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TIME MANAGEMENT TIPS

A radio exec’s most valuable commodity
these days seems to be time. Consultant
Al Peterson offers 10 tips to make your
day more productive.

Page 15

INTEREP ESTABLISHES NEW
NEWSPAPER SWAT TEAM

Newspapers billed three times as much as
the radio industry last year. Interep’s
Stewart Yaguda describes how his
company is fighting the battle for a piece
of the newspaper pie.
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WHAT’S THE STATE OF
ALTERNATIVE RADIO?

Facing a slew of negative articles in the
consumer press, is Alternative in the
doldrums? Sky Daniels polls the record
industry in the first of a two-parter on the

THE INDUSTRY’S NEWSPAPER

Imus: ‘The Great Endorser’

I He’s credited with senators’ election victories
But then again, Don Imus is a
rare guy.
“Imus, the most powerful

By JEFFREY YORKE
R&R WASHINGTON BUREAU CHIEF

t’s not unusual for a politician

state of the format.

Page 76

| PEOPLE IN THE NEWS

who has weathered another
tough test at the polls to call his
friends and supporters the momn-
ing after election day and thank
them for their support. But it’s
rare for the conversation to get

broadcasting voice on the face of
the planet. Imus, the omnipotent.
Imus, the terminator. Imus, the
great endorser!” said John Ker-
ry, in tones that sounded more
like a stump speech than a call to
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* Dave Allan named OM/PD
of WYXR/Philadelphia

Brad Hardin becomes OM
at WTBT-FM & WXTB-FM/Tampa

Graham Satherlie VP/GM for
Chancellor/Denver stations

Joel Grey appointed PD of
KKSN-AM & FM/Portland, OR

Bob Moody joins McVay

Media as VP/Country
Page 3
Dennis Lamme beomes
GM for SFX/Hartford
* Jeff Gonzer appointed PD
of WW1 Adult Rock Format
Page 10

THIS #] WEEK

CHR/POP

© ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)
CHR/RHYTHMIC

© KEITH SWEAT Nobody (Elektra/EEG)

URBAN

* NEW EDITION I'm Still In Love With You (MCA)
URBAN AC

© MINT CONDITION What Kind Of Man. .. (Perspective/A&M)
COUNTRY

© ALAN JACKSON Little Bitty (Arista)

NAC

* CHUCK LOEB The Music Inside (Shanachie)
HOT AC

* JOURNEY When You Love A Woman (Columbia)
AC

* JOURNEY When You Love A Woman (Columbia)
ACTIVE ROCK

* BUSH Swallowed (Trauma/Interscope)

ROCK

© VAN HALEN Me Wise Magic (Warner Bros.)
ALTERNATIVE

« BUSH Swallowed (Trauma/Interscope)

ADULT ALTERMATIVE
*R.E.M. Bittersweet Me (Warner Bros.)

NEWSSTAND PRICE $6.50

a radio show earlier this month.
Kerry had just fended off a hard

IMUS/See Page 24

L

syndicated airplay and for the ra-
dio host to get credit for influenc-
ing the election’s outcome.

-~ ; g B, ot '."-;Tl!-l-ﬂ- i b,
The morning before the general election, Don Imus (c) aired his show live
from suburban Washington, DC. Nearly 1500 listeners streamed through
the mall to watch, many of them donned in business suits. “It was a pleasure
to see most of the listeners had quality clothing and front teeth,” recalled Bob
Snyder, GM of all-Sports WTEM-AM/Washington, the local Imus affiliate that
sponsored the event.
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Jefferson-Pilot’s Brown: 30
Years & ‘Too Young To Retire’

By Tony Novia
R&R CHR EDITOR

In what has to be con-
sidered an almost impos-
sible feat, Jefferson-Pi-
lot Radio Division Pres-
ident Clarke Brown is
getting ready to celebrate
his 30th year with the
company. Brown joined
legendary WQXI-AM
& FM/Atlantaas an AE
and never looked back.

In 1983, he was named Asst.
VP and was promoted in 1986 to
GM of JP’s KSON-AM & FM/
San Diego, which he took to No.
1 in the market. Brown added
duties at JP’s Denver properties
in 1989 — then he added Atlanta
(and never missed a budget in his
five-year tenure) — and in 1991
was appointed to his current post.

Under Brown and JP Commu-
nications chief Bill Blackwell,

Brown

radio revenues have
4 grown an average of
18.3% over each of the
last three years. Between
1991-1995, total com-
munications net income
increased 22.9%:; in the
first six months of 1996,
that net income increased
32.4% versus 1995.

Today, Jefferson-Pilot
isranked 17th withan es-
timated $80 million in
revenues coming from 16 radio
stations in five markets. JP also
recently signed an agreement to
purchase KQKS/Denver.

I approached Brown recently
for answers on longevity with-
in the company, his corporate
philosophies, and JP’s conserva-
tive image among broadcast
companies.

BROWN/See Page 12

Stock Prices Down, But Steady

@ DOJ uncertainty still affecting the market

BY HEATHER VAN SLOOTEN
R&R WASHINGTON BUREAU

The industrywide stock hulla-
baloo precipitated in part by the
Department of Justice’s investi-
gation into radio companies
seems to have abated. Radio
stocks — which dropped as much
as 30% over the last weeks in
October — have slowed their de-
scent, if not rebounded. Still, the
industry situation is still too vol-
atile to say when, if ever, prices
will be on a full-blown upswing.

“The market abhors uncertain-
ty,” says CS Boston analyst Har-
ry DeMott, “and that’s what you
have with the Justice Department.

By RoN RODRIGUES
R&R MANAGING EDITOR
early a year after some Los Angeles radio
GM s loudly complained about Arbitron’s
measurement of Hispanic listeners, the ratings
company is poised to measure the language pref-
erences of Hispanic diarykeepers nationwide.
Come spring, Hispanic listeners in some 17
smaller markets will be asked:
* The language they speak most at home
* The language they use mcst away from home
* The language they prefer to speak
Hispanic diarykeepers in all other markets
with Hispanic differential survey treatment will
get the questions beginning with the Summer
'97 survey period.

the summer to conclude that rearly -
60% of 12+ Hispanic listeners are

Arbitron To Implement Language Question

Spanish language-dominant. It determined lan-
guage dominance based on a “two out of three”
rule to the questions listed in the box below. Thus
for example, if a listener said he spoke mostly
Spanish at home and preferred to speak Span-
ish, he was considered Spanish-dominant. If he
spoke Spanish at home but spoke English at work
and preferred to speak English, he was consid-
ered English-dominant.

Language preferences varied some among age
groups — nearly 70% of 35-54 adults were Span-
ish-dominant, while younger and older demos
used English more -— but all age groups over 18
years old spoke mostly in Spanish.

MW sons for YU

Arbitron’s subscribers will -~ apicdos usted
then be able to determine mar- . W aw:::“"‘“’“"
ketwide language preferences, Bf::d-auﬂ’ Clowe
and they’ll eventually have the [Jumesd LBt
ability to cross-tab that informa- _— e que habla wted o 48
tion with specific station listening. ecnenca dera dc w0 ! o
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ARBITRON/See Page 14
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But there is a greater deal of cer-
tainty now that people have stepped
back and taken a look at it.”

Andy Phelps, an analyst for
First Union, says changes made
by the Telecommunications Act
passed earlier this year have made
all communications businesses
susceptible. “If one 'ittle thing
happens, there is ofter an overre-
action — not because the funda-
mentals are wrong, but because
the competition etfects of telecom
are a question mark.”

SFX Broadcasting Chairman
Robert Sillerman issued a state-
ment last week in an effort to calm

STOCKS/See Page 24

No Common Ground
For FGC, DISCUS
In Liquor Quarrel

The debate over hard liquor
advertising is getting ugly. Two
FCC commissioners have said
they believe the agency would be
out of bounds if it assumed it had
jurisdiction over liquor ads. FCC
Chairman Reed Hundt dis-
agrees.

“If the public interest would be
served by our inquiry into the use
of airwaves by the hard liquor
industry and broadcasters who
carry their ads, then we have no
excuse for inaction,” Hundt said.
“There is no doubt whatsoever
about the FCC’s jurisdiction in
this area.”

Hundt said the FCC could
“conduct parallel or joint inquir-
ies” with the Federal Trade
Commission — an agency with
which Hundt claims the FCC has
a “‘complementary jurisdiction.”

Commissioner James Quello

ALCOHOL/See Page 24
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“At KOOL radio, the more we get sold, the better we do.”*

- Brian Bieler
VP & General Manager

Kool FM/Phoenix

¢¢
The Research

Group develops

ool FM is now #2 2§
to 54, * but in 1993 , Kool
FM was almost a footnote.
Twelfth in demo and a for-

mat competitor dumping

the right informa-

tion, then uses a

money on us trying to blow

us out of the oldies format. special system of

Then we called The

Research Group. Since we

strategic planning

started working together, to help you win -

we are working on our 11th e and stay strong —
up book. We have virtually the same staff that we

_ in tough, competitive environ-
started with, and we have not spent a lot of gl p

money on outside marketing. - ments. Some managers may
In the process, we’ve changed owners four

have the perception that using
times and still the results throughout all of the

changes have been spectacular, because of the the best is pr Ohibitively expen-
hard work of a good staff and great partnership sive. With The Research Group,
with The Research Group. They have helped us
stay focused in extraordinary times, and they
helped us get back our oldies heritage status from about our availability in your
the mid 80s. While all this de-reg stuff has been in
the headlines, we’ve been quietly writing some
headlines of our own.” will fit your budget.

that is not true. Call today

marketplace and for prices that

For great results like these, call Larry Campbell, President, (206) 443-3888

The Research Group

The World’s Foremost Strategic Advisors to Radio
2601 FOURTH AVE, SUITE 250 * SEATTLE, WA 98121 * (206) 443-3888

Seattle * Colorado Springs ® Paris * London

Now an employee-owned company.

*Summer 1996 Arbitron. AQH share, A25-54, M-S, 6A-12M, MSA
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Satherlie Rises To
Chancellor/Denver
VP/GM Position

Graham Satherlie has been ele-
vated to VP/GM of Chancellor
Broadcasting’s KRRF-AM,
KALC-FM, KIMN-FM &
KXKL-FM/Denver. He joined the
company last April as VP/Sales,
Denver.

“We at Chancellor Broadcasting
are very excited for Graham,” com-
mented Exec. VP/Regional Manag-
er Skip Weller. “In the world of su-
per-duopolies, he displays the talent
and expertise it takes to operate
multiple stations at exceptional lev- ‘
els.”

Satherlie added. “Denver is one of i
the hottest markets in the country,
and these stations have experienced
dramatic growth since Chancellor
took them over. I appreciate Chan-
cellor’s faith in me to continue that
growth.”

Prior to joining Chancellor, Sather-
lie was CEO of Great Scott Broad-
casting. He’s also been Sales Man-
ager at WMAQ/Chicago.

Grey Takes PD Post
At KKSN-AM & FM

Former KHTC-FM/Phoenix VP/
PD Joel Grey has been appointed
PD at KKSN-
AM & FM/Port-
land. He suc-

eeds Doug Wil-
son at the Nostal-
gia-Oldies com-
bo.

KKSN Presi-
dent/GM Harry |
Williams told
R&R, “We're
thrilled to have
someone of Joel's
background and expertise join our |
team here in Portland.”

Grey comes to Portland after five
years as PD for Bonneville Inter-
national in Phoenix, including his
most recent stint at “70s KHTC. He
also has held the PD posts at WENS/ |
Indianapolis and KMJI/Denver.

“It’s great to be back into Oldies,”
Grey told R&R. “There’s a great
staff in Portland. I'm really excited
about getting into doing fun radio.”

Grey

n observance of the Thanks-

giving Day holiday, R&R’s
Los Angeles, Nashville, and
Washington, DC offices will be
closed Thursday, November 28
and Friday, November 29.

CIRCULATION:

NEWS DESK:

R&R ONLINE SERVICES:
ADVERTISING/SALES:

Don’t Bogart That Award

VRIS Lam [ &
Capitol Records President/CEO Gary Gersh received the 1996 Children’s
Choice Award at the Neil Bogart Memorial Fund's Ultra-Lounge Gala, which
raised $1.7 million to fight pediatric leukermia, cancer, andAIDS. Lounged
out for the occasion are (I-r) Capitol Sr. VP/CFO Charles Goldstuck, EMI-
Capitol Music Group Chairman/CEO Charles Koppelman, Gersh, Capitol
Exec. VP/GM Terri Santisi, and Capitol Sr. VP/GM Lou Mann.

Allan Now WYXR/Philly OM/PD

WIOQ-FM & WUSL-FM/Philadelphia OM Dave Allan has accepted
OM/PD duties at crosstown WYXR-FM. He succeeds Chuck Knight,
who departed the Evergreen Hot AC three months ago to program Saga
AC WSNY/Columbus, OH (R&R 7/26).

According to VP/GM Jeffrey Specter, “We took our time to find the
right person — and we did in Dave Allan. I ve known Dave for many years
and have admired his work. He’ll be responsible for all programming du-
ties on ‘Star 104.5” and is exactly what this station needs.”

Allan added, “I’ve [long] respected Jeffrey Specter, [consultant] Guy
Zapoleon, and [Evergreen VP/Programming] Steve Rivers and look for-
ward to working with them. Star has been a heritage Philadelphia station,
and I'm happy to be joining the Evergreen team.”

Allan — who began his new WYXR duties Tuesday (11/19) — has pre-
viously programmed WMYK/Norfolk, WZZR/Richmond, and WOCQ/
Ocean City, MD.

il

Hardin Hired As OM At Tampa Rock Duo

WEBN/Cincinnati PD 7
Brad Hardin has been | §
named OM of Jacor Clas-

of success. However, 1
1 think that the recent cold
.| weather in Cincinnati made
il his decision to come to

sic Rock-Rock sisters |

WTBT-FM (Thunder Tampa all the more easier.”
105.5) & WXTB-FM (98 “It was a very hard deci-
Rock)/Tampa. Hardin suc- sion to make because

ceeds Greg Mull, who re-
signed his post two weeks
ago.

“We are extremely excit-
edtoland an individual with
Brad’s expertise at a similar
station and format,” said President/
GM Dan DiLoreto. “Brad brings
with him a continuous track record

WEBN is the greatest sta-
tion there ever was. One of
my goals was to program
’EBN, and we’ve had a lot
of success and fun. But
WXTB and WTBT have a
lot going for them, and I finally de-

Hardin

HARDIN/See Page 24

ABC Radio Nets Launch Radio Disney

Little more than three months after parting ways with Children’s Broad-
casting Corp., ABC Radio Networks has launched Radio Disney, a 24-
hour radio network targeted to kids under age 12. The programming debut-
ed Monday (11/18) on KQRS- A M/Minneapolis (now KDIZ), as well as
WKHX-AM/Atlanta, WYDE-AM/Birmingham, and KCNR-AM/Salt
Lake City.

CBC'’s Radio AAHS format — Radio Disney’s closest competitor — is
based at WWTC-AM/Minneapolis. In early October, CBC filed a lawsuit
against ABC, claiming ABC used its yearlong relationship with CBC to
obtain confidential information about the business.

ABC Radio Networks President David Kantor said, “We’ve been ex-
ploring children’s radio opportunities since 1991, and with the debut of

ABC/See Page 24
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Moody Moving To McVay As VP/Gountry

Nationwide Communications Group Program Advisor and WPOC/Bal-
timore PD Bob Moody has been named McVay Media’s Nashville-based
VP/Country, effective January 1. Moody — who announced last month (R&R
10/18) he was leaving the station to open Moody & Son, his own consultan-
cy in Music City — succeeds Charlie Cook, who became VP, Program-
ming/Formats for Westwood One Radio Networks (R&R 11/8).

“T"ll miss Charlie greatly, but Bob’s arrival opens a new chapter in our
company’s book.” McVay President Mike McVay said. “I knew I wanted a
winner, and it had to be someone with consulting experience — preferably
someone who had worked with both Charlie and me. Bob is that person.”

Moody commented, “I’ ve had similar offers from other consultants. The
difference is that I've known Mike and Doris McVay for many years. We
were a great team at WAKY/Louisville, and I'm excited to work with them
again. This allows me to do what I wanted to do in the first place: nzlocate
to Nashville, set up my own office, and offer the same services to the same
clients.

“The advantage is I hit the ground running — with the resourcss of a
major consulting firm behind me. I’'ll spend less time cranking out invoices
and more time cranking out ideas. [Nationwide President] Steve Berger
and the folks at NCI and WPOC have been very supportive. Somecne will

get their ‘dream job’ in Baltimore.” MOODY/See Page 24

More than two dozen country music stars took over Scottsdale, AZ’s Gray-
hawk Golf Club for the “Celebrity” tourny benefiting local charities. Swing-
ers included (I-r) the Grayhawk's Del Cochran, pro golfer Phil Mickelson,
singer John Michael Montgomery, and Buddy Owens and his brother,
KNIX/Phoenix GM Michael Owens.

http://www.rronline.com
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No Pioneer’s Preference For DARS, Says Panel

CD Radio will not be getting preference status for a sat-
ellite digital audio radio (DARS) license. Neither will the
three companies that are competing against CD Radio for
the two satellite radio licenses the FCC is considering put-

ting up for auction.

That was the recommendation
by an independent government
panel, which also said, “There is
nothing that justifies a preference
on technical design grounds of one
system over the other three DARS
service applicants.” The recom-
mendation is likely to be upheld
by the FCC.

The panel’s decision means CD
Radio, which was the frontrunner for
a pioneer’s preference, will now
have to bid for a license. CD Radio
Chairman/CEO David Margolese
told R&R: “We are very disappoint-
ed with the panel’s recommendation,
but we are going to recoup, recover,
and fight another day. We have al-
ways intended to go into this busi-
ness, and nothing has changed. We’ll
go forward, and if that means we
have to pay for our license, then
that’s what we’ll do.”

No Technology

Development

Perhaps the biggest deciding fac-
tor for the panel was the fact that
none of the companies presented
technologies that would provide a
high-quality, uninterrupted signal.
And the panel pointed out that much
of the technology development uti-
lized by the companies had been
done by the U.S., European, and
Canadian governments, not the
companies themselves.

“Although the radio broadcast-
ing service has some of its own spe-
cial characteristics, such as one-
way communications, overall there
is a great deal of combined appli-
cability as far as engineering tech-
niques are concerned between it
and the mobile satellite service,”
the panel said.

The FCC was planning on grant-

ing the pioneer’s preference status
to CD Radio last spring, but Rep.
John Dingell's (D-MI) objections
forced a review. The two criteria the
review panel used in determining
whether an applicant should receive
the preference were (1) the compa-
ny must have developed or im-
proved the capabilities of a new
technology, and (2) the proposal
must be technically feasible.

Panel members consisted of Voice
of America’s Donald Messer, the
Department of State’s John
Gilsenan, NASA’s James Hollan-
sworth, and the Defense Informa-
tion Systems Agency’s William
Long. The spectrum between 2310
MHz and 2360 MHz was allocated
for DARS last January.

NAB President Eddie Fritts is-
sued a statement saying he was
pleased with the report. The NAB
supports a terrestrial digital radio
system that would presumably not
compete with analog broadcasters.

The FCC will accept comments
on the recommendation until De-
cember 3.

Wés'tihlghk'bilse Spiité Into Broédcaéfing, ihduétry

As expected, Westinghouse Electric Corp.’s Board of
Directors agreed last week to split the 110-year-old company
into two separate operations: broadcasting, which will be based
in New York, and industrial — energy and technology — in

Pittsburgh.

The new, $14 billion broadcast-
ing entity will consist of CBS Inc.
(radio and television), Group W
Satellite Communications Co. and.
when the previously announced
$4.23 billion purchase is completed
probably next month, Infinity
Broadcasting.

The company will be given anew
name “probably early next year,”
said Westinghouse Chairman/CEO
Michael Jordan during a news con-
ference last Wednesday (11/13) at
the CBS Building in New York. The

broadcasting company, which will
be headed by Jordan, will own and
operate 79 radio stations in 17 mar-
kets, including KDKA/Pittsburgh,
the first commercial radio station
to broadcast in America. In all, the
new company will be a power-
house, operating 64 stations in the
top 10 markets.

Radio Biz ‘Going
Gangbusters’

“Our radio business, the com-
bined Westinghouse and CBS ra-

1S COMING
TO YOUR MARKET
A 60-minute weekly program
Music with a touch of CLASS!
Perfect for Sundays
3 minutes available
for local sales.
For your sample CD call

800-325-6333

J&

will be exclusively yours!

JOY is produced by Ron Klemm
at the studios of KFUO-FM

dio groups are going gangbusters.
It’s a great business and it’s grow-
ing rapidly. Our future combina-
tion with Infinity Broadcasting ...
will be very good,” Jordan said.

He predicted that the new broad-
cast side will be a “very strong com-
pany, very well capitalized, no debt,
probably up to $400 million in cash.
The capital structure is needed for
it to compete in the long-term
project businesses in the interna-
tional arena.”

He explained the decision to split
the company is “really a culmina-
tion of many activities that have
taken place in the transformation of
Westinghouse over the last three
years” and that in the last year,
Westinghouse has “taken signifi-
cant strides ... to become a media
company.”

The $4.6 billion industrial side of
Westinghouse, which will be known
as the Westinghouse Electric Com-
pany or WELCO, will focus on two

L g
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AudioNet Officially Pacts With Premiere

udioNet, an intemet broadcasting network, has closed its $4 million
deal with Premiere Radio Networks. Premiere’s investment in Au-
dioNet includes acting as its radio advertising sales representative and
helping AudioNet expand its number of radio affiliates. AudioNet will ad-
vertise on Premiere’s radio networks.
AudioNet also announced it will broadcast women's sports on the Inter-
net, providing coverage of more than 30 college basketball and volleyball
teams, as well as the women'’s pro American Basketball League.

Financial Facts

he Sillerman Companies’ SFX Broadcasting (Nasdaq: SFXBA) and

Muiti-Market Radio (Nasdaqg: RDIOA) have set the exchange ratio
for their merger at .2983, which is based on the groups’ closing prices as
of last Friday (11/15).

The original deal had MMR shareholders receiving .3286 SFX shares
for each MMR share, which means there are 10% fewer shares issued.
The exchange ratio announcement could have a positive effect on SFX's
stock price, which took a beating last week but was showing signs of
improvement early this week. SFX Exec. Chairman Robert Sillerman
held an investors conference call Friday to try to allay fears that the recent
Department of Justice investigations into SFX would negatively affect the
company.

In other financial news, Morgan Stanley downgraded Infinity Broad-
casting from “outperform” to “neutral” last Wednesday (11/13).

Jacor/Palmer Deal Cleared

he Federal Trade Commission has granted Jacor Communica-

tions early antitrust clearance to acquire Paimer Communications’
lowa stations. The deal, for $52.5 million, includes WMT-AM & FM/Cedar
Rapids and WHO-AM & KLYF-FM/Des Moines.

FCC Lowers Penalty Against KFMS

he FCC this week reduced a fine against KFMS-AM & FM/Las Ve-

gas from $25,000 to $15,000. The penalty was levied for deficient
recruitment efforts. The Commission found no indication of employment
discrimination.

Clear Channel Ups New Zealand Holdings

C lear Channel Communications has agreed to acquire a one-third
interest in Prospect Limited, a New Zealand radio company, for
$40 million in New Zealand currency ($28.4 million in U.S. currency). Clear
Channel has a one-third interest in the Radio Network of New Zealand
Limited, which signed the agreement with Prospect parent, British-owned
GWR Group PLC.

In addition to 12 radio stations, Prospect owns an outdoor advertising
company. Once the deal is completed the Radio Network will own 56

'BUSINESS BRIEFS

A R

TR

i stations in New Zealand.

Compiled from reports by the Associated Press, Dow Jones News
Service, Reuters, United Press International, and R&R staff writers.
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major technologies: transport tem-
perature control through its success-
ful Thermo King operations and
power generation including nuclear

EARNINGS
Multi-Market Revenue Resuits

uiti-Market Radio inc. (Nas-

daqg: RDIOA) posted a loss
of $1 million (25 cents per share) on
revenues of $5.1 million for third-
quarter 1996. During third-quarter
1995 MMR reported a loss of
$741,000 (21 cents) on revenues of
$5.2 million. Broadcast cash flow was
up 2%, however, from $2 milion to
$2.01 million this past quarter.

On a same-station basis, MMR's
revenues would have increased to
$5.5 million and broadcast cash
flow would have been up 9% to
$2.4 million.

MMR President/CEO Michael

Ferrel commented that he was
happy with the station resuits this
quarter, but cited a decrease in rev-
enues at WKSS-FM/Hartford,
which the company began operat-
ing in September. “However, since
our takeover of this station, we have
already dramatically improved its
operating results and intend to fur-
ther improve its performance in the
months ahead,” Ferrel said.

MMR is in the process of merg-
ing with sister company SFX
Broadcasting, which should close
after the companies’ shareholder
meetings November 22.

sAasnaL e o ool oot oo

power. The company expects to in-
crease its immediate cash reserve by
selling 20% of its Thermo King
stock to the public.

Jordan said the new operation
will be transformed into a “mobile,
aggressive alley fighter” from a
“sleepy, bureaucratic Rust Belt
conglomerate.” He explained that
the objectives of the restructuring
study are fourfold: “First, we want-
ed to unlock for the investment
community the values inherent in
the industry. Second, we wanted to
create a structure for our industri-
al businesses that was well-fi-
nanced and allow them to compete
and grow and discharge their his-
torical obligations. Third, we
wanted to be able to use our almost
$1.8 billion in tax NODS efficient-
ly, from a tax standpoint. And fi-
nally, we wanted to recognize in
the structure the very unique val-
ue of Thermo King, which is real-
ly a crown jewel of global indus-
trial companies.”
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THERE ARE TWO TOP
RADIO RESEARCH COMPANIES.
ONLY ONE HAS “THE PLAN."

Coleman Research Plan Developers Chris Ackerman, Jon Coleman, Warren Kurtzman, and Andy Bloom.

“The Pian” for Success

In radio research, there are hundreds of data
vendors. But only a couple of companies
with proven cxpertise as strategic thinkers.
We’re one of them. Coleman Research. The
Company with “The Plan.”

At Coleman Research, we do more than just
collect data. We interpret the numbers, then
help you develop a strategic game plan to
break away from the competition.

Every Coleman study includes “The Plan” —
a point-by-point set of strategic recommen-
dations encompassing formatting decisions,
music image management, secondary image
development of program attributes, and spe-
cific recommendations for marketing and
advertising initiatives.

“The Plan” Gets Results

The results arc impressive. Just ask your
colleagues at:

* KISS-FM in New York City
* HOT 97 in New York City

e POWER 106 in Los Angeles
¢ MIX 106.5 in Baltimore

* KJR-FM in Seattle

e WBAP in Dallas

And dozens of other stations in markets
around the country.

“The Plan” from Coleman Research helped
them make the climb to the top. We can
help take you there, too. Call Coleman
Research today and put the power of “The
Plan” to work for your station.

-

1 usually skip
the first 300

|
" | pages and go
~, | straight to
‘ The Plan!”

“The Plan is the first thing I look at, then

I refer to it for months. It’s a roadmap to
success that cuts to the chase and gives a
clear strategic picture. Our stations have
achieved fantastic growth and dominance
with The Plan — it’s what every manager is
looking for.”

Bob Case,
New Century Media,
Seattle, WA

COLEMAN RESFARCH

One of America’s Top Two Radio Research Companies

(919) 571-0000

Hamburg ® Research Triangle Park  Los Angeles

. amaricanradiohistornscom.
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1996 DEALS T0 DATE B

Dollars To Date: $13,623,475,638 o KOSG-AM/Camden, AR $30,000

(Last Year: $5,437,323,676) © KTAP-AM/Santa Maria & KIDI-FM/Guadalupe, CA $475,000

ot

| DEAL OF THE WEEK

[T

* KSD-AM/St. Louis $10 million

This Week's Action:
Stations Traded This Year:
Stations Traded This Week:

$51,763,780

(Last Year: $334,375,000)

2045

(Last Year: 1235)

51

(Last Year: 37)

TRANSACTIONS

Dorsey Goes Downtown In St. Louis
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KSD-AMISt Louis

PRICE: $10 million

BUYER: The Dorsey Group, head-
ed by President Tim Dorsey. It owns
WIBV-AM/Belleville, IL (St. Louis).
(314) 984-8901

SELLER: EZ Communications
Inc., headed by President Alan Box.
It owns KFNX-AM, KSD-FM, KEZK-
FM & KYKY-FM/St. Louis. Phone:
(703) 591-1000

FREQUENCY: 550 kHz

POWER: 5kw

FORMAT: Talk

BROKER: Gary Stevens & Co.

KOSG-AMICamden

PRICE: $30,000

BUYER: New Horizons Ventures
Inc., headed by President Jeff Lott.
Phone: (214) 320-2222

SELLER: High Top Broadcasting
Inc., headed by President Howard
Rogers. Phone: (903) 784-4889

s el

KTAP-AM/Santa Maria &
KIDI-FM/Guadalupe

PRICE: $475,000

BUYER: Emerald Wave Media,

headed by President George Ruiz.
Phone: (805) 928-4334

SELLER: Boardwalk Broadcast-
ing Co., headed by President Leo
Kesselman. Phone: (408) 354-5713

KDGO-AM & KWXA FM/

Durango

PRICE: $620,000

BUYER: KDGO/KWXA L.L.C., a
wholly owned subsidiary of Radio
Roberts L.L.C., headed by Presi-
dent Robert Sherman. It owns
KISZ-FM/Cortez, CO. Phone: (505)
325-3541

SELLER: Regional Radio Inc.,
headed by President Kenneth Ken-
drick. Phone: (914) 741-1133

R S SR
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W anaaing e ina % ==
WSNG-AM/Torrington
PRICE: $275,000
BUYER: Buckley Broadcasting
Corp. of Connecticut, headed by
President Richard Buckley. it owns
WDRC-AM & FM/Hartford. Phone:
(203) 661-4307
SELLER: U.S. Small Business
Administration and John O’Neil,
as trustee in bankruptcy. Phone:
(860) 527-3271
BROKER: New England Media Inc.
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wBCD-FW/

Chattahoochee

PRICE: $745,000

BUYER: Gulf South Communica-
tions Inc., headed by President
Clay Holladay. it owns WDJR-FM/
Enterprise (Dothan), AL. Phone:
(334) 712-9233

SELLER: Styles Broadcasting of
Alabama Inc., headed by President
Thomas DiBacco. Phone: (904)
769-2299

WWLO-AM/Gainesville
PRICE: $200,000

BUYER: Karisma Communica-
tions Southeast Inc., a wholly
owned subsidiary of Connecticut
Broadcast Media of Gainesville
Inc., headed by President Hilda
Dawson. It owns WTMG-FM/Willis-
ton, FL. Phone: (561) 479-4088
SELLER: Gainesville Broadcast-
ers, headed by PresidentCarl Auel.
Phone: (561) 688-9585
FREQUENCY: 1430 kHz

POWER: 2.5kw

FORMAT: Urban

WQSA-AM/Sarasota
PRICE: $135,000
BUYER: Sarasota Broadcast

No cash consideration

Fairmont), WV $1.3 million

® KDGO-AM & KWXA-FM/Durango, CO $620,000

® WSNG-AM/Torrington, CT $275,000

® WBCD-FM/Chattahoochee, FL $745,000

* WWLO-AM/Gainesville, FL $200,000

® WQSA-AM/Sarasota $135,000

® WSGL-FM/Naples & WANM-AM &
WGLE-FM/Tallahassee, FL No cash consideration ;

®* WYIS-AM & WYSC-FM/McRae, GA $250,000 ¢

® KOFE-AM/St. Maries, 1D $140,000

* WERK-AM & FM/Muncie, IN $475,000

¢ KXBZ-FM/Manhattan, KS $53,800 :

* WPAD-AM & WDDJ-FM/Paducah, KY $2.9 million ;

* WIBR-AM/Baton Rouge & WKJN-FM/Hammond, LA ;

* KGGN-AM/Gladstone (Kansas City), MO $450,000
® KENN-AM & KRWN-FM/Farmington, NM $1.1 million
® KBOM-FM/Los Alamos (Santa Fe), NM $2.4 million
* WKIP-AM & WRNQ-FM/Poughkeepsie, NY $3,475,000
® WDSY-AM/Pittsburgh $750,000
* WARM-AM & WMGS-FM/Wilkes Barre-Scranton $10 million
* WCAM-AM & WPUB-FM/Camden, SC $550,000
® KORN-AM & KQRN-FM/Mitchell, SD $800,000
® WHAL-AM/Shelbyville, TN $250,000
® KROD-AM, KLAQ-FM & KSII-FM/EI Paso $8.25 million
® KVLG-AM & KBUK-FM/LaGrange, TX No cash consideration
® KBMI-FM/Roma, TX $150,000
® KESO-FM/South Padre island, TX $139,980
® KENZ-FM/Orem (Salt Lake City), UT $5.5 million
® KNTB-AM/Lakewood, WA $350,000
®* WBUC-AM & FM/Buckhannon &
WVUC-FM/Barrackville (Morgantown-

L i £

* WVOW-AM & FM/Logan, WV No cash consideration

GO Tt o s i g6t I e B+

Corp., a wholly owned subsidiary of
Crystal Broadcasting Inc., headed
by President Thomas Kearney
SELLER: Horizon Communica-
tions Inc., headed by President
E.F. Schwarzer. Phone: (941)
366-0424

FREQUENCY: 1220 kHz

POWER: 1kw

FORMAT: News/Talk

WANM-AM & WGLE-FW/
Tallahassee & WSGL-FM/
Naples

PRICE: No cash consideration

RECEIVERS: Bruce, Jan, and Beth
Timm are acquiring Sterling Com-

munications Corp., WANM Inc.,
and Tallahassee Broadcasting Co.
Phone: (904) 385-8818
DONATOR: The Estate of B.F.J.
Timm; Phone: (904) 385-8818
FREQUENCY: 1070 kHz; 104.1
MHz; 103.1 MHz

POWER: 10kw; 90kw at 1394 feet;
14kw at 440 feet

FORMAT: News/Talk; Rock; AC

B P L
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WYIS-AM & WYSC-FMW/
McRae
PRICE: $250,000

Continued on Page 8

Wl'l‘ll A MINIMUM OF RISK.

Today’s level of fierce competition demands that

2 Durable banners for a
you prominently display your name every

throw-away price.

& UV stabilized plastic won't
fade indoors or outdoors.

chance you get (location broadcasts, concerts,
station sponsored autograph sessions, etc.). With
theft, vandalism and loss, it becomes a costly

| proposition to continuously replace expensive

| signs and banners costing hundreds of dollars.

& Simply FAX your logo and
color separation information
for a free price quote.

Roll-A-Sign™ offers a better way. You get up to

four vibrant colors printed on durable, high
quality 4 or 6 mil plastic film to display your
logo and message brilliantly for an economical
price. Now you can afford to display a bright
new sign at every public event. They even make
great cost-effective promotional give-aways. Just
roll off what you need and cut.

72" x 36" gives you 170 banners per roll

| 36° x 24" gives you 330 banners per roll

|317x 18" gwves you 340 banners per roll

Call today
and get exposed.

800/231-2417

P.O. Box 750245
Houston, TX 77275-0245

R‘ 713/507-4200

reee ousTries w7 13/507-4295 FAX

PLASTIC
BANNERS

i (4 Reel industries, Inc

ADANLL oo o) N LT S e P
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THE POWER TO COMPETE... THE POWER TO WIN...
THE POWER OF THE BENCHMARK

The Most Powerful Perceptual Research in Radio

You're battling two format competitors. They're all testing the music
you're testing. They've got clusters, you've got clusters. Sound familiar?

The answer is differentiation. Not just with music but with what goes on in between
the music. With stationality. And you won't get those answers in an auditorium test.
The key 1s perceptual research and the acknowledged leader 1s...

The Benctwmark Company

We know how to listen to listeners without any agendas...
so you get the most honest, and actionable answers.

Benchmark Perceptual Research uses open-ended questions...
no boiler plate B.S. or endless agree/disagree questions
which are the equivalent of 15 minutes of mental cruise control.

The Arbitron diary is a blank page. Top-of-mind awareness wins. Benchmark's open
ended approach replicates, in a telephone interview, what the diary keeper faces.
That's how our clients get the knowledge they need to win.

The Benchmark Perceptual Study.

Reserve it for your market in 1997 before someone else does.

Call Rob Balon or Jason N. Donovan for a proposal 512/707-7010.

The Most Powerful Perceptual Research In Radio
611 South Congress Avenue, Suite 200 ¢ Austin, lexas 78704
512/707-7010 « Fax 512/707-7015

____anany amearicanradiohistanscom _ _ _
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RADIO BUSINESS

TRANSACTIONS |

Continued from Page 6

BUYER: IMJ Broadcasting Inc.,
headed by President Edgar Jen- |
son. Phone: (912) 868-5611
SELLER: All Resource Inc., head-
ed by President Richard Bailey.
Phone: (912) 868-56 11

L

KOFE-AM/St. Maries

PRICE: $140,000 \
BUYER: Pentacle Broadcasting
L.L.C., headed by President Bob-
by Meadows. Phone: (210) 655-
9484

SELLER: Terry Duffey. Phone:
(208) 245-4559

R e

AE=is gl
WERK-AM & FM/Muncie
PRICE: $475,000

BUYER: Delaware County Broad-
casters Inc., headed by President
David Keister. Phone: (317) 349-
1485

SELLER: American Home Town
Radio Corp., headed by President |

“ | It owns WKDQ-FM/Henderson, KY

Christian Caggiano. Phone: (219)
486-3224

KXBZ-FM/Manhattan
PRICE: $53,800

BUYER: Manhattan Broadcast-
ing Co., headed by President Ri-
chard Seaton, is acquiring Little
Apple Broadcasting Inc. It owns
KMAN-AM/Manhattan. Phone: |
(316) 251-2900

SELLER: Michael Law. Phone:
(913) 768-1971

WPAD-AM & WDDJ-FMW/
Paducah

PRICE: $2.9 million

BUYER: Bristol Broadcasting Inc.,
headed by President W.L. Nininger.

and WKYX-AM & WKYQ-FM/Pad-
ucah. Phone: (540) 669-8112
SELLER: Purchase Broadcasting |
Inc., headed by President Lee |
Hagan. Phone: (502) 442-8231 ‘
FREQUENCY: 1560 kHz; 96.9 MHz ‘
POWER: 10kw day/5000 watts
night; 100kw at 331 feet

FORMAT: Nostalgia; CHR |

WIBR-AM/Baton Rouge & |
WKJN-FM/Hammond, LA
PRICE: No cash consideration |
BUYER: Citywide Communica- |
tions Inc., headed by PresidentPe-
ter Moncrieffe. it owns WXOK-AM/ |
Baton Rouge, WYCT-FM/Kentwood |
& KQXL-FM/New Roads. Phone:
(504) 926-1106

SELLER: Southern Communica-
tions Inc., headed by President |
Don Nelson. Phone: (504) 292-
9556

FREQUENCY: 1300 kHz; 103.3
MHz

POWER: 5kw day/1000 watts night;
100kw at 1004 feet

FORMAT: Sports/Talk; Country
COMMENT: Don Nelson is exchang-
ing the stations for approximately 28
shares of Citywide ClassAcommon
voting stock.

A = 3 Ng <11 |
KGGN-AM/Gladstone
(Kansas City)

| PRICE: $450,000
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orporatio

8375 Maelrose Drive, lenexa, Kansas 66214 s Phone 800-255-6350 » Fax 913-541-0169

\
Maestro is the heart and the brain of the digitally inte- | | '
grated radio station. All operations, from commer-
cials..to music...to announcer text...to up-to-the-
minute scheduling information, are at your fingertips.
Maestro brings all your digital operations together
into one, easy-to-use command center and is your
key to accessing CD quality audio directly from

And when you choose Maestro, or any product from
Computer Concepts, you're buying from a company
with industry leading technology and worldwide radio
experience. Computer Concepts has been developing
software applications and manufacturing computer-
based products for radio since 1974. Our comprehen-
sive understanding of radio broadcasting, plus excep-
tional customer service, set Computer Concepts apart
from other suppliers.

Discover how Maestro from Computer Concepts can
bring excellence and widen the creative range of
your station. Call us today tor complete information,

1-800-255-6350.
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BUYER: Mortenson Broadcasting
Co., headed by President Jack
Mortenson. Phone: (606) 245-1000
SELLER: Michael Glinter. Phone:
(913) 894-1833

FREQUENCY: 890 kHz

POWER: 960 watts

FORMAT: Gospel

KENN-AM & KRWN FM/

Farmington

PRICE: $1.1 million

BUYER: KRWN/KENN L.L.C., a
wholly owned subsidiary of Roberts
Radio L.L.C., headed by President
Robert Sherman. it owns KBAC-
FM/Las Vegas (Santa Fe), NM.
Phone: (914) 741-1133

SELLERS: Kenn-Land Broadcast-
ing Inc. and Music Men Inc., both
headed by President Kenneth Ken-
drick. Phone: (505) 325-3541
FREQUENCY: 1390 kHz; 92.9 MHz
POWER: 5kw day/1300 watts night;
62kw at 394 feet

FORMAT: Talk; Rock

BROKER: Kalil & Co.

KBOM-FM/L.os Alamos

(Santa Fe)

PRICE: $2.4 million

BUYER: Russell Withers Jr. He
owns KTRC-AM and KVSF-AM/Los
Alamos-Santa Fe. Phone: (618)
242-3500

SELLER: Tesuque Radio Inc.,
headed by Chairman John Herk-

| lotz. Phone: (505) 471-1067

FREQUENCY: 106.7 MHz

POWER: 15.5kw at 1943 feet
FORMAT: Oldies

WKIP-AM & WRNQ-FM/
Poughkeepsie

PRICE: $3,475,000

BUYER: Straus Media Group,
headed by President Eric Straus. It
owns WCKL-AM & WCTW-FM/
Catskill, NY; WELV-AM & WTHN-
FM/Ellenville, NY; and WHUC-AM &
WTHK-FM/Hudson, NY. Phone:
(914) 647-5678

SELLER: Dutchess Communica-
tions/WKIP Broadcasting Corp.,
headed by PresidentRichard Novik.
Phone: (914) 471-2300
FREQUENCY: 1450 kHz; 92.1 MHz
POWER: 1kw; 2.2kw at 384 feet
FORMAT: News/Talk; Rock
BROKER: Blackburn & Co.

WDSY-AM/Pittsburgh
PRICE: $750,000

BUYER: Mortenson Broadcasting
Co., headed by President Jack
Mortenson. Phone: (606) 245-1000
SELLER: Entercom, headed by
President Joseph Field. Phone:
(610) 660-5620

FREQUENCY: 1080 kHz

POWER: 50kw day/2500 watts night
FORMAT: Country

WARM-AM & WMGS-FM/

Wilkes Barre-Scranton
PRICE: $10 million (est.)

BUYER: Tele-Media Broadcasting
Co., headed by President Robert

Tudek. It owns WEST-AM & WLEV- |

| FM/Allentown; WRKZ-FM/Harris-
burg; WGLU-FM & WQKK-FM/
Johnstown, PA; WIKN-FM/Port Ma-
tilda, PA; WRSC-AM & WQWK-FM/
State College, PA; and WQXA-AM
& FM/York, PA. Phone: (814) 355-
8355

SELLER: Susquehanna Radio
Corp., headed by President Dave
Kennedy. It owns WSBA-AM &
WARM-FM/York. Phone: (717) 852-
2139

FREQUENCY: 590 kHz; 92.9 MHz
POWER: 5kw; 5.3kw at 1385 feet

| FORMAT: Full Service; AC

WCAM AM & WPUB FM/

Camden

PRICE: $550,000

BUYER: Calvin Johnson and
Dawn King are acquiring Kershaw
Radio Corp. Phone: (803) 438-9002
SELLER: PresidentGary Davidson
and shareholders Linda Davidson,
Don LaDuke, and John Davidson.
Phone: (803) 438-9002

e

i

KORN AM & KQRN FW/

Mitchell

PRICE: $800,000

BUYER: Art Rew, acquiring KORN
Palace Broadcasting Inc. Phone:
(605) 996-1490

SELLER: Marlyn Christiansen,
Rick DeSchepper, Scott DeSchep-
per, Dawn Sullivan, and Cheryl
Oleske. Phone: (605) 996-1470

WHAL-AM/Shelbyville
(Nashville)

PRICE: $250,000

BUYER: Hopkins Hall Braodcast-
ing Inc., headed by President Na-
dine Hopkins. It owns WLIJ-AM/
Shelbyville. Phone: (615) 684-1514
SELLER: The Cromwell Group
Inc., headed by President Bayard
Walters. Phone: (615) 361-7560
FREQUENCY: 1400 kHz

POWER: 1kw

FORMAT: AC

KVLG-AM & KBUK-FM/
LaGrange

PRICE: No cash consideration
RECEIVERS: Paris Schindler,
Sherry Hawk, and Suzanne Brown
are acquiring Fayette Broadcasting
Corp. Phone: (713) 871-0995
DONATOR: Raymond Schindler

KROD-AM, KLAQ-FM &

KSII-FM/El Paso

PRICE: $8.25 million

BUYER: Ferrari Broadcasting Inc.,
headed by Chairman Jon Ferrari.
Phone: (201) 818-0323

SELLER: New Wave Communica-
tions L.P., headed by President Jon
Ferrari. Phone: (201) 818-0323
FREQUENCY: 600 kHz; 95.5 MHz;
93.1 MHz

POWER: 5kw; 88kw at 1391 feet;
98kw at 1422 feet

FORMAT: News/Talk; Rock; HotAC

Continued on Page 12
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NEWSBREAKERS.

Lamme Is Named
GM For SFX/Hartford

Dennis Lamme has been
named GM for SFX Broadcast-
ing’s Hartford stations — News/
Talk WPOP-AM, Classic Rock
WHCN-FM, CHR WKSS-
FM, and Alternative WMRQ-
FM — succeeding Tim Mont-
gomery. Lamme most recently
served as GSM at Chancellor
Broadcasting’s KMEN-AM &
KGGI-FM/Riverside-San
Bernardino.

“I couldn’t be more thrilled,”
said SFX VP/Programming Man-
uel Rodriguez. “I knew [Lamme] |
from working on another project
with him for about six months,
and he’s ideally suited for the job
based on his past experience and
successes. In these days of con-
solidation, having someone capa-
ble of overseeing a large group of |
people is [vital].”

Lamme told R&R, “It’s a great ]
operation and a fantastic oppor-
tunity for me. [Chancellor Presi-
dent/CEO] Steve Dinetz gave me
a great opportunity in Riverside,
but this is the chance of a lifetime.
SFX has a great group of stations
here. and Hartford is a very ex-
citing area.”

A 20-year radio veteran,
Lamme previously has served as
Sales Manager at KEYV-FM &
KFMS-FM/Las Vegas; he’s also
been VP/GM at WKBF-AM &
WPXR-FM/Quad Cities. IL-1A
and KDHT/Denver.

For The Record

K-LOVE Radio Network’s
signal expansion team wel-
comes Jeff Wall, who most re-
cently worked in the FM trans-
lator departments at Family
Stations and Calvary Chapel.
Wall was misidentified in last
week’s issue (R&R 11/15).

INTERNAL MEMO
Research Group Disputes AC Column

he Research Group Director/Statistics Steve McKinney re-
cently distributed the following internal memo among his com-
pany'’s staff:

I recently read [the AC column] “Distinguishing ‘Hits’ From ‘Stiffs™
[R&R 11/1], which contains some misinformation about analysis of
music data that clients might raise with you. The article involves an
interview with Carolyn Gilbert, Critical Mass Media’s Exec. VP/
Research. The article states:

“Research methodologies can vary from company to company.
Critical Mass, for example, doesn’t use the customary one (very
negative) to five (very positive) scale, opting instead for a prefer-
ence scale. “Outlining the one-to-five scale drawback, Gilbert draws
these examples: “Two of four people in a room love a song and
give it a five, while the other two hate it and give it a one. The song
averages out to three. In case two, four people are totally apathetic
about a song and it gets the same three average.

“One song generates high negative and positive passion that
goes toward straight general tendency, and another song gener-
ates total apathy and gets the same score. There’s a big difference
between those two songs, but there's no way of knowing it by look-
ing [at raw numbers]. We're fanatic about our sample, testing, and
methodology.”

Well, Ms. Gilbert may be a fanatic, but she needs to do a little
homework on her statistical skills. The problem in her case one
and two scenarios is NOT with the one-to-five scale; the problem is
with using the AVERAGE, which ends up hiding the difference be-
tween the two songs. At the Research Group, for each song in a
music test, we look at the percent of the respondents who vote
“Like A Lot” (percent voting five), the percent who give the song
“Positive Mention” (4+5 vote), and the percent who give the song a
“Dislike” vote (percent voting one). We also look at the QE Scores
(Quintessential Essence Scores), [which] compare the full voting
pattern of each song with each of the other songs in the test, no
averaging or percents involved, and will easily separate songs show-
ing the patterns in Ms. Gilbert's case one and two scenarios.

Earlier in the article, Ms. Gilbert states: “We essentially weigh
one and a half times for ‘favorite,’ one time for a ‘like’ opinion, and
.5 for 'no.’ The maximum value for any given song is 150 points —
and that's only among the familiar sample.”

Ms. Gilbert is saying, therefore, that Critical Mass essentially uses
a one-to-three scale (divide the one-to-three scale by two, and you
geta 0.5, 1, 1.5 scale), and then Critical Mass looks at the total
score. Well, the average score is just the total score divided by the
number of respondents in the sample. So, Ms. Gilbert is saying
that Critical Mass does essentially exactly what she claims is bad
to do several paragraphs later in the article.

Ms. Gilbert's statements are misleading and erroneous. If any
clients raise this issue with you, suggesting that you read about the
“shortcomings” of the one-to-five scale, please discuss the above
points with them, show them this memorandum, or have them call
me so | can go through with them the issues involved in detail.

EXECUTIVE ACTION

Gonzer Adds WW1 Adult Rock & Roll PD Duties

ock radio veteran and current Westwood One Ra-

dio Networks Adult Rock & Roll format morning
host Jeff Gonzer has added PD duties. Gonzer — who
reports to VP, Programming/Formats Charlie Cook at
the company's Valencia, CA office — replaces Diana
Laird, who recently became PD of CHR KGGI-FM/Riv-
erside-San Bernardino (R&R 10/4).

WW1 President/Formats Ed Salamon told R&R,
“Justas Jeff Gonzer's upbeat personality approach orig-
inally changed the presentation of Album Rock radio,
his example has helped raise the standard of the per-
sonality radio that Westwood One formats provide.
We're pleased to have the opportunity to promote him to a management
position where he can have even more influence.”

One of Gonzer’s first orders of business as PD was hiring KSCA-FM/
Los Angeles parttimer Terry Gladstone to handle middays; Gonzer most
recently handled afternoons at the Adult Alternative station. Gonzer also
has hosted mornings at WZLX/Boston and WZTA/Miami and held vari-
ous airshifts at L.A.'s KLOS-FM and the former KMET-FM.

Gonzer

Boerner MCA’s VP/Vldeo East [:oast Alt. Promo

ennis Boerner has been upped to VP/Video

& East Coast Alternative Promotion at MCA
Records. He joined the label in 1995 as Director/
Video Promotion.

“Dennis is totally revved for this new responsibility,”
stated Sr. VP/Promotion Skip Bishop. “His vast ex-
perience and relationships at video are perfect com-
plements for his new alternative duties. Dennis is a
warrior for airplay. He loves and believes in music.”

Prior to joining MCA, Boemer spent over four years
(1990-95) at EastWest Records, where he served as
Sales/Marketing Coordinator, National Manager/Alterna-
tive Promotion, and National Director/Video Promotion. Between 1989-90, he
worked at Atlantic Records as A&R Asst. and Sales/Marketing Coordinator.
He also was A&M Records’ Promotion & Sales Asst. between 1988-89. Boem-
er began his career in the programming and promotions departments — and
as an air talent — at the former WDRE/Long Island.

Boerner

Ferrando Appomted Sr VP At Atlantlc

Atlantic Records has elevated Linda Ferrando to
Sr. VP. She previously was VP/Video Promotion &
Media Development at the label.

“Over the past decade, Linda has been responsible
for creating and developing the finest video promotion
department in our industry.” said Atlantic Sr. VP/GM
Ron Shapiro. “One of the most talented and hard-work-
ing members of our executive staff, she has secured
unparalleled exposure for a wide range of Atlantic art-
ists, playing a pivotal role in launching the careers of
many of our top performers.”

Ferrando

FERRANDO/See Page 24
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Now n 239 markets

Today, Arbitron delivers more than just ratings; we can give
you access to detailed profiles of the consumers in your mar-
L ket. Now you can talk about the consumers who are reached
. by your station and by the other advertising media in your
market. That’s valuable information you can use to pitch and
win new local retail business.

From the Scarborough Report in 60 major markets, to
RetailDirect™ in 42 mid-sized markets, and the new Qualitative
Diary Service slated for Spring 1997 in 133 markets’ Arbitron
provides the right qualitative information tailor-made for the needs
of your local market.

Ad dollars gain more power
There’s one word that makes a retailer sit up and listen: “custom-
ers.” With any of Arbitron’s qualitative services, you can talk to
your local advertisers in the language they want to hear. You can
help an advertiser see their customers as they are: their income,
education, where they shop, the retail services they use. You can
help advertisers find the customers they want to reach, spend ad
dollars more efficiently and increase the power of marketing re-
sources with every buy.

Contact your local Arbitron representative for more informa-
tion about the local market qualitative services that can help your
business grow.

*Number of markets as of November 11, 1996.

& Scarborough markets
w RetailDirect markets

% Qualitative Diary Service
markets

ARBITRUIV

© 1996 The Arbitron Company
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Jefferson-Pilot’s Brown: 30 Years & ‘Too Young To Retire’

Continued from Page 1

R&R: What is JP’s secret for-
mula for such a low employee
turnover rate?

Clarke Brown: It’s always been
a critical aspect of the company’s
strategy to find the very best peo-
ple and keep them. From the mon-
etary standpoint, we have incentive
plans such as fully paid retirement
plans and stock plans, in addition
to the ordinary perks like 401k, etc.
The company operates as a south-
ern company that expects and de-
mands results. We do it in a very
gentlemanly, non-threatening fash-
ion. We’ve never had screamers,
and we give our people a tremen-
dous amount of autonomy. Within
our individual divisions, we en-
courage calculated risks.

There’s also a tremendous effort
to promote from within — that’s

66

You still have to
program well, get
ratings, turn ratings
into dollars, and
take dollars to
the bottom line.
That’s what radio is.

where we’ve had our greatest suc-
cess. We also do our best to make
our employees feel company pride
and as though they are part of the
company. Those are the things that
help keep good people.

R&R: JP has a reputation of
being a very conservative com-
pany. Is that because of your par-
ent company, Jefferson-Pilot In-
surance, and does it put you at a
disadvantage in today’s radio
marketplace?

CB: I'll never forget a story I
read in the Wall Street Journal
back in the ’80s. The story basi-
cally labeled Jefferson-Pilot Insur-

ance as “laggards in the industry”
and a “sleepy southern company.”
At the time, I thought that was dev-
astating. Guess what? A couple of
years later, all these other insurance
companies that invested billions
into junk bonds — and what
seemed to be no-lose real estate
deals — crashed and burned.
After the junk-bond fallout, Jef-
ferson-Pilot Insurance was one of
only two AAA-rated insurance
companies in the country with a
solid cash position, and our stock
continued to grow. So there’s vin-
dication for that philosophy. That’s
been a very good thing for us. Jef-
ferson-Pilot Insurance CEO Dav-
id Stoneceipher and the board of
directors mandate enhancing share-
holder value. Everything at JP is
evaluated without emotion.

R&R: With cash flow basical-
ly thrown out the window in
many deals today, what makes
(and doesn’t make) sense to you
regarding new acquisitions?

CB: We’ve bought stations with
negative cash flow. When you buy
a station in L.A., for example, you
are talking about “beachfront prop-
erty” — no pun intended. Then it’s
more like, “What are we going to
do with it? What'’s the cash flow
going to be once we implement our
strategies and our systems and the
market growth?”

It may be that you’re paying a cra-
zy multiple today, but three years
down the road — after you’ve im-
plemented successful strategies —
it could turn out to be a low multi-
ple. What one person sees as a big
piece of wasteland, another sees and
cultivates into an incredibly suc-
cessful development. What was the
cash flow multiple on that land? He
bought dirt. That’s kind of what
some of these companies are doing
today. It all comes down to what you
can do with it, what your vision is,
and how you plan to get there.

R&R: Has JP been ap-
proached by serious buyers?

CB: On a regular basis. There

are a lot of reasons why we don’t
want to sell. First, our revenues,
cash flow, and net income contin-
ue to increase, so we’re doing a
good job for our parent. They're
getting out of us what they need
and are not looking to cash out. We
are not sellers — we are buyers.

R&R: What is your take on the
recent Department of Justice ra-
dio crackdown?

CB: There’s clearly been an
overreaction. It’s frightening when
they talk about format domination.
That’s an area that requires so
much study, I’'m not sure they
would know how to process that.
In the big picture, they’re con-
cerned about 50% concentration
because they feel that can affect
pricing. From what we’ve seen so
far in our own personal situation,
I’ ve seen downward pressure more
than I’ve seen anything forcing
rates up. Markets determine rates;
inventory determines rates. There
are so many variables like the state
of the economy and the competi-
tive media within the market.

You want to talk monopoly?
Look at the newspaper situations
in America’s major markets.
Where’s their competition? You
have the morning paper and the
afternoon paper, in many cases,
owned by the same company. Is
that a monopoly? Many of the
major TV markets have three or
so viable owners. Is that a mo-
nopoly?

As they [DOJ] examine the ra-
dio business, they are not process-
ing it within the context of the
whole media market criteria that
drives rates. It’s insane to say a
group of radio stations that owns
30%, 40%, or 50% of radio mar-
ket revenues can dictate market
rates. They just cannot do it.

R&R: What do you see as the
future of radio programming?

CB: It will continue to evolve.
You'll see greater niche breakouts.
That’s a function of super-duopo-
lies because you don’t want to can-

We’'re not geographically driven. Our priority
is in market growth. We would expand
beyond that given the right circumstances.
if the right opportunity came along,
would we buy a group? Absolutely.

nibalize your own properties. On
the other hand, if you’re a stand-
alone, you have to create and own
aniche that’s uniquely yours. I also
see increased demand for talent to
service those niches, creating
greater talent opportunities.

R&R: What is Jefferson-Pilot
Radio’s long-term goal under
Bill Blackwell’s and your guid-
ance?

CB: Our goal is to grow the com-
pany as quickly and as large as
practically possible. And by “prac-
tically possible,” I mean within the
realm of good business. We will
continue to buy stations selective-
ly as we’ve done in the past cou-
ple of years. We’ve grown from 10
to 17 stations in just a few years.
While it may not seem that dramat-

It’s frightening when
they [DOJ] talk about
format domination.
That’s an area that
requires so much
study, I’'m not sure
they would know how
to process that.
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ic, we are growing. And most im-
portant, we are financially better
off than we’ve ever been in terms
of revenue and profits.

Last year and the year before
were record years for our division.
We’re growing well beyond the
10%-15% that might be expected,
and we’re doing it on a same-sta-
tion basis. Our acquisitions are also

helping to grow the revenue and the
bottom line.

R&R: As far as growth goes,
are there particular markets that
you’d like to move into?

CB: We just want opportunities
in markets that have growth po-
tential and to buy properties where
we can improve their position in
the market. We’re not geographi-
cally driven. Our priority is in
market growth. We would expand
beyond that given the right cir-
cumstances. If the right opportu-
nity came along, would we buy a
group? Absolutely.

R&R: What kind of message
would you send to the people who
are the future of radio?

CB: Talent will always prevail.
We’re still all about finding the best
people and turning good ratings
into dollars. So really not that much
has changed. I started out as a
salesperson in 1967. We had may-
be four or five competitors, so it’s
almost like a return to that. You still
have to program well, get ratings,
turn ratings into dollars, and take
dollars to the bottom line. That’s
what radio is.

R&R: What has been your sin-
gle greatest achievement?

CB: Getting my wife to marry
me! Other than that I haven’t had
it yet.

R&R: You’ve been in radio 30
years. How much longer would
you like to do it?

CB: I've never had a day when
I didn’t want to go to work. I love
it. I’m way too young to retire!

TRANSACTIONS

Continued from Page 8

KBMI-FM/Roma

PRICE: $150,000

BUYER: Timon Auto & Equipment
Leasing Corp., headed by President
John Peel. Phone: (210) 849-3770
SELLER: Grant Communications
Group Inc., headed by President
Douglas Smiley. Phone: (515) 628-
3566

KESO-FM/South Padre

Istand
PRICE: $139,980

BUYER: Alternative Broadcasting
Corp., headed by President Susan
Lundborg. It owns KZSP-FM/South
Padre Island. Phone: (210) 542-9161
SELLER: F.W. Hannel. Phone: (309)
364-3903
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KENZ-FM/Orem (Salt Lake
City)

PRICE: $5.5 million

BUYER: Citadel Broadcasting Co.,
headed by President Lawrence Wil-
son, is acquiring Monarch Broadcast-
ing Inc. it owns KAPN-AM, KBER-FM
& KUBL-FM/Salt Lake City-Ogden.
Phone: (406) 837-5360

SELLER: Richard Rees and Eric
and Scott Slaymaker. Phone: (512)
472-1077

FREQUENCY: 107.5 MHz

POWER: 45kw at 2851 feet
FORMAT: Adult Alternative

TR T a—qg;w:_'.}?vk-'tk.—“ﬁﬁw??o.owﬂ&&%
. VWashington |
KNTB-AM/Lakewood

PRICE: $350,000

BUYER: Washington Broadcast
Management Co., headed by Presi-
dent Fred Lundgren. Phone: (713)
575-1270

SELLER: KLDY Inc., headed by
President Josephine Baine. Phone:
(360) 832-4442

WBUC-AM & FW/
Buckhannon & WVUC-FM/
Barrackville (Morgantown)

PRICE: $1.3 million

BUYER: Richard and Karen
McGraw. They own WBTQ-FM/
Buckhannon; WELK-FM/Elkins, WV;
and WEIR-AM/Weirton, WV. Phone:
(304) 636-8800

SELLER: Cat Radio Inc., headed by
President Richard Greene. Phone:
(304) 623-1013

FREQUENCY: 1460 kHz; 101.3 MHz;
93.1 MHz

POWER: 5kw day/65 watts night;
50kw at 492 feet; 2.6kw at 495 feet
FORMAT: Country; Country; Country
BROKER: Ray Rosenblum

WVOW-AM & FM/Logan
PRICE: No cash consideration
RECEIVER: Martha Jane Becker is
acquiring Logan Broadcasting
Corp. Following this transaction, she
will transfer control to a grantor re-
tained annuity trust, with Jeffrey Val-
let as trustee. Phone: (304) 752-
5080

TRANSFEROR: First Community
Bank of Mercer County Inc., execu-
tor of the Estate of William Becker.
Phone: (304) 325-7151

i
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Slmple Sales Software W|th Bullt in Arbltron Ratmgs that
Paints a Picture of Your Audience for Your Advertisers.
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MapMAKER CI|ent Sales Prospects Map

Your
Client’s
Trade
Area

Your
Listeners

Inside the
Trade Area
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Mapping Option
{Check Box to Show/Not Show
on the Map)

[X My Audience

r— Competitor’s Audience
r)? Client’s Location(s)
l_ Retail Categories

r— Qualitative Category

[_ City Names
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Zip Population
r— Med Age of Population
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Finally, a Sales Tool that answers the question; “How do I get on this buy?”
It’s MapMAKER and it uses Arbitron’s respondent level data to show
prospective advertisers that you have listeners where they have customers.

Call your Arbitron Representative for a free demo and see how MapMAKER can wcrk for you!
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® ROB WILLIAMS has been named
GM of SFX Broadcasting’s WPLR/New
Haven. Williams — who will also man-
age SFX's JSA with crosstown WYBC-
AM — most recently served as VP/ |
Northeast Region for Katz Radio
Group. |

o F. KIM HODG-
SON has been
elected Chair-
man and HENRY
CATTO has been
selected as Vice
Chairman of Na-
tional Public Ra-
dio’s Board of Di-
rectors. Hodgson
is GM of noncom-
mercial WAMU-
FM/Washington;
Cattois a partner at Catto & Catto and
an adjunct professor at the University
of Texas, San Antonio.

Records

Hodgson .

Moreira

Van Horn

® SCOTT VAN
HORN and ADRIAN
MOREIRA have
become National
Field Marketing
Manager and Lo-
cal Marketing |
Manager/SF, re- |
spectively, at Gef-
fen Records. Van
Hom most recent-
ly served as Local
Marketing Manag-
er/NY; Moreira — who will report to
Van Horn — was previously a sales
rep for the company. Additionally,
BRIAN LONG has joined Geffen as
an A&R representative. He formerly
served as Director/A&R at Caroline
Records.

Long

® DANNY
“DANNY C”
i| CONIGLIO has
been appointed
| Manager/Dance
Music, Mix Show
Promotion at Aris-
ta Records. Prior
to joining the label,
he ran his own in-
dependent promo-
tion company.

Coniglio

National Radio

¢ DONNA HUGHES (aka DONNA
RICE) has become writer/producer of
MJI Broadcasting's “Country Quiz” pro-
gram, and has assumed Nashville cor-
respondent duties for its “Country Today
Fax.” She most recently served as mom-
ing co-host at WMMU-FM/Nashville.

® JONES SATELLITE NETWORKS
has launched “The Nashville News
Source™”, featuring country music
news and entertainment. Available via

satellite Monday-Friday, the service

CHRONICLE

BirTHS

WBZO-FM/Nassau-Suffolk
PD Dennis Falcone, wife Cathy,
son Dean Christopher, Novem-
ber 19.

Voiceover talent Randy
Reeves, wife Charlotte, daugh-
ter Anna Leigh, November 7.

Rowdy/Arista recording act
For Real member Necia Bray,
son Keyser Evan, November 8.

CoONDOLENCES

Former KHIS-FM/L.A. sales
associate Richard Easthouse,
35, October 27.

provides two :90 reports for AM and
PM use, actualities with suggested
scripts, a faxed daily prep sheet, anda
:60 feature by entertainment reporter
Jimmy Carter; (303) 784-8680.

® WESTWOOD ONE ENTERTAIN-
MENT celebrates the holiday season
with special editions of the following

l country programs:

*“The Award Winners,” a three-

| hour special airing Thanksgiving week-

_NEWSBREAKERS.

end, features such artists as Patty |
Loveless, Brooks & Dunn, and Shania |
Twain. Hosted by Tom Rivers.

* “Country Countdown USA
Presents The Top 70 of 1996,” air-
ing the weekends of 12/21-22 and
12/28-29, will also be available for
use as a six-hour New Year's Eve
special. Hosted by R&R Country
Editor Lon Helton.

* “A Cutting Edge Christmas,” fea- ]
turing songs from Arista’s “Star Of |
Wonder” compilation, airs the weekend |
of 12/21-22. An additional holiday edi- |
tion, featuring the year’s top new stars,
will air the following weekend. Hosted
by J.D. Spangler.

® “Christmas Around The Coun-
try,” featuring music and Christmas sto-
ries from top acts, airs the weekend of
12/21-22. “1996 Country Year In Re-
view,” focusing on country music news
and events of the past 12 months, airs
the following weekend. Hosted by Tom
Rivers.

® “Christmas 1996, a special edi-
tion of “’90s Country,” features Christ-
mas music from top acts the weekend
of 12/27-28. Hosted by Randy Davis.

® “1996 Year-End Countdown” re-
views the year in country music during
the weekends of 12/27-28 and 1/3-5,
1997. Hosted by Chris Charles.

sl b L

For further information, call (212)
641-2066.

® SPORTSFAN RADIO NETWORK
will celebrate the 10th anniversary of
its “Costas Coast To Coast” with a se-
ries of classic programs from the past
decade. The network will also air new
CoastTo Coast shows featuring James
Brown and Pat O'Brien, beginning in
December. For more information, call
(212) 681-1947.

© SJS URBAN ENTERTAINMENT pre-
sents “Kickin’ It At Christmas,” a three-
hour countdown available on a barter
basis. The program, hosted by WVAZ/
Chicago afternoon host Big John
Monds, is available to air between De-
cember 16-25; (212) 679-3200 ext. 224.

Industry

© DONALD THURSTON has been re-
elected as Board Chairman of BMI. He
is the President of Berkshire Broad-
casting Co. FRANCES PRESTON
was re-elected President/CEQ, as the
company’s shareholders approved
amendments that set the number of
board members at 14 and fixed the
term period at four years.

Changes

AC: Chris DeCarlo joins Hot AC
WVTY/Pittsburgh for swings ...
Gina Miles rejoins KGBY/Sacra-
mento for nights after a four-year stint
atcrosstown KYMX ... WOBM-FM/
Monmouth-Ocean morning veteran/
AE Steve Paul (aka Garsh) drops
his on-air duties and is now Sr. AE ...
Jay Davis is the new MD at KNEV/
Reno, NV.

Alternative: WMRQ/Hartford wel-
comes new MD Dave Hill, coming
from WNNX (99X)/Atlanta ...
WPXC/Cape Cod, MA’s new PD is
Brian Beddow, formerly PD at
WGRX/Baltimore.

CHR: At WZPL/Indianapolis, night-
timer Rob Blair has departed. Late-
nighter Adam Ritz moves to nights
and overnighter Kerry Fowler ex-
pands overnight duties to midnight-
5:30am ... KCHX/Odessa-Midland,
TX MD Leo Carorises to PD as the
station resumes its former Rhythmic
lean ... KRYS/Corpus Christi, TX PD
Danny McWilliams exits ... KPSI/
Palm Springs, CA morning show co-
host Barry Danovan adds APD
stripes ... WAY V/Atlantic City, NJ
morning show producer Mike Forte
is the new ovemighter at WMGI/
Terre Haute, IN ... Misty Dawn joins
KFFM/Yakima, WA as morning
show co-host ... Joey C is the new
overighter at KISX/Tyler, TX.

Country: Jones Satellite Networks’
“Crook And Chase Country Count-
down” adds KXKX/St. Louis as its
300th affiliate ... Bryan Scottreplac-
es Jake Stevens in overnights at
WKIX-FM/Raleigh ... Alexandrais
new to nights at KTEX/McAllen-
Brownsville ... WIXY/Champaign-
Urbana, IL interim evening person-
ality Chad West is now the perma-
nent host ... Madison Hayes replac-
es Robin Williams in nights at
WIOV/Lancaster, PA.

News/Talk: Veteran voiceover talent

John Driscoll becomes the new im- |
age voice of Talk/Alternative hybrid
KLSX/L.A. ... Katherine Lanpher |
departs the 7-9pm shift at KSTP/ |
Minneapolis. As a result, Jason
Lewis’s and T.D. Mischke’s respec-
tive shows are extended by one hour.
WBT-AM & FM/Charlotte adds
“Coast To Coast With Art Bell” for
late-nights. The program replaces
the Gil Gross Show ... Former
WILM/Wilmington talk host Mike
Young joins crosstown WDEL for
anchor/reporter duties.

Rock: KUPD/Phoenix taps Rob
Trygg as Production Director ...
WRKR/Kalamazoo, MI ovemnighter
Diane Bunovich joins the Mike
McKelly & Scottie “Bud” Melvin
morning show; Todd Kangas cops
the overnight slot.

Records: Phil Midiri and Jill Ann
Goldhand are now Directors/A&R
Administration, West Coast at Sony

Music ... Teresa Blair joins Rising
Tide as Director/Creative Services ...
Janet McQueeney accepts the Di-
rector/Artist Development position,
Rey Roldan takes Manager/Public-
ity duties, and Damon Grossmanas-
sumes the Manager/West Coast Pro-
motions post at Silvertone Records
... Ike Youssef is now Associate Di-
rector and Larry Linietsky is ap-
pointed Manager/Business Develop-
ment at MCA Music Entertainment
Group ... Gary Hewitt, Doug
Gravink, and Valerie Castle join K-
Tel International to establish its newly
formed Direct Media & Marketing
subsidiary.

Industry: Barb Godfrey becomes
VP/Agency Division of TAPSCAN
... Keith Chambers is the new La-
bel Relations Manager at AEI Music
.. ASCAP appoints songwriter/pro-
ducer Jimmy Jam to its board of di-
rectors.

Arbitron
Continued from Page 1

Unlike previous meetings be-
tween the L.A. GMs and Arbitron,
this most recent gathering was rath-
er cordial. But several GMs were
nonetheless miffed at the results.

“If these figures are true — that
70% of 25-54 Hispanic women speak
Spanish — we all ought to get out of
English-speaking radio,” remarked
KLSX/L.A. VP/GM Bob Moore.
“Before they do anything to improve
their research, Arbitron has to estab-
lish what the English-speaking, Span-
ish-speaking, and bilingual Hispanic
influence is on this market.”

Another GM, who asked not to be
identified, claimed Arbitron fell short
in its research because it “failed to
determine language preference among
the universe of Hispanic people and
just focused on diarykeepers.”

But Arbitron GM Pierre Bou-
vard countered that his company did
measure the universe. “We broke the
sample into two groups: those who

WAMAL americantadiohistans. com

were asked the language preference
questions during the diary placement
interview, and those who were asked
the questions in the diary itself. The
people who were asked the question
during the interview were the uni-
verse, and the language preferences
between the two groups were statis-
tically insignificant.”

Bouvard conceded that Arbitron
would like to stack its research
against another measuring stick to
ensure that its figures mirror reality.
He said Arbitron is seeking input
from various sources, including the
Adbvertising Research Foundation,
to gather language preference uni-
verse estimates.

He added that Arbitron is consid-
ering rejiggering its figures to show
which Hispanic listeners speak
Spanish exclusively as opposed to
those who are bilingual.

To view the complete Arbitron
media release regarding language
preference, look up R&R ONLINE:
http://fwww.rronline.com. Select
“Top Story” under the NEWS selection.
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® KEITH Mc-
MILLEN has
been appointed
Director/Engi-
neering at Orban.
McMillen was
President/founder
of Zeta Music
Systems, and
also served as
Exec. VP/Re-
search & Devel-
opment for Gib-
son Guitar Corporation.

McMillen

NATIONAL
RADIO
FORMATS

ABG RADIO NETWORKS
Robert Hall » (214) 991-9200

Starstation — Peter Stewart
ROD STEWART ffWe Fall In Love Tonight

Hot AC — Robert Hall
SHERYL CROW If It Makes You Happy
STREISAND & ADAMS | Finally Found Someone

ALTERNATIVE PROGRAMMING
Steve Knoll » (800) 231-2818
CHR/Rock

GARBAGE Supervixon

RICHARD PAGE The Best Thing
VAN HALEN Me Wise Magic

Mainstream AC

CELINE DION Send Me A Lover

ROD STEWART If We Fall In Love Tonight
WONOERS That Thing You Do!

Lite AC

RICHARD PAGE The Best Thing
LUTHER VANDROSS Your Little Secret

uc
DONELL JONES Knocks Me Off My Feet

BROADCAST PROGRAMMING
Walter Powerse (800) 426-9082

Digital AC — J.J. Cook
GLORIA ESTEFAN I'm Not Giving You Up

Digital CHR — J.J. Cook
A.F.K.A.P. Betcha By Golly Wow

Digital RHR — J.J. Cook
GINA G Ooh Aah .. Just A Litte Bit

Digital Soft AC — Mike Bettelli
GLORIA ESTEFAN I'm Not Giving You Up

Digital AC Mix — Mike Bettelli
SEAL Fly Like An Eagle

Alternative — Leslle Cohan
FOUNTAINS OF WAYNE Radiation Vibe
GARBAGE Milk

POE Hello

SEBADOH Willing To Wait

JONES SATELLITE NETWORKS
Phil Barry « (303) 784-8700

Adult Hit Radio — J.J. McKay
HUEY LEWIS & THE NEWS 100 Years From Now
DUNCAN SHEIK Barely Breathing

STREISAND & ADAMS | Finally Found Someone

Soft Hits — Rick Brady
LIONEL RICHIE Stifl In Love

WESTWOO0D ONE NETWORKS
Bob McNeill (805) 294-9000

Bright AC — 8ill Michaels
NO DOUBT Don't Speak

Soft AC — Andy Fuller
JOURNEY When You Love A Woman

Adult Rock "N Roll — Jeff Gonzer
22 TOP Bang-Bang
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10 Steps To Better Time Management |BYY UGN

hen people complain that “there just aren’t enough hours

in the day,” they really aren’t kidding. In today’s com-
plex world of broadcasting, where most managers are spend-
ing extra-long days overseeing the operation of multiple prop-
erties with a variety of formats and dozens of staffers, accom-
plishing all that needs to be done in an average workday is an
admirable goal that’s often missed.

But why does it seem that some
people are seemingly better at man-
aging their day than others? The se-
cret is effective time management.
And although many of us believe we
know how to manage our time, we
still end many a day feeling that we
just didn’t get everything accom-
plished that we’d planned.

With a bit of simple planning and
some organizational techniques, you
can effectively and efficiently get
through even the busiest of days.
Here are 10 time-tested tips for get-
ting the most out of your workday:

@ Make a daily list. Do it the
day before — when you’re getting
ready to leave. Be realistic. Don’t
simply list all that you hope to ac-
complish. Prioritize those items that
must be done first due to deadlines.
Even though it’s human nature to put
off a task you really hate doing, time
management experts agree that fin-
ishing a difficult task. then crossing
it off your day’s list. makes all the
remaining items seem simpler and
less overwhelming.

Try not to carry over items from
day to day. Always factor in those
daily or weekly “must-do” tasks so
that you schedule new items around
the tasks that are fixed in your regu-
lar schedule.

© Set up regularly scheduled
sessions with key staff managers.
Schedule nonpreemptable meetings
with your general sales manager,
program director, chief engineer,
business manager, human resources
director, etc. throughout the week.
Ask them to plan on bringing you as
many of their concerns or questions
as possible at those sessions.

If you make it known to these in-
dividuals that they’ll have your full
attention at regularly appointed
times, you’ll reduce the number of
times one of them drops in on you
with “just a quick question” that
winds up eating up 30 or 40 minutes
of your day. This helps to avoid those
hallway “gotta have an answer right
now” meetings that frequently end
up being poor solutions at worst, and
highly cost-inefficient at best.

© Be reasonalbly accessible.
Sure, everybody pre .rs to be a good

guy and have an “open door” poli-
cy. But be sure that people don’t
abuse that privilege. Establish with
your staff that you need uninterrupt-
ed time to do your job effectively.
And if that means occasionally clos-
ing your door, educate your staff to
respect your right to do that. It’s im-
portant to not always work with
your door closed so that the staff un-
derstands that there is a difference.

And by the way, respect the
“closed door” policy of your staff
managers, too. Being the boss has
its privilege, but keep the Golden
Rule in mind here, and be sure that
if you plan to invoke “boss’s privi-
lege” to interrupt, that you have
good reason to do so.

O Don’t be a slave to the
phone. It can be your best friend for
dispatching quick communicaitons
or your worst enemy as a time-wast-
er. If at all possible, be sure some-
one with a thorough knowledge of
your schedule and activities screens
your calls. At the end of the day,
have that person give you a quick
synopsis of the calls they’ve han-
dled and what actions they took. If
you aren’t already doing this, you’ll
be surprised at how many calls can
be handled without your direct in-
volvement.

© Set aside periods where
you’re available to receive and
return calls. Be sure that your call
screener is aware of these times so
he or she may pass that information
along to anyone who simply must
speak to you (“Mr. Waller isn’t
available right now, but may I have
him call you today between 3:30
and 3:45? Or would you prefer to
call him at that time?”).

By the way, if your phone doesn’t
have a timer on it, get one, and re-
set it each time you begin a call.
You’ll be surprised at how many
times that five-minute call you
thought you made was — in reality
— a 15- or 20-minute call. You
don’t need to be rude, but watch the
time you spend on each call, and
limit it only to as many minutes as
absolutely necessary.

© Get with the *90s and use
voice mail and e-mail. If youdon’t

By Al Peterson

have these tools, you should strongly
consider adding them to your daily
business life. Many calls can be han-
dled without parties needing to have
a conversation that includes several
minutes of small talk about the fam-
ily, last Sunday’s golf game, etc.

This isn’t to say that maintaining
relationships with others isn’t impor-
tant, but extended converations or
multiple hours of “phone tag” waste
your time more quickly than you’d
ever imagine. Don’t be one who
hides behind voice mail or e-mail,
but learn to use them as valuable
tools to keep your day organized and
efficient.

© Don’t overplan your day.
Leave room in your daily schedule
for unexpected emergencies or oth-
er unanticipated items that will need
your attention. If you don’t leave
gaps in your daily schedule to han-
dle these situations, the result will
be frustration from playing catch-up
all day. That’s when you’ll tend to
blow off your scheduled items and
set yourself up to run behind all
week.

O Review how you use your
time for a one-week period. This
may sound crazy, but a week or so
of literally writing down all you do
throughout the day will help you to
better organize your time in the fu-
ture. Don’t leave anything out —
meetings, phone calls, snack or
smoke breaks, hallway conversa-
tions, etc.

Use the resulting document as an
outline for planning a more efficient
schedule in the future by eliminating
things that are regular time-wasters
and delegating certain things to oth-
er staffers who can handle them ef-
fectively. Before you laugh this off,
try i for a week. You’ll be surprised
at the insight it will give you on how
you spend your time each day.

© Work regular hours. Sure,
we zll have out-of-office meetings
and personal appointments that af-
fect our daily schedule, but in gen-
eral try to arrive and leave at about
the same time every day.

If possible, arrive a little before
the office opens, and leave a bit af-
ter it closes for the day. That 15-30
minutes without the phone ringing
or staff competing for your attention
can be some of your day’s most pro-
ductive minutes.

@ Schedule breaks. Go to lunch
by yourself now and then, or take
along a staff member without a spe-
cific business purpose in mind. This
is one of the most important tips.

+ September 19 (through De-
cember 11) — Fall Arbitron.

* December 9 & 10— PROMAX
Sales Promotion Conference. Chi-
cago Hilton & Towers; (310) 789-
1554,
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» January 2 (through March 26)
— Winter 97 Arbitron.

¢ January 27 — American Mu-
sic Awards. Shrine Auditorium, Los
Angeles; (213) 931-8200.

* February 3 — Deadline for
NAB Crystal Radio Award Entries;
(202) 775-3510.

» February 6-9 — RAB '97 Mktg.
Leadership Conference & Exec.
Symposium. Marriott Marquis, At-
lanta; (800) 722-7355.

=February 21-22 — Dan
O'Day’s PD Grad School. Summit
Hote! Bel-Air, Los Angeles; (310)
476-8111,

* February 26 — '97 Grammy
Awards. Madison Square Garden,
New York; (310) 392-3777.

» February 27-March 2 — R&R
Talk Radio Seminar '97. Grand
Hyatt Hotel, Washington, DC; (202)
783-3822.

* March 5-8 — 28th Country Ra-
dio Seminar. Opryland Hotel, Nash-
ville; (615) 327-4487.

* March 8-11 — 39th Annual
NARM Convention. Orlando World
Center; (609) 596-2221.

* March 12-16 — South By
Southwest Conference. Austin
Convention Center; (512) 467-
7979.

* March 27 (through June 18)
— Spring Arbitron.

« April 4-7 — Broadcas! Educa-
tion Assn. 42nd Annual Conven-
tion “Reinventing Electronic Media:
Multimedia in the New Millennium,"
Las Vegas Convention Center;
(202) 429-5354.

* April 5-10 —NAB'97. Las Ve-
gas Convention Center; (202) 775-
4970.

* April 5-10 — NAB Muitimedia
World. Las Vegas Convention Cen-
ter; (202) 775-4970.

» April 23 —Academy of Coun-
try Music Awards. Universal Am-
phitheatre, LosAngeles; (213) 462-
2351,

= April 30-May 2 — Radio Only
Management Conference. Phoeni-
cian Hotel, Scottsdale, AZ; (609)
424-6800.

= May 21-24 — 37th Annual
Broadcast Cable Financial Mgmt.
Convention. Hyatt Regency, San
Francisco; (708) 296-0200.

*June 4-7 — PROMAX Con-
vention. Chicago Navy Pier; (310)
788-7600.

*June 11-14 — 46th Annual
AWRT Convention. Adolphus Ho-
tel, Dallas; (818) 783-7886.

*June 16-22 — International
Country Music Fan Fair. Tennessee
State Fairgrounds, Nashville; (615)
244-2840.

* June 26 (through September
7) — Summer Arbitron,

* July 16-20 — Upper Midwest
Conclave. St. Paul Radisson, Min-
nesota; (612) 927-4487.

Nobody becomes more efficient by
never going to lunch, never taking
a break, and working non-stop. As
the old saying goes, no one on his
or her deathbed was ever heard to
say, “I wish I'd spent more time
working.”

Being a workaholic makes you
less effective as you become tired
and irritable. Nobody wants to work
around a cranky boss — it sets a bad
tone that affects your entire staff’s
performance.

If you aren’t already following a
daily plan. try these 10 easy tips.

Once you find how much more pro-
ductive a well-managed day is,
you'll never go back to facing a day
at the office without your time-man-
agement skills firmly in place.

- Al Peterson s & 25-year in-.
Aernational programming and
management consultant who
heads ‘the San Diego-based
Peterson Media Services. He
can bie reached by phone st (619)
A4B6-T559 or by e-mail at
slpeterson @aol.com
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Inside Interep’s CityNets Radio Program

As every radio seller knows, despite newspapers’ lagging
readership and rising ad rates, they’re still getting a lot of
our money. Across the country last year, newspapers received
more than $36 billion dollars from national advertisers. Radio
received slightly more than $11 billion. In fact, newspapers
collectively received more money than any other medium, in-

cluding TV.
Don’t Get Mad, Get Going

These incredible figures were
behind Interep’s launch of its new
CityNets initiative, a program de-
signed specifically to demonstrate
to advertisers the clear benefits of
using a radio campaign instead of,
or at least in conjunction with, a
newspaper campaign.

Before developing our propriety
“CitySearch™ model — which ac-
tually quantifies these benefits —
we began gathering background re-

Salespeople
On The Move

¢ Les Hollander rises from
AE to LSM at WKTU/NY.

* Bob Bartlett is now Dir./
Sales for EZ Communications’
KHTK-AM, KNCI-FM & KRAK-
FM/Sacramento. He most re-
cently served as Acct. Mgr./Cer-
tified Sales Professional for co-
owned KMPS-FM/Seattle.

¢ Liz Ferraro, Linda Miran-
di, and Mitch Mizel are named
VP/AEs, New York; Robert
Kruchten becomes Regional
Mgr./Chicago; and Laura Re-
sendes is the new Regional
Mgr./Boston at Allied Radio
Partners, a division of the In-
terep Radio Store. In related
news, Vinny Di Marco is now
Dir./Sales, Philadelphia and Vin-
cent Turco becomes Dir./Sales,
Boston for Group W Radio
Sales. Furthermore, Sherman
Keith Kizart is hired as Dir./Ur-
ban Marketing/Radio Marketing
Specialist for Interep.

search on each medium to help de-
termine the odds of success for this
type of program. Needless to say,
we didn’t have to look very far to
decide that the value of such an ini-
tiative would be enormous.

In virtually every major market,
newspaper readership is declining,
while newspaper advertising rates
are skyrocketing. According to the
McCann-Erickson ad agency, over
a 10-year period beginning in 1984,
newspaper rates increased by 75%.
(Compare this with radio’s increase
of 30%.)

Moreover, clutter is extremely
high, with 60%-68% of newspaper
space devoted to advertising. Cou-
ple this with the selective section
browsing of most newspaper read-
ers — 43% of all newspaper read-
ers don’teven look at the front page
— and a newspaper advertisement’s
impact becomes extremely ques-
tionable.

Let’s Talk About Us

Fortunately, radio does not sufter
any of these maladies. Reach is as
strong as ever, as 77% of all con-
sumers listen to radio each day —
and 95% of all consumer listen each
week. Furthermore, this reach is ef-
ficient due to the targeted nature of
radio formats — an advertiser is not
wasting dollars on the antiquated,
shotgun approach to marketing
found in the newspaper medium.

Impact is also high, as clutter is
kept minimal. On average, only
15%-20% of radio time is allocated
to advertising as opposed to pro-
gramming. In addition, radio’s intru-
sive nature demands a consumer’s at-
tention and increases the likelihood
that an advertisement will be heard.

By Stewart Yaguda

Dollars & Sense

While all of these selling points
were viable reasons to start putting
newspaper dollars into radio, we rec-
ognized that most advertisers would
want to see bottom line results. So,
with this knowledge in hand, we then
sought to quantify the benefits of a
radio versus newspaper campaign.
Working with the Interep Research
Division, we developed our propri-
ety “CitySearch” model. This math-
ematical model allows us to show ad-
vertisers actual increases in reach,
frequency, and impressions — based
on real costs and audience estimates
on a market-by-market basis. The
results exceeded even our own ex-
pectations.

In the simplest terms:

* Radio can deliver up to two times
the reach of newspaper.

» Radio can deliver up to four
times the frequency of newspaper.

* And ... radio can deliver up to
nine times more impressions than
newspaper, for the same cost or less
than newspaper.

The data above is based on our to-
tal calculations for the Top 20 radio
metros. We arrived at these figures
by using the cost of one full-page in-
sertion in each city’s primary daily
newspaper. We then took the circu-
lation of each newspaper, and multi-
plied it by the number of readers per
copy, to calculate the reach. Since we
ran only one insertion in each paper,
the number of impressions is identi-
cal to the reach number, and likewise
the frequency is 1.0.

Then, we again used the cost of a
full-page insertion in each corre-
sponding city, but this time placed
these same dollar amounts into a ra-
dio schedule, instead of newspaper.
From here, using our CitySearch
model, we calculated the compara-
ble reach, impressions, and frequen-
cy figures that were achieved for the
same budget in radio.

Obviously, the added results of re-
allocating an ad budget from news-
paper into radio are tremendous.

- For the same budgetyou ¢an achieve:

Reach . .

Newspaper Only

Half Newspaper/Half CityNet Radio

54%

CityNet Radio Only

3

pressions .

Newspaper Only 17.6 million
Half Newspaper/Half CityNet Radio 94.7 million

155.2 million

CityNet Radio Only

i T8 Top 200
Nawspansr reddership: ARG sircidation
- Radiedudianca; Wintar "6 4

i, Mot These figuras a%e based on sample

Old Habits Die Hard

We know that even these powerful
figures might fail to convince some
die-hard advertisers to take their dol-
lars completely out of newspaper. In
these cases, a weaning process may be
necessary to combat their objections.
And so, we developed the CityNet
“Mix.”

According to Starch research,
reducing the size of an ad does not
significantly reduce “noted
scores,” meaning the percentage of
readers who notice an advertise-
ment. Therefore, again using our
CitySearch model, we can show
advertisers the effect of cutting
back a newspaper budget by reduc-
ing an insert from a full-page to a
half-page, without significantly af-
fecting its impact, and placing the
savings into CityNets radio.

Following the same process as
above, we reduced the cost from a full-
page insertion to a half-page insertion
in each corresponding city, and placed
the remaining dollars into a radio
schedule. Once again, our CitySearch
model shows that in each of the Top
20 markets, reach, frequency, and im-
pressions increased substantially over
anewspaper-only campaign.

The bottom line is, for the same bud-
get, advertisers simply achieve great-
er results by adding radio to the media

mix, or using radio instead of newspa-
per. And for the first time, Interep is
able to present this data to national ad-
vertisers in quantifiable terms.

While individual stations have been
soliciting for their share of newspa-
per dollars at the local level for years,
Interep is now able to help our clients
shift national advertising dollars into
radio on the market level. While this
would be difficult on a station-by-sta-
tion basts, because we represent many
stations within each market, we can
group stations together to produce a
reach comparable to that of newspa-
per. Through CityNets, we acheive the
critical mass necessary to become
competitive.

This is the type of data that al-
lows us to speak authoritatively to
advertisers and upper-level agency
decision-makers, to influence the di-
rection of media dollars into radio
at the initial planning stages. As al-
ways, we look forward to sharing
our findings with radio stations, and
to working closely together to gar-
ner radio’s rightful share of total
advertising dollars.

‘Stewart Yaguda is Président of
Interep's Radio 2000 He can be™

reached at (212) 816-0700
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Tools and Strategies for the New Millenium in Media

You'll get a written guarantee...with no fine print.

TeleDATAS®:

Fully Interactive Telecommunications System
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¢ Provides an instant source of new NON-SPOT INVENTORY
* GENERATES impressive sums of NON-TRADITIONAL REVENUES
¢ INCREASES TRADITIONAL SPOT-RELATED REVENUES (:30s and :60s)

using creative packaging techniques

e Gathers information ABOUT YOUR AUDIENCE (demographic, geographic, etc.)
¢ Delivers information TO YOUR AUDIENCE... (far more than just news,

sports and weather)

¢ Collects QUALITATIVE information FROM YOUR AUDIENCE
for your advertisers (i.e. purchase habits and product consumption)

e Creates and maintains an accurate LISTENER DATABASE
for purposes of marketing and promoting your station
{using direct mail, outbound telemarketing, efc.)

» Interactive luplmne Systems
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WRAL Shows Shred Of Creativity!

By Scott Slaven, PROMAX International

I n the unlikely case that any of its listeners are suffering from
post-election blues, WRAL-FM/Raleigh is getting the last

promotional gasp out of Campaign ’96.

The station is inviting listeners
to gather up those unsightly cam-
paign yard signs to make the ulti-
mate statement as to what they
thought of the interminable elec-
tion. WRAL is paying $1 per sign
(20 sign maximum per person for
the first 50 people) to get them off
local yards. Those who bring in
yard signs will get to partake in
the time-honored political process
of shredding documents — they
get to put the signs into the offi-
cial WRAL wood-chipper.

Good Sports

Windy City sports fans coughed
up big for WMAQ-AM'’s “Sports
Huddle” auction. The station in-
tercepted an official NBA basket-
ball signed by Chicago Bulls stars
Michael Jordan, Dennis Rod-
man, and Scottie Pippen, and —

PR@MAX
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drunk driving victims and families,
and also challenges judges and
prosecutors to strictly enforce
drunk driving penalties.

A Time For Grabbing

The holiday season fast ap-
proaches and WOXY (97X)/Cin-
cinnati will be doing its annual
“Gift Grab” from the station lob-
by. Using promotional items donat-
ed by record labels, 97X is taking
one caller per shift and inviting him
or her down to the studio to grab a
wrapped gift from under the sta-
tion’s tree.

in an on-air auction — slam-
dunked $6500 for the Alliance
Against Intoxicated Motorists
(AAIM). The organization offers
counseling and financial aid to

Feed A Friend
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‘I-way’ Picks Best Radio Web Sites

he November issue of /-way found the intemet mag-

azine compiling a list of radio’s World Wide Web sites.
Ranked using a scoring system that evaluates web sites for purpose,
depth, navigation, accuracy, accessibility, design/style, and performance,
here is I'way's Top 20 (with some of each site’s notable features):

1. NPR Online www.npr.org
News and program archives in RealAudio.
2. KKLA-FM/Los Angeles www.kkla.com
Real-time broadcasts via StreamWorks.

(te) ABC RadioNet www.abcradionet.com

Extensive news and entertainment clips via RealAudio.
4. KPIX-AM & FM/San Francisco www.kpix.com
Live camera shots from atop Nob Hill.

(te) KPIG-FM/Monterey-Salinas, CA www.kpig.com
Real-time broadcasts via StreamWorks.

6. KCBS-FM/Los Angeles www.arrowfm.com
Interactive games, rock 'n’ roll news.

7. Audionet www.audionet.com
Live RealAudio broadcasts of numerous radio stations.

(te) KBNP-AM/Portland www.kbnp.com
Real-time broadcasts via RealAudio.

9. KFOG-FM/San Francisco www.kfog.com
Downloadable music, search SF’s clubs and concert venues.

10. KCRW-FM/Santa Monica, CA kcrw.org
RealAudio of in-studio performances and programs.

(tie) WHBQ-AM/Memphis www.flinn.com/56.html
History page includes RealAudio clips from the early days.

12. KEDG-FM/Las Vegas www.intermind.net/kedg
One feature produces background music as you surf the 'net.

(tie) WAMC-FM/Albany www.wamc.org
Listen to broadcasts from this NPR affiliate.

14.  WEBN-FM/Cincinnati www.webn.com
You must score well on the rock trivia test to enter...

(e} NewAmericanRadio somewhere.org/NAR/NAR_home.html|
Drama program syndicator’s site contains audio and written
samples of its authors’ works.

(tie) KDGE-FM/Dallas www.kdge.com/kdge
Live RealAudio broadcasts and a QuickTime *virtual station tour.”

(tie) Minnesota Public Radio Online www.mnonline.org/mpr
Live broadcasts and plenty of “Prairie Home Companion” stuff.

(te) WKSU-FM/Kent State Univ.,, OH www.wksu.kent.edu
Live classical music via StreamWorks and RealAudio.

(te) WOAI-AM/San Antonio www.woai.com
Real-time broadcasts via RealAudio, with an audio archive to come.

(tie) KNX-AM/LosAngeles www.knx1070.com
Multimedia tour of the station,; RealAudio from one of those world-
famous L.A. high-speed freeway chases.

KISF-FM/Kansas City is kick-
ing of its fourth annual “Feed-A-
Friend Marathon.” For 90 hours,

the station will take phone pledges
for canned goods and non-perish-
able food items for Harvesters of
Kansas City. Over the past three
years, KISF has collected more
than 50,000 pounds of food that’s
been distributed to various local
food pantries and shelters.

The station also will be giving
away thousands of dollars in priz-
es during the promotion, including
atrip to London, a Sony big-screen
TV, and a trip to the Chiefs vs.
Raiders Monday Night Football
game.

Basket Cases
In a similar spirit, WKTI-FM/
Milwaukee is trying to provide
Thanksgiving dinners to those less
fortunate by asking listeners to
gather a Thanksgiving basket. The
station is sending out lists of need-

ed items and has a goal of feeding
1000 families.

Wishing For Yule

Nat content with gathering a few
cans of Spam, KIBB/Los Angeles
is casting a very wide net with the
“New B100.3 Christmas Wish,”
which fulfills any listener’s wish-
es for friends, family, or them-
selves. No wish is considered too
big or too small, and the station
promises that wishes will be based
on want as well as need.

A Time For Giving

Also taking a wide view
of things is KKDM-FM/Des
Moines. The station is asking lis-
teners to contribute anything that
they think people need during the
holiday season, including food,
toys, clothes, furniture — even
blood. The promotion, “KKDM’s
Give It Up! 107.5 Hours Of Giv-
ing,” accepts any and all gifts.

Strictly From Hunger

Going above and beyond the call
of Christmas duty, we find WQXA-
FM (The Edge)/Harrisburg- York,
PA afternoon air talent Michelle
Cruz. During the station’s “Take
The Edge Off Hunger” campaign,
Cruz is driving out to a local mall,
where she’ll live in a recreational ve-
hicle until it’s completely filled with
food, coats, blankets, and other ma-
terials for the less fortunate.

Last year’s first-time effort took 16
days, will Cruz be back in her real
home for the holidays? Stay tuned ...

Pro:Motions

* Paul Webber joins WTMX/
Chicago as Marketing Dir. He
had previously been MD at
crosstown WLUP.

« Scott Paine is now Dir/
Mkig. at KGO/SE.

* Suzy Straight and Shelly
King have risen to Promotions
Dir. and Mktg./Public Relations
Dir., respectively, at KYNG-FM/
Seattle.

« Tori Thomas joins WZZO/
Allentown as Proimotion Dir.

» Debbie Goldgar has risen
to VP/Marketing Development at
Metro Networks.
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New On The 'Net

he following stations’ World Wide Web pages were recently added to
the Passport section of R&R'’s web site (www.rronline.com). Note:
All addresses begin with http:/.

WQTE-FM/Adrian, Ml (Country) “www.radiofriends.com
WQSR-FM/Baltimore (Oldies) www.wgsr.com
WBTQ-FM/Buckhannon, WV (Qidies)  wviink.mpl.com/wbig

WMT-AM & FM/Cedar Rapids, IA (News/Talk)

www.wmtradio.com

WKIO-FMIChampaign-Urbana, IL (Oldies)

www.wkio.com
KFMZ-FM/Columbia, MO (Alt) www.kfmz.com
WHOK-EM/Columbus, OH (Country)  www.whok.com

WYLL-FM/Des Plaines (Chicago), IL (Religious)

www.wyll.com

CFCW-AM/Edmonton, Canada (Country) -

cfcw.compusmari.net

WCIB-FM/Falmouth-Hyannis, MA (Rock)

www.capecod.net/cool/
WMXT-FMiFlorence, SC (AC)

WWW.mix102-wmxt.com

WAVK-FM, WFKZ-FM & WKRY-FM/Florida Keys (AC)

www.keysradio.com

KRXS-FM/Globe, AZ (AC) home.aol.com/krxsfm
WXRR-FM/Hattiesburg, MS (Cl. Rock)

www.rock104.com
WZYP-FM/Huntsville, AL (CHR) www.wzyp.net

KZSN-FM/Hutchinson-Wichita, KS (Country)

www.kzsn.com

WYJS-FM/iJackson, MS (Religious) www.misnet.com/wyjs
WXOD-FM/Keene, NH (Oldies)
www.wkbkwxod.com/wxod.htmi
WUNB-FM/Knoxville, TN (AC) www.b975.com
KKPT-FM/Little Rock (Cl. Rock) www.kkpt.com
KMJX-FMALttle Rock (Rock) www.magic105fm.com
KSYG-FM/Little Rock (Talk) www.ksyg.com
WRVR-FM/Memphis (AC) wrvr.com
KMSO-FM/Missoula, MT (AC) kmso.com
WHTZ-FM/New York {CHH) wwi.z100.com
CKKL-FM/Ottawa, Canada (CHR) www.planetkool.com
WGLO-FM/Peoria, IL {Cl. Rock) www.wglo.com
WTAE-AM/Pittsburgh (Talk) www.wlaeradio.com
WVTY-Fii{Pittsburgh (Hot AC) www. variety96.com
KEX-AM/Portland (Full Service) www. 1190kex.com
KINK-FM/Portland (Ad. AlY) www.kinkfm102.com
KKRZ-FM/Portland (CHR) www.z100portiand.com
KWudi-FMW/Portland{Country) kwjjradio.com
WRFY-FM/Reading, PA (CHR) www.y102.com

KCXX-FM/Riverside-San Bernardino (Alt)

www.viasub.net/kcxx
KSSJ-FM/Sacramento (NAC) www.kssj.com
KBZT-FM/San Diego {Oldies) www.kbest95.com
KlOZ-FM/San Diego (Rock) www.kioz.com
WJIS-FM/Sarasota (Religious) www.thejoyfm.com
KKBY-AM & FM/Seattle (Country) www.thecowboy.com
KRKO-AM/Seattle (News/Talk) www.krko.com

WCSY-AM & FM/South Haven, Ml (AC) www.wcesy.com
WCSY “Nightlite”/South Haven, Ml (NAC)

www.nightlite.com
WHMP-FM/Springfield, MA (Alt)

www.993.com

WVPO-AM/Stroudsburg, PA (Full Service)

www.wvpo.com

KEWL-FM & KGAP-FM/Texarkana-Paris, TX (Oldies)

www.kool95fm.com

WIBW-FM/Topeka, KS (Country) www.97country.com
CKXM-AM/Victoria, Canada (Country) www.1200.ckxm.com
WBIG-FM/Washington (Oldies) www.oldies100.com

WGMS-FM/Washington (Classical)

www.wgms.com

WILK Network/Wilkes-Barre, PA (News/Talk)

www.wilk.microserve.net

WRAK-AM & WKSB-FM/Williamsport, PA (AC)

www.sunlink.net/kiss-fm

To link your station to R&R’s web site, e-mail your station’s calls, for-

mat, and web address to Jeff Axelrod at jaxelrod @rronline.com.
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'MUSIC & MOVIES

CURRENT
* SPACE JAM (Warner Sunset/Atlantic)
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Singles: Fly Like An Eagle/Seal

ot s R

| Believe | Can Fly/R. Kelly (Tavdash/Jive)

Hit ‘Em High/Monstars

Other Featured Artists: Coolio, D’Angelo, All-4-One
* THE MIRROR HAS TWO FACES (Columbia)

e

Single: | Finally Found Someone/Barbra Streisand & Bryan Adams

* SET IT OFF (EastWest/EEG)
Singles: Angel/Simply Red

Don't Let Go (Love)/En Vogue
Other Featured Artists: Brandy, Queen Latifah, Seal

* ROMEO & JULIET (Capitol)

.

o .

Singles: Lovefool/Cardigans (Mercury)
Number One Crush/Garbage

Other Featured Artists: Radiohead, Everclear, Des’ree
* HIGH SCHOOL HIGH (Big Beat/Atlantic)

Single: 1 Just Can't/Faith Evans

Other Featured Artists: Braxtons, D’Angelo, De La Soul

THAT THING YOU DO!

Single: That Thing You Dol/Wonders (Epic)

PHENOMENON (Reprise)

Single: Crazy Love/Aaron Neville
Other Featured Artists: Eric Clapton, Jewel, Peter Gabriel

CURDLED

Single: Obsession Confession/Slash (Geffen)

BULLETPROOF (MCA)

Single: How Could Yow/K-Ci & Jojo
Other Featured Artists: Nonchalant, Delinquent Habits

SHE’S THE ONE (Warner Bros.)

Single: Climb That Hill'Tom Petty & The Heartbreakers 5
COMING

JINGLE ALL THE WAY (TVT)

Featured Artists: Brian Setzer Orchestra, Johnny Mathis

* DAYLIGHT

Single: Whenever There |s Love/Bruce Roberts & Donna Summer (Universal)
BEAVIS AND BUTT-HEAD DO AMERICA (Geffen)
Singles: Love Rollercoaster/Red Hot Chili Peppers

Walk On Water/Ozzy Osbourne

Ain't Nobody/L.L. Cool J

Other Featured Artists: White Zombie, No Doubt

* EVITA

Single: You Must Love Me/Madonna (Warner Bros.)

s
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CYBERSPACE

% Hot new music-related World
¢ Wide Web sites, cool cyberchats,
¢ and other points of interest along
« the information superhighway.

'Net Chats

Lemonheads’ Evan Dando,
Friday (11/22) at 8pm ET/5pm PT,
America Online (keyword: LIVE).

Roger, Monday (11/25) at
9:30pm ET/6:30pm PT, Ameri-
ca Online (keyword: WARNER).

Mary Chapin Carpenter,
Tuesday (11/26) at 10pm ET/
7pm PT, America Online (key-
word: LIVE).

On The Web

Attend the grand opening of
Chicago’s new House Of Blues
via computer this weekend. Ex-
pect performances from the
Blues Brothers, James
Brown, Joe Walsh, Isaac
Hayes, and more, Saturday and
Sunday (11/23-24) starting at
Y 9pm ET/6pm PT (http://
www.liveconcerts.com).

KNX/Los Angeles, which
recently began airing the au-
dio portion of CBS-TV's “60
Minutes,” has set up a chat
forum on the web where fans
of the show can gather on
Sunday nights to discuss the
program in real time. “60
More Minutes,” at http://
www.60moreminutes.com,
opens at 7:15pm ET/4:15pm
PT every Sunday.
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"~ MUSIC DATEBOOK

MONDAY, DECEMBER 2

1973/The Wha trashes a Montreal ho-
tel room and ends up spending
the night in jail. The experience
moves them to write “Cell Block
Number Seven.”

1986/Then-Eurythmics member Annie
Lennox rips off her bra while
performing “Missionary Man” in
Birmingham, England.

1988/Kiss members Gene Simmons
and Paul Stanley join Willie
Nelson on “Geraldo” to discuss
the day’s topic: “Sex On The
Road.”

Born: Pops Staples 1915, Rick Sav-
age (Def Leppard) 1960, Nate
Mandel (Foo Fighters) 1968

TUESDAY, DECEMBER 3

1971/Deep Purple watch Switzerland's
Montreux Casino burn, inspiring
them to write “Smoke On The
Water.”

1979/Eieven Who fans are trampled to
death in a rush to get into a fes-
tival-seating concert in Cincina-
ti.

1991/Gitby Clarke replaces lzzy Stra-
dlin as Guns N’ Roses’ rhythm
guitarist.

Born: Ozzy Osbourne 1946

WEDNESDAY, DECEMBER 4

X 0%
AT *g

fo e

Led Zeppelin — irreplaceable.

1956/Johnny Cash, Jerry Lee Lewis,
Carl Perkins and Elvis Presley
— later dubbed the “Million Dol-
lar Quartet” — play several
songs in the Sun recording stu-
dio. However, Cash leaves before
tape starts rolling.

1980/Led Zeppelin breaks up when
surviving members decide late
drummer John Bonham is irre-
placeable.

1987/Madonna files for divorce from ac-
tor Sean Penn. She changes her
mind, but files again in January.

1988/Roy Orbison gives his final con-
cert. The site is Akron, OH.

1993/Frank Zappa, 52, dies of pancre-
atic cancer.

Born: Chris Hillman (Byrds) 1944, the
late Dennis Wiison (Beach
Boys) 1944

THURSDAY, DECEMBER 5

1968/Graham Nash quits the Hollies.
He announces the formation of
Crosby, Stills & Nash three days
later.
Also ...The Rolling Stones release
the “Beggar’s Banquet” album.

1975/“Fleetwood Mac™ — the group’s
first album with new members
Lindsey Buckingham and Stevie
Nicks — goes gold.

1994/Gloria Estefan and husband
Emilio become parents to
daughter Emily Marie.

Born: Little Richard 1935, Jimmy
Messina 1947

FRIDAY, DECEMBER 6

1877/Thomas Edison records “Mary
Had A Little Lamb,” but refuses
to do a video.

1969/During a Rolling Stones concert
at Aitamont Speedway, four peo-
ple die, including one stabbed by
a Hell’s Angel hired to work se-

«

curity. The murder is filmed as
part of the “Gimme Shelter”
movie, which premieres exactly
one year later.

1988/Roy Orbisan, 52, dies of cardiac
arrest.

1995/Michael Jackson cancels his
forthcoming HBO concert after
collapsing during rehearsals.

Born: Peter Buck (R.E.M.) 1956, Ben
Watt (Everything But The Girl)
1962
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SATURDAY, DECEMBER 7 y

1964/Beach Boys leader Brian Wilson
suffers a nervous breakdown on
a flight from L.A. to Houston,
which leads him to stop touring
with the group.

1967/The Beatles open the Apple bou-
tique in England.

1990/Stevie Nicks and Christine
McVie play their last show (ex-
cluding presidential inaugura-
tions) as members of Fleetwood
Mac.

Born: The late Harry Chapin 1942, Tom
Waits 1949

SUNDAY, DECEMBER 8

1961/The Beach Boys release the
group’s first single, “Surfin’.”

1980/John Lennon is shot and killed by
Mark David Chapman outside
Lennon’s New York apartment.

1995/The surviving Grateful Dead
members disband the group fol-
lowing Jerry Garcia's August
death.

Born: Jerry Butler 1939, the late Jim
Morrison 1943, Gregg Aliman
1947, Warren Cuccurulio (Du-
ran Duran) 1956, Phil Collen
(Def Leppard) 1957, Sinead
0’Connor 1966

— Paul Colbert

|
L

L ourdes Ciccone may never
know her grandfather. Ma-
donna has barred her dad, Silvio
“Tony” Ciccone, from visiting the
baby as long as he insists on bring-
ing his wife, Joan. Since childhood,
Madonna has rejected her family’s
former housekeeper, who Tony
made Madonna’s stepmom after
the Material Girl's natural mother
died (Star).

According to the Globe, Frank
Sinatra’s relatives are already bat-
tling for the star’s $500 million em-
pire. Bad blood began to boil when
Of Blue Eyes left the hospital where
he’d been fighting for his life with
heart problems and pneumonia. The
singer’s children feltBarbara Sinatra
should not have caved in to her 80-
year-old husband’s request to check
out after only eight days.

And, according to the National
Enquirer, Sinatra is so ravaged by
senility that he sometimes listens
to his old records without realizing
he’s the singer.

Love Alternative Style

“People are sort of perplexed as
to how this could possibly work in
this grunge-music, super-druggy
era where everybody is so emotion-
ally screwed up. Not only is Sound-
garden not OD’ing on heroin, but
the singer’s wife manages the
band, there’s no weird Yoko Ono
trip, and she’s not trying to make
us dress up like lions and unicoms”
— Chris Cornell on his marriage
to Susan Silver (Details).

The Star catches Counting
Crows frontguy Adam Duritzkiss-
ing, ahem, really good friend
Courteney Cox goodbye before
boarding a plane for New York.

Melissa Etheridge and galpal
Julie Cypher have been talking
baby names — last names, that is!
They've decided upon the hybrid
*Cypheridge” (Star).

George Michael told a London
newspaper he needed bereave-
ment therapy to cope with the death
of a Brazilian man he says he “tru-
ly loved” (Globe).

Not Ready For
My Closeup

Foliowing her breast cancer
scare, Linda McCartney is con-
tinuing with her photography but
doesn’t want to be photographed
herself. The Star shows the now
short-haired Beatle wife hiding
from the camera at a Manhattan
exhibit of her work. According to the
report, she and Paul live like reclus-
es at her family’s hedged-in Hamp-
tons beach house.

A 140-Ib. Madonna is desper-
ately pedaling away on her bicy-
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Brawl In The Family: Madonna, Frank

cle to fitinto the $20,000 sequined
gown she purchased for the
Christmas Day premiere of “Evi-
ta” (Globe).

Barbra Streisand faxed Oprah
Winfrey a nine-page list of de-
mands before she would sit for an
interview. The requirements includ-
ed using her own lighting and cam-
era lenses, specifying colors used
on the set, and an agreement that
certain topics would be off-limits.
Also, instead of flying to Chicago,
Oprah needed to trek to L.A. (Star).

Manson Family Values

“My first introduction into sex
was when | was about 13: I'd spy
on my grandfather, who used to
hang down in the basement with
his train set running to mask his
clandestine self-abuse. He had an
extensive collection of deviant por-
nography down there — and he'd
also had a tracheotomy, so he didn't
s0 much speak as bark — and at
the height of my fascination with
him | broke into his house and
found really disturbing things there,
like wigs and women’s pantyhose
and stuff. So | think Grandpa Jack
was wearing lingerie under his
clothes. And he was a truck driver”
— Marilyn Manson (Details).

Michael Jackson has enjoyed
three-in-a-bed sleepovers with his
wife Debbie Rowe and her former
lover Bill Asebrook, whom Jack-
son asked permission to get Rowe
pregnant. Both the non-sexual
sleepovers and Jackson'’s deepen-
ing relationship with Rowe resuit-
ed from the loneliness consuming
Jackson when Lisa Marie Presley
refused to have his baby (Globe).

Get Me A Spin Doctor

“I'm not a dyke. That’s what
Cleo is. Men’s drawers, the whole
nine — she’s selling herself that
way. Not me. | did my job. And |
fear not. | fear not. I've prayed on
this® — Queen Latifah sets the
record straight on how she differs
from her character in the film “Set
It Off” (Vibe).

‘I hired women because it cuts
down on the bulls—t. No fighting
and s—t, just good work being
done the right way because black
women are the strongest and most
hardworking people on earth. The
s—t | talk on records is just that:
s—t” — teminist Dr. Dre explains
why five black women run his new
Aftermath Entertainment Com-
pany (Newsweek).

“When | see Bjork, even with
Goldie behind her, it makes me
want to f**k” — Jon Spencer Blues
Explosion drummer Russell
Simins (Altemative Press).

Each week R&R sneaks a peek through the nation’s consumer
magazines in search of everything from the sublime to the ridicu-
lous in music news. R&R has not verified any of these reports.
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59.4 million households 50.8 million households TOP TEN SHOWS Friday, 11/22 WEEKEND BOX OFFICE
Patti Galluzzi, Lee Chesnut, VP/Music Programming NOVEMBER 11-17 NOVEMBER 15-17
VP/Music Programming Wayne Isaak, Sr. VP/Music & Talent Relations * Chris LeDoux, “Prime
Total Audience Time Country” (TNN, 9pm ET/ 1 Space Jam (WB)*  $27.52
|ADDS || |lADDS | (95.9 million households) 6pm PT). 2 Ransom 522.37
COUNTING CROWS A Long December (DGC/Geffen) COUNTING CROWS A Long December (DGC/Geffen) " Jim"!y Buffett, “La"te Show (Buena Vista)
MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity) JOHN MELLENCAMP Just Another Day (Mercury) 1 ER With David Letterman. 3 The Mirror Has Two $12.21
CARDIGANS Lovetool (Merzury) CHAKA KHAN Never Miss The Water (Reprise) 2 Seinfeld ¢ Phil Collins and Counting Faces (TriStar)*
FAILURE Stuck On You (Warner Bros.) LU S Sl LR, B Dby 3 Suddenly Susan Crows, “ABC In Concert” 4 Set it Off $5.85
LUSCIOUS JACKSON Naked Eye { Grand Royal/Capitol) 4 Friends (check local listings). (New Line)
ORBITAL The Box (FFRR/London) {XL ] 5 The Single Guy 5 Romeo & Juliet $5.42
TONI BRAXTON Un-break My Heart (LaFace/Arista 6 Movie (Monday) Saturday, 11/23 p ,(s ”; 0X) i -
ERIC CLAPTON Change The World {Reprise) B " . 9y eepers 2
SHERYL CROW 1f t Makes You Happy (A&H) (*Pandora’s Clock, Part2') Naomi Judd guest-stars on

| EXCLUSIVE J

BUSH Swallowed ( Trauma/Interscope)
RED HOT CHILI PEPPERS Love Rollercoaster (Geffen)

MADONNA You Must Love Me (Wamer Bros.)
ALANIS MORISSETTE Head Over Feet (Maverick/Reprise)

| LARGE

|HEAVY |

BECK Devils Haircut (DGC/Geffen)

BLACKSTREET f/DR. DRE No Diggity (/nterscope)
TONI BRAXTON Un-break My Heart (LaFace/Arista)
COUNTING CROWS A Long December (DGC/Geffen)
SHERYL CROW If It Makes You Happy (A&M)

DR. DRE Been There, Done That { Death Row/Interscope)
FUGEES No Woman, No Cry (Ruffhouse/Columbia)
MARILYN MANSON The Beautiful People (Nothing/mterscope)
NO DOUBT Don't Speak ( Trauma/Interscope)

R.E.M. Bittersweet Me (Wamer Bros.)

SMASHING PUMPKINS Thirty-Three ( Virgin)
SNOOPDOGGY DOGG Snoop'sUpsice... { Death Row/nkerscope)
SOUNDGARDEN Blow Up The Outside World (A&M)
SUBLIME What | Got (Gasoline Aliey/MCA)

311 All Mixed Up (Capricom/Mercury)

| JAM OF THE WEEK |

FOXY BROWN Get Me Home ( Violator/Def JamyRAL Mercury)

| STRESS |

FIONA APPLE Shadowhoxer (Work)

AZ YET Last Night (LaFace/Arista)

BABYFACE This Is For The Lover In You (Epic)

CAKE The Distance (Capricom/Mercury)

DAVE MATTHEWS BAND Crash Into Me (RCA)

CELINE DION It's All Coming Back To Me Now (550 Music)
EN VOGUE Don't Let Go (Love) (EastWest/EEG)
GINUWINE Pony (550 Music/Epic)

NAS Street Dreams (Columbia)

NEW EDITION I'm Still In Love With You (MCA)
PRESIDENTS OF THE UNITED STATES .... Mach 5 ( Columbia)
SEAL Fly Like An Eagle {Atiantic)

KEITH SWEAT Nobody (Elektra/EEG)

| BREAKTHROUGH |

TOOL Track #1 (Z00)

| ACTIVE |

A.F.K.A.P. Betcha By Golly Wow! {(EM))

AMBER This Is Your Night {Tommy Boy)

MERRIL BAINBRIDGE Mouth (Universal)

BRAIDS Bohemian Rhapsody ( Big Beat/Atlantic)

BRAT Sittin’ On Top Of The World (So So Del/Columbia)
HEADS Damage |'ve Done (Radioactive/MCA)

JEWEL You Were Meant For Me {Atiantic)

R. KELLY | Believe | Can Fly (Tavdash/Jive)

KULA SHAKER Tattva (Columbia)

LOCAL H Bound For The Floor (/siand)

MADONNA You Must Love Me (Wamer Bros.)

MINT CONDITION What Kind Of Man.... (Perspective/A&M)
MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity)
SHAQURLLE O"NEAL You Can't Stop The Reign ( Fauma/nierscope)
B. REAL/BUSTA ... Hit'Em High ... (Wamer Sunset/Atlantic)
SWV All About You (RCA)

TONY TONI TONE Let's Get Down (Mercury)
WALLFLOWERS One Headlight (/nterscope)
WESTSIDE CONNECTION Bow Down (L ench Mob/Priorityy
NEIL YOUNG This Town {Reprise)

[ON |
BETTER THAN EZRA Desperately Wanting {E/ektra/EEG)
CARDIGANS Lovefool (Mercury)

CHEMICAL BROTHERS Setting Sun (Astrefwerks/Caroling)
FAILURE Stuck On You {Warner Bros.)

FOUNTAINS OF WAYNE Radioactive Vibe (Atlantic)
FUN LOVIN’ CRIMINALS Scooby Snacks (EM/)
GARBAGE Milk {(Aimo Sounds/Geffen)

GRAVITY KILLS Enough (TV7)

ORU HILL Tell Me (/siand)

LUSCIOUS JACKSON Naked Eye (Grand Royal/Capitol)
ORBITAL The Box (FFRR/London)

PRODIGY Firestarter (Mute/XL Recordings)

STING I'm So Happy | Can’t Stop Crying (A&M)

Video airplay from November 25-December 1.

A.F.K.A.P. Betcha By Golly Wow! (EM})

COUNTING CROWS A Long December (DGC/Geffen)
CELINE DION It's All Coming Back To Me Now (550 Music)
EN VOGUE Don't Let Go {Love) (EastWest/EEG)

JOHN MELLENCAMP Just Another Day (Mercury)

NO DOUBT Don't Speak ( Trauma/interscope)

SEAL Fly Like An Eagle (Atlantic)

ROD STEWART |f We Fall In Love Tonight { Wamer Bros.)
STREISAND & ADAMS | Rnally Found Someone (Columbia)

| MEDIUM B

FIONA APPLE Shadowboxer {Work)

MERRIL BAINBRIDGE Mouth (Universal)

DAVE MATTHEWS BAND Crash Into Me (RCA)
GARBAGE Mitk {Almo Sounds/Geffen)

JEWEL You Were Meant For Me (Atiantic)

ELTON JOHN You Make History {Young Again) (MCA)
RuPAUL Snapshot (Rhino)

| CUSTOM |

TORI AMOS I'm On Fire (Atlantic)

AZ YET Last Night (La/Face/Arista)
BRANDY/TAMIAKNIGHTACHAN Missing You (EastestEEG)
CARDIGANS Lovefool (Mercury)

CHALK FARM Lie On Lie (Columbia)

NATALIE COLE w/NAT ... When { Fall In Love (FlektraFEG)
SHAWN COLVIN Get Out Of This House (Columbia)
CRANBERRIES When You're Gone (/siand)

DC TALK Just Between You And Me (Virgin)

ANI DIFRANCO Joytul Girl (Sub Pop)

GLORIA ESTEFAN I'm Not Giving You Up (Eplc)
JOHNNY GILL Let's Make The Mood Right (Motown)
SUSANNA HOFFS All | Want (London/Island)

HOOTIE & THE BLOWFISH Sad Caper (Atlantic)
CHRIS ISAAK Think Of Tomorrow (Reprise)

R. KELLY | Believe | Gan Fly (Tavdash/Jive)

CHAKA KHAN Never Miss The Water (Reprise)
MAXWELL Ascension ... (Columbia)

CURTIS MAYFIELD New World Order (Reprise)
ELEANOR McEVOY Precious Little (Columbia)

MINT CONDITION What Kind Of Man... (Perspective/ASM)
ANN NESBY I'm Still Wearing Your Name ( Perspectve/A&M)
NEW EDITION I'm Still In Love With You (MCA)
HOLLY PALMER Difterent Languages (Reprise)

LINDA PERRY Fill Me Up (/nterscope)

R.E.M. Bittersweet Me (Warner Bros.)

SEBADOH Willing To Wait (Sub Pop)

DUNCAN SHEIK Barely Breathing (Atiantic)

KEITH SWEAT Nobody {Elektra/EEG)

TONY RICH PROJECT Leavin' (LaFace/Arista)
LUTHER VANDROSS Your Secret Love (LV/Epic)
SUZANNE VEGA No Cheap Thrill (A&M)

WHY STORE Father (Way Cool Music/MCA)

Video alrplay from November 25-December 1.

7 Home Improvement
8 Frasier

(te} Mad About You

10 Touched By An Angel

Adults 18-49

ER
Seinfeld
Suddenly Susan
Friends
The Single Guy
Home Improvement
Movie (Monday)
(“Pandora’s Clock, Part 2")
8 The X-Files
9 The Drew Carey Show
10 Frasier
(tie) Mad About You

N AW -

Source: Nisisen Media Research

Coning NexT WEEK

All show times are ET/PT

unless otherwise noted; sub-
tract one hour for CT. Check list-

ings for showings in the Moun-

tain time zone. All listings sub-
ject to change.

Tube Tops

Al-4-One, Michael Bolton,
Brandy, Toni Braxton, the
Four Tops, Whitney Houston,
Patti LaBelie, Lou Rawis,
Smokey Robinson, Luther
Vandross, and Stevie Wonder
are slated to perform from Los
Angeles on “Celebrate The

Dream: 50 Years Of Ebony

Magazine,” a two-hour ABC
special (Thursday, 11/28, 9pm).

NBC’s hourlong “Bob Hope:
Laughing With The Presidents”
special (8pm).

e Bush, “Saturday Night
Live” (NBC, 11:30pm).

e Wade Hayes and Clay
Walker, “Prime Time Country.”

* Wynonna, ‘David Letterman.”

* KROQ/L.A.’s syndicated
“Loveline” call-in advice pro-
gram — hosted by Adam Car-
olla and Dr. Drew Pinsky —
debuts its hourlong, nightly TV
version on MTV (midnight).

Tuesday, 11/26

¢ John Berry, “Prime Time
Country.”

¢ Huey Lewis & The News,
“The Tonight Show With Jay
Leno.”

Wednesday, 11/27

* Kenny Rogers, “Conan
O'Brien.”

Thursday, 11/28

*Stone Temple Pilots,
“David Letterman.”

* Better Than Ezra, “Conan
O’Brien.”

7 The First Wives Club $1.51
(Paramount)
8 High School High
(TriStar)
9 The Ghost And The $1.03
Darkness (Paramount)
10 Michael Collins (WB) $0.80

$1.50

All figures in millions
* First week in release
Source: Entertainment Data Inc.

COMING ATTRACTIONS:
This week’s openers include
“Jingle All The Way,” starring
Arnold Schwarzenegger and
Sinbad. The film’s TVT sound-
track showcases holiday tunes
by Chuck Berry (“Run Rudol-
ph Run”), Johnny Mathis ("The
Most Wonderful Time Of The
Year”), Charles Brown (“Mer-
ry Christmas Baby”), Clarence
Carter (“Back Door Sania”),
Nat King Cole (“The Christmas
Song”), and Bobby Heims
(“Jingle Bell Rock”). The Brian
Setzer Orchestra performs
“Jingle Belis” and teams with
Lou Rawls on “So They Say It's
Christmas” and with Darlene
Love on “Sieigh Ride” and the
Sammy Hagar-penned “Deep
In The Heart Of Christmas.

Also opening this week is
“Star Trek: First Contact,” star-
ring Patrick Stewart and
Jonathan Frakes. The film’s
forthcoming GNP Crescerdo
soundtrack sports Steppen-
wolf’s “Magic Carpet Ride,”
Roy Orbison’s “Ooby Dooby,”
and Jerry Goldsmith’s score.

"~ vibEo

/. B 36 million households
) % Lydia Cole,
(AW ERAY \rMusic Programming

| VideoPlaylist |

NEW EDITION I'm Still In Love With You (MCA)

BRAT Sittin’ On Top Of The Worid (So So Def/Columbia)
2PAC | Ain't Mad At Ya (Death Row/Interscope)
GINUWINE Pony (550 Music)

BABYFACE This Is For The Lover In You (Epic)
MONTELL JORDAN Falling (Def Jam/RAL/Mercury)
TONI BRAXTON Un-break My Heart (LaFace/Arista)
KEITH SWEAT Nobody (Elektra/EEG)

AZ YET Last Night (LaFace/Arista)

MINT CONDITION What Kind Of Man... (Perspective/A&M)

Information for week ending November 22.

| RapCityTop10 |

NAS Street Dreams (Columbia)

JERU THE DAMAJA Ya Playin' Yaself ( Payday/Londor/Islang)
KE(TH MURRAY The Rhyme (Jive)

LIL' KIM No Time (Undeas/Big Beat/Atlantic)

DR. DRE Been There Done That (Aftermath/interscope)
DE LA SOUL Itzsoweezee { Tommy Boy)

JAY-ZwMARY J. BUGE Can't Knock ... (Roc-A-Fella/Priority)
ROOTS Concerto Of The Desperado (Geffen)

SADAT X The Lump, Lump (Loud/RCA)

REOMAN That's How It Is {Def Jam/RAL/Mercury)

Information for week ending November 22.

T H E
21 mittion households
Liz Kiley,
VP/Programming
MUSIC TELEVISION
YOU CONTROL.
| National Top 20 |

LIL KiM No Time (Undeas/Big Beat/Atlantic)
MAKAVELI Toss It Up (Death Row/Interscope)

FOXY BROWH Get Me Home (Vioiaton Def am/RAL Mercury)

KEITH SWEAT Nobody {Elektra/EEG)

MO THUGS FAMILY Thug Devotion (Mo Thug/Relativity)

JASON WEANER Stay With Me (Motown)

BONE THUGS ... Days Of Our Livez (FastWest/EEG)
ALFONZO HUNTER Just The Way (Playas Piay) (EMI)

SIKK The Shocker (Priority)

EN VOGUE Con't Let Go {Love) (Elektra/EEG)
WILD ORCHID At Night 1 Pray (RCA)

BRAIDS Bohemian Rhapsody (Big Beat/Atlantic)
2PAC | Ain't Mad At Ya (Death Row/Interscope)
E-40 Rappers Ball {Sick Wid” it/Jive)

SHAQUILLE O'NEAL You Can' . (TW/isM./Trauma/interscope)

WESTSIDE CONNECTION Bow Down (Priority)
FAITH EVANS | Just Can't (Big Beat/Atlantic)

JAY-Z Can't Knock The Hustle (Roc-A-Fella/Priority)
GINUWINE Pony (550 Music)

TON BRAXTON Un-break My Heart {LaFace/Arista)

Most requested for week ending November 15.

PSILLSTAR

CONCERT PULSE

Avg. Gross

Pos. Artist {in 000s)
1 JIMMY BUFFETT $1001.6

2 GARTH BROOKS $712.3

3 NEIL DIAMOND $700.8

4 WHO $630.1

5 GLORIA ESTEFAN $624.4

6 KISS $535.5

7 “H.0.R.D.E. FESTIVAL” $436.7

8 GEORGE STRAIT $403.7

9 STING $391.8

10 ALANIS MORISSETTE $387.3
11 REBA McENTIRE $360.5
12 STEELY DAN $320.9
13 DAVE MATTHEWS BAND $313.1
14 RUSH $307.3
15 SMASHING PUMPKINS $295.1

Among this week's new tours:

KENNY G
JAZZ CRUSADERS
MONTELL JORDAN

MAZZY STAR
QUAD CITY DJ'S
ZAKK WYLDE

The CONCERT PULSE is courtesy of Pollstar, a
publication of Promoters” On-Line Listings, (800)
344-7383; California (209) 271-7900.

waana, aaricanradiohictorn, ocom

NEW THIS WEEK

* TEEN SPIRIT: THE TRIBUTE
TO KURT COBAIN (PolyGram)

The “video scrapbook” com-
panion to Nirvana’s “From The
Muddy Banks Of The Wishkah”
LP, this hourlong package
chronicles the group’s rise to
stardom by focusing on inter-
views with band members, oth-
er musicians, music joumalists,
and fans. The video — which
presents never-before-re-
leased, early photographs of the
band — aiso travels back 1o
Kurt Cobain’s hometown of
Aberdeen, WA to examine what

shaped his musical perspective.

* INDEPENDENCE DAY (Fox)

This feature film stars Wil
Smith — the latter half of Jive
recording act Jazzy Jeff &
Fresh Prince — as an Air
Force fighter pilot who helps
(along with co-stars Bill Pul-
man and Jeff Goldblum) save
the world from alien destructior.
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MOST ADDED AT TOP 40

65 STATIONS INCLUDING:

KRBE/Houston WPLY/Philadelphia
KMXV/Kansas City WZIM/Cleveland
WFLZ/Tampa WQZQ/Nashville
WKB(Q/St. Louis

WSTW, WNNK, KKRD, WAEB, WDIJX,
93Q, KHTO, G105, WABB, WYOY,
WLSS, WSPK, KQKQ, WZST, WBHT
and more!

WXKS/Boston-John lvey:

‘A Long December’ is a Top 40 smash!
| don’t wait for Hit records...

Already over 100 spins and HOT!”

ALSO ON AT:

KROQ/Los Angeles — ADD
KYSR/Los Angeles — 30 spins!
KLLC/San Francisco — 50 spins!
KHMX/Houston — ADD
WMXV/New York — ADD

ADD
M in Heavy

ADD
in Heavy

MUSIC FIRST
L .‘\
A
s LT
. e *

""THE FIRST SINGLE AND NEW VIDEO
FROM THE NEW ALBUM ‘

‘““‘Recovering
. The Satellltes”

PRODUCED BY GIL NORTON

- ] Y - o
s NP OO @ oA\ P

Vo

CAVID GEFFEN COMPARIY

y
14

DIRECT MANAGEMENT INC. / STEVEN JENSEN & MARTIN KIRKUP

0

In A New York Minute

T takes a bunch o’ bites out of the Big
Apple radio scene this week. Here we

go!

WMXV/New York’s long-rumored format
change took place last Thursday (11/14), but it
appears to be more of an adjustment than a
full-blown flip. Gone is the “Mix 105” handle —
replaced by “The Buzz@105.1 FM” — and the
Bonneville Hot AC now has more of an
Alternative tean. With the exception of newly
arrived morning team Kelly & Klein (formerly
of WTIC-FM/Hartford), The Buzz is currently
running without air personalities. PD Steve
Weed and MD Linda Silver remain in place.

Rumbles

* WLVE/Miami PD Shirley Maldonado is join-
ing Sony’s SW Nets as consuitant for its Smooth
FM International service. SW has also named
David Baronfield Entertainment as internation-
al marketing rep.

» WXLK/Roanoke interim PD Gary Blake has
been officially named PD at the CHR outlet. He re-
places Sammy Simpson who exited to become
Marketing Director at WWZZ/Washington.

* Will KBZR/Phoenix owner Jerry Clifton and PD
Rick Thomas have their city-grade signal for the start
of the new year?

* Sixteen-year WXKS/Boston vet Tad Bonvie will
exit his MD post at the end of '96 to pursue other
opportunities. WXKS PD John Ivey has named 13-
year staffer and current Music Coordinator/ate-nighter
Kid David Corey as Bonvie's successor.
Ovemighter Artie The One Man Party segues to late-
nights, creating an immediate opening for ovemights.

» Former WWZZ/Washington morning driver
George McFly segues to aftemoons at KHHT/Den-
ver, while afternoon driver Steve Douglas moves to
ovemights.

*Z-Rock affiliate WHZT/Champaign, IL flips to
Classic Rock as WGKC.

» Alternative AC WSHE/Orlando names former
WJST/Ft. Myers PD/MD Shark as MD/PM drive.

* WZJM/Cleveland moming show co-host Leanne
Sommers exits and is replaced by parttimer Coco.

* WAZY/Lafayette, LA PD John Flint (aka John
Harrison) becomes PD at WZEE/Madison, WI re-
placing Joe Larson, who resigned for the PD post at
WEZB/New Orleans. interim WZEE PD Dana Lun-
don will resume her APD/MD duties.

* Industry vet Sharon White joins research firm
Comquest inc. as Marketing Director.

* WYOY/Jackson, MS OM/PD Dick O’Neil adds
additional duties as OM for co-owned WJKK-FM &
WIIN-FM. He replaces Scott Mateer, who exited.

* Former WB L_A. local legend Chris Christ has
started For Cigars Only, a premium cigar company
based in Sherman Oaks, CA. Reach him at (818)
763-0828.

Consultants Jon Sinton and Tom Barnes
apparently helped kick the station off but it's not
known whether they will stay on as consultants.
Core artists include U2, Pretenders, and
Talking Heads; R&R tracking shows about 19
currents.

Classic Rock WAXQ/New York staffers
experienced a bit of a scare Tuesday morning
(11/19) when a diamond broker on the ninth
floor of their buitding was held up. Apparently,
not all of the robbers escaped so the structure
was shut down for three hours while a SWAT
team combed each floor. Middayer Maria
Milito and three sales staffers were stuck
outside causing Milito to be an hour and a half
fate for her show (her predecessor, Matt De
Voti covered for Milito). ST is happy to report
no one at the station was harmed.

WQHT (Hot 97)/NY morning drivers Ed
Lover and Doctor Dre put months of
speculation to rest by announcing a long-term
renewal with the station.

And congratulations to WFAN/NY morning
driver Don Imus who, according to the New
York Post, joins the likes of Kevin Bacon,
Jackie Chan, Matthew McConaughey,
Christopher Reeve, David Schwimmer, and
Liv Tyler on their “in” list.

} Dierdorf ‘Double’-Crossed <

There were apologies all over the place, but
ABC-TV’s Dan Dierdorf told the Los Angeles
Times that lawyers will look into an
undisclaimed impersonation of him on Sports/
Talk XTRA-AM/San Diego.

The Times says the “Monday Night
Football” color man was made to sound drunk a
few hours before airtime (11/11). Not only that,
the faux Dierdorf said booth partner Al
Michaels has bad breath and “only looks slim
because he wears a girdle.” Dierdorf, who
heard the impersonation, said, “It almost could
have fooled me.”

XTRA didn’t set the story straight until the
beginning of the next program. Milton Hines,

Continued on Page 22

&anta Baby

@ne of @merica’s most lobed Christmas Songs

Recorded by Ear[ha Kitt & Madonna

WAMM=aRericanradiohistorn-—ecerm ——
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| Significant Airplay Equals
Significant Results

<=MB/San Diego
over 30Q plays
#3 testing record 27-30 femele
7C% lamiliar/5% burn

NSTR/Atlanta
over 25C plays
3.5 score 22-27 female
7E5% lamilia/3% burn

KHHT/Cenver
over 20C plays
3.5 score with adults
60% fam liarY1C% burn

dec Talk

A T T

JUST BETWEEN

ST BETWEEN

'OU AND ME

YOU AND

Major Phones At:

and many others

Over 1 Million Albums Sold

M E

FROM THE A18uM JESUS FREAK

N

e

_Profluzesl by Toav-MeKeehan and Mark Heimermann

True Artist Manageme 1t
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~
'
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Don Henley
“Through
Your Hands’

e B ST

MICHAEL

First single from the
Turner Pictures
upcoming

motion picture

Impacting Adult Radio
November 25

Written By John Hiatt
Produced by Don Henley
Mixed by Rob Jacobs

Album In Stores
December 17

PERSONAL MANAGEMENT: IRVING AZOFF

revolution

STR

Continued from Page 20

producer of the Hartman & Werndl show, told
the Times, “We were just having fun. Radio is
all about getting attention.”

WTOP-AM/Washington reporter Allan
Etter took a beating last week ... literally. Etter,
who was covering the story of two stabbings at
McKinley High School in Northeast DC, was
attacked by about five males. Etter said his
attackers, presumably students, told him to
“get your white ass out of our school.” Etter
suffered cuts and bruises but was not badly
injured.

’ Corporate Chatter <

Spanish Broadcasting System VP/
Western Region Steven Humphries has
added GM duties at Spanish combo KXMG-
AM & KLAX-FM/Los Angeles.

Michael Libretti has been named Sr. VP/
Operations for Nassau Broadcasting
Partners, L.P., where he will organize and
integrate the company’s 12-station group. He

most recently served as Director/Marketing for
AT&T Capital Corporation.

American Recordings is negotiating a
sale to Interscope, ending the joint venture
deal it inked with Warner Bros. after leaving
Geffen in 1991. Interscope would handle
promotion and marketing for American.

Does MCA plan to purchase the 50% of
Interscope it doesn’t own for $250 million?

Is Susquehanna about to acquire a
station to pair up with WNNX/Atlanta?

Best wishes to consultant Randy Lane,
who is working out of the house after a serious
mountain bike accident last Thursday(11/14).

KUBE/Seattle became “The Radio
Station Formerly Known As KUBE 93” Tuesday
(11/19). The station played only songs written,
produced, or recorded by AFKAP and gave
away copies of his new “Emancipation” CD.

KIKI/Honolulu has scored sponsorship of
the only Michael Jackson concert planned in
the U.S.

Thanks to Trauma recording artists
Reacharound, who wowed the crowd with
their performance at the world-famous Club
R&R on Thursday (11/14), ‘

)

KBZR/Phoenix has launched a full-scale
campaign to save future media star Willy The
Turkey from execution next Wednesday (11/
27). The incarcerated fowl — found guilty in a
dramatic courtroom scene — has been
remanded to the Arizona State Poultritentiary
to await his destiny and eventual top billing on
someone’s holiday menu. The crack defense

Free Willy!

waAn amariceantadiehistenscom.

<

* Doug Morris ascends to MCA Music
Entertainment Group Chairman/CEO.

* Warner Bros. film division Chairmen/co-CEOs
Robert Daly and Terry Semel expand duties to
include Warner Music Group.

» Gregg Lindahl lands at WLS-FM/Chicago as
President/GM.

* Dan Sullivan promoted to WWDB/Philadelphia GM.

* Jeff Salgo selected KCTC & KYMX/Sacramento

VP/GM.

* Charles Koppelman becomes EMI Records Group
North America Chairman/CEO as Chrysalis, EMI
Records USA, and SBK merge.

* Ed Eckstine appointed Mercury Records President.

* Command Communications President
Carl Brazell assumes KRLD/Dallas VP/GM duties.

* John King is crowned CapStar Communications
Group PD and WSIX/Nashville OM.

¢ KLUV/Dallas ups Chuck Brinkman to OM and
Andy Holt to PD.

A4

* Greg Reed appointed Henry Broadcasting Exec. VP.
* Frank Murphy promoted to CBS Radio Networks
VP/Programming.
» Atlantic Records elevates Danny Buch to
Sr. Director/National Album Promotion and David
Fleischman to Director/National Album Promotion.
* Tom Yates named KLSX/Los Angeles PD.
* John Roberts flies as KEGL/Dallas PD.

A4

* Jim McKeon upped to Columbia Records
Director/National Album Promotion.

* Joel Saikowitz tapped as ABC Superadio
Production Director.

* Ted Ziegenbusch joins KGB-AM/San Diego
as moming man.

v

« Dave Glew elevated to Atlantic/ATCO Records
Sr. VP/GM.
» J. Ray Padden appointed KIIS/Los Angeles GSM.
* Mark Driscoll named WNOE-AM & FM/New
I Orleans Dir/Research, Music & Programming. l

team at KBZR has hit the streets to raise
Willy’s bail of 103,900 pounds of canned and
foods that will go to a food bank.

Records

» Look ot “Epic VPtPromotf“ Han{ey Leeds. to
getproffioted next"Week, =4 ;

# Marching toRed Ant Emenamment under new-,
ly anointed Sr. VE’/Promo Nancy Levinare fétrmerDe=-
licious' mel National Crossover Manager Tosh Ac-
coya as Rocky Mountain/NW Regional Promo Man-
ager, former Priority West Coast Promo Manager
Greg Marella for similar duties, former Priority Na-
tional College Manager Rudy Provencio as Dir./Na-
tional College Promo and Gay Marketing, and former
KQKS/Denver Promotions Dir. Ross Prout as Mid-
west-Chicago Regional Promotion Manager.

* Amy Birch is the new Atlantic Bay Area promo
rep, replacing Joe Reichling, who's now West Coast
Regional Promotion Dir. at Arista in L.A.
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charge by Massachusetts Gov. Wil-
liam Weld (R) for his seat as the
state’s junior U.S. senator.

In the Hackensack, NJ District
office of Robert Torricelli — a
Democrat who had served seven
terms in the House of Representa-
tives before running for the U.S.
Senate seat held by retiring Bill
Bradley — Imus is revered. His
role in helping get Torricelli to the
next level is welcomed, despite
Imus’s on-air reference to Torricelli
as “that little skunk in New Jersey.”

“Influence? It was huge, abso-
lutely!” said a Torricelli staffer who
asked not to be identified. She told
R&R that each time Torricelli
made either an in-studio appear-
ance or phoned into the Imus show,
her office received a stream of pos-
itive phone calls from constituents
who said they had listened.

“Elisabeth from Durham, NC,”
an admitted Imus fan, had been lis-
tening to Imus brag about his elec-
tion influence for two days, and
she’d had enough. “You are over
there gloating. Like ‘We came up
huge,” ‘We had an I-slide,” and ‘I'm
feeling the power,’ like you are
some sort of a king-maker,” she
complained.

ABC

Continued from Page 3

Radio Disney we enter a new chap-
ter. The combination of ABC’s ex-
perience in network programming,
the great on-air cast and promotion-
al crew, and the utilization of mate-
rial unique to Disney results in en-
grossing radio for children of all
ages.”

The format is music-intensive but
also includes ESPN Sports For
Kids and ABC News For Kids.

Moody

Continued from Page 3

Moody was McVay’s Asst. PD/
MD at WAKY in the early ’80s.
Moody programmed Cook-consult-
ed KRMD-AM & FM/Shreveport,
LA in the mid-80’s and became
WPOC’s PD 10 years ago. And as
Nationwide’s Group Program Advi-
sor, he’s worked with Country out-
lets WGAR-FM/Cleveland and
WCOL-FM/Columbus, OH.

Hardin
Continued from Page 3

cided to opt for that direction because
it’s a hell of a lot warmer down l
there.”

In addition to WEBN, Hardin’s
previous programming experience
includes WLRS/Louisville, WAZU/
Dayton, WPPT/Cincinnati, and
WVRK/Columbus, GA.

Hardin spent his first several days
in the market by cashing his signing
bonus into singles and scouring the
market’s legendary Mons Venus
adult entertainment club looking for

talent.

“I am a king-maker,” interrupt-
ed Imus. “My endorsement of John
Kerry ... and probably to a lesser
extent, Torricelli, was the defining
reason that these two people won.
I am the king-maker. Rush sucks.”

‘I’m Objective’

“I came up huge. Was anyone
else picking races?” asked Imus
during an interview with R&R. “I
took a beating in 94 by endorsing
[former New York Gov. Mario]
Cuomo and [former New Jersey
Gov. Jim] Florio, who just barely
lost. But I came up big this year.

“If Rush Limbaugh can influ-
ence people, clearly I can. He’s
such a transparent phony. I do think
[the on-air endorsement] had an
impact.”

Imus said the reason politicians
flock to his four-hour show is sim-
ple: “I'm objective. I give time to
an equal amount of spokesmen for
each side.”

Well, not always ... although it’s
not for a lack of trying. Imus gave
Bill Clinton plenty of airtime be-
fore the 1992 New York primary
when the then-Arkansas governor
was sinking in the polls. It ignited
Clinton’s campaign and put him on
the path to win the White House.
Although both men enjoyed a
lengthy and often funny on-air vis-
it nearly three years ago, Imus now
describes the president as a “fat
pantload” and, while not officially
endorsing Bob Dole on the air, told
listeners he would vote for Dole.

Then why not endorse Dole on-
air? “Because he wasn’t going to
win,” Imus told R&R. “There was
nothing anyone could have done to
help him win. I like him, but he had
problems with the campaign.”

Stocks

Continued from Page 1

investors. Saying the company does
not normally react to “short term”
stock fluctuations, Sillerman tried
to reassure investors that future
DOJ investigations will not be dam-
aging: “SFX ... has an extremely
limited cause for concern over the
position taken by the Department
of Justice. [After] consultation with
our counsel, we believe there are
only two likely areas of concern,
neither of which can be resolved in
any way that can be deemed to be
detrimental to SFX.”

SFX two weeks ago reported
third-quarter 1996 record increas-
es in revenues and broadcast cash
flow, as well as a smaller loss that
occurred in third-quarter 1995.

Closed Meeting

In a closed meeting with inves-
tors last Friday (11/15), SFX ad-
dressed financial analysts’ ques-
tions about the pounding its stock
has taken. SFX spokesperson Tim
Klahs said there is more to the
stock drop than general DOJ fears:
“You hear rumors out on the street,
then your stock gets hit, and you
think those rumors were the cause.”
But Klahs claims the stock price

e
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On-Air Banter

Although Kerry and Torricelli were
in tight races, it was clear that each
had a good chance of winning.

“One of the reasons I endorsed you
[Kerry], is — and I do think this is
actually very sick —is that I played a
significant role in your ability to pre-
vail here,” cracked Imus on-air, only
half-joking in his attempt to have
Kerry again credit him with the elec-
tion results.

“Listen I-man,” quipped Kerry, “I
have nothing but respect for you. Now
that you are on MSNBC, you’re in
more homes than G. Gordon Liddy.
And youdidn’t have to break into any
of them to get there!”

The ‘politician and talk jock spar
playfully. In between the jabs and
fawning, Kerry is given room to talk
about issues, pending legislation, and
possible continued congressional in-
quiries into Clinton administration
activities.

And when Imus suggests that the
Democrats will “drag your feet on
these hearings that we are all praying
for,” Kerry responds without missing
a beat: “No, no. I know what feeds
you. I owe you. We are going to have
big hearings.”

As the lovefest winds down, Imus
tells his guest, “Senator Kerry, I'm
glad you won.”

“I-man, I’m grateful to you,” Ker-
ry responds. “You stuck with me. You
were there the whole time, and I real-
ly appreciate it. And you want to know
what? ] think it did make a difference.” ]

Weld, who made a number of ap-
pearances on the Imus show in recent
months, lost because “he didn’t take
the show seriously,” Imus pointed out.
“I think he probably learned a good ’
lesson. I didn’t want to rub it in.”

could be the result of investors try- '
ing to get the most out of the pend-
ing merger with Multi-Market |
Radio, which was scheduled to
close around November 22.

“The exchange ratio is defined
in the interest of the MMR side of
the boat. If they were to drive the
price of SFX downward, they
would receive more shares of SFX.
[Driving the stock down] is an act
they would then later reverse.”

Although Klahs said this is only
speculation, it would be one expla-
nation — if an improbable one —
for the stocks poor showing over
the past week, which he says has
left SFX principals “puzzled.”
“There’s certainly a game to be
played out there, but I don’t know
if anyone’s playing it or not,” Klahs
said.

DeMott said that selling stocks
short is common in such deals. He
also pointed out that SFX has “held

in better than most” radio compa- ’

nies and explained that SFX’s state-
ment is not a panic-button response
to the stock dip.

“This [radio industry] stock drop
will shake out the serious, hard-
core sellers. But I think the severe
volatility is over, barring any ex-
tremely negative news — or ex-
tremely positive news, for that
matter.”

| P

Alcohol

Continued from Page 1

concurred with Hundt’s opposition to
liquor ads, but said banning such ads
is not the job of a regulatory agency.
“The issues raised by hard liquor ad-
vertising constitute a very difficult le-
gal and factual no-man’s land — one
that only Congress can effectively
cross. Congress, not the FCC, is the
duly elected representative of the peo-
ple.”

Quello also said the FCC is not
equipped to determine what effect ad-
vertising has on alcohol consumption
and urged Congress to address the ad-
vertising issue during the next session.

Commissioner Rachelle Chong
likewise added her voice to the list of
government officials opposed to broad-
casters allowing liquor advertising, but
said the FCC should not be in the spot-
light of the debate. Chong said the FCC
should “tread very lightly on this is-
sue,” adding that opposing the ban
would mean battles in the courts.

Most publicly traded radio groups
have already said they will not air the
ads. “I amhoping that other broadcast-
ers will see the social benefit in this
and do the same,” Chong said.

Although she did not actually en-
dorse Hundt’s veiled threats of regula-
tion, Commissioner Susan Ness
warned that regulation might be a nec-
essary consequence of liquor ads.
“[Frankly] I am surprised that broad-
casters would set themselves up — yet
again — for the criticisms that inevita-
bly will result from a decision to air
these ads,” Ness said. “I am not ready
to predict what action might be taken
by the FCC, the FTC, or Congress if
these ads continue. The one thing I can
say for sure is that broadcasters have it
within their power to make this issue
go away.”

Head To Head

On Wednesday (11/13), Hundt met
with Distilled Spirits Council of the
United States (DISCUS) President

| Fred Meister, but the groups parted

ways with nothing resolved. In the
meeting, held at the request of DIS-

| CUS, Meister reiterated his group’s

belief that advertising hard liquor is no
different than advertising beer and
wine.

Hundt requested that DISCUS pro-
vide the FCC with a list of its mem-
bers, the products they sell, where and
when they advertise, and what effect
those ads have on under-age purchase
and consumption of hard liquor. He
also asked for an explanation as to what
programs DISCUS considers targeted
to the under-21 crowd as well as infor-
mation on how many children are ex-
posed to DISCUS members’ ads in
foreign countries.

“We continue to defend our right to
advertise,” said DISCUS spokesperson
Mark Schuermann. “We are regulat-
ed by the FTC and the Bureau of Al-
cohol, Tobacco & Firearms to ensure
= = _——————————

Ferrando
Continued from Page 10

Atlantic Group co-Chairman/
CEO Val Azzoli added, “Linda
brings perspective, vision, and tenac-
ity to her work, making important
contributions to our long-term artist
development strategies.”

Ferrando — who is based in New
York — joined Atlantic in 1985.
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our ads are fair and not deceptive.”

DISCUS continues to buck the
FCC’s opposition to the ads. And in a
letter to Hundy, it repeated its position
that it supports responsible drinking by
adults only and that liquor is no less
dangerous than beer or wine.

“We are disturbed that the FCC is
contradicting federal policy and re-
search on the critical education mes-
sage of beverage alcohol equivalency,”

DISCUS wrote. “We need to correct |

this problem immediately if parents
and youth are to understand the basic
facts of alcohol. We want to talk about
what this misinformation can do to
children.”

Inits letter, DISCUS also cited stud-
ies by the FTC and the Department of
Health & Human Services that show
norelationship between alcohol adver-
tising and consumption.
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STEVE WONSIEWICZ

SOUND DECISIONS

MTV’s Musical Modifications

[J Subtle changes mean more exposure and greater diversity

Label promotion execs welcome MTV’s planned changes
in its music programming, citing more opportunities to break

different genres of music.

Certain programming changes at
the Viacom-owned cable outlet,
likely to occur next year, will cen-
ter on playing more emerging
genres of music while slightly trim-
ming the amount
of airplay given
to alternative and |
hip-hop.

The unofficial
list of new shows
includes: “Enter
The Pit,” a new
hard rock/alterna-
tive show: a week-
ly indie show, “In-
die 500”; “Phat
Ass,” a daily 30-
minute hip-hop
magazine program; and the main-
stream pop show “Popular Videos
People Prefer.” The channel will con-
tinue with its successful non-music
based shows such as “Singled Out”
and “The Real World,” and will aiso
add “‘Loveline” and “Idiot Savants”
to its lifestyles’” programming. Last-
ly, a greater emphasis on music will
be realized with a simulcast of sister
cable channel M2 on the flagship out-
let during the early afternoon and late
evening.

‘Reinventing Itself’

Comments MTV alumnus and
Universal Sr. VP/Promotion Steve
Leeds, “Because they operate in such
a dynamic environment, MTV every
so often has to reinvent itself. Right
now they’re feeling how music is
changing direction, such as the
growth of pop music, the ebb and
flow of the alternative world, and the

Steve Leeds

undercurrent of the ambient/trance

coming through the system.”

EMI Sr. VP/Promotion Peter
Napoliello senses the same thing.
“They are definitely staying ahead of

Peter Napoliello Joe Riccitelli

the curve when it comes to music.
What I think they’re sensing is that
the music has changed and they need
to step forward and take chances on
new styles of music, just like they
were the first on board with alterna-
tive and hip-hop. They are making
some modifications, so to speak. A
little cosmetic surgery.”

Island Sr. VP/Promotion Joe Ric-
citelli agrees that the changes are sub-
tle, but important. “It’s more of a pro-
duction issue than anything else, like
how they are going to run their
sweepers and clocks. Record compa-
nies sometimes have a tendency to
panic. It’s more of a change in the
way they view alternative music. Al-
temnative is not what it was a couple
of years ago. There has been a big
swing in the last couple of years when
it comes to that music, hip-hop as
well. MTV is rethinking where those
records fit in.”

PHISH MONGERS —Radio and record heavies mingled with Phish fol-
lowing the group’s recent concert sojourn at New York’s Madison Square
Garden. Swapping Phish stories are (I-r) Elektra VVP/Promotion Bill Pfor-
dresher, band manager John Paluska, WEA New York Branch Rep Mark
Snider, WHTG/Monmouth-Ocean PD T.J. Bryan, Elektra VFP/Alternative
Promotion Matt Pollack, band member Trey Anastasio, and WLIR/Nas-
sau-Suffolk PD Ted Taylor.

Like many, Leeds is encouraged by
the moves. “What they are doing is
finding more platforms of exposure
for different genres of music. Rota-
tions may be impacted, but there will
be more videos that otherwise didn’t
have a forum. When I was at Island
we had a great video for the Orb, but
there was never a place to get it played

Todd Cavanah

Dan Kieley

because it didn’t fit ‘120 Minutes,’ for
instance. Now it conceivably could.”

In the short-term, the cutback in
alternative-styled music will make it
tougher on developing bands because
of the increased competition for few-
er slots. That said, it could prove ben-
eficial 10 the labels in two regards:
light or minimal rotation on MTYV, in
some instances, only heightens ex-
pectations, putting more pressure on
the artists and labels to make the big
break; labels and artists might rethink
how much they spend on videos, pos-
sibly reallocate resources, and back
other areas such as tour support for
their artists.

Riccitelli thinks the changes
could benefit the record industry in
the long run. “It’s really reflective
of the way labels also should ap-
proach records. We have to be more
selective with what we are taking
shots on as well. The theory of let-
ting whatever sticks to the wall is
pretty antiquated.”

Leeds understands why MTV is
changing. *1 was there when “Yo!
MTYV Raps’ was created. At the time
there weren’t that many videos for it,
but if you build it they will come.
Same with *Headbanger’s Ball.” But
‘MTV Raps’ is kind of antiquated
now. 1t’s not just about rap; it’s about
the fusion of that music. Some of it
is trip hop and some of it is more
dance-oriented. That’s where ‘Phat
Ass’ comes in.”

Help Break Acts

From what he’s heard, Riccitelli
also says MTV is saying it wants to
be more aggressive when it comes
to breaking certain acts. “I think
they are going to be taking a cou-
ple of more shots on acts they real-
ly believe in; ones that are not real-
ly breaking through at radio yet but
are showing signs of turning the
corner based on everything else that
is happening around them. 1 get a
sense that a record won't have to be
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Radio doesn’t put as much emphasis on MTV
as it did 10 years ago, and that’s because of
fragmentation. Look, they’re even fragmenting
themselves by creating M2. Some of the more
astute programmers want to know what’s

happening with local shows.
—Steve Leeds

top 10 on the [Alternative] chart in
order to get played.”

Justhow aggressive MTV becomes
will be key in measuring its ability to
help break artists and sell records.
MTV remains a vital medium but it’s
not the force it once was.

Says Leeds, “Radio doesn’t put as
much emphasis on MTV as it did 10
years ago, and that’s because of frag-
mentation. Look, they’re even frag-
menting themselves by creating M2.
1 hear people now talk about VH1. On
the Urban side of things radio wants
to know what’s going on at BET or
the Box. And some of the more astute
programmers want to know what’s
happening with local shows.”

CHR/Pop KDWB/Minneapolis
PD Dan Kieley concurs that MTV
will continue to be valuable in the big
picture. *“We watch MTV for trends,
to see how they handle certain records
and how they’re dealing with the
changes going on with music. It’s
going to be interesting to see how they
handle [their changes] because we’re
going through the same thing in many
respects. We’re not giving as many
slots to altemative because fewer ti-
tles are testing as well as they did a
year ago, especially songs by male
vocalists. The female records from
artists like No Doubt, Jewel, and Ala-
nis Morissette are still huge. But our
mix has definitely swung more pop
and dance.

“The stuff we see them affecting
us with are the more dance or rhyth-
mic records like Bone Thugs-N-
Harmony, where we’ll pick up ear-
ly phone action. We’re aware of
what they do but they aren’t affect-
ing what we do. Let’s face it, if they
were rated in our market it would
probably be a one share. But you
add those up and it definitely makes

93

for a lot of viewers across the coun-
try.”
Important New
Music Outlet

For CHR/Rhythmic KUBE/Seat-
tle PD Mike Tierney, “MTV is al-
ways going to be important. 1t’s an
outlet our listeners use to be exposed
to new music. But I can’t remember
the last time MTV played soinething
and then we were forced to add it.

“This format has become ncredi-
bly regional, which I think is great.
Crossover stations are getting great
ratings all across the country but will
have only about seven records :n com-
mon [in high rotation]. Yet it is kind
of a validation when MTV puts some-
thing in that we’ve been on for five or
six weeks and help tum a group into a
pop culture phenomenon.”

Format colleague WBBM-FM
(B96)/Chicago PD Todd Cavanah
offers that it will be interesiing to
see how the younger demos react
to MTV’s changes. “Younger au-
diences have fewer avenues to be
exposed to new music. They can’t
get into nightclubs, for instance.
Those records are bound to bene-
fit when those kids are watching at
night. And anything that can ex-
pose more music and help records
research quicker always pleases
me. We play only the biggest hits,
so anything MTV does to increase
familiarity helps us in the long
run.”

Sums up Riccitelli, “Radio ulti-
mately cares because it affects them
in the larger sense that it always has,
because at the end of the day radio
can only get us so far in sales. We
really do need that national exposure
to get us over the hump and create
new stars.”

SCORCH BEARERS—Mammoth Records celebrated the release of Ja-
son & The Scorchers’ new “Clear Impetuous Moming” album with a par-
ty following the Nashville group’s recent homecoming show. Gathered
are (standing, I-r) Mammoth Label Manager Steve Balcom, band man-
ager Al Moss, band members Jeff Johnson, Jason Ringenberg and Wam-
er Hodges, Mammoth Dir./Merchandising & Consumer Marketing Karen
Booth, band publicist Kate Haggerty, and Mammoth’s Kent Sorrell and
(kneeling) National Dir./Publicity Keith Hagan.
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Can a Canadian fiddle player of
Scottish descent touting a jazz-influ-
enced single featuring Celtic vocals
cross over to Pop radio? For A&M art-
ist Ashley Maclsaac, things are head-
ing in that direction. His single “Sleepy

it worked its way to other markets such
as Detroit and San Francisco.

While Adult Alternative and Alter-
native have been living with the record
for some time now, A&R Sr. VP/Pro-
motion Rick Stone believes the time is

Ashley Maclsaac

right to hit Pop radio. “We're
not even thinking about for-
mats now. This is a very active
record that’s proving to be for-
matless.

“What we are doing is totally
market-driven. When you see
the kinds of sales we’re start-
ing to see you know things are
working. In cities where one
station is really driving things,
we're seeing the natural syner-
| gy among the station, the lis-
tener, and the record-buying
public. When that happens at
different formats you have to
react to it.”

Maclsaac, who spent the
spring touring with the Chief-
tains, is on the road until No-
vember 30 opening for the
Crash Test Dummies. He then

Maggie” — taken from his major la-
bel debut album “Hi How Are You
Today™ (already platinum in Canada)
— has been warmly embraced by more
than half of the Adult Alternative pan-
el and a growing number of Alterna-
tive outlets.

Next week. A&M takes the track
to CHR/Pop, Hot AC, and AC. And if
the reaction at Hot AC KLLC (Alice)/
San Francisco is any indication (it’s
top phones at the station), the record
could prove to be a holiday surprise
for the pop mainstream.

One AdultAlternative programmer
who's currently having considerable
success with the track is WHPT/Tam-
pa PD Chuck Beck, who has the sin-
gle in high rotation. He recalls, “When
we first put the record on during our
music meeting it immediately got ev-
erybody’s attention. We went through
the meeting and played it again later,
and it went from being an interesting
song to a very cool one.”

Beck says listeners reacted in tan-
dem. “Every time we play the song we
get calls wanting to know who the art-
ist is. One of our employees who works
at a record store says they're getting
calls as well.”

The uptempo, rhythmic undertones
of the record and Maclsaac’s captivat-
ing fiddle arrangements combine for a
strong record, says Beck. “When you
hear it on the air it stands out. The sta-
tion comes alive and people take notice.”

And the vocals? “I get the feeling
our audience, who is very passionate
about music, is trying to make some
kind of sense of the lyrics. But let’s face
it, it’s more about the vibe and they
know it. It’s beyond just the lyrics.”

A&M credits Adult Alternative
KMTT/Seattle with getting things go-
ing at radio and retail. In fact, that mar-
ket currently accounts for nearly 25%
of total U.S. sales to date. From there,

goes to Europe tor a handful of
dates, including a special gig on New
Year’s Eve in Edinburgh, Scotland. that
will be broadcast on the BBC.

Ta Day’s Urban Smile

For a growing number of Urban pro-
grammers, the new single from MCA
quintet Day Ta Day is putting a “Smile™
on listeners’ faces. The aptly titled track,
taken from the album “Take Your
Time.” is currently being reported by
such tastemakers as KKDA/Dallas,
WEDR/Miami, WIZF/Cincinnati,
and WQUE/New Orleans, with the lat-
ter pumping it up to over 30 plays per
week after a month on the air.

The silky smooth yet slightly funky
track has won over KVSP/Oklahoma
City & KJMM/Tulsa MD Maurice
Prince. “It has an excelient R&B fla-
vor that’s having a strong impact on lis-
teners. They don’t know who the group
is yet, but they know the song.

“I really like the way they break
down the vocal harmonies. They don’t

A “Sleepy Maggie’ Wakes Up Mainstream Radio

sound like other groups. There’s a real
uniqueness there that people are re-
sponding to. It definitely has a strong
future in my rotation.”

WOWI/Norfolk MD Michael
“Heart Attack” Mauzone agrees.
“Right now we’re getting a good buzz.
on it. It’s still pretty early, but it’s a
song | truly believe in. It’s one of those
‘feel good’ records that everybody can
get into, especially women. The song
sounds great when you're at work or
driving in your car. It’s definitely not
one that listeners will punch the but-
ton to when it comes on the air.”’

The Washington, DC-based group
cut its teeth touring as backup singers
to Salt-N-Pepa and R. Kelly, and also
appeared on Salt-N-Pepa’s album
“Very Necessary.” The female trio was
so impressed with their work that they
signed them to their own label, Jireh
Records.

When it came to set up. MCA
VP/Urban Promotion Stanley Win-
slow says, “We first were going to
take a more adult approach to the
project, but because of the over-
whelming response we had to broad-
en our efforts. The group and its
music have such a positive energy,
which is so lacking in radio today,
that people really responded. But we
also had to make sure that it didn’t
get overhyped.”

It’s exactly for that reason that
MCA held back taking the group on a
promo tour. “We wanted this to stand
on the merits of the music and not the
marketing.” says Winslow. “Too many
groups and albums are marketing or
producer driven. It’s very rare when
you have one that has substance like
Day Ta Day, so we had to make sure
it came across that way. We also want-
ed to make sure people believed in
their music before we took them
around the country.”

With a month of solid airplay be-
hind it, Day Ta Day hits the road on a
promo tour to select markets, with a
full-fledged campaign beginning in
January. The album, “Take Your
Time,” was released on November 11.

U2 Bootlegs Posted On The Web

U2 fans received an unexpected surprise — courtesy
of their modem —
last week when pirat-
ed clips of two songs
from the Dublin su-
pergroup’s forthcom-
ing release were
posted on the Inter-
net. The most publi-
cized theory as to
how 30-second clips
of the tracks “Disco-
theque” and “Wake
Up” surfaced on the World Wide Web centers on some-
one hacking into the band’s Dublin studio and stealing the
files. Another more probable theory has the clips being
lifted from an electronic press kit bound for the Far East.
Even though the bootleg copies are of inferior sound qual
ity, they have proven to be so popular in the UK that cop-
ies are being illegally sold for close to $10. Island has not
threatened legal action in the U.S. thus far, and has asked
that radio refrain from airing the excerpts

Stage Surfing Curtailed
For Gibby

The Butthole Surfers have been forced to temporarily
stop touring after learning
that lead singer Gibby
Haynes has a punctured
eardrum. Haynes’s doctor
said the vocalist must not
perform for a few months in
order to prevent further
hearing loss Former
Smashing Pumpkins
drummer Jimmy Cham-
berlin has teamed with
Kelley Deal (Breeders),
Sebastian Bach (Skid Row), and Jimmy Flemion (Frogs)
toform The Last Hard Men ... The Enclave’s first signees,
Brit female punksters Fluffy, will open for Marilyn Man-
son in Europe from November 27 to December 15 ... Last-
ly, in artist signing news, Arista is thisclose to inking alter-
na-rockers Nerf Herder, while Sister Hazel has agreed
to join Universal

Ramone Into The Internet At N2K

Noted producer Phil Ramone has signed on to head
Internet firm N2K’s new record company, Encoded Mu-
sic. Each of the label’s titles will be produced using the
Enhanced CD format, which features multimedia content
that enables users to either play it through their comput-
er’'s CD-ROM drive or through a standard audio CD play-
er. Encoded Music expects to release its first titles early
next year, RED will distribute. Commenting on the ven-
ture, Ramone said, “Success in the music business has
always rested on a strong relationship between the artist,
the music, and the audience” He added. “with the added
power of the Internet, this relationship can be completed
by tying in the global Web audience.”

Album Update _

Blue Note will release Us3's new Geoff Wilkinson-pro-
duced album, “Broadway & 52nd,” on March 11. The set builds
upon the fusion of hip-hop, classical jazz, and contemporary
jazz that vaulted them onto the charts in 1994 with “Canta-
loop” (the track used Herbie Hancock’s “Cantaloupe Island”
as a music bed) ... Universal has moved up the U.S. re-
lease of Liverpool quartet Space’s debut album, “Spiders,
to January. The album has sold over 250,000 copies in the
UK ... Look for Restless to release a double-album of early
work from They Might Be Giants in late January ... The Art
Of Noise’s new album, “Drum & Bass Collection,” will be
released on Discovery on January 14 ... Columbia vocalist
Kaycee Grogan's debut album lands at retail on January 21
... Virgin is eyeing a January 28 release for David Bowie’s
latest album, “Earthling.” Also slated to be released that week
are Morphine's “Like Swimming” on DreamWorks and Sev-
en Mary Three’s “Rock Crown” on Mammoth/Atlantic.

Gibby Haynes
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JOHN MAINELLI

Mall Of America’s

Talk Shows

[ Today’s network offerings could fill 10 or more stations

Remember when there was only one radio network?
Of course you don’t. The year was 1926 and the network
was NBC. Then came CBS. After that, NBC split into
Red and Blue. NBC Blue later became ABC, and Mutu-
al arrived on the scene. Then, all was quiet, stable, and
peaceful for about half a century.

Today, of course, it’s an entire-
ly different story — not just for
radio but for TV, cable, movie
studios, record companies, and
just about everything else. Did
Alexander Graham Bell have a
clue that someday there would be
dozens of phone companies? The
notion that comes to mind is
crowded field.

As a public service, | went to
every source I could think of to
compile what I hope is a com-
plete list of all the radio network
talk shows that run one hour or
longer. The list is confined to
weekdays only. (R&R doesn’t
have enough pages for all the
weekend shows that exist today.)

No value judgments are made
about any of the shows on the
list. Some are politically contro-
versial. Some of the health shows
deal with debatable forms of al-
ternative medicine. A few of the
shows will probably be history
by the time this list gets into your
hands.
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SB BROADCASTING
INTERNATIONAL

In one case, the Chuck Hard-
er show, two rival networks
claim him on their schedules;
Business Week notes a contract
dispute involving syndicators
UBN and Talk America 2. Nei-
ther company got back to me by
presstime to confirm who's got
Harder this week.

Also, many of the shows are
re-fed two, or even three, times.
The shows listed on the charts are
the live versions only.

The web site http://
www.radioinfo.com was a big
help in compiling this list. Call
it up if you want to search among
the hundreds of weekend talk
shows and features.

We expect to have a number of
the finer talk show syndicators
represented in one way or anoth-
er at the R&R Talk Radio Semi-
nar '97 next February in Wash-
ington, DC.

John Mainelli’s e-mail address
is JPMain@aol.com.
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* Source: Arbitron Summer ‘96 vs. Summer ‘95, Adults 25-54 metro exact times.

NEWS/TALK
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Network Talk Shows

(All times Eastern)

5:00a - 6:00a America In The Morning (Jim Bohannon) Westwood One -
5:00a - 9:00a Doug Stephan Talk America
5:00a - 10:00a DayBreak USA (Learner/Humphries) USA Radio
6:00a - 10:00a* Howard Stern (*often runs over) Don Buchwald Assoc. o
6:00a - 10:00a Don Imus Westwood One
6:00a - 10:00a The Greaseman (Doug Tracht) Westwood One
6:00a - 10:00a Dick Cavett [starts 1/97] CMN _
6:00a - 10:00a Steve Czaban One-On-One Sports
6:00a - 10:00a Bob & Tom WFBQ
9:00a - 10:00a The Hill Reporter UBN/Red & Blue
9:00a-10:00a Dr. Derrick DeSilva (medical advice) TalkAmerica
9:00a - 11:00a Kay Henry & David Bresnahan Talk USA Network
9:00a - 11:00a Here's To Your Health (Ray/Carrow) Talk Radio Network
9:00a - 1:00p Dr. Joy Browne (counseling) WOR Radio Network
10:00a - 12:00p Mike Walker (Hollywood gossip) Westwood One
10:00a - 12:00p Bay Buchanan (Pat’s sister) UBN/Red
10:00a - 12:00p Paul Gonzalez UBN/Blue

10:00a - 12:00p

James “Bo” Gritz

Talk America

10:00a - 1:00p Victoria Jones United Stations
10:00a - 1:00p Alan Keyes Salem Radio Network
10:00a - 1:00p Gary Nolan USA Radio
10:00a - 2:00p G. Gordon Liddy Westwood One
10:00a - 2:00p Sports Babe (Nanci Donnellan/Sportstalk) ESPN Radio
10:00a - 2:00p John Renshaw One-On-One Sports
11:00a - 1:00p Roy Masters (counseling) Talk Radio Network
12:00p - 2:00p Jim Hightower UBN/Red & Blue
12:00p - 3:00p Rush Limbaugh EFM Media
12:00p - 3:00p Blanquita Cullum RadioAmerica
12:00p - 3:00p Judy Jarvis Jarvis Prod.
12:00p - 3:00p Mike Foudy Talk America
12:00p - 4:00p Jim Rome (Sportstalk) Premiere Radio
1:00p - 3:00p Left to Right (Colmes/Farber) United Stations o
1:00p - 3:00p The Dolans (financial advice) WOR Radio Network
1:00p - 3:00p Roger Fredinburg Talk Radio Network
2:00p - 5:00p Janet Parshall Salem Radio Network
2:00p - 5:00p Chuck Harder Disputed (see story)
2:00p - 6:00p Kevin Wall (Sportstalk) One-On-One Sports
3:00p - 4:00p Aaron Harber TalkAmerica
3:00p - 5:00p Alan Colmes United Stations
3:00p - 6:00p Bob Grant WOR Radio Network

FOR MARKET EXCLUSIVITY CALL RADIO TODAY AT (212)581-3962

__anann amearicanradiahistarn . com _

T 463%

Continued on Page 28

“ - Dallas

£=3 RADIO TODAY

ENTERTAINME®MT

** Source : Arbitron Summer ‘96 Maximizer Adults 25-54 metro exact times, weeks 9-12ws. 1-4.


www.americanradiohistory.com

28 ® R&R November 22, 1996

Continued fron Page 2 < g
T Network Talk Shows Talk Show Rolodex
(All times Eastemn) American Urban Network 800/456-4211
3:00p - 6:00p Dr. Laura Schlessingerw(oounseling) Radio Today Don BuchwaldAssoc. 212/867-1070
3:00p - 6:00p Mary Matalin CBS Radio cBC 541/664-8829
3:00p - 6:00p Oliver North Salem Radio Network CBS Radio 212/975-6085
3:00p - 6:00p Ken Hamblin Premiere Radio CMN 800/922-8388
3:00p - 6:00p Gary Burbank wiLw EFM Media 212/338-1401
3:00p - 7:00p Don [Geronimo] & Mike [O’'Meara] Westwood One ESPN Radio 214/448-3323
3:00p - 7:00p SportsFan Central (Howard Balzer) SportsFan Radio Fallon, Janet 800/841-6597
4:00p - 5:00p Dr. Dean Edell (medical advice) EFM Media Jarvis Productions 860/242-7276
4:00p - 6:00p Hugh Rodham (Hillary Clinton’s brother) Talk America One-On-One Sports 847/509-1661
4:00p - 6:00p Talkers Countdown (Michael Harrison) Talk Radio Network Premiere Radio 818/377-5300
5:00p - 7:00p Barry Farber United Stations Radio America 202/408-0944
5:00p - 7:00p Dr. Gabe Mirkin Janet Fallon Radio Today 212/581-3962
5:00p - 8:00p Dick Staub Salem Radio Network Salem Radio Network 214/831-1920
6:00p - 8:00p Diane Silverman Talk America SportsAmerica 319/875-6111
6:00p - 9:00p Peter Weissbach Talk Radio Network SportsFan Radio 407/852-5906
6:00p - 9:00p Vincent & Co. UBN/Blue Talk America 617/828-4546
6:00p - 10:00p Tom Leykis Westwood One Talk Radio Network 541/664-8827
6:00p - 10:00p Michael Reagan (Ronald’s son) Premiere Radio Talk USA Network 800/338-8824
6:00p - 10:00p “Papa” Joe Chevalier One-On-One Sports UBN Red/Blue 800/397-8255
7:00p - 9:00p Pete Rose (Sportstalk) SportsFan Radio United Stations 212/869-1111
7:00p - 10:00p Bruce Williams (financial advice) Westwood One USA Radio 800/829-8111
8:00p - 10:00p Dr. Ronald Hoffman [starts 1/97] WOR Radio Network Westwood One 703/413-8550
8:00p - 10:00p Victor Boc TalkAmerica WFBQ 317/299-9500
8:00p - 11:00p Gil Gross CBS Radio wLw 513/241-9597
9:00p - 10:00p Larry King Live (CNN simulcast) Westwood One WOR Radio Network 212/642-4533
9:00p - 11:00p Lisa, Gary & Dave Talk Radio Network
9:00p - 11:00p Washington on Trial UBN/Blue
9:00p - 12:00a Armstrong Williams [starts 1/97] USA Radio
10:00p - 11:00p Dr. Derrick DeSilva (medical advice) TalkAmerica
10:00p - 12:00a Love Phones (Kuriansky & Jagger) Westwood One
10:00p - 1:00a [Scott] Ferrall on the Bench (Sportstalk) Westwood One
10:00p - 1:00a Jim Bohannon Westwood One
10:00p - 2:00a Bob Law Am. Urb. Radio Nets
10:00p - 2:00a Arnie Spanier One-On-One Sports
11:00p - 12:00a Dr. Stephen Price (altemative medicine) TalkAmerica
11:00p - 1:00a SportsAmerica (daily hosts) SportsAmerica
11:00p - 2:00a Tom Snyder & Steve Mason CBS Radio
12:00a - 5:00a Stan Major Talk America
1:00a - 3:00a Loveline (Pinsky & Carolla) Westwood One 2 b
1:00a-5:00a  Joey Reynolds WOR Radio Network : 3 _ >
e T D R B L
2:00a - 7:00a Art Bell cBC talk host Marc Bemnier about, who else, President Clinton.
PR

He’s the compelling outsider who captivates audiences across America.
Time Magazine calls him “the most ferocious—and eloquent—soldier
of the right.” Rush Limbaugh says to Keyes, “You keep 'em frothing.”

- S R ._. Call Kenny Dowe to reserve your market today:

:cjzl:r zmw:® _ 972 = 8 3 1_19 2 O '-_.
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TONY NOVIA

CONTEMPORARY HIT RADIO

2100: Returning To Prominence

' GM Dinetz and PD Poleman address comeback strategy

Turning any radio station around is a difficult task. But
doing it with a station as legendary as WHTZ (Z100)/New
York can be a daunting chore. In part two of my interview
with Z100 GM Jeff Dinetz and PD Tom Poleman, they pro-
vide insight on research, morning shows, and the competition.

R&R: How does the research
that took Z100 in an Alternative
lean differ from the current re-
search that is moving Z100 back
into a Pop position?

Tom Poleman: Obviously the
outcome of research depends on
how you design the study. We’ve
re-examined the screeners we use
to get people into our study. That’s
where it starts. Then you move to
what questions to ask and interpret
the data.

I’ve looked at some of the pre-
vious Z100 studies and disagree
with some of the old methodolo-
gy and screeners. We’re doing it
[now] in a way that looks at the
market a little more broad-based,
and we’re seeing different results.

R&R: Could Z100 have moved
into the Alternative station posi-
tion for the long term? If so, would
it have been successful?

@

I’'m a firm believer in
superserving two
audiences — the

listener and
advertiser. We've
always been great
service salespeople,
but we’re going to
have to intensify that.
—Jeff Dinetz
139

TP: Z100 could have been a
great Alternative station. It cer-
tainly was on that path. Had it
completed the transition earlier,
we might be reporting as an Alter-
native station. But since we didn’t
completely evolve and K-Rock
[WXRK] came in, it forced us to
re-examine our position. The most
logical way for us to grow again
was to return to our roots. Hit
songs created Z100 in 1983, and
hits can resurrect it in 1996.

Lifestyle-Oriented
Approach

R&R: Now that the research
has been completed, in what oth-
er areas are you focusing?

TP: The stuff that goes between
the music. Elvis & Elliott have so
much potential as a morning show.
The station is intensely focused on

Tom Poleman

Jeff Dinetz

24-year-old females. It has to be a
lifestyle station. That comes from
playing the right music and talk-
ing about the right things between
the music. Elvis & Elliott have
done a great job of doing that.
They have a unique style.

John Bell is also on the show,
and brings a hint of the station’s
past. Christine Nagy does the
news; we picked her up from
Q104. We just put Paul Bryant in
afternoons, Lisa Taylor does mid-
days, and we just hired Lucas
from KDGE/Dallas. The com-
mon denominator is that they’re
all lifestyle-oriented and approach
it from a different perspective.

We also have a lifestyle corre-
spondent on hand who helps the
jocks with their daily show prep.
They scour the Internet for what
our listeners are talking about.
That’s another big switch. The fo-
cus used to be, “What will 311’s
next release be?” Now it’s,
“What's the cast of ‘Friends’ do-
ing this week?”

Jeff Dinetz: We’ve also
changed the station’s production
and overall sound. We’re using the
“Serving The Universe” tag from
the past. We’re not repeating the
past, but pairing the best of it with
something current and making it
innovative.

R&R: Jeff, when you were at
Z100 as an account executive from
1983-1989, was it financially suc-
cessful?

JD: No. The sales staff was nev-
er able to keep up with what pro-
gramming was accomplishing.
The sales effort just wasn’t that
good. I was selling an Urban/Hip-
Hop format at Hot 97 [WQHT/
New York], and we were out-bill-
ing Z100 before our numbers went
up.
R&R: What are you doing to
maximize your sales position now?

JD: We have two excellent,
well-trained sales managers: Di-
rector/Sales Terry Schotman and
Sales Manager Stu Dinetz, who

also worked at Hot 97 when it went
from $13 to $21 million in billing
in one year.

R&R: You're in a turnaround
situation. What's your pitch to me-
dia buyers?

JD: I'm a firm believer in su-
perserving two audiences the
listener and advertiser. We’ve al-
ways been great service salespeo-
ple, but we’re going to have to in-
tensify that. We just finished a
million-dollar TV campaign.
We’ ve hired salespeople who have
great reputations in the market.

A lot of people are rooting for
7100 because we’re in a turn-
around position. We’re not prom-
ising it’ll happen overnight. But
people are confident that when a
schedule is ordered, it’ll run;
they’1l get the kind of promotion
we promise, the added-value
things and of course the results
they need and expect. We’re look-
ing to be business partners with
these people.

We can show advertisers we’ve
turned over the whole program-
ming department and have a new
jock lineup. Our vans are out on
the street. We’ve shown we’re
willing to make changes — as
many changes as it takes to win.

Results Timetable

R&R: What is your timetable to
see ratings and revenue results
from your changes?

JD: Our CEO has told us many
times to remain patient, which is a
credit to the people we work for.
We’re not getting panic calls with
every Arbitrend. The two most
impatient people in here are Tom
and myself. We’re working for a
company [Chancellor] that re-
minds us to stay patient and fo-
cused and stay the course.

TP: I wouldn’t have come here
if I hadn’t asked, “You're not ex-
pecting a quick turnaround, right?”
It’s true. It takes six months to a
year. Not only because of the mu-
sical attacks, but we didn’t have
any personalities on the air. This
is a brand new station without [the
benefit of] a complete format
switch.

JD: WKTU’s jock lineup has
been together longer than ours.

R&R: What is Z100’s demo-
graphic goal?

TP: We research 20-30-year-old
women.

R&R: When your musical tran-
sition is complete, will Z100 still
have an alternative lean?

TP: Only if alternative music
remains what it has been in the past
year.

R&R: Do you see the alterna-
tive cycle slowing down?

TP: I’ve felt the market cooling

waann amevricanradiohistaryy com

Tracy Chapman, Shery Crow, and No Doubt are among the headliners at
Z100’s upcoming “Jingle Ball,” where the theme will be “Girls Rule The
Yule.” Also performing will be Leah Andreone, Shawn Colvin, Susanna
Hoffs, Jewel, Sarah McLachlan, and Patti Rothberg.

]

to alternative music since I’ve
been here. It seems like people
need a break from angst-ridden
grunge music.

R&R: In retrospect, was the
market ever that enthusiastic for
alternative music?

TP: 1 don’t know. There was al-
ways a small cluster of listeners
who were passionate about alter-
native music. But I don’t think it
was as big as past management
thought it was.

m:

The most logical way
for us to grow again
was to return to our

roots. Hit songs

created Z100 in 1983,

and hits can resurrect

it in 1996.
—Tom Poleman

R&R: Can you comment on
your lawsuit with former PD Steve
Kingston?

JD: As a GM, I'm here for two
reasons: protect the license and
protect the radio station. If some-
one tries to hurt the station, I have
to protect it. That’s my job.

R&R: Has it taken a lot of your
time?

JD: Our job is simple: stay fo-
cused. I spend very little time on
it. I let the lawyers handle it so I
can concentrate on this station.
That’s why we have lawyers.

Evaluating Competition

R&R: Is WXRK still your com-
petition? What is your assessment
of WKTU?

TP: 1 don’t consider WXRK our
competition. We’re competing
with WKTU, [Hot AC] WPLJ,
and WMXYV [Now Alternative AC

The Buzz]. WKTU is a brilliantly
programmed Dance station that has
brought back the past. It’s fun, en-
ergetic, easy to listen to all day, and
appeals to all ages. But as fast as
they went up, they can go down
because they are somewhat of a fad.
WPLJ is also great. Very solid
personalities, especially mornings
and afternoons. Very adult. There’s
room for all of us. We’re right be-
tween the two. I'd say right now
we’re at about 75% of where we
want to be with Z100. We'll be at
100% by January. We’re taking our
time because we can’t afford to
blow off the people who were lis-
tening to Z100 before we made
changes.

R&R: Are you seeing ary early
results in weekly callout?

TP: We do our own ratings
questions. We’re seeing a lot of
spikes and cume growth. We’re
seeing real favorable signs with
P1s and sampling. It’s nice because
our core is becoming more main-
stream. We’re not seeing as many
fluctuations with the music.

R&R: Jeff, what is your goal as
GM?

JD: 1 want to see Z100 reclaim
its position as the top station in New
York.

R&R: Tom, what's your mission?

TP: My priority is to concentrate
on what is going to affect the lis-
tener. There are plenty of distrac-
tions along the way. If you let them
pull you away, they will. I'm hap-
py with the on-air product, but I'm
not happy with the ratings yet.
There’s always a lag time. It takes
at least a year for a morning show
to kick in. Even more so in this
market with all the talent we have.

R&R: Do you feel like you're
being kicked while you're down?

JD: No, because New York loves
the underdog. It’s that old Jackie
Gleason line: “Be nice to the peo-
ple you meet on the way up,”cause
you’re going to see the same ones
on the way down.”


www.americanradiohistory.com

CALLOUT AMERICA.

EXCLUSIVE NATIDNAL MUSIL‘ RESEARCH ESTIMATES NDVEMBER ZZ 1996

CaLLout Americas song selection is based on the top titles from the R&R CHR/Pop chart for the airplay week of October 28-November 3.

CaLLout AMERICA.
CHR/POP
TOTAL AVERAGE FAVORABILITY ESTIMATE (1-5) TOTAL% TOTAL% Ho t scores
ARTIST TITLE LABEL(S) ™ w 2w 3w FAMILIARITY  BURN By ANTHONY ACAMPORA

CELINE DION Its All Coming Back To Me Now (550 Music) 4.08  4.08 3.91 3.9 04.5%  24.8% Al S e

details demographic results

ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 398 4.08 408 404 895% 25.8% | for women 12-17, 1824, and 25-

NO DOUBT Spiderwebs (Trauma/Interscope) 3.88 4.00 3.98 3.88 62.5% 17.5% | 34 Thisweek, thetoptitlesamong
women 25-34 and 18-24 are fea-

NO DOUBT Don't Speak (Trauma/Interscope) 385 306 388 —  60.3% 10.8% | v 2o TRt e
DONNA LEWIS | Love You Always Forever (Atlantic) 3.83 397 390 3.74 93.0% 32.8% | demo are: 1) Celine Dion “Com-
KEITH SWEAT Twisted (Elektra/EEG) 3.81 391 38 382 620% 13.5% [ine "2 Journcy When’3)Don-
EN VOGUE Don't Let Go (Love) (EastiWest/EEG) 376 387 375 369 585% 10.0% | nenie s Yo meec
TONI BRAXTON Un-break My Heart (LaFace/Arista) 3.74 368 — - 99.5% 12.3% | “Heart,” 6) John Mellencamp
MERRIL BAINBRIDGE Mouth (Universal) 3.72 381 384 350 785% 21.3% [ “Key 7)NoDoubt Spiderwebs.
NEW EDITION 'm Still In Love In You (MCA) 364 — 355 —  415% 10.0% |, Uil e
GHOST TOWN DJ’S My Boo (So So Def/Columbia) 363 369 363 360 69.3% 20.8% | Vogue Don'"

GREASE MEGAMIX Grease Megamix (Polydor/A&M) 363 369 368 362 84.8% 16.5% | Topping the 18-24 demoare: I
R. KELLY | Believe | Can Fly (Jive) 358 383 —  —  343%  6.5% | pomemero s ans o
JOURNEY When You Love A Woman (Columbia) 3.57 3.67 3.51 3.49 _ 58.8% 1?.0%3 sette “Head,” 4) Toni Braxton

QUAD CITY DJ’S C'mon ‘N Ride It... (Quadra Sound/Big Beat/Atiantic) 3.50  3.73  3.60  3.63 79.8% 32.3% | "Hear"and Keith Sweat “Twist-

ed,” 6) Grease Megamix “‘Grease,”

SHERYL CROW If It Makes You Happy (A&M) 347 360 357 341 80.3% 28.0% |3k Vogue Dot and NoDbouht
SUBLIME What | Got _(G&SO/II?B Alley/MCA) 7 346 — —_ — 30.5% - 5.80/9 “Spiderwebs,” 9) Donna Lewis
AMBER This Is Your Night (Tommy Boy) 340 343 324 341 T00% 21.3% | Love’nd10GhostTonDYs
00.
NO MERCY Where Do You Go (Arista) 340 349 330 336 86.0% 30.5% | "\ iiion resional reach is
WALLFLOWERS6th Avenue Heartache(lnterscope) 339 356 3.65 354 483% 15.3% |[included with each Callout
WONDERS That Thing You Do! (Epic) 330 354 350 —  63.3% 17.0% |America report — with break-
JOHN MELLENCAMP Key West Intermezzo... (Mercury) 328 331 328 330 603% 18.0% | oot M
SEAL FIy Like An Eagle (WB/’HB/’SUHSGT/AT/&HTIC) 3.19 3.347 S — 72.8% 19.8°/q ping the Midwest region are: 1)
MADONNA You Must Love Me (Warner Bros.) 313 326 —  —  51.8% 18.0% | AlnisMorissete Head ") Kei
HOOTIE & BLOWFISH Sad Caper (Atiantic) 312 313 315 310 415% 12.3% | gl tiord oo
AMANDA MARSHALL Birmingham (Epic) 311 312 314 302 32.8% 8.3% |“Dont Speak.” 5) Celinc Dion
DC TALK Just Between You And Me (Virgin) 311 313 322 319 330% 0.5% |Comins’O)R Kelly Fiy'7
LA BOUCHE Fallin’ In Love (RCA) 307 307 293 305 315% 11.3% |poiion e D

Vogue “Don’t,” and 10) Sheryl

Total sample size is 400 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 (1 = dislike very much, 5 = like very Crow “Happy.

much). Total familiarity represents the percentage of respondents who recognized the song. Tetal burn represents the number of respondents who said they are If you’re interested in a receiv-
tired of hearing the song. Sample composition is based on females aged 12-34, who responded favorably to a CHR/Pop musical montage in the following regions ing detailed Callout America
and markets: EAST: Boston, Buffalo, Hartford, New York, Philadelphia, Pittsburgh, Providence, Washington. SOUTH: Atlanta, Charlotte, Dallas, Houston, Miami, New

Orleans, Norfolk, Orlando, Tampa. MIDWEST: Cincinnati, Cleveland, Columbus, Indianapolis, Kansas City, Minneapolis, St. Louis. WEST: Denver, Los Angeles, Phoenix, data, please call (310) 788-1695
Portland, San Diego. Songs are removed from Callout America after 20 weeks of testing. © 1996, R&R Inc. ore-mailAnthonyl@rronline.com.

THE BENCHMARK FEATURE
FOR 1997.

Available January,1997. To reserve exclusively
for your market, call Joe Montione today
at (212) 679-3200, extension 201.

s.J¢ entertainment
116 East 27th Street New York, NY Phone: (212) 679-3200 Fax: (212) 679-3310
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NOVEMBER 22, 1996
No Songs Qualified For
T MRS ———— T Breaker Status This Week
WOW W ™ ARTIST TITLE LABEL(S) ™ LW 2w W STATIONS/ADDS
s 1 11 ALANIS MORISSETTE Head Over Feet (MaverickReprise) 5691 5704 5712 5471 116/0
« 4 3 @ MERRIL BAINBRIDGE Mouth (Universal) 5461 5356 5181 4991 1201
2 2 2 3 CELINE DION It's All Coming Back To Me Now (550 Music) 5219 5515 5638 5660 116/0
1 3 4 4 DONNALEWIS | Love You Always Forever (Atlantic) 4899 5184 5484 5814 118/0
s s @ SHERYL CROW If it Makes You Happy (A&M) 4506 4316 4024 3616 1150 MOST ADDED.
s 13 o @ NODOUBT Don't Speak (Trauma/interscope) 4489 3598 2722 1809 125/1 ARTIST TITLE LABELES) o
s s s 7 KETHSWEAT Twisted (Elektra/EEG) 4069 4117 4119 3999 1011 | arcap® goicha By Golly Wow! (VPG/EM) -
8 8 7 & JOURNEY When You Love A Woman (Columbia) 3856 3886 3831 3554 113/0 COUNTING CROWS A Long December (DGC/Geffen) 49
w 1 10 @ ENVOGUE Don't Let Go (Love) (EastWest/EEG) 3665 3316 2985 2702 115/2 | JOHN MELLENCAMP Just Another Day (Mercury) 34
6 7 s 10 NOMERCY Where Do You Go (Arista) 3629 3793 3904 3961 96/2 DONNA LEWIS Without Love (Atlantic) 21
19 14 1 @ SEALFly Like An Eagle (Warner Sunset/Atiantic) 3429 3231 2707 2047 114/0 | GLORIA ESTEFAN I'm Not Giving You Up (Epic) 20
7 15 13 @ DCTALK Just Between You And Me (Virgin) 2882 2776 2538 2250 103/2 | GINAG Ooh Aah..Just A Little Bit (Warner Bros.) 17
% 2 1 (D TONIBRAXTON Un-break My Heart (LaFace/Arista) 2686 2284 1740 1270 107/ 3'231'.‘&“3.5’.15'ﬁé’f?pt'ﬁéi"’”"’é’ﬁ’.f - }2
o s e . QUADCTY DUS Cmon'NRde . (e Soundfig Bealant) 2673 2963 3130 3320 86 | gu MOTSHL PERPERS JoveRolleooaster (GeT) 0
2 19 1w (O AMBER This Is Your Night (Tommy Boy) 2668 2437 2147 1973 85/3 GREASE MEGAMIX Grease Megamix (Polydor/AGM) 11
1n 12 1 1 DISHWALLA Counting Blue Cars (A&M) 2428 2651 2977 3160 84/0 R. KELLY | Believe | Can Fly (Jive) 1
6 1 16 17 LABOUCHE Fallin’ In Love (RCA) 2371 2503 2454 2253 92/3
1 a7 18 15 TONI BRAXTON You're Makin' Me High (LaFace/Arista) 2243 2352 2448 2687 62/0
2 2 2z (O GHOST TOWN DJ'S My Boo (So So Def/Columbia) 2055 2009 1853 1740 75/1
w 10 15 2  JOHN MELLENCAMP Key West Intermezzo (! Saw...) (Mercury) 1992 2561 3033 3293 68/0
# 2 22 2 WONDERS That Thing You Do! (Epic) 1048 2093 1969 1810 6711 MOST INCREASED
2 2 2 @ NEWEDITION 'm Still In Love With You (MCA) 1905 1734 1571 1539 8372 PLAYS .
28 22 2 2 MADONNA You Must Love Me (Warner Bros.) 1841 2014 1928 1740 97/0 ARTIST TITLE LABEL(S) ‘ INCREASE
47 39 29 @ GREASE MEGAMIX Grease MEQamIX (PO/ydOf/A&M) 1841 1393 1028 736 82/11 NO DOUBT Don't Speak (Trauma/Interscope) +801
12 1w 20 2 ERIC CLAPTON Change The World (Reprise) 1762 2188 2304 2768 74/0 “AFKAP” Betcha By Golly Wow! (NPG/EMI) +577
s 2 2 €@ R.E.M.Bitersweet Me (Warner Bros.) 1582 1536 1364 1226 89/0 DONNA LEWIS Without Love (Atlantic) +499
a 35 x €@ JEWEL You Were Meant For Me (Atlantic) 1500 1286 1130 847 80/3 GREASE MEGAMIX Grease Megamix (Polydor/A&M)  +448
15 20 20 2 NODOUBT Spiderwebs (Trauma/interscope) 1421 1799 2110 2503 53/0 BARBRA STREISAND & BRYAN ADAMS | Fraly.. (Cotumbi) +407
% w u € HOOTIE & THE BLOWFISH | Go Blind (Reprise) 1315 1273 1065 1026  45/2 | TONIBRAXTON Un-break My Heart (LaFace/Arista) +402
— & » € BLACKSTREET No Diggity (Interscope) 1240 1040 721 534  74/8 gﬂggﬂg'gt'n"f; ':EG“OS&%‘\’;;‘?'E':ft"vﬁz‘s‘;;f(gg’e”) gﬁg
— — « ) BARBRASTRESAND & BRYAN ADAMS | Finaly Found... Colimbiz) 1194 787 144 7 88/6 | cpaNBERRIES When You're Gone (Isiand) jgss
— 49 38 @ R. KELLY | Believe | Can Fly (Jive) 1143 877 579 74 77Mm R. KELLY | Believe | Can Fly (Jive) +266
22 24 2 x  HOOTIE & THE BLOWFISH Sad Caper (Atlantic) 1132 1582 1842 1810 47/0
0 3 3 3 R KELLY | Can't Sleep Baby (% 1) (Uive) 1075 1253 1268 1689 36/0
— 4 4 € SUSANNA HOFFS All | Want (London/Island) 1020 841 683 533 68/4
2% 30 34 3 WALLFLOWERS 6th Avenue Heartache (/nterscope) 1000 1150 1530 1803 39/0
2 3 3 3 BRYAN ADAMS Let's Make A Night To Remember (A&M) 908 1192 1475 1787 36/0 HOTTEST
— — s €D CRANBERRIES When You're Gone (/sland) 870 585 76 46 62/6
a7 a 3% 3 REPUBLICA Ready To Go (RCA) 839 1040 1046 991 55/1 ARTIST TTLE zL(ES)CURRENTs
@ RED HOT CHILI PEPPERS Love Rollercoaster (Geffen) 824 431 76 — 66/14 | \NIS MORISSETTE You Learn (Maverick/Reoriss
— _ = @ RODSTEWART f We Fall In Love Tonight (Wamer Bros) 805 756 532 72 64/t | jeiowonbuct vou Lo CREWTHORense)
— « « @ SUBLIME What | Got (Gasoline Alley/MCA) 759 681 639 634 510 | EVERYTHING BUT THE GIRL Missing (Aflantic)
— — @ @ BODEANS Hurt By Love (Slash/Reprise) 744 643 463 330 46/2 LA BOUCHE Sweet Dreams (RCA)
@ DONNA LEWIS Without Love (Atlantic) 722 223 99 55 67/21 | COLOR ME BADD The Earth, The Sun, The Rain (Giant)
20 20 37 4 AMANDA MARSHALL Birmingham (Epic) 696 959 1541 2010 27/0 TRACY CHAPMAN Give Me One Reason (Elektra/EEG)
@  AZ YET Last Night (LaFace/Arista) 680 557 420 313 4472 TONY RICH PROJECT Nobody Knows (LaFace/Arista)
m @ w o  FUNFACTORY Don't Go Away (Curb) 655 871 914 962 3200 i:";gﬁgg:’gi"aeynig'vv; %%)
— — & € GINUWINE Pony (550 Music) 654 611 504 345 293 MARIAH CAREY Always Be My Baby (Columbia)
— & 4 49  BONE THUGS-N-HARMONY Days Of Our Livez (EastWest/EEG) 652 685 706 678 37/0
@  CARDIGANS Lovefool (Mercury) 641 431 246 144 418 A DS U
ded to songs gaining plays over the previous week. if two songs
This chart reflects airplay from November 11-17. Songs ranked by total plays. Highlighted songs indicate Breaker. el ol sl ol sty
128 CHR/Pop reporters. 127 current playlists. Songs below No. 25 are moved to recurrent after 26 weeks. © 1996, R&R Inc. to-week increases In totai plays. Weighted chart sppears on R&R ONLINE.

CALL-OUT

Call now for 1997 budgeting. (303) 922-5600.
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POP/ALTERNATIVE TOP 20

— TOTALPLAYS — TOTAL
LW TW ARTIST TITLE LABEL(S) ™ LW STATIONS/ADDS
» €@ NO DOUBT Don't Speak (Trauma/Interscope) 7351 6312 21312
12 ALANIS MORISSETTE Head Over Feet (Maverick/Reprise) 6437 6560 150/0
s € SHERYL CROW If It Makes You Happy (A&M) 5809 5787 174/0
4 4 R.E.M. Bittersweet Me (Warner Bros.) 3924 3944 177/0
s @ SUBLIME What | Got (Gasoline Alley/MCA) 3593 3560 140/0
s @ BUSH Swallowed (Trauma/interscope) 3263 3224 940
77 DISHWALLA Counting Blue Cars (A&M) 2784 3027 107/0
s @ CAKE The Distance (Capricorn/Mercury) 2743 2566  96/6
¢ 9 COUNTING CROWS Angels Of The Silences (DGC/Geffen) 2587 2649  99/0
13 ) STONE TEMPLE PILOTS Lady Picture Show (Atlantic) 2367 2175 101/1
— @ RED HOT CHILI PEPPERS Love Rollercoaster (Geffen) 2330 1675 139/15
1 12 SOCIAL DISTORTION | Was Wrong (550 Music) 2283 2444 7800
1 @ LOCAL H Bound For The Floor (/sland) 2199 2076  88/3
15 ) SOUNDGARDEN Blow Up The Outside World (A&M) 2118 1917  85/1
20 @ 311 All Mixed Up (Capricorn/Mercury) 2057 1782 106/6
— (D KULA SHAKER Tattva (Columbia) 1884 1673  86/5
1o (§) PRESIDENTS OF THE UNITED... Mach 5 (Columbia) 1818 1790  89/2
19 16 PEARL JAM Hail, Hail (Epic) 1773 1787 7310
t1 19 NO DOUBT Spiderwebs (Trauma/Interscope) 1766 2187  78/0
12 20 EELS Novocaine For The Soul (DreamWorks/Geffen) 1745 2184  69/0

This chart reflects airplay from November 11-17. Songs ranked by total plays. 128 CHR/Pop
reporters and 96 Altemative reporters combine from the custom chart function on R&R ONLINE.
Altemnative titles are manually extrapolated. For complete reporter lists refer to Pop and Alterna-
tive sections. © 1996, R&R Inc.
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CRASH INTO DAVE — Dave Matthews (r) shared a warm cup of coffee while hanging out
with WZYP/Huntsville, AL’s PD Marc Summers and Promotion Director Helen Jordan.

E: k g i i e -' e el b
CINDY’S CUTER SISTER? — WXXL (XL.1067)/Orlando News Director Deborah Roberts (r)
offers Cindy Crawford a few beauly tips.

DAVE MATTHEWS BAND Crash into Me (RCA)
Total Plays: 624, Total Stations: 47, Adds: 4

“AFKAP” Betcha By Golly Wow! (NPG/EMI)
Total Plays: 577, Total Stations: 89, Adds: 89

DUNCAN SHEIK Barely Breathing (Atéantic)
Total Plays: 565, Total Stations: 31, Adds: 5

FIONA APPLE Shadowboxer (Work)
Total Plays: 458, Total Stations: 32, Adds: 2

CRUSH Jelynead (Robbins)
Total Plays: 456, Total Stations: 16, Adds: 1

TONY TONI TONE Let's Get Down (Mercury)
Total Plays: 446, Total Stations: 35, Adds: 3

GINA G Ooh Aah..Just A Little Bit (Wamer Bros.)
Total Plays: 430, Total Stations: 31, Adds: 17

MAXI PRIEST Watching The World Go By (Virgin)
Total Plays: 388, Total Stations: 21, Adds: 1

L.L. COOL J Loungin (Def JamvRALMercury)
Total Plays: 372, Total Stations: 16, Adds: 0

BABYFACE This Is For The Lover In You (Epic)
Total Plays: 366, Total Stations: 22, Adds: 0

TRACY CHAPMAN Smoke And Ashes (Flektra/EEG)
Total Plays: 358, Total Stations: 33, Adds: 1

KEITH SWEAT Nobody (Elektra/EEG)
Total Plays: 351, Total Stations: 9, Adds: 3

GARBAGE Milk (Almo Sounds/Geffen)
Total Plays: 346, Total Stations: 34, Adds: 3

311 All Mixed Up (Capricorm/Mercury)
Totai Plays: 304, Total Stations: 24, Adds: 4

SWV It's All About U (RCA)
Total Plays: 302, Total Stations: 33, Adds: 12

COUNTING CROWS A Long December (DGC/Geffen)
Total Plays: 256, Total Stations: 57, Adds: 49

JOCELYN ENRIQUEZ Do You Miss Me (Classified)
Total Plays: 212, Total Stations: 7, Adds: 0

ORIGINAL | Luv U Baby (Next Piateau)
Total Plays: 203, Total Stations: 10, Adds: 1

FINE YOUNG CANNIBALS The Fame (MCA)
Total Plays: 200, Total Stations: 20, Adds: 6

OUTHERE BROTHERS Boom Boom Boom (Aureus)
Total Plays: 200, Total Stations: 6, Adds: 1

Songs ranked by total plays

Apbps NovemBer 26

Better Than Ezra
Chalk Farm
Whitney Houston
Nil Lara

Ashley Maclsaac
Syd Straw

“Desperately Wanting” {Swell/Elektra/EEG)
“Lie On Lie” (Columbia)

“| Believe In You And Me” (Arista)

"How Was | To Know” (Capitol)

“Sleepy Maggie” (A&M)

“People Of Earth” (Reprise)

MELROSE IN THE MORNING — “Melrose Place” co-star David Charvet (c) spent some time

with WZJM (Jammin’ 92.3)/Cleveland morning co-hosts CoCo and Joe Mama during a pro-

motional swing.

MAAA - eFHeaRrachealistarr-cara
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UNIVERSAL HONEY “Road”

% o S T o B P A A L B T R R A AR R o
Statmns and thelr adds listed alphahetlcally b y market
WFLY/Albany, NY WRQK/Canton, OH WLVY/EImira, NY WFBC/Greenville, SC KIIS/Los Angeles, CA WQGN/New London, CT | KZZP/Phoenix, AZ KKLQ/San Diego, CA WWKZTupeto, MS
PD: Michae! Mergan PD/MD: Rick Michaels PD: Mike Strobe! PD: Rob Wagman PD: John Cook OM/PO: Franco PD: Dan Persigehi PD: Greg Stevens PD/MD: Rick Stevens
MD: Ron Wiitiams APD: Todd Downerd APD/MD: Brian Stoll MD: Hawk Harrison APD/MO: Tracy Austin 8 REDHOTCHILI “Love” MD: Dave Cooper APD/MD: Ray Kalusa “AFKAP” “Betha™
9 “AFKAP™ "Betcha” 30 CHALK FARM“Lie” COUNTING CROWS “Decerber” DONNALEWIS “Without” DONNA LEWIS "Without” COUNTING CROWS “December” No Adds 7 OONNALEWIS "Without” GLORIA ESTEFAN "Gring™
GLORIA ESTEFAN "Giving” 10 VAN HALEN “Cant” JOHN MELLENCAMP “Day” GINA G *Och” “AFKAP™*Betcha™ 5 “AFKAP"“Betcha” CDUNTING CROWS "December”
GINAG "Ooh” CAKE "Distance” “AFKAP" “Betcha” GLDRIA ESTEFAN *Giving” 3 KETHSWEAT "Twisted” GARBAGE "Mi"
FIONA APPLE “Shadowbore™ COUNTING CROWS "Oecember” DONNA LEWIS "Without” WNNKMarrisburg, PA GINAG "Cot” WBZZ/Pittsburgh, PA JOHN MELLENCAMP “Oay”
FINE YOUNG CANNIBALS “Flame PD: Joha D'Dea WDJX/Louisville, KY SWV AN PD: Keith Clark GREASE MEGAMIX “Grease”
JOHN MELLENCAMP “Day” MD: Stott Shaw PD: C.C. Matthews CHALK FARM "Lie™ MD: John Cline KSLY/San Luis Obispo, CA|
WAEB/Allentown, PA WJET/Erie, PA “AFKAP” “Betcha” APD/MD: Karen Rite RED HOT CHILI... “Love™ OM/PD: Dave Christopher
PD: Brian Check PD: Neal Sharpe JOHN MELLENCAMP “Day” COUNTING CRDWS “December” GREASE MEGAMIX "Grease” MD: Adam Burmes KISX/Tyler, TX
MD: Chuck McGoe WSSX/Charieston, SC MD: J.J. Foxx CRANBERRIES "Gone™ JOHN MELLENCAMP “Day” KHOM/New Orleans, LA GINAG “ohr” 35 JEWEL Yo" PD: Michae! Storm
1 "AFKAP" “Betcha” PD/MD: Calvin Hicks “AFKAP" "Betcha” COUNTING CROWS "Oecember” RED HOT CHILL. “Love” PD: Bill Thorman 1 COUNTING CROWS "December” |  MD: Mick Fulgham
COUNTING CROWS “December” | 16 CAKE “Distance” GHOST TOWN DJ'S “Boo” SWVAI" “AFKAP™“Betcha” MD: Jammer, 1 GARBAGE “Crush” “AFKAP" "Betua”
COUNTING CROWS “December” SUSANNA HOFFS "Wart” 15 "AFKAP” “Betcha” KKRZ/Portland, OR CRANBERRIES "Gone”
BLACKS TREET “Diggity” CHAKA KHAN "Water™ PD: Ken Benson
KQIZ/Amaritlo, TX “AFKAP" “Betcha” WKSSMHartford, CT KZliLubbock, TX GLORIAESTEFAN “Giving™ APD/MO: Rick Thomss KHTY/Santa Barbara, CA
PO/MD: Ted Kelly KDUK/Eugene, OR PD: Jay Beau Jones PD: Jay Shannon 43 NOMERCY "Where” PO/MD: Damion Young WSKS/Utica, NY
47 KEITH SWEAT “Nobody” PD: Barry McGuire MB: Christine Fox MD: Chris Koty 17 “APKAP"“Betcha” 25 SMASHING PUMPKINS “Thiy" |  PD: Bill Catcher
3 311 “Mixed"” WVSR/Charleston, WV MD: Matt James 20 "AFKAP" “Betcha” 5 OUTHERE BAOTHERs “Boor” | WEZB/New Orleans, LA | 10 cLORIA ESTERAN “Ghing” REPUBLICA"Drop” MD: Diane Chase
“AFKAP™“Betcha” PD: Bili Shahan 6 MAXI PRIEST “Watching™ 12 CARDIGANS “Lovefoal” SWYAI PB: Joe Larson 5 CRANBERRIES “Gone" VALLEJO “Just” 10 "AFKAP" “Betcra™
GINA G “Coh” APD: Mike Edwards “AFKAP"*Betcha™ ELEANOR MCEVOY “Precioss” “AFKAP" “Betcha” APDMD: Joey G. 7 RED HOT CHIEL. "Love"
SWVAIr 8 “AFKAP""Befcha” RED HOT CHILL.. "Love” SUSANNA HOFFS “Want” MINT CONDITION “Man” JOHN MELLENCAMP “Day”
JOHN MELLENCAMP "Day” JOHN MELLENCAMP “Day” DONNALEWIS “Without” CHALK FARM “Lie” “AFKAP" "Betcha” WERZ/Portsmouth, NH | WNDU/South Bend, IN
ANGELINA “Need” SWV A CRANBERRIES “Gone” BLACKSTREET “Diggy” OM/PD: Jack D'Brien PD/MD: Bill Mitchell KWTX/Wace, TX
CHALK FARM “Lie” GLORIA ESTEFAN "Giving" KRBEMouston, TX MD: LizJordan 17 JOHN MELLENCAMP “Day” PD: Flash Phillips
COUNTING Crows “December | WSTO/Evansville, IN PD: John Peake 11 “AFKAP"“Betcha” 8 "APKAP “Betcha” GARBAGE "Mk
PD: Barry Witherspoon APD: Scotty Sparks WZEE/Madison, W! WHTZ/New York, NY COUNTING CROWS “December” COUNTING CROWS “December”
KGOT/Anchorage, AK DONNA LEWIS “Without” MO: Jay Michaels Intesim PD: Dana Lundon PD: Tom Poleman GLORIA ESTEFAN "Giving”™ CARDIGANS “Lovefool”

DM: Mark Murphy WNKS/Charlotte, NC 27 MIGHTY DUB KATS “Magic™ 16 “AFKAP" “Betcha” MD: Cubby Bryant JOHN MELLENCAMP “Day” WWZZ/Washington, DC

PD: Paul Walker PD: Brean Bridgman 14 CAKE "Distance” DONNA LEWIS “Without” 16 CRUSH “Jellyhead” ROBERTS & SUMMER "Whenever” PD:Dale D'Brian

MD: Roxy Lennox MD: Marcie Crescente KMCK/Fayetteville, AR 5 DONNA LEWIS "Without” JOHN MELLENCAMP “Day" 14 RKELLY “Fy" KEB' MO’ “Homme" KHTQ/Spokane, WA APDMD: Ron Ros:

AFKAP" “Betcha” 16 JEWEL “You PD: Bo Shannon “AFKAP™ “Betcha™ 4 STREISAND & ADAMS "Finally™ PD: Scott Shannon ENVOGUE DT
COUNTING CROWS “December” AZ VET "Last”™ MD: Mike Chase COUNTING CROWS "Decemer” 2 “AFKAP" “Betcha” WD: Tripp Rodgers
GREASE MEGAMIX “Grease” 13 "AFKAP" “Betcha” KBFM/McAllen, TX WSPK/Poughkeepsie, NY | 20 “arkap~-ercna’
13 DONNA LEWIS “Without™ PO: Billy Samtiago PD: Stew Schantz CHALK FARM “Lie" WIFC/Wauszu, Wi
WZST/Chattanooga, TN JOHN MELLENCAMP "Day” WZYPMuntsville, AL MD: Jet Dewitt WNVZNorfolk, VA MD: Scotty Mac COUNTING CROWS "December” | PD: Rod Phillips
WSTR/Atlanta, GA PD: Robin Daniets CARDIGANS “Lovefool” PD: Marc Summers 311°Muxed” PD: Oon London 2 “AFKAP"“Betcha’ GLORIA ESTEFAN "Gving” 8 BLACKSTREET "Tiggty”

PD: Kevin Peterson APD/MD: Mike Gibson SWVAII" 21 WONDERS “Thing” BUFFY “First" MD: Jay West CHALKFARM “Lie” JOHN MELLENCAMP “Day” 5 GINAG “Oob”

MD: J.R. Ammons 10 JOHN MELLENCAMP "Day” 11 GINAG"Ooh" REPUBLICA " Ready” “AFKAP" “Betcha’ COUNTING CROWS “December” MINT CONDITION “Man”

20 "AFKAP" “Betcha” 6 COUNTING CROWS "December” GLORIA ESTEFAN “Ging" SWV A JOHN MELLENCAMP “Day”

19 BODEANS "Hurt" 3 SMASHING PumPKINS Ty | WWCK/Flint, MI DC TALK "Just” KKRD/Wichita, KS

18 AMBER “Night" “AFKAP" “Betcha” PD/MD: Scoti Seipel WZPL/indianapolis, IN MARIAH CAREY “Undemeath” WDBR/Springfield, IL PD: Jack Oliver

6 NEW EDITION "Stil* CHALK FARM "Lie" 10 COUNTING CROWS "December” | PD: Tom Gjerdrum SLASH "Obsession” KCHX/Odessa-Midland, TX |WPRO/Providence, R! DM: Bill Klaproth MD: Craig Hubbarw
JOHN MELLENCAMP “Day” MD: Dave Decker TRACY CHAPMAN “Smoke™ Acting PD: Leo Caro PD: Chvis Shebel MD: Rik Blade BLACKSTREET ‘Tnggry”
CHALK FARM “Lie* 6 R KELLY "Fy" INTRIGUE “Sorry” 11 “AFKAP" “Betcha™ MD: Tony Mascaro GREASE MEGAMIX “Grease™ COUNTING CROWS “December*
WAYV/Atlantic City, NJ | WKRQ/Cincinnati, OH 311 "Mixed” 3 REDHOT CHILI. "Love” 9 SELENA"Only" No Adds HODTIE & BLOWFISH "Bind” HOOTIE & BLCWFISH “Biind’

PD: Tommy Frank PD: Jimmy Steal CARDIGANS “Lovetool” DR. DRE "Been” AFKAP" “Betcin”

MD: Paul Kelly APD: Race Taylor JDHN MELLENCAMP “Day” WAOAMelboumne, FL TONY TONI TONE “Lets” GINA G “Doh”

15 LEAH ANDREONE "Ainght” MD: Brian Douglas WJMX/Florence, SC PD: Scatt Chase DONNA LEWIS "Without” WHTS/Quad Cities, IL-IA | KHTO/Springfield, MO JOHN MELLENCAMP "Oay™
BODEANS “Hurt 29 "AFKAP™“Betcha™ DM: Keith Mitchell MD: .T. Daniels JONNY Z “Senor” DM: Tony Waitekus PD: Dave Alexander
“AFKAP” “Betcha” 26 GINUWINE "Pony” MD: Jack Kahan WAPE/Jacksonville, FL & FINE YOUNG CANNIBALS "Flarme” MD: Brian Scot MD: Ray Michaels

4 STREISAND & ADAMS "Finally” “AFKAP"“Betcha” PD: Cat Thomas 4 SUSANNA HOFFS "Want™ 4 STREISAND & ADAMS *Finally” NO DOUBT "Speak” WBHT/Wilkes-Barre, PA
JOHN MELLENCAMP “Oay” APD/MOD: Tony Mann KJYO/Oklahoma City, OK | 3 arap “getcha “AFKAP” “Betcha” PD: Kid Kelly
WZNY/Augusta, GA GLORIAESTEFAN “Giving’ 18 “AFKAP" "Betcha” PD: Mike McCoy FUGEES “No” APD/MD: Danny Organ
PD: Brue Stevens WZJM/Cleveland, OH COUNTING CROWS "December” LABOUCHE “Fallin’ WHY!/Miami, FL MD: Jimmy Barreda COUNTING CROWS “December” COUNTING CR.IWS "Decernber”
13 “AFKAP"“Betcha” Interim PD/APD: Dave Eubanks RLKELLY “Fy" PD: Rob Roberts “AFKAP” “Betcha” WDCG/Raleigh, NC ENIGMA "Invisible” LEAH ANORECHE “Alnght™
5 JOHN MELLENCAMP “Day” MD: Action Jackson CHALK FARM “Lie” MD: Al Chio COUNTING CROWS “Decernber” | OM: Brian Burns RLKELLY "Fly"
12 “AFKAP" “Betcha” GREASE MEGAMIX “Grease™ WGLU/Johnstown, PA AFKAP" “Betcha” R KELLY “Fy" PD: Kip Taylor
JOHN MELLENCAMP "Day” PD: Rich Adams CAHDIGANS "Lovelool” GLORIAESTEFAN "Grving” 23 CHALK FARM “Lie" WKRZ/Wilkes-Barre, PA
KHF/Austin, TX DONNA LEWIS “Without™ MD: Mitch Edwards DONNA LEWIS “Without” DAVE MATTHEWS BAND “Crash™ | 13 COUNTING CRowss "Oecermber | WINT(O/Syracuse, NY PD: Tony Banks

PD: John Roberts SWV A WXKB/Ft. Myers, FL COUNTING CROWS “December” GINAG “Ooh” 6 ENIGMA“Invisible” PD: Tom Mitchell APD/MD: Jerry Pacien

MD: Fernando Ventura COUNTING CROWS "December” PD: Chris Cue ELEANOR MCEVOY “Precious” MD: Jimmy Olsen 22 NOMERCY "Weere"

19 AMBER “Night” MD: Randy Sherwyn JOHN MELLENCAMP "Oay” KDWB/Minneapolis, MN 27 "AFKAP""Betcha” R, KELLY “Fy"

R KELLY "y "AFKAP"“Betcha” PD: Dan Kietey KQKQ/Omaha, NE WRFY/Reading, PA COUNTING CROWS "Oecermber” BETTER THAN SZRA "Wanting”
KKMG/Colorado Springs, CO R.KELLY "Fly" APD/MD: Rob Morris PD: Mike J. Steele PD: Al Burke GINAG “ofi” REDHOT CHILI . “Love’
PD: Scooter B. Stevens TONI BRAXTON “Heart” WKFR/Kalamazoo, M! 16 "AFKAP"“Betcha” MD: Jimi Jamm MD: Mike Browne TONI BRAXTON “Heart”
WLSS/Baton Rouge, LA | music Coord.: TimMekenna PD/MO: Dave Michaels 12 STREISAND & ADAMS “Finaly” “AFKAP" “Betcha JOHN MELLENCAMP “Day”

OM/PD: Chugk Geiger 8 GREASE MEGAMIX “Grease” CHALK FARM “Lig™ 7 GINAG “Oon” GINUWINE “Pony” LEAH ANDREONE "Alnght” WFLZ/Tampa, FL

APD/MD: Spencer Kane 7 "AFKAP" “Betcha” KISR/Ft. Smith, AR COUNTING CROWS “December” DAVE MATTHEWS BAND "Crash” SMASHING PUMPKINS “Thiry” PD: B.J. Hamis

23 "AFKAP"“Betcha” STREISAND & ADAMS “Finally’ PD/MD: Fred Baker "AFKAP" “Betcha” . COUNTING CROWS "December” VAN HALEN “Can'” MD: Jeft Kapugi WSTW/Wilmington, DE

21 STREISAND & ADAMS "Finafly’ BLACKSTREET “Digaity” JOHN MELUENCAMP “Day” SWV A" WABB/Mobile, AL 8 COUNTING CROWS "December” | o o o !

19 COUNTING CROWS "December” “APKAP" “Betcha” PD: Wayne Coy 7 “AFKAP""Betcha” e ——

GLORIA ESTEFAN “Grving”™ MD: Crash WXXL/Orlando, FL WRVQ/Richmond, VA 6 RED HOT CHILL. "Love L
WNOK/Columbia, SC METALLICA “Day" KMXV/Kansas City, MD 3 COUNTING CROWS "December” |  OM: Adam Cook PD: Lisa McKay SWVAI B Gﬁ. MEGAMIR"Grease
KQXY/Beaumont, TX' PD: Jonathan Rush DONNALEWIS "Without” PD: Jon ZeHner “AFKAP" “Betcha APD/MD: Pete DeGraatt APD/MD: Billy Surt GLORIA ESTEFAN "Ging™ ¢ - vosu:?r)c " v
PD: Dale Baird MD: T.J. McKay BLACKSTREET "Diggaty” 16 DC TALK “Just” CONNA LEWIS "Withaut™ 11 CARDIGANS "Lovetool” 19 “AFKAP" "Betcha” e c:ﬁuws -
MD: Jammer, 26 CHALKFARM "Lie” CRASH TEST DUMMIES "Liked” | 16 "AFKAP"“Betcha” STONE TEMPLE PILOTS "Lady" 2 RED HOT CHILI.. "Love” 16 ROBI-ROB'S CLUBWORLO “Shale™
8 CAKE “Distance” “AFKAP"“Betcha” 12 COUNTING CROWS “Decemter” CAKE “Distance” BLACKSTREET “Diggity” WMG|/Terre Haute, IN
“AFKAP" “Betcha” JOHN MELLENCAMP “Oay” 7 DAVE MATTHEWS BAND "Crash” GLORIA ESTEFAN “Giving” PD: Beau Richards
REDHOT CHILL. “Love WMEE/Ft. Wayne, IN WXLK/Roanoke, VA MD: Rick D'Brien
GINA G "Con DM: Jeft Davis WVAQ/Morgantown, WV PD/MD: Gary Blake 99 KEITH SWEAT "Nobody™ KFFM/Yakimz, WA
WNCI/Columbus, OH MD: Captain Chris Didier WWST/Knoxville, TN PD/MD: Jon Anderson KPSI/Palm Springs, CA 1 NEW EDITION "StI" 64 "AFKAP™"Betcha” PD: Michael Jack Kty
. PD: John Dimick 34 JOHN MELLENCAMP “Day” PD: Rich Baitey 11 GREASE MEGAMIX “Grease™ PD: Mike Keane DAVE MATTHEWS BAND "Crash” 18 GINA G “Ooh” MD: Lisa Adams
WXYK/Biloxi, MS No Adds DONNA LEWIS "Without™ "AFKAP" “Betcha” 9 BLACKSTREET “Diggity” MD: Babby Sato GINA G “Ooh" 7 RED HOT CHILL... "Love” 18 KEITH SWEAT “Bobody™

PD: Patty Steele DONNA LEWIS “Without" COUNTING CROWS "December” 6 ANGELINA "Need" DONNA LEWIS "Without” 6 COUNTING CROWS "December” 14 “AFKAP" “Betchi”

MD: Ken Clark 5 SNOOP DOGGY DOGG "Soops” JOHN MELLENCAMP“Day” FINE YOUNG CANNIBALS “Flame” RED HOT CHILI "Love”
GLORIA ESTEFAN “Gring" KHKS/Dallas, TX WYKS/Gainesville, FL NATE DDGG F/SNOOP.. "Never” SWYAI JEWEL “You"

COUNTING CROWS “December” | PD: Ed Lambest PD/MO: Jeri Bants KSMB/Lafayette, LA WWXM/Myrtle Beach, SC CAROIGANS “Lovefool” “AFKAP" *Betcha”
CHALK FARM “Lie™ MD: John Reynoids JOHN MELLENCAMP “Day” PD: Bobby Novosad PD: Niki Nite
“AFKAP" “Betcha” “AFKAP"“Betcha™ “AFKAP” “Betcha” MD: Bubiba Boudreaux MO: Wally B. WVKS/Toledo, OH WYCR/York, PA
GREASE MEGAMIX "Grease