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All That And A Bag Of Chips

Who scored Most Added at Urban and Rhythmic — R. Kelly

& Jay-Z or Jay-Z & R. Kelly? At Urban, Jay-Z & R. Kelly's

“Big Chips” got 64 adds, and R. Kelly & Jay-Z's “Don’t Let
Me Die” grabbed 51, but
they tied at Rhythmic, with
70 adds apiece. Both tracks
are from the artists’ Jolnt
Best of Both Worlds:

! . & Unfinished Business, which ” ” !
i B s being worked by Jive l”/” [ﬂ”””&:
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R&R’s Annual Industry
Salary Survey!

This i one of our most popular features, year after year.
Salaries were up last year for GMs and senior sales
executives, but the news wasn't as good for program
directors in many cases \\ '

especiaily in the top 25

markets. However, air talent

in these same markets saw a

significant increase. Get the

full analysis, starting on Page 1
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ORDER NOW for the

PLL FLY YOUR COLORS! ‘g

period!

FEISTY? FRESH? FUNKY?

She’s a listener with the power

to help you during ratings.

Give her a station decal from e
Communication Graphics and :
watch your ratings soar!

L 4 ~=GCommunication
. s Graphics Inc

Preferred by more stations since 1973.
800.331.4438 - www.cgilink.com

h Y

BRIGHT COLORS. LONG-LASTING. DURABLE. WEATHER-RESISTANT.
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I N S I D E

NOT PREPARING IS
PREPARING TO FAIL

With the upcoming CMA Awards, R&R
Country Editor Lon Helton seeks
professional advice on how to present the
best remotes for your listeners and how
stations can make the most of a remote
experience. Tips from programming,
promotions and air talent start off the two-
part series.

Page 56

EXTREME MAKEOVER?

Many people believe the Alternative format is
ripe for a makeovar. R&R Aiternative Editor
Max Tolkoff addresses that issue in the
conclusion of his two-part series, as a variety
of individuals share their opinions on the
pressing issues at the format today.

Page 81

CHR/POP
* MAROON 5 She Will Be Loved (Octone//RMG)

CHR/RHYTHMIC
« CIARA #/PETEY PABLO Goodies (LaFace/Zomba)

URBAN
« CIARA {/PETEY PABLO Goodies (Laface/Zomba)

URBAN AC
« ALICIA KEYS #/TONY, TONI, TONE... Diary (/AMG)

GOSPEL
« KIERRA SHEARD You Don't Know (EM! Gospel)

COUNTRY
« SARA EVANS Suds In The Bucket (RCA)

AC
« LOS LONELY BOYS Hezven (Or/Epic)

HOT AC
« MAROON 5 She Will Be Loved (Octone//RMG)

SMOOTH JALZ
+ GERALD ALBRIGHT To The Max (GRP/VMG)

ROCK
« VELVET REVOLVER Fall To Pieces (RCA/AMG)

ACTIVE ROCK
« PAPA RDACH Getting Away With Murder (Geffen)

ALTERNATIVE
« GREEN DAY American Idiot (Reprise)

TRIPLE A
* R.E.M. Leaving New York (Warner Bros.)

CHRISTIAN AG
* JEREMY CAMP Waik By Faith (BEC)

CHRISTIAN CHR
« SANCTUS REAL Everything About .. (Sparrow/EMI CMG)

CHRISTIAN ROCK
* THOUSAND FOOT. . Faith, Love And...(Tooth & NailBEC)

CHRISTIAN INSPO

« WATERMARK The Glory Of Your Name (Rocketown)
SPANISH CONTEMPORARY

+ JUANES Nada Valgo Sin Tu Amor (Universal)

REGIGNAL MEXICAN
* PESADD Ojala Que Te Mueras (Warner M.L)

TROPICAL
« MARC ANTHONY Valio La Pena (Sony Discos}

THE INDUSTRY’S NEWSPAPER

www.radjoandrecords.com

Radio’s Swapapalooza!

Viacom, SBS partner | Salem, Univision trade

By Joe Howard

R&R Washington Bureau
jhovard@radioandrecords.com

Under a partnership deal |
announced Tuesday morn-
ing, Viacom is swapping
Infinity Broadcasting’s
KBAA/San Francisco for a
10% ownership stake in
Spanish Broadcasting Sys-
tem and warrants that al-
low Viacom to increase its
SBS stake another 5%.

SBS will flip the station to
an as-yet-unannounced |
Spanish-language format,
and R&R has confirmed that
KLAX/Los Angeles morn-
ing star Renan Almendares

VIACOM . See Page 6

In a move that gives Sa-
lem Communications two
important markets for the
continued rollout of its secu-
lar News/Talk product, the
Camarillo, CA-based broad-
caster has traded Christian
AC WZFS (106.7 The Fish)/
Chicago and KSFB/San
Rafael-San Francisco to
Univision Radio in exchange
for WIND-AM/Chicago;
KOBT/Beaumont-Houston,
TX and KHCK-AM/Dallas;
and KOSL/Jackson, CA,
which covers the eastern
portion of the Sacramento
and Stockton markets. The

SALEM > See Page 36

Emmis Adds Second In Chicago

In one of the biggest deals this year for the industry,
and possibly the biggest deal ever for the company,
Emmis Communications on Monday announced
that it is trading KKLT, KMVP & KTAR/Phoenix for
Bonneville's WLUP/Chicago and $70 million in cash.
The deal gives Emmis’ WKQX (Q101)/Chicago a long-
desired Windy City clustermate.

“Owning a second radio station in Chicago to com-
plement Q101 has always been a major goal of the
company,” Emmis Radio President Rick Cummings said. “The ben-
efits of having a second station in Chicago, along with the ability to
delever our balance sheet, made this the right decision.” The deal

o
Nyren
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EMMIS » See Page 23

New York Radio

Remembers Muni

By Adam Jacobson

R&R Radio Editor
31acobson@radioandrecords.com

Scott Muni, g
one of radio’s
pioneering per-
sonalities and
one of New
York’s most rec-
ognizable radio
talents, is being
remembered by
those who knew
him as a humble, warm-hearted
guy who respected everyone
and called you “Fats” if he truly
liked you. Then again, it’s been
said that Muni called everyone
“Fats.”

It's that kind of affability that
won the hearts of Muni’s former
staffers and many record-in-
dustry promotion representatives

MUNI - See Page 8

Muni
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Industry Vet Fagot Joins R&R

John Fagot has joined R&R as Sr. Director/Digital Initiatives
& New Business Development. He replaces Greg Maffei, who ex-

ited to take a similar position at Billboard.

R&R Publisher/CEQ Erica Farber said, “John
is a legendary talent in the industry, and I'm
pleased that he’s joining our team. His passion for
music and the music business remains strong and
is a vital element in this position.”

Fagot started in the music business with CBS
Records in Atlanta and rose to Sr. VP/Promotion
for Columbia, where he worked for 12 vears. He
then moved to Capitol and Hollywood Records in

Fagot

similar capacities. He also worked at Mediabase

as Sr. VP/Sales and at Webspins, a company that tracked 2P file
sharing. For the past two years Fagot has worked on such projects
as his music-video service, the Fishin’ Musician and Chance Mu-

SIC.

“I’m very happy to be working with Erica Farber and the good

folks at R&R,” he said.

GSMs Fare Well In Salary Survey
GMs, NDs, sales assts. see growth; PDs take hit

By Roger Nade!

R&R Exec. Editor
rmadet@radioandrecords.com

While general managers and
senior sales executives in the
top 25 markets saw their com-
pensation increase during the
past year, in some cases by as
much as 21%, program direc-
tors at those same stations saw
their income drop 6%, ac-
cording to the newly released
annual radio-industry salary
survey conducted by the ac-
counting firm of Miller, Kaplan,

Arase & Co. The full report,
complete with breakouts by
market size and format, ap-
pears on Pages 10-14.

While top-25-market pro-
grammers took a hit, the people
who work directly for them in
many top-10-market categories
enjoyed double-digit income
growth during 2003-04, includ-
ing news directors (+35%), mom-
ing drive talent and producers

SALARY » See Page 36

R&R Bows Monitored Latin Charts

Last week R&R debuted
monitored charts powered by
Mediabase 24/7 for the Re-
gional Mexican and Spanish
Contemporary formats. These
are the two largest and most
popular Latin formats in the
United States.

R&R VP/Editorial & Music
Operations Cyndee Maxwell
said, “This is another step in
R&R’s commitment to the
Latin formats, which began

when R&R first purchased Ra-
dio y Musica, then added it to
the R&R publication in 2002.
Fueled by the growth of the
Hispanic population in the U.S,,
Spanish-language radio has de-
veloped into a prominent for-
mat in the advertising commu-
nity, and we are delighted to
serve the radio stations that are
part of this force.”

The largest U.S. Hispanic

LATIN : See Page 36

By Juiie Kertes

R&R AC Editor
jkerles@radioandrecords.com

Christmastime is here — in
the AC world, anyway. Be-
lieve it or not, programmers
have already begun
strategizing for the
holiday season.

Many AC stations

will begin their
around-the-clock Christmas
programming as early as
Thanksgiving weekend.

But how early is too
early? Will beating your
competitor to the yuletide
punch be a detriment to
your ratings? Will listeners
think of your station as the
Christmas station?

In R&R’s Holiday Focus,
Broadcast Architecture’s

Only 78 Days Till Christmas!

Elliott Wood shares the re-
sults of BA’s latest focus
groups, perceptual tests

and auditorium music

FOCUSY

tests pertaining to these
questions and holiday mu-
sic airplay. He also gives
you a list of the best testing
Christmas tunes to add to
your playlist this year.
Also in the focus is a list
of Christmas releases that
are headed your way, in-
cluding new albums by
LeAnn Rimes, Barenaked
Ladies and Jessica Simpson.

Rhone Named
Motown Pres.,
Universal EVP

By Keith Berman

R&R Associate Radio Editor
kberman@radioandrecords.com

Universal Motown Records
Group has officially appointed
Sylvia Rhone
President of Mo-
town Records.
Rhone, who was
Elektra/EEG
Chairman/CEO
for almost a de-
cade before sheex-
ited in March, will
serve concurrently
as Exec. VP of Universal Records.

“As we continue to expand
Universal Motown’s A&R-
driven strategy, there is no one
better to complement our team

RHONE - See Page 36

Rhone

The sights and sounds of San Diego at the NAB: Page 26
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Radio’s Only “Paperless” Promotion Information System

G 600+ radio stations are stressing less and being more productive with PromoSuite’s fime-saving,

organizing and money-saving features. What are you waiting for? Now that PromosSuite

is available for Cash or Barter... you have no more excuses!

PromoSuite® Software Tools Indude... PromoSuite’s “Paperless” In-Studio Link Includes...
> ListenerSync® Listener Database System > All Promo, Liner, PSA and Contest Copy Sent
> Integrated Web Collection & Email Capabilities Directly to Your Studio
> Contest Tools w/Prize Closet Manager > Winner Eligibility Automatically Checked
> Liner, PSA & Promo Scheduling by Name & Household
> Event, Remote & Appearance Coordination Tools » Weather, Traffic Report, Concert Listings
> Sales Promotion & Client Affidavit Management and Links to Important Websites
> Promotional Calendars » Song Request & Storm Closing Tracking

Gall 212.509.1200 to schedule your “stress-free” live demo today!

Now Available for Cash or Barter. No Excuses! www.PromoSuite.com

Copyright €2004 Broadcast Manager, Inc. All Rights Reserved
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Aug. Radio Sales Off 1%

But year-to-date revenue up 2% from 2003 results

Total combined local and national ad sales for August 2004 declined 1%

from August 2003, according to the RAB. Local sales figures came in flat
for the month compared to last August, while national ad dollars fell 5%.
On a year-to-date basis, combined local and national ad dollars grew
2% over the first eight months of 2003. Local dollars increased 3% for the
January-August period, and national business dropped 2%.
RAB President/CEO Gary Fries noted that when the results are broken

down by market, the signs are encouraging. “For example, in markets 31 |

through 100, August showed a local increase of 8%,” he said. “This is a
leading indicator of a strengthening local marketplace that is starting to

radiate into some of the larger markets.”

CC Forms Creative Resource Group
Initiative aims to improve ad quality; Cook to SVP

By Roger Nadel
R&R Exec. Editor
madel@radioandrecords.com

Clear Channel Radio’s |
new “Less is More” pro-
gram to reduce the number
of commercial minutes per
hour now has a support
system in place to make
shorter spots work for both
the listener and the adver-
tiser. The Clear Channel Ra-
dio Creative Resource Group, an-
nounced by CC CEO John Hogan
this week, will be a one-stop shop
within the company for coaching,
training, writing, production and
outreach to advertisers.

Named to head the team is Jim
Cook, who is promoted to Sr. VP/
Creative Services. Cook is a 30-year

Cook

industry veteran who pre-
viously served as CC VP/
Creative Services. His all-
star supporting cast in-
cludes Radio Ranch’s Dick
Orkin; Wizard of Ads’ Roy
Williams; and marketing
guru Jack Trout, co-author
of The 22 Immutable Laws of
Marketing.

“Reducing the number
of ads and promotional clutter is
only part of the answer,” said

Hogan. “We, as an industry, must |
also do a better job of using the |

power of our medium to engage
and enchant listeners with better
creative.”

Cook knows the mission will not

COO0K - See Page 23

KBTB Goes Dance; Shebel To PD

Flying Bear Media’s newly ac-
quired Urban KBTB (Power 92.7)/
San Francisco has flipped to Dance
as “Energy 92.7.” Veteran program-
mer Chris Shebel has been ap-
pointed PD, effective Oct. 18.

Energy 92.7 kicked off with a
countdown featuring the top 500
dance songs of all time. KBTB aired
a Dance format before Three Point
Media purchased the station, for-
merly known as KPTI (Party 92.7),
from Spanish Broadcasting System.

“We did our homework, and this
was an obvious flanker opportu-
nity,” said Flying Bear owner Joe

Bayliss. “There is a significant pas-
sion in this market for the format,
and we believe it will perform well.”

Shebel vacates his PD position at
WRMF/West Palm Beach. No
stranger to the Dance format, he
spent five years as PD at “Energy
92.7 & 5" Dance trimuicast WDEK,
WKIE & WKIF/Chicago.

“Once we identified the format
opportunity as being Dance/CHR,
Chris Shebel was an obvious
choice,” Bayliss said. “Chris is a
great guy, he is a highly regarded
PD, and he is passionate about the
Dance format.”

™
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Salem Debuts N/T WDTK/Detroit

Salem Communications has completed the acquisition of WQBH-AM/

Detroit from Queen’s Broadcasting and has relaunched the longtime Ur- i

ban outlet as News/Talk WDTK.

"We are pleased to acquire the station that has served the Detroit com-
munity so well by honoring the legacy of its founder, Martha Jean The
Queen’ Steinberg,” Salem President/CEO Edward Atsinger IIl said. “The
acquisition of WQBH is an opportunity for Salem to serve the News/Talk
audience in Detroit with informative programming that is new for this
market. Equally important, the new WDTK gives Salem a presence in all
10 of the top 10 radio markets in the United States.”

The new lineup at WDTK features a full roster of Salem Radio Network
syndicated talkers, including Bill Bennett, Mike Gallagher, Hugh Hewitt,
Michael Medved and Dennis Prager. Also featured are ABC Radio Net-
works’ syndicated Larry Elder Show and Talk Radio Network'’s nationally

syndicated Laura Ingraham.

_ R News.

e

The newly merged Sony
BMG has begun assembling its
team to overses operations all
over the world. BMG Canada
Fresident Lisa Zbitnew is
upped to President of Sony
BMG Music Canada, and Sony
Morte President Kevin Lawrie is
elevated to Sony BMG Norte
President.

“Lasa has dome an outstand-
ing job at the helm of BMG
Canada, and [ am delighted she
will be a key part of the Sony
BMG team,” said Tim Bowen,
whe heads Sory BMG Canada/
LLE./ Australia/MNew Zealand/
South Africa and to whom
Zbitnew reports. "l am confi-
dent that her leadership skills,
marketing talent and strong re-
lationships within the industry
will make Sony BMG a market
leader in the Canadian market.”

Zhitnew has also spent time
as BMG Music Canada’s Group
VP amed GM, and her experience

Sony BMG Sets Worldwide Team,

Zhitnew Lawrie

also includes stints as Alert Mu-
sic Managing Director, Sony
Musx Canada Marketing Direc-
tor and EMI Canada VI /Mar-
keting,

Meanwhile, Sony Sur Presi-
dent Jorge “Pepo” Ferradas is
named Sony BMG Sur Manag-
ing Director, ard Sony Music In-
ternaticnal 5r. VP/A&R, Latin
America Angel Carrasco be-
comes 5r. VP/A&R for Sony
BMG Latin,

“Angel, jorge and Kevin are
uniguely qualified for their new

SONY BMG - See Page 23

Johnson Elevated To Atlantic EVP

Ronnie Johnson, Sr. VP/
GM of Atlantic Records’
Urban division, has been
promoted to Exec. VP for
the label. Johnson, who §
joined Atlantic in 1999 as Sr.
VP/Urban Promotion, will
report to Atlantic co-Chair-
man/COO Craig Kallman
and President Julie Green-
wald.

Kallman said, “Since
joining Atlantic five years ago,
Ronnie has grown to become one of
the linchpins of the company. He
has done a phenomenal job in cre-
ating an urban music department
that is the envy of the industry
while being the driving force be-
hind a remarkable string of break-
through-artist success stories.

Johnson

“During the label’s tran-
i| sition over the past few
|| months Ronnie has played
a key role in determining
the overall direction of the
company and has taken on
an expanded role in the
evolution of the new Atlan-
tic.”

Greenwald said, “Ronnie
is a super-talented music
executive with terrific
hands-on experience in promotion,
marketing and artist development.
He is an inspirational motivator of
his troops and a down-to-earth guy
who knows exactly what it takes to
get the job done.”

Johnson began his music-indus-
try career in 1989, when he joined
JOHNSON » See Page 23
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KROI Dec1des On

After a two-week stint as a Hot
AC station, Radio One’s newly ac-
quired KROI/Houston on |
Sept. 29 flipped to a Re-
gional Mexican format as
“La Mera Mera.” The new §
station focuses on soft re-
gional Mexican music — |
grupero, ranchera and
nortefio — by artists like
Los Temerarios, Los Tigres

TN T T T gy ]

‘La Mera Mera’

PD for then-Spanish CHR KLYY
(Viva 107.1)/L.A. KROI is airing
music and station promos
until a staff is assembled.

" After studying the mar-
ket and analyzing its needs,
we felt there was still a
need for another music op-
tion in Houston,” Perez
said. “This market is the
second-largest Mexican

Del Norte, Alicia Villarreal, market in the U.S,, there
Alejandro  Fernandez, Berex was a need to be met, and
Kumbia Kings, Vicente Fernandez  that’s why this station is here. The
and Marco Antonio Solis. growth of the Hispanic market also

Programming La Mera Mera is
Fernando Perez, who was most re-
cently Program Manager for Span-
ish Broadcasting System’s Los An-
geles cluster. Prior to that he was

helped to make the idea attractive
not only in terms of audience, but
also economics.”

Before KROI's Hot AC stint, it
was Classical KRTS.

www americanradiohistorv com
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Reach Media
Taps Raab As
Sr. VP/Mktg

Marty Raab has
been named Sr. VP/
Marketing for Reach
Media, a multime-
dia company found-
ed by radio person- §
ality Tom Joyner. |
Raab will be respon-
sible for developing
new sales products
to target multicul-
tural communities, particularly the
African-American community.

“Our vision is to create a com-
pany that — as the name of the
company suggests — reaches the
African-American community and
other multicultural markets in a
way no other company can,” Reach
President/COO Oscar Joyner said.
"Marty has valuable experience in
this area, and he will make an im-
mediate contribution in helping us
achieve our goals.”

Prior to joining Reach Raab
served as Exec. VP/Marketing and
Chief Strategy Officer for Premiere
Radio Networks. He worked for
AMFM Radio before its merger
with Premiere and held leading
marketing roles for the Satellite
Music Network and ABC Radio
Networks.

Raab is joined at Reach by Mar-
keting Director Sheila Rutledge
and Marketing Coordinator Jencey
Hirunrusme, both previously of the
Premiere marketing department.

Raab
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Analyst Pessimistic
About RadioIn’05

By Joe Howard

R&R Washington Bureau
thoward@radicandrecords.com

' aying there are “more reasons to be pessimistic than op-
timistic about radio fundamentals” for 2005, William Blair
& Co. analyst Alissa Goldwasser reduced her ratings for
three radio stocks and lowered her industry forecasts for Q3

2004 and all of 2005.

In an Oct. 1 report, Goldwasser re-
duced from “outperform” to “market
perform” her ratings on Clear Chan-
nel, Cox Radio and Entercom. While
she believes Entercom is best posi-
tioned to benefit once industry reve-
nue improves, Goldwasser said she
expects Radio One to continue its his-
toric outperformance of the industry.

“We continue to believein the long-
term fundamentals of the radio mod-
el, though execution enhancements
and fine-tuning are needed,” Gold-
wasser said. While she reduced her
Q3 revenue forecast from flat toa 1%
decline, she let stand her 3.5% growth
forecast for Q4. However, she lowered
her 2005 growth forecast from 7% to
4.5%.

a )
POINT A

Looking toward next year, Gold-
wasser said, “Recent economic data
suggests stronger head winds for ra-
dio revenue growth into January, and
anecdotal evidence indicates adver-
tisers continue to focus on more
quantifiable media investments.”
She also said Clear Channel’s inven-
tory-reduction program “could be a
slight drag on industry revenue
growth.”

Overat Wachovia, analyst Jim Boyle
reduced his Q4 radio-industry growth
estimate from 5% to 2%, citing contin-
ued weakness in ad rates. Ve believe
the ongoing weakness in radio is
caused by the lack of pricirg power
that started after the Iraq invasion,”
Boyle said in a report issued Monday.

He continued, “The largest groups
offered discounted rates to gtab what-
ever available dollars existed. This
went on for quarters instead of
months. The radio sector is limping
along against both easy and normal
comps.”

While Boyle has lowered his expec-
tations for Q4, he still believes the
quarter will mark a turning point for
the radio industry. He said, “We be-
lieve that the radio recovery should
accelerate, although somewhat mod-
estly, in Q4. The very easy comp of
negative 1% should enable radio to
ramp up.”

Radio’s Digital Future

Harris Nesbitt analyst Lee Wester-
field said inan Oct. 4 report that while
he believes the potential growth oppor-
tunities digital technology offers the
radio industry are “at best specula-
tive,” the improved sound quality and
possible new revenue streams that

ANALYST See Page 6
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BUSINESS BRIEFS

Arbitron, Nielsen Consider
National Marketing Service

N ielsen parent VNU and Arbitron are exploring the development
of a service to collect multimedia usage data and purchase in-
formation from a shared sample of consumers. All participants
would carry Arbitron Portable People Meter devices to measure
media use, and some would also be part of ACNielsen's Homescan
consumer panel, which tracks purchases of packaged goods. Data
from both panels would be combined to investigate possible con-
nections between shopping behavior and media use. Procter &
Gamble is also collaborating on the project.

Arbitron and VNU both said the project would be separate from
their radio and TV ratings services. Arbitron President/CEO Steve
Morris said, “Our goal is to provide the broadest possible view of
the interaction between marketing and media elements in a way
that allows marketers to maximize their return on investment.”

In other news from Arbitron, the Hamptons — the popular resort
areas of eastern Suffoik County, NY — have joined the ratings sur-
vey as Hamptons-Riverhead, NY, market No. 258. The new mar-
ket is embedded in the Nassau-Suffolk metro, which in turn is em-
bedded in the New York metro. Additionally, Arbitron has changed
the name of the Blacksburg-Christiansburg-Radford-Puiaski, VA
market, ranked No. 222, to New River Valley, VA.

Analyst Commends Emmis’ Ad-Rate Growth

n a report issued iast week, Wachovia analyst Jim Boyle gave

kudos to Emmis for inCreasing its advertising rates during its fiscal
Q2 — the sixth consecutive quarter the company has raised its
rates. “This is indeed a standout, and impressive in the persistent
ad-rate-cutting environment, as 75%-80% of radio's growth typicaly
stems from increased rates,” Boyle said. “It is also a plus that Emmis
is not trying to add more inventory, as many peers are accusing
the biggest radio groups of doing.”

Boyle believes rate-cutting remains a problem for radio and said
advertisers’ continuing tendency to place ads at the last minute “is
discouraging to us, as that means buyers do not feel that they should
lock in rates now so as to hedge against rising rates long-term.” He
continued, “Turning down lowball offers from advertisers is a neces-
sary discipline.”

Despite his praise for the company, Boyle reduced his Q3 revenue
forecast for Emmis from 5% to 2.8% due to weak pacings and the
tough comparisons to last year the company is facing.

Salem Updates Q3 Guidance

Salem on Tuesday increased its net broadcasting revenue guid-
ance for Q3 to between $46.6 million and $47 million and raised
its Q3 forecast for same-station net broadcasting revenue growth
to approximately 10%. Salem was involved this week in a multistate
station swap with Univision (see story, Page 1) and said it will pro-
vide an update on the transaction’s impact on its future financial
results when it releases its Q3 results early next month.

In other news from Salem, in an agreement with AOL, Salem's
Christian Talk & Teaching WMCA-AM/New York is now part of the
AOL Radio Network. WMCA is the first station in its format to join
the popular webcasting service. As part of the deal, a live stream
will also be available to web listeners at www.wmca.com.

XM Tops 2.5 Million Subscribers

M Satellite Radio said last week that it signed up 415,000 new

subscribers during Q3, up from the 237,000 customers it added
in Q3 2003. The satcaster also said it is on pace to exceed its year-
end guidance of 3.1 million customers. XM President/CEQ Hugh
Panero said, “Aftermarket sales during the third quarter would have
been higher but for a temporary reduction in Delphi XM Roady2
receiver production in the quarter while a low-yield component was
being replaced.” Roady2 production returned to normal in late Au-
gust, and Panero said the second half of 2004 is shaping up “very
well.”

Entravision Executes Stock Buyback

ntravision announced last week that it has repurchased 3.3

million shares of its series A convertible stock from TSG Capi-
tal Fund 11l for $73 million. The company acknowledged that it paid
a slight premium for the stock but said the buyback removed “po-
tential uncertainty” from an April 2006 put option. Upon consum-
mation of the deal, none of the stock will remain outstanding and
Entravision will retire the series. Entravision paid for the buyback
with loans that were set up under its new credit facility specifically

for repurchasing stock.
Continued on Page 6
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Watch the Ratings Spike when Dave ”ltS the Air...

AFFLIATES EXPERIENCING DAVE BEFORE DAVE DAVE'S HOUR
WYNK BATON ROUGE, LA 0.2 VS 1.1
WENMN JACKSON, MS 3.3 VS 4.2
wsBT SOUTH BEND, IN 7.5 VS 8.7
WWTN NASHVILLE, TN** 4.7 VS 8.6

* Arbitron Spring 2004. AQH share incr2ase *

*ADTS 25-54

24/7 Refeeds Available | Bob Borquez @ 1-877-410-DAVE (3283) | Listen to Dave onlne @ waw.daveramsey.com
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Continued from Page 4

BUSINESS BRIEFS

work of $345 million.

Senator Wants Muslim World To Hear U.S. Broadcasts

en. Joe Biden, a member of the Senate Foreign Relations Committee, introduced a bili on Sept. 30

that would expand the availability of U.S.-sponsored radio and television broadcasts in Arab and
Muslim countries. The Initiative 911 Act is designed to give citizens in predominantly Islamic nations
access to news, information and analysis concerning the U.S's Middle East policies and to address
the negative feelings some peopie in those countries have toward the United States. The proposal is
in response to the 9/11 Commission's recommendation that the U.S increase its media outreach in
Arab and Musiim nations. Biden estimates that it would cost $222 miliion to build a network of modem
radio, TV and Internet services for the Islamic world and forecasts annual operating costs for the net-

tions in five markets.

Wicks, Backyard Make Software Deal

nder a new deal, Backyard Broadcasting will integrate Wicks Broadcast Sol Jtions’ DeltaFiex 4
traffic, billing and broadcast-management software at all its stations. Backyard operates 22 radio sta-

Analyst

Continued from Page 4

digital radio offers could help the in-
dustry compete.

“Having existed for more than
80 years, radio has met the chal-
lenge of new forms of audio deliv-
ery on numerous occasions and

managed to remain a very compet-
itive and profitable form of media,”
Westerfield said. “Improving the
sound quality of over-the-air radio
broadcasting now becomes the lat-
est arrow in the industry’s quiver
to help promote the improvements
and benefits of the medium. Data-
casting services could provide in-
cremental advertising, subscrip-

tion-based revenue streams and e-
commerce capabilities.”

But Westerfield emphasized that
radio will need help in the digital tran-
sition. “If consumer-electronics man-
ufacturers ramp up HD Radio car-and
home-audic receiver equipment, then
the digital-radio penetration rates
would jump-start rapidly as consum-
er awareness grows,” he said.

“With PD Advantag
into My GM's Office
Confident That | Know
What I'm Talking About.”

"PD Advantoge® helps me get a deeper
understanding of my listeners. i gives me
a lag up on my competifion, lo— see
where they'ra weak, where our best
opporunities exist, and then develop a
plan of atiock. | use the P1 ZIP code tocks
% zero In on where o focus my marketing
and events. The Diory Comments have
been incredibly useful. They're like a focus
group—with @ lot less workl”

Find out what PD Advantage insight con do for your
station—contact your Arbifron representative or drop
on e-moil fo bob.michoels@orbitron.com.

© 2004 Arbivon inc. PD Advanioge® is o registered mark of Asbitron Inc

Q) advantage

When You Know More, Yeu Progrom Better

www americanradiohistorv com
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www.ArbilronRadio.com

RADIO BUSINESS

TRANSAGTIONS AT A GLANGE

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.

* KOSL-FM/Jackson (Sacramento), CA; WIND-AM/Chicago, IL;
KHCK-AM/Dallas and KOBT-FM/Winnie (Beaumont-Houston),
TX Swap for KSFB-FM/San Rafael (San Francisco), CA and
WZFS-FM/Des Plaines (Chicago), IL

® KAMD-FM & KMGC-FM/Camden and KCXY-FM/East Camden,

AR $1.45 million

® KZNG-AM, KQUS-FM & KYDL-FMHot Springs and KLXQ-FM/

Mountain Pine, AR $4 million

© KBAA-FM/San Francisco Equity exchange (see story,

Page 1)
© WLUP-FM/Chicago Swap

* WERL-AM & WRJO-FM/Eagie River, Wi $2.2 million

Full transaction listings, posted daily, can be found at

www.radioandrecords.com.

DEAL OF THE WEEK

o KMVP-AM, KTAR-AM & KKLT-FM/Phoenix

PRICE: $70 million

TERMS: Facilities swap. Bonneville is trading the three
stations listed in exchange for WLUP-FM/Chicago, in
addition to the cash payment.

BUYER: Bonneville International Corp., headed by Presi-
dent/CEQ Bruce Reese. Phone: 801-575-7500. It owns 34
other stations. This represents its entry into the market.
SELLER: Emmis Communications, headed by Chairman/CEQ
Jeff Smulyan. Phone: 317-266-0100

COMMENT: For additional details, see story on Page 1.

2004 DEALS TO DATE

Dollars to Date: $1,556,561,483
(Last Year: $2,324,227,266)
Doliars This Quarter: $511,105,640
(Last Year: $197,018,087)
Stations Traded This Year: 681
(Last Year: 880)
Stations Traded This Quarter: 214
(Last Year: 189)

Viacom progress and expansion of the do-

Continued from Page 1

Coello and his EI Cucuy De La Masia-
na program will soon be simulcast on
KBAA. The station, which until a few
weeksago carried the KBAY call sign,
has been simulcasting the signal from
KBAY/San Jose.

The partnership also includes a
cross-promotional agreement be-
tween SBS, CBS-TV and Viacom Out-
door. Under this part of the deal, Vi-
acom spokesman Dana McClintock
told R&R, KBAA will be promoted
on Viacom Outdoor properties, and
CBS programs will receive promo-
tion on the radio station. While he
said KBAA is the only radio station
currently tied to the deal, McClintock
said, “This is a far-reaching deal, and
we look forward to all of its oppor-
tunities.”

Infinity Solutions and Beyond, In-
finity’s in-house marketing and sales
group, is also partnering with SBS to
work toward increasing both compa-
nies’ national and regional advertis-
ing revenue.

Viacom co-President/co-COO
Les Moonves said, “Viacom has
been carefully monitoring the

mestic Hispanic market, and we be-
lieve that a great opportunity exists
for our deeper involvement in this
exciting growth sector. We fully ex-
pectour commitment to this market-
place to continue.”

SBS Chairman/CEO Raul Alarcon
said, “This alliance of SBS and Viacom
will create a unique and compelling
multimedia platform targeting the
eyes and ears of U.S. Latinos for years
to come. I'm grateful to Infinity man-
agement and Viacom for their confi-
dence in affording SBS this opportu-
nity.”

Appearing at the Goldman Sachs
Communacopia X Conference just
hours after the deal was announced,
Moonves said the station swap is just
the first step in what he hopes will
become a fruitful partnership with
SBS. “We want to do a lot more with
them,” Moonves said. “We're talking
about different plans with them across
the board. In addition, we have some
marketing ideas that include our out-
door, local radio and local television.
It was sort of a no-brainer, and it's a
real win-win for them and for us. The
largest-growing marketplace is the
Hispanic market, and we thought it
was essential to get into it.”
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THE LEGEND CONTINUES...

The Lost Radio Shows
Have Been Found

“Wolfman Jack is the most famous radio personality
of all time. He was immortalized in the movie American
Graffiti and millions listened to him every night for
the how'ing & sounds and great music he played.

When the Wolfman went on to r:)ck and roll heaven in
1995 ... the tapes of all his shons ‘had been locked ina -
vault and hidden away. .‘3 Wolfm%’never told anyame the
3 location ... and fans ar'ound the wcrld have been searchmg
: t'or years trging to fmd them » 'ﬁﬂ 0, 9
i A

- Just a, few months ago fhe dxscoverg was .made in the ;

: g‘ungles' of Mex1co byga Dr, D Wedge - in a cavel"guarded by 1F * R

a hnte olh 38 The s olid'g ldf\wault was brought across the borderf-— B
! :_- b oonle§ nightThe.

All Ages Can Party Wita The Wolfman

Lock up Exclusive Market Rights today!
Call Now - 714.502.9494

Email: Wdradioshoweaolcom  Fax: 714.5029400

The Astor Broadeast Group
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Muni
, Continued from Page 1

and artists. All were in attendance
Oct. 4 at St. Patrick’s Cathedral in
midtown Manhattan to cel-
ebrate the life of Muni,
who died Sept. 28 at age
74 after many months
of ill health. He suf-
fered a stroke in late
2003.
Affectionately
known as “Scottso”
and “The Professor,”
Muni was one of the
original WMCA /New
York “Good Guys.” He
joined the station in 1958,
after working at WAKR/Ak-
ron, OH. In 1960 Muni jumped to
WMCA's rival, 50kw Top 40 giant
WABC. He spent six years there as
an “All-American,” initially taking
late-nights and later moving to eve-
nings.
By 1966 the evolving rock scene
led Muni away from the world of
tight-listed Top 40 radio, and he
joined what would become the first
FM rock ‘1’ roll station in America:
WOR-FM/New York. The RKO station

Radio Industry Business Intelligence
at Your Fingertips

ACCESSEhE
40

Investing In’
Radio

MARKET REPORT

was remarkably unlike WABC or
WMCA. The air personalities were
low-key, many of the songs the sta-
tion played weren’t singles, and
many records were presented with-
out a “talk-up.”

WOR-FM's pioneering
style would serve as the
foundation for progres-
sive radio, and in
October 1967 Muni
set up shop across
town at Metromedia’s
WNEW-FM, where
he was given free
rein to explore new
musical frontiers and
shed the playlist alto-
gether with such no-
table talents as Allison
“The Nightbird” Steele, Bill
“Rosko” Mercer and Jonathan
Schwartz.

WNEW-FM became one of the
nation’s most successful Rock sta-
tions of the 1970s and 1980s. Muni
spent 31 years there, serving as its
PD and afternoon host. Since 1998
Muni had hosted the popular noon-
hour program at Clear Channel
Classic Rocker WAXQ (Q104.3).

WAXQ PD/morning host Bob
Buchmann said, “"Having a legend

News

like Muni on the Q104.3 airstaff was
such a joy. His show was often our
most listened-to hour of the day. In
the office we encountered Scott The
Tough-Talking, Rebellious Ex-Ma-
rine; Scott The Veteran Air Talent;
Scott The Corredian; and Scott The
Sensitive Teddy Bear. The calls and
e-mails are pouring in.”

Zach Martin, who had served as
the producer for Muni’'s Q104.3
show from its inception, said, "No
one ever had a bad word to say
about Scott. Putting aside for a mo-
ment the absolutely indelible mark
he’s left on the music world, of all
the hundreds of personalities he’s
interviewed, met and spoken to, no
one ever had anything bad to say
about him. He was the ultimate fan.
I feel privileged to have known him
and worked with him for this long.
The mold has been broken. There
will never be another like him.”

‘A Wonderful Guy’

Longtime promotions executive
Steve Leeds, currently with NEO
Entertainmeni Consultants, enjoyed
many years of friendship with
Muni, and he was one of hundreds
of people who attended Monday’s
funeral.

Two Profitable Reasons to Stop By Booth 1405

BIA Financial Network enhances your ability to expand, compete, advise,
or invest in the media industry with in-depth market, owner and station
information, analysis, valuation services and other investment resources.

MEDIA Access Pro™—Containing comprehensive and accurate

radio station data, this powerful analytical software provides instant
access to revenues, ratings, multi-level contact information, ownership,
transactions, demographics, technical stats, and more. Updated daily,
MEDIA Access Pro is the ONLY integrated media business application
providing a cross-media view between the radio, television and news-
paper industries.

Investing In® Radio Market Report—An in-depth quarterly invest-
ment guide providing historical and projected financial data and
statistics for each Arbitron-rated market. Each edition includes
estimated advertising revenues, 12+ total day Arbitron ratings for

the past 8 periods, station competitive and performance information,
technical data, and ownership details.

Stop by Booth 1405 at The NAB Radio Show

See a live demonstration of MEDIA Access Pro™
and enter to win a free
one-year subscription.

Visit www.bia.com or
Call 800-331-5086 for
information on BIAfn’s
full portfolio of services.

Medio Intelligence and Investment Resources

Financial
netwerk

Among the pallbearers were
former Viacom President/CEO Mel
Karmazin, who served as VP/GM
of WNEW-AM & FM from 1975-81,
and longtime New York air talent
Jim Kerr, who competed against
Muni for several years at WPL]/
New York. Former Metromedia Ra-
dio President Carl Brazell delivered
the eulogy, recalling several Super
Bowl excursions to New Orleans
that Muni enjoyed with him,
Karmazin and others, including
Leeds.

“I can remember blowing the
powdered sugar off each other’s
suits while eating beignets in New
Orleans,” said Leeds, who also
fondly remembered riding with
Muni to Queens on a White Castle
run and purchasing 50 hamburg-
ers from the fast-food chain. “By
the time we got back to Manhattan,
most of those burgers were gone,”
Leeds said. “He would have water-
gun fights in the office. He was just
a wonderful guy. He had fun, and
he enjoyed life.

“I'm a real emotional mess
about this. I feel like someone has
cut a piece of my finger off.” Leeds’
personal photo album is filled with
photos of he and Muni posing with
recording artists. He first met Muni
through another legendary New

| York radio host, Murray The K.

“The first time I met him I was

[ working for Murray at WNBC, do-
| ing weekends,” Leeds said. “We
went to Murray’s apartment in the
West End, and there was this guy
with a bag of dirty laundry. Murray
says, "You ever meet Scottso?” And
that’s how I met him. The fact that
Scott could do his own laundry
showed that he could relate to the
common person.

“The thing about Scott that
people don’t know is that he in-
stilled in his PDs that they sould
always return phone calls and that
you don't take a person’s dignity
away when dealing with people at
a station. He had courtesy and was
respectful of the other person even
when there was a disagreement
about something.

“I don’t think anyone will be
able to fill his shoes in New York.
[ think of all of the bands that he
gave their first shots. I think
of Keith Emerson and Emerson,
Lake and Palmer; Bad Company;
Squeeze; Southside Johnny; Henry
Gross — you could go on and on.”

Leeds also remembers Muni’s
infamy as the voice of a ubiquitous
Rolaids commercial. “My favorite
thing was when kids used to mock
him for that. At one college con-
vention, a kid asked, ‘How do you
spell relief?” Without skipping a
| beat, Scott said, ‘r-e-s-i-d-u-a-l-s.”
| ‘A True Fan’

Pat St. John, now with Sirius,
competed against Muni in after-
noon drive at WPL]J for 14 years.
He then joined with Muni at
WNEW, taking middays. Muni
was eager to strike up a friendship
with him.

“I met him very early on, and

WwwWwW americanradiohistorv com

though some people [at WNEW]
would see me as the enemy, Scott al-
ways treated me with respect,” St.
John said. “In 1987, when I finally got
the chance to get over to WNEW, we
really got to be good friends. I would
learn a lot from the guy, and we'd
joke around.

“I feel so blessed, because [ was a
guy who had been the competition
for so long, and he took a liking to
me. When he would have a Beatle up
as a guest, he’d call me and say, 'I
want you in the studio with me.’
And I'd just be quietly off in a cor-
ner. One time he introduced me to
Ringo Starr, and all of a sudden he
starts talking about me on the air.
And we got into this whole thing
about Ringo telling me to get my hair
cut. That's a memory T'll never for-
get.”

Of all The Beatles, Muni had the
closest relationship with John
Lennon. St. John said, “Scott was a
guy who was generous to a fault. He
cared about his listeners, and when
we could have conversations about
John, tears would come to his eyes.
He was there to greet him in 1964, for
crying out loud. He treated The
Beatles with respect and wasn't try-
ing to ride on their coattails. Scott
was a true fan, and I think they
picked up on that. We‘ve been call-
ing him a legend, but, doggone it,
that doesn't really do him justice. If
there is a bigger word than ‘legend,’
I'd like to use that.”

End Of An Era

Meg Griffin, who is also now
with Sirius, was brought to WNEW
in 1977 by Muni. “I was a kid,” she
said. ”I was extremely lucky. I had
been working at WRNW /Braircliff
Manor, NY, my first station. That
was also Howard Stern’s first sta-
tion. We all grew up listening to
what Scott did at WNEW, and that
was the blueprint for what we did.

“He was genuinely excited about
the music. Scott embraced it in such
a way that he became really good
friends with John Lennon, Elton
John and members of The Who.
These people trusted Scott, and that
was a big thing in those days, when
you couldn’t trust anyone over 30.
There was no reason not to.”

Another thing Griffin said was re-
markable about Muni was how
humble he was. "It was never about
Scott,” she said. “It was about the
station and about the 'NEW family.
And, more than anything, it was
about the music and telling the truth
to the audience.

“Maybe the reason he was such a
giant was because of how humble he
was. He was concerned about nur-
turing other people’s dignity, and
that is another very unusual charac-
teristic, especially in an industry
where egos are on parade. His
wasn't. Never has it been more true
to me that things will never be the
same again without Scott Muni. An
era has truly ended. There was a fi-
nal curtain that dropped with his
passing.”

Additional reporting by Kevin Carter.
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Experience. Stability. Vision.

And Patricia @urkhardt.

ad g
When Patricia first came to KRBE eight years ago, shehad \ Q : ',| e w
. b O 1 . !
‘ 1AL, 1 o . ,

Susquehanna People

a strong background in business, but not specifically
the radio business.

“It's been a fun eight years, and it's been interesting
to learn about the industry.”

Originally from Columbia, South America, Patricia
had been raising her family in Houston when she
decided to re-enter the workforce and put her accounting
degree to good use. She’s worked hard to learn the system
and has seen how many different people play a role in
every radio marketing campaign, from inception to
final payment.

“Susquehanna is a unique company that works vel

to practice my career at a company that embraces

diversity and helps people grow professionally.”

ot -, » L

Make a Sound Career Chbice!

With operations in major markets across the United States,
Susquehanna Radio Corp. offers a number of radio

career opportunities. For more information, visit our
website, or call our Human Resources Department

at (717) 852-2132.

Patricia Burkhardt

Senior Accountant/Credit Manager
104 KRBE Radio
Susquehanna — Houston

Susquehanna Commerce Center West
SUSQUEHANN A 221 W. Philadelphia St. 8 York, PA 17404
'I e ilacehe: Sawtete R (717) 8522132 R Fax (717) 771-1436

RADIO .C O R P. www.susquehannaradio.com

Susquehanna Radio Corp. is an Equal Employment Opportunity Employer,
A subsidiary of Susquehanna Pfaltzgraff Co. an ESOP Company, and maintains a Drug-Free Work Environment.
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' 2004 RADIO INDUSTRY SALARY SURVEY

—

‘October 8, 2004

By MAaRKeT Rank

=30vvCN~nvO

1-10 11-25 ' 26-50 51400 | 101150 151-200 | All Markets | % Chng. '02-'03
General Manager 340,104 (+8%) | 249,473 (+6%) | 215,650 (3%) | 174,000 (+4%) | 157,800 (-26%) | 120,000 (+4%) | 160,000 -31%
Director of Sales 241,227 (+3%) | 185,000 (+1%) | 175,000 (-1%) | 135,400 (+22%) | 140,000 (+27%) | 85,000 (+8%) | 130,000 -23%
General Sales Manager 236,369 (+21%) | 151,351 (+6%) | 125,000 (+11%) | 90,000 {-13%) | 105,833 (+3%) | 80,000 (+4%) | 120,000 -14%
Program Director 158,604 (-6%) | 105,500 (-6%) 82,565 (-7%) 60,000 (-6%) ' 55,750 (+8%) | 45,000(-3%) | 60,000 -30%
Promotion Director 60,000 (-8%) | 46,000 (+6%) 36,269 (-6%) 35,000 (+1%) | 36,000 (+2%) | 30,000(5%) | 39,922 -10%
News Director 116,_600-(;3-5"/oi A 49,870 (+3%)ﬂ 41,232 (+4%) | 39,296 (+21%) | 30,000 (6%) | 33,500 (+5%) | 36,000 -18%
Production Director 57,433 (+9%) 47,941(nc) | 41,084 (+4%) | 40,000 (+17%) 33,000 (+6%) | 29,140 (-9%) | 40,000 A1%
Morning Producer 50,545 (+19%) 34,312 (-9%) 28,000 (+3%) | 25,700 {+11%) 26,897 (-6%) | 18,628(-15%) | 30,096 5%
Morning Drive Team Member | 150,000 (+19%) | 90,020 (-10%) 71,978(-1%) | 46,250 (+11%) | 50,000 (-25%) | 36,000(+9%) | 50,000 -32%
Midday Talent 75,000 (+4%) 48,496 (-6%) 40,000 (-1%) 30,000 (-2%) 31,000 (-8%) | 25,000 (-8%) | 34,108 -24%
Afternoon Drive Talent 85,047 (+11%) | 70,000 (+8%) | 48,000 (+15%) 33,187 (-0%) 34,200 (-4%) | 27,000(-3%) | 38,000 21%
Evening Talent 63,152 (+18%) | 39,950 {+9%) 30,000 (-3%) 24,000 (-4%) | 20,300 (-22%) | 22,000 (+5%) | 28,000 -20%
Late-Night Talent 45,000 (+2%) | 29,635 (+10%) | 21,000(-13%) | 20,000 (+1%) | 19,U£(na) 25,000 12%
Locat Sales Manager 161,614 (-9%) | 135,170 (+5%) f 90,680 (+15%) | 80,000 (21%) | 81,500 (-20%) | T1A22(+6%) | 95,984 -20%
National Sales Manager 174,095 (+;°/;) 117,500 (14%) | 120,000 (+12%) | 75,100 (28%) |  108,000(nc) = 75,000 (na) | 115,000 -16%
New Bus./Retail/Co-0p 152,180 (-7%) 85,000 (-7%) | 82,822(-15%) | 75,000 +7%) | E 30,000 (na) | 80,000 -14%
AEMHighest Biller 200,000 (nc) | 130,000 (-1%) | 110,145(-1%) | 88,000 (+10%) 84,500 (-9%) | 66,594 (8%) | 95,400 23%
AE/2nd Highest Biller 164,761 (+1%) | 108,713 (+1%) 86,500 (-4%) 62,300 (-6%) 69,000 (+5%) | 60,000(-9%) | 75,000 27%
AE/Avg. Others 82,834 (+4%) 56,000 (-6%) | 45,000 (-13%) | 40,125(-11%) | 40,000 (+12%) | 42,688 (+9%) | 46,203 -19%
Promo Assistant 32,448 (nc) 25,000(-7%) | 25,000(+9%) | 21,500 (+7%) | 29,000 (+5%) | 22,250(-3%) | 25,750 -3%
Traffic Director 50,632 (nc) | 40,000 (+7%) 34,113 (-4%) 31,000 (-5%) 34,750 (-1%) | 28,000(+9%) | 33,314 -9%
Continuity Director 36,200 (-10%) | 33,450 (+8%) 28,826 (-8%) | 25,000 (-4%) 30,000(na) | 24,000(-20%) | 30,000 11%
Chief Engineer 97,500 {+15%) 65,720 (-5%) | 63,500(+2%) | 55,000(+13%) | 46,300 (-29%) | 39,000(-14%) | 60,000 1%
" Sales Assistant 31,100 (+4%) ' '31,600_(+7°/J" 27,000 (#12%) | 26,000 (+5%) | 27,040 (+1%) ] 24,&b(_+1;/o)_' B

Data gathered for R&R by Miller, Kaplan, Arase & Co.

Compensation figures are for calendar year 2003 and include salary plus bonuses and incentives. Many responses include personnel with multip'e duties. and many positions cover more than one cormmonly owned station.
= Salary information not available. na = previous year's salary not available. nc = a percentage figure change of less than 0.5%. Asst. PD/MD salary information was not collected for this survey.

THE :

[SdSCHULTZ

Ed Schultz is leading a radio revolution, taking KPOJ Portland
to #1 inTalk with a 5.8 share, Adults 25-54, in his first book.

JUST ADDED - WINZ Miami and KLSD San Diego.

800.611.5663

Source: Arbition, Metr0, A25-54, KPOJ-AM Partland. OR, Monday-Friday, Noon-3P PT; subject to limitations printed therein.
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You've tried the latest gadget.
You've been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you're not getting what you need.

It's time for deeper insights.
It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

it’s time to call Coleman. COLEMAN

919-571-0000 MusiC. TRENDS. BRANDING.

PO. 13829, Rescarch Triangle Park. NC 2779
www.ColemanlInsights.com
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2004 RADIO INDUSTRY SALARY SURVEY
~4 ®
October 8, 2004 By Formar (IncLupes Markers 1-175)
AC/Soft AC Alternative CHR Country
General Manager 231,857 150,000 223,150 160,000
Director of Sales 175,997 96,591 13;,750 140,000
General Sales Manager 128,000 125,000 110,000 85,000
Program Director 83,854 51,765 80,000 70,000
_Pro;noaﬂirector 41,21 8_ 32,500 41,950 37,243
e 8 1AW ey
News Director 60,000 * 39,000 40,600
Production Director 42,159 37,817 43,640 40,000
Morning Producer 30,235 17,270 33,950 y - 39,719
Morning Drive Team Member 79,995 44,445 54,175 60,000
Midday Talent o | — 1;9,757— o _—36,975 _ B 3(;0; B " | - 3_5,000 -
_I\ft:rnl;o_n ;rive Talent 44,906 40,000 50,000 36,000
Evening Talent 29,769 25,000 29,875 25,600
Late-Night Talent 26,833 3 24,000 27,000
Local Sales Manager 113,741 144,000 112,828 87,500
. National Sales Manager 145,763 * 100,000 120,000
New Bus./Retail/Co-0p 120,000 * o 138,478
AE/Mighest Biller 121,508 69,262 o 126,000 108,697 -
AE/2nd Highest Biller 81,331 _ 47,915 100,000 84,928
AE/Avg. Others 49,366 31,175 50,000 53,317 -
Promo Assistant 24,063 29,873 22,000 29,000
Traffic Director 37,830 29,925 32,000 35,710
Continuity Director 31,684 31,000 26,292 25,709
Chief Engineer 58,454 78,000 56,500 61,366
Sales Assistant 28,388 25,727 32,699 28,688

Data gathered for R&R by Miller, Kaplan, Arase & Co.

Compensation figures are for calendar year 2003 and include salary plus bonuses and incentives. Many responses include personnel with multiple duties, and many positions cover more than one commonly owned station.

* = Salary information not available. na = previou

s year's salary not available. nc = a percentage figure change of less than 0.5%. Asst. PD/MD salary information was not collected for this survey.

with Bob Re

-

Interviews with penplé who have discovered the secret of dealing with the daily grind.

Each program offers your audience a relevant message of hope, and spiritual encouragement

in their search to find strength for living, hosted by Bob Reccord and Mike Ebert.

Also Available:

POWERLINE/ AC Music, Commentary / Jon Rivers

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett
ON TRACK / AC Christian Music with Interviews / Dave Tucker

AT A GLANCE SPOTS / Variety of Topics

2004 HOLIDAY SPECIAL
;,/“ o .I
FamilyNet
radio
www.FamilyNetRadio.com

e-mail: Info@FamilyNetRadio.com

800.266.1837

wo,,
4
2

&
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No Power...
No Utilities..
No Phone Service..

“It was great to hear a voice in the darkness”

Clear Channel radio listener
Sarasota Herald-Tribune, August 29, 2004

CLEARCHANNEL
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News/Talk/Spts q Oldies/Cl. Rock Rock | Spanish Urban
M General Manager 238,040 ] 153,600 196,500 272,500 175,000
ﬁ _Director of Sales ] 130,000 143,076 145,330 ™ 121,233
g General Sales Manager 137,600 102,576 120,000 190,000 125,000
:E: Program Director |l 62,703 58,261 70,192 101,000 63,000
T Promotion Director 49,000 38,302 35,775 ¥y 40,000
News Director 47,150 30,683 33,020 4 28,000
Production Director 42,368 42,321 34,878 41,130 | 36,500
Morning Producer 1 33,419 24,883 25,400 23,089 25,000
Morning Orive Team Member 83,382 45,732 60,000 150,000 55,000
Midday Talent 75,832 34,712 37,768 40,000 28,000
Afternoon Drive Talent 97,500 36,713 55,000 52,300 33,900
Evening Talent 68,013 27,987 25,700 41,000 25,100
Late-Night Talent 71,812 T 25,000 45,000 37,000
Local Sales Manager - B 109,402 ‘ 76:,034 90,000 152,500 73,500
_Natiunal Sales Manager 97,103 89,858 130,000 150,000 65,000
New Bus./Retail/Co-0p 75,000 82,329 70,000 > 1
AEMighest Biller 127,831 81,770 - ;30,000 170,044 90,200
AE/2nd ;lighest Biller 96,716 62,030 = 114,270 . 162,& 60,000
AE/Avg. Others 53,395 41,220 56,000 80,000 35,574
g Promo Assistant 29,312 26,851 22,000 30,679 . 30,000
? Traffic Director 39,524 33,067 33,768 44,000 29,500
§ Confinuity Director | 30,000 26,167 24,024 35,646 .
: Chief Engineer 68,500 55,018 60,000 58,800 62,000
¥ Sales Assistant 30,597 25,158 26,500 36,000 | 30,000

Data gathered for R&R by Miller, Kapilan, Arase & Co.

Compensation figures are for calendar year 2003 and include salary plus bonuses and incentives. Many responses include personnel with muliple duties. and many positions cover more than one commonly owned station.
= Salary information not available. na = previous year's salary not available. nc = a percentage figure change of less than 0.5%. Asst. PD/MD salary information was not collected for this survey.

EXPOSE
OURSELF

* EventTape®
¢ BunchaBanners™
¢ FlashBags™

[ s
: [
* BumperStickers lrst as
* Ponchos L(Ae:i *
* KeyTags Bl L | N E I
* StadiumCups 6528 Constitution Drive * Fort Wayne, Indiana 46804
) ) Fax: (260) 436-6739 « www firstflash.com
P90 [es [Pom 1-800-21 FLASH

Party Z0ne Porty Zone PaoXrty Zone Party Zone ] 1-800-213-5274

www americanradiohistorv com
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To all the Clear Channel Radio stations for being the lifeline
of your community ' - and
Hurricanes Charley, Frances, Ilvan and Jeanne :

Special thanks to...

Jay Meyers. Southeast Region, Mark Bass, Ft. Pierce, Linda Byrd Orlaco, Sherri Carlson, Sarasota,
David Coppock. Mobile, Jeanie Hufford, Perisacoia. John Hunt, West Paim Beach, Jim Keating.

Barb Latham, Melbourne, Mike Moody. Punta Gorda. Pete Norden, Panama City

Engineers

Matt Howell, Mike Kerley, John McMarfin, Mike Sprysenski, Geoff Peacock, Gerald Wilson, Charlie Wocten, Kent Terry,.Gabe Warren,
Warren Davis, Cave Chambers, Chane Deming, Randy Mullinax, Mike Gideon, Ben Brinitzer, Michael Golcnert, Tom Scott, Andy McDonald,
Randy Moorte, Fred M%tkel, Bob Newberry, Carl Sampieri, Fain Scott, Rob Speicher, Peter Vernaglia. Jim Leifer, Andy Pearce, Don Harms, Lark Hadley,
Charlie Grider, Glen Musgrove, Richard Petty, Tom Martinkovic, Wilson Welch, Wiilie Bennett, Russ Loyd, Jeff Littlejohn

...and all the members of the Southeast team

Great Radio Inspires People”

CLEARCHANNEL

RADIO
www.clearchannel.com
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‘what's
sausage’

- If you don’t know who your current
_music research vendor is talking to,
how can you be confident with the
song test results you rely on to make |

music decisions? '

i3 g E : ~ ComQuest is the only major music
” i A : ‘ testing company that gives you full and
£ & total access to all the data we collect. Not
{ ¥ just compiled song test results, but also
respondent info - who took the test and when, their names,
phone numbers and zip codes.

T A

With full and total access to your data, you can feel confident
about our results - the results we stand by every day for major
broadcasters like Cox, Infinity, Radio One, Univision and SBS

in markets from Los Angeles, New York and Chicago to Mobile,
Fresno and Dayton.

If you can't drill down into your music research to see who is
taking your test, maybe it's time to consider upgrading to
ComQuest, the music testing specialists.

w o
w W

We tell you what's in the sausage, and there’s absolutely no filler.

z"‘r‘ﬁ—'_?i W Yl L_Lt_-

The Music Testing Specialists.
Call Gary Gorton: 619-659-3600, ext. 2 www.ComQuestMus:cTesting.com
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MANAGEMENT MARKETING SALES

October 8, 2004 R&R ® 17

Radio Upfront 2005

Continuing R&R'’s focus on upfront with seasonal programming

To help advertising-agency media planners, buyers and corporate marketers capitalize on radio’s ability to reach any audience segment,
R&R is pleased to continue its coverage of network and syndicated programs that accept advertising, sponsorship or underwriting.

This week’s listings include seasonal and special-occasion programs. Shows that are new for 2005, that are debuting this fall or that have
been on the air for less than a year are designated. The contact names were furnished by the program sources as representatives for
advertising, sponsorship or underwriting for that program.

Name of Show

Irish Hour St.
Patrick's Special

News You Can
Use Tax Special

Tax Tips

Afterglow Amazing Love
(sacred music,
commentary)

Easter In The Mayan
World 0f Guatemala
Gospe! Special

Atterglow July 4
(sacred music,
commentary)
Country Giants

Fourth Of July
Rock Special
Fourth Of July
Weekend Special
Spirit Of Summer

World Music Senes July 4
_ Specid (live concerts)

CMA Awards

Source

| Irish Music Corporation

|

| Radio America Network

Afterglow

Travel Radio International

All Elues Productions

Afterglow

Flow Communications
Musical Starstreams
Kris Stevens Enterprises

Malidu 11 Broadcasting

| Premiere Radio Networks

Wali St. Journal Radio Network

United Stations Radio Networks

Special Occasion Shows

|

Tom McGrath 1 hour Soft AC, Talk
Adult Standards

Jane Silk

Varies

Don Johnson

Patricia Lawrence

Brian Elliott

Don Johnson

Shawn Parr
Paul Wells
Forest
Varies

Varies

Varies

Various between 1-2pm
ET, Mondays,

tax season

1 minute, weekdays,
tax season

30 minutes

30 minutes

2 hours

30 minutes

2 hours
12 hours
2 hours
1 hour,

summer weekends
60-90 minutes

3 hours, November

Tax Season

Talk, News/Talk | 25+ adults

News, 25-54 adults

News/Talk,

Sports

General 18+ adults

Talk, News/Talk | 12+

Various | 25+ adults
July 4 Specials

Generat 18+ adults

Country 25-54 adults

Classic Rock/ | 25+ adults

Hits, Triple A

Smooth Jazz, | 25-49 adults

Triple A

CHR, AC 25-54 adults

Smooth Jazz | 25-54 adults

25-54 aduits
1 1

Country

St. Patrick’s Da

Can!acl/mle/Phane/E Mall

Tom McGrath, GM, 800-854-3746; tom@eirish.com

Jane Silk, Director/Business Development, 202-408-0944 x204; jsitk@radioamerica.org

Nancy Abramson, Director/Affiliate Relations, 212-537-5601; nancy.abramson@dowjones.com

Don Johnson, President/Producer/Host, 901-754-7221; donaftergi@aol.com

Patricia Lawrence, Executive Producer, 877-662-8747, aoventures@lravelradio.com

Brian Elliott, President, 303-321-6997: alibluesshow@holmail.com

Don Johnson, President/Producer/Host, 901-754-7221; donaftergl@aol.com

Jim Higgins, EVP/GM, United Stations, 212-869-1111 x231; jimhiggins@unitedstations.com
Paul Wells, President, 415-550-8100; info@lobstersrockbox.com

Forest, President, 619-276-8989; forest@starstreams.com

Kris Erik Stevens, President, 800-231-6100: kris@kriserikstevens.com

Roger Lifeset, President, 818-991-7732; pppromo@webtv.net

Rhonda Scheidel, EVP, 212-445-3905, rscheidel@premiereradio.com

Afterglow Christmas: | Atterglow Don Johnson 30 minutes, General 18+ adults Don Johnson, President/Producer/Host, 901-754-7221; donaftergi@aol.com

Beyond The Manger {sacred holiday season

music, commentary)

Best Friengs Christmas | Anlmal Radio Network Michael Mountain | 3 hours, holiday 12+ /| Various Judy Francis, GSM, 435-644-5992; hal@animalradio.com

Edition season

Best Friends Animal Radio Network Michael Mountain | 3 hours, holiday 12+ Various Judy Francis, GSM, 435-644-5992; hai@animairadio.com

Thanksgiving Edition season

Bill Milter Show Christmas| National Radlo Syndicators Bill Miller 3-5 hours, Aduft Standards | 55+ aduits Phil McComb, President, 620-431-3700; bili@thebilimiliershow.com

Edition | holiday season

Biue Christmas All Blues Productions Brian Elfiott 2 hours, holiday season | Various 25+ adults Brian Elliott, President, 303-321-6997; aflbiuesshow@hotmail.com

Christmas At Home £nvision Randy Sherwyn 12 hours, CHR/Pop, 18-49 adults Danno Wolkoff, President, 216-831-3761; dannow@envisionradio.com

& Jim Sharp holiday season Hot AC,

Christmas Favorites Christmas Music Networks Station host 3 hours, AC 25+ adults Ross Reagan, President, 813-327-1370; xmasnet@sbcglobal.net

Countdown i | holiday season Continued on Page 18
*Denotes new program,

YOUR »

COMPETITOR’S

[sales feedback is rarely this clear]

SALES STAFF IS

BETTER

Would you like to know ten reasons why? In just one day, Irwin
Poilack can tell you. Flying over 250,000 miles a year —
advising, speaking to, and working hand-in-hand with over
100,000 radio, newspaper, and television executives in every
one of the fifty United States (and Canada) - owners,
managers, and salespeople can get the continuous feedback

America’s Leader In
), Mamagement, and Advertising
Training,

1-888-RADIO-50

]

they need so they know what they’re doing right and what they
can do better. From introductory sales training to advanced
in-house sales management issues, Irwin Pollack takes the
guesswork out of understanding exactly what you need to
catch up to, then (eventually) surpass the competition. Call |
today for a free, no-obligation phone consultation. J

wwWw americanradiohistorv com
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MANAGEMENT MARKETING SALES :

Name of Show | Source Host Length & Frequency | Targel Forma' _ |Demo Contacl/Title/Phone/E-mail
Christmas Festival [ Christmas Music Networks Station host 24-36 hours, News/Talk 25+ adults Ross Reagan, President, 913-327-1370; xmasnet@sbcglobal.net
Of Music December 24-25
Christmas in America WestStar TalkRadio Networks | Barry Young 12 hours, General 12+ Tracey Page, VP/National Sales, 602-381-8200 x209; traceyp@weststar.com
holiday season
Christmas In The Country | Kris Stevens Enterprises Varies 12-24 hours, Country 25-54 aduits Kris Erik Stevens, President, 800-231-6100; kris@kriserikstevens.com
holiday season
Christmas Stocking Flow Communications Paul Wells 2-4 hours, Classic 25+ adults Paul Wells, President, 415-550-8100; info@Iobstérsrockbox.com
Stuffers holiday season Rock/Hits,
Triple A
Christmas With American Urban Radio Netvorks| Stephanie Mills 2 hours, holiday season {Urban AC 25-54 adults Vernon Wright, SVP/Sales, 212-883-2100; vwright@aurn.com
Stephanie Mils
Classic Country Gold Bluegrass Radio Network Kyle Cantrell 1 hour, holiday season {Country 35+ adults Al Snyder, Director/Affiliate Relations, 859-881-9155; alragio@aol.com
Christmas Edition
With Kyle Cantrell
Contact Christmas Special | Sacred Heart Program Kim Furlow 15-30 minutes, News/Talk, 25-54 adults Julia Hart, Project Development Coordinator, 314-533-0321 x12; jhart@sacredheartprogram.org
& Jonathan Clarke | holiday season AC, Country
Country Odies Show: Ballad's | Radio-Studio Network Steve Warren 4 hours, holiday season |Country, 35+ adults Steve Warren, President, 800-827-1722; sales@radio-studio.net
& Blues Christmas Special Classic Country
Dick Carr's Big Bangs WOR Radio Network Dick Carr 3 hours, Adult Standards, |35+ adults Amanda Flood, Director/Network Sales, 212-642-4482; afloog@worradionet.com
holiday season Smooth Jazz, AC
Dick Robinson’s American | Robinson Media Group Dick Robinson 2 hours, Adutt Standards, |18+ adults Wialt Pinto, Affiliate Relations, 877-563-2253; walt@waltpinto.com
Standards By The holiday season Jazz
Sea Holiday Edition
Doo-Wop Express Norwood Media Ron Norwood 2 hours, Oldies, 50+ aduits RonNorwood, President, 503-364-7863; ron.norwood@comeast.net
Christmas Edition holiday season Adutt Standards,
Heroes & Winners United Stations Radio Networks | Josh Gracin 3 hours, Country 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
(Thanksgiving), holiday weekends
Gretchen Wilson
(Christmas)
Holiday Gift Buying Wall $t. Radio Journal Joe Connolly 1 minute, weekdays, | News, News/Talk, Nancy Abramson, Director/Affiliate Relations, 212-597-5601; nancy.abramson@dowjones.com
holiday season Sports
Hometown Country The Marketing Group Country artist TBD |12 hours, Country 25-54 aduits Sean Brennen, VP/Marketing, 615-301-0001; sean.brennen@themarketinggroup.com
Holidays hofiday season
Into The Blue Christmas | Bluegrass Radio Network Terry Herd 1 hour, holiday season |Country/ 18+ adults Al Snyder, Director/Affitiate Relations, 859-881-9155; afradio@aol.com
Edition Bluegrass
Irish Hour Christmas Irish Music Corporation Tom McGrath 1 hour, holiday season |Soft AC, Talk, |35+ adults Tom McGrath, GM, 800-854-3746; tom@eirish.com
Special Adutt Standards
Journey Into Jazz Holiday | JM. Productions Jim Murphy 1 hour, holiday season |Adult Standards,|35+ men Jim Murphy, President, 410-366-5118; murpj242@cs.com
Edition Jazz
Live Christmas Show ABC Radio Networks Disney characters | Multi-hours, Talk, various  |25-54 adults Wendy Figliuolo, VP/Strategic Sales, 212-735-1117; wendy.figlivolo@abc.co
From Walt Disney World and star TBA holiday season
Magic Of Christmas Kris Stevens Enterprises Kris Erik Stevens | 12-24 hours, CHR/Pep 12-34 demos | Kris Erik Stevens, President. 800-231-6100, kris@kriserikstevens.com
holiday season
Magic Of The '80s Taylor Broadcasting Tom Furci 2 hours, Hot AC, AC 25-49 women | Rob Taylor, President, 866-810-7330; rob@taylorbroadcasting.com
Holiday Edition holiday season
Memorigs Of A Waitt Radio Networks Marshall Stewart |6 hours, Country 25-54 adults Jim Higgins, EVP/GM, 212-869-1111 x231; jimhiggins@unitedstations.com
Country Christmas holiday season
Merry Soul Christmas MannGroup Radio Services J.J. Johnson 4 hours, Urban AC 25-54 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
pre-Christmas weekend;
Miracle On 34th Street | Wilbur Entertainment Adam Wilbur 1 hour, holiday season |General 12+ Adam Wilbur, President, 831-429-2050; adamwilbur@wilburentertainment.com
(radio play)
Morgan Staniey’s American | Concert Music Network Varies 1 hour, hotiday season |Classical 35+ adults Dave Logan, Director/Marketing, Interep, 213-309-9372; dave_logan@interep.com
Spirit Holiday Show
Music Of Your Life Music Of Your Lite Chuck Southcott |24 hours, Adutt Standards |45+ adults Phyllis Katz, Ad Sales, 212-947-0049; mylradio@aol.com
Christmas Special Radio Network December 24-25
Musical Starstreams Musical Starstreams Forest 2 hours, Smooth Jazz, |25-49 adutts Forest, President, 619-276-8989; forest@starstreams.com
Christmas Holiday Special holiday season Triple A
On The House On The House Syndication James & Morris 4 hours, Talk, Sports 25-54 adults Ray Hall, Marketing Coordinator, 925-432-7246 x35; ray@onthehouse.com
Holiday Show Carey holiday season
Polkatime America AMPOL Radio Network Brian Juntikka 1 hour, holiday season [Various 12+ Brian Juntikka, President/CEQ, 239-277-1798; polkatimeamerica@aol.com
Holiday Edition
Rise Up Superadio Networks John Ritter 2 hours, holiday season {Country 25-54 adults Susan Love, VP/Ad Sales, Jones MediaAmerica, 212-556-9493; slove@mediamerica.com
Sitver Belis Christmas Christmas Music Networks Station host 3 hours, holiday season {AC 25+ adults Ross Reagan, President, 913-327-1370; xmasnet@sbcglobal.net
Music Awards
Sonrise Holiday Special | His Biz Kevin Peterson 2 hours, holiday season |AC 25-54 women | Jim Higgins, EVP/GM, United Stations, 212-869-1111 x 231; jimhiggins@unitedstations.com
Sounds 0t Sinatra Orange Productions Sid Mark 2 hours, holiday season [Aduit Stancards |35+ adults Brian Mark, VP/Sales, 610-667-8620; brianmark@soundsofsinatra.com
Holiday Edition
12 Hours Of Christmas | Kris Stevens Enterprises Kris Erik Stevens | 12-24 hours, Oldies 25-54 adults Kris Erik Stevens, President, 800-231-6100; kris@kriserikstevens.com
holiday season
Wine Experience Corkscrew Productions Steve Downes 1 minute, News/Talk, 25-54 adults Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dlal-giobal.com
Holiday Edition as “Ken” holiday season Smooth Jazz. AC
Women 0Of Country Da Silva Group Michelle Wright 1 hour, holiday season |Country, Classic {25+ aduits Rui Da Silva, President, 780-462-7388; rui@dasilvagroup.com
Christmas Special Country
World Music Series Malibu Il Broadcasting Varies 60-90 minutes, Smooth Jazz  |25-54 adults Roger Lifeset, President, 818-991-7732; pppromo@webtv.net
Christmas Special holiday season
(live concerts)
XM Holiday Music XM Sateflite Radio Varies 1 hour, daily, holiday | Various 12+ D. Scott Karnedy, SVP/Sales & Marketing Solutions, 646-443-8920; dscott karnedy@xmradio.com
Specials/Countdown
Bilt Milier Show New | National Radio Syndicators Bill Miller 3-5 hours, hollday Adult Standards |55+ adults Phil McComb, President, 620-431-3700; bilt@thebilimiliershow.com
Year’s Dance Party season
Christmas Favorites Christmas Muslc Networks Station host 3 hours, AC 25+ Ross Reagan, President, 913-327-1370; xmasnet@sbeglobal.net
Countdown one-time special
Hangover Cafe Dugan Productions | Dave Dugan 6 hours, one-time Alternative, indiel 18-54 adults Dave Dugan, President, 317-574-0368; ddugan@iquest.net
special |
Magic Of The '80s Taylor Broadcasting Tom Furci 2 hours, weekly Hot AC, AC 25-49 women | Rob Taylor, President, 866-810-7330; rob@taylorbroadcasting.com
Year-End Edition
Midnight Special New WFMT Radio Network Rich Warren 2 hours, New Year's Eve | Classical 12+ Terry Medina, Clearance Manager, 773-279-2114; tmedina@wimt.com
Year’s Eve Gala |
Modern Rock Classics Western Front Radio Netviorks | Julio Flores 2 hours, hotiday season |Aftemative, 25-49 adutts Kevin Hines, Sales Manager, 818-445-0154; & fr com
Year In Review Hot AC
New Year's Dance Date | Crawtord Houston Group Don Kennedy 2 hours, New Year's Eve |Adult Standards |35+ adults Don Kennedy, President, 800-377-0022; don@bigbandjump.com
Newsweek On Air Newsweek-Assaciated Press David Alpemn & 1 hour, weekends News, News/Talk, | 25-54 adults Kelly Boulos, Media Services Coordinator, MediaAmerica, 212-556-9483; kbowlos@mediaamerica.com
“Best Of" Edition Warren Levinson Talk
Noon Year’s Eve Radio Disney Varies 4 hours, New Year's Eve |Radio Disney  |Kids6-14;18+ | Ruth Josenhans, VP/Sales 972-448-3342; ruth.josenhans@abc.com
wormen widds 2-11
Point Of View: USA Radlo Network Kerby Anderson 2 hours, holiday season | News/Talk 35+ adutts Eileen Decker, SVP/National Sales, Dial-Global, 212-967-2888; edecker@dial-global.com
Year In Revigw
Sports Year In Review ESPN Radio TBD 3 hours, one-time Sports/Talk 18-49 men Mike Connolly, VP/Ad Sales, 212-735-1747; michael.t.connolly@abe.com
special
Year-End Special Musical Starstreams Forest 2 hours, holiday season {Smooth Jezz, |25-49 aduits Forest, President, 619-276-8989; forest@starstreams.com
Triple A

*Denotes new program.
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Jim Cramer’s

E WWE%

8l Weekends

New York, WCKG-FM/Chicago, end
WKRC-AMACincinnati, this h.gh-energy
hour gives listeners their daily jot of
socks, 401Ks, mutual funds the latest
business n2ws, and more!

e T e R RS i L me e, Res e et gt e ]
= T LT Ny . TSIy =l

' frash hour of content and a secend hour
. 07 the most pertinent news from the week
| ir businese. Great for local Sponsorship!

Jim Cramer’s

REIL WOEY. - /\
o Mmute .
Jim Cramer’s / gleme
N\

e Yo

Tired of sleepy money news?

Connect your listeners to energized and
passionate programs on making money with Wall
Street's resident guru, J'm Cramer! As a nationally-
syndicated redio personality, author, and co-host
of CNBC's "<uclow & Cramer,” Jim is a recognizec
authority on money and business.

Join over 10 stations across the nation, where
over 3-million listeners get their jolt of daily money
news! Whether it's weekdays or we=kends, Jim
delivers lorgform and shortform programs to fi:
your broadcast day.

Hear why listeners are saying, ‘| Want My Cramer!®

Affiliate TODAY!

212.642.4533

and cons, including stocks, muttLal funds,
the covernment, banking and morel!

:60-seconds of cantent
:30-second soot barter)

After the closing belll A daily news
denmrent wrapping-up the issues and
comoanies affecting today's stack
mearket. Perfect for afternoon drive!
:30-seconds of content
:30-second spot tharter)

-

Jim's daily commentary on nvesting pros |
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TECHNOLOGY,

Napster On A Leash

The kitty and others step toward more portable content

The first legal digital music services with major-la-
bel content, MusicNet and pressplay, debuted back in
December of 2001. (Yes, it really was that long ago,
though one might also point out that by that time the
outlaw Napster had been dead for six months.) These
first-generation, subscription-only services were
greeted with indifference ranging toward hostility,
both because of their tiny 150,000-song catalogs and
because they offered “tethered downloads.”

Tethered downloads, instantly
dubbed “music rental” by the main-
stream and pro-peer-to-peer press,
are tied by rights management to
one computer and designed to lock
up when the user’s mu-
sic-service subscription
expires. These down-
loads are still part of
MusicNet, now provid-
ing catalog and infra-
structure for AOL’s and others’ mu-
sic services, and the legal Napster,
which is built on the old pressplay,
but nobody really talks about them
anymore.

That's because the concept is con-
fusing and, even when it’s ex-
plained, not very appealing. In the
early days of the legal subscription
services they used to advertise “un-
limited downloads,” but a down-
load you can’t access when you stop
paying the bill is not what people
think that means.

Janus, Anyone?

But now Microsoft has debuted
its Janus technology at last. And, if
it delivers, renting music may not
seem like such a bad thing. Janus
(named after the Roman god of,
among other things, gates) is a
rights-management technology that
makes all that rented, tethered mu-
sic portable, and it’s being tested by
Napster right now.

The “Napster to Go” option is a
beta, or “preview,” available only as
a plug-in to Microsoft’s new Win-
dows Media 10 player package,
which is supported only by Win-
dows XP machines. The beta costs
$5more a month than Napster’s reg-
ular $9.95 subscription package and
is compatible with just two players:
the Samsung Portable Media Center
and the Creative Zen Portable Me-
dia Center, either of which will set
you back about $450.

There’s been buzz on the 'Net
about Janus for a couple of years,
and it was originally expected to

begin appearing in digital servic-
es in spring 2003. Microsoft was
typically late, but now it's out,
and here’s how it works with
Napster to Go.

First, subscribers download
whatever tracks they want from
Napster’s catalog to their Windows
XP computer. The tracks are still
tethered in the sense that they can’t
be moved to other computers or
burned to CD, but they can be trans-
ferred as often as the user likes toa
compatible digital player. They can
stay there as long as the user wants
if the player is plugged into its home
PC once a month so the rights man-
agement can check if the subscrip-
tion is still active.

If Janus tests satisfactorily and
goes wide, digital-service subscrib-
ers will be able to legally fill up even
high-capacity players — both Nap-
ster to Go-supported machines are
high-end 20-gigabyte beasties —
without paying a buck a song or
spending hours ripping CDs. A la
carte digital song stores like Apple’s
iTunes are leading the way in legal
digital music, but Janus could final-
ly provide some real consumer ap-
peal for subscription services. And
that could be good for the industry,
since it’s a lot easier to make money
in the digital music biz with sub-
scriptions than by selling songs.

Napster says it hopes to have Ja-
nus as part of its 3.0 package, due
later in the fall, and the price point
may change by the time it launches
officially. If Napster can do portabil-
ity for the same 10 bucks it’s been
charging — and make clear to con-
sumers exactly what it’s selling,
something that has not been done
well by any subscription service to
this point — it may have a genuine
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challenger to the mighty iTunes. Ja-
nus could also fill in some gaps in
the digital catalog by providing a
middle ground for artists and labels
that don’t want to risk damaging
their hard-copy sales with burnable
digital music.
1f Janus-driven portability is a hit
for Napster, it will soon spread to
other Windows Media-driven song
stores, including, of course, Mi-
crosoft’s own MSN Music, now in
beta. The technology has also been
mentioned in connection with
AOL’s version of MusicNet, while
the brand-new MusicNet-powered
Virgin Digital song store and sub-
scription service, with
Janus presumably in its

—
na ster future, cheerfully ac-
m knowledges that it's of-

fering music for rent.

Another company
whose name is being bandied in
connection with the technology,
MusicNow, is owned by Circuit
City, so there’s an obvious sales in-
centive on the consumer-electronics
side to offer portable tunes. Even
RealNetworks’ classy subscription
stream-and-burn service Rhapsody,
which (though it keeps the fact rath-
er quiet) selis CD burns in a Win-
dows format, could be driven to
downloads if Janus is everything it's
cracked up to be.

If Janus tests
satisfactorily and
goes wide, digital-
service subscribers
will be able to
legally fill up even
high-capacity
players without
paying a buck a
song.

AT&T Wireless
Sells Songs
Digital music services are going
mobile, and what’s more mobile

than a mobile phone? AT&T Wire-
less on Tuesday launched its long-
awaited Loudeye-powered digital
song store as part of its mMode of-
ferings. The mMode Music Store,
open toall AT&T Wireless subscrib-
ers, debuted Tuesday with a catalog
of about 750,000 rights-managed
Windows Media files.

What AT&T Wireless has here is
amobile-phone version of a regula-
tion a la carte digital song store.
There’s no additional subscription
charge, songs are 99 cents, and al-
bums are about $10. Music can be
charged either to a credit card or the
subscriber’s wireless bill.

It's a nice-looking store, but what's
available right now is not the most
seamless customer experience imag-
inable. Assuming one is an AT&T
Wireless subscriber, the first step is
to create a separate song-store ac-
count, a process that involves a PC,
the AT&T Wireless website, a text-
messaged "reset code” and a mobile
phone. Once that’s done, the sub-
scriber accesses the song store
through the phone, then listens to
30-second samples of the catalog. Or
perhaps not — as AT&T acknowl-
edges, most phones can’t support
streaming audio.

But you don’t have to have a
phone that supports streaming to
search or make a purchase, and buy-
ing takes just a few clicks. Once the
purchase is made, it's back to the
website to download the song to the
computer. Since there’s a fully func-
tional song store at www.attwireless.
com/music, the only reason to make
apurchase on the phone s if you just
can’t wait another second to hand
over your 99 cents and get that song.
And there’s really no rush — it’s not
like they’re going to run out.

Along with the store, AT&T Wire-
less (soon to be part of Cingular) is
offering some extras, including the
ability to send music info from the
store to friends’ phones and mobile
“wish lists” so subscribers can save
song titles they like to their phones
and check out the music later. There
are also some celebrity playlists to
look through, with picks from,
among others, Alicia Keys, Twista
and Maroon 5.

What AT&T Wireless is offering
now is not the future of mobile
phones and music. The company is
looking toward a future of ever
more capable handsets that will be
able to receive and store song files
and move into the space occupied
by iPod and other dedicated digital
players. The store it has now is a
way to be firstin line. It's a pleasant
placeholder for what will, in a year
or two, be a very important place.

The AudioFeast Oddity

One original approach to mobile
digital content is being taken by a
little company called AudioFeast. Its
approach is so original, in fact, that
there have been some confusing

press reports about what. Au-
dioFeast does, and the company is
not helping matters by referring to
itself as a “portable Internet radio
service for MP3 players.” That
doesn’t actually make sense and,
indeed, is not what it is.

What AudioFeast does is offer a
variety of talk programming for
download to digital players, using
a syncing function to provide the
most recent available content from
the subscriber’s selected “channels.”
Though the company is streaming
music channels from its website, it's
offering only talk shows for trans-
fer to portable players right now, for
a flat rate of $49.95 a year.

AT&T Wireless is
looking toward a
future of ever more
capable handsets
that will be able to
receive and store
song files and
move into the
space occupied by
iPod.

There may be licensing holdups
on the music side, since the way
AudioFeast will work with music—
offering neither on-demand streams
nor single-song downloads — is
something new. But the talk pro-
gramming is from an impressive
lineup of providers, including NPR,
Bloomberg, the BBC, the Wall Street
Journal and Motley Fool, so the ser-
vice may be of interest right now to
some people who have gigabytes on
their players to fill and not enough
music to fill them with.

But AudioFeast is, like AT&T
Wireless, really looking to the future.
Though right now it supports about
a dozen players from Rio, iRiver and
RCA, the real market for its service
will be mobile phones and broad-
band PDAs that can handle this
kind of dowrdoad and sync up wire-
lessly. The first models are out now,
and more are on the way.

High-quality and affordable dig-
ital audio content is moving fast to-
ward better mobility, and when true
wireless broadband is widespread
— and Verizon is rolling out EV-DO
wireless broadband in more than
two dozen cities right now — it’libe
as easy to acquire and carry as a ra-
dio. This is one part of the audio
entertainment industry that can
only grow.
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ABC Daytime Dir.
Keeps RADAR Lead

By Adam Jacobson

R&RRadio Editr
jacobson@radiandrecords.com

Once again, the ABC Daytime
Direction Network has finished
atop Arbitron’s RADAR ratings. It
attracted an audience of 7.3 million
listeners and a 3.3 AQH rating in
RADAR 82, which measured the
audience for all commercials aired
between 6am and midnight, seven
days a week, between June 26, 2003
and June 23, 2004.

The inventory network has seen
its overall audience decline. Day-
time Direction was No. 1 in RA-
DAR 81 with an audience of 8 mil-
lion listeners and a 3.3 AQH rating.
The network topped RADAR 80
with roughly 8.9 million listeners
and a 3.7 AQH rating, and in RA-
DAR 79 Daytime Direction enjoyed
nearly 9.5 million listeners and a 4.0
AQH rating.

ABC explained with the release
of RADAR 81 in late June that the
drop in listener levels is due to
affiliations and large groups’ deci-
sions on which ABC inventory net-
works to add or delete.

Westwood CBS News Prime-

-
(P

JD Balart

Lwve: Monday-Friday, Noon-2pm ET

Avails: 10-min. local, 6-min. network
Delivery: Satellite

Rl.ibe
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RADAR 82

Network
Audience (in AQH

Rank thousands) Rating
1 ABC Daytime Direction Network" 7,321 3.0 |
2 Westwood CBS News Primetime Network* 6,091 25 ’
3 Jones MediaAmerica TWC Radio Network* 5413 22
4 Premiere Pulse Network* 5412 22
5. ABC Morning News Radio Network* 5,301 22
6 Premiere Morning Drive AM Network* 4,950 20
7 Dial-Global Complete FM Network* 4,742 19
8 Premiere Mediabase Natwork* 4,368 1.8
9 Dial-Global Contemporary Network* 4,030 9]¢

10 ABC Young Adult Radio Network* 4,026 1.7
11 Premiere Morning Drive FM Network* 3,968 16
12 Westwood CBS Mix Weekend Radio Network* 3,820 16
13 American Urban Pinnacle Network* 3,729 1.5
14 Premiere Diamond Network 3680 15
15 Premiere Evening Network* 3594 15
16 Premiere Action Network* 3,416 14
17 Premiere Focus Network* 3345 14
18 ABC Prime Reach Radio Network 3268 13
19 ABC Urban Advantage Network 3,085 1.3
| 20 Westwood Traffic Il Sponsorship* 2,921 1.2

* No broadcasts in one or more component dayparts.

RADAR 82, September 2004 network rankings of all audiences to all commercials;
Mon.-Sun., 6am-midnight, persons 12+, totai U.S. Note: Survey pericd is from
June 26, 2003-June 23, 2004. [
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time, part of a revamped inventory
network lineup from Westwood
One, lands in second place with an
AQH rating of 2.5 and 6.1 miliion
listeners. The Jones MediaAmerica
TWC Radio Network climbs from
fifth to third, holding steady with a

2.2 rating and seeing a slight gain
in overall listener numbers. Sport-
ing News Radio Network, which
has been added to RADAR mea-
surement with RADAR 82, places
47th out of the 47 rated networks in
the survey.

JD Balart

American Radio Joumal

JD's American Radio Journal captivates listeners with penetrating insights, high
profile guests and fascinating interviews. Hosted by veteran TV joumalist José
Diaz-Balart, American Radio Journal breaks through the clutter of traditional
news programming on a wide range of topics.

From politics to culture to the economy, from the giobal war on terrorism to the
drug war plaguing America, JD has the reporter's eye for all sides of the story.
He brings to his microphone a skillful blend of insignt, energy and wit that
entertains, informs, and uplifts people everywhere.
A two time Emmy Award winner, JD is well-known as a television journalist for:
* Miami's NBC Affiliate WTVJ

¢ "Telemundo” network's national programming
® The original team of “CBS This Morning”

Increase your share of listeners with JD Balart.

John Clark

o Tel : 888.727.8629 (tol! free)
Fax : 973.438.1727
Website: libertybroadcasting.com

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)

Michael Levine
(mlevine@libertybroadcasting.com)

(iclark@libertybroadcasting.com)

EXECUTIVE ACTION
KICT & KMXW/Wichita Welcome Michaels As PD

ournal Broadcast Group has hired Ray Michaels as PD for Active

Rock KICT (T-95) and Rhythmic AC KMXW (Magic 92.3) in Wichita.
He replaces former T-95 PD DC Carter, who relocated to Salt Lake City,
and former KMXW PD Ron Eric Taylor, who is concentrating on
programming Rock clustermate KFXJ.

Michaels was previously OM for the Zimmer Radio Group cluster in
Joplin, MO. He has also held programming positions at WXAJ and WCBS
in Springfield, IL and at KHTO and KZRQ in Springfield, MO.

Journal VP/GM Rob Burton said, “Ray Michaels has a great track record,
and he is exactly the kind of passionate leader we're looking for.”

Michaels, who will eventually add T-95 midday duties, told R&R, “Jour-
nal is the finest broadcast company in North America. it's an honor to be
a part of a heritage station like KICT — 25 years in the market — and
KMXW, which we recently flipped from Alternative. | couldn't feel more at
home.”

Zeo Elevates Gar_cia T(; VP/Operat_it_)ns a

enver-based Zeo Radio Networks has promoted Affiliate Relations

Director Rico Garcia to VP/Operations. Garcia's responsibilities in-
clude management of the Zea's programming and growth strategies, along
with overseeing the company’s production department.

“Rico is an amazing asset who has proven time and time again 1o be a
serious, growth-minded leader who can help continue Zeo's climb to long-
term success,’ Zeo President Scott Thomas said. “His abilities make him
a logical choice for this job.”

Zeo intends to fill Garcia's most recent post by Jan. 1, 2005. Untii then,
Garcia will continue his affiliate-relations duties in addition to his new

responsibilities.

KPEZ Goes Gold-Based Triple A

Clear Channel’s Classic Rock KPEZ
(Z102)/Austin has redefined itself as
“Channel 102.3 World Class Rock.”

“The station is a gold-based Triple
A-oriented station with some
recurrents in the mix,” KPEZ PD
L.A. Lloyd said. “It is not yet deter-

mined if and how much current mu-
sic will eventually get on the air.”

As the station continues to tweak
its music mix, Lloyd said it is using
Triple A sister stations KBCO/Den-
ver and KTCZ/Minneapolis as its
inspiration.

McQueen Becomes PD At AC WCKW

John McQueen has been named PD of Citadel’s AC
WCKW/New Orleans. He replaces Tony Florentino, who

exited in September.

McQueen was formerly OM for the Clear Channel/
Amarillo, TX cluster — Classic Country KATP, News/ F
Talk KIXZ, Country KMML, AC KMX] and CHR/Pop
KPRF — as well as PD for KMX] and AC KCHX/

Odessa, TX. Before that McQueen was with Nassau
Broadcasting’s WNNJ/Newton, NJ as a part-time an-

nouncer.

“It's great to be in New Orleans,” McQueen told R&R.

McQueen

“It's a real opportunity being in a market this big and getting to focus all

my energy on one product.”

WIJZV/Richmond: ‘Country That Rocks’

WJZV/Richmond flipped from
Smooth Jazz to “93.1 The Wolf,
Country That Rocks” on Monday
at 9:31am. MainQuad Creative
Services Director Jeff Beck has
been promoted to PD of the new
station, which he said will be an
“uptempo, male-oriented Coun-
try station that combines country,
classic rock and Southern rock

| music.” Beck previously pro-

grammed a similar format on
WGRX/Fredericksburg, VA.

The Wolf debuted with 93 hours
of commercial-free, jockless music.
Beck said the station will be live in
mornings and afternoons in a
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couple of weeks, with other person-
alities added going forward.

New call letters are pending for
the station, which kicked off with
Big & Rich’s “Save a Horse, Ride a
Cowboy.” “That song epitomizes
what we're trying to do here,” Beck
said. “We're going to be energetic,
fun, upbeat and a bit irreverent, with
a rock feel to what we're doing.

“There’s so much crossover now
— Hank Jr. and Kid Rock, Jimmy
Buffett and Martina McBride, Travis
Tritt and John Mellencamp. They all
respect what the other does, and they
find a way to work together. It's a mix
and marriage that makes sense.”
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Cook

Continued from Page 3

be accomplished overnight. “First is
training and equipping our local sales
and creative staffs with direction and
usable materials that exemplify bet-
ter use of our medium,” he said. "
ond, we'll be guiding by example —
making radio spec ads that use the
medium to its full potential.”

Some buyers are yet to be con-
vinced. "It’s not cost-effective,” Bill
Hillsman, CEO of North Woods
Advertising in Minneapolis, told
the Wall Street Journal this week.
“You're paying 75% of the money
for half the time.” And Marketing
Director Heather Lewis of the Ron
Jon Surf Shop chain told the Journal,
"Sixty seconds is standard for what
we've done for a lot of years,” add-
ing that it would be impossible to
adjust to 30 seconds.

For Hillsman, Lewis and others
who may resist this attenpt to shilt
the paradigm, Hogan said it's CC’s
job to give them what they want.
“We are emphatically still selling
60s, and for those advertisers that
need or want the longer length, we
are happy to sell 60s to them. But
many advertisers do not want or
need the longer length, and we are
ottering options to them.”

CONDOLENCES

WWII radio program Reveille
With Beverly host DJ Jean Ruth
Hay, 87, Sept. 18.

Cook is an optimist. “As a group
I believe advertisers know and un-
derstand that ‘Less is More’ repre-
sents an opportunity with great re-
ward,” he said. “Shorter ads in
shorter clusters inevitably mean a
more etfective buy.”

But the creative veteran is just
as aware that it’s still about rat-
ings. “The listener is more likely
to hear messages in shorter breaks
and be more engaged by fewer
messages in shorter time,” he
said. “Television has used the 30-
second standard for years. Radio
can be just as effective, if not more
effective, in the same amount of
time when we use the medium
properly.”

The bottom line, according to
Hogan: “Whether it’s a 60, 30 or 15,
we simply want to be able to help
advertisers create and produce
commercials that are high-quality
and highly effective.”

Sony BMG

Continued from Page 3

roles, to which they bring a combi-
nation of outstanding leadership
skills, creativity and business savvy,”
said Frank Welzer, who oversees
Sony BMG Latin and to whom
Lawrie, Ferradas and Carrasco re-
port. "l am confident that under the
leadership of these individuals, Sony
BMG will continue its leadership in
the Latin music world.”

Lawrie’s music-industry experi-
ence includes serving as Sony Mu-
si¢c Mexico President and Sony’s Sr.
Director/Finance for Latin Am-
erica. Prior to that he spent six years
with Price Waterhouse in its New
York and Madrid offices.

Across the Atlantic, Sony Music
Entertainment Italy President
Franco Cabrini is named Sony
BMG Music Italy President. He re-
ports to Maarten Steinkamp, who
heads Sony BMG'’s Central Euro-
pean Operations.

In Eastern Europe, BMG Hun-
gary Managing Director Margit
Geszti takes similar responsibili-
ties for Sony BMG Hungary,
Sony Music Central Europe Man-
aging Director Zbynek Knobloch
becomes the Managing Director
for Sony BMG Czech Republic,
and Sony Music Poland GM
Piotr Mackowiak now serves as
Sony BMG Poland Managing Di-
rector.

Johnson
Continued from Page 3

Reprise as Southwest Regional
R&B Promotion Manager. He was
later upped to National Director/
R&B Promotion. In 1992 he moved
to PolyGram, where he served as
Sr. National Director/R&B Promo-
tion. He's also held VP/R&B Pro-
motion titles at Island Records and
Mercury Records and, before his
stint at Atlantic, was Sr. VP/R&B
Promotion at Motown.

Emmis
Continued from Page 1

leaves KKFR Emmis’ lone Phoe-
nix station.

With the transaction, Emmis/
Phoenix cluster manager Marv
Nyren becomes Regional VP/Mar-
ket Manager for Emmis/Chicago.
He succeeds Chuck DuCoty, who
in July announced that he would
be leaving Emmis for a position
with NewRadio Group.
| Emmis and Bonnevilie plan to
I begin programming their respec-

tive new stations under time-bro-
kerage agreements that are ex-
' pected to commence on or about

Dec. 1.

For 2004, WLUP's net revenue
is projected 1o be approximately
$11.6 million. For Emmis’ fiscal
2005, which ends Feb. 28, 2005,
the three Phoenix properties' net
revenues are expected to reach
about $29.8 million. There are 95
full- and part-time employees at the
three Phoenix stations and 39 at
WLUP,

Emmis purchased the Phoenix
properties from Hearst-Argyle in
March 2001 for $160 million. Em-
mis expects to post a pre-tax gain |
of approximately $50 million from !
the deal with Bonneville. !

— Joe Howard I ‘
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Najarian Named Sr.
VP/Publicity, Epic

Epic Records has named Lois
Najarian Sr. VP/Publicity. Based in
New York and reporting to Exec.
VP/GM Steve Barnett, she’ll be re-
sponsible for all aspects of Epic’s
media relations.

“Lois is a highly accomplished
communications professional,” said
Barnett. “She has a solid reputation
as an effective strategist and a
proven ability to develop and
implement extremely successtul
media campaigns. | have every
confidence that her drive, passion
and extensive press experience will
be important assets as we continue
to expand the media presence for
Epic’s artists and projects.”

Most recently Najarian was Exec.
VP at New York-based PR firm Dan
Klores Communications, running
the entertainment and fashion divi-
sion. Before that she served as |
Records VP/Publicity, and she has
also held the titles of Director and,
subsequently, Sr. VP at New York-
based music PR firm Susan Blond
Inc. She has also headed the pub-
licity department at TVT Records.
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WEA Ups Froio; Spaulding To WMG

WEA Corp., Warner Music
Group’s USS. sales and retail
marketing company, has named
Rick Froio Sr. VP/Sales, replac-
ing Ron Spaulding, who shifts
to head WMG's new incubator
system. Froio, who spent 19
years with WEA Corp. before
moving to Atlantic Records as
VP/Sales in 1995, will report to
WEA Exec. VP John Madison
and oversee the company’s
catalog, video, Latino, urban
and lifestyle sales departments.
Spaulding, who joined WMG in
2000, will join Fred Feldman
and Todd Moscowitz in run-
ning the newly formed incuba-
tor initiative.

Of Froio, WEA Corp. Presi-
dent John Esposito said, “His
wealth of experience on the dis-
tribution and label side of the
business is an incredible asset to
our organization. He under-
stands how to best serve the
needs of our artists and labels in
the retail environment and ef-

Froio Spaulding
fectively manage the execution
of our sales programs.”

Esposito continued, “Ron
Spaulding is an entrepreneur at
heart, which is why the incuba-
tor initiative is such a good fit for
an executive of his caliber and
background. Ron has done a fan-
tastic job as our Sr. VP/Sales, and
[ am sure he’ll bring the same
level of energy and commitment
to the incubator system.”

Froio was previously Atlantic
Sr. VP/Sales and, during his

WEA See Page 36

O'Reilly Factor

Passion!

Live: Monday-Friday 2pm-5pm ET

Avails: 10 minutes local,
6 minutes network
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If you’re looking for
passion, bring on Shmuley.

With his new program Passion!, Rabbi Shmuley Boteach goes
after the issues America is most passionate about, raising the volume on
politics, family values, race, religion, crime and more. On Passion!
Shmuley can take on anything with anyone, anytime, anywhere.

* TV and radio guest appearing on programs including The Today Show,
Good Morming America, Larry King LIVE, Scarborough Country and

e Author of 14 best-selling books including Kosher Sex and Why Can't |
Fall in Love? A 12-step Program

e Profiled in Time Magazine, Newsweek, The New York Times, The
London Times, and The Washington Post

Passion! improves everything including audiences!

Contact information:

Bruce Wernick
(bwernick@libertybroadcasting.com)
Michael Levine
(mlevine@libertybroadcasting.com)
John Clark

(iclark@libertybroadcasting.com)

: 888.727.8629 (toll free)
Fax : 973.438.1727
Website: libertybroadcasting.com
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_____ NATIONAL MusiIcC

Live365 is the largest Internet radio
network, with thousands of stations in
a wide variety of formats. Programmed
by true music tastemnakers from
around the globe, Live365 offers an
enthusiastic audience for established
and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tastes and
preferences of today's most vibrant
music community. Tracks with the
most plays during the seven days
ended Oct. 5, 2004 are listed below.

LIVE LCOM

Travis Storch » 866-365-HITS
Top Rap & Hip-Hop
NELLY {/JAHEIM My Place
PETEY PABLO Freek-A-Leek
AKON {/STYLES P. Locked Up
ALICIA KEYS I 1 Ain't Got You
CIARA /PETEY PABLO Goodies

Top Latin
DADDY YANKEE Gasolina

SIRIUSHA/

1221 Ave. of the Americas
New York, NY 10020

212-584-5100
Steve Blatter
Alt Nation Octane
Rich McLaughlin Jose Mangin
GWEN STEFANI What You Waiting For? SEVENOUST Face To Face
STREETS Dry Your Eyes SALIVA Razor's Edge
STORY DF THE YEAR Sidewalks INSTRUCTION Breakdown
SHINEDDWN Burning Point
The Pulse COLLECTIVE SOUL Counting The Days
Haneen Arafat
GWEN STEFANI What You Waiting For?
GDD GOO DOLLS Give A Little Bit Spectrum
Gary Schoenweiter
Sirius Hits 1 MICK JAGGER & DAVE S TEWART Old Habits Die Hard
Kid Kelly MICK FLEETWOOO BAND Something Big
GDOD CHARLOTTE Predictable MINDY SMITH Fighting For All

C. MILIAN 1/J. BUODEN Whatever U Want
GAVIN DeGRAW | Don’t Want To Be
GWEN STEFANI What You Waiting For?

ROBBIE ROBERTSON Shine Your Light

MICHAEL McDONALD Reach Out. I'l BeThere
R&B & HIP-HOP

Damon Williams

JACKI-O [/YING YANG TWINS Fine

R. KELLY & JAY-Z Don't Let Me Die

SLIM THUG /PHARRELL | Ain't Heard Of That
TERROR SQUAD /EMINEM Lean Back (Remix)

RAP

DJ Mecca

CHINGY /BIG BOI Fall-N

EMINEM Just Lose It

JACKI-0 Fine

LIt FLIP The Ghetto

TALIB KWELI Back Up Offa Me

NAS 1/0LU DARA Bridging The Gap

SLIM THUG 1/PHARRELL I Ain't Heard Of That

ROCK
Gary Susalis
EARSHOT Someone

THREE DAYS GRACE Home
EXIES Ugly

ALTERNATIVE

Gary Susalis

FRANZ FERDINAND Tis Fire

STRAYLIGHT RUN Extistentialism On Prom Night
2 Vertigo

VOODDO GLOW SKULLS DD Don't Like Ska
TODAY'S COUNTRY

Liz Opoka

KENNY CHESNEY The Woman With You

WILLIE NELSON Midnight Rider

SHANIA TWAIN /BILLY CURRINGTON Party..
PROGRESSIVE

Liz Opoka

JET Look What You've Done

MARK KNDPFLER Boom, Like That

CHARLOTTE MARTIN Every Time It Rains
CAMPER VAN BEETHOVEN 51-7

SMOOTH JAZZ
Gary Susalis

ROYCE CAMPBELL Six By Six

JANE MONHEIT Taking A Chance On Love
AMERICANA

Liz Opoka

ALAN JACKSON If Love Was A River
KIERAN KANE Till 'm Too Old To Die....
NATHAN Lock Your Devils Up

WILLIE NELSON Pancho And Lefty

PO GIRL Mercy

GEORGE BENSON Irreplaceable

This section features this week's new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.
CHR/POP

Jack Patterson

EMINEM Just Lose it

LINDSAY LOHAN Rumors

BRITNEY SPEARS My Prerogative

CHAYANNE Cuidarte El Aima Jam On
ANDY & LUCAS Tanto La Queria
PAULINA RUBID Aigo Tienes Hot Jamz Lenny Bloch
JULIETA VENEGAS Andar Conmigo Geronimo MIX What's Become Of Mary
JON B. 1/2PAC Part 2
Top World L
PLUS ONE Be L NaS Bridging The Gap
RUSLANA Wiki ‘3’:.1@ JILL SCOTT Whatever Ulgdernronnd Garage
BEENIE MAN King Of The Dancehall SNOOP DOGG #/PHARRELL Drop It Like It's Hot Kid Leo
ERIC PRYDZ Call On Me N.0.R.E. UNINASKY & DADDY YANKEE Oye MiCanto U2 Vertigo
DESPINA VANO! Opa Opa
Music
CHOICE HOT JAMZ
30 mitlion homes D Mark “In The Dark” Shands
27,000 businesses " LIL WAYHE Earthquake
Available on digital cable and DirecTV MUSICS URBAN
Damon Williams e 646-459-3300 Jack Patterson
HIT LIST Rick Gillette * 800-494-8863 BABY BASH Dime Piecs
Seth Neiman 10million homes 180,000 businesses ::‘u ;‘“Erwﬂndtf'ul
CROSSFADE Cold . " KAST Prototype
EMINEM Just Lose It omx Faslnqn Retail
JET Look What You've Done Michael Griffin ALTERNATIVE
LOW MILLIDNS Eleanor " : Dave Sloan
GWEN STEFANI What You Waiting For? Ee;ggeastt:;;:s ;‘ ?'rx gashinbetalk FAINT | Disappear
SUGARCULT She's The Blade g Callis AFRIKA BAMBAATAA Metal
RAVEN SYMONE Backflip STING Like A Beautiful Smile KILLERS Mr. Brightside
TRICK DADDY Let's Go BEBEL GILBERTD Aganju
VELVET REVOLVER Fall To Pieces CARMEN McRAE Straighten Up And Fly Right RHYTHMIC DANCE
SOFT ROCK LOA AMIGOS INVISIBLES Comodon Johnson Danielle Ruysschaert
Seth Neiman SCISSOR SISTERS Better Luck MONICA U Should've Known Better (Dio Mix)
. JOSS STONE You Had Me DIRTY VEGAS Walk Into The Sun
MARTINA McBRIDE In My Daughter's Eyes JILL SCOTT Gokden

REINA If I Close My Eyes

CHRISTINA MILIAN Whatever U Want () Flores Mix)
AMBER You Move Me

DURAN DURAN (Reach Up For The) Sunrise
ALICIA KEYS Diary (Hani Mix)

AARON SMITH Dancin’ (M Flores Mix)

RAP/HIP-HOP

Mark “In The Dark” Shands
LILWAYNE Earthquake

S0Z {/SNOOP DDGG S$.0.2.

BIG BEZY n The Mood

RADIC)

Artist/Title Total Plays
RAVEN SYMONE Backilip 80
HILARY DUFF Fly 75
JESSE McCARTNEY Beautiful Soul 75
JOJO Leave (Get Out) 3
J0JO Baby It's You 73

HILARY & HAYLIE DUFF Our Lips... 72
AVRIL LAVIGNE My Happy Ending 72
KELLY CLARKSDN Breakaway n
ASHLEE SIMPSON Pieces Of Me 69
SKYE SWEETNAM Tangled Up In Me 31
JESSE McCARTNEY Good Life 3
LINOSAY LOHAN Drama Queen... 29
YELLOWCARD Ocean Avenue 29
BLACK EYED PEAS Let's Get It Started 28

HILARY DUFF Come Clean 28
SMASH MOUTH I'm A Believer 28
HOOBASTANK The Reason 27
AVRIL LAVIGNE SkBer Boi 27
STEVIE BROCK All For Love 27
RAVEN SYMONE Supematurai 27
Playlist for the week of Sept. 27-Oct. 3.
powered [T
MEDIABASE

WEST

1. HILARY DUFF Py

2. KELLY CLARKSOM Breakaway

3. RAVEN SYMONE Backfiip

4. JESSE MCCARTNEY Beautiful Soul
5. KIMBERLEY LOCKE Wrong

MIDWEST

1. KELLY CLARKSOM Breakaway

2 HILARY DUFF Ry

3. JESSE McCARTNEY Beautiful Soul
4. KEANE Somewhere Only We Know
5. BURKE RONEY Wendy

SOUTHWEST

1. KELLY CLARKSOM Breakaway
2.HILARY OUFF Ry

3. JESSE McCARTNEY Beautiful Soul
4. KIMBERLEY LOCKE Wrong

5. BURKE RONEY Wendy

NORTHEAST

1. HILARY DUFF Fly

2. KELLY CLARKSON Breakaway
3. RAVEN SYMONE 3ackfiip

4, REBA McENTIRE Somebody
5. KIMBERLEY LOCTE Wrong

SOUTHEAST

1. HILARY DUFF Fly

2. KELLY CLARKSO® Breakaway

3. JESSE McCARTNZY Beautifid Soul
4. BURKE RONEY Wendy

5. DE SO Chica De Miami

Aol Radio@Network
Ron Nenni 415-934-2790
Top Alternative

Robert Benjamin

FRANZ FERDINAND This Fire

MY CHEMICAL ROMANCE 'm Not Okay
Fresh 100

Ron Nenni

GWEN STEFANI What You Waiting For?
ASHANTI Dnly U

Top Country

Lawrence Kay

KATRINA ELAM No End In Sight

ANDY GRIGGS If Heaven

Top Jams

Davey D

LUDACRIS Get Back

ALCHEMIST #LLOYO BANKS Banger
NELLY & JAZZY PHA Na-Nana-Na

RADIO NETWORKS

Phil Hall » 972-991-9200

ABC AC

Peter Stewart

HOOBASTANK The Reason

KEITH URBAN You'll Think Of Me

Hot AC

Steve Nichols

KELLY CLARKSON Breakaway

DURAN DURAN (Reach Up For The) Sunrise
Touch

Stan Boston

ANITA BAKER How Does It Feel |
LALAH HATHAWAY Forever, For Always, For Love
0'JAYS Make Up

NORMAN BROWN | Might

Tom Joyner Morning Show

Vern Catron

NELLY /JAHEIM My Place

Country Coast To Coast

Dave Nicholson

BRAD PAISLEY Mud On The Tires

BIG & RICH Holy Water

Real Country

Richard Lee

BIG & RICH Holy Water

KENNY CHESNEY The Woman With You

RICKY SKAGGS Spread A Little Love |

Aa0i0

Ken Moultrie » 800-426-9082

Active Rock

Steve Young/Kristopher Jones
U2 Vertigo

THREE DAYS GRACE Home

COLLECTIVE SDUL Counting The Days
Heritage Rock

Steve Young/Kristopher Jones
COLLECTIVE SOUL Counting The Days
KENKY WAYNE SHEPHERD Afive

Hot AC

John Fowlkes

2 Vertigo

CHR

Steve Young/John Fowlkes
EMINEM Just Lose It

USHER & ALICIA KEYS My Boo |
SKYE SWEETNAM Tangled Up In Me

CHRISTINA MILIAN 1/JOE BUDDEN Whatever UWant |
GWEN STEFANI What You Waiting For?
Rhythmic CHR

Steve Young/John Fowlikes
EMINEM Just Lose It

Mainstream AC

Mike Bettelli/Teresa Cook

KELLY CLARKSON Breakaway

The Alan Kabel Show — Hot AC
Steve Young/John Fowlkes

U2 Vertigo

KELLY CLARKSON Breakaway

Mainstream Country

Hank Aaron

J. BUFFETT §/M. McBRIDE Trip Around The Sun
BRAD PAISLEY Mud On The Tires

LEANN RIMES Nothin' 'Bout Love Makes Sense
New Country

Hank Aaron

J. BUFFETT /M. McBRIOE Trip Around The Sun
T. TRITT 1J. MELLENCAMP What Say You

Lia

Ken Moultrie/Hank Aaron |
TIM McGRAW Back When

KENNY CHESNEY The Woman With You

BLAKE SHELTON Some Beach |

Danny Wright

Ken Moultrie/Hank Aaron
TIM McGRAW Back When

SUGARLAND Baby Girl

PAT GREEN Don't Break My Heart Again

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Hit Radio
Jon Holiday
SWITCHFODT Dare You To Move

U.S. Country

Penny Mitchell

BRAD PAISLEY Mud On The Tires
MIRANDA LAMBERT Me And Charlie Talking

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700
MAVERICKS All You Ever Do Is Bring Me Down
PAUL BRANOT Convoy

TIFT MERRITT Good Hearted Man

WESTWODD ONE
Charlie Cook * 661-294-9000

Soft AC

Andy Fuller

KELLY CLARKSON Breakaway

PHIL COLLINS Don't Let Him Steal Your Heart Away

Bright AC

Jim Hays
U2 Vertigo

Mainstream Country
David Felker
ALAN JACKSON Monday Morning Church

Hot Country
Jim Hays
PAT GREEN Don't Break My Heart Again

Young & Verna

David Felker

ALAN JACKSON Monday Mosning Church

TRAVIS TRITT 1/JOHN MELLENCAMP What Say You

o e e ]
=3

T e e L I

After Midnite

Sam Thompson

TIM McGRAW Back When

MONTGOMERY GENTRY You Do Your Thing

J. BUFFETT /M. McBRIOE Trip Around The Sun

WH,
WAITT RADIC NETHORKS
Country Today
John Glenn
MARK CHESNUTT The Lord Loves A Drinking Man
BRAD PAISLEY Mud On The Tires
TIM McGRAW Back When

Alternative Now!

Chris Reeves * 402-952-7600
FRANZ FERDINAND This Fire

GREEN DAY Boulevard Of Broken Dreams
STORY OF THE YEAR Sidewalks

LAUNCH

music oN YAHOO!
Jay Frank « 310-526-4247
Audio

CHINGY Balla Baby
MUSE Hysteria

Video
CHRISTINA AGUILERA [/MISSY ELLIOTT Car Wash

| HOUSTON Ain't Nothing Wrong

JET Look What You've Done

JOHN LEGEND Used To Love U
KANYE WEST Workout Plan

MUSE Hysteria

N.O.R.E. {/NINA SKY... Oye Mi Canto
NORAH JONES Those Sweet Words
PUSSYCAT DOLLS Sway

SHANIA TWAIN Party For Two

CURE Taking Off

STROKES The End Has No End

< musicsnippet.com®»
Tony Lamptey + 866-552-9118

Hip-Hop

JIN Senorita

KRAYZIE BONE Get'chu Twisted
PITBULL Dammit Man

R&B
AVANT Can't Wait
OMARION (/BIG BO! Never Gonna Let You Go

www americanradiohistorvy com
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o

72 million households

TELEVISION

CMT |

Lon Parkerson
202 580-4423 COUNTRY MUSIC TELEVISION
purs | 2000 20 (XM 20) 75.1 millon househokds Friday, 10/8 *Richard Marx, The Late Late
Michelle Boros Brian Bhilis [SVP/GH) « Anthony Kiedis, Live With  Show (CBS, check local listings for
GDOD CHARLOTTE Predictable 20 Cheis Part. VPiMusic & Talent ] o ;
USHER VALICIA KEYS My Boo g | MM dislLose Regis & Kely (check local stings for M)
AKON Locked U d channel). * Five For Fighting, Carson Daly.
CIARA YPETEY PABLD Goodies 18 ockeath | ADDS "":el:nd = nel) The View (ABC, &
BRITNEY SPEARS My Precogate 18 No new video adds innie Driver, The View {ABC, .
GREEN DAY Amencan idiol i5 | BPM (XM 81) l . check local listings for time).
RYAN CABRERA On The Way Down 15 | ULTRABEAT Better Yhan Lite TOP 20 P ™ * Ciara and Petey Pablo, The To-
SIMPLE PLAN Weicome To My Life 15 | KAT PEDPLE Free Fallng S. TWAIN w/B. CURRINGTON Party For Tvo 48 0 night Show With Jay Leno (NBC, |
MARDDN 5 She Wil 82 Loved 14 KEITH URBAN Days Go By B 52 check local listings for time).
QURELS (BANearatty RASCAL FLATTS My Worst Fear u B gs fortime).
KANYE WEST New Workout Plan 14 TOBY KEITH Stays In Mexico % M « Supergrass, Jimmy Kimmel
BEASTIE BDYS Triple Trouble 12 | Squizz (XM 48) TIM McGRAW Live Like You Were Dying 3 N Live (ABC, check local listings for
LIL SCRAPPY No Problem 9 g ALAN JACKSON Too Much Of A Good Thing.. 29 32 ;
e e ;| Charlie Logan L BUFFETT G, BLACK Hey Good Lookr” 29 30 | time).
A PERFECT C TRACE ADKINS Rough & Ready 28 % «Interpol and Dave Navarro,
HILARY DUFF Fly 7 {RCLE Imagine
SARA EVANS Suds In The Buckel B 32 Late Nioht With O'Brien (NBC,
LIL FLIP Surshne 7| SLIPKNDT Vemiton GRETCHEN WILSON Here For The Party 28 32 | fght Wiih Conan O'Brien (NBC,
FABOLOUS Brealhe 7| THREE DAYS GRACE Home KEMNY CHESMEY | Go Back 277 30 check local listings for time).
8. PAISLEY VA KRAUSS Whiskey Lullaby 26 32 « Marilyn Manson and Mase
JIMMY EAT WORLD Pain 7 EARSHOT Someone BROOKS & DUNN That's What I's All About 26 27 | Y D
JOHN LEGEND Used To Love You 7| EXIES Ugy LEANN RIMES Nothin' ‘Bout Love Makes Sense 26 25 Last Cal With Carson Daly (NBC, check
ASHLEE SIMPSON Shadow 5 SHELLY FAIRCHILO You Don't Lie. 8 2 loca listings for time)
EIGHT DAYS GONE Time Df Year TERRI CLARK Girls Lee Too 15 14 95 :
SWITCHFOOT Dare You To Move 6 WARREN BROTHERS Sell A Lot Of Beer 15 14 * Barry Manilow, The Tony Danza
KDRN Word Up 5 | LDS LONELY BOYS Heaven 14 14 | et "
U-POP (XM 29) BLAKE SHELTON Some Beach o1 :h::h(a‘:hne;; local listings for time
i 1 jeved | 131 n nnel).
Video + for the week of Sept. 27-0ct. 3. | Zach 0verk/ng JOE NICHOLS 1t Nobody Believed In You 3 15 | Duran Duran
U2 Verigo [ Aty s monitored by Medisbase 247 Saturday, 10/9
JEM Just A Ride between Sept. 27-Oct. 3. * Queen Latifah hosts and per- « Duran Duran, Regis & Kelly.
DELGADDS Everybody Come Down forms on Saturday Night Live (NBC, « Keith Urban, The View.
David Cohn CARLOS VIVES Como Tu 11:30pm ET/PT). « Jem. Ellen —
General Manager = 5 DeG 3
- \ Monday, 1011 « Queen Latifah, Jay Leno. |
Mik:?:l:;ronesm | + Amy Grant, Jay Leno. « Jennifer Lopez, David Letter-
LL COOL & Headsprung % | e TG | | *Ben Harper and The Blind /man.
LIL SCRAPPY No Problem B | N FOGERTY T Boys Of Alabama, Late Show With » Jem, Jimmy Kimmel.
USHER VALICIA KEYS My Boo % ! | David Letterman (CBS, check local * The Libertines, Conan O'Brien.
JOHN FOGERTY Sugar-Sugar (In My Lite} | O 3
AKDN {/STYLES P Locked Up 24 | e——— listings for time). mursday' lw"‘
CUARA UPETEY PABLD AN Fals Down B || SR L ) ) + Young Buck, Carson Dal .
NELLY Flap Your Wings 23 | NASEY CHAMBERS Pony e Mgl gy . . * Nick Lachey and Richard Marx,
26.5 mitlion househoids
JUVENILE YWACKD & SKIP Noka Clzp 23| KRISTIN HERSH Troule Tuesday, 10/12 Ellen DeGeneres. !
ROOTS Star/Pointio 23 | LAURIE & JOHN Ten Years Ago Today ADDS [ * Duran Duran, Good Moming * Velvet Revolver, Jay Lero.
FABOLDUS Breathe 22 | LAURIE & JOHN We'll Meet Again MAVERICKS All | Ever Do Is Bring Me Down America (ABC, 7am ET/PT). * Breaking Benjamin, Jimmy
GREEN DAY American Idot 20| LerGH NASH Father & Son NS S— « Jill Scott, The View. Kimmel.
n g N
(TR A AR 19| TARMAC ADAM Sentmenta Holiday [ *Hilary Duff, The Ellen DeGen- ~ *Jimmy Eat World, Conan
e o | TARWAC ADAM TooMoch e T0P 20 eres Show (check local listings for  O'Brien.
TARMAL ADAM Handhefd Torch BLAKE SHELTOM Some Beach time and channel). *Dave Navarro and The Hives,
MODEST MOUSE Ocean Breathes Salty 7 TARMAC ADAM Vaniy Eyes SARA EVANS Suds In The Buckel i « Yell rd. Jav L Carson Daly.
SECRET MACHINES Nowhere Again 16 TOBY KEITH Stays In Mexico ellowcard, Jay Leno. 5
BREAKING BENJAMIN So Cold 16 1:#:'! I.IA::AI:SDROWG" &By Ready } * Mos Def, Jimmy Kimmel, — Julie Gidlow
a! 0
YELLOWCARD Onty One 16 | WATERCOLORS (XM71} | TS e .
CHEVELLE Vdamin R (Leading Us Along) 6 | Trinity | SHEDAISY Come Home Soon o
KILLERS So Told M 15 TRICK PONY The Bride
AT C BT HERCA] RASCAL FLATTS Feels Like Today
RORH WordlUp 14| MORMAN BROWN West Coast Cooln ALAN JACKSON Too Much Of A Good Thing ———— - ———————

Video playhst for the week of Sept. 27-Oct. 3.

75 mittion households

Rick Knm
Exec. VP

ADDS

CHRISTINA AGUILERA /MISSY ELLIDTT Car Wash
CROSSFADE Coid

CHRONIC FUTURE Time And Time Again

ASHLEE SIMPSON Shadow

BLACK EYED PEAS Let's Get It Started
LINKIN PARK Breaking The Habit

MARDON 5 She Wil Be Loved

BOWLING FOR SOUP 1985

KEANE Somewhere Onty We Know

NELLY 1/JAHEIM My Place

JOSS STONE You Had Me

SWITCHFDOT Dare You To Move

VELVET REVOLVER Fall To Pieces

RYAN CABRERA On The Way Down

GAVIN DeGRAW | Don't Want To Be

DURAN DURAN (Reach Up For The) Sunrise
FINGER ELEVEN One Thing

GREEN DAY American kot

KILLERS Somebody Toid Me

SEETHER 1/AMY LEE Broken

BRITNEY SPEARS My Prerogatrve

USHER {/ALICIA KEYS My Boo

CHRISTINA AGUILERA (/MISSY ELLIOTT Car Wasa
CROSSFADE Cold

Video playlist for the week of Oct. 4-11.

X COUNTRY (XM12)}

Jessie Scolt

BUDDY MILLER Don't Wait

JOHN FOGERTY Déi Vu All Over Again
CAST IRON FILTER Mode! T ford
JOHN CATE Without Your Love

XM CAFE (XM45)

Bill Evans

WILLY DEVILLE Crow Jane Alley
MOSQUITOS Sunshine Barato

XMLM (XM42)

Ward Cleaver

VADER The Beast

BURNING SKIES Murder By Means Of Existence
CALIBAN The Opposite From Within

Piease Send Your Photos

R&R wants your best snapshots
(color or black & white).

Please include the names and
titles of all pictured and send
pics to R&R, c/o Keith Berman:

kberman@radioandrecords.com

LONESTAR Mr. Mom

DIERKS BENTLEY How Am | Do’

JULIE ROBERTS Break Down Here
MONTGOMERY GENTRY You Do Your Thing
BLUE COUNTY That's Ceol

LEANN RIMES Nothin® ‘Bout Love Makes Sense
BRODKS & DUNN That's What It's All About
EMERSON DRIVE November

KATRINA ELAM No End in Sight

TRENT WILLMON Dixe Rose Deluxe’s..

Information current as of Oct. 8.

PSLISTAR

CONCERT PULSE
Avg. Gross
Pos. Artist (in 000s)
1 PRINCE §1,659.4
2 DAVE MATTHEWS BAND 10722
3 ERIC CLAPTON §1.1278
4 PHIL COLLINS $915.6
5 VAN HALEN $8916
6 DZZFEST 2004 $8323
7 STING $766.1
8 USHER $7605
9 KENNY CHESNEY $7220
10 DEAD $7180
11 RUSH $564.5
12 PROJEKT REVOLUTION/LINKIN PARK $550.0
13 CHER $538.1
14 JOSH GROBAN $532.9
15 SARAH McCLACHLAN $436.6
Among this week's new tours:
BADLY DRAWN BOY
JOHN EDDIE
KIMBERLEY LOCKE
MARILYN MANSON
SIMPLE PLAN
The CONCERT PULSE is courtesy of
Polistar, a publication of Promoters®

On-Line Listings. 800-344-7383;
California 209-271-7900.

www americanradiohistorv com

" The iTunes Music Store Top 10

Apple’s iTunes Music Store is the leading digital-music service in
the U.S, offering a catalog of more than 1 million songs from all five
maijor label groups and hundreds of independents. Here's a
snapshot of the top-selling downloads on Tuesday, Oct. 5, 2004.

Top 10 Songs

. U2 Vertigo
. EMINEM Just Lose It

O MmN R WM

-

R.E.M. Around The Sun

@ o

. INTERPOL Antics
. BRIAN WILSON Smile
CAKE Pressure Chief

. HILARY DUFF Hilary Duff

O m N o

SIMPLE PLAN Welcome To My Life

. GWEN STEFANI What You Waiting For?

. BOWLING FOR SOUP 1985

KELLY CLARKSON Breakaway

MAROON 5 She Will Be Loved

. BLACK EYED PEAS Let's Get It Started (Spike Mix)
. GREEN DAY American Idiot

. USHER f/ALICIA KEYS My Boo

Top 10 Albums
GREEN DAY American Idiot

VARIOUS ARTISTS Garden State ST

YO-YO-MA Yo-Yo Ma Plays Ennio Morricone
BEN HARPER & BLIND BOYS OF ALABAMA There Wil Be A Light | |

. JOSS STONE Mind, Body & Soul

)
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AL PETERSON
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A

NE ws/ TALK/SPORTS

R&R October 8, 2004

apeterson@radioandrecords.com

Welcome To San Diego!

Stuff to see and do in America’s Finest City

a
4

%5 many regular readers of these pages already
know, although the worldwide headquarters of R&R
is located in Los Angeles, your News/Talk/Sports Edi-
tor is based in the city that will play host to broadcast-
ers from around the country this week during the an-

nual NAB Radio Show.

San Diego is my adopted home-
town. Although I was born and
raised on the East Coast — a New
Jersey boy to be precise — San Di-
egois a city that [ have come to know
and have loved since the very first
time I saw it nearly 25 years ago.

That first visit marked the begin-
ning of what turned out to be a near-
ly 20-year quest by this then-jour-
neyman DJ and PD to end up living
in this place that clearly deserves its
nickname, America’s Finest City.

Wildfires, earthquakes, droughts
and City Hall scandals notwith-
standing, whenever someone asks
me where [ live and I tell them San
Diego, the response is almost always
the same. “Ahhhhh ... San Diego,”
they sigh. “I would love to live
there.”

I'suspect that more than a few vis-
itors here for the NAB this week will
be as smitten as [ was when [ first
saw San Diego and will, as I did,
make a vow to return someday.
Large and cosmopolitan enough for
even the most discerning urban
dweller, San Diego is an incredibly
livable city with a small-town feel
and a relaxed attitude that gets un-
der the suntanned skin of both visi-
tors and lifelong residents.

THE

This week [ offer my suggestions
for some things to do and places to
see while you're visiting San Diego
this week or anytime. I emphasize
that these are my opinions and do
not reflect those of the Chamber of
Commerce or, frankly, anybody but
me. Many are doable even if you're
only in town for a few days; others
might be better for those with the
luxury of staying on for a while af-
ter the convention ends. Or, better
yet, put them on your “to do” list
and start planning now for your next
trip to San Diego.

A Little History

To really enjoy San Diego, it's im-
portant to understand how this place
evolved into the city you see today.
It was 1542 when Juan Rodriguez
Cabrillo first sailed his flagship, the
San Salvador, from Mexico into what
is now San Diego Bay. According to
the San Diego Historical Society, Ca-
brillo first came ashore somewhere
near what we now call Point Loma,
a tiny spit of land that rises from the
horizon just across the waterfront
from downtown and separates San
Diego Bay from the Pacific Ocean.

If you want to get a sense of what
Cabrillo saw that made him and just

PP

about all who have followed him
want to stay in this place that so
many have called paradise-by-the-
sea, take a short drive down Harbor
Drive. Go past the airport, head to-
ward Shelter Island — actually a
peninsula — and go all the way to
the end of the main highway to the
Cabrillo National Monument.

There you'll find the old Point
Loma lighthouse and a breathtaking
view of the city over one shoulder
and the endless blue Pacific over the
other. Just a cautionary note that it
can be windy and chilly even on
sunny days, but the panoramic vis-
ta and a quick peek inside the old
lighthouse are well worth the short
drive.

But Cabrillo really can’tbe credit-
ed for establishing the San Diego we
know today. In fact, the tourist area
now called Cld Town (moré on that
later) is where the original city of San
Diego first grew up. Today’s thriv-
ing downtown didn’t become the
center of San Diego until the late
1860s, when Alonzo Horton arrived
from San Francisco and, for the sum
of $265, purchased some 800 acres of
land that would become the “new”
San Diego. Today those dollars will
barely buy you a square foot of con-
do anywhere in San Diego County,
let alone something with a water
view!

By 1870 Horton had made a hand-
some profit on his purchase, as San
Diego grew to a population of
around 2,300 people, nearly half the
total population of San Diego Coun-

you're in tewn.

Calls Frequency Format
K0GO 600 AM  News/Talk
KFI 640 AM  News/Talk
XTRA-AM 690 AM Sports
KFMB-AM 760 AM  News/Talk
XESPN 800 AM  Sports
KNX 1070 AM  News
XPRS 1090 AM  Sports
KCBQ 1170 AM  Talk
KLSD 1360 AM  Talk

News/Talk/Sports Radio
Listening In San Diego

Whether you're out on an early morning jog around Mis-
sion Bay with your Walkman or dropping the top on that
rental car and cranking up the radio while cruising — OK,
crawling — along |-5, when it comes to Talk radio, just like
the weather and the scenery, San Diego has it all. Here's
where to find News/Talk/Sports radio to listen to while

Comments

Rush Limbaugh, Roger Hedgecock,
ABC News

L.A. station; Bill Handel, John & Ken
Jim Rome, “Hacksaw” Hamilton

Sean Hannity, Michael Savage, Rick
Roberts, CBS News

ESPN Radio, Dan Patrick
L.A. station; 24/7 ali-News, CBS
Local owners; Padres baseball

Laura Ingraham, Michaet Medved,
Fox News

Al Franken, Ed Schultz, Stacy Taylor

ty. In 1885 the transcontinental rail-
road reached town, leading toa pop-
ulation boom and a land stampede
that most locals will tell you hasn’t
stopped since. Today San Diego is
home to some 2.5 million residents,
most of whom seem to be on the
freeway at any given time of the day.

A great way to learn more about
San Diegoand the history of the area
is to check out the many museums
in Balboa Park, easily accessed by
bus or taxi from downtown. This
beautifu} urban green zone is home
to several magnificently restored
buildings, many of which were con-
structed for the California-Pacific
International Exposition, which
brought people from all over the
world to San Diego in 1935. The park
is also home to the San Diego Zoo,
one of the most renowned zoologi-
cal parks in the world.

If you happen to visit Balboa Park,
look for the guy selling hand-dipped
ice cream bars from a cart just outside
the Ruben H. Fleet Museum and Sci-

ence Center. Personally, I like them
plain, dripping with that fresh hot
chocolate dip that requires about a
dozen napkins to control, but you can
also have the vendor roll your bar in
freshly crushed peanuts if you like.

We Love Our Military

One thing that even the casual vis-
itor to San Diego notices pretty
quickly is the presence of the US.
military all over town. Chances are
you'll see several warships on the
bay from your hotel room, not the
least of which is the U.5.5. Midway,
now a floating museum docked at
the foot of Broadway downtown, or
maybe even the aircraft carrier
Ronald Reagan, the Navy’s new state-
of-the-art flattop, which recently
dropped anchor in its new home
port. It's a town where men and
women of the armed forces are still
cheered in parades and welcomed
home with lots of local media cov-
erage.

Continued on Page 28
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Welcome To San Diego
Continued from Page 26

In fact, the military has been a big
part of San Diego ever since the Na-
vy’s “Great White Fleet” made the
city its first stop on a worldwide tour
that brought 16,000 sailors and more
than 25 ships into San Diego Bay in
1908.

Huge military expansions took
place after both World War 1 and
World War II, and today thousands
of military personnel based at North
Island, Camp Pendleton, MCAS
Miramar and other installations
around the county call San Diego
home. In fact, over the past 50 years,
many who came through the area on
active military duty have been so
charmed by the city and the sur-
rounding county that they returned
to make it their permanent civilian
home.

San Diego has also been the site
of many aviation firsts. It’s no acci-
dent that Charles Lindbergh's face
adoms a huge mural on a wall as
you approach the entrance to San
Diego’s airport, which is named for
the pioneering aviator. His airplane,
The Spirit of St. Louis — which be-
came famous when he flew it from
New York to Paris — was built in
San Diego by the Ryan Aeronautical
Company.

In fact, before Lindbergh made his
historic trans-Atlantic flight in 1927,
he first tested his aircraft with a flight
from San Diego to New York City in
early May of that year. “Lucky
Lindy” set a transcontinental record
on that lesser-known flight, making
the coast-to-coast trip in just under
20 1/2 hours.

A faithful, non-flying reproduc-
tion of the NYP-15 airplane that
Lindbergh flew from New York to
Paris hangs in Terminal 2 at Lind-
bergh Field. Although the plane is a
replica, its engine, according to the
Port of San Diego, is a rare nine-cyl-
inder Wright JC-5 Whirlwind that is

identical to the one that powered
Lindbergh and The Spirit of St. Louis
across the Atlantic nearly eight de-
cades ago.

Fun Stuff To Do

No visit to San Diego is complete
without a trip to the beach, and, from
downtown, you are literally minutes
away by car, bus or ferry from some
of the city’s best oceanside play-
grounds. If you like your beach ex-
perience fun and funky with a bit of
arock ‘n’ roll edge, Mission Beach is
your spot. [t's the center of a two-
mile stretch of sand that extends
from the Mission Bay channel en-
trance to the north end of Pacific
Beach and that locals call “the
Strand.”

Stroll or bicycle along the concrete
boardwalk, where you'll find casu-
al restaurants and beach bars, shops
and Belmont Park, home of the
world-famous Giant Dipper roller
coaster. It’s worth the $4 to ride on
this still thrilling and fully restored
classic wooden coaster, which has
been a part of San Diego’s beach
scene since it first opened on July 4,
1925.

A little farther north you'll find the
beach and the atmosphere a bit more
upscale in La Jolla. If you want to
sound like a local, be sure to pro-
nounce it correctly; it’s "La HOY-ya.”
Check out the seals that share the
beach at the Children’s Pool or take
a stroll along Prospect Avenue,
where the shops and restaurants
might fool you into thinking you're
in Beverly Hills, except for that cool
ocean breeze.

Or walk down to the end of Cave
Street and head into the Cave Store,
where you can climb down the 145
wooden steps that lead to Sunny Jim
Cave, the largest of the many grot-
toes that dot La Jolla Cove.

If you are truly the adventurous
type, abit further up the coast you'll
find clothing-optional Black’s Beach.
Although I can't speak from person-
al experience, the locals will tell you

NEWS/TALKISPORTS

that access to the beach is very diffi-
cult, as it’s situated at the base of
cliffs that are up to 300 feet high.

Atop those cliffs is a glider port
where hangliders, paragliders and
radio-controlled gliders can often be
seen soaring, especially on week-
ends. A note of caution: The locals
who frequent Black’s Beach aren’t
into sightseers, so unless you are
committed to bathing in the buff, I'd
head for one of the many other
beaches.

A must-see beach for any visitor
are the wide, white sands of Coro-
nado Island. Catch the water taxi just
behind the Marriott and Convention
Center for a quick boat trip across the
bay, or drive across sweeping Coro-
nado Bridge and head south on Or-
ange Avenue.

A great place to start your visit to
Coronado is at the historic Hotel Del
Coronado. A classic Victorian-style
hotel built in 1888, the “Hotel Del”
is considered by many to be one of
America’s most beautiful seaside re-
sorts. Take a tour of the grounds and
sip the beverage of your choice on
the massive deck overlooking the
Pacific. Or make a reservation for
Sunday brurcch and dine in the
breathtaking dining room that has
hosted banquets for European roy-
alty and U.S. presidents.

OK, Let’s Eat

If you are staying downtown,
you're within walking distance of
the Gaslamp Quarter, where dozens
of great restaurants can be found. A
few of my favorites include Croce’s,
a jazz bar and restaurant featuring
California cuisine that’s owned and
operated by Ingrid Croce, wife of the
late singer Jim Croce; George’s on
5th, a steakhouse located in a build-
ing that was once home to a saloon
owned by Western legend Wyatt
Earp, who lived in San Diego for
awhile following his infamous
shootout at the O.K. Corral; Taka
Sushi for the classic California sushi
and sashimi experience; the Grant

If you want to sound like a local, be sure to
pronounce it correctly. It's “La HOY-ya.”

Grill, where San Diego’s business
and society leaders have dined for
generations; Blue Point, a great sea-
food and oyster bar in the heart of
the Gaslamp; and Cafe Sevilla,
where you can enjoy authentic Span-
ish tapas and dance the flamenco,
tango or salsa until you drop.

Enjoy a sunset view from a win-
dow or patio table at the Top of the
Market, located upstairs from the
more casual Fish Market restaurant
on North Harbor Drive, where spe-
cialties like fresh rosemary capellini
with Maine lobster in a champagne
cream sauce and a constantly chang-
ing menu of fresh seafood offerings
will bring you back again and again.
There’s also Anthony’s Star of the
Sea, one of the area’s most famous
locally owned and operated seafood
restaurants, where both locals and
tourists go for consistently good
food and a great view of San Diego
Bay.

Speaking of great views, don't
miss a chance to catch a sunset or
late-night cocktail in the lounge at
the top of the Manchester Grand
Hyatt downtown. With views from
Tijuana to La Jolla and beyond, it's
worth the elevator ride and the wait
for a table.

Check out some of the city’s most
expensive boats and bayside real es-
tate while enjoying great drinks and
food at a waterfront table at the Yacht
Club, located at the San Diego Mar-
riott Hotel and Marina, right next to
the convention center.

For a truly unique Mexican din-
ing experience, hop the red San Di-
ego trolley just outside the conven-
tion center and ride it up to Old

Town, where you'll find the ghosts
of San Diego's past in the many his-
torical buildings and quaint shops
that make up this state park.

You'll also find a number of great
restaurants, including my favorite,
the Old Town Mexican Cafe, where
the best carnitas and hand-shaken
margaritas [ know of can be found.
It's also great fun to watch through
the windows while waiting for your
table as the fresh tortillas you'll be
eating later are rolled outand made
the old-fashioned way: by hand.

In short, no matter what cuisine
you're searching for, you'll find it at
one of San Diego’s hundreds of great
restaurants. And you can walk off
your meal with a trip to the world-
famous San Diego Zoo or a visit to
Sea World, where Shamu and his
buddies put on a whale of a show
seven days a week.

Gojet skiing on Mission Bay, scu-
ba diving or snorkeling in the ocean
off La Jolla, maybe grab a round of
golf at Torrey Pines or treat yourself
toa few hours or a few days of pam-
pering at the legendary spa at La
Costa.

The fact is that you truly can’t see
or do everything there is to see and
do in America’s Finest City in just
a few short days or, for that matter,
a week. Heck, [ haven't even told
you yet about all the great deals on
pottery and velvet Elvis paintings
you can get in Tijuana or about the
incredible lobster dinners at unbe-
lievably low prices in Rosarita, just
south of the border. I guess we'll
just have to save that for your next
visit to my favorite city. Welcome to
San Diego.
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Your One-Stop NASCAR Headquarters

OK, so you may not be a NASCAR fan, but the ramifi-
cations of what happened last weekend should send shivers
up the collective spines of anyone within earshot of the inde-
cency police. Immediately after winning his race on Oct. 3,
Dale Earnhardt Jr. was asked by an NBC announcer how
it felt to notch his fifth victory at Talladega
Superspeedway. Earnhardt replied, “It don't
mean shit right now. Daddy’s won here 10
times.” Not only did NASCAR fine Earnhardt
B $10,000 for his inadvertent s-bomb, but they
also deducted 25 points from his season total,
turning his |3-point lead into a | 2-point defi-
W cit, effectively handing first place to Kurt
Shit! 1 just Busch. Can you name another sport where

swore on TV!I' ) .
points are retroactively taken off the board

for swearing?

As we ponder the greater implications of NASCAR's ac-
tions, Talk radio industry veteran Skip Joeckle weighs in with
these thought-starters:

* Lord knows what they would have done had he used the
“F" word — or shown his breast.

* | wonder if the FCC will fine him and all the NBC sta-
tions that aired the interview?

* Before you know it, Arbitron will start taking shares away
from shock jocks for talking nasty.

Otto Mation Asleep At The Switch

Earlier this week WZPL/Indianapolis PD Scott Sands was
out on the town very, very, very late Monday night/Tuesday
morning, entertaining Adam Cohen and Michael Chavez
of the Manhattan/EMC band Low Millions, “About 2am we
had just left a local ‘establishment’ — think a dimly lit Denny’s
with stripper poles — and | was driving the guys back to their
hotel,” Sands slurs to ST. Flipping on WZPL, Sands was
greeted by dead air, then half a sweeper, dead air, half a song
— you get the picture. “We've got to make a detour by the
station!™ he yelled, tires screeching. He arrived at WZPL and
discovered that the Audio Vault system had crashed, leaving
the station ... what's the technical term? Oh, yes: screwed.

|
“I ran into the studio, cracked the mike and started inter-

viewing the guys,” says
Sands, who then played
several cuts from Low Mil-
lions' CD, including the
single, “Eleanor.” The epi-
sode turned into a 30-
minute on-air adventure
while they waited for the
system to reboot. “| was
about ready to grab a gui-

Tap, tap.... Is this thing on?

whole album live,” says
Sands. “The guys told me

later that this was the first time they had actually heard their |

song on the radio.”

The Programming Dept. (Outbound)

* PD Michele Williams resigns from Greater Media Triple
A WBOS/Boston. For now OM Buzz Knight takes the con-
trols.

* PD Glenn Cosby exits Urban AC WSRB (Soul 106.3)/
Chicago. MD Tracy Reynolds will cover until a replacement
is named.

» PD Tim Closson was cut loose from Country WUBE/
Cincinnati after a successful |4-year run. He can be reached
at 513-659-360! or tecamfm@aol.com.

tar and make them play the |

Formats You'll Flip Over

¢ Clear Channel's WWDG (Rock 105 The Dog)/Syra-
cuse has officially shifted from Active to mainstream Rock.

* WZLQ/Tupelo, MS shifts from Hot AC to Classic Rock
under PD Steve Drumm and OM Dave Dunaway. No

| baby seals were harmed during the ensuing celebratory four-
hour Rock Block.

* Clear Channel flipped WZNY/Augusta, GA from CHR/
Pop to Country as WIBL (The Bull). Lost in the translation
were midday talent Michelle Mitchell, night jock Cosmo and
the syndicated Ace & TJ in mornings. PD Jana Sutter re-

| mains through the transition — or until she scores a swell
| new gig, whichever comes first. Sutter can be reached at
janasutter@clearchannel.com.
* Recently, we casually mentioned that WWWX/
| Appleton, Wl was morphing to Alternative. Said morphing
did not officially take place, so we now look like idiots, thank
you very much. The station did, however, sprinkle some al-
ternative titles into the mix. So there.

The Programming Dept., Part Deux
* After a yearlong hiatus in Tampa, JoJo Martinez returns

to the soon-to-be-frozen tundra of Milwaukee to reclaim her |

former Asst. PD/MD/midday gig at Entercom CHR/Pop
WXSS.
* Backyard Broadcasting Active Rocker WRXW/Jackson,

MS hires new PD Johnny Maze. He replaces Phil Conn, who |

recently exited. Until August, Maze had programmed Active

| Rock KRXE/Lafayette, LA — until Pittman Broadcasting

l screwed up his game plan by flipping the station to Smooth

Jazz.

1 * WEDR/Miami Asst. Promotions Director Derrick Baker

| adds Asst. PD stripes. Former WWWQ/Atlanta and WHYV/
Miarni personality Nikki Nite joins for an airshift to be named
later.

|« WZEE (Z104)/Madison Asst. PD/night guy Joey Hoops

| exits. Replacement packages can be sent to PD Jon Reilly at

265! South Fish Hatchery Road, Madison, WI 5371 1.

* WKHQ/Traverse City, M night jock Luke Spencer is
awarded realistic-looking MD stripes. Proud PD Mark Elliott
says, “Luke is a graduate of Emerson College in Boston and
hopes to grow up someday.”

Quick Hits
| * New York radio legend Harry
& ; Harrison is coming out of retirement and
| returning to WCBS-FM to host the Satur-
1 day 6- | 0am shift, which includes a Beatles
" for Breakfast segment from 8-10am.
Harriscn retired in March 2003 after 23
years in mornings on WCBS-FM. His re-
turn on Oct. 9 just happens to coincide
with what would have been John Lennon's
64th(!) birthday.

¢ Clear Channel CHR/Pop WKSC/Chicago suddenly has af-
ternoons open as Scott Tyler exits. PD Rod Phillips has al-

A Harry situation at
WCBS-FM

to snag his next afternoon star.
* Shortly after WFLZ/Tampa midday talent Dana was

|

awarded co-MD stripes, she quit. With her sudden departure, |

:
A meLille

Y& 247 460

* R&R Publisher/CEO Erica Farber receives the NAB
National Radio Award.

* Radio Unica sells 15 stations to Multicultural Radio Broad- .
casting for $150 million.

* Opie & Anthony fined $357,000 by the FCC.

Lo - _ .
0N /EARS AGO
* Clear Channel Communications and AMFM Inc. begin
merger, valued at $56 billion.
* Bill Pugh promoted to Director/AM Operations for Clear

Channel's San Diego cluster.
* Gehrig Peterson named OM of WCKG-FM/Chicago.

YU Vs AGO

* Dave Shakes becomes OM/San Francisco for Evergreen
Media.

* Nick Gatfield named President of Polydor Records.

* Julie Kahn promoted to GM of KNEW-AM & KSAN-FM/
San Francisco.

1 I —

* Buzz Bennett resigns as PD of KHYV/ r
Dallas.

* Virgin Music Group Chairman Richard
Branson sells 25.1% of his share of the |
company to Fujisankei Communications
Group for $150 million.

« Steve Kingston named Regional VP/ &
Programming for Malrite.

Richard
Branson

W VEARS AGO
* Blit Gambie named PD of WMAQY/Chicago.
» Doubleday buys WHN/New York from Mutual for $13 mil-

lion.
* Ross Reagan named VP of Shamrock.

. ey YT

W) 1Edfs 460

* A Los Angeles federal court judge rules that videotaping
TV programs and movies from TV for noncommercial
use does not violate copyright infringement laws.

* The Beatles reunite to file a $60 million lawsuit against

the producers and promoters of the Beatlemania stage
show.

T — . |

W) yE47s 460 |

« John Lund named PD of WNBC/New |
York.

* The Doctor Demento Show begins na-
tional syndication in 44 major markets.
Demento's appearance on NBC's To-

| morrow show receives the highest rat-

L ings in the show's history (93% of the

J/

available audience).

place Ellen Martin, who steps away from the mike to con-
centrate on her promotional duties.

¢ Entercom Hot AC WMYX/Milwaukee welcomes market
vet Kidd O’Shea for afternoons. O'Shea crosses the street
from archrival WKTI, where he had been doing nights since
March 2001.

 After seven-plus years doing mornings at Entercom Old-
ies WMQX/Greensboro, Jack Armstrong has left the build-
ing. He will continue to voicetrack nights at sister Oldies

John Lund

ready cast his patented Ronco Jock Net™ upon the waters | WWKB-AM/Buffalo and can be reached at 336-880-8182 or

japro@northstate.net.
* KHRO (Hero Rocks 94.7)/El Paso morning team Ricky
G. and Delilah have gone buh-bye and are now in search of

| night jock Kane is now sporting both halves of the MD | their next gig. Locate Ricky at 915-833-7454 or hitme523@aol.
| com.

stripes.
* WLTM (94.9 Lite FM)/Atlanta inks veteran air personal-

ity/actor/voiceover dude Jeff Tyson for afternoons. JT will re-
|

wwWwW americanradiohistorv com
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¢ WILN/Panama City, FL welcomes Tom Deelo (ex-
WBZZ/Pittsburgh) for nights. PD Keith Allen also hires a new
Continued on Page 33
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Continued from Page 30

morning co-host, Dan Wentz, who was doing nights at
WBHV/State College, PA.

* WTIC-FM/Hartford midday talent Jeannine Jersey
trades shifts with morning co-host Renee as she joins Craig &
Company. Jersey will retain her Asst. PD/MD duties.

* After 27 years in New England doing promotion for Jerry
Brenner, EMI, Island, MCA and Arista, the lovely and talented
Paul Barrette is hanging out the shingle on his own promo-
tion company, Muzic 51. | figured it was the best way to en-
sure that | can’t get fired,” Barrette tells ST. He can be
reached at 603-429-0160 (office), 603-494-4951 (cell) or
muzic5 | @hotmail.com.

Executive Baby Poop

* Congrats and much love from F
our house to the home of Charlie [
Walk, Columbia Exec. VP/Creative
Marketing & Promotion, and his
lovely wife, Lauren, on the birth of
daughter Jade Bradford Walk, who
debuted, appropriately, on add day, Actual Walk baby may vary.

-
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BOX OFFICE TOTALS
October 1-3
Title Distributor $ Weekend $ To Date
1 Shark Tale (DreamWorks)* $47.60 $47.60
2 Ladder 49 (Buena Vista)* $22.08 $22.08
3 The Forgotten (Sony) $11.82 $38.08
4 Sky Captain... (Paramount) $3.27  $30.59
5 Mr. 3000 (Buena Vista) $2.52 $19.10
6 Shaun Of The Dead (Focus) $2.48 $6.93
7 Woman Thou Art Loosed (Magnolia)* $2.32  $2.32
8 Resident Evil: Apocalypse (Sony) $2.31 $47.02
9 First Daughter (Fox) $2.15  §7.12
10 Cellular (New Line) $2.01 $28.15

All figures in millions. * First week in release
Source: Nielsen EDI

COMING ATTRACTIONS: This week's openers include
Raise Your Voice, starring recording artist Hilary Duff. Her
single “Fly” is featured in the movie.

Also opening this week is Friday Night Lights, in which
recording artist Tim McGraw has a supporting role, and
Taxi, starring recording artist Queen Latifah.

— Julie Gidlow

Oct. 5. Jade was born at 12:26pm and weighed in at 7 Ibs.,
Il oz.

¢ Just down the hall, Columbia VP/Adult Formats Pete
Cosenza and his wife, Jenni, are still buzzing over the Sept.
20 birth of Catherine Grace Cosenza, who weighed in at
8 Ibs., 3 oz and measured 22 inches long. A sleep-deprived
Cosenza says, “"Now when Charlie calls me in the middle of
the night for a station’s hot line number, I'm already awake!”

* Best wishes to Kevin Kollins, head of CHR promotion
at Jeff McClusky & Associates, and his wife, Patty, on the birth
to their first child, daughter Mallory Kay, on Sept. 26. She
arrived at a tasteful 6 Ibs., | oz.

In Other News

* Legendary radio voice Gary = == "_] r
Owens, beloved as the genial ear-
cupping announcer on Rowan &
Martin's Laugh-In, will receive a spe-

cial honor on Oct. 16: California
State University, Northridge is re-
naming its broadcast facility in his
honor. Many of Owens'’ friends and
fans will be on hand for what he de-
scribes as “an evening of wonderful-
ness.” Owens is currently on a book
tour promoting his latest work, How
to Make a Million Dollars With Your Voice.

* Dale Eichor, longtime PD/MD/midday guy at Clear

ﬂ Channel Classic Country KWMT-AM/
.IJ
- d [}
~- &
3>

Live! From beautiful
downtown Northridge!

Fort Dodge, IA, is hangin’ up his Koss
Pro-AAs on Oct. 30 to explore the world
of retirement. Eichor, a 44-year industry
vet, has been at KWMT for an amazing
32 years! Congrats on a job well done,
and our best wishes to Dale and
Caroline, his bride of 43 years.

Dale Eichor: Gone
fishin'.

Talk Topics

* Air America host/best-selling author/Bill O'Reilly Fan Club
President Al Franken is taking his show on the road, broad-
casting live from a bunch of swing states leading up to the
November election. Franken's road show debuted Sept. 30
from San Diego. Other pushpins in the big map for Franken
and co-host Katherine Lanpher include San Francisco; Den-

- »
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ver; Minneapolis; Madison; Columbus, OH; Miami; and
Tampa.

* Ken Berry, Station Manager at KIRO & KTTH/Seattle
for the past three years, tells ST that he'll exit on Oct. 14
after he and Entercom/Seattle management were unable to
come to terms ON a new contract.

* Fox Sports Radio taps 20-year broadcast veteran Van
Earl Wright to join co-host Andrew Siciliano and sports an-
chor Krystal Fernandez on the network’s Morning Extrava-
ganza, replacing Tony Bruno.

Condolences

* Ancil Payne, the former head
of Seattle-based King Broadcasting,
died Oct. 2 after a battle with can-
cer. He was 83.

* Cumulus/Columbus, MS Mar-
ket Manager Don Troutt passed
away Sept. 27 at age 55. Troutt’s
previous management duties in-
duded KKBQ/Houston and stations
in St. Louis and Kansas City.

* Our condolences go out to the
family and friends of former R&R Asst. Rock Editor Greg
Burt, who died Sept. 29 of liver cancer at his home in Holly-
wood, CA. He was 51.

Ancil Payne

TOP TEN SHOWS Sept. 27-Oct. 3
Total Audience Aduits 18-49
(105.5 miilion households)
1 Desperate Housewives 1 Desperale Housewives
2 Survivor: Vanuaty 2 NFL Monday Nigiht Foothall
P (Cowboys vs. Redskins)
& L 3 Survivor: Vanuaty
4 CskNY 4 CSI: Miami
5 NFL Monday Night Foothall 5 CSENY
(Cowboys vs. Redskins) 6 The Apprentice
6 Everybody Loves Raymond (Wednesday)
7 Lost giost
8 Everybody Loves Raymond
e (tie) NFL Monday Showcase
9 €SI (Wednesday) 10 Extreme Makeover;
10 NFL Monday Showcase Home Edition
Source: Nielsen Media Research
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¢ THE INDUSTRY’S NO. 1 RETAIL CHART October 8, 2004
w ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 RASCAL FLATTS Feels Like Today { i Strost 203,366 -
- 2 HILARY DUFF Hitary Duff Buena Vista/Hollywood 193,673 -
- 3 CIARA Goodies LaFace/Zomba 126,198 -
1 4 GREEN DAY American |diot Reprise 124,329 54%
2 5 NELLY Suit DarrtyiFo’ ReelfUniversal 120,146 -26%
- 6 USED in Love And Death Reprise 99,211 -
4 7 NELLY Sweat Derrty/Fo’ RealUinivarsal 80,070 -38%
7 8 RAY CHARLES Genius Loves Company Concord 79,888 -15%
- 9 MARILYN MANSON Lest We Forget: The Best Of... Interzcope 78.803 -
5 10 TIM MCGRAW Live Like You Were Dying Curly 76,937 -23%
1" JOSS STONE Mind, Body & Saul S-Curve/tMC 73,512 -
8 12 NOW VOL. 16 Various urv 69,798 -20%
- 13 TALIB KWELI The Beautiful Struggle Geffan §3.333 -
- 14 QUEEN LATIFAH The Dana Owens Atbum Vector 62,216 -
- 15 INTERPOL Antics Matadar 61,916 -
3 16 KEITH URBAN Be Here Capitol 61,261 -59%
17 BRIAN WILSON Smile tantic 59,399 -
10 18 MAROON 5 Songs About Jane OctonelJ/RMG 56,439 7%
9 9 ASHLEE SIMPSON Autobiography Geffen 55,399 -25%
6 20 CHEVELLE This Type Of Thinking Coutd Do.. Epic 46,757 51%
- 21 GUERILLA BLACK Gueritia City Virgin 46,044 -
20 22 GRETCHEN WILSON Here For The Party Epic 45,886 +7%
- 23 SHAWNNA Worth Tha Weight Dief Jam/IDJME 45,451 -
14 2 YOUNG BUCK Straight Qutta Cashville G-Unit/interscope 42,350 1%
13 25 AVRIL LAVIGNE Under My Skin Arista/ MG 42,220 -14%
1" 26 LL cooL J Definition Def Jam/IDJMG 40,684 -20%
12 27 USHER Confessions LaFace/Zombs 39,770 21%
21 28 BiG & RICH Horse Of A Different Color Warner Bros. 39,396 +3%
- 29 SOCIAL DISTORTION Sax, Love & Rock'n’ Roll Time Bl 38.953 -
18 30 JILL SCOTT Beautifulty Human...Vol.2 Hidden Beach/Epic 38,316 1%
15 3 ANITA BAKER Wy Exeryihing Blve Motes Vi 37,052 -19%
19 32 R. KELLY Happy People/U Saved Me Jive/Zomba 36,551 -15%
2 33 BLACK EYED PEAS Elephunk A&M/Interscope 35,798 +6%
25 34 GARDEN STATE Soundtrack Epic 34,388 +7%
23 3 LOS LONELY BOYS Los Lonely Boys Epic 34,021 4%
27 36 VELVET REVOLVER Contraband RCA/RMG 33,087 +6%
- 37 MTV2 HEADBANGERS BALL V2. Various RoadruaneriDJMG 32934 -
17 38 ALAN JACKSON What { Do Arista 31,276 -29%
28 B KILLERS Hot Fuss IslandiiME 26,638 10%
28 40 GUNS N'ROSES Greatest Hits Geffen 28,431 6%
- 4 KEANE Hopes And Fears Interscoge 28,009 -
40 42 SHARK TALE Soundtrack Geffen 27,608 +25%
3 4 J0J0 Joja BlackGround/Universal 27,499 +9%
- 44 BARRY MANILOW Scores Concord 27412 -
33 45 SWITCHFOOT Beautiful Letdown Columbia 27,060 {11
30 46 MASE Welcome Back Bad Boy/Universal 25,522 13%
29 47 YELLOWCARD Ocean Avenue Lapital 24,291 -18%
38 48 AKON Trouble SRC/Universal 23,906 +1%
39 49 MODEST MOUSE Good News For People Who Love... Epic 23,447 0%
37 50 LINKIN PARK Meteora Warner Bros. 22,881 -6%
© HITS Magazine Inc.
f_; 1 RLBU ME top 10, nine in the top 15 and 12 in the top | Black (No. 21), sal’s JoJo (No. 43),
: 25, with LaFace/Zomba’s Ciara (No. 3), Re- | Def Jam/ID- -y uNp 9"/.;1 Epul:/lSony
NI (H H rise’s The Used (No. 6) and Interscope’s | JMG’s Shawn- " ashville’s
Hillbillies Top Hilary Marlyn Manson g(I;Ieates)t-hits (No.9) lead i’ (No. 23), : Gretchen Wilson
Hooray for Hollywood Records! ing the way. Timb Bomb's (No. 22) and Ep-
Just in time for Michael Eisner’s fare- The rest of the top 10 consists of hold- | Social Distor- ic’s Garden State
well party, Buena overs like Reprise’s Green Day (No. 4), | tion (No. 29), (No. 34) are both Ciara
Vista Music Group Derrty/Fo’ Reel/Universal act Nelly’s Suit | Roadrunner/ up 7%, and A&M/
chief Bob Caval- (No. 5) and Sweat (No. 7), Concord’s still- | IDJMG's MTV2 44 Interscope’s Black Eyed Peas (No. 33)
lo’s label scores a strong Ray Charles (No. 8) and Curb’s Tim | Headbangers Bascallliatls and RCA/RMG's Velvet Revolver (No.
historic 1-2 finish | McGraw (No. 10). Ball Vol. 2 (No. 36) each experience 6% growth.
this week, with ' Other newcomers include S-Curve/ | 37), Interscope’s Keane (No. 41) and Con- Next week: Look for LaFace/Zomba’s
Lyric Street's Ras- EMC'’s Joss Stone (No. 11), Geffen's Talib | cord’s Barry Manilow (No. 44). repackaged Usher album, featuring four
cal Flatts and Hi- Hilary Duft Kweli (No. 13), Vector/Flavor Unit/A&M’s Big gainers for the week are led by Gef- | new tracks, including "My Boo” with Ali-
lary Duff debut- Queen Latifah (No. 14), Matador’s Interpol | fen’s Shark Tale soundtrack which, helped | cia Keys, to vie with MCA Nashville’s
ing at the top of the HITS album chart. (No. 15), Nonesuch/Atlantic’s Brian Wilson | by the film’s No. 1 box-office opening, isup | George Strait for the top of the chart. Ep-
They're two of five newcomers to the | SMLE album (No. 17), Virgin’s Guerilla | 25% at No. 42, and Blackground/Univer- | ic’s Good Charlotte will also be in the mix.
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What You Gon’ Do?

So what you gon’ do when you hear Lil Jon & The Eastside
Boys’ new single for the first time? What radio stations probably
should do is add it straight to their playlists. After all, when peo-
ple hear Lil Jon's signature “What?” and “Yeah!” calls on a cut,
they know it’s time to party. Lil Jon & The Eastside Boys get a lit-
tle heip from Lil Scrappy on “What You s
Gon’ Do,” the lead single from Lil Jon’s \
upcoming album, Crunk Juice. The CD
is slated to drop Nov. 16 and seems to
feature everyone who's anyone in the
industry right now. R. Kelly, Ludacris,
Snoop Dogg, Nate Dogg, Nas, Ying
Yang Twins, Pitbull — all of them and
more make their voices heard. Produc-
tion by Rick Rubin, Pharrell and, of
course, Lil Jon himself ensures that Crunk Juice will hit the charts
hard. As for the slow and menacing “What You Gon’ Do,” the vid-
eo just premiered on BET, and look for the song to reach Rhyth-
mic radio next week.

It took awhile for The Goo Goo Dolls to make it to the top. They
formed in 1987, and only in 1996 did they really break through to
the mainstream to become one of the most popular bands of the
"90s. They are once again prepared to give it all they’ve got as they
present “Give a Little Bit” to Hot AC outlets. The single is our first
look at their upcoming album Live in Buffalo: [uly 4, 2004. The new
cut was produced by Rob Cavallo and
The Goo Goo Dolls and mixed by Jack
Joseph Puig.

In a very real sense, The Goo Goo
Dolls’ Johnny Rzeznik gave a little bit
to up-and-comer Ryan Cabrera:
Rzeznik co-produced Cabrera’s debut
CD, Take It All Away, along with the
young artist. Next week Cabrera goes
for adds at Pop with “True,” the second
single from his gold CD. Cabrera has always been a go-getter, even
when he was part of the group Rubix Groove in high school. RG
ended up opening for such acts as Cheap Trick, Ben Harper and
Third Eye Blind. Nowadays Cabrera has gone solo, and Rolling
Stone magazine, among others, touts him as an artist to keep an
eye on. That won't be hard, since he will be appearing on The To-
night Show With Jay Lene on Oct. 7 and headlining a tour in No-
vember.

Julie Roberts made a splash with “Break Down Here,” and next
week she revisits Country with “The Chance,” the second single
from her debut album. Roberts’ star is definitely on the rise: She
has been nominated for the coveted CMA Horizon Award and will
perform at the 38th annual CMA Awards on Nov. 9, airing live
from the Grand Ole Opry. Roberts tells CMT.com, “It takes me back
to the memory of all of those times growing up when I used to sit
on the floor in front of the television with momma, watching the
CMA Awards. [ used to say, 'Momma,
I'm going to be there one day ...and I'm |
going to be wearing a purple dress.” I'm
not sure if what [ wear is going to be |
purple, but [ just can’t lose that living-
room vision.” Check Roberts out live as
she tours the nation with Rascal Flatts
through mid-December. .

The Las Vegas-based band The Kill-
ers go for adds at Alternative with "Mr.
Brightside,” the second single from their debut album, Hof Fuss.
The band came together in late 2002 when vocalist Brandon Flow-
ers, still reeling from being let go by his previous band for not
wanting to relocate to Los Angeles, answered guitarist Dave Ke-
uning’s ad in a local paper. “He was the only person to reply to
my ad who wasn’t a complete freak,” says Keuning.

Lil Jon

Goo Goo Dolls

Julie Roberts
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Week 0f 10/11/04

CHR/POP

CHINGY Baila Baby [27P/Capitol}
LENNY KRAVITZ Lady (Virgin)
MASE Breathe, Stretch, Shake /Bad Boy/Universall

N.O.R.E. f/NINA SKY & DADDY YANKEE Oye Mi Canto

(Roc-A-Fella/iDJMG)
RYAN CABRERA True (At/antic/

CHR/RHYTHMIC

DJ QUIK What They Think Of You (Warner Bros.)
HOUSTON Ain't Nothing Wrong {Capitol)

LiL JON & THE EASTSIDE BOYS fILIL SCRAPPY
What Ya Gon’ Do (TV7)

URBAN

ANGIE STONE Stay For Awhile {/AMG)

JILL SCOTT Whatever, Whenever (Hidden Beach/Epic/
LLOYD BANKS Karma finterscope)

MEMPHIS BLEEK Yes {Roc-A-Felia/lDJMG)

URBAN AC

AVANT Can’t Wait /Geffen/

EARTH. WIND & FIRE fIRAPHAEL SAADIO
Show Me The Way (Sanctuary/SRG/

GERALD LEVERT Gne Million Times (Atlantic/

COUNTRY

ALAN JACKSON Monday Morning Church /Arista/
JULIE ROBERTS The Chance (Mercury/

MARK CHESNUTT ¥'m A Saint (Vivaton/
MICHAEL RYAN Tt Ain't Braggin’ (Hendrix)
TAMMY TROUT Prayin’ Girl fHendrix/

AC

DYERS DAUGHTERS Your Lucky Stars And Stripes {Lu Don/

LIONEL RICHIE Long Long Way To Go f/sland//DJMG/
RICHARD MARX Ready To Fly (Manhattan/EMC)

R&R’s Going For Adds features the compiete list of songs impacting radio for the coming week. Going For Adds
is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
Jfagot@radioandrecords.com.

HOT AC

GDD GOO DOLLS Give A Little Bit (Warner Bros.)
NORAH JONES Those Sweet Words (Blue Note/FMC)

SMOOTH JAZZ

BEN TANKARO Piano Prophet Verity/

ERIC DARIUS Joy Ride (Higher Octave/Naradal

QUEEN LATIFAH California Dreamin’ Vector Recordings/
SERGIO CAPUTQ Jazzy Girl fidrosyncrasy/

ROCK

ATOMSHIP Withered (Wind-up/
CROSSFADE So Far Away (Columbia/
SHINEGOWN Burning Bright (Atfantic/

ACTIVE ROCK

ATOMSHIP Withered (Wind-up/
CROSSFARE So Far Away {Columbia)
SHINEDOWN Burning Bright /4t/antic/

ALTERNATIVE

ATOMSHIP Withered (Wind up)
KILLERS Mr. Brightside flsland//D/MG)
RISE AGAINST Give It All (Geffen)
SCISSOR SISTERS Laura (Universall

TRIPLE A

CARLA BRUNI Queiqu‘un M'a D'it 2/
JEFF BUCKLEY Forget Her /Legacy/

MOE w{JOHN HIATT The Ballad Of Curtis Loew /Sanctuary/SRG)

NICK CAVE & THE BAD SEEDS Nature Boy (AntiEpitaph)
ROBERT RANDOLPH Nobody (Waraer Bros.)
WAXWINGS Steady As Starlight (Rainbow Quartz)
ACOUSTIC SYNDICATE Long Way Round (Sugar HiY

HOTHQUSE FLOWERS /nto Your House {Eleven-Thirty/Yep Roc)

PINETOP PERKINS Ladies Man (M.C.)
STRAWBS Deja Fou (Witchwood Media)
VARIQUS ARTISTS Blues Lounge (Putumayol

Hniiiiniiig.
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Salary

Continued from Page 1

(+19%), afternoon drive talent
(+11%) and evening talent (+18%).
The talent categories in markets out-
side the top 10 did not reap those
same rewards, an indication to
Miller Kaplan partner George
Nadel Rivin that perhaps syndi-
cated programming is causing sala-
ries in those markets to flatten.

When taken in its entirety (the
“all markets” report, which merges
data from 383 station operators rep-
resenting a total of 879 stations), this
year's survey is very different from
past reports, due primarily to the
composition of the stations partici-
pating in the project.

Los Angeles radio stations are tra-
ditionally a strong element of the sur-
vey, but all but two declined to take
part this time around. At the same
time, a concerted effort was made to
reach out to smaller stations in four
Midwestern states (Illinois, Indiana,
Wisconsin and Ohio).

In total, more than 50 stations in

non-Arbitron-rated markets took
part in the survey for the first time.
The result, according to Rivin, is
more stations represented this year,
but the “all markets” section of the
report shows declines across the
board due to a higher percentage of
small-market broadcasters.

Also different in this year’s sur-
vey is that the category for Asst.
PD/Music Director has effectively
disappeared. Said Rivin, “Since
many of these people also pull
airshifts, it was causing confusion in
the data preparation and submis-
sion process.”

In the top 50 markets, salaries for
directors of sales (where total com-
pensation plans usually include
bonuses for achieving revenue
goals) were, to a large extent, un-
changed. Rivin believes this is a re-
sult of people’s not meeting budgets
or, in some cases, exceeding bud-
gets, but by smaller margins than in
past years.

GSMs, however, apparently did
better in markets 1-50, with 21% in-
creases in markets 1-10 and 11% in-

NEWS _ .

creases in markets 26-50. LSMs in
markets 11-25 (+5%) and 26-50
(+15%) also saw bigger paychecks,
but those same positions took hits in
markets 1-10 (-9%), 51-100 (-21%),
and 101-150 (-20%). NSMs saw the
biggest growth (+12%) in markets
26-50 and the greatest decline (-28%)
in markets 51-100. There was prac-
tically no change in take-home pay
for leading account executives in
the top 50 markets.

On the support side, the only cat-
egory that experienced income
growth across all 200 markets was
sales assistants, where salaries rose,
from 1% in markets 101-200 to as
much as 12% in markets 26-50. Con-
tinuity directors, on the other hand,
watched their income drop in every
market range except 11-25 (+8%),
with the biggest declines in the top
10 markets (-10%) and markets 151-
200 (-20%). Chief-engineer compen-
sation during 2004 saw big swings
— from drops of 29% (markets 101-
150) and 14% tmarkets 151-200) to
increases of 13% (markets 51-100)
and 15% (markets 1-10).

Salem

Continued from Page 1
companies expect to complete the
deal in Q1 2005.

Salem President/CEO Ed At-
singer said, “This station swap pre-
sents a unique opportunity for Sa-
lem to expand our presence in four
very attractive major markets. We
can now bring our syndicated
News/Talk format into both Chi-
cago and Houston, which are ideal
markets for this format. In addition,
we will further improve our clusters
in Dallas and Sacramento.

“In a single transaction, we will
be able to upgrade our station
group, maximize our return from
two underperforming radio stations
and make significant improvements
to our strategic formats and to our
syndicated Talk network, as well as
strengthen our clusters in four im-
portant top 25 markets. We are now
better positioned for long-term

growth and have done so without
using cash or debt and without is-
suing equity.”

Meanwhile, Univision said the deal
allows the company to strengthen its
radio portfolio “with facilities that are
more closely aligned with its strategic
and financial performance objec-
tives.” With the swap, WIND's “Ra-
dio Exitos” presentation will move to
WZFS's powerful 50kw signal.
WIND will shift to News/Talk, using
Salem Radio Network hosts in many
of its dayparts.

But KOBT's Spanish Contempo-
rary “Orbita 100.7” is likely to dis-
appear once Salem places a News/
Talk format on the 100kw station,
which covers the eastern portion of
the Houston metro, the Beaumont-
Port Arthur, TX Arbitron market
and even a portion of Lake Charles,
LA. KHCK-AM and KOSL will also
likely drop their respective Spanish-
language formats.

In San Francisco, Univision says
KSFB will begin simulcasting Span-
ish Contemporary KEMR (Viva
105.7)/San Jose, thus giving the sta-
tion coverage in San Francisco,
Marin County and portions of
Alameda County. Up in Sacra-
mento, Univision will shutdown its
radio operations and therefore an-
ticipates taking a charge of approxi-
mately $2.5 million because of sev-
erance and closing costs expected to
fall either in Q4 or Q1 2005.

Univision President Mac Tich-
enor Jr. said, “We are very pleased
to have struck a deal that will im-
prove our strong competitive posi-
tions in San Francisco and Chicago,
the fourth- and fifth-largest His-
panic radio markets in the United
States. These moves reflect our com-
mitment to deploy our resources to
areas where we believe they will
yield the greatest returns.”

— Adam Jacobson

Rhone

Continued from Page 1

than Sylvia,” said Universal
Motown Records Group Chairman
Mel Lewinter. “Her enthusiasm for
discovering a diversity of artists
and her unique vision regarding the
complexity of new platforms and
formats that drive our industry
make her a natural to lead
Motown'’s evolution into the fu-
ture.”

Rhone’s extensive music-indus-
try experience spans 30 years and
includes many milestones, includ-
ing having been named the first Af-
rican American and the first woman
to head a major label and having
served in the top post at Elektra/
EEG and Atco/EastWest Records.
She began her career in 1974 at Bud-
dha Records and subsequently
moved to Atlantic Records, where
she was appointed VP/GM of the
label’s Black Music Operation in
1986 and promoted to Sr. VP of At-

lantic in 1988. In 1990 she joined
EastWest and was later upped to
Atco/EastWest Chairman/CEO.

“It’s an honor and a homecoming
to be working with [Universal Mu-
sic Group Chairman/CEO] Doug
Morris and Mel Lewinter again,”
Rhone said. “The culture they’ve
created here is a huge breath of fresh
air and the consummate music en-
vironment, one that breeds passion,
creativity, respect and unparalleled
success.

“I consider Doug Morris the
seminal music man and couldn’t

WEA

Continued from Page 23

previous WEA stint, started in the
warehouse of the company’s Phila-
delphia regional office, eventually
working his way up to Branch Man-
ager of the Cleveland regional of-
fice. Spaulding’s experience in-
cludes time as VP/Sales at Priority
Records.

www americanradiohictorv com

ask for better colleagues to work
with than Mel, [Interscope/Geffen/
A&M Chairman) Jimmy lovine, [Is-
land Def Jam Chairman/CEO] L.A.
Reid and {Universal Records Presi-
dent] Monte Lipman. I look forward
to being part of their continuing suc-
cess story and the amazing legacy of
this historic ard vibrant label.”

Latin

Continued from Page 1
broadcasting companies are
Univision Radio, Entravison and
Spanish Brcadcasting System.
Clear Channel Radio recently
launched a Hispanic broadcasting
division to further enlarge this
growing market. Other broadcast-
ers strong in this area include
Amigo Broadcasting, Liberman
and Bustos Media.

The Latin formats section will
continue to grow and evolve at
R&R under Latin Formats Editor
Jackie Madrigal and Charts Coordi-
nator Marcela Garcia.
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LINDA JOHNSON « jjohnson@radioandrecords.com
ERN LLAMADO ¢ eflamado@radioandrecords.com
KAREN MUMAW ¢ kmumaw @ radioandrecords.com
MARIA PARKER « mparker@ radioandrecords.com
KRISTY REEVES » kreeves @radioandrecords.com
STEVE RESNIK ¢ sresnik @ radioandrecords.com
MICHELLE RICH * mrich @ radioandrecords.com
BROOKE WILLIAMS * bwilliams @radioandrecords.com
ANGELA NORWOOO ¢ anorwood @radioandrecords.com

FRANK COMMONS ¢ fcommons @ radioandrecords.com
MARIA ABUIYSA + mabuiysa @radioandrecords.com

MAGOA LIZARDO * miizardo @ radioandrecords.com
SUSANNA PEDRAZA * spadraza @ radioandrecords.com
ERNESTINA RODRIGUEZ » erodriguez @ radioandrecords.com
GLENDA VICTORES * gvictores @radioandrecords.com

ERICA FARBER « efarber @radioandrecords.com
CYNDEE MAXWELL * cmaxwell @ radioandrecords.com
PAGE BEAVER ¢ pbeavsr @ radioandrecords.com

LISE DEARY ¢ /deary @ radioandrecords.com
JACQUELINE LENNON -« jlennon @radioandrecords.com
TED KOZLOWSKI « tkoziowski@ radioandrecords.com
JUANITA NEWTON « jnewton @radioandrecords.com
ROB SPARAGO « rsparago @ radioandrscords.com
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Music, Kiwi Style

Universal New Zealand’s Adam Holt and the NZ music business

¥ ew Zealand is a country of about 4 million people,
or approximately the population of metropolitan At-
lanta. Per capita, however, far more music is purchased
in New Zealand than in most American markets of
comparable size. Amazingly, domestic acts (Scribe, The
Feelers, Blindspott, Elemeno P) can easily sell over

100,000 units locally.

Such legendary local artists as
OMC, Crowded House and Split
Enz have seen much international
success, but no one has |
recently captured a simi-
lar level of global sales or
media interest besides
The Datsuns and D4.
However, that is begin-
ning to change, with a
bevy of new talent emerg-
ing from this beautiful
country, which captured
the attention of the world
when its natural splendor
became the backdrop for the Lord of
the Rings trilogy.

One of the most prominent,
knowledgeable and respected exec-
utives in the New Zealand market
is Universal Managing Director
Adam Holt. Holt is a very visible
and musically aware top executive
who has been in the industry since
1983.

“I've been in the business most of
my working life, starting in music
retail,” Holt says. "I joined Festival
Records in 1988 before moving in
1990 to PolyGram, where | spent
nearly seven years. | worked for
Polydor Records Australia in mar-
keting and management roles before
returning to New Zealand after the
fallout of the Universal-PolyGram
merger in 1998, I spent about 21/2
years working for myself with mu-
sic in film and TV before joining
Universal NZ in July 2000.”

Many complex, familiar industry
issues confront the New Zealand
music scene. As Holt observes, “We
are all learning to deal with a rapid-
ly changing business, and while
there will always be specific local
issues, [ think, on the whole, New
Zealand is in a good position com-
pared to some other territcries.

“There are always difficulties
placed on New Zealand companies
by the size of our population and
our distance from the important
US., UK. or European markets,
but as we've always lived with these

Adam Holt

issues, we have learned to deal with
them. Neither factor stopped Hay-
ley Westenra from having huge suc-
| cess internationally. It just
| shows, don’t sweat the
things you can’t change
and get on with the
things where you can
make a difference.”

Creativity First

Holt’s peers regard
him as one of the most
proactive and open-
minded label heads
among them, and his outlook dem-
onstrates why. “I believe in music, [
believe in artists, [ believe in Univer-
sal, and I believe in our associated
labels,” he says. “If you're confident
in what you are working with, then
success tends to follow. Placing cre-
ativity first and backing it up with
solid business thinking seems to
work.

“Working with great people is vi-
tal. Universal New Zealand has
some of the most talented executives
in the country, and trusting and em-
powering them to excel has allowed
the company to stay at the cutting
edge of the business.”

Artist development means differ-
ent things to different executives,
and Holt thinks of one band in par-
ticular when he defines the term as
“debuting the first Elemeno P al-
bum at No. 1 on the New Zealand
album chart.”

He goes on, “That summed it all
up for me and capped two years of
hard work and development for
Team Elemeno P-Universal. Most
importantly, the band achieved their
goals both musically and commer-
cially, making the success so sweet
for them. For me, good artist devel-
opment is about marrying creative
excellence with commercial success.
But it's a fine balance, and it takes
skill to get it right.”

The wave of mergers and con-
tinuing soft business conditions are
impacting widely across the music
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industry. About the local situation,
Holt says, “Like most international
markets, the music business has
contracted in New Zealand in the
past couple of years, and this is also
evident in retail and media. Both
have consolidated greatly, so it’s vi-
tal that our relationships with the
big retail and media companies are
of the highest quality.

“Naturally, we are preparing the
ground for the introduction of the
digital and mobile markets for mu-
sic. Both present huge opportunity
and many challenges to the indus-
try, but while New Zealand may be
late entering the fray, we have plen-
ty of experience available to us from
other markets, which will, hopeful-
ly, ensure the smooth introduction
of these services.

"The biggest challenges for New
Zealand are piracy and managing
change. Certainly, from Universal’s
perspective, we're energized by the
business right now, and we're push-
ing ourselves to ensure we remain
forward-thinking and proactive as
the business develops. We can nev-
er forget that it’s music, and artists
are the very core of our business. If
we keep developing and breaking
acts, we'll still have a business when
the industry finds its new form.
That's what we're very good at and
what must continue to be our focus.
Music is everything.”

Holt's excitement about the new-
est Universal artists is contagious.
Many of those artists are readying
themselves for the international
markets, and he says, “We’re work-
ing closely with Interscope in the
US. on the global development of
Zed. Martin Kierszenbaum, who is
currently working in Germany, is a
huge champion of the band Decca
Records is focused on the U.S. right
now with our biggest success story
to date, Hayley Westenra.

"Next for us is Elemeno I, who
have had huge success here and are
ready for the world. They are an
amazing band and one of the best
live acts in the country right now.
People are going to hear a lot about
them very soon.

“Dei Hamo is blowing up right

now; his debut single is going to be
a No. 1 for sure — there, I've jinxed
it! He's a hip-hop artist, and Univer-
sal Australia is gearing up for a big
push on him, so [ think there’s big
opportunity there. I'm also excited
about a new band we are finalizing
an agreement with now. I'll tell you
more when the deal’s done, but
these guys are the business!”

It's not hard to believe there are
other, non-Universal acts that have
caught Holt’s attention recently.
“There are some great new New
Zealand acts out there,” says Holt.
“Fast Crew are amazing. Hits are
pouring out of them. The Dawn
Raid label has some great acts —
Adeaze have been massive for them
this year, and watch out for the Sav-
age album early next year. It's a
knockout record.

“"Sony’s Brooke Fraser is a stun-
ning singer-songwriter, Scribe on
Dirty Records is an out-and-out star,
and it's hard to go past Golden-
horse, whose album Riverhead has
been huge. My personal favorite NZ
album of 2004 is the S]D record, and
the best unsigned band is The
Checks.”

Music & Culture Matter

A&R Worldwide Managing Di-
rector Jim McKeon and [ were priv-
ileged to spend nearly a week in
New Zealand in May learning
about the music scene there, and he
and [ concluded that New Zealand
is one of the most precious spots on
earth, with a remarkable culture
and tremendous appreciation for
the arts.

Holt’s perspective on the culture
speaks volumes: “Besides living in
one of the greatest countries in the
world, we're blessed by having a
music market that both looks to the
major repertoire centers [the U.S.
and U.K.] and has a vibrant domes-
tic scene. We're an outward-looking
country and we are open to many
influences, but somehow we have
our own unique environment and
sound.

“The New Zealand industry is
small but passionate, and driven by
a can-do attitude. The industry is
also maturing, and there is a devel-
oping sense of unity and coopera-
tion in these tougher times. The re-
lationship between the industry and
the media is very positive, and we
have a government that is general-
ly very supportive of the arts.”

About that governmental dedica-
tion to sustaining the arts, Holt says,
“We are fortunate to have a govern-
ment that offers great support and
that is passionate about exporting
New Zealand creativity to the
world. Through NZ on Air there
are grants for video production
and album production, new-record-
ing-artist grants and rewards for sig-
nificant airplay. Through Creative
New Zealand there are grants for
artists working in niche genres and
music away from the mainstream.

The government is currently consid-
ering an industry recommendation
to make grants available for music-
export activities.

"“All these grants help mitigate
risk to both the artists and the la-
bels. When you consider that a
gold record in New Zealand is
only 7,500 units and that recording
and video costs are comparable
with those in much larger markets,
there is a huge risk to investing in
music in New Zealand. Returning
profiton a local artist’s album is a
challenge and somewhat of a rare
feat. What drives the industry is
passion and belief, and the finan-
cial support from the govern-
ment really helps bridge the gap
for artists and labels.”

UNIVERSAL
N B

UNIVERSAL MUSIC
NEW ZEALAND

Passion and belief — comforting
and refreshing words assuring a
brighter music-industry future, in
the view of Universal New Zea-
land’s Adam Holt.

Sound Bites

¢ Sony/ATV Music Publishing
UK. promotes GM Rak Sanghvi to
the newly created role of Deputy
Managing Director. Sanghvi reports
to Managing Director Charlie Pin-
der.

* Ministry of Sound A&R execu-
tive Richard Salmon announces that
he is leaving the independent dance
label to join Warner Music Interna-
tional as VP/A&R. Salmon will be
based in London.

* Sony BMG Music Entertain-
ment’s new head of continental Eu-
ropean operations, Maarten Stein-
kamp, ups José Camara to Sony
BMG Chairman/Iberian Peninsula
and Carlos Lopez to President of
Sony BMG in Spain.

* Manchester-based teen rock act
Fear Of Music have been the focus
of intense A&R activity since their
performance at the In the City Con-
ference in the U.K. last week. There
are a number of majors and inde-
pendents on both sides of the Atlan-
tic expressing strong interest in a
deal.

¢ Last week’s Popkomm music
and media conference in Berlin at-
tracted more than 630 exhibitors
and 10,000 attendees. Look for com-
plete coverage in an upcoming edi-
tion of the A&R Worldwide forum
in R&R.

Send your unsigned or signed
releases to:

Sat Bisla

A&R Worldwide

449 S. Beverly Drive, Suite 300
Beverly Hills, CA 80212, U.S.A.
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Radio: Now With
32% More Numbers!

Research is the Phillips screwdriver on radio’s

Swiss Army knife

W ith the advent of this crazy little thing called re-
search, it’s become easier to find out what your audi-
ence really thinks of what you're playing. The old-
school method of playing whatever records your station
monkeys haven’t shattered has gone the way of the

zeppelin.

Those monkeys ran off and took
over network TV, and we've been
forced to adapt to the ever-changing
environment of technolo-
gy ever since. We may be |
Just-Unfrozen Cavemen =g
Editors and PDs, but we
still need help under- %
standing these newfan-
gled computers, with
their flashing lights and
colors and all those fancy
charts and graphs and
stuff.

Recognizing our limita-
tions, we offered Harker Research
Principal/co-owner Richard Harker
and Broadcast Architecture VP/In-
ternational Services Hal Rood some
Pop-Tarts from our vending machine
if they’d sit down and chat with us
about the changing nature of research
and how to better use it.

R&R: Do PDs rely too much on re-
search?

RH: Twenty years ago it was diffi-
cult to get PDs to take research seri-
ously. Now too many PDs rely on it
too completely. They don't trust their
gut anymore. The most successful
stations use a combination of re-
search, knowledge of their listeners
and experience.

HR: I don’t think the question is
whether a PD relies too much on re-
search, but, rather, how is he or she
using the research? Research is a tool,
but, like any tool, it needs to be used
properly. A PD should not be using
research to judge a new song that has
not been exposed enough in a mar-
ket. In the 18 countries we work in,
this may be the most common mis-
take.

In most markets a song needs a
couple of hundred spins before you
judge it. Run a reach-and-frequency
analysis for your music just like your
salespeople do for their clients, and

Richard Harker

you should keep an eye on your call-
out to see how many spins it takes for
asong to get 50%, 75% or 85% famil-
iar to your target audi-
ence. Of course, some
songs will become famil-
iar ata faster rate than oth-
ers.

The worst thing you
could do is pull a song be-
fore it has been properly
_)JI exposed. So, if you believe

inasong, spin it until your
audience is familiar
enough with it that they
can give it a fair vote.

R&R: Is research starting to shift
away from auditorium testing and into
more Internet-based tests?

RH: Quite a few stations switched
to Internet-based research when it
started, but many stations have
switched back or resumed telephone-
based research in addition to the In-
ternet. The results from the Internet
just weren't reliable enough to rely on
entirely.

R&R: Do you work with stations to
use their e-mail databases for research
purposes?

HR: Many of our clients do use
databases for research purposes, but
we stress to them not to overdo it, for
a variety of reasons. Since the people
whosign up for your listener club are
some of your most active P1s, reach-
ing out and including them in re-
search is a great way to let them
know that their opinions are impor-
tant to the station. But we are cau-
tious not to overuse the database.
Overcommunicating with the data-
base is the quickest road to those peo-
ple’s opting out of the database.

The key things to remember when
using a database for any sort of re-
search or marketing are consideration
and incentive. Less is more when we
think of e-mail, so we suggest that you
communicate with your database
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only when you have information that
would be of interest to them. We want
your listener to see your station e-mail
in their in-box and know that it will
be worthwhile fo open it.

Providing ircentives to those in
your listener club is critical, whether
it be early access to concert tickets,
secret contests or station promotion-
al items.

RH: From time to time we use a
station’s database, but too often we
have found them too “dirty” to be of
much use. By dirty, | mean they con-
tain a high proportion of nonlisten-
ers or wrong numbers. In one recent
instance we found it easier to find a
station’s listeners by random-digit
dialing than by calling its very old
and inaccurate database.

R&R: With more people signing up
for the federal Do Not Call list, is it be-
coming harder to do callout research?

RH: Spam, v:ruses and other Inter-
net problems have become blgger an-
noyances than being
called at home. We find,
now that telemarketers |
can't call, more people are
answering their phones.
There are a few people |
who think the DoNot Call |
list includes market re-
search, but they seem to
be a minority.

HR: Our response rates
are lower than they were
10 years ago, but that trend precedes
the Do Not Call list and is more a re-
sult of rude telemarketers who abuse
the privilege of calling a person’s
home. 1t is a shame that this group
of ineffective telemarketers turns off
some people, which is why we are so
serious about making research expe-
riences enjoyable.

R&R: Do you see stations misusing
research? If so, what can they do to use
the information more effectively?

HR: We have all read quotes from
people who claim that research is
harming radio. when that is really a
cop-out. In reality, it is how the re-
searchis used that determines wheth-
er the research is going to help or hurt
the station. The best programmers
know how to use research as a tool
and, in fact, use it to enhance the pas-

Hal Rood

CHR/POP .

sion their listeners have for the radio
station.

Remember the adage “You get
what you pay for.” Cut-rate research
can be dangerous, so be wary of the
use of referrals and other research
shortcuts. We could save a little mon-
ey here and there in our fieldwork,
but we refuse to sacrifice the quality
of the research. Partner with a com-
pany that does it right. You may pay
a little bit more, but what's a share
point worth in your market?

Research is essential for testing
new ideas, probing listeners’ percep-
tions and measuring the health of the
radio station. Businesses in every in-
dustry do it, our competitors do it,
and we need to do it too. Leave hid-
den agendas at the door, be unafraid
to find out the truth, and the research
will tell the story — if the study is
designed and interpreted properly.

Thirdly, use each method of re-
search properly. Auditorium music
tests are perfect tactical research
tools, but it is risky to use them to
make major strategic decisions. The
beauty of auditorium testing,
though, is that you can test all of your
music and talk content with one
group of people that can be re-
screened numerous times. And it is
easy for the client to actually see all
the respondents in a controlled envi-
ronment. In our Mix-Master tests, the
client views the results of the data
collection on a large screen in a room
adjacent to where the respondents
are, all in real time.

RH: Many PDs don't take the time
to learn the statistical aspects of re-
search. The interpretation of research
is handed down from PD to MD like
a father teaching a son about sex.
That leads to some misinterpreta-
tions being handed down and per-
petuated.

R&R: How much testing of stations’
other, nonmusical elements,
L like personalities and imag-

| ing, have you done? Do you
| advocate doing more of that,
o| given the growing impor-
| tance of what's surrounding
the music on a station?

RH: When few stations
were testing their music,
the stations that did test
had a tremendous advan-
tage over the others. Now
most stations are testing their
music, which means it is harder to
have a clear music advantage over
the competition. Winning now
means having an advantage over the
other guy in other areas in addition
to music.

The right jocks, the right position-
ing and the right promotions can all
help when we're at parity with the
music. Research can help guide de-
cisions in the other areas just as well
as it can tell what songs a station
ought to be playing.

That doesn’t mean that research
replaces a creative PD or marketing
director; it means that the right re-
search can help them channel their
efforts in the direction that will pro-
duce the best results.

HR: The great PDs have always
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known how important the nonmusic
content is, and, hopefully, more sta-
tions will invest in developing their
on-air talent. We've been doing this
for 16 years with our Mix-Master di-
als, and we test on-air talent, come-
dy bits and news and sports on both
the local and network levels.

This can be a great coaching tool
if it is framed properly to the talent,
and everyone will get more value out
of the experience if your talent is in-
volved in the preparation of the re-
search.

“The hest
programmers know
how to use research
as a tool and, in fact,
use it to enhance the
passion that their
listeners have for the

radio station.”
Hal Rood

R&R: Can you give some advice to
new PDs who may not be familiar with
the best ways to use research on how to
take optimal advantage of the informa-
tion?

RH: ]t is very important to under-
stand what you're looking at. Don't
be afraid to ask questions. Press the
research company to explain what it
isthey did, how they got their results
and what the results mean — don't
settle for double talk and vague ex-
planations. Then ask them how to
use the information.

HR: Just like when programming
the radio station, in research the ba-
sics are so important, and what sep-
arates the not-so-good, the good and
the great is how well they execute the
basics.

The first step in a research project
should always be a list of goals or a
list of questions you wish to answer.
I'know this sounds simple, but peo-
ple sometimes skip this step and then
regret it later. The sample and the
questionnaire should be designed
with these goals in mind.

When the data comes in, look over
the final sample and make sure it has
the balance you were looking for.
Many times, when we do an audit of
a new client’s existing research and
a PD is confused about the findings
of a study, we find that the sample
isn't what the PD thought it was or
was off-target from the strategic plan.

Lastly, be involved in the research:
Take the time to closely review the
sample design, and make sure the
audio is produced properly and that
the questionnaire addresses all of
your goals. Visit the music test to see
the respondents in the room. And
make an action plan coming out of
the research that your team sticks to.
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W WK aRTST TIME LABEL(S) L ks AJ%eu‘ce e " | Most Added: |
1 1 MARDDN 5 She Will Be Loved (Octone//AMG) 7919 193 637522 15 1220 | wmwrradds.com
2 o AVRIL LAVIGNE My Happy Ending (Arista/AMG) 7914 +177 621419 15 12211 ATt TIE e 2008 ‘
‘ 5 o RYAN CABRERA On The Way Down /£.V.L.A./Atlantic) 6307 +201 491038 17 12012 GWEN STEFANI What You Wailing For? fnterscape) 93
6 o CIARA fIPETEY PABLO Goodies (LaFace/Zombal 6223 +630 478383 " 111 NELLY f[TiM MCGRAW Over And Over (Derrty/Fa’ Reelltniversall 47
3 5  ASHLEE SIMPSON Pieces Of Me (Geffen/ 6202 -897 490512 20 12111 LLCOOL J Hush {Def Jam/IDJMG/ 16
| a 6  BLACK EYED PEAS Let's Get It Started (A&M/nterscope/ 6109 132 45320 16 11801 gm’:i"f_fzmz::; m Tl':'zeﬂ /:ZW :; |
9 o KELLY CLARKSON Breakaway (Hollywood/ 5371 +803 426350 " 110/5 RAVEN SYMONE Backflip (Hoyllywwll/ 13 |
10 0 DESTINY'S CHILD Lose My Breath (Columbia) 5201 +760 398801 4 12011 JOHN MAYER Daughters {Aware/Columbial 12 i
7 9 LIL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 4869 -546 355500 13 11001 DIDO Sand In My Shoes fArista/AMG) 12
13 )  FINGER ELEVEN One Thing (Windup) 4571 +487 310105 20 108z | SHIFTY Turning Me On Maverick/Womner Bros) 12
\ 8 11 JOJO Leave (Get Out) (BlackGround/Universal 433 408 30485 26 g | 00D CHARLDTTE Predictabe Mayighubic/ 10 |
n 12 ALICIA KEYS If1 Ain't Got You (/AMG/ 4304 -100 338699 22 121 |
41 @ EMINEM Just Lose It (Shady/Aftermatly/interscope) 4212 +3087 406271 2 1154
16 @ TERROR SQUAD Lean Back (Universal) 4040 +98 300460 10 8713 l
[ 17 @ BOWLING FOR SOUP 1985 (Silvertone/Jive/Zombal 3895 +281 245993 10 1153
18 @ SEETHER fIAMY LEE Broken (Wind-up/ 37183 +321 253370 9 104j2 Most
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21 @  SWITCHFODT Dare You To Move (Red ink/Columbia) 3398 +360 240258 10 1113 | EMINEM Just Lose It (Shady/Aftermath/interscope) +3087
| 23 @  ASHLEESIMPSON Shadow (Goffen) 3342 +551 257048 6 1183 ::ﬁ;;’:‘;"?’:f::m 3&3’3.35%”’”"”” I:f;
15 22 LINKIN PARK Breaking The Habit (Warner Bros.) 3303 682 233716 " 1411 KELLY CLARKSON Breakaway /Hallywood) +803
| 19 23 NINA SKY Move Ya Body (ext Plateau/Universall 2847 381 217998 19 1081 DESTINY'S CHILD Lose My Breath (Calumbia) +760
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26 41 C.AGUILERA fIM. ELLIOTT Car Wash (DreamWorks/Geffen/Interscope) 1191 -1104 50174 6 1011 CROSSFADE Cold (Columbial
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44 (D  CHRISTINAMILIAN lJOE BUDDEN Whatever UWant (snd/DJMG) 1127 +236 54035 2 84f5 JESSE MCCARTREY Beautful Soul Hollwood)
Total Piays: 417, Total Stations: 41, Adds: 3
43 @ MIS-TEEQ One Night Stand (Reprise) 1000 +60 31691 4 6712 JOHN MAYER Daughters (ware/Columbia)
47 @ YELLOWCARD Only One (Capitol) 895 +96 31249 3 64i7 Total Plays: 377, Total Stations: 29, Adds: 12
37 46  DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope) 788 -505 35066 10 64/0 BUSTED What | Go To Sehool For {Universal)
45 47  NICKELBACK Feelin' Way Too Damn Good (Roadrumen/IDJMG) m 79 3378 19 2802 I‘l":'uz‘:"j:ul‘;(;‘;‘;f’";‘;;; ‘;ﬁ —

@  UNDSAY LOHAN Rumors (Casablanca/Universall 633  +398 582001 1 76/7 Total Plays: 335, Total Stations: 35, Adds: 16

@ GWEN STEFANI What You Waiting For? //nterscape/ 620 +599 100587 1 93/93 KEVIN LYTTLE Drive Me Crazy (Atlantic)

@  LLCcoOL J Headsprung (Def Jam/IDIMG) 589 +65 26930 1 72 Total Plays: 150, Total Stations: 32, Adds: 6
ot it s o AP0 || Staton playlitsfor al R&R reporters
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week -
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Wﬂ&iﬂﬂ
Average Quarter Hour Persons used herein with permissien from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.
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The Leaders in Advanced Music Scheduling Software for Windows SBMENT 2000P

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at www.powergold.com
Infoipowergold.com

wwWw americanradiohistorvy com


www.americanradiohistory.com

"Breathe,
Stretch,

U



www.americanradiohistory.com

Already on these Top 40 stations:

WIO0/Philadelphia WKOI/Detroit

KHTS/San Diego KZZP/Phoenix
KDWB/Minneapolis WKST/Pittsburgh
WKFS/Cincinnati WFHN/Providence
WEZB/New Orleans WZKF/Louisville
WSNX/Grand Rapids WWHT/Syracuse
WHKF/Harrisburg KKMG/Colorado Springs
WIJS/Roanoke KSPW/Springfield

and more...

Breaking at these Rhythm stations:

WOHT/New York KPWR/Los Angeles
KMEL/San Francisco KYLD/San Francisco
WPHI/Philadelphia KBKX Houston
WPGC/DC WPOW/Miami
KTTB/Minneapolis and many more...

Huge callout at these Rhythm stations:

B96/Chicago KYLD/San Francisco
WPGLC/DC WJIJMN/Boston

Welcome Back in stores now!
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VX W ARTIST TMLE LABELS) T pUkvs .J&(ﬁ.‘cs Ee e Most Added?
——— f
1 1 MARODN 5 She Will Be Loved [Octone//iRME) 3587 87 6MM 15 580 |www.rrindicator.com
2 0 AVRIL LAVIGNE My Happy Ending (Ansta/RMG) 3468 +33 66038 16 5710 ARTISTTITLE LABEL(S) ADDS
4 @ RYANCABRERA On The Way Down /£.V.LA/Atlantic) 3315  +112 62378 14 570 z:ﬁ': f{;f;‘mmmu thi;quor?(m%ﬂéw sl ::
, ver And Over o Inivers:
3 4 BLACKEYED PEAS Let's Get It Started (A&M/interscape 3194 33 59816 16 5BI0 | |\ocay | OHAN Rumors (Casabiancaliiversal B
5 5  ASHLEE SIMPSON Pieces Of Me (Geffen) 2806 201 52702 19 54/0 | GAVINDEGRAW ! Don't Want To Be L/AMG/ 9
8 @ CIARAfIPETEY PABLO Goodies faFace/Zomba) 2472 +325 44660 10 500 ;;::T‘:‘%Jsg:shnfsﬂe& J{P':V’WWMG/ — :
0 q 5 ! ARS My Prerogative /i
6 7 UL’ FLIP Sunshine (Sucka Free/Loud/Columbia) 2426 54 4BTT 11 4T | g paN Wecome To My Life v .
12 @  KELLY CLARKSON Breakaway (Hallywood) 2360  +322 45340 11 Sijt EMINEM Just Loss It (Shadi/Aftermathnterscape) 5
10 €  SEETHERf/AMY LEE Broken Wind.up/ 2263  +157 40405 11 5501 N.ORE. fININA SKY & DADDY... Oye Mi Canto (Roc A-FolalUMG) 5
. ) KEVIN LYTTLE Drive Me Crazy (Atantic 5
15 M
g DESTINY'S CHILD Lose My Breath /L‘aWua/ 28 4708 4013 4 B2 | L e e S Sltlntic '
9 BOWLING FOR SOUP 1985 (Sivertone/Jive/Zomba) 2206 +89 40064 10 53/0 CHRISTINA MILIAN fAJOE BUDDEN Whatever U Want Asbnd/UMG/) 4
11 @  FINGER ELEVEN One Thing (Wind'up/ 2163 +106 40125 19 53/3 | GOODCHARLOTYE Predictable (aplght/Eoic/
7 13 JOJD Leave (Get Out) (BickSroumdLinversal 1934 387 36093 25 480
18 @) USHER& ALICIAKEYS My Boo LaFace/Zombal 1670  +257 31957 5 501
13 15  HOUSTON fICHINGY & NATE DOGG | Like That (Capitall 1669 356 28868 12 43)0
14 16 LINKIN PARK Breaking The Habit (Warner BrosJ 1577 383 30684 10 421
23 D) ASHLEE SIMPSON Shadow (Geffen/ 1512 +173 27432 5 521
20 @ SWITCHFDOT Dare You To Move fRed iak/Columbia) 1438 +62 26613 3 512
41 @  EMINEM JustLose It (Shady/Aftermativlitersoape) 1283  +892 25092 2 535
22 20 ALICIAKEYS If | Ain't Got You (/AMG) 1264 93 21902 21 3501
16 21 CHRISTINA MILIAN Diplt Low fisiand//DJMG) 1260 220 24123 26 360
25 €D TERROR SQUAD Lean Back (Universal 1242 +98 23119 8 4512
26 €D  NELLY fICHRISTINA AGUILERA Tilt Ya Head Back {Demty/Fo’ ReellUniversall 1111 +126 21348 4 452
33 @ BRITNEYSPEARS My Prerogative (ive/Zomba) 1066 +518 17698 2 476
24 25  NELLY My Place (Derrty/Fo’ Reel/Universal 1020 294 18422 12 301
30 @  J0J0 Babylt's You BlackroundlUniversal 51 +28 1619 4 app | MOST JPl
17 27 KEVINLYTTLE Turn Me On Atlantic/ s 51 e n mo |/NcreasedPlays
19 28 NINASKY Move Ya Body Mext PlatesulUniversal) 881 515 15540 17 2600 o
’ ARTISTTITLE LABEL(S} INCREASE
29 €  NITTY Nasty Gl MastrumUiniersal 869  +105 15012 5 352 EMINEM Just Lose  (Stady/Attematinterscope) +892
31 €D VAMNESSACARLTON White Houses (A&Miinterscope) 730 +55 15835 7 361 DESTINY'S CHILD Lose My Breath (Columbia) +704
21 31 C.AGUILERA f/M. ELLIOTT Car Wash (DresmWorks/Geffen/Interscaps) 710 665 11329 6 280 g:;’:‘f}i:::’:;‘[vo?’:“'; Mﬂﬁm *:g
00dies +
34 @ KILLERS Somebody Told Me islnd/i0/ME) 611 + 11200 4 333 GIWEN STEFANI What You Waiting Fo? (terscape 323
32 €D  FEEL She Makes Makeup Lok Good (Curt) 573 +23 9310 10 16/ KELLY CLARKSON Breskaway /Holywood) +322
28 34 JUVENILE Slow Motion (Cash Money/Universal) 570 205 12246 13 2000 mi:n s: n:cum KEYS My Boo (LaFace/Zombe) +;:;
t's You (fbrchiBrocoa Dndersal +
27 35  HILARY DUFF Fly (Buena Vista/Hollywood) 570 322 9527 7 301 SIMPLE PLAN Wecome To My Lfe e/ s
45 @ SIMPLE PLAN Welcome To My Life Lava/ 568 +220 11881 2 348 ASHLEE SIMPSON Shadow (Geffen/ +173
39 €D 00D CHARLOTTE Predictable (Maylight/Epic) 459 +47 9272 4 284 LINDSAY LOHAN Rumors ifasalimeaiinversal +162
44 €D  TRICKDADDY Let's Go (Si-N-Side/Atlantic) 442 493 7880 3 30j4 | CHASSTINAMALIANILIOEBUDDEN Whatever l Wt fsrLME) +158
SEETHER H1AMY LEE Broken Wind'ap/ +157
43 €D  CHRISTINA MILIAN flJOE BUDDEN Whatever U Want Asfand/i0/MG/ 425  +158 8677 2 2814 NELLY f1C. AGUILERA Tt Ya Head Bock (DemtyFo Resftiniersal  +126
37 40 FRICKIN' A Trend (Toucan Coveldlert) 418 42 8435 13 1300 NELLY fTIM MCGRAW Over And Over (DetyFo’ ReciUniversall +125
40 @ BURKERONEY Wendy /R WorkdiAyko) a7 +17 5099 7 131 ’F‘I‘:“;"E::f:vfg‘“ g;%:‘k%%ﬂw‘”’m’ ::;:
38 42 NICKELBACK Feelin' Way Too Damn Good (Roadrunner/IDJME) 375 81 6870 19 1310 NITTY Nasty Gir (RostrumfUivrssl 105
46 @ AKON fISTYLES P. Locked Up (SRC/Universall 359 +64 754 3 1812 TERROR SQUAO Lean Back {Universal] +98
43 (@ FRANZ FERDINAND Take Me Dut {Doming/Epic) 359 +5 6129 6 190 Ts:%::m ;e;aﬁ g%ﬁ%'{ﬂgz " *:;
.. one/JVe/Lo) +
@ GWEN STEFANI What You Waiting For? finterscape/ n +323 7413 1 37135 GAVIN DEGRAW | Don't Want To Be L/RMG) +78
35 46  DASHBOARD CONFESSIDNAL Vindicated (Vagrant/lnterscape/ 315 221 5998 10 15/0 KILLERS Somebody Told Me fisiand/iDJMG/ +7
@  UNOSAY LOHAN Rumors (Casablanca/Universall 312 +162 6245 1 3011 | KEVIN L,mli Drive Me Crazy (Atlantic/ +:2
) ) AKON fISTYLES P. Locked Up /SRC/Uiniversal +
48 @ BRODKE HOGAN Everything To Me (Transcontinentalll-4] 293 +14 6808 13 130 SWITCHFOOT Dare You To Move (Red nk/Columbia w82
47 @ SKYE SWEETNAM Tangled Up In Me (Capitol) 292 +4 4494 7 1mn VANESSA CARLTON White Houses /A&M/nterscope) +56
— @ WMIS-TEEQ OneNight Stand (Reprise/ m +11 6069 2 1601 N.ORE. fNINA SKY & DADDY... Gye Mi Canto (RocAFalauMs)  +53
DAVID MARTIN Chillin’ fncependent/ +52
59 CHR/Pop reporters. Songs ranked by total plays for the airpiay week of Sunday 9/26 - Saturday 10/2. LL COOL J Hush /Zef Jam/iDIMG/ +48
© 2004 Radio & Records.

R&R’s Year-End Chart Pack 0nly$6
NOW AVAILABLE! -

Includes year-end charts for all R&R formats from
1974 through 2003! Call (310) 788-1625 or email

moreinfo@radioandrecords.com m”[m,m'_
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Morgantown, WV is a college town
that has musical tastes as diverse and
varied as the residents who call the
“Best Small City in America” home. It's
a town that knows how to party and
chill equally well, and the WVAQ
playlist reflects that. Some of the
songs riding high are “Pieces of Me”

by Ashlee Simpson, “She Will Be
@ | Loved” by Maroon 5 and “Let’'s Get It Started” by Black
} Eyed Peas. Some really hot phones, right now are “On

With
Meghan Durst
MD, WVAQ/Morgantown, WV

the Way Down” by Ryan Cabrera, “Slow Motion” by Ju-
venile and “Sunshine” by Lil Flip. Some of our more
recent adds are burning up the phones, too, including
“Goodies” by Ciara f/Petey Pablo, “Lean Back” by Terror Squad and
“My Boo” by Usher f/Alicia Keys (I'm convinced Usher isn't capable of
putting out a song that isn’t a hit!). Christina Aguilera is in pretty
high demand as well, not only with her track “Car Wash,” with Missy
Elliott, but also for her duet with Nelly, “Tilt Ya Head Back.” Of course,
don't lean back at the same time — you might hurt yourself!

aroon 5 (Octone/J/RMG) and

Avril Lavigne (Arista/RMG) stay
at Nos. 1 & 2%, respectively, with Ryan
Cabrera (E.V.L.A /Atlantic) jumping 5-3*,
and Ciara f/Petey Pablo (LaFace/
Zomba) climbing 6-4* Kelly
Clarkson (Hollywood) rolls up 9-7*

Rﬁ DI .
Finger Eleven (Wind-up) crack the top
10, going 13-10" ... Eminem (Shady/Af-

termath/interscope) rockets 41-13* for Most Increased Plays, with an
amazing 3,087 (!) additional plays ... Terror Squad (Universal) scare
up a 16-14* gain, followed by Bowling For Soup’s (Silvertone/Jive/
Zomba) 17-15" move and Seether f/Amy Lee’s (Wind-up) 18-16" rise
.. Ashlee Simpson’'s (Geffen) followup heads up 23-21* ... Britney
Spears (Jive/Zomba) rides up 30-25" ... JoJo’s (BlackGround/Univer-
sal) followup also has a good week, climbing 31-28* ... Simple Plan
(Lava) jump 39-33" ... Trick Daddy (Slip-N-Slide/Atlantic) goes 40-36*
.. Akon f/Styles P. (SRC/Universal) roll up 42-38*, followed by Nelly
f/Tim McGraw (Derrty/Fo’ Real/Universal), who appear at No. 39* ...
Gavin DeGraw (J/RMG) runs 46-42" ... Yellowcard (Capitol) aren’t
the only ones with gains in the 40s; they rise 47-45" ... Gwen Stefani
(Interscope) scores Most Added with 93 and debuts at No. 49*. Other
chart debuts this week come from Lindsay Lohan (Casablanca/Uni-

versal) and LL Cool J (Def Jam/IDJMG).
— Keith Berman, Associate Radio Editor

CHR/Pop

arist: Lindsay Lohan
ueeL: Casablanca/Universal

By MIKE TRIAS/ASSOCIATE EDITOR

Lindsay Lohan began her career inen-
tertainment at just 3 years of age,
when she joined the renowned Ford mod-
eling agency. As a child she appeared in
more than 60 television commercials, in-
cluding ads for the Gap, Jell-O, Pizza Hut
and Wendy’s. From there she made the
transition to television, starring in such
shows as [lealthy Kids, Another World,
Guiding Light and The Bette Show. Her
evolution continued as she went from TV
to feature films with The Par-
ent Trap. Her latest films,
Confessions of a Teenage
Drama Queen and Mean
Girls, have catapulted Lohan
to superstardom.

She won an MTV Movie
Award this year for Female
Breakout Star, as well as
multiple Teen Choice Awards
— including the coveted Best
Hissy Fit Award. With stardom comes en-
dorsement deals: Lohan is the spokesper-
son for Dooney & Bourke handbags and
Heinz Ketchup, which features her in its
new “Say Something Ketchuppy” cam-
paign. For her part, Lohan has contributed
the term “burger-licious” on limited-edi-
tion bottles of Heinz ketchup, the proceeds
from which will go to a charity of her
choosing. Although she is still going full
force in the movies (she’s currently film-
ing the remake of the film Herbie, The
Love Bug called Flerbie: Fully Loaded),
Lohan has followed the natural progres-
ston of her career to the next stage: mak-
ing music.

“Rumors” is the lead single from
Lohan's forthcoming yet-to-be-titled al-
bum, which is slated for release in Decem-
ber. If the musical success of fellow teen
actresses Hilary Duff and Ashlee Simpson

is any indication, Lohan is destined to
make a run at the top spot of the Pop chart
— the song debuted at No. 48* this week.

Lohan co-wrote the upbeat-yet-menac.
ing-in-a-pop-way single, and, as they say
you should, she wrote what she knows.
“Rumors” describes the hassle of being fol-
lowed by the paparazzi while trying to live
normal life. “I'm tired of rumors started/
I'm sick of bein’ followed/I'm tired of people
lvin/Sayin’ what they want about me/Why
can’t they back up off me?/Why can’t they
let me live?I’'m gonna do it my way/Take
this for just what it is.”

And. boy, does Lohan know rumors.
Supposedly. she is feuding with Hilary
Duff because Duff was dating Lohan’s ex-
boyfriend, Aaron Carter.
However. that contradicts
what Lohan says in this
month’s issue of GG — that
Wilmer Valderrama, a star
on That '70s Show, is her first
boyfriend.

Lohan also addresses the
“Are those real?” issue in GQ,
saying “What are they trying
to do by saying I'm ‘baring it
all’”? I'm wearing a normal top that my
friends have worn. Go pick on someone
else. [t's getting a little old. Like, I didn’t
get implants — deal with it!”

Also on the subject of boyfriends,
Lohan’s mother revealed to People that her
daughter and Valderrama had exchanged
promise rings and nothing more. There
was a bit of scandal associated with the
relationship in the beginning, since Lohan
and the 24-year-old Valderrama publicly
announced they were together at Lohan’s
18th birthday party, meaning they were
dating while she was still underage.

Lohan also supposedly declined to wear
the red-string bracelet associated with
Kabbalah offered to her by Demi Moore,
girlfriend of That '70s Show’s Ashton
Kutcher. The National Enquirer reports
that this has caused a rift between
Kutcher and Valderrama.
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America’s Best Testing CHR/Pop Songs
12 + For The Week Ending 10/08/04

¢ RateTheMosiccom

w w w
Artist Title (Label} TW Lw Famil. Burn 12-17 18-24 25-34
KELLY CLARKSON Breakaway (Holywood! 435 435 93% 1% 457 454 419
MAROON 5 She Wilt Be Loved (OctonelJ/RMG) 423 426 99% 28% 435 422 A6
RYAN CABRERA On The Way Qown (E.V.LA/Adenti) 421 408  94% 16% 453 428 380
AVRIL LAVIGNE My Happy Ending (Arista/AMG) 419 416 99% 26% 431 428 403
SEETHER fiAMY LEE Broken (Wind-up) 412 4048 79% 13% 424 430 398
ASHLEE SIMPSON Pieces 0f Me (Geffen 405 386 99% 42% 420 415 393
BOWLING FOR SOUP 1985 (Sivertone/Jive/Zombal 405 402 83% 16% 446 384 373
SWITCHFOCT Oare You To Move (Red Ink/Columbial 403 408 76% 14% 424 413 367
ASHLEE SIMPSON Shadow (Geffen/ 398 397 8% 15% 417 420 363
LINKIN PARK Breaking The Habit (Warner Bros./ 393 392 90% 26% 381 386 422
FINGER ELEVEN One Thing /Wind'ug/ 390 389 B81% 25% 388 380 404
BLACK EYED PEAS Let's Get It Started /A&M/interscope/ 385 382 98% 40% 3.78 383 4.15
DASHBOARD... Vindicated (Vagrant/interscope/ 384 390 60% 14% 418 396 348
HOOBASTANK The Reason fisland/i0/MG) 381 376 99% 55% 352 390 409
JOJO Leave {Get Out) BlackGround/Universall 380 38t 97% 48% 371 353 385
NELLY... Tilt Ya Head Back (Derrty/Fo’ Reel/Universall 373 - 12% 14% 399 368 389
DESTINY’S CHILOD Lose My Breath [Co/lumbia) 37 - 72% 15% 403 378 357
HILARY OUFF Fly (Buena VistaiHallywood) 364 347 7% 20% 371 360 356
NELLY My Place (Jerrty/Fo’ Reel/Universall 363 355 84% 2% 366 362 365
ALICIA KEYS If | Ain't Got You L/AMG/ 359 361 95% 43% 357 358 369
USHER & ALICIA KEYS My Boo fLaface/Zomba) 352 342 MN% 19% 372 358 336
C1ARA f[PETEY PABLO Goodies /LaFace/Zomba/ 346 346 81% 29% 376 330 338
CHRISTINA MILIAN Dip It Low {island/DJMG) 345 339 95% S51% 344 336 338
HOUSTON f/CHINGY & NATE DOGG | Like That [Capiro// 3.43 347 88% 37% 356 342 353
C. AGUILERA... Car Wash (DreamWorks/Geffen/interscope/ 343 345  86% 25% 347 320 3N
NINA SKY Move Ya Body Wext Plateau/Universall 341 334 9% S51% 330 344 346
TERROR SQUAD Lean Back (Universall 340 334 B84% 35% 375 340 347
KEVIN LYTTLE Turn Me On /Atlantic/ 33 329 93% 50% 393 327 346
LIL' FLIP Sunshine (Sucka Free/Loud/Columbia) 333 334 85% 39% 339 323 328

Total sampie size is 417 respondents. Total average favorability estimates are based on a scale of 1-5. (1=distike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents wiho recognized the song. Total bum represents the number of
respondents who said they are tired of hearing the song. Songs must have 40% famitiarity to appear on survey. Sample Composition is based
on perscns 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusiz.com results are not meant to repiace callout research. The resulfs are intended to show opinions of participants on th the
Internet only. RateTheMusic is a registered trademark of RaleTheMusic.com. The RTM system, is available for local radio stations by
Calling 818-277-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

*4

\Cancon. © 2004, R&R, Inc.
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CANADA
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6 8 DESTINY'S CHILD Lose My Breath (Columbia/ 483 +93 3 40
EMINEM Just Lose It (Shady/Aftermath/interscope) 458 +374 1 414
1 3 BLACKEYEDPEAS Let's Get It Started (A&M/interscope) 442 -28 15 40
4 o % K-0S Crabbuckit (Astralwerks/Virgin} a0+ 0 6/0
5 o LINKIN PARK Breaking The Habit (Warner Bros.) 420 +1 9 30
2 6  MAROON 5 She Will Be Loved (Octone/JJRMG) 414 -23 10 30
3 7 % AVRIL LAVIGNE My Happy Ending (Arista/RMG/ 405 31 17 510
i 8  CIARATIPETEY PABLOD Goodies (Laface/Zombal 370 10 8 410
9 8 USHER & ALICIA KEYS My Boo flaface/Zombal 338 +21 | 4/0
n RYAN CABRERA On The Way Down (£.V.L A/Atlantic) 327 +15 5 L]
17 m BOWLING FOR SOUP 1985 (Sivertone/Jive/Zombal 318 +45 7 10
13 @ % SIMPLE PLAN Welcome To My Life ava/ 319 +33 3 5/0
10 13 LIL" FLIP Sunshine /Sucka Free/Loud/Columbia) 263 51 10 210
8 14 ASHLEE SIMPSON Pieces 0f Me (Geffen/ 261 -9 13 30
14 15 TERROR SQUAD Lean Back (Universall 247 -38 12 a0
15 15 NELLY My Place {Derrty/Fo’ ReellUniversall 242 42 10 4j0
19 17 KEVINLYTTLE Turn Me On fAt/antic/ 237 5 13 5(0
12 18 % K.CHANTE Does He Love Me (Vik/BMG Music Canada) 235 -64 14 4j0
20 @ KELLY CLARKSON Breakaway (Hollywood/ 232 +11 5 30
16 20 JOJO Leave (Get Out) (BlackGround/Universal) 229 50 17 40
18 21 HOUSTONfICHINGY & NATE DOGG ILike That [Capita) 225 -25 13 30
22 @ SEETHER f/AMY LEE Broken (Wind-up) 213 +8 19 210
25 @ KILLERS Somebody Told Me f/sland/iDJMG) 198 +29 3 L
26 @ % SARAH SLEAN Lucky Me /Warner Music Canada/ 164 +6 2 30
30 @ & KYPRIOS Never Say Goodbye (Sony Music Canada) 163 +28 2 310

@ NELLY... Tilt Ya Head Back (Derrty/fo’ ReellUniversall 158 +30 1 40
@ AKON fISTYLES P. Locked Up (SRC/Universall 152 +32 1 0i0
@ Y2 Vertigo finterscope) 147 +78 1 212
@ ASHLEE SIMPSON Shadow (Geffen/ 147 +18 1 40
@ BRITNEY SPEARS My Prerogative (five/Zombal 144 +63 1 In
14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked 2y total plays for the alrplay week of 9/26-10/2. Bullets appear on songs gaining ptays or remaining flat from
previous week. If two songs are tied in total plays, the song with the farger increase in plays is placed first. Songs below No.
15 are moved o recurrent after 20 weeks on thechart. Most Added is the total number of new adds officlally reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates

v

GETTIN’ NASTY Rostrum/Universal artist Nitty stopped by the palatial studios of WHTZ (Z100)/New York to kick it old-
school with some of the staff. Seen here are (-r) Universal Records’ Paul Munsch, Rostrum Records’ Benjy Grinberg, Z100
night co-host Romeo, Nitty and Z100 night co-host Niko.

- 1 | :
GET SHORTY! enormously famous actor John Travolta stopped by
WWWQ (Q100)/Atianta’s morning Bert Show to promote his new movie
Ladder 49. Seen here during the visit are (I-r) Bert Show Exec. Producer Jeff
Dauler and co-host Jenn Hobby, Travolta and Bert Show News Director
Melissa Carter and host Bert Weiss.

Please Send Your Photos

R&R wants your best snapshots

(color or black & white).

Please include the names and titles of all pictured and send
them to:

R&R, c/o Keith Berman: kberman@radioandrecords.com

www americanradiohistorv com
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dthompson@radioandrecords.com

'Dontay Thompson  CHR/RHYTHMIC

R&R October 8, 2004

R.Kelly & Jay-Z Drop
Two Singles At Rhythmic

IDJMG and Jive promotions set the stage

Ht’s not that often that you have two successful art-
ists partner to record an entire album. And it’s also rare
that two powerful record companies would form a joint
venture to market, promote and distribute said album.
Which is why Unfinished Business, the highly antici-
pated album by R. Kelly and Jay-Z is such an event.

With the duo already out on the

Best of Both Worlds Tour, and with a
Jive/Roc-A-Fella/Def -
Jam release date of Oct. 26,
both the Pied Piper of
R&B and Young Hov are
set to finally fulfill the de-
sires of fans who want to
see both artists on the
same stage. (The first at-
tempt came to a screech-
ing halt in 2002, when
Kelly was accused of child
pormography.)

Both Jive and Def Jam dropped the
first single off Unfinished Business this
week. Did I say first single? Oh, my
bad — I meant first singles. There are,
in fact, two singles from the album be-
ing worked at radio. Def Jam deliv-
ered “Big Chips,” and Jive is getting
behind “Don’t Let Me Die.” Both of
these singles went for adds at radio
the same week, pitting the Jive and
Def Jam promotion departments
against each other in a friendly com-
petition for the Most Added title.

Why two singles, and why drop
them in the same week? It worked for
OutKast, who released “Hey Ya!”
and "The Way You Move” from
Speakerboxxx/The Love Below at the
same time. But those songs sounded
very different from each other and
were worked by the same label.

“Each artist wanted to release the
single that best represented his per-
sonality,” says IDJMG VP/Rhythm
Promotion Marthe Reynolds of the
Jay-Z and R. Kelly singles. "It was
self-expression on the artists’ part.It’s
a joint venture; they’re partners, but
they have a different statement to
make. Jay’s statement is ‘Big Chips.”

Zomba VP/Rhythm-Crossover
Promotion Rick Sackheim says, “In
the busy fourth quarter, with every
label putting their priorities out, hav-
ing two singles off the same album
and trying to maximize that by hav-
ing as much airplay as we can will

Rick Sackheim

only benefit us by selling as many
units as possible.”

Although the ultimate
goal for Jive and Def Jam
| is to sell millions of units
on Unfinished Business,
. | both Reynolds and Sack-

| heim have taken it upon
themselves to get the most
adds for their respective
singles. Despite sharing a
common goal on this
project, Sackheim and
Reynolds both have com-
petitive natures that make matters in-
teresting, and this latest project will
test their skill.

I went directly to Reynolds and
Sackheim to get insight on how they
felt about the situation and who was
going to kick whose ass in the quest
for most airplay.

R&R: How wns it decided which sin-
gles would be released and which label
would be working them?

RS: From what [ understand, the
decision was made by L.A. Reid, Bar-
ry Weiss, Jay-Z and R. Kelly. Togeth-
er they decided that those were the
two singles they wanted to represent
themselves with.

MR: Would you want to tell Jay-Z
or R. Kelly what to do? Would you
want to tell them they couldn’t do
what they wanted to do? We trust
their judgment. They’re artists; that’s
why we love them. They have ideas
about their project, and they’ve
earned the right to decide. Our job is
to deliver their vision. We are the
mailmen.

R&R: When you delivered bwo sin-
gles off this album to radio and program-
niers found out you'd be impacting them
the same week, what type of reaction did
you get?

MR: We were set to do the same
thing the first time around, in the
project’s initial form, so it was kind
of more of the same. They’re never

surprised by anything that Def Jam
does. They expect Def Jam to be dif-
ferent. Plus, there’s the fact that “Big
Chips” is going over great.

RS: The initial reaction was confu-
sion. Once Marthe and [ explained to
radio the thought process behind
both tracks and how the songs are
different and discussed the tour and
the two superstar acts, they got it. If
you listen to the records, you can
understand the differences.

R&R: When you realized that you
had to go up against each other on this
project, what thoughts went through
your heads?

RS: The thought going through
my head was that competition on
Most Added records and getting a
huge first week, in the long run,
mean absolutely nothing.” In the
short term, though, it's what we

“At the end of
the day it’s all
good for the

project, the

artists and the
labels, and it's
definitely a lot

Marthe Reynolds

thrive on. The tour is going to play a
big part in this. Now that the Usher
tour is done, this is the biggest tour
of the year for our format. Fans, au-
diences, programmers, music direc-
tors, promotions people — every-
body wants a piece of it.

MR: It didn’t faze me at all. I just
do my best, and I usually win. That's
what they pay me for. They pay me
to win, and my artists expect me to
win for them. Jay expects me to win
for him, and he appreciates that I do.
I do what's expected. I'm not think-
ing about anyone else; I'm thinking

about what I'm doing. Don’t look
behind you.

Ré&R: How do you think the particu-
lar record you're working will go over at
radio outside of being Most Added?

MR: It's already obvious that ra-
dio is gravitating toward one record
over the other. They're definitely
gravitating toward "Big Chips.” At
the end of the day, getting two
records on the air from this project is
a win for both companies and, more
important, both artists.

RS: There are two different ways
of looking at it. We're tatking about
radio supporting this and
putting the record on the
station and, at the end of
the day, which song is go-
ing to rise and be the big-
gest. Only the audience is
going to be able to figure
which song is going to be
the biggest. Out of the
gate, they're both going to

MR: He'll say, “That's my girl. I
taught her well.” If he beats me, it
would be, “Well, he was my boss,
and I guess I didn’t learn enough
from him. I guess he didn’t teach me
everything.” He takes losing about as
well as [ do— not well.

R&R: How much pressure was there
to make your record Most Added in this
situation?

RS: In this situation, because of the
mentors involved, because of the art-
ists involved, you take it personally.
These situations don’t come around
often, so you have to rise to the occa-
sion. The pressure that
comes from it is the pres-
sure that you create, not
the pressure from any-
body else. When I want
something I'm going to
take it.

MR: I put pressure on
myself. I'm self-directed.
[ know what the right

get equal looks. Marthe Reynolds thing to do is, and I'm
R&R: Some of your men- going todo the right thing

tors now work at labels that competewith  for my guy.

yours. How have you used what they've R&R: Is this the first time you've

taught you against them? worked with another major label on the
MR: Joe Riccitelli is the reason I'm  same project? What was learned?

at Island Def Jam. He and Johnny
Barbis gave me my shot to come up
to the big leagues at a great label, a
label that is great by virtue of its lack
of bullshit and internal strife and a
label that's known for having great
people. What I learned from Joe was
to be a human being, to be focused
and dedicated and to cross the t'sand
dot the i’s. To just do my best and do
it every week. He has amazing stam-
ina, because that's what he does ev-
ery week. He taught me that. He gave
me a lot of confidence in myself.

When you're selling somebody on
the idea of playing your record, you
need confidence, because sometimes
you don’t have the record. Some-
times you're just selling the idea of
playing your record. Joe taught me
to keep my word and to trust that he
would always have my back. I'm
lucky that Ken Lane and Joe have al-
ways had my back. I put Steve Bar-
tels and Johnny Barbis in there too.
All’s fair in love and war and going
for adds. Keep it moving.

RS: The fact that two of my men-
tors, Steve Bartels and L.A. Reid, work
at Def Jam makes this whole thing
way more fun than before. When I
was working with L.A. and Steve they
taught me how to win, and that’s all I
know how to do. It's what we thrive
on; it’s adding fun to the business. In
the end we're both going to sell
records and drive sales, but in the
short term I'm going up against peo-
ple who taught me and people who
taught Marthe. L.A. Reid and Barry
Weiss’ job is to sell the album. Mar-
the's job and my job is to be Most
Added and jam these records.

Ré&R: Hotw do you think your men-
tors will feel if the single you are work-
ing beats theirs?

RS: We're all going to win, and |
think Steve Bartels will be proud
whatever happens. [ think Joe Ricci-
telli — for either me or Marthe — will
be proud whatever happens.

www americanradiohistorv com

RS: I've never worked a project
with another label like this. The fun
thing about this is, at the end of the
day, Marthe and 1 are working to-
gether on the tour, we're working
together on win-it-before-you-can-
buy-it promotions, so there is solidar-
ity.

MR: This is the first time, but it
kind of seems revisited, because we
started to do this project a while
back. It's morphed into a bigger
and better project. It's the hottest
tour out there. We just finished the
hottest tour of the summer with
Kanye West and Usher. To do the
next hottest tour — I mean, there
probably isn't any other tour that's
coming close to this tour in our for-
mat. What I've learned is to make
sure to start early, get your com-
mits, your recommits and your re-
recommits and pay attention.

R&R: Did you believe your record
would be Most Added?

RS: I have one answer to that:
Sackadeez. The homies know what
that means.

MR: Without a doubt. Jay deserves
it, the record deserves it. My new
partner, Noah Sheer, is an amazing
promotion person in the making. I'm
so glad that I work with him. [ have
a number of good people out there
who are fans of the record who can
influence other people’s decisions.

R&R: Would you like to make any
conmments to the other label's promotion
department?

RS: Let's make our bonuses this
year and sell millions of records.

MR: Break a leg, motherfucker.
May the best chick win. At the end
of the day it’s all good for the
project, the artists and the labels,
and it’s definitely a lot of fun. I like
the people at Jive very much; there
are some really good people in that
organization. I'm glad I get to work
with a label like Jive and with great
people like Joe Riccitelli.
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TOTAL +

WK WK ARTIST TITLE LABEL(S) PLIYS PLAYS n'%‘fcs e s | MMost Added” |
1 1 CIARAIPETEY PABLO Goadies LaFace/Zombal 6582 450 757739 18 870 |wwwrradds.com

2 2 TERROR SQUAD Lean Back {Universal) 6145 -353 626076 17 8310 ARTIST TITLE LABEL(S) ADDS

4 o USHER & ALICIA KEYS My Boo (LaFace/Zomba) 6118 +647 642300 7 85/0 R. KELLY & JAY-Z Don't Let Me Die dfive/RocA FelaiDiME) 70 |

5 @ AKONfISTYLES P. Locked Up (SRC/Universal 4330 +201 467047 24 732 [ R.KELLY&JAY-Z Big Cips velfoc AFelalUMG) 70 |

3 5 NELLY My Ploe (Dery/Fo’ ReellUniversall 4975 521 432080 12 830 m‘s‘;ﬂf;l:“xtfc‘s:"s‘; Hl‘:i‘l‘(mf:e %U/m/ :: |

6 6  LIL' FLIP Sunshine (Sucka Free/Loud/Columbial 3959 B10 395219 20 790 | 00N g THE EASTSIDE. fILL SCRAPPY What You.. TV 13

27 0 EMINEM Just Lose It (Shady/Aftermath/interscope) 3713 +2625 355060 2 791 NELLY HTIM MCGRAW Over And Over (Derrty/Fo’ ReedlUniversal] 12 |

| 10 € TRICKDADDY Let's Go (Sip-N-Shide/Atiantic) 3593  +475 275566 6 823 | RAVEN SYMONE Backflip (Holywood) 1

11 € DESTINY'S CHILD Lose My Breath (Calumbia) 3855 4450 384618 4 830 js:gli:{:y "/;t;: ':;;;ﬁ‘ﬁ:‘" Wondertul (Murder Inc ADJMGI :

7 10 LLCOOL J Headsprung (Def Jam/IDIMG) 3297 610 38929 14 B3O ||\ \uavk Go DI (Cash Moneylnversal 7

| 1 @  N.ORE fININA SKY & DADDY YANKEE Oye MiCanto (Roc-A-Fells/i0JMG) 3029  +624 328358 8 6813 |
9 12 JUVENILE Slow Motion (Cash Money/Universall 2887 336 343012 25 810 ,
[ 8 13 CHRISTINA MILIAN Dip It Low {isiand/iDJMG/ 2707 567 260711 29 710

23 (D SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen) 217 +718 247138 5 755 |

13 15 JKWON You & Me (So So DefiZomba) 2288 310 148020 11 67/0 Most |

16 16 ALICIAKEYS fTONY, TONI, TONE & JERMAINE PAUL Diary (/AMG) 2275 M w36 12 M | fncreased Plays

| 19 @ LLCOOLJ Hush (Def Jam/iDIMG) 2265  +311 171178 4 123 om |

12 18 JADAKISS IANTHONY HAMILTON Why (Ruff Ryders/interscope) 2191 760 249378 14 670 | aumsr e ses) el

17 19 MASE Breathe, Stretch, Shake (Bad Boy/Universal) 2167 117 262794 9 66/0 EMINEM Just Lose It (Shady/Aftermath/interscope) +2625

20 €D  CHINGY BaltaBaby (OTP/Lapitol 2079 +252 155920 6 752 | SNOOPDOGG iPHARRELL Drop It ike... Doggy Styke/Geften) +718 |

15 21 KEVINLYTTLE Turn Me On (Atfantic) 1942 378 205996 24  68J0 :;':E";T’:m'ms";g %m Reellnversa) :::‘7’

22 @  LILSCRAPPY No Problem (BME/Reprise) 1711 +107 18285 13 B0 | youe cwna oy 0ADOY. OveMiCamo oAby 1620 |

2 @ FABOLOUS Breathe (At/antic) 1615 +211 160491 5 2N TRICK DADDY let's Go (Slip-N-Skde/Atiantic) +475

21 24 TA. Let's Get Away (Grand HustlelAtlantic) 1235 379 107366 16 550 | DESTINY'S CHILD Lose My Breath Cokimbia +450

46 @  NELLY f7TIM MCGRAW Over And Over (Derty/Fo’ ReelfUniversall 1203  +688 79282 2 1612 | JABULERRKELLY& ASHANTI Wonderfd urdkr ic JOUMG)  +343 |

25 26 213 Groupieluv (7V7) 1202 A67 106172 11 450 ;‘l,zgf:x ::hu/e’ s’ﬂ‘é’ﬂ.mmw (Adanti] ::;; '

26 27 SHAWNNA fILUDACRIS Shake That Sh*t (OTP/Def Jam/iDJMG) 1192 38 113343 12 a8

31 @  GAMES0 CENT Westside Story (Aftermath/G-Unit/interscope) 1042 +109 116602 & 273

| 32 @  J0J0 Babylrs You BlackGroundUniversal 927 +35 79679 4 3705

36 €D  RUPEE Tempted To Touch Atkntic/ 836 +64 90308 7 AN

34 31 NELLY FlapYour Wings (erty/Fo ReellUniversal 814 % 9907 71 am |New&Active [

35 32 JUVENILE fIWACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum) 809 6 144028 13 2611 ] o

41 € YOUNGBUCK Shorty Wanna Ride finterscope/ 803  +163 85674 3 433 ?},?;,“Q?j;’ﬁi?;’;‘;ﬁ};" ;;” iz‘:[}‘“ L2l

30 34 YONNIE f/YING YANG TWINS In Da Ciub (Universal) 777 AT3 29389 T 4710 | LLOYD Hey Young Gitl Murder Dl JomiIOIME) l

28 35  MONICA U Should've Known Better L/AMG) 766 265 86453 17 40/ | Total Plays: 403, Total Stations: 26, Adds: 0 .
€D  JARULE fiR. KELLY & ASHANTI Wonderful (Murder inc./i0JMG) 693  +343 97152 t 529 | R.ELLY & JAY-Z Big Chips LivelRacA-FelefiDIMG)

| @ €D UL WAYNE Go DJ (Cash Money/Universal) 678  +136 87472 2 337 I;’:,’:::Y: ::l :::rlss:;lzw;;:\g;l:ﬁc?Appv S

29 38 LLOYD BANKS I'mSoFly fiaterscape) 666 286 63989 8 520 | 7y ptays 337, Tota Statons 2, Adds 13

45 (D  JOHN LEGEND Used To Love You (Columbis) 608 491 44037 3 373 | Total Plays: 325, Total Stations: 43, Adds: 6

50 @ CHRISTINA MILIAN f1JOE BUDDEN Whatever U Want isiand/iOJME) 595  +187 39504 2 38M1 MANNIE FRESH Real Big (Cash Money/Universa)

37 42 GUERILLA BLACK fIBEENIE MAN Comptan (Vigin/ 591 76 61589 10 a3p | rotePaysi 319, Total Stations: 19, Adds:1

33 43 XZIBIT Muthaf**ka (Columbia/ 578 .286 30851 6 430 lzgﬁyg?gﬂfm:’s’f’afm e

40 44 YOUNG BUCK Let Me n interscape) 546 AS8 61795 15 SSID | ppayNSKILLZ Call Me Ubersal |

49 @ PITBULL Dammit Man (7V7) 543 +119 58378 2 32i6 Total Plays: 309, Total Stations: 23, Adds: 0 |

39 46 NELLY fCHRISTINA AGUILERA Tilt Ya Head Back (Derrty/Fo’ Resl/Universal) 519 198 40859 5 2815 | KANYEWEST The New Workout Plan (Roc-A-Fela/DJMG)

38 47 TWISTAfIR. KELLY SoSexy (Atiantic) 504 225 56170 16 g | "ot Pars 275 Total Stations: 10, Adds:3 |
@  CIARA IMISSY ELLIOTT 1, 2 Step LaFaca/Zomba) a0  +217 68608 1 44 #ofgm‘;:g;"{'ogfgfawm a1 ]
@  TWISTA fR. KELLY So Sexy Chapter Il (Never Like This} (Atlantic/ 402 +288 13417 1 as/13 ——

48 50 BODYHEADBANGERS f)YOUNGBLOODZ | Smoke, | Drink (Universal 437 A1 63270 4 80 Songs ranked by total plays |
sl?n?kHorIL éﬂé 1072, Bullets appear on son;gpglaam\agmplays or re?n);mmg flat !rolm plWIOU: m('om: ;gr:;zr:rs w.rm’ ﬁzyss,?r?g :orz;kvighb{h?lt:rlgl:?:groe;ts:ﬁ: :pl;;g Station P | avl !SlS for all R&R reporters |
is piaced first. Songs below No. 20 are moved 1o recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total §tations playing a song. Most Increased Plays lists the songs with the greatest week-to-week www.radioandrecords.com. I
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. -

Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.

L — — — _————— e~ —_— = S— |

It won’t get lost on your desk like a CD Sampler.

Just go to http://gfa.radioandrecords.com/GFARadio/homepage.htm
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RHYTHMIC MIX SHOW TOP 30

e October 8, 2004

RANK ARTIST TITLE LABEL
1 TERROR SQUAD f{FAT JOE Lean Back (Universal)
CIARA fIPETEY PABLD Goodies (LaFace/Zomba)
SNOOP DOGG Drop It Like It's Hot (Star Trak/
AKON fISTYLES P Locked Up (SRL/Universal)
LL COOL J Headsprung (Def Jam/ADJME)
USHER f[ALICIA KEYS My Boo {LaFace/Zomba)
MASE Breathe, Stretch, Shake (Bad Boy/Universal)
N.O.R.E. f/ NINA SKY & TEGD Oye Mi Canto (Def Jam/iDJMG)
9 FABOLOUS Breathe /At/antic/
10 LIL SCRAPPY No Problem (BME/Reprise)
11 TRICK DADOY Let's Go (Sip-N-Slide/Atlantic)
12 EMINEM Just Lose It (Shady/Interscope)
13 LIL" FLIP Sunshine (Sucka Free/l oud)/Columbia)
14 GAME £/50 CENT Westside Story {interscope)
15 JADAKISS fIA. HAMILTON Why finterscope/
16 CHINGY Balla Baby (0TP/Capitol)
17 JUVENILE Slow Motion (Cash Money/Universal)
18 JUVENILE f/\WACKD & SLIP Nolia Clap (Rap-A-Lot)
19 DESTINY'S CHILD Lose My Breath (Columbia/
20 YOUNG BUCK Shorty Wanna Ride finterscope/
21 LL COOL J Hush (Def Jam/IDJMG)
22 CHRISTINA MILIAN Dip It Low flsland/iDJMG)
23 YOUNG BUCK Let Me In finterscape/
24 LIl WAYNE Go DJ (Cash Money/Universal)
25 T.1. Let's Get Away (Grand Hustle/Atlantic)
26 NELLY Flap Your Wings (Derrty/Fo’ ReelfUniversall
27 XZIBIT Muthaf* “ka fLoud/Columbia)
28 NELLY flJAHEIM My Place (Derrty/fo’ ReellUniversal)
29 MANNIE FRESH Real Big (Cash Money/Universal)
30 XZIBIT Muthatf* “ka (Columbia)

M ~ o " &N

Monitored airplay data supplied by Mediabase Research, a division of
Premiere Radio Networks. Songs ranked by total piays for the airplay week of
9/26-10/2 ©2004, R&R, Inc.

POWERED{:} {

MEDIABASE

NEW EDITION Hot 2nite (Universal)

YOUNG BUCK Shorty Wanna Ride (6 Unit/Interscape)

R. KELLY f/JAY-Z Big Chips (Def Jam/Roc-A-Fellal Jive}
KEYSHIA COLE f/SHYNE | Changed My Mind (A&M/interscape)
DESTINY'S CHILD Lose My Breath (Columbia)

TERROR SQUAD Take Me Home (SRC/Universal)

P . ks
PH A" Q\\\* D17

—

HOW LUCKY IS TRIS GUY? Any rea-biooded American male would pay a pretty penny to be in
the shoes of KLUG/Las Vegas Asst. PD/MD JB King, who got a chance to cozy up to IDJMG recording
artist Christina Milian. King is now offering tutorials on how to be the man so that you can attract the
likes of beautiful racording arusts like Milian.

i YL

LIL ECDIE VISITS CENTRAL CALI Big 3 artist Lil Eddie () paid a visit to the fine staff at KWIN
& KWNN/Stockten tc promoate his album Nobody's Fool. After being interview by evening jock Al Greenz,
Lil Eddie took a moment to smile for the camera.

¢ EventTape®
* BunchaBanners™

* FlashBags™

e BumperStickers
* Ponchos

* KeyTags

* StadiumCups

@
Wﬂl

FirstFlash!

6528 Constitution Drive ¢ Fort Wayne, Indiana 46804
Fax: (260} 436-6739 * www.firstflash.com

1-800-21 FLASH

\ PaPtY zong Pa)-tv zone Pa"t‘l ZDne

Party Zone |

1-800-213-5274

wwWw americanradiohistorvy com
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- N\ 7 N
/” "' z America’s Best Testing CHR/Rhythmic Songs 12 +
m EM”.?”:'.!:'W” For The Week Ending 10/08/04
..:-—-/ Persons Persons Persons
Artist Title (Label) ™ LW Familiarity Burn  12-17 18-24 25-34
TERROR SQUAD Lean Back (Universall 420 412 96% 31% 4.18 408 437 .N.O.R.E
USHER & ALICIA KEYS My Boo /laFace/Zombal 417 408 91% 13% 4.16 427 410 ::;IESI.T R(ic-'A-.Fe.II a/IDIMG
DESTINY'S CHILD Lose My Breath (Columbial 4.13 - 19% 9% 4.09 415 4.08 . m:. rcsociae Edl
TRIAS/, (o]
CIARA f/PETEY PABLO Goodies (£aFace/Zombs) a12 41 9% 29% 417 408 400 A
HOUSTON f/CHINGY & NATE DOGG | Like That (Capitol/ 409 4.19 97%  33% 3.98 397 418 W X
NELLY My Place (Berrty/Fo’ ReelUniversall 408 419 97% 25% 405 405 407 he CD F,’t’: claims N'O'R~Et~ S
SHAWNNA f/LUDACRIS Shake That Sh*t (OTP/0ef Jam/0IMG) 402 396 72% 1% 420 395 406 , 3]3:[:‘] w 'I :;hed:e‘g t’heSfie :"
n . L wonger new
LL COOL J Hush (Def Jam/IDJMG) 4.01 - 49% 5% 4.04 398 392 R . " “ .
LIL’ FUP Sunshine (Sucka FreefLoudd Columbia) 397 399 9% 3% 386 380 415 g:’n”tg"'"i s‘“;ts;‘:]"t‘: b'r%;g'snisz‘;’g?ev‘éa;eﬂg' ’;ﬁ;?l;ié sogf t’;]n;
CHINGY Balla Baby (OTF/Capitol) 3.95 - 45% 6% 4.12 405  3.83 duo Nina Sk Whoysin ar?incr edibly catchy hook that shouts
N.O.R.E. f/NINA SKY & DADDY YANKEE Oye Mi Canto (Def Jam/IDJMG) 394 3.9 54% 1% 3.98 403 391 S s L,atino rogups Butthe !s(on isy etting love from
T.\. Let's Get Away (Grand Hustle/Atlantic) 391 398 7% 17% 4.02 383 3.85 more than just theg Latind communityg Cugrrentlg “Ove Mi
LL COOL J Headsprung (Def Jam/IOJMG/ 389 395 83% 21% 375 393 404 i ; : . Lo . v X
Canto” is skyrocketing up the chart at Rhythmic and is poised
J-KWON You & Me (So So Def/Zomba/ 387 384 65% 12% 4.01 383  3.90 to make a run at Pop and Urban as well
;SAHSEEHBConf:sszns Pa:‘rtSZ {lkaﬁzzz;lmb;/ e 386 3.89 98: 53: 3.89 380 3.86 Even though it's coming to us as we enter fall, “Oye Mi
reathe, Stretch, ha. e/l oy/Universai 385 394 78 16 413 3.83 3.86 Canto” has all the elements of a summer smash: a fierce
LTS e 2 g2 - 5% 8% 408 375 383 beat capable of turning an empty dance floor into an over-
CHRISTINA MIlIAN' Dip It Low {/s/and//H.JMG/ 380 392 99% 51% 3.62 367 4.00 crowded mass of gyrating bodies: aggressive lyrical deliv-
JUVENILE Slow Motion {[.‘.?sh Money/Universall 3.80 3.88 97% 4% 376 375 393 eries by guests Daddy Yankee, Gem Star and Big Mato; and
LLOYD f/ASHANTI Southside (Murder inc./Def Jam/IDJMG) 380 382 93% 2%% 3.95 375 3.66 the aforementioned Nina Sky singing the hook to appeal to
MONICA U Should"ve Known Better (J/AMG) 378 381 88% 29% 378 388 376 the females.
TRICK DADDY Let's Go /Siip-N-Shide/Atlantic/ 3.76 - 52% %% 391 377 3.80 Of course, we can't forget N.O.R.E. Though he mainly
AKON fISTYLES P. Locked Up (SRC/Universal) 372 3N 84%  27% 3.96 357 362 comes in at the top of the cutand lets all his featured guests
NINA SKY Move Ya Body (Next Plateau/Universall 369 3InN 96% 51% 347 3.67 3.82 shine throughout the rest of the song, he sets the bar for
JADAKISS fIANTHONY HAMILTON Why (Ruff Ryders/interscope) 368 374 82% 28% 3.75 358 3.69 gveryone else.
ALICIA KEYS f[TONY, TONI, TONE & JERMAINE PAUL Diary L/AMG) 366 3.73 85%  30% 3.63 365 372 Then there’s the icing on the cake: the video. Filled with
LLOYD BANKS I'm So Fly flnterscope/ 363 3N 70% 17% 359 372 370 typical hip-hop video elements and beautiful ladies danc-
LIL SCRAPPY No Problem (BME/Reprise/ 356 365 67% 19% 371 351 355 ing in a club, the clip follows N.O.R.E. and company as
KEVIN LYTTLE Turn Me On (Atéantic/ 347 35 97% 52% 346 336 352 the set quickly changes from the club to sun-drenched
Total sample size is 401 respondents. Total average lavorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = fike very much). Total familiarity beaches and blue skies. The video comes full circle by the
Gl :Z;;l z f!y :70/ ’:I;msa ’ i ‘Ihest;gvg. ]‘tzfa/b:mmpresentf ;hepréumhemmspand;nrg g’hols}amn‘%are tiredt;ijhfe:erina fh;a:tu[vg;3 Songs end as the crew goes back to the club, where they're
mi o Iamiliaril appear on survey. Sampie composition is based on persons 12+. Fersons are screened via the Internet. Once passed, they can lake the music .
test based on the I ic prefe RateT ic.com results are not meant to replace callout research. The results are ir d to show opini f particip greeted by throngs of CIUbgoers and other prominent rap-
on the melnrgmet only. RateTheMusic isaregi;fered trademark alRa!eT{reMusic.carp. The RTM system, is available for locai radio starl;nsbynalllny 818-377-5300. pers inthe community_
\_ RateTheMusic.com data is provided by Mediabase Research, a division ol Premiere Radio Networks. J J
4 I
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_URBAN

R&R October 8, 2004

Hip-Hop With Heart

The Baka Boyz bring Miami together for a listener in need

This hurricane season has affected the lives of many
who live in Florida and along the Gulf Coast, and ra-
dio stations across the Sunshine State and beyond have
stepped up to help. In Miami, WMIB (103.5 The Beat)
morning duo The Baka Boyz leaped into action when
a tragic fire took the lives of five members of one

family.

The family’s home in Homestead,
FL, just south of Miami, caught fire
the night of Hurricane Jeanne. Be-
cause of the home’s security bars
and the plywood sheets put in place
to keep out the wind and rain, four
children, aged 12-15, and their step-
father could not escape the flames,
and all perished. At the time the chil-
dren’s mother, Claudine Shannon,
was in a hospital giving birth to her
fifth child.

When Shannon’s sister, Rosa
Mathews, contacted The Baka Boyz
(Eric Vidal and his brother Nick
Vidal) and asked for their help, they
didn’t hesitate to step up to the
plate. I spoke with The Baka Boyz
and WMIB PD Dion Summers
about their reasons for becoming
involved with this tragedy and why
radio stations shouldn’t be afraid to
do the same in their own communi-
ties.

R&R: Explain how you heard about
the tragedy and why you wanted to get
involved.

EV: Initially,  was following the

Dion Summers

hurricane coverage, and I saw the
story in the newspaper on Satur-
day. I thought, “Wow, this is such a
tragic story.” It really touched me.
Then on Monday morning we got
a call from Ms. Mathews, who
asked us if we’d heard about itand
if we'd be willing to give out infor-
mation regarding how to help the
family. She explained that she was
the sister of the mother and that she
had been calling other radio and
television stations in Miami, asking
them to mention that people could
donate money to help with the fu-

RADIO’S HELPING HAND Here, members of the WIB/Miami family
present Claudine Shannon (¢) with a check for $50,000 to help her and her
newborn through their recent tragedy.
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nerals. She said that everyone else
had turned her away, saying they
didn’t ask for money for individu-
al families.

It made me recall a similar situa-
tion that happened when we were
in mornings in San Francisco. There
was a fire that killed four young chil-
dren, and we helped the family raise
$15,000 for the funerals because they
were too poor to handle it them-
selves. [ told Ms. Mathews that we
would mention it and see what else
we could do. I had our producer, J.
Love, call the funeral home to find
out how much the funerals were go-
ing to cost. We also called Dion to
see if we could go on-air to try to
help this family.

R&R: Dion, when The Baka Boyz ap-
proached you, what was your first reac-
tion?

DS: At first I was a little appre-
hensive. We had never done any-
thing like this on WMIB before. We
image ourselves as “the Hip-Hop
Station.” We're the “keeping it real”
station. I wasn't sure how I felt about
doing a telethon to raise money or
how the audience would react to
something like that. I didn’t want us
to fail either. But the guys felt so
strongly about it that [ said yes.

R&R: What was your goal, and how
did you go about getting people to do-
nate money?

EV: We were told that the family
needed $27,000 to cover the costs of
the five burials. When I heard that,
I was concerned, because I felt that
would be difficult to achieve in four
hours. I wan*ed to start it off witha
sizable amount that would set the
tone, so we donated $1,000 of our
OwWn money.

NV:Early on, it was slow. We had
raised about $5,000, and we had a
long way to go. So we vowed to stay
on the air until we reached our goal
0f $27,000. People started tobring in
their quarters and change. We had
one woman who brought in $3.
That’s all she had, but she was so
touched by the tragedy, she wanted
to help.

DS: By 12:45pm we had sur-
passed our goal and reached just
over $28,000, but we kept the guys
on until 2pm to follow through. Af-
ter they were off the jocks continued
to talk about it, and the calls and do-
nations kept coming. Listeners were
still dropping off donations at the

“We vowed to stay on the air until we
reached our goal of $27,000. People started
to bring in their quarters and change. We
had one woman who brought in $3. That’s all
she had, but she was so touched by the
tragedy, she wanted to help.”

Nick Vidal

station at 7:30pm. People were call-
ing the funeral home directly and
making donations. People were so
moved by this tragedy.

Even though many folks were af-
fected by the hurricanes, this was
different. People might have lost
power or had damage to their
homes, but property can be re-
placed; a family cannot.

Sometimes in radio we lose sight
of what's really important. We're
worried about the music and the
ratings and keeping up the momen-
tum on our stations. We're always
thinking about the concerts and the
parties. But what radio is really for
is to connect with your listeners, and
this is the type of thing that makes
us feel good about our jobs and what
we can accomplish.

The Baka Boyz

R&R: You also had local athletes and
celebrities call in to pledge their support.
Was that something they did on their
own, or did you guys make some calls
to your friends?

NV: It was a combination of
both. We went on the air and
called out all the athletes — from
the Marlins, the Heat, and the Dol-
phins — and asked them to help
us. Jason Taylor, who plays for the
Dolphins, pledged $5,000. Then
Tim Hardaway from the Heat
called, as well as Timbaland. We
also had local community leaders
and businesses call in to pledge. A
pastor at a local parish pledged
$500 from his church. And then
there were the folks who brought
in baby supplies and other things
to help this mother and her new-
bomn rebuild their lives.

R&R: Unfortunately, when you get
calls for help like this from listeners, you
often have to do some background check-
ing. What did you do to make sure this
woman was who she said she was?

- P . > -

EV: That's one of the first things
Dion asked us to do. He wanted us
to research what happened and
what, exactly, the family needed. We
spoke to local fire officials and to the
funeral home to find out the actual
amount of money they would need
for the five burials. We are also cut-
ting the check directly to the funer-
al home.

DS: The family has also now done
the correct legal paperwork and set
up an account with a local bank to
handle the money that might come
in over the next few days or weeks
to help this young mother get back
on her feet.

R&R: What does this experience il-
lustrate to you about radioand your lis-
teners?

DS: It shows me that our listen-
ers really do care and that they
want to get involved in their com-
munity. The perception is that hip-
hop is all about the bling, but that’s
not always the case. That’s not to
say that you should abuse that
need — we're not going to try to
jump on every tragedy and make
it an event. This wasn't about try-
ing to benefit the station in any
way; this came out of a sincere de-
sire to help a family.

NV: Any time you're dealing with
kids, it really tugs at your heart.
That's when I feel I want to go the
extra mile. We may end up raising
more than $50,000 for this mother
and her child. It won't replace their
family, but it will help them get back
on their feet.

EV: You know when something
moves you to the point that you feel,
if you have the power to do so, that
you want to help? We didn’t do this
for the publicity. We called the tele-
vision station to see if they’d simply
mention the fact that the family
needed help. We weren't looking for
them to do a story on it, yet Chan-
nel 6 News came down with their
cameras to film the show.

That's ironic, because when Ms.
Mathews initially called them to see
if they would do a story, they said
no. We were happy they showed up,
but at the same time we were really
not trying to get recognition. We
would like to show other radio sta-
tions that you can make an impact.
I hope they will consider doing the
same type of thing if their commu-
nities are in need.
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THE KINGS OF R&B AND HIP-HOP ARE HERE WITH

e “DON'T LET ME DIE” ©
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#1 MIIST AIII]EII Al:l‘llss the Bllal‘lI!!!
#1 MOST ADDED “Big Chips” 64 Adds!
#2 MOST ADDED “Den’t Let Me Die” 51 Adds!
RHYTHM GROSSOVER “Big Ghips™ #1 MOST ADDED with 70 Adds!
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URBAN TOP 50

POWERED[T]

o October 8, 2004
ARTIST TITLE LABEL(S)

CIARA fIPETEY PABLO Goodies {{aFace/Zomba/

NELLY My Place (Derrty/Fo’ Reel/Universal)

USHER & ALICIA KEYS My Boo {LaFace/Zomba)

TERROR SQUAD LeanBack (Universal/

JADAKISS f/ANTHONY HAMILTON Why (Ruff Ryders/interscope/
ALICIA KEYS f[TONY, TONI, TONE & JERMAINE PAUL Diary (/AMG/
AKON fISTYLES P. Locked Up /SRC/Universal)

ANTHONY HAMILTON Charlene (So So DefiZombal

LIL SCRAPPY No Problem (BME/Reprise)

LIL' WAYNE Go DJ Cash Money/Universal)

DESTINY'S CHILD Lose My Breath (Columbia)

JUVENILE f/WACKO & SKIP Nolia Clap (Rap-A-Lot/Asylum/
MASE Breathe, Stretch, Shake (Bad Boy/Universall

SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggy Style/Geffen)
NELLY Flap Your Wings Derrty/Fo’ ReellUniversal)

LL COOL J Headsprung (Def Jam/IDJMG)

LL COOL J Hush (Def Jam/DJMG)

LIL* FLIP Sunshine (Sucka Free/Loud/Columbia)

YOUNG BUCK Shorty Wanna Ride f/nterscape/

FABOLOUS Breathe (At/antic/

GUERILLA BLACK f/BEENIE MAN Compton (Virgin/

DEM FRANCHISE BOYZ White Teez {Universall

CHINGY Balla Baby (27F/Capitol)

JOHN LEGEND Used To Love You (Columbia)

BODY HEADBANGERS f[YOUNGBLOODZ | Smoke, | Drink (Universall
TRICK DADDY Let's Go /Sip-N-Slide/Atlantic/

TWISTA f[R. KELLY So Sexy (At/antic/

CRIME MOB Knuck If You Buck (BME/Warner Bros./Reprise)

T.\. Let's Get Away (Grand Hustle/Atlantic)

LLOYD Hey Young Gid (Murder inc./Def Jam/IDJMG)

R. KELLY Red Carpet (Jive/Zomba/

MANNIE FRESH Real Big (Cash Money/Universal)

LLOYD BANKS I'm So Fly finterscope/

TWISTA f/R. KELLY So Sexy Chapter Il {Never Like This) fAt/antic/
NEW EDITION Hot 2 Nite (Bad Boy/Universall

JA RULE f|R. KELLY & ASHANTI Wonderful (Murder lnc/I0JMG)
YOUNG BUCK Let Me In {/nterscape/

SHAWNNA f/LUDACRIS Shake That Sh*t (D7F/Def Jam/iDJMG)
CHRISTINA MILIAN Dip It Low (/siand/{0JMG)

R. KELLY U Saved Me (/ive/Zombal

KEYSHIA COLE | Changed My Mind (4&M/lnterscope)

R. KELLY & JAY-Z Big Chips (/ive/Roc-A-Fells/I0JMG)

HOUSTON Ain't Nothing Wrong (Capitol)

URBAN MYSTIC Where Were You? (Sobs/

BEENIE MAN King Of The Dancehall (Virgin/

BRANDY Who is She 2 U {Atlantic/

MOBB DEEP Real Gangstaz (Violator/Zombal

OUTKAST Prototype (LaFace/Zomba)

O'RYAN Take It Slow {Universal)

USHER Confessions Part 1 {LaFace/Zomba/

TOTAL
PLAYS

3998
3538
3513
2991
2710
2676
2618
2449
2368
2176
1964
1927
1832
1788
1773
1746
1628
1607
1350
1331
1264
1215
1206
1098
1080
1079
1061
1035
1009
943
921
905
851
70
754
740
703
696
675
589
556
518
501
474
455
438
419
367
364
359

+1-
PLAYS

222
+150
+313

-296

-467

-258

+77
+266

-42
+304
+359
+53
+64
+544
+93

-246
+278

195
+277
+148

-1
+27
+191
+231
21
+170

270

-
-86
+104
+306
+31

-253
+400

+16
+355

B

122

-169

52
+83
+117
+79
+34
-26
317
-60
+130
-50
+48

alDice
(00)
539624
476919
483439
362562
340551
404098
302996
316427
216454
227068
235453
242992
205765
22971
206302
205336
198151
163927
138425
132578
102249
121481
108205
99725
78274
107251
133534
77553
106337
67289
128275
73392
87471
63892
77864
102621
80693
86489
77900
88567
60396
104216
38518
34958
110768
22840
43678
26951
23476
51941

WEEKS ON TOTAL STAT‘ONSI
CHART

15
1"

D = O O O O N = W

720
720
720
62/0
69/0
69/0
3700
62/2
65/0
6310
6911
6111
5811
6713
64/0
6810
65/0
54/0
59/2
65/3
50/0
I8N
61)2
a6/1
38/0
6111
5710
ap
59/0
5211
553
44/0
6110
439
3an
58/3
58/0
36/0
240
4910
38/0
65/64
a8n
25/0
a1
390
44(0
4014
25[0
200

72 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Prerniere Radio Networks. Songs ranked by total plays for the airplay week of
9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. Iftwo songs are tied in total plays, the song with the larger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.
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ARTIST THLE LABEL(S)

R. KELLY & JAY-Z Big Chips {five/Roc-A-Fella/lDJMG] 64
R. KELLY & JAY-Z Don’t Let Me Die (ive/Roc-A-Felia/iDJMG) 51
MARIO Let Me Love You (/AMG) 49
AVANT Can't Wait (Geffen/ 42
LYFE Stick Up Kid {Columbia/ 29 I
JIN Senorita (Ruff Ryders/Virgin/ 17
DE LA SOUL Shopping Bags (A0KSanctuary/SRG/ 13|
OMARION fiBIG BOI Never Gonna Let You Go {She's A Keepa} Epi/ 12
PITBULL Dammit Man (TV7] 1"

TWISTA fiR. KELLY So Sexy Chapter Il (Never Like This) /Atlantic/ 9

Most
IncreasedPlays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE

SNOOP DOGG fPHARRELL Drop It Like... Doggy Style/Geffen/ +544
TWISTA R KELLY So Sexy Chapter ll Never Like This} (Atlntic/ +400
DESTINY'S CHILD Lose My Breath {Cafumbia/ +359
JARULE f/R. KELLY & ASHANT! Wonderful (Murder inc./IDUMG)  +355

USHER & ALICIA KEYS My Boo (LaFsce/Zombal a1
R.KELLY Red Carpet (ive/Zambial +308
LIL WAYNE Go 0J (Cash Money/Universal +34
LL COOL J Hush (Def Jom/DMG) 218 |
YOUNG BUCK Shorty Wanna Ride finferscape/ +211
EMINEM Just Lose It (Shacly/Aftermathnterscopel +270

New & Active

N2U lssues (Virgin)
Total Plays: 339, Total Stations: 31, Adds: 0

J-KWON You & Me (So S Def/Zomba)
Total Plays: 334, Total Stations: 33, Adds: 0

MARIC Let Me Love You (/AMG/
Total Plays: 331, Total Stations: 51, Adds: 49

TERROR SQUAD Take Me Home (Universall
Totat Plays: 330, Tota} Stations: 39, Adds: 2

LIL’ ROMEO f/NICK CANNON My Cinderella (New No Limit)
Total Plays: 315, Total Stations: 34, Adds: 0

RUPEE Tempted To Touch (Atlantic/
Total Plays: 304, Total Stations: 25, Adds: 1

4MULA1 Gotta Roll (Sobe/
Total Plays: 303, Total Stations: 36, Adds: 5

N.DR.E. ININA SKY & DADDY... Oye Mi Canto (Rac-A-Feda/ID/MG/
Total Plays: 295, Total Stations: 15, Adds: 1

213 Groupie Luv (TVT]
Total Plays: 284, Total Stations: 26, Adds: 0

R. KELLY & JAY-Z Don't Let Me Die (/ive/Roc-A-Feba/iDJMG)
Total Plays: 274, Total Stations: 51, Adds: 51

Songs ranked by tolal plays

Station playlists for all R&R repbrters
are available on the web at
dinan I

RULE #1

“ Always treat the customer right, because
if you don’t, someone else will.

RULE #2
Don’t forget rule #1.

srems for 8 prom
Dolis

000
Over B oremtum
‘ubulh“‘
 ehicie Wreps

the Bn!

COYOTEPROMOTIONS.COM, a division of Adobe Graphics
& Design, Inc. started in 1989 in Sante Fe, New Mexico.
(We’ve grown since then.) We now serve over 2,500 clients

in radio, television and the recording industry.

1’“|l"'

coyot:pmrnohnns

We casry over 25,000 different items!

*CO

#H: 1-800-T26-0683 + 516-487-5696 « Fx: 516-482-T415 = CUSTOMERSERVICEECOVOTEPROMOT ONE.COM = A00 NoRTHERN BL,, SUimE #26 « Groar Mook, MY, TH021 « PO Box 2212, Great Meck, NY 19022
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much). Total Iaml/{:my repmsenls the percentage of

respondents who recognized the song. Total bum represents the number of

Internet only.

have 40% familiarity toappear on survey. Sample compositionis based

on persons 12+. Persons are screened via the internet. Once passed, they can take the music test based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the

Th ic is a regis of RateTheMusic.com. The RTM system, Is available for local radio stations by
\ tailing 818-377-5300. RateTheMusic.com data Is provided by Mediabase Research, 3 division of Premiere Radio Natworks.

- T 4 I
( / . America’s Best Testing Urban Songs 12 +
ﬁﬂfﬁ”’ﬁ”llsll,'"@ﬂ For The Week Ending 10/06/04 GOSPEL To J°] 30
Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34 ARTIST TITLE LABEL(S) i s UEEP 4Ty
CIRA fIPETEY PABLO Goodies (Laface/Zomba) 419 416 %% 26% 405 414 377 'F‘:‘i';"::';m':‘nnYg:;t:;f::ﬁ{i’f/{fm ::; ;: - ::::
NELLY My Place (Derrty/Fo’ ReeliUniversal 418 402 96% 24% 400 412 361 T ey W'e A n
USHER & ALICIA KEYS My Boo LaFace/Zomba) 418 418 9% 14% 401 414 363 - DIESS ’
TERROR SQUAQ Lean Back fUniversal 415 418 98% 30% 405 404 408 J MOSS We Must Praise (Gospo Centric) M8 486 7ooan
LIL' FLIP Sunshine (Sucka Freeftoud Calumbia) 400 403 7% 40% 385 398 3M NEW BIRTH TOTAL.. Suddenly (W Gospel) ao 24 12 200
AKON /STYLES P. Lacked Up AL Universal) 399 399 81% 20% 386 384 390 KEITH JOHNSON Let Go And Let God (Verity) 4o 28 12 110
LL COOL J Headsprung {Def Jam/IDJMG/ 397 400 83% 20% 393 397 381 DEITRICK HADDON God s Good (Venty/ 391 1 9 200
T.1.Let's Get Away (Grand Hustie/Atiantic) 396 404 75% 19% 382 383 379 WILLIAMS BROTHERS Still Here (Blackberry) 82 13 12 17
JUVENILE Slow Mation (Cash Money/Universall 393 399 98% 46% 381 388 358 R. KELLY U Saved Me (five/Zomba/ 377 +83 12
FABOLOUS Breathe (Atiantic/ 392 - 56% 6% 390 384 403 ISRAEL... Again | Say Rejoice fintegrity/Vertical 366 +17 12 160
KANYE WEST Jesus Walks (Roc-A-Fela/iDJMG) 390 391 93% 39% 379 377 383 DOROTHY NORWOOD Praise In The Temple (Maleca/ 341 10 12 191
MASE Breathe, Stretch, Shake (8ad Bay/Universal 390 401 7% 14% 378 384 363 DONALD LAWRENCE Healed (Verity/ 313 +39 4 15
LLOYD BANKS I'm So Fly finterscape) 389 383 73% 18% 378 379 378 NEW DIRECTION I'm Gonna Wave... (Gospo Centric) 313 +15 12 151
LL COOL J Hush /ef Jam/I0JMG) 388 - 50% 6% 380 388 361 ISRAEL... Another Breakthrough fintegrity/Vertical 301 +17 12 140
JADAKISS... Why (Ruff Ryders/interscope) 386 381 82% 23% 389 386 394 DEANDRE PATTERSON Give Him Glory (Tyscot/ 299 7 1 p
DESTINY'S CHILD Lose My Breath (Combia/ B - 7% 4% 374 382 350 STEPHEN HURD Undignified... fntegrity) 296  +3 12 1400
YOUNG BUCK Let Me In fiterscape) 386 392 70% 2% 380 368 409 TYE TRIBBETT No Way../Sany GospellCokmbia) 286 +29 72
CHRISTINA MILIAN Dip It Low (island//IMG) 384 389 98% 43% 376 373 385 TONEX f/KIRK FRANKLIN Since Jesus Came (Verity/ 282 40 12 18
ALICIA KEYS... Giary L/AMG/ 382 384 85% 21% 377 382 1362 JEFF MAJORS Pray (Music One/ 249 418 7100
LIL SCRAPPY No Problem (BMS/Reprise) 378 363 6% 20% 363 363 364 L. SPENCER SMITH & TESTAMENT God Will Emiro) 238 +19 6 120
JUVENILE /WACKO & SKIP Noka Clap (Rap-A-ot/Asykny 369 361 53% 12% 359 359 359 7 SONS OF SOUL Run On Verity/ 228 +19 9 1100
ANTHONY HAMILTON Charlene (So So Def/Zomba) 369 357 48% 10% 380 382 374 SMOKIE NORFUL Can’t Nobody (EM/ Gospel) 227 +19 2 1310
BODY HEADBANGERS...) Smoke, | Drink (Universall 367 361 42% 9% 355 353 359 RICKY DILLARD Take Me Back (Crystal Aose/ 225 +10 1" 1310
NELLY Fiap Your Wings (Derrty/Fo’ ReellUniversail 364 375 8% 8% 356 364 331 LASHELL GRIFFIN Free (i) N 438 6 10
LIL' WAYNE Go DJ (Cash Money/Universal 364 354 46% 10% 353 356 347 y .
CRIME MOB Knuck If You Buck (BMEWamer Bros Reprise) 352 328 4% 1% 324 317 338 :g;‘"&lx:;:::ﬂxk%;%m fg: ”g ; ‘:;:
BRANDY Who Is She 2 U (Adiantic) 384 367 56% 14% 339 334 351 B P o ey e e 5 0
. egmy) +
GUERILLA BLACK fBEENIE MAN Compton (Vigi/ 300 354 45% 14% 339 334 349 GLENDALE BAPTIST... IDon'tKnowWhy AW/ 187 +16 5 -
Total sample size is 390 respondents. Total average favorability estimates are based on a scae of 1-5. (1=distike very much, 5 = ke very PATRICK LUNDY Standin’ (AAMG/ 196 +11 2 9j0

© 2004 Radio & Records.

33 Gospel reporters. Sangs ranked by total plays for the airplay week of Sunday 9/26 - Saturday 10/2.

Oetailed station playlists for all R&R reporters are avaiiable on the web at www, radisandrecords com.
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Stations and their adds listed alphabetically by market
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WA, GA° 70: ot Lontacir Xy T Tot 1 AN KLY & Y2 -
PO Jury Smatin Cratghar 12 WOMAye Bouch, 3¢ PLIELLY & AY-2 AT WESETapele, M3
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- SHOOP DOGG LPHARRELL. e Suapact Music Tracking
[ RUELLY & JY-L WM ostotte, KY e 2o WAL VA 40 Somen Pabiman b
7 v s o Lys AW PO Mk G 3 . aros ol ARELY S AY-L
70 Stmasbony ROEULY S VL = M v oo
R KELLY 8 JAY-Z 1R KLY B Y- N 19 RKELLY & V-2 s Mo
B KELY v ooy T et . ""“":’" WORE LHNA SKY £ DADOY YANKEE iy &k
WL e M3 o e Sires Sroot Beaktoteeont WCTMchmend. VA o
i i rerd] AT 28 ASVENSLE UWADKD) & SKP oy heaey PO g *Monitored Reporters POWERED
FRA Torrancal I3 27 088 o€ ST 4 UL 10N & THE EASTSIDE BOYZ VLIL
PO MateoiSont 7 0ERG “ SCRAPPY
B OMPD Shonsramen 11 006 00GC 2R KELLY & JhvZ
Av e e e ) o LR Y E ADAMY
ROKELLY 8 JAY 2 '8 AV, . MY
B KUY 8 -2 et B KELLY & V2 13 MHSTAR KELY Fdiy el [ ———————————
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Sosen, VA" WET4 Do, b R . R Soaver J—
et VA Lo P e i vz Frr by L o e —" A WZHT/Montgomery, AL
§ te0oe oGS 3 At S - o -, v 2 A0 XM Raw/Network
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R&R asks radio DJs for the hottest records jumping off.

DJ Sir Thurl
Mixer KATZ (100.3 The Beat)/St. Louis

Mase’s “Breathe, Stretch, Shake” (Bad Boy/Universal): Long live
good uptempo party records. ® E-40 & Lil Mo’s “Thick 'n’ Thin” (Jive): |
can smell a hit coming on with this record. Nice switch up for E-40, and
Lit Mo just sets it off with those vocals. ® Brandy’s “Who Is She to
You” (Atlantic): The remix with Usher is the truth. Could be a big one
for Brandy, who is definitely in need of one. ® Silk Smoov’s “Eyeballin’
a Pimp” (Independent): This is the first cat from St. Louis to get a ma-
jor deal back in the day. He is back tearing up the clubs with this record.

® Jim Jones’ “Certified Gangstas” (Koch): This record really got these
young people in St. Louis open, and it got the old-school playa
reminiscing. ® Lil Wayne’s “Go DJ” (Cash Money/Universal): Defi-
nitely one of the biggest records in St. Louis right now. Lil Weezy got
the game on lock in the S-T-L. # Jody Breeze’s “Stay Fresh” (Warner):
My personal favorite. ® A few other St. Louis club anthems: Lil
Scrappy’s “F.I.L.A” (BME/Reprise), Dem Franchise Boys’ “White T's”
(Universal), Slim Thug's “3 Kings” (Independent).

DJ Sir Thuri

ARTIST: Lalah Hathaway

LaBEL: Mesa/Blue Moon
HOMETOWN: Chicago

CURRENT PROJECT: Outrun the Sky
IN STORES: Sept. 28

CURRENT SINGLE: “Forever,

For Always, For Love”

ToP SPins AT: KOKY/Little Rock;
WKUS/Norfolk; WLXC/Columbia, SC;
WWIN/Baltimore; WYLD-FM/New
Orleans

8y DANA HALL/URBAN EDITOR

"CAUSE 1 LOVE THEM the original riff man, Lenny Williams (r), meets up with his 2004 atter
ego, R. Kelly, who paid homage to Williams in several hit singles by borrowing his classic riffs.

Personal stats: Lalah Hathaway is
the daughter of R&B legend Donny
Hathaway, so it’s no wonder that Lalah
(named after her mother, Eulualah) and
her younger sister, Kenya, had the talent
to become singers in their own right.
Lalah’s mother, a classically trained singer,
made sure the girls had singing and piano
lessons and any art classes they desired.
Lalah attended the Chicago Performing
Arts High School and then the famed
Berklee School of Music in Boston. Upon
graduation, she signed a deal with Virgin
Records and released her debut, Lalah
Hathaway. That album was released in
1990, and it included production by
Chuckii Booker, Andre Fischer and An-
gela Winbush. The album also spawned
the top three record “Heaven Knows” and
the Quiet Storm staple “I'm Coming Back.”
Her next album, A Moment, would take
four more years to complete, but it met
with less success on the charts. Still, it was
the album in which Hathaway’s writing
abilities began to be noticed.
Accomplishments: Hathaway’s voice
has always been in demand. Throughout

her career she has worked with legends,
including the late Grover Washington Jr.
on his 1992 single “Love Like This.” In
1999 she recorded an album for Verve with
jazz pianist Joe Sample entitled The Song
Lives On. This album featured the single
“When Your Life Was Low,” widely recog-
nized as Hathaway's signature song.

She’s collaborated in the past with
Marcus Miller, MeShell Ndegeocello, Art
Porter, David Sanborn, Mary J. Blige,
Take 6 and many others. She’s also a voice
you’ve probably heard on commercial
jingles — work she says she loves because
she’s such a TV and media baby.

The Album: Hathaway’s first solo al-
bum in 10 years, Outrun the Sky features
the production of Mike City, who's worked
with Gerald Levert, Yolanda Adams, Dave
Hollister and Carl Thomas. It also high-
lights Hathaway as a writer; she wrote or
co-wrote the majority of the 13 tracks,
many of them autobiographical.

The first single, “Forever, For Always,
For Love,” is actually a dual single from
Hathaway's set and GRP/Verve's Luther
Vandross tribute album, Forever, For Al-
ways, For Luther. Hathaway’s version is
hauntingly slow, subtle and sensual. It
was produced by Rex Rideout, who person-
ally asked Hathaway to be part of the GRP
project. She recorded the track’s vocals in
three hours.

See her: Oct. 9, Avalon, CA; Oct. 27,
New York, at the Luther Vandross Trib-
ute Concert.
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Slalions and their adds listed alphabelically by market
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- URBANACTOP30 — , POWERED[1
( b el S MEDIABASE

®
[ e —— W e Sk e | Most Added |
[ 1 @ ALCIAKEYS fiTONY, TONI, TONE & JERMAINE PAUL Diary (/AMG) 1484 +7 156895 18 430 |www.rradds.com ‘
l 2 2 PRINCE Call My Name (Columbial 1286 62 133436 21 46/0 ARTIST TITLE LABEL(S) ADDS
3 3 ANITA BAKER You're My Everything (Blue Note/EMC) 1172 79 127462 15 48/0 ANITA BAKER How Does It Feel (Blue Note/Virgin/ 7
5 @ BRIANMCKNIGHT What We Do Here (Motown) 1044 +54 108085 15  48)1 RENE" Al Nite Long Rufftown/ , §
I 4 5  LUTHER VANDROSS Think About You (/RMG/ 998 148 118950 46 48)D ;m’;’meﬁ"mﬁ mfsvﬁgjy it
7 6 JILL SCOTT Golden /Hidden Beach/Epic/ 969 -5 104637 17 44/0 VAN HUNT Qown Here In Hell (With You) /Capital 3
6 7 TEENA MARIE Still In Love (Cash Money/Universal) 934 -52 98711 33 47i0 TOSHI Breaking Through £pic/ 3
9 o PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Sout/DJMG/ 884 +127 93809 10 4712 PATTI LABELLE & RONALOD ISLEY Gotta Go Solo Def SouliDJMG) 2
8 @ R.KELLY USaved Me Uive/Zomba) 853 +17 79818 16 41)0 ANGIE STONE U-Haul (/MG Z
10 ) ALCIAKEYS If 1 Ain't Got You (/MG 740 +48 115031 32 41 | USHERZALICIAKEYS MyBoo fLafacelZombe/ z
12 @  BOYZIIMEN What You Won't Do For Love /MSM/Koch) 635 +8 56982 13 3zp | CERALDLEVERT ne Milon Times Atintic §
" 12 KEM Love Calls (Motown/Universal) 604 72 57369 87 3710
16 @ T. MARIE f|G. LEVERT A Rase By Any Other Name Cash Money/Universal) 582 +96 54146 5 43ja
14 m PATTI LABELLE New Day (Def Soull/l0JMG) 549 +20 72801 29 3710 M
13 15 R.KELLY Happy People (Jive/Zombal 512 -26 56583 29 210 ost
15 16 TAMYRA GRAY Raindrops Wil Fall (19/Sabe) 462 2 me u am |IncreasedPlays
18 Q VAN HUNT Down Here In Hell (With You) (Capital) 416 +28 34143 13 3413 TomL
17 18 BONEY JAMES f/BILAL Better With Time (Warner Bros.) 405 -37 26651 14 280 :J?.;:;Sn;;:k:lisl;fsv;ush: o '"i“:;;f
1§ e T e e
ANITA BAKER How Does It Feel (Blue Note/Virgin) +122
22 @ LALAH HATHAWAY Farever, For Always, For Lave (GRP/VMG) 319 +48 24918 5 2910 KEVIN LYTTLE Turn Me Dn Atiantic/ +99
20 22 NELLY My Place (Jerrty/Fo’ ReellUniversal) 281 13 20156 5 LI T. MARIE iG. LEVERT A Rose By Any... (Cash Money/Universal] +96
24 €D  AMELLARRIEUX For Real (Bliss Life) 246 +42 42122 7 710 NORMAN BROWN | Might (Warner Bros.) +88
[ @ 0'JAYS Make Up Music World SRG) 208 +157 24970 1 254 | BRIANMCKNIGHT What We Do Here (Motown/ +54 |
| 23 @ TAMIA il driantic) 224 418 15848 8 180 :'btﬁfgg:ﬁ‘f::f;G"::'i’;?z/g’,’jgf s :2;
| [Debut> @ ANITA BAKER How Does It Feel (Blue Note/Virgin) 214 +122 16859 1 3477 LALAH HATHAWAY Forever, For Always, For Love (GRPVME)  +48
25 @ JOSS STONE Spoiled (S-Curve/EMC) 198 +16 12217 3 2011
26 @ USHER & ALICIA KEYS My Boo /Laface/Zomba) 185 +14 13255 2 192
28 @  THED Chemistry (TWP) 167 +12 4843 3 600
30 @ URBAN MYSTIC Where Were You? /Sobe) 162 +28 3546 | 131 Most
51 Urban AC reporters. Menitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week P I ayEd R ecurren tS
of 9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tled in total plays, the song with the larger increase in plays is
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It’s Remote Time

In Tennessee

Tech and talent tips for taking your show on the road

The CMA Awards are only a month away, which
means many of you are preparing to descend on Mu-
sic City for remote broadcasts. Taking your show on the
road is fraught with possibilities and perils, so we have
some tips to enhance the experience for both you and

your listeners.

This format offers a number of re-
mote-broadcast opportunities every
year. The ACMs and Radio Music
Awards in Las Vegas and
the CMA Music Festival
and CMA Awards week
in Nashville are just some
of the places you can take
your mike and bring your
listeners the biggest
names in country music.

So you can get the most
out of your road trips, this
week we have tips from a
PD, an air talent and a
promotions director. In two weeks
we'll get the down-and-dirty from
two folks who run remote-broadcast
operations.

A PD’s Perspective

WQYK & WYUU/Tampa PD
Mike Culotta has seen remotes as a
PD and a promotions director. Be-
ginning with the basics of hitting the
road — and I mean really basic —
Culotta advises, “Make sure you
take headphones. Every remote I've
ever been at, some station is search-
ing for headphones. And be sure to
run a backup on every interview you
do. The best interviews always seem
to have a glitch in them.”

Staying with the technical
theme, he cautions, “Make sure
your equipment works before you
get to the remote. Make sure you're
set up properly to both record and
send stuff down the line at the
same time.

“You'll also find yourself doing
lots of things at the last minute, and
you must be able to take advantage
of those opportunities when they
come up. Try to think of all the things
that could happen, and be ready to
accommodate any situation —
which includes having the ability to
plug in five mikes or a guitar if the

Mike Culotta

need arises so you don’t miss a gold-
en opportunity.”

Offering some tips on preparing
your talent for the occa-
sion, Culotta says, “They
really must have the abil-
f| ity to go with the flow,
stay flexible and be quick
on their feet. The unex-
pected always happens;
they need to be ready to
make the most of it. A lot
of thatis actually listening
to the answer the artist is
giving.

“Too many jocks aren't listening
because they're thinking
of their next question or
they have five questions
written down and, by
God, they‘re going to ask
all five. Worrying about
the next question causes
them to miss all kinds of
opportunities, because
most times the best an-
swers come from follow-
up questions.

“When interviewing a band, they
should make it a point to know all
the bandmembers’ names. There
might be one lead spokesperson, but
you get a much better interview
when they’re all involved and pay-
ing attention.”

No Crutch Questions

Another interviewing point Cu-
lotta makes is one that's often heard
butjust as often ignored. “Don’t use
crutch questions,” he says. “Talk
about topical stuff, and get them out
of music. Talk sports, politics, big sto-
ries — the things in USA Today,
which is what most of them read
since they're on the road so much.
When you take them off the beaten
path you get really great, honest an-
swers. And find stories that may not

Wendie Vestfall

be about them but that are bigger
than life, like asking Clay Walker
about singing at Kevin Costner’s
wedding.”

WQYK’s broadcast booths are
some of the neatest I've ever seen.
Two of the more memorable decora-
tion themes have been an ltalian res-
taurant, featuring the WQYKPranos
(a takeoff on The Sopranos), and a
beach setting, complete with palm
trees, sunglasses, zigars and beach
balls. “That's all pa-t of making it fun
for the artist,” Culotta says.

"“We want to create an atmosphere
that is inviting to the artist and in
some way gives them a safe feeling
and makes them smile. If they‘re
smiling as they’re walking up to
your booth — whether they know
who you are or not — they’re pre-
disposed to giving a good interview.
If they think you're just another jock
with another mike, they’ll go into
‘artist mode’ and you
won't get anything good.

“Plus, the different set-
tings give us some really
great pictures. While we
strive to make our space
different from all the oth-
ers, we make sure we
don’t do anything that’s
degrading or that would
make the artists wonder
what would happen if
someone saw a picture that was tak-
en of them at our remote.”

The Purview Of A
Promotion Director

WPOC/Baltimore is a staple at
most Country-oriented remote
broadcasts, so I asked Promotions
Director Wendie Vestfall for a few
pointers gleaned from her seat at the
table. She begins with a few tech tips
that emphasize the old Boy Scout
motto, “Be prepared.”

Whenever you venture from
home, there are a number of things
that are nolonger in your control, so
you must be ready to improvise at a
moment’s notice. “Always do a site
check, and take along your engineer
if you can,” Vestfall says. “That way
you know if you need to order

phone or ISDN lines or if there are
any obstructions that might prevent
your Marti signal from being strong.

"Always allow extra time for set-
up. There have been a few times
we've actually shown up and the
phone line wasn’t working. Once,
the landscapers had mowed over the
connect. Lucky for us, our engineer
was very handy with wires and got
us up and running with very little
delay.

“Which reminds me: If your sta-
tion has them, take along two ways
of broadcasting just in case one
doesn't work. Also, be sure to take
extension cords and mike cords, and
batteries if you're using a wireless
mike. You can never have enough of
them. There have been a number of
times the client decided to move us
at the last minute to a spot that was
over 100 feet away from the original
site that had power close by.”

Speaking to the care and feeding
of talent, Vestfall says, "Make sure
your jocks have all the details they
need — directions to the remote,
talking points, music and program-
ming logs, etc. Sometimes the little
things are the ones that cause big
problems if they are missing.”

Vestfall adds that prerequisite 1A
to being prepared is being extra or-
ganized. “If you're organized, ev-
erything else will fall in place,” she
says. And that extends to getting the
most out of the country stars who
are being interviewed. “When a
star feels comfortable, they are
more open to doing things for you,”
she says. “The more they have the
impression that you're in control
and know what you're doing,
the happier they are.”

A Talent's Take
On Remotes

KUSS/San Diego morning per-
sonality Kris Rochester and partner
Tony Randall have been schlepping
their mikes around the USA for
years. Offering his view of remotes
from the talent chair, Rochester’s
first words of advice about broad-
casting from events with lots of oth-
er broadcasters present are “Be re-
spectful.”

"Respect the time limits the hosts
have set for artists so that others
don't get screwed,” he says. “What
goes around comes around. You
hold on to someone too long, and
you might get screwed when anoth-
er artist does not get to you.”

One of the challenges of artist-
driven remote broadcasts is that the
hosts will have scheduled “A” acts
and baby acts. Handling various lev-
els of artists requires different inter-
viewing techniques. Offering an
overview on artist interviews, Roch-
ester says, “First, lose the bio. Most
artists hate interviews that start with,
‘So, you were born in Macon, GA,’
or, 'So-and-so produced your
record.” Nobody cares who pro-
duced a record.

“Read the magazines that cover
awards shows, watch Entertainment
Tonight and other shows that cover
the awards — they never talk about
thebusiness end. They talk wardrobe,
parties, etc. You should too. Talk
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about things that interest the artist.
Ask them about things in the news.
Ask the ladies what they are wearing
to the show.”

New Acts

As for handling the new acts who
drop by your broadcast booth, Roch-
ester says, "It's a mistake to think
you have to do a full-on interview
with someone your audience
doesn’t know. When the newer acts
come through, we do a quick, one-
minute ‘get to know you’ segment.

“The audience doesn’t care about
someone they do not know and
about that person’s thoughts
about the CMA show. Take that time
to introduce the artist to your
audience. It's good, too, to save the
tape for when you do play a single
from the artist so you have a quick
intro of the artist telling about them-
selves that you can mix into sweep-
ers.”

Rochester also offers this tip for
working new acts into your remote
schedule: “We brought a minidisc
one year, and our producer was able
to conduct the interviews off to the
side so that we could concentrate on
the bigger artists and our show. He
recorded five-question interviews
with them that we turned into a fea-
ture called ‘The Future of the CMA
Awards,” which, after editing, was
about 60 seconds.”

“If artists are
smiling as they’re
walking up to your
booth — whether
they know who
you are or not —
they’re
predisposed to
giving a good
interview.”

Mike Culotta

As for “must do’s,” whether inter-
viewing a newbie or a star, Roches-
ter says, "Always plug the artist’s
CD and play the single when you
can. Play the records of those will-
ing to show up and talk to you. As
for those stars who are too big to
come talk to your audience, maybe
they’ll come next time if you sell
enough of the otherartists’ CDs dur-
ing those two days. And always say
thanks to those who take the time to
talk with you.”

In two weeks: MJ1/Premiere’s Ilycia
Deitch Chiaromonte and Huntsman
Entertainment’s Ron and Vivian Hunts-
tan look at remote broadcasts from the
host's perspective.
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Embracing Music City

Barriers between the music biz and Nashville are coming down

The Nashville establishment has a long history of
holding the local music community in disdain. Despite
Nashville’s international renown as “Music City,”
country music, the industry that fuels it and its fans
have often found themselves on the outside looking in
at an elitist civic power base with little use for some-
thing as common as rural popular music. But that is

beginning to change.

The city, the mayor’s office and
other institutions are reaching out to
the music community in the most
sustained effort at partnership yet
seen. Music Row types are landing
spots on local boards, and the busi-
ness community is becoming in-
volved in music events. Most prom-
inently, the phrase Music City is fi-
nally being tapped as the official
brand and centerpiece of the city’s
economic development,
tourism and marketing
efforts. And it's been a
long time coming.

Buddy Lee Attractions
President Tony Conway
illustrates the divide, say-
ing, “When the Country
Music Hall of Fame and
Museum was built, orga-
nizers went to the busi-
ness community, the city
and the state to raise funds for this
truly world-class museum. They
weren't able to get anything. They
hit a brick wall, so they went to the
music industry and raised the mon-
ey there.

“On the other hand, fundraisers
for the Nashville Symphony Hall
that’s about to be constructed went
to the business community, and ev-
erybody jumped in. They raised
twice what the Hall of Fame cost.
That’s a good example of how, in the
past, the two groups weren't sup-
portive of each other.”

Atthe other end of that spectrum
is the remarkable cooperation be-
tween the city and the CMA that led
to the CMA Music Festival broad-
cast special that aired this summer
onCBS. “The special cost a lot more
to make than CBS was paying us,
but we felt that it was important for
the event and for the city,” Conway
says. “We went to the business com-
munity and the cily, and both
helped financially.

“We could not have done that
show without the many companies
that came to the table, along with the

Tony Conway

city. The end result was a huge suc-
cess for everyone. What could be
better than a two-hour primetime
commercial for Nashville and the
CMA Music Festival? We're already
negotiating with CBS for next year.”

Vice Squad

Conway has been instrumental in
bringing the two sides closer.
“When [ came here from Louisiana
two years ago, it became
very obvious to me from
Day One that there was a
huge disconnect between
the music industry and
the broader business
community,” says Mike
Neal, President/CEO of
the Nashville Chamber of
Commerce. “We set
about right away to try
anything we could to
break down that wall, to build and
strengthen a partnership between
the two mainstays of Nashville’s
economy.”

One of the most important moves
the city made was opening its lead-
ership positions to those witha mu-
sic-industry background. “The
chamber’s vice chair of arts, enter-
tainment and music had for years
been from the broader business
community,” Neal says. “Whoever
was in that spot didn’t necessarily
have the greatest connections. So we
went to music-industry leaders and
said, ‘Give us one of your own.’
Tony Conway was the person they
suggested. He has done a masterful
job in that capacity and is now serv-
ing his second term.”

Conway admits to not being
thrilled by the offer, initially. “I
wasn't really big on that idea,” he
says. “A lot of people on the Nash-
ville business side have felt through
the years that they didn’t really
want to be associated with country
music or anything to do with it —
the image, the Opry. Which always
amazed me, because anywhere you

go in the world, that's what Nash-
ville is known for.”

Moving Fan Fair downtown
helped to increase communication
and interaction between the two
camps. “That's when I first got in-
volved with the city and the busi-
ness community,” Conway says.
“Mayor {Bill] Purcell told me of his
sincere support for the event and his
desire that we work more closely
and both benefit from the associa-
tion. He and the city became help-
ful in negotiating deals with the
Titans, the Coliseum and the Con-
vention Center, and we decided to
move the event downtown, which
was the right decision.”

Songwriters Everywhere

Part of the necessary education
and communication came from es-
tablishing new civic groups and se-
curing board appointments. Con-
way helped found a group of music
associations, including the CMA,
the International Bluegrass Music
Association, the Gospel Music As-
sociation, the Nashville Songwriters
Association International and many
others, that had rarely had any con-
tact with each other.

Conway says of the group’s mis-
sion, “What can we do to
educate the business
community, the city and
the state about what we
do and why? Can we ex-
plain the economic im-
pact we have, how many
people are employed in
the music business and
how much money we
contribute to the local
economy through tour-
ing, publishing, record sales, the
number of artists in town, the road
crews, bus companies, publicity
firms and lawyers?”

Neal says, “One thing that came
out at our meetings with the busi-
ness community was that they
didn’t understand the huge eco-
nomic impact the music business
has in this community.” An in-depth
six-month economic-impact study
on the topic has been commissioned
under the auspices of Belmont Uni-
versity, with results expected in the
spring. “When thats completed, it
will be very beneficial,” Neal says.
“A study like that on the music in-
dustry in Nashville has never been
done in this capacity.”
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special airs Dec. 3.

COMING HOME cMT reunited friends Willie Neison and former
President Jimmy Carter for the original special CMT Homecoming: President
Carter in Plains. Pictured here (I-r) are CMT's Chet Flippo, Sarah Brock and
Chris Parr; Nelson; Carter; and CMT's Paul Villadolid and Brian Philips. The

-

Ablue-ribbon task force compris-
ing the chamber, the Convention &
Visitors Bureau and the CMA is
working to develop new events and
projects that benefit the city and the
music community. “One of our
goals is to have the CMA make a
long-term commitment to Nashville
upon its return from New York
City,” Neal says.

Maybe Music

RLG Chairman Joe Galante, Uni-
versal South Partner Tim DuBois
and Sony/ ATV Tree President/CEO
Donna Hilley have been appointed
to the Convention & Visitors Bureau
board, which oversees the city’s
marketing, as well as a very large
budget.

“They did a strategic plan focus-
ing on how Nashville should be
marketed, including a great deal of
research on how to raise visibility, at-
tract more visitors and improve the
experience when those visitors get
here,” Conway says. “After all the
research and meetings, the brand
they found has more
meaning than anything
else was ‘Music City.” So
that's how they’re going
to market and promote
4 Nashville.”

Odd as it may seem to
the rest of the country,
embracing the phrase
was not a slam-dunk. “1t
was a big step,” Conway
says. “I understand they
had much in the way of spirited de-
bate. And there are still a lot of peo-
ple who don’t want Nashville to be
promoted as Music City. [ need to
find those people and talk to them.

“We're very fortunate that our
town has probably one of the top
five name associations in America.
New York is the Big Apple, Nash-
ville is Music City. It's something the
city should be extremely proud of
and support.”

Nashville Takes
Manhattan

Slowly but surely, cooperation
seems to be on the rise. The CMA
Music Festival gets notoriously low
turnout from locals, who comprise

only about 5% of ticket sales, but
Neal says, “For the second year in a
row the chamber has taken the ini-
tiative to try to increase that by en-
couraging local businesses to pur-
chase tickets. HCA's Jack Bovender
bought 1,000 four-day tickets for
HCA and Tristar employees, who
came back with fabulous reviews
and feedback.”

The CMA has extended itself to
help the chamber in its efforts to re-
locate corporate headquarters and
other businesses to Nashville.
“We’ve brought a ton of site-location
consultants to our city and hosted
special events during the CMA Mu-
sic Festival,” Neal says.

“Tony, (the CMA's] Ed Benson
and Tammy Genovese arranged to
take these consultants backstage,
onstage, on special VIP tours and
more. It made a huge impression on
these prospects. | can'’t say it's been
directly responsible for some of the
economic-development victories
we’ve had recently, but it played a
big part. It's something other cities
just can’t do.”

Certainly, the proposed shift of
the CMA Awards to New York for
the 2005 show got the attention of
Nashville’s business community.
“When that first broke, there was a
huge amount of concern in the com-
munity about the possibility of los-
ing that show,” Neal says. “Nash-
ville is Music City, it is the home of
country music, and losing that show
had the potential of detracting from
our brand.”

Though signs continue to point
toward a one-year location change,
Nashville plans to tumn it into an op-
portunity. “While we really want it
tostay in Nashville forever, if it’s go-
ing, we want to take the city too,”
Neal says. “Take Nashville to New
York for a week and do economic-
development recruitment, conven-
tion and tourism recruitment and
special VIP events for prospects
we're trying to bring to our city.”

And all under the auspices of
country music’s biggest annual
event, ably demonstrating the extent
to which the old walls are being torn
down. “We've come light-years,”
Neal says.
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42 €D JENKINS Getaway Car (Capitol 863 18 332 +7 20961 483 8  51j1 | RASCALFLATTS FeelsLike Today dynic Street) +185
a8 (@) CATHERINE BRITT The Upside Of Being Down (RCA/ 756 9 326 +7 16541 518 7 AN
38 41 CLAYWALKER Jesus Was A Country Boy (RCA/ 743 520 249 221 21386 13649 13 490
45 42 EMERSON DRIVE November (DreamWorks) 588 46 231 32 360 2165 5 30| Breakers
47 @ OUSTY DRAKE | Am The WorkingMan (Warner Bros.) 552 77 261 433 1027 B2 412 | e
48 (D) RACHELPROCTOR Where | Belong (BNA/ 520 59 250 +34 9275 299 3 395 BIG & RICH
49 @ KEVIN FOWLER Ain't Drinkin' Anymore (Eguity Music Group) 482 3% M2 2 15214 1039 4 100 Holy Water (Warner Bros.)
46 46 CAROLINARAIN | Aint Scared (Equity Music Group) 482 128 226 34 12117 408 2 344 16 Adds ® Moves 40-32
@ JEFF BATES Long, Slow Kisses (RCA/ 438 148 177 +62 10793 4028 1 205 BRAD PAISLEY
@ JAMIE O'NEAL Trying To Find Atlantis (Capitol 435 228 158 <77 12912 6M7 1 3711 Mud On The Tires (Arista)
50 (@ TRENTWILLMON The Good Life (Colimbia/ 423 11 59 +5 15712 814 10 O 12 Adds * Moves 36-34
) ALAN JACKSON Monday Morning Church (Arista/ 389 373 108 41001 11239 10898 1 2222

Songs ranked by total plays
113 Country reporters. Monitored airplay data supplied by Mediabase Research, adivision of Premiere Radit; Networks. Song:d ranked by total points forthe ailplayI week
of 9/26-1072. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger A s

increase in points is placed first. Songs below No. 1 and down in points and plays for three consecutive weeks are moved to recurrent. Most Added is the total number of Station plavl !Sts for all R&R reporters
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points are available on the web at

lists the songs with the greatest week-to-week increases in total points.Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average Hﬂﬂ.ﬂmmm

Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with o
permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc.
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59
oy COUNTRY TOP 50 INDICA TOR B
[ 7 s October 8, 2004 |
WK WK ARTIST TITLE LABEL(S) s o M eds Tm et "B° | Most Added’ ]
2 @) SARAEVANS Suds In The Bucket (7CA/ 5663 139 4319 +73 134563 4666 24 11310 R |
3 € GEORGE STRAIT | Hate Everything MCA/ 5634 180 4317 +122 134169 4671 14 11310 | arnstrme v A00S
13 KEITHURBAN Days Go By (Capital 5453 316 4132 274 131262 6565 16 1120 | ALAN JACKSON Monday Moming Church (Arists/ 40 |
' 4 4 ALANJACKSON TooMuch Of A Good Thing Is A Good Thing (4rista) 5168 -284 4009  -219 123724 6162 17 109/0 :.IS.: 2:;3:“"‘”“‘1!83"‘:‘;&'%"’! :3
5 C|
§ 5 GRETCHEN WILSON Here For The Party (£pic/ 5142 37 4007 28 120768 881 17 VMD| e oneal Toying ToFind At (Capiad o
6 @ TOBYKEITH Stays In Mexico (DreamiWorks/ 4633 177 3571 493 107874 4784 10 11310 | LEANN RIMES Nothin'‘Bout Love Makes Sense (Asykm/Curt) 12
7 € RASCALFLATTS FeelsLike Today dyric Street) 4308 115 3329  +83 100614 2644 17 11310 Bm\g PAISLEY Mud UnTheTges (Arista) P 1;
) \ . TRACY LAWRENCE Sawdust On Her Halo (Dreamior 1
8 @ BROOKS & OUNN That's What It's All About Arista) 478 156 3319 4133 01129 300 15 0| rpe oen e SO e Agod Wonan (A 10
9 o PHIL VASSAR In A Real Love (Aristal 4192 256 3230 +212 98851 6813 24 1110 | SHELLY FAIRCHILO You Don't Lie Here Anymore (Columbia) 10
11 D GARY ALLAN Nothing On But The Radio (MCA/ 4002 281 3067 +173 94145 6822 17 113)1| ANOYGRIGGS If Heaven (RCA/ 10
12 ) LONESTAR M-.Mom (BNA/ 3889 207 2992 +181 92395 4202 13 109/0
13 12 TRACE AOKINS Rough & Ready (Capitall 3433 62 2632 42 B2506 936 27 1060
| 14 13 JOENICHOLS If Nobody Believed In You (Universal Southi 3316 52 2636 53 77963 144 29 1010
15 O OIERKS BENTLEY How AmI Ooin’ (Capitol 3206 58 2656 +39 77020 1055 22 109/0
16 ) KENNY CHESNEY The Woman With You (BN4/ 3200 360 2481 +273 74886 8885 7 109;2
18 ) BLAKE SHELTON Some 8each (Warner Bros.) 3098 309 2364 +234 72347 7413 10 109)2
19 @) SHEDAISY Come Home Soon fLyric Street) 2829 97 2158  +73 67628 3068 14 106/
17 18 JIMMY WAYNE You Are (DreamWorks/ 2807 -39 2101 74 67693 54 29  98/0
20 D 0ARRYLWORLEY Awiul, Beautiful Life (DreamWorks) 2623 163 2002 +138 60563 3276 14 105N
21 @) SHANIA TWAIN W] BILLY CURRINGTON Party For Two Mercury) 2618 420 2011 +293 59831 10923 5 1078 Most ;
22 €3 MONTGOMERY GENTRY You Do Your Thing (Columbial w7 59 14«49 434 as 1 oo | Increased Points
TOTAL
28 @D TIMMCGRAW Back When (Curt/ 1883 748 1513 +571 42088 16862 4 9417 POINT
ARTIST TITLE LABEL(S) INCREASE |
24 € REBA MCENTIRE He Gets That From Me (MC4/ 1621 226 1267 +172 36659 6354 7 894
@ N TIM MCGRAW Back When (Curt/ +788
27 LEANN RIMES Nothin' ‘Bout Love Makes Sense (4sylum/Curti 1531 340 1174 +243 35266 8002 6 8GM2| yay jackSON Monday Moring Church (it 480
26 € J.BUFFETT /M. MCBRIOE Trip Around The Sun (RCA/Mailboad 1475 186 1155 +135 34894 4772 7 8217 | S.TWAIN fiB.CURRINGTON Party For Two Mercury) +420
23 26 BLUE COUNTY That's Cool (4sylum/Curb) 1410 140 1117 117 32058 2263 19 670 '1(:::: :IHMEESSNEV :'evénmn W":" V:u /lsi:/nﬂs/e PR, +§2g
3 othin’ ‘Bout Love Makes s, ) +
25 27 TRICK PONY The Bride (Asylum/Curt) 189 27 001 37 29280 260 15 67I0| piee biew vt Water tWarmer s/ e
kil @ BRAOD PAISLEY Mud On The Tires (4rista/ 1183 196 948  +149 26917 5248 5 78/11| BLAKE SHELTON Some Beach Wamer Bros.) +309
29 € RESTLESS HEART Feel My Way To You (Koch/ 1051 8 810 B 24246 374 13 53/0 | GARY ALLAN Nothing OnBut The Radio (MCA/ +281
) PHIL VASSAR In A Real Love Arista/ +256
33 €D TRAVIS TRITT HJOHN MELLENCAMP What Say You (Colmbia/) 1030 98 785  +74 25266 2795 6§ G7I5 e Py % |
30 € SUGARLAND BabyGirt (Mercury) 1008 18 776 +6 20623 201 12 540
38 €D BIG &RICH Holy Water Warner Bros,) 970 311 771 +258 22507 7086 3 7319
35 €D JoSHGRACIN Nothin' To Lose yric Street) 932 158 734 4133 20966 3320 6 688
k1 @ PAT GREEN Don't Break My Heart Again Univorzatapubieiiorcy) 917 114 709 +77 18004 2360 7  S6/3
| 32 35 STEVEHOLY Put Your Best DressOn (Curty %05 73 710 50 21918 963 19 5310
36 €D KATRINA ELAM No End In Sight (aiversal Southi 769 40 628 +32 16918 1230 11 535
37 37 EMERSON ORIVE November (DreamWorks/ 559 134 448 98 12993 3206 8 40N
42 € KETH BRYANT Ridin’ With The Legend fLafton Creek) 521 29 433 +18 11021 830 14  24)1
| 43 €D JENKINS Getaway Car (Capital 517 B2 424 +38 11490 1376 & 38
44 () TRENT WILLMON Dixie Rose Delwe's... (Columbis] 494 4 343 +2 11043 500 8 301
@ ALAN JACKSON Monday Moming Church (Ariste/ a2 a0 328 .38 s sz 1 aome| /MIOST
45 (P CATHERINE BRITT The Upside Of Being Down (ACA/ s 14 s «3 s sw s ap| Increased Plays
TOTAL
39 43 MARKCHESNUTT The Lord Loves The Drinkin’ Man (Vivaton) 398 260 327 205 9295 5767 14 340 PLAY
40 44 CLAY WALKER Jesus Was A Country Boy /7C4) 385 221 295 197 8919 478 12 zm| o eense
1y Soy TIM MCGRAW Back When (Carty +571
46 @ JEFF BATES Long, Slow Kisses (RC4/ 369 61 312 +54 7993 1526 3 3004 | alANJACKSON Monday Morming Church (Arista/ +328
47 @ BILLY OEAN Let Them Be Little (Curt/ 306 43 197  +25 8010 510 3 23/7| S.TWAIN{IB. CURRINGTON Party For Two (Mercury/ +293
| .
@ JAMIE O'NEAL Trying To Find Atlantis (Capitol 258 164 213 +133 5279 3721 1 27j15| NENNY CHESNEY The Woman With You N4/ +213
T i BIG & RICH Holy Water (Warrer Bros, +258
JOE OIFFIE If | Could Only Bring You Back (B8A) 233 27 193 2 5217 838 5 20| \eann RIMES Nothi Bou Love Makes Sense MsylomiCurd +283
48 @ RACHEL PROCTOR Where | Belang (BNA/ 230 38 175  +20 5896 928 2  15/1| BLAKESHELTON Some Beach Warner Sros) +234
Besue> ) TRACY LAWRENCE Sawdust On Her Halo (DreamWorks/ 208 113 176 +103 4660 2514 1 24/10 | PHILVASSAR InA Real Love Arists) +212
LONESTAR Mr. Mom (844/ +181
113 Country reporters. Songs ranked by total plays for the airplay week of Sunday 9/26 - Saturday 10/2. GARY ALLAN Nothing On But The Radio (MCA/ +173
© 2004 Radio & Records.
L — _ _ _ I - - _J
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60 e COUNTRY CALLOUT AMERICA. By @Bullseye
Y ® EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES October 8, 2004
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of September 29-October 5.
TOTAL
ARTIST Tite (Labe) LKEALOT ~ POSITVE  NEUTRAL  FAMILARTY  oislike  eurn | CALLOUT AMERICAs
ALAN JACKSON Too Much Of A Good Thing Is A Good Thing (Arista/ a5 3% wew  ssw  sw 1w | FIOT SCORES
ANDY GRIGGS She Thinks She Needs Me /RCA/ 43.5% 79.5% 15.8% 99.0% 2.5% 1.3% -
GARY ALLAN Nothing On But The Radio /MCA4/ 41.3% 71.8% 14.0% 98.3% 45% 2.0% 1 J
SARA EVANS Suds In The Bucket (RC4/ 393%  74.8%  17.0%  98.0%  4.5%  1.8% ( . ssword of the Week: Authony.
y ; . . . : . . Question of the Week: Do you have access
JOE NICHOLS If Nobody Believed In You (Universal South) 383%  70.8% 21.3% 98.5% 45%  2.0% | (o the Internet on a daily basis from work
GIEORGE STRAIT | Hate Everything (4CA/ 32.0% 72.0% 20.8% 97.3% 3.8% 0.8% or at home?
TRACE ADKINS Rough & Ready (Capitol) 303%  643%  21.0% 97.0% 83%  35% ?“'76/
- es: 76%
GRETCHEN WILSON Here For The Party (Epic/ 29.5% 65.8% 18.8% 97.0% 9.3% 3.3% Have listened to an
JIMMY WAYNE You Are (DreamWorks) 28.0% 65.3% 23.0% 96.8% 1.8% 0.8% Internet radio station: 27%
KEITH URBAN Days Go By (Capitol) 2775%  71.8% 18.3% 97.0% 58%  1.3% | Haveyoulistened tosatellite radio: 21%
PHIL VASSAR In A Real Love (Arista) 26.8%  703%  213%  988%  58% 15y | oipscribetoXMorSiriusSat Radio: 5%
. R Have downloaded music
DIERKS BENTLEY How Am | Doin’ [Capitol) 26.8% 62.3% 24.8% 96.0% 5.8% 3.3% and not paid for it: 27%
TOBY KEITH Stays In Mexico (OreamWorks) 25.0% 64.8% 23.0% 95.8% 6.3% 1.8% Have purchased single songs
LONESTAR Mr. Mom (BV4/ 25.0%  580%  28.8% 97.0% 0%  23% | o M I tp289%
BLAKE SHELTON Some Beach (Warner Bros.) 23.3%  62.0% 20.5% 91.0% 6.3%  23% | ves.77%
BROOKS & DUNN That's What It's All About (Arista) 21.3% 66.3% 23.0% 95.8% 5.5% 1.0% Have listened to an
RASCAL FLATTS Feels Like Today (Lysic Street) 193%  54.0% 30.5% 96.3% 85%  3.3% ‘;l“e"‘e' '“ld‘° S‘:;i"“: 29°/ﬁ P
ave you listened to satellite radio: 19%
REBA MCENTIRE He Gets That From Me (#/C4) 188%  51.0%  23.8% 88.3% 103%  33% | g e to XM or Sirius Sat Radio: £%
SHEOAISY Come Home Soon (Lyric Street) 17.8% 49.3% 28.0% 89.0% 9.5% 2.3% Have downloaded music
MONTGOMERY GENTRY You Do Your Thing (Columbia) 17.0% 53.5% 25.5% 91.5% 8.8% 3.8% | andnotpaid for it: 28%
BRAD PAISLEY Mud On The Tires (Arista/ 1.0%  S55%  160%  765%  45% 0% | orePucheedsnelesonss
KENNY CHESNEY The Woman With You (BNVA) 16.3% 50.5% 27.0% 85.0% 1.0% 0.5% P2 '
BLUE COUNTY That's Cooi (Asylum/Curb) 15.8% 53.:% 32.0% 92.3% 6.0% 1.0% Yes: 74%
DARRYL WORLEY Awful, Beautiful Life (OreamWorks) 14.0%  49.0% 29.8% 87.0% 6.8% 15y | Havelistnedtoan
- — 3 " . Internet radio station: 22%
SUGARLAND Baby Girl (Mercury) 13.0%  47.8%  258% 85.8% 98%  25% | Haveyou listened tosatellit radio: 25%
PAT GREEN Don’t Break My Heart Again (Universal/Republic/Mercury) 11.8% 48.3% 28.5% 84.5% 6.5% 1.3% Subscribe to XM or Sirius Sat Radio: 7%
JIMMY BUFFETT f/MARTINA MCBRIDE Trip Around The Sun (RCA/Mailboat) 11.0% 45.8% 24.3% 81.0% 9.5% 1.5% “‘3‘ d"‘"“ffaded ;;5“
t pai it: 24%
STEVE HOLY Put Your Best Dress On (Curt) 00%  A415%  283% 8% 128% 0% | p oo MER TRl
TIM MCGRAW Back When (Curb) 9.5% 36.0% 27.0% 69.0% 4.0% 2.0% on the Internet: 25%
LEANN RIMES Nothin’ ‘Bout Love Makes Sense (Asylum/Curty) 9.5% 43.3% 29.3% 84.0% 9.5% 2.0% Male
TRAVIS TRITT flJOHN MELLENCAMP What Say You (Columbia) 80%  39.8%  305%  81.0% 8% A% | ST "
TRICK PONY The Bride (Asylum/Curt) 8.0% 37.5% 33.8% 89.0% 135%  83% | Internet radio station: 26%
KETRINA ELAM No End in Sight (Universal South) 1.8% 46.3% 32.8% 88.3% 1.0% 2.3% | Haveyoulistened to satellite radio: 21%
RESTLESS HEART Feel My Way To You (Kach/ 1.3% 463%  29.5% 86.0% 93%  10% Z“b“gbe ‘01 X*‘d‘ o Sitilis'Sat|Radio: 4
ave aowriloaded music
SHANIA TWAIN W] BILLY CURRINGTON Party For Two (Mercury) 5.8% 26.8%  21.8% 69.8% 125%  28% | andnot paid for it: 26%
Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My
Favorites b) I Like It ¢) It's Okay..Just So-So d) | Don't Like it &) I'm Tired Of Hearing It On The Radio f) | Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country
airplay chart. The sample is composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1/3
each in the 25-34, 35-44, and 45-54 demos. The sample is balanced by region, and markets within that region. Bullseye Callout Is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST:
Washington, DC., Harrisburg, PA., Providence, Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL. Charleston, SC, Jackson, MS.
MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguerque, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA,
San Antcnio. WEST: Portland, OR, Salt Lake City, Fresno, Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc..
Brad Pa'sley's
voicemail message says

Lia knows. She has a direct line to Country's
biggest artists. Lia brings your station the stars,
their music, and their lives.

Lia brings your station the Stars
Monday-Saturday, Seven to Midnight.
800.426.9082 JONES

RADIO

NETWORKS .

jonesradic.com
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America's Best Testing Country Songs 12+ w RR )
ﬁm l,'ﬂIII For The Week Ending 10/08/04 " COUNTRY TOP30 POWERED[T]
CANADA MEDIABASE
Artist Title (Label) TW W Famil. Bumn 22%4 25"-\24 25“-”54 VK W ARTIST TILE LABEL(S) T s VRN e
TIM MCGRAW Live Like You Were Dying (Curt) 443 448 98% 3% 444 453 438 1 €  KEITH URBAN Days Go By (Capitol 608 +2 14 80
SARA EVANS Suds In The Bucket /RC4/ 426 420 98% 21% 427 419 431 2 2 GRETCHEN WILSON Here For The Party (Epic/ 545 -10 12 70
KEITH URBAN Days Go By {Capitol 423 415 98% 20% 422 438 413 3 3 SARA EVANS Suds In The Bucket /RCA/ 539 -14 16 1010
GARY ALLAN Nothing Dn But The Radio /MCA/ 421 419 90% 10% 422 432 4.16 4 o ALAN JACKSON Too Much Of A Good Thing... /Arista) 537 +22 15 100
ANDY GRIGGS She Thinks She Needs Me /RC4/ 415 415 97% 22% 416 430 407 5 6 BROOKS & DUNN That's What it's Al About /Arista) 521 +32 1" m
KENNY CHESNEY The Woman With You /BN4/ 413 398 74% 8% 408 430 395 7 o LONESTAR Mr. Mom /8NA/) 488 +32 8 9j0
BLAKE SHELTON Some Beach (Warner Bros.) 411 420 8% %% 416 425 4N 8 e TOBY KEITH Stays In Mexico [DreamWorks/ 472 +29 7 8j0
LONESTAR Mr. Mom (8V4/ 409 404 91% 14% 409 432 395 10 €  GEORGE STRAIT I Hate Everything (MCA) 455 +36 12 1o
DIERKS BENTLEY How Am | Doin’ (Capitol 408 415 9% 16% 402 398 404 12 € % PAULBRANDT Convoy (Drange/Universal) 436 +31 5 8/
GEORGE STRAIT | Hate Everything (MCA) 407 406 97% 23% 411 403 415 Cn @ RASCAL FLATTS Feels Like Today /Lyric Street) 435 +29 10 6/0
JOE NICHOLS If Nobody Believed In You Universal South) 407 410 95% 23% 409 417 405 13 0 % S TWAIN W] B. CURRINGTON Party For Two Mercury) 411 +33 3 90
BROOKS & DUNN That's What It's All About /4rista) 405 398 94% 16% 402 415 395 14 @  GARY ALLAN Notting On But The Radio MCA) 02 +39 9 610
TERRI CLARK Girls Lie Too Mercury/ 401 410 100% 39% 4.06 4.07 405 17 @ % GEORGE CANYON Il Never Do... UniversalSouth) 364 +33 4 10/0
DARRYL WORLEY Awful, Beautiful Life (Oreamiorks) 401 385 61% 8% 399 400 398 @ % CAROLYN D. JOKNSON Head Over High Heels (4rista) 341  +146 1 121
GRETCHEN WILSON Here For The Party /Epic) 400 388 93% 33% 400 390 406 16 (B GIL GRAND Never Comin’ Down (Spin 338 +4 8 8i0
TRACE ADKINS Rough & Ready /Capital) 400 409 95% 20% 404 397 409 18 @ % SEAN HOGAN Catalina Sunrise (Barmstorm) N +8 6 8j0
PHIL VASSAR In A Real Love (4rista) 399 400 91% 19% 398 419 385 9 17 TERRI CLARK Girls Lie Toe (Mercury) 317 105 23 100
JIMMY WAYNE You Are (reamWorks) 398 393 84% 16% 391 408 382 19 @  DERICRUTTAN i Saved Everything tyric St 316 +4 12 190
RASCAL FLATTS Feels Like Tcday fLynic Street/ 397 382 95% 21% 393 405 386 23 @ KENNY CHESNEY The Woman With You /BVA4/ 310 +36 4 8i0
SHEDAISY Come Home Soon ftpric Street/ 394 389 82% 17% 391 407 382 22 @ % PHIL VASSAR In A Real Love (4ristal 308 +30 6 510
MONTGOMERY GENTRY You Do Your Thing (Columbis) 391 375 79% 14% 395 388 398 [ 21 TIMMCGRAW Live Like You Were Dying (Curt/ 305 -158 18 10i0
ALAN JACKSDN Too Much Of A Good... fArista/ 390 390 97% 30% 403 407 4.00 15 22 % GORD BAMFDRD Heroes findependent) 295 -54 15 4j0
REBA MCENTIRE He Gets That From Me MC4/ 390 - 5% 8% 398 403 394 26 @ JOKNNY REID You Still Own Me [Open Road/Universal] 283 +35 4 90
JIMMY BUFFETT... Trip Around The Sun (RCA/Maibost) 3.85 - 4% 7% 383 384 383 24 24 DIERKS BENTLEY How Am I Doin’ [Capita) 266 -1 4 510
TOBY KEITH Stays In Mexico [OreamWorks/ 383 378 98% 26% 384 381 386 21 25  ANDY GRIGGS She Thinks She Needs Me (RCA/ 265 -20 10 6/0
JULIE ROBERTS Break Oown Here (#ercury/ 381 377 9% 30% 371 354 380 30 @ JIMMY BUFFETT... Trip Around The Sun (RCA/Madboat/ 248 +52 2 1010
TRICK PONY The Bride /Asylum/Curty 374 378 73% 16% 374 373 34 20 27 & DPOC WALKER North Dakota Boy /Open Rosd/Universal] 245 57 17 80
BLUE COUNTY That's Cool (Asylum/Curt) 374 385 57% 11% 369 389 360 27 28  JULIE ROBERTS Break Down Here (Mercury/ 209 -38 4 710
STEVE HOLY Put Your Best Dress On (Curty 363 359 48% 9% 368 380 362 2 29 % WILKINSONS Little Girl (0pen Road/Universal) 199 7 B 50
Totlsamgl iz s 151 responvet.Total average Favorabiy estinats e based n 25 of 15 -disie vy much. 5. e vy €D  LEANN RIMES Nothin ‘Bout Love... Asybm/Curt) 196 +68 1 710
much). Total ’!'"”ﬁmy represents the percentage of respondents who the song. Total bum represents the number of 20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
respondents wh 9. Songs must have 40% familiarity to appear on survey. Sample composition s based Songs ranked by total plays for the airpiay week of 9/26-10/2. Bullets appear on songs gaining plays or remaining flat from
on persons 12». Persons are scesned via the Itomet. Once passad, they can tzke the music test based o the previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com msultsmnol meant to replace calout ressarch. The results are intanded to show opinions of participants on the the 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
Internet only. of RateTheMusic.com. The RTM system, is available for local radio stations by | by each reporting station. Songs unreported as adds do not count toward overall total stations playing asong. ¥ Indicates
kcalllng 818-377-5300. nmmmsn com dala is provided by Mediabase Research, a division of Premiere Radio Networks. Yy, u;ancon, © 2004, R&R. Inc. y,
N 7 T
c .0 U N T R Y New & Active
F L A g H BKC K SHELLY FAIRCHILD You Don't Lie Here Anymore (Calimbia)
ke = Total Plays: 112, Total Stations: 32, Adds: 7
@ YEAR AGO
WARREN BROTHERS Sell A Lot Of Beer (429
« No. 1:“Real Good Man” — Tim McGraw Total Plays: 80, Total Stations: 12, Adds: 1
@ YEARS AGO KERRY HARVICK Cowgirs fLyric Street)
| Total Plays: 78, Total Stations: 22, Adds: 14
* No. |:“Something Like That” — Tim McGraw
. YEARS AGO TRACY LAWRENCE Sawdust Dn Her Halo (DreamWorks)
Total Plays: 77, Total Stations: 16, Adds: 7
* No. |:“She’s Not The Cheatin’ Kind” — Brooks & Dunn
DAVID LEE MURPHY Inspiration {Audium)
@ aemnS Acs Total Plays: 69, Total Stations: 20, Adds: 8
* No. I:“Ace In The Hole” — George Strait TRACY BYRD Revenge Of A Middle-Aged Woman (B14/
@ YEARS AGO Total Plays: 67, Total Stations: 21, Adds: 13
* No. I:“City Of New Orleans” — Willie Nelson CHAD BROCK That Changed Me (BBA/
Total Plays: 67, Total Stations: 19, Adds: 6
@ngs AGO
o 7 o B Lo B Wil el e
YEARS ASO
WILLIE NELSON Midnight Rider (Lost Highway/MCA
L * No. I:“Pm A Ramblin’ Man” — Waylon Jennings Total Plays: 45, Total Stations: 10, Adds: 1
/L J
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e ; )
Stations and their adds listed alphabetically by market
5 9 KSUXS K  Az*
KEAN/Abilene, TX WHWK/Binghamton, NY | WGAR/Cleveland, OH® WKMLFayetioville, NC | WDRMMunisvile, AL KSSNLitle Rock, AR \m;n/mm»n('‘mI , VA :los:mc/nms';u A e mm N KN Tuson,
OM: ames Camerna PO Walke PD: Moy Stevens P:Paut Jobuson OMPD: Tod Bery PO e Herkge e 0: Boby s APUMD: JomMidaes | POMD: Bz Jacson
PDMD: Rudy Femandez EE“M Collier 5 "‘:}:ﬂmw i 3 e AL OREAL e 2 i B
14ALM, 1 AL JOSON
GO00WN WDXB/Birmingham, AL* I3 N N LALoS . KHIOUDdessa, TX .
- . - pe L Wi ndanapos, It | (LSRR AT P it WBYT/South Bend, IN P
WOMX/Akron, OH* WW PD:; Travis Daily KAFFfFlagstaft, AZ OM: David Wood %mm Arw: Kelley Peterson T JUNY WETETT ¢ wooroe | OM/PD: Ciint Marsh 1 D T
OM/PD: Kevin Mason Teior MO: Valeriaat PD: Chis Halstead P: Bob Richands [ TGy R oo APDMD: Lisa Kosty AT F
APD; Ken Sieet § oo APDMD: Hogh James MO: LD, Catnon A0 B MR S TR K ELLICHP ST B
+ KB CESHEY o 16 ANDY 1 TRENT WLLION . L]
WZZK/Birmingham, AL 11 GRS CARADUN AGHEED g WAMZALouisville, KY* WBEE/Rochester, NY [
0 j | 10 TRACY LawRENCE q KNFM/Odessa, TX £ WWZD/Tupelo, MS
WENA/AlBany, NY* FIVARD: Brian river KKCS/loradoSpigs, C0° | 3 282 POMO:Copote Calom | gy Joha Moesch e KDRK/Spokane, WA* O: ick Sievens
PO: Buz Brindle o Doty o WMSlidackaon, MS APDMD: Soomer Kngston Gk OM: i Cater 0B s
MD: Bl Earley W en 2 Bl e WEBE/Fiint, M| PO: Rick Adams T o R LY caeress | PO Jay Daniels s Selivarou
2 BT TROGRA PD: Colling. MD: Marshall Stewart ™ SHLLYRACRLD :
AN JAOXSON RACHEL PROCOR m ~ SHARMA TWAN W IILLY CURRINGTON mm'“m' MIRANDA LAMBERT m'mw
WrSKBlacksburg, VA P om0 Sl OMFD. Jo Scal KTST/Oklahoma City, OK* MOTomleo e | KoUEAYer X
KBOUAID NMe [ OMPOD: WCOS/Columbia, SC* e APOMD: Kelh Greone - cion | PD: Antony Allen WIOO/Rockdord, IL i OMPD: Michael Cruise
APD/MO: Sammy Cruise APD/MO: Sean Sumnes PO: LI Smith o1y WUSJ/Jackson, MS TRACY PD: Steve Summers DFLLL Hohacs
piytyiah 1 86 &RON 3 fry P0: Tom N : MRMDA
Fiyty MD: Glon Garrett L] Freema WDEN/Macon, GA o | APD/MD: Kathy Hess
3 GONTGOMERY GBYTRY - = KXXY/Didahoma City, DK FUD PASLEY KIXzZ/Spokane, WA® WFRGAtics, NY
KASTMre M| oo L | WXFUFlorence, AL ’“-W"&"‘Mn OM: Tom ravis oS OM: RobertHarder OMPD:Tom acobsen
Pt OMPO:DanWesthofl | WCOUColumbs, OH* | POMD: Garyurdock WROO/acisomille, FL | ™) iwcimer A et KNCUSacramento, CA° | POMD:Pai“Cooe” Neumam 3 SIS
AL RAN APDMO: Buck Stevens PD: John Crenshaw Ry OM: Gail Austin 2 e OMPD: Mark APD: Lym Daniels eI DAL
WIRANCA LAMBERT 2 AAY SO . 3 KERRY HARVDK PO: Carter WWQMMadison, W1* % 3 NELSOY
A 10 SRivenRano APD/MD: Can E. Zuko "SNAY BLFTETT AMATINA MBI > . APD: Greg Cole 2 AR OB
ohox LAWBERT PD: Mark Grantin KXKT/Omaha, NE T ORVDRAL
KSKS/Fresno, CA® MD: Ml McXencie PO: Tom Goodwin M, Joder ood | oo KiUGAisalia. CA
KRRV/Alexandria, LA WHIOUBluefield, WV PD: Sheve Plech . 3 TRACY LNWRENCE N Non 1 J0SH GRACK XERRY ARV, PD/MO: Dave Daniels
OM: Scott Bryant : Fred WGSQ/Cookeville, TN 10 WAEN SROTHERS /Jahnson City -y 0 1 S OA Ao oias
: Sive Casey A ICEON OM: Marly McFly L omueuscue | POMD:Bill iagy SHELLYFARGRO Dy
2 RATRI U 2 RO TRAYS y o o WCEN/Saginaw, MI
2 SANY BUFFETT UMARTINANCBRIOE | 7 ANDY GRIGGS. PD: Gator Harison oS s Y 4 WPIOUSpringfield, MA* WIRK/W. Palm Beach, FL*
RNES APD: Phill Gibboes KLAYMason City, 1A e en PD: Joby Phillps PO:RIMKSy PD: Mitch Mahan
K2WBaise, 1D MO: Stewad fames KUADFL Collins, CO | whTzuohnstown, PA | PoRD:J, L L] e MO 8, fackstn
WCTO/Mllentown, PA® OM/PO: Rich Summers e PD: Mask Callaghan OM/PO: Steve Watker ¥ e T R i s 2 SRERoE
7D: Bobby Knight APOMO; Burke KATHAELM MO: Biian Sary MD: Lara Masty KTEX/McAllen, TX* //0xnard, Pt =220
APDMD: Sam Walone TR bl 3 EXMcAllen, KHAY/0xnard. CA WKCQ/Saginaw, I mim NG TR
o2 KRYS/Corpus Christi, TX A e | OM: il Sanioo POMD: ol WPD: Rk W ks
X ise, 10 : Frank WCKT/FL Myers, FL* . - 1 SUSATWAR W BLY CLARRGTON . WACO/Waco, TX
Pgm'l?mdl 12 LEMRNES : Steve Amasi KXQJoplin, MO APD: Franide Dee s DN mnmmu. MD OM/PD: Zack Owen
KGNC/Amarillo, TX APOMD: Dave OM: Ray Michaets MO: Paiches KPLM/Palm Springs, CA OMPD: Brad Hansen 10 TGN
OM:Dan Gorman APOMO: Sen Willer KPLX(Dallzs, TX* s 8 easron | PO SteveKely 1 RS P N WICO/Salisbury, MD APD: Curty Claek
PD: Tim Bter § Khsioson P0; Paul Willams BLYEE APD: Jay Mchae T oR MO: Kory dames OM: Joe Edwarts 5 MBSO WMZOMashington, DC*
APD/MD: Patrick Clark APD: Smokey Rivers N § s e Wa/Medord, 1 s PO/AMD: EJ Foxx OM: Jefl Wyatt
$ hudarerc WHLBBoston, MA* | MO Cody Mlan e el -2 KSO/SL. Louls, MO* PO:George King
e an; Mm'; Glony Fogers " s O Seve WHNWN/Xalamazso, M1 SRR WIATACIRCE | ypApPanama City, FL OM: Mike Whesler b
WWWW/Ann Arbor, MI St B PO:PJ. Lacey . PD: Todd KBOP/Salt Laks Clty, UT® | PD: Steve Geoleries
OM/PD: Rob Walker R KSCS/Dallas, TX* APOMD: Pull 'Rl WGIOUMemphis, TN APD/MD: Shane Colies APOAD: Dobby Tupin ND: Bill Greenwood WDEZWavsau, Wl
3 vk Dallas, 2 ROAN PD: Chip Mikler 10 BLLY 06N § A, PD: Bob Jung
MD: Jom Baker s OMPD: Lo aai WYZB. Walton Beach, FL byt R Wiy mafmoe et —
3 Moo KAGG/Bryan, TX APLAND: s ms“'w" ot KBEQ/ansas City, MO* o .| wist. Louis, mo+ s
POMD: Jenailer Allen T BROGKS & OUNG PO: Mike Kennedy e WXBM/Pensacola, FL KUBL/Salt Lake City, UT' PD: Greg Mozingo T
WNCY/Applelon, Wi 2 Bimo o ND: 4. McEtine e POMD: Lyma West PD: 4 Hil MO; Danny Mootana WOVKWheeling,
WGNE/Daytona Beach, FL % i WD; Pat Garrolt Wt POVMD: Jim Efliott
OM: Jell McCarthy OM: B.J. Nielsen WOHKFL. W‘IY"'- N T BAYRETMAIE | e e an WS o T W 2 DRSO RHED
EEy - UYRKButalo, NY= | PO/ e o } R POMO: Scoty Ray e o KATWStockion, CA* | B,
3 s R P'w.,.,,"l i - R it e WXTU/Philadelphia, PA® Hrast OM: Richard Perry -t
APOAND: Wendy Lym Lo WOGKGainesville, FL* BNy e, O: Randy Black
WKSF/Asheville, NC PD: Mr. Bob KFKF/Kansas City, MO* | WKIS/Miami, FL* APOMO: Cadilac Jack APOJIE: Mobog Robers KLURMichita Falls, TX
OM/PD: Jeft Davis KYGO/Denver, CO* .. i - PD: Bob Bamett JANKE THEAL MALBU STORM ! d
P JonBaus] WOKOBurington e WO:Bghed OM/PD: Dale Catter o et KGKL/San Angelo, TX B OMPD: Bt Warer
WD: Bian Holfield amw Y m‘ H- T N m#mg Stevens § Bt Twla w1 pvaTE . MM Keth e oSO
§ 868 AOY 5 2 0 ids, MI* 3 BAE SHELTON KMLE/Phoenix, AZ 1 oicn . .
3 oy o fr WBCTIGD:: Rapids, [ et PD: Jay McCarthy 7 BLLYDEM WBBS/Syracuse, NY* KFDW/Wichita, KS:
0 . . APT/MD: Dave Cobies . PD: Rich Lavber DM/PD: Beveriee Brannigan
WKHX/Atlanta, GA KHAK/Cedar Rapigs, 14 | H7KUDes Moines, 1A' MO:Dave T WOAFKansas City, MO* i . 1 SHAN TWAR W BLLY GRRasion | KAJA/San Antonio, TX' APOAD: Sk Cak Hodons
OM/PD: Mark Richards OM: Dick Stadien OM: Jack O'Brien } S omIoo | oo Mestay WHMILMitwaukee, W1 POMD; Allen 1 SUGARLAD
M0; Johay Gray PD: BobJames POMO: Jinmy Disen | Comas 0D Jess Garsia PD: Kenry Wolte KNIX/Phoenix, AZ* 1 o oeser " Ghv e
T MO Cawn Johwson ] e ki i APD: ScottDolghin PD: Shava Holl ucE ey KZSNWichita, KS*
9 DARRYL WORLEY AVOA LAERT KERRY WO wmw 3 PD: Chuck Geiger
WPUR/Atiantic City, NJ oo a4 2 RATRNAELA KSON/San Diego, CA* WTNT/Tallahassee, FL MD; Pal Mi
; Hii i — WTQR/Greensboro, NC* | WIVIKnaxville, TH® N brpon OM/PD: Joha Dirmick OM: Steve Cannon s w‘@
AN AN . OM: Tim Satterfield OM/PD: Mike Harnimond KEEY/Minneapolis, MN L) POMD: “Big” WoodyHayes | 3 taacy
WYCD/Detroit, MI* - Bi MD: Colleen Addair OM/PD: Gregg Swedberg PA* jArig 1 BT UGS EESSCA NORERS
WIXY/Champaign, IL PO G ik PD: Bill Dotson 0 Colleen e WOSY/Pitisburgh, bl
WIO(G/Avgusta, GA OMPL: AW, Smith POND: Ran APIMD: Angle Wars APLMD: Trads ¥ PO: Kol Ciack (s
PD:T Gentry TS -7r KMDULatayette, LA APONG; Stoey Rickarts : Mke O'Brian WOYKTampa, FL* WGGYWilkes Barre, PA
APDMO: Zach Taylor L o Mk Jare WKS.WMobile, AL* " D M ONFPD: Wiz Culota PO M K
) WEZL/Chasteston, SC* WRNS/Greeaville, NC 11 SWIATRAW BLLY CRRIGTON | (M Kit Carson o 2 MO APD; Beecher Martin ¥
PDAMD: Trey Cooler PD: Wayne Cartyle T ANDY GRIGGS - D: Bl Biack WOG|/Pittsburgh, PA’ WD 3oy Roberts MD‘MM
- WDJR/Mothan, AL MD: Boomer Lee GAC POMU: BiN 8 OM: Frank Bel I i i T— B0 L ke
KASE/Austin, TX* i OM:Jerry " Bireay OKC Latayette, LA P0: Mo Liniow KZBR/San Francisco, CA* | ' Gwoiwcix et
DMPD: Jason Kane | onse Ww%u_ﬁm ; ﬁ"m‘ Gwmnconce | p: Renee Revelt XJLO/Moaroe, LA LY oER P{’W WYUUTampa, FL* ADBAL
s Ranes B = y
APOMO:BabPiket WNKT/Charteston, SC+ | § s Crasamm MO Sean Riley PD:Jobm e { selieoes OM/PD: Wik Culota
§ Sy > PO: Bob Mcheit § e | SoLE e 2 Ty oo Afotiands 1 2P WK APD: Wil Robinson WWOQWilmington, NC
o 3 WESC/Greenville, SC* § W Sk dorcee MD: Jay Roberts OM: Pery Stone
MO Trer On The Radio / . 5 B MO Glori Marie AP doy Ropert
e luth OPD: Scot WPCV/Lakeland, FL 1 e nen ok KRTY/San Jose, CA*  CROSS CANAUR RAGWEED APO/MD: Brigin Banks
KUZZBakersfeld, CA® Erafe OMPD: Johnay Les Walker | APDAMD: John Landrum OM: Steve Howard LT PD: Jule Strvems b
: ' MO. Jim Dandy 3 Tavs T wowseusowr | MO: desi Taylor % WD BT DN "
PD: Evan Bridwell i KT SAANT o WTHUTerre Haute, .
MO Adam Joties WOBECharieston, Wy | KUPLPortland, OR OMAPD: Barry Kent KXD0akima, WA
Y0 Ot WSSLGreeaville, SC* | wioyp ancaster, PA KTOMMonterey, CA* ED. Cary oo O Mty Paty PD: Dewey Baynion
PD:  Roberts OMPU: Scott Johnson POME: DickRay PO: Demnis Martinez A0 RlckTapoe KIUG/Sam Luis Obispo, CA | Ty s APOMD: Jootbaker
WPOCBatimore, MO° | wp.piy WAXUEaU Ciake: W : K Layion i e s :Pogpor Daniaks | D sy
PD: Ken Boesen 10 g stir POMD: Seorge House el e e 3 aenen pm
MO Mictae . 3 B i WTULansing, M e KWddortiand, OR® WIBW/Topeka, KS WGTY otk PA
¢ oSy WAYZHagerstowm PO: Jay ). MeCrae WLWiMonigamery, ED- Ik Mo KRAZ/Santa Barbara, CA | oay: 4 0'Doanell POMD: Brad Austin
. KHEY/E Paso, TX* PO Chis Camical APOAD: s Trer OMPU:BiNJones MO Sarmioh dones POMD: Rick PD: Rich Bowers 0 S L T
WYNKBaton Rouge, LA | oo PD: Seve Grammzzy MD: Don Brake § BB o MO Dariene Dizon § : Ly e
OM: Bob Murphy : MD: Bobby Gutierez § Mrewe 7 TRCY LANBICE 15 DENT BNREY o § moem AT Suptanie § s
PD: Paul Ot OM: Bruce 0 Dol G § peuoins o | { TERASR # BohSsmonss | WETKProvidencs, RI § i GEBuTT iy 1 oS
APOMD: Astinsomes | ED/MD:don Raberts v e | S 40, Sam e 3 boveans L.
oot WoATMamishurg, PA® | KWNRLSs Vegaz, ey KSNUSanta Maria, CA
Zely WRSFfizabeth City. NG :Sam D Biooks DB WGTRMyrtle Beach, SC PO/MO: Tim Brown WICH/Traverse City, Ml | WOXXKYoungstown, OH
WSOC/Charotie® OMAPD; Tom Charty R MD: dolt Jay. OMPD: Mark WLLR/Quad Cities, 1A 0 WG L PD: Jack 0'Malley PD: Dave Steele
WYPY/Baton Rouge, LA+ | OMPD:Jef Roper P, ST, PA | ] g O™ | S SSe T ot Drs ! APTLA: Rysa Doty el
. ) 4 MG .
: Randy Chase AT Tk Mecacka e OM: Chis Tyler SR Ko B S 1 dasoon i —
Brosts e POMD: Stelly Exsion - " § AR oEn .
bt e WBBN/Laurel, S WKDFMNasiwille, TH® } B AP ) Decker ERsu bt
7 TS TRIT 0HAELLENCAP WXTAErie, PA AD: Nownan LanyBi OMPD: Dave Kelly 1 I PRsLEY : 'ﬁﬁqm
™ 3 7 86 $RCH -
:’,,l:'f,“,,,m POAD: FrodHoren | e Aihon Scot Yl Lecle WQDR/Raleigh, HC*
KYKGyBeaumont, TX MD: Bl Poldexter $ suiyooi o e PD: Lisa Melay WJCLSavannah, GA POWEREDK:Y2
008 ey Pasioy G heraiss Gy WOKQLewiskon, ME | WSD(Mashvile, TN® | APDMO:Mike'Maddawy | OM:John Thomas
PN, Ml Jaiorth o A o 20 foy Theras ON: Mark Eficson O: Clay Honnicst L T g MEDIABASE
R e EF PO: MarkJomings i) i . .
e PD: Mike Peterson 0 B8 RGH 5 APD/MD: Ban Lunnie BG&ROH MRREA LARERT Monitored Reporters
KILTHouston, TX' 1 T MCGRAN KATRIGA B -
HD:Mare Baun P ot Gamison . IMPSAemtie VA 226 Total Reporters
wi WY e WKDOvansville, IN M- WBULLexington, KY [T e KOUT/Rapid City, SD PO): Backy Bremner
OM/PD: Deve Wikis PO/MO: don Prel 2 san b smancance | poa L el POMD: Mark Houson MO ony Thomes S A —
AL ADCSON WUBE/Cincinnati, OH* B AL XSO - - AL ACKSON itored
11 BadRon 15 AE 0L MO: Frank Sores 113 Total Monitor:
11 O GRAOK PD: Tim Closson 3 ieemes KXBQMouston, TX* 0: Frank Sore
APD: Kathy 0'Connor PD: Johnny Chizng WLO(Lexingion, KY frop KBUL/Reno, NV KRMD/Shreveport, LA —_—
WKNWBilod, MS e MD: Chrish Brooks OM: RobertLindsey OMPD: Tom Jordan PD: Los Actes 113 Total Indicator
OM; Waltes Brown o KvoX/Fargo § Ditae PD:C.C. Matthews WCTY/New Londan, €7 | APD: JCarsty
3 PP OM: Janics Whitimore L APDVD; James Anthocy -
Pn:nwlim q XATRIA ELAM MO: Karl Shannon I0MO; Jimmy Lehn MD: Chuck Reeves sus i 3 .
2 AN P: Eric Hoyer DS ORAG | v murcmacTn | APD: Dove Elder Bl i Did Not Report, Playlist Frozen (3):
WYGY Cincinnal, DH* | MD: Scot Wincion Oy e KBRJ/Anchorage, AK
WZIOUBilox), WS OM: T4 Holland WICRMuntington incoln, NE
PO Byan s PD: Sipten Gttar ) PD: JudyExon o an s AMOENew Oars LA* | KFRGRorie,cA | KKKS S, LA WKOA/Lafayette, IN
D Owes Wilsse APOMD:Dows Michoels | KKIX/Fayetieville, AR MD: Dave Paole PD: rian enings 2M: Jim Owen OM: Lee Douglas k Gary WXCL/Peoria, IL
o R PO Gow e 3 it b 0 fontiadly POMD: Doty B e By
g APOMID: NOWTGOMERY By Y ANES
Li .é.um ;gﬁn | 5 b } SR ) MBASETTIMMMMAMCIROE | £t G e A RACHEED J
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e N N\
? America’s Best Testing AC Songs 12 + R R
/’MMMHMIISIL'.“ @!!! For The Week Ending 10/8/04 4R ACTorP30 M Eﬂ “""' [Hi ﬁ%
& wow w CANAD. . A
Artist Title (Label) TW LW Famil. Bum 25-54 2534 35-54 W WX ARTIST TILE LABEL(S) R el RSV oA
1 0 LOS LONELY BOYS Heaven (OnEpic/ L] +7 12 6/0
MARTINA MCBRIDE In My Daughter's Eyes 84/ 3N - 65% 12% 395 369 405 2 2 ¥ CELINE DION You And | /Epic/ 387 9 18 8/0
ELTON JOHN Answer In The Sky (Universal 388 - 67% 8% 38 363 392 3 €©  GEORGE MICHAEL Amazing (Epi/ 318 +3 18 8o
. 4 4 MARDON 5 This Love (Octonel/AMG) 349 1 23 10/0
MAROON § This Love (Octonel//AMG) 382 376 9% 42% 380 389 376 5 & SARMHMCIACHLAR WoldOnFro (AnstaliG 328 +22 8 6D
LOS LONELY BOYS Heaven (0rEpic/ 378 363 86% 30% 384 363 392 7 HOOBASTANK The Reason //siand/!DJMG/ 306 +13 1" 510
— . 6 SEAL Love's Divine (Warmer Bros.) 300 5 2% 10
KEITH URBAN You'l Think 01 Me (Capitol) 3718 366 79% 18% 378 3B 377 14 % S.TWAIN M. MCGRATH Party For Two MerurelLMG! 263 4 3 510
JOSH GROBAN You Raise Me Up (143/Reprise/ 376 378 98% 4% 377 352 385 8 9 & JACKSOUL Shady Day (¥ FME Music Dansdal 263 .2 10 80
3DOORS DOWN Here Without You (RepubbcUniversal 376 361 94% 4A% 373 352 380 :? ? : :::"‘: ‘“‘Msﬂl’:’"”"::"ﬂf”"""’” ;:: *2: Tz ‘:’:
KIMBERLEY LOCKE 8th World Wonder (Lurt/ 376 369 9% 3% 315 318 3N 10 12 FIVEFORFIGHTING 100 Years idwavaTomicy 235 14 78 120
JOSH GROBAN Remember When It Rained (1 4Renrise) 376 380 82% 1% 382 167 387 9 13 LIONELRICHIE Just Far You flclnafLIbE) M W W 1A
L, . 12 . 14 % SARAHHARMER Aimost (Zog/Rounder/ 215 -28 24 810
MARTINA MCBRIDE This One’s For The Girls /RCA4/ 372 360 96% 4% 366 369 364 lﬁ; a3 Vg ELTON JOHN Answer bn The Sky (Ukersa 208 +37 0
SEAL Love's Divine (Warner Bros.) 371 350 91% 3% 368 361 370 2 4 KALAN PORTER Awake In A Dream [BMG Music Cavevial 193 +83 2 sh
. 17 17 * COUNTINGCROWS Accilentdynlow Crembirisfitind 168 <10 5 L]
FIVE FOR FIGHTING 100 Years Aware/Columixa) 367 354 91% 43% 363 368 361 2 @ KIMBERLEY LOCKE 8th Worid Wondes (Curt/ 143 15 s 310
LIDNEL RICHIE Just For You fisland/1DJMG/ 364 362 8™ 29% 359 335 367 18 19 % |CD. LANG Helpless Nonesucl) 138 4 ] 80
L. RIMES /R, KEATING Last Thing On My Mind Gt/ 364 353 G7% 18% 363 347 358 19 20 CORRS Summer Sunshine jdismtic! 122 0 18 3
28 @ % NELLY FURTADO Try (fmamitortzforamscom) 120 +22 4 30
MERCYME Here With Me INO/Curt/ 362 355 80% 31% 361 360 362 22 22 DELTA GOODREM Bom To Try (Sony Music Austrake) 116 9 12 30
CHERIE Oider Than My Years (Lava/ 357 364 64% 16% 353 346 356 A 23 SEALS & CROFTS Summer Broero ‘04 WamerBros) 112 14 14 20
M. MCDONALD Ain't No Mountain Hich & ” 337 329 9% 4% 33 286 343 HALL & OATES 'l Be Around (U-Watch/ m +31 1 n
ot DL LT LR R e 2 e PHIL COLLINS Dor'tLet Him Stea... Arlantic 06«37 13
ALICIA KEYS If | Ain't Got You L/RMG/ 337 340 8% 28% 334 295 348 2 4 ANDY KIM | Forgot To Mention findependent/ 103 9 3 40
. . 2 27 L REMES f/R. KEATING Last Thing On My Mind (Curt/ 103 7 4 40
DIDO White Flag (Arista/AMG) 327 338 94% S6% 313 300 317 27 28 JAMIECULLUM ANl At Sea versal 9 . s n
SHERYL CROW The First Cut Is The Deepest A&MMvescapel 321 300 98% 64% 3.09 281 318 25 28 UMCLE KRACKER Rescue flava/ 94 13 4 40
Total sample size is 236 respondents Total average favorability estimates are based on a scaie of 15, (1=disfika very much, 5 = fike very @ % FINGER ELEVEN One Thing (Wind-up/ 92 +9 1 30
much). Toiai "'"I”.""' " () ! ge of L] v . the song. Total bum raprosents ”".’.M'."u' g 24 Canadian AC reporters. Monitored airplay data supplied by Medlabase Research, a division of Premiere Radio Networks.
Y dolhear Y 0% Iy toappear onsurvey. Sample compositionis based Songs ranked by total plays for the airplay week of 9/19-9/25. Bullets appear on songs gaining plays of remaining flat from
0n persons 12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preferénce. previous week. If two Songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
RateTheMusic.com fesulls are not meant to replace calout research, The resulls are intended to show opinions of participants on the the 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is avaliabie for local radio stations by by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. ¥ Indicates
\_ calling §18-377-5300. RateTheMusic.com data is provided by Mediabase Ressarch, a division of Premiore Radlo Networis.  /  \ Cancon. © 2004, RER, Inc.
-~
Reporters
Stations and their adds listed alphabetically by market
Wy, Y WIYESutalo, NY* AL Noings, A" WHAGGrosmsbors, W JDLAansss Clly, M0* WMXCAlobite. AL" WMEZPessacela, R.* ‘WEL0OMesncis, VA" . , M0° WASHWashingien, DC*
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B pove nacoue, W frayvortg g 0 el OMPD: s s
| ADATICodar " POARD: Danee Ova WP Debbla Ay . KGEY/Socraments, CA* PO Katly Rows o e
e EEET REE EEC TSR (FEE - N
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"nmu;m WY Comrtasten, $C° KTSME P X" 1 SRty RED %‘a’m NS aﬁ‘“-"l ur * B0 tus
[—— %"&1‘:’.— 0 o s AT Horetely. Hi Mo’ nwi w LT WRVE/Tolede, OH" fog o piel
OMPD: Low i WOGRRW KATRIMA CARLSON SIVPO: Wayes Maria OMPD: . OM: 31 Mickaols: MO: Catey W
Mo Adds 15 MICHAEL. KEFU3ah Labe Chy, UT' PD: Dox Gensalin HALL § OATES
e i wocee. - . It ——
KSSKMHonaluln. HI* MO Jobm | WALKMonnaw. APD: Bob Nalnea . WGIRAVilmingion. HC
g&,‘::cn. w F&".& "“""“m"‘:' 3l ) m‘;? G- bt E;%: E%ii
1 MOREL POMD: Mok Dot oA A NOXT/30m Avbonls, TX* 5 CROWS
e (BR[| | [BER |mme BEERS EEEY s | SR
T S Gy HeAsts [ M o Yo Adés e LD 3 Ehh a0y
wcamaor | TRE S - B -l (R —
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HO, HO, HOctober?

The facts about early Christmas programming

Dear Santa: All I want for Christmas is a nice cume
bump from our planned 24-hour all-holiday music pro-
gramming with a lot of high TSL during that phase. I
also want a competitor that won't touch holiday mu-
sic, or at least won't switch before me. Oh, and I'd like
some good research on the Christmas tunes. Put it all

in my stocking.

And, Santa, can you bring a lot of
cume-to-core conversion after the
fact? Is that too much to ask for? Oh,
one more thing: Please make sure
that the research shows that my lis-
teners are tired of the Barbra Strei-
sand version of “Jingle Bells,” be-
cause it makes me violent when I
have to hear that song with more
regularity than a two-daypart sepa-
ration. Thanks, Santa. I've been a
good boy. Sincerely, John Q. Pro-
grammer.

'Tis The Season

It's October, and the rumors are
swirling long before the snow. Word
on the street is that your competitor
is going to go all-Christmas on such-
and-such date. Does it matter? And
if so, what should you do? Do you
dare make the move earlier than the
competition and beat them to the
punch? Well, you can, but how ear-
ly is early? Before Thanksgiving?
How about as early as Halloween?

Don’t laugh — it happened in
2003. Christmas came upon a mid-
night clear in Charlotte on Hallow-
een. The former Star 104.7 WSSS
(now WKQC) stunted to geta leg up
on its crosstown competitor, which

had the Christmas image the year
before. So, if you do go all-Xmas,
when should you go, and what
songs should you consider?

Let's ask your listeners. This arti-
cle includes some of the impressions
collected across the country during
research projects around the holiday
season last year. Broadcast Architec-
ture asked questions in focus
groups, perceptual tests and audito-
rium music studies both before and
after the holidays.

In all of the studies there was one
station in the market taking the 24-
hour-a-day-holiday-music position
and, in most cases, a second station
that also went 24-hour Christmas. In
a select few of the studies there was
a third station doing some all-
Christmas on the weekends.

The Lowdown

October is the “silly season” for
programmers who debate when to
add or switch to holiday music.
Once the decision has been made on
when, the issue becomes what to
play: a sanctioned holiday list or a
deeper list of “oh wows” that might
give the station the stronger Christ-
mas identity.

WELGOMES vou

YO, HOMEBOYS John Mayer (1) hung out with WBMX/Boston Asst. PD/
MD Mike Mullaney at last month’s MixFest 2004,

WELCOMES

By Elliott Wood

Listeners asked to predict how
they would react to all holiday mu-
sic on the radio have said year after
year in studies that they would lis-
ten “less” or “not atall” to a station
that switched programming to all-
holiday music.

After seeing the cume impact of
holiday tunes, it is not that these lis-
teners should get lumps of coal in
their stockings for telling such fibs,
it is more that they just don’t accu-
rately predict their own behavior.
Programmers have come to accept
that at some point listeners will feel
the bite of the holiday bug, start feel-
ing festive and start juicing up their
quarter-hours.

Since we know that holiday mu-
sic works, for the stations that are
going to go all-Christmas, the ques-
tion seems to be when to suspend
regular programming for the non-
stop Yule run. Studies consistently
show “on oraround Thanksgiving”
as the preferred choice. That is when
the listeners wouid like to start hear-
ing it—or at least when they tell us
they would like to.

This is also the time of year that
the holiday season traditionally
starts. But the listeners don’t feel the
pressure that you feel from your
competitor. And your competitor
wants any lead it can get over you,
so right now they are planning over
there. Does earlier at-bat matter?

In the studies we've reviewed, it
seems that the station that gets out of
the gate first with all-Christmas pro-
gramming is idertified more by the
listeners as having the Christmas im-
age — at least initially. You suspect-
ed this and you were right. Around
60% of the listeners queried called the
first station playing Christmas music
“the Christmas station.”

The First Noel

Competing stations playing all
Christmas music that made the
change at or around the same time
typically got attribution for being
the Christmas station along the lines
of their normal music partisanship.

As November tumns into Decem-
ber and post-Christmas in markets
where one station initially had the
attribution as being first to play
Christmas music, studies showed
that ownership of the all-Christmas
position shifted back to normal
along pre-Christmas partisan lines.

A3 T

.

With These

JOHNNY MATHIS Sleigh Ride

YouCan’t Go Wrong

Here’s a list of 10 Christmas winners that consistently rise
to the top. Note: The songs are listed in no particular order.

JOSE FELICIANO Feliz Navidad

BRENDA LEE Rockin’ Around The Christmas Tree
BOBBY HELMS Jingle Bell Rock

MADONNA or EARTHA KITT Santa Baby

BING CROSBY White Christmas

DEAN MARTIN Rudolph The Red-Nosed Reindeer
BOB SEGER Little Drummer Boy

TONY BENNETT Winter Wonderland

CARPENTERS Have Yourself A Merry Little Christmas

Source: Broadcast Architecture

How bad are your listeners’
memories? In the pre-Christmas
studies the station that went Christ-
mas first was attributed as the sta-
tion that did so the year before as
well (even in cases where that sta-
tion didn’t go all-Christmas and
stayed with its regular playlist).

As for recall, about 60% of the
P1s to the AC station that went all-
Christmas the year before “can’t
recall” which station played
Christmas music then. Amazing!
They deliver your TSL and can't
remember that you gave them
Christmas music! (Programmer’s
note: Set up station promotion for
Ginkoba giveaway).

Anywhere from 15%-20% of lis-
teners misidentified the Christmas
station, and about 15-20% remem-
bered it correctly. With those two
numbers combined, 30%-40% knew
it was a tossup between one of the
two AC stations in the market.

Don't expect that you'llautomat-
ically be considered the Christmas
station by your core or cume even if
you were last year. You may not get
immediate ownership if the compe-
tition beats you to it, and, what's
worse, if they get there first, they
may rewrite last year’s history by
beating you this year.

Which Christmas Titles?

When it came to holiday tunes, it
didn’t seem to matter what the sam-
ple or demo was: Christmas staples
and classics consistently scored
highest. “Play the hits” applies to
Christmas songs too. The tradition-
al songs perform best in music test
after music test. Pretty much any-
thing from Nat King Cole is a cross-
cume winner, and Burl Ives is big-
ger than you may think.

Typically, songs that fall out of fa-
vor are those that are variations on
classics, like Streisand’s “Jingle
Bells,” which tested more corny
than classic. Kurtis Blow’s “Christ-
mas Rappin’” is better for your pri-
vate Christmas party than for your
daylight dayparts. Novelty records
like “Grandma Got Run Over by a
Reindeer” can work in some cases.
Just know your audience and test
the songs. Throw a few of these

www americanradiohistorv com

questionable titles into your No-
vember callout.

December 26 And Beyond

Of course, the ratings tell the big
listening story. Broadcast Architec-
ture’s followup research in January
and February monitored some im-
pressions left by all-Christmas radio.
Atstations that played all Christmas
music, around 19% of the core lis-
tened more and 9% listened less.

The cume to those stations aver-
aged a rise of nearly 28% and a drop
of 20% or less, which means there
was about an 8% gain during the
holidays. The reaction to stations
that were in sync with the season
was almost 3:1 positive.

Instudies with stations not playing
all Christmas music, about 25% of
those sampled knew that there was a
station in the market playing 24-hour
Christmas music and could correctly
name it. Around 90% of these listen-
ersdid not change their listening hab-
its during the Christmas run, but in-
stead stuck with their P1 station. Eight
percent of these listeners did cume the
Christmas stations more during the
holidays. That may seem like a small
segment, but 8% translates into 80,000
of 1 million listeners.

The post impressions included a
few cases where the station first at
bat with Christmas music was giv-
en the “Christmas station” banner
even by some who were Pl1s to oth-
er stations playing Christmas music
in the market. By January, the cume
respondents who tended to surf be-
tween stations during the holidays
had mostly migrated back to their
old P1 station and music routine.

Instead of asking Santa for just a
bump in cume, which you'll proba-
bly get when you program your sta-
tion the all-Xmas way, why not ask
that jolly ol’ elf if he can bring you
the glue or whatever it takes to keep
that cume throughout the year. The
real Christmas magic is making that
seasonal cume stick all year long.

Elliott Wood is Dir./Special Projects
and Senior Research Analyst for Broad-
cast Architecture. He can be reached at
elliottwood@broadcastarchitecture.
com.
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’Tis The Season

Holiday releases you should know about

You think you’re getting barraged with
holiday music already? I've been listening
to the stuff since early September. But I must
admit, it's been immensely enjoyable and
has geared me up for the hustle and bustle
of the season. Here are some Christmas discs
to look out for.

Barenaked Ladies
Album: Barenaked For The Holidays
Label: (Desperation/Warner Bros.)

Who better to record a Christmas CD than Barenaked La-
dies? The band had been receiving requests from fans for years
for a holiday CD. “We have done a lot of holiday shows and
have built up quite a repertoire of songs,” says bandmember
Ed Robertson. “It seemed like a logical extension.”

The disc contains 20 holiday songs, including a few Judaica
favorites, like “Hanukkah O Hanukkah.” And, in good old
BNL fashion, the guys include several silly originals, like "Elf's
Lament,” which features fellow Canadian Michael Bublé and
is about the indignities of being Santa’s sidekick. Sarah
McLachlan guests on “God Rest Ye Merry Gentlemen/We
Three Kings,” an old radio favorite.

Barenaked for the Holidays also includes “Green Christmas,”
featured in the 2000 film Dr. Suess’ How the Grinch Stole Christ-
mas. Other treats are a cappella versions of “Sleigh Ride” and
“Auld Lang Syne” and a BNL version of Paul McCariney’s
“Do They Know It’s Christmas?” Contact Rae Cline at Nett-
werk Management at 310-855-0643 or rae@nettwerk.com.

Laffy
Album: Laughing All The Way
Label: (Toucan Cove Entertainment)
Calling all morning shows.... When I first heard this CD, I
couldn’t believe my ears. Entertainer Kitty Stallings, a.k.a. Laf-
fy, laughs her way through 16 Christmas classics. The CD cover
reads “Guaranteed to make you laugh,” and it will. Laffy’s ver-
sion of Tchaikovsky’s “Dance of the Sugarplum Fairy” had me
doubled over with laughter, and “Laffy’s Christmas Medley”
had me in tears. Morning shows will want to hit this one. 1 hear
Ms. Stallings is available for radio interviews and “laugh offs.”
It's true when they say laughter is contagious. Contact Marga-
ret LoCicero at 323-467-4202 or margaret@ toucancove.com.

- Dianne Reeves
‘ Album: Christmas Time Is Here
- Label: (Blue Note/EMC)

Three-time Grammy winner for Best Jazz Vocal Album Di-
anne Reeves releases her first holiday CD, Christmas Time Is Here.
“Ilove Christmas,” says Reeves. “I love being with my family
during the holiday season, and yet I'm all too often performing
out of town during that time of year. Last year Christmas was
spent on a stage in Tokyo. This year 1 decided I wanted to be in
others’ hearts and homes and at the same time stay at home.”

My favorite track on the CD is Reeves’ rendition of “Christ-
mas Waltz,” which gives the holiday favorite a samba/reggae
vibe. Jazz guitarist Romero Lubambo arranged the piece and

added a Brazilian street melody and a choir. This is a must-
have CD for your personal holiday collection. Contact Dave
Sholin at 650-359-0505 or dave.sholin@emicap.com.

# Leann Rimes
Album: What A Wonderful World
Label: (Curb)

This CD is chock-full of Christmas standards sung beauti-
fully by Rimes. All 10 tracks can be added to your Christmas
repertoire, as each is delivered with grace and showcases
Rimes' stellar vocal range. Some tracks are simple and acous-
tic, while others are backed with elaborate production. “White
Christmas” is smooth as silk and has a Vince Guaraldi feel to
it. “Holy Night” is one of the best versions I've ever heard.
The record hits stores Nov. 2. Contact Linde Thurman at 818-
260-1179 or lindethu@aol.com.

Jessica Simpson
Album: Rejoyce: The Christmas Album
Label: (Columbia)

What's a holiday season without holiday cheer from Jessi-
ca Simpson? Rejoyce: The Christmas Album hits stores Nov. 23
with plenty of TV exposure to follow, starting with NBC’s
Rockefeller Tree Lighting Ceremony on Nov. 30 and appearances
on Good Morning America, The View, The Early Show and The ABC
Network Christmas Special.

Simpson covers all the traditional carols on Rejoyce and per-
forms “Baby, It's Cold Outside” with husband Nick Lachey.
Ashlee Simpson duets with her sister on “Little Drummer
Boy.” Other songs include “Let It Snow, Let It Snow, Let It
Snow,” “The Christmas Song (Chestnuts Roasting...)” and ”I
Saw Mommy Kissing Santa Claus.”

Trans-Siberian Orchestra
Album: The Lost Christmas Eve
label: (Lava)

Radio has been long awaiting a new release from holiday
music staples Trans-Siberian Orchestra. (Their last album, The

Ghosts of Christmas Eve, came out three years ago.) On Oct. 12
the multigenre fusion group will release The Lost Christmas Eve,
which features 23 new tracks for the holiday season. Follow-
ing the release of the album TSO will be on tour through De-
cember, starting Nov. 11. In addition, PBS will broadcast the
group’s holiday TV special, The Ghosts of Christmas Eve, for the
third year in a row. It co-stars Ossie Davis, Jewel and Michael
Crawford. Contact Mark Gorlick at 818-238-6901 or mark.
gorlick@lavarecords.com.

O M
ChaiSTas

.',* . Universal Honey
Cw e S Nbum: Can'tStop Thinking About Christmas
Sy —OWET Label: (41)

“Can’t Stop Thinking About Christmas” is a collection of
original Christmas tunes by Ontario-based group Universal
Honey's Leslie Stanwyck and Johnny Sinclair. The album came
out last year, but it’s worth mentioning again. Before you dis-
count these songs, think The Waitresses’ “Christmas Wrap-
ping,” and if you like Chrissy Hynde, you'll love this record.

These hooky, radio-friendly contemporary holiday songs
make for a nice respite from the ones we’ve heard so many
times before. Strong tracks include “Glad It's Christmastime,”
“Shine a Light on the World” and the title track, “Can’t Stop
Thinking About Christmas.” Universal Honey does deliver one
traditional song, “Three Ships,” and it’s a wonderful folk-blues
rendition of a Christmas classic.

Featured on the album are Honey friends Ron Sexsmith,
Barenaked Ladies’ Tyler Stewart and Goo Goo Dolls’ Robby
Takac. Contact Doug Dombrowski at 800-616-4824 or
records41@aol.com.

= = Various Artists
* Album; Maybe This Christmas Tree
Labe!: (Nettwerk America)

This is the third in a series (Maybe This Christmas in 2002, Maybe
This Christmas Too in 2003) and features tracks from Lisa Loeb,
Jars Of Clay, The Polyphonic Spree, The Raveonettes, Tom
McRae and more. A portion of the proceeds from CD sales ben-
efits the U.S. Marine Corp’s Toys for Tots charity, which brings
the holidays to underprivileged children. Contact Rae Cline at
Nettwerk Management at 310-855-0643 or rae@nettwerk.com.

More Music

Also keepan eye out for these Christmas singles on your desks
soon: Five For Fighting’s “Silent Night,” Tony Bennett's “A
Christmas Love Song” and Nicholas Jonas’ “Joy to the World
(A Christmas Prayer)” on Columbia (contact Elaine Locatelli at
212-833-4680 or elaine_locatelli@sonymusic.com) and Chaka Khan's
“Do You Hear What I Hear?” on Sanctuary Urban Group (contact
Paula Tuggey at 310-205-5070 or paula. buggeyiisanchurygrog.con.

WALK/Nassau-Suffolk’s Holiday Jump-Start

WALK/Nassau-Suffolk PD Rob Miller tells us how his station dives into the holiday season beginning

with the release of its fifth annual charity CD.

For the past five years we've released WALK's Holiday CD, featuring holiday chestnuts from yesterday and today. We tie
in with local retailers to sell the CD for just $9.75, and 100% of the net proceeds go to
children’s charities right here on Long Island, including the local chapters of Ronald

| McDonald House and Big Brothers Big Sisters. To date CD sales have generated more than

$100,000 for the WALK Kids Campaign.

Just before Thanksgiving we do the WALK Cares Food Drive, led by our moming show,
The WALK Breakfast Club With Mark & Cindy. They collect food and donations for Long
Island Cares, a local food bank founded by native Long Islander musician Harry Chapin.

WALK becomes “Long Island's Holiday Music Station” the day after Thanksgiving, and we are very promotionally active
through the end of the year. Listeners are invited to send us their three favorite holiday songs throughout the season for a

chance to win a big holiday shopping spree.

Additionally, we've got a booth set up in center court of one of the major malls right next to Santa’s display in November
and December. That is also the site for our big WALK Toy Drive, where we do a daylong remote and coliect toys for local

children through Toys for Tots.

WALK: )
(I3
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ARTISTTITLE LABEL(S)
M. MCDONALD Reach Out, 'l Be There (Motown/Universal)
CELINE DION Beautiful Boy (Epic/

ADDS
12
12

— v
' » October 8, 2004
WK W ARTIST TTLE LABEL(S) TS oLATs AJ%A;CLCE e O SN
1 6 LOS LONELY BOYS Heaven (Or/Fpic/ 2119 +71 215361 18 90/2
3 e MARTINA MCBRIDE This One's For The Girls /RCA/ 1828 +23 147056 38 10511
2 3 FIVE FOR FIGHTING 100 Years (Aware/Columbia) 1793 -84 171404 40 10511
4 4 DIDO White Flag /Arista/RMG) 1700 44 154773 52 960
6 e MICHAEL MCDONALD Ain’t No Mountain High Enough (Motown/ 1645 +63 149742 48 98/
5 e MAROON 5 This Love (Octone/J/RMG) 1644 +1 173814 24 85/0
7 0 KIMBERLEY LOCKE 8th World Wonder /Curh) 1483 +28 88196 27 96{2
8 8  SEAL Love's Divine /Warner Bros.) 1419 23 137253 36 10011
9 o KEITH URBAN You'll Think Of Me (Capitol 1291 +117 104996 20 97/4
10 @ MERCYME Here With Me (IVO/Curb) 1124 +110 55350 25 8142
1" m JOSH GROBAN You Raise Me Up (743/Reprise) 1062 +89 97038 49 100/0
13 12 ELTON JOHN Answer In The Sky (Universal) 914 -9 65537 5 90/6
12 13 3DOORS DOWN Here Without You (Republic/Universal) 910 9 98735 ] 62/0
14 @ JOSH GROBAN Remember When It Rained /743/Reprise} 902 +48 84102 1" 8413
15 15 LEANN RIMES flRONAN KEATING Last Thing On My Mind (Curb/ 764 -4 30848 17 1
17 @ PHIL COLLINS Don‘t Let Him Steal Your Heart Away (Atlantic/ 756 +90 63367 4 853
18 m MARTINA MCBRIDE In My Daughter’s Eyes (RCA/ 738 +61 85108 6 69/7
20 @ HALL & OATES I'll Be Around (U-Watch) 677 + 81092 5 7617
18 @ ALICIA KEYS If | Ain’t Got You (/RMG) 641 +14 61822 8 68/4
19 @ HOOBASTANK The Reason fisland//iDJMG) 624 +24 67641 16 M
21 21 CHERIE Older Than My Years {Lava) 367 118 17872 12 611
23 22 CLAY AIKEN I Will Carry You (RCA/RMG) 299 2 12039 8 4911
25 @ NEWSONG When God Made You (Reunion/PLG) 281 +13 8123 6 4312
27 @ SEALS & CROFTS Summer Breeze ‘04 (Warner Bros.) 280 +28 39565 17 2501
24 25  KELLYCLARKSON Breakaway (Hollywood) 280 - 74411 3 2313
22 26  JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix) 279 49 10295 9 43/0
30 @ TIM MCGRAW Live Like You Were Dying (Curly 268 +78 13209 2 4719
26 28  COUNTING CROWS Accidentally in Love (DresmWorks/Geffen) 218 5 23305 1 1511
| 28 29  CELINE DION You And | (Epic/ 217 17 58888 19 1810
| @ MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universal) 196 +121 14426 1 412
115 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total p.ays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added
is the total number of new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song.
Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour
Persons used herein with permission from Arbitron Inc. {(© 2004, Arbitron Inc.). © 2004, R&R, Inc.
‘New & Active ’
l MAROON 5 She Will Be Loved (Octone/JiRMG) CHRISTINE MCVIE Friend (Koch/
Total Plays: 189, Total Stations: 14, Adds: 3 Total Plays: 125, Total Stations: 33, Adds: 4
KATRINA CARLSON Drive (Kataphonic/ JOHN MAYER Daughters fAware/Columbia)
Total Plays: 180, Total Stations: 34, Adds: 3 Total Plays: 118, Total Stations: 18, Adds: 5
BRUCE HORNSBY Gonna Be Some Changes Made (Columbial ANGEL Love Is (Midas/ADA/WMG)
Total Plays: 142, Total Stations: 25, Adds: 1 Total Plays: 75, Total Stations: 17, Adds: 2
JOHN MELLENCAMP Walk Tall is/land//iDJMG) ANITA BAKER You're My Everything (Blue Note/EMC)
| Total Plays: 134, Total Stations: 19, Adds: 4 Total Plays: 61, Total Stations: 17, Adds: 4
SIMPLY RED Home (simplyred.com) AMY GRANT f/KEB' MO’ Come Be With Me (UMz/

Total Plays: 128, Total Stations: 29, Adds: 6

| Total Plays: 48, Total Stations: 12, Adds: 5

Songs ranked by total plays

TIMMCGRAW Live Like You Were Dying (Curb/ 9

HALL & OATES Vil Be Around (L-Watch/ 7 I
MARTINA MCBRIDE In My Daughter's Eyes (RCA/ 7 |
ELTON JOHN Answer In The Sky Universall [
SIMPLY RED Home {simpiyred.com) 6
QUEEN LATIFAH Hello Stranger (Vectar/ [
JOHN MAYER Daughters /Aware/Columbia) 5
AMY GRANT f/KEB’ MO’ Come Be With Me {UMe/ 5
Most
Increased Plays
TOTAL
PLAY

ARTIST TITLE LABEL(S) INCREASE
SHANIA TWAIN Forever And For Always (Mercury/IDIMG/  +146
JOSH GROBAN To Where You Are (743/Reprise) +132
M. MCDONALD Reach Dut, I'll Be There Matown/Universall  +121
KEITH URBAN You'll Think Of Me (Capitel/ +117
MERCYME Here With Me (N0/Curby) +110
VANESSA CARLTON A Thousand Miles /A&M/interscope)  +107
PHIL COLLINS Don't Let Him Steal Your Heart Away (Atiantic/ +90
JOSH GROBAN You Raise Me Up (743/Reprise) +89
KELLY CLARKSON A Moment Like This /RCA/ +81
HALL & OATES Do It For Love /8MG Latin) +80
Recurrents |

oL |
PLAYS i
ARTIST TITLE LABEL(S)

SHERYL CROW The First Cut Is The Deepest /A&M/interscape) 1517

UNCLE KRACKER fIDOBIE GRAY Drift Away (Lava/ 1193
TRAIN Calling AN Angels (Columbia) 1135
SHANIA TWAIN Forever And For Always Mercury//0JMG) 1099 |
MATCHBOX TWENTY Unwell (Atiantic/ 1044 |
COUNTING CROWS Big Yellow Taxi (Geffen/Interscope/ 846
LUTHER VANDROSS Dance With My Father (//2MG) 806

SANTANA fIMICHELLE BRANCH The Game Of Love Arista/AMG/ 785
VANESSA CARLTON A Thousand Miles /A&M/interscape/ 784

ENRIQUE IGLESIAS Hero finterscape) 734
SHERYL CROW Soak Up The Sun /A&Miinterscope) 709
NORAH JONES Don’t Know Why (Biue Note/Virgin 676

Station playlists for all R&R reporters
are available on the web at
www.radl r

anta Baby

By Joss Jasits, Tomy Spingen % PUL Springer

Recorded by:
o Eantha K1

OWHW&

Macy Gray
Madosna

With thanks to all the Program Directors and Disk Jockeys who through the years have made §anta Baby

one of the world’s best lobed Christmas songs
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Dayton loves Santa! Christmas mu-
sic has been the stunt that puts WLQT
(Lite 99.9) at the top of the charts. We
started playing all Christmas music
through December a couple of years
before it became popular. ® While Lite
is on in offices throughout Ohio's Miami
Valley, playing all Christmas music gets
us into hundreds, if not thousands, of
businesses as a soundtrack to the holi-
day season. Malls and mall stores, re-
tail stores, offices and homes — it's huge. It draws in people
who don't think AC is hip, and many stay because they like
what they hear in our regular format. ® As “Dayton’s holi-
day music station,” we sell our Christmas CD each year and
even celebrate Christmas in July at our Listener Apprecia-
tion Lunch, feeding 3,500 listeners for free while playing
Christmas tunes. Our sponsors get into the act and decorate their
booths with holiday decorations, and Santa comes by in red-and-green
boxers under the hot July sun. ® Our listeners love the Christmas
songs they grew up with, like Bing Crosby, Andy Williams, Rosemary
Clooney (a Cincy native) and Nat King Cole. Many stations make the
mistake of playing too many newer versions of traditional songs or new
songs that no one knows. As for novelty songs, one year we didn’t play
many on the advice of a consultant. We received lots of complaints
saying that we took the fun out of Christmas. So, we try to separate
and balance them — we’'d never go from “The Chipmunk Song” right
into “O Holy Night™ e Stations that want to win should know their au-
dience and customize the music to fit it.

C’s top three this week: Los Lonely
Boys’ “Heaven” remains at No. 1,
Martina McBride's “This One’s for the
Girls” (RCA) is No. 2, and Five For
Fighting's “100 Years” (Aware/Colum-
bia) is at No. 3 ... Michael McDonald’s
“Reach Out, I'll Be There” (Motown/Uni-
versal) debuts at No. 30 and gets +121
plays. It's also second Most Added, with
11 adds ... Keith Urban’s “You'll Think
of Me” is still at No. 9 but keeps the momentum with +117 plays ...
MercyMe's “Here With Me” (Curb) stays in the top 10, with +110 ...
Most Added this week is Celine Dion’s “Beautiful Boy” (Epic), with 12
adds ... At Hot AC, Maroon 5's “She Will Be Loved” (Octone/J/RMG)
keeps the No. 1 slot ... Finger Eleven’s “One Thing” (Wind-up) goes
4-2 (+215), while Hoobastank’s “The Reason” (Island/IDJMG) is at
No. 3 ... U2's “Vertigo” (Interscope) gets Most Increased Plays by a
landslide, with +472, taking it from 39 to 23. U2 are second Most Added
this week at Hot AC, with 22 adds ... John Mayer’'s “Daughters”
(Aware/Columbia) gets second Most Increased, with +268, and goes
10-9 ... Kelly Clarkson's “Breakaway” (Hollywood) goes 18-17 with
+243 ... John Mellencamp's “Walk Tall” (Island/IDJMG) debuts at 38,
and Most Added this week are Goo Goo Dolls, whose “Give a Little
Bit" (Warner Bros.) picks up 25 adds. — Julie Kertes, AC/Hot AC Editor
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armist: Dr. Elmo
weeL: Laughing Stock

By JULIE KERTES/AC/HOT AC EDITOR

Novelty Christmas records come and
go each year. Their shelf life is usu-
ally limited due their topical and time-
sensitive nature or because they're just
plain annoying. But for veterinarian-
turned-novelty-singer-songwriter Elmo
Shropshire, just the opposite is true.

Dr. Elmo’s 1979 smash “Grand-
ma Got Run Over by a Reindeer”
still garners the attention of
listeners across the country
and is celebrating its 25th an-
niversary this holiday season.
The song first aired on KSFO/
San Francisco in 1979 and has
since sold more than 10 million
copies. In fact, “Grandma” has become
one of America’s most requested Christ-
mas songs, topping Bing Crosby’s “White
Christmas.”

Youd think that Dr. Elmo’s job would
be seasonal and that he’d spend January
through November playing the banjo in
his bluegrass band in Marin, CA, but his
enterprise has become so bustling that he
left his vet practice five years ago to de-
vote more time to making albums, per-
forming and appearing on TV.

“Grandma” was even turned into an
animated film that aired in primetime in
2003 on the WB, Cartoon Network and
CTV. Dr. Elmo wrote the story and songs
and voiced role of Grandpa. Oh, and then
there’s the licensing of a million-and-a-
half singing reindeer toys — can you say
“ca-ching?”

Still, Dr. Elmo makes time for radio
interviews — lots of them. He tells R&R,
“Beginning in November, I get up at 3am
to do radio interviews on the East Coast.

I do about 10 or 12 each day before the
holiday season, so I don't get much sleep.”
Though the song was initially criticized
by the Gray Panthers — who claimed the
song was ageist, sexist and violent — kids
everywhere were taken with it. He says,
“When we first recorded the song, chil-
dren embraced it because it was some-
thing new and different. It wasnt any-
thing like what their parents were listen-
ing to. And when kids hear the song, they
think, ‘If Grandma got run over by a re-
indeer, then Santa must be real!”

Dr. Elmo is quite endearing
and delivers each of his wacky
songs with charm and warmth,
even when he sings, “My
Figgie pudding soufflé is solid
as a rock/My carrot-custard
choirboy lies curdled in his
crock/My house of gingerbread
is falling like your stock/
Christmas isn’t Christmas without
Martha” in his latest Christmas novelty,
“Christmas Without Martha.”

Says the Doc, “I started out as a blue-
grass musician, but when I sang a serious
song, people didn’t take me seriously. So
that’s what drove me to sing funny songs.
Now people laugh with me, not at me.”

A recent distribution deal with BMG
has propelled Dr. Elmo and his indepen-
dent label into the big leagues. Now Dr.
Elmo’s doing a lot of laughing himself —
all the way to the bank. “Last year was
the first year I could go into any record
store and see my CDs,” he says.

Dr. Elmo’s new single from his latest
CD, Christmas in the USA, is called
“Christmas All Across the USA.” It shows
his more serious side, as the song is nei-
ther humorous nor novelty. “I thought I'd
record an inspiring song that makes ev-
eryone feel good about the country again.
Hopefully, it'll take the edge off of how
everyone in the country is feeling.”

TESH SIG

S 120th AFFILIATE

The “daily edition” of The John Tesh Radio Show is pleased to announce that it is now heard

on over 120 stations!

AC’s New Answer for Compelling Daily Family Programming

the daily john tesH?
radio show e

Weekend Show: 150+ Affiliates
Intelligence Minutes: 50+ Affiliates

..All the while BEATING THE COMPETITION & BRINGING IN THE RATINGS!!
For more info, please contact: Scott Meyers ¢ The TeshMedia Group + Toll-free: 888-548-8637 » email: Scott@Meyers.net

“The John Tesh Radio Show has been an outstanding addition to
our station. The growth which John’s show has given to our evening
numbers has been HUGE, taking us to a 16.7 share in the Spring "04 book
(M-F 7p-12a, with W25-54, up from a 12.5 in Fall *03.) John has shown
broad growth across ALL demos, not only with women 25-54, but with the
younger demos, and men as well. Tesh Rocks!”
—Danny Howard, Director of Programming, WDEF/FM-Chattanooga
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®
WO st e e ke ae Ea ges| Most Added
{
1 @  MARDON 5 She Wil Be Loved /Dctone//AMG) 3705 +13 242915 15 971 www.rradds.com
4 e FINGER ELEVEN One Thing (Wind-up/ 3404 +215 227049 22 93/6 ARTISTTITLE LABEL(S) ADDS
2 3 HOOBASTANK The Reason (Isiand/IDJMG) 27 -120 218506 13 95/1 G0O GOO DOLLS Give A Little Bit (Warner Bros.) 25
3 O  L0SLONELY BOYS Heaven (0r/Epic) 3262 +5 222953 29 9211 U;J Vertigo interscope) 2
" GWEN STEFANI What You Waiting For? finterscope/ 16
ASHLEE f M
" g b el L 3005 +113 202691 0 B2 oprenennt Dure You To Move e ik Columbial 13
8 AVRIL LAVIGNE My Happy Ending (Arista/RMG) 2684  +167 166519 11 914 LENNY KRAVATZ Lady Vigin 9
6 i COUNTING CROWS Accidentally In Love (OreamWorks/Geffen) 2666 -146 179374 22 91N MINDY SMITH Come To Jesus /Vanguard/ 8
7 8  MAROON 5 This Love (Octone/J/AMG/ 2556 49 191905 39 94/1 KELLY CLARKSON Breakaway (Hollywood) 7
10 o JOHN MAYER Daughters (Aware/Columbia) 2228 +268 140712 i 89/1
9 10 GAVIN DEGRAW | Don't Want To Be L/RMG) 1828 -191 103346 29 2 M t
13 m BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba) 1809 +229 110092 10 7413 I i dPI
ncrease ays
1" 12 3DOORS DOWN Away From The Sun fRepublic/Universal) 1793 124 88120 34 21 y TOTAL
14 @ RYAN CABRERA On The Way Jown (E.V.L.A/Atlantic) 1660 +182 104302 10 76/4 ARTIST TILE. LABEL(S) m&%s‘lss
12 14 SWITCHFOOT Meant To Live (Red ink/Columbia) 1658 -86 89935 27 alhl U2 Vertigo finterscope) +472
16 @  SARAHMCLACHLAN World On Fire (Arista/RMG) 1538 +140 85794 11 753 JOHN MAYER Daughters (Aware/Columbial +268 |
Wi KELLY CLARKSON Breakaway (Hallywood) +243
17 SEETHER t/AMY LEE Broken (Wind- 1446 77 66350 12 63/5
g ’ ke v ' BOWLING FOR SOUP 1985 Silvertone/Jive/Zombl +229
18 KELLY CLARKSON Breakawav (Hollywood) 1413 +243 108066 9 607 LENNY KRAVITZ Lady Vigin) +218
15 18 NICKELBACK Feelin’ Way Too Damn Good fRoadrunner/IDJMG) 1252 -218 53750 18 580 FINGER ELEVEN One Thing (Wind-up/ +215
19 @ DURAN DURAN {Reach Up For The) Sunrise /Epic/ 1163 +138 67765 5 68/6 GWEN STEFANI What You Waiting For? (interscape/ +193
21 €@ LENNYKRAVITZ Lady (igin 1050  +218 63425 5 618 :mccu‘;‘:’%ﬁ“g U"YT“ETWH& “°Wl;/5/"'/f/»2’-//‘"i';’f’ 1%
are You {0 Ntove {fed ink/Lolumbi +
24 @ KILLERS Somebody Told Me #/siand/i0JME) 304 +82 34112 8 39/0 AVRIL LAVIGNE My Happy Ending (rista/AMS). 167
26 @ SWITCHFOOT Dare You To Move (Red Ink/Columbia) 794 +178 33584 3 54{13
39 @ U2 Vertigo finterscope) 185 +472 77714 2 4922
20 24 AVION Seven Days Without You (Columbia) 15 158 688 18 a0 | New & Active
23 25  ALANIS MDRISSETTE Eight Easy Steps (Maverick/Repri: 132 19 26588 8 49/0
D SETTE Eight asy Steps (Maverickfispise) CALLING Anything (REA/AME)
7 HOWIE DAY Colide (Epic) 599 440 29434 B 3611 | 7oq plays: 227, Total Stations: 29, Adds: 6
22 27 FIVEFORFIGHTING The Devil In The Wishing Well (Jane Says) (Aware/Columbia) 8§63 -138 20738 9 5011 KEANE Somewhere Only We Know finterscape/
. Total Plays: 219, Total Stations: 22, Adds: 2
4 41/0
28 @ VANESSA CARLTON Whm? Houses (A&M/interscope) 631 +47 22295 | GWEN STEFAN What You Waiting For? fnterscape/
30 @ DIDO Sand In My Shoes (Arista/AMG) 6§17 +38 18592 4 49/2 Total Plays: 195, Total Stations: 16, Adds: 16
29 @ LINKIN PARK Breaking The Habit (Warner Bros.) §12 +55 29822 5 24/0 SCISSOR SISTERS Take Your Mama (Universall
" ; . Total Plays: 171, Total Stations: 12, Adds: 1
25 31 TRAIN Ordinary (Columbia) . . 539 177 21967 18 38N LOW MILLIONS Eleanor (ifantarcam/Eie)
33 @ TEARS FOR FEARS Call Me Mellow (Universal Music) 488 +39 15096 6 3712 Total Plays: 120, Total Stations: 15, Adds: 2
36 €D  L0SLONELY BOYS More Than Love (0r/Epic) 465 +76 20207 3 3683 SEAL Get It TugetTher ﬂ;/amerﬂr?s]-/ -
. g 5 Total Plays: 115, Total Stations: 11, Adds:
34 @ DIANA ANAID Last Thing (Five Crowns Music) 462 +27 13450 9 30/0 GO0 GOO DOLLS Give A Little Bit (Warner Bros,) I
31 35 JOJO Leave (Get Out} (BlackGround/Universall 456 -5 20811 7 12/0 Total Plays: 113, Total Stations: 25, Adds: 25
32 36 MARTINA MCBRIOE This One's For The Girls (€4 447 64 32609 17 1801 w*‘lglﬁﬂﬂ?gﬁﬁﬂ I\féhers YougeAﬂdsd/aﬂg//ﬂJMG/ l
" otal Plays: 104, Total Stations: 18, Adds:
35 @ INGRAM HILL Will | Ever Make It Home (Hollywood) 415 +17 12381 6 3N UNCLE KRACKER Writing It Down {Lava/Warmer Bros)
@ JOHN MELLENCAMP Walk Tall {/sland//DJMG) 292 +38 7203 1 29/4 Total Plays: 92, Total Stations: 12, Adds: 2
38 39 BONNIEMCKEE Somebody (Reprise) 277 73 6750 6 2710 i“?:lpfﬂﬂusgetf: llb‘setﬂf_”/ .
0 ays: 09, 10 ations: 1U, S0
— @ MERCYME Here With Me (NO/Curby 248 +14 12396 9 131 e 2
97 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H H
of 9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total piays, the song with the larger increase in plays Station playl!sts for all R&R repurters
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times WWW radioandrecords.com
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. 3 s .
(© 2004, Arbitron Inc.). © 2004, R&R, Inc.

RADIO NETWORKS
america listens to abc
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America’s Best Testing Hot AC Songs 12 +
For The Week Ending 10/08/04

(" RateTheMusic. com

w w w
LW Famil. Burn 18-34 18-24 25-34

Artist Title (Label) ™w

MAROON 5 She Will Be Loved /Octone/ J/RMG/ 438 424 99% 5% 443 448 438
MAROON 5 This Love (Octone/ /RMG) 425 414 9% 46% 430 4% 434
COUNTING CROWS Accidertally In Love DreamiforksGeffen/ 408 402 95% 25% 4.08 401 413
GAVIN OEGRAW | Don't Want To Be (/RMG/ 407 399 88% 19% 417 495 418
RYAN CABRERA Dn The Way Down (E.V.LA/Atlantic/ 406 412 87% 17% 401 401 401
KELLY CLARKSON Breakaway (Hollywood) 406 397 83% 13% 405 405 405
SWITCHFOOT Meant To Live (Red Ink/Columbia/ 403 402 94% 35% 395 406 385
FINGER ELEVEN One Thing /Wind-up/ 401 403 92% 2% 383 375 4D
HOOBASTANK The Reason /island//0JMG) 388 386 100% 51% 381 371 408
TRAIN Ordinary (Columbia) 398 394 84% 19% 384 386 382
SEETHER #/AMY LEE Broken (ind.up/ 382 382 83% 20% 385 380 380
KILLERS Somebody Told Me fisiand/iDJMG) 380 403 64% 10% 387 381 38
3 DOORS 00WN Away From The Sun (Republic/Universal) 388 384 92% 36% 371 364 377
AVRIL LAVIGNE My Happy Ending Arista/RMG/ 385 387 98% 30% 380 373 386
BOWLING FOR SOUP 1985 (Sivertone/Jive/Zomba/ 384 38 86% 21% 383 380 376
NICKELBACK Someday (Roadrunner/IDJMG) 383 382 99% 53% 376 376 375
HOWIE DAY Collide (£pic/ 383 - 4% 8% 381 384 13178
JDHN MAYER Daughters (Aware/Columbia) 377 381 M% 17% 380 377 382
SARAH MCLACHLAN World On Fire (Arista/RMG) 375 380 70% 17% 388 400 381
LOS LONELY BOYS Heaven (Or/pic/ 372 368 96% 46% 367 347 385
VANESSA CARLTON White Houses (A&M/interscape)  3.70 - 5% 8% 338 34 328
NICKELBACK Feelin” Way Too... (Roadrunner/iDJMG) 368 379 8% 29% 366 366 366
DURAN DURAN {Reach Up For The) Sunrise f£pic/ 366 - 41% 8% 348 2% 381
LENNY KRAVITZ Lady Virgin/ 364 - 68% 15% 363 340 382
AVION Seven Days Without You /Columbial 358 365 52% 10% 353 342 363
ASHLEE SIMPSON Pieces Of Me (Geffen) 357 351 97% 42% 351 334 365

RICHARD MARX When You're Gone Manbattan/EMC/) 351 358 63% 15% 351 341 358
FIVE FOR FIGHTING The Devil In... (Awarg/Columbia) 346 366 57% 13% 353 355 351
ALANIS MORISSETTE Eight Easy Steps Mavenck/Reprse/ 343 337 66% 15% 338 325 383

Total sample size is 406 respondents. Total average favorability estimates are based on a scale of 1-5, (1=dislike very
much, § = like very much). Total familiarity rep the p ge of. dents who ized the song. Tolal bum
represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity to
appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they
can take the music test based on the for ic p Rate ic.com results are not meant to replace cafiout
research. The results are i to show opinions of participants on the the Internet only. RateTheMusic is a registered

of Rate ic.com. The RTM system, is available for focal radio stations by calfing 818-377-5300.

N

.
| POWERED{:)\4
RR* HOTAC ToP30 wereoTl
LAST THIS TOTAL /= WEEKS ON  TOTAL
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS CHART STATIONS
1 1 MAROON 5 She Wil Be Loved (Octone/s/RMG/ 661 -8 12 40
2 % AVRILLAVIGNE My Happy Ending (Arista/RMG) 550 5 15 50
o & BRYAN ADAMS Dpen Road (Universall 548 +14 S 6/0

4

2 4 ASHLEE SIMPSON Pieces Df Me (Geffen/ 541 -48 13 40
8 6 BOWLING FOR SOUP 1985 (Sivertone/Jive/Zombal 411 +21 7 90
5 6+ SARAH MCLACHLAN World On Fire (Arista/RMG) 471 -20 14 40
6 7 COUNTING CROWS Accidentally... DreamWorks/Geffen) 454 -32 20 6lo
7

8 HOOBASTANK The Reason (island//0JMG/ 449 -20 26 10
11 & K-0S Crabbuckit (Astralwerks/Virgin) 433 +71 5 3]
16 KELLY CLARKSON Breakaway (Hollywood/ 418 +83 4 61
10 & STABILO Everyhody (Virgin Music Canadal 394 +7 13 310
] 12 TRAIN Ordinary (Columbia) 386 -39 16 710
12 13 SEETHER {JAMY LEE Broken (Wind-up/ 37 4 17 5/0
20 (D & SHANIA TWAIN... Party For Two Mercury/iMG) 338 +70 3 8N
15 15 LOS LONELY BOYS Heaven (Or/fEpic/ 334 B 20 61
14 16 % DEFAULT All She Wrote (717} 314 21 1" 30
22 Q RYAN CABRERA On The Way Down (E.V.L.A/Atlantic) 307 +47 4 5/0
18 18 J0JO Leave (Get Dut) (BlackGround/Universall 300 -8 [ 40

19 BLACK EYED PEAS Let's Get It Started A&M/interscope) 298 +14 4 511
24 VANESSA CARLTON White Houses (A&M/interscopel 293 +51 2 6/0
17 21 % NICKELBACK Feelin’ Way Too... (Roadrunner/DJMG) 276 -36 16 30

21 fFd % JACKSOUL Shady Day (Vik/BME Music Canads) 267 +2 7 50
26 ) % NELLY FURTADO Forca (DreamWorks/interscope) 263 +23 9 50
23 FL} & GORDIE SAMPSON Sunburn f/adependent) 254 +3 4
29 L) % ALANIS MORISSETTE Eight Easy Steps MaventkReprise) 225 +17 3 40
DURAN DURAN (Reach Up For The) Sunrise Epic/ 228 +48 1 612
28 SWITCHFOOT Meant To Live (Red Ink/Cokumbia) 223 +4 12 300
DESTINY'S CHILD Lose My Breath (Columbia) 203 +45 1 53
k3!) % ANDY KIM | Forgot To Mention fndependent) 189 +28 1 210

30 30 « SOULDECISION Cadiac... (MCAUniversalMusic Canada) 180 -26 14 30

23 Canadian Hot AC reporters. Monitored airplay data Supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 9/26-10/2. Bullets appear on songs gaining plays or remaining
flat from previous week. If two Songs are tied in total plays, the song with the iarger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a

\ AateTheMusic.com data is p by Med R h, a division of Premiere Radio Networks. y. \ song- % Indicates Cancon. © 2004, R&R, Inc.
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WIHRYBiagharmion, NY WOALCleveland, OH HMCMempbis, MO L Tt WVORRochester, PD: Gary Robwian * 15 Totat Indicator
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CAROL ARCHER

carcher@radioandrecords.com

_SMOOTH JAZZ

‘People Are Inherently Good’

BB Jazz in Huntington Beach spotlights smooth jazz to

benefit autism

]

I or the past four years BB Jazz has presented
smooth jazz concerts at the 319-seat Huntington
Beach, CA Library Theater complex to benefit a
school for autistic children. The concert series — the
brainchild of Betty Bennish and her husband, Corky
— effectively joins philanthropy and music, thereby
generating increased awareness of both. It’s brilliant
scheme, and an endeavor that is particularly well or-
ganized, due to Betty Bennish’s devotion to both
causes. This is BB Jazz’s story, one I feel privileged
to tell in the pages of R&R.

Betty explains that BB Jazz pre-
sents four to five one-artist indoor
concerts each year, plus a three-to-
five-artist outdoor festival each Sep-
tember in a beautiful 24-acre park
behind the theater.

Since the launch of the series, art-
ists such as Keiko Matsui, Dave Koz,
Chris Botti, Euge Groove, Everette
Harp, Marion Meadows, Bobby Lyle
and Richard Smith have participat-
ed. “Al Jarreau played our festival
this year,” Betty says. "It was so
touching for me to have him here,
because he’s such an icon. He did a
beautiful job.”

A Personal Connection

The BB Jazz series came out of
Betty’s work helping a friend, Jeff
Robinson, organize the lineup and
backstage for the Newport [CA] Jazz
Festival. “I've been personally in-

Betty and Corky Bennish

volved with the music since at least
the mid-"80s, and that's where my
passion came from,” Betty says. “1
saw that there was a way that I
could help. I was trying to find a
cause that wouldn’t be a self-pro-
moting thing, and I found that in
my 12-year-old autistic nephew.

GUITARS & SAXES Tnere's nothing like a coid one after a hot set to
cheer this group of smooth jazz favorites who piayed Sept. 11 at Las Vegas
Spring Mountain Ranch. Seen here are (I-r) Marc Antoine, Euge Groove,
Warren Hill and Jeff Golub.

Photo Credit: Cary Gillaspie

»

“I thought if I could raise more
awareness for the music on all lev-
els and also for this disease, which I
knew nothing about until my neph-
ew was born, what a good thing that
would be — to draw people with
live music, whetter they were com-
ing for the music or not.

“The artists, it seemed to me, were
in as much need of the help and ex-
posure as the school. The fans —ev-
eryone — needec to come together.
[ continue to try to convert ‘citizens’
to the smooth jazz cause. Whether
people arrive as fans or not, it's fun
to treat them nicely, to treat it like a
special thing for everyone involved.

“We serve a buffet dinner before
each show, which is prepared by a
chef. Corky and I are in the food
business, so we have always do-
nated all the food, but this year we
acquired new sponsors when some
folks who are in the produce busi-
ness came to an event, and now
they donate all the produce for our
festival. People are inherently
good.

"I try to stay at a competitive rate
when booking the artists, because |
want it to be an ongoing thing.
When you ask for a favor, that gets
old; plus, the arfists needed help.
Every single thing counts for them,
whether it's selling their CDs or
making that gig. That’s where the
sponsorships came in, because I
didn’t want to take revenue from the
artists, I wanted to generate more
good events.”

Buoyed By Sponsors

“The sponsorships have been in-
credible,” Betty continues. “Good
Neighbor Pharmacy has been a
sponsor from Day One. We also have
personal sponscrs who are very
large donors who don’t even want
to be mentioned. It's amazing how
passionate people become about the
cause. They see that my entire staff
is involved, either as a teacher at the
school or a volunteer. Everyone in-
volved is doing it for the love of
something, so, going into our fifth
year, it feels like it's snowballing.

“This year I did the Wilson Creek
Winery series for the Wilsons, who
became a sponsor of ours last year. |
was happy to help them. [ said, Just
keep giving us the champagne for
our event, because that really helps.’

R&R October 8, 2004

Mailbag

takes a hit from bad samples.
Just had to vent. Thanks!

Dear Carol: 'm supposed to be programming Monday’s
log, but instead have been distracted by Part 3 of your
spring book article [9/24]. All | have to say is amen. You
spoke to two guys | respect the most — KSSJ/Sacramento
Station Manager Lee Hanson and Broadcast Architecture
VP/Programming Rad Messick — when it comes to how
Arbitron treats Smooth Jazz.

You want to talk wobble? How about a smaller market where the
sample size is about a quarter of what Lee or KTWV/Los Angeles’ Paul
Goldstein or KIFM/San Diego PD Mike Vasquez have? How about
investigating the low Arbitron consent rate? Why doesn’t our upper-end
target consent to participate in such a survey? And men — don’t get
me started. Odds are good that the fall survey, especially Phase 2, will
show lots of men leaving us for News/Talk in similar fashion to what
happened at the start of the Iraq liberation campaign (I know this
because | also program a 25kw N/T station in this market).

The point is, historically, the best-sampled cell in this market,
besides teens, has been 25-34 women. That's great for our Hot AC
down the hall, but what about Smooth Jazz? What about the young
end? Should we take the saxophone out of our logo and replace it with
a cosmopolitan glass? The viability of this format in markets 51+ really

Operations Director, KSMJ & KNZR/Bakersfield

— Chris Townshend

Buckley Radio

About a month after our first meet-
ing they came to us and said,
“You've done so much. We didn't
realize you'd bring us advertisers,
too, so we're going to donate the
proceeds from our series to au-
tism."”

The school Betty’s nephew at-
tends receives the lion’s share —
about 80% — of the funds raised by
BB Jazz. “This year the school
moved to a nice, big facility, which
itnever had in the past,” Betty says.
“We helped them move, and we are
very proud of that. Every year we've
raised $16,000 or better for the
school. That's a lot to us, but it's not
much money in the whole scheme.

We've just learned that the school
has gotten a major grant from Dis-
ney, so they are beginning to get rec-
ognition, which is great, because
they need help.

"The school was actually opened
by a parent who was desperate be-
cause the youngest of his three chil-
dren was very autistic and he didn’t
know what to do. He was almost
drowning because he’d putall of his
personal money into the school. It
was right at that time that we came
in to help.

“This is the first year they have
been operating well, and they've
moved and are growing now, soit's
exciting. Shedding light on autism
and shedding light on smooth jazz

www americanradiohistorv com

players seems to be working, and
everybody seems to benefit.”

Connecting The Dots

“Every so often an artist will tell
me that someone close to them is au-
tistic,” Betty continues. “It's some-
thing that people don’t come for-
ward with readily. One of the most
touching things happened after an
event, when the parent of an autis-
tic child came up to me with tears
in her eyes to say, ‘This is the first
thing I've ever been to for autism
that wasn’t sad.’

“In the theater lobby is a presen-
tation of the picture method used by
this particular school that we sup-
port. It teaches autistic kids to com-
municate and to have social skills
through pictures. It's a method de-
veloped by Dr. Bondy in Delaware.

“It's pretty amazing that it really
works. I see that when I go into my
nephew’s home. When he gets
home from school, he goes to pic-
tures velcroed to a board and, one
by one, begins taking them down: a
picture of him taking off his back-
pack, a picture of him washing his
hands or having a snack.

“This is how he can talk. Fifty per-
cent of autistic children are able to
progress to words, but his case is se-
vere. Physically, he does all kinds of
activities, like a typical 13-year-old
boy, but he can’t communicate.

"BB Jazz keeps snowballing.
People say, ‘You give so much,’ but
the truth is, we get so much by do-
ing this work. This Christmas we
are going to co-produce a show
with Omega Events, the producer
of the Pasadena Jazz festival, at the
library. Connecting all the dots is
important. We have also been
touched by other children’s chari-
ties, like the Starlight Foundation
and Hands for Hope, and I'm try-
ing to shed light on their causes
through smooth jazz too.”
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I smoorH JAZZ ToP30.__ POWERED[T]
T '/ ¢ October 8, 2004 " ME“[ABASE
W WK ARTST TME LABEL) o e d%‘:‘fcs B T | mMost Added®
1 o GERALD ALBRIGHT To The Max (GRP/VMG)/ 871 +34 105945 2 40/0 www.rradds.com
2 o BONEY JAMES Here She Comes (Warner Bros.) 856 +25 105895 17 40/0 ARTISTTITLE LABEL(S) ADDS
3 3 GEORGE BENSON Softly, As In A Moming Sunrise (GRP/VMG) 31 -89 92842 19 39/0 MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal] 15
4 4 MICHAEL LINGTON Show Me (Rendezvous/ 721 44 78509 26  38j0 | QUEENLATIFAH Calfonia Dreamin’ (Vector) 9
5 @ WAYMANTISDALE Ain't No Stoppin’ Us Now (Rendezvous) 720  +59 73872 16 350 ::;’i:‘::tz;‘:m"/f‘:ml o ot Ko Me e :
7 @  ANITA BAKER You're My Everything /Ble Note/EMC) 572 #2 61234 14 30 | icrCooo o maads Tt
9 0 RICHARD ELLIOT Your Secret Love (GRP/VMG) 547 +44 73963 1" 3710 KIM WATERS In Deep (Shanachie/ 2
6 8  MARCANTOINE Mediterraneo (Rendezvous/ 532 -51 68929 33 3501 GREG ADAMS Firefly (275 2
10 9 CHRIS BOTTI Back Into My Heart (Columbia/ 519 +28 69508 22 3910
8 10 OAVE KOZ All) See Is You (Capitoll 487 -61 55156 32 3710
1 11 SEAL Love's Divine (Warner Bros.) 463 -5 40712 21 32/0
14 @ TIM BOWMAN Summer Groove (Liguid 8/ 440 +19 53333 9 340 Most
15 @ MARION MEADOWS Sweet Grapes (Hesds Up/ s o« s u s |IncreasedP. Ia!_s'/——
13 14 PAULJACKSON, JR. Wakin' (Blue Note/EMC) an 13 42402 22 30 ey
12 15  NORMAN BROWN Up N’ At ‘Em (Wamer Bros.) an 22 35083 10 35[0 | ATSTTMEUEAS INCREASE
16 €D MINDIABAIR Come As You Are (GRP/VMG) 397 +23 58463 6 36/0 "1:“’":‘“530“"1"‘:’ /”‘W;:"" R +::’
18 D  SOULBALLET Cream 215 380 421 59274 7 330 xk;"::"':ls':m"l: zﬂ,t”uf‘s(npxz, ue:';na”‘;ﬂ S
17 @ NICK COLIONNE It's Been Too Long /3 Keys Music/ 3N +4 49107 15 3210 RAY CHARLES f/DIANA KRALL You Oor't Know Me (Cancord) +54
19 @ KIM WATERS In Deep (Shanachie/ 339 +8 29459 13 3172 RICHARD ELLIOT Your Secret Love (GRP/VME) +44
21 @ RAMSEY LEWIS TRIO The In Crowd (Narada) 295 +9 41139 19 2310 QUEEN LATIFAH California Dreamin’ Vector) +40
25 @) HALL&OATES Love TKO (U Watch) 287 +68 21933 4 21 GERALD ALBRIGHT To The Max (GAF/VMG) +34
23 @)  PETERWHITE How Does It Feel (Columbia) 285 433 38118 6 270 :E“f:xﬁf:x":‘l"m";” ;ﬁm *::
22 23 REMEE OLSTEAD A Love That Will Last (/43/Reprise) 274 -1 16211 1" 20/0 o R Rea *
20 24  PATTILABELLE New Day (Def Soul/liDJMG) m -16 24691 16 18/0
24 @ STEVE OLIVER Chips & Salsa (Koch/ 222 +3 10111 7 19/0
27 €  PIECES OF A DREAM It's Go Time (Heads Ujp) 185 +5 16809 5 1 Most
28 € CRAIG CHAQUICO Her Boyfriend's Wedding (Narada) 17 +26 8215 5 150 PIayed Recurren tsj.._
26 28  GLADYS KNIGHT f{EDESIO ALEJANORO Feelin’ Good (Vacilon) (Pyramid)) 170 17 7994 17 1410 T R A oTaL
29 @ PAUL BROWN Moment By Moment (GRP/VMG/ 162 +26 38046 2 1511 PAUL TAYLOR Stegpi’ Out Peaky 02
30 @ GREG ADAMS Firefly 215/ 130 +11 25917 2 1312 JOYCE CODLING Expression (Varads) 388

40 Smooth Jazz reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay PAUL BROWN 2'.“,7 (GRPAME) 332

week of 9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase | EUGE GROOVE Livin' Large (Warada/ 268

in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officlally reported to R&R DAN SIEGEL In Your Eyes (Vative Language/ 265

b_y each reporting slalion._ Songs unreported as adds do not count toward overall total stations playing a song. Total Audience eguals Averaa_e anner Hour Persons RICK BRAUN Daddy-0 (Warer Bras.) 259

times number of plays (times 100). Each daypart on each station is assigned an AGH number. Average Quarter Hour Persons used herein with permission from .

Arbitron Inc. (@ 2004, Arbitron Inc.). © 2004, R&R, inc. ;m:;;ﬂhu/m pr—— i:i
New & Active, RICHARD SMITH Sing A Song 4440/ 7
DAVE KOZ Let It Free (Capitol) FOURPLAY Fietds Df Gold /RCA Victor/ :gé:w'::.rg:&h m lﬁ:??m g:
Total Plays: 118, Total Stations: 15, Adds: 4 Total Plays: 93, Total Stations: 11, Adds: 0 KIM WATERS The Ride (S b M
EVERETTE HARP Can You ﬂear Me (A440/ RAY CHARLES fIDIANA !(RM.I. You Don’t Know Me (Cancord) STEVE COLE Everyday (Warmer Bras) 199
Total Plays: 116, Total Stations: 13, Adds: 1 ] ] Total Plays: 92, Total Stations: 9, Adds: 4 ) JAZZMASTERS Puerto Banus (Trigin” W bythny 196
THA' HOT CLUB 'm Gonna Love You Just A Little More Baby (Shanachie/ MICHAEL MCDONALD Tracks Of My Tears (Motown/Universal) -

Total Plays: 111, Total Stations: 9, Adds: 0 Total Plays: 76, Total Stations: 18, Adds: 15 RICHARD ELLIOT Sty (GRPME) 150
EUGE GROOVE XXL arada/ RAFE GOMEZ Icy (Tommy Boy/
Total Plays: 98, Total Stations: 14, Adds: 3 Total Plays: 76, Total Stations: 7, Adds: 0 Station playlists for all R&R reporters
ALICIA KEYS If | Ain't Got You LY/ZME5) FATTBURGER Work To Do (Shanachie are available on the web at
Total Plays: 98, Total Stations: 5, Adds: 0 Total Plays: 69, Total Stations: 7, Adds: 1 www.radioandrecords.com.
Songs ranked by total plays
ReallyWantSwithiNolExpenseltolYou!
7

For a limited time only, if your market qualifies, we’ll deliver a custom '\‘
branded Smooth Jazz CD to your town just in time for the holidays.
72

= Branded by your local market = Free creative from our team

= Opportunity to have a revenue share to design your project

= Free promotional copies to give = Opportunity to give proceeds

_ away on-air to local charity ? _EH&
s = Opportunity to sell local sponsorships = 3 CDs to choose from o
, A"enli; / ’ .= Seem to good to be true? Just fry us! iNN(-_-)Vl\-.l—”'ﬂf_E

President, — \ *M/\RK:TING
Broadcast

Architecture Daniel Lam 818.461.5713 / e-mail: diam@premiereradio.com www.getntr.com

Y

ontact: Jay Freedman 818.461.8047 / e-mail: jfreedman@premiereradio 6om |
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74 et SMOOTH JAZZTOP 30 INDICATOR - N S
¥ » October 8, 2004 ¢ A d d d°
.- Mos e
WLAESEI( WnE"EsK ARTIST TITLE LABEL(S) ;ﬂ% PL‘VS m%’)&:s wEﬁKAsng N TomnsoTn"sm"s’
www.rrindicator.
1 @  BONEY JAMES Here She Comes (Warner Bros.) 29 +20 189 16 181 | mermeveng s

4 e NORMAN BROWN Up ‘N’ At "Em (Warner Bros.) 178 +17 559 10 140 DAN SIEGEL Inside Out fNative Language/ 5

3 3 WAYMAN TISDALE Ain't No Stoppin’ Us Now (Rendezvous) 170 1 776 14 140 | MICHAEL MCDONALD Tracks Of My Tears Motown/Uiersal) &
o A Are (GRPIVMG 161 20 555 5 7 QUEEN LATIFAH California Dreamin’ (Vector/ )

9 MINDI ABAIR Come As You Are 2 * I MINDI ABAIR Come As You Are (GRP/VMG) )

6 0 ANITA BAKER You're My Everything /Blue Note/EMC) 158 +5 945 13 13/0 EUGE GROOVE XXL Narada/ 2

5 6  GERALDALBRIGHT To The Max (GRP/VMG) 155 ] as6 21 1210 Most

2 7 GEORGE BENSON Softly, As in A Morning Sunrise (GRP/VMG) 154 -50 927 18 130 Increased Plays

n 0 TIM BOWMAN Summer Groove (Liguid 8 152 +14 594 8 13{0 ToL

8 9 MICHAEL LINGTON Show Me (Rendezvous) 151 +9 528 24 110 ARTIST TITLE LABEL(S) INCREASE

10 ) STEVEOLIVER Chips & Salsa fKoch/ 146 +5 710 11 140 ;':j‘;::’l‘ggl\;i:’él I(:’ﬂ'?”aé o) +:;

alifomia Dreamin’ Vector, +

7 11 EVERETTE HARP Can You Hear Me (4440) 141 -6 726 17 1610 BRENDA RUSSELL | Know You By Haart Warada/ +76

12 @ KIM WATERS In Deep (Shanachie) 139 +4 733 16 1511 BONEY JAMES Here She Comes (Wamer Bros.) +24

14 @ SOULBALLET Cream {275/ 127 +4 470 8 131 J. HARRISON f/N. JONES Tennessee Waltz Highnote/ACT)  +24

MINDI ABAIR Come As You Are (GRPVMG) +20

13 14 RICHARD ELLIOT Your Secret Love (GRP/YMG) 127 -6 644 10 12/0 MARION MEADOWS Sweet Grapes (Heads U/ +20

15 @ FOURPLAY Play Around It (RCA Victor) 124 +3 756 16 1110 PETE BELASCO Hurry Hurry (Compendia) +20

20 @ MARION MEADOWS Sweet Grapes fHeads L) 118 +20 596 14 1211 BOBBY LYLE Tippin’ /3 Keys Msic) +20
@  EUGE GROOVE XXL arade/ s +31 393 1 1212 | BENTANKARD Piano Prophet independent) k)

18  GRADY NICHOLS Tuesday Moming (Compendia) 108 +6 B/ 4 9 Most

2 @ MARCANTOINE Mediterraneo (Rendezvous) 100 +5 538 33 8l Played Recurrents

21 @  RAFEGOMEZ lcy (Tommy Boy) 100 +3 81 5 90 AR TT R e TS

26 @ FOURPLAY Fields Of Gold /RCA Victor) 97 +6 320 3 9/0 JOYCE COOLING Expression (Narada) 93

EUGE GROOVE Livin’ Large (Varada/ 55
22 OF SOUL flJEFF BOTTI Gazpacho Narad: 95 o 10 9/0

19 SHADES UL} LORBER W/ CH.HIS azpacho (Varada) 4 507 | PETE BELASCO Deeper (Compendia/ o

16 23 CHRIS BOTTI Back Into My Heart (Columbia) 93 -16 483 23 9j0 PAUL BROWN 24i7 (GRPIVMG) v}

17 24  RAMSEY LEWIS TRIO The In Crowd Narada/ 91 12 318 17 10/0 HIL ST. SOUL For The Love Of You (Shanachie) 45

29 @  CRAIG CHAQUICO Her Boyfriend's Wedding (Varada/ 90 +2 475 2 90 :::;mec fui'; m@"’nﬁ/’c . g;

) right (Compendia)

23 26  GREGADAMS Firefly (275) 89 -2 329 2 9/0 KIMWATERS The Ride (Stanachid 29
@ FATTBURGER Work To Do (Shanachie) 87 +15 323 1 8/0 RICHARD SMITH Sing A Song (A440) 29
@  GARRY GDIN Don't Ask My Neighbors (Compendia/ 87 +B 414 1 8 STEVE COLE Everyday (Warner Bros.) 7

— @D POSITIVEFLOW The City Streets (Shanachie) 87 ) a5 2 gy | PAULTAYLOR Stepsin Out Pl %

& Lity Streets RICHARD ELLIOT Sy (GRAVMG/ %

- @ RENEE OLSTEAD A Love That Will Last (743/Reprise) 87 +7 332 2 M PAUL TAYLOR On The Move (Peak/ 2

R ALKEMX Time To Lounge (Rendezvous/ )
17 Smooth Jazz reporters. Sengs ranked by totai plays for the airplay week of Sunday 9/26 - Saturday 10/2. -
© 2004 Radio & Records. BASS X Vonni Liguid & 20
4 N
Reporters
Stations and their adds listed alphabetically by market
WZMR/Albany, NY* KSKX/Colorado Springs. CO* KHJZHousten, TX* KTWV/tos Angeles, CA* DMX Jazz Vocal WLIZ/P PA* KJZY/Santa Rosa, CA®
OM/PD; Kevin Callahan PD: Steve Hibkard PD: Maxins Todd PO: Paul Goldstein PD/MD: KenKi Johnson PD: Michael Toxzzi PD: Gordon Zlot
MD:; Jolis Feiner MD: Lsurie Cobd APD/MO: Grag Morgen APD/MD: Samantha %ascusl 24 JOEL JONES MD: Frank Childs APD/MD; Roh Singleton
2 MICHAEL MCDONALD & RICHARD ELLOT o Adds NoAdas. 23 BONEY JAMES MECGHAEL MCDO! 1 MARC ANTOUE
MCHAEL MCDORALD g m%w QUEER LATEAR 1 MESTOR TORRES
19 MARION
KAJZ/Albuquerque, NM* 17 AITA BAKER
DAt lim Wil . WIZULouisville, KY* P sy " KWJZ/Seattle, WA*
e L ——— P e e St e
ppetignerd MOUEL MCDORAD PO/M: Elles Washiagton 2 MAYGUAMEB DN KL 15 QLo dErs APON: gl Honde s
Sy ; :Dvu:;lm 13 N SEGEL -
fuet Gnooe & MENOU ABAR 12 DAVID GARFIELD
KOALDallas, TX* N xmmu mz"?“"""""' L “ wwg“ua)un
KNIK/Anchorage, AX OWPD: Kurt ohnson T i e Hedicr ) WSSM/SL. Louls, MO*
OM/PD: Asron Wallender MD: Mark Ssntord JAMES VARGAS 9 CHRIS POTTI PD: David Myers
'RAY CHARLES VDIANA KRALL DAVE KDZ MICHAEL | 9 AL MRREAD KJZS/Reno, NV* 14 BOYZ B MEN
WICHAEL MCOOKALD 9 ALAN HEWITT OM: Reb Brooks ‘; m\m
. H g‘m PO/MD: Robert Dass . oAt mm“”
WJZZ/Atanta, GA* :"J,‘,!,,lf'&’,"',""""‘- L] WLVE/Miaml, FL* e s Tone
PO/MD: Dave Kosh KJCO/Denver, CO* AY GARLE UAMA KRALL M'nm-'?um... § R vipa e v R
okt PO/MD: Michae! Fischar 9 NESTOR TORRES S VERNON NEILLY WSJT/Tampa, FL*
2 BICHAEL MCDONALD 2 QUEEN LATIFAH 4 RHOMDA' PD: Ross Block
KJLU/Jetterson City, MO B WJZV/Richmond, VA® i
w"iﬂwmm‘ L WVMV/Detroit. MI* '”’m’m ' %ﬂ%ﬂ: s DMX Smooth Jazz/Network :.P;::I‘ Saee ﬁ’%
ON/PD: Tom Sleeker mm‘ [ MD: Steve Scot PO/MD: Jeaone Destro
: s R " .
%:zmg TN Music Choice Smooth Jazz/Network E}E‘%}"ﬂnmm "
y n nneapolis, MN* : KSSJ/S: , CA* 3 Jesson
- e " e et B S
WSMJ/Baltimore, MO* POMD: 5 Weldummeie # s 4 rosvEROw
-y . KRVR/Modesto, CA*
§ RAY CHARLES UDIANA KRALL KUAP/Little Rock, AR ? Sirius Jazz Cafe/Network
& OUEEN LATIAN 4 . OM/MD: Doug Weilt 3
WLIZFL. Myers, FL* F?E:t"::: Heloms e %m 8 KBZN/Salt Lake City, UT* poweren[]
WVSU/Birmingham, AL %‘ﬁ?m" Hldl ket ME“]ABASE
PO/MD: Andy Parrish MD: Aandi Bachman 2 CANG CHADICO
et SO Mok 2 CUFFORD ADAMS WVAS/Monigomery, AL XM Watercolors/Network “Monitored Reporters
s e i~ ros e .
H mwm 1s oo oMM SHONN amulf:&m” CA 57 Total Reporters ]
WNUA/Chicago, IL* v At eRs arent o s s s, 40 Total Monitored
el WSBZ/Ft, Walton Beach, FL 1 GWE CUADICO WQCOMew York, NY* Wordds .
: PD: Mark Carter U 14 QUEBN LATIRA PD: Blake Lwvencs 17 Total Indicator
MO: Michael La Crosse MO: Mark Edwards S KM WATERS, e
e e WFSKMashville, TR e
KSBR/Los Angeles, CA WO s Rasbeh 5 SV HHouson X
WNWV/Cleveland, OH* DMPO: Terry Weds! ' MARYW TEOOY mﬂg"’.:.:":“- FL . WEAABattimore, MD
OM/PD: Bernle Mimhle WAQTQMarttord, CT MD: Susan Koshbay & WAYSA Ay organ KKSF/San Francisco, CA
1 MGUAEL PO/MD: Stewan! Sione 1 RCHARD SMITH Hrtrye v PO: Michas! Erckasn

—— e fla s e wroua .
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KeEn ANTHONY

ROCK _

kanthony@radioandrecords.com

Rock-Solid Spring

Ratings stable with men 18-34, growing

with men 25-54

Last week we reviewed how Active Rock radio performed in spring
2004, and this week we turn our attention to the Rock format. The
news from that front is pretty similar to that at Active Rock, with one
exception: The numbers for men 18-34 stayed solid.

The spring ‘04 ratings for Active showed
more grow'th among men 25-54 than men 18-
34, and Rock follow's suit with an increase in
the number of stations scoring No. 1 with men
25-54. Last fall we took a look at the ratings
for men 18-34 and men 25-54 for 64 Rock sta-
tions. This time around we’re looking at the
same numbers for 69 stations.

The news from the Rock
front is pretty similar to
that at Active Rock, with
one exception: The
numbers for men 18-34
stayed solid.

We'll compare the numbers from last fall to
those from this spring for the 61 stations that
were in the Rock format in both of those rat-
ing periods. Last fall 27 of these 61 stations
(45%) were No. 1 with men 18-34 in their mar-
kets, while 20 of them (33%) were No. 1 with
men 25-54. In the spring 27 of the 61 stations
(45%)again ranked No. 1 with men 18-34, but
23 of them (38%) achieved No. 1 status with
men 25-54.

Check out the “Rock’s No. 1 Percentages”
box, where |'ve listed the percentage of Active
Rock and Rock stations that were No. 1 among
men 18-34 and men 25-54 in fall ‘03 and spring
"04. You'll note that the Active Rock format
was down in the percentage of stations that

Rock’s No. 1 Percentages

Here's a look at the percentage
of Active Rock and Rock stations
that achieved No. 1 status with
men 18-34 and 25-54 in the fall
'03 and spring '04 books.

Fall ‘03 Spring '04
Active men 18-34  66% 46%
Active men 25-64  22% 24%
Rock men 18-34 45% 45%
Rock men 25-54 33% 38%

were No. 1 with men 18-34 from fall to spring,
while the Rock format remained flat. Mean-
while, both the Active and Rock stations rose
from book to book in the percentage of stations
that were No. 1 with men 25-54.

There was a netdecrease of 10% in both Ac-
tive and Rock stations that were No. 1 with
men 18-34, while there was a net increase of
7% in Active and Rock stations that were No. 1
with men 25-54. Could we begin to see even
more aging in the Active Rock and Rock for-
mats in these key male demos in the future?
That's a topic we'll be discussing in this col-
umn in the weeks ahead.

One No. 1

Last fall the Rock format had three stations
that scored No. 1 12+ in their markets: KEZO/
Omaha; WWWV/Charlottesville, VA; and
KSEZ/Sioux City, IA. In the spring only one
station in the Rock format achieved the al-
mighty No. 1 12+ prize, and that was WKSM/
Ft. Walton Beach, FL. Several other Rock sta-
tions finished in the top three 12+.

Of the 61 stations discussed here, six Rock-
ers were No. 2in their markets 12+, led by the
three former No. 1s mentioned above plus
WHEB/Portsmouth, NH; WEGW /Wheeling,
WV; and simulcast WKLT & WKLZ/Traverse
City, MI. Nine Rock stations came in third 12+.

There was a net increase of
7% in Active and Rock
stations that were No. 1
with men 25-54.

While you ponder the numbers and per-
centages from this week and last week for the
Active Rock and Rock formats, keep in mind
that ratings in the standard twice-yearly Ar-
bitron markets are subject to much fluctuation.
But even though rating radio stations is an im-
perfect science, it's nice to see some kind of
report card that shows how we're doing. The
results prove that Rock radio remains strong
among men 18-54 and has even more growth
potential in the future.

Big thanks again to Associate Radio Editor
Keith Berman for helping crunch the Rock
numbers.
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110
112
113
17

128

155
157

168
170
173

212

214
218
224
224
231
236
238
239
241
243
253
261
263
266
273
274
277
284

Rock

Calls/City

WMMR/Philadelphia
WKLS/Atlanta
KDKB/Phoenix
KUFQ/Portland, OR
WMMS/Cleveland
WEBN/Cincinnati
KRXQ/Sacramento
KCAL/Riverside
KSRX/San Antonio
KBER/Salt Lake City
KSJO/San Jose
WHJY/Providence
WXMM/Norfolk
KLBJ/Austin
WBBB/Raleigh
WBUF/Buffalo
WBZT/Greenville, SC
KMOD/Tulsa
KRTQ/Tulsa
WZzZO/Allentown
KZRR/Albuquerque
KEZO/Omaha

KLAQ/EI Paso
KOOQJ/Baton Rouge
KKZR/Little Rock
WDHA/Morristown, NJ
WROV/Roanoke, VA
WWFX/Worcester, MA
WHEB/Portsmouth, NH
WRRX/Pensacola, FL
WRCQ/Fayetteville, NC
WRQK/Canton, OH
KTUX/Shreveport, LA
KIOC/Beaumont, TX
KNCN/Corpus Christi, TX
WWCT/Peoria, IL
WXRX/Rockford, IL
WRVC/Huntington, WV
KCLB/Palm Springs, CA
WRKT/Erie, PA
WMZK/Wausau, WI
KZ02z/San Luis Obispo, CA
KWHUAnchorage, AK
WKLC/Charleston, WV
WPXC/Cape Cod, MA
WRKR/Kalamazoo, Ml
KFZX/Odessa, TX
WKLT & WKLZ/Traverse City, Ml
KBRQ/Waco, TX
KZZE/Medford, OR
WTOS/Bangor, ME
WMTT/Elmira, NY
WKSM/Ft. Walton Beach, FL
WWWV/Charlottesville, VA
KRRX/Redding, CA
WTAOQO/Marion, IL
WIHN/Bloomington, IL
WKHY/Lafayette, IN
WFBX/Panama City, FL
WEGW/Wheeling, WV
WHBR/Parkersburg, WV
KBZS/Wichita Falls, TX
WTOS/Augusta, ME
KSEZ/Sioux City, 1A
WHBZ/Sheboygan, Wi
KMDX/San Angelo, TX
WVBRAthaca, NY
KJKJ/Grand Forks, ND
KINX/Great Falls, MT

M18-34 AQH
Share (Rank)

9.3(2)
6.0(5)
4.4 (6)
127Q
107 (3)
157Q
136 Q
5.2 (4)
10.3(3)
6.8 (2
6.0(3)
11.6(3)
9.2(3)
8.2(2)
102 @t
106 (2)
6.8 (5)
103Q
9.0 (21
189Q
10.0 @t
168 Q
152Q
7.8 (3t)
1.3(13)
3.4(9Y)
125 @t
8.2(3)
188 Q
2.6 (101)
7.3 (4
11.3Q
9.4(21)
%4Q
242Q
7.5 (4)
185Q
6.5 (5)
8.5 (41)
87(3)
9.3 (4)
7.7(2Y)
209Q
1192
231Q
10.3(3)
6.8 (51
163 @
5.1 (51
12.9 (31)
185 Q
9.1(3n
275 Q@
179 Qt
231Q
15.6 @t
212Q
12.9(3)
8.3 (51)
250 @t
304 @
276 Q
22Q
353Q
150Q
12.5(21)

333Q
13.3 (21)

M25-54 AQH
Share (Rank)
6.6 (4)
45 (4)
5.0(6)
5.0 (31)
5.5(6)
8.4(3)
6.2 (4)
5.1(3)
6.8(2)
4.9 (5
328t
1.1Q
78(3)
58(2)
6.6 (21)
7.5(5)
5.9 (4)
131Q
40(9t)
120 (2)
104Q
141Q
125Q
3.6 (8t)
0.6 (19
5.0(7)
158 Q
40 (8t)
5@
2.8 (9
6.8(4)
8.3(2)
7.5(6)
157Q
124Q
46 (5
8.6 (3)
8.7 (4Y)
126 (2)
11.8(3)
8.8 (3
14t
108Q
131 @
9.1 (21
152Q
120 (2)
95 @t
107Q
6.3(4)
9.2(2)
148 Q
191 Q@
106 (2)
154Q
408t
116(2)
122Q
109 @t
184 (2)
24Q
1500
1056 (21
308 Q
133Q
31(7)
5.0 (3t)
206 Q
368t

Ties are noted with a t. © Arbitron, May not be quoted or reproduced without prior written
permission from Arbitron. Data is Monday-Sunday, 6am-midnight, from Maximiser.
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16 [ N4 P ROCK TOP 30 _. — . POWERED[T]
3 e October 8, 2004 M h"IABASE
WK WEE  ARTIST TITLE LABELIS) L R J%%‘;‘"‘cs s nsiros'| oSt Added:,—.
2 0 VELVET REVOLVER Fall To Pieces (RCA/RMG) m +107 33138 10 291 www.rradds.com
1 e THREE DAYS GRACE Just Like You (/ive/Zomba) 689 +7 34187 24 3001 ARTIST TITLE LABELS) A00S
3 o ALTER BRIDGE Open Your Eyes (Wind-up) 639 + M4 15 2811 THREE DAYS GRACE Home (Uive/Zomba) g
19 @ u2 vertigo interscope) 521 4328 31966 2 232 | JET Look What You've Done (Atiantic) p
4 6 LINKIN PARK Breaking The Habit (Warner Bros.) 480 +15 227173 16 2212 SHINEDOWN Bumning Bright /Atiantic) 5
8 @ SILVERTIDE Ain't Comin’ Home (/AMG) 435 +65 14394 8 293 SLIPKNOT Vermilion (Roadrunner/iDJMG) 4
6 € GODSMACK(IDROPBOX Touche (epublic/Universal) 423 +46 15336 11 26;1 | SILVERTIDE Aint Comin' Home /AMG) 3
10 € CROSSFADE Cold Cobmbia) 400 432 1438 22 23 | COLECINESOUL Counting The Days E Music Grous 3
MARILYN MANSON Personal Jesus (Vothing/Interscope) 3
" o PAPA ROACH Getting Away With Murder (Geffen/) 397 +42 14747 12 24)2
5 10  VELVETREVOLVER Slither (RCA/RMG) 393 -49 21972 25 2611
12 m KENNY WAYNE SHEPHERD Alive (Reprise) 392 +43 13706 7 24/
15 @ GREEN DAY American Idiot (Reprise) n +76 17218 8 231
9 13 BREAKING BENJAMIN So Cold (Hollywood) 354 -15 13093 18 181
16 @  NICKELBACK Because Of You (Readrumner/IDJME) X +72 13100 4 282 Most
14 O  CHEVELLE Vitamin R (Leading Us Alang) (Epic/ 333 +32 11835 w0 | Increased Play.g,__
7 16 SHINEDOWN SimpleMan Atiantic/ 328 44 12310 17 28N o
22 @ COLLECTIVE SOUL Counting The Days (E/ Mussic Group) 2n +98 10416 2 223 ARTIST THTLE LABEL(S) LI
21 @  FUTURE LEADERS OF THE WORLD Let Me Out (£pic/ 194 +15 6512 12 161 U2 Vertigo dnterscape) +324
20 @ KORN Word Up (Epic) 181 +8 4543 1400 gll‘{“;‘lmls"r g’“ To ”;‘“D’”W”’zf’ o) “3;
18 20 SALIVA Survival Of The Sickest Asiand/iBJMG) 57 52 581 16 11 | o ﬁr:iw:;’;;'t"‘;ﬁ;mj"s Lt A
27 @ LOSTPROPHETS Wake Up (Make A Move) (Columbia) 153 +38 4150 10/0 NICKELBACK Because Of You (Roadrunner/0JME) +12
23 @ MEGADETH Die Dead Enough (Sanctuary/SRG) 153 +14 2318 5 15)2 SILVERTIDE Ain't Comin’ Home (/AM6/ +65
17 23 JET Rollover D.J. {Atlantic) 129 91 3590 14 141 GODSMACK f/DROPBOX Touche fRagublic/Universal] +46
24 24 TESLA Words Can't Explain (Sanctuary/SRG) 119 19 3935 13 10 KENNY WAYNE SHEPHERD Alive (Feprise +3
28 @ DROWNINGPOOL Love And War (Windp) 116 2 B16 4 130 r::m%‘:,f";f;‘m:‘l’j’:‘{x;: ;":":Z{i;mw o
25 26 APERFECT CIRCLE Blue (Virgin) 115 17 2974 7 1012
29 @ THORNLEY Easy Comes (Roadrunner/IDJMG) 98 +5 2795 5 13j0
@ SPIDERBAIT Black Betty f/nterscope) 89 +24 1560 1 710
@ DAMAGEPLAN Pride (Elektra/Atiantic) 86 +21 1482 1 70
26 30 VAN HALEN Up For Breakfast (Warner Bros.) 82 42 2405 8 12/0 Most
31 Rock reporters. Monitored airplay data by Mediabase F a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of Played Recurrents
9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is | e
placed first. S_ongs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially r_eponed to R&R by each ARTIST TITLE LABEL(S) ;?wé
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-
week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AGH | JET Cold Hard Bitch /At/antic/ 320
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R, Inc. NICKELBACK Feelin’ Way Too Damn Good (Roadrunner/BJMG) 312
y AUDIOSLAVE | Am The Highway (interscope/Epic/ 225
Ne II_I{ &Acti Vef' SLIPKNOT Duality /HM&IQIIM:/ZDJMG/ vt 210
MARILYN MANSON Personal Jesus (Nothing/Interscope) TANTRIC Hero (Maverick/Reprise) NICKELBACK Figured You Out (Roadrunner/iDJMG/ 196
Total Plays: 72, Total Stations: 9, Adds: 3 Total Plays: 44, Total Stations. 3, Adds: 1 JET Are You Gonna Be My Girl (Atiantic/ 193
PUDDLE OF MUDD Spin You Around (Geffen) INSTRUCTION Breakdown (Geffen) AUDIOSLAVE Like A Stone interscape/Epic) 192
Total Plays: 72, Total Stations: 4, Adds: 0 Total Plays: 42, Total Stations- 5, Adds: 0 TRAPT Headstrong (Warner Bros.) 176
SKINDRED Nobady Lava) HELMET See You Dead finterscope) SHINEDOWN 45 (Atlantic) 167
Total Plays: 67, Total Stations: 5, Adds: 0 Total Plays: 42, Total Stations- 4, Adds: 0 SEETHER f/AMY LEE Broken (Wind'up/ 152
::;;A I:as:n g[:a ?«?t:}”sntﬁ:::’ﬂﬁﬁgi/mm} !r’;:r ;::§2T¥§glss§::zz: gf’:/:d,::#o Station playlists for all R&R reporters
A PERFECT CIRCLE Imagine (Virgin/ TANTRIC After We Go (Maverck/Reprise) are available on the web at
Total Plays: 50, Total Stations: 4, Adds: 1 Total Plays: 37, Total Stations: 3, Adds: 0 www.radioandrecords.com.

Songs ranked by total plays
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31 Total Monitored
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EIGHT] DAYS GONE

“TIME OF YEAR"”

The follJow-up single to the hit “Shooting Star” NOW ON TOUR!
Taken from the album “Silence To The Naysayers”RGT 1002
Distributed by Navarre Distribution

PULSE WEEKLY “A strong pop piece that proves Eight Days Gone is here for the long run.” June 2004
POP MATTERS “Like Lifehouse, Collective Soul, or Incubus with its polished melancholic melody and larger than life guitars.” July 2004
AQUARIAN WEEKLY “Equal parts sentiment/equal parts sound.” August 2004
MAELSTROM “A passionate rock and roll offering that's-smart, darkly dramatic and pops irresistibly.” August 2004
SHOW AND TELL MEDIA “Are you tired of the yelling , the screaming, the whining and the venting? Then Eight Days Gone may be just
what you're looking for.” July 2004

“‘Time of Year'is an automatic for us. ‘Shooting Star’ was a monster hit for us and the listeners are ready for an encore.”
Jay Nunley, Program Director/WRVC The Planet-Huntington, WV

“In a year full of remakes, EDG brings to the table a refreshing plate of original melodies, harmonies and rock solid riffs!!!
Shooting Star did so well for us that the Time of Year add was a ‘no-brainer’!
Treat your listeners to a healthy helping of Eight Days Gone NOW!!!"
Skip Dixxon/PD, WRXS, Ocean City, MD

THANKS TO ALL OUR FRIENDS AT RADIO WHO HAVE SUPPORTED US
“TIME OF YEAR” EARLY BELIEVERS:

WQXA  WTFX KOOJ WWEFX - KEYJ WKLC
KIOC WRVC WMTT  WKLT WIIL KANR
L )
7~ A _r.' 2T
~ i A
-, V™ Vo > -
3 “W\ £ 2 " F 4
N ./ . : p ‘
= 'Tl * !“ "./.' .’.\‘.’. r - b ‘ r I
\ ' f " .
T \ S,
ax g
5
e

e o ¢ . :
VI Titan Entertainment Mgt. Promotion Contact:
/ o Larry Stessel Judy Libow
RAGIN’ GRACE MUSIC Istessel@earthlink.net 212-888-0987

www.ragingrace.com

615-292-1189

©?2004 Ragin Grace Music

VWW\W Arll

libowunlimited@yahoo.com
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B ;RACTIVE ROCK TOP 50, B |

— Al
October 8, 2004 ) MI‘I‘I“ABASE
ust THS TOTAL o= TOTAL WEEKSON  TOTAL STATIONS/
WX WeK  ARTSTTIELABES PAYS PLAYS MOEKE CRAIY A0S Most Added”®
1 0 PAPA ROACH Getting Away With Murder (Geffen) 1847 +31 84141 13 58/0 T s el CIe T e 5
3 o VELVET REVOLVER Fall To Pieces (RCA/RMG) 1813 +168 80547 1" 59/0 TS Tz [acei ) 1005
2 o BREAKING BENJAMIN So Cold (Hollywood) & 1768 +24 85162 24 59/0 THREE DAYS GRACE Home (ive/Zombal 39
5 o CHEVELLE Vitamin R {Leading Us Along) (Epic/ 1450 +41 65555 10 59/0 SLIPKNOT Vermilion (Roadrunner/IDJME) 32
6 5 ALTER BRIDGE Open Your Eyes (Wind-up/ 1339 -60 63134 16 580 EARSHOT Someone {Warner Bros.) 7
4 §  LINKIN PARK Breaking The Habit (Warner Bros.) 1319 140 66772 17 5800 i’g‘f ”E'w:ﬂg” N :f
. ook What You've Done fAt/antic)
7 7 CROSSFADE Cold (Columbia/ 1250 -115 60341 36 56/0 U2 Vertigo finterscape) 6
8 8  THREE DAYS GRACE Just Like You (ive/Zombal 1244 -85 62607 27  56i0 A PERFECT CIRCLE Imagine (Virgin/ 6
9 o GREEN DAY American Idiot /Reprise/ 1243 +21 53564 9 56/0 SALIVA Razor’s Edge (Isiand/IDJMG) 6
10 10  GODSMACK {{DROPBOX Touche (Republic/Universsl) 1”3 21 55773 12 560 | COLLECTIVE SOUL Counting The Days &7 Mosic Growp) 5
n m FUTURE LEADERS OF THE WORLD Let Me Out (£pic/ 1N +39 43748 18 56/0
1 @  KORN Word Up (Epic/ 1043 +80 33980 8  56/0 Most
13 13 SUPKNOT Duality (Roacrumer/I0JME) w2 s 5 se | JmcreasedPla S —
16 @ SILVERTIDE Ain't Comin’ Home L/RMG)/ 905 +72 36654 10 5510 Wiy
15 15 LOSTPROPHETS Wake Up (Make A Move) (Columbia) 866 -69 29094 19 5410 :;‘“ST s ;‘BE’-(SJ y "‘c":‘g
2 Vertigo fInterscope, +
19 @ NICKEI.BACIf Because Uf.You {Roadrunner/IDJMG) 736 +82 24962 5 4972 A PERFECT CIRCLE Imagine (Vigin) 232
12 17 SALIVA Survival Of The Sickest (island//DJMG) 734 -356 33487 17 480 VELVET REVOLVER Fall To Pieces /RCA/AMG) +168
20 @ KENNY WAYNE SHEPHERD Alive (Reprise/ 699 +43 30172 7 49/0 SEVENDUST Face To Face (TV7) +131
24 @  MARILYN MANSON Personal Jesus (Wothing/interscope) 684 +79 19699 6 472 COLLECTIVE SOUL Counting The Days (Ef Music Group)  +103
a1 @ 2 Vertigo fnterscape) 681  +483 34593 2 426 :(‘:]‘:n"'flv:’o‘::';:j;;'ze LA Lol o
3 @ SKINDRED Nobody (Lava) 648 +25 16938 1 4sjo MARILYN MANSON Personal Jesus (Nothing/interscope)  +79
18 22 A PERFECT CIRCLE Blue (Virgin/ 629 136 18202 10 51j0 SHINEDOWN Burning Bright (At/antic/ +78
25 €D DROWNING POOL Love And War (Wind-up) 603 +34 1767 7 anm KORN Another Brick In The Wall £pic/ +76
28 @ MEGADETH Die Dead Enough {Sanctuary/SRG) 500 +49 18176 10 391
22 25 NONPOINT TheTruth (Lava/ 500 124 1435 16 4200 Most
2% €D THORNLEY Easy Comes (Roadrunner/IDJMG) a6 +16 1% 9 4w | Played Recurrents
29 @ HELMET See You Dead finterscope) an +42 14908 8 4N ToTAL
. . ARTIST TITLE LABEL(S) . PLAYS
21 28  SHINEDOWN Simple Man (»ﬂtlaﬂIIC/ ' 437 194 17014 19 40/0 VELVET REVOLVER Sither (ACA/RME) 851
32 @ COLLECTIVE SOUL Coumlng The Uays {E] Music Group) 418 +109 18340 3 3515 JET Cold Hard Bitch [At/antic) 493
30 @ DAMAGEPLAN Pride (Elektra/Atlantic) 413 +1 11209 13 3210 THREE DAYS GRACE (I Hate) Everything About You UieZomba/ 461
27 31 PILLAR Bring Me Down (Flicker/EMI CMG/Virgin) 391 74 13900 15 340 LINKIN :ARK lgl(nu From/Vou {Warner Bros.) :::
SHINEDOWN 45 (Atlantic,
K1l @ KILLSWITCH ENGAGE TITe End U.f Heartache (Roadrunner/IDJMG) 328 +5 7987 8 342 NICKELBACK Figured You Out (Roadrumner/IDJMG) i
@ A PERFECT CIRCLE Imaglne /WIyIII/ 3 +232 14922 1 316 GODSMACK Ra-AIign lllapl/b/ic/Universa// 372
36 @ INSTRUCTION Breakdown (Geffen/ 317 +44 7309 8 362 TRAPT Headstrong (Warner Bros.) 349
35 @  MUSIC Freedom Fighters (Capitol 298 +20 4948 6 310 LINKIN PARK Numb (Warner Bros.) 342
37 @  SUMA41 We're All To Blame (lsland/iDIMG) 283 441 5286 4 go; | SEETHERTIAMY LEE Broken Windup) =
33 @ 12 STONES Far Away (Wind-up) 279 +4 5170 10 2610 -
39 @ USED Take It Away (Reprise) 236 +30 4210 5 241 Ne & Acti Ve/
@ SEVENDUST Face To Face (7V7) 225 +131 8659 1 304 SLIPKNOT Vermilion /Roadrunner/iDJMG!
i i 221 45 3447 14 9 Total Plays: 86, Total Stations: 33, Adds: 32
k) 40 COHEED AND CAMBRIA A Favor House Atlantic (Columbia) 410 LAMB OF GOD Lid To Rest (Pastheti/ésic)
38 41 MAGNA-FI Down In it {Aezra) 219 4 8341 3 21 Total Plays: 86, Total Stations: 12, Adds: 2
42 @ SPIDERBAIT Black Betty finterscape/ 189 +15 9149 5 110 DONNAS Fall Behind Me fLookout!/Atlantic)
Total Plays: 74, Total Stations: 9, Adds: 0
45 @ SKILLET Open Wounds (Ardent/Lava) 174 +37 4496 2 2010 EARSHOT Someane (Warner Brus.)
43 @ KILLERS Somebody Told Me f/sland//0JMG) 169 +2 4063 5 40 Total Plays: 67, Total Stations: 25, Adds: 17
46 (O SUBMERSED Hollow Wind'up/ 166 +39 2442 2 263 SALIVA RawgsTEdne gls/:f_nd//wgfﬁ/dd 6
40 46 HOOBASTANK Same Direction sand/DMG) 14 45 gs12z 19 g | e e S 10 Al
@ SHINEDOWN Burning Bright fAtéantic/ 129 +78 7513 1 143 Total Plays: 31, Total Stations: 8, Adds: 2
[Bebat> o 127 45 1 43139 JET Look What You've Oone fAt/antic)
@ — GRAFE Home U_M/Z,D”ma/ 2 * 3543 ’ Total Plays: 29, Total Stations: 14, Adds: 11
49 @ RAMMSTEIN Amerika (Republic/Universal) 126 +20 3577 2 1442 EXIES Ugly (Virgin)
47 50  BURDEN BROTHERS Shadow (Kirt/and) 110 -9 1233 5 15/0 Total Plays: 18, Total Stations: 15, Adds: 12
59 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for theairplay week B A
of 9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied in total plays, the song with the larger increase in plays is Station playlists for all R&R reporters
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays =
{times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron www.radipandr rdg.c .
inc.). @ 2004. R&R, Inc.

Got Good Record Service? — eWee~rusw

Get all the hits, for all the formats, every week for as little as 539 amonthl  cum. ac. urban Comtry. Rock Aternative

HitDisc" s the music service for over 3,000 radio stations, shouldn' it be yours? le" el

Call 972.406.6800 or e-mail HitDisc@TMEentury.com for details.

M COMNTLURY
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WD ACTIVE ROCK
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~

America’s Best Testing Active Rock Songs
12 + For The Week Ending 10/8/04

(" RateTheMusic. com
—

M M M
18-34 18-24 25-34

Atist Title (Label) TW LW Famil. Burn

BREAKING BENJAMIN So Cold /Holwood/ 444 433 90% 13% 442 454 429
PAPA ROACH Getting Away With Murder (Geffen) 435 421 8% 8% 421 444 393
THREE OAYS GRACE Just Like You (/ive/Zomba/ 426 425 95% 25% 397 400 394
SLIPKNOT Duality (Roadrunner/IDJMG) 424 418 9% 17% 414 497 410
LINKIN PARK Breaking The Habit (Warner Bros) 422 412 9% 34% 397 409 384
CROSSFADE Cold {Columbia/ 422 420 79% 13% 410 496 402
LOSTPRDPHETS Wake Up (Make A Move) (Columbia) 421 400 91% 17% 494 425 402
CHEVELLE Vitamin R (Leading Us Along) Epic/ 413 410 71% 8% 397 39 397
A PERFECT CIRCLE Blue (Virgin/ 404 388 S7% 8% 412 424 397
PILLAR Bring Me Down (Ficker/EMI CMG/Virgin) 402 391 53% 4% 379 378 381
DROWNING POOL Love And War (Wind-up/ 400 382 55% 5% 389 376 4.03
NONPOINT The Truth {Lava/ 395 390 48% 6% 395 409 378
VELVET REVOLVER Stither (RCA/RMG) 393 391 88% 27% 390 382 398
GREEN DAY American kliot (Reprise/ 391 380 9% 23% 380 379 380
VELVET REVOLVER Fall To Pieces (RCA/RMG) 389 391 82% 16% 375 366 385
GOOSMACK fIDROPBOX Touche (Republic/Universall 389 394 72% 13% 385 377 395
KORN Word Up /Epic/ 38 381 B0% 14% 378 376 381
FUTURE LEADERS OF THE WORLD Let Me Out pic/ 384 371 61% 10% 371 374 367
NICKELBACK Because Of You (Roadrumner//DJMG) 377 - 68% 15% 365 355 378
SHINEDOWN Simple Man (Atiantic/ 373 353 78% 21% 373 385 362
SALIVA Survival Of The Sickest fisand//0/MG/ 372 374 8% 18% 376 352 4.00
ALTER BRIDGE Open Your Eyes (Wind-up/ 360 360 83% 26% 349 355 343
MARILYN MANSON Personal Jesus Nothing/interscope/ 359 363 68% 17% 364 361 367

Total sample size is 412 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very
much, 5 = fike very much). Total familiarity represents the percentage of respondents who recognized the song. Total
burn represents the number of respondents who said they are tired of hearing the song. Songs must have 40% familiarity
to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed,
they can take the music test based on the format/music preference. RateTheMusic.com results are not meant to replace
callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a
registered trademark of RateTheMusic.com. The RTM system, is available for local radia stations by calling 818-

e
MEDIABASE

RoOCKTOP30
CANAD.

WEK  WEE  ARTIST TITLE LABELS) b
9 3 U2 Vertigo finterscopel 63 4312 2
1 VELVET REVOLVER Fall To Pieces (RCA/AMG) 616 +26 7
2 3 HILLERS Somebody Told Me (istnd/IMG/ 50 .33 18
3 @) * TEAPARTY TheWitngs OnThe Wal EM/Musi:Canadd 506 +6 10
4 5  KLYERBRIDGE Open Yow Eves (Windup/ amn 4 N
5 @  GREENDAY American|diot (Reprise) a6  +19 9
6 7 JET Rollover D.J. (Atlentic) a1 a0 11
7 8  LINKIN PARK Breaking The Habit Wamer Bros) 392 -36 15
8 @ % THORNLEY Come Again (Rasdrmer/IDIMG) 368 5 PO
10 10 FRANZFERDINAND TakeMeDut Gomina/Epic/ 321 18 14
11 11 & MATTHEW GOOD BAND Alert Status Red (Atiantic/ 28 3% 2
13 12 % BRYAN ADAMS Open Road Universa) m 3 8
14 13 % WAKINGEYES Watch Your Money Wamer Musi: Canad) 271 8 16
17 )  PAPARDACH Gotting Away With Murder (Geffen/) 258 429 §
1 15 ¥ BILLY TALENT River Bolow {dtiantic! M M 16
18 % TRAGICALLY HIP It Can't Be Nashvile.. Zosfounder/ 203 +14 7

& BOY Same 0l Song Mgl MusicDimirsal b1} +41 3
16 18 4 TREWS Tired Of Waiting (Sony Music Canade/ 78 516
20 " 19 % SUM41 We're Al To Blame (snd/ MG 206 1 5
25 8 JIMMY EAT WORLD Pain interscape/ 08 428
28 % NICKELBACK Because Of You Reasiumenilbfyy 193 +40
19 22 % STABILO Everybody (Vigin Music Canadel 192 a1 1
22 73 BREAKING BENJAMIN So Cokd tHalywood) ¥
26 24 CHEVELLE Vitamin R (Leading Us Along) (Epic/ 17 3 a4
21 25 TRAIN Drinary (Colembiy 18 37 10
@  COLLECTIVESOUL Cowting TheDays (IMusicGroy 164 +112 1
24 27 REM. LeavingNew York Wamer Bros) % 23 5
2 g GODSMACK fI0ROPBOX Touche {Riysuiclinirersall 151 4§
30 JOHN MELLENCAMP Walk Tal febndiLitl5) 136 +5 3
27 30  DASHBOARD..Vindicated Vograntinterscope) 132 34 13

JOTAL
STATIONS

104
1010
80
70
50
61
810
80
90
/]
1
50
710
M0
19
50
8
210
60
40
40
50
[0
310
50
60
50
40
30
310

25 Canadlan Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 9/26-10/2. Bullets appear on songs gaining plays or remaining
flat from previous week. !f two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs
below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially
reported to R&R by each reporting station. Sangs unreported as adds do not count toward overall total stations playing a

~

\ 377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks. ) \ song. % Cancon. © 2004, R&R, Inc. )
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“Now Slipkrot has married a liTtle beauty to it’S Beast.” — Rolling Stone

? 4
, / \f \ \
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\\ /, /'/
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|
| mtolkoff@radioandrecords.com

PagrT Two Or A Two-PART SERIES

Let’s Get Serious Again

ALTERNATIVE __

More rumination on the format’s pressing issues

he question to you was “What is the most pressing
issue at the Alternative format right now?” The re-
sponses ranged from “I'm not writing your column for

you again” to “More cheese.”

Some of our deeper

thinkers used words like reinvention and phrases like
shifting the paradigm. Very impressive. But is there a

consensus?

Many people think the format is
ripe for a makeover, but whether
that means a minor rhinoplasty or
liposuction followed by =
dental reconstruction fol- ||
lowed by a scalp lift, no

Contemporary music moves in cy-
cles,and we just don’t seem to have
discovered the next big thing yet. In
the meantime we play
more gold and lean on
our entertaining nonmu-

one is sure. | am sure of sic elements.

one thing, howe'ver: 1 was Mike Savage

able to fool you into writ- ) ,

ing my column for me — L Sr. Director:

again. Creative & Media,

Jim R | A&R Worldwide
m Richards N " I'm having a hard time

OM/PD, XTRA Jim Richards answering this, Max, be-

(91X)/San Diego

The most pressing issue? The en-
croachment of new media and how
to keep radio relevant to the young,
A.D.D.-affected listener. Hey, on
your way out the door, think you
can send me a couple of copies of
that convention DVD?

Jim Kerr

Dir./Programming &
Creative Services,
Pollack Media Grcup

The most pressing issue facing
the Alternative format is that there
isn't a single galvanizing music
sound driving listeners to our sta-
tions. Nearly all the excitement in
contemporary music is |
coming from hip-hop.
Certainly, some great
songs have been released
lately, but there just isn't
any cohesive force like
we saw behind grunge |
and hip-hop rock.

We used to be able to
identify our benchmark
sounds by the artists and
their fashions. Grunge had Eddie Ved-
der, Kurt Cobain and Scott Weiland,
not to mention flannel and goatees.
Hip-hop rock had Fred Durstand Kid
Rock and, lest we forget, the back-
ward-turned red baseball cap. Who
are the stars today? What's the fash-
ion? Today we identify our stars by
their iPod commercials.

I don’t mean to be a doomsayer.

Jim Kerr

cause the only time I'm
even aware of one of those things
called a “terrestrial radio station” is
when 1'm co-hosting an import-mu-
sic show with my cohort Sat Bisla,
featuring two hours of
imports, B-sides and rar-
ities from around the
world — you know, mu-
sic that can’t get heard on
terrestrial radio here in
the U.S.? Thear it’s called
“compelling content” or
something.

Anyway, I'm normally
busy listening to the sat-
ellite radio that came standard in my
new car. When I'm not in the car
blasting one of the hun-
dreds of commercial-free
channels, I've got my
handy iPod with me,
filled with thousands of
songs I either download-
ed from the Internet or
had e-mailed to me by
my indie rock friends.
They hook me up with
music from some great
indie labels that aren’t
given the time of day on terrestrial
radio stations. My iPod doesn’t play
commercials either. Or jocks on tape.
Or Linkin Park.

Rob Tonkin

President/CEO,
marketingfactoryinc.

Station owners, creative types

wwwW americanradiohistorv com

Mike Savage

and programmers: Take chances,
and realize that the youth market
crosses the diversity lines and color
codes that existed in the past. Ex-
pand the format through music and
lifestyle, or run the risk of watching
the number of listeners continue to
erode while the target demograph-
ic population gets larger.

Jonathan L.

President, Jonathan L.
Promotions

The biggest issue? To create a
huge bond with the audience, now
more than ever. Start really getting
into the listeners” heads and hitting
the street and getting to know more
listeners personally. Get out of the
office more — enough with overdos-
ing on meetings in the boardroom.
Listeners have so many ways of
avoiding radio today. In general, it's
imperative to start being more flex-
ible in thinking.

Don’t get me wrong — not all
programmers are in a haze. It all
depends on your demo target. If you
are skewing toward a
younger audience, you
have to go to all those
pop punk events. Oh, joy,
for programmers head-
ing into or are already in
their 40s. But ya gotta do
what ya gotta do.

With all due respect
to the late Johnny Ra-
mone, I don’t buy his
thoughts on music when you're
over 40. To paraphrase, he said all
musicians over 40 should retire
and let the younger kids have their
time. But what’s wrong with a 40+
programmer watching The Simple
Life? It's pop culture. If you are
programming toward the 25+
crowd, you'd better be up on Nip/
Tuck, because they most likely are.
Same goes for movies, video
games and sports.

I speak with many programmers
who have no interests. They don’t
watch TV or movies, they hate
sports, and they maybe play video
games occasionally. “What do you
do on your weekends?” “Nothing
really. Just chill, I guess.”

Bottom line: If you have a person-
ality, that will be transmitted to your
staff, which in the end connects with
youraudience. So, I guess, to answer

October 8, 2004 RsR @ 81

your question: Think, and gain some
personality.
Dwight Amold

Asst. PD/MD, KMRJ/
Palm Springs, CA

The format needs to separate into
two forms: stations that are flankers
in clusters, designed to get the
younger audiences, and stand-
alones, or stations that must deliver
at least on a 25-34 basis to make an
impact on 25-54 ad buys.

That’s why the whole Neo thing
started. The charts are reflecting a
convergence of radio-station play-
lists with two different goals, and
that can lead to the wrong music on
the wrong radio stations. Just be-
cause a song is in the top 10 doesn’t
mean it is automatically right forev-
ery station.

How's that? Or were you looking
for comedy?

Dave Lange

VP/Rock Programming,
McVay Media

I've gathered a top six list with
some of the options to ponder.

1. The older side of the audience
is getting older and the younger side
is growing in number. Does the for-
mat:

* Reach out to the new
audience and try to satisfy |
both sides?

¢ Morph into a whole
new format to reach the
new audience and then |
build an older format for |
the older folks?

* Do nothing and let

mail, telemarketing) seeing lots of
customer resistance, how do we pro-
mote the product?

* Start using the sweepers, jocks
and promos on our stations more
effectively and make the websites
even more exciting?

“If you are skewing
toward a younger
audience, you have
to go to all those
pop punk events.
Oh, joy.”

Jonathan L.

* Beg for more money and keep
doing TV and boards?

» Start selling insurance or take
up day trading?

4. Finding young or fresh talent
is tougher, with so few coming off
the night and late-night shifts and
from smaller-market stations. Do
we:

* Step away from the computer
and actually start work-
ing with talent on show
prep, role develop-
ment, formatics, phone
techniques and becom-
ing part of the commu-
nity?

* Let them figure it
out for themselves —

other formats, iPods, satel- that’s what we pay them
lite or the Internet take the Dave Lange for?

younger listgners? Theyall ¢ Tell them to shut
think of radio as old tech anyway. up, the audience is here for the mu-

2. How do we do research when
no one answers the phone and we
have shrinking funds?

“My iPod doesn’t
play commercials.
Or jocks on tape.
Or Linkin Park.”

Mike Savage

o Start using Internet-based sys-
tems with station- and web-gath-
ered databases?

* Keep on doing it with phones,
since that’s how Arbitron works and
that’s what matters, even though we
reach only 25% acceptance?

* Gut it out — stop doing re-
search and just look at the charts and
what sales data we can access?

3. With TV spots very expensive
and watched less every day, bill-
boards providing very limited time
to sell the product and many direct
methods (e-mail databases, direct

sic?

5. It seems that every day some-
thing new comes out that plays
music. How do we handle the emer-
gence of new media?

* Embrace the new ideas and see
if you can participate, or even sup-
port them, realizing that radio was
here first, and all these imitators or
new ways to hear music will only
validate radio’s importance?

¢ Innovate and look for ways to
make the unique qualities of our
product shine — build up the local
side, the unique airstaff and talent,
and the brand you’ve spentsomuch
time building?

* Declare, “Death to all innova-
tions, radio rules! Bring your iPod
to our iPod-crushing fest”?

6. Max leaves R&R. How will the
format cope without one of its big-
gest and baldest spokesmen?

* Welcome the new person and
watch how they report and stimu-
late the format?

* Don't recycle thathuge stack of
old R&Rs in the corner, but dig out
the old Max articles and read them
over and over and over?

* Realize that the world as we
know it is over, cancel the subscrip-
tion and order up a case of Kleen-
ex?
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ARTIST TITLE LABEL(S)

GREEN DAY American Idiot (Reprise/

LINKIN PARK Breaking The Habit (Warner Bros.)
BREAKING BENJAMIN So Cold (Hodywood)

U2 Vertigo fiaterscope)

VELVET REVOLVER Fall To Pieces (RCA/RMG)
CHEVELLE Vitamin R (Leading Us Along} /£pic/

JIMMY EAT WORLD Pain (fnterscope/

THREE DAYS GRACE Just Like You {/ive/Zomba)
PAPA ROACH Getting Away With Murder (Geffen/)
KILLERS Somebody Told Me (/s/and//0JMG/
LOSTPROPHETS Wake Up {Make A Move} (Columbia)
SLIPKNOT Duality (Roadrunner/IDJMG)

CROSSFADE Cold (Columbia)

FRANZ FERDINAND Take Me Out (Domino/Epic)
COHEED AND CAMBRIA A Favor House Atlantic (Columbia)
SUM 41 We're All To Blame (/sland/IDJMG)

USED Take It Away (Reprise]

TAKING BACK SUNDAY A Decade Under the Influence (Victory/
MODEST MOUSE Ocean Breathes Salty /£pic/

SNOW PATROL Run (A&M/interscope)

MODEST MOUSE Float On /Epic/

KORN Word Up £pic/

CAKE No Phone (Columbia)

YELLOWCARD Only One {Capitoll

DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscape)
SKINDRED Nobody {ava/

INTERPOL Slow Hands (Matador)

MUSE Hysteria (FastWest/Warner Bros.)

A PERFECT CIRCLE Blue (Virgin/

SOCIAL DISTORTION Reach For The Sky (Time Bomb/
MARILYN MANSON Personal Jesus (Nothing/Interscope)
FUTURE LEADERS OF THE WORLD Let Me Out (£pic/
GOOD CHARLOTTE Predictable (Day/ight/Epic)
HOOBASTANK Same Direction (/sland//DJMG)

ALTER BRIDGE Open Your Eyes (Wind-up/

DONNAS Fall Behind Me (Lookout!/Atlantic)

GREEN DAY Boulevard Of Broken Dreams (Reprise/
KILLERS Mr. Brightside f/sland//0./MG)

BEASTIE BOYS Triple Trouble {Capitol}

SHINEDOWN Simple Man (At/antic/

A PERFECT CIRCLE Imagine (Virgin/

EXPLOSION Here | Am (Tarantula/Virgin)

MY CHEMICAL ROMANCE I'm Not Okay (| Promise) (Reprise/
DENVER HARBOR Picture Perfect Wannabe (Universal)
KEANE Somewhere Only We Know (interscope/
NICKELBACK Because Of You (Roadrunner//{0JMG)
GODSMACK fIDROPBOX Touche /Rl liavisrsa
STREETS Dry Your Eyes (Atlantic)

MUSIC Freedom Fighters (Capitol)

SECRET MACHINES Nowhere Again (Reprise/

YD ALTERNATIVE TOP50

TOTAL
PLAYS

2397
2036
1995
1910
1875
1793
17317
1712
1666
1538
1426
1236
1234
174
134
1015
975
945
927
918
895
893
840
770
758
694
690
663
631
573
566
546
546
502
445
437
432
- 382
n
363
3
7
305
302
283
287
278
275
275
n

s
128
108
+16

+1149
+203
+17
+50
-60
+36
-179
122
130
+47
-86
A3
+128
+66
-55
+59
+39

+69
+60
-185
-65
+15
+217
+82
-201
+77
+73
+26
+6
-390
178
+81
+152
+145
-249
+31
+244
+43
+118
+7
+33
+28
44
+27
-12
+17

TOTAL
AUDIENCE

158998
136288
122520
177002
120755
110514
114184
120694
89030
108343
69963
70326
41122
114846
42822
52818
45224
59241
44410
56463
87153
66696
31457
39317
55239
25003
67300
20829
23313
60733
33265
15280
43581
28746
15827
14839
83324
56086
20651
15837
25391
9691
34576
4383
20984
10488
12341
14869
7214
8711

WEEKS ON  TOTAL STATIONS/
ADDS

CHART
9
18
23
2
12
10
6
27
12
22
18
25
20
24
15
6
6
15
8
1"

130
68/0
60/0
nne
67i0
66/0
7000
60/0
60/0
5710
55/0
4810
51/3
54/0
58/0
6312
5812
53/0
531
5001
48/0
a4
49N
4400
4400
4410
3614
4513
39/0
314
32
2810
2n
4910
28/0
3613
14)5
1513
410
180
3010
281
3o0/8
22i0
1812
2114
1810
13/0
220
231

MEDIABASE
Most Added"

www.rradds.com
ARTIST TITLE LABEL(S)

THREE DAYS GRACE Home (J/ive/Zomba) 27
SLIPKNOT Vermilion (Roadrunner/i0JMG) 2
JET Look What You've Done (At/antic/ 17
MUSIC Breakin' {Capitol) 1"
A PERFECT CIRCLE Imagine (Vigin/ 10
FRANZ FEROINAND This Fire (Domino/Epic/ 10
MY CHEMICAL ROMANCE I'mNot Okay {I Promise) (Reprise/ 8
GREEN DAY Boulevard Of Broken Oreams (Reprise/ 5
STORY OF THEYEAR Sidewalks (Maverick/Reprise) 5
EARSHOT Someone (Warner Bros.) 5
Most
IncreasedPlays
TOTAL
PLAY
ARTIST TIE LABELES) INCREASE
U2 Vertigo finterscape/ +1149
A PERFECT CIRCLE Imagine (Virgin/ +244
INTERPOL Slow Hands (Matador/ +217
VELVET REVOLVER Fall To Pieces (RCA/RMG/ +203
GREEN DAY Boulevard Of Broken Oreams (Reprise/ +152
KILLERS Mr. Brightside fisiand/iDJMG) +145
SUM 41 We're All To Blame fIsiand/DJMG) +128

MY CHEMICAL ROMANCE I'mNot Okay {I Promise) (Reprise) +119
HIVES Two-Timing Touch And Broken Bones finterscope/ +88

Most
Played Recurrents

TOTAL
PLAYS

ARTIST TITLE (ABEL(S}

VELVET REVOLVER Slither (RCA/RMG) 754
SEETHER fIAMY LEE Broken (Wind-up/ 124
JET Cold Hard Bitch (Atiantic) 699
LINKIN PARK Lying From You (Warner Bros.) 598
INCUBUS Talk Shows On Mute {£pic/ 524
WHITE STRIPES Seven Nation Amy (Third Man/V2) 521
INCUBUS Megalomaniac (Epic/ 521
THREE DAYS GRACE {f Hate) Everything About You (/ive/Zomba) 507
311 Love Song Volcana/Zomba) 503

New & Active

RIDDLIN' KIDS Stop The World (Aware/Cokumbia)

Total Plays: 230, Total Stations: 19, Adds: 1

DOGS DIE IN HOT CARS | Love You “Cause | Have To (V2/
Total Plays: 223, Total Stations: 23, Adds: 3

HIVES Two-Timing Touch And Broken Bones finterscope/
Total Plays: 202, Total Stations: 19, Adds: 3
SILVERTIDE Ain't Comin’ Home (/AMG)/

Total Plays: 183, Total Stations: 7, Adds: 0

JET Look What You've Done (Atiantic/

Total Plays: 156, Total Stations: 26, Adds: 17
INSTRUCTION Breakdown (Geffen/

Total Plays: 156, Total Stations: 12, Adds: 1

FRANZ FERDINAND This Fire (Bomino/Epic/

Total Plays: 135, Tota Stations: 25, Adds: 10

BURDEN BROTHERS Shadow (Kirtland)

Total Plays: 123, Total Stations: 8, Adds: 0
SEVENDUST Face To Face (TV7]

Total Plays: 120, Total Stations: 12, Adds: 2

ZACK DE LA ROCHA We Want it All (£pic/

Total Plays: 120, Total Stations: 8, Adds: 0

74 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 9/26-10/2, Bullets appear on songs gaining piays or remaining flat from previous week. if two songs are tied in tosal plays, the song with the larger increase in plays is
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitron
Inc.). © 2004, R&R, Inc.

Station playlists for all R&R reporters
are available on the web at
www.radioandrecords.com.
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kRaleThaMusic.cnm data is provided by Mediabase Research, a division of Premiere Radio Networks.

Total sample size is 417 respondents. Total average favorability estimates are based on a scale of 1-5. {1=dislike very much. 5 = like very
much). Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents
who said they are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons
12+. Persons are screened via the Intemet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com
results are not meant o replace callout research. The results are intended to show opinions of participants on the the Internet only. Rate TheMusic
is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by calfing 818-377-5300.

N
m’ﬂ”’ﬂ MII ,S'il,' L' ”I” America’s Best Testing Alternative Songs 12 +
""“‘"_ For The Week Endina 10/8/04
Persons Men Women
Artist Title (Label) TW LW Familiarity Burn  18-34 18-34 18-34
JIMMY EAT WORLD Pain finterscope/ 417 400  73% 5% 412 415 410 | o
GREEN DAY American Idiot (Reprise! 414 410 9%  14% 412 422 403 0 Thogaos T Hureg § P
KILLERS Samebady Told Me /istand//DJMG) 406 411 9% 23% 408 383 421 "
DASHBOARD CONFESSIONAL Vindicated Vagranttterscpe) 403 388 95%  28% 402 384 417 }
TAKING BACK SUNDAY A Decade Under the influence Victary/ 402 406 72%  10% 409 388 428
YELLOWCARD Only One /Capitol 401 395  90%  19% 406 389 421
LOSTPROPHETS Wake Up (Make A Move) (Columbia) 400 380  90%  20% 388 390 386
BREAKING BENJAMIN Sa Cold Hallywood) 399 387 87%  19% 381 381 382 WE JUST WANTED TO STAND ON THE FIELD AT FENWAY ONCE e
CHEVELLE Vitamin R (Leading Us Along) /£pic/ 394 3m 7% 1% 394 397 390 story goes kinaa like this: Boston Red Sox outfielder Gabe Kapler (not to be confused with
COHEED AND CAMBRIA A Favor House Atlantic Cobmbia)  3.84 383 68%  14% 394 391 397 g:ﬁ g"o’;’g a;’F' ’3’)’(';’52 ;Zi’;‘;fe ;Tr Z’;’f;”;’;’zs 't"’)" ”"':h‘:”:: :Z”’;’f’”si n""‘:””}l; 7”;73";7:5
ol . 4! =t

SUM &1 We're AR To Blame lsiand/L2JG) 84 87 b3% 7% 381 38 a7 rmade by local clothier Sully’s Tees. Any money rai;,ed :nge and be}{ond thge ﬂpnzcwould goto
THREE DAYS GRACE Just Like You (/ive/Zomba) 391 374 95%  33% 384 386 382 the Gabe Kapler Foundation, a local charity that benefis the children of battered women.
SNOW PATROL Run (4&Mlaterscope! 386 355  48% 8% 3% 378 412 Shown here with the funds are (i) Sully’s Tees owner Chris Wren, WFNX afternoon drive dude
FRANZ FERDINAND Take Me Out /Domina/Epic/ 384 376 94% 34% 393 391 394 Keith Dakin and Promo Coordinator Chris Rucker and Kapler.
CROSSFAOE Cold (Columbia/ 383 368  68%  16% 3718 377 3719 j
PAPA RDACH Getting Away With Murder (Geffen/ 379 368  81%  16% 361 364 358 Green Day are No. 11 Again. Get ready
USED Take It Away /Reprise) 379 376 50% 8% 368 378 359 for a few more weeks of this ... Lin-
LINKIN PARK Breaking The Habit (Warner Bros.) 377 387 98%  43% 378 370 384 kin Park are parked at No. 2 ... Breaking
MODEST MOUSE Float On /Gpic/ 374 37 9% 3% 390 386 394 Benjamin, as a result, are stymied at No.

. 3 but still fighting for top honors ... What
MOOEST MOUSE Ocean Breathes Salty (£aic/ 374 348 54% 9% 379 363 397 does this mean for U2? They go 24-4 this
VELVET REVOLVER Fall To Pieces (RCA/RMG/ 373 360 74%  18% 364 355 373 . week. Maybe they can break the strangle-
HOOBASTANK Same Disection f/siand//DJMG) 372 366  B8%  24% 367 359 374 | hold Green Day have on No. 1 ... Velvet
A PERFECT CIRCLE Blue /Virgin) 369 372 50% 9% 355 360 351 _ :::‘;';’:;' :::;’:':l ;(;"l:g‘{n i:‘ir:g‘;::
SLIPKNOT Ouakity (Roadrunner/\DJMG) 358 356  78%  25% 347 342 38 round out the rest of the top 10 ... The
ALTER BRIDGE Dpen Your Eyes (Wind-up/ 354 333 76% 23% 3.40 337 343 teens are quiet, with the exception of nice rises from Sum 41 (20-16), Modest
CAKE No Phane (Columbis) 353 351 48% 1% 356 363 351 MOU:SG (22-19) and, righl in at No. 20, Snow Patrol ... Cake go 26-23 Int?r-
KORN Word Up /2pi/ 333 348 75% 22% on 110 129 1 pol rise nicely to No. 27 from No. 36 ... Oh, and | told you not to ignore Social

Distortion. Good jump this week from No. 34 to No. 30 ... Keep Your Eyes on
the Movement: Marilyn Manson, Good Charlotte, The Donnas, The Killers
...New to the Chart: A Perfect Circle, My Chemical Romance (check the great
calls this week) ... Most Added: Three Days Grace, Slipknot, Jet, The Music,
A Perfect Circle, Franz Ferdinand ... Most Should Be Added: Lazyboy, Le Ti-
gre, Eminem, Social Distortion, Jet, The Explosion, William Shatner.

— Max Tolkoff, Alternative Editor

/
[ N
Stations and their adds listed alphabetically by market
WHRL/Nbany. WY WBTZ/Bucington® KTCL/Denver, CO* WLAS/Loutsville, KY* WROX/Norfolk, VA" WEYY/Portland, ME KBZT/San Diego, CA* WXSR/Tallahassee, FL
R R A S o SR, | Ee
3 ) ). 3 A Jam 3 3
6 "ﬂﬂ DAYS GRACE 1 APERFECT Clm[ MD: Hllﬂwm 15 EMINEM | SI.IPKIIDI STORY OF THE YEAR STORY OF '?D‘G YEAR No Adds I ME MS GRACE
RANZ FERDINAND 11 SNOW PATROL 10 S THAEE DAYS GRACE NICKELBACK ST .
1 summ MY CHEMICAL ROMANCE ) ILLERS FRANZ {{;;“mumn m::n CA
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1 FRANZ FERDINAND L4 000S DETUROTCIRS 5 :;‘vvv[cpr e KTBZHouston, Tx* ﬁwn&n ?9'53»1?0: JACK KNRKIPanland OR* m' FiahciteaCh AFMATueson, AZ*
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e YED i 5 *“uﬁé‘;rr"s ey MES Merghis, - AABINANCE 19 A PERFECT CIRCLE APLAD: Sapes a0
: : Rk Cressman 7 N g DONNAS
WHNUMianta, GA* g B e R e S iaaama Gt. OK WBAUProvigence, AI* P s
OMPO: Lesin Fram SLIPKHOT FONO, ot o WRZXAndisnapolis, W* NCELBACK : iy Bamesa PO: SelhResler 4 Eﬁms LD
10 GREN DAY Moo 1 T DAVS Ghace e s MUSE kst 0 ey on AL PO Lye Bariow
7 ;‘DfN"[ BOYS [~ 1 g{mnsv !’nlm'mm wi* %mm Barbara, CA |: 'AMP‘ES:'(EI[C‘I CIRCLE
RPN, s . ;
3 S0t KXNAFaystevile, AR THREE DAYS GRAGE tram WIRR/Orlando. FL* KRZQMeno. NV 9 GWEN STEFANI " Sneoown
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B b WRZK/Johnson City* . .
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JOHN SCHOENBERGER _ TRIPLE A _

Jjschoenberger@radioandrecords.com

R&R October 8, 2004

Starting From Scratch

KCUV builds its own version of Americana in Denver

KCUV/Denver, an AM station at 1510 on the dial, de-
cided that, rather than take the usual News/Talk, Sports
or Oldies approaches prevalent on AM, it would try
something totally different to target adults.

NRC Broadcasting
uses the term “Ameri-
cana” in positioning the
station. Some of KCUV's
core artists (see sidebar)
have a twangy sound,
but the station also em-
braces the sounds of |
early R&B, roots rock, |
the blues, eclecticclassic |,
rock, alt country and
more. NRC was able to
fill a hole with a format that pro-
vides a diversity of sound and a free-
form approach yet maintains
boundaries in order to avoid going
too broad.

Not long after the station’s launch
on Oct. 15, 2003, market radio veter-
an John Hayes was brought inas PD
and former Denver Post writer G.
Brown was tapped as moming drive
host and MD. I talked with both
Hayes and Brown about the station,
what they perceive as the right Amer-
icana mix for Denver and what they

v

John Hyes &
G. Brown

hope to accomplish next
as the station gets ready
to celebrate its first anni-
versary.

R&R: Mattson Rainer
from KNBT/New Braunfels,
TX said to me, "Americana
is a very diverse spectrum of
artists and music, and you
have to read your particular
market to see what mix
works best for you.” Following that logic,
what's the best approach for KCUV in
Denver?

JH: Clearly, Americana is not a
cookie-cutter kind of format. We re-
spectand admire what KNBT is do-
ing down in Texas, and I'd even say
that, when we signed on a year ago,
we modeled ourselves loosely after
them. But over time we have had to
adjust the station to what we feel is
the best approach for us here in Den-
ver.

We have learned that we need to

KCUV Sample Hours

7am

RAY HERNDON Bloodshot Eyes

LITTLE FEAT Cold, Coid, Cold

Below are two sampie hours from Sept. 7, 2004,

BOB DYLAN You're Gonna Make Me Lonesome When You Go

EMMYLOU HARRIS Boulder To Birmingham
MARSHALL TUCKER BAND This Old Cowboy

AM 1510

KCUV

JESSE COLIN YOUNG Song For Juli

ELVIS PRESLEY You're So Square (Baby | Don't Care)
THE SUBDUDES Got You On His Mind

KASEY CHAMBERS You Got The Car

GEORGE JONES Worried Man Blues

BLACKIE AND THE RODEO KINGS Stoned

NORTH MISSISSIPPI ALLSTARS Snakes in My Bushes
SOLOMON BURKE Cry To Me

LYLE LOVETT Private Conversation

CHIP TAYLOR & CARRIE RODRIGUEZ Dirty Little Texas Story
9pm

MARK KNOPFLER Silvertown Blues

TOM WAITS Jockey Full Of Bourbon

ROBBIE ROBERTSON Night Parade

JOE ELY She Never Spoke Spanish To Me
RAILBENDERS Whiskey Rain

THE METERS Hey Pocky A-Way

RY COODER Borderline

NEW RIDERS OF THE PURPLE SAGE Louisiana Lady
JOHN PRINE Hello In There

TODD SNIDER Class Of '85

DONAVON FRANKENREITER it Don't Matter

VAN MORRISON And It Stoned Me

POCO Spelibound

OLD 97'S Nineteen

CREEDENCE CLEARWATER REVIVAL Wrote A Song For Everyone

spread our musical values much
more. I'd say we areless twangy and
more rootsy in flavor. We have
found deeper, more traditional blues
artists; singer-songwriters of the
past and present; and more organic
rock artists, as well as alt country
and Americana artists, to make up
what we are all about.

We like to be somewhat familiar
as far as the artists go. After all, this
is a commercial operation, and we
are still in the process of establish-
ing this station in the minds of lis-
teners. What we candois pick songs
by artists whor you haven’t heard
inalong time, songs that likely once
got played in this market but no
longer have a home at KQMT or
KBCO or even KTCL.

R&R: Tell us more about the evolu-
tion of the station’s sound.

GB: Our CEQ/GM, Tim Brown,
was actually the guy who became
enamored with the idea of doing an
Americana station here, and he’s the
one who was intimately involved
with the launch. The very first song
played was by Gram Parsons, and
many of the artists you could term
as part of the Austin scene defined
what we originally sounded like.

JH: After we began to do some
research into the market, we realized
that we needed to adjust the basic
sound of the station away from an
overtly country flavor to something
that was more akin to the roots of all
American musical styles. Don't get
me wrong, we still play artists like
Guy Clark and Townes Van Zandt,
and they are an important part of
our sound, but we needed to get
broader and deeper. Denver has al-
ways been a pretty adventurous ra-
dio market, and the musical tastes
here are fairly sophisticated.

GB: Fortunately, [ have always
been involved in the music scene in
Denver, and John has been here
many years as well, beginning with
his years at KTCL, so we had a good
feel for what kinds of artists we could
include in this rew type of mix.

JH: To get even a better picture of
what our potential audience felt was
good Americana music, we did a
survey and asked listeners to vote
on the top 75 Americana artists of all
time. That list is pretty surprising
and helped us to further focus on the
type of music that we felt we could
mix together. After the list was de-
termined we focused on one of the
artists each day, Monday through
Friday, playing 10 or 12 tracks by
them and talking about interesting

el

Top 75 Americana Artists Of All Time

The listeners of KCUV/Denver were asked earlier this
year to list their favorite artists who felt under the Ameri-
canamoniker. This list fater served as an important guide
for KCUV PD John Hayes and MD G. Brown as they
fine-tuned the station’s music mix.

1. Bob Dylan
2. Johnny Cash
3. Neil Young
4. Hank Williams
5. Elvis Presley
6. Los Lobos
7. Bruce Springsteen
8. Woody Guthrie
9. Gram Parsons/The Flying
Burrito Brothers
10. Chuck Berry
11. John Prine
12. Emmylou Harris
13. Ray Charles
14. Steve Goodman
15. Creedence Clearwater
RevivaliJohn Fogerty
16. Littte Richard
17. The Byrds
18, Lyle Lovett
19. Bob Wills
20. Patsy Cline
21. Waylon Jennings
22, Little Feat
23. Ryan Adams/Whiskeytown

37. The Allman Brothers Band
38. Willie Nelson

39. Uncle Tupelo

40. Poco

41. Gene Vincent

42. Doc & Merle Watson
43, Asleep At The Wheel
44. Joe Ely

45, Townes Van Zandt
46, Ry Cooder

47. Marty Robbins

48. Dwight Yoakam

49, John Hartford

50. Robert Earl Keen
51. Buddy Holly

52, Alison Krauss

53. Robert Johnson

54. Stephen Stills

55. Guy Clark

56. Howlin’ Wolf

57. The Jayhawks

58. George Jones

59. John Lee Hooker
60. The Mavericks

61. Aretha Franklin

24. Jimmie Rodgers 62. B.B. King
25. Wilco 63. J.J. Cale
26. Steve Earle 64. Fats Domino
27. Lucinda Williams 65. Rickie Lee Jones
28. Muddy Waters 66. Leo Kottke
29. Pete Seeger 67. Emest Tubb
30. Bilt Monroe 68. Bonnie Raitt
31. Dolly Parton 69. Warren Zevon
32, The Band 70. Jerry Lee Lewis
33. John Hiatt 71. Randy Newman
34. The Grateful Dead/Jerry 72, Buck Owens
Garcia 73. Flatt & Scruggs
35. Merle Haggard 74. Stevie Ray Vaughan
36. Tom Waits 75. Delbert McClinton
still use “Americana” to define your-
selves.
“There is a clear JH: Sure we do. We use position-
. ers like ” Authentic Americana: Col-
pmgrammmg orado’s underground voice.

philosophy that most

programmers in the
Americana world
share, but when it
comes to executing a
specific station, you
have to give it some
time hefore it hits
the mark.”

John Hayes

aspects of their lives and careers. It
was a great way for us to establish a
baseline of programming with our
audience

R&R: Even though you determined
that KCUV needed to be a bit broader
than most other Americana stations, you

wwWwW americanradiohistorv com

KCUV.” Inaddition, since we are on
the AM dial, we have decided to use
that to our advantage as best we can.
Another of our key slogans is “FM
took your songs away. We're just
giving them back to you.” We get
calls every day from people com-
menting on how we remind them of
the old KBCO or even the old KTCL.
You see, our focus is folks who are
35 years and older. They are the ones
who fondly remember these songs
we have revived.

GB: What tends to work best for
us in terms of newer songs is that
which is more organic in the way it
is produced. The more acoustic and
straightforward, the better. And,
frankly, that type of production val-
ue works best on an AM signal too.

R&R: Any plans for improving the
signal?

JH: We were 10,000 watts during
the day and went down to 1,000 at
night, but we jumped up to 25,000
watts at the beginning of October. I

Continued on Page 87
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VEX WX ARTIST TILE LABELS) L PLATS AJ%’;)‘;'&: e owswos| fUUOST Added
1 €  REM. Leaving New York (Warner Bros.) 574 +18 26252 7 250 |www.rradds.com
17 @ V2 Vertigo Anterscope) 569  +350 35606 2 2400 :E"T“SL: TLEWh“":“s,’ N ’“’;5
2 3 BRUCE HOBNSBY Gonna Be Same Changes Made (Columbia) 405 A8 182 13 20 |y e :nosurgw:; 0 c:uw O Hobits Die Hrd i §
3 4  JOHN MELLENCAMP Walk Tall (/siand/IDJMG) 395 -8 21012 7 180 LENNY KRAVITZ Lady (Virgin/ 3
| 4 e JAMIE CULLUM All At Sea (Verve/Universal) 336 +8 13845 18 19/0 KASEY CHAMBERS Stronger (Warner Bros.) 3
6 0 CARBON LEAF Life Less Ordinary (Vanguard) 293 +16 12694 8 19)2
{ 5 7  JOHN FOGERTY Deja Vu (All Over Again) (OreamWorks/Geffen) 289 -5 17283 9 18/0
7 8  FINGER ELEVEN One Thing (Wind-up) 270 -5 14445 15 1210
8 9 MARK KNOPFLER Baom, Like That (Warner Bros.) 268 -4 13560 4 2012
l 10 @ CROSBY & NASH Lay Me Down (Sanctuary/SRG) 262 +2 10782 1" 1710
n m KEANE Somewhere Only We Know (interscope) 261 +9 13594 6 191
13 @ 0ZOMATLI {Who Discovered) America? (Concord) 253 +22 12729 13 16/0 l
12 @ RACHAEL YAMAGATA Worn Me Down (RCA Victor) 251 +2 11537 16 1910
| 9 14 SCISSOR SISTERS Take Your Mama (Universal) 244 27 9504 14 13)0 Most ‘
14 15  MAROON S She Will Be Loved (Octone/ /AMG) 221 6 9889 8 8o Increased P[ays
‘ 16 16 SNOWPATROL Run (A&Miinterscope) 217 -3 7774 5 171 T:)LT‘AVL
18 17 MODEST MOUSE Float On (£pic) 191 13 6663 16 1210 ARTIST TITLE LABEL(S) INCREASE
2 @  ELVIS COSTELLO Monkey To Man fLost Highway) 182 +10 7671 3 1 U2 Vertigo finterscopel +350
| 23 @  THRILLS Not For All The Love In The Warld (Virgin/ 175 +1 4898 7 150 | ROBBIEROBERTSON Shine Your Light (Halywood) +39 |
20 20 CAKE NoPhane (Calmbiz) M ame 5 qgp [ ke Vol D"“‘;,”mf’f"’v — g
19 21 FINNBROTHERS Won't Give In Wettwerk/ 169 41 6397 12 160 | pay CHARLES VAN MORRISON by Lowe Concord 422 |
22 22 RAYLAMONTAGNE Trouble (RCA/RMG) 159 -9 7551 3 1501 M. JAGGER & D. STEWART f/ S. CROW 01d Habits Die Hard (Virgin/ +21
| 28 @ STEVE EARLE The Revolution Starts Now (£-Sguared/Artemis) 155 +1 7028 3 14j2 NORAH JONES Those Sweet Words /Blve Note/EMC) +19 |
24 24 311 Love Song MVolcano/Zomba) 152 -7 5876 20 70 JOHN MAYER Daughters (Aware/Columbia) +19
Beit> €1  NEVILLE BROTHERS Ball Of Confusion (Back Porch/Narada) 151 +13 5612 1 120 | PREM. Leaving New York Wamer Bros) +18
29 @ SARAH MCLACHLAN World On Fire fArista/RMG/ 149 +7 5616 5 1mmn |
25 27  CHRISTINE MCVIE Friend (Koch/ 145 14 4979 8 1310
[Debut> @ FRANZ FERDINAND Take Me Out (Domino/Epic/ 139 +3 6555 1 5{0
28 29 LOW MILLIONS Eleanor (Manhattan/EMC) 138 -4 3555 2 15/0
‘ 27 30  CHARLIE MARS Gather The Horses {12/ 13 -21 2639 4 10 Most
o . Morkord st suplad b et st o of romirs o etwrs, Sovgs ke sy e veek | Play ed Recurrents
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported 1o R&R by each TOTAL
reporting station. Songs unreported as adds do not count toward overall total stations piaying a song. Total Audience equals Average Quarter Hour Persons times number | ARTIST TITLE LABEL(S) PLAYS
of plays (times 100). Each daypar: on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (©2004, | 10S LONELY BOYS Heaven (OrFaic/ 228
Arbitron Inc.). © 2004, R&R, Inc. MINDY SMITH Come To Jesus Vanguard) 203
New & Active NORAH JONES What Am | To You? /Bive Note/EMC) 182
COUNTING CROWS Accidentally In Love (Dreami¥orks/Geffen) 176
K.D. LANG Helpless (Nonesuch/ | GAVIN DEGRAW | Don't Want To Be L/AMG/ DAVE MATTHEWS Oh (RCA/RMG) 129
Total Plays: 123, Total Stations: 14, Adds: 0 Total Plays: 94, Total Stations: 4, Adds: 0 JET Are You Gonna Be My Girl Atlantic) 122
HOWIE DAY Coflide /Fpic/ DONAVON FRANKENREITER It Don't Matter (Brushfire/Universall NORAH JONES Sunrise (Blue Note/EMC) 119
Total Plays: 102, Total Stations: 7, Adds: 0 | Total Plays: 87, Total Stations: 9, Adds: 1 D. FRANKENREITER {1, JOHNSON Free Brushfire/Universa) 116
KILLERS Somebody Told Me fislsnd/0JME) MICHAEL FRANTI Yes | Will iMusic/ SARAH MCLACHLAN Fallen (Arista/RMG) 106
Total Plays: 99, Total Stations: 4, Adds: 0 | Total Plays: 85, Total Stations: 8, Adds: 1 COLDPLAY Clocks {Capitol 103
RAY CHARLES fI[VAN MORRISON Crazy Love {Concord) LENNY KRAVITZ Lady (Virgin/
Total Plays: 97, Total Stations: 6, Adds: 0 Total Plays: 81, ions: 11, Adds: i i
TOOTS AND THE MAYTALS W1 ERIC CLAPTON Prssurs Drop V2 JOHN Mﬁvz:\ ;Q’ﬂZLfe'fs'Z'Lle/cmi; Station playlists far all R&R reporters are
Total Plays: 96, Total Stations: 6, Adds: 0 Total Plays: 78, Total Stations: 6, Adds: 2 available on the web at
- — R — — — — www.radipandracords. com.

Songs ranked by tetal plays

It's fime fo call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of re
You've gone the cheap, no-frills ronte.

And you're not getting what vou need.

It’s time for deeper insights.
It’s time to make better decisions.,
It’s time to bring in the industry’s leading team.

it’s time fo call Coleman. COlLEMAN
919-571-0000 MUSIC, TRENDS, BRANDING

emanlnsights
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W WE aRmsT TIE LseLs) T oLkTs AJ%‘:ILCE veso s | AAOSt Add Edj@_
1 0 R.E.M, Leaving New York (Warner Bros.) 567 +4 5287 6 3210 www.rrindicator.com
3 2 sland/iDJMG, . LI Loty Ao
o JOHN MELLENCAMP Walk. Tall fisland/(0JMG) 422 7 2779 7 220 M. JAGGER & D. STEWART fS. CROW 0K Habits Die Hard Vigit) 7
5 MARK KNOPFLER Boom, Like That (Warmer Bros.) 421 +34 5939 43UV | 6T Look What You've Done /Adhntic §
2 4  FINNBROTHERS Won't Give In Nettwerk/ 420 10 5073 " 26/0 AMERICAN MUSIC CLUB Another Morning Merge/ 4
] 5  BRUCE HORNSBY Gonna Be Some Changes Made (Columbia) M4 3 4854 13 240 mnlcs'gm;"::::;u;/w;m”gm,; I :
" mething Big (Sanctuary
6 o ELVIS COSTELLO Monkey ToMan fLost Highway/ 404 +40 6744 4 310 MOFRO Six Ways From Sunday lndependen, 3
o U2 Vertigo flaterscope) 367 +221 3997 1 26/2
8 0 CROSBY & NASH Lay Me Down (Sanctusry/SRG/ 349 +6 3579 12 250
7 9 JOHNFOGERTY Deja Vu (All Dver Again) (DreamWorks/Geffen/ 3n -18 4013 10 24{0 Mo st
9 10  STEVE EARLE The Revolution Starts Now (£-Squared/Artemis) 330 -5 5201 7 2710 In crease d PI ays
10 @ KEANE Somewhere Only We Know flnterscops) 304 +1 3895 12 2312 = m
16 @ RAY LAMONTAGNE Trouble /CA/RMG) 265 +48 4242 4 2812 ARTIST "“-E LABELS) INCREASE
13 13 RACHAEL YAMAGATA Worn Me Down (8CA Victor) 245 26 1525 16 14)0 ::ma“ufmﬁ S ‘ﬁ;
. [{
14 14 JAMIE CULLUM All At Sea (Verve/Universal) 243 -15 1621 22 140 ROBBIE ROBERTSON Shine Your Light Hodywood) 42
1 15  CHRISTINE MCVIE Friend /Koch/ 243 -40 1977 9 2010 ELVIS COSTELLO Monkey To Man [Lost Highway) +40
20 (D  CARBON LEAF Life Less Drdinary (Vanguard) 220 +32 1152 11 1600 :"‘;l:‘l“\';:fmgﬂ: As F:; As) Km,: "””’5,7,23 +;2
. oom, Like That (Wamer +
17 17 THRILLS Not For All The Love In The World /Virgin/ 208 5 3235 7 1811 CARBON LEAF Life Less Ordiary (Vanguand 32
15 18  GOMEZ Nothing Is Wrong (Hut/Virgin/ 208 43 1493 13 17i0 JOSEPH ARTHUR Can't Exist fVectar/ +25
23 @ BEN HARPER & BLINO BOYS OF ALABAMA Wicked Man (Virgin/ 201 +24 3858 3 22§12 BEN HARPER & BLIND BOYS OF ALABAMA Wicked Man (Vi +24
18 20  K.O.LANG Helpless (Nanesuch) 200 -10 2038 10 20/0
19 21 MAOELEINE PEYROUX Don't Wait Too Long /Rounder/ 197 1 4317 4 2110
22 @D  NEVILLE BROTHERS Ball Of Confusion Back Porch/Narads) 194 4 w2 s e | Syndicated
25 €@  0ZOMATLI (Who Discovered) America? Concord) 0 e 18w | Programming
12 24  0L087'S New Kid New West) n -106 1084 15 14/0 Addod This Week
21 25 SCISSOR SISTERS Take Your Mama (Universal) 168 .27 1937 12 120 World Cafe - Erica Zito 215-898-6677
@ MINOY SMITH Fighting For It All (Vanguard) 163 +21 1734 1 161 THRILLS Whatever Happened To Corag Jaim?
€%  CAKE NoPhone (Columbis) 161 +15 967 1140 PAUL WELLER Thinking Of You
26 28  KENNY WAYNE SHEPHERD Hey, What Do You Say /Raprise/ 158 4 677 4 120 Acoustic Cafe - Rok Reinhart_734-761-2043
24 29  OONAVON FRANKENREITER It Don’t Matter (Brushfire/Universal) 158 19 1057 7 120 A.J. CROCE Cold
27 30 LOWMILLIONS Eleanor (Manhattan/EMC) 147 - 1840 5 130 ERIC BIBB The Cape
MARK KNOPFLER All That Matters
34 Triple A Sol kedbyt tal plays for the airpk k of Sunday 9/26 - Saturday 10/2. REM. | Wanted To Be Wrorg
riple A reporters. Songs ran| otal plays e airplay week of Sunday aturday
© 2004 Radio & Records. WILLIE NELSON & SHELBY LYNNE Stormy Weather
4 )
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Continued from Page 84

will also say that we are very open to
trying to find an FM signal that we
could place this format on.

In the meantime, we are moving for-
ward with what we have. We have done
a billboard and bus-board campaign to
help get the word out about the station,
and we have given away many thou-
sands of T-shirts at a variety of events
to help the cause. In addition, we have
this four-color Americana Road Trip
booklet we have put together that we
distribute at events.

We are also utilizing our website as
much as possible in spreading the word.
We have an online contest going on
that’s built around the top 75 Americana
series we ran, We also have a Share the
Music campaign in place. While people
are online, we hope they discover that
we are streaming the station, which will
help us in the long run to reach a
broader audience.

The next big area of focus for us will
be to get more involved on the commu-
nity level and to start to develop some
major benchmark events. Since the mu-
sic we represent and the image of the
station tend to lean toward a grass-roots
mentality, getting ourselves in the
middle of the larger causes of the com-
munity makes good sense for us.

R&R: How about your on-air talent?

JH: We are live from 6am to 7pm and
automated after that, although we re-
main live until 10pm on the weekends.
G. does mornings from 6 to 9am, and he
is our main focus, in terms of a person-
ality. As you know, he was a rock critic
in the area for many, many years, and
he is pretty well known in the market.
He is to our market what WXRT/Chi-
cago morning man Lin Brehmer is to
Chicago. All of our other jocks are also
real fans of music and really know their
facts. I think that is very important for
the kind of music-intensive station we
are.

R&R: How about your production el-
ements?

October 8, 2004 R&R © 87

JH: We have quite a bit of well-
crafted production, but, like the music,
we take a lo-fi kind of approach. We
don't take ourselves too seriously. We
are trying to have some fun with this
thing. Sure, we are a station that is se-
rious about music and we want to por-
tray respect for that music on the air,
but we want to avoid some kind of elit-
ist image at all costs. We look at it as a
celebration of the music and the culture
that goes along with it.

R&R: Where do you think the station
stands right now, in terms of your vi-
sion?

JH: We feel that we are only now get-
ting the music right where we want it.
When you are doing a startup with an
unfamiliar format it takes a while to get
it tuned in to the audience you are try-
ing to reach. As we talked about earlier,
there is a clear programming philosophy
that most programmers in the Ameri-
cana world share, but when it comes to
executing a specific station, you have to
give it some time before it hits the mark.

The music is crucial when you are try-
ing to put a unique product out there
and yet still intend to reach as wide an
audience as possible. Everything else
you want to do follows the musical per-
sonality of the station. We are now
ready to beef up all those other things
that can help us accentuate the on-air
product. More community-oriented pro-
motions, more news and information
segments on the air, more database
building and marketing and so on.

Our owners have made the commit-
ment to this station, and they know that
it is going to take a while for us to es-
tablish a sizable and reliable audience.
They also know that once we do, they
will serve an important and desirable
community in the Denver area.

If you'd like to learn more, you can
reach John Hayes at 303-675-4685 or
jhayes@nrcbroadcasting.com and G.
Brown at 303-675-4684 or gbrown@nrc
broadcasting.com. For more info and to
hear KCUV, log on to www.kcuvradio.
com.

M TRIPLE A 5

arnist: Carbon Leaf

uaeeL: Vanguard
By JOHN SCHOENBERGER / TRIPLE A EDITOR

Virginia-based Carbon Leaf have been
systematically building a story for
the past several years through the re-
lease of five albums (their last indie re-
lease sold more than 45,000 copies), con-
stant touring, great press and landing a
performance slot at the American Music
Awards show a couple of years ago. And
if you saw them perform at the Players
Club on Saturday night at the R&R
Triple A Summit this year, you already
know what kind of energy this quintet
can generate onstage. You also know that
they have very loyal fans supporting
them from coast to coast.

With their newest album, Indian Sum-
mer, the quintet take their Celtic pop
base and expand on it, delivering an al-
bum that can easily break them to the
next level. Producer John Morand has
taken the talents of vocalist Barry
Privett, multi-instrumentalist Carter
Gravatt, guitarist Terry Clark, bassist
Jordan Medas and drummer Scott
Milstead and guided them into an area
that makes them more friendly to radio
without sacrificing any of the qualities
that have given Carbon Leaf their unique
sound.

“People kept saying we were a Celtic
rock band,” says Privett. “There was defi-
nitely some of that on the last couple of
albums and in some of our new songs, but
we were also gravitating toward other
ideas with this project. Our strongest
songs felt a lot fresher to us because we
sensed that the time had come for us to
explore.”

Along with the band’s desire to get a
little simpler and more focused with their

music — the chord structures, the tem-
pos and the melodies — Privett also be-
gan to shift in his approach to writing lyr-
ics.

“It used to be my rule that every line
had to be unique. I'm really proud of what
I wrote for our previous albums, but [ was
also a little elusive. This time I wanted
to say what | wanted to say more di-
rectly.”

Once the new album was complete, the
bandmembers realized that they had
come up with something that could poten-
tially catapult their careers to an entirely
new level. Cleary, they had a good handle
on their development to that point as an
indie band, but their instincts told them
it was time to get involved with a label
that could guide them and help them
reach new goals. After a bit of searching,
they decided that Vanguard was the per-
fect home for them.

“We’d done five albums on our own and
pushed that as far as it can go,” says
Clark. “Obviously, someone goes with a
label in hopes of getting a wider audience
and a little more muscle. We talked with
other bands who had worked with Van-
guard and kept hearing the same positive
reports. The people at Vanguard are mu-
sic-minded above all else.”

As “Life Less Ordinary” rides high on
the Triple A airplay charts, there are sev-
eral others tracks that deserve your at-
tention, including “What About Every-
thing,” “Grey Sky Eyes,” “Paloma” and
“Changeless.”
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4 N
W W ARTIST TTLE LABEL(S) R U CWNT | Americana spotlight —
1 @ STEVEEARLE The Rovolution Starts Now ESpuoredftemisl 675 +24 820 | by John Schoenberger ’
] ©  KASEY CHAMBERS Wayward Angel (Warmer Bros. 548  +116 1521 | Artist: Willie Nelson & Friends
3 @) VARIOUS ARTISTS Teouch by Heart.. (Sugar i 280 .5 g | Label: Lost Highway '
Earlier this year the legendary Willie Nelson taped his third special for the USA Network, Willie
4 ©  JuNiOR BROWN Down Home Chrome (Telare/ 487 +48 2919 Nelson & Friends: Outlaws and Angels. Once again, it took
8 o TIFT MERRITT Tambourine (Lost Highway) 258 T 053 place in Los Angeles e?t The Wiltern Theatre. Joining him for
the event were such diverse artists as Toby Keith, Joe Walsh,
2 6  VARIOUS ARTISTS Por Vida: A Tribute To The Songs... 0/ 452 -46 5380 Merle Haggard, Kid Rock, Al Green, Shelby Lynne, Carole
©  BUODY MILLER Uriversal Urited House Of Prayer iVew st/ 424 +105 941 King, Toots Hubbert, Ben Harper, Lee Ann Womack, The
Holmes Brothers, Los Lonely Boys, Lucinda Williams, Rickie
11 €  CHARLIEROBISON Good Times (uatone! 420 +52 1673 Lee Jones, Keith Richards and Jerry Lee Lewis. And if that
. 17 " . A . q
] 9 K KANE & K.WELCH You Can't ... {Compass/Deed Reckoning) 3 -36 6539 wi LL!E[ LSESORE wasn't enough, the hquse band mcluqm Jimmy Ripp, Nils
& vl | A Lofgren, Hutch Hutchinson, Ivan Neville, Jim Keltner, Greg
9 10 TOOD SNIDER East Nashville Skyiine (Oh Boy/ 391 3 5953 Leisz and Maxine Waters. Willie's new studio release, /t Always
7 1 NOTORIOUS CHERRY BOMBS The Notorious... Unversal Soutf) 386 43 6678 Will Be, will be in stores Oct. 26.
10 12 VARIOUS ARTISTS The Unhroken Circle (Dualtong) 368 13 241 | 4 mericana News
)
16 €D  NITTY GRITTY OIRT BAND Welcome To Wacdy Creek Mhesbons) 325 32 1893 ] .
: The third annual Americana Honors and Awards Ceremony took place on Friday, Sept. 24 in
13 14 VARIOUS ARTISTS Beautiful Oreamer... (Amencan Roots/ 304 N 2603 | Nashville during the Americana Music Conference. The two-hour event mixed performances with
1 15 BILLY JOE SHAVER Billy And The Kid (Compacre) 296 15 2856 award‘presen‘tations and was taped to air qn the Great American Country Network in the near future.
The winners included Loretta Lynn for Artist of the Year, as well as Album of the Year for Van Lear
U MELONIE CANNON Melonie Cannon (Skaggs Family)” 284 +34 1338 | Rose, Rodney Crowell, who got Song of the Year for “Fate’s Right Hand", Mindy Smith, who grabbed
18 17 ELEVEN HUNDREO SPRINGS Bandviagun {Palo fural 76 1 2282 New/E‘n‘1erging Artist of the Year; and Will Kimbrou‘gh: who we.as named Instrumentalist of the Year.
: 1n addition several special honors were bestowed: Lifetime Achievement/Songwriter went to Cowboy
2 @  BURRITO DELUXE The Whole Enchilada (Luna Ciica) 266 +1 1421 | Jack Clements, Lifetime Achievement/Executive went to Jack Emerson, Lifetime Achievement/
2 @ DRIVE BY TRUCKERS The Dirty Seuth few st 283 .2 1760 Performer went to Chris Hillman, the f’resident‘s Award honored The Caner Family, and the Spirit of
Americana Free Speech Award was given to Steve Earle ... Americana outfit Son Vot have reunited
17 20 DAVE ALVIN Ashgrove (Yep Roc/ 262 -3 7325 | and are about to begin work on a new studio album. 1t all began again when group members Jay
19 21 MAVIS STAPLES Have A Little Fsith (ligator) 250 2 2032 Farrar. Dave and Jim Boquist and Mike ﬂeidorn ended a ﬁve-ye:ar hiatus to record a trac}< fgr the
Alejandro Escovedo tribute album, Por Vida ... Bluegrass has a history as colorful as America itself,
15 22 CRICKETS & THEIR BUDOIES The Crickets And... (Sovereign) 249 57 3509 | and that history is the focus of one of the most expansive collections ever issued: Can't You Hear Me
23 23 PAUL THORN Are You With Me? (Back PorchyVigin/ 236 44 700 Callin’ — Bluegrass: 80 Years of {1merican Music. The deluxe fpur—CD boxed set, containing 109
tracks and a 60-page bookiet, has just been released by Columbia/Legacy.
22 24 DALE WATSON Dreamland (Koch/ 222 -29 7390
[ Note: If you have Americana news, please forward it to jschoenberger@radioandrecords.com.
€  B.SKAGGS & K.THUNDER Brand New Strings (Skaggs Farey! 221 ~108 349
®
%5 2 OTISGIBBS One Day Our Whispers Benchmark) m 6 zn | Most Added
28 @ MAGGIE BROWN Maggie Brown /Riverwide/ FAE] + 1138 ARTIST TITLE. LABEL(S) ADDS
PETER ROWAN & TONY RICE You Were There For Me (Rounder/ 15
@  MELROYS The Meroys 95 Narth) 8 +38 1868 | RicKY SKAGGS & KENTUCKY THUNDER Brand New Strings (Skaggs Famity/ 15
21 29 MARKJUNGERS One For The Crow (American Rural) 196 2 t2aa | TONYJOEWHITE The Heroines (Sanctuary/SAG/ il
BUOOY MILLER Universal United House Of Prayer (New West/ 9
@ TONY JOE WHITE The Heroines (Sanctuary/SRG/ 196 +84 31e SPLIT LIP RAYFIELO Should Have Seen It Coming (Bloodshot/

The Americana Airplay chart represents the reported play of terrestrial radio stations, nationally syndicated
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts.
For more information please visit www.americanamusic.org.

© 2004 Americana Music Association.

TOM WAITS Real Gone (AntilEpitaph)

POLECAT CREEK Leaving Eden findepedent)

ELVIS COSTELLO The Delivery Man (Last Highway/
JULIE LEE Stillhouse Road (Compadre)

—MAN'AGER’S/A MINUTE

Your Free, Weekly E-Mail

e Study Summaries from BIA, Center for Media Research, E-Marketer, Interep, Katz, The Media Audit, NAB and more.
» Management and Sales ideas from Sylvia Allen, Dave Anthony, John Lund, Irwin Pollack, Walter Sabo and many others.

» Research insights from Larry Rosin, Gerry Boehme, Mike Henry, Bill Moyes, Mark Ramsey, Rick Torcasso and many

others.

- _If Y_ou;ve Got 60 Seconds,

e — —
You’ll Want To Read the R&R Manager’s Minute! / / Y o 2\
To subscribe, send your n;me, email and contact information_to managersminute@radioandrecords.com r ___, \_,___; \1-

wwWw americanradiohistorv com


www.americanradiohistory.com

CHRISTIAN

October 8, 2004 R&R ® 89

Catching Up With
Fred Hammond

The urban gospel powerhouse hits the road

-~/ rban gospel powerhouse Fred Hammond has re-
leased so many records since 1984 that he couldn’t tell
you what number his latest, Somethin’ ‘Bout Love, is
on the list. The avid road warrior divides his time
equally between touring and recording, and currently
he’s out on the Worship Alive 2004 fall leg. He’ll visit
between 40 and 50 cities from September to Novem-
ber, and the bulk of the material comes from his recent

summer release.

If you haven't heard the disc by
now, there’s a good chance you'll be
able to catch Hammond, with open-

er Darius Brooks, liveina =

city nearby. You'll find that
Hammond and company
(a nine-piece band, to be |-
exact) bang out a nice mix
of upbeat praise tunes
tempered with soulful,
soaring ballads. [

stayed with it. [ started out playing
bass, and as I got around gospel
music, [ wanted to do it more and
more and more. [ended up
playing with a lot of differ-
|| ent groups. Then I got
{ blessed to play with the
Winans family.

R&R: That was a great
steppingstone for your career.

FH: Yeah, ] gotinvolved

The album's first single, L ! with them when I audi-
the catchy, blues-inspired Fred Hammond tioned to play bass for

“Celebrate (He Lives),” is already
becoming a crowd favorite. Other
tunes we hope Hammond incorpo-
rates into his live set include a re-
make of Stevie Wonder's “Love’s in
Need of Love Today,” as well as
"Lord, We Need Your Love,” the CD
version of which includes pop
artist Brian McKnight and Ham-
mond’s songwriting mentor, Mar-
vin Winans Sr.

R&R caught up with Hammond
as he was traveling on the West
Coast, Despitebad cell phone recep-
tion, he gave us the lowdown on his
life at present. He talked about the
reality of being on the road (unglam-
orous), what's in his personal CD
collection (from Stevie to Simon &
Garfunkel) and the reason he’ll nev-
er stop making music. Read on.

R&R: Any idea where you're rolling
through right now?

FH: Fresno.

R&R: Which do you prefer, touring
or studio work?

FH: I have to have itall. It's all [
know. 1 like going into the studio,
and ! also like hitting the road and
getting with the people.

R&R: What's the best and worst part
of road life?

FH: The worst part is being away
from my family and loved ones. The
best part is that [ get to do what
love to do. I love to minister and cre-
ate. | love the camaraderie of the
bandmembers and fellow singers.

R&R: What was your introduction
to gospel music?

FH: I started out in church in De-
troit when I was about 13. I just

them on their first record. [ got to go
on the road with them, and from the
start they were a great influence on
me. [ was with them for about two
years, from 1980-82.

“For Somethin’ ’Bout
Love, | wanted to
write something that
dealt with the
subject of love. It's
what people need.”

R&R: You've consistently released
records about every year and a half.
What's your approach to recording?

FH: I sit down and start writing,
and the concept will come to me, or
I'llbegin with a concept. Each record
is different. For Somethin’'Bout Love,
[ wanted to write something that
dealt with the subject of love. It's
what people need. We know a lot of
rules and regulations in our lives,
and sometimes it seems we forget
about love. In our quest to go deep-
er and higher with God, we seek
righteousness and holiness and all
those other things, but sometimes
we forget about love.

R&R: I see that you wrote or co-wrote
on nearly all 19 tracks on the album.
What inspires you?

FH: The songs just come. Or

www americanradiohistorvy com

By Lizza Connor

sometimes [ have to sit down and
approach a topic [ want to write
about. They come on the road, at the
house, at church, wherever.

R&R: How do you keep each record
fresh when you're constantly writing
and recording? You rarely take a break.

FH: You have to focus on it. Keep-
ing it fresh has to be a priority. [ pray
and ask God for creative direction. I
like writing and producing with
other peopleas well. [could doitall
myself, but collaborating with oth-
ers helps to mix it up.

R&R: What's your favorite track on
Somethin’ ‘Bout Love?

FH: “Celebrate, He Lives” is my
favorite, because I like the revelation
of it. It's what the world needs to hear
at this time. That song and [the Mel
Gibson-directed movie] The Passion of
the Christ came out around the same
time, so maybe that's the point God
wanted to get across, that He lives.
That’s the simple thing about the
whole gospel. God so loved the world
that He gave His only Son. There’s
something about that love. He's alive.
Tlove the melody of the song as well.
It's old school. It's got some Al Green
and some Ron Isley mixed in.

R&R: Who were some of your earli-
est influences in music?

FH: Everybody from Stevie Won-
der to Andrae Crouch to Parliament
to Three Dog Night, The Winans,
The Clark Sisters, Simon & Gar-
funkel and everything in between.

R&R: I noticed you played a few in-
struments, besides singing and writing
songs, on the album.

FH: Yes, I play bass and guitar,
and [ handled some of the program-
ming. But mostly [ play bass. [ start-
ed playing drums when I was 10,
but there were too many people at
church playing drums, so I quit.
There was only one other guy play-
ing bass, and he didn’t always show
up, so I picked it up.

R&R: Who helped shape your song-
writing?

FH: I like a lot of different song-
writers, but Marvin Winans really
taught me how to be unpredictable
in my writing. He taught me not to
state the obvious.

R&R: What's the most valuable
thing you've learned over the past 20
years in entertainment and ministry?

FH: Being able to change with the
times and change with what the
people need. You have to remember
that you're writing for people, to
help encourage them in their lives.
Getting out here in ministry is im-
portant. I've given up a lot, but I've
gained a lot.

Christmastime Is Here

Hot new releases certain to top any wish list

Various Artists Gloria (Rocketown)

For this compilation of Christmas tunes, Rocketown artists
(along with a few special guests) gathered with producers Charlie
Peacock and Scott Dente early in 2004 to reflect on the season.
The artists, who include Ginny Owens, Christy Nockels, George
Rowe and Shaun Groves, recorded their favorite Christmas
standards and came up with a few original songs as weil.

Several of the tracks from Gloria emerge as standouts. Amy
Grant's rendition of “God Is With Us” is warm and convincing. it
would be nearly impossible for Grant, arguably the voice of
Christmas for most folks, to mess up any holiday tune. Christine
Dente’s breathy, plaintive delivery of the contemporary piano-and-
strings ballad “Prepare a Place” will likely resonate with Christmas-
music lovers as well. Dente, backed by Michael W. Smith, relays
the Christmas story with passion, and the production is kept spare
s0 as not to overshadow the simple message of the tune.

Gloria takes some risks with the classics “O Come, O Come
Emmanuel” and “Go Tell It on the Mountain,” and the familiar
songs are delivered with a few twists. Overall, Gloria captures the
spirit of the season, but it won't replace those Christmas standards
from Grant, Anne Murray, Bing Crosby or The Carpenters.

Erin O’ Donnel Christmas Is Here (Inpop)
Mellow, fireside Christmas music with a heavy jazz influence
a la Norah Jones.
Andrew Peterson Behold The Lamb Of God (Fervent)

Peterson's annual live Christmas pageant artfully caught on
tape. Many of the songs are Peterson originals, and here a bevy of
friends joins him in the studio.

Various Artists Absolute Favorite Christmas (Fervent)

BarlowGirl sing “O Holy Night,” and Tree 63 join BarlowGirl on
“What Child Is This.” Todd Agnew, Big Daddy Weave and the new
Houston-based band Inhabited offer new Christmas tunes

Cross Movement & Friends Gift Rap (Cross Movement Records)

The biggest-selling group in Christian hip-hop and rap offers a

special Christmas-flavored holiday album.
A Few Others...

* Kim Hill, Real Christmas (Soul-led)
* Michael W. Smith, Christmas Boxed Set (Reunion)
* The Katinas, untitled (Gotee)

v the second | hesed theen play il e
e &l the Station, that it was gonna
*Danding With the Angels®
ng-brainar.”
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o0 | ' ' CHRISTIAN AC TOP 30 I  powereD[T]
e October 8, 2004 MEB]ABASE
WE WEK ARTIST TILE LABEL(S) S pLATS YT stons Most Added’
1 0 JEREMY CAMP Walk By Faith (BEC) 1038 +12 21 38i0 S—
5 € BETHANY DILLON AU Need (Sparrow/EMI CMG) 888 +66 n up | wwrrindicator.com -
2 €@  MERCYWE Here With Me (NO/Curt) 886 +25 28 3910 | CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 6
7 o CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG) 814 +77 9 3415 CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/EMI CMG/ 5
4 5 TREE63 Blessed Be Your Name flnpop/ 778 47 35 3710 NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 4
8 @  WICHAEL W. SMITH Healing Rain (Reunion/PLG) 757 +63 7 33n PHILLIPS, CRAIG & OEAN You Ave Gad Alone (¥0) 4
3 7 THIRDDAY |Believe (Essential/PLG) 2 99 22 Tt [ el U0 o il el it gl
. SALVADDR Heaven (Word/ Curb/Warner Bros.) 4
6 8 STEVEN CURTIS CHAPMAN All Things New (Sparrow/EMI CMG) 739 -49 17 3310 NATALIE GRANT Live For Today (Curd) 3|
9 0 BY THE TREE Beautiful One (Fervent) 718 +26 9 26/0 MONK & NEAGLE Dancing With The Angels (Flicker/ 3
10 @ SHAWN MCDONALD Gravity (Sparrow/EMI CMG) 690 +14 14 3100 NICHOLAS JONAS Dear God (Columbial 3
1 " CASTING CROWNS Who Am | (Beach Street/Reunion/PLG) 663 -10 31 36/0
14 @ WATERMARK The Glory Of Your Name (Rocketown/ 556 +35 9 2712
21 @ NEWSBOYS Presence {My Heart's Desire) (Sparrow/EMI CMG) 525 +103 5 2614
12 14 BUILDING 429 Glory Defined (Word/CurlyWarner Bros.) 516 -39 13 35/0 Most
15 15 SELAH You Raise Me Up Curt/ 486 27 26 310 Increasedplays '
16 16  TELECAST The Beauty Of Simplicity (BEC/ 472 -29 10 20/0 TomaL
19 @ FFH Still The Cross (Essential/PLG/ 460 +25 5 19/0 : PLAY )
ARTIST TITLE LABEL(S) INCREASE
17 18 RACHAEL LAMPA When | Fall (Word/Curby/Warner Bros.) 446 -48 1" 20/0 ) )
23 @ BUILDING 429 The Space In Between Us (Word/Curb/Warner Bros.) 444 +52 4 2212 CASTING CROWNS Voice OF T"f[h /Hel'acﬁ Stueet/Reunion/PLE) +140
NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) +103
18 20 MATTHEW WEST The End (Sparrow/EMI CHG) 439 18 18 2500 | THIRDIDAY You hve Mive EssentialPLG] 100
22 €0 BEBONORMAN Disappear [EssentialPLG) 435 +19 6 19/0 CHRIS TOMLIN Indescribable (Sixsteps/Sparrow/eMI CME) — +71
26 @ PHILLIPS, CRAIG & DEAN You Are God Alone (iV0/ 395 +75 2 22i4 PHILLIPS, CRAIG & DEAN You Are God Alone /INO) +75
[ @ CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 394 +14D 1 2616 THIRD DAY /3. C. CHAPMANIMERCYME See Love /Lost Keyword) +68
20 24 BARLOWGIRL Never Alone fFervent/ 393 33 12 (7@ [ OEVRIT UGN AN e, S ETCHG) 48
2% @ A e 186 1 9 1600 MICHAEL W. SMITH Healing Rain (Reunion/PLG) +63
REVOR MORG all Down (BHT) * POINT OF GRACE | Choose You (Word/Curb/Warner Bros.] +62
28 @ POINT OF GRACE | Choose You (Word/Curb/Warner Bros.) 362 +62 2 201 BUILDING 429 The Space In Between Us (WordCurtyWarer Bras)  +52
25 27  JEFF DEYO As| Lift You Up (Gotee) 325 -18 12 13/0
27 28  ANTHONY EVANS Here's My Life /V0) 300 -9 14 18/0
@D  TREE3 King finpop) 294 +29 1 1301
30 30 SWIFT Alive InLove (Flicker) 280 5 6 141 Recurrents
40 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of TOTAL
9/26-1072. Bullets appear on songs gaining plays or remaining flat from previous week. I two Songs are tied in total plays, the song with the larger increase in playSis [ 4 crr e Lageuss) PLAYS
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audlence equals Average Quarter Hour Persons times | MATTHEW WEST More (Universal South/EMI CMG) 476
number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. | DAVID CRDWDER BAND Open Skies (Sixsteps/Sparrow/EMI CMG) 460
{© 2004, Arbitron Inc.). © 2004, R&R, Inc. KUTLESS Sea Of Faces (BEC) 457
Ne w A Cti ve MERCYME | Can Only Imagine /N0/Curb) 367 |
& MERCYME Word Of God Speak N0/ 364
NEWSBOYS You Are My King (Amazing Love) (Sparrow/EMI CMG] 359
SHANE & SHANE He s Exaited (ls00p) SCOTT RIGGAN | Love You Lard (Spinaing Plates/ NEWSEOYS HZ”n;ZnSV(ngw/;;MG} o oo
| Total Plays: 255, Total Stations: 14, Adds: 1 Total Plays: 141, Total Stations: 6, Adds: 0 NICHOLE NORDEMAN Holy (Sparrow 299
THIRD DAY You Are Mine (Essential/PLG) NICOLE C. MULLEN Everyday People (Word/CurtyWarner Bros.) e, ¥ ch i
Total Plays: 211, Total Stations: 1, Adds: 2 Total Plays: 136, Total Stations: 6, Adds: 0 b SMIT?I 2 'eA“ i' : 4 Y S
THIRD DAY/STEVEN CURTIS CHAPMANIMERCYME | See Love (Lot Keyword) | GINNY OWENS New Song (Rocketows/ WICHAEL W. You Are Holy (Prince Of Peacel (Reunion)
Total Plays: 203, Total Stations: 8, Adds: 4 Total Plays: 128, Total Stations: 7, Adds: 0
NATALIE GRANT Live For Today (Curt) SARAH KELLY Living Hallelujah (Gotee/ Station playlists for afl R&R reporters
Total Plays: 172, Total Stations: 11, Adds: 3 Total Plays: 108, Total Stations: 6, Adds: 0 are available on the web at
THIRD DAY Come On Back To Me (EssentialPLG/ OVERFLOW Come Home (EssentiallPLG) !
| Total Plays: 145, Total Stations: 10, Adds: 0 Total Plays: 88, Total Stations: 5, Adds: 1 www.radioandrecords.com.
L o 7 So_ngs ranked h_y lolanlays ) - - ) - - |

SIARROW"

www americanradiohistorv com

matthew west

“You Know Where To Find Me”
Find It: October 8th

no hyps. just hits. * matthewwest.com * sparrowrecords.com

For promotional info contact Jenn Brinn at 800.347.4577 or radio@mail.emicmg.com.
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W W aRmisT TmE LaseLg) T etvs "B staons
1 o SANCTUS REAL Everything About You (Spamow/EM/CMG) 1001 +15 18 2510
5 o TOBYMAC Gene (Forefront/EMI CMG) 958  +102 2 2810
4 o BY THE TREE Beautitul One fFervent/ 905 +32 13 2710
6 o BETHANY DILLON All| Need /Sparrow/EMI CMG/ 903 +78 10 2401
Z 5 SHAWN MCCDNALD Gravity (Sparrow/EMI CMG) 903 -50 12 2310
3 6 BARLOWGIRL Never Alone (Fervent) 844 -95 26 211
8 7 PAUL WRIGHT You're Beautiful (Gatee/ 729 -1 14 210
14 o RACHAEL LAWMPA When ! Fall (Word/CurtyWarmer Bros.) 673 +95 8 21
g 9 JEREMY CAMP Stay (BEC/ 671 -32 19 19/0
10 10 OUTOF EDEN Soldiers (Gotee/ 625 73 12 17i0
7 11 MERCYME Hzre With Me /INO/Curt) 622 142 28 15/0
13 @ AUDIO ADRENALINE Miracle (Forefront/EMI CMG) 612 +29 10 2010
17 @ BIG DISMAL Rainy Day (Lost Keyword) 569 +91 4 2314
" 14 KUTLESS Sea Of Faces /BEC) 529 -85 30 1410
16 @  TREES3 King lnpow 510 +3 5 200
12 16 D.CROWDER... Open Skies (Sixsteps/Sparrow/EMICMG) 493 -109 18 15/0
22 @ DAY OF FIRE Cornerstone (Essential/PLG/ 485 +72 [} 211
21 @ BUILDING 429 The Space... (Word/Curb/Warner Bros,) 866 +49 4 1710
18 19 SWITCHFDOT Meant To Live (Red Ink/Columbia) 418 48 13 810
15 20 JADON LAVIX Following You /BEC) 395 174 17 10
24 @ T0DD AGNEW Reached Down fArdent/ 392 +24 4 1712
28 @ NEWSBOYS Presence... (Sparrow/EMI CMG/ 380 +51 3 1511
26 @ IAN ESKELIN Shout finpop/ 380 +26 4 1611
19 24 MATTHEW WEST The End (Sparrow/EMI CMG) 378 -n 16 1310
27 @ JEREMY CAMP Walk By Faith (BEC) 73 +19 8 810
25 @ HAWK NELSDN Every Little Thing (Tooth & Nailf 367 +2 n 13i0
@ MAT KEARNEY Undeniable fingap/ 363 +210 1 2112
20 28  PLUMB Taken [Curty 352 13 15 1110
23 29  S.C.CHAPMAN All Things New (Sparrow/EMI CMG/ 308 -67 15 10/0
30 €D EVERUFE Evdence Toval/SHELTER) 291 +23 2
31 CHR reporters. Songs ranked by total plays for the alrplay week of Sunday 9/26 - Saturday 10/2.
© 2004 Radio & Records.
New & Active
BEBO NORMAN Disappear (Essential/FLG/ FM STATIC Definitely Maybe (Taoth & Nail)
Total Plays: 257, Total Stations: 10, Acds: 0 Total Plays: 200, Total Stations: 7, Adds: 0
PILLAR Rewind (Flicker/EMI CMG/ SKILLET A Little More (drdent/Lava)
Totat Plays: 240, Tota! Stations: 13, Acds: 2 Totat Plays: 178, Tatal Stations: 7, Adds: 5
MUTE MATH Control (Teleprompt/Word/Curb/Warner Bros.) CHARITY VON Weight 0f The World /Slanted)
Total Plays: 237, Total Stations: 11, Adds: 3 Total Plays: 175, Total Stations: 9, Adds: 1
STACIE ORRICO | Could Be The One fForefront/ THIRD DAY You Are Mine (Essential/PLG)
Total Plays: 224, Total Stations: 7, Adds: 0 Total Plays: 164, Total Stations: 9, Adds: 5
KIERRA SHEARD You Don't Know /EAY Gospel/ NATE SALLIE Save Me (Curt/
Total Plays: 200, Totaf Stations: 7, Adcs: 1 Total Plays: 163, Total Stations: 7, Adds: 2

ROCKTOP30

S5 WS armsT TLE LABEL) i eles "B itk
1 o THOUSAND FOOT... Faith, Love... (Tooth & NailEME] 364 +6 12 2910
4 o TOBYMAC Gone (Forefront/EMI CMG) 361 +42 ] 32
2 o MOURNING SEPTEMBER Giorietta (Floodgate/ 360 +10 12 2210
3 4 KUTLESS Not What You See (BEC/ 299 -22 15 240
6 o KIDS IN THE WAY Phoenix (Flicker) 281 +25 L] 241
7 o TAIT Reconnecting fForefront/EMI CMG) 263 +22 13 2612
9 0 NATE SALLIE Without You (Curty 238 +14 8 20/0
1 o DAY OF FIRE Cornerstone (Fssential/PLG/ 235 +1 2912
8 @  SKILLET Open Wounds fArdent/tava) 233 +3 7 2600
10 €D 12 STONES Far Away Windug) 230 46 10 21
5 " JEREMY CAMP Stay (BEC) 223 -44 19 19/0
18 @  FMSTATIC Definitely Maybe (Tooth & Nail 20 +29 6§ 170
13 13 NUMBER DNE GUN You Fail... (Salvage/Floodgate) 214 4 12 15/0
15 m LAST TUESDAY Beat Dependent /DUG) 212 +8 13 2011
16 (B POORMAN'S RICHES Energy Word Of Mouth) 206 +7 § 201
17 @ 1000 SMITH Alve Curty 05 47 10 221
20 17 FURTHER SEEMS FOREVER Hide Nothing (Tooth & Nai) 172 5 4 18/0
18 18 FALLING UP Bittersweet (Tooth & Nail) 166 21 20 22{0
27 @ MUTEMATH Control (Teteprompt/Word/CurtyWarmer Bros.) 156 +33 2 2013
28 @ SANCTUS REAL Alone (Sparrow/EMI CMG) 155 +33 2 16/4
25 @ GRETCHEN Fading /independent/ 144 +13 3 1912
23 @ EVER STAYS RED Il Tell The World (Wninkle Free) 138 +6 3 1713
22 @ PRDJECT 86 Safe Haven (Tooth & Nail) 136 0 10 19/0
26 @  UNDEROATH Reinventing Your Exit findependent) 132 +2 7 70
24 25 FALLDUT Somewhere In Between (Be3/ 131 1 | 12/0

@ IAN ESKELIN Shout finpag) 127 +27 1 131

@  TREEG3 King fipon/ 16 +12 1 12
29 28  KINGSDOWN Dearest Nameless flndependent/ 109 -9 15 16/0

29  STAPLE Pop fFlicker) 107 -3 1 1210
30 30 APOLOGETIX Downer Of A Sister fParadudes) 106 8 3 1211

]

37 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 9/26 - Saturday 10/2.

© 2004 Radio & Records.

New & Active

TOO0D AGNEW Reached Down /Ardent/

Total Plays: 84, Total Stations: 5, Adds: 0

CASTING CROWNS American Dream Beact: Street/Reunion/PLG)
Total Plays: 83, Total Stations: 11, Adds: 0

RDPER Ampiity /5 Minute Walk)

Total Plays: 79, Total Stations: 10, Adds: 3

CROSSOVER And | Will B3/

Total Plays: 74, Total Stations: 5, Adds: 0

ONE DAY LESS Blinded (independent/

Total Plays: 73, Total Stations: 5, Adds: 1

OVERFLOW Better Place (EssentiallPLG/

Total Plays: 71, Total Stations: 6, Adds: 0
STARFIELD Revolution (Sparrow/EMI CMG/

Total Plays: 58, Total Stations: 9, Adds: 1
FORMERLY BLIND Meaning Of Life findependent/
Total Plays: 57, Total Stations: 7, Adds: 0
CHARITY VON Weight Df The World /Sianted)
Total Plays: 56, Total Stations: 8, Adds: |

AFTER THE ORDER Be There findependent/
Total Plays: 56, Total Stations: 5, Adds: 0

Grand Prize
@ : I(INI: OF KINGS

Adding now at CHR/ROCK
with nearly 10,000 sold of
their indie release they are
poised to reach a new level
with Jaci Velasquez’ new
label A’postrophe Records

B ] The debut single from the
i] forthcoming album IDENTITY
on A'postrophe Records

Just wrapping promotional
tour and performances for:
FISH-LA, KDUV, KLFF, AIR1,
KLOVE, KSFB, KYCC, KLYT,
KOKF, KCXR, WAFJ, WYSZ,
WBVM, KADI and others

AICHATC. COOH<

The debut single from the | oatcd

debut album IMPRINT
on A'postrophe Records

APOSTROPHE ®
re S

Label: A'postrophe Records www.apostropherecords.com
Marketing: TKO Marketing Ixlosterman@tkomarketing.net
Radio: Shannon Becker for Blg Town Productions & Promotions
shannon@shannonbecker.com
Donna DelSesto for IS Promotlons Ihsdonna@aol.com
Seth Hotloway for Least of These Promotions RELAPSE777@aol.com

WwWwWwW americanradiohistorv com
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(INsPO TOP20 | (CHRISTIAN AC |
S e me v o e g | | JOP 30 INDICATOR
2 Q)  WATERMARK The Glory Of YourName (Rockerows) 386 +38 11 220 WK W ARTIST TIME LABEL(S) WHE elhs ERGE saons
1 2 STEVEN C.CHAPMAN Al Things New (SamowEMIGHG) 367 15 6 a9 1 €  BETHANY DILLON Al Need (Sparrow/EMICMG) 854 +17 1 3140
o s ' ] @  CHRISTOMLIN Indescribable (Sistaps/Spamow/EMICMG) 782 +29 3 2m
3 MICHAEL W. SMITH Healing Rain (Reunion/PLG/ 346 +21 ] 2210 6 o MICHAEL W. SMITH Healing Rain (Reunion/PLG) 770 +61 7 2902
] @  BEBONORMAN Disappear (EssentiallPLG) 324 +9 7 21/0 2 4 STEVENC.CHAPMAN Al Things New (Spamow/EMICMG) 749 61 17 25/0
6 o FFH Stil The Cross (EssentialiPLG) 319 +16 7 21 4 ©  BY THE TREE Beautiful One Fervent/ 739 +10 12 28/0
. 5 6  JEREMY CAMP Walk By Faith (BEC) 696 3 20 25/1
) 6 CHRIS RICE Go Light Your World /Rocketown/ 268 -32 13 1610 7 7 SHAWN MCDONALD Gravity (Spomow/EMICMG) 641 35 11 2401
4 7 JEREMY CAMP Walk By Faith (BEC) 262 63 17 150 10 ©  FFH Still The Cross EssentiallPLB) 635  +61 8 25/0
g 8  DESPERATION Beauty Of The Lord dntegrity/Vertical 230 -18 " 2m 8 9 BEBONORMAN Disappear (EssentialPLG/ 582 18 1220
1 o 12 @ NEWSBOYS Presence... (Sparrow/EMI CMG) 575 +178 5 2511
PHILLIPS, CRAIG & DEAN You Are God Alone 440/ 221 +23 4 162 11 @ PHILLIPS, CRAIG & DEAN You Are God Alone /V0) 569 +50 5 230
10 )  FERNANDD ORTEGA Take Heart, MyFriend Curty 218 +15 6 19/2 8 12 MERCYME Here With Me fNO/Curty 540 97 22 18/0
8 11 AVALON You Were There (Sparrow/EMI CMG) 203 55 19 120 13 RACHAELLAMPA When|Fall MordCutiWamer Bros) 500 +23 noo8e
12 @ AHTHONY EVANS Here's My Lite 20 T iF 20 @ CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 498  +119 2 25j4
s My L) 15752 ‘ 17 (D  BUILDING 829 The Spacein... WordCurt/Warner Bros) 438 +41 4 a0
13 ®  DELIRIOUS? Maiesty (Here | Am) (Sparrow/EMICMG) 183 +10 7 1310 14 16 BARLOWGIRL Never Alone fFervent/ 437 23 15 18/0
15 @  NEWSBOYS Presence... (Sparrow/EMI CHG) 161 +14 Z 121 18 @  TELECAST The Beauty OF Simplicity (BEC) 435 454 7 1813
20 @ ALLER ASBIRT This 15 My Fatbers Woekd derad = = 3 - 24 D  POINT OF GRACE | Choose You (WordCurtyWarner Bros) 406 +76 2 2212
S THIG PSS S i * 22 @  WATERMARK The Glory Of Your Name (Rocketawn/ 385 +26 9 20
16 @  TREES3 Biessed Be Your Name fingop/ 146 +5 6 o 23 @  TREVORMORGAN Fall Down (BH7/ 88 +27 10 181
14 17 BIGDADDY WEAVE Heart Cries Holy fFervent) 134 19 15 90 18 21 ANTHONYEVANS Here's My Life /0 360 76 18 150
21 22 JEFFDEYD AsiLift You Up (Gotee/ 340 19 9 13/0
@  CASTING CROWNS Voice... (Beach Street/Reunion/PLG) 129 +25 1 112 - 23 CHRIS RICE Go Light Your World MRacketows) - e g 160
O  CHRIS TOMUN Indescribable (SistensSpammEMICHE) 118 +18 1 6/0 % 24 8IG DADDY WEAVE Set Me Free Fervent) 265 2 8 1210
17 20  GREGLONG Fifteen [Christian/ 118 -23 12 10/0 28 @  NICOL SPONBERG Safe (Curb) 258 +7 2 1210
€  THIRD DAY You Are Mine (Essential/PLG) 248 +70 1 1715
) 29 @  SHANE & SHANE He s Exalted (inpop/ 244 +9 2 13J0
22 Inspo reporters. Songs ranked by (i)otglo;[))liys afgiro tge Ra;::polﬁgs\f/eek of Sunday 9/26 - Saturday 10/2. @ BIG DISMAL Rainy Day (Lost Keyward) 228 +20 1 11
b 29 AVALON You Were There /Sparow/EMI CMG/ 228 1 19 10
. 2 30 DELIRIOUS? Majesty (Here | Am} (Sparrow/EMI CMG) 224 36 12 10/0
Rhythmic Specialty Programming
34 AC reporters. Songs ranked by total plays for the airplay week of Sunday 9/26 - Saturday 1072.
A ARTIST TITLE LABELLS) ) © 2004 Radio & Records.
1 GRITS Hittin' Curves (Gotee/ N ew &ACtI ve
2 SOUL PURPOSE Bounce With Me /BEC/
" CAEDMON'S CALL There's Only One (Holy One) Essamtia#PLG/ | ACROSS THE SKY When God Ran (Creative Trust/
3 OU;;]F EDkEN fnld;]e ¥5:toe) Total Plays: 205, Total Stations: 11, Adds: 1 Total Plays: 172, Total Stations: 9, Adds: 1
% PN TODD SMITH Tum To You (Curb/ GINNY DWENS New Song (Rockerown/
5 JOHN REUBEN Life Is Short {Gotee/ Total Plays: 203, Total Stations: 10, Adds: 1 Total Plays: 165, Total Stations: 8, Adds: 0
6 STU DENT f[RELIC Portable Eclipse /iect/ TREEB3 King lopopl NICOLE C. MULLEN Everyday Penple (Word CurtyWarmer Bros/
7 KIERRA SHEARD You Don't Know (EM/ Gospel) Total Plays: 184, Total Stations. PI, Adds: 0 Total Plays: 152, Total Stations: 8, Adds: 0
OVERFLOW Come Home (Essential/PLG/ NEWSONG When God Made You fReunion/PLG/
8 M.0.C. Blase (Move/ Total Plays: 183, Total Stations: 9, Adds: 1 Total Plays: 147, Total Stations: 8, Adds: 7
9 L.A. SYMPHONY The End Is Now /Gotee/ AMY GRANT The Water (Ward/CurbyWarner Bros.) MONK & NEAGLE Dancing With The Angels (Flicker/
10 PEACE OF MIND We Gon A Make It /BEC) Total Plays: 183, Total Stations: 9, Adds: 4 Total Plays: 129, Total Stations: 7, Adds: 3
RN Y

AC music with commentaries about life, hosted by Jon Rivers

Also Available: :
COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett

ON TRACK / AC Christian Music with Interviews / Dave Tucker

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord
AT A GLANCE SPOTS / Variety of Topics

2004 HOLIDAY SPECIAL

Fa%hilyNet
radio

www.FamilyNetRadio.com
e-mail: Info@FamilyNetRadio.com

800.266.1837
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TOBYMAC <oe-

AC Mix of
“Gone
Now Availablet

¢

@CHR
@AROCK

“Gone is the song with production
and songwriting quality that
’ f makes it as good or better than
4 what you hear on the stations
‘7 / across the street.”
- 4 - Dave St. John, KZZQ

“This has to be the greatest
release of 2004! I have been wait-
ing to add a song like this all
year!”

- Chris Chicago, KLYT

“If you let this one pass you by
you'll regret it! TOBYMAC’s
‘Gone’ is a must add!”’

- Shannon Steele, KDUV

\ |
| Catch TOBYMAC on tour with Third Day

] 10/13 Green Bay 10/14 Derroit
i g i 7 AR 10/15 Columbus 10/16 Cincinatti
&N . 4 : ok i 0 AN 10/17 Pittsburgh 10/21 Hershey
d _ . e L e 10/22 Bethlehem 10/23 Albany
) : 10/24 Lowell 10/27 Charlotte
10/28 Charleston 10/29 Hampton
o= - ' i ! 10/30 Fayetteville 11/3 Tallahassee
\ h ; ; 11/4 Savanah 11/5 Fort Myers
TOB TAC 11/6 WestPalm  11/7 Manatee
wek-me » Divesss CH): . < 11/10 Jacksonville 11711 Huntsville
11712 Chattanoga 11713 Knoxville
11/14 Hattiesburg 11/18 Indianapolis
11/19 3t. Charles 11/21 Lake Charles
11/26 Columbia 11/27 Ozark
11/23 Tupelo 12/1  Abilene
12/2  Wichita Falls 12/3 Belton
12/4  San Antonio 12/5 Oklahoma City
12/8  Amarillo 12/9 El Paso
12/10 Albuquerque 12/11 Colo. Springs

“Welcome To Diverse City”
In Stores Now

'EM'I For more promotional information please contact:

Andrea Kleid or Steve Strout at 800.347.4777

no hype. just hits forefront records.com
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JACKIE MADRIGAL

Jjmadrigal@radioandrecords.com

LATIN FORMATS

R&R October 8, 2004

Tejano: On The
Risein Tucson

Aninterview with KXEW PD Andrew Bonillas

The Tejano format has found a home at KXEW/Tucson.
Despite being an AM outlet, the station has managed
to pull enough ratings to beat the other three Regional
Mexican stations in the market and one Contemporary.
You don’t see that every day.

Tejano has its largest audience in
Texas, and rarely has a Tejano station
been found outside the state, much
less one with such good
ratings. Why does this
market and its Hispanic
population support Te-
jano so much? KXEW PD
Andrew Bonillas speaks
to R&R about this and
other matters this week.
He discusses the unique-
ness of his market and the
state of Tejano music and
radio and offers his thoughts on
what might help bring them to the
forefront.

R&R: Why is Tejano so popular in
Tucson?

AB: Tejano is a unique format.
Tucson is a market that is a cross
between Mexico and Texas, and our
listeners are assimilated Hispanics.
Since English is their first language,
they like the Tejano flavor, which
tends to bring out their Mexican
heritage. Our DJs speak in English,
which is appealing to our audience,
but the music is in Spanish.

Tejano music is a mix of sounds.
It has the conjunto, cumbia and ac-
cordion feel. It's an Americanized
version of Mexican music, and that
is what makes it so popular in this

Andrew Bonillas

market. Back in the day this music
was not called Tejano, but Tex-Mex.
When our audience listens to some
of the past Tejano hits,
they bring back a lot of
memories. And since our
target audience is 25-34,
there are a lot of people
who love Tejano. All that
has contributed to our
success.

R&R: So you play Tejano
oldies?

AB: Yes, we do. We call
them “Tejano pioneers.” In the ‘90s
Selena began to take old-style Tejano
music and modernize it. That's
when Tejano music flourished.

R&R: You have better ratings than
your competition, an FM Regional Mex-
ican station. How do you manage that?

AB: We compete with four other
stations. Three of them are Region-
al Mexican, and one is our sister sta-
tion, which plays Spanish CHR.
What has contributed to our ratings
was a great promotion we did,
where we sent some listeners to Las
Vegas to attend the Tejano National
Convention. People from Tucson
made up a large percentage of the
attendees at the event. We gave
away seven trips, so that drew ina
lot of listeners.

R&R: Why are many Tejano stations

“Tucson is a market that is a cross hetween
Mexico and Texas, and our listeners are
assimilated Hispanics. Since English is their
first language, they like the Tejano flavor,
which tends to bring out their Mexican

heritage.”

playing regional Mexican music? Are
there not enough Tejano artists and
music? And can anyone define what a
Tejano artists is?

“Tejano music is a
mix of sounds. It has
the conjunto, cumbia
and accordion feel.
It's an Americanized
version of Mexican
music, and that is
what makes it so
popular in this
market.”

AB: Tejano means that the roots of
the music come from Texas and that
it has a mix of accordion, conjunto
and cumbia sounds and beats. In
much regional Mexican music you
hear the nortefio sound, which
comes from old Mexico. Tejano has
a new, fresh and Americanized
sound. That’s what makes it so
unique, besides the fact that we go
back and forth with the language.
Regional Mexican is completely in
Spanish. It's aimed at the unassimi-
lated Hispanic who was born and
raised in Mexico and whose first
language is Spanish.

R&R: Why is Tejano — both the
music and the radio stations — strug-
gling? I would rhink there would be a
large number of second- and third-gen-
eration Hispanics who would like this
music, yet they seem to be listening to
regional Mexicai.

AB: The industry itself has a lot
to do with it. It’s a money issue. Te-
jano boomed in the ‘90s and later
went down. [t may have to do with
the area where it originates. Mexico
is a huge country, and Texas is just

LB — W

COMEDY GENIUS Legendary comedian and actor Roberto Gomez
Bolaiios, a.k.a Chespirito, stopped by KLAX/Los Angeles to visit with Rendn
Almenddrez Coello, “EI Cucuy,” while on tour promoting his book of poems Y
También Poemas. Seen here (I-r) are Chespirito’s wife and felfow comedian and
actress, Florinda Mesa; Cucuy; and Chespirito.

one state. The markets are so unique
that the format that dominates de-
pends on where you go. If you go
120 miles north of here, to Phoenix,
you won’t hear a Tejano station, but
there is a Tejano crowd there.

This is where the industry’s influ-
ence and the money it invests — or
doesn’t invest — comes in. Even if
some people want to hear Tejano, if
there isn’t enough demand, they
won't get it. Here in Tucson, if you
took away this Tejano station, you
would have a lot of angry people,
because there is a large demand for
this music in this market.

R&R: Is there also a problem with
Tejano artists who don't refer to them-
selves as Tejano? For example, Jennifer
Peria and Bobby Pulido, who are from
Texas, don't call themselves Tejano.
Some artists even see the Inbel as a det-
riment to their careers.

AB: The reason they may be
afraid to call themselves Tejano
would be because they are afraid of
not getting the industry’s support.
If they call themselves regional Mex-
ican, they will geta lot more support
and get signed to a bigger label. If
they call themselves Tejano, they
might not get that support. Unfor-
tunately, it's all about demand. I feel
that Tejano has a chance of succeed-
ing if the industry supports us a bit
more. Everyone wants to profit, so
you're going to go with what the
trend is to make money. The trend
is now regional Mexican.

R&R: How will Tejano survive if the
demand is not there?

AB: I wouldn’t say that there isn’t
a demand; it just isn't getting the
industry’s support. We need to find
a way to bring Tejano to the fore-
front. There is such a passion for
Tejano music in Texas, but it's been
having problems in branching out
across the nation. Many of the labels
don’t support it because there’s not
as much money to be made. They
have to create demand again —
that's the key.

R&R: Is the solution to be more
mainstream? And if so, will some peo-
ple complain that it's not true Tejano
music anymore?

wWwWw americanradiohistorv com

AB: think maybe the word Tejano
is what puts a damper on it. If you
look at the Hispanic population,
there are a lot more people now
whose firstlanguage is Spanish, and
they are starting to dominate more
than assimilated Hispanics. In Tuc-
son the number of people coming
from Mexico has increased so much
since the early "90s, and we are hear-
ing a lot more Regional Mexican sta-
tions. You can’t change that.

So maybe the answer would be to
call it Regional Mexican/Tejano.
That’s what [ would do. We can
compare this to CHR and CHR/
Rhythmic, when the issue was call-
ing it "Rap” or "Hip-Hop.” The
moment they changed it to CHR/
Rhythmic, the audience and adver-
tisers that were turned off came
back.

“We need to find a
way to bring Tejano
to the forefront.
There is such a
passion for Tejano
music in Texas, but
it's been having
problems in
branching out
across the nation.”

R&R: Would the regional Mexican
and Tejano industries accept that? It
seems like neither wants to be associat-
ed with the other.

AB: It almost feels like it has be-
come a civil war. Hopefully, there
will be some way to alleviate that,
and, hopefully, both formats will
survive.
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Buitrago To Head Summa Entertainment

Gabriel Buitrago exits as VP of Marketing & Promations for OLE Music. He will now concentraie on Summa Entertainment, Inc.
A Promotion, Marketing & Management company he founded in 1997. “We are sct up to be a one stop for Latin & Anglo record
labels™ says Buitrago, “we can handle projects from beginning to end; handling production & remixes, Latin radio &
Crossover radio, national TV & Press, clubs & record pool promotions”. Summa’s list of clients have included Sony Discos,
Universal, Epic Records, J records, BMG, EM] Latin, WEA,VI Music, Latin Flava... Artist projects irclude Christina Aguilera,
Ricky Martin, Paulina Rubio, Elvis Crespo, Celia Cruz, Frankie J, Fat Joe, Don Omar, Sen by 4, Tvy Queen, and more.

The management division currently handles K1 (the ex-kumbia kings), DJ Laz, DJ Fluid & Chizo Black. The company is also
looking to expand im0 the Christian market and is currently looking for projects & artist.Contact info: (954) 559-3795 or

info@summaentertainment.com

I I —

MANAGEMENT

M

i

Summa Enterfainment Inc.
P.O.Box 8222897 Fembroke Pines, FI-33082-2297
{ph) 95&=580-3795= {fx) B53-704-9768
wwwsummaentertainment.com
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This Week In Spanish-Language Music

Radio Corner

R&R has launched its Latin monitored charts. Latin formats will 1ow be monitored by
Mediabase 24/7 just like the other general-market formats R&R covers. Monitoring
begins with the largest formats in the United States, Regional Mexican and Contempo-
rary, and the charts will continue to evolve as time passes and we add more stations.
For now we are pleased to announce that KTTA/Sacramento and KXSB/Riverside have
joined the monitored Regional Mexican chart and WFNO/New Orleans joins the Contem-
perary chart. Stay tuned for more.

\ J

AT THE TOF Juiieta Venagas’ aibum Si has gamered the Mexican rocker much success and many
awards, including a Latin Grammy for Best Rock Album. She's seen here during ore of the many
concerts she's done in support of the album.

—_LATIN FORMATS

See Them Live

Juan Gabriel, Theater at Madison Square Garden, New York
Julio Iglesias, Radio City Music Hall, New York ‘
9 Juan Gabriel (w/Ana Gabriel), Allstate Arena, Chicago

10 La Oreja De Van Gogh, House of Blues, Chicago

15 Vicente Ferndndez, American Airlines Arena, Dallas

16 Vicente Fernandez, Freeman Coliseum, San Antonio

16 Banda El Recodo, Universal Amphitheatre, Los Angeles

17 Juan Gabriel (w/Willie Chirino), American Airlines Arena, Dallas
17 Vicente Fernandez, Toyota Center, Houston

17  Paulina Rubio, Universal Amphitheatre, Los Angeles

21 Gian Marco, Mansion, Miami

22 Gian Marco, LQ, New York

23 Vicente Fernandez, Universal Amphitheatre, Los Angeles

24 Vicente Fernandez, Allstate Arena, Chicago

29 " Alejandra Guzmaén, Universal Amphitheatre, Los Angeles

TEETTE

co 0

HNovember

12 Vicente Fernandez, Don Haskins Center, El Paso

12  David Bisbal, Fundidora, Monterrey, México

12 Joan Manuel Serrat, James L. Night Center, Miami

13  Vicente Fernandez, Dodge Arena, McAllen

14  David Bisbal, Auditorio, Mexico City, México

14  Bacilos, BB King Blues Club, New York

18 Alejandro Fernandez, Memorial Auditorium, Sacramento
18 David Bisbal, The Warfield, San Francisco

19  Alejandro Fernandez, Universal Amphitheatre, Los Angeles
19 Vicente Fernandez, Coliseo José M. Agrelot, San Juan, PR
20 Alejandro Fernandez, Sports Arena, San Diego

20 Vicente Fernandez, American Airlines Arena, Miami

20 David Bisbal, Wiltern, Los Angeles J

21 Vicente Fernandez, DC Armory, Washington, DC

21 David Bisbal, Abraham Chéavez Theater, El Paso

23 Alejandro Fernandez, Anselmo Valendia, Tucson

24 Alejandro Fernandez, Coliseum, El Paso

24 David Bisbal, Villa Real, McAllen

26 Alejandro Fernandez, Dodge Arena, Hidalgo, TX

26  Vicente Fernandez, HP Pavilion, San Jose

26  David Bisbal, Congress Theater, Chicago

27  Alejandro Fernandez, Verizon Wireless Theater, Houston
27 Vicente Fernandez, Mandalay Bay, Las Vegas

28 Alejandro Fernandez, Laredo Entertainment Center, Laredo, TX
28  David Bisbal, Orpheum, Boston

30 Alejandro Fernandez, Nokia Live, Dallas

! —— ]

IN GOOD COMPANY Regional Urban artist Jae-P (i) released his sophomore album, Esperanza,
and by his side during the press conference was California State Senator Richaid Aiarcon.

ROCK IN THE HOUSE volumen Cero just released their sophomore album, Estelar, and the
single “Autos.” They rocked the house at Club R&R. Check them out!

wwWw americanradiohistorvy com
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33 Spanish Conternporary reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the
airplay week of 9/26-10/2. Butlets appear on Songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest
week-to-week increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from  Arbitron Inc. (© 2004, Arbitron Inc.). © 2004, R&R., Inc.

New & Active

JOAN SEBASTIAN Amar Como Te Amé (Balboa)
Total Plays: 234, Total Stations: 10, Adds: 0
CONJUNTO PRIMAVERA Vuelve Conmigo (Fonovisa/
Total Plays: 232, Total Stations: 9, Adds: 0

LUIS FONSI Por Ti Podria Morir (Universal)

Total Plays: 231, Total Stations: 8, Adds: 0

CHARLIE ZAA Llora Corazén (Dle Music)

Total Plays: 216, Total Stations: §, Adds: 0

SIN BANDERA Entra En Mi Vida (Sony Discos/

Total Plays: 216, Total Stations: 6, Adds: 0

MARC ANTHONY Valié La Pena (Sony Discos/
Total Plays: 212, Total Stations: 7, Adds: 0
ALEX UBAGD Fantasia O Realidad (Warner M.L.
Total Plays: 212, Total Stations: 7, Adds: 0

SIN BANDERA Mientes Tan Bien /Sony Discos/
Total Plays: 211, Total Stations: 10, Adds: 0
JOSE FELICIAND Cien Afios (Universall

Total Plays: 209, Total Stations: 8, Adds: 1
CHAYANNE Un Siglo Sin Ti (Sony Discos/

Total Plays: 207, Total Stations: 9, Adds: 0

Songs ranked by total plays

WP CONTEMPORARY TOP30 _ hﬁlﬁi
; o October 8, 2004 i .
WK WE  ARTIST TITLE LABEL(S) s ahs Vg wgrew | Most A dde__q}____._ A
1 €  JUANES Nada Valgo Sin Tu Amor (Universal) 980 +100 2 26/0 www.rradds.com
2 €  PEPE AGUILAR Miedo (Sony Discos) 838 +25 2 25/0 st e LBELS) r00s
3 €  ALEKS SYNTEK fIANA TORROJA Duele El Amor (EM/ Latin) 812 +63 2 22/0
5 @) ALEJANDRO FERNANDEZ Me Dediqus A Perderte (Sony Discos) m +106 2 2411 PABLO MONTERD Dicen Por Ahi (BMG Latin/ 2
4 6 KALIMBA No Me Quiero Enamorar (Sony Discos) 723 +35 2 21i0
8 @ CARLOS VIVES ComoTii (EM! Latin) 564 +70 2 1810
7 € FRANCO DE VITA fiSIN BANDERA Si La Ves (Sony Discos/ 545 +8 2 1710
9 @ YAHIRLaLocua Warner M.L) 498 +17 2 20/0
6 9 PAULINA RUBIO Algo Tienes (Universall 498 70 2 2110
10 @ ANDY & LUCAS Son De Amores (BMG Latin) 484 +20 2 1710
11 @ JULIETAVENEGAS Andar Conmigo (MG Latin) 465 +17 2 1710
12 @ SIN BANOERA Que Lloro (Sony Discos/ 433 +1 2 1710
13 @ HA*ASH Estés En Donde Estés (Sony Discos/ 427 +3 2 16/0
14 8 OBIE BERMUDEZ Antes (EM/ Latin) 420 +4 2 190 Most
17 REYLI BARBA Desde Que Llegaste (Sony Discos/ 402 +51 2 1601
15 D LAOREJADEVAN GOGH Rosas (Sony Discos/ 402 1 2 18/0 IncreasedPlays
25 (@ BETZAIDA Te Tengo Que Aprender A Olvidar (Fonovisa) 390 +81 2 1511 romas
22 JULIETA VENEGAS Lento (BME Latin) 388 +55 2 15/0 LLIES? 03 () ] RCREASE
16 % CHAYANNE Cuidarte E1 Alma (Sony Discos) 378 + 2 190 | DAL MONTERD duen or A MG ot +191
SEBASTIAN Que Amarren A Cupido (Balboa/ +186
24 @ MARCO ANTONIO SOLIS Prefiero Partir (Fonovisa) 360 +38 2 120 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos)  +106
18 @ DIEGO TORRES Déjame Estar (BMG Latin/ 355 +7 2 12/0 JUANES Nada Vaigo Sin Tu Amor (Universal +100
21 @D  FRANCO DE VITA T De Qué Vas (Sony Discos/ 351 +17 2 1801 BACILOS Pasos D Gigante (Warmer ML) +91
20 @ MARIANA Que NoMe Faltes Td Wnivision/ 346 +10 2 12/0 :m:':;&: T;:::t iueT :nnr;nde;sk OMZ?; ”lsf}'wmvbal +3;
- A +

26 @ PAULINA RUBIO Te Quise T.anto lUmve./sa/I 316 +25 2 1810 CARLOS VIVES Como T (6M/ La WW 0
23 25  MARC ANTHONY Ahora Quién (Sony Discos/ 282 -46 2 12/0 ALEKS SYNTEK f/ANA TORROJA Ouele €l Amor M/ Lati)  +63
29 @ RICKY MARTIN Y Todo Queda En Nada (Sony Discos/ 2719 +30 2 10/0 PAULINA RUBID Otro Tequila (Universal +60
19 27  JDNATASHA Ligrimas (EM) Latin) 267 .78 2 110

@  L0S TEMERARIOS Qué De Raro Tiene (Fonovisa) 262 +29 1 10/0
28 @ CHAYANNE Sentada Aqui En Mi Alma (Sony Discos/ 260 +9 2 110

@ JENNIFER PERA Hasta E) Fin Del Mundo (Univision/) 257 +57 1 80

Recurrents

TOTAL

ARTIST TITLE LABEL(S) PLAYS

Will start next week

Station playlists for all R&R
reporters are available on the web
at www.radioandrecords.com.

Own Your Events _

If no one can see your signs, do they know who staged
the event? Make sure you claim ownership at all your
events with cost-effective, disposable plastic banners.

[\ \/ 2\

W

Up to 3' High and 6' Wide
Durable
Weather-resistant

W

\/]

We print your logo using up to four spot colors.
Perfect for concerts, events and giveaways.
Packaged on a roll and easy to use.

S

1-800-
P.0. Box 750250 Houston, Texas 77275-0250

o
713/507-4200 713/507-4295 FAX %ﬂgﬁ@?ﬁl

ri@reefindustries.com www.reefindustries.com

i

""'E‘FE’

> I
31-60
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¢  REGIONAL MIEXICAN TOP30 PowERED[T]

r b
~ s October 8, 2004 M M“ABASE
WX W ARTST THLE LABELS) Rbs PLkss - Most Added’
1 o PESADO Ojala Que Te Mueras (Warner M.L.) €89 +38 2 3N www.rradds.com
3 o BETO Y SUS CANARIOS Esta Liorando Mi Corazén (Disa/ €84 +134 2 310
4 € GRUPOMONTEZDE DURANGO Léstima Es Mi Mujer (Disa) 54 +114 2 ) AATSTTIE UEELS Aoos
2 o TIGRILLOS La Etica (Disa/ 886 +25 2 2810
5 6 CONJUNTO PRIMAVERA Vuelve Conmiga (Fomovisa) 847 +60 2 2710
6 e BANDA EL RECODO Dt?lante De M.i lFolmwsa}. 833 +51 2 2810 GRUPO MONTEZ OE OURANGO Listima Es Mi Mujer /Disa/ 2
7 0 LOS TEMERARIOS Qué De Raro Tiene (Fonovisa/ 772 +11 2 29/0 L0S HOROSCOPOS DE DURANGD Obsesidn /Jisa/ 2
10 o PATRULLA 81 No Aprendi A Olvidar {Disa/ 740 +84 2 2610 JIMMY GONZALEZ & EL GRUPB MAZ22Z Corazén Dormido /Freddlie) 2
9 o INTOCABLE Si Pudiera (FM/ Latin) 710 +9 2 261 MICHAEL SALGADO Lloré Lloré Freddle/ 2
8 @ LOS HURACANES DEL NORTE Te Perdoné Una Vez Univision/ 710 +8 2 2710
" 0 BRONCO “EL GIGANTE DE AMERICA” Basta {Fonovisa/ 683 +50 2 25/0
13 @ COYOTE Y SUBANDA TIERRA SANTA Piquetes De Hormiga (EM/ Latin) 630 +111 2 25/0
12 @ K-PAZ DE LA SIERRA Volveré (Univision) 647 +39 2 20/0
16 @ PALOMO Miedo isa/ 638  +125 2 250 Most
15 @ LOS HOROSCOPOS DE DURANGO Dos Locos /Disa) 562 +42 2 2110 IncreaSEd Plays
14 16 EL PODER DEL NORTE Que Nunca Llores (Disa/ 510 17 2 20/0 ToTAL
22 @  VICENTE FERNANDEZ La Primera Con Agua (Sony Discos) 497 +1 2 2110 ARTIST TITLE LABEL(S) WoREASE
21 @ KUMBIA KINGS Fuego (EM/ Latin) 496 +68 2 1411
17 (®  JENNIFER PERA Hasta I Fin Del Mundo (Univision) 491 +28 2 150 CONJUNTO ATARDECER Y Las Mariposas (Uiiversa) +435
18 @  LOS RIELERDS DEL NORTE TuNuevo Cartito fonovisa a8 432 2 1910 ‘l‘::lT:gR“E"s'?]sH“:‘a:'T“g°fa”’f: o o
20 @ ALICIA VILLARREAL Soy Tu Mujer (Universal) 452 +19 2 19/0 CONJUNTO AZABACHE Me Gusta Estar Contigo (Garme)  +183
@ CONJUNTO ATARDECER Y Las Mariposas (Universal) 435 +435 1 M LDS MDRROS DEL NDRTE Dos Botellas De Mezcal L Sierra) +144
25 @ LOS INVASORES DE NUEVO LEON El Rumbo Que Ti Quieras (EM/ Latin) 423 +30 2 15/0 SOLIDO Contigo (Freddie/ +144
28 @  PEPE AGUILAR Prometi Ohvidarte (Sony Discos/ 418 +41 2 170 ADOLFO URIAS Penas En Mi Alma fFonovisa/ +135
29 €D PATRULLAB1 Coma Pude Enamarame De Ti Disa/ 412 +35 2 19/0 LRI LR D0l itz el
27 @  KUMBIAKINGS Sabes A Chocalate (EMLatin 42 2 yyip | PALOMD Medo (s 5
26 @ K-PAZ DE LA SIERRA Imposible Olvidarte (Disa/ 391 +12 2 13/0
23 28  LOS TIGRES DEL NORTE No Tiene La Culpa El Indio fFonovisa/ 391 -15 2 21j0
19 29  DUELO Para Sobrevivir (Univision) 390 -46 2 15/0
@ LOS ALACRANES MUSICALES A Cambio De Qué (Univision) 388 +13 1 161 Recurren ts
48 Regional Mexican reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere RadiQ Networks. Songs ranked by total plays for the | , ooy e LA-BEI.(S) ,T,ﬂc'g
airplay week of 9/26-10/2. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase
in plays is placea first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R
by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. M ost Increased Plays lists the songs with the greatest
week-to-week i1creases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned
an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2004, Arbitrcn Inc.). © 2004, R&R, Inc. )
New &Active Will start next week
LUPILLO RIVERA Poco A Poco {Univision] | ISABELA A Manas Llenas (Disa)
Total Plays: 383, Total Stations: 13, Adds: 0 Total Plays: 325, Total Stations: 13, Adds: 0
MARCO ANTONID SOLIS Prefiero Partir (Fonovisa) JOAN SEBASTIAN Margarita (Balboa)
Total Plays: 368, Total Stations: 14, Adds: D Total Plays: 323, Total Stations: 13, Adds: 0
BANDA LAMENTO SHOW Amor Limosnero (Platino/ TRINY Y LA LEYENOA Celos (Universal)
Total Plays: 350, Total Stations: 16, Adds: D Total Plays: 322, Total Stations: 14, Adds: 0
BRAZERDS MUSICAL DE DURANGD Lagrimas Y Liuvia [Disa/ LDS REYES OEL CAMIND Tu Historieta (Disa/
Staton playiss o ol AR
W ehiendo Lagrim :
Total Plays: 32;1’[[:tal Stations: 13, Adds: 0 ; Total Plays: 288, Total Stations: 11, Adtig;: 0 reg?:::s are _ava“able on the web
= _ w.radinandrecords.com.
Songs ranked by total plays

Subscribe to the most comprehensive and up-to-the-minute coverage of radio business news...at a special VIP package rate!

R&R's INDUSTRY VIP PACKAGE : 3 i iy = Xomererer

« RE&R Today: The Industry's Leatling Daily Fax
* R&R's Today's News

E-mail updates of breaking
* The R&R Directory

[he most compre roe quide available

SAVE OVER 25%!

R&R’'S INDUSTRY VIP PACKAGE IS $44508
(Regular rate 5595.00)

Call R&R at: Subscribe online:
310-788-1625 www.radioandrecords.com

. 5. Only e
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TROPICAL TOP25

THIS
WEEK  ARTIST TITLE LABEL(S)

MARC ANTHONY Vaio LaPena (Sany Discos/
GILBERTO SANTAROSA SombraLoca (Sany Discos/
JUAN LUIS GUERRA Las Avispas (Karen/

TITO NIEVES Fabricando Fantasias (SGZ Entertainment)
VICTOR MANUELLE Te Propongo (Sany Discos/
MONCHY & ALEXANDRA Perdidos /&)

JUANES Nada Valgo Sin Tu Amor Universal)

DAODY YANKEE Gasofina (V/Music/

ANDY & LUCAS Son De Amores (BMG Latin)

10 CARLOSVIVES Como Tii /EM)Latin)

11 DONOMAR Pobre Diatla (V7 Musi/

12 GRUPONICHE Culebra (Sony Discos/

13 LAGRANBANDA Amiga Soledad (DAM Productions/
14 MARCANTHONY Ahora Quién (Sany Discos/

15 GRUPONICHE Ni Como AmigaNi Coma Amante (Sany Discos/
16 ELVIS CRESPO 7 Dias (Oie Music/

17 FRANKREYES Quién Eres T (/&N

18 PUERTORICANPOWER SiPeroNo L&V

19 MELINALEON Quiero Ser Tuya (Sony Discos)

20 MARIANA Que NoMe Faltes Tii (Univision)

21 DOMENICMARTE VenTi (/&)

22 ALEJANDRO FERNANDEZ Me Dediqué A Perderte (Sony Discos/
23 RUBBY PEREZ EseTonto Corazon (Toras/

24 VICTORMANUELLE Lloré Lioré (Sany Discos/

25 ALEX“ELBIZCOCHITO" Dos Amantes (Sony Discos)

Data is complied from the airplay week of September 26-October 2,
and based on a point system.
© 2004 Radio & Records.

D W N DG S W N =

TOTAL

POINTS

285
283
28
24
165
120
114
14
13
107

ROCK/ALTERNATIVE

ARTIST Tite Labels)
BERSUIT VERGARABAT Argentinidad Al Palo (Universal/
VOLUMEN CERO Autos (Warner M.L)

JULIETA VENEGAS Lento (BMG Latin)

ELY GUERRA Ojos Claros, Labios Rosas (Higher Octave)
CONTROL MACHETE El Apostador {Universal)

ENANITOS VERDES Tu Cércel (Universal)

0ZOMATLI Cuando Canto (Concord)

CAFE TACUBA Eres (Universal)

ALEKS SYNTEK f/ANA TORROJA Duele El Amor /EM/ Latin/
PANTEON ROCOCO La Ciudad De La Esperanza (Delanuca/OLN)
INSPECTOR Ska Voovie Boobie Baby /Universal)

LUCYBELL Salvame La Vida (Warner M.L/

KINKY Presidente (Nettwerk/

LIQUITS Chido (Surco/

ZOE Peace And Love (Sony Discos/

—
Swo~wmo s wh = 2

—_— - -
OB W N =

Songs ranked by total number of points. 10 Rock/Alternative reporters.

RECORD POOL

ARTISY Title Labei's)

MARC ANTHONY Valié La Pena (Sony Discos/

PAULINA RUBIO Perros (Universal)

MONCHY & ALEXANDRA Perdidos (/&)

PEDRO JESUS Miradita Y Meneito (4/F/

GILBERTO SANTA ROSA Sombra Loca /Sony Discos)
TITO NIEVES Fabricando Fantasias (SGZ Entertainment)
FRANK REYES Quién Eres Ta (/&)

SON DE CALI Vida Consentida {Univision/

CELIA CRUZ & DON DINERO Son De La Loma (Universall
10 VICTOR MANUELLE Te Propongo (Sony Discos/

11 LAS GUANABANAS Pa’ Mis Mujeres Del Mundo /Cutting/
12 ZAFRA NEGRA f/KINITO MENDEZ & RIKARENA E! Chisme (/&N/
13 CHULY Perrea (Hil2Hilll

14 ANGEL LOPEZ f/BABY RANK Hasta Cuando /0le Music/
15 JUANES Nada Valgo Sin Tu Amor (Universal)

OO u DN BN = #

Songs ranked by total number of points. 22 Record Pool reporters.

-

GOING FOR ADDS

Contemporary

LUIS MIGUEL Que Seas Feliz (Warner M.L.)
OBIE BERMUDEZ Todo El Ao /EM/ Latin)
TIZIANO FERRO No Me Lo Puedo Explicar (EM/ Latin)

Tropical

FRUKO Y SUS TESQS A Bailar Bembe (Fuentes/
SONORA CARRUSELES E Gato Boogaloo fFuentes/

Regional Mexican

LUIS MIGUEL Que Seas Feliz (Warner M.L/
MARIO “EL CACHORRO" OELGAOO Amargas Penas (BMG Latin)
PABLO MONTERO Dicen Por Ahi (BMG Latin/
ROCIO OURCAL Echame A Mi La Culpa /BMG Latin)

Rock/Alternative c

No Going for Adds for this Week

www americanradiohistorv com
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NATIONAL

NEWS!

Are you glued to the Weather
Channel for updates on hur-
ricanes, blizzards, and
tornados...even when the
storms are nowhere near you?
Do you flip from channel to
channel for every detail of a
breaking story? Are you best
under pressure - reporting,
gathering, and writing when
information is constantly
changing. Email your audio
samples and resume to:
fraphael@siriusradio.com.
SIRIUS Satellite Radio is an
Equal Opportunity Employer.

WAY-FM and the Christian
Hit Radio Satellite Network
have an opening for Night
Show/Total Axxess Host.
Send resume and aircheck
to: Christy@wayfm.com.
No calls please. EEO. (10/8)

Morning Drive
Personality

Greater Media’s Magic 98.3,
WMGQ in the Middlesex/
Somerset/Union New Jersey
Market has a rare, immediate
opening for a Morning Drive
Personality. Interested candi-
dates must have a minimum
of 5 years commercial radio ex-
perience, be able to relate to
the interests and lifestyle of the
25-54 demo, and be capable
of handling numerous outside
station appearances with
ease. Send air-check, resume,
specific salary requirements
and references to: Tim Tefft,
Program Director, WMGQ, 78
Veronica Avenue, Somerset,
New Jersey 08873. No phone
calls. WMGQ is an equal
opportunity employer.

HOW TO REACH US

Ovie

CIRCULATION: 310-788-1625

RADIO & RECORDS INC. [ 10700

OPPORTUNITIES

NEW YORK CITY-
ADVERTISING SALES/
MUSIC INDUSTRY PROFESSIONAL

Premiere Radio Networks is currently
seeking a qualified advertising sales
representative to focus exclusively
on record labels and related Music
Industry accounts.

THE COMPANY

Premiere Radio Networks, Inc., a
subsidiary of Clear Channel Com-
munications {NYSE:CCU), syndicates
more than 100 radio programs and
services to more than 7,800 radic
affiliations and reaches over 180
million listeners weekly

JOB DESCRIPTION

In this position you will sell radio
advertising and media packages
to all major and independens
record labels looking to reach
music consumers and listeners
within our targeted music net-
works and syndicated programs
and services. The right candidate
will report directly to the EVF
Music Operations and will have
excellent prospecting and selling
skills, a passion for music and
have experience closing in ¢
short sales cycle. The perfect
candidate must also possess the
ability to build relationships with
and manage multiple accounts
within the music industry.

QUALIFICATIONS
* Minimum 1 years sales experience
{record label and/or advertising
experience preferred)
* Excellent presentation and closing
skills
* Excellent communication skills
* Passion/knowledge for music
* Organizational skills
* Self-motivated and driven
» Computer Skills
o Word
o Excel
o PowerPoint

COMPENSATION
Salary plus bonus

FOR IMMEDIATE CONSIDERATION
Email resume and salary history
ASAP to jobs@premiereradio.com.
NO PHONE CALLS PLEASE!

SOUTH

WBQB-FM seeks midday music director.
Great position in great city! Email ma-
terials to: search@b1015.com, position
to be filled in December. Females and
minorities encouraged to apply. EOE
{10/8)

Station Manager - American Family Radio,
Lafayette, LA (Christian Radio). Strong sales
and underwriting experience needed as well
as on-air experience. Contact: Roy Wikoff
roy@wgcf.org EOE (10/8)

310-203-8727  moreinfo @radioandrecords.com

MIDWEST '

Heritage call letters.
Strong brand. Market leader.

Rare Prestigious Opening!
Program Director of legendary
WNCi/Columbus
We're looking for a great programmer who

pOSSEsses...

... three years of management skilis to lead
aveteran staff

... the Selector skills to polish this shining
gem of CHR variety

... the planning skills to orchestrate scream-
ing events and on-air magic

... aclear understanding of cluster strength
through excellent station programming

If this is you, overnight your package today.
We're scheduling interviews tomorrow!

Mike Eiland/Recruitment Officer
Clear Channel Golumbus

2323 W. Fifth Avenue, Suite 200
Columbus, OH 43204

WNCI/CC-C is an Equal Opportunity
Employer

POSITIONS SOUGHT

Hard-working individual, nice voice, great
personality, can also sing! Looking for job
in radio/music industry. Call STANLEY
SPEEKS: (972) 263-3626. (10/8)

The holidays are coming & | need money
& you need a good part time announcer on
the weekends. ANTHONY (765) 349-1291
broadcastprofessional@yahoo.com (10/8)

Energetic person willing to go anywhere,
and do anything to make it in radio. Let's
talkt MICHAEL HEADINGTON: (817) 845-
5152, or michael2278@yahoo.com (10/8)

Seeking collegiate play-by-play/sales po-
sition. JOE: (888) 327-4996. (10/8)

{Detroit, Michigan) due to promotions cuts
at WMGC 105.1 FM. Hard worker & nice guy
= MARTIN! Fulltime/part-time, board op/
promotions/DJ. djmartin88@hotmail.com
(10/8)

f

RE&R Opportunities

Free Advertising

Radlo & Records provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BA-
SIS in Opportunities. Free listings of 1he same length
are also avaitable to individuals seeking work in the in-
dustry under Positions Sought.

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten or
printed on 8 1/2° X 11° company/station letterhead and are
accepted only by mail or fax: 310-203-8727. Only free po-
silions sought ads are accepted by e-mail to:
kmumaw@radioandrecords.com. Address all 20-word ads
10 R&R Free Opportunities, 10100 Santa Monica Bivd., Third
Floor, Los Angeles, CA 90067.

RE&R Opportunities

Advertising

1x 2x
$200/inch $150/inch

Rates are per week (maximum 35 word per inch includ-
ing heading). Includes generic border. If logo, custom
border or farger heading are required, add 1/2 inch ($60
for 1x, $50 for 2x). In addition, all ads appear on R&R's
website. (www. radioandrecords.com)

Blind Box: add $50

The R&R address and your box number adds 12 words
to your ad. Regular Opportunities rates apply to Blind
Box ads, but a $50 service charge is added for ship-
ping and handfing.

Positions Sought: $50/inch

seeking employ may run ads In the
Positions Sought section at the special rate of $50/inch

Payable In Advance

Opportunities Advertising orders must be typewritien
on and ied
advance payment. Please submit ad copy & logos via
email to amumawdvedinandracords.com. Ads are also
accepted by fax: (310-203-8727) or mail. Visa, MC,
AmEx or Discover card accepted. Include card num-
ber, name as it appears on credit ¢ard, expiration date
and phone number. Blind box responses are sent 1o
advertisers every Friday by first-class mail

Deadline

To appear in the following week’s issue, your ad must
be received by Thursday noon (PDT) eight days prior
to issue date. Address all ads to:R&R Opportunities,
10100 Sama Monica Bivd., Third Floor, Los Angeles,
CA 90067.

RADIO & RECORDS

10100 Santa Monica Blvd., Third Floor,

s Angeles, CA 90067

Editors will be dintended for

R&R is pubiished weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable
sales tax) in the United States, $330.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records
Inc., @ 10100 Santa Monica Bivd.. 3rd Floor, Los Angeles, Califomia 90067. Annual subscription plan includes 1he weekly
newspaper plus two R&R Directories issues and other special publications. Refunds are prorated based on the actual value of
issue received prior to cancellation. Nonrefundable quarterty rates available. All reasonable care taken but no responsibility
assumed for unsolicited material. R&R reserves all rights in material accepted for publication. All letters addressed to R&R or its

Publisher.

and may

be used for this purpose. Letters may be edited

for space and clarity and may appear in the electronic versions of R&R. The writer assumes all iability regarding the content of
the letter and its publication in R&R. Nothing may be reproduced in whole or in part without written permission from the

© Radio & Records, Inc. 2004.
POSTMASTER: Send address changes to R&R, 10100 Santa Monica Bivd., Third Floor, Los Angeles, California 90067

OPPORTUNITIES/MARKETPLACE: 310-788-1621

SANTA MOMICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 RIS S A C e ettt iAol )

Fax
310-203-8727 &

@ radioandr ds.com

NEWS DESK: 310-788-1699

310-203-9763 newsroom @radioandrecords.com

EDITORIAL, OTHER DEPTS:

310-553-4330

310-203-9763 mailroom @ radioandrecords.com

R&R ONLINE SERVICES: 310-788-1668

310-203-9763 cmaxwell @radioandrecords.com

WASHINGTON, DC BUREAU:

301-951-9050

301-951-9051 rrdc@radioandrecords.com

ADVERTISING/SALES: 310-553-4330

310-203-8450

hmowry @radioandrecords.com

NASHVILLE BUREAU:

www americanradiohistorv com

615-244-8822

615-248-6655  Ihelton @radioandrecords.com
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MARKETPLACE

AIR CHECKS

VOICEOVER SERVICES

VOICEOVER SERVICES

== AUDIO & VIDEO AIRCHECKS ===

+CURRENT #290, Denver's JACK FM, KRTH/JoJo Kincaid, WEBN/
Freak Show, KCB8S/Jonathon Brardmeler, KCMO/Mark McKay, KSLZ/
Jet Black, KYGO/Catfish, WVEE/Toss Swaid, WLCL/Randy & Spiff.
CDS13

+CURRENT #289, KFRC/Bobby Ocean, WDVE/Scott Paulsen, Z2100/2
Zoo, KROQ/Kevin & Bean, WBZZ/Kobe, WKST/Scotty. CD S$13
+PERSONALITY PLUS #PP-198, ‘WNOMC/Dick Purtan, WRIF/Drew &
Mike, KMPS/Ichabod Calne, KDW8/Dave Ryan. $13 CD
+PERSONALITY PLUS #PP-197, WBBM-FM/Eddle & JoBo, KSTP-
FM/Van & Cheryl, KZOK/Bob Rivers, WKST/Freak Show. $13 CD
+PERSONALITY PLUS #PP-196, WKSC/Drex, KSHE/Bob & Tom
KYKY/Phillips & Co., KLUV/Ron Chapman, WWSW/Merkel & Cris.
$13CD

+ALL COUNTRY #CY-145, KYGO, WCOL, WHOK, WKKO, KMLE.
$13CD

+ALL CHR #CHR-115, KIS, KBKS. KUBE, WNCI, WVKS, WTWR,
$13 CD.

+ALL A/C #AC-123, KPLZ, KLSY, KRWM, WENS . $13 CD.
+PROFILE #S-512 SEATTLE! CHR AC AOR Gold Ctry $13 CD $10
cassette

+PROFILE #S-513 MINNEAPOLIS! CHR AC AOR Gold Ctry $13 CD
+PROMOQ VAULT #PR-57 promo samples - all formats. all market
sizes. $15.50 CD

+SWEEPER VAULT #SV-43 Sweeper & legal 1D samples, all formats.
$15.50 CD

+CHN-36 (CHR Niahts),+AAA-1 (Triple A), + 0-25 (All Oidies) +MR-
10 (Alternative) +F-28 {All Female) at $13 each

+CLASS|C #C-282, WOAM/Clark Moore-1967, KRLA/Dave Hull-
Humble Harve-1981 KWST/London & Engelman-1981. $16.50 CD.
$13.50 cassette

VIDEQ #99, NY's Z100/Joe Rosati, Dallas’ KKDL/Domino.
Pittsburgh's WBZZ/Kobe, 3WS/Merkel & Cris, St. Louis' KSLZ/Set
Btack, Vegas' KOOL/Zippo & Sheri, KSNE/Tom & Nicole. 2 hrs, VHS
$30, DVD $35

+ tapes marked with + may be ordered on cassette for S3 less

www.californiaaircheck.com "
CALIFORNIA AIRCHECK 3
Box 4408 - San Diego, CA 92164 - (619) 460-6104

vIsA

www.radioandrecords.com

FEATURES

Y /0 - Zf.o/ vES
“Ladder 49”

Interviews with John Travolta
and Joaquin Phoenix
Download these free interviews and more at

www.radiolinkshollywood.com

Contact Lori Lerner a1 (310)457-5358
(310)457-9869(F ax) radiolnks @aol.com (e-mail)

1,569 jam-packed pages
86,000 listings

35,000 songs

1,800 subjects

Al music formats

100 years of music

(CA residents add sales tax)

Wil Gl GRALG

Listen Nowl

www._mitchcraig.cam CHR IMAGING THAT SMOKES!

LEZLIE ROBINSON

is your female voice
VTs/Imaging/VOs/Spots
15 years experience

lezlierobinson.com 514-884-4835

Galll
901.861.48786

SYNERGY WITH FNC
Greg 0'Neill - voice of the Fox News Channel

is now available in select radio markets.

Info: Carol Baxter,;818.901.9560
The Promo Guys - & unique team approach to imaging.

Enhance your production skills, improve your on-air bits, make more money, maybe even get out of radiolll

An Introduction to the Cartoon/Character/Looping Area of Voice-Overs
Pamela Lewis’s Acclaimed Workshop on 2 CD's with exercise manual & companion text
® Shortcuts to mastering the most requested diclects, age groups & celebrity impersongtions. e Voried employment opportunities in the
cartoon/character/looping world. ® How to assemble a competitive cartaon/character demo — includes sample demos.

At bookstores & www.TalkingFunnyForMoney.com
Published by APPLAUSS 52293

PUBLICITY PRINTS \

Lithographed On Heavy. Semi-Gloss Paper

* REQUEST FREE
CATALOG AND SAMPLES!

B/W - 8x10's

500 — $90.00
1000 - $120.00

5x7 - JOCK CARDS
B&W 1000 — S100.00
Color 2000 ~ $408.00

# PRICES INCLUDE
TYPESETTING & FREIGHT

* FAST PROCESSING

# OTHER SIZES AVAILABLE

PRICES SUBJECT TO
CHANGE WITHOUT NOTICE

»
Send 8x10 photo, check/M.O, VisaMC, insinuctions 10:
1867 E. Flonda Street, Dept R Spangfield. MO 65803
TOLL FREE: 1-888-526-5336
PICTURES www.abcpictures.com

New! 5th Edition Green Book Of Songs By Subject:
The Thematic Guide To Popular Music

Order via R&R: Save 20% and get free UPS shipping!* (*on U.S. orders) =
Discounted price: $51.96 softcover/$63.96 hardcover

u‘ . Z|
[\www.radwandrecords.com.

Charge by phone: 310.788.1621 or send a check to:

R&R, 10100 Santa Monica Blvd., 3rd Floor, L.A., CA 80067

wwWw americanradiohistorv com

5 time Academy Awards announcer 5 time Emmy announcer

Randy Thomas

#1 Female Voice in America

o WLTW/New York e WASH/-FM/Washington, DC
o WNIC 100.3/Detroit e KLUV/Dallas

Make your budget sound bigger than it is.

(1-800) RT-VOICE www.randythomasvo.com |
E-mail: randy @randythomasvo.com

DAVE PACKER

VOICEOVERS

The versatility that comes
with a major market voice...
at a price any market can afford!

www.davepacker.com 609-290-3333

JOE CIPRIANO

PR OMOS
AMERICA'S NUMBER 1 VOICE
the voice of FOX, CBS and The Grammys

Call Us.
(310) 229-4548

www.joecipriano.com

MARKETPLACE

ADVERTISING

Payable in advance. Order must be typewritten and accompa-
nied by payment. Visa/MC/AMEx/Discover accepted. One inch
minimum, additional space up to six inches available in incre-
ments of one-inch. Rates for

1 time $95.00

R&R marketplace (per inch): 6 insertions  90.00
Marketplace 13 insertions  85.00
26 insertions  75.00

(310) 788-1621 51 insertions  70.00

Fax: (310) 203-8727
e-mail: kmumaw@radioandrecords.com
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® Natlonal Alrplay Overview: October 8, 2004

|

w W

1 1 MAROON 5 She Wil Be Loved /Octonel//RMG/

2 AVRIL LAVIGNE My Happy Ending /Arista/AMG/

5 RYAN CABRERA On The Way Oown /£.V.L.A /Atisntic]

6 CIARA f/PETEY PABLO Goodies /{aFace/Zomba)

3 5 ASHLEE SIMPSON Pieces Of Me (Geffen/

4 6 BLACKEYED PEAS Let's Get It Started /A&M/interscope)
9 8 KELLY CLARKSON Breakaway (Hollywood)

10 DESTINY'S CHILD Lose My Breath /[Coumbia/

7 9 LILFUIP Sunshine (Sucka Freefl oud/Columbia)

13 (@ FINGER ELEVEN One Thing /Windup/

8 11 J0JO Leave {Get Out} (BlackGround/Universall

11 12 ALICIA KEYS If | Ain't Got You (/AMG/
41 EMINEM Just Lose It (Shady/Aftermath/interscope)

16 TERROR SQUAD Lean Back /Universal

17 BOWLING FOR SOUP 1985 (Sitvertone/Jive/Zomba}

18 SEETHER f{AMY LEE Broken (Wind-up/

12 17 HOUSTON f/CHINGY & NATE DOGG | Like That /Capitol!
22 (D USHER & ALICIA KEYS My Boo ({aFace/Zomba)

>
©

CHRISTINA MILIAN Dip It Low //sland/iDJMG/
SWITCHFOOT Dare You To Move /Red ink/Columbia)
ASHLEE SIMPSON Shadow /Geffen/

LINKIN PARK Breaking The Habit /i¥arner Bros.)
NINA SKY Move Ya Body (Wext Platesu/Universal)
KEVIN LYTTLE Turm Me On /Atlantic/

BRITNEY SPEARS My Preragative (ive/Zomba/
NELLYHCHRISTINA AGUILERA TitYaHeadBack (Derty/Fo'ReaiUniversal
7 NELLY My Place [Derrty/Fo’ ReelfUniversal)

@ 040 Baby It's You (BlackGround/Universal

25 29 JUVENILE Slow Motion (Cash Money/Universal

29 € NITTY Nasty Girl (Rostrum/Universal
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CIARA f{PETEY PABLC Goodies /LaFacs/Zomba)
TERROR SQUAD Lean Back /Universal)

USHER & ALICIA KEYS My Boo /LsFace/Zomba/
AKON f/STYLES P. Locked Up /SRC/Universall
NELLY My Place (Derrty/Fo’ ReellUniversal)

LIL' FLIP Sunshine (Sucka Free/L oud/Columbia)
EMINEM Just Lose It /Shady/Aftermatlinterscopel
TRICK DADDY Let's Go /Slip-N-Siide/Atlantic)
DESTINY'S CHILD Lose My Breath {Columbial

DL~ g

7 10 LLCOOL J Headsprung /Def Jem/IDJMG)

14 () N.ORE fININA SKY & DADDY... Oye Mi Canto (Aoc-A-Fela/0JME/
9 12 JUVENILE Slow Motion (Cash Monay/Universall

8 13 CHRISTINA MILIAN Dip It Low /island/IDJMG/

23 @ SNOOP DOGG f/PHARRELL Drop It Like 1t's Hot (Daggy Styke/Geffen/
J-KWON You & Me /So So DefjZombal

ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Diary LJ/AMG/
19 0 LL COOL J Hush (Def Jem/IDJMG)

JADAKISS fIANTHONY HAMILTON Why /8uff Ryders/interscope/
MASE Breathe, Stretch, Shake /Bad Boy/Universall

20 € CHINGY Balla Baby 07P/Capitol

KEVIN LYTTLE Turn Me On {Atlantic/

LIL SCRAPPY No Problem (BME/Reprise/

FABOLOUS Breathe (Atisntic/

T4, Let's Get Away (Gremnd Hustle/Atlantic)

46 @ NELLY f{TIM MCGRAW Dver And Over [Derrty/Fo’ Reel/Universal)
213 Groupie Luv (7V7)

SHAWNNA f)ILUDACRIS Shake That Sh*t [DTPDef Jam/IDJMG)
GAME f/50 CENT Westside Story /4 ftarmse'li-Liiaricapal
JOJO Baby It's You ity esd

RUPEE Tempted To Touzh /Atiantic/

URBAN

#1 MDST ADDED
GWEN STEFANI What You Waiting For? /lnterscope

#1 MOST INCREASED PLAYS
EMINEM Just Lose It (Shady/Aftermath/interscopel

TOP 5 NEW & ACTIVE
N.O.A.E. FININA SKY & DADDY YANKEE Oye Mi Canto (Aoc-A-Fella/IDJME/
COUNTING CROWS Accidentally In Love /DreamWorks/Geffen)
THREE DAYS GRACE Just Like You /(/ive/Zomba/
JOSS STONE You Had Me (S-Curve/EMC/
CROSSFADE Cold /Columbis)

CHR/POP begins on Page 38.

8 LOS LONELY BOYS Heaven /0r/Epic/
MARTINA MCBRIDE This One’s For The Girls /2C4/
3 FIVE FOR FIGHTING 100 Years /Awara/Columbia)
4 DIDO White Flag (Arista/RMG)
MICHAEL MCDONALD Ain't No Mountain High Enough /Motowr/
MARDON 5 This Love (Octanel//AMG/
KIMBERLEY LOCKE 8th World Wonder (Curb/
8  SEAL Love's Divine /Warner Bros.)
9 KEITH URBAN You'll Think Df Me (Capital/
10 MERCYME Here With Me (/NO/Curt)
1 JOSH GROBAN You Raise Me Up (743/Repriss)
12
3
15
16
17

13 ELTON JOHN Answer In The Sky {Universall

12 3 DOORS DOWN Here Without You (Rapublic/Universal)

14 JOSH GROBAN Remember When It Rained /743/Reprise/

15 LEANN RIMES fIRONAN KEATING Last Thing On My Mind (Cur/
17 PHIL COLLINS Don't Let Him Steal Your Heart Away /Atlentic/

16 MARTINA MCBRIDE In My Daughter's Eyes /RCA/

HALL & DATES 'l Be Around /-Watch/

ALICIA KEYS !f 1 Ain‘t Got You L/AMG)

HOOBASTANK The Reason /siand//DJMG/

CHERIE Older Than My Years /Lava/

CLAY AIKEN | Will Carry You /RCA/RMG)

25 NEWSONG When God Made You /Revmion/PLG/

27 SEALS & CROFTS Summer Breeze ‘04 (Worner Bros.)

KELLY CLARKSON Breakaway (Hollywaod/

JEFF TIMMONS Whisper That Way (SLG/Rising Phoenix)

30 @ TIM MCGRAW Live Like You Were Dying (Curly

COUNTING CROWS Accidentally In Love /DreamWorks/Geffen)
CELINE DION You And | /Epic/

— €D MICHAEL MCDONALD Reach Out, I'l Be There /Motown/Universal)

#1 MDST ADDED
R. KELLY & JAY-Z Big Chips ive/Roc-4-FelaiDIMG)

#1 MOST INCREASED PLAYS

EMINEM Just Lose It (Shady/Aftermathinterscopel

TOP5 NEW & ACTIVE
SILKK THE SHOCKER FIMASTEF P We Like Dem Gils ¥ew Mo Linit/Koch)
LLOYD Hey Young Girl (Murder inc./Def Jam/IDIMG)
R. KELLY & JAY-Z Big Chips (/ive/Roc-A-FalalIMG/
LIL’ JON & THE EASTSIDE BOYZ FILIL SCRAPPY What You Gon' Do (7V7)
TERROR SUAD Take Me Home (Unverss)

CHR/RHYTHMIC begins on Page 46.

w Tw
1 1 CIARA/PETEY PABLD Goodies /Laface/Zomba)
2 8 NELLY My Place (Derrty/Fo’ ReelUniversal)
4 USHER & ALICIA KEYS My Boo /LaFeca/Zombal
3 4 TERROR SQUAD Lean Back /Universsl
5 5 JADAKISS /ANTHONY HAMILTON Why (Ruff Ryders/interscope
6 6 ALCIAKEYS fITONY, TONI, TONE & JERMAINE PAUL Diary L/RMG/
7 8 AKON f/STYLES P. Locked Up (SRC/Universal
9 ANTHONY HAMILTON Charlene /So So DetiZombs)
8 9 LILSCRAPPY No Problem /BME/Rsprise!
12 LIL' WAYNE Go DJ (Cash Money/Universal)
16 DESTINY'S CHILD Lose My Breath (Columbial
i JUVENILE f/WACKO & SKIP Nolia Clap /Rap-A-Lot/Asyhum)
14 MASE Breathe, Stretch, Shake /8ad Boy/Universal)
21 SNOOP DOGG f/PHARRELL Drop It Like It's Hot /Doggy Style/Geffen)
15 NELLY Flap Your Wings (Derrty/Fo’ ReellUniversal)
10 16 LLCOOL J Headsprung (Def Jam/iDJMG)
18 D LLCOOL J Hush Def JamIDIMG)
13 18 LIL' FLIP Sunshine (Sucke Free/loud/Columbia)
27 8 YOUNG BUCK Shorty Wanna Ride interscaps/
2 FABOLOUS Breathe (Atisntic/
20 21 GUERILLA BLACK f/BEENIE MAN Compton (Virgin/
2 DEM FRANCHISE BOYZ White Teez (Universall
2 CHINGY Balla Baby /07P/Capitol
33 JOHN LEGEND Used To Love You (Columbia/
24 25 BODY HEADBANGERS flYDUNGBLOODZ | Smoke, | Drink /Universal
30 €D TRICKDADDY Let's Go (Shp-N.Shide/Atiantic)
19 27 TWISTAfIR. KELLY So Sexy /Atiantic/
28 28 CRIME MOB Knuck If You Buck /BMEWamer Bros./Reprise)
26 29 T\ Let's Get Away (Grand Hustle/Atiantic/
35 € LLOYD Hey Young Girl Murder Inc./Def Jam/IDIMG/
#1 MOST ADDED
R. KELLY & JAY-Z Big Chips &ive/foc-A-Feda/iDIMG)
#1 MDST INCREASED PLAYS

SNOOP DOGG F/PHARRELL Drop It Like 1t's Hot (Daggy Style/Geffen/

TOP5 NEW & ACTIVE
N2U Issves (Vigin)
J-KWON You & Me (So So DefiZomba)
MARID Let Me Love You (L/AME)
TERROR SQUAD Take Me Home (Universall
LIL’ ROMED F/NICK CANMON My Cinderella (New Np Limit/

URBAN begins on Page 50.
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2 VELVET REVOLVER Fall To Pieces /RCA/AMG/

1 THREE DAYS GRACE Just Like You (five/Zombs/

3 ALTER BRIDGE Open Your Eyes (iind-up/

19 U2 Vertigo finterscape)

4 LINKIN PARK Breaking The Habit (Warner Bros.)

8 SILVERTIDE Ain't Comin’ Home (L/AMG)

[} GOOSMACK f/DROPBOX Touche /Republic/Universal)
10 CROSSFADE Cold (Columbia/

1 PAPA ROACH Getting Away With Murder /Geffen/

5 10 VELVETREVOLVER Slither (RCA/RMG/

12 8 KENNY WAYNE SHEPHERD Alive /Raprise/

15 GREEN DAY American Idiot (Raprise/

9 13 BREAKING BENJAMIN So Cold /Holywood)

18 8 NICKELBACK Because Df You /Roadrunner/IDJMG)
14 CHEVELLE Vitamin R (Leading Us Along} /Epic/

7 16 SHINEDOWN Simple Man /Atlantic/

22 COLLECTIVE SOUL Counting The Days /&/ Music Group)
21 FUTURE LEADERS OF THE WORLD Let Me Out /£pic/
20 KORN Word Up (£pic/

18 20 SALIVA Survival Of The Sickest //siand//DJMG/

LOSTPROPHETS Wake Up (Make A Move} [Columbia)
MEGADETH Die Dead Enough /Sanctwary/SRG/

JET Rollover D.J. fAtientic/

24 TESLA Words Can't Explain fSanctusry/SRG)

@ DROWNING POOL Love And War (Wind.up/

26 APERFECT CIRCLE Blue (Virgin/

29 THORNLEY Easy Comes (Roadrunner//DJMG/

- SPIDERBAIT Black Betty //nterscape/

- DAMAGEPLAN Pride [Elektra/Atlantic/

26 30 VAN HALEN Up For Breakfast (Warer Bros.)
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#1 MOST ADDED
MICHAEL MCDONALD Reach 0ut, 1Yl Be There (Hotown/Universal

#1 MOST INCREASED PLAYS
SHANIA TWAIN Forever And For Always (Mercury/IDIMG)

TOP 5 NEW & ACTIVE
MARQON 5 She Will Be Loved /Dctone///RMG/
KATRINA CARLSON Drive (Kataphonic/
BAUCE HORNSBY Gonna Be Some Changes Made (Columbia/
JOHN MELLENCAMP Walk Tall /siand/D/M6/
SIMPLY RED Home /simpyred.com/

AC begins on Page 63.

w oW
1 8 MAROON 5 She Will Be Loved (Octane//AMG/
4 FINGER ELEVEN One Thing (Wind-up/
2 3 HOOBASTANK The Reason f/sland//DJMG/
3 LOS LONELY BOYS Heaven (Or/Epic/
& ASHLEE SIMPSON Pieces Of Me (Geffen/
8 AVRIL LAVIGNE My Happy Ending /Arista/RMG/
6 COUNTING CROWS Accidentally In Love [DreamWorks/Geffen)
7 8 MARODONS This Love /Gctone/\RMG/
10 o JOHN MAYER Daughters /Awere/Cokumbial
9 10 GAVIN DEGRAW | Don't Want To Be A/AMG/
13 m BOWLING FOR SOUP 1985 (Sivertane/Jive/Zomba)
11 12 3 DOORS DOWN Away “rom The Sun {Republic/Universal)
14 @ RYAN CABRERA On The Way Oown /£.V.L.A /Atiantic/
12 14 SWITCHFOOT Meant To Live (Red /ak/Columbis/
16 SARAH MCLACHLAN World On Fire (Arista/AMG/
17 SEETHER fIAMY LEE Broken (Wind-up/
18 KELLY CLARKSON Breakaway (Hollywood)
15 18 NICKELBACK Feefin’ Way Too Damn Good Readrunner/IDJMG/
19 DURAN DURAN {Reach Up For The) Sunrise /Epic/
21 LENNY KRAVITZ Lady Vigin/
24 KILLERS Somebody Told Me //sland//0/MG/
26 SWITCHFOOT Dare You To Move /Red Ink/Columbia)
39 2 Vertigo flnterscope)
20 24 AVION Seven Days VWithout You /Columbia/
23 25 ALANIS MORISSETTE Eight Easy Steps Maverick/Reprise/
27 @ HOWIE DAY Collide /Epic/
22 27 FIVE FOR FIGHTING The Devil In The Wishing Well... /Aware/Columbis!
28 €2) VANESSACARLTON White Houses (A&M/interscope/
30 € DIOD Sand In My Shoes rdrista/AMG/
29 &) LINKIN PARK Breaking The Habit (Warner Bros.)
#1 MOST ADDED
600 GOO DOLLS Give A Little Bit (Warner Bros.)
#1 MOST INCREASED PLAYS
U2 Yertigo finterscope)
TOP 5 NEW & ACTIVE
CALLING Anything (RCA/RMG)

KEANE Somewhere Only We Know /lnterscape/
GWEN STEFANI What You Waiting For? (ntarscope)
SCISSOR SISTERS ~ske Your Mama (Universall
LOW MILLIONS Eieanor (Manhettsn’EMC)

AC begias on Page 63.

WWW americanradiohistorv.com

#1 MOST ADDED
THREE DAYS GRACE Home /iy Zomba/

#1 MOST INCREASED PLAYS
U2 Vertigo finterscape)

TOP5 NEW & ACTIVE
MARILYN MANSON Personal Jesus (Wothing/Interscope)
PUDDLE OF MUDD Spin You Around Geffen
SKINDRED Nobody Lava)

PILLAR Bring Me Down (Ficker/EM! CMG/Virgind
A PERFECT CIRCLE tmagine (Vigi

ROCK begins on Page 75.
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ALICIA KEYS fTONY, TONI, TONE & JERMAINE PAUL Diary (/AMG/
PRINCE Call My Name /Columbia/

ANITA BAKER You're My Everything (Blue Note/EMC)

BRIAN MCKNIGHT What We Do Here (Motown/

LUTHER VANDROSS Think About You L/RMG/

JILL SCOTT Golden (Hidden Beach/Epic)

TEENA MARIE Still In Love (Cash Money/Universal)

PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Jef ScullDIMG)
R. KELLY U Saved Me (ive/Zomba)

ALICIA KEYS If | Ain't Got You L/RMG/

BOYZ il MEN What You Won't Do For Love /MSM/Koch/

KEM Love Calls iMotown/Universall

T. MARIE /G. LEVERT A Rose By Any Other Name (Cash Money/Universal
PATT! LABELLE New Day (Def Soul/i0JMG}

R. KELLY Happy People (five/Zomba)

TAMYRA GRAY Raindrops Will Falt {79/Sabe/

VAN HUNT Down Here tn Hell (With You) {Capitol!

BONEY JAMES fIBILAL Better With Time (Warner Bros.)

NORMAN BROWN ! Might (Warner Bros.)

ANGIE STONE U-Haut (/AMG)

LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG)
NELLY My Place (Derrty/Fo’ ReellUniversal)

AMEL LARRIEUX For Real (Bliss Life/

0°JAYS Make Up (Music World/SRG/

TAMIA Still (Atiantic)

ANITA BAKER How Does It Feel (8lue Note/Virgin)

JOSS STONE Spoiled (S-Curve/EMC)

USHER & ALICIA KEYS My Boo /Laface/Zomba)

THEO Chemistry /TWP)

URBAN MVSTIC Where Were You? ISabel

#1 MOST ADDED
ANITA BAKER How Does It Feel (Blue Note/Virgin)

#1 MOST INCREASED PLAYS
D'JAYS Make Up (Music Workd/SRG)

TOP5 NEW & ACTIVE
JEFF MAJORS Pray (Music One/
RAPHAEL SAADIQ Rifle Love (Pookie/Navarre/
CARLTON BLOUNT Acting Like You're Free (Magnatar/

AMERICA COMING TOGETHER (ACT) Wake Up Everybody [Bungaie/Universall

ST. GEORGE Let’s Get Together (Uinity)
URBAN begins on Page 50.
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PAPA ROACH Getting Away With Murder /Geffen/
VELVET REVOLVER Fall To Pieces (RCA/AMG/
BREAKING BENJAMIN So Coid (Helywood/
CHEVELLE Vitamin R {Leading Us Along) /Epic/

ALTER BRIDGE Open Your Eyes (Wind-up/

LINKIN PARK Breaking The Habit /Warner Bros./
CROSSFADE Cold {Columiva)

THREE DAYS GRACE Just Like You &/ve/Zombas/
GREEN DAY American Idiot (Reprise/

GODSMACK fIDRDPBOX Touche (Republic/Universall
FUTURE LEAOERS OF THE WORLD Let Me Qut {Fpic/
KORN Word Up (£pic/

SLIPKNOT Duality (Raadrunner//0JMG/

SILVERTIDE Ain’t Comin’ Home A/AMG/
LOSTPROPHETS Wake Up {Make A Move} (Columbia)
NICKELBACK Because Of You (Rozdrunner/IDJMG)
SALIVA Survival 0f The Sickest /isiand/(DJMG)
KENNY WAYNE SHEPHERD Alive (Reprise)
MARILYN MANSON Personal Jesus (Vothing/interscope/
U2 Vertigo finterscope)

SKINDRED Nobody /Lava}

A PERFECT CIRCLE Blue Virgi/

DROWNING POOL Love And War (Wind.up/
MEGADETH Die Dead Enough [Sanctusry/SRG}
NONPOINT The Truth fLava/

THORNLEY Easy Comes (Rasdrunner/IDJMG)
HELMET See You Oead (Interscope)

SHINEDDWN Simple Man (Atiantic)

COLLECTIVE SOUL Counting The Days /£/ Music Group)
DAMAGEPLAN Pride (Elektra/Atiantic)
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National Alrplay Overview: October 8, 2004“

™

€ SARA EVANS Suds In The Bucket (RCA/

KEITH URBAN Days Go By (Capitol

GEDRGE STRAIT | Hate Everything /#/C4/

GRETCHEN WILSON Here For The Party (Epic/

PHIL VASSAR In A Real Love fArista)

6 ALAN JACKSDN Too Much Of A Good Thing s A Good Thing fArista)
RASCAL FLATTS Feels Like Today dLyric Street/

TOBY KEITH Stays In Mexico (Dreami¥orks/

BRODKS & DUNN That's What It's All About (Arista)

GARY ALLAN Nothing On But The Radio /MCA/

LONESTAR Mr. Mom /8N4/

JOE NICHOLS If Nobody Believed In You {Universal South}
KENNY CHESNEY The Woman With You 8N4/

TRACE ADKINS Rough & Ready (Capitol/

DIERKS BENTLEY How Am t Doin’ {Capitol)

BLAKE SHELTON Some Beach (Warner Bros.)

JIMMY WAYNE You Are (Dreamiforks/

SHANIA TWAIN W/ BILLY CURRINGTON Party For Two (Mercury/
DARRYL WORLEY Awful, Beautiful Life (DreamWorks)
SHEDAISY Come Home Soon {Lyric Street/

TIM MCGRAW Back When (Curt/

EEd MONTGOMERY GENTRY You Do Your Thing (Columbial

LEANN RIMES Nothin' ‘Bout Lave Makes Sense (Asylum/Curb/
BLUE COUNTY That's Cool /Asylum/Curb)

J. BUFFETT f/M. MCBRIDE Trip Around The Sun (RCA/Maitboat)
REBA MCENTIRE He Gets That From Me (MC4/

TRAVIS TRITT flJOHN MELLENCAMP What Say You [Columbia/
TRICK PONY The Bride /Asylum/Curb)

kXl RESTLESS HEART Feel My Way To You (Koch/

STEVE HOLY Put Your Best Dress Dn {Curb/

GERALD ALBRIGHT To The Max (GRP/VMG/

BONEY JAMES Here She Comes (Warner Bros.

GEORGE BENSON Softly, As In A Morning Sunrise (GRP/VMG)
MICHAEL LINGTON Show Me (Rendezvous/

WAYMAN TISDALE Ain‘t No Stoppin’ Us Now /Rendezvous/
ANITA BAKER You're My Everything (Blue Note/EMC)
RICHARD ELLIOT Your Secret Love (GRP/VMG/

MARC ANTOINE Mediterraneo (Rendezvous/

CHRIS BOTTI Back Into My Heart /Columbis/

DAVE KOZ All | See Is You (Capitol)

" SEAL Love's Divine {Warner Bros.)

Do wbwN - %
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14 TIM BOWMAN Summer Groove (Liguid 8

15 MARION MEADOWS Sweet Grapes fHeads Up/

13 PAUL JACKSON, JR. Walkin' (8lue Note/EML/

12 NORMAN BROWN Up ‘N At ‘Em (Wamer Bros.)

16 MINDI ABAIR Come As You Are (GRP/VMG)

18 SOULBALLET Cream /275/

17 NICK COLIONNE It's Been Too Long /3 Keys Music/
19 KIM WATERS In Deep (Shanachie/

21 RAMSEY LEWIS TRIO The In Crowd WVarada/

25 HALL & OATES Love TKO (U-Watch)

23 PETER WHITE How Does It Feel {Columbia)

22 23 RENEEDLSTEAD A Love That Will Last (743/Reprise/

20 24 PATTILABELLE New Day (Def SouliDJMG)
24 STEVE OLIVER Chips & Salsa Koch/

27 PIECES OF A DREAM It's Go Time (Heads Up/

28 CRAIG CHAQUICO Her Boyfriend’s Wedding (Nerada)

GLADYS KNIGHT f/EDESIO ALEJANDRD Feelin’ Good (Vacion} /Pyramic)
PAUL BROWN Moment By Moment (GRP/VMG/

26 28
GREG ADAMS Firefly 275/
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#1 MOST ADDED
TIM MCGRAW Back When (Curty

#1 MOST INCREASED PLAYS
TIM MCGRAW Back When (Curt/

TOP 5 NEW & ACTIVE
SHELLY FAIRCHILD You Don’t Lie Here Anymore (Columbia/
WARREN BROTHERS Sell A Lot Of Beer /429)
KERRY HARVICK Cowgirls (Lyric Street/
TRACY LAWRENCE Sawdust On Her Halo [Dreamiforks)
DAVID LEE MURPHY Inspivation (Audiom/

COUNTRY begins on Page 56.

GREEN DAY American Idiot (Reprise/

LINKIN PARK Breaking The Habit (Warner Bros.)

BREAKING BENJAMIN So Cold (Holywood/

U2 Vertigo dinterscope)

VELVET REVOLVER Fall To Pieces (RCA/RMG)

CHEVELLE Vitamin R {Leading Us Along) /Epic/

JIMMY EAT WORLD Pain {/nterscope/

8 THREE DAYS GRACE Just Like You (five/Zomba)

PAPA ROACH Getting Away With Murder (Geffen}

10 KILLERS Somebody Told Me (island/iDJMG)

11 LDSTPROPHETS Wake Up (Make A Move) (Calumbia)

12 SLIPKNOT Duality (Rosdrunner/I0JMG/

CROSSFADE Cold (Columbia)

14 FRANZ FERDINAND Take Me Out [Domina/Epic)

15 COHEED AND CAMBRIA A Favor House Atlantic /Columbia/
SUM a1 We're Al To Blame //s/and/IDJMG)
USED Take It Away (Reprise)

18 TAKING BACK SUNDAY A Decade Under the Influence Victory)
MODEST MOUSE Ocean Breathes Salty (£pic/
SNOW PATROL Run (A&Minterscope)

21 MODEST MOUSE Float On (Epic/

KORN Word Up /Epic/

CAKE No Phone {Columbis)

YELLOWCARD Only One (Capitol)

DASHBOARD CONFESSIONAL Vindicated (Vagrant/interscope)

SKINDRED Nobody /Lava/

INTERPOL Slow Hands /Matador/

MUSE Hysteria (FastWest/Warmer Bros.)

A PERFECT CIRCLE Blue (Vargin/

SOCIAL DISTORTION Reach For The Sky (Time Bomb/

=2

(0

(1]

29 8
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#1 MOST ADDED
MICHAEL MCDONALD Tracks Of My Tears Motown/Universall

#1 MOST INCREASED PLAYS

HALL & OATES Love TKO (U-Watch/

TOP 5 NEW & ACTIVE
DAVE KOZ Let It Free (Capito)
EVERETTE HARP Can You Hear Me (4440/
THA' HOT CLUB I'm Gonna Love You Just A Littie More Baby (Shanachie/
EUGE GROOVE XXL (Worade/
ALICIA KEYS If | Ain't Got You KJRMG/

Smooth Jazz begins on Page 72.

TRIPLE A

w W

1 8 R.E.M. Leaving New York (Warner Bros.)

17 U2 Vertigo finterscape)

2 3 BRUCE HORNSBY Gonna Be Some Changes Made (Columbis/
3 4 JOHN MELLENCAMP Walk Tall (/slsnd//DJMG}

4 8 JAMIE CULLUM All At Sea (Verve/Universal)

] CARBON LEAF Life Less Ordinary (Vangusrd)

5 7 JOHN FOGERTY Deja Vu [All Over Again) (DreamWorks/Gaffen]
7 8 FINGER ELEVEN One Thing /Wind-up/

8 9 MARK KNOPFLER Boom, Like That (Warner Bros.)
10 CROSBY & NASH Lay Me Down (Sanctusry/SRG/
n KEANE Somewhere Only We Know flaterscape/

13 0ZOMATU! (Who Discovered) America? (Concord)

12 RACHAEL YAMAGATA Worn Me Down (RCA Victar/
9 14 SCISSOR SISTERS Take Your Mama (Unversall

14 15 MAROON 5 She Will Be Loved (Octone//AMG)

16 16 SNOW PATROL Run (A&M/interscope)

18 17 MODEST MOUSE Float On /Epic/
21 8 ELVIS COSTELLO Monkey To Man /Last Highway)
23 THRILLS Not For All The Love tn The World (Virgin)
20 20 CAKE NoPhone (Columbia)

19 21 FINN BROTHERS Won't Give In (Nattwerk/

22 22 RAYLAMONTAGNE Trouble (RCA/RMG/

26 €D STEVE EARLE The Revolution Starts Now /£-Squared/Artemis)
311 Love Song (Volcena/Zomba)

NEVILLE BROTHERS Ball Of Confusion Back Porch/Narads)
SARAH MCLACHLAN Waorld On Fire (Arista/RAMG)
CHRISTINE MCVIE Friend Koch/

— @ FRANZ FERDINAND Take Me Out (Domina/Epic)

28 29 LOW MILLIONS Eleanor (Menhatta/EMC)

27 30 CHARLIE MARS Gather The Horses (V2/

#1 MOST ADDED
THREE DAYS GRACE Home K/ive/Zomba/

#1 MOST INCREASED PLAYS
U2 Vertigo finterscape/

TOP 5 NEW & ACTIVE
SUIPKNOT Vermilion {Rasdrunner/IDJMG)
LAMB OF GOD Laid To Rest /Prosthetic/Epic)
DONNAS Falt Behind Me /Lookout!/Atlantic/
EARSHOT Someone (Wavner Bros.)
SALIVA Razor's Edge (/siand/ID/MG)

ROCK bagins on Page 75.

#1 MOST ADDED
THREE DAYS GRACE Home (/ive/Zamba)

#1 MOST INCREASED PLAYS
U2 Vestigo finterscope/

TOP5 NEW & ACTIVE
RIDDUN’ KIDS Stop The Warld (Awars/Columibis)
DOGS DIE IN HOT CARS | Love You ‘Cause | Have To (¥2/
HIVES Two-Timing Touch And Broken Banes faterscope/
SILVERTIDE Ain‘t Comin’ Home &/AMG/
JET Look What You've Done (Atlantic/

ALTERNATIVE begins on Page 81.
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#1 MOST ADDED
JET Look What You've Done /Atiantic/

#1 MOST INCREASED PLAYS
U2 Vertigo interscope)

TOP 5 NEW & ACTIVE
K.D. LANG Helpless Nonesuch/
HOWIE DAY Calkde (Epic/
KILLERS Somebody Told Me //slend//D/MG/
RAY CHARLES FVAN MORRISON Crazy Love (Concord)
TOOTS AND THE MAYTALS W/ ERIC CLAPTON Pressure Drop (V2/

TRIPLE A begins on Page 84.
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By Erica Farber

up with the man the New York Times
refers to as “one of the best political
handicappers in the nation,” Charlie
Cook.

Cook is Editor and Publisher of The
Cook Political Report and is considered one
of the nation’s leading authorities on U.S.
elections and political trends. He's one of
the keynote speakers at this week's NAB
Radio Show.

First paying job: “My freshman year
of college I worked as an elevator operator in the Senate
office building. That was 31 years ago. Then I worked on
the Hill for a couple of years. I did all kinds of things, all
on the Democratic side, but I found myself, over the next
15 years, voting Republican almost half the time, which is
kind of in poor taste if you're working for the Democratic
Party. I was not becoming a Republican, I was becoming a
swing voter.”

Founding The Cook Political Report: I was trying to
figure out how to stay in or around politics. I loved it and
thought I was pretty good at it, but I didn’t want to work
for either side. You can't work for both sides, and you can't
go back and forth, so I came up with the idea of a
newsletter that would analyze elections and campaigns for
a target audience of political action committees and
lobbyists, that would handicap races from the perspective
of someone who had worked in campaigns before, someone
who had been a pollster as opposed to, say, a political
reporter, who, by definition, has never worked in a
campaign before.

“I started it with $6,000 out of my Senate Retirement
Fund and a loan from a small bank in Mississippi where my
wife’s family had some connections. That was the spring of
1984. It struggled for eight years, and then, in the early
‘90s, it started to take off. Now I've got four employees and
a contract with National Journal Group to write one
column every week for their magazine and another column
for another publication they have. We've also got a
contract with NBC. Then I write the newsletter, and I do a
lot of speeches to corporate and trade-association groups
around the country.”

Biggest challenge: “Besides burnout at the end of
even-numbered years? For me, it's traveling over a quarter-
million miles a year, getting sick of airplane food and
getting out of shape.”

Why the country is so divided: “We've seen some
shifts in which small-town rural America, the South and, to
a certain extent, the border South are becoming more and
more conservative and more driven by social and cultural
issues. At the same time that you're seeing downscale white
voters voting more and more on social and cultural issues,
you're seeing more and more suburban middle- and upper-
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ith the presidential election less than four
weeks away, we were fortunate to catch

CHARLIE COOK

Political Analyst; Editor/Publisher, The Cook Political Report

middle-class white voters, particularly women, voting less
and less Republican and more Democratic.

“We're szeing two simultaneous trends: Downscale
whites voting more Republican on social and culture
issues, and upscale whites voting more and more
Democratic ¢n social and cultural issues — not across the
board, but in pretty good chunks. The downscale whites
are voting on abortion and guns, and the upscale whites
are voting on abortion and gun tolerance, in the other
direction. Income is still a factor, but this other set of
factors is chznging. It's a fascinating situation. A lot of
conservative Democrats left and are now Republicans, but
a lot of liberal moderate Republicans have moved to the
Democratic side. Now each party is much more cohesive
and ideological.”

On the presidential debates: “President Bush is ahead
by about five or six percentage points. It's not a bounce or
illusion or nightmare, it’s six points. It is what it is. John
Kerry has to take it away from him. In a foreign-policy
debate Kerry’s got two challenges. One, he’s got to sever the
link in voters minds between the war in Iraq and the global
war on terrorism. If people look at Iraq as a standalone
issue, it's a huge liability for the president. But if they see it
as a part of the global war on terrorism, it’s unpleasant, but
it's the price we have to pay. The second thing Kerry has to
do is force President Bush to address why he went into Iraq
after Saddam Hussein before he found Osama Bin Laden, why
he didn’t concentrate those resources into going after al-
Qaeda. That's something that’s never really been addressed,
and Kerry's got to force him to do it.

“On a broader, more general basis, Kerry comes across as
sort of snooty and distasteful. People don't find him an
interesting person. In these kinds of elections, involving
incumbent presidents, first and foremost it’s a referendum on
the incumbent. Having said that, when you see incumbents
lose, it’s whep the challenger seems interesting. Jimmy
Carter — when was the last time you heard about a Naval
Academy graduate, former nuclear- submarine officer, peanut
grower from Ceorgia with a family straight out of Fried Green
Tomatoes? Ronald Reagan was an interesting, compelling
person. Bill Clinton, whether you loved him or hated him,
was a fascinating, interesting, compelling person. In each of
those cases people wanted to throw out Ford, Carter and
Bush, but the challenger had to have more going for him.
Kerry is almost a caricature. He doesn’t come across as a real
person. Unforrunately for him, a debate is probably the last
place to try tc accomplish something like that. This is
something that should have been done last spring during
the conventioa.”

On Kerry unseating Bush: “Right now it's not a long
shot. Does it look like President Bush is going to win? Of
course it does. But six points isn’t a lot when you've got
five weeks to go and you've got Irag looking more and
more troubling. The question in my mind is, will it blow up
before Nov. 2 or after? It's getting more and more
troublesome, and three debates is a lot. The last week of
the 2000 election, 43 national polls came out. George Bush
was ahead in 39, two were tied, and two had Al Gore
ahead. You looked at all of them, and the average was Bush
ahead by 3.6%. He lost the popular vote by half a
percentage point. The polls were off by 4.1 percentage
points. This isn’t over. Do I give President Bush the
advantage? Of course I do, but this thing’s not over yet.”

Something about him that might surprise our
readers: “By mid-December of a political year, even a
political analyst is totally sick and tired of politics. By mid-
December even I get sick of it. My last real speech of the
year is in Paris at the beginning of the second week of
December, and by then Il be done.”

Most influential individual: “I don't really have one.
1 got my start under Bennett Johnston, a conservative
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Democratic Senator from Louisiana. I've worked in lots of
places, had lots of bosses.”

Career highlight: “Having our 20th-anniversary
party for the newsletter with 350 people and tons of
members of Congress two weeks ago was a highlight. We
had the Senate Caucus Room. The Russell Senate Office
Building was finished in 1909. This is the big, grand
room where the senate hearings into the sinking of the
Titanic were held, the hearings on the Teapot Dome
scandal, the hearings after the stock market crashed that
led to the SEC, the McCarthy hearings, the Watergate and
Iran-Contra hearings. When you got your start as an
elevator operator 50 feet away, that was pretty fun. Also,
doing Meet the Press for the first time. It's been a fun
ride.”

Career disappointment: “None. I pinch myself every
day. Do I get paid for this? I have a radio gig every
Wednesday morning on WMAL/Washington. It’s a little
five-minute thing I do right out of the shower or wherever
the hell I am. I take my hat off to those people in the
industry who get up that early for the morning drive
shows. God bless them.”

Favorite radio format: “News, Imus in the Morning,
NPR and an Oldies station. I've got five buttons. I think
they just laid off a bunch of people at the Oldies station
and changed formats. That's got me concerned.”

Favorite television show: “The West Wing. The
offices are much too big and omate and don't look
anything like offices in the White House, but I love the
show.”

Favorite book: “I just finished the three-part set on
Lyndon Johnson's life, the Robert Caro books. It was about
8,000 pages. I waited this long because I wanted to read
them in sequence.”

Favorite movie: “George C. Scott in Islands in the
Stream.”

Most respected politician, no longer active: “Bob
Dole and Hubert Humphyey were temific leaders. To read
about Lyndon Johnson, you can judge for yourself
whether he was moral or amoral or a great man or not, but
he was one hell of a politician — and a former radio-
station owner.”

Favorite restaurant: “The Tune In on Capitol Hill and
Mei Wah Chinese restaurant on M Street.”

Beverage of choice: “Anheuser-Busch products, the
whole array of them.”

Hobbies: “I'm a horrible golfer, but I enjoy going out
with my friends in the fresh air. Other than that, just
doing things with my kids. I am absolutely distraught that
my ninth-grade son is playing his first year of organized
football and I won't be able to go to a single game. Every
single one of those days was booked. I have signed, legally
binding contracts that I can't get out of. I had tears in my
eyes. But next year, by God, I'll be there. I'm so excited
about him having the chance to play football, and it's
eating me up that I can't go.”

Advice for broadcasters: “Just play straight. The
highest compliment I get is when people say they've tried
very hard to figure out whether I'm a Democrat or
Republican and they can’t. It's so important to be fair and
to absolutely hide, to try not to even think, partisan
thoughts. Print and electronic journalists, we don’t try
hard enough to subordinate our biases. It hurts the
profession. The sense that the news media does not play
fair is pervasive among businesspeople. They think the
idea of journalistic impartiality is laughable. A lot of
people think theyre playing down the middle, but they're
tilting one way or another. Most journalists don’t even see
it. If they had more contact with regular people, in terms
of the national media establishment, they’d see that they
have a crisis on their hands.”
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#1 PERSONS 18=34, 18-49
and 25=54in
2% of Arbitron
Rated Markets.

The Most Entertai%ni%ng
M@rni%ng ochow in America.

oteve & D.C.
... 'NUFF SAID

For more information contact:

Rick Wilhelm Steve Downes at SSI
Email: rick@steveanddc.com O Email: sdownes@syndsolutions.com
Phone: (314)412-2220 R Phone: (203)431-0790

*Source: Arbitron Spring 2004
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