play no Anne Murray. no John Den-
ver, no Carpenters. and ‘Magic’ is
the only Olivia Newton-John we've
ever played. You'll hear that stuff all
day long on KYUU but we stay
away from it. One slight exception
would be Kenny Rogers; we found
he could help gain women listeners
without hurting us in men.”

Sosson also notes that as a result
of this research they dropped the

practice of having the jocks tele-
graph what artists would be coming
up in the next music segment.
“People said. ‘Quit telling us what
you’re going to play—just play it’
We also got complaints about jocks
talking -over intros and outros. so
we've cut that out as well.”

The music programming at
KCBS-FM splits about 60-40 in fa-
vor of oldies, and Conrad empha-
sizes the special nature of the oldies
approach.

“We play many. many oldies that
no one else plays anymore—songs
from groups like the Dave Clark
Five or Herman’s Hermits. or songs
from groups like the Tremeloes or
the Easybeats who may have had
only one hit. We play a lot of Mo-
town oldies also.

“Of course we rely most heavily
on the real gold from artists like the
Stones, the Doors. Creedence, Otis

Redding. the Who—songs our au-
dience will key on right away.”

As for current hits Conrad says
they add two to six records per week.
with a rotation time of six to.seven
hours for any one hit. Our listeners
tend to listen for long periods of
time.”

At the outset Sosson and Conrad
“tried to let the computer select the
music. but after three days we knew
that was a complete bust. You've got
to have the human element in
there.” So they made a fast decision
to go to a card file system. with all
the selections. old and new. broken
down into half dozen categories.

One variation on the oldies policy
is that on Saturday nights the selec-
tions can range back to 1955.

All in all. the approach thus far is
paying off. The overall share when
Sosson came in was .7; now itis 1.7.
In cumes this represents a jump from
about 70,000 estimated listeners to
about 180.000 estimated listeners.
“With the state of competition in this
market,” says Sosson, “we feel very
good to have picked up a full point
in just two books.”

The current air schedule - at
KCBS-FM nas six-ycar KFRC-AM
veteran John Mack Flanagan in the
morning 6-10 slot; music director
Deirdre Geftry. 10-1: J. Parker An-
trim. 1-6; and Steve Garland, 6-2
a.m., with the last two hours having
Garland’s voice mixed into automa-
tion.

LOS ANGELES—WFIL-AM in
Philadelphia recently sponsored a
promotion in honor of “The Empire
Strikes Back.” The campaign cli-
maxed with WFIL/Empire “Happy
Hour Creature Party.” Following
the party. there were “Empire’ pro-
motional giveaways including tick-
ets to the movie, special edition jer-
seys and the RSO soundtrack
album.

LR R

KIIS-FM in Los Angeles saluted
20 years of Motown’s hits July 25-27.
The weekend celebration included a
contest offering copies of Motown’s
#20/20” albums as a grand prize.

* * *

Nashville station WWKX-FM
teamed with Opryland U.S.A.
recently by sponsoring a contest to
celebrate the return of the popular
rock 'n’ roll show. “At The Hop.”
the theme park. First prize in the
contest was a 1955 two-tone Chevro-
let, and as a promotional tie-in. CBS-
Records provided posters and al-
bums of artist Tommy Tutone for
on-air giveaways. In order to win the
Chevy. contestants guessed how
many bobby socks filled a glass con-
tainer inside the car.

* * *

One of the healthiest promotion
stunts has to be the recent KOKE-
FM in Austin, Tex.. weight loss pro-
gram featuring sales manager Bob
McDonald and DJs Bob Cole and
Jonathan Fricke. Nutri/Systems
sponsored the event, which Fricke
won by dropping 60% pounds. Cole
lost 53 pounds and McDonald
dropped 49" pounds. It was an eight
week promotion that generated

" Pro-Motions

money for the station staffers’ favor-
ite charities.
L

KRTH-FM in Los Angeles and
Warner Bros. are giving away a 14-
foot Hoby Cat sailboat in conjunc-
tion with Christopher Cross’ single
“Sailing.” More than 100 listenerr
will also have a chance to win Cross

albums.
*x k%

Boston’s WBCN-FM  sponsored
its second annual “Rock "N’ Roll
Rumble” competition which in-
volved 24 local bands. The group
Pastiche won $1.000 cash. $5.000
worth of Maxell tape and five
nightly gigs on local television. ..
WLBS-FM, Detroit's lnner City
Broadcasting outlet. collected
100.000 signatures for a giant get-
well card to ailing comic Richard
Pryor. .. Trivia fans should relish
KQFM-FM’s contest based on the
Blues Brothers. Grand prize winner
gets Dan Ackroyd’s harmonica. The
Portland. Ore.. station also awarded
100 CBS LPs to the listeners who
guessed most accurately when the
temperature would reach 100 de-
grees during the recent heat wave.

KSLY-AM in San Luis Obispo,
Calif.. and Boo Boo Records
presented “The B-52 Paper Air-
plane” contest and costume ball.
recently with winners for best flight,
most unique design and best cos-
tume.

Prizes included an air tour of San
Luis Obispo. headphones from
Warehouse Sound Co.. a Rolls
Royce ride by Classic Car Chauffeur
Service to Pete’s Seaside Cafe along
with records. T-shirts and posters.
The promotion was set up by Pam
Moss, Warner Bros. media specialist
and KSLY.
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Billboard. Album Radio Action.

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (9/10/80)

Top Add Ons-National

TIMES SQUARE—Soundtrack (RSO)
JETHRO TULL—A (Chrysalis)

MICHAEL STANLEY BAND—Heartland (EMI/America).
ROBBIN THOMPSON—Two B's Please (Ovation)

Top Requests/Airplay-National

JACKSON BROWNE—Hold Qut (Asylum)

ROLLING STONES—Emotional Rescue (Rolling Stones)
QUEEN-The Game (Elektra)

CARS—Panorama (Elektra)

National Breakouts
MICHAEL SCHENKER GROUP—(Chrysalis)

GAMMA-Gamma 2 (Elektra)
B-52'S—Wild Planet (WB)
AL STEWART—24 Carrots (Arista)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay. as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:

MICHAEL STANLEY BAND—Heartland (EMI/
America)

MOLLY HATCHET—Beatin' The Odds (Epic)

TIMES SQUARE—Soundtrack (RS0)

JETHRO TULL-A (Chrysalis)

* TOP REQUEST/AIRPLAY:

ROLLING STONES—Emotional Rescue (Rolling
Stones)

QUEEN-The Game (Elektra)
JACKSON BROWNE—Hotd Out (Asylum)
PAT BENATAR--Crimes Of Passion (Chrysalis)

BREAKOUTS:

MICHAEL SCHENKER GROUP—(Chrysalis)
AL STEWART—24 Carrots (Arista)
CARLENE CARTER—Musical Shapes (WB}
VAN MORRISON—Common One (WB)

KMEL-FM—San Francisco (P. Vincent)

® AL STEWARY—24 Carrots (Arista)
® JETHRO TULL-"A" (Chrysalis)
® VANMORRISON—Common One (WB)

MICHAEL STANLEY BAND —Heartiand (EMI/
America)

JACKSON BROWNE—Hold Out (Asylum)
CARS—Panorama (Elektra)
QUEEN—The Game (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

KWST-FM—Los Angeles (T. Habeck)

* % ¥ *

® ELVISCOSTELLO-Taking Liberties (Columbia)

® MICHAEL STANLEY BAND—-Heartland (EMI/
America)

MICHAEL SCHENKER GROUP —(Chrysalis)

& ROLLING STONES—Emotional Rescue (Rolting
Stone)

* QUEEN-The Game (Eiektra)
& CARS-—-Panorama (Elektra)
% YES—Drama (Attantic)

KPRLFM—San Diego (. Summers)

-®  MICHAEL SCHENKER GROUP—(Chrysalis)

® MOLLY HATCHET —Beatin’ The Odds (Epic)

® ELVIS COSTELLO—Taking Liberties(Columbia)
% QUEEN-The Game (Elektra}
* YES—Drama (Atlantic)
*

ROLLING STONES—Emotional Rescue (Rofling
Stone)

*  KINKS—0neFor The Road (Arista)
KOME-FM—San Jose (D. Jang)

® MICHAEL SCHENKER GROUP—(Chrysalis)

® TIMES SQUARE—Soundtrack (RS0)

® JETHRO TULL—A (Chrysalis)

®  MOLLY HATCHET—Beatin' The Odds (Epic)

® CARLEME CARTER—Musica! Shapes (WB)

o THUNDER—(Atco)
QUEEN-The Game (Elektra)
PAT BENATAR—Crimes Of Passion (Chrysalis)
AC/DC—Back InBlack (Atiantic)
EDDIE MONEY—Playing For Keeps (Columbia)
KZAP-FM—Sacramento (C. Miller) .

*
*
*
*

®  MOTELS—Careful (Capitol)
® AL STEWART—24 Carrots (Arista)
® RARRY GOUDREAU—(Epic)

* ROLLING STONES—Emotiona! Rescue (Roiling
Stone)

- ROSSINGTON COLLINS BAND —Anytime Anyplace

Anywhere (MCA)
% PETERGABRIEL—(Mercury)
AC/DC—Back In Black (Atiantic)

»

KBP1-FM—Denver (F. Cody/P. Strider)

® TIMES SQUARE-Soundtrack (RS0)
o RAF.—(A&M)

o JOHNNY YAN ZANT—No More Dirty Deals (Potydor)

% PAT BENATAR—Crimes Of Passion (Chrysalis)

% ROSSINGTON COLLINS BAND —Anytime Anyplace

Anywhere (MCA)
* JACKSON BROWNE—Hoid Out (Asytum)
% PAUL SIMON—One Trick Pony (WB)
KZEL-FM—Eugene (C. Kovarick/P. Mays)

MICHAEL STANLEY BAND —Heartland (EMI/
America)

® CARLENE CARTER—Musical Shapes (WB)
® MOLLY HATCHET—Beatin' The Odds (Epic)

® AMAZING RHYTHM ACES—How The Hell Do You
Spell Rhythum (WB)

® ROMEOS—RockAnd Rolt And Love And Death

(Columbia)

® ELLENSHIPLEY—Breaking Through The Ice Age
(RCA)

% ROLLING STONES—Emotiona! Rescue (Rolling
Stone)

% PAT BENATAR—Crimes Of Passion (Chrysalis)

% CARS—Panorama (Elektra)

% AC/DC—Back in Black (Atlantic)
KSJO-FM—San Jose (F. Andrick)

® TIMES SQUARE ~Soundtrack (RSO)

® GARY MYRICK & THE FIGURES—(Epic)

* ROLLING STONES—Emotional Rescue (Rolling
Stone)

w  PATBENATAR—Crimes Of Passion (Chrysalis)
& JACKSON BROWNE —Hold Out (Asylum)
% CARS—Panorama (Elektra)

Midwest Region

® TOP ADD ONS:

TIMES SQUARE—Soundtrack (RS0)

MICHAEL STANLEY BAND—Heartland (EMI/
Amersica)

JETHRO TULL-A (Chrysalis)

CODE BLUE—(WB)

ATOP REQUEST/AIRPLAY:

ROLLING STONES-Emotional Rescue (Rolling
Stones)

QUEEN—The Game (Elektra)

JACKSON BROWNE—Hold Out (Asylum)

AC/DC—Back In Black (Atlantic)

BREAKOUTS:

GAMMA—Gamma 2 (Elektra)

MICHAEL SCHENKER GROUP—(Chrysalis)
ARTFUL DODGER—Rave On (Ariola)
LARRY CARLTON—Strikes Twice (WB)

WABX-FM—Detroit (J. Duncan)
® JETHROTULL—A (Chrysalis)

® MICHAEL STANLEY BAND—Heartland (EMI/
America)

® TIMES SQUARE—Soundtrack (RSO)
® ARTFUL DODGER—Rave On (Ariola)
% PATBENATAR—Crimes Of Passion (Chrysalis)

% ROLLING STONES—Emaotional Rescue (Rolling
Stone)

% AC/DC—Back In Black (Atlantic)
% EDDIE MONEY—Ptaying For Keeps (Columbia)
WLUP-FM~Chicago (S. Daniels)

% ROLLING STONES—Emotional Rescue (Rolling
Stone)

% PETER GABRIEL—(Mercury)

% QUEEN-The Game (Elektra)

* DOOBIE BROTHERS —Real Love (WB)
WLVQ-FM—Columbus (S. Runner)

® JETHRO TULL-A (Chrysalis)

® TIMES SQUARE —Soundtrack (RSO)

® GAMMA-Gamma2 (Elektra)

* QUEEN—The Game (Elektra)

% ROLLING STONES—Emotional Rescue (Rolling
Stone)

% JACKSON BROWNE—Hold Out (Asytum)
% AC/DC—Back in Black (Atla@tic)

WMMS-FM—Cleveland (J. Gorman)

© TIMES SQUARE—Soundtrack (RSO)

© MICHAEL STANLEY BAND—Heartland (EMI/
America)

©  MICHAEL DES PARRES—'m Only Human
{Dreamland)

% AMERICAN NOISE—(Planet)

»

CARS—Panorama (Elektra)

»

PAT BENATAR—Crimes Of Passion (Chrysalis)

* ROLLING STONES—Emotional Rescue{Rolting
Stone)

WYDD-FM—Pittsburgh (1. Kinney)

© MICHAEL STANLEY BAND—Heartland (EM1/
America)

® LARRY CARLTON-Strikes Twice (WB)
® TIMES SQUARE—Soundtrack (RSO)

® GAMMA—Gamma 2 (Elektra)

% JACKSON BROWNE—Hold Out (Asylum)

*  ROLLING STONES—Emotional Rescue (Rolling
Stane)

% CHARLIE DANIELS BAND—Full Moon (Epic)

% ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCR)

WLPX-FM—Milwaukee (B. Beam)

®  MICHAEL SCHENKER GROUP— (Chrysalis)

® MICHAEL STANLEY BAND—Heartland (EM1/
America)

* JACKSON BROWNE—Hold Out (Asylum)

* ROSSINGTONCOLLINS BAND—Anytime Anyplace
Anywhere (MCA)

*  ROLLING STONES—Emotionat Rescue (Rolling
Stone)

* QUEEN-The Game (Elektra)

KSHE-FM—St. Louis (R. Bafis)

© MICHAEL STANLEY BAND—Heartland (EMI/
America)

CODEBLUE-(WB)

* ROLLING STONES—Emotional Rescue (Rolling
Stone)

% JACKSON BROWNE—Hold Out (Asylum)
*  YES-Orama (Atlantic)
# QUEEN~The Game (Eiektra)

Southwest Region

® TOP ADD ONS:

ROBBIN THOMPSON—Two B's Please
(Ovation)

MOLLY HATCHET—Beatin' The Odds (Epic)

TIMES SQUARE—Soundtrack (RSO)

JETHRO TULL—A (Chrysalis)

A TOP REQUEST/AIRPLAY:

QUEEN—The Game (Elektra)

ROLLING STOMES—Emotional Rescue (Rolling
Stones)

CARS—Panorama (Elektra)

JACKSON BROWNE—Hold Out (Asytum)

BREAKOUTS:

GAMMA—Gamma 2 (Elektra)
8-52'S—wild Ptanet (WB)

MICHAEL SCHENKER GROUP —(Chrysalis)
AL STEWART—24 Carrots (Arista)

KZEW-FM~Dalias (J. Dolan)

® TIMES SQUARE—Soundtrack (RSO)
® QUINCY—(AZM)

% ROLLING STONES—Emotional Rescue (Rolling
Stone)

% CARS—Panorama (Elektra)
% QUEEN—The Game (Elektra)
% PETETOWNSHEND-Empty Giass (Atco)

KTXQ-FM—Dallas (T. Spencer)

e PETER GABRIEL—(Mercury)

© GAMMA-Gamma 2 (Elektra)

®  MOLLY HATCHET—Beatin® The 0dds(Epic)

® ROBBINTHOMPSON—TwoB's Please (Ovation)

‘% ROLLING STONES—Emotional Rescue (Rolling
Stone)

% JACKSON BROWNE—Hold Out (Asylum)
% CARS—Panorama (Elektra)
% PATBENATAR—Crimes Of Passion {Chrysalis)

"FATT-FM—Okiahoma City (M. Dempsey/C. Ryan)

® AL STEWART—24 Carrots (Arista)

® JETHRO TULL—A (Chrysalis)

® MOLLY HATCHET—Beatin' The Odds (Epic)
% QUEEN—The Game (Elektra)

% ROSSINGTON COLLINS BAND~-AnytimeAnyplace
Anywhere (MCA)

*  JACKSON BROWNE—Hold Out (Asyium)
% POCO—Under The Gun (MCA)

KLBJ-FM~Austin (G. Mason/T. Quarles)

® MOLLY HATCHET—Beatin’ The Odds(Epic)

® B-52'S—Wild Planet (WB)

o VAN MORRISON—Common One (WB)

®  STEVE SWINDELLS—Fresh Blood (Atco)

TIMES SQUARE—Soundtrack (RS0}

ROBBIN THOMPSON—Two B's Please (Ovation)

% CARS—Panorama (Etektra)

* ROLLING STONES—Emotiona! Rescue (Rolling
Stone)

% GARY MYRICK & THE FIGURES—(Epic)
% PETERGABRIEL—(Mercury)

KLOL-FM—Houston (P. Riann)

® GAMMA--Gamma 2 (Elektra)

® ROBBIN THOMPSON—Twa B's Please (Ovation)
B-52'S—Wild Planet (WB)

MICHAEL SCHENKER GROUP—(Chrysalis)

PAT BENATAR—Crimes Of Passion (Chrysalis)
QUEEN—The Game (Elektra)

* %+ %

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

*  CARS—Panorama (Elektra)

KY102-FM—Kansas City (M. Floyd /. McCabe)

® MICHAEL STANLEY BAND —Heartland (EM)
America)

% PATBENATAR—Crimes Of Passion (Chrysalis)
% QUEEN-The Game (Elektra)

% AC/DC—Back In Black (Atlantic)

* JACKSON BROWNE —Hotd Out (Asylum)

Southeast Region

® TOP ADD ONS:

ROBBIN THOMPSON—Two B's Please
(Ovation)

JETHRO TULL—A (Chrysalis)

TIMES SQUARE—Soundtrack (RS0)

ROMEQ’S—Rock And Roll And Love And Death
(Columbia)

WROQ-FM—Chariotte (). White)

X TOP REQUEST/AIRPLAY:

ROLLING STONES—Emotional Rescue (Rolling
Stones)

JACKSON BROWNE—Hold Dut (Asylum)

ROSSINGTON COLLINS BAND—Anytime
Anyplace Anywhere (MCA)

CARS—Panorama (Elektra)

BREAKOUTS:

8-52'S-Wild Planet (WB)

GAMMA -Gamma 2 (Eiektra)

MICHAEL SCHENKER GROUP—(Chrysalis)

MICHAEL DES BARRES—('m Only Human
(Dreamland)

WKLS-FM—Atianta (. Piombino)

® TIMES SQUARE—Soundtrack (RSO)

® ROBBIN THOMPSON—Two B's Please (Ovation)
B-52'S—Witd Pianet (WB)

JACKSON BROWNE —Hold Out (Asylum)
QUEEN—The Game (Elektra)

ROSSINGTON COLLINS BAND —Anytime Anyplace
Anywhere (MCA)

* %+ %

* ROLLING STONES—Emotional Rescue (Rolling
Stone)

® MOLLY HATCHET—Beatin’ The Odds (Epic)
® JETHRO TULL—A (Chrysalis)
GAMMA—Gamma 2 (Elektra)
WHITESMAKE—Ready An’ Willing (Mirage)
JACKSON BROWNE —Hold Out (Asylum)
DOOBIE BROTHERS —Real Love (WB)
QUEEN-The Game (Elektra)

* o+ % %

www.americanradiohistorv.com
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® TOP ADD ONS:

©  MICHAEL SCHENKER GROUP—(Chrysalis)
® ROBBIN THOMPSON—TwoB's Please (Ovation)

* ROLLING STONES—Emotional Rescue (Rolling
Stone)

% PATBENATAR—Crimes Of Passion (Chrysalis)
* CARS—Panorama (Elektra)

* ROSSINGTON COLLINS BAND—Anytime Anyplace

Anywhere (MCA)
WSHE-FM—Miami (N. Mirsky)
JETHRO TULL—A (Chrysalis)
GAMMA—Gamma 2 (Elektra)
ROBBIN THOMPSON—Two B's Please (Ovation)
TIMES SQUARE —Soundtrack (RS0)

* o © o o

Anywhere (MCA)

% ROLLING STONES —Emotional Rescue (Rolling
Stone)

* JACKSON BROWNE—Hold Out (Asylum)
* CARS—Panorama (Elektra)
WIRX-FM—Jacksonville (R. Langlois/). Brooks)

B-52'S—Wild Planet (WB)
GAMMA—Gamma 2 (Elektra)

MICHAEL STANLEY BAND—Hearttand (EMI/
America)

MICHAEL SCHENKER GROUP—(Chrysalis)
BOBWELCH—Man Overboard (Capitol)
JACKSON BROWNE —Hold Out (Asylum)

PAUL SIMON-—One Trick Pony (WB)

ALLMAN BROTHERS—Reach For The Sky (Arista)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

WHFS-FM—Bethesda (D. Einstein) .
ELVIS COSTELLO—Taking Liberties (Columbia)
Mt SEX—Space Race (Epic)

GARY NUMAN-Telekon (Atco)

MICHAEL DES BARRES—!'m Only Human
{Oreamland)

* % % % ¢ o

® THECUBE- 17 Seconds (Fiction)

% ROLLING STONES—Emotional Rescue (Rolling
Stone)

* CARS—Panorama (Elektra)
8-52'S—Wild Pianet (WB)
*  ENGLISH BEAT—{ Just Can't Stop !t (Sire)

»*

Northeast Region

TIMES SQUARE—Soundtrack (RSO)

MICHAEL STANLEY BAND—Heartiand (EMI/
America)

ELLEN SHIPLEY—Breaking Through The Ice
Age (RCA)

MINK DE VILLE—Le Chat Bleu (Capitol)

X TOP REQUEST/AIRPLAY:

CARS—Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

QUEEN—The Game (Elektra)

YES—Drama (Atlantic)

BREAKOUTS:

B-52'S—Wild Planet (WB)

GAMMA—Gamma 2 (Elektra)
ELVIS COSTELLO—Taking Liberties (Columbia)
MICHAEL SCHENKER GROUP—(Chrysalis)

WMEW-FM—New York (M. Mcintyre)

®  MICHAEL STANLEY BAND—Heartland (EMI/
America)

® SHAUNCASSIDY-Wasp (WB)

o ELLENSHIPLEY—Breaking Through The Ice Age
(RCA)

o RAF.—(A&GM)

® MICHAEL DES BARRES—I'm Only Human
(Dreamland)

®  DEVADIP CARLOS SANTANA—Swing Of Delight
(Cotumbia)

% HALL & OATES~Voices (RCA)
% ROLLING STONES—Emotional Rescue (Rolling
Stone)

% CARS—Panorama (Elektra)

% PETE TOWNSHEND —Empty Giass (Atco)
WCMF-FM—Rochester (T. Edwards)

® B-52'S—Wild Planel (WB)

® ELLEN SHIPLEY—Breaking Through The Ice Age
(RCA)
TIMES SQUARE—Soundtrack (RSO)
YAN MORRISON—Common One (WB)
JERRY DESAPIO—Caught (Casablanca)
AC/DC—Back In Black (Atfantic}
PAT BENATAR—Crimes Of Passion (Chrysalis)
CARS—Panorama (Elekira)
PETER GABRIEL—(Mercury)}

* % % % o 0 0

ROSSINGTON COLLINS BAND —Anytime Anyplace

ROMEOS—Rock & Rol! & Love & Death (Columbif)

ROMEOS—Rock & Roll & Love & Oeath (Columbia)

WTAB-FM —Long Isiand (M. Curiey/M. Coppola)
® TIMES SQUARE—Soundtrack (RS0)
® ELVISCOSTELLO—Taking Liberties (Columbia)

©  MICHAEL STAMLEY BAND—Heartland (EM1/
America)

® ULTRAVOX-Vienna (Chrysalis)
® MINKDEVILLE—Le Chat Bleu (Capitol)
® ROMEOS—Rock & Roll & Love & Death (Columbia)

% ROLLING STONES—~Emotional Rescue (Rolling
Stone)

% CARS—Panorama (Elektra)

% JACKSON BROWNE—Hold Out (Asylum)

% QUEEN-—The Game (Elektra)
WMMR-FM—Philadelphia (). Bonadonna)

® MINK DeVILLE—Le Chat Bleu (Capitol)

® SPLITENZ—-True Colours (A&M)

® GAMMA-Gamma 2 (Elektra)
THUNDER—(Atca)
® CARLENE CARTER—Musical Shapes (WB)
® JOHNNY VAN ZANT—No More Dirty Deals (Polydor)

% ROLLING STONES—Emotional Rescue (Rolling
Stone)

* YES—Drama (Atiantic)

* PETERGABRIEL—(Mercury)
* QUEEN-The Game (Elektra)
WGRQ-FM—Buffalo (6. Hawras)

® TIMES SQUARE-Soundtrack (RS0)
GAMMA—Gamma 2 (Elektra)
QUEEN—-The Game (Elektra)
YES—Orama (Atiantic)

ROLLING STONES—Emotional Rescue (Rotling
Stone)

* CARS—Panorama (Elektra)
WLIR-FM—Long Island (D. McNamara/ R. White)

* * %

® MICHAEL SCHENKER GROUP—(Chrysalis)

® ELLEN SHIPLEY—Breaking Through The lce Age
(RCA)

MICHAEL STANLEY BANO—Heartland (EMI/
America)

ELVIS COSTELLO—Taking Liberties (Columbia)
® TIMES SQUARE—Soundtrack (RSO}
T-BONE BURMETTE—Truth Decay (Takoma)
TEENAGE HEAD—Frantic City (Attic)
HALL & OATES—Yoices (RCA)
PETER GABRIEL—(Mercury)

* SQUEEZE—Argybargy (A&M)
WAQX-FM—Syracuse (E. Levine)

* % ¥

® DEVO—Freedom Of Choice (WB)
® 8-52'S—Wild Planet (WB)
* FINKS—0ne For The Road (Arista)
* CARS-Panorama (Elektra)
% PATBEMATAR—Crimes Of Passian (Chrysalis)
% QUEEN—The Game (Elektra)
WPLR-FM—New Haven (G. Weingarth/E. Michaelson)

L] NRBQ—Tlddlywinks(Rnunder)

® LARSEN-FEITEN BAND—(WB)

® MINKDeVILLE—Le Chat Bleu (Capitol)
® TIMES SQUARE—Soundtrack (RSO)
ENGLISH BEAT—1Just Can't Stop It (Sire)
YES—Drama (Atlantic)
CARS—Panorama (Elektra)

JACKSON BROWNE—Hoid Out (Asylum)
JETHRO TULL—A (Chrysalis)
WCOZ-FM~Boston (X Ingram)

*
*
*
*

® ROADIE—Soundtrack (WB)

® MICHAEL STANLEY BAND—Heartland (EMI/
America)

®  TIMES SQUARE~Soundtrack (RS0)

% PAT BENATAR—Crimes Of Passion (Chrysalis)
% BLACKFOOT—Tomcattin' (Atco)
*

BLUEQYSTER CULT—Cultosaurus Erectus
(Coflumbia)

% CHARLIE DANIELS BAND—Full Moon (Epic)

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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MARTHA & THE MUFFINS

“Metro Music”—

There are actually two Marthas in this new wave sextet from Toronto. Mar-
tha Johnson, after whom the group was named. shares keyboards and vocals
with Martha Hadley, who joined the group a year after its formation in 1977.

Signed in the spring of 1979 to Virgin’s new British label. Dindisc, the band
has already recorded a second LP, “Trance And Dance.” which has been re-
leased in the U.K. and will soon be shipped in Canada. But “Metro Music.”
the debut LP which was released last spring here, is the U.S.” first taste of the

band.

Mark Gane, lead guitarist; Martha Johnson. keyboardist; bassist Carl
Finkle: and drummer Tim Gane played their first gig at the Toronto College
of Art. After a season of regular playing in Toronto clubs, the group began to
record demos in the spring of 1978. Andy Haas joined the band as saxist and
Martha Hadley also became a new Muffin at that time.

The group trekked to New York and impressed Dave Fudger. Dindise’s a&r
rep. at an appearance at Harrah's. Carole Wilson. the label’s managing direc-
tor. flew out to sce the band upon Fudger’s urging, and signed them.

The group fronted Roxy Music during that band’s July 1980 appearances in
England. Martha & the Muffins will tour the U S. after a Canadian and U K.

run beginning next month.

The band is negotiating a management deal at present. and is booked by lan
Copeland at Frontier Booking International in New York. (212) 246-1505.

Radio Programming
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® Continued from page 24

to start from a clean slate,” Price
says. “As far as Paul is concerned.
it’'s been hard for him to divide his
time between managing the Pene-
trators and working at the station:
both are full-time jobs.”

Leibert came to KGB-FM in 1972
asils program manager. acting as an
assistant to then-program director
Ron Jacobs, and when Jacobs left
for Hawaii in 1975, Leibert assumed
the higher position. During his stint
with the station, Leibert took it to the
number one position among San
Dicgo AOR stations, a position it
held throughout his tenure as pro-
gram director until this past Janu-
ary. when KPRI-FM narrowly over-
took it in the ratings.

Leibert is perhaps best known as
the mastermind bchind the KGB
Chicken, the station’s mascot who
attracted considerable notoriety
across the country when he ap-
peared on national television with
then-president Gerald R. Ford in
1976.

Replacing McIntosh as music di-
rector is air personality Trinidad
Garcia and taking Sansone’s place is
Ralph Haberman, currently promo-
tions director of KGB-FM’s AM
counterpart, 13K. Haberman will
now hold both positions. Price says.

* * *

Members of Journey defeated the
DJs of WMMR-FM Philadelphia
Wednesday in a softball game by 13
to 7. The station sponsored a Jour-

LOS ANGELES—"Terms" you
hear some programmers say. “terms
have no meaning—we don’t use
terms to describe what we do.”

On the other hand, there are some
programmers who are so term happy
that it seems they’re programming
their stations just to fit the predeter-
mined requirements of trade publi-
cation section headings. instead of to
meet the calling of their individual
markets, audiences and resources.

Fortunately. these examples of
term non-use and misuse represent
the extremes in a modern radio in-
dustry that is becoming increasingly
semantics-oriented.

Many programmers are becoming
keenly term con-
scious, using a rap-
idly growing num-
ber of interlocking
expressions to de-
scribe both the sim-
ilarities and dif-
ferences that their
stations  exhibit
relative to national =
format stereotypes.

As the fractionalization of the 70s
shifts into the superfractionalization
of the 80s, more and more custom-
made terms are blossoming upon the
scene (o describe the ever expanding
number of individual formats com-
ing into vogue.

For example, after months of in-
dustry speculation that they were
“going country,” KHJ-AM Los An-
geles finally applied the verbal
handle to the caldron of rumors,
placing its intended direction into
sharper focus, with the rather spe-
cific new label, “COR™ (country ori-
ented rock).

Another significant example of
appropriate term manufacturing
comes out of Raleigh where
WQDR-FM, a highly respected up-
per demo AOR announced recently
that it henceforth chooses to be re-
ferred to as “"AOAC™ (album-ori-
ented adult contemporary).

Mike Harrison

Coming To Terms

This process is happening all over
the nation. Once there were simply
the basic Top 40s, AORs, MORs,
countrys and souls. with further def-
inition primarily relegated to
whether they were loose or tight.

Today, we have all these old
standards, plus the micro-focused
designations, DOR (dance-oriented
rock), jazzz (pronounced. triple-z-
jazzz), soft rock. hard rock. new
wave, modal rock, rock’n’roll. A/C
(adult contemporary), pop/adult,
and, of course. the aforementioned
COR and AOAC, not to mention
virtually countless variations on a
popular theme called top tracks ra-
dio which cuts straight across tradi-
tional AOR and Top 40 boundaries.

Whereas commonality was the
cornerstone of the early *70s with ho-
mogenized research the “secret
formula.” the keynote of the "80s will
be diversity.

We are at the dawn of an era in
which individual music-oriented ra-
dio stations will carry. not one, but
two (or more) basic programming
handles.

One will be generic and extremely
general in scope (to give old-line
trade publications and ad agencics a
helping hand) such as AOR, and
Top 40. for example.

The other will include custom de-
signed handles, exclusively geared
to the particular station and its pro-
gramming stance relative to its mar-
ket.

As the public gains access o more
and more lines of media input, there
is a growing demand for variety in
both form and content to fill the
available channels.

This new era features no one sin-
gular mass appeal musical genre, but,
rather numerous medium and small,
but highly potent, fraction-genres
(when transposed into radio, often
referred to as life-style formats),

|

cach fighting for its share of the rat-
ings pie. In these battles, the differ-
ence between first and fifth place
can be a mere 1% ratings points.

In this new and historically alien
environment, programmers face not
only the choice of which generic for-
mats they should follow, but must
also choose between an infinite
number of “'positioning™ postures to
fine-tune their individual competi-
tive stances within an increasingly
crowded derby.

The mass appeal radio giants of
the '80s (if, indeed, such a thing is
even possible) will no longer be the
stations that program the big, mass
appeal musical genre the best. In-
stead, they will be the ones that most
skillfully mix the most culturally
compatible fraction genres in their
markets and supplement them with
well-rounded doses of info-pro-
gramming (news and public affairs).

This information is of vital impor-
tance to the record companies, many
of which. befuddled by the changes
at hand, complain about what they
perceive to be widespread narrow-
ness within radio.

Justas radio is faced with the real-
ity of having to nimbly fractionalize
its standard formats, record labels
are also faced with realigning their
rosters into sync with the new, mul-
tifaceted marketplace.

This requires regarding cach of
their musical genres with a new atti-
tude of equalness—reconcentrating
not only their a&r and marketing
strategies, but reallocating the thrust
of their radio promotional fronts
and properly dividing these efforts
along the new, applicable lines of
demarcation.

We are not in a “lull” as many
programmers and record executives
are quick (o rationalize. We're in the
early stages of an entirely new
scene—a  generically decentralized
scene based upon free-flowing musi-
cal diversity and a fractionalized
media.

ney concert at the Spectrum and
promoted the game with on-air give-
aways of Journey albums, T-shirts,
shorts and caps. The station also was
visited by members of Pretty Things,
who were interviewed by Earle
Bailey for his Sunday show “Point
Blank.”

* * *

After a two-year absence Gary
Shaw has returned to radio and af-
ternoon drive on KTXQ-FM Dallas.
For the past two ycars he worked in
record promotion with EMI Amer-
ica and Capitol. Previously he was
with WCAR-AM and WWWW-FM
Detroit and KZEW-FM Dallas.
Clinton Culp has been named gen-
eral manager of KTXQ, succeeding
E.C. Striker, who has bought an in-
terest in WCSH-AM Portland. Me.
... Larry Nelson, program manager
for KOMO-AM Seattle. has named
Joe Coburn as late-night on-air man
succeeding Lloyd Allen, who has
gone into film production work.

Bob Moody moves into the pro-
gram director slot at WAKY-AM in
Louisville, following the recent res-
ignation of Mike McVay. McVay
however. will become a consultant
to WAKY. Also joining the station
as middday host is Jack Petrey, who
came out of retirement to accept the
position.

The changes reflect the desire of
vice president and general manager
George Francis (o keep the station’s
momentum going.

WHDH-AM in Boston joins the
list of Drake Chenault “Weckly Top
30" subscribers in major citics. The
station is planning to run Drake-
Chenault’s “The #1 Radio Show”
on Labor Day weekend in addition
to its regular Sunday running of
“The Weekly Top 30™ which began
airing July 13.

* * *

Jack Diamond has joined WYRE-
AM Annapolis as p.d. He comes
from KYNO-AM Fresno where he
was assistant p.d. and morning man.
... Billboard’s man in Pittsburgh
John Mehno reports WDVE-FM
has shuffled its jocks around. The
new morning man is John Giese
from KDKB-FM Phoenix. Jim
Maxwell is on from 10a.m. to 3 p.m.,
Jim Roach is on from 3 to 8 p.m.. Bill
Seccurro is on from 8 p.m. to 1 a.m.
and Marsy Posner is on from | to 6
a.m.

* k&

Bucks Braun, p.d. at WHOO-AM
Orlando, Fla., has named Lee Bran-
del as music director. . . . Steve Kane,
known as Steve Lloyd to KING-AM
Seattle. has joined KYUU-FM San
Francisco in the 7 p.m. to midnight
slot. Stefan Ponek moves from 6 to
10 p.m. to overnight. Jack Friday
takes over the 10 a.m. to 3 p.m. slot.
Don Bleu remains in afternoon
drive, but adds an hour (o his show
o7 p.m.

P

Billboard’s man in Philadelphia
Maurie Orodenker reports Cyndy
Drue, a jock on WYSP-FM, will host
a new rock television show on
KYW-TV. The 30-minute Sunday
stanza will be a monthly feature.
WYSP jock and Source producer
Denny Somach is talent coordinator
for the show. ... WDIZ-FM Or-
lando weekend man Jim Steal takes
over the midnight to 6 a.m. slot. . ..
John Stevens, who was filling in the
6 to 10 p.m. slot on WMMR-FM
Philadelphia after Mark Goodman
lefl, has been given the position per-
manently. Tom Robinson from
WFBQ-FM Indianapolis has been
hired for a part time post by
WMMR.

KQFM-FM Portland. Ore., has a
new afternoon drive team: Bob “The
Big BA” Ancheta and Chris Burns.
Both came from KGON-FM Port-
land. ... Bobby Kline has been
named promotion director of
KASA-FM Kansas City. She has
been p.d. at KBEQ-FM Kansas
City.

* Kk

Phil Simon is appointed music di-
rector/assistant  program director
and air personality at WFFM97 in
Pittsburgh. He joins the station from
WRKA-FM, Louisville, where he
was 7 p.m.-midnight personality and
music director. ... R.W. “Skip”
Schmidt joins the TM Companies as
vice president and general manager
of TM Productions.

According to a recent contest con-
ducted by Los Angeles’ KTTV-TV’s
P.M. Magazine, more people would
rather wake up to KRTH-FM’s
early morning team of John London
and Ron Engelman than any other
deejay or duo in LA,

x k%
WBOX-AM Bogalusa has been
given approval to go to full-time
broadcasting. P.d. Robb Lewis has
added Andre “Pelo” Johnson to host
the 8 p.m. to 1 a.m. slot. Lewis needs
service of albums and singles for the
station’s nighttime r&b format. ...
Ted Harris, p.d. at WFBS-AM
Spring Lake. N.C., is looking for “a
rock jock with good pipes who can
also do creative production. Tapes
and resumes should be sent to Harris
at P.O. Box 707, Spring Lake, N.C.
28390. ... Francis Mason, host of
“The World Of Dance” on WQXR-
AM-FM New York, has been
named editor of the quarterly jour-
nal “Ballet Review.”

BubblingUnderThe

__HOT100_|

101-THE REST OF THE NIGHT, Clif Newton,
Scotti Bros. 602 (Atlantic)

1021 BELIEVE IN YOU, Don Williams, MCA
41304

103—TURNING JAPANESE, The Vapors, United
Artists 1364

104—YOU MAY BE RIGHT, The Chipmunks, Ex-
celsior 1001

105—HEART OF MINE, Oak Ridge Boys, MCA
41280

106—EVEN THE SCORE, Toronto, A&M 2255

107—1'M THE LUCKY ONE, Tim Weisberg, MCA
41307

108—HOW GLAD | AM, Joyce Cobb, Cream 8040

109—0NLY HIS NAME, Holly Penfield, Dream-
land 102 (RSO)

110—GIVIN' IT ALL, Player, Casablanca 2295 ’

BubblingUnderThe

__ToplPs

201-EUMIR DEODATO, Night Cruiser, Warner
Bros. BSK-3467

202—CHEVY CHASE, Chevy Chase, Arista AL
9519

203—-MICHAEL JOHNSON, You Can Call Me
Blue, EMI-America SW-17035

204—HAZEL O’CONNOR, Breaking Giass, A&M
SP-4820

205—ROBERT JOHN, Back On The Street, EM!-
America SW 17027

206—DONNY HATHAWAY, In Performance, At-
lantic SD 19278

207—IRON CITY HOUSEROCKERS, Have A Good
Time, MCA MCA-5111

208—MAIN INGREDIENT FEATURING CUBA
GOODING, Ready For Love, RCA AFLI-
3641

209—KERRY LIVGREN, Seeds Of Change, Kirsh-
ner NJZ 36537 (CBS)

210—-LOVE AFFAIR, Love Affair, Radio Records
RR 204

advosaTig '0861 '0¢ H39W3Ld3S



28

SEPTEMBER 20, 1980, BILLBOARD

Counter-
__point__|

Demo Bags
Binder For
Singing Duo

By JEAN WILLIAMS

NEW YORK—As a result of its
writing talents Rene Moore and An-
gela Winbush (Rene & Angcla)
landed a Capitol contract. with a de-
but self-titled LP release earlier this
year.

The pair says it submitted a demo
of some of its songs to the label. “We
always sing our own songs when try-
ing to sell them,” says Moore. “Cecil
(Dr. Cecil Hale. who recently de-
parted Capitol) liked the way we
performed ‘Do You Really Love
Me’ and signed us as artists,” he
adds.

The duo intimates it's presently
negotiating to sign with Regency
Artists to handle its booking and its
putting together a band for a U.S.
tour early next ycar.

To top off its carecr support sys-
tems, Rene & Angela have signed
with Hillery Johnson for personal
management. Johnson was co-
owner of Hilltak Records prior to
moving onto artist manager.

On the heels of a major city pro-
motional tour, Rene & Angela’s new
single “Everything We Do™ was re-
leased last week.

Television commercials also may
be in the wings for the couple. Ac-
cording to Winbush. McCann and
Erickson. the New York advertising
agency, contacted them to do tv
spots. She suggests the ads will prob-
ably be for soft drinks.

And in another growth area. Rene
& Angela have written for several
artists. The pair recently penned
“Love Uprising.” the single and title
track of the Tavares LP, “Burning
Love™ by Edmond Sylvers of the
Sylvers family, and are writing a
tune for the upcoming Rufus LP.

The duo also has written songs for
Lenny Williams. Lamont Dozier
and Alton McClain & Destiny.

Rene & Angela have combined
two different musical backgrounds
to create their sounds.

Winbush. a former schoolteacher,
has a gospel background while
Moore’s musical experience is in the
classical field.

Prior to teaming with Moore.
Winbush and two other Howard
Univ. students formed a trio which
opened for Al Jarreau and the late
Van McCoy. among others. She also
toured with Redd Foxx. sang back-
ground for Jean Carn and handled
studio background vocals for Dolly
Parton.

On the other hand. Moore, for
four years, was a member of the Los
Angeles Philharmonic’s minority
training program. Todate. he has
written several pieces orchestrated
and performed by the Philharmonic.

Through the program he has per-
formed with such artists as Ella Fitz-
gerald, Sarah Vaughan. John Den-
ver and Billy Eckstinc.

Gentry McCreary of Lexicon Mu-
sic and Luminar Records has set the
first California Gospel Festival
scheduled for the Oakland Audito-
rium Theatre Friday (19).

According to McCreary. groups
from around the country will per-
form. This will also be the first time
the recently formed Luminar Rec-
ords will showcase its acts.

Luminar’s Infinity. B.C.&S. and
the new Bethel CO.GIC. radio
concert choir will be featured.

Walter, Tramaine and Edwin

{Continued on page 30)
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Survey For Week Ending 9/20/80

e Hot Soul Sing)|

S@

ax 3 #STAR Performer—singles registering great- -
S H _QE est proportionate upward progress this week § H ;QE § § 2 E
x| = |35 x| X |85 x| X |S=
2 | % |Fg TITLE, ARTIST 2 | 5 |® ] TITLE, ARTIST 2| 5 | 22| TILE, ARTIST
= 3 (Writer), Label & Number (Dist. Label) (Publisher. Licensee) = 3 S| (writen, Label & Number (Dist. Labe!) (Publisher, Licensee) = 3 S| (writer), Label & Number (Dist. Label) (Publisher, Licensee)
ﬁ 113 GIVE ME THE NIGHT—George Benson 4132 (10 YOU'RE SUPPOSED TO KEEP YOUR 68 [68 | 4 MAKE ME YOURS—High Energy
(R. Temperton), Warner Bros./Q West 49505 LOVE FOR ME—Jermaine Jackson (B. Champion), Gordy 7187 (Motown)
(Rodsongs, ASCAP) (S. Wonder), Motown 1490 (Jobete, ASCAP)
2| 2[ 11| UPSIDE DOWN=Diana hoss (XA i (52 69 [69 | 5 | SUNRISE-sick
(B. Edwards, N. Rodgers), Motown 1494 35 (3 13 OLD-FASHION LOVE —Commodores (L. Barry, B. Neale, D. Bernstein), Fantasy 892
(Chic, BMI) (M. Williams), Motown 1489 (Parker /WIMOT/Across the Miles. BM)
ﬁ 4 9 GlRL DON'T LET IT (Jobete/Commodores Ent., ASCAP) 70 70 4 SAVE ME—0ave M
GET YOU DOWN—0'1ays 36 |36 7 TREASURE —The Brothers Johnson (). Krueger), Co:n'r'nbla?’ll1289
(K. Gami}le, L. gluﬁ), TSOP 9-4790 (CBS) | (R. Temperton), A&M 2254 (Rodsongs, BMI) (Blackwood/Bruiser, ASCAP)
(Mighty Three, BMI)
37 137 |7 FUNTIME—Peaches & Herd n|n3 NIGHT -
Y| 6| 8| FUNKIN FOR IAMAICA—tom soene (K SL. Lows, . Pemen. Plydor/MVP 2115 Bul e Lo it ke
(1. Brown, T. Smith), Arista/GRP 2506 (Thomas Pen. BMI/Perren-Vibes, ASCAP) (Mijac/To Jix, BMI)
Browne/Roaring Fork. 541 38 {39 [ & | THAT BURNING LOVEEdmund Sybvers Oriso | 2 | HEROES—commadors
5 3| 12 CAN'T WE TRY —Teddy Pendergrass (R. Moore, A Winbush), Casablanca 2270 (L. Richie, D. jones), Motown 1495 (Jobete/
g. MiIlEv, K. l;irsg:nd)‘,)P_l.R, 9:3107 (CBS) (Atgre/Moore & Moote, BMI) Commodores Entertainment, ASCAP)
S Yr|e | 5| GVE ON UP-uume %
: 83 2 KAMAU —Herb Atpert
7 12 WIDE RECEIVER—Michael Henderson (H. King, E. Moore, Tawatha), Epic 9-50917
(M. Henderson, R. Jacobs), Buddah 622 (rista) (Frozen Butterfly, BMI) (5 s G50 PR Lol (55
! (Electrocord, ASCAP) ﬁ 45 4 MY PRAYE(I;?-M, Goodman & Brown ﬁ 84 2 gﬂmuaSEEFD:LISE-JZm )Dtvis
J. Kennedy, G. Boulanger), Polydor 2116 (Sh : ., L. Dozier, E. .
ﬁ 8|12 [IVJSEJ%TUEEGUN 10 A, Co_/}’(:zl;;“a!a?"icg,yAgEAP) Chapre Columbia 111344 (Stone Agate, ASCAP)
(. Shety, R_Smih, o 12021 (RO a1 (38 | 7 | mSTE oF BiTER (s | 2| couw vou s
(Spectrum VII/ Mykinda, ASCAP) LOVE—6ladys Knight & The Pips LOVE—Bob Marley & The Wailers
ﬁ 9 9 SHAKE YOUR PANTS —Cameo (N. Ashford,‘ v §1mpson), Columbia (B. Marley), Island 49747 (Warnes Bros.)
(L Blackman), Chocolate City 3210 (Casablanca) ADERT) (T OHED, (RO i
(Better Nights, ASCAP) ﬁ 47 | 6 sogu SHADOWS —Crusaders 7% (719 | 3 DOES IT FEEL GOOD—8.7. Express
(. Sample, W. Jennings), MCA 41295 - Hall, Jr.), Columbia 1-11336 (Triple "0", BMI
ﬁ 10 | 10 SOUTHERN GIRL—Maze (Four Keights/Blue Sky/Ryder/Ining. BMI) (W Hall. J). Calumbia (ot )
(F. Beverly), Capitol 4891 (Amazement, BMI) 58 ’ | NEED YOUR LOVIN n\n 3 HELP FROM MY FRIENDS —Partet
ﬁ '=Teena Marie i
10f 515 5“5 BREANS —kurts thow (1. Marie), Gordy 7189 (Motown) (Jobete, ASCAP) gk L, () 229
. Moore, L. Smith, K. Walker, R. Ford, R. '
Simmons). Mercury 4010 (Neutral Gray/ 4 |21 LOVE MAKIN' MUSIC—Barry white 78 (718 | 3 CAN'T HELP MYSELF— wick
Funkygroove, ASCAP) (A Schroeder. J. Ragovoy), Unlimited Gold 9-1418 (Bartlett, Williams, Brown, Sumiim, Jones), EMI-
(CBS) (Dandy Dittys/Me-Benish, ASCAP) - % y ! !
. America 8048 (Quicksong/Cessess, BMI)
| 8 LETMME BE YOUR ANGEL—Stacy Lattisaw s a0 |13 BACKSTROKIN' —Fathack
(N. M. Walden, B. Hul), Cotillion 46001 (Atiantic) -
(Walden/Grali’;ude Sky, ASCA'P}C'Lt.mon/B(yassa"' (). Flippin, B. Curtis), Spring 3012 ﬁ & 3 WEICAMETO FUNK.YOU
Heart, BMI) (Polydor) (Clita, BMI) ?LUJT;)&mm Qonnodwnlasl arfo, B
. Job), United Artists arrindur,
ﬁ 15| 7| WHERE DID WE GO WRONG—LT0. 46 146 (12 | | LOVE THE WAY YOU W
(5. Dees, J.L. Osborne), A&M 2250 (lrving. BMI/ LOVE—Peabo 90 | 2 | TAKE IT T0 THE LIMIT—Norman Connors
Aimo/Mcrovscod. ASCAP) (P. Bryson), Capitol 4887 (WB/Peabo, ASCAP) (P. St. James), Arista 0548 (Tambeat, BMI)
Y| 25| 5| ANOTHER ONE BITES THE DUST—gues |47 |48 | 6 | COMING HOME-rom )1 4 ESETR){ ALK AWAY- coms summe
(Deacon) (Queen/Beechwood, BMI), Elektra 47031 (B. Massey, A Boyd, D. Edwards), Devaki 4001 (P. Bellotte, H. Faltermeyer), Casablanca 2300
1 2 5 MOR'E BOUNCE TO THE OUNCE (Mirus) (Murios/Davahkee, ASCAP) I (Rick's/0.P. Revelation/Ed Intro, BMI)
w (R. Troutman), Warner Bros. 49534 ~hee ﬁ 36 ] PUSH PUSH—sgricx w m TELEPHONE B'll—loﬁnm Guitar Watson
(Rubber Band. BMI) : (R. Hargis, E. Irons, D. Nevins, | ().G. Watson), DJIM 1305 (Mercury) (Vir-lon, BMI)
' R. Ransom, J. Brown), Bang 9.4813 (CBS)
ﬁ 19| 7| NEVER KNEW LOVE LIKE THIS (W.B./Good High, ASCAP) ‘ﬁ’ m AL IRIAS I ol
BEFORE —Stepharie Mits 49 |41 (23 | TAKE YOUR TIME-50s. Band R, e oton
(. Mtume, R Lucas), 20th Century 2460 (RCA) (H. Clayton Sigidi), Tabu 9-5522 (CBS) Avant l EEDICED Gl (1)
(Frozen Butterfly, BMI) Garde, ASCAP/Interior/Sigidi's Song, BMP) ﬁ m REAL I!.OVE—DnoMe Brothers
ﬁ 20 8 HE'S SO SHY— Pointer sist, 50 49 9 i - (M. McDonald, P. Henderson), Warner Bros. 49503
(T. Snow, C. Weill), Planet 479f6rs(fleklla) sRMQKE d v “Ij\‘.d Ni d ), Prelude I (Tauripin Tunes/Monosteri/April, ASCAP)
(ATV/Mann & Weill/Braintree/Snow, BMI) 8014 (Jessica & Jonathan/Ivan Mogull, ASCAP) ﬁ m BAD BABE —Shotgun
17 117|111 BIG TIME—Rick James ﬁ 59 | 4 RED UGHT—Linda Clifford I (R. Sebastian), MCA 41312
(L Burgess | Calloway, 5 Bavenport) Gordy 7185 (M. Gore, D. Pitchford), RSO 1041 (MGM. BMI) (Home Fire/Funk Rock/Duchess. BMI/MCA)
Mot tone City,
(Motowr) (Stone City. ASCAP) 52 55 | 5 | UNLOCK THE FUNK~Locksmit ) EZIETE)|  CANT KEEP FROM
18 | 18 | 12 MAGIC OF YOU—Ccameron (G. Woods. Locksmith), Arista 0543 CRYING—Rsy Parker Jr. & Raydio
(g. MtTJIIe(r)), SaA!sSOCLxP72124 (RCA) (Locksmith, ASCAP/Nirvana, BMI) l {R. Parker Jr), Arista 0554 (Raydiola, ASCAP)
(100 Ui, (HET 53 {53 | 6 | TAKING YOUR SPACE ﬁ m LET'S GET FUNKY
ﬁ 22| 8 NO NIGHT SO LONG—bionne Warwick AWAY—Two Tons 0'Fun TONIGHT—Evelyn “Champagne” Kin
[ (R. Kerr, W Jennings), Arista 0527 (irving, BMI) (Sylvester, Fuqua), Fantasy/Honey 896 (T Life, H. Ali, K. Hadi. E. ::n‘g), RCA ‘12075
ﬁ 23 5 HERE WE GO—Minnie Riperton ﬁ 6 ; (Bmmi/Bee:\;‘e(;;er/:i;eesw;;:i l;SCAP) (Mills & Milis/Six Continents/Aquales, BMI)
(Riperton, Rudolph, Phillips), Capitol 4902 * m i
(Dickie B"dyAﬂ Phillips, BMI) I AEZE'L‘";OI(’:—SDM: Moore 2 l ?DHASCM'wEoga',‘ C."S)c?a;o:t.at;?nglnmbia 111334
21 13 12 REBELS ARE WE-—chic (B. Hawes, V. Carstarphen, M. Moare), Epig (Jugumba, ASCAP)
) 9.50909 (Eptember, ASCAP, Ensign/industrial
(B. Edwards, N. Rodgers), Atlantic 3665 (Chic, BRI) Srongth. BMI)m nsign/Industria ﬁ m FOR YOU, FOR LOVE—Average White Band
_ ; lin), Arist
e el Prist | 2| ™ COMNG OUT-um s | (5 et g ke, )
(Perk's/ Duchess, MCA/BMI) (12'91“(%?12?'3':.4|R°dgm)' Matown ,
b ) SIR JAM A LOT—Canhm Sky
Blu g (sfflsatlza'tals'i“;?_scl’a:ge RFC 49512 (Warner Bros.) 3 52 ) %Y'MM"E_BSW alisey 5015 o amen, K0 T8 (Cemnirer. 840
E . . - (N-M. Walden, B. Hull), Cotillion 45015, (Walden/
(Litle Macho, ASCAP) Grattude Sky, ASCAP/Cotlion/Brass Heart, B) N A #J;Tv_"lf"s‘::“ BT
ﬁ 28 7 | TOUCHED A DREAM—The Delis 57 {57 {14 HOUSE PARTY—Fred Wesiey (D. Goodman, P. Rose, M.K. Kennedy), Posse 5001
§Ei 'éi“i;’ﬂi'n t250thC|§nmry 2483 (RCA) (Angelshell/ (F. Wesley), Curtom/RSO 1037 (Mt. Airy, BMI) (Spring) (Little Jeremy/Window/Porter, BMI)
) n 3
2 -
25 |12 | 21 | ONE N A MILLION YOU~tary caban ¥r| = O ot 10 R s, o | 7| 2| | FICHT M THE MIDDLE OF FALLING IN
- :.OVEeSSO;:e’ ros. 45221 (rving/Medad. BMI) 00007 (Tunesmith. BMI/Fetus) (5. Dees). Dana 1416 (Unichappell, BMI)
67 | 4 THIS FEELING RATED X-TRA—Cadl Cariton
MAKE IT RIGHT—Astord & Simpson o (L Hapwond), 20h Cenlry 2458 $3[SENIRY (E0ONT BE ANJISLAND S eyt
(N. Ashford, V. Simpson), Warner Bros 49269 (RCA) (Jim-Edd, BMI) cho-Rama/AOPA
. (Echo-Rama/AOPA, ASCAP)
(Nick-0-Val, ASCAP) ﬁ 82 | 2 FREEDOM =Grand Master Flash
271! 12 RESCUE ME—A Taste 01 Honey And The Furious 5 ‘ 94 |87 | 4 THE HUNTER GETS CAPTURED BY THE
(_Johnson, B. Miller. R. Bautista), Capitol 4388 (T. Armstrong, R. Smith, Furious 5 . Robinson), GAME =Grace Jones
(Rhythm Planet/Conducive/Big One, BMI/ASCAP) Sugarhill 549 (Malaco/Thompson Weekly/Sugarhill) (‘Jﬂlf Ro:n;gg;;, Island 49531 (Warner Bros.)
(Jobete,
Pr |70 | 4| OUT HERE ON MY OWN—toges c
ﬁ B3| 8 ;6"‘52“ ITIN A LOVE (L. Gore, M. Gore), Epic 950919 T e 95 | 95 | 5| THINK POSITIVE-
—McFadden & Whitehead (MGM, BMI/Variety, ASCAP) Main Ingredient Featuring Cuba Goodin
(6. McFadden, ). Whitehead, J. Cohen), TSOP 9. C Shav L NesbiD) RCA 12080 "
4788 (CBS) (Hssorted, Mighty Three, BM) ﬁ 80 [ 2 | NOW THAT YOoU'RE R e
MINE AGAIN—Spinners '
ﬁ M| 8 DANCE TURNED ""_0 (M. Zager), Atlantic 3757 (Sumac, BMI) 9% | 61 | 12 HEY LOVER—Chocolate Milk
A ROMANCE-jones Girts (F. Richard, ). Smith lll, A Castenell, R. Dabon, M
(K. Gamble, L. Huff), P.LR. 9-3111 63 |65 | 3 GIMME WHAT YOU GOT- Jarreau Tio, D. Richards), RCA 12030 (Chocolate Milk, BMI)
(CBS) (Assorted, BMI) g) Canning, A. Jarreau), Warner Bros. 49538 97 50 1 10 10
te/Al Jarreau, BMI) —Boz Scaggs
30|21 11 PAPILLON—Chaka Khan e (B. Scaggs, 0. Foster, D. Lasley), Columbia 1-11281
(G. Diamond), Warner Bros. 49256 (Diamond 64 | 64 3 MR. MIRACLE MAN=Dee Ecward: - Scaggs, 0. , ."a y). Columbia
TOUC'II?X;iS’:a, ASC;I;’) iam 0N, Hotch), Cotiion 3812946 (Aﬂaréti.c:) s (Boz Scaggs/Aimo, ASCAP/Foster Frees/lrving, BMI)
er-Tamerlane/!t's The Song, BM e !
31| 29( 12| 1 JUST WANNA DANCE (romer aenane/It The S, B S e e L S
_ X 74 3 TRIPPING OUT—Curtis Mayfiekd e s y
WITH YOU —Starpoint NS NG o SR o4 (Chinnichap/ Careers, BMI)
(E. Phillips, K. Adeyema), Chocolate City 3208 Eu' ¢ 'h“’)-" putm A o , ;
(Casablanca) (Harrindur, BMI) nichappell/Henry Suemay, ) 99 51 14 YEAR'(‘:"‘ BURNIN’—pPreasure
- » M. McClain, D. Hepburn, B. Carter,
32300 9| GIRL OF MY DREAM—Mashattans 66 166 | 4 | HEARTACHE NO. 9—Deiegation W1 Hepbur. N Phpey Fantasy 533
" (K. Gold, M. Denne), Mercury 76071 !
(1[_“(;;;{13(,3, 1. Mac;), I;;ommb.a (Screen Gems.EMI, BMI) {Three Hundred Sixty, ASCAP)
- ontent, BM !
— Stylisti 100 | 62 | 13 | ENJOY YA—Seventh Wond
33 | 31| 16| | CANT GET OVER LOSING YOU—rre ﬁ )3 gume.ug mﬁ Vsﬁl :%;ﬁcag;mﬂ (. Willams, C. Wi, W. Be.%, Chocolate City
(P. Gaines), Curtom/RS0 1035 (Mayfield, BMI) (Assorted, BMI) 3207 (Casablanca) (Finish Line, BMI)
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Great, classic songs. “You

| Are Everything.” "You Make Me
Feel Brand New.” "Betcha By
Golly Wow.” "Break Up To Make
Up: "I'm Stone In Love With
You! That's style.

An instantly identifiable
sound. That's style.

And here itis again...forthe
first ime in six years.

The Stylistics are back where
they belong: In Philadelphia.
Recording with the same
world-class musicians that
played on their original hits.

And they're ready to make
one great record after the
next.

Stylistics style.

THE STYLISTICS, "Hurry Up This Way Again®’
Making music history, on TSOP® Records and Tapes.

% Give the gift of music.

. e ® .
Produced by Cynthia Biggs. Ted Wortham, Dexter Wansel, Russell Thompkins, Jr., Sherman Marshall, Joseph B. Jefferson, Charles B. Simmons. Douglas Brown, Teny Price and Damell Jordon. W Distributed by CBS Records. © 1980 CBS Inc.

www.americanradiohistorv.com
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‘JUMPSTREET’

Black Music
Heritage On
PBS Series

WASHINGTON—A new Public
Broadcasting Service series will ex-
plore the black musical heritage
from its African roots to its wide-
spread influence in modern Ameri-
can music.

“From Jumpstreet: A Story Of
Black Music” premieres Oct. 2 with
a feature on jazz vocalists. Singers Al
Jarreau and Carmen McRae will
perform in the series opener, dem-
onstrating the range of jazz vocals,
while Oscar Brown Jr., the show’s
host, discusses the development of
jazz singing.

Subsequent shows in the 13-part
series present a galaxy of stars in-
cluding Stevie Wonder. Dizzy Gil-
lespie. Roy Eldridge, Hugh Mase-
kela, George Benson. Bo Diddley.
Willie Dixon, Sonny Terry and
Brownie McGhee.

Program topics include discus-
sions and performances of soul mu-
sic, gospel and spirituals, jazz. blues
and African music. A segment on
black influence in the record indus-
try will show Quincy Jones produc-
ing George Benson in a Los Angeles
recording studio.

Funding by a grant by the U.S.
Dept. of Education, the series is pro-
duced by PBS affiliate WETA-TV
here and is aimed primarily at a
teenage audience.

Honeymoon
Promotion

NEW YORK-—-A sweepstakes
promotion linking Peaches & Herb’s
“I Pledge My Love” and readers of
Bride’s Magazine has resulted in in-
creased exposure for the song, and a
free honeymoon for the contest win-
ners.

The act’s publicist. Dan Acree,
suggested the promotion to the
magazine’s editor after receiving re-
peated requests for the song’s lyrics
from altar-bound couples. The song
was written by Dino Fekaris and
Freddie Perren. Perren Vibes is the
publisher.

Although skeptical of a pop song
promotion, Bride’s cditor Helen
Johnson agreed to the plan after
hearing the song, which she believes
“represents a return to the more tra-
ditional values our magazine’s edi-
torial policy supports.”

There were 27.000 entrants in the
contest, with 350 runners-up getting
copies of the single and an album.
Winners are Kathy Bolger and An-
thony Roberts. who will honeymoon
in Lake Tahoe in July 1981. where
Peaches & Herb will be appearing at
Harrah’s.

Counter-

int

® Continued from page 28
Hawkins plus the Love Center Choir
will also perform. Others contracted
for the event are Danniebelle Hall.
Kristie Murden. New Generational
Singers and “Twinkie” Clark.

McCreary suggests the festival
will be a yearly event.

Remember . .. We're in communi-
cation, so let’s communicate.

General News
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FUNK MAN—Rick James performs his Motown single, ‘‘Big Time'’ on the

new Toni Tenille syndicated television show airing weekdays.

ALBUM SERIES REVIEW

Pablo Today Concentrates
On the Classic Ellingtonia

LOS ANGELES—Its Duke El-
lington month at Pablo Records
here.

Without fanfare, Norman Granz
last week issued five albums featur-
ing Ellington compositions. all on
his Pablo Today label.

The strongest of the packages.
perhaps, is Zoot Sims’ “Passion
Flower” comprising nine songs.
Sims and his battered old tenor pipe
are backed by a brilliant big band
conducted by the redoubtable
Benny Carter. And Sims simply
shines, particularly on the LP’s title
song (originally popularized by
Johnny Hodges) and “I Let A Song
Go Out Of My Heart,” a 1938 Duke
ballad composed for a New York
Cotton Club show.

Another ncwsworthy album is by
Quadrant. a studio foursome made
up of Milt Jackson, Mickey Roker,
Joe Pass and Ray Brown. Taped last
January in Hollywood, the group
performs 11 Ellington compositions.
“All Too Soon” is the album’s title;
that song and things like “Solitude.”
“Mood Indigo” and “Sophisticated
Lady” insure the longevity of Quad-
rant. Pass and his guitar are espe-
cially impressive.

“Memories Of Duke” spots the
Clark Terry Five. Pass and Brown
are heard here. too, along with Jack
Wilson and Frank Severino on pi-
ano and drums, respectively. “Come
Sunday” and “Echoes Of Harlem”
are highlights. Terry remains a triple
A trumpeter after three decades.

“A Celebration Of Duke” offers
Terry. Quadrant. Zoot Sims and
Sarah Vaughan in a mixed bag, a
sampler from the other four LPs on
the release. Ten tunes, all from the
Duke’s oeuvre. are included.

The fifth and weakest album of
the series is Vaughan’s “Duke El-
lington Song Book Two” with 11
tracks. Vaughan is accompanied by
various small combos, all assembled
by Granz for sessions taped last Au-
gust and September in New York
and Hollywood. Frank Wess’ flute
and Cleanhead Vinson’s alto (and
vocal) are strong points.

Ellington died in May 1974. The
ensuing six years have spawned
scores of “tribute” albums and
reissues of his own classic output on
a half-dozen labels.

One deplores the absence of an-

notation on the five new packages
but, on the other hand, the drab
graphics of Pablo product are stowly
improving. Full four-color halftones
of the artists are now to be seen on
Granz’ album covers. And the mu-
sic, for the most part, is first rate. But
why the secrecy. the lack of promo-
tion, the odd absence of exploita-
tional tub-thumping for a series
which merits global recognition?
Only Granz knows.
DAVE DEXTER JR.

REISSUE 1962
BROWN LP

SAN  FRANCISCO—James
Brown’s “Live And Lowdown At
The Apollo,” a 1962 recording
which has been unavailable since
the mid-"60s, will be reissued in Oc-
tober by locally-based Solid Smoke
Records, which licensed the material
from Polydor.

The LP was originally released in
1963 on King Records, peaking at
number two on Billboard’s pop al-
bum chart—a remarkable feat at that
time for an album of such raw. gritty
r&b.

Solid Smoke has repackaged and
retitled the album (it had been “The
James Brown Show™)and is setting a
$7.98 list price.

Attorney Rudich Sues

LOS ANGELES—Local attorney
David Rudich has filed suit in Supe-
rior Court here. seeking alleged fees
amounting to $53.705.90 and dam-
ages of $200,000 from producer
George Clinton, Uncle Jam Records
& Tapes. Thang Inc.. Malbiz Music
and Funk East.

The complaint contends Rudich
accrued the $53.705.90 indebtedness
working for Clinton and the defend-
ant companies for $150 per hour un-
til February 26. 1980, when they
agreed on a new payment formula.
Under the revised concept, Rudich
was o receive $120.000 yearly. plus
5% of the first $1 million in adjusted
gross income and 10% over $2 mil-
lion, Rudich claims he orchestrated
a CBS pact for Clinton.
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Rock’n'Rolling

General News

MMO Group Starts
Its Own Rock Label

By ROMAN KOZAK

NEW YORK—The MMO Music Group. which owns such prestigious jazz
labels as Inner City, Classic Jazz and Aural Explorer. has started its first rock
label: City Light Records. devoted to mainstream and new wave artists. First

signing is Sneakers, a young band
based in Eugene, Ore.. whose debut
LPis “Ear Tunes.” Other acts on the
new label arc the Hotz and singer/
songwriter Graham Moses.

“We feel now is a propitious time
to start a rock ’n’ roll label,” says Irv
Kratka, president on MMO, who
will also head the new City Lights la-
bel. “The music is there. the groups
are there. but the majors are running
away. Threc is a real vacuum we
fecl. and we are rushing to fill it. The
budget knife cut wide in the majors.
but we feel that some of their (cut)
groups may still be vatid.”

But Kratka. who admits his first
love is jazz. is not rushing too fast
into rock. He expects to releasc no
more than six records in the next
year. And don’t expect Kratka and a
crew of a&r men to be haunting rock
clubs looking for new talent. Kratka
says he makes his judgments on the
basis of tapes he hears. He does not
trust live appearances.

However, he says he is not looking
for one-shot deals. "When we sign
we are looking to build a group.” he
says.

* X %

For the first time in memory new
and unsigned acts will have the op-
portunity to be scen regularly on
network television thanks to “No
Holds Barred.” a new show debut-
ing Friday night (12) on CBS-TV.

* x x

Signed to appear on the first three
programs are Oingo Boingo. the Go
Gos and X. Three Los Angeles new
wave bands.

* * *

The 70-minute show. which will
run opposite ABC’s “Friday.” is pro-
duced by Alan Landsburg Produc-
tions. which also produces “In
Search Of” “That’s Incredible.”
“Those Amazing Animals™ and the
new “Catastrophe.”

Musical talent for the show is
booked by Dawna Kaufman. The
show. hosted by comedian Kelly
Monteith. has a cabaret club type
setting, and the acts perform live in
front of a studio audience.

An act booked 10 appear on a
show does two numbers. There are
no other celebrity guests. The rest of
the show is made up of film seg-
ments that “deal with contemporary
American culture and are a bit ris-
que.” says a spokesman for Lands-
burg Productions.

Kaufman says the acts to appear

LIMITED EDITION

on subsequent programs will be
Baby Janc Dexter, the Heaters and
Ultrovox. The acts get paid union
minimum for their appearances.

“We are taking a chance booking
such acts.” says Kaufman. “and we
are hoping to set a precedent. Also
late n the evening we can do more
things. The network*has been very
cooperative.”

*  *

Innovative promotions are not
dead. Stiff Records artist John Ot-
way ison a “Live in your living room
tour.” where the artist comes to play
in fans’ homes.

It works like this: A small number
of the new Otway single. “The Man
Who Shot Liberty Valance” has
been pressed without vocals. When
Otway comes to town during his
tour, one of these disks is mixed in
with the other regular copies at a
participating store.

I'he contest is announced and the
person who buys the record without
the vocal notifies the store and then
Otway goes to the fan’s home and
sings the lyrics to the lyric-less disk.

The next such contest is in New
York Tuesday (16) at the Golden
Disk Records store in Greenwich
Village. It is the fourth such contest.
Two. in Los Angeles and in Norman,
Okla., have been successful. but in
Minneapolis. the lyric-less disk was
buried so far in the stack that no-
boby ever bought it. So Otway sang
1o no one.

*x x %

KWST-FM in Los Angeles is or-
ganizing The First Southern Califor-
nia Rock’n’Roll Expo at the Holly-
wood Palladium. Sept. 26. 27, 28.
The expo will feature local and na-
tional bands playing every two
hours. as well as displays by record
companies, stereo manufacturers,
clothing stores and other companies
interested in the 18-34 market. So far
WEA and Capitol have expressed
their support, says Bob Faulkner.
general sales manager of the station.
The station expects about 50.000 vis-
itors. Admission is $1.06.

* ok x

Bob Welch will host “Hollywood
Heartbeat” a new half-hour long
syndicated television show now
being sold to markets around the
country. It will feature live musical
guests, promo films. and visits to
Hollywood nightspots. It premieres
Monday (15).

Curtail Presley 8-Tracks, Cassettes

NEW YORK—-RCA Records has
reduced the numbers of 8-tracks and
cassettes it planned to duplicate for
its “Elvis Aron Presley” limited edi-
tion package.

In July. when the label was pre-
paring its pressing and duplication
run of the $69.95 list edition paying
tribute to the 25th anniversary of
Presley’s signing to the label, a
spokesman declares, it had based its
tape orders on a “history of the Elvis
buyer.”

At the time, RCA said it would
press 150.000 LP versions of the al-
bum and 50.000 each of 8-tracks and
cassettes. amounting to a total of
250,000 albums.

“The Elvis buyer apparently
wanted this package mostly in LP
form.” explains the spokesman, who
would not reveal the revised sched-
ule. The company, however, is main-
taining a limited worldwide run of
250.000.

A spot check of one-stops and re-
tailers lends credence to RCA’s deci-
sion, with few orders on the tape ver-
sions, although both the 8-tracks
and cassettes are housed in boxes
similar to the LP version. The pack-
age is among the nation’s top 30 en-
tries on the Billboard Top LPs and
Tape chart.

ASCAP To
Hold Classical
Workshops

NEW YORK—-ASCAP has set
nine weekly sessions for its first
Symphonic and Concert Workshop.
which begins at the society’s head-
quarters here Tuesday, Sept. 30.

One of a serics of Workshops host-
cd by ASCAP, attendance is free of
charge and open to all regardless of
performing rights affiliation.

The sessions and confirmed pan-
elists as of Sept. 9 arc: Sept. 30:
“Composers And The Symphony
Orchestra,” Milton Rabbit, David
Del Tredici, Lukas Foss. Morton
Gould. Elia Siegmeister: Oct. 7:
“Recording Contemporary Music,”
Arthur Cohn, Tom Frost, Is Horo-
witz. Herman Krawitz. Len Marcus;
(14): “Problems Of New Notation
And Music Copying,” Easley Black-
wood, Louis Brunelli. Phillip Ra-
mey. Gardner Reed, Kurt Stone.

Also (21) *Government, Founda-
tion And Corporate Funding.” a
representative of Kitty Carlisle. Er-
nie Farmer. a representative of Sen.
Jacob Javits (R-N.Y.), Ezra Lader-
man: Gregory Millard. representa-
tives of major corporations: (28):
“The Performing Rights Societies:
Copyrights, Licensing Today’s Mu-
sic,” representatives of ASCAP,
AGAC, BMI, SESAC and the US.
Copyright Office.

Also. Nov. 5: “Evaluation/Criti-
cism Of Music.” Allan Hughes.
George Jellinek. Leighton Kerner,
Allan Kozinn, Joan Peyser, Bob
Sherman, Virgil Thompson: (11):
“Film. TV and Radio.” Harry
Kraut; (18): “Opera In America,”
Martin Feinstein, Peter Mark. Thea
Musgrave, (25): “Composer & Pub-
lisher: Publishing Serious Music.”
Arnold Broido, Ellis Freedman, W.
Stuart Pope, Donald Waxman, Vin-
cent Parischetti.

All sessions will be moderated by
Martin Bookspan. coordinator of
symphonic and concert activities at
ASCAP.

$15,000 BMI
Prizes Offered

NEW YORK-—A total of $15.000
has been made available by BMI for
its 29th annual awards to student
composers competition. Prizes rang-
ing from $500 to $2.500 will be
awarded at the discretion of the
judges.

The competition is open to stu-
dentcomposers residing in the West-
ern Hemisphere, who are enrolled in
accredited secondary schools, col-
leges. or conservatories, or are en-
gaged in private study.

They must be under 26 years old
as of the end of the year. There are
no limitations as to instrumentation.
style or length for the work sub-
mitted. Students may enter only one
work, which need not have been
written during the year of entry.
Competition closes Feb. 16. 1981.

Publishers Huddle

LOS ANGELES—The Music
Publisher’s Forum has set its
monthly meeting for Monday (15) at
6:30 p.m. at the Continental Hyatt
House here. The open meeting will
be . spearheaded by steering com-
mittee members Carol Cassano,
Shelly Weiss, Danny Strick. Ber-
nadette Gorman. Martin Kitcat and
Terri Fricon.
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ULITZER PRIZE—ASCAP president Hal

David, left, presents a sp;:ial medal-

lion to composer David Del Tredici, this year’s Pulitzer Prize winner in music.
Del Tredici won the Pulitzer for his composition, *In Memory Of A Summer
Day."”

WILL RECORD SONG == ]

. Whittaker Awaits
- UNESCO Winner

By IRV LICHTMAN

NEW YORK-—Although dealing
on a worldwide basis has caused
some logistical problems, singer
Roger Whittaker hopes to have a
single of the winning “Children
Helping Children” UNESCO-spon-
sored song contest entry on the mar-
ket sometime in October.

Whittaker, heard on the RCA la-
bel in the US.. plans to record the
song—with a melody composed by
Whittaker based on his rewrite of
prose submissions—after hearing
from an international jury in Paris
by the end of this month.

Out of approximately 200,000 en-
tries since the contest was launched
in January, Whittaker received a
number of entries as sent to him
from local judges and set music to
about 20 songs.

“I don’t know where I'll cut the
song. for it depends on when I hear
from Paris and where I happen to be
when I do,” Whittaker says.

The singer. however, plans to sing
the winning entry at a concert at Ra-
dio City Music Hall here Oct. 9 and
in attendance will be the youngster
and his parents. The trip to New
York is part of the prize, in addition

-
to “doing the town,” including din-
ner with Whittaker.

Whittaker says the single should
be well-timed for the holiday season.
“The basic point of the contest was
to stress hopes for peace. coopera-
tion among nations and freedom of
thought.” he explains.

Whittaker says he was struck by
the high quality of prose among the
final entries submitted to him, indi-
cating his hopes that he may do an
album featuring all 20 of the songs.
However, the slow process of deal-
ing on such a broad global scale may
lead to additional submissions to
him—the Soviet Union is yet to be
heard from.

Perhaps the most unusual entry so
far came from Iran, with the name
“Bani-Sadr” appearing as author,
although it’s unlikely that the author
is the president of Iran, President
Abolhassan Bani-Sadr.

Whittaker is presently putting the
finishing touches on a new album,
“Roger Whittaker In Love,” featur-
ing for the first time in four years an
album of selections totally penned
by him.

U.K. United Artists Music
Will Stress Movie Songs

NEW YORK-—United Artists
Music Ltd. in London has turned to
a former United Artists motion pic-
ture executive to run its operation, a
move described by company presi-
dent Harold Seider as an important
factor for plans to place greater em-
phasis on “the international coordi-
nation of motion picture product.”

Brian C. Yell replaces Robin Tay-
lor as general manager, while Seider
says positions have also been filled
in other staff areas at the London
unit. The company had been oper-
ating with little creative force since
Taylor’s departure several months
ago.

In developing film coordination
and general copyright exploitation,

Yell reports to Frank F. Banyai. vice
president of international based at
UA’s headquarters in Los Angeles.

Banyai has in the past year
chaired a number of global mini-
conventions with UA’s affiliates and
branch directors from Germany,
France, ltaly, the Netherlands and
Japan to boost intra-company ad-
ministrative communications and to
increase the company’s inter-
national creative flow.

Seider says the appointments
reaffirm the company’s intention to
“more forcefully position UA’s Eng-
lish publishing organization as a
continuing creative and administra-
tive center and a vital part of our ex-
panding global operations.”
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AUDIOPHILE

$29.95 List
For Suncoast
Signature LP

By IS HOROWITZ

NEW YORK-—-Suncoast Records
hopes to extend its consumer reach
by offering new audiophile product
in three price categories based on
stringent manufacturing standards.

Top of the line is the Florida-
based label’s “Signature” edition. at
a suggested list of $29.95 per LP,
probably a new high in disk pricing.
No more than 50 units will be
pressed in this category from each
stamper. says Suncoast president
Earl Wagenseller.

The next 450 copies each stamper
will yield are known as *‘Super
Analog” and list at $17.95. Addi-
tional pressings list at $9.98, up 10 a
combined total of 1.500 copies. after
which the stamper is discarded, says
Wagenseller.

Both the Signature and Super
Analog series are pressed on clear
gold vinyl and are sold under a 10-
year warranty which allows for re-
placement of worn or damaged rec-
ords at one-third list price plus a $1
handling charge.

The company’s $9.98 line is
pressed on black vinyl and packaged
more conservatively than the pre-
mium cditions, says Wagenseller.

Dealcr cost for the Signature line
ranges from $22.46 down to $16.47.
depending on the quantity ordered,
less additional discounts for prompt
payment. Wagenseller gives the
dealer price range of the Super
Analog serics as $13.46 10 $9.87.

Artists currently teatured on Sun-
coast include the pianist Robert
Vander Schaaf and organists Diane
Bish. Herbert L. White and Don Ro-
lander. Live recordings by the Flor-
ida Philharmonic conducted by
Robert Zeller are to be released
shortly.

Suncoast. located in Clearwater.
also functions as a concert manage-
ment firm.

GIULINI OPERA—Maestro Carlo Maria Giulini marshalls Vienna State Opera
forces for a DG recording of Verdi's “Rigoletto.’”” The album, set to appear
this month, is Giulini's first opera recording in a decade.

w=ILLINOIS SUCCESS STORY =«

Figaro’s a Power
" In University Town |

CHICAGO-—-Champaign, Ill.’s.
all-classical record and tape outlet
has a new improved location offer-
ing heavier traffic flow, more attrac-
tive surroundings and superior mer-
chandising potential.

That's the report of Robby
Wynstra, manager/buyer for the
college town’s three-year-old Fig-
aro’s. Figaro’s is owned by
Champaign’s Record Service chain
and leads the market’s classical sales
along with a Discount Records out-
let.

Wynstra, store manager since Fig-
aro’s inception, says total store size
shrunk somewhat in the move, but
the mall location’s superior flow of
shoppers and big window space are
counted as major pluses.

According to Wynstra, the store
hopes to expand on its $35.000
wholesale inventory as sales levels
mount in the new surroundings.
Wynstra says the store inventory is
largely LPs. with only a few hundred
cassetles and a token 8-track stock.

“The new store is much nicer and
has a lot more traffic.” Wynstra ob-
serves. “We had a lot of extra space
at the old location.

“l expect that we'll get more busi-

Arabesque Label Issuing
Historical British Artists

CHICAGO-—Legendary British
musical performers are the tocus of a
group of new historical albums
being released by Arabesque Rec-
ords. Arabesque is a division of spo-
ken word recording leader Caedmon
Records.

Disks include artist interviews and
reminiscences about the performers
in addition to musical sclections.

Classical

Notes

Leonard Bernstein has turned out a Diver-
timento For Orchestra for the 100th anniversary
Boston Symphony season. It's a string of
‘dance-like" pieces with a fanfare movement at
the onset, one of numerous special season com-
missions from the orchestra. The world premier
is scheduled for Sept. 25 under Seiji Ozawa. The
Boston Symphony's $1 million Tanglewood mu-
sic shed rennovation project, affecting back-
stage areas only, gets underway this month.

Sept. 30 is the ground level organizing meet
for the new Assn. for Classical Music. Informa-
tion from ra Moss at the Moss Music Group.

ALAN PENCHANSKY
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Memorialized in the releases are
horn player Dennis Brain. soprano
Dame Maggie Teyte and contralto
Kathteen Ferrier. The recordings are
licensed from BBC Records of Eng-
land. and culled from program ma-
terial aired by the British network.

According to Caedmon’s Ward
Botsford. Arabesque’s a&r director.
the maierial is having simultaneous
commercial release in Britain on the
BBC’s Arteum label. The Arabesque
label carries a $6.98 list price.

Almost all musical performances
have not previously been issued.
Botsford indicates. Concert tapings,
broadcast transcription and private
recordings are sources of the mate-
rial.

Available for the first time is Den-
nis Brain’s final recital. including
works of Becthoven, Marais. Mali-
piero and Dukas. taped at the 1957
Edinburgh Festival shortly before
his fatal auto crash.

Included in the Ferrier album are
BBC broadcast transcriptions and
the premiere performance of a Len-
nox Berkeley song cycle. “Four
Poems Of St. Teresa Of Avila,” pri-
vately recorded in 1948. The album
has tenor Peter Pears as narrator.

ness, particularly when people gel
used to our new location.”

According to the buyer, there’s a
sharp division in customer tastes.
with Univ. of Illinois teachers going
for the more esoteric product today
and students buying the meat and
potatoes repertoire.

“We have two distinctly different
types of customers,” Wynstra ex-
plains. “We have to cater to two dif-
ferent audiences. which is difficult.”

Figaro’s opera sales are a strong
point. Wynsira explains. Chicago
Symphony recordings with Sir
Georg Solti. due to the school’s
proximity to Chicago, also are big.

Performances at the city’s acous-
tically famed Krannert Center audi-
torium and broadcasts of WILL-FM
are factors that influence many pur-
chases, Wynstra adds.

Wynstra notes consistently strong
budget album sales and “extremely
big” interest in digital records.

Wynsira bases a belief that do-
mestic labels should be paying more
attention to composers such as Mar-
tinu, Janacek. Szymanowski and
Havergail Brian on the strong re-
sponse he sees to product on the im-
ported Supraphon and Hungaraton
and domestic Aries labels.

“We sell a lot of Martinu on im-
port,” argues Wynstra. “Why won't
the domestic record companies put
this out?”

TELARC EYES
BIRDS FOR
RESPIGHI LP

CHICAGO--Telarc Records is
scouting pet shops for talent to be
used in its latest digital blockbuster
production, a Dallas Symphony Or-
chestra recording of Respighi’s
“Pines Of Rome.”

Included in the project’s talent
budget is a live nightingale’s serv-
ices, says chief engineer Jack Ren-

er. “We're going to rent a night-
ingale and the sucker better sing.”
Renner vowed.

Respighi specifies the warbling as
part of the famous tone poem’s de-
piction of a nocturnal wooded scene
and a prerecorded birdsong is pro-
vided by the publisher for use in
concert performances.

Renner said the animal’s singing
will be digitally taped for over-
dubbing with the orchestra. The ses-
sion, Telarc’s first with the Dallas or-
chestra, also will include Debussy's
“Iberia” with Eduardo Mata the
conductor in both works.
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TITLE, Artist, Label & Number
1 4 19 | PAVAROTTI'S GREATEST HITS
London, PAV 2003/4

2 2 | 45 | 0 SOLE MIO: Neopolitan Songs
Pavarotti, London 0S 26560

3 1 41 | PACHELBEL: Kanon
Paillard Chamber Orchestra, RCA FRL 1-5468

4 6 | 241 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for
Flute & Jazz Piano
Columbia M 33233

5 27 6 | BOLLING: Picnic Suite For Flute, Guitar And Jazz Piano
Rampal, Bolling, Lagoya, Columbia M/MT 35864

6 3 | 106 | BRAVO PAVAROTTI: Pavarotti
London-PAV 2001

7 12 6 | SOMETIMES WHEN WE TOUCH, Cleo Laine & James Galway
RCA ARL1 3628

8 33 6 | DVORAK: “New World” Symphony
Vienna Philharmonic (Kondrashin), London Digital LPR 10011

9 9 32 | TCHAIKOVSKY: 1812 Overture
Cincinnati Orchestra (Kunzel), Telarc Digital 10041

10 1 19 | BOLLING: Guitar & Jazz Concerto
Romero & Shearing, Angel Digital DS 37327

11 20 80 | ANNIE'S SONG: Galway
National Philharmonic Orchestra (Gerhardt), RCA ARL 1-3061

12 m SHOSTAKOVICH: Symphony No. 5

New York Philharmonic (Bernstein), CBS IM 35854
13 15 6 | BRAHMS: Violin Concerto
Perlman, Angel Q 37286

14 14 6 | JAPANESE FOLK MELODIES: Rampal
Flute, Columbia M35862

15 13 | 115 | RAMPAL: Japanese Melodies for Flute & Harp
Rampal & Laskine, Columbia M-34568

16 1 28 | SONG OF THE SEASHORE: James Galway
RCA ARL 1-3534

17 31 23 | SWITCHED ON BRANDENBURGS
Wendy Carfos, Columbia M2X35895

18 17 19 | DEBUSSY: Images
London Symphony Orchestra (Previn), Angel Digitai DS-37674

19 25 6 | SPANISH ALBUM: Periman
Angel SZ 37590

20 5 | 101 | HITS FROM LINCOLN CENTER: Pavarotti

London 0S 26577

21 36 6 | SAINT-SAENS: Symphony No. 3, “Organ”

Philadelphia Orchestra (Ormandy), Telarc Digital 10051

22 29 41 | TCHAIKOVSKY: Violin Concerto
i Perlman, Phitadelphia Orchestra (Ormandy), Angel SZ-37640

23 8 10 | MOZART: The Symphonies Vol. il
Academy Of Ancient Music (Hogwood), L'Oiseau Lyre D16903

U 26 10 | BEETHOVEN: Complete Symphonies
Vienna Philharmonic (Bernstein), DG 2740 216

25 m MUSSORGSKY: Pictures At An Exhibition
Cleveland Orchestra (Maazel), Telarc Digital DG-10042
26 10 14 | BEETHOVEN: Fidelio

Chicago Symphony Orch. & Chorus (Solti), London Digital
LDR 10017

27 22 19 | MUSIC FROM KRAMER VS. KRAMER
Columbia M35873

28 m MAHLER: Songs Of A Wayfarer
Von Stade, London Philharmonic (Davis), CBS M35863
29 21 28 | STRAUSS: The Egyptian Helen

Jones, Kastu, Hendricks, Detroit Symphony Orchestra (Dorati),
London OSA 13139

30 23 36 | BRAHMS: Four Symphonies
Chicago Symphony (Solti), London CSA 2406

31 24 88 | BOLLING: Suite For Violin & Jazz Piano
Zukerman/Hediguer, Columbia M 35128

32 32 6 | MEHTA BOLERO, Los Angeles Philharmonic
London CS 7132

33 38 14 | SUTHERLAND SINGS MOZART
The National Philharmonic Orchestra, London 526613

34 16 19 | HANDEL: Ariodante
Baker, English Chamber Orchestra (Leppard), Philips 6769-025

35 30 19 | BARTOK: Piano Concertos
Poflini, DG 2530-901

36 19 23 | THE GREATEST HITS OF 1721
Philharmonia Virtuosi (Kapp), Columbia M 35821

37 18 14 | BERLIOZ: Symphonie Fantastique
New York Philharmonic (Mehta), London Digital LDR 10013

38 40 10 | WAGNER: Siegfried Idylt
Marriner, Angel Digital DS37758

39 34 41 | MUSIC OF TELEMANN: Galway
RCA ARL1-3488

40 35 10 | STRAUSS: Four Last Songs
London Symphony Orchestra (Davis), Columbia M25140

advo8a1118 086} '0¢ H38WILd3S

0255
*Available on cassette
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BIG DIFFERENCE IN DECADE

Country

Country Catches Up With
Sophisticated Technology

® Continued from page 3

country atbum as it did when I
started in 1969

Besides stacking tracks and lay-
ering sounds,. taking full advantage
of the flexibilitv of multitrack
recording. country sessions are bor-
rowing from an extensive range of
outboard studio gear. Harmonizers,
phasers. synthesizers, time delays.
guitar effects and other electronic
components now play a more vital
part in country recording—though
still not nearly as much as in rock

and pop.
“It still comes down to the song in
country.” comments producer

Buddy Killen. long-time veteran of
Nashville recording and one of the
first local producers to do both pop
and country sessions here.

“In pop. the groove and feeling
are dominant, but in country. it’s the
lyrics and melody that are foremost.
Special effcets in country are only a
backdrop for the artist. not the other
way around.”

Producer Jerry Crutchfield ob-

8 YEARS FOR
MILTON OPRY

MILTON, W. Va.—This month
the Mountaineer Opry House cele-
brates its eighth year of operation as
a showcase for local country and
bluegrass talent.

Although a number of nationally
known acts are booked into the
Opry, most groups are from West
Virginia, Ohio and Kentucky. Man-
ager Paul King estimates that the
700-seat house has opened its stage
to more than 300 separate groups.

Shows are held each Saturday
night from 8 p.m. to 11 p.m. Origi-
nally, four acts were booked for each
show and were a mix of country,
bluegrass and gospel. Now King
books only two acts per show. Gos-
pel has been dropped except as it ap-
pears in the country and bluegrass
repertoires.

Aimed at family audiences, the
house does not allow dancing or the
sale of alcoholic beverages. Tickets
for shows with local talent are $4.50
for adults and $1 for children. When
nationally know acts appear, all
seats are reserved and sell for $5.50
each.

STATLER COUNTDOWN—Mercury act, the Statler Brothers, chat

scrves that one significant change
he’s noticed is that country artists
have started taking their own bands
into the studio for recording pur-
poses. A few acts such as Waylon
Jennings have done this for several
years. but it is becoming more fre-
quent today. Joe Sun’s upcoming
Ovation LP will feature his group
Shotgun for the first time on vinyl.
and Tanya Tucker’s new MCA proj-
ect with Glen Campbell utilizes
members from both bands.

Also. notes Crutchfield. country
thus far has managed 1o escape fall-
ing prey to padded recording budg-
ets. unlimited recording time and
“ego trip frills” often linked to rock
‘n’ roll recording by major acts.

“l think Fleetwood Mac could
probably come to Nashville and cut
a hit album in about three weeks for
a fraction of what it’s used t0.” he
comments. However, Crutchfield
does point out that while studios
here are state-of-the-art. country ses-
sions don’t usually explore all the
possibilities of modern equipment
mnovations.

“Effects are added on a country
record just for accents rather than
fora total sound as in rock.” he says.

Producer Steve Gibson. who
moved to Nashville in 1971 as a ses-
sion guitarist, cites the influx of mu-
sicians from other musical centers as
another influence on the local
recording scene.

He mentions Memphis and
Muscle Shoals players such as Reg-
gie Young. Chips Moman. Norbert
Putnam. Gene Chrisman, Hayward

Lynn Holds Picnic

NASHVILLE- Loretta Lynn and
her husband, Mooney. recently host-
ed the local MCA Records staff at a
barbecue at their Hurricane Mills
ranch. Dunng the picnic. Lynn re-
lated that she is writing songs in
preparation for an upcoming LP.

As many as 45.000 summer tour-
ists visit the ranch weekly to camp,
swim, fish. ride horses, dance and
tour Lynn’s museum.

Killen Is Named

NASHVILLE—Buddy Killen,
president of Tree International, has
been named to the Commerce

Union Bank Board of Trust.

with Bob
Kingsley, right, of ‘‘American Country Countdown,” a nationally syndicated
radio program, during their West Coast promotional tour.

Bishop. Bobby Emmons, David
Briggs and Tommy Cogbill contrib-
uting to the r&b and pop effects on
country music.

Other changes occurring in recent
years in recording country product
include expanded studio schedules.
pre-selection of material to be cut
and more expensive album budgets.
Today’s contemporary country al-
bums may take a month to complete
and carry price tags that range past
$50.000.

Would country benefit from fatter
recording budgets? Beyond covering
increased studio and musician costs.
producers generally surmise that ad-
ditional budgets probably wouldn’t
change their basic recording tech-
niques.

As producer Tom Coliins puts it.
“When you can cut a good album
for $35.000 and sell 300.000 copies
you're economically successful. In
fact. it's possible to break even when
only 50.000 units are sold if the
recording costs are held down to a
reasonable figure.”

(Continued on page 54}
Delta Label
Emphasis On
Regional Acts

NASHVILLE—Regional talent is
getting a hearing thanks to Delta
Records, an increasingly active label
in Nacogdoches, Tex. So far the
company has produced and distrib-
uted a dozen LPs.

Among the recent releases are
*“Jole Blon And Other Cajun Honky
Tonk Songs,” by Allen Fontenot
and His Country Cajuns; “Cotton-
Eyed Joe & Other Texas Dance Hall
Favorites”, “More Texas Dance
Hall Favorites”; and “Honky Tonk
Hurtin’ Songs.” The last three are in-
strumental collections played by
various local studio musicians, and
the last two feature the fiddling of
Country Music Assn. award-winner
Johnny Gimble.

Delta has also done several al-
bums by Cajun humorist and story-
teller, Justin Wilson.

David Stallings, who heads the la-
bel, says Delta has exclusive record-
ing contracts with Wilson. Johnny
Lee Wills and Frenchie Burke. Wills
is cutting material for two albums;
Burke wiil be recording soon.

The Wills material will spotlight a
14-piece band playing western
swing music. Stallings says he plans
a single from the album featuring
John Thomas Wills, the band-
leader’s son, singing “Faded Love.”
Recently Delta purchased masters of
Brother Dave Gardner’s comedy
routines and plans to reissue them in
albums.

Stallings says he got into the
record business via rackjobbing. He
and his father, W. D. Stallings, oper-
ate Global Music Distributing in
Nacogdoches. The firm covers ac-
counts in Texas, Louisiana and Ok-
lahoma. Delta Records was set up in
1977.

As Stallings sees it, the label will
continue to concentrate on acts from
the South and Southwest. Delta is
handled by independent distribu-
tors. EDWARD MORRIS

S
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MEGA BUCKS—WMAQ-AM's “Dancing Dollars'’ stop to visit during the Oak

-

Ridge Boys' recent performance at Raceway Park in Chicago. These particu-
lar dollars appear to be on sturdier legs than other phases of the economy.

Country Juggernaut
Conquers WRVR-FM

® Continued from page 20

Olds also pointed to “a lot of
country music activity in major mar-
kets” and the success of the tilm
“Urban Cowboy” as reasons to
move to the country format.

Actually it was not much of a ra-
dio format when it debuted. There
were no personalities on the air, just
wall-to-wall country music. The last
jazz record played was “Goodbye.
Pork Pie Hat,” Charles Mingus’ trib-
ute to the latc Lester Young, played
by the Mingus Dynasty workshop
group and it was followed by Way-
lon Jennings’ “Are You Ready For
The Country?”

Olds explains that no one had
been dismissed, but all of the jocks
were being held off the air for a
couple of days to get used to the new
format. “They all have to consider
what they’d like to do—have the cre-
ative satisfaction of playing jazz or
working at a successful station.”
Olds says. Olds explains that pro-
gram director John Platt would con-
tinue in that post.

For morning DJ Les Davis coun-
try music seems to be following him.
This is the third time he has been on
a station when it turned country. He
was on WHN-AM New York and
WIJRZ-AM (now WWDJ) when
they switched.

Comments WHN-AM program
director Ed Salamon: “I'm sure

they’ll be good competition,” but he
said his concern was minimized be-
cause “country audiences tend to be
loyal. We're in a strong position. We
don’t have to run around and
change this or that to be competi-
tive.” To the AM versus FM argu-
ment Salamon adds: “Country mu-
sic is not as much at a disadvantage
on the AM dial as are other music
formats.”

Also taking note of the change
was classical music formatted
WNCN-FM, which brought in its
weekend man Max Cole to do five
minute jazz vignettes every hour for
eight hours. Cole. who for a number
of years was a regular on WRVR,
played one jazz record in each seg-
ment and spoke in tribute to the
WRVR jazz format.

Dying with the format of 20 years
will be the call letters. Viacom has
applied to the Federal Communi-
cations Commission to switch calls
to WKHK and a slogan about
“country kicks” will probably be de-
veloped. A $900.000 transit ad cam-
paign is reportediy planned.

Daniels Band Tour

NASHVILLE—More than 40 ra-
dio stations broadcast the Charlie
Daniels Band live from the Hartford
Civic Center in Hartford, Conn.,
Aug. 31.

ADMIRING FAN—Roy Acuff, left, admires a beaded ornament worn by Co-
lumbia artist David Allan Coe who recently made a special appearance on the
“Opry" stage.
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% STAR PERFORMER-Singies registering greatest proportionate upward progress this week.
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17 |17 |11 | wes ourof (Duchess/Guitr Man/Peso, BMI it 3 Jode Fost dy, BV
MY UFE—lohnny_ Duncan and Janie Fricke ﬁ 58 3 TUMBLEWEED -Ssylvia
giagfehb':?i ngénhi?aaléilatalﬁu) (K. Fleming, DW. Morgan), RCA 12077 (Pi-Gem, BMI) 84 | 8 2 SHE'S LEAVIN'
o b o And I'm Mmost Gone) =—Kenny Price
P61 | 2 | SHE canT sav THAT ¢ : ot
21 7 WHEN=Slim Whitm. (). McBee, R. P F. Lehner), 1010
ﬁ (H. Bguwer_\s‘)'? Epic.’CI‘er\‘reland International 9-50912 ANYMORE —Jonn Conlee g mate; BMI/MlIIstone ASCAP)
(Burning River, Twc Peters, Blue Moon, BMI) (S. Throckmorton), MCA 41321 (Cross Keys, ASCAP)
Prlz |+ | onme Fosen ' Lr(63 | 2 | THE BOXER=tmmyio hars LN (A I B e Ll i
—Will ! = ) 8. Moore, ). Mundy), Ch
(W. Nelson), Golumbia 111’3‘51'&";8"::;;%"' BMI) (P. Simon), Warner Bros. 49551 (Paul Simon, BMI) gsa,;ﬁogw/"o::ygze' AEC?AP)
ﬁr 64 5 COLD LONESOME MORNING—Johnny Cash
2312 :f'ﬁf,ﬁx S"égrgt')";c"“’;'fzg‘gw" (R, Cash), Columbia 1-11340 (House of Cash, BM) 8 | 74 | 12 TEVIENBEI?&G'?LS SE
. ) S ), —Lynn Anderson
(Peso, Bronco, BMI} ﬁ 60 5 |(.0NG ARM OF THE USW—Rmv Bowling (R. Crowell), Colum'l:ia 111296 (Visa, ASCAP)
R. Bowting, B.E. Wheeler), NSD 58
21|10 |13 TS, WHAT | S,EI, FOR (AT, Bty o, ASCAP) *r m LONELY WINE—Maury Finney
(B Springfeld), RCA 12039 (House of Gold, BMI) ﬁ 67 | 2 | IFYOU EVER CHANGE (R Wells), Soundwaves 4613 (Rachel, ASCAP)
2 | 11|14 | CRACKERS-garar Mt ol = o T 88|75 |13 g\éz gavm SEEN THE LIKES
. Fleming, D. W. Morgan), MCA 41263 ¢ B b y YOU—conway Twitty
(Pi-Gem, BMI) Breaker, BMI/Silver Nightingale, ASCAP) (B. McDill, W, Holyfield), MCA 41271
' 68 2 UNTIL THE BITTER END—Kenny Seratt (Hall-Cliement, Maplehill, Vogoe, BMI)
ﬁ 35 m m)T E’:fgﬂgeggzvf({,;gg"; o BMI) ﬁ (G. Dobbins, T. Danies, S. Barrett), Mb) 1005
5 i b PP b (Chappell, Intersong, ASCAP/Canadina, Pro-Cam) 89 (76 |10 LOVE IS ?Ll lROUN(D—S%nny CuBrfn
ﬁr 9 IF THERE WERE NO 62 5 ROCK "N’ ROLL TO ROC (S. Curtis), Elektra 46663 (Mark Three, BMI)
ﬁr K
MEMORIES—jobn Anderson ;
OF AGES—sill And 90 | 91 3 WHAT AM | GONNA DO?~pei &
ﬁ .y (s"T'A":C““)' B 275 (CawgiassgBH]) (C. Anderson, ). Abbott), MCA 41297 (Stallion, BMI) (1. Foste, B. Rice), Kaala 594 (April ASCAP)
TING OVER-T. Wynett
: (8. MeDill, Epic 9-50915 (HallClement, BMI) ﬁ 69 | 2 | NIGHT GAMES—Ray stvens 91| 77 [ 15 | (You Lift Me) UP TO HEAVEN—
0 | 3 - (CW. Kalb, Jr.), RCA 12069 (Ray Stevens, BMI) Reba McEntire
m WOMEN GET LONELY~charty McClai B. Zerface, ). Zerface, B. Morrison, J. MacRae),
Eher Rt BEGn, (Y| T0 | 2| e W Coweor ocs e
ameriane, B ack, Partnership, = sacky War ombmne,
(T.). White), Mercury 57032 (Swamp Fox, ASCAP)
Pr|33 | 6 | SWEET SEXY EYES—cisty wane i) 92 m ONE BAR AT A TIMEstoney Edwards
R. Jenkins), United Artists 1369 BABY, 'M A WANT YOU - Stephanie Winsiow JUIUL Lt gL 0
(Kev . R, S ﬁ (D. Gales). Warner/Curb 49557 (Colgams/EM, ASCAP) (0 v Heip Lrygat 100 @ITELE; E)
|36 | 6 | BOMBED, BOOZED, AND BUSTED—se s Pr |65 | 4 | T DeviL STANDS ONLY FIVE FoOT 93| 78 | 4 | STAR STUDDED NIGHT—The Shoppe
(0. Knutson), Ovatien 1152 (ATY, Blue Lake, BMI) FIVE—“Blackjack" Jack Grayson %&h(rgckm:ﬂonkg;w)bow Sound
ﬁ 40 | 4 OLD HABITS—Hank Williams Jr (U, el U Clr il GETA, S Qg =
(H. Williams Jr.), Erckira/Curb 47016 (Bocephus, BMI) 1 ::;:SHI;:E&R:':)I) 94 4 (HLO%LV)‘%ggolsmg-f(fﬁmig%m)
— § - 1S8), 1l al e
30 (32 [ 8 | WHY NOT MEfred smotioa f (N, Ls¥in. O. Will). Surbyd 1953
g. Knoblock, C. Whitsett), Scotti Bros. 518 (Atlantic), (Blue Moon, Merilark, April, ASCAP) 95 17 OVER—Leon Everette
Cmﬁmfz gm)e/umed Artists, ASCAP/Whitsett 64 2 10 THE BEDROOM 8 F:siegl I:B ARSICE) )Orlando 107 (PMS)
3 - ac
Bris | 4 | SEPPIN OUT—we re & Allson % M R T3087
(B. Starr), Elektra 47015 (Cherio, BMI) gkaindlas:cne', B'Ml;ml’i)o'n Muir, ASCAP) % e v IRE'g)':SE)SEREARlIZVOEg(_B:;::Ra BMI)
fk 34 9 WORKIN' MY WAY TO
YOUR HEART—oucki 65 [ 25 |13 THAT LOVING -YOU FEELING ' 97| %0 | 17 STAND BY ME—Wickey Gilley
I Dickie Lee AGAIN —Roy Orbison & Emmylou Harris ). Lieber, M. Stoller, B.E. King), Asylum 46640
(L. Martine Jr.), Mercury 57027 (Ray Stevens, BMI) (R. Orbison, C. Price), Warner Bros. 49262 &iigf:tesoet:é/ﬁio/:[)?' BMI) tng), Asylum
Pr| 35 | 8 | WHILE 1| wAS MAKING LOVE P ::f;""“’“' o wb o il et e e =
T0 YOU—Susie Atla TOO LATE~jeanne Pruett | =Big Al Downing
gA.SA DB‘;.:I" Cflsll’fnnan:;s,oﬂniled Artists, Curb 1365 (Bourke, Dabbins, W|Is::;‘.“TBC";0 (Chappell, ASCAP) %2%%:1"&:{608/#:3;%0} m;i)m). Warner Bros.
fee, '
& 7 ¢ m BROKEN TRUST=srenda Lee
38 (5 PLE(C:qls PSREME:“}?EG—“"" Tucker (). Hinson). MCA 41322 (Goldline, ASCAP) 9 92| 7 LAND OF COTTON—Donna Fargo -
(L Colins, S. Pink tt), MCA JM. Vest, D.W. Chamberlain), Bros. 4951
e p G TE G NOh Tiagp Pr| 72 | 5 | IVE COME BACK (To Say | Love You Cileon ARy ot Wareer Brs
Pr(4 | 4 | HARD TIMES—tsey 1. oaton et 100 93| 4 | TEARIOINT=fFuron Young

(D. Penn, D. Fritts). MCA 41292 (Dan Penn, BMI)
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BARE CHATS—Singer Bobby Bare, center, with director Robert Zemeckis,

i

left, and Murray Deutch, music coordinator for the Steven Spielberg film,
“Used Cars.” Bare cut the title song for the recently released film.

‘Salute To Memphis® Event Salutes
29-Year Career Of Jerry Lee Lewis

MEMPHIS—Jerry Lee Lewis’ re-
markable 25-year career as a
rock’n’roll and country artist was ac-
knowledged Aug. 16 with the pres-
entation of Memphis State Univ.’s
second annual distinguished
achievement award at a banquet on
the university campus.

The honor, given in memory of
the late Elvis Presley, recognizes out-
standing contributions in the field of
creative and performing arts.

The banquet concluded a two-day
seminar, “Salute To Memphis Mu-
sic: The Blues,” held at the univer-
sity. These activities and other
events held throughout the city to
honor the memory of Presley, who
died three years ago on Aug. 16,
brought a reported 30,000 visitors to
Mempbhis.

Emcees for the evening’s awards
presentation were George Klein, a
Memphis disk jockey who helped to
break Lewis’ first-record. “Crazy
Arms,” and Dr. Richard Ranta,
dean of the school’s College of Com-
munications and Fine Arts, which
sponsored the program.

Nearly 500 persons attended the
banquet and enjoyed entertainment
by Lewis himself. Waylon Jennings,
Dickey Lee, the Bill Black Combo
and Shaun Nielsea.

A bonus to the evening’s presenta-
tions was the unveiling of the first
entry to be placed in the Memphis
Hall of Fame, a painting of Lewis
performing before a packed sta-
dium. Lewis also received a procla-
mation from Memphis mayor Wyatt
Chandler.

Congratulatory notes were read
from Charlie Rich and Bill Justis.
who recorded with Lewis at Sun;

Lewis Lauded: Jerry Lee Lewis ac-
cepts the second annual distin-
guished achievement award from
Memphis State Univ. for his out-
standing contributions to the crea-
tive and performing arts. The event
was cohosted by Memphis State
and the Memphis Music Assn.

Charlie Fach and Jerry Kennedy
from Phonogram/Mercury; and
Sen. Howard Baker.

On hand to extend congratula-
tions were Otis Blackwell, composer
of Lewis’ hits “Breathless” and
“Great Balls Of Fire”: Jimmy
Bowen, vice president of Elektra,
Lewis’ label; Sam Phillips, who dis-
covered Lewis at Sun Records; and
Eddie Kilroy. Lewis’ producer.

Others in attendance included
songwriter Mark James, singer Billy
Swan. drummer D.J. Fontana,
Lewis’ former producer Stan Kesler.
and Knox Phillips. son of Sam Phil-
lips. Sonny Throckmorton, who
wrote “Middle Age Crazy” and “I
Wish I Was 18 Again” for Lewis,
was also among those present.

Memphis entertainers paying re-
spect to Lewis’ talent included
Academy-Award winning composer
Jimmy Griffin, actress Cybill Shep-
herd, Rufus Thomas and Tony Joe
White.

After a brief acceptance speech,
Lewis launched into a fast-paced.
five-song set which included
“Whole Lot Of Shakin’ Goin” On”
and “Somewhere Over The Rain-
bow.” his current single which
brought the appreciative crowd to its
feet.

Nashville

. Scene |

By KIP KIRBY

Although Nashville has thus far escaped sus-
picion, apparently its nearby neighbor Kentucky
hasn't been so lucky. A number of alleged coun-
terfeit 8-tracks and cassettes were seized in
raids throughout the state, turning up sham
copies of such country product as “Kenny” by
Kenny Rogers and “Waylon Jennings’ Greatest
Hits.” Most of the counterfeits nabbed in recent
raids have turned up rock and pop product;
however, the Recording Industry Assn. of Amer-
ica and the National Assn. of Recording Mer-
chandisers have advised that the Southeast is
particularly liable to have faked country tapes
on the market and asks that anyone suspecting
recording forgeries call Joel Schoenfeld at (212)
765-4330.

Mickey Gilley did two sellout performances at
the Will Rogers Memorial Auditorium recently in
Fort Worth. During the shows, he was intro-
duced backstage to Maria Elena Holly, widow of
the legendary Buddy Holly. She told Giliey that
she wanted to meet him after hearing his ver-
sion of her husband's “True Love Ways,” which
Buddy first wrote for her.

Janie Fricke, who has been in the studio with
new producer Jim Ed Norman, has cut “‘Memo-
ries For Sale,” a beautiful country ballad written
by Pam Rose, Mary Ann Kennedy and Linda Har-
grove. Meanwhile, Pam and singing partner
Mary Ann flew to Reno to sing with Conway
Twitty on an engagement there.

In the “I'm The Greatest” Dept., Gold Dust
artist Pat Garrett visited fighter Muhammad Ali
at his mountain training camp up in Pennsylva-
nia while Garrett was touring there. Ali received
an autographed copy of Garrett’s new single,
“Your Magic Touch”—perhaps for good luck,
since that's what Ali will need in his comeback
attempt for the heavyweight boxing crown.

Keep your eyes open for a second George
Burns country album which Mercury hopes to
have ready for November release. Along with
this, the octogenarian will also be airing a tv
special titled “George Burns In Nashville” on
NBC the same month.

More country entertainers seem to be open-
ing their own clubs these days. ... Moe Bandy
and Joe Stampley threw open the doors to their
new place in Houston recently, and performed a
show which was taped by the King Biscuit
Flower Hour people for the new “Silver Eagle”
radio series. The club, in case you're wondering,
is named Moe & Joe's Honky Tonk (so what did
you expect?).

Crystal Gayle hard at work taping her second
CBS tv special. Guests for her December pro-
gram include Dionne Warwick, the Charlie Dan-
iels Band and Eddie Rabbitt.

Chart Fax

By SHARON ALLEN

For the third week straight, ""Lookin' For
Love” by Johnny Lee hoids the top notch on Bill-
board’s Hot Country Singles chart, and the num-
ber 5 position on Billboard's Hot 100 chart. The
same three-week period in September of 1978 was
held by Waylon Jennings with “I've Always Been
Crazy;" at the same time in 1977, Crystai Gayle
held the No. 1 position for four weeks with
"Don't It Make My Brown Eyes Blue.” It would
seem that September is a good month for lon-
gevity in No. 1 singles.

Dolly Parton slides into the number 2 posi-
tion with her latest single, “Old Flames Can't
Hold A Candle To You,” a tune that Joe Sun took
to the number 14 position in June of 1978. T.G.
Sheppard moves up five notches to starred 3
with "Do You Wanna Go To Heaven.’

Oon Williams is the prime mover at a starred
9 from 22, followed closely by a 12-space move
by Waylon Jennings from 23 to starred 11. Other
prime movers include: Hank Williams Jr., Con
Hunley, Jerry Lee Lewis, Emmyiou Harris,
Johnny Cash, Crystal Gayle, Kenny Seratt, Ray
Stevens, Jacky Ward, Freddie Hart, Jim Chestnut
and R.C. Bannon. Stephanie Winslow enters the
country chart at a starred 61, followed by
Brenda Lee at starred 67, Alabama at starred
70, Johnny Rodriguez at starred 78 and Eddy
Raven at starred 82.

National out-of-the-box breakeuts include
“Lonely Wine,” Maury Finney (Soundwaves)
with reports from: WCMS-AM, Norfolk; WFAI-
AM, Fayetteville; WHIM-AM, Providence; WPCM-

AM, Burlington; WENX-AM, Columbus; WSDS-
AM, Ypsilanti; WSLC-AM, Roanoke; WYNK-AM,
Baton Rouge; KCEY-AM, Modesto; KERC-FM,
Oklahoma City; KKYX-AM, San Antonio; KVOO-
AM, Tulsa; KZUN-FM, Spokane; WCBX-AM,
Eden; and WCXI-AM, Detroit. “One Bar At A
Time," Stoney Edwards (Music America) being
reported to Billboard from: WDEN-AM, Macon;
WFAI-AM, Fayetteville; WHIM-AM, Providence;
WPCM-AM, Burlington; WPNX-AM, Columbus;
WSDS-AM, Ypsilanti; WSLC-AM, Roanoke;
WYNK-AM, Baton Rouge; KCKY-AM, Modesto;
KEBG-FM, Oklahoma City; KKYX-AM, San An-
tonio; KVOO-AM, Tulsa, KZUN-FM, Spokane;
WCBX-AM, Eden and WCXI-AM, Detroit.

Bubbting Under the top 100: 101—"Can't
Keep My Mind Off Of Her,” Mundo Earwood
(GMC); 102—"A Little Ground In Texas,” Capi-
tols (Ridgetop); 103—"“Our House Will Rise
Again,” Bob Duncan (Firstline); 104—"There He
Goes,” Sissy Spacek (MCA); 105—"Where Did
The Money Go,” Hoyt Axton (Jeremiah).

Urban Cowboy soundtrack slips back into the
No. 1 position on Billboard's Hot Country LPs
while the Honeysuckle Rose soundtrack moves
five notches to starred 7 and the “Smokey And
The Bandit 2" soundtrack moves six notches to
starred 13. Other LP prime movers include—
Don Williams, Ed Bruce, Razzy Bailey, Porter
Wagoner and Dolly Parton and Lynn Anderson.
Gene Watson breaks the LP chart at starred 54
with “No One Will Ever Know" and Leon Everett
debuts at 62 with “I Don't Want To Lose.”
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Eddie Arnold, RCA AHL1-3606

E #STAR  Performer—LP's  registering E
s greatest proportionate upward prog- s
HHES. 335 m
w |3 | § | Mist, tabel & Number ol 3| § | it abel & Number
£ | 3| x| (Dist Label) £ | 8| x| (Dist. Label)
fr| 2| 18] ursan cowsoy 39 | 41139 | TEN YEARS OF GOLD
Soundtrack, Asylum DP 90002 Kenny Rogers, United Artists
2| 1[10| HomizON o
Eddie Rabbitt, Elekira 6€-276 40 | 36 | 20| DOLLY DOLLY DOLLY
3 315 MY HOME'S IN ALABAMA Dolly Parton, RCA AHL1-3546
Alabama, RCA AHL1-3644 41 (43| 19| SOMEBODY'S WAITING
4 5|14 SAN ANTONIO ROSE . Anne Murray, Capitol SO0 12064
Willie Nelson and Ray Price, 24515 YOUR BODY IS AN
Columbia 36476 OUTLAW
51 4161 MUSIC MAN Mel Tillis, Elektra 6€-271
Waylon Jennings, RCA AHL1-3602 4337129 HEART & SOUL
6| 6| 7 FULL MOON Conway Twitty, MCA 3210
The Charlie Daniels Band,
e FE 36571 4 39|13 :‘CAAYAIE(L)I'-‘%:?D WILLIE
' (L o L 45|52 17| MILION Mt
; 2 REFLECTION
S SERA The Charfie Daniels Band, Epic
8| 9| 3| ELVIS ARON PRESLEY JE 36751
Elvis Presley, RCA CLP8-3699
46 | 49| 9| DOUBLE TROUBLE
9 7113 NAB"S OLD AND NEW George Jones & Johnny Paycheck,
Hank Williams Jr., Epic JE-35783
Elektra/Curb 6E-278
47 | 47 | 72| BLUE KENTUCKY GIRL
ﬁ 16 5 | BELIFVE IN YOU Emmylou Harris, Warner Bros.
Oon Williams, MCA 5133 BSK 3418
11 | 8|17 | ROSES IN THE SNOW 48 | 46| 21! THE WAY | AM
Emmylou Harris, Warner Bros. Merle Haggard, MCA 2339
BSK 3422 !
49 | 42| 11| GREATEST HITS
1211073 GRUTESI HITS Larry Gatlin And The Gatlin
o g, RO ELIDRREL Brothers Band, Columbia JC 36488
or|19| 4| souorrack } 50 | 50 | 24| LOVE HAS NO REASON
Smokey And The Bandit 2, Debby Boone, Warner/Curb
MCA 6106 BSK 3403
14 (11 ] 10 | THATS ALL THAT 51143 50| STRAIGHT AHEAD
M”TERS . Larry Gatlin And The Gatlin
Mickey Gilley, Epic JE 36492 Brothers Band, Columbia JC 36250
15 |15 6 10th ANNIVERSARY P 65| 2| EVEN COWGIRLS GET THE
The Statler Brothers, BLUES
ilis b :e;:;r(y):RMl 212 Lynn Anderson, Columbia JC 36568
' . 53| 54| 45| CLASSIC CRYSTAL
tggnylglg(;gem, Wiied (TS Eg;f;lszGayle, United Artists
17 | 14 {124 | STARDUST
Willie Nelson, Columbia JC 35305 ﬁmw :20(&"5 WILL EVER
181723 IJ'S DHAR?: Tg BE N’;lL'PMgll)}E Gene Watson, Capitol ST 12102
ac Lavis, Casablanca
1920 4| SMOOTH SAILIN' i b R L
16..Sh d,
v 61302 s | 5ol 5o nsPsoaoor s
08|25 'RML.SAP. MAGIC Moe Bandy & Joe Stampley,
onnie Milsap, RCA AHL1-3563 Columbia JC 36202
o e e M 57|58 4| DIAMOND DUET
ﬁ Elektra 6E 235 ;og:;yl;:iﬂy & Loretta Lynn,
32| 8| ED BRUCE
58 | 53| 20| LOVELINE
A PAE Eddie Rabbitt, Elektra 6E-181
il ik Eel T L 5960 2| VARIOUS ARTISTS
UA-LAy 93:” ' Greatest Country Hits of the 70's,
24|24 13| FRIDAY NIGHT BLUES o ¢ 359
ﬁ John Conlee, MCA 3246 60 | 63 | 45 Eg‘km!l MCA 3192
44| 3| PORTER AND DOLLY A '
Porter Wagoner and Dolly Parton, 61 | 51| 35 ENCORE!
RCA AHLI 3700 Jeanne Pruett, IBC 1001
26| 21| 29| THERE'S A UTTLE BIT OF |62 m | DON'T WANT TO LOSE
HANK IN ME Leon Everette, Oriando ORC 1101
Charley Pride, RCA AHL1-3548 63|64 7 CACTUS AND A ROSE
27 1 28| 52 KENNY Gary Stewart, RCA AHLI 3627
Kenny Rogers, United Artists 6415917 THE BEST OF DON
ey WILLIAMS VOL 11
ﬁ 38| 2| RAZZY Don Williams, MCA 3096
T TG (38 L) St 65 | 75| 36| THE ELECTRIC HORSEMAN
29 {30 22| ASK ME TO DANCE Soundtrack, Columbia JS 36327
Cristy Lane, United Artists LT 1023 66 | 71| 25 DOWN & DIRTY
30 (25)| 26| LACY J. DALTON Bobby Bare, Columbia JC 36323,
Columbia NJC 36322
67 | 55| 59 3/4 LONELY
31127 26| COAL MINER'S DAUGHTER T.6. Sheppard, Warner/Curb
Soundtrack, MCA 5107 BSK 3353
32133|29| TOGETHER 68 |61 6| JOHN ANDERSON
The Oak Ridge Boys, MCA 3220 Warner Bros. BSK 3459
33|29 94| WILLIE AND FAMILY LIVE | 69| 69| 8| SURE THING
‘:(Vé"lze 3';2'45‘27"v Columbia Freddie Hart, Sunbird ST 50100
26| 45| WHKEY BENT ANO HELL L el i [ R -
BOUN
Hank Williams Jr., Elektra/Curb 71 (6744 r;%g%#ﬁ%%: SINGS
6€-237
35 40| 9| WHERE OID THEMONEY | | | m";";e's;;g::”” Jeidoh
GO?
Hoyt Axton, Jeremiah JH-5001 Johnny Duncan, Columbia JC 36508
36 |35{ 15| BRONCO BILLY 73 (70| 30| YOU CAN GET CRAZY
Soundtrack, Elektra SE-512 Bellamy Brothers, Warner/Curb
37(34( 64| FAMILY TRADITION PR
Hank Williams Jr., Elektra/Curb 74 | 62 | 16| ONE MAN, ONE WOMAN
6E-194 Jim €d & Helen, RCA AHL1-3562
38 31| 15| A LEGEND ANO HIS LADY |75 | 74| 51| MISS THE MISSISSIPPI

Crystal Gayle, Columbia JC 36203
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ADDRESS ALL ADS: Billboard Classified.
MARKE TPLA CE 1515 Broadway. New York. N.Y. 10036
Phone: 212/764-7388

Check Heading You Want

|

|

| Check Type of Ad You Want
| =

O REAL ESTATE
(0 COMEDY MATERIAL
O DISTRIBUTORS

REGULAR CLASSIFIED $1.15 d mini
O $ a word mini O BUSINESS

OPPORTUNITIES
[ HELP WANTED

I mum $23.00. First line set all caps. Name, ad
dress and phone number included in word count
[] DISPLAY CLASSIFIED $48.50 one inch, 4

I
times. $43.00. 26 times $40.00, 52 times $32.00 WANTED NOTE
”éa CJINTERNATIONAL (other than U S ) Reg- 07 DISTRIBUTING [ LINES WANTED  gfrou must
ular 60¢ a word, min. $17.50. Display $38.00 SERVICES O] AUCTIONS SRR
” inch, $32.50 ea. inch 4 or more times 07 BOOKINGS it
[J DOMESTIC BOX NUMBER c/o Biil- O FOR SALE street  ad-
” board, figure 10 words and include [ GOLDEN OLDIES O MISCELLANEOUS drm'orour”
| $3.00 service charge Vmﬁ“::‘”
| i_ PAYMENT MUST ACCOMPANY ORDER T — |
Credit Card Nuib
” (1 Amer. Express NAME o I . et “
” QO Diners Club ADDRESS — = ”
O visa Expires
” I Master Chg, ciTy STATE ___ZIP, Signature I
|| Bank&__ I
| TELEPHONE 1
: DEADLINE: Closes 4:30 p.m. Monday.
oo B T oz B Wil se i ]
MUSIC/RECORD FRANK
INDUSTRY ZAPPA LT JORNERS

Involved directly or indirectly in
the billion dollar music/record
industry? Then you need a copy
of the NATIONWIDE MUSIC/
RECORD INDUSTRY TOLL FREE
DIRECTORY.

Our directory contains more than 500 toll
tfree telephone listings of record companies,
music publishers, record wholesalers,
record services, studios, video companies
etc. Imagine calling nationwide as often
as you like absolutely free. Pays for itself.
Price $10. Send check or money order.

CDE, BOX 41551
ATLANTA, GA 30331

PREMIUM CUT-OUT &

(200 MOTELS

NOW IN STOCh
IMPORTER & DISTRIBUTOR OF
ROCK - JAZZ & UNDEFINED

from
ENGLAND - EUROPE - JAPAN-
AUSTRALIA & BEYOND

OVERSTOCKED L.P.'s & TAPES.
CALL OR WRITE FOR FREE CATALOG.
430 FALMOUTH ROAD
NORTH BABYLON, N.Y. 11703
(516) 587-7722

FOR SALE:
1975 MCI Custom Coach

Luxuriously equipped and with all extras.
Sleeps seven, low mileage. like new. For
information, contact:

Dale Johnson
P.O. Box 21509
Phoenix, Arizona 85036

“COTTON-EYED JOE"

& Other Texas Dance Hall Favonites
l A FANTASTIC INSTRUMENTAL ALBUM

Includes ““Waltz Across Texas,

‘Steel Guitar Rag,” “Whiskey River”
and many more great Honky-Tonk Songs!
Call or write for our catalog for this
and other great instrumental albums.
Plus - Justin Wilson’s Cajun Humor.
Delta Records. Box 225, Nacogdoches, Texas
(713) 564-2509

DELETIONS
RECORDS & TA

23703 MADISDN ST.. TORRANCE. CALIFORNIA 80506 USA
TEL (213) 533-8075 TLX 181892

WHY PAY MORE?

8 TRACK & CASSETTE BLANKS
1-45 min. any quantity................. 78¢
46-65 min. any quantity.............. 87¢ -]
66-80 min. any quantity 96¢

8 Track and Cassettes
Our Specialty

81-90 min. any quantity............... 1.05

Shrink wrap & labeled add 23¢
First line recording tape, top of line car-
tridge & cassette. Professional 8 track &
cassette duplicators. Custom duplication.

If you are a distributor, rack job-
ber or exporter, contact J S J to-
day, Call or write for free catalog.

J S J DISTRIBUTORS
6520 W, Balmoni, Chicago, Nl. 60634

Call or write:

TRACKMASTER® INC.

IMMEDIATE
DELIFERY

8 TRACK
LUBE TAPE
from IRISH

]
9 e Nertown R e

Plainview, N.¥Y. 11803
Telex: 96-7880

PREMIUM

8-TRACK & CASSETTE BLANKS
Lear Jet style cartndge with rubber rolier.
3M Professional duplicating tape. 90 iengths
n 1 min ncrements Private labeling
available 8-Tr Cas
1min to 45 min any quantity 89¢ 70¢
46min to 65 min any quanhty 98¢ 77¢
66min to 80 min any quantity $1.05 goc¢
81min to 90 min any quantty $1.14 gs¢
Shrink Wrapped & Labeled add t4¢ 13¢C
Head Cleaners 60¢ 60¢
Reel-to-reel 3M tape 1800 .$5 00
Blank VHS 2/4 hr video tapes $19 00

Low Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8-TRACK DUPLICATORS —$1.495.00

CASSETTE & 8-TRACK CALIBRATORS & ERASERS
$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39 N. Rose, Mt. Clemens, Mich. 48043

Phone: (313) 463-2592
Master Charge and Visa Welcome

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE

(IN N.Y. STATE (212) 764-7388)
Hot-ine 1s tor fast, personal service

placing Classified Adsonly Forallother l

—— 8 Track & Cassette Blanks
1 min. to 45 min
46 min. to 65 min..
66 min. to 90 min
50 Pc. Minimum Orders Only
Cassettes—Wide Price Range

Pr (_' ] quallty d our

P 4

ANDOL AUDIO PRODUCTS, JNC.
4212 14th Ave., Brookiyn, NV 11218
Call Toll Free 800-221-6578

N.Y. RES. (212) 435-7322

BUDE
8 TRACK TlPES

ROYSALEE COMPANY
BX 1503, BROWNWOOD, TX 76801

Large Selection = Popular Arfists
Vary 'E.u*nm_-tllna Prices,
Call or write for iree catalog.
(915} B46-8267
Mention this Ad.

business cail the regonal ottice
nearest you

& < BONES FOR "
&TEHED 8 & CASSETTES

ales par store wha
't hawa ta ba lecked up

PAK-WIK CORPORATION
128 Tiwoll S, Albany, NY 12207
{518} 465-0556 coflect

" Double latch closure

* One piece construction with
molded in hinge from impact
poly propylene

* Translucent only

000 + guantities—$39.50

par thousand

(€] Lenco company

CHART RECORD
SERVICES

1310 S. Dixie Hiway W.
Pompano Beach, FL 33060
Phone (305) 943-2334

(312) 288-4444

COLLECTORS, DEALERS
VISITING NEW YORK—CALL US AT
(516) 623-2247

We have 1,000's of 45's & LP's (78's by re-
quest) Collectors Items from the 50's/60’s/
70's. From Rock N' Roll to Disco. Send $1.00
for our giant catalog in USA/Canada.
Foreign $1.50 or 10 int. reply coupons.
Send $15.00 for 100 assorted 45's in USA/
in Canada—$18.00/foreign $26.00—all
postpaid. This assortment as it runs. We
buy record collections, cutouts, overruns,
we also trade for foreign records. Send

Cerss THE VIDEO DISC

P.0. BOX 409, N. BALDWIN STA.
BALDWIN, N.Y. 11510

m Bx 82. Riverton. NJ 08077
[NJ Res. 609-829-4813)

THE BEST CUT-0UTS
LP » 8 Track » Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO.INC.

Dealers Only.

CUT-RITE
RECORD DISTRIBUTORS
For the best in overstocked and
cut-out records, call or write for

free catalog.

310 New York Avenue
Huntington, New York 11743
(516) 427-7893

Call or Write
for FREE Catslog:
{213) 767-6803
11219 Randakl St. Sun Valley, CA 81352

CUT OUTS
OVER 2,000 TITLES
LPs, 8 TRACKS & CASSETTES
Largest selectlon in the Country
Major Labels

Sin-clt

aci Bill ar

All Merchandise
Major Labels—Top Arisis
Gharlia Knapp for free catal

RAC-A-RECORDS
1801 5. Lumber
Chicago, IL 80616
(312) 666-4120

.TEE VEE RECORDS -

Rk only par o ‘gur huge selectidn of al-
“hiams, 0 frack and casssites. avitabio af

butiget prices
‘Record Wide Distributors
1755 Chase Drive i
Fenton (St. Louis), MO 63026
(314) 343-7100

If you sell cut-outs, overstocks,
contact:

PROMO RECORDS DISTRIBUTING CO.
160 E. 5th St., Paterson, N.J. 07524
(201) 279-2010
NEW ARRIVALS INCLUDE:
WAR—10 tities—LP, 8tr. cass.
HEART--Magazine—LP only
E. PRESLEY—8 Great Titles on 8tr.
LPs by: Seals & Crofts, Leo Sayer, Ray Stevens
Rose Royce, Ashford & Simpson,
Jorge Santana
MANY OTHERS ... CALL TODAY...

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE

Display cassettes in your 8-track hand hole
store display safely.
SIMPLE « ECONOMICAL « REUSABLE
For free sample & pricing contact:
C & D Special Products
309 Sequoya Dr., Hopkinsvlile, KY 42240
(502) 885-8088

U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Write us for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45's. Disco, oldies
and catalog LP's in stock. All orders are
shipped immediately—air mail or air freight.
We give personalized service geared to

your needs.  \ \11-0-DISC
P.O. Box 326, Kings Park, NY 11754

Telex 230199 SWIFT - UR MAIL-O

CASSETTE BLANKS

3-C 60’s per colortul poly bag 69¢ per bag—
100 minimum. 500 bags. 67¢C ea. 1000
bags, 65¢ ea. UPS-C.O.D. CASH or CER-
TIFIED CHECK ONLY.

Joe Vergara
18791 La Casita Ave.
Yorba Linda, CA 92686

(714) 993-3340

INTERNATIONAL RADIO STATIONS
MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts
The Fastest, Most Dependable
Service in the World

AIRDISC SPECIAL SERVICES

Box 835. Amityville. NY 11701

‘  VIDEO -~ ¢ %

CASSE‘I'TES & TAPES

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Caiit. residents (213) 462-6018
TVX DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Calit. 90028
Credit Cards Accepted

For a free catalog call or write.
AUDIO DISTRIBUTORS

1182 Broadway. New York N Y 10001
(212) 7254570 Dealers only—please

PolyBox

— for audio
Acassettes

: We make it,
3 ( and ship it
; from stock.

EVERY DAY IS BARGAIN DAY
ASK FOR OUR LATEST CATALOG
(201) 279-2010

HIGH PROFIT -
ACCESSORY ITEMS!
+ Black lites—75 watt and 18"
+ Flicker bulbs and cans.
« Strobes of all kinds.
* FANTASIA Fiber Optics.
+ Lava Lites and the “Wave."
* Mood lites and designer optics.
* OLFACTORY Extra Scentsory
incense.
* Money House—sticks and
spray.
SUNBELT DISTRIBUTING

T2 Oakelif ind., Sireed
Admnia, GA 30340

TOLL FREE [B00] 241-7327
wor collect In 6a. [$04] 458-2895
NO C.O.D. CHARGESIT

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

NEUMANN AM 32 MASTERING LATHE
with Westrex 3D2 cutter system. Guaranteed
fully operative. Includes Gotham transfer rack,
Ampex 351 deck. Installation available. $17,500.00.
Call Jim, (513) 681-8400.

TELEX CASSETTE TO CASSETTE DUPLI-
cator (music cassettes) never used—cost $4,300
new—will take $3,500. (616) 744-9214.

RECORD SHOP FOR SALE

FOR SALE: TWO RECORD SHOPS. BOTH
Pennsylvania mall locations. One in college
town. Own before Christmas rush! Serious in-
quiries only to: Box 7394, Billboard, 1515 Broad-
way, New York, NY 10036.

3 4 Consistent
. 7 High Quality
A= Call us for prices

Poly:: 312/298-5300

1233 Rand Rd. Des Plaines, IL 60016
27
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' STUDIO FOR SALE

=2

.AIR CARGO

CONFIDENTIAL!
TO: OVERSEAS BUYERS AND AMERICAMN
EXPORTERE. Since 1565 wa've transportad
records from tha LISA o avery olty i tha
workd, Orders from suppliens - assemblbed
atl JFK or LA, daily. Only speciabist in

MUSIC INDUSTARY transportation
BEST RATES + PERBONAL ATTENTION
BERKLAY AM SEIW'IEES
Conlact: Bernard Klalnbarg, P
Bl? B0 POB 885, JFK Alrporl, H'I' 1-1-l-!ﬁ
hone {212) 656-5066 TLX 428628

" RECORD SERVICE

FOR SALE

Designer built 16 track recording studio.
Featuring AP console, Studer tape deck,
Dolby noise reduction, Neuman AKG, Senn-
heiser microphones.

Serious inquiries only.

(512) 478-3141

NEW BEACH HIT
for MAURICE WILLIAMS
and the ZODIACS
“Forever Beach/First Love”
Order C.0.D. or send check or money order to.
R&M RECORDS, INC.

P.O. Box 16242, Chartotte, N.C. 28216
(704) 399-4730 or 394-4078

EQUIPMENT FOR SALE

ANSWERING SERVICES

HIGH SPEED
DUPLICATING SYSTEM

From master maker through shrink tunnel—
8 track can be totally converted to cas-
sefte or partially and used alternately.

ASTEN LTOD.
(303) 789-2239

BONJOUR

24 Hour a Day Service
Use our address for all your corre-
spondence. Wake service also avail-
able. Perfect service for the pro-
fessional person.

(212) 242-5690

37
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¥ comepy mA TERIAL .~

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"*

The Original Monthly Service—12 available

issue—$75. 3 Sample issues—$25.
"FUNMASTER" Gag Files—all different—$150.
Anniversary Issue—$50. "How to Master the
Ceremonies” —$20.
BILLY GLASON
200 W. 54th St, N.Y.C. 10019

FREE SAMPLE ISSUE OF RADIO'S MOSY
popular humor service! O'Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431-1502).

JOCKS—RECORDING ARTIST BIOS— MU-
sic information. (Monthly Service}. Sample
issue $1.00. Radio Times, 200 S. Glenn, #98,
Camarillo, CA 93010.

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample. Contemporary Comedy, 5804-A Twine.
ing. Dallas, Texas 75227. Phone 214/381-4779.

NOT COMEDY: CURRENT ARTIST BIO’S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

“SHEET OFF THE FAN" $25/YR. WHACKO
humor guaranteed to cause phone calls. $1.00 for
current issue. Write: 3615 25th N.W., Canton,
Ohio 44708.

ONE-LINERS, MONOLOGUES, COMEDY
material for DJ's, Entertainers, Public Speakers,
Politicians, Preachers, Lee Haas, P.O. Box 275B,
Hawthorne, CA 90250.

-‘\\_‘:\“ Fo” 6',4[ £
PROFESSIONAL SERVICES

HELP |
Wanrgp TN

the Marketplace is
open and your best
buy is BILLBOARD

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524
NOW to place your ad

ENTERTAINMENT
DIRECTOR/DISCO DJ

First-class sophisticated Amer-
ican discotheque operation in
Hong Kong. Looking for a sharp
dressing, p.r. minded, straight,
aggressive male. Must be promo-
tion oriented with management
capacities. Music programming:
80% disco, 10% new-wave/
A.O.R., 5% oldies, 5% slow. Must
have a non-jive (announcer's)
microphone presentation abili-
ties and stage presence as an
M.C. Six nights a week position.
Benefits: 1 yr. contract/round-
trip air fare/meals/drinks/hous-
ing/U.S. $1,300 a month (take-
home)/2 wk. annual vacation
w/pay.

Send tape of mixing/announcing
abilities, recent photo, resume,
letters or ref., criminal abstract.
Only the serious need apply.

Mr. K.T. Tong
3C - 3/F Harrison Court
7 Man Wan Road-Waterloo Hill
Kowloon, Hong Kong

“JOCK JUNK,” “SHOW OAFS,” STOCK
drop-ins, also custom recorded comedy, talking
synthesizer, more! $2.00 brings demo/literature.
MCP, Box 521, Newberry, SC 29108.

e, R T
30;8 IBUﬂNGSERﬂ -ES

MAKE MORE PROFIT . . .

Wil full ret

TOBISCO
G144 Highway 290 West
" Austin, TX TATA5 '

The Greatest
Showcase
for new
Entertainers

A chance of a lifetime to audition
your group at the world's largest
hotel/casino. For information
Call Entertainment Director

(702) 789-2025

MGM 2R EORENO

RETAIL MANAGEMENT

Join the management team of a growing
Record Retail Chain expanding on the
East Coast. We need experienced Managers
and Assistant Managers who are ambitious
and hard working for our expansion. Hiring
now for openings. Reply in confidence to
Tim Sexton (301) 459-8000 or write:
HARMONY HUT
4901 Forbes Blvd.
Lanham, Md. 20801

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y,, NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

[ RECOROING TAPE & ACCESSORIES — )
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL + MEMOREX + SCOTCH * TDK
* SONY « DURACELL « WATTS - DISC-
WASHER + SOUND GUARD -« SHURE
* PICKERING + AUDIO TECHNICA « REC-
OTON - EVEREADY -« VID. TAPE » SAVOY

« AMPEX * SHAPE * TRACS.
SEND FOR FREE CATALOG
A.). ROSENTHAL ASSOCIATES
Oept. B. 1035 Louis Or.. Warminsier. Pa. 18974
DEALERS ONLY  (215) 441-890D

R T e e s
EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labeis.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

IF YOU HAVE MASTER TAPE & NEED
records for radio play—Contact B.L. Bollman,
B.1. Records, Box 28553, Dallas, TX 75228. (USA)

by

E.A.R.S.
EASTERN ARTIST RECORDING STUDID INC.

The latest 24 track recording technology in
a luxurious, relaxing environment. Intro-
ductory offer . . . $65 per hour. Call for tree
tour and demonstration.

(212) 874-1358
(201) 673-5680

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Bivd.
Los Angeles, Calif. 90006
(213) 732-3781

Free Catalogue

FREE BOOK
FOR SINGLE MEN!
“How to Meet and Get Dates
with Lovely Girls”
SOUTHERN HEART
DESK 30

P O BOX 20345
JACKSON, MS 39209

Advertising Brings Results

TV AUDIO DIRECTOR

To supervise department of 3 and work on
programs ranging from talk to live perform-
ances, both in-studio and remote. Must be
familiar with recording studio practices
including mixing, 8-track operation and
computer editing procedures. 3 years
broadcast experience minimum. Resume
to Chuck Waggover, KTCA-TV, 1640 Como
Ave., St. Paul, MN 55108.

General News

Calabash Records founded by
Robert Starling as a subsidiary of
Starlingsong, Inc. First release is
“Welcome To The Island™ by Rob-
ert Starling.  Address: Colony
Square. 44th Ave. North, Myrtle
Beach, S.C. 29577. (803) 448-9384.

L S

The Lewis Horwitz Organization
formed by entertainment industry
financier Lewis Horwitz. The firm
will offer financing and packaging
of entertainment related projects.
Address: 9808 Wilshire Blvd.. Bev-
erly Hills 90212. (213) 275-7171.

* * *

Multi-Sound, a recording studio/
production company formed by
writer/arranger Dave Weiner. First
LP release is by gospel artist Shelly
Little on the Daystar label. Address:
28-11 215th St. Bayside, N.Y.
11360. (212) 229-2987.

* * *

Modern Records and Modern Pro-
ductions formed as a record com-
pany and concert production firm in
the Northwest. Artists on the label
include the Dishrags, Blackouts and
Pink Section. Modern Productions
has exclusive booking rights to
Seaule’s Showbox Theatre. which
regularly features new wave acts.
Address: 1424 First Ave.. Seattle
98101. (206) 682-0479.

*  x x

Amergram Inc. formed by Chris
Whent (o supply music companies
services including production, art-

An Equal Opportunity Employer.

ATTENTION SINGERS—-MAKE BIG MONEY.
Become a professional singer and recording art-
ist. Proven method—results guaranteed. Free
information. Entertainers Publishing Company,
11121 Village Bend Lane, Dept. B, Houston,
TX 77072.

Stereo Shop
In Vail, Colo.!

Owner states over $230,000 gross receipts
last year from this Vail, Colorado stereo
shop! Includes approximately $60,000
worth of inventory, plus $15,000 in eguip-
ment. No real estate involved, 870-sq. ft.
shop in major shopping area leased at
monthly fee. Handles home and car stereos,
tapes and records. Good acoustical sound
demonstration room. Owner states no di-
rect competition for 35-mile radius. $140,000.

BIG . . . FREE . . . FALL CATALOG! Over
2,800 top vatues coast to coast!

UNITED FARM AGENCY
612-BB West 47th
Kansas City, Mo. 64112

Ph TOLL-FREE: 800-821-2599
Mo. res. ph: 1-800-892-5785

DRUMMER WANTED FOR SESSION AND
tour. Send tape and brief resume to JMI, P.O.
Box 120477, Nashville, TN 37212. Attention Tony.

=

;

SOUND SYSTEM ON WHEELS

Complete unique sound and lighting sys-
tems including lighted dance floor, motor
vehicles and trailers. This is an excellent
business opportunity with a gross income
of $44,000 iast year. Asking price $75,000.
For complete inventory and full detaiis
call or write:

BONNHEIM REALTY

c/o DAVID STEWART, P.O. Box 807
Templeton, CA 93465
(805) 434-1408 or 434-1785

U.S. BASED
ROCK & ROLL BAND

With concert and recording experience—
willing to travel seeks financial backing.
For information call:

(201) 755-8081

Foreign markets accepted

Z:.:.: R .:: .. :..

OLDIES

Send for CATALOG. 16.000 listings by art-
ist & title, for $7.95 plus $1.00 for postage.

PREPAID CATALOG ONLY.
L.A. 1 STOP
821 Whittier Bl., Montebelio, Cal. 90640

WHOLESALE (213) 721-4620
RETAIL (213) 721-8222

ROYALTY INCOME

Our exclusive work is tax reduction
on royalty income. We invite enquiries
from those individuals or companies
with current or potential royalty in-
come in the region of U.S. $250,000
per year or more; or from those who
advise them.

Copyrights

International Limited
P.O. Box 774W

Hamilton 5
Bermuda

—QUICKSILVER || COMMUNICATIONS—
Investor/Partner needed for established
National Communications Co. experience
preferred. For information, contact:
Kurt W. Rice—President
(213) 651-4736 or 4672
Denice Parram—Director
(312) 651-9079
Or write: Quicksilver it
c/o Milton Anderson
507 5th Avenue
N.Y., N.Y. 10017

1950'S THRU 1970°'S—OVER 5,000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, P.O. Box 326,
Kings Park, N.Y. 11754.

SEEKING INVESTORS FOR ENTERTAIN-
ment tax shelter. Chicago based recording com-
pany with current roster of new talent and songs
now seeking capital in return for substantial tax
shelter. and potential return. Contact Donald
J. Winkler, Esq. (312) 525-3400.

OLDIES 508, 60S, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also
wants lists filled. Becky Overton, 6464 West
Quaker, Orchard Pk., NY 14127.

WANT YOUR OWN RADIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Complete details FREE!” Broadcasting,”
Box 130-BP2, Paradise, CA 95969.

WwwWw americanradiohistorv com

THE MUSIC BUSINESS INSTITUTE
offers a Professional Music Marketing Pro-

____New Companies_____

work and design. labor relations.
contract analysis, drafting and nego-
tiations. corporale reorganization,
and licensing for product for films
and records. Address: 142 East 16th
St. New York 10003. (212) 674-
2837. D

Equa Records, Nashville West
Productions, and Equa Music Pub-
lishing formed by Warren Johnson.
Grady O'Neal. and Sandra Clark as
a country-oriented record and pro-
duction company. Address: 1800
Mowry Ave., Fremont, Calif. 94538.
(415) 794-6637.

I

Lancelot Promotions, formed by
Lance Bogart to handle productcov-
ering all radio formats. Address: 130
N. Delfern. Los Angeles 90024,
(213) 276-5909.

* * *

Farris International Talent, a firm
focusing on the development of new
talent. launched by owners Allan
Farris and Tommy Graham and
president Jerry West. Address: 50
Music Square West, Nashville. (615)
356-2465.

L

Samarah Productions, Inc. formed
bv president Daniel House Jr. and
vice president Myron Alford. The
firm handles management, publish-
ing and production. Address: P.O.
Box 2501. Columbia. S.C. 29202.
(803) 754-5554.

x kX

Barbara Kelly Promotions, an in-
dependent record promotion com-
pany. formed by Barbara Kelly who
served as director of promotions for
Republic Records. Address: 1217
16th Ave.. South. Nashville 37212.
(615) 320-5908.

gram: Recording & Studio Production;
Artist Representation; Retalling & Whole-
saling; Record Promotion; Copyright Law;
Songwriting; Video Production, Concert
Production and more. CALL OR WRITE
FOR FREE BROCHURE. Buckhead Towers,
Suite 400, Dept. BB (404) 231-3303, 2970
Peachtree Rd. NW, Atianta, Ga. 30305.

e E S e et
¢ ' _REAL ESTATE

WORLD FAMOUS
SHOWCASE OF THE
MUSIC INDUSTRY

Hundreds of Artists found their
home at this world renowed West
Hollywood Night Club and enter-
tainment spot. Prime Location,
adjacent Beverly Hilton and near
Sunset Strip. Complete with Liquor
License; bar, kitchen and tech-
nicai lighting & sound equipment.
EXCLUSIVE AGENTS:
Charles Miller & Cynthia Rumple

(213) 653-4827

A

PLACE YOUR
CLASSIFIED AD
IN
" BILLBOARD'S
L.A./200
OCT. 11th ISSUE

HAVE YOUR MESSAGE
READ BY OVER
250,000 READERS,

caL JEFF SERRETTE ropay
AT
(B00) 223-7T524

AD DEADLINE—SEPT. 30th
PUBLICATION DATE—OCT. 11th

AGT NOw!!!

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word
per nsertton—$10.00 minimum
$20.00 per column inch per insertion
POSITIONS OPEN: 70¢ per word per
insertion—$14.00 minimum
$40.00 per column inch per insertion
BOX NUMBERS: $2.00 per issue for
handhing & postage Audio or video
tapes. transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radlo-TV Job Mart, Billboard
1515 Broadway, N.Y. 10036

NEW YORK
DISC JOCKEY

Looking for work in either Europe,
the West Coast or the Caribbean.
Latest Disco music played.

Contact:
JEFF FORMAN
at
(516) 757-0512
or write to:
14 Dressler Road
Greenlawn, N.Y. 11740

EXPERT CALIFORNIA DISCO DJ SEEKS
European employment. Worked for top San
Francisco and Los Angeles clubs. Good per-
sonality. Tape and references furnished upon
request. Write Box 7393, Billboard, 1515 Broad-
way, New York, N.Y. 10036 or call (213) 652-8402.

LAWYER. BROAD EXPERIENCE, OFFERS
personal service immediately and confidentially.
All investments, contracts, litigation, anywhere.
Call 212-434-0781 eves. 212-434-1825. J. Field.
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Survey For Week Ending 9/20/80

BiF, o ing HI; : or hp any mean rlnrr
g, o ofhan without the prior wnitten perm
©
23 | 55| 23
£E| 83| 85 .
S | TITLE, Artist, Label & Number
1 10 6 NEVER ALONE
Amy Grant, Myrrth MSB 6645 (Word)
2 1 25 ONE MORE SONG FOR YOU
The Imperials, Dayspring DST 4015
3 2 25 MY FATHER'S EYES
Amy Grant, Myrrth MSB 6625
4 5 25 MUSIC MACHINE
Candle, Birdwing BWR 2004
5 4 25 FORGIVEN
Don francisco, New Pax NP 33042
6 22 25 YOU GAVE ME LOVE
B.J. Thomas, Myrrth MSB 6633
7 6 25 GOT TO TELL SOMEBODY
Don francisco, New Pax NP 33071
8 3 25 HEED THE CALL
The Imperiafs, Dayspring DST 4011
9 12 25 BULLFROGS &.BUTTERFLIES
Candle, Birdwing BWR 2004
10 m WITH MY SONG
[ Debbie Boone, Lamb & Lion, LL 1046 (Word)
11 m IN HIS TIME, PRAISE IV
i Maranatha Singers. Maranatha MM0064 (Word)
12 m THE PAINTER
John Michael Talbot & Terry Talbot., Sparrow SPR 1037
13 11 25 NO COMPROMISE
Keith Green, Sparrow SPR 1024
14 m SAVED
Bob Dylan, Columbia FC 36553
15 17 25 LIVE
Dallas Holm & PraiseLive, Greentree Rffi3441
16 16 25 HOME WHERE | BELONG
B.J. Thomas, Myrrh MSB 6574
17 7 14 THE VERY BEST FOR KIDS
Bill Gaither, Trio, Word WSB 8835
18 8 25 ROAR OF LOVE
2nd Chapter Of Acts, Sparrow SPR 1033
19 21 25 MANSION BUILDER
2nd Chapter Of Love, Sparrow SPR 1020
20 14 25 SIR OLIVER'S SONG
Candle, Birdwing 2017
21 m THE SKY IS FALLING
Randy Stonehill, Solid Rock 2005 (Word)
22 ra] 25 ALL THAT MATTERS
Dallas Holm & Praise, Greentree R 3558
23 9 25 NEVER THE SAME
Evie Tornquist, Word 8806
24 15 14 FOR THE BEST
B.J. Thomas, Songbird/MCA 3231
25 20 25 FOR HIM WHO HAS EARS TO HEAR
Keith Green, Sparrow SPR 1015
26 13 25 HAPPY MAN
B.J. Thomas, Myrrh MSB 6593
27 27 25 AMY GRANT
Myrrh MSB 6586
28 m LIVE
Andrus Blackwood & Co., Greentree R3570
29 25 6 LOOKING BACK
Dallas Holm, Greentree R3709
30 19 14 THE BUILDER
Michael & Stormie Omartia, Myrrh MSB 6636 (Word)
31 18 25 I'LL BE THINKING OF. YOU
Andrae Crouch, Light LS 5763
32 32 6 RAINBOW'S END
Resurrection Band. Star Song SSR 0015
33 3 25 MIRROR
Evie Tornquist, Word WSB 8735
34 23 13 NATHANIEL THE GRUBLET
Candle, Birdwing BWR 2018
35 26 25 COME TO THE QUIET
John Michael Talbot, Birdwing BWR 2019
36 33 25 SLOW TRAIN COMING
Bob Dylan, Columbia FC 36120
37 30 6 THE VERY BEST OF THE VERY BEST
Bill Caither Trio, Word WSB-8804
38 34 25 GENTLE MOMENTS
Evie Tornquist, Word WST 8714
39 28 13 HIS LAST DAYS
Dallas Holm, Greentree R3534
40 38 25 PRAISE 1Hl

Maranatha Singers, Maranatha- MM 0048

Gospel

| Dove Awards Show  Crossovers
For ’81 Television?

By ROBYN WELLS

NASHVILLE—Although nego-
tiations are not firmed, plans are un-
derway to televise live the 12th an-
nual Dove Awards presentation,
slated for April 15 at the Opry
House.

“While this would not be the first
televised gospel music special. it
would mark the first time for the
Dove Awards to be seen nationally.”
says Don Butler. executive director
of the Gospel Music Assn.

The Gospel Music Assn. has
signed an option with Cates/Hagan,
Inc. for a two-hour, primetime spe-
cial. The production company is
negotiating with networks and spon-
sors, says Butler. Working with pro-
ducer Chet Hagan on negotiations
are Joe Moscheo. chairman of the
Dove Awards committec and Bud
Wingard, chairman of the associ-
ation’s creative tv committee.

Preliminary plans call for 13 Dove
Awards and the Gospel Music Hall

Of Fame initiates to be presented on
the broadcast. The bulk of the
awards will be announced on the air
and presented at a banquet/recep-
tion following the special.

According to Butler. well-known
contemporary gospel artists will per-
form on the proposed telecast. in ad-
dition to top name acts who have a
strong gospel background.

The 12th annual Dove Awards
presentation will climax the organi-
zation's annual Gospel Music Week.
scheduled for April 12-15 at the
Opryland Hotel.

Cates/Hagan. Inc. is the Nashville
division of the Joseph Cates Co.,
whose tv credits include the Johnny
Cash specials “Fifty Years Of Coun-
try Music™ and “Country Night Of
Stars.” According to producer Ha-
gan, if a network deal cannot be
negotiated for live production, at-
tempts will be made to syndicate the
program.

For Fender

NASHVILLE—Although she is
considered a contemporary Chris-
tian artist, Becky Fender is unique in
that she has wide acceptance among
the black gospel market.

Fender was the only white artist
invited to perform at the recent Gos-
pel Music Workshop convention in
Philadelphia, where 12.000 gave her
a standing ovation, according to
Daniel Allbritton. director of mar-
keting and promotion for Rainbow
Sound. Inc.

“If You Need A Touch.” Fender's
latest Rainbow LP. is widening the
artist’s appeal to include the adult
contemporary audience. “The al-
bum has good crossover potential,”
notes Allbritton. “It's receiving
strong contemporary airplay in Los
Angeles, Chicago, Dallas and New
York.”

“The album is moving especially
well in the Northeast,” he continues.
“Schwartz Bros. in Washington,
D.C.. is buying 5.000 copies at a
time, and believe that they’ll be able
to distribute up to 50,000 units.”

Dayton Site Of
Educ. Seminar

DAYTON-The first national
Gospel Music Educators Seminar
will be held here Wednesday
through Sunday (24-28).

Clinics, seminars and panel dis-
cussions will be held daily. Topics
include clements of song composing,
publishing and print music, vocal
techniques. church worship music,
drama and choreography and evan-
gelism.

Artists participating in the semi-
nar include Walter Hawkins, Edwin
Hawkins, Bill Gaither and Jessy
Dixon.

A 310 registration fee will be
charged. All workshops will be held
atthe Ramada Inn. Nightly musicals
will be staged at the hotel ballroom.
For more information. contact An-
thony Whitmore (513) 299-9090;
Shirley Lyons (513) 277-4031: or the
Gospel Music Educators Seminar,
P.O. Box 175. Old Hickory. Tenn.
37138.

New Approach
For Boone LP

NASHVILLE—Debby Boonc's
new album “With My Song™ will be
marketed with a new approach
created by Lamb & Lion Records.
her label.:

Designed to aid record sales. a 24
by 24-inch poster size reproduction
of the album cover. board slicks and
a mobile are all part of materials
being offered to dealers.

The mobile can be used asa hang-
ing mobile, or set on countertops.

Word Distribution of Waco. Tex..
is responsible for the merchandising
aids.

NewPax Artists At

Oklahoma Benefit

OKLAHOMA CITY—-NewPax
artists Don Francisco and Farrell &
Farrell headline the "Amber Waves
Of Grain™ benefit concert Monday
(1) at the Myriad.

All concert proceeds will go
toward buying wheat for distribu-
tion in Haiti, Africa and possibly In-
donesia.

Tickets are $4 for children and $6
for adults. For more information
contact: Don Klein, Paragon Associ-
ates, P.O. Box 23618, Nashville.

Tenn. 37202. (615) 327-2835.

www americanradiohistorv com

THE SPARROW
DEBUT ALBUM
RADIO AND
RETAIL’S BEEN
PH’LIPPIN’ FOR.

i

EVEN BEFORE ITS
RELEASE.

PHIL KEAGGY:
PH’LIP SIDE

SPR 1036

The long-
awaited vocal
follow-up to
his long-
charted
instrumental
album.
Another
winner from
Phil Keaggy.
On Sparrow :
Records &
Tapes

& OSparrow Records, Inc
y@ Canoga Park, CA 91304
sphe" In Canada: P O. Box 6900

Vancouver, B.C. V6B 4B5
Toll Free (800) 423-5052
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FOR WEEK ENDING SEPTEMBER 20, 1980

Single ThisWeek
OKIN’ FOR LOVE

Johnny Lee

Asylum 47004

Give the gift
of music.

TAR Performer — Singles registering greatest proportionate upward progress this week

STAR Performer —LP’s registering greatest proportionate upward progress this week

www americanradiohictorv com

[ ]
oX | HE mm . ox |px |k . ox |nx |8k . 0¥ |LX wm 0
zf |2 (22| TITLE-Artist-Label z¥ 1% 23| TITLE-Artist-Label zf |2¢ 2z | TITLE-Artist-Label zf 128 ¢z |  TITLE-Artist-Label
‘ 1 |10 | LOOKIN' FOR LOVE—Johnny Lee ﬁ 50 7 EQ—SMZ GET LONELY—Charly McClain ‘ 2 |18 | SOUNDTRAGK—Urhan Cowboy 26 | 21 | 29 | THERE'S A LITTLE BIT OF HANK IN
Asylum 47004 5 Epic 9-50916 Asylum DP 90002 ME—Charley Pride
} . . RCA AHL1-3518
4 10 Mwﬂhﬁm—ﬂwwmn—_z T HOLD >. W_ﬁmmﬁ_mxﬂﬁwﬂmmjwm%<mm Christy Lane 1 |10 | HORIZON—Eddie Rabbitt ‘
RCA 12040 —Dolly Farton Elektra 6E-276 27 | 28 | 52 | KENNY—Kenny Rogers
& BOMBED, BOOZED AND BUSTED- United Artists LWAK 979
ﬁ __ Joe Sun 3 |15 | MY HOME'S IN ALABAMA-—Alabama
8| 8| DO YOU WANNA GO TO HEAVEN _ & .
T.G. Sheppard Ovation 1152 “ RCA AHL1-3644 38 | 2 mﬂ%NN<IM%m~m~< Bailey
o A AHL1-
Wi BT A0S 5 40 | 4 | OLD HABITS—Hank Williams Jr. 4| 5 14 | SAN ANTONIO ROSE— :
4| 510 | HEART OF MINE—Dak Ridge Boys Elekira/Curb 47016 | Willie Neison And Ray Price 29130 |22 | ASK ME TO DANGE—Cristy Lane
MCA 41280 30 WHY NOT ME—Fred Knoblock Columbia 36476 United Artists LT 1023
—Fred Knobloc
, - Scotti Bros. 518 o, : 30 |25 | 26 | LACY J. DALTON—
5| 6|11 | CHARLOTTE'S WEB 4 |16 | MUSIC _,<_>z Waylon Jennings Columbia NJC 36322
The Statler Brothers STEPPIN' OUT—Mel Tillis RCA AHL1-3602
Mercury 7031 , _
} 7| 7| FaDED LOVE Flekira 47015 6 | 7 | FULL MOON—The Charlie Daniels Band 31127 | 26 mwh.__.:__“_ﬂm: S DAUGHTER
Willie Nelson & Ray Price & ﬁﬁﬂz. MY WAY TO YOUR e 86571 MCA 5107
i —Dickie L
% Columbia 1-11329 Mercury 57027 12 | 3 | SOUNDTRACK—Honeysuckle Ross | 32 (33 | 29 | TOGETHER—The 0ak Ridge Boys
- i Columbia §2-36752 MCA 3220 )
3|\ | LOVING UP A STORM~=gazzy Baiey i1 WHILE | WAS MAKING LOVE TO .
YOl —Sucie Allancnn a 2 | FIVISR ARNN PRECIEV__Eiuin Dannlae 22 120 a4 | wnnic Aun easan v e
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TUESDAY, SEPTEMBER 23, 1980

9:00 am-6:00 pm REGISTRATION
7:00pm KEYNOTEADDRESS & BANQUET

SPEAKER: Neil Bogart, President, The
Boardwalk Entertainment
Company

WEDNESDAY, SEPTEMBER 24, 1980 TS

4:15pm-6:15 pm

9:00 am-12:00 pm ARE MORE POP LABELS MOVING INTO
THE GOSPEL FIELD? WILL THERE BE
MORE GOSPEL LABELS?

CHAIRMAN: AL SCHLESINGER, Attorney

Walter Hawkins, Artist/
Producer, Light Records

Malik Levy, Manager

Joe Moscheo, Director of
Affiliate Relations, BMI,
Nashville, Tennessee

Marshall Reznick, Agent,
Regency Artists

Edward Smith, Manager
Terry Scheppard, Director of
Marketing, International
Automated Media

COFFEE BREAK

IS SECULAR ADVERTISING VIABLE ON
GOSPEL MUSIC RADIO?

CHAIRMAN: David Benware, President,

David Benware & Associates

- PANELISTS: Bob Anthony, Christian
PANELISTS: RayBruno, President, Radio consultant & air
Epoch/NALR personality, KFRC
George Butler, Vice Deborah Gonderil, Senior Vice
President, A&R, Jazz & President and Director of
Progressive Music, Research for Western
Columbia Records International Media
Ralph Carmichael, . AlHobbs, General Manager,
President, Lexicon Music WTLC-FM
Inc.-Light Records Tony Lupo, Vice President &
Fred Haayen, President, General Manager, KBRT, Los
Polydor Records Angeles
Ray Harris, President,
Nashboro Records
Billy Ray Hearn, President,
Sparrow Records THURSDAY, SEPTEMBER 25, 1980
Bob MacKenzie, President,
e soniCowp) 9:00am-11:00am  THE POTENTIAL OF THE GOSPEL
Fred Mendelsohn, Vice COPYRIGHT
President, S R d .
resicent, savoy Records CHAIRMAN: FRANCES PRESTON, Vice

Stan Moser, Senior Vice
President, Word Records

Bob Siner, President, MCA
Records

12:30 pm-2:00 pm LUNCHEON WITH A PRESENTATION BY
DON BUTLER. Executive Director of the
Gospel Music Association
TOPIC: Gospel Music: An Overview

2:00pm-4:00 pm HOW DO YOU BUILD A GOSPEL ACTINTO
INTERNATIONAL PROMINENCE?

PANELISTS: Reverend James Cleveland,
Artist/Producer, Savoy
Records

Zack Glickman, Manager
Edwin Hawkins, Artist

www americanradiohistorv com

PANELISTS:

President, BMI

Chuck Kaye, President,
Geffen/Kaye Music

Bill Lowery, President, The
Lowery Group

Charles Monk, Director,
Nashville Southern
operation, April-Blackwood
Mausic

Jim Myers, President,
Gospe!l Music Association,
VP, SESAC Inc.

Lester Sill, President,
Screen-Gems, Colgems-EMI
Music
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11:00am-11:15am
11:15am-1:15am

1:15pm-2:30 pm
2:30pm-5:30 pm

COFFEE BREAK

GOSPEL TALENT:ISIT VIABLEON

SECULARTV?

CHAIRMAN: BOBEUBANKS, TV host and
producer, Hill-Eubanks

PANELISTS: Pierre Cossette, President,
Pierre Cossette Productions,
Inc.

Seymour Heller, Chairman
of the Board, American
Variety International

Marty Klein, President, APA

Skip Konte, TV producer

LUNCHEON

CROSSOVER RADIO: IS GOSPEL MUSIC
CROSSINGOVER INTO TOP 40, AOR, R&B
AND C&W FORMATS?

CHAIRMAN: BILL MORAN

PANELISTS: Kent Burkhart, President,
Burkhart-Abrams

Mike Cloer, National Radio
Promotions Director, Words
Records

Bill Hennes, Program
Manager, WMAQ-AM,
Chicago

Michael O'Shea, National
Program Director, Golden
West Broadcasters

Vic Perrotti, President,
Rainbow Promotions

Gerry B. Scott, President,
Word Records.Ltd., Canada
Dave Sholin, National Music
Coordinator, RKO Radio

FRIDAY, SEPTEMBER 26, 1980

9:00am-12:00 pm

THEGREAT MERCHANDISING &
MARKETING CROSSOVER—INTO
SECULARRETAIL OUTLETS, RACKS AND
ONESTOPS. DIFFERENCES AND

12:30 pm-2:00 pm
2:00pm-4:00 pm

SIMILARITIES IN MOVING BLACK AND
WHITE GOSPEL PRODUCTS.

CHAIRMAN: JOE SIMONE, President,
NARM & Progress
Distributors

PANELISTS: ErvBagley, Director, Sales &
Marketing, Savoy Records

Lou Fogelman, President,
Music Plus

Macey Lipman, President,
Macey Lipman Marketing

Roland Lundy, Vice
President, Sales, Word
Records

Eric Paulson, Senior Vice
President, General Manager,
Rack Services Division,
Pickwick

Steve Potratz, Vice
President, Marketing,
Sparrow Records

Calvin Simpson, President,
Simpson Wholesale Inc./
Bad Records

LUNCHEON

PRODUCTION: WHAT ARE THE

SIMILARITIES, DIFFERENCES IN

PRODUCING POP AND GOSPEL

RECORDS?

CHAIRMAN: JIM FOGELSONG, President,
Nashville Division, MCA
Records

PANELISTS: Milt Biggham, Producer,
Savoy Records
Chris Christian, Artist/
Producer
Joe English, Artists/
Producer, Refuge Records;
former drummer with Paul
McCartney & Wings
Michael Omartian, Producer,
Warner Bros. Records,
Artist, Word Records
B.J. Thomas, Artist, MCA
Records

Shannon Williams, Director
of A&R, Nashboro Records

AND OTHER PARTICIPANTS AND SPECIAL FEATURES
TO BEANNOUNCED!

____________________________ —
REG[STRAT!ON FORM You may charge your Gospel Music Registration if you wish: |
OMaster Charge O American Express
Mail completed form to: O BankAmericard/Visa O Diners Club |
Salpy Tchalekian/Nancy Falk Credit Card Number |
Billboard’s Gospel Music Conference Expiration D
9000 Sunset Boulevard xpiration Date l
Los Angeles, California 90069 Signature l
Please register me for Billboard’s Gospel Music Conference Registration does not include hotel* accommodations or air- |
at the Sheraton-Universal Hotel in Los Angeles, September fare. Registrant substitutions may be made. 10 % cancella-
23-26, 1980. tion fee will apply to cancellations prior to September 8, |
I am enclosing a check or money order in the-amount of (UL LRI 600 G iy SEpiins ey U LD, |
(please check): Register Now! Registration at the door will be $35 higher. |
*All-information on hotel accommodations will be mailed to
(08335 Regular Rate you immediately upon receipt of your completed registration I
8250 for Students, Panelists, Spouses form. |
Name(s) Ist Name for Badge |
Title(s) 3 |
Company Telephone Number ( ) |
Address |
City State Zip Country |
88 72 |

Billboor}d
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rUrer wayuner & uuny rarwon

RCA 11983

| BELIEVE IN YOU—Don williams
MCA 41304

LET'S KEEP IT THAT WAY—
Mac Davis
Casablanca 2286

THEME FROM THE DUKES OF
HAZZARD—waylon Jennings
RCA 12067

THE LAST COWBOY SONG—Ed Bruce
MCA 41273

PUT IT OFF UNTIL TOMORROW -
The Kendalls
Ovation 1154

FREE TO BE LONELY AGAIN—
Debby Boone
Warner/Curb 49821

YESTERDAY ONCE MORE—
Moe Bandy

Columbia 1-11305

RAISIN' CANE IN TEXAS—
Gene Watson

Capitol 4898

HE'S OUT OF MY LIFE—
Johnny Duncan And Janie Fricke
Columbia 1-11312

WHEN—Slim whitman
Epic/Cleveland International 9-50912

ON THE ROAD AGAIN—willie Nelson
Columbia 1-11351

MISERY AND GIN—Merle Haggard
MCA 41255

THAT'S WHAT | GET FOR LOVING

YOU—Eddy Arnold
RCA 12039

CRACKERS—Barbara Mandrell
MCA 41263

I'M NOT READY YET—George Jones
Epic 9-50922

IF THERE WERE NO MEMORIES—
John Anderson
Warner Bros. 49275

STARTING OVER—Tammy Wynette
Epic 9-50915

¥ B H

B

40

- o

43

PR R B

38

44

46

47

45

11

51

48

43

49

53

55

52

54

50

57

14

PECOS PROMENADE—Tanya Tucker
MCA 41305

HARD TIMES—Lacy J. Dalton
Columbia 1-11343

THEY NEVER LOST YOU—cCon Hunley
Warner Bros. 49528

COWBOYS AND CLOWNS/MISERY

LOVES COMPANY—Ronnie Milsap
RCA 12006

BACK WHEN GAS WAS THIRTY

CENTS A GALLON—Tom T. Hall
RCA 12066

I'M STILL IN LOVE WITH YOU--
Larry C. Hudson

Mercury 57029

A LOVE SONG—
Dave Rowland & Sugar
RCA 12063

OVER THE RAINBOW—
Jerry Lee Lewis
Elektra 47026

HARD HAT DAYS AND HONKY

TONK NIGHTS—Red Stegall
Eiektra 47014

LONG LINE OF EMPTIES—
Darrell McCall
RCA 12033

COULD | HAVE THIS DANCE—
Anne Murray
Capitol 4920

ALWAYS—pPatsy Cline
MCA 41303

A PAIR OF OLD SNEAKERS—
George Jones & Tammy Wynette
Epic 9-50939

GONE—Ronnie McDowell
Epic 8-50925

IN MEMORY OF A MEMORY—
Johnny Paycheck
Epic 9-50923

YOU BETTER HURRY HOME—
Connie Cato
MCA 41287

TEXAS BOUND AND FLYIN'—
Jerry Reed
RCA 12083

12

14
15

16
17

18

19
20

21

23

24

) 6

16

19

15

13

14

17

20

23

32

22

24

44

93

13

HABITS OLD AND NEW—
Hank Williams Jr.
Elektra/Curb 6E-278

| BELIEVE IN YOU—Don Williams
MCA 5133

ROSES IN THE SNOW—

Emmylou Harris
Warner Bros. BSK 3422

GREATEST HITS—wayton Jernings
RCA AHL1-3378

SOUNDTRACK—
Smokey And The Bandit 2
MCA 6106

THAT'S ALL THAT MATTERS—
Mickey Gilley
Epic JE 36492

10TH ANNIVERSARY—
The Statler Brothers
Mercury SRM1-5027

GIDEON—Kenny Rogers
United Artists LOO 1935

STARDUST—Willie Nelson
Cotumbia JC 35305

IT'S HARD TO BE HUMBLE—
Mac Davis
Casablanca NBLP 7207

SMOOTH SAILIN'—T.G. Sheppard
Warner/Curb BSK 3423

MILSAP MAGIC—Ronnie Milsap
RCA AHL1-3563

THE BEST OF EDDIE RABBITT—
Elektra 6E-235

ED BRUCE—
MCA 3242

THE GAMBLER—Kenny Rogers
United Artists UALA 934-H

FRIDAY NIGHT BLUES—John Conlee
MCA 3246

PORTER AND DOLLY-—-
Porter Wagoner and Dolly Parton
RCA AHL1-3700

34

35

36

37

38

39

40

41

42

43

45

46

47

48

49

20

26

40

35

34

31

41

36

48

45

37

39

52

49

47

46

42

50

45

64

15

139

20

19

15

29

13

17

72

21

24

15

Columbia KC-2-35642

WHISKEY BENT AND HELL
BOUND—Hank Williams Jr.
Elektra/Curb 6€-237

WHERE DID THE MONEY GD?—
Hoyt Axton
Jeremiah JH 5001

BRONCO BILLY—~Soundtrack
Elektra 5E-512

FAMILY TRADITION—
Hank Williams Jr.
Elektra/Curb 6E-194

A LEGEND AND HIS LADY—
Eddy Arnold
RCA ALH1-3606

TEN YEARS OF GOLD—xKenny Rogers
United Artists UALA 835-H

DOLLY DOLLY DOLLY—Dolly Parton
RCA AHL1-3546

SOMEBODY’'S WAITING—Anne Murray
Capitol S00-12064

YOUR BODY IS AN OUTLAW—
Mel Tillis
Elektra 6E-271

HEART & SOUL—cConway Twitty
MCA 3210

WAYLON AND WILLIE—
RCA AFL1-2686

MILLION MILE REFLECTIONS—
The Charlie Daniels Band
Epic JE 36751

DOUBLE TROUBLE—
George Jones & Johnny Paycheck
Epic JE-35783

BLUE KENTUCKY GIRL—
Emmylou Harris
Warner Bros. BSK 3418

THE WAY | AM—Merle Haggard
MCA 2359

GREATEST HITS—Larry Gatlin
And The Gatlin Brothers Band
Columbia JC 36488

LOVE HAS NO REASON—
Debby Boone
Warner/Curb BSK 3403

WY

Give the gift
of music.

Soundtrack
Asylum DP 90002
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SEPTEMBER 20, 1980, BILLBOARD

POPULAR ARTISTS

ALIBI
Friends
LP Polydor PD16292 ..... ........ ... $7.98

ALLMAN BROTHERS BAND
Reach For The Sky
LP Arista AL9535 .. $8.98
8T AT89535... .
CAATC9535 ..

AMERICA
Alibi
LP Capitol S0012098 $8.98
8T 8X0012098.. oo
CA4X0012098.

ASHFORD & SIMPSON
A Musical Affair
LP Warner Bros. HS3458............. $8.98
8T MB83458.... .
CAM53458 ...

ASLEEP AT THE WHEEL
Framed
LPMCA5131 ...
8TMCAT5131
CAMCAC3131 .,

ATLANTA RHYTHM SECTION
The Boys From Doraville
LP Polydor PD16285 .................. $7.98

AVERAGE WHITE BAND
Volume VIl
LP Atlantic SD19266 .
8TTP19266 ..
CACS19266 ..

BENATAR, PAT
Crimes Of Passion
LP Chrysalis CHE1275

BLACK ROSE
Black Rose
LP Casablanca NBLP7234............ $7.98

BLACK UHURU
Sinsemilia
LP Mango MPLS9593................ $7.98

BRASS CONSTRUCTION
Brass Construction VI
LP United Arusts LT1060............. $7.98
8T8LT1060 ... .
CA4LT1060...

BROOKLYN DREAMS
Won't Let Go
LP Casablanca NBLP7226 ........... $7.98
BROOKS, TERRY, & STRANGE
To Earth With Love
LP Star People SPROO0S
BROWN, CHUCK, & THE SOUL
SEACHERS
Funk Express

LP Songbird SOR3234 ..........._... $7.98
B8TSORT3234 $7.98
CASORC3234 $7.98
BROWN, JAMES
Live/HotOn The One
LP Polydor PD26290(2)

BURNETTE, BILLY
Billy Burnette
LP Columbia NJC36792
CANCT36792....
CARLTON, LARRY
Strike Twice

LPWarner Bros. 8SK3380........... $7.98
CARS
Panorama
LPElektrabES14 ........ccoiiinnl, $8.98

8T5T75-514. $8.98

CA5C5-514 8.98
CHASE, CHEVY

Chevy Chase

LP AristaAL9519 ... $8.98
CHESKY, DAVID, BAND

Rush Hour

LP Columbia JC36799 .. $7.98

CAJCT36799.... $7.98

CLEMONS, GREGG
Gregg Clemons
LP Nemperor NJZ36536 ..
CANZT36536 ...

CONNIFF, RAY
The Perfect '10°’ Classics
LP Columbia JC36749 ..
8TJCA36749.
CAJCT36749.

COSTELLO, ELVIS
Taking Liberties
LP Columbia JC36839 ..
8TJCA36839....
CAJCT36839.

DALTON, LACY J.
Hard Times
LP Columbia JC36763 ..
8TJUCA36763....
CA JCT36763....

DANGERFIELD, RODNEY

The Loser
LP Rhino RNLPO12

DAVIS, TYRONE
1 Just Can’t Keep On Going
LP Columbia JC36598
8TJCA36598..
CA JCT36598..

DeVILLE, MINK
Le Chat Bleu
LP Capitol ST11955...
CA4XT11955
DIAMOND, NEIL
YouDon’t Bring Me Flowers
LP Columbia HC45625.............. $14.98
CAHCT45625 ... $14.98
DUFAY, RICK
Tender Loving Abuse

LP Polydor PD16294 .................. $7.98
EDDIE & THE HOT RODS
Fish ‘N Chips
LP EMI Amerlca SW17037.......... $7.98
8T 8XwW17037

CA 4XW17037 ..

EDWARDS, DEE

Two Hearts Are Better Than One
LP Cotillion SD5223 ................... $7.98
BTTP5223... .
CA(CS5223 ..

FACE DANGER
About Face
LP Capitol ST12082.........coeennnn $7.98

New LP/ Tape Releases

This listing of new LP/Tape refeases is designed to enable retailers and radio programmers to be up-to-the-minute on available new product. The SHAW, WOODY

CA JCT36512..

GIBBONS, STEVE, BAND
Street Parade
LP PolydorPD16293 ........... ... $7.98
HALE, WILLIE "BEAVER"’
Beaver Fever
LPCat 2615
HATHAWAY, DONNY
In Performance

$7.98

LP Atlantic SD19278 .. $7.98

8TTP19278.... .$7.98

CACS19278 ... $7.98
HELMET BOY

Helmet Boy

LPAsylum6E280....................... $7.98
HIGH INERGY

Hold On

LP Gordy G8996 ... .................... $8.98
HORSLIPS

The Beltast Gigs

LP Mercury SRM 13842 .............. $7.98
JOHN, ROBERT

Back On The Street

LP EMI America SW12027 .......... $7.98

8T 8XW12027.... .$7.98

CA4XW12027 ... $7.98

JOHNSON, MICHAEL
You Can Call Me Blue

LP EMI America SW17035 .......... $7.98
8T8XW17035 .$7.98
CA4XW17035 ... $7.98
JONES, GEORGE

I Am What | Am

LPEpic JE36586.. $7.98
8TJEA36586 .. .$7.98
CAJET36586.. $7.98

JONES, JACK
Don’t Stop Now
LPMGM 15024

KANSAS
Audio Visions
LP Kirshner FZ36588.................. $8.98
B8TFZA36588 ...
CAFZT36588...

KID CREOLE & THE COCONUTS
Off The Coast Of Me
LPZe/AntillesAN7078

KIRTON, LEW
Just Arrived
LP Alston 4411

KNOBLOCK, FRED
Why Not Me
LP Scotti Bros. SB7109
8TTP7109..
CA CS7109

LTD
Shine On
LPAGMSP4819. ... $7.98

LEE. DICKEY
Again
LP Mercury SRM 15028

LITTLE ANTHONY
Daylight
LPMCA 3245
8TMCAT3245..
CAMCAC3245

LOCKSMITH
Unlock The Funk
LPAristaAB4274 ... $7.98

LOGGINS, KENNY
Alive
LP Columbia C2X36738....
8TCAX36738
CACTX36738

LYNDELL, LIZ, see Del Reeves

McFADDEN & WHITEHEAD

| Heard It In A Love Song
LPTSOPJZ36773....veinn $7.98

MEAT LOAF
Bat Out Of Heli
LP Epic HE44974
CA HET44974

MI-SEX
Space Race
LP Epic JE36744
CA JEA36744

MOLLY HATCHET
Beatin’ The Odds
LP Epic FE36572
8TFEA36572...
CAFET36572

MTUME
In Search Of The Rainbow Seakars
LP Epic JE36017 ..$7.98

....$7.98
.$7.98
...$7.98

....$7.98
.$7.98
...$7.98

...$8.95

..$8.98
..$8.98

8TJEA36017 .. $7 98
CA JET36017 ...$7.98
MUTINY
Funk Plus The One
LP Columbia JC36597 ... ....$7.98
CA JCT36597 ...$7.98
NELSON, TRACY
Come See About Me
LP Flying Fish FF209
NERVOUS EATERS
Nervous Eaters
LPElektra6E282..............cceeenns $7.98
NIELSEN/PEARSON *
Nielsen/Pearson
LP Capitol ST12101 ....$7.98
8T8XT12101 .$7.98
CA4XT12101 ...$7.98

Special Things
LP Planet P9
PORTNOY, GARY
Gary Portnoy
LP Columbia NJC36755..
CANCT36755
PRETTY THINGS
Cross Talk
LP Warner Bros. BSK3466........... $7.98
PRINE, JOHN

Storm Windows
LP Asylum 6E286..............cocuvnen. $7.98

PSYCHEDELIC FURS
Psychedelic Furs
LP Columbia NJC36791.
CANCT36791

RABBLE
Leps & Other New Worlds
LPM-80M801

REEVES, DEL, & LIZLYNDELL
Let's Go To Heaven Together
LP Koala 14401

RIPERTON, MINNIE

Love Lives Forever

...$5.98
..$5.98

...$5.98
...$5.98

LP Capitol 50012097 ....$8.98
8T 8X0012097... .$8.98
CA 4X0012097 ...$8.98

ROMEOS
Rock & Roll & Love & Death

LP Columbia NJC36544 ....$5

CANCT36544

ROYAL, BILLY JOE
Billy Joe Royal
LP Mercury SRM13837 .............. $7.98

RUBBER CITY REBELS
Rubber City Rebels
LP Capitol ST12100
CA4XT12100

RUFFIN, DAVID

Gentleman Ruffin
LP Warner Bros. BSK3416... ....... $7.98

SVT
Extended Play
LP 415A0002

SEA LEVEL
Ball Room
LP Arista AL9531 ..................... $8.98

SEVENTH WONDER
Thunder
LP Chocolate City CCLP2012........ $7.98

SHEPPARD. T.G.
Smooth Sailin’
LP Warner Bros. BSK3423 ........... $7.98

SIMON, PAUL

One Trick Pony
LPWarner Bros HS3472
8TM834
CAM53472

SIMON & GARFUNKEL
Bridge Over Troubled Water
LP Columbia Mastersound
HC39914. ... $14.98

SPECTOR, RONNIE
Siren
LP Polish PRG808

SPORTS
Suddenly
LP Arista AB4266 ....

STREISAND, BARBRA
Guilty
LP Columbia FC36750 ...
8TFCA36750...
CAFCT36750...

STYLISTICS
Hurry Up This Way Again
LPTSOPJZ36470
8TJZA36470 ...
CA JZT36470...

SWEET
Sweet Vi
LP Capitol ST12106.
8T8XT12106...
CA4XT12106 ..
SWINDELS, STEVE
Fresh Blood

$7.98

$7.98

LP Atco SD38128. $7.98

8TTP38128: .$7.98

CACS38128. $7.98
TEENA MARIE

Irons In The Fire

LP Gordy G8997 .......oceovveen, $8.98
TELEX

Neurovision

LP Sire SRK6090 ....................... $7.98

THIRD WORLD
Prisoner In The Street
LPIstand ILSP9616 ..o $7.98

THOMPSON, HANK
Take Me Back To Tulsa
LPMCA3250.....ccociniiiiiiinninnnn,
BTMCAT3250..
CAMCAC3250....

THUNDER
Thunder
LP Atco SD38129
B8TTP38129
CACS38129

ULTRAVOX
Vienna
LP Chrysslis CHR1296

www americanradiohistorv com

Diamond In The Rough
LP Casablanca NBLP7227............ $7.98

WATSON, GENE

No One Will Ever Know
LP Capitoi ST12102..
8T8XT12102..
CA4XT12102.

WHITE, TONY JOE
The Real Thing
LP CasablancaNRLP7233 ........... $7.98

WILLIAMS, DON
I Believe In You
LPMCA 5133 ..
8TMCAT5133.
CAMCAC5133...

YES
Drama
LP Atlantic SD16019 .................. $8.98
8TTP16019.... -
CACS16019...

JAZZ

BECK, JOE, BOB BROOKMEYER,
JON FADDIS & RICHARD DAVIS
In Concert/Montreux '79
LP Gryphon G913
BENOIT, DAVID
Can You Imagine

LPAVIE074
BLYTHE, ARTHUR
Illusions
LP Columbia JC36583 ....$7.98
CA JCT36583 ...$7.98
BRACKEEN, JoANNE
Ancient Dynasty
LP Columbia JC36593 ....$7.98
8T JCA36593 .$7.98
CA JCT36593 ...$7.98
BURRELL, KENNY
Moon & Sand
LP ConcordJaz2 CJ121 ............... $7.98

CARTER, BETTY

The Audience Wlth Betty Carter
LP Bet-Car MK100

DEODATO
Night Cruiser
LP Warner Bros. BSK3467........... $7.98
FERGUSON, MAYNARD
It's My Time
LP Columbia JC36766 ....$7.98
8TJCA36766 .$7.98
CA JCT36766 ...$7.98
GRAPPELLI, STEPHANE
Afternoon In Paris
LPPausa 7071 ..., $7.98
GRISMAN, DAVID
Quintet ‘80
LP Warner 8ros. 8SK3469........... $7.98
HUBBARD, FREDDIE
The Best Of
LP Columbia JC36358 ... ....$7.98
CAJCT36358 ...$7.98
JOHNSON, ALPHONSO
The Best Of
LP Epic JE36521 ...$7.98
CA JET36521 ...$7.98

JONES’, SAM, 12-PIECE BAND
Something New
LP Sea 8reeze SB2004 ................ $7.98

LAND. HAROLD
Take Aim
LP 8lue Note LT1057
8T8LT1057
CA4LT1057

LIEBMAN, DAVID
What Itis
LP Columbia JC36581 ...
CA JCT36581

LUCIEN, JON
The Best Of
LP Columbia JC36526 ...
CA JCT36526
MANTLER, MICHAEL
More Movies
LPWatt 10
McLAUGHLIN, JOHN
The Best Of
LP Columbia JC36355 ...
CA JCT36355
McPARTLAND, MARIAN
At The Festival
LP Concord Ja22CJ118 ............... $7.98
PETERSON, OSCAR
My Favorite Instrument
LPPausa069........... coooveiiienens $7.98
PURIM, FLORA
Love Reborn

...$7.98
...$7.98

....§7.98
...$7.98

LP Milestone M9095 ...$7.98
RITENOUR, LEE
The Best Of
LP Epic JE36527.. .$7.98
CAJET36527......... .$7.98
SHAW, MARLENA
The Best Of
LP Columbia JC36367 $7.98
CA JCT36367......... $7.98

following configuration abbreviations are used: LP —album; 8T —8-track cartridge; CA—cassette. Multiple records and/or tapes in a set appear Tf':ciﬁﬁgame%w $7.98
within brackets following the manutacturer number. CA JCT36519 s7.98
SHEARING, GEORGE, TRIO
FARGO, DONNA O‘CONNOR, HAZEL UNITY 500 Miles High
Ff;go Bros. BSK3470 o7 08 Breaking Glass/The Soundtrack UL’:"LY o Artists L1043 798 LP Pausa 7072 $7.98
W 0s. BSK3470........... . LP SP4820.......ocovrere.. $7.98 nited Artists .
amer Br ABM BT8LT1043 .. . SHORTER, WAYNE
Fll)Ns(E_ERPiLNTZM . Ph/‘\YC;lE('I(ISr, JOHNNY CA4LT1043 Etcetera
istinguishing Marks ew York Town LPBlue Note LT1056 .................. $7.98
LP Virgin VA13136. ..$7.98 LP Epic JE36496 $7.98 VAN ZANT, JOHNNY, BAND 8TBLT1056 's7.98
8TTP13136.... .$7.98 8TJEA36496 . No More Dirty Deals CA4LT1056 $7.98
CACS13136 ... ...$7.98 CAJET36496... LP Polydor PD162889 ...
FORBERT, STEVE PEARLS BEFORE SWINE VARIOUS ARTISTS SF'N(,;-ERSFUNL'M'TED
Little Stevie Orbit The Best Of Thru’ The Back Door LP Pause 7068 $7.98
LP Nemperor JZ36595 $7.98 LP Adelphi AD4111 LP Mercury SRM 13849 USe B0 ’
g;jﬁggggg :;gg PHOTOS VEAL, CHARLES SMITH, LONNIE LISTON
Photos Only The Best . The Best Of
GAYLE, CRYSTAL LPEpic NJE36515 .. LP Capitol ST12095.. LP Columbia JC36366 .$7.98
These Days CANET36515 CA4XT12095 ... . CA JCT36366........ .$7.98
LP Columbia JC36512 $7.98
8TJ8:£)%5"12.. ‘s7.98 POINTER SISTERS WALKER, BOBBI TATE, BUDDY

Live At Sandy’'s
LP Muse MR5198

VARIOUS ARTISTS
Come Dance With Me
LP Columbia JC36743
CA JCT36743
Dance The Night Away
LP Columbia JC36742 ................ 7. 08
CAJCT36742. e E
Let's Dance
LP Columbia JC36580
CA JCT36580......

WASHINGTON, GROVER, JR.
Baddest
LP Motown M9940(2) ................ $9.98

WATANABE, SADAO
How’s Everything
LP Columbia C2X36818 (2)

WATROUS, BILL
Il Play For You
LP Famous Door HL134 ............... $8.98

THEATRE/FILMS/TV

BAGLEY’S, BEN, E.Y. HARBURG
REVISITED
Ben Bagley's E.Y. Harburg
Revisited
LP Painted Smiles PS1372

BLUE LAGOON

Soundtrack
LP Marlin 2236X

CARNY

Soundtrack
LP Warner Bros. H53455............. $8.98

GERTRUDE STEIN, GERTRUDE
STEIN, GERTRUDE STEIN
Pat Carroll
LP Caedmon TRS367
CACDL367

SMOKEY & THE BANDIT 2
LPMCAG6101.
8T MCAT6101 ..
CAMCACE101 ...

CLASSICAL

AUBER, DANIEL
Manon Lescaut
Marty, Mesple, Runge, Oriliac,
Orchestre Lyrique

LP Arabesque 8059-3L. ....$21.94

CA 9059-3L ...$21.94
BACH, JOHANN SEBASTIAN

Bach Organ Works

Hurford

LP Argo D150D3(3)......cvennn. $29.64

Brandenburg Concertos
Berlin Philh., Karajan

LPDG 2707112 i $9.98
Motets, BWV 225-230
Bach Choir, Stockholm, Concentus
Musicus Wien, Harnoncourt

LP Telefunken Digital 26.35470 (2) TS

e 98

CA4.42663
Violin Concerti
Winchermann, Deutsche
Bachsolisten

LP Arabesque 8075-2 ..

CA9075-2

BARTOK, BELA
Bluebeard’s Castle
Sass. Kovats, London Philh. Orch |
Solti

LP London OSA1174 ..

BEETHOVEN, LUDWIG VAN
Piano Sonata No. 32 in C Minor
(op. 111); Six Bagatelles (Op.
126); Polonaise in C Major (Op.
89)
Katchen
LP Treasury STS15508 ............... $4.98
Symphony No. 3 (Eroica)
Mehta, New York Philh.
LP Columbia Mastersound
IM35883
CAHMT35883

BENNETT. RICHARD RODNEY
Spells, Aubade
Manning, Bach Choir, Philharmonia
Orch., Willcocks. Atherton
LPArgoZRGI07 ......ceevvvrrinnnnnnnn $9.98

BERG, ALBAN
Violin Concerto; Bartok;
Rhapsodies For Violin Nos. 1 & 2
Boulez, BBC Symph. Orch.

LP Arabesque 8009 ... ....$6.98
CA 9009 ...$6.98
BYRD, WILLIAM
My Ladye Nevells Booke
Hogwood
LP L'Oiseau-Lyre DSLO566 .......... $9.98

(Continued on page 50)
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® Continued from page 48

CHOPIN, FREDERIC
Piano Music Of Chopin, Volume
14
Ashkenazy
LPLlondonCS7135...... .. ........ .. $9.98

DOWLAND, JOHN
A Musicall Banquet
Consort of Musicke, Rooley
LPL Oiseau-Lyre DSLO555 .......... $9.98

GILBERT & SULLIVAN

lolanthe

Sargent, D’ Oyly Carte Opera Co.
LP Arabesque 8066-2L.. ...$14.96
CA 9066-2L............. ...$14.96

GLINKA, MIKHAIL
Prince Kholmsky Suite, Life for the
Tzar, A Night In Madrid
Ceccato, Bamberg
LP Arabesque 8072
CA 9072

HANDEL, GEORGE FRIDERIC
Jephtha
Rolfe-Johnson, Marshall, Hodgson,
Esswood, Keyte, Kirby, Academy of
St. Martin-in-the-Fields, Marriner
LP Argo D181D4 (4)
CAK181K43
Messiah
Nelson, Kirkby, Watkinson, Elliott,
Thomas, Choir of the Christ Church
Cathedral, Oxford, Academy of
Ancient Music, Hogwood
LPL'Oiseau-Lyre D189D3(3) ..... $29.94
CAKIBIK33. ... e $29.94
Messiah
Willocks, Bowman, Tear, Luxon,
Choir, Academy of St. Martin-in-the-
Fields
LP Arabesque 8030-3L..
CA 9030-3L.
Overtures & Sinfonias
English Chamber Orch., Bonynge
LP Treasury STS15532............... 4.98

HAYDN, FRANZ JOSEPH
Divertimenti For Wind
Instruments, Volume 1
Consortium Classicum

LP Telefunken 46.35473 (4) ...... $43.92
Great Organ Mass
Nelson, Watkinson, Hill, Thomas,
Choir of Christ Church Cathedral,
Oxford, Academy of Ancient Music,
Preston

LPL Oiseau-Lyre DSLO563 .......... $9.98

CAKDSLC563 ..o $9.98

HINDEMITH, PAUL
Three Organ Sonatas
Ullmann, Flentrop Organ in
Brucknerhaus Linz
LP Telefunken Digital 6.42575 ...$11.98

MAHLER, GUSTAV
Symphony No. 1, Bavarian Radio
Symph.
Kubelik
LP DG Privilege 2535172

MASSENET, JULES
Le Roi De Lahore
Sutherland, Milnes, Tourangeau,
Ghiaurov, Lima, Morris, London
Opera Chorus, National Philh. Orch.,
Bonynge
LP London Digital LDR10025(3).$32.94
Cigale (Ballet in two acts); Valse
Tres Lente
National Philh. Orch., Hartle,
London Voices, Bonyng
LPLondon CS7163..................... $9.98
MENDELSSOHN, FELIX
Octet In E Flat Major, Op. 20
{Orchestral Version)
Strings Of The Israel Philh. Orch.,
Mehta
LP London Digital LDR10009.....$10.98
Symphony No. 3 In A Minor, Op.
56, "‘Scottish’” Overture,
""Athalia,”” Op. 74, War March Of
The Priests, "'Athalia,’”” Op. 74
Vienna Philh. Orch., Von Dohnany|
LPLondonCS7184.................. 98

MILLOCKER, CARL

The Begger Student

Allers, Symph. Orch. Graunke, Prey,
Gedda, Streich, Holm (sung in

...$21.94

German)
LP Arabesque 8065-2L.............. $14.96
CA9065-2L......cccovvvrianinnannicns $14.96

MOZART, WOLFGANG AMADEUS
Bastien & Bastienne
Schoener, Bavarian State, Lindner,
Moll, Dallapozza (sung in German)
LP Arabesque 8064-L. 7.98
CA 9064-L . $7.98
Eine Kleine Nachtmusik (K 525)
Symphony No. 36 in C Major (K.
425) ("’Linz’’); March In C Major
(K. 408)
Vienna Philh. Orch., Kertesz
LP Treasury STS15506 ............... $4.98
Dances, Contradances, Minuets,
Marches
Angerer, Chamber Music Group
LP Arabesque 8076
CA 9076 ..
Flute Concano n j
Flute Concerto InD Ma]or, K. 314
Bennett, English Chamber Orch.,
Malcolm
LP Argo ZRG910
CAKZRC910
Symphony No. 35InD Major (K
385) ('Haffner’’); Symphony No.
31 In D Major (K. 297) {"*Paris’’);
Symphony No. 32 In G Major (K.

318)
Klaissische Philharmonie Stuttgart,
Munchinger

LP Treasury STS15529 .. ............ $4.98

RACHMANINOV, SERGEI
Symphony No. 3 In A Minor;
Mussorgsky: A Night On Bald
Mountain
L'Orchestre de la Suisse Romande,
Kletzki

LP Treasury STS15530 ............... $4.98

New LP/ Tape Releases

RESPIGHI, OTTORINO
Deita Silvane; Trittico
Boticelliano; Lauda Per La Nativita
Del Signore
Tear, Gomez, Dickinson, London
Chamber Choir, Argo Chamber
Orch., Heltay
LPArgoZRG904 ................cce. el $9.98
The Pines Of Rome; The Fountains
Of Rome
L’ Orchestre de la Suisse Romande,
Ansermet
LP Treasury STS15524 ............... $4.98

SCARLATT!, ALESSANDRO
St. Cecilia Mass
Harwood, Eathorne, Cable, Evans,
Keyte, Choir of St. John's College
Cambridge, Wren Orch., Guest
LP Argo ZRG903 . ....$9.98
CA KZRC903 ...$9.98

SIBELIUS, JEAN
En Saga, The Swan of Tuonela,
Finlandia, Karelia
Sargent, Vienna Philh.
LP Arabesque 8010 . ....$6.98
CA 9010 ...$6.98
Violin Concerto; Smdmg/Sunte
For Violin, & Orch., Op. 10
Perlman, Previn
LPAngel SZ37663

STRAUS, OSCAR
WaltzDream
Mattes, Orch. Graunke,
Rothenberger, Gedda, Fassbaender,
Mozer (sung in German)
LP Arabesque8063-2 ............... $13.96
CA9063-2 ..., $13.96

STRAUSS, RICHARD
Alpine Symphony, Op. 64
Symphony Orch. of the Bavarian
Radio, Solti
LP London CS7189
Also Sprach Zarathustra
Ormandy, Philadelphia Orch.
LP Angel DS37744 (Digital)

SUBOTNICK, MORTON
A Sky Of Cloudless Sulphur, After
The Butterfly
Guarneri, Twentieth Century

Chamber Players, Subotnick
LP Nonesuch N78001

SULLIVAN, SIR ARTHUR
Pineapple Poll
Mackerras, Royal Phith. Orch.
LP Arabesque 8016 .
CA 9016

TCHAIKOVSKY, PETER ILYITCH
Piano Concerto No. 1In B Flat
Minor; Cesar Frank Variations,
Symphoniques
Barbirolli, Philharmonia Orch.

LP Arabesque 8012 . $6.98
CA9012.......... ...$6.98

VAUGHAN WILLIAMS, RALPH
On Wenlock Edge, The Curlew
Music Group of London. Partridge

LP Arabesque 8018 ..
CA 9018

VERDI, GIUSEPPE
La Traviata
Callas, Kraus, Sereni
LP Angel ZBX3910(2)
ZELENKA, JOHANN DISMAS
Hipocondrie
Concentus musicus Wien,

...$9.98

Harnoncourt

LP Das Alte Werk 6.42415......... $10.98

CA4.42415 ... $10.98
CLASSICAL

COLLECTIONS

ACADEMY OF ST. MARTIN-IN-
THE-FIELDS, NEVILLE MARRINER
Academy Encores
LP Argo ZRG902
CA KZRC901

ARSBRITANNICA
0Old Hall Manuscript; Madrigals;
Lute Songs
LP Das Alte Werk 36.35494 (3) ..$32 94

BRAIN, DENIS

Unreleased Performances Of
LP Arabesque 8071 ..
CA 9071

BRUEGGEN, FRANS
Original Instruments, Recorder,

Volume 2
LP Das Alte Werk 6.42811..._..... $10.98
CA4.42811 .. $10.98

DOMINGO, PLACIDO
Music Of My Country—Zarzuela
Arias
LP London 0S26434 .................. $8.98

FERRIER. KATHLEEN
Kathleen Ferrier

LP Arabesque 8070 .

CA 9070

FINEARTS QUARTET
String Quartets By John Downey,
Ben Johnston, & Ruth Crawford-

Seeger
LP Gasparo CS205

HOGWOOD, CHRISTOPHER
Carissimi: Eight Contatas
LP L'Oiseau-Lyre DSLO547 .......... $9.98

HOTTETERRE (QUADRO)
Virtuoso Chamber Music Duets
For Recorders

LP Telefunken 6.42522

$10.98

CA4.42522 ... .$10.98
JONES, PHILIP, BRASS
ENSEMBLE

Modern Brass
LPArgoZRGIO6 ......eeeenees $9.98
CAKZRCY06 .....ocvvireiier we iaers $9.98

LORENGAR, PILAR
Portrait Of Pilar
LPLondon 0S26611 .............. ... $8.98

MARRINER, NEVILLE

Scandinavian Music
LP Argo ZRGB77
CAKZRC877

NEAL, CASWELL
Virtuoso Romantic Horn

Masterpieces
LPDestoDC7199............ oot $7.98

PRO CANTIONE ANTIQUA
Part Songs. Country Pastimes &
Citie Conceits
LP Das Alte Werk 6.42554......... $10.98
TACHEZI, HERBERT
Organ Music Of The Renaissance
LP Telefunken Digital 6.42587 ...$11.98
CA4.42587 ... $11.98

TEYTE, DAME MAGGIE
Dame Maggie Teyte

LP Arabesque 8069 ....
CA 9069

...$6.98
...$6.98

SPOKEN WORD

A CHRISTMAS CAROL (CHARLES

DICKENS)
Tom Conti
LP CaedmonTC1657 .................. $8.98
CA
CDL1657 $8.98

BILLY BUDD (HERMAN MELVILLE)
George Rose
LP CaedmonTC1653.............. ... $8.98
[of Wolol IR 13 R $8.98
CITY: AESOP (CLIFFORD SIMAK)
Clifford Simak

LP Caedmon TC1649 .................. $8.98
CACDLI649 .. ..o, $8.98
FANCIES & GOODNIGHTS (JOHN
COLLIER)
Vincent Price
LP Caedmon TC1652 .............. .. $8.98
CACDL1652 ..o $8.98
GOREY BY GRIMES (RICHARD
GOREY)
Tammy Grimes
LP Caedmon TC1651 $8.98

CACDL1651 ..

KING ARTHUR & MERLYN'S
ANIMAL COUNCIL (T.H. WHITE)
Christopher Plummer

$8.98

LPCaedmon TC1630................. $8.98

CACDL1630 ....coovviiiiieeii, $8.98
SCARLETT PIMPERNEL
(BARONESS ORC2ZY)

lan Richardson

LP Caedmon TC1647 .................. $8.98

CACDL1647 ... e $8.98

TALES OF THE SOUTH PACIFIC:
OUR HEROINE (JAMES

MICHENER)

James Michener
LPCaedmonTC1648.................. $8.98
CACDL1648 ... $8.98

WARREN, ROBERT PENN, READS
SELECTED POEMS
Robert Penn Warren
LP Caedmon TC1654
CACDL1654 ..

...$8.98
...$8.98

CHRISTMAS

JONES, PHILIP
Christmas Fanfare
LP London Digital LDR10028 ..... $10.98

PAVAROTTI, LUCIANO

O Holy Night
LP London 0526473 $9.98
8705826473 .. $9.98
CA(0S526473.. ..$9.98

HUMPERDINCK ENGELBERT
A Merry Christmas With
LP Epic JE36765
8T JEA36765..
CA JET36765..

RUTTER, JOHN CHOIR & ORCH
OF CLARE COLLEGE, CAMBRIDGE

Christmas From Clare
LPArgo ZRGO14 ...ovvoeereeene. $9.98

CHILDREN'S

CHRONICLES OF NARNIA: THE
HORSE & HIS BOY (C.S. LEWIS)
Anthony Quayle
LP Caedmon TC1655......... . ...... $8.98
CACDL1655 ..., $8.98

McDONALD, RONALD
K. l. D. S. Radio: Birthday Party
LP Casablanca KDLP1003
SING CHILDREN SING: SONGS OF
MEXICO
Ninos Cantores de la Cuidad de

Mexico
LP Caedmon TC1645 .......... ... .$8.98
CACDL1645 ..o $8.98

SINGING IS BELIEVING: SONGS
OF ADVENT
Oscar Brand, Choir of St. Pancras
LP Caedmon TC1658
CACDLI658 ..o

STORY OF SLEEPING BEAUTY
(MUSIC BY TCHAIKOVSKY)
Claire Bloom
LP Caedmon TC1646 ................ .$8.98
CACDL1646 .......ccooooviiii, $8.98

13 CLOCKS (JAMES THURBER})
Peter Ustinov

LP Caedmon TC2089................ $17.96
CACDL2089 ...........ccoooei. $17.96

wwWw americanradiohistorv com

General News

MAGIC MOMENT—A young fan leans mtently across the table while Carly Sl-
mon signs an autograph for him during a recent in-house visit to Sam
Goody’s outlet on Manhattan’s Avenue of the Americas. She autographed
500 LPs of the 700 Goody reports were sold as a result of the appearance.

Alligator And WXRT-FM Push Blues

CHICAGO—The blues is getling
a strong push from a new close al-
liance between Alligator Records
and Chicago station WXRT-FM.
Expected soon is a jointly produced
album of live ChicagoFest blues
performances, and a showcase of top
Alligator artists at the Suburban
Mill Run Theatre Tuesday (9) was
presented by the station.

Featured in the concert were
blues artists Son Seals, Koko Taylor
and Lonnie Brooks. Admission is $6.

WXRT's blues programming in-
cludes music director Bob Gelms’
weekly “Blues Deluxe” stanza. And
the station annually plays host with
Olympia Beer to the popular Chi-
cagoFest “Blues Deluxe” stage, one
of more than a dozen separate festi-
val entertainment areas.

Alligator Records is one of the
largest contemporary blues labels.
specializing in artists working in
progressive styles.

According to WXRT general
manager Seth Mason. a forthcoming

Certified

' Records |
Singles

Elton John’s “Little Jeannie” on
MCA. Disk is his 11th gold single.

Kurtis Blow’s “The Breaks” on
Mercury/Phonogram. Disk is his
first gold single.

Pau!l McCartney’s “Coming Up”
on Columhia. Disk is his ninth gold
single.

Billy Joel’s “It’s Still Rock And
Roll To Me” on Columbia. Disk is
his second gold single.

Gold LPs

Soundtrack *“*Fame” on RSO/
PolyGram.

Soundtrack “Xanadu™ on MCA.

Rossington-Collins Band’s “Any-
time, Anyplace, Anywhere” on MCA.
Disk is its first goid LP.

Waylon Jennings “Music Man”
on RCA. Disk is his eighth gold LP.

Platinum LPs

Christopher Cross’ “Christoper
Cross” on Warner Bros. Disk is his
first platinum LP.

“Urban Cowboy” Soundtrack on
Asylum.

album of live ChicagoFest blues
stage performances will be pressed
and distributed by Alligator. The
recordings stem from the Navy Pier
festival’s 1980 I5-day edition.

“We will have a blues stage al-
bum. a composite of a number of
performances.” explains Mason.
“We recorded all the heavies.”

It will be the first of any Chicago-
Fest albums. Mason adds.

An independent distributor net-
work handles Alligator product.
Mason said a $5.98 list price is being
aimed at. with revenues from the
sale going o a Chicago charity.

Recording of the pcrformanges in
16-track sound was handled by Cur-
tom Studios’ Fred Breitberg.

Mason says the enthusiasm dis-
played by ChicagoFest audiences
this year led to the decision to pro-
mote the Alligator artist showcase.

Economic Council

Delves Into Music

NEW YORK-—Keynote speakers
will explore music business pros-
pects in the "80s at the fourth annual
Economic Council of the Music In-
dustry meeting Nov. 1-3 in Lincoln-
shire, 111

The council. which meets under
the auspices of the American Music
Conference. is primarily concerned
with the manufacture and market-
ing of musical instruments. although
it numbers music publishers among
its membership.

Kevnote addresses will be given
by Morley P. Thompson. president
of Baldwin United. and Kenneth L.
Ingram. senior vice president of
Magnavox Consumer Electronics
Co.

Rounder In a Deal

LOS ANGELES—Rounder Rec-
ords has picked up national distri-
bution tor Bet-Car Records whose
latest release is “The Audience And
Betty Carter.”

Rounder will utilize its distribu-
tion network which includes: Action
(Cleveland). Big State (Dallas),
C.R.D. (Glendale). House (Kansas
City). MS (Chicago). Pickwick
(Minneapolis) and Richman Bros.
(New Jersev), for this release.

Morning Star Pact

NEW YORK—Morning Star Rec-
ords has signed a distribution pact
with National Label Distributing
Co. First release on the label is “Bits
And Picces™ by country singer
Herma Lee. niece of Loretta Lvnn
and Crystal Gale. This is the distrib-
uting firm’s first country record.
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INTERNATIONAL RECORDING EQU IPMENT
AND STUDIO DIRECTORY.

You'll be in perfect phase for increased sales
with an advertising message in the only
reference source for the equipment and
studio market.

The ONE source with complete
recording studio listings and the finest
distribution in the business.

Your Message Is There At The Time of
Decision

Because this is the sourcebook recording professionals turn
to when they're ready to buy studio time and/cr equipment.
They know Billboard has packed the International Recording
Equipment and Studio Directory with the best information
they require for effective decision making, all arranged in
convenient categories for easy reference.

A Top Directory That Works Hard For You
Year Round

No matter how much new business it brings you, it never
asks for a raise or a vacation. What's more, with an ad in the
Directory, you don't have to worry about how to get your
salesperson in the door. Your message is already there in
the Directory that's sitting on the desk or in the briefcase

of every decision maker you want to influence and need

to reach. .

The Experienced World Traveler

The Directory promotes your products and services in more
than 100 countries worldwide...and it's been doing that
successfully for over a decade.

Throughout the world, just as music professionals rely
on Billboard for the latest news on the state-of-the-industry,
they rely on the International Recording Equipment and
Studio Directory listings and advertising for reliable
information,

YOU'RE IN THE BUSINESS OF
PRODUCING PRO SOUND
EQUIPMENT

Your customers cover the spectrum of the music industry
and they're spread all over the world. Billboard's Interna-
tional Recording Equipment and Studio Directory is the only
advertising medium that will reach this entire domestic and
international marketplace.

Sold and distributed in more than 100 countries, the
Directory is used in thousands of active recording studios in
the U.S. and abroad and by major recording artists with their
need to keep up with the state-of-the-art when buying new
equipment for home, studio or stage.

Your directory ad is the best, most reliable and surest
way to reach them all.

Advertising Deadline: September 26,1980

Six Thousand Responses Later, It's
Still Selling

A bound-in Reader Service Card...a bonus to all pro sound
equipment advertisers that key individual ads with a bingo
card number was used for the first time in last year’s
Directory. The result? One year and more than six thousand
responses later, the cards are still drawmg requests

YOU OWN OR OPERATE A
RECORDING STUDIO

And there are thousands of potential new customers out
there. How do you identify them? Reach them? Sell them?
If they're in the music business, you can be assured they're
Billboard subscribers and every Billboard subscriber will re-
ceive the 1980-81 Directory as well as bonus distribution
to select audiences and at all major industry conventions
throughout the year, around the world. Your advertising
message in the International Recording Equipment and
Studio Directory will get in the right hands at the right time
...artists on tour looking for rehearsal or remote facilities;
leading independent producers and arrangers; film industry
producers, composers and music editors working on special
projects or on location in an “out-of-town™ area; advertising
agencies with their lucrative radio and TV commercial ac-
counts _
...and many more.

Your directory ad is the best, most reliable and surest
way to reach them all.

Be Bold With Your Studio Advertising
Message

As a bonus to all studio advertisers, we'll highlight your
listing so that it will stand out from your competition. Eye-
catching bold face type will incorporate your studio, address
and phone number.

SgsasEm

¥
b
F
fo | S} VTR IS b =5, 0 ) p
E
E

Reserve Your Advertising Space Now in The
Best Seller That Selis Best:

Billboard’s 1980-81 International Recording Equipment and
Studio Directory, 11th Edition.

Bonus Distribution To:

[ The Top U.S. Advertising Agencies

[0 All New Companies Listed in Billboard From May, 1980
Through October, 1980

[] The Leading Education, Film, Industrial, Religious, Television,
Theatrical, TV Commercial and Videotape Producers in
the U.S.

Contact your local Billboard Account Executive Today
...It's the sure way to get your sales signals in synch
for the perfect pitch!

1

Issue Date: October 25, 1980
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Billboard photo by Alan Penchansky

SUPER STYLUS—A giant replica phono cantilever and stylus, a technical talk

prop, is scrutinized by Dr. Bruce Maier, right, and Jon Risch of Discwasher

Inc. The model is one of several used at the firm's recent Kansas City re-
search seminar.

Cleansing Facts At
Discwasher’s Clinic

By ALAN PENCHANSKY

KANSAS CITY—Discwasher Inc.
is gearing up a major new scientific
and marketing offensive aimed at
strengthening its claims for product
superiority and—in the words of
founder/president Dr. Bruce
Maier—at injecting ‘‘some sanity
and honesty” into the record care
product arena.

The new campaign had its launch
here Monday and Tuesday (8. 9) as
Discwasher gathered audio writers
from the U.S.. Canada and Europe
fora day of technical presentations.

A bevy of research data collected
in Discwasher’s Colombia. Mo.. lab-
oratories during the past 18 months
is supporting the new company
thrust. Phono cartridge and groove
interaction, record cleaning and pre-
servative formulations and their
uses, and turntable isolation are
among topics addressed in the new
research material.

The information storage capabili-
ties of the vinyl record also are being
looked at in new Discwasher investi-
gations.

Summarizing the data here for
three dozen invited audio writers
were Dr. Maier and Discwasher re-
search engineers Jon Risch, James
Again, Robert Pruitt and Richard
Fay.

The Tuesday day-long presenta-
tion detved heavily into technical
detail. with graphs. record groove
microscopic photos and enlarged
physical models for illustration.

According to Maier, the battery of
tests has involved the labors of five
full-time engineers in addition to
Maier and an assistant. Digital real
time analyzers and electron micro-
scope photography was among the
high technology gear used in the
work.

Discwasher says a 10-part series of
educational consumer ads is being
built up from the new study data.

Discwasher is credited with open-
ing up the U.S. high-end record care
market through its early *70s intro-
duction of the Discwasher wet clean-
ing system. The firm’s market share

is stilt believed to be the largest de-
spite the growth in competition for
accessory dollars.

Discwasher’s strongest assault is
being directed at competing record
cleaning solutions. Part of the firm’s
research involved immersion of
fragments of broken records in
cleaning solutions and. measurement
of the amount of extraction of vinyl
stabilizers.

Stabilizers are chemicals added
in small amounts to the vinyl to al-
low proper molding of the disks.

According to Discwasher. 15 com-
peting solutions extracted more
stablizers than Discwasher D4 solu-
tion, which was found to have the
lowest extraction rate.

Maier also fingered the alcohol-
base of some record treatments as &
particular threat to the record’s sta-
bilizers.

“It is obvious to us that other
people (manufacturers) haven’t
done their homework in relation to
preparation of record stabilizers,” he
declared.

Also attending the seminar were
Discwasher marketing exccutives
and sales representatives. Maier said
there may be new product develop-
ments based on the research data.

The areas of phono cartridge ver-
tical tracking angle and stylus rake
angle also are being researched.
Maier voiced a need for these pa-
rameters to be standardized by rec-
ord cutting engineers.

As part of the presentation on
sensitivity of the vinyl record. Disc-
washer unveiled a 12,000 times en-
larged model of a record groove
portion. a sculpture large enough to
cradle an adult.

According to Discwasher’s find-
ings, modulations so subtle as not to
be detected by the eye at 12,000
times enlargement are able to be en-
coded in the actual vinyl groove.

Commented Maier: “ We found
many facets of the vinyl playback
system underrated. The vinyl play-
back systems codes morc than we
thought.”

3M Launches New Wing In St. Paul

ST. PAUL, Minn.—3M’s Mag-
nctic Audio/Video Products divi-
sion has created a new home enter-
tainment products department here
with a special emphasis on con-
sumer marketing.

The new wing, according to John
E. Povolny. division vice president,
will consist of the division's former
retail sales and marketing teams
with a consumer-oriented labora-
tory and a manufacturing control

organization to be added over the
next few months.

Doneld E. Rushin, former retail
products manager of the parent divi-
sion and a 22-year veteran with 3M’s
magnetic products organization, will
be the manager of the new depart-
ment.

No changes are anticipated. ac-
cording to Rushin, in the present 3M
sales and distribution network.

ound Business/ Video

:VIDEODISK GRAPHICS

| RCA Creative Services Winds

- 100-Plus Sel

NEW YORK — Graphically.
RCA’s SelectaVision videodisk soft-
ware is ready to roll.

The creative services division,
headed by music industry veteran
Acy Lehman. has finalized more
than 100 jackets which will house
RCA’s videodisks when they’re in-
troduced next year.

In appearance, the covers (see
page one photo) neither look like LP
jackets nor the LP-like covers of the
MCA-MagnaVision jackets. The di-
mensions of the jacket. including a
plastic caddy used to insert and re-
trieve the disk from the playback
unit, is 12%-inches by 14-inches (the
standard 12-inch LP jacket meas-
ures 12%-inches by 12%-inches.)

The graphic design common to all
releases is a large circle on the front-
side, within which appear photos or
art depicting scenes from a particu-
lar release.

While Lehman and Dick Smith,
art director. developed the graphics
approach, liner note content is un-
der the direction of Corinna Chifari,
manager of editorial services. She
has developed liner notes that offer
the buyer a synopsis of the story with
regard to feature film presentations
and other information of interest (o
the consumer. such as how the film
was made, biographies of the fea-
tured performers, etc.

Any release that runs more than
two hours will require a second
videodisk. The division is presently
finalizing the method of mating the
two jackets and is leaning toward a
shrink-wrap method, although a
belly-band is being considered.

While not citing cost factors, Da-
vid Hanaberry. vice president of
marketing. states that the plastic
caddy is “the expensive part.” with
the artwork no more costly than its
LP counterpart. “The caddy is part
of the manufacturing process in In-
dianapolis,” he states. ‘“‘and is
frankly in a state of price flux.”

SelectaVision product is bar
coded with a horizontally truncated
bar code appearing on the upper left
side of the back of each jacket.

Heneberry is aware that the music
industry has adopted an upper right
hand placement. but says the Select-
aVision position is necessitated by

Home Vidtape Sales
Move Up In August

WASHINGTON—Home video-
tape recorder sales to retailers in Au-
gust amounted to 56,606 units as
compared to 36219 units, an in-
crease of 56.3% sold in the same
month last year. according 1o the
Marketing Services Dept. of the
Electronic Industries Assn.’s Con-
sumer Electronics Group.

Home VTR sales. in addition. rose
to 393.520 units on a year-to-date
basis. an increasc of 63.4% over the
240.877 units sold through the first
34 weeks a year ago.

Salty Dog Gets
A Fairlight CMI

LOS ANGELES - Salty Dog
Recording here has purchased a
Fairlight CMI (Computer Musical
Instrument) for client use, according
to studio president David Coe.

The $36,000 device, todate in lim-
ited quantities, has the capability to
create sounds digitally.

WWW.americanradiohistorv.com

By IRV LICHTMAN

“order of assembly” demands., and
foresces a time when a shift to the
right side will be made. Inter-
estingly, the videodisk itself pos-
sesses an infra-red coding device
that enables correct mating of disk
and jacket.

Heneberry is not overly concerned
with counterfeiting of the videodisk.
suggesting that the electronics of the
process of making them preciudes
counterfeiting for “the time being.”

But, the back of cach jacket con
tains various warnings of unauthor-
ized duplication. sometimes in the
case to Paramount-licensed works,
an FBI warning as to the severe pen-

ectaVision Jackets

alties. However, Heneberry points
out, each license is allowed to state
its own legal verbiage.

Near the final stage of production.
via RCA’s consumer electronics di-
vision. is a dealer display, a large
unit designed (o showcase the jack-
etsand program the product as well.

A display has also been developed
for use by RCA at next month’s Vid-
com in Cannes, France.

Among the finalized jacket titles
are “Grease,” “Saturday Night Fe-
ver.” “Hello Dolly!,” “Showboat,”
“Casablanca,” “Godfather,” “Rocky.”
“The Muppet Movie.” “Gimme
Shelter” and “Fiddler On The Roof.”

Pfanstiehl
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from a minimum of store space.
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Needles and Pfantone
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CATCH-UP TIME

® Continued from page 34

In the three years since producer
Jimmy Bowan moved to Nashville
from Los Angeles, he says he’s seen a
tremendous change in country
recording.

“First of all, I've seen production
budgets double.” says Bowen. “And
bigger budgets can mean a lot better
product. People are taking a lot
more time in the studio and you can
tell the difference, especially when
these same records are now getting
played on Top 40 and A/C radio.”

Bowen points to the fact that
Nashville studios have spent hun-
dreds of thousands of dollars in the
past few years to upgrade and bring
in state-of-the-art equipment. He
believes Nashville studios equal
those of any major music center.

“But if we want our country rec-
ords to appeal to mass audiences, we
have to record them in ways that will
attract a wide audience. The people
buying country today are the same

ones who are also buying pop and
rock albums as well. So if we’re go-
ing 1o compete, we have to concen-
trate on putting out top quality
product.”

Bob Montgomery, who produced
Razzy Bailey and Lobo among other
acts, views the advent of the inde-
pendent producer as another factor
changing the face of country record-
ing. Whereras record companies
used to maintain an in-house staff
producer for its roster, today’s stable
of independents must compete for
artists and are continually striving
for ways to cut fresh, contemporary-
sounding records.

Producer Steve Gibson, who
works with Michael Johnson, Lynn
Anderson and Deborah Allen, says
he is experiencing a great deal more
creative freedom in the studio these
days. He may book the same players
for a Michael Johnson pop session
as he does for a Lynn Anderson
country session—and may even use

Sound Business/ Video

Sophisticated Technology Is
In Use As On Pop Sessions

the same special effects on parts of
their albums.

“Its so different from the days
when everything was cut live, no one
used charts and you finished an en-
tire single in an afternoon,” he says.
“If a producer hears something he
likes on a pop record, he’s very likely
to try and duplicate the sound on a
country record. That didn’t used to
be the case.”

Yet country producers are cogni-
zant of the dangers inherent in mov-
ing too fast or too suddenly in new
uncharted directions.

Sums up Montgomery: “If coun-
try recording is lagging in any man-
ner behind rock, I think it’s by
choice. Nashville has the same
knowledge and the same studio
technology available, but we've got
to remember that we’re still making
records for those traditional country
fans as well. And they are slower to
accept changes than rock 'n’ roll
fans.”

d\UECAM

Computer Assisted Mixing Directory

The Neve NECAM Computer Mixing Studios make up the most
exclusive Music Recording Studio Directory in the world.
We extend our sincere appreciation to all of these studios
which are genuinely committed to recording excellence.

NEW YORK CITY

A & R Recording, Automated Sound Studios, Electric Lady Studios,
Hit Eactory, Phil Ramone, RCA Records, RPM Sound, Sterling Sound.

LOS ANGELES

Capitol Records, Filmways/Heider, Goodnight L. A., Motown Recording Studios,
Rumbo Recorders, Sound City, Sound Labs, Studio 55,
United Western Studios, The Village Recorder.

NASHVILLE
Milsap Enterprises.

OTHER U.S.A.

Axis Sound, AHanta; Fantasy Records, Berkeley;
Muscle Shoals Sound, Sheffield; Pierce Arrow Recorders, Evanston;

Queen Village Recording, Philadelphia;

Skaggs Video, Salt Lake City, Universal Recording, Chicago.

CANADA

Damon Productions, Edmonton; Eastern Sound, Toronto;
Pinewood Recording Studios, Vancouwver; Waterstreet, Vancouver.

AROUND THE WORLD

London, Cologne, Tokyo, Sydney, Melbourne, Athens, Stockholm,

AN Neve

Brussels, Paris, Amsterdam, and Manila.

Rupert Neve Incorporated Berkshire Industrial Park, Bethel, Connecticut 06801 Tel: (203)744-6230 Telex: 969638
Rupert Neve Incorporated 7533 Sunset Blvd., Hollywood, California 90046 Tel: (213)874-8124 Telex:194942
Rupert Neve Incorporated P.O. Box 120907, Nashville, Tennessee 37212 Tel: {615)385-2090
Rupert Neve of Canada. Ltd. 2721 Rena Road, Malton, Ontario LAT 3K1, Canada Tel: (416)677-6611 Telex: 983502
Rupert Neve GmbH 6100 Darmstadt Bismarckstrasse 114, West Germany Tel: {06151)81764
Neve Electronics International. Ltd. Cambridge House, Melbourn, Royston, Hertfordshire, SG8 6AU England Tel: (0763)60776
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BILLBOARD SURVEY

Ampex, JBL, MCI
Dominate In Studios

® Continued from page 6
gories will be greater than 100% if
added.

Highlights of the new survey in-
clude:

For open reel multi-tracks (16-
track and up), MCl earned 41.5% us-
age, followed by Ampex with 27.5%
and 3M with 16.9%. Last year in this
category the figures were MCI with
38%, Ampex with 25% and 3M with
19%.

In the speaker monitor category,
JBL’s usage share this year was 28%,
followed by Auratone with 19.5%
and Altec with 15%. Last year the
figures were JBL with 35%, Altec
with 18% and Auratone with 15%.

Reflective of a trend towards
“customized™ mixing consoles. the
custom category is the dominant one
this year as that major studio equip-
ment segment earned 15%, followed
by TEAC/Tascam with 14.8% and
MCI with 13.8%. Last year it was
MCI with 16%, TEAC/Tascam with
11% and custom 9%.

For open reel multi-tracks (16-
tracks and less) Ampex earned
33.4% usage, followed by TEAC/
Tascam with 15.8%, Scully with
11.7% and Studer/Revox with 11%.
Last year Ampex led with 31%.

Neumann leads the microphone
usage category with 17.4%, followed
by Shure with 16.8% and AKG with

16.1%. Last year Neumann led with
22%.

Crown leads the amplifier usage
category with 31.6%, followed by
Mclntosh with [5% and BGW with
9.9%. Last year Crown led with 32%.

UREI/UA/Teletronix leads the
compressor/limiter usage category
with 36%, followed by Allison Gain
Brain-Kepex with 18% and dbx with
17.9%. Last year the same company
led with 47%.

In the cutting lathe category Neu-
mann has 39.9% usage, followed by
Scully with 24.1%. Last year Neu-
mann had 34%.

For delay systems, Eventide led in
usage with 26.1%. Last year Even-
tide led with 35%.

EMT leads the way with echo/re-
verb equipment usage with 24.3%,
followed by AKG with 14.4%. Last
year EMT led with 33%, followed by
AKG with 17%.

In the blank disk category,
Transco earned 69.8% usage, fol-
lowed by Audiodisc-Capitol with
65.1% and Allied with 32.6%. Last
year Transco had 60%, followed by
Audiodisc-Capitol with 58% and Al-
lied with 16%.

In the noise reduction category
dbx had 69.9% usage, followed by
Dolby with 47.7% and Kepex-All-
son with 23.7%. Last year the figures
were dbx with 73%, Dolby with 62%
and Kepex-Allison with 6%.

Rented Vidcassettes

® Continued from page 1

late contractual agreements with sup-
pliers who expressly forbid rentals.
Suppliers have found it difficult to
enforce these contracts, however.

In addition to Paramount. Colum-
bia, Warner, MCA and Video Corp.
of America all say they are studying
various rental plans. Disney is the
first to release its sale/rental pro-
gram.

The industry leader. 20th Cen-
tury-Fox’s Magnetic Video, main-
tains that 1t still has a sale-only pol-
icy.

“We haven’t found anything we
believe will work,” says Magnetic
Video national sales manager Bob
Cook. “The economics of rentals
bothers us. It's true that the number
of rental transactions is much higher
than the number of sales transac-
tions.” he continues, “but with the
added costs of rentals the whole
business looks less attractive.”

Among those costs are record-
keeping. collections and product
deterioration. “We truly believe the
rental demand will go away.” says
Cook. “In fact, we will probably take
a firmer stand against rentals in the
near future.”

But Warner Home Video national
sales manager Rand Bleimeister says
his company is spending a lot of
money studying rentals. “We don’t
have our heads in the sand.” he
states.

Bleimeister says Warner will have
nothing ready before the first of the
year. “Anything coming out sooner
would contribute to marketplace
confusion right around the busy
Christmas season.

“We’re conducting some exten-
sive market research.” Bleimeister
continues. “We’re trying (o pinpoint
where retailers’ and consumers’
heads are at. We realize that rentals
are not going to go away tomorrow.
But as the cassette price falls the
dealer’s desire to rent and the con-
sumer’s propensity to rent will also

decline. Right now. however. the
price makes the product beyond the
reach of many people.”

Columbia Pictures vice president
and general manager Steve Schiffer
says his company “hopes to have
something this fall. generally along
the lines of Disney. But there is still
some discussion as to whether this
will ever become a rental business.”

MCA Distributing president Al
Bergamo delivered a strong state-
ment against unauthorized rentals in
the spring, when he announced that
dealers renting MCA product would
be cut from the dealer roster.

But vice president Barry Reiss
says “that doesn’t mean we don’t re-
alize that there’s a rental market out
there. The question is. how to enter
that market.”

Reiss says MCA is “looking at a

{Continued on page 55)

Bee Gees ‘Spirits’
Coming On Nautilus

SHELL BEACH, Calif. —Nautilus
Recordings has received a license
from RSO to issue the Bee Gees’
“Spirits Having Flown™ as a half-
speed mastered audiophile LP.

The multi-platinum disk will be
half-speed mastered at the JVC Cut-
ting Center. L.A . and pressed on im-
ported virgin Teldec vinyl at KM
Records, Burbank. Release date is
set for October with a suggested
$14.95 list.

Chicago Universal
Will Go 3M Digital

CHICAGO — Universal Record-
ing Corp., a major studio complex
here, is purchasing a 3M 32-track
digital recorder with 4-track mix-
down, according to president Mur-
ray Allen.

The untt is expected to be avail-
able for client use by the end of the
year.
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Rental Of Videocassettes Issue

® Continued from page 54

dozen schemes for authorized rent-
als. We've already rejected some.
We're looking closely at what other
companies will do.”

“It’s fair to say that a lot of dealers
are into rentals,” says Reiss, “but of
course a lot of dealers carry tapes
they are authorized to rent. Many
people have learned that the rental
bustness is not-all it’s cracked up to
be. There are many headaches in-
volved—breakage, inventory. collec-
tions. It will all settle down. The real
question is how everyone can ben-
efit fairly.”

Video Corp. Of Amcrica presi-
dent Al Markim also says his com-
pany is studying various rental
schemes. He is bullish on rentals for
the future. stressing that they must
be controlled.

“Essentially when a movie is re-
leased theatrically the theatre owner
is renting a seat. After the boxoffice
crests and begins to taper off, the
movie should be made available for
rental in cassette form. I’s not the
same market as the people who go
out to the movies—there are lots of
people who don’t go out to the mov-
ies for various reasons but would
love to see the films at home. After a
period of rentals the movie should
be made available for sale and to
pay or cable television.”

Although Disney has been hailed
for its pioneering move in video
rentals, there i1s widespread skepti-
cism about the plan’s chances of suc-
cess. Disney offers dealers different
packages of the same titles, one for
rental and one for sale.

But Disney’s critics within the in-

dustry maintain that there is not
enough incentive for the dcaler to
keep him from renting the sale-only
package.

One possibility for the video in-
dustry is to lobby for a change in the
copyrightlaws. According to Motion
Picture Assn. of America vice presi-
dent Jim Bouras: “In some cases the
law is ambiguous. In this case it’s ab-
solutely clear. The Copyright Act of
1976 states that when somebody sells
a copyrighted item such as a movie,
the purchaser is allowed to re-sell or
rent that item. He is not allowed to
duplicate it or publicly exhibit it.”

Bouras continues that if an agree-
ment is made at the time of the sale
that the purchaser may not rent, that

agreement is binding. A party which
ignored the terms of such an agree-
ment, however, would probably not
be liable for criminal prosecution.

Says Bleimeister: “Back in the
days when the copyright law was
written, the impact of the home
video business could not have been
anticipated. We've already agreed at
the executive council of the RIAA
Video Division to begin to study the
steps that we should take to effect a
change in the law.”

But Bleimeister adds that the
rental problem may not be as serious
in the future as it is today. “The ac-
tions of the first two million custom-
ers is not indicative of what the next
six million customers will do.”

3M To Manufacture Laser
Vidisks For Philips Corp.

NEW YORK—3M will manufac-
ture reflective optical videodisks for
North American Philips Corp.

Production quantities of 3M rep-
licated disks for labor-based reflec-
tive videodisk players are antici-
pated in [98].

Under terms of the agreement,
North American Philips is providing
disk mastering equipment to 3M
and the two companies are exchang-
ing patent license agreements on se-
lective optical videodisk tech-
nologies.

3M thus joins DiscoVision Associ-
ates as a major producer of optical
videodisks. According to Lloyd A.
Troeltzsch, manager of 3M’s optical
recording project, who will now be

responsible for 3M’s videodisk busi-
ness, 3M has no plans to acquire disk
programming.

Instead. the firm will act as a con-
tractor for mastering and replicating
videodisks for program suppliers of
consumer. industrial and educa-
tional releases.

The disks will be compatible with
MagnaVision players. available now
in almost 30 U.S. cities. as well as
U.S. Pioneer Laserdisks. also avail-
able in a number of American mar-
kets.

3M also has an agreement with
Thomson-CSF of France to repli-
cate transmissive optical videodisks,
a technology incompatible with re-
flective optical videodisks.

«ROCK TO BALLET

- 24 Titles In CBS
Videocassette Bow

By GEORGE KOPP

NEW YORK—-CBS Video Enter-
prises is set to enter the prerecorded
video market next month with 24 ti-
tles, including cassettes featuring
James Taylor, ELO and the Clash.

Also in the initial entry will be
“The Nutcracker” and “Giselle”
performed by the Bolshoi Ballet.

CBS Video president Cy Leslie re-
ports that distribution plans are
“about to be finished off” and adds
that it is the company’s intention to
make a heavy push toward getting
more product in record stores
through the existing CBS Records
distribution network.

“The market is heavily concen-
trated todate in video specialty
stores and brown goods outlets,”
says Leslie. “There’s an almost insig-
nificant amount in record stores-
about 7%—and we fecl the market
will become heavily disk-oriented.
We expect to have videodisks on the
market by mid-1981.”

The first CBS videodisks will be
compatible with RCA’s Sclect-
aVision format. Leslie says CBS will
market disks in other formats “only
if those formats prove they meet our
criteria of market viability.”

Prices for the initial videocassettes
have not been firmed up. but Leslie
says they will be in the “$60-$50-$40
range. with the music tapes being
toward the bottom of that scale.”

The music titles to appear next
month include “ELO At Wembley.,”

“Rude Boy” by the Clash and an un-
specified James Taylor concert that
Leslie says has not been shown be-
fore in any form. He says only that
“it is not the one in Central Park™
which drew over 300.000 fans here
last summer.

Other titles in the first CBS release
will feature 15 MGM movies. in-
cluding “The Wizard of Oz.” “Rio
Lobos™ starring John Wayne. a

Kung Fu movie and a program of

Tom and Jerry cartoons.

“It’s the most diversificed category
of titles you have ever seen.” says
Leslie. “We feel the market is a lot
broader than just movies. although
movies make up the bulk of it right
now. Our initial entry is a learning
experience for us.”

CBS Vidcassettes
For Europe Soon

PARIS—CBS Europe will be
ready to distribute its videocassettes
throughout European (erritories be-
fore Christmas. according to Jacques
Ferrari. former CBS France presi-
dent and now heading up the CBS
European dcvelopment.

The distribution network is part
of the MGM/CBS home videq
agreement and CBS will use its Eu-
ropean records distribution circuit to
put out video software. disks and
cassettes.

EOCASS

RELY ON US FOR A SPECIFIC MARKET APPROACH

home v_ideo in _frer_rch
speaking territories
and Secam areas

RGA =0

FEATURE FILMS / SPORTS / MUSIC / FINE AND PERFORMING ARTS
CHILDREN ENTERTAINMENT / DOCUMENTS.

Contact : Michel SCHMIDT

Hotel Carlton - La Croisette - CANNES - Tél. : 68.91.68

RCA VIDEO - 9, avenue Matignon 75008 PARIS - Tél. : 256.70.70
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Talent

PP

NASHVILLE—A stepped up
recording schedule and a stronger
AOR approach are the key ingre-
dients fueling a new push behind
the Atlanta Rhythm Section.

Although the veteran group is
celebrating its 10th year, it has
never quite managed to capture
the fame and recognition usually
associated with a band that has
¢ pulled off three gold and one plati-
num albums, and scored such
single hits as “Do It Or Die,” “I'm
Not Gonna Let It Bother Me
Tonight” and “I’'m So Into You.”

The Atlanta Rhythm Section re-
tains a somewhat enigmatic public
image which it is now hoping to
change. One step in that direction
can be measured by the title of its
new Polydor LP, “The Boys From
Doraville,” a direct concession to
the group’s Southern origins.

“We had always fought against
being labeled a ‘Southern rock
band’ because there were so many
around in the °70s,” says Buddy
Buie. the group’s founder and pro-
ducer. “But now we’ve decided to
use our strong Southern base for
support and work from there.”

“The Boys From Doraville” is
¢ the band’s first new studio album
in more than 18 months (its prede-
cessor, “Are Your Ready!” was a
two-pocket live set). Trying a dif-
ferent angle. the group chose to re-
lease the album prior to selecting a
single. “We did this to allow rock
radio the chance to give us input

ATLANTA RHYTHM SECTION

Band’s Engimatic Image Shifts

By KIP KIRBY

Focal Point: Atlanta Rhythm Sec-

tion lead guitarist Barry Balley con-

centrates on a solo at the group’s

recent homecoming concert at the
Fox Theatre in Atlanta.

on the album first.” says Buie. The
resulting single is “I Ain’t Much,”
written by Buie and rhythm guitar-
ist JR. Cobb, which ships this
week.

Another avenue of exposure the
band has depended on is touring.
often completing up to 200 dates a
year. A highlight this summer was
its Japanese tour with Cheap
Trick. A second Japanese tour is
now in the works along with an
Australian engagement. The band

street band,” says Buie. “and I

also headlined at both the Chicago
Festand the Dr Pepper Music Fes-
tibal in Central Park this summer
and is embarking on a West Coast
college tour for the fall.

Last year. the band was forced to
replace long-time drummer Rob-
ert Nix, whose health problems
made it difficult for him to meet
the extensive touring commit-
ments. Since Nix had been a focal
member and writer for the Atlanta
Rhythm Section since its begin-
ning, the group was under-
standably concerned about replac-
ing him until they added Roy
Yeager. Yeager. an Atlanta per-
cussionist, had played with Joe
South. Paul Davis and Lobo prior
to joining other Section members
Ronnie Hammond, Barry Bailey.
Dean Daughtry. Paul Coddard
and Cobb.

Admitting that the peak
achieved by the band’s 1978 plati-
num, top 10 LP, “Champagne
Jam.” hasn’t been matched since.
Buie plans to begin cutting the
group again in January on a (wo-
albums-a-year timetable and may
use footage from its Japanese tour
for tv concert programs. 3

“We've always been basically a

think we started moving a little too
far away from that in the last year
or two. We intend to jump back
mnto what we do best—rock ’n’
roll—and recapture our AOR
fans.”

LED ZEPPELIN

LOS ANGELES—Led Zeppelin
will undertake its first U.S. tour
since spring and summer 1977 when
it appears stateside for one month
starting in mid-October.

The group will play 15.000 to
20,000-seat arenas, with sound and
lights again handled by Dallas-
based Showco.

The tour comes more than a year
after the group’s “In Through The
Out Door” album rocketed to No. 1.
Zeppelin has reportedly not yet be-
gun active work on its next LP, so
this tour will not be in supportof any
product.

Neither, for that matter, was the
band’s 1977 tour, which came six
months after the release of its 1976
live album, “The Songs Remain The
Same.”

The 3'4-year layoff between U.S.
appearances by the group. probably
rock’s most popular live attraction.
continues its pattern of widely-
spaced tours. While it criss-crossed

TOP QUALITY
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By PAUL GREIN
the U.S. four times in less than 18
months while it was building a fol-
lowing in 1969-70. it’s done just four
tours since then, in 1972.°73,°75 and
77

In an interview a year ago (Bill-
board. Sept. 15. 1979), group man-
ager Peter Grant suggested that one
of the keys to Zeppelin’s longevity is
that it has spaced its appearances.
thus preventing overexposure.

“Continuous touring is the fastest
way o grind any musician into the
ground,” he said. Grant also sug-
gested at the time that the group
would tour the U.S. in May 1980. As
for top ticket prices, he said. “I
would hate to go more than $11; 'm
against jacking the price of tickets
up t0 $12.50.”

Details about the price of tickets
and the specific venues the group
will be playing on its U.S. tour were
not forthcoming last week.

These are the group’s second

DAV

First U.S. Tour Since 1977 Will
Last a Month Beginning In Oct.

batch of live shows for 1980. It did
upwards of 20 dates this summer in
Germany, Belgium. the Nether-
lands, Austria and Switzerland.

Concerts West has promoted past
Led Zeppelin tours. which have
been mounted with a 35-member
entourage. The upcoming shows will
be booked in-house by Swan Song
Inc., the entertainment complex
which also includes Swan Song Rec-
ords, the group’s Atlantic-distrib-
uted label.

A year ago Grant suggested that
the show will again run the best part
of three hours. without any opening
act. He also noted that while lasers
would be used, the upcoming tour
would likely have fewer theatrical
effects such as dry ice and explo-
sions.

“We've given up on that.” he says.
“Everyone’s overdone it. There’s
nothing left to do except blow up the
stage.”

Electric Music For First
Time At Berkeley Festival

BERKELEY —The fourth annual
Bread & Roses Festival of Music—to
be held on the campus of the Univ.
of California here Oct. 3-5—will fea-
ture electric music for the first time.

B.B. King. Kris Kristofterson and
Van Morrison are scheduled to play
electric sets with backing bands. and
other performers who are yet to be
added may also play electric.

In the past the festival was an all-
acoustic evenl, in keeping with the
musical philosophy of Mimi Farina.
head of the Bread & Roses organiza-
tion. The policy was changed this
year to attract more participants.

Highlight of the show. pegged for

the campus’ 9.000-capacity Greek
Theatre, will be an appearance of
Joni Mitchell with blues great B.B.
King on the Saturday afternoon
program. Last year Mitchell’s ap-
pearance with jazz pianist Herbie
Hancock was a festival highlight.

This year’s lineup features Bobby
Bare. Kris Kristofferson and J.D.
Souther on the Friday evening bill.
Mitchell and King and the Kingston
Trio on the Saturday afternoon pro-
gram. to be hosted by Robin Wil-
liams; and Van Morrison. Taj Ma-
hal, Angela Bofill and Mose Allison
on the Sunday show. to be emceed
by Howard Hesseman of “WKRP In
Cincinnati” fam¢.
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HANDICAPPED HELPERS—Daniel Rosenblatt, right, manager of Poplar

Creek Music Theatre outside Chicago, receives a commendation from wheel-

chair-bound James Jeffers, director of the lllinois State Dept. of Rehabilita-

tion Services. The plaque cites the venue's response to the needs of physi-

cally-impaired persons through preferential seating, special parking area and

convenience of ticket purchase. The theatre is a coventure of the Nederlan-
der Organization and RKO General.

s FILLING A VOID s

Nashville Exit/In
Lighting Up Again

NASHVILLE—A void in the local
music scene is about to be filled this
week when the Exit/In reopens for
the first time in nearly nine months.

The reopening ceremonies begin
Friday (19) with a three-day cele-
bration featuring vocalists Tracy
Nelson. Jimmy Hall and Thomas
Cain, backed by an impressive
group of Nashville musicians.

A 12-minute audio/visual presen-
tation has been prepared depicting
the history of the Exit/In and its role
in the local music community. This
slide program is slated to screen
prior to each night’s performances.

Among the pop. rock and country
headliners inked for coming weeks
on the new Exit stage are Dire
Straits. Leon Redbone, Delbert
McClinton, Asleep At the Wheel,
Sea Level. the Dixie Dregs, Rodney
Crowell, Rosanne Cash. Hotel
Bandera, Don King. Michae! John-
son, LeRoux and Don Everly and
the Dead Cowboys. Also in the
works is a cabaret-styled appearance
by veteran Broadway star John
Raitt.

The revamped and revitalized
club features tiered seating for 330
guests, a contemporary decor done
primarily in paneled woods, a res-
taurantand a $50,000 sound system.

More than $300.000 reportedly
went into the renovation program
under the Exit’s new owners. Joe
Sullivan and Steve Greil of Sound
Seventy, entertainer Charlie Daniels
and restaurateurs Wayne Oldham
and Henry Hillenmeyer.

Greil emphasizes that although
the Exit/In will continue to be a lis-
tening room for nationally-known
acts. the club will be closely allied
with the local music community as
well. Several nights a month the Exit
will schedule special events such as
Nashville Talent Night, geared to
showcase upcoming new local art-
ists, and Nashville Songwriters
Night, featuring or paying tribute to
well-known local writers.

Ticket prices will normally range
between $5-87. but Greil adds that
he thinks people would “gladly pay
$20 a ticket to see someone like
Frank Sinatra in an intimate atmos-
phere.” Local events will be ticketed
at $2-$3.

Booking for the Exit/In will be
handled by Greil and Sound Sev-
enty. Owsley Manier. production
manager and original founder of the
club, will assist in bookings and
technical direction. The club will be
open six nights a week with shows at

8and 11 pm. KIP KIRBY

Cher And Caesars
Get Noise Level Rap

® Continued from page 4

on the collars or in a pocket close to
the ears of the selected orchestra
members.

Says Irv Kluger. vice president of
Musicians Local 369: “I take full re-
sponsibility for filing the complaint.
The problems of deafening sound
levels have been ongoing for the last
dozen years. Generally we’ve been
able to resolve them internally
(without going 10 a government
agency).

*Most of the time it’s taken care of
with cooperation. The hotels don’t
like it either, but the entertainers are
powerful and frequently bring in
their own sound people. And some-

times it's worse on the audience.
Customers sometimes run from the
showrooms with their hands over
their ears.”

In other industries. sound prob-
lems can be resolved with earplugs.
“That doesn’t work for musicians,”
noted Kluger. “If he reduces his
level of audio with special earplugs.
he can’tdo his job. If he puts up with
the high decibels, he shortens his
working life. The side cffects are
headaches and irritability.”

The Cher show is not the only one
with sound level problems. “We are
negotiating with another show.”
notes Anderson, “but they are most
cooperative. We'll probably get
what we want.”
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x Total Ticket
€ | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | "DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| DOOBIE BROTHERS/VAN HALEN/SAMMY HAGAR/ 31,611 [$12.50-$15.00] $410,652
PAT BENATAR/THE CATS—Feyline Presents/Martin,
Wolff Productions, Owen Field, Norman, Okla.,
Sept. 6
2| GRATEFUL DEAD-Electric Factory Concerts, The 36,728 | $7.50-310.50] $345,651*
Spectrum, Philadelphia, Pa., Aug. 29-30 (2)
3| GRATEFUL DEAD—Monarch Entertainment/Willjam 25,127 {$10.00-$12.50{ $264,087
Productions, State Fair Ground, Lewiston, Maine,
Sept. 6
4| DOOBIE BROTHERS/PAT BENATAR/SAMMY HAGAR/ 10,607 [$12.00-$15.00 $129,021
THE DIRT BAND—Feyline/Martin Wolff Productions,
Rosenblatt Stadium, Omaha, Neb., Sept. 7
Arenas (6,000 To 20,000)
1| YES—Ron Delsener, Madison Square Gardens, New 54,000 |$11.00-$13.00| $680,000
York, N.Y., Sept. 4-6 (3)
2| BOB SEGER/BAROOGA—Festival E. Concerts 40,000 | $9.00-311.00| $415,000*
Buffalo Memorial Aud., Buffalo, N.Y., Sept. 5.7 (3)
3| REO SPEEDWAGON-Nederlander, Popler Creed 53,054 | $8.50-$10.50| $308,311*
Music Theatre, Hoffman Estates, Ill., Aug. 24-25 (2)
4 | FLEETWOOD MAC/ROCKY BURNETTE—Beaver 16,713 $12.50| $208912*
Productions, Reunion Arena, Dallas, Tx., Aug. 16
5| FLEETWOOD MAC/ROCKY BURNETTE—Beaver 13,764 1$12.50-314.00{ $188,631*
Productions, The Omni, Atlanta, Ga., Aug. 8
6 | FLEETWOOD MAC/ROCKY BURNETTE—Beaver 14,085 $12.50| $175,687*
Productions, Kemper Arena. Kansas City, Mo., Aug.
24
7| FLEETWOOD MAC/ROCKY BURNETTE—Beaver 13,684 |$12.65-$13.65| $174,574*
Productions, The Summit, Houston, Tx., Aug. 18
8 | ELTON JOHN/JUDY TZUKE—Concert Production 13,885 |$10.00-$12.50] $168,350*
Inter., Mapleleaf Gardens, Toronto, Can., Sept. 7
9 | FLEETWOOD MAC/ROCKY BURNETTE—Beaver 12,976 $12.50| $162,200*
Productions, The Myriad, Oklahoma City, Okla., Aug.
22
10 | ELTON JOHN-Brass Ring Productions, Joe Louis 14,528 $9.00| $152,961*
Arena, Detroit, Mich., Sept. 6
11 | FLEETWOOD MAC/ROCKY BURNETTE—Beaver 12,000 $12.00| $146,400*
Productions, Kansas Colis., Wichita, Kans., Aug. 23
12 | FLEETWOOD MAC/ROCKY BURNETTE—Beaver 11,729 $12.00] $140,748*
Praductions, Civic Aud., Omaha, Nebr., Aug. 21
13 | FLEETWOOD MAC/CHRISTOPHER CROSS—Beaver 11,400 |$10.00-$12.50] $140,372*
Productions, McKale Center, Tucson, Ariz., Aug. 28
14 | AC/DC/NANTUCKET—Bill Graham Presents, Cow 14,500 | $9.50-$10.00| $137,674*
Palace, San Francisco, Ca., Sept. 5
15 | FLEETWOOD MAC/ROCKY BURNETTE —Beaver 10,309 $12.50| $128,862*
Productions, San Antonio Arena, San Antonio, Tx.,
Aug. 17
16 | TED NUGENT/HUMBLE PIE—Concert Productions 13,965 $8.50-89.50( $128,112*
Int’l, Mapleleaf Gardens, Toronto, Can., Sept. 5
17 | VAN HALEN/THE CATS—Pace Concerts, Reunion 14,177 $9.00| $127,593*
Arena, Dallas, Tx., Sept. 4
18 | FLEETWOOD MAC/ROCKY BURNETTE—Beaver 10,000 $12.00| $120,000*
Productions, Lakeland Civic Center, Lakeland, Fla.,
Aug. 5
19 | BLUE OYSTER CULT/MOLLY HATCHET/SHAKIN’ 12,336 $8.75-89.75| $114,716
STEET—Avalon Attractions/Marc Berman, San Diego
Amphitheatre, San Diego, Ca., Sept. 2
20 | FLEETWOOD MAC/CHRISTOPHER CROSS—Beaver 10,879 $10.00| $114,583*
Productions, Pan American Center, Las Cruces, N.
Mex., Aug. 27
Auditoriums (Under 6,000)
1 | BEATLEMANIA—Perryscope/CPI/DKD, Queen 40,001 | $9.00-$13.50| $480,919
Elizabeth Theatre, Vancouver, B.C., Can., Aug. 20-
Sept. 7 (15)
2 | SHIRLEY BASSEY/MICHEL LEGRAND—Ron Delsener, | 13,000 | $8.00-$27.50) $270,000
Carnegie Hall, N.Y., Sept. 3-7 (6)
3 | JOHNNY MATHIS/JEANNINE BURNIER—Entertain 11912 | $8.75-$12.75| $134,554
Services/DiCaeser-Engler, The Stanley Theatre,
Pittsburgh, Pa., Sept. 4-6 (4)
4 | HEART/ROBERT PALMER-Contemporary 7,674 | $8.50-39.50| $71,315*
Productions/New West Presentations, Staright
Theatre, Kansas City, Mo., Sept. 6
5 | MAC DAVIS/TOM DRESSER—Amusement 5,084 1$10.00-$12.50( $62,782
Conspiracy, Five Season Aud., Cedar Rapids, la.,
Aug. 31
6 | AC/DC/NANTUCKET-BIll Graham Presents, Oakland 6,500 | $9.50-$11.00] $62,350*
Aud., Oakland, Ca., Sept. 6
7| BLACK SABBATH/JOHNNY VAN ZANDT/RIOT— 6,585 $8.75] $57,619*
Fantasma Productions, Miami Jai Alai, Miami, Fia.,
Sept. 7
8 | SANTANA/GAMA—Avalon Attractions, San Diego 4,100 | $9.75-812.75| $43,801*
Amphitheatre, San Diego, Ca., Sept. 5
9 | JEFF BECK—Avalon Attractions/Marc Berman, San 4,100 | $9.75-812.75| $43,731*
Diego Amphitheatre, San Diego, Ca., Sept. 6
10 | JEFF BECK/RICK DANKO—Avalon Attractions, Santa | 21,722 | $7.75-$12.50| $26,505
Barbara County Bowl, Santa Barbara, Cal., Sept. 7
11 | B.B. KING/BOBBY KOSSER—Feyline Presents, 2,862 | $9.00-$10.00| $26,333*
Rainbow Music Hall, Denver, Colo., Sept. 6 (2)
12 | MOLLY HATCHET/415-Bill Graham Presents, The 2,935 | $8.50-$10.00| $25,991
Stockton Civic, Stockton, Ca., Sept. 4
13 | B.B. KING/TYRONE DAVIS—Contemporary 2,800 | $9.00-$10.00| $25,538*

Productions/New West Pres., Uptown Theatre,
Kansas City, Mo., Sept. 5 (2)
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Talent

STEVIE WONDER
Wembley Arena, London
Tickets: $21.60. $18, $15.60. 813.20

Playing his first London concerts in six years,
Wonder reaffirmed his claim as one of the great-
est songwriter/ performers in contemporary mu
sic in a series of spectacular 2%-hour shows
spanning six nights, Sept. 1-7.

Afl 48,000 advance tickets for Wembley's
cavernous hangar were sold soon after posters
went up, reflecting the artist's enormous popu-
larity and the skillful work of promoter Marshall
Arts.

In his show, Wonder took the opportunity not
only to rap on universal love but also to launch a
campaign for a U.S. national holiday in memory
of Dr. Martin Luther King.

Wonder's program painted a rich canvas,
drawn from the greatest hits of a marvelously
productive career: “For Once In My Life,” “Su-
perstition,” “Visions,” “Living For The City,"
“Golden Lady,” “You Are The Sunshine Of My
Life,” “Sir Duke” and more, culminating in ex-
cerpts from “Secret Life Of Plants” and the up-
coming “Hotter Than July.”

Some songs, mainly slow ballads like the
beautiful “You And I"" were performed by Won-
der alone at the piano, his voice strong and con-
trolled—clearly still growing in range and power.
But on most titles he was supported by a large,
well-rehearsed band featuring four horns and
four backup vocalists.

With the sound cranked up for the huge hall,
this ensemble packed a heavy punch. At close
quarters, listening to uptempo numbers like
“Don't You Worry 'Bout A Thing" was like being
overrun by a tank regiment. It was not an envi-
ronment for delicate soloing, as guitarists Ben
Bridges and Rick Zunigar discovered.

The setting was dramatic: the musicians ar-
rayed in what looked like a temple amid sand-
dunes with a lighting rig like Spielberg's space
Juggernaut hovering overhead. Wonder himself
was gorgeously clad, a Pharoah in shades. His
authority, too, was apparent. He adjusted the
band like a rhythm box and spent a good deal of
time teaching the audience some quite compli-
cated lines which they then sang with surprising
competence. NICK ROBERTSHAW

YES
Madison Square Garden
Tickets: $13, 811

Yes, the newly reorganized art-rock group,
was a bit more straight-ahead rock'n’roll and a
little less art as it played three nights at the Gar-
den, Sept. 4-6 to capacity crowds.

Rumors about possible musical problems
with the new members, Trevor Horn and Geoff
Downet, proved unfounded as they meshed
smoothly with the other three members.

Horn's singing may not have been the out-
standing feature of the performance, but it was
more than adequate. And Downes was a sensa-
tion as a crowd pleaser and musician as he
deftly played his multiple keyboards.

Yet there was a certain grace missing from
the unit. No longer present was Jon Anderson
playing a solo on his lyre. But the group more
than made up for this with thumping rock’n'roll
pushed hard by the only funding member stil
with the group: bassist Chris Squires.

_Signings_|

Billy Burnette, son of rocker Dor-
sey Burnette. to Columbia with his
self-titted debut LP produced by
Barry Seidel. . . . The Romeos also to
Columbia. Its debut LP is “Love
And Death And Rock And Roll.” . ..
Badfinger, with two original mem-
bers, Joey Moliand and Tom Evans,
to Radio Records. Jack Richardson
will produce. ... Michigan rock
band Force to Richard Wagner for
two-LP production deal. ... Chuck
Howard and the LeGarde Twins to
Sy Rosenberg Organization for
management. ... Jacky Ward to
Farris International Talent in Nash-
ville for management. . .. David Ol-
ney to Nashville’s Don Light Talent
for management. ... Bill Mack to
Music America Records in Nash-
ville. ... Chris Montan to 20th Cen-
tury-Fox Records. First album,
“Any Minute Now.” produced by
Evan Archerd, set for late-Septem-
ber release.

www americanradiohistorvy com

Talent In Action

Among the highlights were dazzling solos
from guitarist Steve Howe, who performed alone
at one point while other band members disap-
peared down a trap door in their theatre-in-the-
round stage.

In all, the group played 16 selections in two
hours. it was mostly new material—some so new
it hasn't even been recorded yet. The group’s
best-known song, “Roundabout,” was done as a
single encore. DOUG HALL

DIONNE WARWICK
PEACHES & HERB
Greek Theatre, Los Angeles
Tickets: $15, $12.50, 38

If a fully satisfying concert is a combination
of special talent and a one-to-one communi-
cation with a performer, Warwick's first of four
nights here Sept. 4 was only partly satisfying. It
provided a showcase for her awesome gifts of
projection and vocal control, but was marred by
her rather icy stage personality.

Warwick is a proud woman, as well she
should be for a career which has spanned 18
years and 45 chart hits. But that pride some-
times comes across onstage as a vain, haughty
attitude through stilted, self-congratulatory pat-
ter.

Part of the problem was that Warwick opened
her 55-minute set with a half-hour medley of
past hits, so the show was half over before she
first spoke to the crowd. The medley should be
placed toward the end of the show, so she can
use the first half to build up a warm rapport with
her fans through newer songs laced with easy,
spontaneous patter.

That set reorganization would also make it so
Warwick wouldn't have to top her past classics,
a near-impossible task. “After You" and “V'll
Never Love This Way Again” managed to hold
their own, but the three other songs offered
from Warwick's two Arista albums paled in com-

parison to Bacharach-David masterpieces like
“Make It Easy On Yourself,” “| Say A Little
Prayer” and “Always Something There To Re-
mind Me.”

The momentum should build as the show
progresses, not peak at the start. Warwick, too,
should be more generous in the length of her
set. A 95-minute presentation may conform to
Vegas showroom standards, but it's short by
about 20 minutes from what's expected from a
headliner in an outdoor summer pop venue. The
audience response justified an encore or two:
Warwick was given a standing ovation—and a
well deserved one at that.

For despite the structural shortcomings of
the set, what was most impressive was that War-
wick is a peerless vocal technician. She sings
with the sheer physical ability of an athlete in
peak form. If she could couple that immense
skill with a more radiant, engaging stage person-
ality, she'd be that much more fun to watch.

Warwick was backed by the Greek Theatre Or-
chestra, a six-man rhythm section and two
backup vocalists, including Darlene Love.

Peaches & Herb opened the show with a 45-
minute set that succeeded on musical terms,
but was a bit too Vegas-oriented to play well
outside that mecca of showy flash. The duo has
scored big hits with swooning, ultra-romantic
ballads like “Reunited” and "I Pledge My Love,”
and here played on the hearts-and-flowers angle
by posturing as the reigning lovebirds of r&b
pop. It's important to develop an identifiable
image, but judging by its cooing, cioying byplay,
the duo may have overdone it.

Herb Fame turned in an impressive solo spot
on a soulful “Unchained Melody,” but Linda
Greene detracted attention from her fine vocal
abilities with busy dance gyrations and a garish
costume: a skin-shade body stocking covered
with big sequined roses.-Less is more.

PAUL GREIN

Sundance Firm Goes To Ken Kragen

NEW YORK-—-The Los Angeles-
based Kragen Co., management and
production firm, has established an
East Coast presence with the acqui-
sition of Sundance Music in
Brooklyn.

Ken Kragen manages Kenny
Rogers, Kim Carnes. Dottie West
and Gallagher. With the merger. he
will now also represent Sundance
clients Harry and Tom Chapin and
Billy Kirkland. Sundance principals
Jeb Hart and Bob Hinkle. who pre-
viously represented Kragen’s inter-
ests in New York. will remain with
the new firm, also continuing their
media and market research func-
tions.

The 18-month-old Kragen & Co.
now employs 24 people on both

coasts working on management and
television production projects. The
company has produced two Kenny
Rogers network tv specials and the
“Kenny Rogers As The Gambler”
made-for-tv movie.

A third Kenny Rogers tv special is
now in production for November
airing, and comedian Gallagher is
also doing a Showtime pay (v spe-
cial. Showtime is based in New
York. which is reportedly one of the
reasons Kragen decided to strenghten
his New York presence.

Official launch date for the new
company will be Friday (26) when
Rogers, West and Gallagher play
the Nassau Coliseum. The new com-
pany will remain in the old Sun-
dance offices here.

Weston Asks $'2 Mil For Troubadour

LOS ANGELES-—The Trouba-
dour, long a rock showcase here. was
put up for sale last week by owner
Doug Weston, with a reported
$500.000 asking price.

The 24-year-old club was a folk
music bastion for a number of years,
and in the early *70s blossomed into
the town’s premier rock showcase. In
recent years it slipped in importance
first with the opening of the nearby
Roxy which books top-line talent,
and then the resurgence of clubs like

the Whisky and the Starwood due to
the new wave and power pop boom.

Weston closed the club briefly in
1975. citing a lack of record com-
pany support and excessive finan-
cial demands made by bands as his
chief problems. He reopened a short
time later, but it never regained its
preeminence.

The sale price reportedly includes
the club’s liquor license and sound
and lighting equipment. A five-year
lease with options is also being pre-
ferred.

Waylon Jennings, Melissa Man-
chester, the Bus Boys and Irene Cara
are sct to take part in a benefit for
the Screen Actors Guild Tuesday
(16) at the Hollywood Bowl. ..
Pcaches & Herb and Mtume will
likewise do a benefit in Washington,
D.C.. Sept. 29 to help the Cardoza
Senior High School marching band
buy new uniforms for its appearance
at the Rose Bowl New Year’s Day.

Talent Talk

Wilson Pickett will make a rare
New York appearance with two
shows Oct. 4 at the Entermedia
Theatre, presented by Say Yes Pro-
ductions. . .. “Monty Python’s Con-
tractual Obligation,” the first album
the comedy group has prepared es-
pecially for LP release, will be issued
by Arista this month.

ROMAN KOZAK &
SHAWN HANLEY
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Bingo Starting

Record Pool In

New York Area

NEW YORK —A new disco record
pool, the Record Pool Of New York.
has been formed here by Joe Bingo,
a disco consultant and promotion
coordinator.

The pool, which aims ata capacity
of 25 members, has so far attracted
deejays from such other established
pools as the International Disco
Record Center. For the Record and
the Connecticut Record Pool.

Its current membership roster in-
cludes Bingo. Pat Giabrone, Richie
Settino. Tony Amato, Luis Crellana.
Scott Lewis. “Mad” Wayne Burgois
and Jason Mantel. According to
Bingo, they specialize in playing all
dance music formats including rock,
conventional disco and r&b.

Bingo states that the pool was
formed out of a need for one pool to
service spinners with all forms of
music, ‘“‘especially during the
changes that are evolving in dance
music.”

The R.PNY. as the new pool is
being called. also hopes to act as a
liaison between other existing pools
in the U.S. Says Bingo, “As director [
plan on maintaining my good rela-
tionship with all record pools, record
labels, radio stations. roller rinks
and clubs.”

He promises that the new pool will
never exceed a membership of 25
spinners. and adds that because of
this the organization will never lose
sight of its purpose, which is to ob-
tain product with which to service its
members.

There is only one
line of high quality
disco light and
sound equipment.

The name is
Meteor.

METIUrR

For full information contact:

Meteor Light and Sound Company
155 Michael Daive, Syosset, NY 11791
Telephone (516) 364 - 1900 Telex 96 - 1396
West Coast (213) 846 - 0500 Engiand {Byfleet) 51051

Billboard’s. Disco Action.
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ATLANTA

This Week

1

2
3

This Week
1

QUE SERA M! VIDA—The Gibson Brothers—Mango
(12-inch)

BREAKAWAY —Watson Beasley—Warner (LP/12-inch)

FEEL UKE DANCING/THE HEART TO BREAK THE
HEART—France Joh—Prefude (LP/12-inch)

HELPLESS—fackie Moore—Cojumbia (12-inch)

LOVE S[;lSAIION—LnIeatta Holloway—Salsoul (LP/12-
inch

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP)

CAN'T FAKE THE FEELING—Geraldine Hunt--Prism
(12-inch)

EARTH CAN BE JUST LIKE HEAVEN—Two Tons 0
Fun—Fantasy (LP/12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD—Gino Soccio—Warner
(LP/12-inch)

PARTY ON—Pure Energy~Prism (12-inch)

UNOERWATER—Harry Thuman—Uniwave (LP)

YOUR EYES/IN THE FOREST—Baby O'—Baby 0
Records (LP)

DYNAMITE/JUMP TO THE BEAT~Stacy Lattisaw-
Atlantic (LP/12-inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

BALT./WASHINGTON

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
{12-inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

GWE»ME)TNE NIGHT—George Benson—Warner (LP/12-
nci

I'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (LP/
12-inch)

IS IT ALL OVER MY FACE—Loose Joints—West End
{12-inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artisls—RSO (LP/12-inch)

LOVE DON'T MAKE iT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

SHAKE IT) UP-DO THE BOOGALOO~Rod—Prelude (12-
inch,

FUMKIN' FOR JAMAICA (M.Y.)-Tom Browne—Arista
12-inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

LADY OF THE NIGHT/THE NATIVES ARE RESTLESS—
Ray Martinez & Friends—Importe/12 (MAXI 33)

DOES I'L)F[[L GOOD-B.T. Express—Columbia (LP/12-
incl

1 JUST WANNA DANCE WITH YOU-Starpoint—
Chocotate City (LP/12-inch)

LET'S GEY IT OFF/MAGIC OF YOU—Cameron—Saisoul
(LP/12-inch)

BOSTON

This Week

ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

1'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (12-
inch}

GIVE ME THE MIGHT—George Benson—Warner (LP/12-
inch)

UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)

QUE SERA M1 ¥I0A-The Gibson Brothers—Mango
(12-inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists~RSO (LP/12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

ARE YOU READY—Brookly Express—B.C. Records (12-
mnch)

CH[I;E::EZ PAS/BOOGIE TALK—Madleen Kante—Chalet

}

DOES IT FEEL GOOD—B.T. Express—Columbia (LP/12-
inch)

FUN TIME—Peaches & Herb—Polydor (12-inch)
BIG TIME—-Rick James—Motown (12-inch)

| NEED YOUR LOVIN'-Teena Marie—Motown (12-
inch)

CHICAGO

This Week

CAN'T FAKE THE FEELING—Geraldine Hunt-—Prism
{12-inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (12-
inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

LOVE SENSATION—Loleatta Hofloway—Salsoul (LP/12-
inch)

I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch}

GIVE ME THE NMIGHT—George Benson—Warner (LP/12-
inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

FUNKIN FOR JAMAICA (N.Y,)-Tom Browne - Arista
(12-inch)

YOUR LOVE IS A LIFESAVER—Gayle Adams—Prelude
(LP/12-inch)

SHAKE IT UP-DO THE BOOGALOO—Rod—Prelude (12-
inch)

IS IT ALL OVER MY FACE-Loose Joints—West End
(12-inch)

LET'S GET IT OFF/THE MAGIC OF YOU—Cameron-
Saisoul (LP/12-inch)

WHIP IT—-Devo—Warner (LP/12-inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP)

SEARCHIN'—Change—Warner/RFC (LP/12-inch)

This Wee

1

2 UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

3 GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

4 QUE SERA MI VIDA—The Gibson Brothers—Mango
(12-inch)

5 CAN'T FAKE THE FEELING—Geraidine Hunt—Prism
{12-inch)

6  BREAKAWAY—Watson Beasiey—Warner (LP/12-inch)

7 YOUR LOVE IS A LIFESAVER—Gayle Adams—Prelude
(LP/12:inch)

8 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP
12-inch)

9 LADY OF THE NIGHT—Ray Martinez & Friends- I
Importe/12 (MAXI 33)

10 VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (12-
inch)

11 I'M READY-Kano—Emergency (12-inch) |

12 PARTY ON—Pure Energy—Prism (12-inch) |

13 SEARCHIN'—Change—Warner (LP/12-inch}

14 LOVE SENSATION—Loleatta Holloway—Salsout (LP/12-
inch)

15 LET'S GO ROUNOD AGAIN—Average White Band—Arista
(12-inch)

DETROIT
This Week

1 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

2 UPSIDE DOWN/IM COMING OUT-Diana Ross—
Motown (LP/12-inch)

3 GIVE ME THE MIGHT—George Benson—Warner (LP/12-
inch)

4 CANT FAKE THE FEELING—Geraldine Hunt—Prism

12-inch)

5 LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

6 WARM LEATHERETTE/THE HUNTER GETS CAPTUREQ
BY THE GAME/BULLSHIT—Grace Jones—Island
(LP/12-inch)

7 I'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (12-
inch) |

8 EMOTIONAL RESCUE/DANCE—The Rolling Stones-
Rolling Stone Records (LP/12-inch)

9 | WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD—Gino Soccio—Warner/
RFC (LP/12-inch)

10 SEARCHIN'—Change—Warner/RFC (12-inch)

11 LADY OF THE NIGHT—Ray Martinez & Friends—
Importe/12 (MAXI 33)

12 PARTY ON—Pure Energy—Prism (12-inch)

13 LOVE DON'T MAKE [T RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

18 QUE SERA MI VIDA-The Gibson Brothers—Mango
12-inch)

15 BREAKAWAY—Watson Beasley—Warner (LP/12-inch}

LOS ANGELES
This Week

1 RED UGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

2 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

3 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

4 GIVE ME THE NIGHT—George Bensan—Warner (LP/12-
inch)

5 QUE SERA MI VIDA-The Gibson Brothers—Mango
(12-inch)

6 BREAKAWAY—Watson Beastey—Warner (LP/12-inch)

7 WHIP IT-Oevo—Warner (LP/12-inch)

8 WARM LEATHERETTE-all cuts—Grace Janes—Island
(LP/12-inch)

9 I'VE JUST BEGUN TO LOVE YOU—Ashford &
Simpsen—Warner (LP/12-inch)

10 YOUR LOVE IS A LIFESAVER—Gayle Adams—Prelude
(LP/12-inch)

11 LOVE SEMSATION—Loleatta Holloway—Salsoul (12-
inch)

12 PARTY ON—Pure Energy—Prism (12-inch)

13 SATURDAY NIGHT—Herbie Hancock~Columbia (12-
inch) |

14 SPACE INVADER—Playback—Ariola (12-inch)

15 | WANNA TAKE YOU THERE NOW/S-BEAT/RHYTHM OF
THE WORLD—Gino Soccio—Warner/RFC (LP/12-
inch)

MIAMI
This Week

1 GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

2 UPSIDE DOWN/V'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

3 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch}

4 I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch}

§ WHIP IT—Devo—Warner (LP/12-inch}

6 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

7 LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

8 FAME/RED UIGHT (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

9 | JUST WANNA DANCE WITH YOU-Starpoint-—
Chocolate City (12-inch)

10 DOES IT FEEL GOOD-B.T. Express—Columbia (LP/12-
inch)

11 QUE SERA MI VIDA—The Gibson Brothers—Mango
(12-inch)

12 SHAKE IT UP—DO THE BOOGALOO—Rod—Prelude (12-
inch)

13 JUST LET ME DANCE--Scandal—SAM (12-inch)

14 LET'S GO ROUND AGAIN—Average White Band—Arista
(12:inch)

15

DALLAS/HOUSTON

k
RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

EVERYTHING'S SO GDOD ABOUT YOU-Meiba Moore—
Epic (LP)

This Week
1

This Week

12-inch)
PHILADELPHIA
This Week
1 LOVE SENSATION—Loleatta Holloway—Saisoul (LP/12-
inch)
2 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

This Week
1 GIVE ME THE NIGHT—George Benson—Warner (LP/12-

NEW ORLEANS

I'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (12-
tnch)

2 LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12
inch}

3 LOVE DON'T MAKE IT RIGHT—Ashford & Simpson
Warner (LP/12-inch)

4 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

5 GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

6 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

7 YOUR EYES—Baby 0'—Baby 0' Records (LP)
8 LET'S GET IT OFF—Cameron—Salsoul (LP/12-inch)

9 RHYTHM OF THE WORLD/S-BEAT-Gino Soccio-
Warner/RFC (LP/12-inch)

10 FOR YOUR LOVE-Idris Muhammad—Fantasy (LP/12-
inch)

1T 1 JUST WANNA DANCE WITH YOU—Starpoint-
Chocolate City (LP/12-inch)

12 UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

13 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

14 LET'S 6O ROUND AGAIN—Average White Band—Arista
(LP/12-inch}

15  BREAKAWAY—Watson Beasley—Warner (LP/12-inch) |

NEW YORK

1 LOvE SE;!SATION—LoIeana Hoitoway —Salsoul (LP/12-
inch;

2 ANOTHER ONE BITES THE DUST—Queen—Elektra (12 |
inch)

3 UPSIDE DOWN/I'M COMING OUT-Diana Ross
Motown (LP/12-inch)

4 SHAKE IT UP-DO THE BOOGALOO—Rod—Prelude (12
inch)

5 GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

6 CANT FAKE THE FEELING~Geratdine Hunt—Prism
(12-inch)

J EMOTIONAL RESCUE/DANCE/SHE'S SO COLD-The
Rolling Stones—Roiling Stone Records (LP/12-
inch)

8 FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch}

9 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

10 | WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD—Gino Soccio—Warner/
RFC (LP/12-inch)

11 QUE SERA Mt VIDA—The Gibson Brothers—Mango
(12-inch)

12 IS IT ALL OVER MY FACE—Loose Joints—West End
(12-inch)

13 LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

14 LADY OF THE NIGHT/THE MATIVES ARE RESTLESS—
Ray Martinez & Friends—importe/12 (MAX 33)

15 I'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (LP/

3 AMOTHER ONE BITES THE DUST—Queen—Elektra (12

inch) 1

4 LOVE DON'T MAKE {T RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

5 GIVE ME THE MIGHT—George Benson—Warner (LP/12-
inch)

6 [VE JUST BEGUN TO LOVE YOU—Dynasty—Salar (12-
inch)

7 UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

FUNKIN' FOR JAMAICA (M.Y.)-Tom Browne—Artists
(12-inch)

SEARCHIN'—Change—Warner/RFC (12-inch)
10 UNLOCK THE FUMK—Locksmith—Arista (12-inch)
11 LOVE CHILD-Jeree Palmer—Reflection (12-inch}

12 | WANNA BE WITH YOU/SUP & DiP—Coffee—Delite
(LP/12-inch)

13 LET ME ENTERTAIN YOU-The Contrellers—Juana (LP)
14 BIG TIME-Rick James—Motown (LP/12-inch)

15  EMOTIONAL RESCUE/DANCE—The Roiling Stones—
Rolling Stone Records (LP/12-inch)

3

PHOENIX

inch)
2 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch}

3 | WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD/S-BEAT—Gino Soccio—
Warner/RFC (LP/12-inch)

4 RED LUIGHT/FAME (Fame, Soundtrack)—Various
Adtists—RSO (LP/12-inch)

$  EURO-VISION/DANCE TO THE MUSIC/TWIST TO ST.
TROPEZ—Telex—Warner/Sire (LP/12-inch)

6 WARM LEATHERETTE/BULLSHIT/LOVE 1S THE DRUG—
Grace Jones—Island (LP/12-inch)

7 QUE SERA MI VIDA—The Gibson Brothers—Mango
(12-inch)

8 SEARCHIN'—Change—Warner/RFC (LP/12-inch)

SATURDAY NIGHT—Herbie Hancock—Columbia (12-

inch)

10 MAN FROM CHINA-Vivabeat—Charisma (LP)

11 DREAMS AND DESIRES—Fever—Fantasy (12-inch)

12 I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch)

13 EMOTIONAL RESCUE/DANCE—The Rolling Stones—
Roliing Stone Records (LP/12-inch)

14 FOR YOUR LOVE/DONT FIGHT THE FEELING—|dris
Muhammad—Fantasy (LP/12-inch)

1S NIGHT CRUISER—Deadato—Warner (LP/12-inch)

«©

PITTSBURGH

1 F'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch)

2 GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

3 BOOGIE TO THE BOP—Mantus—S.M.1. (12-inch)

4 LOVE SENSATION-Loleatta Holloway—Satsoul (LP/12-
inch)

5 UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)

6 ANOTHER ONE BITES THE DUST—Queen—Elektra (12
inch)

7 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

8 SHAXKE IT UP—DO THE BOOGALOO—Rod—Prelude (12-
inch)

9 LET'S GET [T OFF/THE MAGIC OF YOU—Cameron~
Salsoul (LP/12-inch)

10 SATURDAY MIGHT—Herbie Hancock—Columbia (LP/12
inch)

11 LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

12 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

13 PARTY ON—Pure Energy—Prism (12-inch)

14 EMOTIONAL RESCUE/DANCE~The Rotling Stones—
Rolling Stone Records (LP/12-inch)

15 SHAKE YOUR PANTS—Cameo—Chocolate City (LP)

This Weeh

SAN FRANCISCO

1 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

2 UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)

3 I'M READY—Kano—Emergency (12-inch)
4 UNDERWATER—Harry Thuman—Uniwave (LP)
5 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/

This Week

12:inch}

6 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

7 QUE SERA MI VIDA-The Gibson Brothers—Mango
{12-inch)

8 GIVE ME THE MIGHT—George Benson—Warner (LP/12-
inch)

9 LOVE SENSATION-—Loleatta Holloway—Salsoul (LP/12-
inch)

10 YOUR EYES—Baby 0'—Baby O’ Records (LP/12-inch)

11 SATURDAY MIGHT—Herbie Hancock—Columbia (LP/12-
inch)

12 BREAKAWAY—Watson Beasley—Warner (LP/12-inch)

13 | WANNA TAKE YOU THERE NOW/S-BEAT/RHYTHM OF
THE WORLD—Gino Soccio—Wamer/RFC (LP/12-
inch)

14 | NEED YOU/SELL MY SOUL/FEVER—Sylvester—
Fantasy (LP)

15 DREAMS AND OESIRES—Fever—Fantasy (LP/12-inch)

SEATTLE/PORTLAND

This Week
1 GIVE ME THE MIGHT—George Benson—Warner (LP/12-

inch}

2 UPSIDE DOWN/I'M COMING OUT—Diana Ross-
Motown (LP/12-inch)

3 LOVE SEMSATION-—Loleatta Holloway—Salsoul (LP/12-
inch)

4 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

5 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

6 QUE SERA MI VIDA—The Gibson Brothers—Mango
(12:inch)

7 FUNKIN' FOR JAMAICA (M.Y.)-Tom Browne-Arista
(12-inch)

8  BREAKAWAY-Watson Beasiey—Warner (LP/12-inch)

9 THINK/PETER GUNN (Blues Brothers, Soundtrack)—
Various Artists—Atlantic (LP)

10 SEARCHIN'—Change—Warner/RFC (LP/12-inch)
11 MAN FROM CHIMA—Vivaboat—Charisma (LP)

12 FOR YOUR LOVE—Idris Muhammad—Fantasy (LP/12-
inch)

13 ITS NOT WHAT YOU 6OT—Carrie Lucas—Solar (12
inch)

14 EMOTIONAL RESCUE/DANCE—The Rolling Stones-
Rolling Stone Records (LP/12-inch)

15  MIGHY CRUISER—Deodato—Warner (LP/12-inch)

MONTREAL

This Week
1 TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(LPy

2 STAY THE NIGHT-Billy Ocean—CBS (12-inch)

3 CANT FAKE THE FEELING/NO WAY—Geraldine Hunt—
Uniwave (LP/12-inch)

4 DYNAMITE/JUMP TO THE BEAT—Stacy Lattisaw—
Atlantic (LP/12-inch)

S I'M COMING OUT/UPSIDE DOWN—Diana Ross—
Quality (LP/12-inch)

6 BREAKAWAY—Watson Beasley—CBS (LP/12-inch)

7 YOU AND 1/PUT A LITTLE LOVE ON ME—Delegation—
Polydor (LP)

8 LOVE SENSATION—Loleatta Holloway—RCA (LP)

9 S-BEAT/THE RUNAWAY—Gino Soccio—Quality (LP)
10 LIFESAVER-Gayle Adams—Quality (LP)

11 MACHO-all cuts—Macho—Uniwave (LP)

12 ANOTHER ONE BITES THE DUST—Queen—WEA (LP)
13 CHERCHEZ PAS—-Madleen Kane—Uniwave (LP)

14 HOT LEATHER—Passengers—-Uniwave (LP}

15 THE FACTORY—Instructions—Quality (LP)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques In

the 16 major

U.S. Disco Action Markets, plus sates reports from key disco product retailers/one stops.
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Disco Business

1st N.Y. Video Music Record Pool Launched

® Continued from page 8

Rounder, Sire, Vanguard, Virgin,
Ze, Fat City, E.G., Beggars Banquet
and Atco.

Participating clubs include 930.
Washington, D.C.; Aldo’s. N.J.
Hurrah’s. N.Y.. the Mudd Club,
N.Y.; Traxx. N.Y.; the Flying Sau-
cer, Puerto Rico; Tugs Tavern,
Washington; Neo’s, Chicago; Play-
pen. Florida; Legz, N.Y.. Good
Times Cafe, Conn.; Rock Lounge.
N.Y.. and the Channel and Spit.
both in Boston.

According to Steinberg. the pro-
gram is compiled from promotional
video clips submitted to Rock-

COUNTRY

SAN FRANCISCO—As further
evidence of a national trend toward
conversion of discos to country-
styled clubs (Billboard, Aug. 16,
1980), San Francisco now has its
first-ever live country rock dance
club, the California Dance Hall.

It was established by 29-year-old
Kevin AJ. Black on the same site
where for the past two years he had
operated Down Under, a teen disco.

The club, which features a
spacious 200-capacity bar/lounge
arca fully separated from a 500-ca-
pacity auditorium, drew 550 people
to an Aug. 30 grand opening show
headlining Elvin Bishop, with local
band Fargo as opener. Advance
tickets were set at $6. with an $8 tag
at the door.

Black says that for the time being
he will run dances only on Saturday
nights, with a move to Fridays de-
pendent on public reaction, and he
says that he is hopeful that the size
and features of the club will enable
him to book national talent. Set for
Saturday (20) is Norton Buffalo and
his new band. Buffalo has two al-

America by participating labels.
This product is then carefully
screened in the production studios
of Soft Focus, parent company of
RockAmerica, before being trans-
ferred to %4-inch Betamax, or %-inch
VHS or U-Matic videocassettes.

Stringent guidelines are laid down
by RockAmerica for participating
clubs or deejays, in an effort to avoid
infringement of existing copyright
laws. Among them is the stipulation
that “no additional admission or
cover charge may be levied on au-
diences for specifically viewing the
video segments, other than the nor-
mal cover charge or admission.”

® Each time a videotaped seg-

CLUBS

By JACK McDONOUGH

bums on the Capitol label but is no
longer under contract.

Format at the new club calls for
two sets per night from two bands,
with recorded country music played
between sets. Shows start at 9 p.m.
Dinner is served in the lounge from
5109, with snacks available after the
shows start.

Black has constructed a 16 by 24
stage in the dancehall, which is dec-
orated with Confederate flags as
well as the flags of each of the South-
ern states.

Sound is currently being provided
by Sound on Stage, a local firm, with
lights by Holz-Muller.

Chase lights, mirrored balls and
strobes formerly used for the disco
are cmployed sparingly for etfect
under the new format.

Black says he wil be experi-
menting with both sound and lights
and will make changes as the situ-
ation demands.

A cafeteria arca adjacent to the
dance floor is being utilized as a
dressing room facility.

Psychoacoustic Audio Unit
Marketed By Michigan Co.

NEW YORK-The Michigan-
based EXR Corp., has begun mar-
keting its Exciter model SPI
psychoacoustic audio processing
system to discos across the country.

The $695 unit is said to be capable
of restoring natural presence, clarity,
fullness and individual signal sepa-
ration lost in the audio reproduction
chain of records and tapes.

The EXR Exciter, developed by
engineers. Jim Cassily and Jim La-
gerkvist is already being used exten-
sively by radio stations, recording
studios, sound reinforcement com-
panies and the' motion picture in-
dustry the company claims.

Cassily feels that the unit’s disco
applications will help give recorded
material “the sound quality previ-
ously found only on direct-to-disk
recordings.”

He explains that the Exditer is
able to achieve this effect by means
of a precise variation of the integral
functions performed. These inctude
pre-selective 180 degree phase
notching time and frequency ma-
nipulation and psychoacoustic jux-
tapositioning.

Cassily states that “the first three
functions create an interference sig-
nal which, when added back into the
original signal, reverses the primary
or fundamental buildups and losses
caused by multiplier effects and dis-
tortion in the audio reproduction
chain. The 180 degrec phase notch-
ing is used to cancel out specific fre-

quencies where distortion tends to
build up.”

According to Cassily, the Exciter
model SP1 does not affect volume
level because it actually cancels as
much as it adds. He adds that the
unit also adds no distortion, com-
pression or limiting. He claims tliat
the system has a signal-to-noise ratio
of better than 90 dB, and that the
psychoacoustic  juxtapositioning
process is used to fill holes left by the
phase notching process.

‘The Breaks’ Nets
‘Kurtis Blow Day’

NEW YORK-Queens borough
president Donald Manes has pro-
claimed August 2, 1980 “Kurtis Blow
Day” in Queens in cclebration of
Blow’s chart-riding rapping record.
“The Breaks.” The record is riding
high on disco, single and pop charts.

Manes’ proclamation states that
Blow. “by his performance, actions
and efforts has encouraged young
people to be more concerned about
their future.”

Blow was reared in Harlem. but
the Mercury artist has been known
for many years as one of the leading
rapping deejays in Queens. His first
single was the underground hit,
“Christmas Rapping.”

In conjunction with “Kurtis Blow
Day,” a disco award-a-thon is being
held at the Jamaica, N.Y., armory.

ment of an artist is shown, an addi-
tional cut from that artist’s latest al-
bum must also be played.

® Audio, live music, or other
video material must be played be-
tween videotaped segments.

® RockAmerica videotapes are
rented to the subscriber for use sole-
ly at the location agreed on on the
subscription form.

® Promotional videotapes must
be returned to RockAmerica after
two months.

® Both the audio and video por-
tions of RockAmerica’s videotapes
are copyrighted material, and no
RockAmerica videotape may be
copied or duplicated at any time.

Hall In Bay Area Typical
Of Growing Conversions

Black, who says his orientation is
totally toward dances that encour-
age social interaction (“I have never
had any desire to promote sit-down
concerts”) has been presenting
dance cvents since 1973 at local
venues like the Miyako, St. Francis
and Jack Tar hotels.

In 1977 he presented such na-
tional acts as the Commodores, the
Blackbyrds, Brass Construction,
Main Ingredient and BT Express for
dances at the Kabuki Theatre. He
has also produced salsa dances with
Tito Puente and Cheo Feliciano. In
March 1978 he opened the Down
Under disco, which operated until
early August of this year.

® Club response forms must be
sent to RockAmerica every month
by its subscribers. If a club repeat-
edly fails to return response forms,
or in any other way violates the con-
ditions of the agreement. Rock-
America retains the right to cancel
the service.

In addition to these specifications.
RockAmerica is also separating each
song on the videotape by six seconds
of black “leader” tape in an effort to
discourage unauthorized duplica-
tion, to discourage continuous play.
and to help the video deejay in
cueing.

In a further etfort to maintain
close control over the project, Rock-
America is limiting the initial num-
ber of subscribers to 10. Steinberg
adds that by the sixth month of the
project’s existence, his company

hopes to have gained enough mem-
bers to compile a valid video chart.

Initially. program emphasis is on
dance-oriented rock music. but
Steinberg promises 10 create several
music formats “in order to allow for
regional tastes.”

The video promotion will be sup-
ported by a monthly newsletter in
which will be reported “audience re-
action to each individual tape shown
in every club,” states Steinberg.

In addition to the $125 monthly
subscription fee. another $125 de-
posit will be levied against partici-
pating clubs in an effort to insure
that they comply with the regu-
lations. Further, clubs failing to
return videotapes on time will be
barred from receiving new program-
ming; failure to return “feedback”
sheets could result in termination of
the subscription service.

DISCO & DANCE REC.
MAIL ORDER SERVICE
Retail e DJ « Imports & U.S.

Telex: 230 199 SWIFT-UR (MAIL-O)
Call or write us—We have the fastest
service, best stock and cheapest
retatl price on U.S. and imports,
Send for our FREE lists of imports,
12** Discs, and U.S. LP’s.

We export to DJs in all foreign
countries (retait only).

We aiso have NEWWAVE, ROCK,
SOUL, COUNTRY and other re-
lated DANCE RECORDS.

Call us about our AUTOMATIC MAILING
SUBSCRIPTION SERVICE—personalized
to the needs of your disco or area. 9

Al orders are shipped immediately U.P.S.—
We give personal attention to your needs

NEW 12—Diana Ross (m Coming Up/
Upside Down), Teena Marle (I Need Your
Loving), Salazar (1-2-3/Let's Hang On)
Starpoint, Leonore O’'Malley, Queen Sa-
mantha, Tom Brown, Chatelaine, Polly
Brown, Cameo, Syivia Mason, Daybreak,
Snatch, George 8 , Gayle Adams,
Foxy (remix), Harry Thumann, La Bionda,
Gladys Knight, viola Wilis (Up on
the Roof), Metody Stewart (Remix),
Kelly Marie, Gonzales, Bravo, B. T.
Express (Remix) Capricorn, Macho
(Remix), Peter Jacques, Herb Al-
pert, Richie Family, Easy Going
{Fear), Ritz, Ann Joy, Plastic Sur-
prise, M (Remix), Jermaine Jackson.
NEW IMPORT LPs—Blily Ocean,
wonder, Sparks, 3 Degrees, Peter
Jacques, Macho, Passengers, Boney
M, Extensive Care, Harry Thumann,

Hariow, Plastic Surprise, Phone

(516) 269-5530.

: MAIL O DISC RECORDS
Lo PO Box 143, Kings Park, NY 11754

r ASWD TONwRY CHASER

% >
y ___B

= . . -
4 MIAC UTE PROGRAMMASLE CONTAOULER
dgslab_corp "

647128 CHANNEL PROGARMMEN
L4400

el

L-5e00

Litelab’s U.L. Approved
Entertainment Lighting Controllers:
The Best Keeps Getting Better

Litelab’s Entertainment Lighting Systems are sold through Litelab Dealers exclusively

In France: Clemangon, In Germany: Dyanacord, In Sweden: Bella Lite,
In Mexico: Futuro Cercano, In Argentina: Dimerson, In Belgium: Ever Violette,
In The Mideast: Wave, Int’l., In South Africa: David Morris, Int’l.
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NEW YORK
212-875-4357 BUFFALO
212-924-7783 716-856-4300

NYC Telex 237358

CHICAGO
312-828-0303

LOS ANGELES
213-268-4744
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Disco Business

SOCCER SCORES—One up on Pele, Roy B. Records artists Soccer performs

its songs, “Dancing Games'’ and ‘‘Give Me Your Love,’’ at the Apple Orchard

discoin Roslyn, N.Y. The group's appearance was made possible through Roy
B Records and the International Disco Record Center.

Disco Mix

By BARRY LEDERER

NEW YORK—Donna Summer has become
such an important influence in the record indus-
try that the release of her new product is looked
forward to as a major event. Her experi-
mentation in dewising fresh musical formats has
kept her one step ahead of her colleagues in the
dance/disco arena. Whereas “Bad Girls” was
naughty and funked out, “The Wanderer” is dar-
ing and punked out.

The artist is now on Geffen Records (Warner
Bros.) and her 12-inch 33% r.p.m. release is a
pop-oriented, Blondie sounding selection that is
more geared to radio than ciub play, especially
with its short length (3:48).

Summer's voice is slightly echoed as she al-
most recites the lyrics to this rockish and '50s
style tempo. Producers Giorgio Moroder and
Pete Bellotte have maintained a crisp momen-
tum with a steamy synthesizer effect, overlaid to
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a break which appears at the right moment. This
selection is part of an upcoming album on which
meatier disco material is said to be included.

‘I'm Yours” is the title of Linda Clifford’s
new LP from RSO. The title cut is a tovely ballad
sung softly and sensuously by the artist. tn-
cluded in the album is “Red Light,” her hit
single from the movie “Fame.” “Shoot Your Best
Shot” at 7:48 is a harmonious flow of vocal and
rhythm track arrangements with lavish empha-
sis on the horn and string sections. The result is
a full-bodied sound produced by Isaac Hayes.
This selection is not as driving as “If My Friends
Could See Me Now,"” but does contain a pop-ori-
ented style that should insure club action. “It
Don't Hurt No More™ at 7:32 features grinding
guitar licks that lend a funky and nitty gritty
feeling to this tune, Clifford’s vocals sparkle
with high energy on these selections and con-
tain just the right balance of soul. However, a
remix might be in order on the above mentioned
cuts in order to create material that is hotter
and more enticing to the deejays.

Peaches & Herb have released another win-
ner that is sure to catch the ears of the disco
set. The 12-inch 33% r.p.m. on Polydor is titled
“Fun Time" and is taken from the aibum “Worth
The Weight.”" Produced by Freddie Perren, the
selection runs 6:34 minutes with a perky ar-
rangement and a percussion break added for a
nice punch. The duo’s harmonies are sweet yet
earthy and well executed.

One laidback LP that has been out for several
weeks and is a sleeper is Richie Rome's “Deep.”
The production is fashioned to a degree after
Herb Alpert's “Rise” with many of the cuts hav-
ing that steady handclap and brass back beat
that was so prominent on Alpert’s work. Richie
Rome's interpretations use this idea but are
backed by a lush orchestral sound that provides
more of a rich feeling as is evident on the LP
title and “Claire De Lune.” The other selections
are ballads with a slight tempo giving the album
a listening as well as dancing appeal.

Ike Turner’s “‘Party Vibes” is a 12-inch 33%
r.p.m. record on Fantasy and one of the artist’s
better efforts in recent years. Both he, Tina and
Home Grown Funk are geared up for a high en-
ergy level in their performance. As the group's
name suggests, funk is the message which they
provide with style, class, and with a prolonged
conga and clavient instrumental section with vo-
calists chanting the title over and over. Tina's
voice is not that prominent as the group's per-
formance and harmonies are the mainstay of the
disk. This raucous and forceful tune is mixed by
Studio One L.A. deejay Mike Lewis.
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This Last - g Weeks
Weer | ook | cin | TITLE(S), Artist, Label woor | w | qgn | TITLE(S), Artist, Label
ﬁ 4 9 | LOVE SENSATION—Loleatta Holloway—Salsoul w 70 2 | ) NEED YOUR LOVIN’/CHAINS~Teena Marie—Gordy (LP
(LP) GA-9506 68997 M1 A2
ﬁ 3 | 11 | GIVE ME THE NIGHT—George Benson—Warner w 66 4 | TAKE ME IN YOUR ARMS/CAN'T WE TRY—Teddy
(LP/12-inch*) HS 3453 Pendergrass—P.I.R. (LP/12-inch*) FZ 36745
ﬁ 6 7 | ANOTHER ONE BITES THE DUST—Queen—Elektra ﬁr 67 7 | BACK STROKIN'-Fatback Band—Spring
(LP) 5E 513 (LP) SP 16726
* 7 8 | CANT FA.KE THE FEELING—Geraldine Hunt—Prism 54 | 56 7 | LOVE WILL TEAR US APART—-Joy Division—Factory
(12-inch) PDS-405 (7-inch) Import
5 1 13 UPSI?IFP;)(:AVQNQ/;;MM(:IOMING OUT-Diana Ross—Motown ﬁ 74 2 FREEDI(;M—Grand Master Flash—Sugar Hill
(12-inch) SH 549
6 2 18 FAME/RED LIGHT/HOT LUNCH JAM (Fame, Soundtrack)— ﬁ 75 2 | THE HILLS OF KATMANDU-Tantra— Phillips
Various Artists—RSO (LP) RS 1-3080 | (12-inch) Import
75|13 |c'\(f)£" #(s)rL a[z)sun T0 SLOVE YOU/DO ME RIGHT/GROOVE 57 | 57 | 13 | HEARTACHE #9-Delegation—Mercury
~Dynasty—Solar (LP/12-inch) {(LP) SRM 1-3821
BXL 1-3576/YD 12027
58 [ 61 | 5 | EURO-VISION/DANCE TO THE MUSIC/TWIST A ST.
8 8 11 | QUE SIEZRA l:ll \I]I;);a—(;ibson Bros.—Mango TROPEZ-Telex—Warner/Sire (LP/12-inch*) SRK 6090
ﬁ (12inch) 59 [ 65 | 3 | UNLOCK THE FUNK—Locksmith—Arista
10 | 10 | EMOTIONAL RESCUE/DANCE/SHE'S SO COLD~The Rolling (LP) AB 4274
SEgnes—R_olgngsStcne Records/Atlantic w 8 | 3 | WELCOME BACK—all cuts—Peter Jacques—Goody Music
0| 9|10 Lovz(no)nErofa:xgln RIGHT—~Ashford & Si CP el Y
~Ashfor impson— 0 )
“itnet (LP/12:ch 5. 3458 ﬁ 81 | 2 zvzn(rmu:g gﬁitl)zcoon ABOUT YOU—Melba Moore—Epic
M SBERT- 2l cuts=Gino Soccio—Warner/RFC (LP/12inch®) | g7 | 42 | 6 | THANK YOU/BECAUSE YOU'RE FRIGHTENED—Magazine—
Virgin (LP) 13144
ﬁ 14 | 12 | WHIP IT/GATES OF STEEL/FREEDOM OF CHOICE—Devo— ﬁ
Warner (LP/12-inch®) BSK 3435 3 °°"’{,ﬂg’i};‘c}’&"(gf:cﬁ;‘?gﬁr,{ Derrek Larro &
13 | 12 | 15 | FEEL LIKE DANCING/THE HEART TO BREAK THE HEART— ' ]
France Joli—Prelude (LP) PRL 12179 o | s e
ﬁ 19| s m“f;" rgg)lamlgso(su.v.)-rom Browne—Arista (LP/ ﬁ 3 | LATE IN THE EVENING_Pay) Simon—Warner
-Inc
(LP) HS 3472
15 [ 13 | 12 | SHAKEIT UP-DO THE BOOGALOO—Rod—Prelude ]
4 66 | 54 | 11 | CAN'T STOP THE MUSIC (Soundtrack)-David London/
e | (Elfn'“:)offL o ' Village Peaple /Various—Casablanca (LP) NBLP 7220
READY/HOLLY DOLLY—Kano—Emergency (12-inch) ﬁ 79 | 5 | IWANNA BE WITH YOU/SLIP & DIP—Coffee—De Lite (LP/
EM 6504 12-inch®) DSR 9520
) (BRI, S SE1.I OFF/MAGIC OF YOU~Cameron—Saisoul (LP) (e | 7 | 5 | THE TILT—7th Wonder—Chocolte City (LP/12:nch*)
ﬁ % | 19 | BREAKAWAY—Watson Beas! € 2012
—Watson Beasley—
Wates (LB 12000 ﬁ "°“§L2§“é'§§‘3123'"‘ OUNCE-Zapp—Warner
ﬁ 29 | 4 | PRIVATE IDAHO/PARTY OUT OF BOUNDS/GIVE ME BACK )
MY MAN—B-52's—Warner (LP/12-inch*) BSK 3471 ﬁ LOVE(f;‘_:h‘c’;ggfelgg'"”""e"“‘"’"
20 | 17 | 26 | SEARCHIN'~Change—Warner/RFC (LP) RFC 3438 ;
71| 39 | 12 | HELPLESS—)ackie Moore—Columbia
21 |21 | 8 [ LADY OF THE NIGHT/THE NATIVES ARE RESTLESS—Ray (LP/12-inch®) 43-11293
Martinez & Friends—Importe/12 (MAXI 33) MP-306 72 | 47 | 9 | THINK/PETER GUN (Blues Brothers Soundtrack)—Various
n|u| 7 m?o?so%"h'vhg'r‘is MINE/MIRROR IN THE Artists—Atlantic (LP) SD 5220
BATHROOM CRAWL—The English Beat—Sire 73 38 2 EARTH CAN B g
1 E JUST LIKE HEAVEN—Two Tons 0’Fun—
(LP/12-inch®) SRK 6091 -
Fantasy (LP/12-inch*) (R)-F-9584
BB | 6B ”1h)°(‘{2“ ";’ rgzz-le%se Joints—West End (12- 74 | 37 | 24 | TAKE YOUR TIME (Do it Right)—S.0.S. Band—Tabu
inch) (Remix) Wi . T -
(LP/12-inch*) JZ 36332
24 | 22 | 13 | WARM LEATHERETTE-all cuts—Grace Jones—Island 75 | 43 | 20 | CAWT BE LOVE-DO IT TO ME ANYWAY—Peter Brown—
(LP/12-inch*) ILPS 9592 Orive/TK (12:inch) 441
25 15 13 | PARTY ON—Pure Energy— ﬁ .
Prism (12:nch) PDS 404 2 GIVE(TZ?:CI?)PA({;-fS(')?i{!“M To)—M-Tume—Epic
% | |13 | THE BREAKS—Kurtis Blow—Mercury o 2 | IHEARD IT IN A LOVE SONG—McFadden & Whitehead—
RATHI DS (10 TSOP (LP) JZ 36773
7 131 6 ""Df('l‘gi"[g';-l::gryt Thuman—Uniwave 78 | 71 | 10 | PSYCHE-Killing Joke—Rough Trade
(7-inch) Import
18 | 18 | YOUR LOVE IS A LIFESAVER—Gayle Adams—Prelude (LP)
HasSI 0 g [mP FUN TIME - Pesches & Herb— ol
29 | 30 | 23 | DOES IT FEEL GOOD-B.T. Express—Columbia
(LP) JC 36333 ﬁ m | NEE(II)_PY)OFUQ/JZ(E)%L MY SOUL/FEVER—Sylvester—Fantasy
o= || T oD AdlTBIHs Aol (12 81 | 41 | 13 | DYNAMITE/JUMP TO THE BEAT—Stacey Lattisow—Atlantic
(LP/12-inch*) 5219
ﬁ 36 | 23 | SATURDAY NIGHT/STARS IN YOUR EYES—Herbie
Hancock—Columbia (LP) JC 36415 ol h= i el e
32 32 | 22 | YOUR EYES/IN THE FOREST/DANCE ALL NIGHT-Baby 53 | 10 | JUDY IN DISGUISE/CHIP NROLL-Silicon Teens~Sire
0 Records (LP) BO 1000 (LP/lZ-inCh‘) SRK-GUQZ
33 | 28 | 15 | 1LIKE WHAT YOU'RE DOING TO ME—Young & Co.— . g
S e bl @ SHES, S0 Ht-poiter Sstes-Flaet
34 | 34 | 11 | TURNING JAPANESE—Vapors—United Artists f
non) 1362 m RESCUE ME-Taste Of Honey—Capitol
ﬁ‘ 45 | 4 | FOR YOUR LOVE/DONT FIGHT THE FEELING—Idris - Hﬂlm‘ SPAC(EL::VSATD:;OB:Iayback .
- ot = o I
ﬁ a7 w cﬁ:h:tﬁm;;rra:l:asé (L(;P/lzsmcf? S . (en) OF 2201
| —The Go Go's—Sti 87 RICORN—Capricorn—
4 (7-inch import m = (Ifzo-inch)cgr&r[')cso 'enslgmergency
ﬁ 4“4 17 -*'"Ommfs"_/\zm' (E;)‘Ta'l‘g‘s‘“-'ﬂa"ha & the 88 | 88 | 2 | MAN FROM CHINA-Vivabeat—Charisma
: (LP) CL-1:3102
ﬁ 48 5 |8e T('L':,f/;z"!c";,a)fnég-ggﬂs‘mwﬂ 89 11 | HE'S NOT SUCH A BAD BOY AFTER ALL/THERE BUT FOR
-tncl 7 THE GRACE OF GOD GO I—Kid Creole & the Coconuts—
38 |7 7 | IUST' WANNR DQNCE*WITH YOU-Starpoint—Chocolate Antilles/Ze (12-inch) AN 802
b DL i 9 | 9 | 3 | THAT BURNIN' LOVE—Edmund Sylvers—Casablanca
40 |40 | 6 | IWANNA GET WITH YOU-Ritz—Posse (LP) NBLP 7222
(1Z-inch) POS 1201 91 | 72 | 5 | ALL ABOUT THE PAPER—The Dells—20th Century
ﬁ 51 | 3 | BOOGIE TO THE BOP—Mantus—SMI (LP/12:inch) T-618/TCD 112
(LP) SM 7003 ' 92 | 76 | 15 | A TASTE OF BITTER LOVE/BOURGIE BOURGIE—Gladys
ﬁ 62 3 | SLEEPWALK—Ultravox—Chrysalis Knight & The Pips—Columbia (LP) JC 36387
(LP) CHR 1296 93 | 77 | 11 | MESSAGES/RED FRAME, WHITE LIGHT—Orchestral
ﬁ 3 2 | NIGHT CRUISER/GROOVITATION—Deodato—Warner (LP) Manoeuvers In The Dar‘k—Dindisc (LP) Import
WBSK 3467 ] 3 | LET ME ENTERTAIN YOU—The Controllers—
ﬁ 64 | 15 | 'S NOT WHAT YOU GOT, fT'S HOW YOU USE IT/KEEP Juana {LP) 10001
SMILIN'~Carrie Lucas—Solar (12-inch) YD 12015 95 25 | HANG TOGETHER/DON'T TELL ME, TELL HER/USE IT UP,
ﬁ 50 | 3 { CHERCHEZ PAS/BOOGIE TALK—Madleen Kane—Chalet/ WEAR IT OUT—Odyssey—RCA (LP/12-inch)
Prelude (LP) CHO 701 AFL 13526/)C 11963
ﬁ S5 | 4 | THE ONE TOMIGHT/DREAMS & DESIRES—Fever—Fantasy % 11 | DAMAGED GOODS/I FOUND THAT ESSENCE RARE—Gang
(LP/12-inch*) F 9595 of Four—Warner (LP) BSK 3446
47 11 | LET'S GO ROUND AGAIN—Average White Band—Arista 97 10 | LET'S GO DANCING—Rocky Mizell—
(LP) AL 9523 TK (12-inch) TKD-443
ﬁ 58 5 | ARE YOU READY-Brooklyn Express—BC Records 97 | 11 | FLESH & BLOOD/OVER YOU/8 MILES HIGH—Roxy
(12-inch) BC 4006 Music—Atco (LP) $D32102
ﬁ 59 | 7 | ISTRIP YOU/FEAR—Easy Going—Importe/12 (MAXI 33) 89 | 10 | A FORREST-The Cure—PVC
MP 307 (LP) Import
ﬁ 60 | 3 | JUST LET ME DANCE-Scandal—SAM 100 | 93 | 13 | DO YOUR THANG—AI Hudson & One Way—

MCA (LP/12-inch*) 5127

*non-commercial 12-inch

Compiled from Top Audience Response Records in the 15 U.S. regional lists.
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EMON’S PARTY—Lynda Emon, center, head of the Californ

Disco Business

General News

Review newsletter, samples the flavor of an ice cream cake from Al Styne,

Aralos Records artist, at a party in Los Angeles for Billboard Magazine, hosted

by Aralos and Roller Review. Looking on at right is Mike Elley, president,
Aralos Records.

Dance Music Acceptance:
Warner Claims Progress

NEW YORK-Warner/RFC
Records and the Warner Dance Mu-
sic Dept. are claiming a break-
through in orienting conventional
disco decjays who had resisted the
“new” music to accept the dance
sounds of such artists as Devo, the
B52s, the Pretenders. Alice Cooper.
English Heat, George Benson, Ash-
ford & Simpson and others.

To insure continued success in
this area, RFC and the Warner
Dance Music Dept. arc avoiding la-
bels, preferring to eschew such defi-
nitions as danceable rock and r&b
for the more universal term of dance
music.

“The key to success is to capture
all markets, and in our etforts to
achieve this we are pushing a variety
of sounds,” states Bob Siegel, gen-
eral manager of RFC and the
Warner Bros. Dance Music Dept.

Nonetheless, the labels are not
oblivious of the growing importance
of rock discos across the U.S. As Sie-
gel points out, there are in excess of
500 of these clubs scattered across
the country, and Stephen Patrie has
been hired to push the Warner/RFC
dance music products in these
venues.

He is also charged with the re-
sponsibility of wooing hardware
disco deejays into accepting the new
music.

Siegel is happy with the job Patrie
is doing. “We have turned the cor-
ner,” he says. “The disco decjay
must open his mind and the minds
of his audience to the new music, but
it gets better every day. and the per-
formance of our artists on the charts
is documented evidence that we are
on the right track.”

Truffles Institutes Changes
To Capitalize On Success

LANGHORNE, Pa.—After six
years of operation, business is still
booming at the Truffles disco here.
In fact, business is so good that
owner Charlie Morgan has intro-
duced a number of changes which
other clubs in the area, less success-
ful than Truffles, have been quietly
dropping.

New policies recently introduced
include a $2 cover charge. It is the
first time in the club’s six-year his-
tory that patrons have been asked to
pay a cover.

Morgan admits that on the first
night the cover charge was instituted
about 75 patrons walked away.
“Howcver.” he adds, “the admission

fee has resulted in a new type of cus-
tomer coming to the club.”

Morgan has also tightened the
dress code, which he feels will help
to maintain the level of new custom-
ers which are now using the room.

The club’s new policies are so suc-
cessful that Morgan plans on open-
ing an additional bar to accom-
modate the drink requirements of
the estimated 400 patrons which
pass through the club’s doors on its
busiest nights.

Also on the drawing boards are
plans for theme parties ranging from
“roaring 20s” nights, to “Mexican
Fiestas,” and New Year’s Eve Par-
lies.

ia-based Roller

Il: 12"—Loose Joints/Is It All Over My Face; Snatch/
o Another Brick In The Wall; Mtume/Give It On Up;
Eighty’s Ladles/Ladies Of The 80's; Scandal/Just
Let Me Dance; AWB/Help Is On The Way; Billy
w Frazler/Billy Who; J.R. Funk/Feel Good Party
Time; Boz Scaggs/JoJo; Bravo/Touch Me Now,
Capricorn; Mouzon’s Electric Band/Every-
body Get Down; Viola Wills/if You Could
Read My Mind; Belinda West/Seabiscuit In

s The Fitth.
LP’s—Minnie Ripperton; Sylvester; Teena
Marie; iIdris Muhammad; LTD; Brass Con-
T struction; Mantus; Geraldine Hunt; Ma-
s““m A deleen Kane; Deodato; Peter Jacques,

Norman Connors; Kid Creole.
‘NEW RECORDS DAILY"
WE SHIP UPS WITHIN 24 hrs S

Singles 1929-1980, over 100,000 titles in
stock. send $1.25 for catalog. Master
Charge & Visa. Call us for new imports.

DOWNSTAIRS RECORDS
§5 West 42nd St, N.Y., N.Y. 10036
212/354-4684 or 221-8969
Telex: 238597 DOWNS

LP, Vidcassette PX Sales Boom

® Continued from page 1

outpost like Seoul warrants one.

The Exchange moves the hits over
seas and domestically. For example,
Michael Jackson’s “Off The Wall”
has sold 47.000 LPs, 2.100 8-tracks
and 17.000 cassettes, while the two-
pocket Pink Floyd’s “The Wall™ has
moved 29.000 LPs. 1.800 8-tracks
and 14.500 cassettes. “Urban Cow-
oboy’s” multi-disk set has sold
29.000 LPs. 2,900 8-tracks and
19.400 cassette packages.

The above are exclusively over-
seas sales. some 40% of that can be
added to that from normal domestic
post sales in 300 stores.

New album releases on LP and
cassette ship daily as they are re-
ceived by UPS across the continen-

tal U.S. Larger catalog shipments go
twice weekly except for a Northwest
truck load that leaves every Friday
from the Atlanta suburban ware-
house to Oakland where it is re-
ceived and disbursed to various
posts by Monday night. Heeding the
advice of WEA chief Henry Droz
(Billboard. Aug. 23. 1980), Franklin
does not ship 8-tracks on new re-
leases.

Franklin is today supplying new
releases and a spread of 1.800 to
2,000 hit and catalog album titles
weekly. He revises his current hit ti-
tles fortnightly. Catalog changes
monthly. He feels that special orders
cannot physically or fiscally be ac-
commodated. He intends to increase
the album product spread in [981.

Singles are racked directly by spe-

cific outside suppliers for areas in
the continental U.S. Singles are not
available overseas. Army personnel
pays $5.50 for $7.98 list albums and
$5.95 for $8.98. Post exchanges in
both the U.S. and abroad replenish
stock through electronic data proc-
essing systems to Forest Park, which
has 108 employes.

Franklin sees good potential for
half-speed, digital and other audio-
phile recordings. Working primarily
with Mobile Fidelity. the PXs have
moved $300.000 of that product.

The 620 PX record/tape depart-
ments started handling video-
cassettes this year. The Exchange
projects $2.5 million sales this year.
Thus far, videocassette sales have
exceeded $3.9 million.

Signs Show Retail Sales Upturn

® Coniinued from page |

Bergman’s optimism is tempered
by many like Lou Fogelman of the
20-plus Music Plus stores here. “Yes,
we are up 14% to 15%.” he says. “But
take out the inflationary price in-
creases at wholesale in October 1979
and then again earlier this year,
which forced our retail prices up
15%. and it’s flat.”

Harold Okinow, president of Lie-
berman Enterprises, the major rack
and one-stop firm, supports Fogel-
man’s logic. Like Fogelman. Alan
Dulberger, 1812 Overture’s five-
store entrepeneur in Wisconsin, and
Lenny Silver of the Record Theatre
chain out of Buffalo, Okinow points
up the impact of $598 midrange
product in maintaining business
flow.

Okinow is apprehensive of the
$5.98 building percentage of busi-
ness. “It costs just as much to ship.
warehouse and generally handle this
product which is $2 to $3 less than
frontline product,” he says. “That
general cost of handling eats into
profit,” Okinow reflects. Dulberger
backs him. “The only time you can
really sell a lot of product is when
you have a sale. The customer is get-
ting wise. He waits until a store near
him has a sale,” the Badger state
OWner says.

Art Schulman of the four-store
Laury’sin Chicago, aftirms his $5.98
albums move well since they started
a storewide stickering concept, with
a two-color two-inch square adhe-
sive that urges three albums be
bought for $13. August was up for
Schulman, despite a major competi-
tor who ran a widely heralded 10-
day discount sale.

Schulmuan. like most others can-
vassed, complains of the continuing
drouth of advertising allowance
from manufacturers.

Joe Voynow. Bib Distributing in
Charlotte, one of the largest U.S.
one-stops and indepcndent label
distributorships. confirms unit salcs
are down through his many retail ac-
counts. He also blames manufac-
turers for failing to provide ade-
quate returns for 1979 overstocks
and then reducing 1980 returns to
around 20% for the current business
stalemate.

Bud Daily of the five Houston
area Cactus stores admits grosses are
up. but he too points to the fact that
he’s had to hike his retail sticker
prices. Like Allan Rosen of Flipside
stores in Lubbock, Tom Meyers of
the Mr. Music Stores in Houston,
and Cleve Howard of the four Ware-
house stores in Houston. Daily at-
tributes the biggest part of his last 90
days sales charge to “Urban Cow-
boy,” which all in the Southwest
compare to “Grease™ and “Saturday
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Night Fever” as a traffic stimulator.

Howie Ring of the Music City/
Music World stores out of Boston
finds business up 5% to 20% be-
cause of “lousy weather recently.” It
brings people to malls. he observes.
The current back-to-school syn-
drome has shackled business tempo-
rarily. he and others feel.

Bob Tollifson. the 24-store Bay
Area vice president, feels a store-for-
store comparison with 1979 shows
him ahead 17%. He feels a newly in-
troduced computerization system
will boost that increase as the holi-
day nears.

Howard attributes a good deal of
his stores’ pace to steady concert
ticket sales. His Warehouse stores
account for 20% of the concert ticket
flow in Houston. he says.

Stu Schwartz of the Harmony Hut
chain out of Baltimore says his busi-

ness was off recently, but signs indi-
cate excellent prospects ahead. “The
consumer is getting looser with his
dollars.” he says. “After the presi-
dential election, it will really break
loose. I wish we’d get some monster
product going.”

John Cohen of the 30-plus Disc
Records stores out of Cleveland con-
curs about product. He also feels
manufacturers are not attuned gen-
erally to industry needs at the retail
level.

A victim of extremely poor busi-
ness environment, Doug Severson of
the four Michigan Full Moon stores
says he is down 10% to 12%. *“In our
area. unemployment is up around
20%. Of those out of work. 35% are
our key customers. Our customers
are extremely price conscious. The
$598 product has become a main-
stay for us.” JOHN SIPPEL

Carpenters, Alpert Utilizing dbx

® Continued from page 6

zicka. are significant in that it marks
the entry of hit pop titles into the
catalog. Moreover. it signals the be-
ginning of more hit pop and rock ti-
tles to augment what is mostly a clas-
sically-oriented library. Jazz (itles
are also planned.

Also significant. Ruzicka further
points out, is a widening of distribu-
tion for the disks. Up until now the
product had been going through
dbx hi fi dealers but now distribu-
tion will include more record store
outlets. The firm also markets con-
sumer audio products.

Tower Records in California. Sam
Goody’s in New York, the Harvard
Coop in Boston and Laury’s in Chi-
cago, for example, are commiting to
these disks.

Goody’s. Ruzicka points out, will
heavily promote the disks at the end
of October. tieing in with a New
York consumer sterco show there.

Available at the end of October,
the two A&M LPs will carry a retail
price of $18, the suggested list of dbx
disks.

Has the necessity of buying a
home decoding unit—which lists for
$109—impeded the growth of the
program?

Sound Department

® Continued from page 14
investors in Lew Saka and Josh Ja-
mal, who operate businesses in New
York City.

Saka owns and opcrates La Bo-
tique Gallery and the Variety Out-
let, and Jamal owns and operates a
record and electronic sound equip-
ment shop. Among the many new
merchandising plans announced is
adding new lines such as a record
and electronic sound department,
which will be heavily promoted.

“No.” says Ruzicka. “Consumers
who are audiophiles are buying the
add-on unit. And even consumers
who may not be audiophiles but
who want better sounding records
are not being put off by having to
purchase the unit. In tact, we are
finding that a more expensive unit
which enables the consumer to en-
code and decode for his tape
recorder is selling well at $300.”

Ruzicka also confirms that dbx is
exploring dbx-encoded cassettes for
possible later introduction.

Another new audiophile market-
ing wrinkle soon to be introduced by
the firm is the “dbx disk pacs”
three dbx-encoded disks packaged
together consisting of three LPs of
one repertoire and listing for $49.95.

Digital Vidisk

® Continued from page 8

equipment required by these inno-
vations, hardware purchase could
initially absorb the “much needed
dollars that otherwise might be spent
on software.”

Nor did Steinberg neglect the
specter of home taping. declaring
there remains the “distinet danger
that home taping could become even
more attractive. What with the ex-
ceptionally high quality of digital
sound reproduction and the growing
availability of less expensive higher
quality blank tape.”

The new opportunities. Steinberg
concluded. will not come “without
pitfalls, but I also believe that with
the intelligence. creativity and entre-
preneurial zeal that mark the music
industry, we will be able to both
seize the opportunities and avoid the
pitfalls, maintaining the vital. active
role our industry plays in the lives of
millions around the world.”
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Jazz

15 CITIES ON ITINERARY

Art Ensemble Of Chicago Tours

NEW YORK-—After 15 years the
Art Ensembte of Chicago is coming
home. This month the group begins
its first extensive U.S. tour, called
Full Force. which will hit more than

King And Waters
Closing Out Bowl

LOS ANGELES—-B.B. King and
Muddy Waters headlined “Bicen-
tennial Blues,” the blues edition of
the Hollywood Bowl’s “Jazz At The
Bowl” series Wednesday (10). The
program saluted the opening of the
Los Angeles Bicentennial.

This fifth and final program of the
Bowl’s new five-concert jazz series
also featured Big Joe Turner. Big
Mama Thornton and Lloyd Glenn
& his Quartet. Jazz trumpeter Benny
Powell will serve as host.

By GEORGE KOPP

I5 cities here and in Mexico and
Canada.

Why has it taken so long? “I don’t
know.” says trumpeter Lester Bowie.
“We’ve been trying. So-called jazz is
looked on by promoters as some-
thing people don’t like. But after 15
years we’ve had no problem—every-
one wants us.”

The Art Ensemble of Chicago has
toured the world several times and
played to sellout crowds of more
than 5,000 in Europe. Russia and
Australia. But Bowie says there’s no
place like home: “It’s much better to
get the recognition here.”

The group has a reputation for
being “avant-garde.” but Bowie says
he has “beboppish type roots.” In
concert some of the musicians wear
African dress and paint their faces in
tribal fashion. A variety of bells.
whistles, shells and other odd instru-
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ments are used in the course of the
evening. along with trumpet, sax
and bass.

In addition to Bowie the other
members of the group include Ros-
coe Mitchell. Malachi Favors Mag-
hostus, Famoudou Don Moye and
Joseph Jarman. The group has con-
sistently scored high in jazz polls.

“Our records are beginning to sell
better as they are promoted better,”
says Bowie. “People are almost
forced to have certain musical tastes.
There’s a big void in music and we’ll
fill it. if people let us.”

Bowie believes that a group has to
“challenge” an audience and that
*too much of today’s music sounds
the same. People are starving for
good music. We’re not fooling any-
one with a lot of hype. We just play
good, serious music.”

In concert, Bowie says audience
reactions range from ‘“‘very somber
to near riot conditions. Nobody ever
expects our concerts to do as well as
they do.”

The current tour will hit mainly
schools and colleges. Bookings for
the tour are still open, says the
group’s booking and management
firm, Outward Visions of New York.

N.Y. Jazz Fans
Miss WRVR-FM

® Continued from page 20

WRVR and there were reports Son-
derling hoped to take the station into
an r&b format. Sonderling sold the
station to Viacom last year.

“We will fight it.” Bailey says. “It
is an abomination for a city the size
of New York not to have a jazz sta-
tion. This creates a void to advertise
jazz club activities. Where are the
record companies going to play their
records?” he asks. “It is a shame that
this music is treated in such an un-
kind way.”

Jazzmobile is a party to a suit
against the Federal Communi-
cations Commission now before the
Supreme Court. which could have a
profound effect on the WRVR situ-
ation.

The suit brought by the WNCN
Listeners” Guild contends the FCC
must be more involved in the regu-
lation of programming content, par-
ticularly as it applies to unique for-
mats in a market such as classical,
jazz or big bands.

The guild won its suit in the U.S.
Court of Appeals and the case is now
before the Supreme Court on appeal
from the FCC. The high court is ex-
pected to hear oral arguments within
the next 90 days.
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NO NIGHT SO LONG

Dionne Warwick, Arista 0527 (lrving, BMI)

DON'T ASK ME WHY

Billy Joel, Columbia 1-11331 (Impulsive/April, ASCAP)

ORIVIN’ MY LIFE AWAY

Eddie Rabbitt, Elektra 46656 (DebDave/Briarpatch, BMI)

XANADU

Olivia Newton-John/Electric Light Orchestra, MCA 41285 (Jet/Enart, BMI)
YOU'RE THE ONLY WOMAN

Ambrosia, Warner Bros. 49508 (Rubicon, BMI)

WOMAN IN LOVE

Barbra Streisand, Columbia 1-11364 (Stigwood/Unichappell, BMI)
LATE IN THE EVENING

Paul Simon, Warner Bros. 43511 (Paul Simon, BMI}

SOMEONE THAT | USED TO LOVE

Natalie Cole, Capitol 4869 (Screen Gems/EMI| BMI/Prince Street/Arista, ASCAP)
JESSE

Carly Simon, Warner Bros. 43518 (Quakenbush/Redeye, ASCAP)

HEY THERE LONELY GIRL

Robert John, EMI-America 8049 (Famous, ASCAP)

LOOK WHAT YOU'VE DONE TO ME

Boz Scaggs, Columbia 1-11349 (Boz Scaggs, ASCAP/Foster Frees/Irving, BMI)
SAILING

Christopher Cross, Warner Bros. 43507 (Pop N’ Roll, ASCAP}

FIRST TIME LOVE

Livingston Taylor, Epic 9-50834 (Bait & Beer, ASCAP)

NEVER KNEW LOVE LIKE THIS BEFORE

Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BMI)
WHY NOT ME

Fred Knoblock, Scotti Bros. 600 (Atlantic) (Flowering Stone/United Artists,
ASCAP/Whitsett Churchill, BMI}

ALL OUT OF LOVE

Air Supply, Arista 0520 (Careers/BRM, BMI/Riva, PRS)

LOOKIN' FOR LOVE

Johnny Lee, Asylum 47004 (Elektra) (Southern Nights, ASCAP)

MAGIC

Olivia Newton-John, MCA 41247 (John Farrar, BM1)

TAKE A LITTLE RHYTHM

Ali Thomson, A&M 2243 (Almo, ASCAP)

REAL LOVE

The Doobie Brothers, Warner Bros. 43503

(Tauripin Tunes/Monosteri/April, ASCAP)

YOU'LL ACCOMP'NY ME

Bob Seger & The Silver Bullet Band, Capitol 4904 (Gear, ASCAP)
UPSIDE DOWN

Diana Ross (Chic, BMI), Motown 1434

LET ME LOVE YOU TONIGHT

Pure Prairie League, Casablanca 2266

(Kentucky Wonder, BMI/Prairie League, ASCAP)

HOT ROD HEARTS

Robbie Dupree, Elektra 47005 (Captain Crystal/Blackwood/Dar-Jan, BMI)
HE’S SO SHY

Pointer Sisters, Planet 47916 (Elektra)

(ATV/Mann & Weill/Braintree/Snow, BMI}

GIVE ME THE NIGHT

George Benson, Warner Bros. 49505 (Rodsongs, ASCAP)

STAND BY ME

Mickey Gilley, Asylum 46640 (Rightsong/Trio, BMI}

LATE AT NIGHT

England -Dan Seals, Atlantic 3674 (Pink Pig/Concourse/Van
Hoy/Unichappell, BMI)

MORE LOVE

Kim Carnes, EMI-America 8045 (Jobete, ASCAP)

WHERE DID WE GO WRONG

Frankie Vallie & Chris Forde, MCA/Curb 41253 (Irving/Swanee Bravo, BMI)
THAT LOVIN’ YOU FEELIN’ AGAIN

Roy Orbison & Emmylou Harris, Warner Bros. 49262 (Acuff-Rose, BMI)
MY PRAYER

Ray, Goodman & Brown, Polydor 2116

(Shapiro Bernstein & Co./Peter Maurice, ASCAP)}

COULD | HAVE THIS DANCE

Anne Murray, Capito!l 4920 (Vogue & Maple/Welk Music Group/Cnhisown, BMI)
LOVE THAT GOT AWAY

Firefall, Atlantic 3670 (Warner-Tamerlane/El Sueno, BMI)

MAKE A LITTLE MAGIC

The Dirt Band, United Artists 1356 (De-Bone-Aire/Vicious Circle, ASCAP)
ONE FINE DAY

Carole King, Capitol 4864 (Screen Gems-EMI, BMI}

ONE IN A MILLION YOU

Larry Graham, Warner Bros. 49221 (Irving/Medad, BMI)

YEARS FROM NOW

Dr. Hook, Capitol 4885 (Roger Cook/Cookhouse, BMI)

MIDNIGHT ROCKS

Al Stewart, Arista 0552 (Frabjous/Approcimate, BMI)

TRUE LOVE WAYS

Mickey Gilley, Epic 9-50876 (Wren, BMI/MPL Communications, ASCAP)
LITTLE JEANNIE

Elton John, MCA 41236 (Jodrell, ASCAP)

LOVE FANTASY

The Philadelphia Luv Ensemble, Pavillion/CBS 6404

(United Artists/Fischoff, ASCAP)

poC

Earl Klugh, United Artists 1355 (Capitol} (United Artists/Eart Klugh, ASCAP)
IF THIS IS LOVE

Melissa Manchester, Arista 0551 (Unichappell/Rocket, BMI)

OUT HERE ON MY OWN

Irene Cara, RSO 1048 (MGM, BMI/Variety, ASCAP)

DONT YOU WANNA PLAY THIS GAME NO MORE

Elton John, MCA 41293 (Jodrell, ASCAP/Beechwood, BMI)

THUNDER AND LIGHTNING

Chicago, Columbia 1-11345 (Little Sacha/Street Sense, ASCAP)

YOU CAN CALL ME BLUE

Michael Johnson, EMI-America 8054 (Special, ASCAP)

HEART OF MINE

Oak Ridge Boys, MCA 41280 (Silverline, BMI)

I'M HAPPY JUST TO DANCE WITH YOU

Anne Murray, Capitol 4878 (MacLean, BMI}
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. Briefs____

® PARIS—The first municipally
owned workers cooperative disk
pressing plant has finally started op-
erating at Tourouvre in Normandy.
Its emergence is a direct result of the
financial failures of AREACEM,
part of the now-liquidated Sofrason
record company. When the crash
came, the 84 employes at Tourouvre
decided that they would. if possible.
keep the plant running. Most other
pressing facilities in France are in-
terested only in big orders. so the
small manufacturers were left out in
the cold. But financial backing was
the major hold-up in the scheme. Fi-
nally, the mayor of Tourouvre asked
the municipal council to invest
$13,000 in the plant. and grant a
loan of $170.000 so that the factory
could start taking orders.

e JOHANNESBURG — The
South African Musicians Assn.,
formed in 1974. was this month rec-
ognized by the department of labor
in Pretoria as the only official body
representing all musicians and vo-
calists in the country. National
chairman of the association. Dur-
ban-based drummer Ken Varner,
says it will now have representation
on the state-controlled industrial
council. as well as closer liaison with
other government departments.
This. he adds, means that local musi-
cians can look forward to better con-
tractual conditions, tighter regu-
lations governing working conditions
and an end to pay cutting.

® MADRID—RCA Spain pulled
out all the stops for the Village
People during their recent short pro-
motional visit. tying a major cam-
paign to the Madrid premiere of the
group’s “Can’t Stop The Music”
movie. The soundtrack disc. released
one month beforehand. is on the
way to gold status (50,000 units)
here, and nationwide media cov-
erage for the band, including top
spot on prime time television show
“Aplauso.” has further gilded its
chances. At the premiere itself, the
Village People were given an enthu-
s1astic reception.

® NAIROBI-The Eclipse Club.
a new night spot. has opened its
doors here. Situated near the center
of town and in the middle of the ho-
tel block. it boasts the best light show
and music at reasonable prices.
Many of the clubs recently opened
have the disadvantage of offering
entrance on an exclusive member-

(Continued on page 65)

_International |
- ' Strong Sales Seen

Softrock Show: Kalapana performs at the Yokohama baseball stadium during

Japan Jam 2.

Japanese Breakthrough By
Hawaiian Kalapana Group

By SHIG FUJITA

TOKYO-The appearance at Ja-
pan Jam 2 (Billboard. Sept. 13,
1980) of Kalapana is expected to
boost the Hawaiian group’s disk
sales in this market, particularly now
that its music has evolved into a dis-
tinctive and gommercial softrock
style.

Kalapana’s Jam performance at
the Yokohama bascball stadium
and at Mt. Rokko in Kobe were re-
corded live, and Trio Records will
release the results on an album early
in October. The group and its man-
ager, Ed Guy, stayed on after the
event to mix the disk at CBS Sony’s
studio in Shinanomachi. Tokyo.

Kenny Inaoka, cxecutive chief
producer at Trio’s a&r department,
notes that the initial pressing for “Ja-
pan Jam 2 Live: Kalapana™ will be
50,000 units. The disk will feature
nine songs—eight are new—and the
slecve sports a photograph of the
quintet’s lead singer, David John
Pratt. in action at the Yokohama sta-
dium.

Sales of Kalapana’s previous
seven albums, all released by Trio.
total 400.000 to date. the most popu-
lar being “Hold On,” issued in June.

Manager Guy believes that the
evolution of the group’s sound from
a Hawaiian style to today’s sophis-
ticated rock format will increase its
Japanese popularity in the wake of
Japan Jam 2.

Kalapana has been together since
1974—1hough Pratt is the only origi-
nal member still in the lineup—and
Guy has been handling manage-

South African Market Still
Strong, Despite Industry Woes

By ESMOND FRANK

JOHANNESBURG—Record sales
in South africa are this year ex-
pected to buck downward inter-
national trends by climbing to $45
million. more than 66% up on last
year's figure of $27 million.

But in spite of booming record
sales, local manufacturers have ex-
pressed growing concern about in-
creased commercial piracy and
home taping. which. according to
some estimates, are costing the in-
dustry about $18.75 million a year.

The South African Gramophone
Record Manufacturers’ Assn. points
out that while South Africans buy
about 10 million blank tapes a year,
the industry only sells about five
million albums annually.

Although commercial piracy and
home taping are criminal offenses in
terms of the local Copyright Act,

manufacturers believe that little can
be done to cffectively police domes-
tic taping activities, and have called
on the government to impose a spe-
cial additional tax on blank tapes to
compensate for lost record sales and
royalties.

They arc, however, determined to
stamp out commercial-scale piracy,
and in a recent court case, the first of
its kinds in terms of the Copyright
Act, successfully prosecuted Sapna
Wholesalers, which was convicted
and fined.

Manufacturers here point out that
recent production is a high-risk area
of business, with an average of only
one out of five releases breaking
even.

While LPs in South Africa now re-
tail for about $7.50 each. producers

(Continued on page 64)

ment these past six years. The group
has visited Japan three times from
1978-80. and has performed in con-
cert and on television.

Four of the act’s Trio albums were
released in the U.S. via Guy’s West
coast Abattoir label. The Japan Jam
recording will be distributed in Oc-
tober via CBS as the result of a tie-
up between the major and Steve
Gold’s LAX label.

Katlapana will be appearing at the
Los Angeles strect festival next
month, and will subsequently tour
Western states in support of the new
LP.

For Australian Acts

By GLENN A. BAKER

SYDNEY—The first year of the
’80s has ushered in a new “golden
age” of Australian recording. ending
a three-year doldrums period which
saw indigenous production slip to its
lowest chart penetration in more
than a decade.

A number of Australian acts have
occupied high positions on the na-
tional album charts in recent
months, including Cold Chisel, Mi-
Sex, the Angels. Australian Crawl
and Jo Jo Zep and the Falcons. Cold
Chisel’s “East” (WEA) would have
been the country’s No. | album but
for the near-permanent occupation
of the summit by the “Can’t Stop
The Music” soundtrack (Billboard.
Aug. 9. 1980).

A genuine excitement in locally
recorded product is sending custom-
ers back into record stores, and help-
ing bolster across-the-board sales of
new acts and music forms.

Total disk production for the first
three quarters of the 1979-80 fiscal
year is up from 23.4 million units.
the most impressive jump for some
years.

Correspondingly, successful Aus-
tralian-recorded albums are now re-
turning to the platinum standards of
1975-76. Companies are not re-
trenching staff’ and few managing
directors are complaining.

In many ways, indigenous talent is
responsible for the halfway-to-re-
covery state of the industry. Those
with good memories ironically cite a

combined record company plea be-
fore an Industries Assistance Com-
mission hearing around three years
ago that they could not afford to
record local talent with government
subsidy. In 1980. it is Australian mu-
sic which is lighting the end of the
tunnel.

The Angels (Angel City), Cold
Chisel, Mi-Sex. Australian Crawl
and Jo Jo Zep and the Falcons have
all lately collected platinum disks
(unit sales of 50,000 in this market)
for their trouble.

And international deals are now
so commonplace that at least 12 of
Australia’s top 15 bands have their
records released outside of the coun-
try. and one, Air Supply, is ap-
proaching the U.S. chart summit at
presstime.

A number of second-level acts.
such as InXs, Flowers and the Inno-
cents, are picking up European terri-
tory deals.

Barbra Banned

LONDON — The Mechanical
Copyright Protection Society has
banned imports into the UK. of the
new Barbra Streisand album,
“Guilty.” The LP, coproduced by
Barry Gibb, is already out in the
U S., but Chappell Music asked the
society to impose the official ban to
prevent pre-release supplies here.
The disk is due for release in Britain
in mid-November.
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Competition For The Leisure $3
WEA Germany Chief Optimistic About Future Prospects

HAMBURG—Record and tape
sales in the international music mar-
ketplace may have cooled off, with
stagnation in the U.S. and declining
sales in the UK., but in Germany.
i’s only a matter of slackening
growth.

That is the view of Siegfried Loch,
managing director of WEA Musik
here. and he told delegates at the
company’s sales conference that fi-
nancial year 1979 and the first half
of 1980 showed growth rates that
would be hailed as normal or good
in other branches of the industry.

He said: “Let’s not shed tears at
the wailing wall. for that is a most
inappropriate place in discussing the
challenges of the future. We’re not
afraid to ask the question whether
the music industry has a future, for
we at WEA cannotimagine any kind
of future without music.

“But we know we aren’t alone in
competing for customers in the lei-
sure market. My view is that leisure
time for the man-in-the-street will

By WOLFGANG SPAHR
not increase over the next five or 10
years. but he will demand a higher
quality of leisure time occupation.

Loch insisted that it was vital to
keep a careful eye on the social be-
havior of society and on demo-
graphic developments. “The trend
towards greater individuality is/spe-
cially to be considered in the supply
of entertainment, of music. Program
diversification is the answer, not the
attempt to reduce what is on offer
and to achieve, with increased ex-
penditure on advertising, larger
amounts of units sold supplied by a
reduced number of artists.

“We can’t just have gold and
platinum in mind. We have to care
about existing customers and seek to
win new ones.”

Loch emphasized the consistent
market share growth of WEA over
the past two years, despite deliber-
ately avoiding the television-mer-
chandising business.

“Our development shows ye were
right. The losers in this market are
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not companies like us, coming out
with high quality offers, but are
those who may think that merely
being big is itself a guarantece of suc-
cess.”

Loch promised greater emphasis
on marketing and innovations in the
future. “That is what produces re-
sults. Marketing is not just the or-
ganized execution of all sales func-
tions.

“Marketing docs not ask ‘what do
we wish to sell? True marketing
starts with the needs. realities and
values of the customer. 1t asks ‘what
does the consumer wish to buy?’ Our
task is to get the right product. at the
right place. at the right time.”

Loch said the quality of domestic
reproduction for disks and tapes had
risen fast in recent years. Much was
written about the drop in quality of
records today. “but the fact is simply
that the improved reproduction fa-
cilities have highlighted the techni-
cal limits of the mass production of
those records.

“Now the inventors are showing
us where the future lies. Digital
recording is making its presence felt
in studios round the world. WEA is
in the forefront of the new develop-
ment, with digital releases by such
artists as Ry Cooder, George Benson
and Joachim Kuchn.

“But only when the digital record
is combined with the proper repro-
duction equipment will the con-
sumer reap the full benefits of this
new process.”

Loch said that the cassette, since
its introduction in the mid-1960s,
had led to music being truly trans-
portable. playing its own part in
worldwide market developments.

“But. unfortunately. this inven-
tion has posed our most serious
problem, private copying. It will be
very difficult for us over coming
years to bring home to legislators
that the protection of our rights is le-
gitimate and that private copying
endangers our very existence and
that of artists who. through their
work, make our society more agree-
able for mankind.

“Making this problem more un-
derstandable for the general public
remains one of the biggest demands
placed upon our industry. We're
grateful to our friends in Austria for
being first in the world to convince
legislators about the need for a levy
on blank cassettes.”

Loch also talked about video tech-
nological developments in German
homes. making it feasible to put top
movies on videocassettes. Previously
this prospect didn’t exist in Ger-
many, a prospective customer basic-
ally having to deal with video pi-
rates.

“Time wil! tell whether the record
dealer recognizes this as his chance
for the future and makes an invest-
ment in this business. But apart from
the record retailer. many sectors of
trade are striving after this new busi-
ness. WEA will offer the record
dealer a chance to make up his own
mind, but the winner will only be the
one who takes the video consumer
seriously right now and isn’t half-
hearted about this business.”

S. African Market

® Continued from page 63

claim that they net only 2.7% of this
in profits. They attribute the high re-
tail cost of records to a dealer mark-
up of more than 33%. and tax and
excise dutics of 11.5%.

Recording, manufacturing and
marketing costs as well as royalties
lo composers and artists. they say,
account for about 17% of the price.

www.americanradiohistorv.com

Welcome Guests: WEA Musik managing direct
two visitors to his company’s sales convention, U.S. singer Helen Schneider

i .|
or Seigfried L

och, right, with

and Kurt Hammerstein of Supermax.

Progress On Piracy
Reported In Colombia

By MANUEL BELLON

BOGOTA—There are encour-
aging reports coming out of Co-
lombia about the local music indus-
try’s fight against record and tape
pirates.

Statistics show that during a
seven-month period last year, some
72 presses and 54,500 tapes were
confiscated, along with more than
1.1 million inlay cards, 4,500 records
and 1.200 album sleeves—all pro-
duced by pirates.

“Piracy represents something like
20% of the record market in Co-
lombia.” observes Orlanda Parra,
president of the Asociacion de Prod-
uctores ¢ Industriales Fonograficos
de Colombia, “although it’s impos-
sible to pinpoint the losses precisely.
because our calculations must be
made on the basis of what’s been
confiscated rather than what’s pro-
duced.”

Fundamental problem in the past
of campaigns against illegal oper-
ators has been their sporadic nature.
In spite of the efforts of the local
manufacturers’ body, says Parra,
*“the more we fight against this prob-
lem, the more it grows. Where we
confiscate pirated material one day,
the next day ten more illegal distri-
bution stands appear.”

Dr. Parra. who is a lawyer and
who has been a judge. recognizes
that Colombian laws leave too many
loopholes that favor piracy instead
of preventing it.

The principal distribution centers

for illegal tapes are the cities on the
north coast of the country. such as
Barranquilla, Santa Marta and
Maicao. on the border with Vene-
zuela, a city where almost 100% of
the music market is consumed by pi-
racy.

Other cities where the sale of ille-
gally produced product is thriving
are Cucuta. Bucaramanga, Medellin
and Cali.

As to the type of product most af-
fected, tape priates particularly deal
with Mexican ranchera music. trop-
ical dance music and the so-called
“guasca” music. Artists such as Leo
Dan. Julio Iglesias and Vicente Fer-
nandez are prime victims, as is local
ranchera singer Helenita Vargas.

Record pirates go for salsa, and
i’s Cali, where the greatest market
for this type of’ music is found. that
shelters the largest pirate distribu-
tion center.

Illegally imported product has
taken on alarming proportions, too,
in the eyes of the local legitimate in-
dustry. Frequently, before inter-
national repertoire can be released
in Colombia via local licensees. the
principal urban centers are flooded
with imports, a fact of life which has
managed to double the price of that
product produced within Colombia.

Dr. Parra declares that legal ac-
tion 1s needed to combat the illegal
imports. as it is to deal with local pi-
rates.

Sonet Claims Strong Sales

STOCKHOLM-—While the Scan-
dinavian record industry is fighting
a rearguard action merely to pre-
serve last year’s turnover figures, the
Sonet group of companies is claim-
ing its most successful sales period to
date in all four of the region’s coun-
tries.

Making the claim at the com-
pany’s international get-together in
Grythyttan. Sweden. was Dag
Haeggqvist, general manager of the
Swedish Sonet operation and inter-
national head of the whole group.

He cited statistics showing sales in
the first eight months of 1980 at 44%
ahead in Sweden compared with the
same period last year. 22% ahead in

Norway. 45% in Denmark and a re-
markable 73% in Finland.

The increases, Haeggqvist said,
were due to both domestic and inter-
national product upturns. In recent
months. Sonet has re-signed licens-
ing pacts with Bronze. Chiswick,
Chrysalis, Island and Virgin, all
from the U.K.

The first license deal through
Sonet’s new association with Teldec
was also announced at the Grythyt-
tan meeting, giving representation
of the UK. company MAM, with
product due for immediate release
by Gilbert O’Sullivan. Lynsey de
Paul and Dave Edmunds.

Low B
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Marcus Osterdahl!:
aThe Man Behind Marcus

“It sometimes comes as a surprise to-,people," says owner and tireless worker Marcus

Osterdahl, “‘that behind Marcus Music, there actually is a man named Marcus.”

Osterdahl modestly gives the impression that the place is so well staffed it runs itself. in fact, his
personality and presence—divided between the U K. and popping back to Sweden to keep an eye

on the Stockholm operation—are the keys to the success of the British company. Marcusisvary

pleased with the development of his new studios, not surprisingly since he has personally
overseen the rebuilding of what were originally the London CTS studios, famous in the '60s for
recording the Beatles, Bob Hope and Erroll Gamner.

“We've rebuilt the original studios and installed state-of-the-art equipment so that we are able

to cope with the commerciat demands of the future,'’ he explairs. Making commercial records is

- what Osterdahl is best at—and knows the most about. During one week in 1968 he was

] responsible for seven out of the Swedish top ten chart hits.

*?| never had a proper job,”

guitar professicnally, and iri the early '60s | joined the rhythm section in a group called <The
Telstars’.” Fronted by trumpet and a sax, the group became tne new trend in Scandinavia and the
house band for the Swedish television network's pop program **Drop In.'” The Telstars became
the central core of session work in Stockholm, and combined with ‘living out af suitcases’ on the
road, life hecame very hectic for Osterdahl. In 1966 he left life an the road to beceme a full-time
record arranger for a staggering variety of artists. ‘| was very lucky,” he says, “I had an
awtful lot of hits.”” He got his first gold disk in 1966 for singer Lill Lindfors and in 1967
won the Swedish European Song Contest. Production was a natural development while con-

tinuing to front his own band backing major acts. As he learned to hardle the recording

Y process, he begari to get the feel for the technology.

Subsequently he bought a house with a basement in 1972 where he desigried and built his own

recording studio. :

“I was my own carpenter,’” he recalls. He fearned technology by building his own custom

equipment. His 16-track studio’s rate card quoted less than $40 per hour. “Bits and

pieces' of the Abba **Waterloo” album were recorded in the basement. “‘Because we were trying

to be a bit differerd and didn't follow an established pattern, we've always been successful,*’

Marcus says. ““The important thing s always to be flexible in approach.”’

The Swedish operation flourished. In 1978—*looking for a challenge after arranging my 10th

Christmas L P”—he set up the U.K. operation. He credits the studio’s success to the willingness of

his team, who take that extra bit of time with clients, are technically **spot on*' arid do their utmost
to make successful records.

As a musician himself, Osterdahi knows what creative people want He and his team

undersfand their problems; when to pour whisky rather than tea, and when 1o offer advice.

Osterdahl is always ready to be personally available at ali hours. ““Our aim,’* he says, “is to

prowde a genruine service to cur clients. We providéthe best technical equipment possible which

: helps us all to rock around the clock.”

Barbro Hansson
with the King lcad-
ers at the dupfica-
tion plant at Marcus
AB in Sweden.

awan

says Osterdahl with a glint in his eyes. *‘[ left school at 16 to play

‘.o

Superlative

The control room,
Marcus Music AB,
Sweden.

Owner Marcus Osterdahl. \

The Marcus
Philosophy

Marcus Music UK. offers a complete service to clients. Exceedingly well-stocked on the
equipment side, the studios are open to anyone who will pay the fees, from anywhere in the
world. Freelance engineers and producers are welcomed, and Marcus Music is used to
providing anything they want. There are no extra charges, explains Richard Goldblatt,
studio manager, except for hire of certain electronic equiment and musical instruments.
“VWe're a studio, not an instrument shop,’" he says, ‘‘so we hire-in keyboards and other
equipment when necessary' Goldblatt feels ‘“any type of project can be done from start to
finish here. Our job is to satisfy the clients’ every demand.”

The team of two recording engineers, two maintenance engineers and four tape
operators are a happy and skilled group, put together with attention to their ability to deal
with people, as well as with equipment.

The studio is open 24 hours a day, seven days a week with no overtime charges.
Engineers are available round the clock and Marcus Music prides itself that there is always
someone at the studios to attend to any last-minute needs or problems. “No one will say
‘Leave it till the morning','" says Goldblatt.

The team looks on the studios as a second home, says Goldblatt, and they keep the place
spotless.

Marcus Music has not taken any advertising space in the year and half it has been in
operation here, preferring to rely on word-of-mouth and reputation to bring it satisfied
customers like Leo Sayer, Gonzalez, Gary Numan and Alvin Lee. Lee says he loves the guitar
sound and he has found this an incredibly easy studio to play in. Happy clients have helped
to make Marcus Music the busiest independent studio in the U.K. Goldblatt stresses the
“independent’ angle. *‘We're not tied to any large organization,” he says. ‘““We're not
owned by a record company. We're not anybody’s tax loss—we're in the business for
ourselves and for our clients. There isn’t another studio in Europe with our facilities,
accustics, size and atmosphere.

““We must be able to cater to anything. When people are paying for our service, they will
get no excuses only results."

tondon.

The “lso-Room,"” studio 1, Marcus Music U.K.,

www americanradiohistorvy com
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Marcus Music AB is situated in the northern part of Stockholm in a pleasant suburb

called Solna with the advantages of easy access to the surrounding countryside,

excellent local hotel and restaurant facilities, a quiet working environment and a quick

escape routeto the airport. Marcus moved into the existing premises (a former cinema) in August
1974, and at that time Marcus Music was the first 24 track studio in Sweden.

In 1975 Marcus began to explore the possibilities of diversifying into associated fields and
discovered a great need for quality cassette duplication. The duplicating plant was created in early
1976 and Miarcus Music started a new trend in quality consciousness in high speed duplicating
and introduced the first direct printing onto cassette.

One year later Marcus Music moved further upmarket and installed the first fully automated
Harrison mixing console in Sweden. ‘it is simply a case of no compromise when you decide to
upgrade to the best. When the desk was ordered we decided to redesign the studios completely.
We had a great deal of help from the Swedish acoustical designer Jan Setterberg of Gothenburg,”
says owner Marcus Osterdahl.

| have warked in studios for many years from both sides of the control room window, both as a
musician and producer, so | know how important a relaxing atmosphere is. It is essential that
people feel comfortable in a studio environment and | always treat the studio as my second
home."”

The control raom incorporates two Lyrec 24 track machines—one permanently fitted with dbx
noise reduction system—the other with Dolby noise reduction system. There is one 2-track Ampex
ATR 100 and one Ampex AG 440 tr, two Revoxes, EMT 140, EMT 240 and the new EMT 244 digital
reverb unit. Outboard equipment includes audio and design compressors and limiters, prime time
delay, Urei equalizers and compressors, master room echo, harmonizers, flangers and
noisegates.

The studio can easily accommodate 35 musicians within its spacious 156-square yard area,
some of which is taken up by a comprehensive selection of musical instruments. ‘‘We are lucky to
have one of the most beautiful Steinway Grand pianos and this lovely instrument sometimes
(Continued on page M-3)

Expansion

Located in Kensington Gardens Square off Queensway in London’s
cosmopolitan Bayswater district, Marcus Music's huge building boasts a
° e distinguished history.

Once Whitley's Gentleman's Dining Club, it was converted into the original CTS studios which
found fame in the '50s and '60s. Once the recording venue for Bing Crosby, Tom Jones and
Shirley Bassey, who cut “‘Goldfinger' there, CTS was famous for its very professional big-name
recording and film work.

““We're very proud of the CTS reputation for quality,” says Swedish owner Marcus Osterdahl.

Marcus boasts two complete studios and a copy room. In addition to the lovingly painted
Caribbean sunset mural in the live room of Studio One, the rooms feature ‘‘a unique acoustic
character."”

Studio One has a 72-square yard live area ‘‘which has to be heard to be believed.” Clever
juggling with different construction techniques has created various special reflective and
absorptive areas.

The main room of Studio One is 276 square yards. Seating 90 musicians, it is large enough for
most orchestral work.

The control room in Studio One features a 48/ 32 Harrison computerized custom-modified
mixing console. There are two Studer 24-tracks, an A800 and an A80, TLS 2000 lock system,

a 20 memory auto locater and remote control, two Studio A80 two-tracks and two Revox A77s.

Marcus Music uses Studer and Harrison equipment throughout the U.K. complex. The company
has found that the equipment is compatible and the back-up service impressive. ‘'When a
customer requires something extra,’’ says Bernie Spratt, technical manager, *'this equipment is
flexible enough to handleit.”

Marcus Music has added various custom modifications to the mixing desk such as extra stereo
sends, and it is delighted with the reliability of the equipment.

Studio Two is *‘a rock 'n’ roll studio,” smaller at 54 square yards, with a 15-person capacity,
more intimate, and great for rhythm tracks. It is designed with bands in mind, and is a 24-track
facility. (Continued on page M-7)
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Marcus Music

Richard Goldblatt
Studio Manager, U.K.

“It’s important,” says

Bernie Spratt, Marcus Music's
technical manager, *'to have
an active and technical studio
manager—someone who
understands the equipment,
keeps an eye on how the staff
1s working, and keeps his
engineering hand in. It is important your studio manager knows what the recording techniques of
the 1980s are.'" Richard Goldblatt fits the bill.

Goldblatt, who has worked in studios for 14 years, left school to become assistant to songwriter
Geoff Stephens. From there he moved on to Pye Studios as an assistant engineer, and then to
Israel, where he built and ran a studio for two years. In 1971 he moved to De Lane Lea Studios,
Dean Street in London, where he did music and film recording, and in 1972 moved to the De Lane
Lea complex at Wembley, where he was an engineer for eight years before joining Marcus Music.
Goldblatt feels there is no difference between being a successful engineer and a successful
studio manager. “‘It's the application of a different logic to something | already know about,’ he
says. ““| really enjoy the planning and operating side of the job and, of course, I'm lucky to have
Marcus’s advice.”

ADVERTISEMENT

Bernie Spratt
Technical Manager, U .K.

“The time to tell the world about

Marcus Music is now,"’ says Marcus
Osterdahl. ‘‘Now everything is exactly
right. We've got the right staff, the best
staff, and we were a long time putting
the best team together.”” A key member
of that team is technical manager Bernie
Spratt.

Spratt left school with an interest in
music and immediately found himself
doing live sound—*‘for my sins''—for
English bands touring America. He then joined London’s Trident Studio, where he put in three
years as a maintenance engineer.

“I helped build the copy room, the cutting room and the mixing room,"” he says. *'It was real
‘learn by doing,” and Trident was a great place to get practical experience.”

The experience—which turned him into something of a systems specialist got him a place at MC|
U.K. as an installations engineer. Spratt then spent two years flying around the world helping to
build recording studios and installing MCI equipment.

He put in considerable time in America, France and Sweden, and reckons that the only
European country that has not so far been touched by his screwdriver is Luxembourg.
Approached by Marcus Music to build the U.K. studios, Spratt was ““made an offer | couldn’t
refuse,' so he accepted.

Lars Rosin
Studio Manager, Sweden

Lars Rosin is the studio
manager at Marcus Music AB
in Stockhoim and he is
considered to be one of the
best recording engineers in
Sweden. He was trained as a
technical engineer and found
his first position at Europafilm in 1966 where he first came into contact with Marcus Osterdahl,
who in his musical arranging capacity was constantly doing sessions there.

Rosin became a recording engineer and producer at EMI working with many of EMI’s major local
artists such as Harpo, Bjorn Skifs, Uif Lundell and did many sessions with Osterdahl. It was
around this time that Rosin taught Osterdahl the basics of engineering. After a brief spell as a
cutting engineer Rosin moved on to the new Bohus studio as chief engineer. After a year in the
country Osterdahl lured him back to Stockholm to become studio manager at Marcus Music.

““Even before | was studio manager | always admired Marcus Music’s studio facilities. Looking at
the technical side it is one of the top studios and | also find the whole ambience conducive to
recording hits. We record everything here from children's tales to jazz and gospel, working with a
wide cross section of artists from different musical backgrounds. This diversification of work
helps to insulate Marcus Music AB from fluctuations in musical trends and dependency on any
one recording style."”’

Rosin’s engineering background helps him to keep abreast of recent technical developments
within the industry and he spends a lot of time communicating with his English colleagues. Rosin
is a great asset with his wide range of experience in all aspects of studio operations.

Margareta Andersson
Deputy Managing Direc-
tor, Sweden

Margareta Andersson has a
solid financial background.
Originally she ran her own
accounting company handling
top show business personalities’
affairs, and consequently made
the acquaintance of Marcus in
the early '70s. As Marcus Music expanded, Andersson began to spend more and more time
working there and subsequently, with the expansion into the international market, she was
appointed deputy managing director.

“Ifind running Marcus Music AB an extraordinarily challenging opportunity, as my duties are so
varied. Primarily | handle the administration and make sure that everything runs smoothly. Every
day brings a new challenge.”

Andersson is also very involved in keeping morale high and ensuring 100% client satisfaction.
‘I love good music and | never refuse an invitation to have a listen in the control room. It's great to
hum the songs when you are typing the invoices!"”

SEPTEMBER 20, 1980 BILLBOARD

Hush Music Ltd.

New Acme Music Co. (UK) Ltd.
Captain Beaky Music Ltd.
Albert Gate Court Music Ltd.
Hush Productions Ltd.

New Acme Productions (UK) Ltd.
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The Stockholm Beginnings

® Continued from page M-3

creates demand for the studio," says studio manager Lars Ro-
sin. There is also a Hammond B3 Organ, Fender Rhodes and
Hohner electric pianos, Ludwig drumkit and a whole range of
percussion instruments. Not surprisingly, due to all these fea-
tures, Abba used to be a big client before it built its own stu-
dios.

In 1979 the duplication plant moved into new premises and
has now expanded its capacity to in excess of one million cas-
settes per year. There are four staff members working full
time at the cassette plant, two engineers at the recording stu-
dio, one maintenance engineer, one tape operator, and two
managerial staff members, Lars Rosin and Margareta An-
dersson.

The London Expansion

® Continued from puge M-3

The controt room of Studio Two uses a 28/24 Harrison
computerized custom modified desk, a Studer 800 24-track
with an auto locater and remote control, two Studer A0 2-
tracks and two Revox A77s.

The two rooms are highly compatible. Backing tracks can
be done in Studio Two, for instance, then string overdubs in
Studio One, with no loss of correfation in sound.

Both studios offer a wide choice of speakers, including JBL,
Tannoy, Auratone and Urei Time Aligned monitors, currently
very fashionable in America. Because Marcus Music does a
great deal of jingle and television work, video and film facil-
ities are available, although not projection. Video cassette ma-
chines and tv monitors are available.

Both studios offer a Yamaha grand piano, Dolby and dbx
noise reduction, and “‘the only black Neumann mikes in Eng-
fand.”” Outboard equipment includes AMS and Prime Time
Delays, Audio Design, Urei and Neve compressors, Urei and
Orban equalizers, WMT Goldfoils and a Marshall time modu-
lator. Master room echo and Rebis noisegates are also avail-
able.

Marcus Music uses Agfa tape. Technical manager Spratt is
convinced it is *‘the best tape in the world. It's the only tape
I've never encountered any problems with."”

The studios were designed with as much attention to the
construction and ambience of the rooms as to the equipment
in the control rooms. “If it doesn’t sound good out there in the
studio,” says Spratt, “it's harder to make it sound good in the
control room."’

Credits: Editor: Earl Paige. Assistant Editor: Susan Peterson. Editonal direction: Mike
Hennessey, European Editorial Director, Peter Jones, UK. New Editor. Art: Bernie
Rollins. Photographs: Bengt Malmquist.

AGFA.
PROFESSIONAL
QUALITY

IN TAPE AND
CASSETTE.

Agfa-Gevaert. Supplier of
Marcus Music Sound Studios.
London and Stockholm.
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MARGUS MUSIC UK
AND STOCKHOLM

Studios With No Compromise

Congratulations
and

Best Wishes

Harrison Systems, Inc.
Nashville

and

Audio Systems International
Los Angeles
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STUDER /. HarrisonF™
CH-L{BI(A)LSm Regensdorf Switzerland @ HARRISON SYSTEMS INC.

Audio Systemns International
Nashville, Tennessee

FWO. Bauch Limited

49 Theobald Street, Boreham Wood, Hertfordshire WD6 4R/
Telephone 01-953 D091 Telex 27502
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International

International
| Briefs_ |

® Continued from page 63

ship basis only. and there's been
great demand for a club with a rela-
tively classy atmosphere but open to
all. For the price of approximately
$6 cover charge. the Eclipse claims
that it offers the best of both worlds.
Although paling next to the elabo-
rate electronics of the U.S. and Eu-
rope, the light show is extravagant
for Nairobi, with all the best-known
disco effects to enhance the music
from both the turntables and the
resident live band.

® LONDON-—-New Music News,
the consumer pop publication
launched while an International
Publishing Corp. dispute kept estab-
lished music weeklies off the streets
earlier this year. has suspended pub-
lication and is looking for a buyer.
Publisher Felix Dennis’ Bunch
Books says it can no longer afford to
continue its investment in the paper.
Director Andrew Fisher adds. “We
are obviously looking to scll the title
and for it to be relaunched. Journal-
ists working on New Music News
will have their terms of contract hon-
ored.” Among names mooted as pos-
sible buyers is that of Tony Elliott.
publisher of the successful London
entertainments guide, Time Out.

e HELSINKI-Musiikki Fazer.
Finland’s leading music company,
has bought part of the share capital
of PSO-Musiikki and Levysavel. Fa-
zer and PSO has also set up a collec-
tive agreement which gurantees the
latter’s independence in future.
Apart from a mutual strengthening
of status within the Finnish record
and music retail market. there will
be rationalization moves in adminis-
tration and handling of product. in-
cluding Levysavel's sheet music di-
vision. The PSO-Musiikki retail
shops in Helsinki. Oulu and Vaasa
will join forces with the Fazer retail
chain, which already has nearly 40
retail outlets across the country.

® MOSCOW — Russia’s first
more-or-less  professional training
courses for disk jockeys. set up ear-
lier this year at the All Union Insti-
tute tor Training for Cultural Work-
ers, have been attracting up to 60
deejays and disco operators per
month, although there is still no uni-
versal system of professional train-
ing for such people in this country.
There do exist some semi-pro
schools of disco managers in the
Ukraine, Eatonia and Byelorussia.
and sevceral Institutes of Culture run
special lecture courses for their stu-
dents. But these are far short of the
needs of the thousands of amateur,
student and semi-pro discos in this
vast country. The problem of train-
ing decjays and managers, quite
apart from difficulties of premiscs,
equipment and repertoire, is still se-
vere nationwide.

® PARIS—The much-heralded
and long-awaited roundtable dis-
cussion on home taping announced
at MIDEM 1980 by the French min-
ister of cultural affairs seems finally
about to be held. No date has ac-
tually been fixed. but the minister
has apparently told Jean Luc Tour-
nier of license organization SACEM
that the conference—meant to de-
cide whether the French govern-
ment should be asked to introduce a
blank tape levy—will definitely take
place. The news is welcome to the in-
dustry after eight months of waiting.
but there’s no certainty as to whose
views will prevail. The powerful
tape manufacturers’ lobby is set
against a levy, and has found allies
both among sections of the general
public and among educational au-
thorities, who use great quantitics of
tape for essential copying.

y

PLATINUM PLANTS—Motown Records international vice president, Peter

Prince, presents Stevie Wonder with a platinum disk for his ‘‘Secret Life Of
Plants’’ album. Occasion was the artist’s recent trip to the U.K. for six nights
of SRO concerts at London’s Wembley stadium.

BRITISH CHIEF

CBS’ Oberstein Hits
Out At Competitors

LONDON-—The record industry
in Britain is getting a very bad reac-
tion from the press and other arms of
the media. and Maurice Oberstein,
chairman of CBS Records U K., lays
the blame fairly and squarely on his
company’s competitors in the mar-
ketplace.

In a hard-hitting speech at the
CBS annual sales conference. held
in the South West of England. he de-
clared those competitors are “giving

Dreamland
Set For
Australia

SYDNEY —Producer Mike Chap-
man is 1o establish one of the three
proposed Dreamland Records oper-
ations in this city.

The young label has so far secured
a luxury office suite in the same
huilding as its distrihutor, Poly-
Gram (for RSO). and former pro-
motions person Lyndell Goddard
has been sccured as office manager.

According to Goddard, “Apart
from the Los Angeles basc. there is
an office in London because Nicky
Chinn is an Englishman and the
country is dear to his heart. and
there’s an office in Sydncey hecause
Mike is an Australian and this coun-
try is dear to his heart.”

Dreamland now becomes the only
non-distributing foreign record
company to maintain an office in
Australia. Other similar concerns
(A&M. Chrysalis, Rak. etc.) are
solely represented here by one of
the eight major companies.

At -a reception to introduce
Dreamland to the Australian media.
Lyndell Goddard made plain that
the Chinnichap team was intending
(o use their Australian arm to locate
and record local talent. However.
she suggested that there would be
more likelihood of Australian acts
being flown to Los Angeles for
recording than Mike Chapman ven-
turing down under to work.

away their lifeblood with free rec-
ords.”

He said that there is a need for
greater optimism within the indus-
try. while adding. “One of our key
problems is the press our business
attracts, and the way the leaders of
our industry conduct themselves in
order to get press.

“Heads of other record companies
say that business is worse than any-
one expected. and make excuses for
their firm’s performances. The pa-
pers take a negative view of the busi-
ness that we're in.

“But if we keep saying how bad it
is. how can we honestly expect
people to buy records? It is not con-
structive to create such a lack of con-
fidence. We have to grow up. to ma-
ture.

“CBS has had three number ones
recently, through Johnny Logan.
Abba and the MASH theme. and we
got them all to the top without giving
away free records. A lot of our com-
petitors give away albums, and 1|
find thatincredible. That’s their life-
blood they’re giving away.

“QOur competitors are there for the
taking. and we have the strength to
do it. We have to make sure we suc-
ceed, so that later in the "80s we can
look back atthem through the dust.”

Oberstein said that despite the
overall industry problems, CBS has
continued to make a profit over the
past year. A week before the sales
meet, its new Aylesbury plant had
delivered more than a million sin-
gles, albums and cassettes.

Television advertising is a strong
feature of the CBS plans for the year
ahead, and sales director John Mair
told delegates, “*We have to prepare
ourselves for a business which will
be immeasurably more complex.
and significantly different in shape
and size.

“However. music is part of the
very fabric of peoples’ lives. and our
business won’t go away if we have
the wit and acumen to deliver prod-
uct to the marketplace in a credible
and competitive way. And we have.
as an industry, to respond to the crit-
icism we get in a positive way, and
not become over-sensitive.”
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First Tour Set For
Italy’s Umberto Tozzi

By DANIELLE CAROLI

MILAN—Summertime is clearly
the hottest season for Italian singer-
songwriter Umberto Tozzi, whose
mid-year releases have consistently
hit top chart levels since 1977. total-
ing album and singles sales of 22
million units worldwide.

Result is that his achievements
have been rewarded by the Italian
Chamber of Commerce for Foreign
Trade, which has handed Tozzi its
Golden Globe, assigned annually to
“an international artist who has
opened up new foreign markets for
the ltalian record industry.”

At the same time, “Manager
1980™ plaques were given to Tozzi’s
producer, Giancarlo Bigazzi, and
personal manager. Claudio Boni-
vento, for their contributions to his
successes, and to Adelfo Forni,
CGD-MM’s international division
manager. for his work in building
Italian hits abroad.

Tozzi scored with “Ti Amo” in the
summer of 1977, followed by “Tu”
in 1978 and “Gloria” the following
year. And the awards came during
Tozzi's busiest ever summer, pro-
moting his new album “Tozzi” and
single “Stella Stai” (CGD), both
Top S items in the ltalian charts.

As the singer began rehearsing
with a new international group for
his first-ever ltalian concert tour,
both single and album started chart
action in France and Germany
while in Spain, “Claridad,” the
Spanish-language version of “Stella
Stai,” made the chart top three.

Tozzi’s national 11-date tour was
announced at a crowded press con-
ference at CGD-MM’s Milan head-
quarters. Bigazzi explained that. fol-
lowing his successful career as a

recording artist, Tozzi felt the need
to build closer contact with his fans,
the live shows also being in line with
the singer’s new rock-orientated ap-
proach as evidenced by his new
record product.

A group of international session
men. most previously with Tozzi on
records, has been put together for
the tour, including keyboard man
Greg Mathieson, guitarist Lee Rite-
nour and drummer John Ferraro, all
from the U.S.. along with musicians
who regularly contribute to Giorgio
Moroder productions, notably Matz
Bjorklund (guitar), Geofl Bastow
(synthesizer) and Les Hurdle (bass).

Bigazzi said that even though the
Italian tour scene has really opened
up in the last year or so. it was still
difficult to find big venues for con-
certs and get the necessary permits
from local police authorities in some
Italian towns.

These problems caused itinerary
changes but it is virtually certain
that Tozzi will take his stage show
abroad this fall.

Probe Starts

LONDON-The industry com-
mittee set up here to look into
charges of chart hyping (Billboard.
Aug. 30. 1980) has started its investi-
gations. ‘Its first meeting elected
Harry Tipple, secretary of the
Gramophone Record Retailers’
Committee of the Music Trades
Assn.. as chairman. He says. “The
committee has power to recommend
suspension or expulsion from the
British Phonographic Industry if the
chart code of conduct has been
breached.”

Urmel’s Arrival Signals
New Ventures For Inelco

BRUSSELS — Only six months
ago, rumors were rife that Inelco
Belgium would close its record oper-
ation. Five salesmen are still on no-
tice, but with the arrival from Ariola
of Ric Urmel. the company has been
given a new lease of life. and has
plunged into a variety of new adven-
tures.

First fruit of reorganization and
renewed search for frech talent is a
distribution deal with studio and
production company Shiva, for an
initial term of two years. Shiva was
formerly distributed by EMI.

New singles by Pipou, Der Polizei
and lvy & the Teachers arc on the
market; the group Bizjoe is making a
comeback with the Eurovision Song
Contest winner “Weet Je Nog Wel™;
and the Veterans’ single “There

Budget Beatles

LONDON-—Product by the Bea-
tles is available for the first time at
budget price here. with the Music for
Pleasure relcase of “The Beatles
Rock'n’Roll.” volumes one and two
in October.

The albums. originally out via
EMI as a double-album in 1977 and
featuring recordings made between
1963-70, are set for simultaneous
worldwide release. Retail price for
each LP in the U.K. will be around
$4.75. They’ll be available in tape
form, too0.

Also coming from the budget-
price Music for Pleasure line are
solo Beatle albums by Ringo Starr
(“Ringo”). John Lennon (*Mind
Games”) and George Harrison
(**‘Dark Horse™).

Ain’t No Age For Rock 'n Roll” has
sold more than 15.000 units, with a
followup, “My Bike And 1.” due
shortly.

Another distribution dcal covers
Surprise, the budget label run by Al-
fie Falckenbach’s Sinus Music,
where iU’s planned to re-issue exist-
ing material, much of it classic cuts
from the ’50s and ’60s.

Ric Urmel is currently negotiating
with Flemish singer Wim De Craene
for an exclusive contract with Inelco.
though it’s not yet sure that Fonior
will agrec torelease the artist on that
basis.

Inelco is also readying a compila-
tion album bascd on the finals of the
Rock Rally '80 event, a project aban-
doned by Roland Kluger Music and
now to be produced by Sylvain Van
Holmen and Shiva.

Urmel admits this flurry of activ-
ity gives him plenty of work. “When
you consider also the Suft Holland.
and Spargo and Rockhouse cata-
logs, that gives some idea how much
there is to do.

“For the time being. I commute
from Brussels to Aalsmeer and back.
Later on, [ want to go to Holland
definitively, but first I have to create
a small unit in Belgium which will
be able to work effectively. The five-
strong sales team and telephone
sales girls are already there and itis
my task to give them as much work
to do as possible so that there is no
threat to their jobs.

“At the same time I'm very busy
on the international level. and I'm
also looking at the possibility of
Inelco being able to set up some new
labels within a few months.”
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BRITAIN

gCourtesy of Music Week)
As of 9/13/80

SINGLES
This  Last
Week Week
1 3 FEELS LIKE I'M IN LOVE, Keily
Marie, Calibre
2 1 START, Jam, Polydor
3 2 ASHES TO ASHES, David Bowie,
RCA
4 26 ONE DAY I'LL FLY AWAY, Randy
Crawford, Warner Bros.
5 5 EIGHT DAY, Haze! O'Connor, A&M
6 4 9 TO 5, Sheena Easton, EMI
7 17 IT'S ONLY LOVE/BEYOND THE
REEF, Elvis Presley, RCA
8 10 DREAMIN’, Cliff Richard, EMI
9 7 TOM HARK, Piranhas, Sire/Hansa
10 13 MODERN GIRL, Sheena Easton, EMI
11 9 SUNSHINE OF YOUR SMILE, Mike
Berry, Polydor
12 6 | DIE YOU DIE, Gary Numan,
Beggars Banquet
13 12 BANKROBBER, Clash, CBS
14 11 CAN'T STOP THE MUSIC, Village
People, Mercury
15 20 IT'S STILL ROCK 'N' ROLL TO ME,
Billy Joel, CBS
16 8 THE WINNER TAKES IT ALL, Abba,
CcBsS
17 24 PARANOID, Black Sabbath, Nems
18 NEW ANOTHER ONE BITES THE DUST,
Queen, EMI
139 15 OOPS UPSIDE YOUR HEAD, Gap
Band, Mercury
20 22 A WALK IN THE PARK, Nick Straker
Band, CBS
21 21 MARIE MARIE, Shakin' Stevens, Epic
22 27 BEST FRIEND/STAND DOWN
MARGARET, Beat, Go-Feet
23 14 UPSIDE DOWN, Diana Ross, Motown
24 32 | OWE YOU ONE, Shalamar, Solar
25 25 | WANT TO BE STRAIGHT, lan
Dury, Stiff
26 31 UNITED, Judas Priest, CBS
27 35 |GOT YOU, Split Enz, A&M
28 16 GIVE ME THE NIGHT, George
Benson, Warner Bros.
29 18 ALL OVER THE WORLD, Electric
Light Orchestra, Jet
30 NEW MASTERBLASTER (JAMMIN'), Stevie
Wonder, Motown
31 23 FUNKIN' FOR JAMALICA, Tom
Browne, Arista
32 33 CIRCUS GAMES, Skids, Virgin
33 19 OH YEAH, Roxy Music, Polydor
34 34 MAGIC, Olivia Newton-John, Jet
35 NEW TASTE OF BITTER LOVE, Gladys
Knight & The Pips, CBS
36 NEW BAGGY TROUSERS, Madness, Stiff
37 29 YOU GOTTA BE A HUSTLER, Sue
Wilkinson, Cheapskate
38 NEW SEARCHING, Change, WEA
39 NEW GENERALS-MAJORS-DON'T LOSE
YOUR TEMPER, XTC, Virgin
40 NEW TWO LITTLE BOYS/HORSE,
Splodgenessabounds, Deram
ALBUMS
1 NEW TELEKON, Gary Numan, Beggars
Banquet
2 17 SIGNING OFF, UB40, Graduate
3 1 FLESH AND BLOOD, Roxy Music,
Polydor
4 NEW I'M NO HERO, Cliff Richard, EMI
5 24 MANILOW MAGIC, Barry Manilow,
Arista
6 3 GIVE ME THE NIGHT, George
Benson, Warner Bros.
7 2 DRAMA, Yes, Atlantic
8 19 MICHAEL SCHENKER GROUP,
Chrysalis
9 4 BACK IN BLACK, AC/DC, Atlantic
10 8 | JUST CAN'T STOP IT, Beat, Beat
11 5 BREAKING GLASS, Hazei 0-Connor,
A&M
12 15 ME MYSELF ), Joan Armatrading,
A&M
13 6 XANADU, Soundtrack, Jet
14 12 OFF THE WALL, Michael Jackson,
Epic
15 7 GLORY ROAD, Gillan, Virgin
16 9 CAN'T STOP THE MUSIC,
Soundtrack, Mercury
17 23 ONE TRICK PONY, Paul Simon,
Warner Bros.
18 NEW  WILD PLANET, B52's, Island
19 14 DEEPEST PURPLE, Deep Purple,
Harvest
20 11 | AM WOMAN, Various, Polystar
21 NEW FAME, Soundtrack, RSO
22 25 BAT OUT OF HELL, Meat Loaf,
Epic/Cleveland Intl.
23 13 DIANA, Diana Ross, Motown
24 20 GLASS HOUSES, Billy Joel, CBS
25 39 A, Jethro Tull, Chrysalis
26 10 SKY 2, Sky, Ariola
27 38 NOW WE MAY BEGIN, Randy
Crawford, Warner Bros.
28 28 LIVING IN A FANTASY, Leo Sayer,
Chrysalis
29 36 DUKE, Genesis, Charisma
30 33 THE GAME, Queen, EMI
31 27 UPRISING, Bob Marley & Wailers,
Istand
32 16 KALEIDOSCOPE, Siouxsie &
Banshees, Polydor
33 18 WILD CAT, Tygers of Pan Tang,
MCA
34 NEW CHANGE OF ADDRESS, Shadows,
Polydor
35 30 PETER GABRIEL, Charisma
36 NEW | BELIEVE IN YOU, Don Wiiliams,

MCA

37 22 SEARCHING FOR THE YOUNG SOUL
REBELS, Dexy’s Midnight
Runners, Parlophone

REGGATTA DE BLANC, Police, A&M

IF YOU WANT BLOOD YOU'VE GOT
IT, AC/DC, Atlantic

GREATEST HITS VOL. 2. Abba, Epic

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 9/15/80

38 29
39 37

40 NEW

This  Last SIAGEES
Week Week
1 1 XANADU, Olivia Newton-John &

Electric Light Orchestra, Jet

2 2 MATADOR, Garland Jeffreys, A&M

3 11 SANTA MARIA, Oliver Onions,
Polydor

4 3 FUNKYTOWN, Lipps Inc., Casablanca

5 8 UPSIDE DOWN, Diana Ross, Motown

6 12 TEN O'CLOCK POSTMAN, Secret

Service, Strand

7 4 THE WINNER TAKES IT ALL, Abba,
Polydor
8 10 MIDNITE DYNAMOS, Matchbox,
Magnet
9 5 BOBBY BROWN, Frank Zappa, CBS
10 7 TAKE THAT LOOK OFF YOUR FACE,
Marti Webb, Polydor
11 20 SANTA MARIA, Roland Kaiser,
Hansa
12 9 D.I.S.C.0., Ottawan, Carrere
13 6 NO DOUBT ABOUT IT, Hot
Chocolate, Rak
14 13 FREU DICH BLOSS NIGHT ZU
FRUH, Gitte, Global
15 NEW CAN'T STOP THE MUSIC, Village
People, Metronome
16 14 MATIANA, Gibson Brothers, Polydor
17 NEW DREAMIN’, Cliff Richard, EMI
18 19 ES GHET UM MEHR, Howard
Carpendale, EMI
19 16 COULD YOU BE LOVED, Bob Marley
& Wailers, Isiand
20 18 YOU'RE OK, Ottawan, Carrere
21 17 SEXY EYES, Dr. Hook, Capitol
22 NEW GO JOHNNIE GO, Eruption, Ariola
23 NEW WEISST DU, WO DU HINGEHST,
Ingrid Peters, CBS
24 27 EMOTIONAL RESCUE, Roliing
Stones, Rolling Stones
25 NEW ARE YOU GETTING ENOUGH, Hot
Chocolate, Rak
26 22 YOU AND ME, Spargo, Papagayo
27 26 WO WARST DU, Chris Roberts,
Jupiter
28 15 FIRE ON THE WATER, Orlando Riva
Sound, Ariola
29 21 WE ARE THE POPKINGS, Chilly,
Potydor
30 NEW ALOHA-OE, UNTIL WE MEET AGAIN,
Goombay Dance Band, CBS
ALBUMS
1 2 XANADU, Soundtrack, Jet
2 1 20 GREATEST HITS, Hot Chocolate,
Arcade
3 3 BACK IN BLACK, AC/DC, Atlantic
4 NEW SUEDSEE-MELODIEN, Isianders,
Arcade
5 5 UPRISING, Bob Marley & Wailers,
tsland
6 NEW REVANCHE, Peter Maffay,
Metronome
7 12 DIANA, Diana Ross, Motown
8 4 EMOTIONAL RESCUE, Rolting

Stones, Rolling Stones

KOMM MIT AUF GROSSE FAHRT,
Freddy Quinn, Polydor

TRAEUMEREIEN, Richard
Clayderman, Telefunken

THE WALL, Pink Floyd, Harvest

THE GAME, Queen, EMI

WONDERLAND BY NIGHT, Bert
Kaempfert, Polydor

GONE TO EARTH, Barclay James
Harvest, Polydor

FLESH AND BLOOD, Roxy Music,
Polydor

TELL ME ON A SUNDAY, Marti
Webb, Polydor

UNMASKED, Kiss, Casablanca

DER NIPPEL, Mike Krueger, EMI

GREATEST HITS VOL. 2, Abba,
Polydor

VIVA ITALIA, Adriano Celentano,
Ariola

JAPAN

{Courtesy Music Labo)
As of 9/16/80
SINGLES

10 7

1
12
13 1

~N OO

14 NEW
15 14
16 NEW
17 10
18 16
19 NEW

20 19

This Last
Week Week

-

JUNKO, Tsuyoshi Nagabuchi,
Toshiba-EMI (Yamaha/Yui)

SAKIMORI-NO-UTA, Masashi Sada,
Masashi (Free Flight)

AOl SANGOSHO, Seiko Matsuda,
CBS/Sony (Sun)

WAKARETEMO-SUKINAHITO, Los
Indos & Sylvia, Polydor (Tokyo)

AISHUU DATE, Toshihiko Tawara,
Canyon, (PMP)

DANCIN' ALL NIGHT, Monta &
Brothers, Philips (PMP)

PURPLE TOWN, Junko Yagami,
Discomate (Yamaha/PMP)

HOW MANY Il KAO, Hiromi Go,
CBS/Sony (Burning)

KURUTTA KAJITSU, Alice, Polystar

GINGA DENSETSU, Hiromi Iwasaki,
Victor (NTV/Geiei)

11 YES-NO, Off Course, Toshiba-EMI|
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(PMP)

19 CALIFORNIA DREAMIN’, Mamas &
Papas, Dunhill (Victor)

14 WATASHI WA PIANO, Mizue Takada,
Teichiku (Burning/PMP)

-
w N

JENNY WA GOKIGEN NANAME,
Juicy Fruits, Columbia (P.H.

14 16

Amuse)
15 12 FUTARI NO YOAKE, Hiroshi Itsuki,
Tokuma (Sound Eye/Tokuma)
SHOJO KOUKAI, Crystal King,
Canyon (Yamaha)

DANCING SISTERS, Nolans, Epic

(PMP)

DANCING AMERICAN, Sheril Lad,
Capitol (Hakuhodo)

GINGA DENSETSU, Hiromi Iwasaki,
Victor (NTV/Geiei)

DO YOU REMEMBER ME, Yuki,
Warner Brothers (PMP)

16 13
17 NEW
18 20
19 18
20 NEW

ALBUMS
Vill, Alice, Polystar
SQUALL, Seiko Matsude, Toshiba-
1

EM
1 GYAKURYU, Tsuyoshi Nagabuchi,
Toshiba-EMI
FIRST, Toshihiko Tawara, NAV
DRINK, Juicy Fruits, Columbia
KAMPAI, Tsuyoshi Nagabuchi,
Toshiba-EMI|
ACT |, Monta & Brothers, Philips
FUSHKICHO DENSETSU, Momoe
Yamaguchi, CBS/Sony
6 SOLID STATE SURVIVOR, Yellow
Magic Orchestra, Alfa

NW
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W N ATH W N
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10 10 LIBRA, Machiko Watanabe, CBS/
ny
11 11 WOMAN AND |, George Yanagi &
Rainy Wood, Warner-Pioneer
12 14 XANADU, Soundtrack, Jet
13 20 HOW'S EVERYTHING, Sadao
Watanabe, CBS
14 NEW  MULTIPLIES, Yellow Magic
Orchestra, Alfa
15 12 NICE SHOT, Sadao Watanabe, Flying
Duck
16 15 TOKI-NO-NAI-HOTEL, Yumi
Maysutohya, Toshiba-EMI
17 9 MULTIPLIES, Yellow Magic
Orchestra, Alfa
18 NEW TINYBUBBLES, Southern All Stars,
Victor
19 18 YAMATOYO TOWANI, Soundtrack,
Columbia
20 13 MAGIC, Hiromi Go, CBS/Sony
(Courtesy Kent Music Report)
As of 9/8/80
SINGLES
This  Last
Week Week
1 1 MOSCOW, Ghenghis Khan, Image
2 2 WHAT | LIKE ABOUT YOU,
Romantics, Epic
3 3  FUNKYTOWN, Lipps Inc., Casablanca
4 4 MAGIC, Olivia Newton-John, Jet
5 7 XANADU, Olivia Newton-John/
Eiectric Light Orchestra, Jet
6 5 CAN'T STOP THE MUSIC, Village
People, RCA
7 8 FALLIN' IN LOVE, Rocky Burnette,
EMI
8 6 SHANDI, Kiss, Casablanca
9 12 EMOTIONAL RESCUE, Rolling
Stones, Rolling Stones
10 11 CAN'T HELP MYSELF, Flowers,
Regular
11 16 IT'S HARD TO BE HUMBLE, Mac
Davis, Casablanca
12 17 MODERN GIRL, James Freud &
Radio Starts, Mushroom
13 NEW MORE THAN | CAN SAY, Leo Sayer,
Chrysalis
14 10 HELP, John Farnham, WBE
15 9 YOU'VE LOST THAT LOVIN'
FEELING, Long John Baldry &
Kathi MacDonald, EMI America
16 NEW PRIVATE IDAHO, B-52s, Warner
Bros.
17 13 TURNING JAPANESE, Vapors,
United Artists
18 18 WHEN I'M WITH YOU, Sparks,
Virgin
19 NEW CUPID, Spinners, Atlantic
20 NEW UPSIDE DOWN, Diana Ross, Motown
ALBUMS
1 1 XANADU, Soundtrack, Jet
2 2 CAN'T STOP THE MUSIC,
Soundtrack, RCA
3 3 EAST, Cold Chisel, WEA
4 4 THE BOYS LIGHT UP, Australian
Crawl, EMI
5! 5 GLASS HOUSE, Billy Joel, CBS
6 6 STARDUST, Willie Nelson, CBS
7 12 BACK IN BLACK, AC/DC, Albert
8 7 EMOTIONAL RESCUE, Rolling
Stones, Rolling Stones
9 8 HOLD OUT, Jackson Browne,
Asylum
10 10 FLESH AND BLOOD, Roxy Music,
Polydor
11 9 UNMASKED, Kiss, Casablanca
12 14 1980: THE MUSIC, Various, EMI/
WEA
13 11 MIDDLE MAN, Boz Scaggs, CBS
14 13 21 AT 33, Elton John, Rocket
15 18 GIVE ME THE NIGHT, George
Benson, Warner Bros.
16 15 ME, MYSELF, |, Joan Armatrading,
A&M
17 NEW FAME, Soundtrack, RSO
18 16 THE GAME, Queen, EMI
19 19 HATS OFF STEP LIVELY, Jo Jo Zep
& Falcons, Mushroom
20 NEW ONE TRICK PONY, Soundtrack,

Warner Bros.

Albums By Phone

LONDON-—The Post Office here
is introducing a new service for pop
fans, using a number normally oper-
ating to give cricket scores for album
tracks instead. The service supple-
ments the existing “Dial-A-Disk” fa-
cility on another number. The new
idea features a different album each
week. with tracks changed every 12
hours.

www.americanradiohistorv.com

International

CBS/Sony Importing
Watanabe Into Japan

® Continued from page [

prevented CBS/Sony from pressing
or selling any Watanabe product in
Japan for at least six months, or until
the end of this year.

Consequently, CBS/Sony asked
CBS U.S. to press up 100.000 sets of
the live recording of Watanabe’s
successful concert at Tokyo’s Nip-
pon Budokan Hall (Billboard. July
26. 1980), and then had Korean Air-
lines bring them over to Japan in
two shipments of 50.000 sets cach.

Yasohachi Itoh of CBS/Sony’s in-
ternational jazz a&r department
points out, “We're selling the al-
bums at less than $17. and we’re
making practically no profit on the
records. But since it is Watanabe’s
first album on the CBS label. we
couldn’t just sit back and do noth-
ing.

“The atbums arrived around Aug.
20. a