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50 Cent Cashes In At Two Formats

it's another incredibly successful week for the Shady/
L\ftermath/lnterscope artist, who scores Most Added
| at two formats with his

latest single, “Candy Shop™:
62 adds at Urban and 31
adds at Rhythmic. The track
rockets 50-33* at Urban
and vaults 26-14 at
Rhythmic while also
grabbing Most Increased
Plays honors, with +960.
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How Far Is Too Far?

Compelling and edgy personalities are rewarded for
attracting listeners,
but sometimes they
go too far. What
happens then?
R&R’s Dana Hall
talks to those in the
know in this week’s
CHR/Rhythmic
column, on

Page 30.
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PERFORMANCE-DRIVEN

MARKETING

Catherinefjung
Senior Vice President
Markemr Strategy.

J
Performance-driven means achieving
results fjmm

@theﬁne s clients return again and again
becauseshe delivers results. They rely on
her to be an extension of :h:im Sl::e

" knows radio. She knows wh:t‘ works.

o
" Nothing matters except results...

that’s performance-driven marketing.

Find out what dmr can do for your station, plus
download a complimentary copy of dmr’s 2005
Performance-Driven Marketing Resource Guide at
dmrinteractive.com/results

or call us, toll-free at |1-800-261-0831

direct
I I I I - marketing
° results

Cincinnati | Boston | Atlanta | Chicago



www.americanradiohistory.com

FEBRUARY 4, 2005

RKIZ

WHEN INTERVIEWS
TURN INTO
INCIDENTS

A recent wave of industry-related
violence begs the question: Is
radio prepared to prevent such
problems at its stations? Urban
Editor Dana Hall talks to some

This week AC Editor Julie Kertes focuses on WLYF/ {
Miami’s 35th anniversary, highlights tips for spring-book

| preparedness and continues with the format's Grammy
predictions. It starts on Page 45.

7
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www. radioondrecords.com

who have experienced trouble
and others who have effective
security measuras.

See Page 33

ROCK NEEDS A
REVOLUTION

The format’s slump can be
aftributed to many factors. This
week Rock’s top consultants
diagnose the malady and
prescribe the cure.

See Page 58
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UAN I. IBE BO
Lovers & Friends (TVT}

GHR/POP

}MARIO Let Me Love You (JRMG)

’CHR/RHYTHMIG
MARIO Let Me Love You (J/AMG)

URBAN AC
JILL SCOTT Whatever (Hidden Beach/Epic)

GOSPEL
J MOSS We Must Praise (Gospo Certric)

COUNTRY
ASCAL FLATTS Bless The Broken Road (Lyric Street)

AC
)LOS LONELY BOYS Heaven (OR Music/Epic)

ot AC
GOO GOO DOLLS Give A Little Bit (Warner Bros )

SMOOTH JAZZ
SOUL BALLET Cream (215)

’ROCK
GREEN DAY Boulevard Of Broken Dreams (Reprise)

CTIVE ROCK
"GREEN DAY Boulevard Of Broken Dreams (Reptise)

R ALTERNATIVE

GREEN DAY Boulevard Of Broken Dreams (Reprise)

TRIPLE A

. GREEN DAY Boulevard Of Broken Dreams (Reprise)

ALCHRISTIAN AC
CASTING CROWNS Voices Of... (Beach Street/Reurion/HL G}

CHRISTIAN CHR
SWITCHFOOT This Is Your Life (Sparrow/EMI CMG)

L CHRISTIAN ROCK
RELIENT K Be My Escape (Gotee)

}CHRISTlAN INSPO
CASTING CROWNS Voices Of... (Beach Street/ReunionVFLG

)_SPANlSH CONTEMPORARY
JUANES Volverte A Ver {Universal)

,REGIONAL MEXICAN
LOS TUCANES DE THUANA El Virus Del... (Universai)

TROPICAL
MARC ANTHONY Se Esfuma Tu Amor (Sony Discos}
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FCC Won't Appeal Court’s
Ownership-Rules Rejection

NAB, others mount Supreme Court challenges

By Joe Howard

R&R Washington Bureau Chiet
jhoward@radivandrecords.com

In a somewhat surprising
move, the FCC has decided
not to appeal to the Supreme
Court a lower court’s ruling
ordering it to further justify
its media-ownership limits.

However, the NAB and a
coalition of media ="

companies have f
separately filed /Y
their own ap- ff |
peals, so the j |
commission’s @
controversial
ownership regulations
may still have their day be-
fore the nation’s highest
court.

News of the FCC'’s deci-
sion broke on Jan. 27. The
Bush administration’s Solici-
tor General didn’t believe
the FCC’s case was strong
enough for a Supreme Court

A quartet of nationally syn-
dicated talk hosts will kick off
the upcoming 10th annual
R&R Talk Radio Seminar at a
very special session titled “The
Other Side of Talk Radio” on
Thursday, March 10.

On the dais for this year’s
annual TRS Roundtable will be

challenge and advised the
FCC against an appeal.

An FCC source told R&R
that the agency will now,
per the Third Circuit Court
of Appeals’ instructions, at-
tempt to craft stronger jus-
tification for the rules,

which were released in

June 2003. While

the three-judge

panel ruled in

favor of many

\,of the new

regulations in

- its June 2004

opinion, it said the

FCC didn't effectively ex-

plain the basis for the nu-
merical ownership limits.

However, the FCC is un-
der no time pressure to re-
spond, as the Philadelphia-
based court set no deadline
for an FCC response, and

FCC See Pade 11

Premiere Radio Networks’
Phil Hendrie, Talk Radio Net-
work syndicated personality
and WKQX/Chicago morning
lost Erich “Mancow” Muller,
Westwood One’s Tom Leykis,
and Twisted Radio creator and
KZOK /Seattle host Bob Rivers.
Veteran broadcast personality
and Talentmasters President
Don Anthony will moderate
the panel.

“Over the years our annual
TRS Roundtable has become a

TRS ‘05 Roundtable To Explore
‘The Other Side 0f Talk Radio’

Four panelists to discuss Talk topics beyond politics

Leykis Rivers
must-attend event for Talk ra-
dio executives and program-
mers from around the country,
and [ can assure you this year’s
session will be no exception,”
said R&R News/Talk/Sports
Editor Al Peterson.

TRS See Page 11

Radio Sales Break
$20 Billion Barrier

2004 sees 2% growth

By Roger Nadel

R&R Exec. Editor
rnadel@radioandrecords.com

Radio found a silver lining in
its cloudy December 2004 rev-
enue report from the RAB.
While the monthly recap
showed spot revenue fell 2% vs.
the same month in 2003, there is
something to celebrate as over-
all sales managed to push
through the $20 billion mark in
2004 for the first time ever.

For tull-year 2004, local sales
grew by 3%, while national
sales were flat compared to the
previous year. That resulted in
station cash sales finishing 2%
higher than 2003. December’s
1% drop in local sales and 5%
decline in national sales meant
a fourth quarter in which local
sales were flat against Q4 2003

SALES See Page 17

Two Hot 97 Staffers Pink-Slipped
After ‘Tsunami Song’ Controversy

Emmis donates $1 million to Give2Asia charity

By Dana Hall

R&R Urban/Rhythmic Editor
dhail@radioandrecords.com

Emmis CHR/Rhythmic
WQHT (Hot 97)/New York
has fired two members of
The Miss Jones Morming Show
following the recent fallout
from the airing

Morning team members
Miss Jones, DJ Envy and Tasha
Hightower have been sus-
pended until Feb. 9, with their
pay for that period being redi-
rected to Give2Asia, a non-
profit organization established

by the Asia Foun-

and on-air discus- i’d dation. In addition,
sion of “The Tsu- Emmis has donated
nami Song,” a G!Vez AS' as $1 mdhon to Give2-
parody of the tsu- Asia.

“The actions of the morning
show crew were socially and
morally indefensible, and the
entire Emmis family is
ashamed by this,” said Emmis
Radio President Rick Cum-
mings. “Emmis and Hot 97
have investigated this matter
thoroughly over the course of
the last week. Our decision to

HOT 97 See Page 17

nami tragedy in southeast
Asia. Moming team member
Todd Lynn was fired for
making what management
deemed “offensive, racially
insensitive comments while
on the air,” while producer
Rick Delgado was termi-
nated for “writing, produc-
ing and airing ‘The Tsunami
Song.”

R&R To Relocate
L.A. Headquarters

Radio & Records is mov-
ing! Effective Feb. 24, the new
address for our
Los Angeles head-
quarters will be
2049 Century Park
East, 41st Floor,
Los Angeles, CA 90067.

Our phones, faxes and e-mail
addresses will remain the
same.

Due to the move, our tele-
communications equipment
will not be available for part of
the day on Feb. 23. That in-
cludes our website at www.
radioandrecords.com and our
telephone lines. We appreci-
ate your understanding as we
relocate to a facility where we
can better serve you.

WAAMAE-SRericantadiohiston.com
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KRWP/Houston Flips To Rock As KIOL

Cumulus/Houston on Jan. 27
flipped KRWP (Power 97.5) from
UrbarrAC to “Rock 97-5.” The new
call letters will be KIOL, reminiscent
of KLOL, the longtime Houston
Rocker that became Hispanic Urban
“Mega 101” in November
2004.

KRWP's flip has
been hinted at since
the hiring last month
of 20-year Houston Rock
radio veteran Pat Fant as Market
Manager for Cumulus/Houston.
Fant told R&R, “"We're going to put
some sport back into Rock radio in
Houston.”

KIOL is currently running jockless
and is using the positioner “Houston’s
Rock Station.” Fant told R&R that
the station should have a full
airstaff in place within the next few
weeks, Market speculation has the
station in talks with former KLOL

__COU

healthy competition.

Convention 2005 + June 23-25

AC and Hot AC stations make up 14.1% of the 12+ market share
in Cleveland. Infinity AC WDOK leads the way with an 8.3 — up
almost two points in the fall 2004 book from 6.6 in the summer.
This heritage AC ranks No. 2 and is one of many ACs across the
country thatis reaping the benefits of holiday programming during
the fall book. Cleveland's Hot ACs — Clear Channel's WMVX and
Infinity’s WQAL — are tied for 12th in the fall '04 book, making for

WDOK PD Scott Miller, WMV X PD Dave Popovich and WQAL
PD Allan Fee look forward to playing host at R&R Convention 2005.

NosBoDY DoEs IT BETTER.

jocks like Jim Pruett, Outlaw Dave
and morning teamers Walton &
Johnson. Fant is also looking for a
PD. “We're looking for somebody
with imagination, style and the un-
derstanding of how to position a
mainstream Rock station
while working
with high-profile
personalities in
conjunction with
the music,” he said.
Cumulus/Houston is also in
the process of purchasing Coun-
try KVST/Willis, TX, which is
upgrading its facilities by mov-
ing to 100kw and shifting its
tower to La Porte, TX, located
between the Houston and Beau-
mont, TX markets. The company
is evaluating format opportuni-
ties for the KVST 103.7 signal
upon completing its acquisition
of the station.
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Disturbing Tha Peace/IDJMG artist Ludacris — who is also CEQ of Disturbing
Tha Peace Records — adds more bling to his collection with this plague
honoring combined sales of 10 million for his four albums, including his latest,
the platinum certified The Red Light District. Seen here are (I-r) DTP co-CEQ
and Ludacris manager Chaka Zulu, IDJMG Chairman Antonio “L.A." Reid,
Ludacris and Island Records President Steve Bartels.

Business Radio Partners, a
new broadcast group headed by
Houston radio personality and
syndicated financial talk host
Daniel Frishberg, has
launched new Business/
Talker “BizRadio 1320”
on Multicutural Radio
Broadcasting-owned
KXYZ/Houston, which
on Tuesday flipped from Spanish
News/Talk. Frishberg said the
new format is meant to fill a for-
mat hole created when Infinity
flipped crosstown KIKK’s Busi-
ness format to “Hot Talk” last
summer.

" KXYZ/Houston Becomes 'BizRadio 1320’

“QOur station will be the model
for what a local station should be
and can be,” said Frishberg, who
also hosts his own daily show, The
Money Man, on radio, as
well as online at www.
themoneyman.com. "Our
high-quality program-
ming, including such fi-
nancial and deep-think-
ing icons as Lou Dobbs, Michael
Norman and Jim Cramer, as well
as the addition of extremely
popular local hosts Mark Stevens
and Cleverley Stone, will combine

KXYZ See Page 11

‘Comedy Club’ Opens On KCMD/Portland
KUPL-AM drops Country in favor of All Comedy Radio

The newest radio station in
Portland, OR has a lot of people
laughing. That’s because Infinity’s
KUPL-AM on Tuesday dropped
its syndicated classic-based Coun-
try programming to become an
affiliate of All Comedy Radio as
“Johnson 970, Your Comedy
Club.” New call letters KCMD
are already in place.

“We're excited to add a new di-
mension to the Portland radio

dial,” said Infinity /Portland, OR
VP/GM Mark Walen. “Talk radio
dominates the AM band in this
market. However, All Comedy
Radio provides a unique and
compelling alternative for our lis-
teners, as well as our advertisers.
We're glad to be giving people
something to laugh about for a
change.”

KCMD See Page 18 -
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Verve Music Group Relaunches Forecast

The Verve Music Group, a sub-
sidiary of Universal Music Group,
has expanded into the burgeoning
AC market with the relaunch of
the famed Forecast label, the
original home to many of music’s
most acclaimed singer-
songwriters. Formed
in 1967, Forecast burst

rary is a natural evolution for us.
Verve has enjoyed great crossover
success with jazz projects includ-
ing Diana Krall, Linda Ronstadt,
Aaron Neville, Lizz Wright and,
most recently, Jamie Cullum, as

well as with the innovative

Verve Remixed albums. It is
our belief that the audience
onto the scene by m- FOREGAST that is buymg

troducing some of the
era’s most important art-
ists, including Laura Nyro, Tim
Hardin, Richie Havens, The Blues
Project and The Velvet Under-
ground.

Verve Music Group President/
CEO Ron Goldstein said, "Our
expansion into adult contempo-

WAMA-aRekicaktadiohistonscom.

music by these

artists, as well as

by Norah Jones, Josh Groban and
Rod Stewart, is hungry for more.

Our staff is focused and well-

positioned to take advantage of

traditional and nontraditional

marketing opportunities. We are

FORECAST See Page 17.

Poteet Elevated To
KTYS/Dallas PD

KTYS (The Twister)/Dallas
Asst. PD/morning personality
Crash Poteet has been elevated to
PD of the ABC Radio Country
outlet. The station had been pro-
grammed by KSCS & KTYS OM
Lorrin Palagi, to whom Poteet
will report.

Brfore joining KTYS in January
2004 Poteet spent six years with
KTST (The Twister)/Oklahoma
City, the last 17 months as PD. He
will continue as morning host on
KTYS.

In related news, KTYS has
tapped Ty Wubker as Imaging/
Production Director. He’s been in
the interim role since October
2004.

Herschel Named
WNCX & WXTM/
Cleveland VP/GM

Infinity /Cleveland Director/
Sales Tom Herschel has been cho-
sen to succeed the | g o
now-retired Walt |
Tiburski as VP/
GM of the cluster’s
Classic Rock WNCX
and Alternative
WXTM. Herschel
retains his cluster-
wide sales role and
will now handle
day-to-day management of the
two stations.

“I've known Tom for the past
16 years and have admired his
work ethic, creativity and passion
for our business,” said Infinity/
Cleveland Sr. VP/Market Man-
ager Chris Maduri, to whom
Herschel reports. “I'm thrilled to
make this well-deserved appoint-
ment.”

HERSCHEL See Page 17 >

Herchel

Max Buys Five In
Norfolk; Appoints
Lamb Programmer

The first big transaction of 2005
transpired last week as midsized
broadcaster Max :
Media expanded §
its presence in its [
home market by [fig
acquiring all of
Barnstable’s Nor-
folk stations for $80
million.

The deal gives
the Virginia Beach,
VA-based Max Media control of
Sports WCMS (ESPN Radio
1310), Country WGH, Oldies
WFOG (Oldies 92.9), Gospel
WXEZ (Star 94.1) and Rock
WXMM (100.5 Max FM), which
were licensed to Barnstable sub-
sidiary Chesapeake Bay Broad-
casting.

With the deal, Max increases its
holdings to 37 stations nation-
wide. Its other radio properties

Lamb

LAMB See Page 17.
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Karmazin Denies
Satcasters Will Merge

Sirius losses widen, miss estimates

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

n his first quarterly earnings conference call since be-
coming Sirius Satellite Radio’s CEO, Mel Karmazin de-
flected rumors of a merger with rival XM Satellite Radio and
insisted that advertisers will follow Howard Stern to Sirius

next year.

Sirius posted its Q4 and 2004 earn-
ings on Jan. 26, and rumors started
swirling early that morning that Siri-
us and XM were in talks to join forces.
Karmazin, however, said the rumors
are false. “T have no idea where any of
this came from,” he said during the
call. "I've been with the company
about eight weeks, and thisisabout the
third rumor I've confronted.”

Karmazin said he hasn’t had any
meetings with XM Chairman Gary
Parsons or CEO Hugh Panero about
such a deal, noting that any merger
would have to pass muster with the
FCC. ”I would never comment on
what our government is likely or

“Howard Stem’s
advertisers know how
loyal his audience is
and how great a
salesperson he is.”

Mel Karmazin

unlikely to do, but I wouldn't say
that it couldn’t get through, or that
it could,” he said.

Turning to WXRK/New York-
based syndicated morning host
Howard Stern’s planned migration
to Sirius next January, Karmazin said
Stern’s longtime sponsors believe in
Stern’s ability to reach consumers
and will therefore spend with Sirius
when the show arrives.

“Many of Howard’s current ad-
vertisers were with him when he was
on WNBC/New York some 18 years
[ago], and many of them followed
him when he was on WWDC in
Washington, DC,” Karmazin said.
“"Howard’s advertisers know how
loval his audience is and how great
asalesperson he is, so we're very con-
fident that a good number of those
advertisers will follow Howard to
Sirius.”

Karmazin added that Sirius is al-
ready ramping up its sales efforts.

SIRIUS See Page 6

Congressmen Reintroduce
Indecency Bills

By Adam Jacobson
R&R Radio Editor
ajacobson@radioandrecords.com

ep. Fred Upton, who serves as Chairman of the House

Subcommittee on Telecommunications and the Internet,
last week reintroduced legislation that would allow the FCC
to fine broadcast radio or TV stations up to $500,000 for each
instance in which material deemed indecent is aired. The bi-
partisan measure, officially presented as H.R. 310, would raise
the maximum indecency fine from $32,500.

Upton’s second shot at indecency
legislation also mandates that the
FCC hold a license-revocation hear-
ing after a station’s third violation.
Upton argues that the FCC now has
the authority to hold such hearings
after the first offense but is not man-
dated to do so. Furthermore, his bill
would impose a 180-day “shot clock”
on the FCC to act on indecency com-
plaints.

Upton introduced the Broadcast
Decency Enforcement Act of 2004 in
the House last year. While the House
overwhelmingly passed the bill, the
full Congress failed to enact a com-
promise version that would have set
a $500,000 fine for each indecency
violation, with a $3 million maxi-
mum for each continuing violation.

Meanwhile, Sens. Sam Brownback
and Joe Lieberman on Jan. 26 intro-

duced similar legislation in the up-
per body of Congress. The Broadcast
Decency Enforcement Act of 2005
would increase the FCC’s levying
power to a maximum of $325,000 per
violation with a $3 million maximum
for continuing violations.

“The Senate overwhelmingly
agrees that the FCC needs better tools
to enforce broadcast-decency laws —
the original decency bill passed 99-1
last year,” Brownback said. “We must
have punitive damages to give some
teeth to the current fine structure so
there will be meaningful deterrents
to broadcasters who may air indecent
or obscene broadcasts.”

Eighteen Republican and two
Democratic senators have signed on
as co-sponsors of the bill.

NAB'’s Fritts Prepares Succession Plan

&R has learned that longtime NAB President/CEO Eddie

Fritts will soon announce that an effort is being launched
to find his replacement. The NAB declined to comment, but
an announcement could come within the next month.

While Fritts’ employment contract
runs through April 2006, that con-
tract includes a clause that allows
him to step down early if the NAB
board locates a suitable replacement,
The contract also calls for Fritts to
continue as a consultant to the group
through April 2008.

Word is that the NAB wants to get
the ball rolling sooner rather than lat-

4 ® Radio & Records February 4, 2005

er to ensure a smooth transition, as it
has witnessed succession plans at the
Motion Picture Association of Ameri-
ca and the National Cable Television
Association that took considerable time
to complete. But no executive-search
firm has yet been hired, as the NAB ini-
tiative is still in its earliest stages.
Among the people being suggest-
ed to succeed Fritts is CBS Television

Exec. VP Marty Franks, who
worked for former Viacom COO
Mel Karmazin and now serves un-
der Viacom co-COQO Les Moonves.
Franks is a former lobbyist with ex-
pertise in the transition to digital
television.

Whoever replaces Fritts will have
big shoes to fill, as Fritts has been
largely responsible for improving the
NAB'’s effectiveness on Capitol Hill
in recent years. Sen. John McCain has
said the NAB lobby is among the
strongest in Washington.

— Joe Howard

wwwwweamericanradiohicstory com

Viacom CFO Bressler To Depart

Viacom CFO Rich Bressler has notified the company that he
will not renew his contract when it expires in March 2006. “When
Tom [Freston] and Les [Moonves] stepped into the co-President and
co-COQ roles, it became clear to me that they would need to have
their own senior management team,” Bressler said. “While | will miss
the company and my colleagues, the timing seemed right to plan
for my long-term future, which ! believe lies elsewhere.” Bressler
said he will stay on until a successor is found.

Viacom Chairman/CEO Sumner Redstone said, “Rich is a tal-
ented executive who has been an integral member of our corpo-
rate team and has made many contributions to our company dur-
ing a period of great change and success” Bressler came to Viacom
from AOL Time Warner in March 2001.

In other news from Viacom, the company’s board of directors has
declared a regular quarterly cash dividend of 7 cents per share on
Viacom’s class A and B common stock. The dividend will be pay-
able April 1 to stockholders of record as of Feb. 28.

Research On Radio Ad-Listening Patterns Released

A new study released last week by Atlanta-based Navigauge,
which passively monitors in-car listening, provided some inter-
esting data on which categories of commercials keep listeners’ at-
tention. Tops on the list in the December survey was “medications
and nonprescription remedies,” followed by “consumer electronics”
and “religious, charitable and humanitarian.” Morning drive listen-
ers are more likely to listen closely to commercials than listeners
in other dayparts, and the research also suggested that attentive
listening is linked to format — for example, people who listen to
News/Talk and Country tend to pay closer attention than listeners
to other formats.

In Media Monitors’ weekly survey of top national radio adver-
tisers for the seven days ended Jan. 30, Fox Television and H&R
Block had the most-played radio spots in the surveyed markets.
New to the top 10 in the latest survey were Toyota and Chrysler
Jeep Dodge, which finished ninth and 10th, respectively. Breaking
down the data by format, Fox and H&R Block were Nos. 1 and 2
on hip-hop stations, but they traded positions on the Country sta-
tions surveyed. News/Talk advertising was led by Geico and Corti-
Slim, while Spanish-language stations playad spots from AutoZone
and Univision most.

Traffic Directors’ Income Down Slightly In 2004

just-released study by the Traffic Directors Guild of America

showed that average income in all radio-station traffic depart-
ments fell by just over 1% from 2003 to 2004. However, these
staffers’ duties are evolving, as fewer logs are being generated
per person and more emphasis is being placed on maximizing in-
ventory and spots. In the top 10 markets, traffic personnel aver-
age $47,175 per year. Staffers in markets 11-20 and 31-40 aver-
age more than $40,000, but in ali other markets they average less.
Continuity directors in markets 1-50 average $27,750 per year,
but their average compensation is higher in markets 51-200. Busi-
ness managers in markets 1-50 make an average of $55,416. The
figure drops to $45,625 in markets 51-100 but jumps to $48,750
in markets 101-150. The TDGA survey was based on input from
2,600 participants.

XM, Nissan Partner For Data Services

Under a deal announced this week, navigation systems in
automaker Nissan’s Nissan and Infiniti models will be com-
patible with XM Satellite Radio telematics services such as in-ve-
hicle messaging and XM NavTraffic. Details on the launch timing
and initial availability were not released. While Nissan offers both
XM and Sirius satellite radio systems as dealer-instailed options,
Banc of America Securities analyst Jonathan Jacoby said the new
deal will make Nissan a de facto exclusive partner of XM’s. Jacoby
predicted that as Nissan ramps up production of models equipped
for the XM data services, XM will become the automaker’s “satel-
lite radio of choice.”

In other XM news, JP Morgan analyst Barton Crockett low-
ered his rating on the satcaster from “overweight” to “neutral”
because he believes XM spent more than it anticipated to lure
new customers during Q4. “We continue to believe that the long-
term prospects for XM and satellite radio are bright and continue
to make XM our top pick in an industry that we see moving to-
ward 40% household penetration over the next decade,” Crockett
said. “We also believe, however, that management used Q4 to
invest more than we had modeied in subscriber acquisition.”

Continued on Page 6
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Stay up After Hours
with Glenn Hollis

Join the leading Adult Contemporary stations that have added
Glenn Hollis to their late nights.

New York WALK-FM Albany-Schenectady-Troy WYJB-FM
Philadelphia WSNI-FM Shreveport KVKI-FM
Detroit WNIC-FM Cedar Rapids-Waterloo-Dubuque KDAT-FM
Miami - Ft. Lauderdale WFLC-FM Ft. Smith-Fayetteville-Springdale-Rogers ~ KEZA-FM
Milwaukee WSJY-FM Macon WPEZ-FM
Norfolk-Portsmouth-Newport News ~ WJCD-FM Wilmington WGNI-FM

AND MANY MORE!

With Ern HOIlIS Contact Premiere at: 818-377-5300
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RADIO BUSINESS

Continued from Page 4

Meanwhile, with XM shares up about 34% since the first weeks of June 2004 vs. a 4% gain in the
S&P500 index, Crockett now sees XM stock as “vulnerable to hiccups.” He also said that, based on his
experience having watched the growth of DirecTV and EchoStar in the satellite-TV arena, there will be
volatility as satellite radio nears the peak subscription growth he envisions for 2006. Crockett said, “We
believe that investors are looking even farther ahead with satellite radio than they did with [satellite] TV
and so would be more cautious toward the group this year” XM is scheduled to release its Q4 results
on Feb. 10.

Buck To Be Inducted Into NAB Hall Of Fame

Late St. Louis Cardinals announcer Jack Buck will be inducted into the NAB Hall of Fame during the
April 19 Radio Luncheon at the NAB2005 convention. Buck was the voice of the Cardinals from
1954 through the 2001 season and served as play-by-play announcer for every World Series broadcast
between 1982 and 1989. He also called the National League Championship Series from 1979-82 and
the 1965 and 1976 All-Star Games. NAB Exec. VP/Radio John David said, “The NAB Hall of Fame is
not complete without Jack Buck. He was truly one-of-a-kind in sports broadcasting.” Buck’s wife, Carole,
will accept the award. NAB2005 will be held April 16-21 in Las Vegas.

Cumulus’ Dickey Earns ‘Best CEQ’ Recognition

Cumulus CEO Lew Dickey has been honored as Best CEQ by /nstitutional Investor Magazine, which
conducted a survey of more than 1,250 analysts and portfolio managers at 400 money-manage-
ment firms. The respondents were asked to identify the best CEOs in 62 different sectors, and in the
radio and television broadcasting category, Dickey’s management of the 304-station Cumulus chain earned
him top honors.

Gracie Awards To Include Vacations

n recognition of the 10th anniversary of the American Women in Radio & Television’s annual Gracie
Awards and the AWRT group’s 30th birthday, this year's award recipients will also receive vacations at
one of three Wyndham resorts. Through a partnership with Wyndham Resorts’ “Women on Their Way”
program, each of the Gracie’s 10 Grand Award winners will get a choice of a stay for two at Wyndham's
resorts in Carefree, AZ; Telluride, CO; or Las Croabas, Puerto Rico.

NABOB Sets Awards Dinner

he National Association of Black Owned Broadcasters will hold its 21st annual Communications
Awards Dinner on March 11 at the Marriott Wardman Park hotel in Washington, DC. Each year’'s
awards dinner honors achievers in entertainment, communications and public service.

President Praises Powell’s Indecency Enforcement

In an interview with C-SPAN, President Bush said outgoing FCC Chairman Michael Powell succeeded
in considering free-speech concerns while enforcing the agency’s indecency rules. However, Bush said
he believes that, while government can play some role in monitoring broadcast content, parents are ulti-
mately responsible for controliing what children hear and see. “It is very important for there to be limits to
what parents have to explain to their children,” Bush told C-SPAN’s Brian Lamb in an interview that aired
last Sunday. “Nevertheless, parents’ first responsibility is to pay attention to what their children listen to,
whether it be rock songs or movies or TV shows” Bush also offered some advice for Powell's replace-
ment: “Please tell me where the line is, and make sure you protect the capacity of people to speak freely
in our society, but be willing to, if things get too far, call them to account” Bush added, “I think Michael did
a good job of balancing that.”

XM Gets FCC OK To Launch New Satellites

The FCC on Jan. 26 officially allowed XM to launch two satellites that will ultimately replace its original
satellites, “XM-Rock” and “XM-Roll," both of which have aged prematurely. The new satellites will be
placed in the original satellites’ orbital locations, while XM-Rock and XM-Roll will remain in-orbit as spares
until their license terms expire. The solar arrays on the company’s original Boeing 702 sateliites have de-
graded faster than expected, and XM has been in negotiations with its insurance company over the prob-
lem.

FCC Dismisses More Than 100 Radio Applications

he FCC on Jan. 27 dismissed 129 applications that failed to comply with the commission’s new local

radio-ownership rules. After the Third Circuit Court of Appeals in September 2004 authorized the FCC
to enact its new radio-ownership rules, the commission notified all applicants that had pending applica-
tions on file to amend their applications to comply with the new rules. The deadline for those amendments
was Dec. 18, 2004. The applications dismissed last week were never amended to reflect the new rules.

Low-Power FM Operators To Speak Out At FCC

he FCC on Feb. 8 will host a forum for LPFM station operators to discuss their experiences running

their stations. Panels will focus on the steps LPFMs take to address communities’ local needs and
what issues will confront the service in the future. LPFM operators in the audience will be given a chance
to comment. FCC Chairman Michael Powell is scheduled to attend, while Media Bureau Chief Ken Ferree
will offer closing remarks. The forum is scheduled to run from 9:30am-12:30pm ET.
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All transaction information provided by ‘:“

BIA’s MEDIA Access Pro, Chantilly, VA.

. * WXLW-AM/Indianapolis, IN $3 million
® WHIR-FM/Danville, KY $1 million | |

® WDVT-FM/Harwich Port, WCOD-FM/Hyannis, WTWV-FM/
Mashpee and WXTK-FM/West Yarmouth (Cape Cod), MA

5

$21.3 million

.
i

WY $650,000

www.radioandrecords.com.

| PRICE: $80 million
TERMS: Asset sale

BROKER: Kalil & Co.

. Dollars to Date:

Dollars This Quarter:

. Stations Traded This Year:

. Stations Traded This Quarter:

! S

® KIRL-AM/St. Charles (St. Louis), MO $730,000

® WACK-AM/Newark, NY $600,000

® KNND-AM/Cottage Grove (Eugene), OR $300,000

* WKMC-AM/Roaring Spring (Altoona), PA $80,000

® KBDX-FM/Blanding, UT $270,000

¢ KJJL-AM/Cheyenne and KKWY-AM/Fox Farm (Cheyenne),

® WCMS-AM & WGH-FM/Newport News,
WXMM-FM/Norfolk, WFOG-FM/Suffolk and
WXEZ-FM/Yorktown (Norfolk), VA

G

Full transaction listings, posted daily, can be found at

BUYER: Max Media, headed by President/C00 John
Trinder. Phone: 757-437-9800. It owns 32 other stations.
This represents its entry into the market.

SELLER: Barnstable Broadcasting, headed by President/
C00 Michael Kaneb. Phone: 617-527-0062

%
%
1
|

G
i
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$224,452,002

Last Year: $1,838,672,952)

$224,452,002

(Last Year: $493,700,533)

79

(Last Year: 850)

79

(Last Year: 231)
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Sirius
Continued from Page 4

“The opportunity exists for us, as our
subscribers are growing and people
are spending more time listening to
us, to really grow the advertising
piece,” he said.

“Getting a team up and running
as fast as we can is our agenda. We
want to be positioned so that the day
that Howard Stern starts, we have a
sales team that already has relation-
ships with advertisers and are ready
to have advertising as part of
Howard’s model. And that’s a big
number for us, especially in light of
our current advertising number be-
ing a very low number.”

As for the satcaster’s earnings, the
Q4 loss of 21 cents per share was well
off the 16-cent loss forecast by Thom-
son First Call, as Sirius” net loss wid-
ened from $147.8 miilion (14 cents)
a year ago to $261.9 million. Sirius’
Q4 revenue increased from $5 mil-
lion to $25.2 million, and it added
521,479 net subscribers during the
quarter. Q4 programming and con-
tent expenses, including costs tied to
Sirius” NFL deal, rose from $8.5 mil-
lion to $26 million. During (4, 40,510

subscriber accounts were deactivat-
ed.

For 2004, Sirius’ net loss per share
was 57 cents, missing Thomson First
Call’s forecast of 52 cents as net loss-
es widened from $314.4 million (38
cents) to $712.2 million. The satcast-
er’s 2004 revenue rose from $12.9
million to $66.9 million. The compa-
ny ended the year with 1.1 million
subscribers.

Commenting on the results, Kar-
mazin said, “2004 was a turning
point for Sirius. Not only did we
greatly exceed our estimated sub-
scriber target for the year, but we also
beat estimates in subscriber-acquisi-
tion costs and monthly churn.”

In other earnings news, revenue in
Walt Disney Co.’s broadcasting di-
vision during its fiscal 2005 Q1 in-
creased 6%, to $1.7 billion, but oper-
ating income declined 5%, to $140
million, due to increased program-
ming costs at ABC-TV.

Revenue for Disney’s overall me-
dia-networks division, which includes
its broadcasting and cable operations,
increased 11%, to $3.5 billion. Operat-
ing income rose 36%, to $467 million,
thanks tc increased affiliate revenue
from the ESPN cable network.
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The Science 0f
Appealing To Women

It's all about the connection

t's one thing to know who your target is. It’s another thing en-
tirely to really understand that target. And the same holds true
whether you're trying to reach the target as a programmer or as

a marketer.

Radio prides itself on the sophistication of its
research. We can slice and dice datajust about any
and every way you like. With Scarborough, Tap-
scan, Media Audit and other research services, all
you have to do is know what you want the com-
puter to spit out.

The problem with data is that it can tell you the
whoand when, butitcan't tell you g
the why or what to do about it.
Unless you know how to influ-
ence behavior, you aren't takin
full advantage of the resources
available to you. '-

As the program director of a
News station, | would advise
college students that the best
preparation they could receive
for a position ina radio newsroom is abackground
in psychology. After all, you can learn the mechan-
ics of building a newscast fairly quickly. It takes a
heck of a lot more insight to understand which sto-
ries are of interest to the listener and why. [ believe
this is true in music programming and advertis-
ing as well.

There has been a fair amount of research devel-
oped over the last five or six years that can help us
be more sophisticated in how we program and
market, especially to women. After all, more than
half the population of the USS. is female. If that's

your target, and if you're smarter than the com-
petition at attracting them, so much the better.

Women Have Buying Power

For starters, consider some of these statistics
about the clout women have in the marketplace:
They are 52% of the population, making 80% of

” all household purchases, influenc-
ing 85% of all car-buying decisions
and signing eight of every 10 checks
written. Ultimately, women repre-
sent $6 trillion in buying power.

Fran Lytle is the principal at
Brand Champs, a company that
has specialized in developing
marketing and advertising pro-
grams and platforms for the past
15 years. Her job is to help you
create programming and advertising that cut
through. She knows how to reach women.

Advances in technology now allow scientists to
scan the brains of people undertaking various ac-
tivities, and Lytle says they’ve found that men’s
brains work differently than women’s. That's why
our decisionmaking processes and ways of com-
municating and forming relationships are differ-
ent.

“Social scientists found out that women listen
with both sides of their brain at the same time,”

language formats.

LEADERSHIP

SPOTLIGHT

Leadership is the ability to see the future and move toward it. Leaders embrace
change and are concerned about all aspects of their businesses, not just the oper-
atlng profit. They lead by example; no aspect of work should be beneath them.

We have a rich history of entrepreneurs who have contributed
| to radio’s legacy. | can name visionaries who foresaw the emer-
gence and creation of Top 40, FM Rock, national Talk radio pro-
grams and the recent rise to prominence of Urban and Spanish-

Today we need the same courage to attack our current chal-
lenges, and leaders who are willing to measure their contribu-
tion to the industry in more than financial and Wall Street terms.

Peter Smyth, President/CEO Greater Media

Fach week R&R invites successful people in and outside the radio and recording in-
dustries to share their thoughts on defining and communicating leadership.

Lytle says. “Men typically listen with one side of
their brain or the other at a time. This is one of the
reasons radiois such an excellent medium to reach
women — because we can listen to the radio, we
can hear what's being said on the radio, and we
can incorporate it into a conversation we're hav-
ing with another person, because we're very good
at multitasking,”

Balancing Act

That ability to multitask is a plus when it comes
to radio listening,. Lytle says it's the reason wom-
en tend to be able to listen to the radio while do-
ing something else without losing context. Men are
more likely to concentrate on one thing at a time,
and if the radio is on while something else is hap-
pening, what's playing on the air may be ignored.

Women, says Lytle, also have more emotional
connections in their brains than men, which results
in women becoming more emoticnally involved
in everything they do. “We are much more will-
ing to engage with a brand that makes us feel a
certain way,” she says. “Men, on the other hand,
focus on functionality and would be better able to
retain a ‘call to action” message than a simple im-
aging spot. Keep it simple. Keep it declarative.”

" That doesn’t mean that a “call to action” spot is

Last year stations spent millions
of dollars perfecting their sound...

Not nearly enough was invested
in how to sell it.

America's Leader in
3ales, Management, and Advertlsing |
— 1 RS

1-888-RADIO-50

WWWeamericanradiohistons.com.

lost on women. Lytle says, “It's a matter of rele-
vance. Women understand the messages targeted
to men; it'sjust that male-targeted messages aren't
as relevant as female-targeted messages for wom-
en. When a woman hears or sees advertising that
engages her because it embraces the social and
psychological underpinnings of female behavior,
she feels understood by that brand and seeks out
arelationship with it. Relevance leads to long-last-
ing relationships.”

So, practically speaking, what does that mean
to people writing copy? Simple, says Lytle: “For
women, if the brand can tell her a good story and
she realizes then how the brand can enhance her
life, it’s going to be much more memorable and
motivating to her than a functional story.”

Lytle reminds us that women are storytellers by
nature and like to be told stories, in real life as welt
as in advertising. Men, she says, often seem to for-
get that. Lytle says, “If you ask her how her day
was today, she'll start to tell you stories about her
relationships and her interactions, and all you want
to know is ‘Was it a good day or a bad day, and
should I call out for pizza, or are we going to get a
good home-cooked meal?”

Continued on Page 8

“| specialize in one thing —
increasing the billing at
radio stations in the
United States.”

- Irwin Pollack
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Selling Price And Value

Why rate integrity matters

would you be any different?

wish I had a dollar for every time a salesperson has told me
over the years that the price objection was one of their big-
gest frustrations. Here’s some advice: Instead of being frustrated,
put yourself in the client’s shoes. If the tables were turned,

By Irwin Pollack

If you knew that you could get
something for a better price (if you
whined or stamped your feet long
enough), why would you pay any
more than you had to? If you felt the
proposed price was higher than the
proposed level of value, why would
you wantto pay any more than you
felt the value warranted?

Once you've gone through this
reality check, here are some ideas
on how to add some height to your
value proposition, minimize the price issue,
maintain rate integrity and — most important
— generate a tangible return on investment for
your prospects and customers.

* Back to basics: Design a 10-point outline
that highlights and describes the unique ad-
vantages and benefits your stations offer. What
are the specific reasons that a client should in-
vest with you rather than your competitor?

* Make getting clients a tangible return on
their advertising investment the hallmark
principle of your sales team.

* Give every client a value-added promo-
tion with every schedule they invest with you.
But note: This shouldn’t mean free promos, lin-
ers or appearances. Instead, define a value-
added promotion as a unique copy idea, a tar-
geted sponsorship, etc. For example, one Ft.
Worth, TX station gave a local strip center
Shopping Spree Saturdays, in which seven cli-
ents, all in the same strip mall, each commit-
ted $495 a month for a year — a total of over
$40,000 for this annual promotion. In Lansing,
M], 15 mall merchants created Mall-O-Ween,
in which parents and children were invited to

Iin Pollack

the mall to shop and trick-or-treat at
the same time. The clients each com- |
mitted $600, generating just under |
$9,000 for the promotion.

* Get back to the days of custom-
ization. Put your client’s logo on the |
cover page of each proposal, make
_ | sure your client’s name is on the

4 front page, etc.

* « Think outside the box, and fo- |
cus on generating results for the cli-
ent. Instead of 60 seconds of copy,
design a tight 20-second spot, then rotate the
message three times. You're still selling 60 sec- J
onds, but you've built in a frequency of three
impressions every time you're running the cli- |
ent’s spot.

* Remember the psychology of pricing. Break
investments down to the ridiculous, and bump
value and benefits up to the highest levels pos- |
sible. Take a $20,000 annual client investment
and propose it as $1,633 a month, $400 a week,
$58 a day or even $2.40 an hour. On the other
hand, the $3,000-a-month value ought to be pre-
sented as “close to a $40,000 annual campaign
for less than minimum wage.”

Once you put the strategies to work, remem-
ber rate integrity. If you have a station group |
that delivers results to its clients, you deserve |
to both ask and get a fair price for a fair prod-
uct delivered.

When clients ask for a “better deal,” it's only
because they think they can get it. Rest assured
that clients talk among themselves —and, oth-
er than the lost revenue on each spot sold at a
discount, you have your integrity on the line.
How do you think clients feel when they hear

The Science Of
Appealing To Women

Continued from Page 7

Creating Memorability

If you follow this line of thinking, effective ad
campaigns should have one style of creative for
men and another for women. Leave the hard sell
to the male demos, but build a story line for the
female demos. You can push the hard sell on wom-
en, says Lytle, but there’s a risk.

“The disadvantage to that,” she says, “is that
you're asking her to create the story for your brand,
which is always dangerous, because, as the brand,
you want to be the author of your own story. The
brands that win in the marketplace with women
nowadays are the ones that say, ‘Here’s a story
about our brand,” so that, asa woman, [ don’t have
toadd or subtract information to understand what
that story is.”

Is there a preferred form of external marketing
that is more [ikely to resonate with women? If cost
is not a factor, Lytle says that's easy to figure out:
TV is an excellent medium for storytelling. It pro-
vides the visual and audio cues for presenting an
engaging story. Billboards should not be consid-
ered for storytelling; rather, they should be used

| asareminder of the story that was told via radio,

TV, the web, direct mail and print.

Maybe it would help at this point to add a few
basics to the equation: Lytle says, “Fifty percent of
communication is nonverbal, 30% of communica-
tion is the tone a person uses, and 20% is the words
a person chooses. If you think about that, when
you're on radio you have 50% available to you, so
it’s so important how that message comes across.
Women look for nuances in communication.”

From a programming standpoint, that’s impor-
tant information. Lytle notes, “Women’s highest
value is establishing close relationships with oth-
er people. Soif I'm listening to the radio and I hear
20 songs in a row, I don’t feel that connection, and
I might start looking across the dial to find that
connection.”

Men Are From Mars....

Men, on the other hand, are less concerned
about making a connection and more interested
in positioning. Says Lytle, “One of the reasons men
love Sports Talk radio is because it’s about the func-
tion, the statistics, what went on in the game. Ulti-
mately, it's about defending status, because peo-
ple who call in do so because they want to be
right.”

The concept of defending status is one that
many men may be familiar with. While Lytle de-
scribes women as ensemble players, very comfort-
able seeing things in relationship to other people
(“That person is skinny”), she says men tend to be
soloists who not only see the relationship, they see
it in comparison to themselves (“That person is
skinnier than me”).

Ananchor of one of the nightly cable television
newscasts recently told me that the research indi-
cates that his broadcast’s numbers in the female
target demo began improving when they stopped
opening the show by saying “Good evening,” then
throwing it directly toa field reporter. Instead, they
spend several minutes establishing the relationship
between anchor and audience, giving viewers a
comfort level with not only the top story, but with
the person they've invited into their homes to tell
that story.

Lytle reminds us not to put the cart before the
horse by making assumptions that have no basis
in fact. She cautions, “We have to understand hu-
man behavior first, then, on top of that, we have
to understand gender-specific behavior, and then,
at the very top of the pyramid, we have to under-
stand the cultural belief systems of different seg-
ments of the market, like African Americans, His-
panics and Asians.

“If you keep it on an emotional level, and we
see women who are like us, if we can feel empa-
thy with the person we hear on the radio, we will
not only engage in that program, we will tell oth-
er people about the program. Word of mouth is a
wonderful way to spread information.”

that somebody else got the same opportunity
for less money?

We've always suggested to sellers at our cli-
ent stations that when a client says, “We can
get the same thing for X dollars from your
competitor,” they ought to assure that client
that it's a well-known fact that it can be had
for much less than that!

Boston-based radio sales and manage-

"~ ment consultant irwin Pollack conducts in-
house seminars and provides hands-on,
results-oriented sales consulting. For
more details, contact Pollack at 1-888-
RADIO 50 or through his website, www.
irwinpollack.com.
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Pod People

ecords.com

BRIDA CONNOLLY

Podcasters find their medium is taking off

“hough the word podcasting is derived from iPod and broad-
casting, you don’t need an iPod, and it isn’t broadcasting.

A podcast is audio content, often talk and generally in MP3 for-
mat, that can be downloaded to and played on a compatible digi-
tal player. Some podcasts are one-off productions, but many are
series, updated regularly and distributed by way of RSS feeds.

RSS stands for Really Simple Syndication
{and a couple of other things), and while
things are still fluid in this very new medium,
an RSS feed is already considered a critical
part of podcasting. (Audio files posted to a
weblog, or online journal, are also sometimes
called podcasts, but many would say that cre-
ating such posts is better referred to as audio-
blogging.)

What's an RSS feed? It’s a little XML web
page that is updated and sent out to subscrib-
ers by way of reader software. News sites and
blogs often offer RSS feeds, and a feed may
include headlines or descriptions of recent up-
dates. An RSS reader is typically a simple soft-
ware package that looks and works a lot like
the old Usenet news readers everybody used

The podcasting
phenomenon is another
symptom of consumers’
demand for an ever-wider
variety of personalized, on-
demand entertainment.

to have back when the ‘Net was new. If you
have Mozilla’s popular Firefox browser, you
have an RSS reader (if you want to try it out,
it's the “Live Bookmark” feature).

Though any reader can provide pointers to
audio content, one of the things that’s help-
ing podcasting grow is software that automat-
ically checks for and loads new content onto
an iPod or other digital player when the play-
er is synched up with a computer. Among the
most popular packages are the Windows-only
DopplerRadio and the best-known name in
this new arena, the Mac- and PC-compatible
iPodder.net.

So Many Gigabytes, So Little Content

There’s a lot driving the podcasting phe-
nomenon. First, it's an outgrowth of the fast-
growing, anyone-can-play weblog world, or
blogosphere. It's another symptom of con-
sumers’ demand for an ever-wider variety of
personalized, on-demand entertainment —

and possibly a symptom of dissatisfaction
with Talk radio. And it's also a way to help
fill up an iPod or other high-capacity digital
player.

There are 6 million or so iPods out there,
each of them with at least 10 gigabytes of stor-
age and most with 20 gigabytes or more, and
new players with even bigger hard drives are
being introduced every day. To fill all that
space with legally purchased music would
cost thousands of dollars, and to fill it with
music ripped from CDs or stolen on peer-to-
peers would take a very long time. A nice set
of podcasts takes up some megabytes and
makes people feel they're getting more from
their expensive toys.

Podcasts have been manually download-
able for a while — the term first arose about a
year ago, in the British newspaper the Guard-
ian, according to Wikipedia — but the first
script to automate downloads, integrating an
RSS reader with iTunes and the iPod’s synch
function, was released in July 2004 by onetime
MTV V] Adam Curry.

Curry, who now produces the popular
“Daily Source Code” podcast, has said that he
wrote the original script so he could have RSS
pioneer Dave Winer’s “Morning Coffee
Notes” audioblog automatically loaded onto
an iPod. The current free iPodder.net software,
based on that script, works pretty much the
same way: It pushes retrieved content into
iTunes, then rolls it onto an iPod the next time
the iPod is synched.

Automated downloads not only simplify
access to podcasts, they make them more like
radio. And being like radio is something pod-
casters talk about — a lot. Aggregators regu-
larly make the comparison, with slogans like
“One day every radio will work this way”
{PenguinRadio) or “Transmitter and tower not
required” (Podcast Bunker).

Talk, Talk, Talk

The content in these early days of podcast-
ing is mostly talk, often tech-related or politi-
cal. There is some music programming to be
found, but since a podcast involves redistrib-
uting music, not webcasting, there’s no statu-
tory license or set royalties. Would-be special-
ty-show hosts can use directories of “podsafe”
independent music whose creators are will-
ing to distribute it royalty-free, but the lack of
big-name podsafe tunes (and podcasting’s
roots in the talky blogosphere) are keeping the
focus on talk.
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tion in the digital age.”

Recording Academy Creates

Downloading Advisory Board
Twelve young adults between the ages of 18 and 24 are joining artists and
honorary board members Kanye West; JD Natasha; Mark McGrath; and Earth,
wind & Fire on the Recording Academy’s new What's The Download Interac-
tive Advisory Board. The purpose of the board, said the academy, is to “gen-

erate a dialogue related to digital music and file-swapping issues.”

Academy President Neil Portnow said, “The board represents a broad cross
section of backgrounds and interests, but, at their core, each of these young
- adults shares a common thread: an unbridled passion for music and strong,
5 intelligent opinions on the future of music production, delivery and acquisi

The first meeting of the board will be a roundtable session on Feb. 12, the
day before the Grammy Awards, at Staples Center in Los Angeles. The 12
regular board members will also be contributors to the Recording Academy's |

Strauss Now Dir./Content For CC Online Music & Radlo

Veteran WZZ0/Allentown PD Rick Strauss has been named Director/Content
for Clear Channel Online Music & Radio, reporting to Clear Channel Sr. VP/
Online Music & Radio Evan Harrison. Clear Channel recently merged its On
| © line Music & Radio department with Clear Channel Radio Interactive, and
Strauss will be handling content issues for both CC's radio stations that stream
programming over the Internet and its Internet-only radio offerings.

il ¢ Strauss started at WZZ0 in 1982 and was named PD in 1988. He exited
1 Wzz0 in 1994 for the PD role at WIYY (98 Rock)/Baltimore and in 2002 shift-
ed to Greater Media Classic Rocker WMGK/Philadelphia as PD. He returned

What's The Download website and its quarterly newsletter.
Yahoo! Creates Media Group, Based in SoCal

Santa Monica.

internet giant Yahoo! has long been working to raise its profile in the enter-
tainment industry, and now it's getting itself a home closer to Hollywood: Ya-
hoo will be leasing 250,000-plus square feet of space in a Santa Monica,
CA office park, which will be renamed Yahoo! Center. The office park will be
home to the company’s new Media Group, which will include Yahoo's games,
sports, news, movies, music and other entertainment divisions. The first em
ployees will move in over the summer, and the group is expected to be in
place and staffed up by 2008. Yahoo's Launch division is already based in

o m@jh:w'.:.-.-g.‘-_-g.-_._. R

And it’s a lot of talk. Some aggregators
make an effort to group programming by
genre, and some even try to filter for quality,
but for the most part listeners are on their own
in tracking down interesting and well-pro-
duced podcasts among the thousands of
shows available. That would seem to leave a

Automated downloads not
only simplify access to
podcasts, they make them
more like radio. And being
like radio is something
podcasters talk about — a
lot.

nice opening for some familiar, brand-name
content providers to get in on the podcasting
trend early.

Where is broadcast radio in all this? Well,
the Air America Radio Network is right on top
of it: A full slate of Air America shows, includ-
ing headliners Al Franken and Janeane Garo-
falo, is easily found through podcast aggre-
gators. KFI/Los Angeles weekend Tech Guy
host Leo LaPorte offers his programs as pod-

WAAMAV-anericantadiohistonscom

casts, and some college and public radio sta-
tions are putting content out as well.

The BBC, which recently expanded its on-
line initiative and is now archiving all its ra-
dio programming for on-demand listening for
up to seven days after airing, is experiment-
ing, offering one BBC Radio 4 show, In Our
Time, in podcast form.

Meanwhile, quite a bit of brand-name
broadcast content — including material from
Bloomberg, the Wall Street Journal Radio Net-
work, Motley Fool, the Discovery Channel,
the Weather Channel and even eBay — is
available from startup company AudioFeast.
AudioFeast is a paid service, starting at
around $3 a month, but it has an extensive li-
brary of music and talk shows that free pod-
casters can’t match.

Aside from the fee, AudioFeast’s music pro-
gramming is supported by a total of four play-
ers, all from iRiver, while the talk material
works with all those players and about a doz-
en more. But MP3 is the format of choice for
free podcasts, to maximize accessibility —
even a $50 flash-memory player can handle
much free podcast programming.

AudioFeast obviously accurately anticipat-
ed a trend here, but tightly protected paid con-
tent supported by a limited range of devices
is exactly what didn’t work for the first legal
digital-music services. With so much free com-
petition, some of which is pretty slickly pro-
duced, will AudioFeast’s model work any
better?
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NEWSBREAKERS

Mateo Now Infinity VP/Communications

Karen Mateo has been promoted
to VP/Communications for Infin-
ity Broadcasting. Mateo, who has
served as Director/Communica-
tions since September 2003, is
Infinity’s primary spokeswoman
and handles the company’s internal
and external communications.

Mateo was Director/Communi-
cations for WCBS-TV/New York
from 2001-2003. Her new position
was announced by Infinity Chair-
man/CEO Joel Hollander and CBS

Sr. VP/Communications Dana Mc-
Clintock.

Hollander said, “Communica-
tions 1s an extremely important part
of our operations at Infinity, and |
am pleased to have someone of
Karen’s talent and creativity in this
role. This is a well-deserved promo-
tion.”

McClintock said, “Karen has had
great success helping to craft a more
cohesive message for the company

MATEGQ See Page 17

Acoustic Guitar Player for sever years straight at the Austin Music Awards,
stopped by Clii2 R&R to play some tunes for the R&R crew. Seen here
following his st2llar performance are (I-r) KDOT/Reno, NV PD Jave Patterson,;
R&R CHR/Pop Editor & Street Talk Daily Overlord Kevin Carter; Monigomery;
and R&R Rock Editor Xen Anthony

ﬁauyﬂiny &/ your Compel}"/ors.?
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ABC News Radio
Names Garcia Its
DC Bureau Chief

ABC News Ra-
dio has named vet-
eran News radio
executive Robert
Garcia its new
Washington, DC
Bureau Chief. Gar-
cia, who will re-
port directly to
ABC News Radio
VP/GM Steve Jones, replaces lon g-
time DC Bureau Chief Merrilee
Cox, who retired from the network
at the end of 2004.

Garcia will be responsible for all
of ABC News Radio’s coverage
originating from the nation’s capi-
tal and surrounding states, as well
as overseeing all the bureau’s re-
porters and producers for federal
agencies, including the White
House, Capitol Hill and the Penta-
gon.

Garcia covered the DC network-
radio news beat as Exec. Producer
for CBS Radio’s Washington bureau
from 1989-1996. From there he
moved to Atlanta, where he spent
eight years as VP/GM for CNN-
Radio. During his tenure that net-
work grew from 350 to 1,700 affiliates
and earned six prestigious Edward
R. Murrow Awards. Most recently
Garcia was the DC-based Managing
Director tor Strauss Radio Strategies,
a public relations and strategic com-
munications firm.

“Robert is a veteran newsman
with extensive experience covering
national issues and some of the
most important events of our life-
time, and I am delighted to have
him lead our bureau in Washing-
ton, DC,” said Jones. “Throughout
its history, ABC’s Washington radio
bureau has earned a stellar reputa-
tion in the broadcast industry. Under
Robert’s leadership, we look for-
ward to continuing that tradition of
excellence in radio journalism.”

Garcia

| KCMD

Continued from Page 3

As Johnson 970, KCMD will give
listeners across Northwest Oregon
continuous stand-up routines, inter-
view segments with beginning and
world-famous comedians, parody
songs and topical bits. The seg-
ments are hosted by “Comedy
Jocks” who include Kerri Kasem,
daughter of legendary American Top
20 radio host Casey Kasem.

KUPL-AM had been Country

| since Sept. 30, 2004, when the sta-

tion ended its tenure as “Extreme
Talk Radio” in the wake of syndi-
cated afternoon duo Opie &
Anthony’s dismissal from Infinity-
owned WNEW /New York. The 970
kHz signal has also been home to
KYTE, which was a high-energy Top
40 in the late 1970s, before moving
to Adult Standards in the 1980s.
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NEWSBREAKERS

® LAURA BROCKMAN rises from
NSM to Director/Sales for Clear Chan-
nel Radio Tri-State, which comprises
four stations in Sussex, NJ. She suc-
ceeds SHAWN DILKS, who becomes
Regional Sales Manager covering Or-
ange County, NY for Clear Channel
Radio Tri-State and Clear Channel
Radio of the Hudson Valley, which
comprises stations in Poughkeepsie,
NY.

Taking over as NSM for the Sussex
cluster is LOIS BURMESTER, a six-
year CC/Tri-State veteran who moves
up from Sr.Marketing Consultant. Back
in the Hudson Valley, WADE LOTT is
named Director/Sales, DOUG MA-
CLEOD is tapped as Director/Market-
ing & NTR Sales, and JOSH REED
becomes Promotion Director. Lott most
recently worked at WQTM/Orlando;
MacLeod was formerly at WTRX/Flint,
MI; and Reed was Marketing Coordi-
nator at Marist College’s School of
Graduate & Continuing Education.

® ASHLEY BROOME-
TAYLOR is promoted §
from AE to GSM at {#
KWYE/Fresno.

Broome-Taylor

® DENNIS CAICEDO is named Direc-
tor/Sales for WBPS, WBZS & WKDL/
Washington. He has 20 years of radio
sales research experience, most re-
cently with Spanish Broadcasting Sys-
tem in Miami.

® ANGELA GODWIN is promoted to
GSM of WFLB & WKML/Fayetteville,
NC, while BRYAN KUSILKA is upped
to NSM for the entire Beasley/Fay-
etteville cluster, which also includes
WAZZ, WTEL, WUKS and WZFX.

Godwin Kusilka
They previously served as LSM and

AE, respectively, for WKML.

* DONNA HUGHES is elevated from
Producer to Sr. Producer/Country Pro-
gramming at Premiere Radio Net-
works, giving her oversight of the com-
pany’s Country Today prep service and
all programming elements associated
with the Country Music Association
Awards. Additionally, she wil write and
produce radio specials, assume a
greater role in Ben & Brian's Big Top
20 Countdown and continug booking
guests for The Foxworthy Countdown.

® KIRK KOPIC is tapped as Sr. Direc-
tor/Sales for KKBT/Los Angeles. He
was most recently LSM at crosstown
KRTH.

e HEIDI RAPHAEL adds Director/Cor-
porate Communications duties for
Greater Media. She retains her exist-
ing communications responsibilities
with Greater Media’s Detroit cluster
and will remain based there.

® PHILIP SUMMERS is named Sr. Di-
rector/Sports Marketing for Sirius Sat-
ellite Radio. He most recently served
as Sr. Director/Marketing & Sales for
the NFL.

Records

e RICHARD CHECHILO is named
Exec. VP/GM for Sony BMG's newly
formed Custom Marketing Group,
which brings together the former Sony
Music Custom Marketing Group and
BMG Special Products. He was most

Letter To The Editor

Reader Remembers Ray Peterson

Recording artist Ray Peterson, whose signature song was 1960's “Tell Laura | Love Her,” died of cancer on Jan.
22, He was 65. Upon learning of Peterson’s death, industry veteran John Rook sent the following letter to R&R.

| heard last night that Ray Peterson had died. Another who contributed to make radio programming such joy
during those days of variety has left the stage. His “Tell Laura | Love Her,”“Corina Corina” (1959) and “The Wonder
of You” (1960) are still fresh; "The Wonder of You” was also recorded by Elvis Presley a few years later.

He was called the “singer’s singer” — a great voice, a great guy and a longtime friend. A Texas boy, from Denton,
he entered the world two years behind me in April of 1939. He was handicapped by polio as a kid. Life was difficult
trying to make a living in the past decade, but he never complained.

I'm searching my files for a photo of him so | can do a salute on my website at www.johnrook.com. Today's R&R
readers probably won't remember Ray, but those of us knocking on 70 years of age sure do. /'l miss him.

The views expressed in a letter to the editor are those of the writer only. The writer is solely responsible for the
content. R&R reserves the right to edit letters.

recently Sr.VP/Sales & Operations for
Sony Music Custom Marketing Group.

® JOHN FLECKENSTEIN joins the
Zomba Label Group as Sr. VP/Inter-
national. He was previously VP/Glo-
bal Marketing for &g
BMG. Zomba also -
taps JULIE GOLD-
STEIN as VP/Mar- §
keting. She comes |1
from a similar posi- |4
tion at the TV |
Guide Television
Network.

Goldstein

® EAMON SHER-

LOCK is named Sr. VP/International
Marketing at RCA Music Group. He
was formerly Sr. VP/International at
MCA Records.

e AL SMITH is appointed Director/
A&R at Epic Records. He has served
as VP/Creative at Cherry Lane Music
Publishing since 2001.

® CRG MEDIA signs on to handle af-

filiate relations for the daily syndicated
feature “Something You Should Know.”
The long-running feature, hosted by
Mike Carruthers, currently airs on a re-
ported 130 stations. For more info, call
CRG'’s John Clark at 770-798-9910.

® Q2 MEDIA GROUP is tapped by A&E
Television Networks to produce, distrib-
ute and market “Biography for Radio,”
a two-minute radio feature that will air

five days a week throughout the U.S.
and Canada when it debuts in March.
Upcoming profiles on the feature, based
on A&E’s Biography TV series, are
scheduled to include Matt Damon, Tom
Hanks, Oprah Winfrey, Jesse Ventura,
Brian Wilson and Irving Berlin.
Meanwhile, Q2 names TRUE MEA-
SURE to handle national advertising
sales for the show. For more informa-
tion, contact Q2 Media at 415-277-1710.

TRS

Continued from Page 1

“Many of America’s most suc-
cessful talk shows post huge ratings
and produce substantial revenue for
stations without even a hint of poli-
tics as part of their daily dialogue.
So we've assembled a dais of four
of radio’s best and most entertain-
ing hosts to demonstrate and dis-
cuss why talk that goes beyond
politics and beyond topics like the
war in Iraq must be an essential
component in any successful Talk
radio station’s future.

FCC

Continued from Page 1
the commission could wait until a
new chairman is named. FCC
Chairman Michael Powell plans to
depart in March, and FCC Media
Bureau Chief Ken Ferree, who was
instrumental in crafting the new
regulations, will also step down in
March.

Meanwhile, Democratic FCC
Commissioners Jonathan Adelstein
and Michael Copps, both of whom
have criticized the rewritten rules,
want the FCC to act now. “We
should immediately begin a com-
prehensive proceeding to adopt
rules that will promote the core val-
ues of localism, competition and di-
versity,” they said in a joint state-
ment. “We call on the FCC to gather
a far more complete record, includ-
ing independent research studies on
media concentration in a variety of
markets, so that we can make a de-
cision that has a more solid founda-
tion than the last failed effort.”

NAB Appeal

Just hours after the FCC's deci-
sion made headlines, the NAB an-
nounced that it would mount a Su-
preme Court challenge of its own. In
an appeal filed Monday, the indus-
try lobbying group asked the high

court to jettison the FCC’s new
Arbitron-based radio-market-defini-
tion method and restore the previous
service-contour-based method. The
Arbitron-defined markets, along
with the joint-sales-agreement-attri-
bution rule and other radio-owner-
ship changes, were the portions of
the FCC's rules rewrite that won
court approval for enactment.

As it has before, the NAB argued
that the FCC’s abandonment of the
contour method runs afoul of Con-
gress’ intent when it loosened the
commission’s radio-ownership lim-
its in the Telecommunications Act of
1996. In particular, the group
pointed out that Congress relied on
the contour method when it crafted
that landmark legislation.

“It was against this backdrop that
Congress passed the 199¢ act,” the
NAB argued in its appeal, in which
it charged that in switching to the
Arbitron method, the commission
did “indirectly what it could not do
directly — limit common cwnership
in local radio markets to levels be-
low those set by Congress.”

The NAB also wants the Supreme
Court to overturn the FCC's televi-
sion-duopoly rules, which restrict the
number of TV outlets one company
can own in a market. The NAB said,

“We continue to believe the Supreme
Court needs to clarify lower-court de-
cisions related to media ownership.”

The NAB'’s action was preceded,
on Jan. 28, by an appeal from a group
of companies that included Infinity
parent Viacom, Tribune, Fox, NBC
and Telemundo. This group asked
the high court to overturn the Third
Circuit’s remand of the FCC’s new
media cross-ownership rules, which
allow larger ownership combina-
tions across different media.

The groups also argued that the
Washington, DC and Philadelphia
Circuit Courts have issued conflict-
ing rulings on the FCC’s ownership
rules, and they asked the Supreme
Court to set a definitive regulatory
course for the FCC to follow.

“Whether ownership restrictions
that limit broadcast speech are to be
reviewed under a rational-basis test
or under a First Amendment stan-
dard applicable to other types of
speech is an issue that courts of ap-
peal have long urged the court to re-
view, and one that only this court can
resolve,” the companies said.

Despite the filing of these appeals,
industry insiders say the high court
would be more likely to hear the case
if it were backed by the FCC and the
White House.

WAAMAM-2HRekicakradiohistonscom

Swift Reaction

Reaction to the FCC’s decision
was immediate. Rep. Maurice
Hinchey — a staunch critic of the
FCC’s new ownership rules — said
he was delighted with the FCC'’s
decision, and he urged the commis-
sion to completely reconsider the
rules. “I'm hopeful that the FCC’s
decision not to appeal the court rul-
ing, coupled with Chairman
Powell’s resignation, is a sign that
the FCC is headed in a new direc-
tion that favors the rights of the
American public over the financial
aspirations of media conglomer-
ates,” Hinchey said.

“The FCC and Bush administra-
tion now recognize that their argu-
ments in favor of media consolida-
tion would not hold up in court.
“The next step for the FCC in this
regard is to take action not just to
hold back from pursuing media
consolidation, but to proactively
find ways to provide greater rights
to smaller media outlets that too of-
ten are silenced by the media gi-
ants.”

Former FCC Commissioner
Gloria Tristani said, “With this de-
cision the FCC has an opportunity
to craft media-ownership rules that
truly serve the American people.

“Get there early for a good seat,
because I guarantee you this one’s
going to be a standing-room-only,
side-splitting event!”

The 10th annual R&R Talk Radio
Seminar takes place March 10-12 at
the Loews Santa Monica Beach Ho-
tel near Los Angeles. To register, re-
view the TRS 2005 agenda and get
complete hotel reservation informa-
tion, log on to www.radicandrecords.
com and click on the “Conventions”
tab at the top of the page.

BrTHs

Recording artist Lou Rawis,
wife/personal manager Nina, son
Aiden Allen, Jan. 10.

CONDOLENCES

Gainesville and Ocala, FL ra-
dio executive John Rutledge,
80, Jan. 29.

Traffic founding member Jim
Capaldi, 60, Jan. 28.

Rosalie Zeisig, mother of
WKHX/Atlanta weekend/swing
personality Rick Zeisig, 76, Jan.
27.

Jefferson Airplane drummer
Spencer Dryden, 66, Jan. 11.

Former KSTP/Minneapolis
sports announcer Gordon “Jack”
Horner, 92, Jan. 10.

The FCC must include the public in
its decisionmaking process by ac-
tively listening to American con-
cerns about the media.”

Meanwhile, Harris Nesbitt ana-
lyst Lee Westerfield said in a report
that the decision not to challenge the
Philly court’s ruling could spell the
end of FCC Commissioner Kevin
Martin’s chances to succeed Powell
as FCC Chairman. “By abandoning
the effort, the White House signals
it would prefer a status quo FCC
chairperson, therefore probably not
Commissioner Martin, who has en-
dorsed deregulation.”
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: NATIONAL MUSIC

Live365 is the largest Internet radio
network, with thousands of stations in
a wide variety of formats. Programmed
by true music tastemakers from
around the globe, Live365 offers an
enthusiastic audience for established
and up-and-coming artists alike. In a
world of consolidated playlists,
Live365 charts the tastes and
preferences of today’'s most vibrant
music community. Tracks with the
most plays during the seven days
ended Feb. 1, 2005 are listed
below.

LIVE .COM

Travis Storch » 866-365-HITS

Top Pop

KELLY CLARKSON Since U Been Gone
AVRIL LAVIGNE Nobody's Home

GREEN DAY Boulevard Of Broken Dreams
NELLY #/TIM McGRAW Over & Over
MAROON 5 Sunday Morning

Top Christian

SMOKIE NORFUL | Need You Now
STARFIELD Filled With Your Glory
DELIRIOUS? Rain Down

TONEX Make Me Over

KUTLESS Sea Of Faces

Top Folk

CATIE CURTIS It's The Way You Are
WAIFS Bridal Train »
SARAH HARMER Almost

MELISSA ETHERIDGE Lucky

DAR WILLIAMS The Beauty Of Rain

Music
CHOICF

30 million homes
27,000 businesses

Available on digital cable and DirecTV
Damon Williams e 646-459-3300

R&B & HIP-HOP

Damon Williams

BABY BASH f/AKON Baby I'm Back
CAM’RON f/KANYE WEST Down And Out
HEAVY D. Big Booty Giris

LUDACRIS {/NAS & DOUG E. FRESH Virgo
MARIO How Could You

RAP

DJ Mecca

COMMON Food

CRIME MOB {'il Beat Yo A**

DAZ DILLINGER /GEORGE C. Nothin' Can Stop...
GETO BOYS | Tried

GOODIE MOB Puttin On 2 Nite

MANNIE FRESH Fight Song

XZ1BIT {/STRONG ARM STEADY Beware Of Us

ROCK

Gary Susalis

JET Get Me Outta Here
SILVERTIDE California Rain
SOCIALBURN Touch The Sky
SWITCHFOOT Sooner Or Later
TRUST COMPANY Stronger

ALTERNATIVE

Gary Susalis

DONNAS Everything Is Wrong

FALL OUT BOY Grand Theft Autumn
FEATURES Leave It All Behind
FUTUREHEADS First Day

GOLDEN REPUBLIC You Almost Had It
PHOENIX Run Run Run

SOUNDTRACK OF OUR LIVES Big Time
THIS DAY AND AGE Slideshow

TODAY’S COUNTRY

Liz Opoka

BROOKS & DUNN It’s Getting Better All The Time
SHEDAISY Don't Worry 'Bout A Thing

PHIL VASSAR 1'll Take That As A Yes...

ADULT ALTERNATIVE

Liz Opoka

JOSEPH ARTHUR Even Theo

ANI DIFRANCO Studying Stones
MINNIE DRIVER Invisible Girl

FIVE FOR FIGHTING if God Made You
HOLLY WILLIAMS Sometimes

AMERICANA

Liz Opoka

PAT GREEN Somewhere Between Texas...
NANCI GRIFFITH Simple Life

ALISON KRAUSS Crazy As Me

KIERAN McGEE Faithiess

NATHAN Red River Clay

MUSIC™
Rick Gillette » 800-494-8863
10 millionhomes 180,000 businesses

DMX Fashion Retail
Michael Griffin

The hottest tracks at DMX Fashion Retail,
targeted at 18-34 adults.

CANTOMA Moonsmith

FOUS DE LA MER Conmigo

SWING OUT SISTER Happy Ending
ANITA BAKER How Does It Feel

MAYSA Where Do You Go?

TAD OF GROOVE Mulatica Mia

DE PHAZZ Maybe San Jose

GABRIELA ANOERS You Go To My Head

This section features this week’s new adds
on DMX MUSIC channels available via digi-
tal cable and direct broadcast satellite.

CHR/POP

Jack Patterson

PAPA ROACH Scars

SNOOP DOGG Signs

FRANKIE J 1/BABY BASH Obsession {No Es Amor)

HOT JAMZ

Mark “In The Dark” Shands
AKON Lonely

MARIAH CAREY It's Like That

URBAN

Jack Patterson

TROY JOHNSON It's You
MASHONDA Back Of Da Club

MIR! BEN-ARI Sunshine To The Rain

ALTERNATIVE

Dave Sloan

SOUNDTRACK OF DUR LIVES Big Time
BLUE MERLE Burning In The Sun

DANCE

Randy Schlager

DT8 Winter

MICRO {/CAMILLE World Around Me

NARCOTIC THRUST When The Dawn Breaks
ERIC MORILLO What Do You Want (Kenny Hayes Edit)
JESIKA Be My Lover (DJG Massive Mix)

ROSKO Love Is A Drug (Rosko Alt Edit)

RENAME Limelight

JANA JANA Heart Of Glass

DA BUZZ Dangerous

R.E.L. Colors Of Love

ANNA VISSI Call Me

CANDEE JAY Back For Me

DAPHNE ROSE All | Ever Wanted

C-SIXTY FOUR On A Good Thing

ROCKEFELLER Do it 2 Nite (Space Cowboys Edit)
COMMANDER TOM Attention!

ADULT ALTERNATIVE
Stephanie Mondello
NAVIGATORS | See You Clearty
0OZOMATLI Love & Hope

ADEM These Are Your Friends
KENNY WAYNE SHEPHERD Let Go

INTERNATIONAL HITS

Mark “In The Dark” Shands
EMMA Maybe

EMMA Crickets Sing For Anamarie
EMMA Breathing

EMMA Lay Your Love On Me
2RAUMWOHNUNG Wir Sind Die Anderen
RAGHAV Angel Eyes

ROBBIE WILLIAMS Misunderstood
JAMELIA Stop

ANASTACIA Welcome To My Truth

COUNTRY

Leanne Vince

TOBY KEITH Honky Tonk U

JO DEE MESSINA My Give A Damn’s Busted

RHYTHMIC DANCE

Danielle Ruysschaert

MILK AND SUGAR Stay Around

OESTINY'S CHILD Soldier {Maurice’s Soul Remix Edit)
CIARA 1, 2, Step (C And C Super Bounce Mix)
CIARA 1, 2, Step (Johnny Budz Mixshow Edit)
CIARA Goodies (Bimbo Jones Vocal Edit)

GWEN STEFAN! {/EVE Rich Girl...

DEBBY HOLIDAY Half A Mile Away

RAP/HIP-HOP

Mark “In The Dark” Shands
GAME No More Fun And Games

GAME Don't Worry

GAME The Documentary

GAME Special

GAME We Ain’t

GAME Like Father, Like Son

GAME Put You On The Game

GAME Where 'm From

PITBULL Toma

SIRIUSH/

SATELLITE RADIO

1221 Ave. of the Americas
New York, NY 10020
212-584-5100

Steve Blatter
Alt Nation

Rich McLaughlin

MOBY Beautiful

CITIZEN COPE Buliet And A Target

MY CHEMICAL ROMANCE The Jetset Life...

The Pulse

Haneen Arafat
VELVET REVOLVER Fall To Pieces
LIFEHOUSE You And Me

Sirius Hits 1

Kid Kelly

ASLYN Be The Girl

MARIAH CAREY It's Like That
FRICKIN’ A Jessie’s Girl

New Country

Al Skop

DIERKS BENTLEY Lot Of Leavin' Left To Do
SHANIA TWAIN Don't

BLAINE LARSEN How Do You Get That Lonely

Octane

Jose Mangin

BLACK LABEL SOCIETY Suicide Messiah
TRUST COMPANY Stronger

BREAKING POINT Show Me A Sign

Spectrum

Gary Schoenwetter

RAY CHARLES f/NORAH JONES Here We Go Again
BRIGHT EYES Another Travelin' Song

SNOW PATROL Chocolate

JOHN FOGERTY Wicked OId Witch

Heart & Soul

BJ Stone

SAMSON Atmosphere

RAHSAAN PATTERSON Forever Yours
FAITH EVANS Again

'n’sn\ep_

Artist/Title Total Plays
BOWLING FOR SOUP 1985 79

ASHLEE SIMPSON Pieces Of Me 75
JESSE McCARTNEY Because You Live 75
BLACK EYED PEAS Let's Get It Started 74

KELLY CLARKSON Breakaway 74
J0JO Leave (Get Out) 73
RAVEN SYMONE Backflip 71
JESSE McCARTNEY Beautiful Soul 70
J0J0 Baby It's You 69
AVRIL LAVIGNE My Happy Ending 3
HILARY DUFF Fly 3
HILARY DUFF | Am 3
NELLY /T. McGRAW Over And Over 31
HILARY DUFF Why Not 30

KELLY CLARKSON Since U Been Gone 29
CHRISTY CARLSON ROMANO Dive In 28
SKYE SWEETNAM Tangled Up In Me 27

LIL ROMEO f/N. CANNON My... 26
JENNIFER LOPEZ Jenny From... 26
JESSE McCARTNEY Good Life 27

Playlist for the week of Jan. 24-30.

866-MVTUNES

2 1
21,000 movie theaters

This week’s Movie Tunes
is frozen

WEST

1. SHANIA TWAIN /M. McGRATH Party For Two

2. RAY CHARLES f/NORAH JONES Here We Go Again
3. TROY JOHNSON It's You

4. U2 Vertigo

5. TIM McGRAW Live Like You Were Dying

MIDWEST

1. MARY J. BLIGE Children Of The Ghetto

2. SHANIA TWAIN /M. McGRATH Party For Two

3. TROY JOHNSON It's You

4. RAY CHARLES {/NORAH JONES Here We Go Again
5. MONTY LANE ALLEN If | Were An Angel

SOUTHWEST

1. SHANIA TWAIN /M. McGRATH Party For Two

2. TROY JOHNSON It's You

3. RAY CHARLES {/NORAH JONES Here We Go Again
4. MONTY LANE ALLEN If | Were An Angel

5. TIM McGRAW Live Like You Were Dying

NORTHEAST

1. SHANIA TWAIN {/M. McGRATH Party For Two

2. MARY J. BLIGE Children Of The Ghetto

3. TROY JOHNSON It's You

4. RAY CHARLES 1/NORAH JONES Here We Go Again
5. MONTY LANE ALLEN If | Were An Angel

SOUTHEAST

1. SHANIA TWAIN {/M. McGRATH Party For Two

2. MARY J. BLIGE Children Of The Ghetto

3. TROY JOHNSON It's You .
4. RAY CHARLES 1/NORAH JONES Here We Go Again
5. TIM McGRAW Live Like You Were Dying

Aol Radio@Network
Ron Nenni 415-934-2790

Top Alternative

Pete Schiecke
BRAVERY An Honest Mistake

Top Pop
Jeff Graham
HOWIE DAY Collide

Top Country
Beville Darden
TOBY KEITH Honky Tonk U
RASCAL FLATTS Skin

Top Jams

Donya Floyd

BROOKE VALENTINE Girlfight
TWEET Turn Da Lights Off

Top Jazz

Beville Darden

EVERETTE HARP Can You Hear Me
BONEY JAMES 2:01am

ANITA BAKER Men In My Life

e wern A w0y

@IWTVVDR‘KS

Phil Hall* 972-991-9200

ABC AC

Peter Stewart
GOO GOO DOLLS Give A Littte Bit

Hot AC

Steve Nichols

KELLY CLARKSON Since U Been Gone
RYAN CABRERA True

S W A

Tom Joyner Morning Show

Vern Catron
BRIAN McKNIGHT Every Time You Go Away

Country Coast To Coast
Dave Nicholson

TOBY KEITH Honky Tonk U
BLAKE SHELTON Goodbye Time

Real Country

Richard Lee
TOBY KEITH Honky Tonk U

W s R S, DDA R v e WA

RAOIO
NETWORK -

Ken Moultrie « 800-426-9082
Hot AC

John Fowlkes
KELLY CLARKSON Since U Been Gone

Rhythmic CHR

Steve Young/John Fowlkes
NATALIE Goin' Crazy

SNOOP DOGG Let's Get Blown

BABY BASH Baby I'm Back

CHINGY #/JANET JACKSON Don't Worry

Soft AC

Mike Bettelli/Teresa Cook
JOHN MAYER Daughters

Mainstream AC
Mike Bettelli/Teresa Cook
TIM McGRAW Live Like You Were Dying

The Alan Kabel Show — Mainstream AC

Steve Young/Teresa Cook
TIM MCGRAW Live Like You Were Dying

The Alan Kabel Show — Hot AC

Steve Young/John Fowlkes
KELLY CLARKSON Since U Been Gone

Mainstream Country
Hank Aaron

SHANIA TWAIN Don't

TIM McGRAW Drugs Or Jesus

New Country

Hank Aaron

SHANIA TWAIN Don't!
TOBY KEITH Honky Tonk U

Lia
Ken Moultrie/Hank Aaron

BLAINE LARSEN How Do You Get That Lonely
TERRI CLARK | Think The World Needs A Drink

Danny Wright

Ken Moultrie/Hank Aaron
LONESTAR Class Reunion

TOBY KEITH Honky Tonk U

SHANIA TWAIN Don't!

S e B RRGT wOAUKER VY e s w6

24 HOUR FORMATS
Jon Holiday » 303-784-8700

Adult Contemporary

Rick Brady
GOO GOD DOLLS Give A Littie Bit

U.S. Country

Penny Mitchell
TIM McGRAW Drugs Or Jesus
TOBY KEITH Honky Tonk U

o S N T wess

GREAT AMERICAN COUNTRY

Jim Murphy « 303-784-8700
BLAINE LARSEN How Do You Get That Lonely
GEORGE CANYON My Name

s TR DR 0 SR TR

Charlie Cook » 661-294-9000
Soft AC

Andy Fulier
TINA TURNER Open Arms
KENNY G f/EARTH,WIND & FIRE The Way You Move

Bright AC

Jim Hays
AVRIL LAVIGNE Nobody's Home

Mainstream Country

David Felker
TOBY KEITH Honky Tonk U

Hot Country

Jim Hays
TDBY KE{TH Honky Tonk U
JEFF BATES Long, Slow Kisses

Young & Verna

David Felker
TOBY KEITH Honky Tonk U
BLAINE LARSON How Do You Get That Lonely

S SHERRRCONENN 0 o G w0An o

WAITT RAND ANETWINIKS
Country Today

John Glenn

JO DEE MESSINA My Give A Damn's Busted
KEITH ANDERSON Picking Wildftowers
BLUE COUNTY Nothing But Cowboy Boots
TOBY KEITH Honky Tonk U

AC Active

Dave Hunter
DURAN DURAN What Happens Tomorrow
JESSE McCARTNEY Beautiful Soul

Alternative Now!

Chris Reeves » 402-952-7600
LONG-VIEW When You Sleep

PROM KINGS Aione

KINGS OF LEON The Bucket

LAUNCH

music o8N YAHOO!
Jay Frank e 310-526-4247

Audio

112 U Already Know

50 CENT Candy Shop

CAM'RON Down And Out

DESTINY’S CHILD Cater2U

OIERKS BENTLEY Lot Of Leavin’ Left To Do
KATRINA ELAM | Want A Cowboy
LUDACRIS Number One Spot

NELLY N Dey Say

SLIM THUG Like A Boss

T.I. You Don't Know Me

TORI ALAMAZE Don't Cha

TYRA Country Boy

YOUNGBLOODZ {/YOUNG BUCK Datz Me

Video

3 DOORS DOWN Let Me Go
8-BALL & MJG Forever

B5 All | Do

GOLDFINGER Wasted

TRACE ADKINS Sengs About Me

e we

<€ musicsnippet.com )

e s o st

Tony Lamptey * 866-552-9118

Hip-Hop
MIKE JONES Still Trippin’
CASSIDY I'm A Hustla

R&B

AMERIE One Thing
FANTASIA Baby Mama
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e CM] TELEVISION
Lori Parkerson '
202-380-4425
COUNTRY MUSIC TELEVISION . -
L ]
Plays [ This week's chart is frozen. 57}5:1 ﬂ;’}/'/{'lqﬂ h;us‘f;f;%an'; Tube TDBS c G. LDovevNLBaCSt ha/:( I ! | ‘
rian Philips, Sr. .
. < Parr T When Fox airs Super Bowl ~ ~@507 aly (NBC, check loca
JENNIFER LDPEZ Get Right 31 Chris Parf, VP/Music & Talent . )
20 ON 20 (XM 20) . ' listings for time).
MARIO Let Me Love You 27 ; XXXIX live from Jacksonville,
Michelle Boros ADDS
GREEN DAY Boulevard Of Broken Dreams % | EMINEM Mockingbird Alicia Keys is slated to perform Saturday, 2/5
EMINEM Like Toy Scldiers 2 e KEITH ANDERSON Pickin’ Wildflowers ‘ ) - T,
e (mn ps | SNODPDDGE Signs - ‘America the Beautiful as.pan of « Keane, Saturday Night Live |
DESTINY'S CHILD Soldier 2 TOP 20 W the pregame show that is also  (NBC, 11:30pm ET/PT).
DARRYL WORLEY Awful Beautiful Life 33 24 I
::r;ﬂcﬁ::;s: ince UBeen G zf 27;“ (;_(M ?j" ALAN JACKSON Monday Morning Church 32 29 scheduled to feature Gretchen Monday, 27
ince 1 Been one n rree KEITH URBAN You're My Better Half 32 29 Wilson: The Charlie Daniels .
CIARA {/MISSY ELLIOTT 1,2 Step 20 | ERASURE Breathe KENNY CHESNEY OId Blue Chair 31 29 E— E, N g « Ashanti, The Ellen DeGen-
The B 329 nd; Ea ire; an ot
LUDACRIS Get Back 18 | SDUL CENTRAL ¥/K. BROWN Strings Of Life B e e e o1 20 and; » N +8NA eres Show (check local listings
JESSE MCCARTNEY BGeautlfuI Soul 1| IHERESE Time BIG & :AII;SHL:(V)'{A Watgr o g: g;, The Black Eyed Peas. In addi- ¢ time and channel).
GWEN STEFANI Rich Girl 1 S BRAD ud On The Tires . : ) ) . ‘
e SRR L S SHANIA TWAIN Don't 29 27 tion, Paul McCartney is setto , wiy Smith, David Letterman.
LEE ANN WOMACK | May Hate Myself In... 28 24 i . . )
TWISTA {/FAITH EVANS Hope 10 MARTINA MeBRIDE Goo's Wil P e 2 perform at halftime, and Kelly * Wilco, Late Night With Co- {
SIMPLE PLAN Shut Up 10 |  HIGHWAY 16 (XM 16) JULIE RDBERTS Wake Up Older 27 22 Clarkson and John Fogerty .. ~giion (NBC, check local
: 1w | Rav Knight KENNY CHESNEY Anything But Mine 26 26 J |
SNOOP DOGG Lets Get Bown y Rig. , NELLY {/TIM MCGRAW Over And Over 24 22 are slated to perform atthe NFL. i gs for time).
JOHN MAYER Daughters 8 |  JIMMY BUFFETT /TDBY KEITH Piece Of Work a5 .
JOSH GRACIN Nothin' To Lose 24 18 Tallgate Pany before the game A
JA RULE {/FAT JOE & JADAKISS New York 7 | DIERKS BENTLEY Lot Of Leavin' Left To Do S. BROWN {/R. RANDOLPH Mission Temple... 22 26 « Night Ranger, Late Late
AVRIL LAVIGNE Nobody's Home 7 | sHEDAISY Don't Worry Bout A Thing L L ;/{/-ngbgﬂf:gfg:-;’;m e (Sunday, 2/6; pregame COVerage  gpoy With Craig Ferquson (CBS,
RYAN CABRERA True 6 |  BLAKE SHELTON Goodbye Time JAMIE O°NEAL Trying To Find Atlantis 16 18 begins at 10am ET/7am PT, check local listings for time).
Video playlist for the week of Jan. 24- 30, CLEDUS T. JUDD Paycheck Woman CHARLIE ROBISON El Cerrito Place 16 18 while kickoff is set for 630pm .p | Abdul The Ton
JULIE ROBERTS Wake Up Older Airplay as monitored by Mediabase 24/7 . auia ’ y
between Jan. 24-30. ET/3:30pm PT). Danza Show (check local listings
SQUIZZ (XM 48) Friday, 2/4 for time and channel).
David Cohin Charlie Logan « Ozzy Osbourne, Live With Tuesday, 2/8
General Manager o e e e s . .
QUEENS OF THE STONE AGE Litle Sister Regis & Kelly (check local list- « The 5 Browns, Jay Leno.
FUTURE LEADERS Everyday ings for time and channel) ,
GAME 1/50 CENT How We Do ol I RIRES ore « John Legend, The View SR LR A LB E
T.. Bring Em Out a5 |  STRATA Never There ' Letterman.
o (ABC, check local listings for
JENNIFER LOPEZ Get Right 3 : ’ Wednesday, 2/9
DESTINY'S CHILD Soldier 32 U-POP (XM29) . tlme). )
CIARA UMISSY ELLIOTT 1,2 Step 2| zach Overking GREAT AMERICAN COUNTRY «Five For Fighting, The To- Tina Turner, Ellen DeGen- |
E'::LEMDEZ*’GT"V S°'d'°: g: DURAN OURAN What Happens Tomorrow Jim Murphy, VP/Programming night Show With Jay Leno eres. ‘
P Let's Get Blown 26.5 million households L « Avril Lavigne, Jay Leno.
LUDACRIS Get Back 31 SRS (N BC, check local ||St|ngS for 9 y ‘
EVE & DAMIEN MARLEY Where Is The Lo . ‘
GREEN 0AY Boulevard Of Broken Dreams 2 ere s Thelave ADDS time). Thursday, 2/10
MY CHEMICAL ROMANCE 'm Not Okay... 21 GEORGE CANYON My Name « Nanci Griffith, Late Show « The Zutons, Craig Fergu-
KILLERS Mr. Brightside 19 THELOFT (XM50) BLAINE LARSEN How Do You Get That Lonely
i ith David L CBS, son
UNWRITTEN LAW Save Me 18 | Mike Marrone GAC TOP 20 With _ .etter ma.n ( , ' oD |
USED All That I've Got 18 | BEN LEE Into The Dark BRAD PAISLEY Wiod On T Tres check local listings for time). * LeAnn Rimes, Tony Danza.
SUM 41 Pieces 18 | BEN LEE Close I've Come KEITH URBAN You're My Better Half ¢ LeAnn Rimes, Jimmy Kim-
FRANZ FERDINAND This Fire 17 ! LEE ANN WOMACK | May Hate Myself In The Morning . .
MUSE Hystera - :E: t:: Zeg"; . ) ALAN JACKSON Monday Morning Church mel Live (ABC, check local list-
amble Everything For Love CHELY WRIGHT Bumper Of My SUV . - Y
! ings for time). — Julie Gidlow
e e o lortne -
Al ain 7 othin’ To Lose
MARK GEARY Whisper (Set Your Guns Tc Stun . - _ — — —
SNOOP 0OGG /PHARRELL Drop It Like Its Hot 17 per (SettYour ’ GRETCHEN WILSON When | Think About Gheatin
TAKING BACK SUNDAY This Photograph Is Proof 17 | " GEARY Up & Up T R o rom M
L [ e Gets That From Me
I3 LG TR KENNY CHESNEY Anything But Mine S s -
Video playlist for the week of Jan. 24-30. MARK GEARY Ghosts RASCAL FLATTS Bless The Broken Road

75 mililon households

Rick Krim CRAIG MORGAN That's What | Love About Sunday Apple's iTunes Music Store is the leading digital-music service In i
Exec. VP 'ZAW((;XMGG) Information current as of Feb. 4 E the U.S., offering a catalog of more than 1 million songs from all four !
CE : major label groups and hundreds of independents. Here's a
ADDS cAlUGMA T BOCLAC A AU snapshot of the top-selling downloads on Tuesday, Feb. 1, 2005 g
BABY f/LIL WAYNE Shyne On i
3 DOORS DOWN Let Me Go |
SLY BOOGIE flJAGGEO EOGE If You Got Crew
JOHN LEGEND Ordinary People mtlﬁﬁ R g ; EEE::S;\;?oufvzr’(\jﬂ Of Broken Dreams ;
BOWLING FOR SOUP Almost ® . ouiAneLivie
5 WI.\T'ERCOLORS (XM71) CONCERT PULSE 3. KELLY CLARKSON Slnc? U Been Gone i
3 DOORS DOWN Let Me Go Trinity 4. JENNIFER LOPEZ Get Right |
KELLY CLARKSON Since U Been Gone MAXIMUM GROOVES Chasing Shadows . . Avg. Gross | 5.CIARA f/MISSY ELLIOTT 1, 2 Step
) os. Artist (in 000s) = i i
DESTINY'S CHILD Lose My Breath NILS Pacific Coast Highway ¥ 6. KILLERS Mr. Brightside
GREEN DAY Boulevard Of Broken Drearns PAMELA WILLIAMS Fly Away With Me : r:#;:f&m g;g;g % 1 7.50 CENT Disco Infemo !
EMINEM Like Toy Soldiers 3 BARRY MANILOW $6917 ; | 8 THE GAME /50 CENT How We Do i
KEANE Somewhere Only We Know L 4 CHER $627.2 e
JENNIFER LOPEZ Get Right XM CAFE (XM45) 5 JAY-Z& FRIENDS sms i O-FATHIEVANSISTRYETA biene i
] 6 TOBY KEITH ssaag £ & 10. LENNY KRAVITZ Lady |
GWEN STEFANI 1/EVE Rich Girl Bill Evans R A AlER s B i
U2 All Because Of You ETHAN DANIEL DAVIDSON Free The Ethan Daniel. 8 YANNI $374.4 : Top 10 Albums :
GOOD CHARLOTTE | Just Wanna Live BUTCH WALKER Letters RMARNHEINIS IEAMAOCELER 5700 :
LENNY KRAVITZ Lady 1 R :gg?g ¢ 1. BECK Hell Yes (EP)
AVRIL LAVIGNE Nobody's Home 12 TRANS-SIBERIAN ORCHESTRA s2669 i 2. VARIOUS ARTISTS Garden State ST
JOHN LEGEND Ordinary People Please Send Your Photos :i :2::: ;g:f:mm :gigg : | 3.BRIGHT EYES /'m Wide Awake It's Morning
MAROON 5 Sunday Morning 15 GREEN DAY $2418 [ i 4. KENNY CHESNEY Be As You Are
JOHN MAYER Daughters 5. GREEN DAY American Idiot
JOHN MELLENCAMP Wal Tl IR R EMERSON SRIGE : | 6. CHEMICAL BROTHERS Push The Button
SNOW PATROL Run Please include the names and JACK JONES | 7. KILLERS Hot Fuss
USHER Caught Up ) . LEANN RIMES 1
T titles of all pictured and send 0AR. . & THBGRNE TheiDdey meniar
ASLYN Be T G ‘ | 9. ANDREW LLOYD WEBBER Phantom of the Opera ST
o the Bir pics to R&R, c/o Keith Berman: The CONGERT PULSE is courtesy of 10. BRIGHT EYES Digital Ash In A Digital Um -
CROSSFADE Cold Polistar, a publication of Promoters’ 2
On-Line Listings, 800-344-7383; _j

MARK GEARY | Fell
WAIFS Don't Think Twice, It's Alright
WAIFS London Still
WAIFS Lighthouse

BILLY DEAN Let Them Be Little

DARRYL WORLEY Awful Beautiful Life
SUGARLAND Baby Girl

MIRANDA LAMBERT Me And Charlie Talking
JOE NICHOLS What's A Guy Gotta Do.

TERRI CLARK The World Needs A Drink

LEANN RIMES Nothin’ ‘Bout Love Makes Sense

o R e e

| The iTuﬁé“s Music Store Top 10 |

M’I

Video playlist for the week of Jan. 31-Feb. 7. kberman@radioandrecords.com California 209-271-7900.
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Dr. Lavra Takes
On A New Day

A return to independence in a consolidated world

W r. Laura Schlessinger has never been one to shy away from
‘swimming against the tide. Over the course of her career

she has become one of the first women to shatter Talk radio’s
glass ceiling, first at the local level, and then nationally. She has
survived both critics and crises while building ratings and rev-
enue that have propelled her daily program to the heights of cor-

porate radio.

As the new year begins Dr. [aura is going her
own way once again as she returns to the world of

LS: I always missed him. We had such a fun-
ny start together and such a warm continuance,

independent syndication after spending
the better part of the last decade with
Clear Channel-owned Premiere Radio
Networks. In January Schlessinger and
her former partner, Radio Today Enter-

and, frankly, I missed what we had.
And one of those things we had —
aside from our friendship and how
| hard-working and competent he is —
g was focus. When you are part of a

tainment founder Geoff Rich, launched M . huge conglomerate there’s not as
Take on the Day Inc. to handle syndica- tj; much specific focus, and I missed that.
tion and affiliate relations for The Dr. e / I've missed all the interaction with af-
Laura Show. { ' filiates and being more personally in-

The partnership between Schles- Dr. Laura volved. So the genesis of this was to
singer and Rich marks a reunion for Schlessinger 8¢ back that lovin’ feelin’.

the pair, who united for the original

launch of The Dr. Laura Show in national syndi-
cation. [ recently caught up with Schlessinger
and Rich to get the back storv on their re-team-
ing, hear what Rich has been up to in the years
since he exited the radio business and learn why
Dr. Laura is truly the “fastest listener in the
world.”

R&R: Dr. Laura, tell us about the genesis of this
renewed relationship with Geoff. What brought you
two back together at this point in your career?

GR: Another one of the things that
Laura and [ share that's unique, in addition to
our mutual passion for great radio, is that we
happen have the same birthday. We were both
born on Jan. 16, so maybe there is some sort of
destiny thing going on here.

R&R: Wit have you beeit up to these past few
vears, Geoff?

GR: After | retired from ABC Radio back in
2001 T took some classes at NYU and began dab-
bling in the theater, which actually turned out
pretty well. T thought I'd never go back to radio.

. At a special TRS 2005 learning
session that will be held on Friday,
; Dyan — hosts of the nationally
syndicated talk show ChickChat —
will co-moderate a discussion
about why delivering more talk pro-

o

TR,

. can mean more ratings and reve-
. nue for Talk radio.

nationwide.

e R s

“When you are part of a
huge conglomerate there’s
not as much specific
focus, and | missed that.”

Dr. Laura Schlessinger

Then one day Dr. Laura called and said that her
contract was up and that she thought we should
get together to talk about getting back to our
entrepreneurial roots. My reaction was that this
was the opportunity [ would come back to ra-
dio for.

LS: I was so moved, because I have so much
respect for him, and he was willing to come out
of his multijillionaire retirement for me. I was
really touched by that.

R&R: Explaii what involvement Premiere Radio

Have You Seen Oprah’s
And Ellen’s Ratings?

March 11, Heidi Hanzel and Lara (.

gramming that turns on women

Also on the dais will be Liz Dolan, co-host and co-founder of ABC Radio
Networks’ Satellite Sisters; WBT & WLNK/Charlotte VP/GM Rick Jackson:;
ABC Radio Sr. VP Programming John McConnell; and Rebecca Maddox, Pres-
ident/CEO of Maddox-Smye, a Florida-based consulting firm that delivers
- strategies on selling and marketing to women to a list of blue-chip clients

The 10th annual R&R Talk Radio Seminar takes place March 10-12 at
the Loews Santa Monica Beach Hotel near Los Angeles. For registration,
hotel reservation information and a look at the complete TRS 2005 agen-
i . da, log on to www.radioandrecords.com and click on “Conventions.”

g™

3

SR O

Networks continues to have with the show wnder the
new structire.

GR: Premiere will continue to handle ad sales
and will provide satellite distribution. Our new
company is handling all affiliate relations and
marketing — in essence, the syndication to ra-
dio stations and the production of the program.

R&R: What do you see as the advantage of re-en-
tering the marketplace as an independent i a world
that Ius changed a lot since you last worked togeth-
er?

GR: There was a lot of fear six, seven or even
10 years ago that consolidation was going to
mean that all decisions regarding programming
were going to be made on a top-down basis and
that the new conglomerates of radio broadcast-
ing were going to dictate to their owned-and-
operated stations what programming to play.

The feeling then was that if you weren’t
owned by one of the big conglomerates, vou
were not going to get any distribution. But what
we have discovered in the past four or five years
is something that I always believed, and that is

Continued on Page 16
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LOEWS SANTA MONICA BEACH HOTEL
LOS ANGELES, CA

DON’T MISS THE MOST IMPORTANT ANNUAL EVENT IN TALK RADIO!
CELEBRATING OUR 10TH ANNIVERSARY!

SEMINAR FEES

BEFORE FEBRUARY 4, 2005 $399 There is a $50.00

FAX THIS FORM BACK TO 310-203-8450 FEBRUARY 5 - MARCH 4, 2005 $450 i
OR MAIL TO: Please print carefully or type in the form below. AFTER MARCH 4, 2005 February 4, 2005
R&R Talk Radio Seminar 2005 Full payment must accompany registration ON-SITE REGISTRATION ONLY $500

P.O. Box 515408 form. Please include separate forms for each

|
|
|
[
I
|
!
I
|
I I Los Angeles, CA 90051-6708 registration. Photocopies are acceptable.
|
|
|
|
|
I
|
|
|
|

METHOD OF PAYMENT

PLEASE ENCLOSE SEPARATE FORMS FOR EACH INDIVIDUAL REGISTRATION

OR REGISTER ONLINE AT www.radioandrecords.com
MAILING ADDRESS

Amount Enclosed: $

Name DVisa D MastarCard D American Express D Check

Account Number | J

Title

Expiration Date
Call Letters/Company Name [ | | |

Street Month  Date Signature

City State Zip Print Cardholder Name Here

Telephone # Fax # Call the R&R Talk Radio Seminar 2005

E-mail QUESTIONS? Hotline at 310-788-1696

___________________________________________________________________________________ 1
Loews Santa Monica Beach Hotel, Los Angeles, CA
Thank you for requesting reservations at the TR fASKIR ol SR e
i to extend a warm welcome to you during your upcoming meeting.
e 3
By  To confirm your reservation, your arrival must be guaranteed by charging two FOR HOTEL RESERVATIONS, PLEASE CALL: 310-458-6700

nights deposit to a major credit card, or you may send payment by mail. Deposits Or mail 10:
will be refunded only if reservation is cancelled by February 18, 2005. Loews Santa Monica Beach Hotel

« Reservations requested after February 18, 2005 or after the room block has been 1700 Ccean Avenue
Santa Monica, CA 90401

or visit R&R’s website to email your reservation
request direclly to Loews Santa Monica Beach Hotel

filled are subject to availability and may not be available at the Seminar rate.

L

|

|

|

S | ,
=ik ; Loews Santa Monica Beach Hotel. Our staff would like to take the opportunity Single / Double $199/night
' |

|

|

|

|

: » Check in time is 3:00 pm; check out time is 12noon.

www americanradiohistorv.com
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Dr. Laura Takes On A New Day

Continued from Page 14

that great talent will always come through.
Whether that talent is owned by a large corpo-
ration or is independent, great talent always suc-
ceeds.

LS: See why I like to have him around? He is
so optimistic — I love that about Geoff.

R&R: Does being an independent in today’s broad-
cast business actually give you more flexibility with
regard to affiliations for the show?

GR: It goes back to what Dr. Laura just
mentioned: It all comes
¢ down to the word focus.
That is the No. 1 thing. A
4 small company can focus
on the product it has in a
way that can be more ef-
fective than it could
sometimes be in a large-
company environment,

— where there are a multi-
Geoff Rich 4 of products. There is
no conflict or any other concerns for us. Our
only goal is getting The Dr. Laura Show on as
many stations and to as many listeners as pos-
sible and helping affiliates make as much
money and get the highest ratings possible.
We have nothing else to work on every day
but that, and [ believe that gives us a unique
advantage.

R&R: Dr. Laura, what, if mny, changes or addi-
tional roles does this return to independent syndica-
tion mean for you?

LS: You know from talking to me over the
years that this is not a job for me, it's a mission,
and I just felt that my mission could be better
served with a different structure. My role? I'm
back in the skipper’s seat. I'm calling tactics and
strategy, and I'm getting mobilized to do more
and different things, because I now have the con-
trol to actually make it happen.

For example, one of the things we are plan-
ning to do all over America — and something
havebeen dying to do for years — is a one-wom-
an show. It’s another great way for me to be able
to preach, teach and nag, in a theatrical environ-
ment. Plus, I always love having the opportuni-
ty to be face to face with a live audience.

GR: Plus, it’s the type of event that we can
produce and deliver to affiliates so that they have
a new opportunity for nontraditional revenue
and a new way to do a promotion to drive lis-
teners to the show and their station. The thing

we want to do is continually come up with ideas
to unlock the value of Dr. Laura to her affiliates.

R&R: Do you plan to bring any other progranmiing
or talents under the Take on the Day umbrella?

LS: No, as we've said, we're committed to a
very specific focus here. We are not looking to
bring any other talents in to the company, at least
not at this point.

R&R: Geoff, what was it tat attracted you to The
Dr. Laura Show when you originally teamed up, and
how las it changed or evolved into the show you hear
today?

GR: When ] first heard the show I was rivet-
ed. It was radio you could not turn off, because
it was giving common-sense advice to people
who needed help. While you can’t necessarily
offer full therapy to someone in a three-hour
show, Dr. Laura was able to offer some elements
of therapy that were unique and compelling and
not being offered by any other relationship tatk
show host at the time.

“What we have discovered
in the past four or five
years is something that |
always believed, and that
is that great talent will
always come through”
Geoff Rich

I think the show has evolved to be even more
than that today, because Dr. Laura does a great
job of reinventing and reinvigorating her show all
the time. One of the features that is different to-
day that I really like is where she does callbacks.
Instead of just giving somcone one-time advice
on the right thing to do, if the person is receptive,
she will give them an assigrunent to do in order
to help change their behavior. Then she has them
call back a few days or a week later, and when
they do, listeners can actually hear the results and
the growth of a human being.

R&R: You recently inked a deal to put the show
on satellite for the first time. What advantage does
that bring, and how do you respond to any concerns
that your terrestrial affilintes might have?

GR: We found that, with the exception of
Rush Limbaugh and Dr. Laura, almost every
other top talk show host is already available on
either XM or Sirius or both. Clearly, having those
shows on satellite has not impacted terrestrial
affiliates negatively at all. It's roughly the equiv-
alent of adding one more top-20-market station
to your show's audience. It will represent may-
be 2% or 3% of the show’s audience, but it also
offters extra exposure in markets where the show
is not currently airing.

LS: Yet!

GR: Dr. Laura listens faster than anyone else
in the world, and responds.

LS: What can I say? It's my job.

GR: Anyway, being on satellite radio gives us
an opportunity to penetrate new markets. 1 also
think it assists station affiliates in a not-so-obvi-
ous way by allowing people who are traveling
around the country by car to continue to listen
to their favorite talk show host, so that when
they come back to their home market, they’ll
tune to the show on radio.

Frankly, if local affiliates are doing their job
— and I think most of our affiliates do a won-
derful job — of providing local news, weather,
traffic and information integrated in to The Dr.
Laura Show, it offers listeners a more compelling
package. At this point in time — and I'm not
going to try to point to five years or seven years
down the road — I think satellite is at best neu-
tral to affiliates and is actually a benefit because
it creates a greater awareness of any talent.

LS: That's all well and good, but, frankly, Tjust
wanted to be sure [ could be heard on the rings
of Saturn. I want the first voice that aliens hear
to be mine doing my thing.

R&R: Dr. Laura, you have a new book out that
comes on the heels of your most recent bestseller. Tell
us about it.

LS: Wornan Potwer is really a companion piece to
my last book — it’s sort of like a workbook. It reit-
erates many of the concepts and themes of The Prop-
er Cre and Feeding of Husbands, only with this book
Task people to talk to their family, watch things on
TV and listen to the radio and think about how all
of that impacts their perception of husbands and
marriage and being a wife and mother.

I'm actually working on another book right
now, called Bad Childhood, Good Life. Alot of peo-
ple call my show when they're stuck, and this
book is going to clarify my philosophy about
being stuck and how one has a good life in spite
ofabad childhood. I don't talk about it a lot, but
it’s something that is a personal message for me.

“Pm calling tactics and
strategy, and I'm getting
mobilized to do more and
different things, because |
now have the control to
actually make it happen.”’

Dr. Laura Schiessinger

T'am pretty good living proof, and in this book I
am going to share with readers a lot of what I
have learned.

R&R: Many of us have heard about your son
growing up through your show over the wears, but
Jie's just made a pretty dramatic decision, hasn't Jie?

LS: Yes. My son has enlisted in the Army and
volunteered for Spedial Forces.

R&R: How do you feel about that?

LS: My son is a warrior, just like his mother.
['ve been a warrior all my life to help society do
the right thing, especialty when it comes to chil-
dren. I've always been a warrior for kids. My son
has picked up that baton — or maybe 1 should
say gun — to literally become a warrior for free-
dom and democracy, and 1 am very proud of that.
To me, it's a natural extension of what [ have
taught him all his life, and that is that you put
everything on the line for what's right. That'show
he was brought up, and I'm very proud of him.

R&R: Finally, with Valentine’s Day right around
the corner, tell us a bit about your Dr. Laura Valen-
tine Necklace Boutique and who will benefit from it
this year.

LS: All proceeds from the sale of this year’s
necklaces will go to Operation Family Fund,
which is a volunteer organization that assists the
families of American military heroes who are per-
manently disabled or killed in the line of duty. All
the money goes inta special trusts so that the
children of these veterans can have funds for
medical expenses, education or even food in their
tummies and a roof over their heads, if that is an
issue. It's about taking care of the families of our
fallen heroes. We expect to raise over $35,000 if
every necklace sells. I personally made every
piece, and you can see them and buy them on-
line right now at wwwe.driaura.com.

B Introdi:cing

Leslie Segrete

Co-Host
from TLC's
"While You Were Out"
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“Leslie & Tom are helping millions of
Americans fix their HOW-TO problems.”

“THE MONEY PIT® brings the kind of p=rsonality
and entertainment audiences crave to the consumer

_Tom Kraeutler
"Host

'how-to' shows.”

-- Rick Jensen, Program Director, WDEL, Wilmington

THE MONEY PIT® is a complete NTR-producing, ratings-
jumping, experience-driven radio program package that
is sweeping the nation. “These folks really get it.”

-- Dick Rakovan, Senijor VP/Stations, RAB

COMPLETE HOW-TO-MAKE-REVENUE
“AFFILIATE TOOL KIT” READY

THE MONEY PIT Minute® :60 feature available FREE!
To affiliate, call Skip at 888-263-1050
Visit us online @ www.MONEYPIT.com/backdoor
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Sales
Continued from Page 1

and national sales rose 3%. A drop
of 2% in combined local and na-
tional sales in December meant a
fourth-quarter finish of 1% growth
vs. 2003.

Local and national spot revenue
are based on a pool of more than
150 markets, as reported by the ac-
counting firm of Miller, Kaplan,
Arase & Co.

2004 was the first year nonspot
sales have been evaluated as part of
the overall RAB monthly and full-
year report. In December, NTR sales
grew 12%, resulting in full-year
NTR growth of 11%. The NTR dol-
lars, however, were not substantial
enough to change the full-year re-
port card of 2% improvement over
2003.

“Radio continues to be attractive
to advertisers because it continues
to grow its audience and deliver
consumers,” RAB President/CEQ
Gary Fries said. “In the past year
alone, the number of listeners to ter-
restrial radio has grown by over 3.5
million consumers nationwide, [ac-
cording to RADAR 83, fall 2004 vs.
RADAR 79, fall 2003].”

With local sales growing at a 3%
clip and national sales coming in
flat for the year, local now makes up
a larger percentage of the overall
$20 billion pie. Local grew from
77% to 77.3%, with national’s per-
centage falling from 17.7% to 17.3%.

Radio Spot Revenue 2004
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Network sales now make up 5.4%
of the total, up slightly from 5.3%
in 2003. The overall cash total grew
by $4.1 million to hit the $20.013 bil-
lion figure.

Fries will recap radio’s 2004 per-
formance and provide a look ahead
at how 2005 is shaping up when he
delivers his semiannual State of the
Industry address on Feb. 11 as part
of the RAB2005 Radio Sales, Man-
agement & Leadership Conference
in Atlanta.

L.A. Radio Tops
Billion-Dollar Mark Again

For the second straight year the
59 commercial stations that com-
prise the Los Angeles radio market
generated more than $1 billion in
revenue. The Southern California

Broadcasters Association said the
L.A. Miller Kaplan report shows
market growth of 1% in 2004 vs.
2003.

A comparison of data in the Los
Angeles Miller Kaplan “X-Ray” re-
port for the first 11 months of 2004
showed radio, at 1.5% growth,
ahead of spot television (up 1.3%)
and print (down 8.5%), making it
the leading medium in market
growth to that point in the year.

“Radio is growing because more
advertisers are understanding just
how consumers use different me-
dia,” said SCBA President Mary
Beth Garber. “All the newest re-
search by Wirthlin Worldwide and
the PreTesting Lab indicates that ra-
dio is unique in the way consum-
ers relate to it.”

Lamb
Continued from Page 3

are located in Arkansas, Illinois,
Missouri, North Carolina and
Pennsylvania. Max also owns 11
television stations across the U.S.
Barnstable’s holdings shrink to six
stations, located in the Nassau-Suf-
folk and Greenville, SC markets.
Meanwhile, Dick Lamb, best
known for his 26 1/2 years as head
of The Breakfast Bunch morning

show at Entercom’s WWDE (2WD)/
Norfolk, on Jan. 28 stepped aside
to take a corporate programming
role for Max, in which he is a part-
ner.

Lamb is aradio veteranin Virginia’s
Tidewater region, having started
as a D] at WGH-AM/Norfolk in
1958. In 1978 he teamed with busi-
ness partner Larry Saunders to
purchase WWDE-AM & FM/Nor-
folk. Both stations were later sold,

Herschel
Continued from Page 3
Herschel, a 20-year industry vet-
eran, began his radio career at
WGAR/Cleveland, where he brief-
ly served as a sales associate before
being elevated to LSM. He has also
served as WDOK/Cleveland’s
Team Sales Manager and took a role
as GSM for WIMO-AM, WZAK &
WZJM/Cleveland after nine years
in sales at crosstown WEWS-TV.

“I know the team at WNCX &
WXTM well, having worked at
their side for the past several
years,” Herschel said. “It's an honor
to lead this talented group of
people and these two great sta-
tions.”

Tiburski exited WNCX & WXTM
last month after 10 years as VP /GM
of the FM duo. He and his wife have
relocated to Naples, FL.

Forecast

Continued from Page 3
excited about the relaunch of Fore-
cast, and we look forward to con-
tinuing the original Verve label’s
tradition of fostering great talent at
a time when music lovers are re-
embracing the true artistry of the
genre in droves.”

Ali nonjazz artists on Verve will be
moved over to Forecast. Blues rocker
Susan Tedeschi, Rhett Miller of The
Old 97’s, Teddy Thompson, Sacra-
mento-based singer-songwriter
Jackie Greene, New York's Brazilian
Girls and Chiara Civello are among
the first acts to sign to the newly re-
activated label.

Mateo
Continued from Page 10

and its many stations, and she has
developed key relationships with
the media, which has been a great

WAMAA--adRekicankadichisionLcom

benefit. She is a real pro, and I look
forward to continuing our work as
we spread the word about Infinity
and its success at the local and na-
tional level.”

with the FM eventually going to
Entercom. Lamb has now rejoined
Saunders, who is an associate at
Max Media.

“After all these years I still con-
tinue to enjoy being on the air, but
at this point in my life I have other
things I want to do,” Lamb told the
Virginian-Pilot, which reports that
Lamb has a noncompete agreement
with Entercom that will likely keep
him off Norfolk radio for six
months.

WWDE's Breakfast Bunch will con-
tinue with Paul McCoy.

Hot 97

Continued from Page 1

terminate Mr. Delgado and Mr. Lynn
while suspending the other members
of the momning crew sends a message
that this type of insensitivity is utterly
unacceptable.”

More on the Hot 97 controversy: Page
30.

KXYZ

Continued from Page 3

to make a powerful contribution to
the development, well-being and
entertainment of Houstonians.”

Also joining Frishberg as part of
Business Radio Partners’ new ven-
ture is former KIKK OM/PD Brent
Clanton, who was named GM for
‘ the new BizRadio 1320 in Novem-
ber 2004.
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Radio Mines Untapped Forehead Market

MFBC (B93.7)/Greenville, SC morning show producer

Kato Keller made the ultimate sacrifice to help raise money
for tsunami relief: He sold his forehead on eBay. Keller, pro-
ducer of The Hawk and Tom Show, offered the precious real
estate of his forehead for use as a miniature, flesh-colored
mobile billboard for one month to any business willing to pay
the freight to slap a temporary tattoo on his face, as long as it
wasn't offensive — or for a competing radio station.

Co-host Tom Steele explains this
madness: “We heard that some guy
in Omaha got $40,000 to advertise
SnoreStop on his forehead for a
month, so we put Kato's forehead up
for auction on eBay. Honestly, we
thought he might get a couple hun-
dred bucks.” Guess what? This stupid
stunt brought in $7,500! Half the pro-
ceeds will be donated to CARE
(www.care.org).

Better trim those bangs,
boy!

The winner, Steve White Volkswagen Audi, scored the
prime viewing area on Kato's forehead, and he will proudly
sport the automotive tattoo for 30 days. “Everywhere —
church, funerals, the grocery store, on dates ...
Steele tells ST.

you name it,”

Set Wayback Machine To Friday, Install Railing

Nick Vidal, half of The Baka Boyz, who are enjoyed on
WMIB/Miami and KDAY/Los Angeles, underwent seven hours
of neck surgery on Feb. | to repair two broken vertebrae.

on Jan. 29 when he took
a |0-foot header from the
side of a stairway at a club
in Boca Raton, FL, where
. he and his brother, Eric,
: : . do a weekly appearance.

“He was headed upstairs
to the VIP area, and there

The Bakas, in much, much, much
happier times.

was no railing on one side of the staircase,”
ducer, J-Love. [Ed. note: Can you spell I-g-w-s-u-i-t?] “Nick

says their pro-

slipped and feli over the side, bounced off a wooden cabinet
before he hit the floor and broke two vertebrae in his neck.”
Doctors expect Vidal to make a full recovery. Get well wishes
can be sent to him c/o WMIB (105-3 The Beat), 7601 Riviera,
Miramar, FL 33023.

Crimestopper’s Notebook

The Tucson Citizen reports that a former KRQQ/Tucson
intern is suing station owner Clear Channel, claiming manage-
ment failed to respond to her 2003 allegations that former sta-
tion personality Donovan had made unwanted sexual ad-
vances toward her. The unnamed woman, who is a student
at the University of Arizona, says she quit the station in March
2003 because of ongoing sexual innuendoes and gestures made
by Donovan, a.k.a. Richard Marcel Benjamin. KRQQ even-
tually fired Donovan/Benjamin after the woman's complaints
led to his arrest. A year ago he pleaded guilty to attempted
sexual abuse and was sentenced to 60 days in jail on work fur-
lough and probation. KRQQ management had no official com-
ment when contacted by ST.

Money So Clean, it Sparides

The Inc. founder/CEO lrv “Gotti” Lorenzo and his
brother, label President Chris Lorenzo, were indicted last

18 ® Radio & Records February 4, 2005

week on racketeering and money laundering charges. Accord-
ing to the Los Angeles Times, the U.S. Attorney’s office in

Brooklyn, NY has been investigating the Lorenzos' alleged ties
to convicted drug dealer Kenneth “Preme” McGriff, who
is reportedly tlose to being indicted for a series of murders,

many tied to the rap world. The attorney general contends

that the Inc., formerly known as Murder Inc., was financed
with McGriff’s drug money.

The Times also reports that Universal Music Group, which
distributes the Inc., will not be charged with any criminal ac-

tivity.

L.A.’s Newest Star

And the winner of the coveted Asst. PD/MD derby at Clear
Channel Hot AC KYSR (Star 98.7)/Los Angeles is ...
Saffren. No stranger to Star, Saffren was the station’s Pro-

Deanne

motions Director before leaving in 2001. Her previous expe-
rience includes marketing at Capitol Records and six years in
the programming department at KJEE/Santa Barbara, CA. Most
recently she was Promotions Director at crosstown Country
KZLA and booked radio promotions for USA Network'’s
Nashville Star. She replaces Chris Patyk, now PD of KZON/
Phoenix.

| Label Love

* After || years at Jive Records, VP/
Promotion & Field Operations Denise
George will be leaving the label, effec-

reached at her office at 248-952-6573.
After April | George can be contacted
at 248-683-4245, denisegeorge0 | @aol
.com or via IM at denisemgeorge.

¢ Island Def Jam Sr. VP/Promotion
Ken Lane bolsters his promotion staff

Hire this woman,

pronto! with the addition of the talented Ross

Grierson, who joins as VP/Promotion, based in Cincinnati.

Seconds later Chicago-based Sr. Director/Rock Promo Dude
David McGilvray was awarded VP stripes.

And there’s more: Def Jam VP Mike Kyser, a.k.a. “The
Mayor of Def Jam,” has left the building. He's expected to re-
surface in a similar role over at Warner Music Group, where
he'll be reunited with his former boss, Kevin Liles.

* Industry icon Russ Bach signs on as a consultant to the
music division of Doc Hollywood Kidz, which also has a film
division targeted to children.

* Epic Records inks Rob Rosen for regional duties based
in Miami. Atlanta-based label workhorse Charlie Strobel of-
ficially adds Atlanta to his Southeast Regional to-do list, and

congrats to Sr. Director/National Promotion Adan
Armandariz, who's moving from L.A. to Dallas to take on a
dual role as Regional Southwest Promo along with handling
National Rock duties.

The Programming Dept.

* KHKS/Dallas Asst. PD/MD/midday personality Fernando
Ventura is leaving at the end of February for a new gig TBA.
PD Patrick Davis seeks a talented midday personality with pos-
sible future stripes attached.

* Longtime WZZO/Allentown PD Rick Strauss is mov-
ing to New York as Director/Content for Clear Channel
Online Music & Radio.

* D-Rock is the new PD of Citadel's Urban/Urban AC
| combo KRRQ & KNEK/Lafayette, LA, replacing John “Mojo”

O AT AT AR IS SRRSO com
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" Kinnett. Ms. Rock previously programmed KBMB/Sacramento;

KXHT/Memphis; and W)WZ/Montgomery, AL.
* Napp-1, formerly of KQBT/Austin, resurfaces as OM/MD

of KNDA (102.9 Da Bomb)/Corpus Christi, TX.

* WGRD/Grand Rapids PD Bobby Duncan is stepping
down on Feb. 25 and moving home to Houston. He'll be re-
placed by Jerry “JT” Tarrants, currently programming Clas-
sic Rock WILZ & WYLZ and Rocker WKQZ/Saginaw, MI.

* KDAY/Los Angeles Asst. PD/midday jock €] resigns for
family reasons. CJ is the artist formerly known as “CK” dur-

| ing his days at KYLD/San Francisco; KKRZ/Portland, OR; and

KWIN/Stockton, among others.

Continued on Page 20

TIMELINE}

l
@YEAR AGO

* Clive Davis named Chairman/CEO of
BMG North America.

* Charles Goldstuck becomes President/ [
COO of BMG North America.

* R&R AC/Hot AC Editor Angela Perelli
rejoins Clear Channel's KYSR (Star Clive Davns
98.7)/Los Angeles as PD.

®YEARS AGO

+ Chester Schofield relinquishes his roles
at AMFM as Exec. VP/Philadelohia and

| WDAS-AM & FM VP/GM.

*Maxine Todd appointed PD of Infinity’s
KOAI (The Oasis)/Dallas

* Chris Miller upped to PD of KKJZ/Port-
land, OR

YEARS AGDO

* Bob Turner appointed President of Shamrock Radio
Sales.

* Manny Bella joined Capitol Records as VP/Urban Pro
motion & Marketing

+ Mark Hamlin moves to Shamrock's WWWW/Detroit as
PD

YEARS AGO

+ EMI Records promotes Ron Urban to
Exec. VP/GM

* Tom Mitchell named PD of WTIC-FM/
Hartford

= Harv Blain promoted to VP/Contempo-
rary Radio at McVay Media.

“YEATes AGD

*» George Harris named PD of Metromedia AOR KMET/
Los Angeles (now KTWV),

* Michael Horne promoted to GM of KOY & KQYT/Phoe
nix.

* Tommy Hadges named Exec. VP at Jeff Pollack Com
munications.

YEARS AGO

R(I)-n U-rban

= Bill Gable resigns as PD of CKLW/Detroit.
* Michael Dundas and Jason Minkler appointed Nation
al Promotion Directors for RSO Records
+ Jack Chudnoff promoted to Division VP/Marketing for |
| RCA Records, |

@ YEARS AGO

* Nick Anthony added to Burns Media.
« Bill Cunningham promoted to Exec. VP of Heftel's main-
land operations.
* Trigger Black named PD of WRNO/New Orleans.
Mir oo oo oy x
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the new single from the
forthcoming debut solo album
.something to be
Produced by Matt Serlet
TLANTIC LIPPMANI

for Melisma Productions, Inc.
Mixed by David Thoener

RMELISMA
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Continued from Page 18

* In other CJ news, Jeff Brown, also known as “C],” leaves
the MD/morning post at WAZO/Wilmington, NC to become
PD of new Cumulus CHR/Pop WFNR (Hot
100)/Blacksburg, VA. He'll also do afternoons
using his military call sign, “Captain Connors.”

* Steve Burke is the new PD of Clear |
Channel Ciassic Rocker WEKL/Augusta, GA.
He'll migrate from the PD post at WYNU/
Jackson, TN and replaces Kevin James, who
was recently named PD of WRFQ/Charles-
ton, SC.

* Ricky G. is the new PD of CHR/Rhythmic WJFX/Ft.
Wayne, IN. Most recently Mr. G was doing double-duty for

Mo, not that Kevin
James.

Entravision/El Paso as PD of Spanish-language KINT and morn-
ing guy on Alternative sister KHRO.

Got MILF?

“I've never seen so many hot moms and stinky diapers in one
place,” says WNCI/Columbus, OH PD Michael McCoy after
surviving last week's auditions for the WNCI Morning Zoo's all-
mom garage band. “The Zoo held auditions for a singer, lead
guitarist, rhythm guitarist, bassist, drummer and keyboardist to
round out the al-mom lineup,” he says. Last weekend the moms

reported to a local studio and recorded a tasty remake of
Blondie's “One Way or Another.” The mom band, tentatively
named Section C, has already landed a sweet debut gig: open-

W TELEVISION{

TOP 10 SHOWS

Total Audience
(109.6 million households)

Jan. 24-30
Adults 18-49

1 American Idol (Tues.) 1 American Idol (Tues.)
2 American Idol (Wed.) 2 American Idol (Wed.)
3 ¢Sl 3 ER
4 ER. 4 ¢Sl
5 CBS Sunday Movie 5 The Apprentice 3
(The Magic Of Ordinary Days)| 6 Extreme Makeover: Home
6 CSINY | Edition (9pm)
7 Cold Case 7 Extreme Makeover: Home
8 Extreme Makeover: Home Edition (8pm)
Edition (8pm) | 8 Medium
9 Medium (tie} The Simple Life 3
10 Extreme Makeaver; Home 10 CSI:NY
Edition (9pm)

Source: Nielsen Media Research
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ing for Bowling For Soup on
Feb. 4.

In a related story, Morn-
ing Zoo member Alaina
Sheer is leaving. Qualified

replacement candidates

£

Our moms were never this hot.

o 3

should dazzle McCoy at
WNCI, 2323 West 5th Ave., Suite 200, Columbus, OH 43204,
or e-mail michaelmccoy@clearchannel.com.

El Rey De Todos Los Medios

After an eight-month foray into FM Talk, infinity flushed the
format at KKDG (105.9 The Edge)/Fresno, returning the sta-
tion to Spanish-language CHR as “Viva 106” under PD
Guillermo Prince, who says Viva will continue to carry The
Howard Stern Show for now — until they can creatively figure
out how to extricate themselves from the deal. The only other
two live bodies on the station, Chris Daniel and Nikki Tho-
mas, remain with the company in other capacities.

Quick Hits

* Infinity AC flagship KVIL/Dallas has mornings open, as Amy
Catherine and producer/co-host Scott Robb exit. Terry King
remains as a solo act until a replacement show is found, then he'll
move to another daypart.

* After 15 years with Clear Channel CHR/Pop KGOT/Anchor-
age, AK, afternoon jock Phil Kirn crosses the hall to Country
buddy KASH for afternoons and cluster production duties. T-
Marteen is upped from nights to afternoons, while Timmy
Daniels is lured from part-time to nights with the promise of free
CD:s and lucrative bar remotes.

* For reasons still unclear, the KXJM/Portland, OR-based Play-
house continues to divide and muiltiply like some sort of mutant,
gangrenous flu virus. The latest victim, er, affiliate — their ninth
— is Resuits Radio CHR/Rhythmic KSRT/Santa Rosa, CA.

¢ Lotus Classic Rocker KLPX/Tucson says goodbye to morn-
ing team Barry & Andy after four years.

News/Talk Topics

* What's up at WGN/Chicago? R&R has confirmed that VP/
GM Mark Krieschen is away on “personal leave” and that
his predecessor, Steve Carver, is now overseeing the station
while maintaining his VP/GM duties at Tribune sister WATL-

TV/Atlanta. The Chicago Sun-Times’ Robert Feder reported on
Feb. | that WGN insiders are suggesting that Kriechen's ab-
sence could become permanent, citing allegations that were
reportedly leveled against him by former PD Mary June Rose,
who recently exited after eight years.

* Westwood One's Tom Leykis just debuted a new week-
end show called The Tasting Room, focused on the finer side
of wine, beer and spirits. Following the show's Jan. 29 launch
on KLSX/Los Angeles, WW1 plans z national rollout into other
major markets soon.

* Progressive Talk comes to Memphis as Entercom Adult

| Standards WIJCE/Memphis flips to WWTQ with a full lineup

500

T-Shirte

P21
, 1500

T-Shirts

$232

of Air America content.

Condolences

* Frank Kovas, President and Director of Ft. Wayne, IN-
based Kovas Communications, died of cardiac arrest on Jan.
29. He was 82. Kovas owned four Chicago-area properties in
addition to WLVA/Roanoke, VA

* Condolences go out to promo vet Howard Rosen on
the sudden passing of his father, Raymond, on Feb. | at his
home in Long Beach, NY. The eldar Rosen, who was 92, is
survived by Rose, his wife of 65 years. In lieu of flowers, you
are asked to make a contribution to the American Heart As-
sociation.

* Qur thoughts are also with New England promo iegend
Don Masters and his wife, Norma, on the passing of their son,
Rich. For more info, contact Capitol’s Ken Lucek at 323-871-
5704.

BOX OFFICE TOTALS
January 28-30

Title Distributor $ Weekend $ To Date

1 Hide And Seek (Fox)* $21.95 $21.95
2 Are We There Yet? (Sony) $16.34 $38.45
3 Million Dollar Baby (WB) $12.26  $21.57
4 Meet The Fockers (Universal) $8.02 $258.37
5 Coach Carter (Paramount) $8.01 $53.57
6 The Aviator (Miramax) $7.55 $68.23
7 Racing Stripes (WB) $6.53 $35.06
8 Sideways (Fox Searchlight) $6.34  $40.05
9 In Good Company (Universal) $6.24 $35.99
10 Assault On Precinct 13 (Focus}) $4.28 $14.75

*First week in release. All figures in millions.
Source: ACNiefsen EDI
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HITSTOP 50 ALBUMS

THE INDUSTRY'’S NO. 1 RETAIL CHART February 4, 2005

LW ™ ARTIST ALBUM LABEL POWERINDEX CHANGE
- 1 KENNY CHESNEY Be As You Are BNVA 303,456 -
1 2 GAME The Documentary Aftermath/G-Unit/Interscaope 263,729 -57%
- 3 LEANN RIMES This Woman Curb 98,214 -
2 4 GREEN DAY American |diot Reprise 91,278 +4%
3 5 EMINEM Encore Shady/Interscope 74,342 +1%
6 6 KELLY CLARKSON Breakaway RCA/RMG 59,7119 -2%
5 7 JOHN LEGEND Get Lifted Columbia 58,955 -5%
4 8 LiL’' JON & THE EASTSIDE BOYZ Crunk Juice wr 57,646 -8%
7 9 USHER Confessions LaFace/Zomba Label Group 53,678 +5%
12 10 CIARA Goodies LaFace/Zomba Label Group 50,646 +14%
16 1 FANTASIA Free Yourself JIRMG 50,465 +25%
9 12 NOw voL 17 Various Capitol 49,742 +3%
10 13 DESTINY’S CHILD Destiny Fulfilled Columbia 41,661 0%
8 14 LUDACRIS The Red Light District Def Jam/IDJMG 43,825 13%
15 15 SHANIA TWAIN Greatest Hits Mercury 41,915 -2%
13 16 PHANTOM OF THE OPERA Soundtrack Sony Classical 41,725 -6%
14 17 KILLERS Hot Fuss Island/IDJMG 41,396 -5%
- 18 BRIGHT EYES I'm Wide Awake, It's Morning Saddle Creek 40,784 -
20 19 NELLY Suit Derrty/Fo’ ReelfUniversal 39,405 +5%
1 20 JAY-Z/LINKIN PARK Collision Course Warner Bros. 38,951 13%
18 21 MARIO Turning Point JIRMG 38,728 +1%
- 22 GETO BOYS The Foundation Rap-A-Lot 38,688 -
32 23 RASCAL FLATTS Feels Like Today Lyric Street 38,102 +32%
17 24 SNOOP DOGG R&G {Rhythm & Gangsta) Geffen 3711 -5%
19 25 GWEN STEFANI Love, Angel, Music, Baby Interscope 35,925 -5%
- 26 WOW GOSPEL 2005 Various Verity 35,773 -
22 77 Tl Urban Legend Atlantic 34,704 1%
- 28 BRIGHT EYES Digital Ash In A Digital Urn Saddle Creek 33,849 -
26 29 RAY CHARLES Genius Loves Company Concord 33,150 +4%
21 30 2PAC Loyal To The Game Interscope 32,896 9%
3 31 JESSE MCCARTNEY Beautiful Soul Hollywood 32,624 +10%
28 32 MAROON 5 Songs About Jane Octone/J/RMG 32,500 +5%
33 33 GRETCHEN WILSON Here For The Party Epic 32,392 +13%
25 34 U2 How To Dismantle An Atomic Bomb Interscope 32,243 1%
27 3 GEORGE STRAIT 50 #1's MCA 30,677 -3%
29 36 TOBY KEITH Greatest Hits 2 DreamWorks Nashville 30,153 -3%
24 37 GARDEN STATE Soundtrack Epic 29,060 -16%
30 38 ASHANTH Concrete Rose Murder Inc./IDJMG 27,549 -8%
4 39 BIG & RICH Horse Of A Different Color Warner Bros. 25,529 +5%
40 40 GUNS N'ROSES Greatest Hits Geffen 24,650 +17%
K1 3 TIM MCGRAW Live Like You Were Dying Curh 24,200 +1%
4 42 KENNY CHESNEY When The Sun Goes Down BNVA 24137 +26%
23 43 COACH CARTER Soundtrack Lapitol 24,101 -30%
37 44 RAY! Soundtrack WSM Soundtracks 23,349 +5%
41 45 CREED Greatest Hits Wind-up 22,358 +71%
- 46 ASHLEE SIMPSON Autobiography Geffen 22,199 -
36 47 JOHN MAYER Heavier Things Aware/Columbia 21,818 4%
- 48 ONE TREE HILL Soundtrack Maverick 21,759 -
38 49 LINDSAY LOHAN Speak Casablanca/Universal 21,562 -2%
- 50 NAT KING COLE The World Of Nat King Cole Capitol 20,873 -
© HITS Magazine Inc.
A _J j| ; [Bums parture for Chesney, not aimed at his core | sold as the former child prodigy, now 22, gets Other no-
: country audience, the Old Blue Chair was a- | back in touch with her country audience, in table debuts
g 1 rockin’ all week and bests last week’s No. 1, | contrast to Chesney’s digression. this week: in-
I_lfe S A BQ“Ch The Game’s The Documentary (Aftermath/G- The others in the top five — Green Day’s | die singer-
For Chesney Unit/ Intersc(?pe), by some 40,000 units. The | American Idiot (Reprise) and'Eminem’s Enc_ore songwriter
Game settles in at (Shady/Interscope) — register small gains Conor : R
Surf and turf all around! Kenny | No. 2 on a 57% [4 over last week’s positions: Green Day are up | Oberst’s 3
Chesney’s beach- second-week dip, 4%, to 91,000, and move 2-4, while Eminem Bright Eyes, Al K i
whose twin The Game

bum opus Be As i
You Are: Songs
From an Old Blue
Chair (BNA) tops
this week’s album
chart with a sales
total north of
303,000. 1

Despite being /73
something of a de-

Kenny Chesney

to just shy of
264,000.

This week’s §
second-highest
debut also has a ,
country flavor: (e
LeAnn Rimes’
This Woman
(Curb) comesinat

No.3 on 98,000  LeAnn Rimes

gains 1%, to 74,000, and moves 3-5.

The week’s biggest improvement goes to
Rascal Flatts’ Feels Like Today (Lyric Street),
which sees a 32% gain, to 38,000, and moves
from No. 32 up to No. 23. Also moving up are
Chesney’s When the Sun Goes Down (BNA),
which gains 26%, to 24,000, and moves 44-42
{thanks to the new album, no doubt), and Fan-
tasia’s Free Yourself (J/RMG), which gains
25%, to 50,000, and moves 16-11.

releases I'm

Wide Awake It's Morning and Digital Ash in a
Digital Urn (Saddle Creek) come onto the
chart at No. 18 and No. 28, respectively, ac-
counting for almost 75,000 in combined
sales, and gangsta rap pioneers Geto Boys,
whose recent return to recording, The Foun-
dation (Asylum/Rap-A-Lot), charts at No. 22

on nearly 39,000 sold.

WWAAL AaMmericantadiohistorn.com.
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GO/NG FORADDS

MIKE TRIAS

mtrias@radjoandrecords.com

AlittleBit
Of Faith

Sometimes « litte bit of faith is all you need in life, and in the case
of Capitol Records, they’re hoping a little bit of Faith Evans gocs a
long way. Next week the R&B diva is Go- [
ing for Adds at Urban and Urban AC with
“Again.” Evans gives an inside look at her

tempestuous life in her latest single. She
says, “When you come back out people
want to talk about what you’ve been
through. I’ve seen how things can get

blown out of proportion.”

She’s also set to discuss more of her
drama on The First Lady, her first album
since 2001, which drops March 29. “This
time, perhaps more than ever before, Fam trying (o show a real range

Faith Evans

of cmotions,” she says about her fourth overall album and first with
Capitol. “I’ve been through so much. 1 lost a husband, a label. I've
gained weight, lost weight. These are all things that are a part of my
life and my mwsic, but I’'m able to take the good and the bad and grow.”

Evans is coming with the heat on The First Lady, thanks to contri-
butions by producers The Neptunes, Jermaine Durpi and Mario Win-
ans and guest appearances by Pharrell Wil-
liams and Pusha of Clipse fame.

Jem is sct to sparkle at Hot AC and Tri-
| ple A outlets as she presents “24,” a rack
from her album Finallv Woken that was in-
spired by Kieter Sutherland’s hit tclevision
series of the same nume. Jem was invited
to perform recently at the Sundance Film
Festival but scheduling conflicts in her

band led her to revisit her roots and DJ a
party instead (she used to DJ in London
and Brighton while studying law at the University of Sussex).

February will be a packed month for Jem. She will appear on Late
Night With Conan O’Brien on Feb. 4 and The CBS Saturday Early Show
on Feb. 5. Then she will head over to the UK. for a week’s worth of
shows. When she comes back to the States, Jem will perform on Nick-
elodeon’s U-Pick, as well as A&E Breakfust With the Aris. She will
wrap up February by filming the video for “24. Afier 4 short break
she will open for Gavin DeGraw in Aprit and May and play the Coa-
chella Valiey Music Festival in Indio, CA on May 1.

Shelly Fairchild is the type of artist who draws inspiration from her
personal experniences. For example, the title track of her album Ride
was named in part for her love of riding horses and her newfound hobby
of riding motorcycles — a fact not lost on Harley Davidson, which now
provides the singer with stage clothes. “Tiny Town,” the latest single
from her album that is arriving at Country, also deals with her person-
al life. “This song is about having strong ties 1o your family and your
hometown and cverything that you go through when you decide 1o
move away for the first time,” she says. “With this song I wanted to
tell my family how much they’ve given me and how important they
arc to me. The first time my parents heard it, they both bawled. Pl
never f{orget that moment.”

Elton John is not only ready to please AC listeners with “All That
I’'m Allowed,” he’s also ready to rock the [7
house that Celine Dion built as he appears
at the Colosscum at Cacsars Palace Hotel
in Las Vegas from Feb. 8-26. In prepara-
tion for the huge set of shows, John will
be appearing on The Late Show With Dav-
id Letrerman on Feb. 3 and CNN’s Larry

0000006000000 0000000

Week Of 2/07/05

CHR/POP

ASLYN Be The Girl (Capitol)
FANTASIA Truth Is (J/RMG)
T.1. Bring ‘Em Qut (Grand Hustle/Atiantic)

CHR/RHYTHMIC

112 U Already Know (Def Sout//iDJMG)

LIL JON & THE EASTSIDE BOYZ f/ICE CUBE
Real Nigga Roll Call (7V7]

NELLY N Dey Say (Derrty/fo’ Reel/Universal)
§5 Qoh That A** (J/RMG)
T.1. You Don’t Know Me (Grand Hustle/A thantic)

URBAN

112 U Already Know (Def SoullDJMG)

FAITH EVANS Again (Capitol)

LIL JON & THE EASTSIDE BOYZ f/ICE CUBE

Real Nigga Rall Call (7V7)

MIKE JONES f/SLIM THUG & PAUL WALL Still Tippin'
{SwishaHouse/Asylum/Warner Bros.)

S5 Ooh That A** (/RMG)

T.\. You Don't Know Me (Grand Hustle/Atlantic)

URBAN AC

FAITH EVANS Again (Capitol)
R. STUDDARD f/M. MARY Ain't No Need To Warry (J/AMG)

GOSPEL

VASHAWN MITCHELL Where The Praises Are (Tyscot/Taseis)

COUNTRY

JAY TETER Until You Find Your Mr. Right (Quarterback/
LILA McCANN Go Easy On Me (BBR/
SHELLY FAIRCHILD Tiny Town (Columbia/

AC

ELTON JOHN Al That I'm Aliowed (Universal)
ROBERT DOWNEY JR. Man Like Me (Sony Classical)

HOT AC

JEM 24 (ATO/RCA/RMG)
LOS LONELY BOYS Velvet Sky (OR Music/Fpic/
TEARS FOR FEARS Closest Thing To Heaven (Vew Doar/UME)

SMOOTH JAZZ

A. HEWITT PROJECT f/E. GROOVE Noche De Pasion (275
ANITA BAKER How Does It Feel (Blue Note/Virgin)
CHUCK LOEB Tropical (Shanachie

DAVID LANZ Kal-E-Fornia (Decca/liniversal)

EVERETTE HARP When Can | See You Again (4440)
NOVECENTO f/STANLEY JORDAN Easy Love fFavored Nations)

ROCK

EIGHTEEN VISIONS | Let Go (£pic/

MARS VOLTA The Widow (I'll Never Sleep Alone)
(Strummer/Universal)

MUDVAYNE Happy? (Epic/
POWDERFINGER (Baby I've Got You) On My Mind (4rtemis)
THEORY OF A DEADMAN No Surprise (Roagrunner/l{0JMG)

ACTIVE ROCK
EIGHTEEN VISIONS ! Let Go (£pic/
MARS VOLTA The Widow ('l Never Sleep Alone) (Strummer/Universal)
MUDVAYNE Happy? (Epic)
POWDERFINGER (Baby I've Got You) On My Mind (Artemis)/
THEORY OF A DEADMAN No Surprise (Roadrunner/iDJMG)

ALTERNATIVE

BLUE MERLE Burning In The Sun fskend/iDJMG)

F-UP’S All The Young Dudes (Capitolf

POWDERFINGER (Baby I've Got You} On My Mind (Artemis/
SOUNDTRACK OF OUR LIVES Bigtime (Republic/Universal)

TRIPLE A

BRIGHT EYES First Day Of My Life (Saddle Creek)
CONTRAST Give Me One More Chance (Rainbow Quartz)
DUHKS Mists Of Down Below (Sugar Hill)

E. LOWEN & D. NAVARRO The Devil's In The Details (Red Hen/
JEM 24 (ATO/RCA/RMG)

JUDE JOHNSTONE On A Good Day (Burton Entertainment!
KELDA Special (KSM)

LISBETH SCOTT Surrender (Sarathan/Zone)

PAUL WELLER Thinking Of You (V2/

SOUNDTRACK OF OUR LIVES Bigtime (Republic/Universal)
TEARS FOR FEARS Closest Thing To Heaven (Vew JoorUME)
TOMMY CASTRO Wake Up Call (Blind Pig)

YOUNG DUBLINERS Touch The Sky (Higher Octave)

CHRISTIAN AC

BOBBY TINSLEY Addicted 0/

CASEY CORUM Dwell (Vineyard)
PINNACLE PROJECT Hosanna (Pinnacle/
TODD SMITH Lukewarm (Curb)
ZOEGIRL About You (Sparrow/EMI CIG)

CHRISTIAN CHR

BOBBY TINSLEY Addicted M0/
PINNACLE PROJECT Hosanna (Pinnacle)
ZOEGIRL About You (Sparrow/EMI CHG)

CHRISTIAN ROCK
CASTING PEARLS Weighted (Bjg Box!
FLYLEAF Red Sam (Octone/

ISTRA One Cold Way (independent)
STAPLE Fists Afire (Flicker/

INSPO

PINNACLE PROJECT Hosanna (Pinnacle)

CHRISTIAN RHYTHMIC

King Live on Feb. 7. After his stint in Las
Vegas he will prepare for the opening of
Billy Elliot, a musical that features music

R&R’s Going for Adds features the complete Jist of songs impacting radio for the coming week. Going for
Adds is e-mailed each week to participating radio and record executives. For more info, contact John Fagot at
ffagot@radioandrecords.com.

Elton Johri

by John himself.
22 ® Radio & Records February 4, 2005
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OLDIES

ADAM JACOBSON

ajacobsonBradioandrecords.com

Orlando’s 'Big’
Difference

JJ Duling reinvents Oldies at WEBG

ive years ago WSHE (Cool 100)/Orlando was one of Clear
Channel’s best-performing Oldies stations. After the station
switched from a Modern AC format in late 1998, billing surged
from $4 million to $6 million by 2000. Ratings immediately
climbed across the board, and it seemed the decision to adopt
the Oldies presentation dumped by crosstown WOCL had been

a smart one.

Little did PD JJ Duling know that by early
2004 he’d have to blow it all up and start from
scratch. Today Cool 100is “Big 100.3,” and the
station’s call letters are WEBG. Gone are the
vintage top-of-the-hour IDs and 1960s-era
imaging. Also gone is just about any reference
to being an Oldies station — the new official
slogan is simply “The Biggest Hits.”

On-Air Evolution

So is WEBG even Oldies anymore? Duling
says yes, but it’s an evolved Oldies format de-
signed to hit the sweet spot of that ever-desir-
able 25-54 demo. “We saw what was going on
with Oldies across the country, and it was
starting to happen here,” Duling says. “We
needed to stay competitive in the 25-54 are-
na. We saw that we were going to run out of
real estate.”

The first thing Duling did was change the sta-
tion’s moniker. He says, “The ‘Cool 100" brand
name stood for something we no longer are. The
evolution out of the 1950s started 2 1 /2 years ago,
and the initial response was positive. But peo-
ple whom we wanted to lock in to the cume saw
us as the Elvis- and Beatles-era station.

“‘Cool’ meant
something else to
everyone here. We could
have changed people’s
minds, but you know
that the hardest thing to
change is perception.”

“We could have put up a billboard on ev-
ery street corner in town with the ‘Super Hits
of the '60s and ‘70s’ slogan, but 'Cool” meant
something else to everyone here. We could
have changed people’s minds, but you know
that the hardest thing to change is perception.”

Today Big 100.3 could be AC, but it’s not.
Big 100.3 could be Classic Hits, but it's not. It's
still Oldies, but it’s not your father’s Oldies
station. Theme weekends now include the
popular Folk Rock Weekend, in which music
from Bob Dylan, The Eagles, America and
Seals & Crofts is placed in the spotlight. “This
music tested really well, and it has historical-
ly done well in this market,” Duling says.

What doesn't test well in Orlando are The
Jackson 5 and acts from the late 1960s and ear-
ly 1970s that Duling says fall through the cracks,
like The Partridge Family and The Cowsills.

The strongest acts include Three Dog Night;

Rt e s

| PD Spotlight

Here are some quick facts about WEBG/Orlando PD JJ Duling.
» First on-air gig: WVIC-FM/Lansing, Ml (1974)
* Stations he's programmed: WOLL/West Palm Beach, WGFX/Nashville
» Jingle package he’s using at WEBG: TM Century’s “Big Time Honolulu.”
_L Duling says, “It's a great-sounding jingle package that sounded a litte
{ more contemporary and a little more melodic.”

e e e
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Creedence Clearwater Revival; Bread; The
Rolling Stones; Bachman-Turner Overdrive;
and Crosby, Stills & Nash. Forget the R&B
stuff, Duling says of Orlando’s Oldies tastes.

“The typical material on an Oldies station
doesn't test very well in Orlando,” he says.
“We play the really top Motown titles, but the
number of Motown songs is not as deep as it
once was.”

Meanwhile, all of The Beatles’ pre-Revolver
singles are huge across the board, and one of
the most popular songs airing on Big 100.3 is
Manfred Mann'’s “Do Wah Diddy Diddy.”

Long-Term Transformation

Big 100.3 is, in the broadest sense, focused
on the 35-64-year-old listener, but its main tar-
get is people between the ages of 45 and 54.
And, looking at the songs Duling’s station
uses to reach those people, the playlist is a lot
different than it was five years ago.

” All formats evolve — there really isn’t one
format that stays the same for 25 years,” Dul-
ing says. “Look at Country and how it went
through a phase where it became 'America’s
music.” Look at AC in the 1980s, when it was
the Neil, Babs and Barry format. Even Classic
Rock is different today than it was 10 years
ago. The successful stations understand that
you can’t stay the same.”

Duling quotes Clear Channel/Orlando Di-
rector /Programming Chris Kampmeier, say-
ing, “Listener tastes and expectations are like
a pendulum: They don't sit still; they are con-
stantly moving.”

The station Big 100.3 shares the most listen-
ers with is Rock AC WMMO/Orlando, which
features a playlist heavy on 1970s rock and
recurrents that is spiced with a few currents.
Of the "70s material Big 100.3 plays, the best-
testing record is Badfinger’s “Day After Day.”
Other top testers include “The Loadout/Stay”
by Jackson Browne — yes, the whole eight-
minute version — and Elton John’s “Candle
in the Wind.” “Our audience bought the LPs,
not the 45s,” Duling says. “Everybody had
Goodbye Yellow Brick Road.”

Gilbert O’Sullivan’s 1972 No. 1 “Alone
Again (Naturally)” tests through the ceiling
at Big 100.3. So do “Danny’s Song” by Log-
gins & Messina and “Feeling Stronger Every
Day” by Chicago. “We're going after women
and guys who like pop,” Duling says. “We'll
never out-rock the Classic Rock station, but
look at Rod Stewart. We play the songs that
were big pop hits.”

Hence the inclusion of a few disco-era

WAAAAL-AMericantadiahistorns, com.

a
OnTheAir
Here's a sample of a recent 1pm hour on WEBG/Orlando.
DOOBIE BROTHERS China Grove
HOLLIES Bus Stop
JIM CROCE Bad, Bad Leroy Brown
EAGLES Tequila Sunrise
TOMMY JAMES & THE SHONDELLS | Thirtk We're Alone Now
SPINNERS Working My Way Back/Forgive Me
MUNGO JERRY !n The Summertime
BOB DYLAN Lay Lady Lay
QUEEN You're My Best Friend
CREEDENCE CLEARWATER REVIVAL Down On The Corner
O’JAYS Love Train
SIMON & GARFUNKEL Bridge Over Troubled Water
ELECTRIC LIGHT ORCHESTRA Evii Woman
ELTON JOHN Daniel

gems on WEBG's playlist. “’Night Fever’
and ‘Stayin’ Alive” are on the station,” Dul-
ing says. “So are ‘Can’t Get Enough of Your
Love’ and ‘Get Down Tonight.” These are
iconic records. They test. They’re just few
and far between.”

The same goes for some 1980s titles that just
seem to fit on WEBG. "We're playing Roy
Orbison’s “You Got It," Rod Stewart’s ‘Forev-
er Young’ and The Police’s ‘Every Breath You
Take,”” Duling says.

Topical Talent

The last step in Big 100.3’s evolution from
Cool 100 was to get its air personalities to
move away from the “boss jock” mentality
and become more at one with Orlando listen-
ers. “[Morning man] Mike Harvey has done
a great job of evolving and becoming topical
and relevant,” Duling says. “We talk about
Desperate Housewives and realize that our au-
dience cares about that.

“This has been a great
format, and | think it still
can be, but ad revenue
will need to come from
the 25-54 buy.”

“I have one of the best lineups in the coun-
try. Chris Rivers handles 10am-noon, I'm on
from noon-3pm, and Bob Berry is on from 3-
7pm. When we do an evolution like this, ev-
eryone gets it, and they’re not whining and
screaming about not playing Everly Brothers
records. This has been a great format, and 1
think it still can be, but ad revenue will need
to come from the 25-54 buy.”

Strong words from a PD who's now locked
in a heated battle with WMMO. Then again,
he put Cool 100 on the air and wasn't afraid
to blow up his baby. Plus, Duling is the former
PD of WOLL/West Palm Beach, which has
evolved by becoming a broad-spectrum Clas-
sic Hits station that plays such artists as Bob
Seger, King Harvest, Styx, The Monkees, REO
Speedwagon, Madonna, Jim Croce and The
OJays all in the same hour.

WOLL stunned the market by topping
longtime market leader WEAT with a No. 1
finish in West Palm Beach'’s fail 2004 ratings.
Perhaps WEBG is poised for a similar move.
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Up On The 14th Floor

With CEO Christian Tattersfield and

A&R Manager Alex Gilbert

In the vortex of artist development today, it takes a true vision-
ary and music architect who understands both the artistic and
commercial aspects of the business to execute the strategies that
will ensure an artist’s career over the long term. Most in the in-
dustry say an A&R executive’s legacy can be made with one
multiplatinum success story, but 14th Floor/Warner Music U.K.
CEO Christian Tattersfield has a little better track record than

that.

Tattersfield signed multiplatinum hip-hop
legend Jay-Z and European platinum-plus sell-
ers Whigfield, and he's enjoyed global accolades
for his signing of David Gray and his recent
achievements with Damien Rice. That's bloody
impressive for an executive who has yet to reach
his prime.

Tattersfield is joined at 14th Floor by his tal-
ented A&R Manager, Alex Gilbert, who gained
notoriety as one of the first in the business to dis-
cover The Killers. He brought the Las Vegas-
based band to the attention of U.K. independent
Lizard King, which led to an eventual deal with
Island Records in the U.S.

Tattersfield and Gilbert are enjoying a tremen-
o B dous start at US. Alterna-

tive radio with their UK.
signing Long-View, who
i were inked to Columbia
Records at the tail end of
2004 by A&R execs Matt
Pinfield and Peter Visvar-
dis. The group has made a
tremendous debut at Alter-
native with the epic
“When You Sleep,” avail-
able on their forthcoming
domestic release Mercury.

The track has already captured official airplay
at WFNX/Boston; KNRK/Portland, OR;
KPNT/St. Louis; KRBZ /Kansas City; WLUM/
Milwaukee; KFMA /Tucson; WROX/Norfolk;
and many others. In fact, if one compares their
debut to similar starts at US. radio for global

Christian
Tattersfield
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“The discovery and
development process
is intrinsically linked
to the artist’s
evolution as a great
live performer.”

Christian Tattersfield
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“I wanted to have my
own label — to be
able to do what |
wanted, when |
wanted. Having a
small roster means
you can concentrate
on every aspect of
their development.”’

Christian Tattersfield
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platinum sellers Coldplay and Keane, the
Manchester, England-based Long-View are off
to a very impressive beginning.

We spoke with Tattersfield and Gilbert dur-
ing their recent visit to Los Angeles to get an in-
depth view of their history, as well as the chal-
lenges they encounter and the benefits they reap
as an independent outfit working within a ma-
jor-label structure, their philosophy on the
changing global music business, and the legacy
the duo are creating at 14th Floor with their con-
sistent performance in signing new artists.

Focus On A&R

Tattersfield began his career in the marketing
department at London Records in England be-
fore setting up the Internal and Systematic im-
prints. During his tenure at those labels Tatters-
field scored 25 top 10 singles, 10 No. 1 singles
and seven top 10 albums — not bad for alad in
his early 20s. After leaving Internal/Systemat-
ic, Tattersfield joined Northwest Side at BMG as
its label head and signed Jay-Z to a worldwide
deal (excluding the United States).

Tattersfield eventually joined EastWest
Records as Managing Director, where he signed
Irish singer-songwriter David Gray. Tattersfield
helped oversee the A&R process and release of
Gray's White Ladder, which went on to sell 8 mil-

- www.americanradiohistorv.com

lion copies worldwide. EastWest enjoyed years
of record profit and turnover during his tenure.

Tattersfield left the label a few years ago to
set up his joint venture with Warner Music and
14th Floor Records, but he still A&R'’s David
Gray and is enjoying a great start with Damien
Rice, who is rapidly approaching a million in
sales for his debut full-length, O.

Asked why he left a successful career at East-
West to embark on an independent operation,
Tattersfield says, “I wanted to have my own la-
bel — to be able to do what [ wanted, when 1
wanted. Having a small roster means you can
concentrate on every aspect of their develop-
ment. ] also wanted to focus clearly on the A&R
side of things. So [ started 14th Floor. The name
comes from an old Mondo Generator song from
the album Cocaine Rodeo.”

Alex Gilbert began his career in the music
business hanging out at recording studios in
London, lugging gear for various bands. He
eventually graduated to working in the post-
production room at EastWest, where he met
Tattersfield. Then, four months into a new gig
at EastWest, Gilbert got his first taste of artists
and repertoire when he became an A&R scout.
Avyear later he took on the role of A&R Manager.

Having spent two years at EastWest, Gilbert
was ready to join Tattersfield at the newly
formed 14th Floor. Gilbert's first signing was
Long-View, a band he took with him from East-
West and who became his signing at the major.
Gilbert's day-to-day role at 14th Floor is to main-
tain a close watch on the label’s burgeoning ros-
ter.

The Upside Of Independence

Tattersfield is eager to point out the upside of
being an independent organization. He says,
“One of the positive aspects of being an inde-
pendent label is attention to detail, which is par-
amount. This gives you much more time to build
relationships with the artists, as well as giving
you more time to concentrate on them.

“Thave found that the great artists concentrate
on making great albums that are not just collec-
tions of would-be singles. The discovery and de-
velopment process is intrinsically linked to the
artist’s evolution as a great live performer.”

As far as the downside of being an indepen-
dent, Tattersfield says he feels there really are no
negatives to having an indie label, adding that
he still maintains a great working relationship
with Warner Music.

For his part, Gilbert
says, “The pros for me are
working witha great team
of people. I have learned
heaps from Christian Tat- §
tersfield. [ work with my
best friend — plus [ have &
the best sound system in
London. [ have the oppor-
tunity to go to lots of
shows and listen to new
music, as well as to work and develop relation-
ships with some of the most talented individu-
als in the music industry. I'm very lucky indeed.”

Alex Gilbert

Taking The Long-View

About Long-View, Tattersfield says, “Live,
live and more live! I think we have a great al-
bum to promote and market, but the only way
to sell it is by getting better and better live and
building a proper fan base. They've been getting
consistently bigger and bigger, playing larger-
capacity venues each tour they do.

“Long-View will be playing various Europe-
an dates, and Asian dates for the first time, this
year, and we'll be on tour in the United States a
lot. I know the members of Long-View are so
looking forward to getting out there and play-
ing as many shows as possible. We just want to

keep improving and playing to as many people
as we can.

“We also have to go into the studio toward
the end of the year tc record a new album, which
I'm incredibly excited about.

Long-View
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“It's very exciting for us at the label and for
the band, but we both know that this is when
the real hard work begins. It's a great start, and
we know we must build on this initial support.
To debut on U.S. commercial Alternative radio
at No. 1 on the specialty-show charts was and is
an incredible feat, but this is just the start. We
need to build from here and work alongside our
friends at Columbia to help break the band.”
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“A&R is purely about
allowing real talent the
time and space to
develop. It’s old-
fashioned and a cliche,
but some of the greatest
artists of all time didn’t
break on their first
record, or as teenagers.”’

Alex Gilbert
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Gilbert says, “A&R is purely about allowing
real talent the time and space to develop. It's old-
fashioned and a cliche, but some of the greatest
artists of all time didn't break on their first
record, or as teenagers. Believing in your acts
and never giving up on a record if you truly be-
lieve in it — that's what we do best. The long
haul is more fun and rewarding.”

Tattersfield and Gilbert are currently focus-
ing all their efforts on their existing roster, but
they are always on the prowl for new artists.
“Our main focus at the moment is centered
around Long-View, Damien Rice and, person-
ally, A&R'ing the new David Gray record,
which will come sometime this year, hopeful-
ly,” Tattersfield says. “There’s always some-
thing going on, but we usually have a small
roster, s0 we can concentrate one everything
that's going on. But we will have some new
stuff this year.”

P B

Send your unsigned or signed
releasesto: . .
Sat Bisla
A&R Worldwide
449 S. Beverly Drive, Suite 300
Beverly Hills, CA 90212, USA
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Keeping The Family
Business Open

A.J. Croce — son of Jim — makes his own way

t wasn’t so much the pizza he brought in, although that was

delicious. And it wasn’t the fact that he pounded on the pi-
ano and stomped the floor so hard to keep the beat that we got
a complaint from the people on the floor below ours that amazed
us. It had more to do with the fact that, with a piano and a friend
playing guitar, A.J. Croce simply blew us away when he came
in to swank Club R&R on a recent Thursday afternoon to play
a few songs for us. Frankly, we hadn’t known what to expect,
and we came away pleasantly surprised.

The following week I checked in with Croce,
who, as usual, was ensconced in his home stu-
dio in San Diego, working on new material. He
mentioned that most of the stuff from his last
record came from sitting in his workspace like
he was then, just messing around and finding
what he liked. “Then  had to find the right guys
who could actuaily play it, since I'm not a drum-
mer or a great bass player,” he said.

“While I love playing guitar, [ can give a great
guitar player the idea of what I'm looking for.
One benefit of being able to play a couple of dif-
ferent instruments is that I'm able to get my vi-
sion across. Every time I play with someone else,
whether they're great or amateur, I learn some-
thing.”

Croce’s been learning for a long time, having
been playing for 15 years. Not to mention the
fact that music is genetically encoded in him. It
goes a lot farther back than just his famous fa-
ther, Jim. AJ. is a fourth-generation musician.

“My great-grandfather was an opera singer,”
ke said. “My grandfather put himself through
medical school playing music, and his wife was
a piano player and had a little show in Phila-
delphia back in the 1940s. Both my parents
played and recorded.”

“It's hard for anyone to
look at someone who is
related to someone
famous, regardless of what
their line of work is, and
not immediately think of
their famous relative.”

Croce was one of those rare kids who actual-
ly enjoyed playing rather than having to be
forced to practice at gunpoint as many of us were
during our formative years. It
paid off at the tender age of 18
when no less a legend than B.B.
King saw him play and asked if
he’d come out on tour with him
as his opening act, playing solo.

“Htwas my first year of college
at UCSD, and I had every inten-
tion of studying philosophy and
cultural anthropology, but I end-
ed up playing music,” Croce
said.

A.J. Croce

No Jim Jr.

A.J. has experienced both the highs and lows
of brand extension, as the Croce name lives on,
and notjust in the hugely popular San Diego res-
taurant A.J.’s mom, Ingrid, runs. “It was a bless-
ing and a curse to have Jim Croce as my father,
especially as a kid and when I was learning to
play,” he said.

“It's hard for anyone to look at someone who
is related to someone famous, regardless of
what their line of work is, and not immediate-
ly think of their famous relative. I'm guilty of
it too.

“When you’re developing your own identi-
ty, it's torture, because you want to be recognized
for yourself and your own merits. You develop
your own ideritity, and eventually you mature
and feel comfortable in your own skin. Maybe
15 years ago people expected to hear ‘Jim]Jr.," but
they don’t very often anymore. I got a lot of that
over with onmy first record, but I still get at least
one question in interviews about it.

“I picked up the guitar rather late, and be-
cause I play piano and did the music ! started
off doing, it was so different from what my fa-
ther was known for that it was a little bit easier
for people to say, ‘Oh, he does something total-
ly different.”

Totally different might also describe the mu-

THE MAN, THE MYTH, THE PROMOTER roiiowing A.J. Croce’s stellar performance at

Club R&R, a spontaneous picture-taking session broke out. No injuries were reported. Seen here are
(-r) R&R CHR/Pop Editor & Street Taik Daily Overlord Kevin Carter, Croce and Howard Rosen

Promotion's Craig Parker.
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sic A.J.’s doing now when compared to his ear-
lier stuff. His first album, which was produced
by T-Bone Burnett and John Simon, was a live
disc that came out on Private Records in 1993.
Famed session drummer Jim Keltner played on
that record and stuck around to produced the
second. He also hooked Croce up with the tal-
ented Ry Cooder.

Goin’ Indie

Around that time Croce was becoming frustrat-
ed with the system. “I felt like the record compa-
ny really didn’t like what I was making at the
time,” he said. “They thought I was veering from
the original direction [ had taken, because the first
record was very roots-oriented and blues and jazz.

“With the second record there weren't any
covers — it was all original —
and while it was still roots music,
there were tendencies toward
country music, plus Ry Cooder
was on it.”

For his third and fourth al-
bums Croce did the independent-
label thing, but found he that was
doing a lot of the work that the
label should've done. So, when he
began putting together material
for his latest, he decided to, in the
words of Fleetwood Mac, go his
own way.

“There was some interest initially, but people
weren't really sure, and it was — as always —a
bad time tobe doing stuff unless you were a well-
established artist,” Croce explained. “So I said,
"Look, I'm going to do this record, and I'll find a
distributor.” [ didn’t have management, an agen-
cy, an A&R person or a radio-promotion compa-
ny. It was the greatest experience I've ever had.”

So beginneth (is that a word?) the propheti-
cally named Seedling Records. With help from
co-producer Michael Vail Blum, the pop-fla-
vored Adrian James Croce was delivered to the
world in 2004.

Croce made a deal with independent compa-
ny Red Eye to handle distribution, and the
record is now making its way into the public’s
hot little hands. On top of that, Croce made his
debut on R&R's CHR/Pop Indicator chart with
his new single, “Don‘t Let Me Down.”

“I've never had the kind of success that I've
had with this record on the charts,” Croce said.
“Fortunately, the folks over at Howard Rosen
Promo [who are quarterbacking this project]
have really helped with radio. They’ve done an
amazing job. After five records and 15 years of
recording, to have it happen at this point, espe-
cially with a song I wrote on guitar, is almost like
a fantasy.”

WM R ereantaciahistorns—com

“[ feel like I'm in a little
rowboat surrounded by
these massive aircraft
carriers, and ’'m doing my
very best to just stay afloat
with all the wakes that are
being created around me.”

Rocking The Boat

During all this mayhem Croce has also been
dealing with the stewardship of his dad’s wealth
of material. After having served as the sole over-
seer of his father s lucrative catalog for the past
six years, AJ. just signed an administrative
agreement with Warner-Chappell.

“My stuff has been used in a bunch of TV
shows, a Disney film, some DreamWorks project
and a number of other things over the years,”
he said. “But we have been very protective of
my dad’s stuff. There have been some film uses
and stuff here and there, but at this point in time
we're really going to be able to do some inter-
esting stuff with it with Wamer-Chappell. It's
opened up a bunch of different opportunities.”

AJ. and Ingrid also paired up last year to pro-
duce a performance DVD about his father. "If
you never saw my dad play live, this is about
the best thing you can get, because it's exactly
what he was like onstage, and there’s a lot of sto-
rytelling,” AJ. said.

So what's next? Right now Croce is steeped
in the Pop radio world as he works to promote
his new album in the hope of convincing more
stations to climb aboard. “ A lot more of my time
is being taken up by the business side of things,”
he said. “As of last week mine was the only in-
dependent record on R&R’s CHR/Pop chart.
Everything else is on a big label.

“I feel like I'm in a little rowboat surrounded
by these massive aircraft carriers, and I'm do-
ing my very best to just stay afloat with all the
wakes that are being created around me. It's a
challenge, but, man, I just feel lucky that any-
one likes it.”

Assoc. Radio Editor/Evil Minion Keith Berman
contributed to this column.
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placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week .
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. w
Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron [nc.). © 2005, Radio & Records.

PARANAGON wittu  Imagine the Four..

i i i A 5] B - .
(reating Listener-Driven Innovation Since 1981 Jhé{ﬁbim : PARAGON

1993 [Canada) : o
1981 All News g b

"Athens' Rock Alternative" ifirst in Canada)
{Athens, GA) ! :

A MEDIA STRATEGIES

2003 MEDIA RESEARCH & STRATEGIC PLANNING

" 1987 )
rropressie Talk 303.922.5600

Smooth Jazz wiww, paragonmediastrategies.com

26 ® Radio & Records February 4, 2005

WAYW. americanradiohistorv.com



www.americanradiohistory.com

CHR/POP TOP 50 INDICATOR

February 4, 2005 L
Ve WK ARTIST TITLE LABEL(S) PR PLYS .J%’;‘.Lce M MOST ADDED
1 0 MARIO Let Me Love You (J/RMG) 37177 +348 71058 10 62/6
ARTISTTITLE LABEL(S} ADDS
4 0 CIARA fIMISSY ELLIOTT 1, 2 Step (Laface/Zomba Label Group) 3742 +463 74367 10 64/7 FRANKIE J. {/BABY BASH Obsession (No Es Amar) (Columbia) 18
3 9 JESSE MCCARTNEY Beautiful Soul (Hollywood) 3601 +320 70853 13 636 GAME /50 CENT How We Do (Aftermath/G-Unit/interscope) 18
2 @) GAVIN DEGRAW | Don't Want To Be (/AMG) 3572  +189 64846 15 597 SNOOP DOGG flJUSTIN TIMBERLAKE Signs
5 € RYANCABRERA True (£.V.LA/Atlantic) 1848 +404 66830 13 658 | ‘Coamystybllefien b
. USHER Caught Up fLaFace/Zomba Label Group) 13
9 G GREEN DAY Boulevard 0f Broken Dreams (Reprise/ 3318 +849 60504 6 65/8 NELLY N Dey Say (Derrty/Fo’ ReelUniversal) 1
7 0 KELLY CLARKSON Since U Been Gone (RCA/RMG) KEI R +659 64170 9 64/7 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 12
. . . MARIAH CAREY It’s Like That fisiand//0JMG/ n
5 10 647
8 o DESTINY'S CHILD Soldier (Columbia) ' 3075 +506 58970 | LIL’ JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS
6 @  NELLYfITIM MCGRAW Over And Over (Uemty/Fo’ ReellCurb/Universal) 2676 +9 45923 15 58T | Lovers & Friends VT 10
12 @ GWEN STEFANI fIEVE Rich Girl lnterscope/ 2319 +596 47696 7 64/8 JENNIFER LOPEZ Get Right (Epic/ 10
10 @  AVRILLAVIGNE Nobody's Home (Arista/AMG) 2282 +92 44553 12 56/6 | ASHANTIOnlyU Murder lc/DJMG) 10
(® UL JON& THEEASTSIDEBOYZUSHER & LUDACRIS Lovers & Friends (7V7) 2047 +389 37321 6  §7/10 el TR R 3
13 LIL' JON & THE overs &Frends ¥ BOWLING FOR SOUP Almost (SivertoredlivelZoma Label Group) 8
1" 13 KELLY CLARKSON Breakaway /Hollywood) 2021 -140 38611 26 51/5 RYAN CABRERA True (£.V.L.A/At/antic) 8
18 @  EMINEM Mockingbird (Shady/Aftermath/Interscope) 1829  +512 35279 5 597 gc;::::: E;ulfe,gg of Bfgkif}lﬂreams (Reprise] :
FANI Rich Girl (lnterscape/
16 @ JAY-Z & LINKIN PARK Numb/Encore (Warner Bros.) 1712 +177 34639 9 53/6 JOHN MAYER Daughters (Aware/Columbi/ 8
15 16 SNOOP DOGG f[PHARRELL Drop It Like it's Hot (Doggystyle/Geffen) 1647 -1 30424 1 50/5
17 m GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) 1597 +210 31763 7 51/9
14 18 USHER & ALICIA KEYS My Boo (LaFace/Zomba Label Group) 1565 -114 28397 20 46/5
21 @ MAROORN 5 Sunday Morning (Octone/J/RMG) 1491 +267 30096 10 50/5
20 @ JOHN MAYER Daughters (Aware/Columbia) 1451 +217 26659 14 47i8
23 @  USHER Caught Up (LaFace/Zomba Label Group) 1395  +439 27132 5 5913
22 @ JENNIFER LOPEZ Get Right (Epic/ 1261 +206 24245 4 51/10 MOST
25 @ 3 D0OORS DOWN Let Me Go (Republic/Universal) 1132 +262 21902 5 46(7 ; .
2] @ NELLY N Dey Say (Derrty/Fo’ ReelfUniversal) 1126 +319 22739 4 53113 I N Ck E‘A SED P LA YS
28 @ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group) 1018 +263 18643 4 48/9 TOTAL
30 @  ASHANTI Only U /Murder lnc./IDJMG) 979  +290 18422 5 43110 | amsrrime s NCRERSE
26 @ LENNY KRAVITZ Lady (Virgin/ 968 +122 18356 14 35/5 GREEN DAY Boulevard Of Broken Dreams (Rerise) +849
19 28  DESTINY’S CHILD Lose My Breath (Columbia) i -318 17768 19 3413 KELLY CLARKSON Since U Been Gone (RCA/RMG) +659
31 @ 50 CENT Disco Inferno (6-Unit/Shady/AftermathyInterscope) 878 +237 16554 5 4512 GWEN STEFANI f/EVE Rich Girl flnterscope/ +596
. . EMINEM Mockinghird (Shady/Aftermatfyinterscope/ +512
43 @ FRANKIE J. f[BABY BASH Ubse.ssmn (No Es Amor) (Columbia) 752 +434 16683 2 4118 DESTINY'S CHILD Soldier (Columbia) 1506
24 31 SIMPLE PLAN Welcome To My Life (Lava/ 744 -202 12636 17 2313 CIARA f/MISSY ELLIOTT 1, 2 Step (LaFacaiZomba Label Group) +463
37 @ ALICSAKEYS Karma (J/RMG) 583 +142 12414 7 2716 RYAN CABRERA True (E.V.L.A/Atlantic) +444
33 @ GOO GOO DOLLS Give A Little Bit (Warner Bros.) 560 +16 10475 8 2211 USHER Caught Up (LaFace/Zomba l.abel Group) . +439
@ CAREY It's Like That (Isiand/I0JMG 528 ” 1057 ’ 2611 FRANKIE J. f/BABY BASH Obsession (No Es Amor) (Columbia/ +434
50 — W DU 2 +324 4 M1 | L1 JON & THE EASTSIDE BOYZ fUSHER & LUDACRIS
34 35  J0JO Baby It's You (BlackGround/Universal) 460 -62 9806 19 18/2 Lovers & Friends (7V7) +359
20 36  JARULEfIR. KELLY & ASHANTI Wonderful (Murder Inc./IDJMG) 457 253 10730 11 19)2 m:::ﬂle[;AMeE l°lve Y°: 44/;?”‘(?// oG] +:;z
. N REY It's Like That /s +
42 @ FRICKIN' A Jessie's Girl (Toucan Cove/Alert/ 408 +90 8735 2 23)2 JESSE MCCARTNEY Beautiful Soul (Hallywood) +320
36 38  TRICK DADDY Let's Go (Slip-N-Shide/Atlantic) 392 -60 7901 18 2013 NELLY N Dey Say (Derrty/Fo’ Reellniversal) +319
35 39 U2 Vertigo (Interscope) 353 114 6329 11 1M1 ASHANT! Only U (Murder inc.ADJMG) +290
! MAROON 5 Sunday Moming (Dctone/J/RMG) +267
40 40  LUDACRIS Get Back (Def Jam South/IDJMG) 352 7 7067 6 20J2 BOWLING FOR SOUP Aimast
32 41  ASHLEE SIMPSON La La (Geffen) n -249 5845 9 17n (Sivertonelive/Zomba Label Group) +263
@ GAME /50 CENT How We Do (Aftermath/G-Unit/Interscope/ 316 +188 5807 1 3118 3 DOORS DOWN Let Me Go (Regublic/Universal) +262
isappear (Island/I1LJMG) 8 . JOHN MAYER Daughters (Aware/Columbi) 217
38 A4 EMINEM fIDR. DRE & 50 CENT Encore (Shady/Aftermath/interscope) n 119 6975 9 16/2 GOOD CHARLOTTE | Just Wanna Live (Daylight/Epic) +210
47 @ JET Look What You've Done (Atlantic/ 282 +51 6025 3 19)2 JENNIFER LOPEZ Get Right (Epic/ +206
41 46 A.J.CROCE Don't Lat Me Down (Seediing/Eleven Thirty) 275 53 a5 1 8. gm;‘ S:gggm'H°°"';lW‘;;“ z’:e U/%G[//”M sconel +:g:
] ) ow We Do (Aftermath/G-Unit/interscope)  +
@ EMINEM Like Toy Soldiers (Shady/Aftermathy/Interscope) 268 +110 5008 1 2316 JAY-Z & LINKIN PARK NumbiEncore (Warmer Bros.) 77
45 48  LWNDSAY LOHAN Over (Casablanca/Universall 267 -28 6418 4 171 SNOOP DOGG f/JUSTIN TIMBERLAKE Signs
44 49 EMINEM Just Lose It (Shady/Aftermath/interscope) 241 73 4020 17 13)0 fmrsfr/e/ﬁeffeﬂ/ U +:53
LICIA KEYS Karma (/AMG) +142
46 50  KEANE Somewhere Only We Know (lnterscope) 238 -3 4465 5 18/0 LENNY KRAVITZ Lady (Virgin 122
67 CHR/Pop reporters. Songs ranked by total plays for the airplay week of Sunday 1/23 - Saturday 1/29. EMINEM Like Toy Soidiers (Shady/Aftermathy/interscope) +110
© 2005 Radio & Records. HOWIE DAY Collide (£pic/ +104

HEARD ON MORE THAN 2,000 STATIONS!

POWERLINE / AC Music / Jon Rivers

COUNTRY CROSSROADS / Hit Country Music, Interview, Commentary / Bill Mack
MASTERCONTROL / Total Health for Contemporary Living / Ralph Baker & Terri Barrett F
ON TRACK / AC Christian Music with Interviews / Dave Tucker

STRENGTH FOR LIVING / Real Life Stories Offering Spiritual Encouragement / Bob Reccord & Mike Ebert

AT A GLANCE SPOTS / Variety of Topics www.FamilyNetRadio.com

2004 HOLIDAY SPECIAL emall |“'°@Fa“éigge5%a;i:;;';
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12 + For The Week Ending 2/4/05

MEDIABASE

(e [ —
/kﬂlg”’gM”s”:I 'l.,;”m,“’! America’s Best Testing CHR/Pop Songs R R CHR /& 7o) g T b st 30 ‘POWERED

CANADA
woow
Artist Tide (Label) TW__ LW Fami. Bun 12-17 18-24 25-34 WEK  WEEK  ARTIST TILE LABEL(S) RS elais "CRAT SRS
KELLY CLARKSON Siice ) Beéh Gine /ACAAMG) . 436°” 431+ OT%  11% 458..430 434 1 1 MARIOletMeloveYoul/AMG) - - % 418 7C. 5 "8 - 5D
GREEN DAY Boulevard Of Broken Dreams (Aeprise/ 421 421 91% 12% 469 427 385 2 ©  CiARAGM.ELLIOTT 1,25t e e s
" , g g P 5 . - , L B 3

KELLY CLARKSON Breakaway (Hallywood) 5 o %0;; 407, 411 100% 42% < 407 413, 415 3,7 » 0& GREEN DAY Boulevard Of Broken Dreams (Reprise/ #:409,:% +18 *5 50
JESSE MCCARTNEY Beautiful Soul (Hollywood) 406 394 96% 21% 439 416 395 7 O CLARKSON Since U Been Gane (RCA/AMG) 392 +61 70
“"RYAN CABRERA Trug (E./LA/Atlntic] = * -, o %% .00 405" V5% ' 723% 436 419 374 8¢ @> GWEN STEFANIfIEVE Rich Girl fterscipe). 5% 238655458 .+ 5 500
MARDON 5 She Will Be Loved (Oictone///AMG) 399 393 99% 50% 403 399 395 5 O  JESSEMCCARTNEY Beautiful Soul (Holywoo) 358 +6 7 40
SAYIN DEGRAW ) Don't Want To Be /AMG/ - “% 1385 “385  98%:: 38K, 3927 4.04.7 406 2853 U7 e AVRILLAYIGNE Nobody's Home MristaAMe) <5, 38, <720 13+ 0
AVRIL LAVIGNE Nobody's Home (Arista/RMG) 391 399 96% 23% 400 393 402 10 0* K-0S Man | Used To Be /Astralwerks/EMC) 335 +16 5 It
. SIMPLE PLAN Welcame T My Lifg Lava) 0 ¢ £¢, 3877, 377 "ST%s 30% » 4167 397 362 “8 1,5 ¥€). . DESTINY'S CHILD Suldir iCokmide), 2 ™" 5536.2" a8 8% ‘o’
MAROON 5 Sunday Morning (Octone///RMG) 384 380 90% 19% 381 407 3N 6 10 NELLYST.MCGRAW Over_. Damtyfo’ fefCurtiUmmrsal 330 .23 13 8/0
5 Y - e . L N yy 2% e -t SR T T LA ks F % N Cy sy L AR £ : #
%UCN}‘GDT,Q&BXOH\W Move {ﬁedlﬂk/fm e 30T T35 98% o 41% . 389707372 380 BTG ai ,, USHER C%gm Up [lafaca(zmlabe[m %ﬁgﬁmg;g@‘;fﬁ s Ee 2, A3
CIARA /M. ELLIOTT 1, 2 Step f‘f"???f"’f" labe/Grqug{% 374 372 93%@ 30% }%M @3.6!3 348 13 @  GOODCHARLOTTE | Just Wamnalive Daylght/Esic) 287  +2 5 50
A : i i 555 5, A% & CHI B s Y g % i T L 2 Y
GOOD CHARLOTTE { Just Wenna Live Dayihtpc] 5 314,315+ 83%". 18%7, 406 7369~ 360 21455 - (B 77 UL JON...HUSHER & LUDACRIS Lovers & Friends 7177288 3% = 07, ¥ * 4o

JAY-Z & LINKIN PARK NumblEncore (Warner Bros) 370 366  95% 31% 388 375 348 12
"EMINEM Mockinghird (Shad/A frarmartfivarscape) &5 380 7% — " 74%= 20%°C 4115 7360 7, 358
NELLY T MCGRAW Over... Derrty/Fo’ ReefCurtyUniversa) 358 365 98% 56% 346 368 370

144 KESHIA CHANTE Let The Music Take You (Vik/Sony BMG/ 288 -20 13 8i0
]

718%% T® | JENBIFER LOPEZ GatRight pic) 74

im0 i85 (37, 0

bl , 11 16 GAVINDEGRAW i Don't Want To Be L/AMG/ 265 53 10 70
M g B L D L R i 81 & 3.7 s 3 4 ¢ ? L L U I n e w e e
:aglq&g%:flj‘lnﬁ:%:u R%fgf%t:r‘fa;;& o :'Eg%i g; %9::3/: ::7’:% :;ggg':; ::; %; 18 w7 A%,«gyﬁ@g&;u Ttuz {EVWA(I@M&‘/?;; 5T, 284 Z« TR | N A ;;5[0
; A ,, S s 15 184 SIMPLEPLAN Welcome To My Li i :
" USHER & ALICUEKEYS My Boo LaFaceZafita Latel Gro) 344 343 98% “58% 371 .345 345 i # Q“' W12 &u:xm :;;’Efﬁ::gﬁti?ﬁ;;”’«f{h n Q:? :; ':m *1“:;:
EMINEM f1DR. DRE... Encore (Shady/Aftermath/interscope/ 339 348 87%  31% 355 346 349 ‘ 25” -4 suw;u Piaces [l Lllli C L ﬁf e ; U9
ASHLEE SIMPSON La L fGefon) * .+ * 437, 328~ 95%. 3% °400 ° 359 286 D e SO

" 20 % 21 = DESTINY'S CHILD Losé My Breath /Cohumbia) -, %5 200 5518 18"  11jo

JOJO Baby It's You (BlackGround/Universal) 336 349 94% 47% 339 338 308
DESTINY' CHLD Lois My B Cobmtil > = 333, 3607 99% . 69%° 320 318 330 82 S.Dl\]GGﬂPHARRE;lADmph... (Doggystyféetten) 200 25 1270
JOHN MAYER Daughters (wareColmbiz/ 333 336 93% 37% 356 347 303 w28~ 7 @, KALAN PORTER Single (Sony BMG), 2 <192 436 > 2 4N
DESTINY'S CHILD Sodier Colmbi) .. 328. 360 95% AZ% , 386~ 312 3.8 2 @  ASHANTI Ony U (Murder nc IDIME) LA e
LENNY KRAVITZ Lady (Vigin 328 - 9% 3% 299 314 358 ©2 @  USHERS KKEYS MyBoo (afaceZomba Label Group)180. - > +25, 20" 1000,
TRICK DAODY Let's Go/Sp M- Shiobtontic), 322 » 319 85% 30%- 330, 342 3.0 23 26 ASHLEE SIMPSON Lala (Geffen/ 7 e 2 50
JA RULE f/R. KELLY... Wonderful (Murder Inc/I0JMG) 314 324 73% 33% 323 311 326 2 274 SKYESWEETNAM Number One (Capita) . = 5 170° . 25 ~ 3 4
LIL' JON... flUSHER & LUDACRIS Lovers & Friends (7V7) 3.09- 3.21° 73% «<29% 324 ‘312 304 @ GAMES50 CENT How WeDo Aftemath/sUniinterscope) 168 +58 1 42
) 30 @  SOCENT Discolnfemo {5 it Shoyd femathintorscope) 166~ +16 5 40

Total sample size is 410 respondents. Total average favorability estimates are based on a scale of 1-5. (1=gislike very much, 5 = like very
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total burm represents the number of 27
respondents who said they are tired of hearing the song. Songs musthave 40% familiarity to appear on survey. Sample composition is based

@* JAKALOPE Pretty Life (Orange/Universal) 166 +4 7 6/0

an persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/imusic preference. 14 Canadian CHR reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks.
Songs ranked by total plays for the airplay week of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from

RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the J od . 4 h ; ’
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by previous week. If two songs aretied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\_ calling 818-377-5300. RateTheMusic.com data is pravided by Mediabase Research, a division of Premiere Radio Networks. \ !5 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records. < Indicates Cancon.
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demos. That’s kind of an oddity right

RECORD)

4 Michael McCoy
! PD, WNCI/Columbus, OH

WNLT 579

— is great, and | think the Aslyn record is |

that middle ground. It’s what we need. It’s just a good pop record,
. very catchy. # We did a mom-band promotion, where we recruited
L a garage band made up of moms on the air. We ended up getting
a singer, two guitarists, a bassist, a drummer and a keyboardist,
and we had auditions live on the air over the phone last week —
you can guess where that went. # We settled on five moms, most
of them mothers of two kids — and hot, | might add! We never
even saw what they looked until we got them to the studio. They
. did “One Way or Another” by Blondie, and the magic happened.
They’re going to open for Bowling For Soup on Feb. 4. It’s fun
stu#l. We’re playing the song because we’ve been getting lots of

¢ e-mails and calls about it. We think we’ve settled on a name now: J

Section C, since most of the women have had C-sections. Also,
we just gave away a $10,000 shopping spree at a local mall.

: e ——————  \/|UsiC-wise, the surprise this year
@N n M E ~ has to be the Tim McGraw record. |

' It's got fantastic appeal across all

f now, because everything seems to |
' be so polarized. To see a Country
g record be so mass-appeal that even

the Urban station digs it — it's a
good thing. # The new Rob Thomas al-
bum — which is being leaked as we speak
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artist: Diana DeGarmo
tase: RCA/RMG

By MIKE TRIAS/ASSOCIATE EDITOR

Hope everyone out there is enjoying
the latest installment of Ameri-
can Idol—1, for one, certainly enjoy the
painfully awful auditions. For those
who don't like that part of the show and
can’t wait for the real talent competi-
tion begin, try warming up by listening
to some music by past American Idol
standouts. Diana DeGarmo is the la-
test of the previous contestants to
release an album on a major label, and
her single, “Emotional,” is just taking
to the airwaves.

DeGarmo, a Snellville, GA transplant
by way of Birmingham, has always ido-
lized great female singers. In fact, when
she was a kid her parents ended up going
through four copies of Patsy Cline’s
greatest-hits collection, since DeGarmo
repeatedly wore out the tapes. Among
her other influences were Ella Fitzger-
ald, Celine Dion, Whitney Houston and
(don’t read this last one if you don’t want
to feel old) Christina Aguilera.

However, her first experience in the
recording studio was not recording
music, but voiceovers. “I did a lot of
voiceovers for younger children, be-
cause they can’t read, and I could do a
younger kid’s voice,” she says. That’s a
little hard to imagine when you listen
to “Emotional.” The midtempo ballad,
though youthful, showcases a voice
that is more mature than the singer’s
years, especially when compared to
most of the teen pop divas currently
permeating the music scene.

“Emotional” serves as the lead single
from her debut album, Blue Skies,
which was released late last year. RCA
was able to round up some pretty heavy
hitters to introduce their latest starlet
— David Foster, John Shanks and
Desmond Child are all producers on
Blue Skies.
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Stations and their adds listed alphabetically by market

i i * homa City, OK* KDND/Sacramento, CA* KHTT/Tulsa, OK*
KCDD/Abilene, TX WBNO/Bloomington, IL :l'.iIYYIConcord {Lake Regions), Em)gfrag:revllle, AR anZ‘ Ynl;l:lsuwn}lsvllls, AL* x;n@gumil’gor&me. FL PK‘-JIY'%%EM ty r‘% % e ) APDOMW n:nq m s
OM/PD: Brad Elich OM: Dan Westhofl - Ton Bkt y: Eric Deni 0: J. Rod : 8 g
JE U0 s TEDSTSDE O HER S | PD: Tory Travalo POMD: Al Dukette FaMD kel D o s v i N ey psTStE a0 WA s | 3 DN R TA TWBERLAG MD: Tim Rainey
S S OHLD APD: Chad Fasig S — 12 PAPAROACH MARIAH CAREY ey oo FOWE DAY NATALEE
MD: Russell Rush WAl 12 GANE S0 CENT u i o cenr N
NELLY {TIM MCGRAW e 11 ASHANTI i)
CIARA /MISSY ELLIOTT i *
e 7 G WGIC/Cookeville, TH WNOUndanagoli, IN° WHB Mo, T WXL Orando, FL* WI0Grsaginaw, Mi
7 o NELLY Coameaon O Marty MeFly WWCK/Fint, MI* 4 Edgar PD: Ka APDME: et e raa! MD: Erk Chase KiZS/Tulsa, OK*
59 GREEN DAY LY . Scooter PD; Scotl Free PD Chrls Edge rson with 15 GAME 150 S/Tulsa,
SHOOP DOGG (PHARRELL UARAMSSY ELLIOTT MD: Freaky Dave WoAdts I Dyan AFDMD: Ly ""‘W b e AT s 3 PAPKROAGH DChase
43 SWITH 70 JOHN MAYER
4 ST B AL ron | e
40 GWEN STEFAM| YEVE CIARA UMISSY ELLIOTT MARIO KZHT/Salt Lake City, UT* MARIAH CAREY
ml_nzm Ny Aaz RELLY UTMMOGRA JMXFI sc 2;‘?‘9"’5‘,‘,‘;‘“ Lt WILN/Panama City, FL PD: Jeff y HOWIE gy s THeERAE
USHER & ALCIAKEYS 37 AVRILLAVIGNE S D w orence, WYOY/Jackson, MS* LERNY KRAVITZ WD: Kramer x
s % et e " NS 6 O, o g M oy "
BRSHE L VBT BASH 31 T uaven GREEN DAY APOMD: Nato West ety APDMD: G Han PAPAR
sl % St 2 L 0N THE BTS¢ 01748 & mcxw - GAVE {50 CENT B s 15 FRNI(IEJ B WWKZ/Tupelo Ms
AVRIL LAVIGNE 28 SNOOP DOGG UPHARRELL Y CLARKSON snoop DOGG YAISTIN TIMBERLAKE NATALEE GWEN STEFANI YEVE KELZ/San Antonio, TX*
DESTINY'S CHILO o Wy LR e GWEN STEFANI (EVE FRAKE | : ew»mm (ISTIN TIMBERLAKE PD: ’ lm mu Allen
Ll z DESTWV'S wm SEETHER (MY LiE TR . & ik o PAPAROACH " SOWLING FOR SOLP
14 JENNIFER LOPEZ e 0008 bown WAPE/.Iacksnnwlle FL ahalr ASHANT
2T EMINEM B
11 ALIGIA 24 JARLLE VR KELLY & ASHANTI LENNY KRAVITZ resno, CA APDMD LIL’ JON & THE EASTSIDE BOYZ WUSHER & N
1 S0 s s TG :‘g mzﬁmm o PD: Miko Yeagor " s i LOTI'E 37 sy Loy WIOUPritadelpha, PA" 190Man Aronio, X
§ e JENNIRER LOPEZ - Ryt vy 34 FRANKIE J /BABY BASH ;.
4 GOOD - : Tony Cortez
u 3000ﬂsnom V28OS "?'g»mm - 4 SNELEALAY APD/MD Mn Newsome 'u‘!,"m""' g'llsﬁl.lylﬁml
i cmmmm 14 USHER . &ﬁ?ﬁs POMD; Larry
WFLY/Atbany, NY* HE it o 5 !lnﬂs(k%ﬁflly‘m i e > 0% 006G KT THEERLAKE
OM: Kevin Callghan 5 ren Loz 13 EMNEM KSME/FI Collins, CO APOMD: Mack 0 mP/Pnoemx AZ*
PD: John Foxx B CHINGY 13 LUDACRIS Kelly 9 GAVE U50 CENT 18 JET PD: Mark M KHTSISan Diego, CA*
NO: Chrsly Teylor & FRICKIN A LT uu JanTumbeauuh 2 UsHeR SOCENT MD: cmm DisnaLaied ~
g‘n?ogs DOWN W MCGRAW 1® . mm e FRANKE J. VBABY BASH &n&n &:ﬂ 16 EMINEM APIJ /MD Hitman Haze WSKSIUﬁca, NY
KSAS/Boise, ID* GAME /50 CENT me
PO Hoss Sy Kl WELU/Johnstown, PA WKSTPitsburgh, PA ﬁm Saun Acrews
WKKF/Albany, NY* et PO: Patick Davis e e WHYLMiami, FL* BTN
PFOMD; Rob Dawes SHOOP DOG YUSTIN TIMBERLAKE APD/MD: Femando Veniura WXKB/FL. Myers, FL* AP onat e ovzwsHER Rob Roberts o0 M o
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Did They Go Too Far?

Radio weighs in on Hot 97°s ‘Tsunami Song’ firestorm

OQHT (Hot 97)/New York last week came under fire from

local community groups objecting to a song parody about
the tsunami tragedy in southeast Asia that aired on The Miss
Jones Morning Show. The story was picked up by local and na-
tional newspapers and television, resulting in the termination
of show co-host Todd Lynn and producer Rick Del Gado and
two-week suspensions for show members Miss Jones, DJ Envy

and Tasha Hightower.

Miss Jones, her morning team, station man-
agement and Emmis executives have all apol-
ogized for the song both on-air and in state-
ments released to the press. In addition, the
suspended morning show members will do-
nate their salaries from the suspension peri-
od to Give2Asia, and Emmis is donating a
lump sum of $1 million.

But is this the end of the firestorm? Some
New York officials, such as Queens Council-
man John Liu and members of the communi-
ty organization Asian Media Watch, have
called for the morning team to be dismissed.
R&R also confirmed that Sprint, McDonald’s
and Jackson Hewitt pulled advertising from
the station after the story hit newsstands.

It’s not the first time the station has come
under fire. In 2001 The Star & Buc Wild Morn-
ing Show, now heard on crosstown WWPR
(Power 105.1), got in hot water with listeners
and music-industry professionals for airing a
skit making light of the death of singer Aaliyah.

Hot 97 has made a name for itself by having
edgy, envelope-pushing morning shows that
have arguably helped it earn ratings success.
The question now is, with increasing FCC scru-
tiny of radio content and a society seemingly
more sensitive to questionable content, did the
Miss Jones morning team go too far? And who
is responsible for what aired?

More important, how will this impact the
CHR/Rhythmic format around the country?
It has thus far been able to scoot under the
radar of the FCC, which has been more con-
cerned with Howard Stern and other shock
jocks. And will programmers and managers
use this incident as an excuse to rein in morn-
ing show antics, thus stifling creativity?

Publicity Stunt?

Nick Vidal, half of The Baka Boyz, who
host mornings at Clear Channel’s WMIB/Mi-
ami and afternoons at Styles Media’s KDAY /
Los Angeles, argues that companies are al-
ready very careful, "at least here at Clear
Channel.” The Baka Boyz once worked for
Emmis at KPWR/Los Angeles.

Vidal continues, “We have constant commu-
nication with our PD [at WMIB], Dion Summers,
meeting with him daily about what we did on
the show and what we plan to do. There are no
surprises for him. Any major broadcast corpo-
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Nick & Eric Vidal
ration is not going to allow its biggest breadwin-
ner — mornings — to be jeopardized.”

Because of that, Vidal believes that the “Tsu-
nami Song” that aired on Hot 97 “could have
all been a planned setup.” He continues,
“Look at all the elements here: This was just a
week after Star & Buc Wild debuted on Pow-
er 105. T think Hot 97 was looking for publici-
ty — good or bad — to try to take away Pow-
er’s thunder. It’s about showmanship.

“Remember the Aaliyah thing at Hot 97?
Well, Miss Jones was part of that show, and
she walked out when Star did his thing then.
They’re using the same play with Miss Info,
who was the Hot 97 team member who said
on-air that she didn’t agree with the "Tsuna-
mi Song.” It all seems staged to me.

“From what I understand, the song aired
multiple times, notjust once. I know from past
experience, wherever we have worked, if we
do something on the morning show that is
slightly over the edge and there are com-
plaints, that bit is pulled immediately.

“This is New York City. I don’t think any
company would let their morning show —
and a relatively new, unseasoned one at that
— run wild. You know what? They achieved
their goal. I mean, hell, this is even on CNN.”

What’s Taboo?

Russ Allen, PD of WKHT/Knoxville, says,
“Itall comes down to how a station markets its
morning show. Is it a warm and fuzzy show?
Is it cutting-edge? I'm not defending the DJs in
this case, but if they’re operating in an environ-
ment where they have been encouraged to
push the envelope and be provocative, I can see
how they might cross the line as they did.”

How do you avoid having a bit blow up in
your face? “As a PD, you have to set the tone
before anything happens,” Allen says. “For
example, as soon as a tragedy like this occurs,
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you have to spell out to the show that this
subject is off-limits, it’s taboo.

“Granted, the PD at Hot 97 [John Dimick] was
new — I don't think he had been there even a
week — so this situation is unique, but it is the
programmer’s and management’s responsibility
to set the parameters for all their personalities.”

What is taboo morning show fodder varies
widely from market to market. Several program-
mers [ spoke with off the record pointed out that
some New York morning shows have based
their popularity not only on being edgy, but on
being contentious overall. We've seen it with Star
& Buc Wild, Howard Stern, Opie & Anthony and
others. These shows touch on subjects that most
personalities would stay clear of.

Vidal says, “September 11 is a subject you
never make fun of. This tsunami is in the same
category. This is the largest catastrophe to hit
mankind, ever. We're looking at 250,000 peo-
ple dead or missing. It’s not something you
should make light of.”

Nick’s brother Eric Vidal, the other half of
The Baka Boyz, says, “When it comes to sit-
uations where people die tragically, it’s out of
respect for life that you don’t make fun of it.”

No Judgment Calls

Cox/Birmingham VP/Market Manager
David DuBose says, “For us, anything that
has objectionable language is an immediate
red flag. We have employed a test for our
morning show in which they ask themselves,
If a parent is driving a young child to school,
would they punch out if they heard the topic
you are discussing?’

“We are very concerned with how our lis-
teners react to topics, because, in general, if
listeners are unhappy with something, clients
are not far behind.”

Urban & Rhythmic Radio Vet
Dunham Joins R&R

R&R is pleased to announce that Darnella Dunham will join the com-
pany as Asst. Urban/Rhythmic Editor on Feb. 14. Dunham will report
to and work closely with Urban/Rhythmic Editor Dana Hall and will be
based in the company’s Los Angeles office.

Dunham was most recently MD of Clear Channel's
Urban WMIB (103.5 The Beat)/Miami, where she also
had on-air and traffic-reporter duties. Her radio career
Y| alsoincludes a stint as MD/air talent at nearby Urban AC
and CHR/Rhythmic combo WJBW & WMBX/West Palm
Beach. From 2000-2001 Dunham was morning co-host/
producer for CHR/Rhythmic WJHM/Orlando.

Dunham's professional radio career started at Urban
WEDR/Miami, where she was Music & Programming Co-
i ordinator, a promotions assistant and the night show pro-
ducer. She has also been a music researcher for Mediabase and Premiere
Radio Networks and a freelance writer and production manager for televi-

“Pve known Darnella since her days at WEDR and have always been im-
pressed with her professionalism and desire to learn about and understand
the business of radio,” Hall says. “When | learned that she was interested
in joining R&R for this position, | had a sense it would be a perfect fit. Her
knowledge of both the Rhythmic and Urban formats, as well as her writing
ability, are exactly what | was looking for in an assistant editor.”

Dunham says, “I'm so excited to finally be in the world of publishing
without having to abandon the radio world. | look forward to working with
my favorite radio formats in addition to learning as much as | can from

What kind of offense calls for dismissal?

DuBose says, “Cox recently instituted a strong
profanity rule, which we define very careful-
ly to our talent. We have zero tolerance for
anything that crosses the line, and we are very
clear on what that line is.

“It's not a judgment call at all. It can’t be,
because once something goes out over the air,
you can’t pull it back. The damage is already
done. So you must make sure that nothing gets
out that will be a problem.”

Will this issue and the national attention it
has received eventually prompt the FCC to
scrutinize the Rhythmic format? DuBose says,
“As a result of the recent shift within the FCC
to come down harder, in particular concern-
ing obscenity laws, as well as the general cli-
mate among the public to be less tolerant of
those types of things, I think any situation
where people feel that radio is crossing the line
will spawn more scrutiny.

“For Cox, it has made our programming
team much more cautious in what we air. PDs
routinely review content from that day’s
morning show, as well as planned content for
the following day. Semetimes that may mean
reworking a bit to fit the boundaries we have
set up, and other times it may mean rethink-
ing if we should even air a piece.

"As broadcasters, we have to remember
that we have a responsibility to serve the com-
munity. The challenge with that when you are
targeting a younger audience is, how do you
keep the show compelling, fun, hip and per-
tinent to the listeners without crossing the line?”

A few days after this interview Nick Vidal fell
in a nightclub and broke two vertebrae. At press
time he was still hospitalized but was expected to
completely recover. We wish him a speedy recovery.
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23 € TORIALAMAZE Don't Cha (Universal) 1719 +147 103010 8 4m BABY BASH Baby 'm Back (Universal +418
17 22 NELLY f[TIMMCGRAW Over And Over (Derrty/Fo’ Reel/CurtyUniversal 1679 295 138386 17 aup | EMINEM Mockingbird (Shad/Astermath/interscope) e
@ L, ] . USHER Caught Up (Laface/Zomba Label Group/ +392
30 NATALIE Goin’ Crazy (Latium/Universal) 1653 +385 137992 8 34/12 NATALIE Goin' Crazy (Latium/Universal) +385
27 @ JENNIFER LOPEZ Get Right (Epic/ 1618 +191 169898 4 6212 PITBULL fILIL' JON Toma (TVT) +336
19 25  ALICIAKEYS Karma (//RMG/ 1462 .283 128384 10 64/0 50 CENT Disco Inferno (6-Unit/Shady/Aftermatlylnterscope)  +311
36 €D BABYBASH Baby 'mBack (Universal 1388 +419 112368 3 54;7 | OMARION O/Eni/ L
28 27  SNOOP DOGG Let's Get Blown (Doggystyle/Geffen) 1300 22 113687 5 52/0
21 28 JARULE f[FAT JOE & JADAKISS New York (Murder Inc./IDJMG) 1240 -401 140985 9 65/0
25 29 LI’ JON & THE EASTSIDE BOYZ fiLIL SCRAPPY What U Gon' Do (7¥7) 1206 265 139164 15 670 NEW & ACTIVE
32 @ NB RIDAZ Pretty Girl (Upstairs/ 1176 +23 174339 18 3
33 g mem'rs B/ :,] ’C// o :m *223 88;; . 54'0 Total Plays: 419, Total Stations: 59, Adds: 11
aby (Atlantic} * / JOHN LEGEND Ordinary People (Columbia/
31 33 DESTINY'S CHILD Lose My Breath (Columbia) 1055 A2 140318 19 63/0 Total Plays: 407, Total Stations: 36, Adds: 6
34 34 EMINEM Like Toy Soldiers (Shady/Aftermathfinterscope) 990 -35 125443 5 17/0 BABY Shyne On (Cash Money/Universal)
41 €  TRILLVILLE Some Cut (BME/Warner Bros.) 969  +119 122385 7  38jg | Total Plays: 361, Total Stations: 54, Adds: 4
39 € CHINGY flJANET JACKSON Don't Worry (Capito) 938 +75 55693 3 432 | TWEAPONZ Mia Mira (Defiant
] ) Total Plays: 347, Total Stations: 35, Adds: 2
40 @ TWISTA fIFAITH EVANS Hope (Atlantic/Capitol) 933 +83 74845 5 413 . .
] AMERIE One Thing (Columbia)
42 @ NIVEA fILIL' JON & YOUNGBLOODZ Okay (Jive/Zomba Label Group) 929 +120 91425 8 50/6 Total Plays: 311, Total Stations: 49, Adds: 5
38 39  GWEN STEFANIIEVE Rich Girl {interscope/ 846 -3¢ 123963 6 2N CAM'RON f/KANYE WEST & SYLEENA JOHNSON Down And Qut
@ PITBULL f/LIL' JON Toma (7V7) 840 +336 731747 1 45(8 /ﬁoc-A};Fe//a/IZD;IZM?} Stnions 56 A3
3 41  JADAKISS fIMARIAH CAREY UMake Me Wanna finterscoe) 820 161 91913 11 300 \Tri:(l; J:yr:c Tw'mzi\lu ‘:‘/‘;’;‘; RO
. ai
43 42  YOUNG BUCK Shorty Wanna Ride finterscope/ 657 -109 64753 18 39/0 Total Plays: 245, Total Stations: 46, Adds: 15
@ BOBBY VALENTINO Slow Down (DTP/Def Jam/IDJMG) 618 +110 72054 1 2612 MIRt BEN-AR! {/SCARFACE & ANTHONY HAMILTON
48 44  NELLY N Dey Say (Derrty/Fo’ ReelfUniversal) 569 17 50156 2 15/0 Sunshine To The Rain /Untrsaﬂ
44 45 NINASKY Tumin' Me On (Next Plateau/Universal 565 161 49308 5 310 ;‘:;'op'a;:é; ;Egls‘?::&ﬁ::f:ss 0 I
P N igns (Doggystyle/Geffen
46 46  JAY-Z & LINKIN PARK NumbIEncon.a (Warner Bros.) 543 -122 70319 9 19/0 Total Plays: 154, Total Stations: 26, Adds: 9
47 47  LIL' WAYNE Go DJ (Cash Money/Universal) 534 713 69785 17 40/0 K YOUNG Happy Together (Treacherous/
49 48  EMINEM f/DR. DRE & 50 CENT Encore (Shady/Aftermath/interscope/ 516 -34 58406 12 240 Total Plays: 53, Total Stations: 43, Adds: 15
- @ FANTASIA Truthls (/RMG) 486 +104 42035 2 44|98
45 50  GUERILLA BLACK fIMARIO WINANS You're The One (Virgin/ an -232 19905 12 33/0 Songs ranked by total plays
86 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay Station p|ay|ists for all R&R reporter;‘
week of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. if two songs are tied intotal plays, the song with the larger increase in plays .
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at ‘
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week | | www.rad ioandrecords.com
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays {times 100). Each daypart on each station is assigned an AGH number. | | * - * 1

Average Quarter Hour Persons used herein with permission from Arbitron Ine. (© 2005, Arbitron Inc.). © 2005, Radio & Records.
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m,e”’emﬂsiﬂ L.”I” America’s Best Testing CHR/Rhythmic Songs 12 +
kbl For The Week Ending 2/4/05
. Persons Persons Persons
Artist Title (Label) W LW Familiarity Burn  12-17  18-24  25-34
) ‘ — i . ARTIST: Mariah Care
MARIO Let Me Love You (J/RMG) * - s ,@r w 421" 423 98% 26% + 4.22 430 4.15 T IsIand/IDJM(g
CIARA fIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba [ abel Group) 415 427 98% 27% 4.25 408 4.13 : MIKE'““AS/A ate Edit
. Y ssoclate tditor
LI’ JON & THE EASTSIDE BOYZ f/USHER & LUDACRIS Lovers & Friends /7V7/ 4.12  4.10 92% 20% 4.25 4.14 3.91
50 CENT Disco Inferno (6-Unit/Shady/Aftermatt/interscope) 410 404  87%  14% 440 405 3.93 S
SMINEM Mocinid St Aftmatiinrso ) o 401 403 8%  18% - 445 387 370 e O i
| ockingbird (Shady/Aftermathyinterscope, N ! ! - 4 ' 5 Carey makes a huge come-
GAME £/50 CENT How We Do (Aftermath/G-Unit/Interscope) 397 399 89% 17% 4.14 397 389 back? Though she’s managed ta
LUDACRIS Get Back (Qef Jam South/IDIMG) - v . 394 399 95% 21% 4.14 3.80 3.96 stay on the fringes of radio’s ra-
LLOYD BANKS Karma flnterscope) 393 399 80% 18% 397 406 3.72 dar in the past few years with
FRANKIE J. fIBABY BASH Obsegsiog (No Es Amor) (Columbis) 392 - 46% 7% 398 409 362 some lukewarm projects, word on
USHER Caught Up (LaFace/Zomba Label Group) 3 - e% % 389 aps ags | | Mestreets that Car;?]’ ® ﬁO'Sed S
. . , = B 0 once again aeliver the hotness. s * % & & 5+ d
TRICK DADDY Let's Go /Ship-N-Shide/Atlantic, 3.89 - 3.96 87% 3% 4.04 3.95 3.59 s (1 oA . T s, s
. ./ ’; b'/ & . . Its Like That™ is the first Carey
D CHILD Soldier (Columbia) ) 3.87 3?9 99% 34% 4.11 3.81 354 Single ina while that, upon first ”Sten, made my head bob.
ASHANTI Only U /MIIde/IIM‘.//WMG}”% S 384 394 91% 24% 4.02 3.86 3.61 The same fee“ng probab|y goes for radio station tastemakers
USHER & ALICIA KEYS My Boo [LaFace/Zomba L abel Group) 382 390 99% 54% 3.95 381 367 and their listeners: They are quickly pushing the song up the
ALICIA KEYS Karma (/AM6) T e 382 383 8% 23% 382 380 384 charts at Pop, Rhythmic and Urban.
T.1. Bring ‘Em Out (Grand Hustle/Atlantic) 382 377 73% 7% 401 388 3N Produced by the diva herself and Jermaine Dupri, “Its Like
TERROR SQUAD Lean Back (Wniversall ~ =+ » 379 394  99%  51% 371 383 381 :eh;tim":c :m”(‘)'fdtfg‘;‘r’ly fgg'sigzﬁ dp;% nssta;]’;‘r’rrn;:zs"ig"‘r’]éz
0 ) L . .
JA RULE f/R. KELLY & ASHANT! WonderfuI!Murde//ncl//UJle'/ 3.79 396 93% 3% 377 3.81 3.81 and drawn-out melodic line (the electric cowbell that rides
NELLY f/TIM MCGRAW Over And Over [Derrty/Fo’ ReelfCurtyUniversal) 378 389 98% 52% - 3.71 3.97 354 throughout the song helps bring the nostalgia too). But don’t
SNOOP DOGG f[PHARRELL Drop It Like It's Hot [Doggystyle/Geffen) 375 3N 99% 48%  3.88 367 3.76 bust out your Cross Colors just yet. “It's Like That" primarily
LIL" JON & THE EASTSIDE BOYZ f/LIL. SCRAPPY What U Gon’ Do /7V7) 373 369 1% 30% 4.13 384 344 sports a trendy, stripped-down, no-frills beat, which allows
JA RULE f[FAT JOE & JADAKISS New York (Murder Inc./I0JME) 3711 373 81%  23% 402 363 349 Carey's sultry vocals to shine.
DESTINY'S CHILD Lose My Breath (Columbia 363. 371  98% 51% 368 361 350 C?rey%‘i;]wrlgte a“g /f"ép“’d“?e:;,a” th;/;?ﬂ,g?ﬁnger ft"’k”"
, comin album, Cipalio A
SNOOP DOGG Let's Get Blown (Doggystyle/Geffen) 362 352  61% 13% 329 367 379 coming | Lo e T U EUER L
RICK DADDY Sugar (Gimme Some) /SiipN:Sle/Atiantic) . a 9% 151 - its moniker from the nickname Carey's family and friends
l LA L e i s . - : : - have for her. She had alittle help though: Dupri, The Neptunes
NB RIDAZ Pretty Girl /Upsta/'/s} 349 3.39 59% 17% 3.72 349 318 and Kanye West are a|| ||Sted as Co-producers on the CD‘
TOR! ALAMAZE Don't Cha {Universal) 348 - 42% 10% 3.57 337 355 with Snoop, Nelly and Twista laying down verses for various
JENNIFER LOPEZ Get Right (Epic/ 3.38 - 76%  21% 362 326 319 tracks. With all these players we're guaranteed to hear an
? ! i
Total sample size is 359 respondents. Tolal average favorability estimates are based on  scale of 1-5. (1=dislike very much, 5 = fike very much). Total familiarity upbeat record, but what about ballads? We'll have to wait a
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the song. Songs little longer to see if Mimiwill conjure up new visions of love
must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are screened via the Internet. Once passed, they can take the music with heroic anthems: The album has been pu shed from March
testbased on the format/music preference. RateTheMusic.com resuits are not meant to replace callout research. The results are intended to show opinions of participants i1
on the the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations b y calling 818-377-5300. 2210 Ap ril 12. J
\_fHateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. L
( N oo ey sy o Seousnme o s, o A
REPOR TERS ;%E“m?:nmm . gl Su ﬁ';leul.?JOI‘l’Mﬂf CUBE 5 TRILL‘\WI'.VLgm |.TRIG( DADDY
15 BROOKE VALENTINE /BIG BOI & LIL' JON SNGOP DOGG FUISTIN TIMBERLAKE FANTAS/A KYOUNG
s e i xrome WOC/Salistury, MD o
. . . . S0CENT WPOW/Miami, FL* ¢ 5 .
Stations and their adds listed alphabetically by market N o KU Paim Sprigs A o it
PO: Marcn Arizs MD. Eddio Mix D *Aidog” Quiroz e W0, Bosts
5 7 2 TRILLVILLE 18 YING YANG TWINS - Erin y A
st B e S U SR et o v e —
”2:}‘%“"""’“' i '33"855'{,“2’"‘7‘]‘&{,“ d gﬁ&" 0N & YOUNGBLOODZ %ﬂm}lmilanapnlls. N !""m".'l";?ﬂ‘.' FL* 38 Vi vans wins "?H‘SR"}{[&’E',? RO, Fico Viklobos
CHINGY UIANET JACKSON 1 YING VANG TWINS LG MO. Do “D. Wrekk One* Wilams POMD: Phit Michaels $R00P DOGS (UUSTIN TIMBERLAKE 1 LUDACRIS ™
) LTS Wayne, IN* 5 EMINEM m&’cmm BOBBY VALENTINO KTBT/Tulsa, OK*
WO, Cuervo A or b st TIMBERLAKE 0 ey o PO/MO: Fuss Allon Fomb: sam et #0: Brandon Marsall APD: Cindy il OMARION
| e FRANKIE J. UBABY BASH 32 YING YANG TWINS 19 AMEREE APD_ Zamie K. CIARA ULUDAGRIS 4" BOBBY VALENTINO e
SHOUP DOGE tUUSTIN TIMBERLAKE TWISTA (FAITH EVANS CAMRON TAWYEWEST &5 Jonwson | 17 SRGAME O A YOUICBLO0RE o TR biey VAL SO & YouRGBL0002
ANG TWINS TRICK DADDY YING YANG TWINS SO CENT XHTZ/San Diego, CA* KBLZ/Tyler, TX
ey ey WLYD/Green Bay, W1 50 CENT WPHI/Philadelphia, PA* PD: Diana Laird PO.LT.
T KNDA/Corpus Christi, TX PD. Jason Hillery KHTNModesto. CA* WPH\/Philadeiphia, WO Julce MD: Wareus Love
AR 70, Bcrard Loal 11 By WYILXnoxville, TN* OMPD. Rane Robers MG S200 0 Comcr ¥ Natae . $THWARD WEEBIE
OM: Eric Stevens 3 FANTASIA 4 50 CENT OM: Miks Hammond 9 L'TRIMM SOCENT BROOKE VALENTINE #/BIG 8O & LIU' JON 50 CENT
PiX: Deana E McGuire N2U V/JERMAINE DUPR! 1 TRILLVILLE PD: Nick Elliott YING YANG TWINS ) K YOUNG
TWISTA 1FAITH EVANS RAHEEM DEVAUGHN . LD Ne e WROW/Philadeiphia, PA* XMOR/San Diego, CA* POLO.
NATALIE T e —— WGBT/Greensboro, NC S BOBRY VALENTING SNOOP DOGG fJUSTIN TIMBERLAKE PD; Cruck g POMD: 0 Seizs WMBX)W. Palm Beach, FL*
YCorpus Christi, OM: Tim Sattrield 9 PITBULL YL JON . APO/MD: Angel Garcla Pty PD: Mark McCray '
KFAT/_M%AK m “':'I . o Dm: BRODKE VALENTINE #/BIG 80 & LIL' JON KDONManterey, CA* 5 omm :g:; %ACAEE Nsto CENT et
Ao B Bt 13 NIVEA ULIL" JON & YOUNGBLOODZ O, Py .0, SOGENT o8 o Dorman " e 118 OADDY YANKEE 6 YING YANG TWINS
16 NELLY e NATALIE KRKA/Lafayette, LA* MO Alex Carrlio KKFR/Phoenix, AZ* 101 UL JON & THE EASTSIDE BOYZ... SOCENT
13 Wi . WJMH/Greenshoro. NC* RPoD, ot Logan TR e e & Dol vuom B e ton. DG
2 3A RULE VASHANT) KBFB/Dallas, TX OM/PD: Brian Douglas 1 BROOKE vAlf?r'mNE VBIG BOF & LIL' JON 11 BOBBY VALENTING S IR PD: Jay Stevens
1 KCl& J0J0 £0: Johin Candetaria MDY 1 BABY BASH Tl 3
1 PRINCE MD. D Big Bink 15 ANERIE FRANKIE J UBABY BASH WJWZ/Montgomery, AL S e N VA Tvns
ey 2R uanenLe o SOGENT WO eyt Dunaay WRED/Porttand, ME i Bomy Ao S0CENT
(SEO LEGERD . 10 S0 CENT OM/PD: Buzz Bradiley 44 FRANKIE J ¥/BABY BASH .
WBTS/Atlanta, GA* S0CENT wa ille, NC* KLUC/Las vegas, NV S TWEET /MISSY ELUOTT 0: Lo |- Heureux 43 NATALIE KOXC/Wichita Falis, TX
o s WOHTDayton, OH® PO by 3 WBHCAS 38 ey Ot o o
meASIA O L.D. Kunes 2 TWISTA UFAITH EVANS 56 LIL JON & THE EASTSIDE BOYZ.. WKTUMNeW York, NY* f‘ e et 27 TRILVILLE
POMD: Craig Black FANTASIA 27 USHER ) . 27 LUDACHI
ERUKIE ) VBB BASH o] ARy BOBBY VALENTIN 16 NATALIE e KXMPortiand, OR el ey, 7 e
— 50CENT 12 BOBEY VALENTIO griird oM, Tim Mckamera CAMTEION (GINE WEST &5 JOHNSON T Rcn
WZBZ/Atlantic City, NJ* KOKS/Denver, C0* WHZT Greenille, SC* R o . 0: Bl X Bootz O TR 3 SHOOP 005 vuufnn TIMBERLAKE
T %i%u%l%?mv s o o KVEG/Las Vegas, NV- %‘:’#‘Tg‘g:ﬂ"‘:"‘- NY §H400P DGS (LISTIN TIBERLAKE BRI & YOUNGHL 0007 :,(‘P%rsw/“aml'l:. [
(L] ) SOGENT 0y sy N iSIA UFATH BV . . 5 " Lt
KDRB/Des Moines, IA* WDLOHagerstown PITBULL TLIL" JON © JENNIFER LOPEZ WexFRoughkeepsie. NY KMEL/San Francisco, CA 2 PITBULL 1L JON
KOHTustn, T PG G Crancs DMk el $N00P DOGG SN TIMBERLAE 5 USHER o :3",’;';’” A0z I Archer KHHK Yakima, WA
i s 2 e KATE e ok, U ' ek Ko ERRRGNR | Ty
1 TRILLVILLE . OM: Hoser it 4 NATALIE AMERIE 35 MARIAH CAREY
PITBULL 1" JON KPRR/E! Paso, TX WWKLMarrisburg, PA* o O e 3 USHER
PO Bobiy Ramas GMPO Joho 0Dea o Smulte | ABY WWI(Providence, RI* 112 4 TORI ALAMAZE
KISV Bakersfield, CA* BOBBY VALENTIND Ao K YOUNG SHENT rogealy by KYLD/San Francisco, CA* & SOt e sackson
FORED Scano Stevens f BROOKE VALENTINE 481G BOI & LIL' JON SOCENT 4 GROOKEVALENTINE YBIGBOI & LI JON | - O Michael artn ™
4 L) L TTITGT KPWR/Los Angeles, CA* e, NATALIE 1 NVEAULIL JON & YOUNGBLODZ
By Birmingham, AL P AT O Sieve Saiany’ vy S No Aaes KW emo, My, KWWV/San Luis Obispo, A B i ey
E?E:’w“:" bl 8. oo smpson & KKWD/DKlahoma City, OK* : E;%ééisi‘:gm ?%":‘GJN:&'G e VPQWEHEQ B?
17 TRICK DADOY <3 Clay o e KBTEAubbock, TX el Ll " TRILLVILLE
FANTASIA 2 %lmm 2 TRILLVILLE ‘33'#5&‘.?3%‘;"... 2 AKON m%l:em. NV CHINGY VJANET JACKSON \
N R o KDDB/Honolulu, HI* 15 Joren omez o % 3005 000G UUUSTIN TWBERLAKE ﬁﬂ’?&"&m" -
%ﬁc‘uqu&hﬁm KBOS/Fresno, CA* %::S?m’ E'I"ﬂ'm--mm 16 S0CAT KQCH/Omaha, NE* e B S ETE e N “Monitored Reporters
o r‘%-%"’g'"z‘mn o toncns O ey X PUMD: A oteson KGGURiverside, CA* N YNGTNS 108 Total Reporters
24 GAME 48 MARIAH CAREY PITBULL tL POME: Johney UCENT PD; Jossa Duran Sirius The Beat/Satellite -
20 2PAC JOHN LEGEND CHINGY UJANET JACKSON PO aike Modina oM: Gerumine
FANTASIA 50CENT KYOUNG e ey B WIHM/Ortando, FL* MO: ODM Guiersz PO owar Mare, 86 Total Monitored
CREY/Butalo, WY+ KSEQFresno, CA KK\ Honoluu, H* S0CENT 7 St Dt oo 'ge‘_?muel;m SR KLEMENBERS
e P GO DOSG 1USTIN TMBERLAKE AP0 Faka S0 ﬂ?%mﬂ'n"' N comeve! KWIE Riverside, CA* * r::sw - 22 Total Indicator
" B0BY VALENTING ) NG YANG WIS MO: K Emact: PD. Al Quikero WD Gt Loos KUBESeattle, Wi e —
Fgaie ALENTRELBIG 8018 LN L ™ Wb careY 5 PITBULL LIL' JON MD: Karen Wild Did Not Report, Playlist
e WBTT/FL. Myers, FL* " 3 TRICK DADDY WPY0/riando, FL.* . FANTASIA Frozen (2):
OM: Sive Amari KPHW Honolulu, HI 50 CENT OM: Stave Hoibrook KBMB/Sacramento, CA' a
o P Scrspsackaon OM: Wayne Maria D P e PhTonmy bR KSPW/Springfield. MO KUJ/Tri, WA
Ao o 1L o Ko Rraha WEYOMelboume, FL- 2 TRIGKDADDY . R ERMANE ouPRl : CivisCavon WWRX/New London, CT
PDAD; Jamie Pendtston OMARION 15 YING YANG TWINS . . 1 BROOKE VALENTINE #/BIG 801 & UL’ JON K YOUNG 1 NATAU&
Y 10 T4, BABY BASH 1 BROOKE VALENTINE U616 BO & LIL' JON NATALIE BABY BASH SOCENT T OMARY j
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When Interviews
Turn Into Incidents

DANA HALL

dhall@radioandrecords.com

How management is dealing with

security issues at stations

l here have been several incidents at radio stations and
. industry functions in recent months that have prompted
some station managers to take a closer look at security measures,
as well as station policy regarding visitors. Other companies are
reinforcing rules and procedures that have long been in place.

What happened at the Vibe Awards last No-
vember was an example of how scary things can
get, when a man attacked Dr. Dre, resulting in a
melee and stabbing. And in the past few months
I've heard of several incidents at radio stations
where programmers and jocks have been threat-
ened by individuals, and sometimes those
threats were acted upon.

It’s not a new phenomenon. I'm sure you've
heard such stories in the past — threats to break
legs if songs aren’t played, drive-by shootings
of station facilities, and PDs getting jumped in
poorly lit parking lots.

But with more and more stations now part of
public corporations, should they be more con-
cerned than ever with providing a safe environ-
ment for their employees? And should we, the
Urban radio community, take a stand against
artists or other people who cross the line?

Hip-hop is often singled out — unfairly or not
— as a genre that is laced with violence. There-
fore, stations that play hip-hop are cautioned to
be prepared for trouble. But all stations in all for-
mats — even AC — can be faced with security
and safety issues and should be prepared.

Strict Policies

David Ross, Clear Channel Regional VP/
South Florida says, “"We have a pretty sophisti-
cated facility in Miami, with 300-400 employees.
It houses not only radio stations, but other busi-
nesses as well. Because of this, I have two full-
time security personnel on hand.

“We have strict policies in place for register-

Welcome

Darnella Dunham has been i
hired as R&R's Asst. Urban/
Rhythmic Editor. See the story
on Page 30,

“The jock on the air should
be concentrating on his
show and the interview; he
shouldn’t have to be
worried about three or four
guys wandering around the
station at night.”

Russ Allen

ing all guests at the lobby level, and guests must
wear badges in order to gain access. They must
also have an appointment. Also, all staff must
have a security card to gain access. If anyone is
walking around without a guest badge or card,
they are questioned — even myself.

"I also had a state-of-the-art security system
installed when we moved to this facility. We
have security cameras all over the building. Not
only does that prevent trouble, it also allows us
to see a potential problem before it happens. If
we see that there are guests on the premises af-
ter hours without prior approval, we can act on
it.

“I have to say, though, that we discuss these
issues with all our employees and talent before
anything happens to avoid these types of issues.
They know the consequences of breaking the
rules.

“We've been fortunate; we've never had an
incident at this facility. But if a situation were to
erupt, the guards would be called and, subse-
quently, the police, if necessary. But, honestly, I
can’t imagine what would provoke such a
thing.”

Small-Market Security

Not every market has the resources to install
such technology or hire security personnel. Per-
ry Stone, OM of Cumulus’ Fayetteville and
Wilmington, NC clusters, says, “We take securi-
ty very seriously, but this isn’t New York or Los
Angeles, where our facility is housed in a large
building that has its own security staff. There-
fore, we have to police the situation ourselves.

“That's why we have instituted policies to

WILD, WILD N.Y.C. The Star & Buc Wild Show officially launched in New York on Clear
Channel’s WWPR (Power 105.1) Jan. 17. Seen here celebrating the launch are (I-r) WWPR PD Michael
Saunders and GSM Ron de Castro, Star and Clear Channel Regional VP Andy Rosen, Sr. VP/Northeast
Region Rob Williams and Sr. VP/Programming, New York Tom Poleman.

help protect our employees. We require our em-
ployees who have guests after business hours to
have prior approval from management.

“Unfortunately, in many smaller markets the
night jock ends up being the security person by
default. That's why when you hire someone, you
want the most talented person, but you also look
for someone who is responsible.

”And not just about security. This person is
often at the station by himself, and he’s respon-
sible for the studios and the tower lights, as well
as the station’s license. When you hire a night
jock, you're basically giving him the keys to a
multimillion-dollar business, and he’s driving.

“If a nightjock has unsupervised guests wan-
dering the station, that's a major problem. | have
to say that safety comes before programming
integrity. Even if it was our top-rated night jock
compromising the staff’s safety, he’d be gone in
a second.”

“Safety comes before
programming integrity.”

Perry Stone

Common Sense

Dallas’ Service Broadcasting COO Ken Dowe
says, “Back in the day I had a run-in with a guy
who came up to the station when [ was on the
air. He was mad that I wouldn't play his son’s
record. He stuck a pistol in my face and threat-
ened to blow my brains out. So, yes, I do think
about security issues often.

“We take certain measures that are just com-
mon sense. We have big bright lights in our park-
ing lot, and we have a security guard here over-
night. Now, he might not scare anyone, but he
can certainly call 911. It's more of a deterrent than
anything else.

“We once had two tough guys who worked
on our street team have it out over who was
tougher, but we've never had a problem at the
station when it comes to an artist or label. That
has a lot to do with how we conduct business.

“People in the industry respect us and know,
even if they don’t always like what we have to
say, that we are honest and fair and that we com-
municate with them. Radio people can get into
altercations if they’re not doing business in that
manner.”

Is safety a real concern for programmers and
talent, or have the recent problems been isolat-

WAMAA=-SRericantadiehisianis-com

ed incidents? At least one programmer I contact-
ed chose not to comment because he felt that his
station’s security was considerably lacking. An-
other PD anonymously said, “Our companies re-
quire us to take precautions at station events and
concerts by hiring security. Why not do the same
at the studios?”

A Simple Step

What can programmers do to make their sta-
tions safer for employees when they don’t have
the budget for security? Russ Allen, PD of
CHR/Rhythmic WKHT/Knoxville, suggests
something as simple as limiting the number of
people allowed in for interviews.

“"When | was at WJHM (102 Jamz)/Orlando,
I implemented a policy for clients who had con-
certs or shows in town and wanted to bring the
artist by for interviews during the night show.
Only four people could come up to the station,
and they had to be accompanied by the sales-
person for that client.

“Generally, that would mean the promoter, a
manager and the artist or up to two members of
agroup. If there are more than four people, what
are the rest of them doing? The jock on the air
should be concentrating on his show and the
interview; he shouldn’t have to be worried about
three or four guys wandering around the station
at night.”

“Radio people can get into
altercations if they’re not
doing business fairly.”

Ken Dowe

Lastly, when an artist is involved in a serious
incident with station personnel, how should the
station respond? None of the programmers [
talked to wanted to comment on the record, but
the consensus was expressed by one PD who
said, “If an artist gets into a physical fight with
aPDorjock ata station, that artist and label need
to be prepared for the consequences. Maybe your
record doesn’t get played anymore on that sta-
tion. [ wouldn't be mad at that PD for taking that
route at all.”

Another PD added, however, “That's OK if
you're talking about a local artist, but what if its
anational artist with a hot record? And will that
just lead to more violence? It's a lot more diffi-
cult in this instance.”
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LAST THIS February 4, 2005 TOTAL +/- TOTAL WEEKS ON  TOTAL STATIONS/ . POWERED BY
WEEK WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS AU[(J‘I)%;JCE CHART ADDS MED lA BASE
2 @  LIL' JON & THE EASTSIDE BOYZ flUSHER & LUDACRIS Lovers & Friends (7/7) 4133 0 547983 g 8N . T
1 2 MARIO Let Me Love You (/AMG) 4069 191 521908 15 70/ MOSTADDED’
3 3 DESTINY'S CHILD Soldier (Columbia) 3709 338 482833 11 BB | annstome weeus t ADDS
4 4 CIARAfIMISSY ELLIOTT 1, 2 Step (LaFace/Zomba Label Group) 3196 275 408888 13 70/1 50 CENT Candy Shop (Shady/Aftermath/interscape) 62
5 @ T BringEm Dut (Grand Hustle/Atiantic) 3068  +171 376050 10  68)2 N2U f|JERMAINE DUPRI Baby Mame Love (Viigin/ 36
6 @ GAME/50 CENT How We Do (Aftermath/G-Unit/interscope) 2904  +252 363903 9 612 m’:;“:mgi‘x]:%'::;“e” LLILCESTL, 0
8 @ 50 CENT Disco Inferno (G-Unit/Shady/Aftermath/interscope) 2666 +154 291113 7 2411 YOUNGBLOOOZ f)YOUNG BUCK Datz Me
10 €  TRILLVILLE Some Cut (BME/Warner Bros.) 2620  +306 274271 12 G652 S0 So DeffZomba Label Group) "
7 9  SNOOP DOGG fIPHARRELL Drop It Like It's Hot (Doggystyle/Geften) 2444 105 307498 18 661 :ﬂ"::ﬂf{ %"AGRTE"‘;"E/ULO{(”'T#&/ . g
11 @ FANTASIA Truthls w/AMG) LA R UL BROOKE VAI.ENTIINSE ;I;m ;tm;.aﬁi'mm Girfight (Vigid 7
9 N LUDACRIS Get Back /Def Jam South/IDJMG) 2191 -259 230849 11 65/1 TRU Where U From? (New No Limit/Koch) 6
12 @ JOHN LEGEND Ordinary People [Columbia/ 2086 +162 243314 7 62/2 K YOUNG Happy Together (Treacherows/ 6
16 @ OMARION 0 /£pic) 1872 +188 193812 7 532 RED CAFE All Night Long (Capito) 6
17 O NIVEAfLIL' JON & YOUNGBLOODZ Okay Live/Zomba Label Group) 1738 +86 148547 9 593
22 )  USHER Caught Up /LaFace/Zomba Label Group) 1600  +313 180000 4 6572 M 0.5;7'
13 16 ASHANTI Only U (Murder inc. /DJMG) 1546 346 173391 13 60/ INCREASED PLAYS
20 Q SNOOP DOGG Let's Get Blown /Doggystyle/Geffen) 1503 +111 155079 5 55/1 ]
14 18 JA RULE f/R. KELLY & ASHANTI Wonderful (Murder Inc.I0JMG) 1496 359 165885 16  6OJ1 Tt o
15 19 LLOYD BANKS Karma finterscope/ 1400 -296 229204 14 4 50 CENT Candy Shop (Shady/Aftermattyinterscope) +512
18 20  JADAKISS fIMARIAH CAREY U Make Me Wanna (/nterscope) 1392 2244 136830 13 59/1 FANTASIA Truth Is L/AMG/ +385
2% @ TYRA Country Boy /66&L) 1372 +174 102617 10  4gj2 | MARIAHCAREY It's Lke That dsiandi/MG) S
. AMERIE One Thing (Columbia) +320
24 @ T.1. You Don’t Know Me (Grand Hustle/Atlantic) 1339 +124 169759 6 5/0 USHER Caught Up (LaFace/Zomba Label Grou) +313
23 €D  ALICIAKEYS Karma (/AMG) 1338 +69 153434 10 550 TRILLVILLE Some Cut (BME/Warner Bros.) +306
27 @  FABOLOUS Baby (Atlantic/ 1331 +151 134895 5 632 FANTASIA Baby Mama (/AMG) +276
28 @  TWISTAfIFAITH EVANS Hope (Atiantic/Capitol 1236 +155 135588 7  46[1 g:m;g;“fﬁa";vg‘m‘g; :° gfgm’;/mg/[’]’x‘”mp"/ +252
19 26 JARULE f[FAT JOE & JADAKISS New York (Murder Inc./I0JMG) 1145 323 106834 8 581 Down And Out Boc-A-Falls0JME) +230
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32 €D TRICKDADDY Sugar (Gimme Some) (Slip-N-Slide/Atlantic) 1004  +171 87929 3 602 NEW & ACTIVE
38 €D  MARIAH CAREY It's Like That (Island//DJMG) 935  +379 115029 3 667
34 € JENNIFERLOPEZ Get Right (Epic/ 867  +165 69559 3 a5 g"u':s'hﬁi“%’:?L;’g;ﬁ'};:,f;s&aﬂA"T"w N
29 32  YOUNG BUCK Shorty Wanna Ride /interscope) 867 -81 84954 18 61/1 Total Plays: 331, Total Stations: 59, Acds: 3
50 @ 50 CENT Candy Shop (Shady/Aftermath/Interscope) 853 +512 119975 2 63/62 TRU Where U From? New No Limit/Koch)
40 €  AMERIE One Thing (Columbia) 804  +320 91170 2 a8 Total Plays: 266, Total Stations: 40, Adds: 6
31 35  CHINGY flJANET JACKSON Don't Worry (Capitol 793 81 48289 6 49/1 ALCHEMIST f/NINA SKY Hold You Down (Koc#/
30 36 USHER& ALICIA KEYS My Boo (LaFace/Zomba Label Group) ‘749 188 77757 20 g5/ | "ol Plays 238, Total Stations: 46, Adds: 4
44 €@ BROOKE VALENTINE ﬂBlg BOI g. L Joy Girlfight (Virgin) 636  +219 42142 2 51f7 ?:&[‘;f;s'ﬁzlelfefggl";g:fo:;' gfﬁx‘dafz”g/’”m’?’ :
33 38  TRICK DADDY Let's Go /Shig-N-Slide/Atlantic) 607 183 60715 17 48j0 ‘
48 €@ CAMRONfIK. WEST &S. JOHNSON Down AndOut (RocAfela/UMG) 603 +230 84308 2 agjt | jovyo (o CIGHURessia ot tihermis oo ||
35 40  BODY HEADBANGERS f/YOUNGBLOODZ ! Smoke, | Drink (Universal) 560 60 45934 18 31j0 TORI ALAMAZE Dun'tCha Bhsersal
45 @ BABY Shyne On (Cash Money/Universal) 552 +144 28269 4 49/4 Total Plays: 206, Total Stations: 32, Adds: 1
36 42  FABOLOQUS Breathe {Atfantic/ 542 -75 64955 19 510 SLY BOOGY f/JAGGED EOGE If U Got Crew (/AMG)
43 (® URBANMYSTIC Long Ways /Sobe) 538  +115 33301 2 4012 Total Plays: 185, Total Stations: 40, Adds: 4
41 @ TANGO f/DAVID BANNER & BONE CRUSHER Wobble And Shake It (Viigi) 529 +66 29122 5 351 GETO BOYS Yes Yes Y'all (Rap-A-Lot)
@  FANTASIA Baby Mama (J/RMG) 496  +276 78757 110 Total Plays: 164, Total Stations: 36, Adds: 1
@  TWEET f/MISSY ELLIOTT Turn Da Lights Off /Atiantic/ 483  +201 39627 1 414 EURICKA Crunk (HOF)
39 47 RAZAM Feels So Good Vigin/ a7 g 21617 5 ggp | | laks 7 Total Stations: T8, Adde 1
46 @  W.JONESIS.THUG & P. WAL St Tpin Swistattusa/dsybmMarrerfros) 458 +72 37553 3 oi | {hsinBotte toniiafacaZumto Lael Grop)
@  R.KELLY Sex In The Kitchen (ive/Zomba Label Group) 411 +203 83957 110 - T
42 50  NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ Reel/Curb/Universal) 402 -50 22511 6 0j0 Songs ranked by total plays
70 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of . .
1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed Station playlists for ali R&R reporters
first‘. Songs below No. 20 are moved to recurrent after 20 weeks on thg chart. Most Added is the total number 0( new adds oﬂiciglly reported to R&R by each 'reponing are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing asong. Most increased Plays lists the songs with the greatest week-to-week increases .
intotal plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average www.radioandrecords.com.

Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records.
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¢ RateTheMusic.com

America’s Best Testing Urban Songs 12 + 7
For The Week Ending 2/4/05

" Pers. Pers. Pers.
Artist Title (Label) TW LW Famil. Burn 12-17 18-24 25-34
CIARA M. ELUIOTT 1, 2 Step LaFaceZombarLabel Groug) A28 422 99% 28% 423 "434 397
GAME /50 CENT How We o (Aftermath/G-Unit/nterscope/ 426 408  90% 16% 428 423 438
MARID Let Me Loye YouliMG). 42555421 98% 31% 415 426 389
50 CENT Disco Inferno (G-Unit/Shady/Aftermatt/interscope) 4.25 417 90% 13% 423 421 427
LIL' JONZ HUSHER & LUDACRIS Lovers & Friends 7V7/ 422 413 95% 22% 411 409 447
USHER Caught Up (LaFace/Zomba Label Group) 415 - 92% 21% 409 416 390
S. DOGE FPHARRELL Orop It.. Doggpstyieffan) 408 396  99% 49% 406 404 412
ALICIA KEYS Karma (/AMG) 408 383 89% 23% 409 407 4.12
T4, Bring ‘Ern Out (Graid Hustleidtiamtic 488 -4D4  82% 18% 403 402 406
LLOYD BANKS Karma ffnterscope) 407 397 84% 19% 404 408 396
USHER & ALICIA KEYS My Boo faFacaZombe Labe/ Groug) 401 404 “39% .86% 389 401 360
LUDACRIS Get Back (Def Jam South/iDJMG) 398 397 95% 27% 393 386 4.09
DESTINY'S CHILD Soldker (Ciimbiaf 397 403 99% 3% 383 395 353
T.1. You Don't Know Me (Grand Hustle/Atlantic) 3.95 - 53% 9% 389 383 4.00
JKDAKISS /M. GAREY U Make Me Wannia dnferscape)” 392 376 83% 26% 383 385 378,
FABOLOUS Baby (Atiantic) 392 384 66% 13% 381 386 367
S4JA RULE 8. KELLY.. Wonderful (Murder nc/IDUMG) 389 385 . 96% 36% 375 389 “340
ASHANTI Only U Murder lne IDJMG) 387 391 95% 31% 381 380 383
TRICK DADDY Let's Go (Stin-N-Slieidnismtic/ 386 386 8% 3T 375 389 389
JA RULE fIFAT JOE... New York (Murder lnc/0JMG) 386 385 90% 33% 381 380 362
LIl JON... HOWL SCRAPPY. What U Gon’ Da./TVT] 388 382 §% 2% 334 313 408
YOUNG BUCK Shorty Wanna Ride finterscope) 378 373 8% 21% 376 374 380
'SNDOP DOGG Let’s Get Blown (Dagyy iyl Geften ATr 174 % 1A% 318 AT Al
FANTASIA Truth Is (/RMG) } 377 373 57% 18% 375 383 352
“YRILLVILLE Some Cit (BMEWamér Bros,) 306 3M A% 1% 37 365 381
NIVEA fLIL’ JON... Okay (Aiva/Zomba Label Group) 374 374 46% 9% 366 375 347
LIL* WAYNE 6o DJ {Cash aney Universalf 365 356, 83% 3% 387 3m 3
JOHN LEGEND Ordinary People (Columbia) 357 342 45% 15% 368 372 357
OMARION 0 (Epicy 355 345 B0% 17% 333 348 291

Total sample size is 357 respondents. Tolal average favorabliity estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very
much). Total famillarily represents the percentage of respondents who recognized the song. Total burn represents the aumber of
respondents who said they are tired of hearing the song. Songs must have 40% familiarity toappear on survey. Sample composition is based
on persons 12+. Persons are screened via the Intemet. Once passed, they can take the music fest based on the format/music preference.
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the
Intemet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by

ARTIST: Billy Miles

LABEL: Aezra/EMI

CURRENT PROJECT: Billy Miles
IN STORES: Now

CURRENT SINGLE: “Sunshine”

TOP SPINS AT: WAKB/Augusta, GA; KRMP/
Oklahoma City; WUKS/Fayetteville, NC; WKKV/
Milwaukee

By CARRIE HAYWARD/ASSOCIATE EDITOR

s rt e

Personal stats: While she may be
Southern California-born and -bred,
singer-songwriter Billy Miles has a di-
verse heritage that has helped form her
eclectic musical tastes and influenced her
sound as a performer. Born to an African-
American father and Eurasian mother of
Japanese and British descent, Mileshas a
look and sound that are unique. She be-
gan writing songs as a teen and was once
part of an R&B duo signed to A&M
Records, although the project was shelved
before it was ever released to radio.
That experience led Miles to experi-
ment with her vocal and writing styles,
and she played the Los Angeles live mu-
sic scene for several years. She would
eventually hook up with writing partner
and producer Andre Williams, who sug-
gested she add another element to her
work — a hip-hop sound. Reluctant at

to put hip-hop beats underneath her
songs without changing the overall vibe
or message in her music.

Influences: Nancy Wilson, Maxine
Sullivan, Nina Simone, Eartha Kitt, Sade,
Stevie Nicks, Macy Gray, Nelly Furtado
and Norah Jones.

The album: Some artists and songs
can’t be categorized, so people have to
make comparisons to artists who have
gone before. Miles could be called a hip-
hop Norah Jones or a neo-urban Sade.
The only way to really get a sense of her
style, though, is to listen to the album or,
better yet, see her perform live.

Working with Williams, producer
bassist (and a killer vocalist himself) Guy
Erez and producer-guitarist Emerson
Swinford, Miles has created a set with the
flow of a studio album and the energy of
a live show. The reggae infused “I Know”
is a standout track, as is the album’s first

Kcalllng 818-377-5300. RateTheMusic.com data Is provided by Medlabase Research, a division of Premiere Radio Networks. Y. X . s K P . .
first, Miles eventually allowed Williams  single, “Sunshine.
‘. WPHHMartiord. CT* , CA Orieans, LA® WTLZ/Saginaw KATZ/St. Lowis. MO
§ . POMD, Mkl Hagir MO: Towala PD: Lamoads Williams POMD: OM: G
d 1 50C 15 BROOKE ALENTINE (RIGEDI LI JON | 4 MARIAHCAREY MDEVALIGHN PO:
B & 4 BROGKE VALENTINE t/BIG 801 & LIL' JON 50 CENT
o Seve oy WaZBauisil, K- WOUENew Orieans, LA S5ty AN DU e e
. . . . 3 ouisvil ns. OM: Jofl Hor
Stations and their adds listed alphabetically by market | s o OW: Carla Boaner etk Concn A Hg Hop el PO bl P
AL T JERAMANE DUPRY NIVEMILIL Ioh & vounseLoo0z O Y BN AP USCARFACE & ANTHONY | ALPD: Diteoa Wilkams o trdl
WAZ/Albany, A WRXE/Colymbus, GA 50 CENT ANTASIA HAMILTON 26 AMERIE 74 gk YMISSY ELLIOTT
POAMD: Jammin’ Jay WIZD/Blioxi, WS : Choryl Davis et 1 AMERIE 25 OMARION T
7T PO PO/MD: Michae! Soul WHRPHuntsvills, AL* NaU JERMAINE DUPRI L 33 60v2 A 0D
3 JARULEILLOYD 1 PO/MD: Phillip David March WRXM/Macon, G 50 CENT 16 JOHN LEGEND
6 BROOKE VALENTINE UBIG BOI & LIL'JON [ 18 S0 CENT B MARIAH CAREY
3 BRANESIGEL 5 ROUILERMANE DUPRI RAHEEMDEVAUGHN OM/PD: Raiph Meachum 15 DADDY YANKEE o S EASTSIDE BOYZ]
WZBNAlbany, GA 2 RN DEVAUGHN ALSTAR N2U ¢JERMAINE DUPRI 35 SNOOP D0BG: WWPR/MNew York, NY* 14 TRILLVILLE "
OM: Bili Jones' BABY 50 CENT 26 2PAC UNATE DOGG :ghuﬂa_d ;s:un-:‘n :; m&}u&n &Aﬁ wﬂ”ﬂhﬁm
4 line Hurricane
?fﬁ mm EASTSIOE B0V2 USHER %%&%RMNNE DUPRI mm"m""‘ ms WJMV/Jacksoa, MS® WIBEMacon. GA MD: Mara Meler 12 TRICK DADDY PD: Ed tha Warld Famous
& LUDACRIS MD Shawa Yousg DM/PD Shl Branson PD/MD: Chris Williams 50 CENT 11 NELLY % (/?AME
30" 50 GENT WBOT/Bosion, MA® Yo A APD: Aico Marie 7 SOCENT FABOLOUS aolcamE
O e 8" Robiason i RAHEEM DEVAUGHN 5 YOUNGBLOODZ (VOUNG BUCK WOWNortolk. VA m JENNIFER L OPEZ i
WAIZ/Albany, NY* 3 OMARION WOKNColumbus, OH" 0 CAFE 2 KERED OMPD: Eric 3 Lecero
Po: Sogar Bear PO: Paui Strong 7 NZU JERMAINE DUPRI RAHEEM DEVAUGHN s cwu 7 S0 CENT
00: Woman WD Warron Stivens YOUNGBLOODZ YYOUNG BUCK WMKS/Macon, GA 50CENT WETP/Tampa, FL
RED CAFE WBLK/Bultala, NY* 50 CENT NT OM: Jeff Silvers Music mmen Rap/Sateilite : Jait
N2U GOERMAINE DUPRI POAD: Ciois Reynol . PO/MD: Brian Paiz i aton, VA OM/PD; Damon Willams P fon Jomama” Segard
S0CENT 21 JOHN LEGEND KKDA/Daltas, TX* WRIH/ackson, MS' 23 50 CENT MD: .Iaunln DJMua Thames MD: Steven Robinsol
TWEET #MISSY ELLIOTT POMO: Skip Cheatham PD: Steve Posion . cnewu No Ad 9 NIVEAULIL' Joue.vounemoooz
XBCE/Alexandria, LA iy o MARIAL Ay YOUNGBLOOOZ YOUNG BUCK WHRK/Memphis, TN* N B 4 YING YANG Twi
PO Danive oot TYRA N2U JERMAINE OUPRI : vouusswouzwouneaucx 50 CE!
No Adds WWWZ/Charleston, SC* TWEET #/MISSY ELLIOTT 50 CENT APDMD: Devin Steel Smutﬂmhmzlsmllm wmnuaa oH*
OM/PD: Tony Base AMERIE WUB! ThEE No Adds e - Eoss va P Clarle Mack
e Ly T % OM: Gail Austin W0 Mardian, S KVSP/Ditahoma Oy, OK* T B lon et
MD: Wade Hai VOUNGBLOODZ wouuc BUCK wuwumn - PD: 6-Wiz Scoll Stephens OM/PO: Terry Monday No Adds 50 CENT
39 JOFN LEGEND N2U GJERMAINE OUPRI PO: 5 TRU oo Cona MD: Eddio Brasc s
3 i S W iEyoe Slugwncors b2 § Ea e sown e
XM Raw/Satollite PO Joff Loe
. s vounsamouzwouns BUCK 9 LLOYD BANKS y :Jofilog
by e ] g’n”!&:mﬂh::"r;" wiLgDelm, - KPRS/Kansas City, MO* INGY' 3 JONB PO: Lﬁlﬁém MD: Julian 0. XTC" Vaughn
W.",”'m""" s“m MD: - KJ Hol ..u,, DM: Andre Carson a DESTINV‘S CHILD 8 SLY BOOGY #/JAGGED EDGE S AESIGE 5 ALL STARS
s St o A ! ERA, gy et S
1 zglcmcsmonzwoune BUCK SOCH ! MHEMIST' Uk T L EAAINE D 3 et uay 8 B, ANET SACKSON G M ERES sy ELLoTT
MAINE DUPRI N X The CiySateiite
R m;’?:,,’:‘,,‘;’i”"{;,,x:m Nz%é"'ERM”NEDUPR' 50 CENT 3 SUM TG (PrARRELL 7 URBANMYSTIC PO: i M. ery 5 BRDOKE VALENTINE VB 801 LI N
o H
PO Ton Brown SO WDBT/Dothan, AL KUZ/Xillgan, TX 2 JUVENILE TWACKO & SKiP 6 RED CAFE % RAHEEM DEVALGHN WIKSWilmingln, OE*
o CeT 14 JENNIFERLOPEZ OM: Jerry Sroatiway OM: Tim Thomas 6 AMERIE 11 50CEN Tony Guartarone
1 ARy bt bl POMG: The Bays WEDRMiami, FL* 5 KYOUNG 3 Uhgan wvsTic W0: Manor! Mong
. 13 W 23 NeLLY VT MR URBANMYSTIC POMD: Cedric Hollywood 5 RAHEEM DEVAUGHN
WEXAAugusta, GA e en MERIE N2U VJERMAINE DUPRI 2 ALLSTARS RYoone
OM/PD:fon Thomaz Twnsmumm EVANS RO atote, & 50 CENT 50CENT WeAS Saraman,GA K YouN
. af e, LA™
Ol el P ok 25 S PD/AMD: Kiki Cain WMIBMiam, FL* KBLR/Omaha, NE* APOMD: Kenya Cabiso WMHXWilmington, NC
RAHEEM DEVAUGHN e O CHI oY AT JACKSON 11 REQ CAFE OM: Rob Raberts PO/MD: Bryani McCain e e
082 T JERMAINE DUPRI 18 ANTHONY HAMILTON OEVAUGH PD: Dion Summers 7 RAHEEMDEVAUGHN Al BN E AR
WPﬂwlAnu usta, GA* YAl 1 e g gf\lrj gé%w:/%%%mmz MD;ﬁf’v‘?ALﬂL%m%unemooz 3 %%lﬁé%"o”ﬁ"“ ouPA WOBT/Savannah, GA g :fING YANG TWINS
- 1
PO Tin Ftt”Snil ?3'3%5? OFVAUGHN 5 BODYHEADBANGERSINO.NGBLOODZ | - 3 YOLNGBL0007 YOUNG Bk 50 CENT 50 CENT :m Mmy 3 S0ceT
] .
YOUNGBLOODZ {YOUNG BUCK — o e KYOUNG WKKYMitwaukee, WI* WUSLPhiladelphia, PA* 5 BROOKE VALENTINE YBIG 801 & LIL" JON
N2U /JERMAINE OUPRI W PO To Bk ALCHENIST sNA Sk PD: Dot Love PO: Thaa Mitchem 2 DARmCAREY _
50 CENT APD/MD: Tiflany Green Mo Add MO: BalleECollman APD: Kashion Powell 22 ASHANTI .
WERQ/Baltimore, MD* 4 BUMP RAHEEM OEVAUGHN 1 RAHEEM DEVAUGHN 22 LYFEJENNINGS Note: For complete
WEROBalimoe, AT warKaetovile e+ KHLaks Crais, LA U LERMAINE DUPRI 50 CENT 2 JARUIE VR ReLLY & ASHANT atlds. 526 R&R
K A WPWChicage, IL* PONG. e Acorsan POMU: Erk Thomas T wamOPsbugh. PAT 19 LI wamE Ehb °
8 TWISTAYFAITH EVANS e LA 9 50 CEN POMD: Mv'nnda Rauben gt i 17 ANTHONY HARMLTON Music Tracking.
5 ALCHEMIST l/NlNASKV 3 RAHEEMODEVAUGHN 3 BOBBY VALENTINO EEM DEVAU No Adds 15 TWISTA /R KELLY —
i Nzu,,JERMNNE DUPRI 1 RAHEEM OEVAUGHN 15 BOYZ INOAHOOO
WeyBaton Rouge, LA° R TUERMANE DLPr e 13
Phitween WIZFlEm:mnah on° WOHHAansi 50 CENT PD: Ty You |
it WB: Gy Wt X’J;""a'ﬁ"%’&"”‘ st PD”?%AHEEN} DEVAUBHN it 00 e et KarrStrovepart LA® POWERED
X,‘Z’UNGEL,‘,’.R,DZ"{,’SH&'GBUCK No Adds ;%'mﬂmrm Nu Vd%RMAINE DUPRI gg lrj%sn ?&Em DEVAUGHN 15 N2U ZJERMAINE DUPRI
WENZ/Cleveland, DH* i RAHEEM DEVAUGHN |
N SN Ko nason & N cevaucHn KMZt awton, OK EIL L T o YOUNGBLOODZ {YOUNG BUCK L
BN MD: Eddie Baver 4 N2U HJERMAINE DUPRI OMPO: Terry Monday il 50 CENT
3 BROOKE VALENTINE /BIG BOI & LIL' JON APD: Tory Tone wznwomlommy AL APD/MD: Miko Stoel *Monitored Reporters
KTCX/Boaumont, TX* CAREY m%llﬂTu: L No Adds OMMD Mlc asl Long 31 AMERIE KDKS/Shraveport, LA*
APING! haan ot APD: Torence o WRTFLexinglon, KY* iy S e
O IR] BEN-ARI USCARFAGE WHXT/Columbia, SC* Ay L ERMANE OUPR POMD: Jay Hlowsnter ! Ui 102 Total Reporters
RAHEEM DEVAUGHN P Chris Coanors 50 CENT 16 RAHEEM DEVAUGHN. WDM/MV"" Beach, SC WCOKRIchmond. VA® T oA P
R IERMARERNEE MO: Shanik Mincie WIKS/Grsenville, NG* i 0 Koy S 5 NARIACAREY 3 FABOLOUS 70 Total Monitored
3 YOUNGBLOCOR IVOUNG UG P A Tao et Kl RALEEM oEvAUGHN
e K 1
L Rilas s NZUTERMANE DUPRI BRODKE VALENTIN VBIGBOI & LI'JON A e el 5 RAFEEM OEVAUGHN WDIRochestor, NY* EURICKA 32 Total Indicator
POMD: Bi MARIAH CAR 18420 JERMANE 0L , OM/PD: Andre Marcel S
e BEALGHN o oA WUBI Nashwille, THY APD: Jim Jordan KMAUShreveport, LA* -
it S$ARDSEV G uwaT/Cnlumhla st :lmsrm\:‘m. se* azo CAFE PDMRIA)\:H lEaEmMaBa Eﬂ'mrm MD: Ta LIILriJ nsﬁ'm e PD: Al Weeden Did Not Report, Playlist
N2U 1,ERMAINE DUPRI PD: Brian Anfhony APD: Kaven Bland YOUNGBLOODZ YOUNG BUCK SLY BOOGY HJAGGEO EOGE Nzuwmﬁ;\ms DUPRI o Frozen (1): |
K YOUNG AMERIE MD: Doup Davis EN 50 GENT K YOUNG 50 CENT KZWA/Lake Charles, LA
RAHEEM DEVAUGHN No Adds NU tJERMAINE DUPRI 50 CENT RAHEEM OEVAUGHN ’
R _ . _ ;| - I
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. Rl i ERR s MEI]l AB ASE
2 0 JILL SCOTT Whatever (Hidden Beacl/Epic) 1156 +87 122986 12 49j0
4 e ANITA BAKER How Does It Feel (Bilue Note/Virgin) 1106 +91 127506 16 50/0 M o sr A D D Eb
1 o LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) 1105 +1 90502 20 49/0 el rre Logike it it
5 @ FANTASIA Truthls (/AMG) 987 +39 116520 8 a8 :(anrouTcm' ‘;BEL’LS’ 1 You Motowallniersl “"’75
. an't Stop Loving You (Motown/Universa
3 5 ALICIA KEYS f[TONY, T'D.NI, T.ONE & JERMAINE PAUL Diary (J/RMG) 985 -99 121403 33 3in BRIAN MCKNIGHT Everytime You Go Away (Motown/Universall 2
6 6 GERALD LEVERT One Million Times (At/antic) 918 -17 70876 14 4911 GERALD LEVERT So What (If You Got A Baby) (Atlantic) 2
7 7 PATTI LABELLE & RONALD ISLEY Gotta Go Solo (Def Soul/lDJMG) 891 -21 68290 25 aan TINA TURNER Open Arms (Capitol) 2
14 o MARIO Let Me Love You L/RMG) 859 +164 132727 6 1N LEDISI f/B. JAMES My Sensitivity (Gets In The Way) (GRPAMG) 2
8 €@ LUTHERVANDROSS Think About You (/AMG) 854 +2 124557 61  45)1 SAMSON Atmosphere (Five Eight's/ 2
1 10 T.MARIE f/G. LEVERT A Rose By Any Other Name (Cash Money/Universal) 733 -9 65302 20 an
9 11 JOSS STONE Spoiled (S-Curve/Virgin) 731 14 82326 18 46/0
12 12 BRIAN MCKNIGHT What We Do Here (Motown/Universal) m -3 77538 30 am
13 13 PRINCE Call My Name (Columbia) 634 -85 95769 36 4011
10 14 ANITA BAKER You're My Everything (Blue Note/Virgin) 598 -162 63608 30 45/0
16 @ 0JUAYS Make Up Music World/SRE) 536 +3 42569 16 28N o "5 MOST /. j;;
18 D  BRIAN MCKNIGHT Everytime You Go Away (Motown/Universal 533 +50 62788 6  43;2 INCR EASE, P”l_ A Y
15 17 USHER & ALICIA KEYS My Boo /L aFace/Zomba Label Group) 523 -72 64540 17 351 As D S
23 @  KEMICan't Stop Loving You (Motown/Universal 509  +171 51164 3 457 . AV
. E LABE
17 )  NORMAN BROWN | Might (Warer Bros.) 497 +8 33133 20 29pp | ST O INCREASE
24 @ ALICIAKEYS Karma (L/AMG) 393 +98 61569 g 261 KEM 1 Can't Stop Loving You (Motown/Universal) +MN
25 @  JOHNLEGEND Ordinary People (Columbia/ 380 +138 64164 4 70 JM:HH;IOLEZIE’:;LS:;::; g:fmc i *:::
; +
22 @ NELLY My Place IDEMV/FO,REE//U”/VEISHI/ 357 +16 34955 20 1 ”0 GERALD LEVERT So What (erOU GotA Baby) (Atlantic) +136
19 23 BOYZIEMEN You Make Me Feel Brand New (MSM/Koch) 357 -13 19563 10 29/0 LUTHER VANDROSS Take You Out (/ +114
21 @ ANGIE STONE fJANTHONY HAMILTON Stay For Awhile (J/RMG) 351 +6 31383 9 250 ALICIA KEYS Karma (J/RMG) +98
200 25  EARTH, WIND & FIRE flRAPHAEL SAADIQ Show Me The Way (Sanctuary/SRG) 351 25 3217 12 250 | ANITABAKER How Ooes It Feel (Blue Note/Virgin) +91
28 @  TINA TURNER Open Arms (Capitol 294 +80 28396 2 320 Jn'l;ESlfeTsTt W:matTehv:rN /H/dd[e];, feac?fvplz . +:;
’ e i
26 €D QUEEN LATIFAH /AL GREEN Simply Beautiful (Vector/ 259 TR VE T R LR T VT s gpen Ar:’"':map,.‘,’;; e
@ GERALD LEVERT So What (If You Got A Baby) (Atlantic) 245 +136 40020 1 3712
30 @ LEDISI f/BONEY JAMES My Sensitivity (Gets In The Way) (GRP/VMG) 244 +62 16843 2 22i2
29 @ KENNY G. f/EARTH, WIND & FIRE The Way You Move (Arista/RMG) 194 +7 7138 2 221
56 Urban AC reporters. Monitored airptay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each .
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week NE ¥, & Agév T/
increases in total plays. Total Audience equals Average Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. y w ¢ 1% TI §E
Average Quarter Hour Persons used herein with permission from Arbitron inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records. ' '
RAHEEM DEVAUGHN Guess Wha Loves You More
{Jive/Zomba Label Group)
o e 'T’(L)E; Total Plays: 78, Total Stations: 14, Adds: 1
¢ 7 ' ‘M 05 T . z , SAMSON Atmosphere (Five Fight's/
P L A YED R EC U R R E N TS R. KELLY Step In The Name Of Love (Jive/Zomba Label Group) 280 Total Plays: 78, Total Stations: 13, Adds: 2
; ; RAHSAAN PATTERSON Forever Yours (Artistry Music)
ENA MARIE Stilf U !
om | T R 218 Total Plays: 74, Total Stations: 17, Adds: 1
ARTIST TITLE LABELES) PIAYS | LUTHER VANDROSS Take You Out 4/ 246 Sungs ranked by votal lers
ANTHONY HAMILTON Charlene /So So Def/Zomba Label Group) 651 ,
ALICIA KEYS If | int Got You (/2MG) 3g7 | AUICAAKEYS You Dot Know My Name (/M) 2 Station playlists for all R&R reporters
KEM Love Calls (MotownlUniversal 385 | SMOKIE NORFUL ! Need You Now (EM/ Gospel 23 are a\:a :II 'aub | r?dl: n th red\sﬂi l'; ;l
Www.raaioa eco . .
PATTI LABELLE New Qay (Def Soul/iDJMG) N R. KELLY U Saved Me (Jive/Zomba Label Group) 217
4 e, FL* - . - , ™
L& £ i WfLM/FL Pierce, FL KJMSMemphis, TN WKUSMNorfolk, W‘\ Sirius Heart & Soul/Sateilite WPHR/Syracuse, NY*
'REPORTERS' | B e oy e | BBER.
L e Nories WVKLNorfolk, VA* FATHEVANS e
Stations and their adds listed alphabetically by marke! | woncromssoro, v ::/%"f&ﬂ'h N FAD: o b s oo | KB Talatassee, FL
WOVE/Albany, GA KOXL/Baton Rouge, LA" WWDMolumbia, SC* ot _ KRMP/OKahoma i, OK' 0T Mo BUOSTREET | i Dunean
E;&%hm %Mﬁﬂxﬂf 3 ub?" o !,‘,',‘.!",9.{,"3:',:32;.“' %m’}{’:‘.,','."g,‘,',';“’ L MD ot ooy “'? T°“°h’s"“’"'m W|MX/ToIedu OH*
WBHK/Birmingham, AL* WAGH/Columbus, GA o 1 €0 e WCFB/Ortando, FL* 30&/'73 W" Hemandez 4o B m'm“
KSYU/AIb , NM* . n ' : Brian Waters o0l ALICIA KEVS/TONY, TONI TONE..
B ”m"",m ”’i.""""' i Rzt | et e R AT Tscloos. A
APOMD: Jaimey Baroras o Ao Norggs o il WDAS/Philadelphia, PA* N;%]v . PO/MD: Lhartes Anthon
1 - ng‘%" S M e WSOLAJacksonville, FL* SR LE S PO e D
1 TR aNDROSS WXSTICharlestnn sc* m’l‘)uém"lwgﬁ, Ms P(‘]BRMK; Qwﬁ?é‘:' & mg%IMom?omery AL %Féclﬂfgluh Ne* 14 LA RATHWAY MD: Tac LaTrele
§ et Rose | g o WA Ao by b A WM Mashingon, D+
3 ;ﬁﬁfﬁgms " SRR m):"r{‘a?{csg&:.;“ i L(‘m""/"l'(ﬂ"s::"gw' n %%%g’ém; N WKJS/Richmond, VA* : ?SE‘ST,W MD Mlle cm
E g@#ﬁ%" TONL TONE . %‘;:3”%'::&'3.‘5 oo KSSMKilleen, TX . s e ﬁf:’?g'f?é& IGERALD LEVERT
Rl oo oo SR i Bl g, Bl
; ¥E&x mlrcsmw MD Kim s't‘evem ! " :u KBIINYG HEARTH, WIND & FIRE QOPII): A!n';lela Ma?ema XM_ Th: Flowm/os'?lellile FOWEHE_D
R WSRB/Chicago, IL* a&nﬁ/gmn, . D v ke K:;/New Orleans, LA* msgvﬁa":"#w " D::.":::‘u;r:e‘”'”"" M El] IA BA QE
Tl Tiuen ﬁ?}m’:{“‘a 200 wﬂmlilllmigmmad FOMD: Nyoki Mekeith FOMO? Lo [L na)!‘lﬁbseph ;% 'l;em e 30 AUITABACR IBANFACE A\
WAKB/Augusta, GA* R e R e e KOKY/Little Rock, AR* APD; Niecy Davis Noddes ranel " 1é ?ﬁ‘%‘ﬁsm' UL *Monitored Reporters
QMPD: Ron Thomas xl'm)llgl:vcg?n?m IS %Ué(.snlsnaxﬂsewlle NC* 3",‘,#3_.’ ,:::%',.,,. WYLD/New Orieans, LA* gLKex{risna;‘mwT netseo ¢ WLVH/Savannah, GA 75 Total Reporters
AP s e N, G o . P koo Wi o e e Tom o
O S WOZZFit, M %kgél s Lt Nv:::s Sow York. Ny MusicChoce Smooth A8/ AP owsiCarer 56 Total Monitored
PD/MD Tim “Fatiz” Snell . PD: Trey Michaels Vinny Brown mon Williams 17 NELLY g
) ouzrg‘ L?\%SF‘AHVALGREBJ wﬁﬂ?‘% o r'-"o%zs"’""' Daniets WMJIM/Louisville, KY* m)':vl)e“ngn Womack 1%%1«:: A jiam KM.IM/SI Louis, MO* 19 Total Indicator
3 KENNY G WEARTH, WIND & FIRE MgJ:Kg‘obby Rush WCMG/Florence, SC PDIMD: Tim Gerard Girton KEM . ﬁ éﬁ?&‘ﬁ%ﬁ'ﬁ‘.’um Nom D: Chiick Atking Did Not Report, Playlist
WwiBaltimore, MD* o o e e RBV/Macon, GA il AL e N/SL. Louis, MO* irozenl(t);
Arnr/rlan Keith Fisher %%cﬁﬂm? ser 'g;%ﬁfwm yﬂ/l:h"ms Willzms :‘a%me Gustings :§ ﬁr?x:omn %Fga% 1. Louis, WKXS/Wilmington, NC
No Akds PATTER: o AN A /
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GOSPEL TOP 30
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LAST THIS TOTAL 4 )= TOTAL ~ WEEKS ON TOTAL STATIONS/ o
WEEK  WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  AUDIENCE CHART ADDS: M 0 S T A D D E D
1 o JMOSS We Must Praise (Gospo Centric) 927 +16 39866 22 3210} ARmIST TITLE LABEL(S) ADDS
2 2 SMOKIE NORFUL ! Understand (EM/ Gospel) 876 19 35663 12 33/0 | BEBE WINANS Safe From Harm (Still Waters/TMG) 5
3 €©  DONNIE MCCLURKIN | Call You Faithful (Verity) 755 +64 30108 11 3013 :’5’;;"551%2:‘:;2&8%8 :ISY'" T;‘E ?":SIS}"'/G '?“j'"ess (BF) ;
. . all You Faithful Verity,
8 o BISHOP TD JAKES Take My Life lﬂe)'(lenly/EM/ Gospel) 618 +58 24538 17 26/2 DENETRIA CHAMP Go On Through It () 3
6 e DEITRICK HADDON God Is Good /Verity/ 601 +44 23281 24 2810 | TWINKIE CLARK He Lifted Me Werity) 3
4 6 DONALD LAWRENCE Healed (Verity/ 598 -18 22900 19 2212 LORI PERRY Wrote This Sang (Music One) 3
5 7 NEWBIRTH TOTAL PRAISE CHOIR Suddenly (EM/ Gospell 546 -40 25266 27 2210
7 8 KIERRA “KIKI" SHEARD You Don't Know (EM/ Gospel! 488 -43 18426 27 220
9 o TED & SHERI Celebrate (Word/Curly/Warner Bros.) 466 +23 15418 8 21 M 0 S 7-
10 @ KEITH WONDERBOY JOHNSON Let Go And Let God fVerity/ 456 +30 20122 27 191
15 m DENETRIA CHAMP Go On Through it (/0)) 408 +51 19469 10 2113 INCREASED PLA YS
14 @  GMWAMASS CHOIR Only A Test (Gospo Centric) 408 +48 16707 14 2012 T
. ) ARTIST TITLE LABEL(S) INCREASE
12 13 BENITA WASHINGTON Thank You {Light/ ‘ 383 16 13974 " 16/0 BERE WINANS Safe From Harm /Stil Waters/THG) 73
1" 14 BISHOP MICHAEL V. KELSEY... Run And Tell That (Samari Sound) 372 -42 11164 17 1910 | DONNIE MCCLURKIN I Call You Faithful Verity) +64
13 15 J!MMY HICKS & VOICES OF INTEGRITY Blessed Like That (World Wide Gospel) 359 -34 17861 27 2011 BISHOP TD JAKES Take My Life (Dexterity/EMI Gospel) +58
18 @ ISRAEL AND NEW BREED Friend Of God fintegrity Gospel) 338 +36 10409 2 151 DARIUS BROOKS Your Will (EM/ Gospel) +55
17 Q LASHUN PACE For My Good /EM/ Gospel) 331 +27 10330 3 182 | TWINKIE CLARK Everything You Need Is Right Here Verity +53
21 @  FORTITUDE He's Alright (Word/CurtyWarner Bros.) 312 +18 15666 11 1811 g:’;i;’;‘:scl:“um?[z‘;“ Th"’(:;g/;‘ /;J”/! oo +3;
ange lusic Group, +
23 @ RUBEN STUDDARD | Need {\n Angel (J/RMG) 289 +25 12855 4 1211 GMWA MASS CHOIR Only A Test (Gospo Centric 48
19 20  MEN OF STANDARD Just Like You (Muscle Shoals Sound Gospel) 289 -10 12729 12 13/0
20 21 TIMBOWMAN My Praise (Liguid §/ 283 -13 10801 7 181
@ BEBE WINANS Safe From Harm (St Waters/TMG) 262 +13 11501 1 19/5
24 @ LORI PERRY | Found It In You (Music One/ 251 +18 13087 6 9/0 NEW & ACTIVE
25 @ JOE PACE We've Come To Praise Him fIntegrity Gospell 237 +6 10386 15 16/1 KURT CARR Let Our God Arse (Gaspo Centiigit ' )
. 7 et Our God Arise (Gospo Centric/interscope
29 @ TWINKIE CLARK He Lifted Me Verity) 229 +23 9454 5 123 Total Plays: 188, Total Stations: 10, Adds: 0
28 @D  STEPHEN HURD Lead Me To The Rock (integrity Gospel) 229 +18 6811 4 1311 | JAMES FORTUNE You Survived (World Wide Gospel)
27 @ JOHN P. KEE Harvest (Verity) 223 +1 9324 2 10/0 Total Plays: 182, Total Stations: 12, Adds: 1
16 28  BISHOP PAUL S. MORTON fIARETHA FRANKLIN Seasons Change (Tehilan) 221 104 8185 10 110 YDUNCMD ldA:AVH/E;“C”E ;’"EZEK'A" WALKER
., ou Covered Me (Verity,
30 @ LASHELL GRIFFIN Free /Epic/ 215 +9 12203 16 11/0 Total Plays: 182, Total Stations: 10, Adds: 1
26 30  DAMON LITTLE Do Right (World Wide Gospel) 192 -3 10565 2 111 | JONATHAN BUTLER Don't You Worry (Maranatha!)
Total Plays: 180, Total Stations: 10, Adds: 0
35 Gospel reporters. Songs ranked by total plays for the airplay week of Sunday 1/23 - Saturday 1/29. CHUIH BUYZ_ It's Alright (Music One) -
© 2005 Radio & Records. Songs ranked by total plays
REPORTERS e e LS R S gy et
. . 1o VoreE et APD et el i ﬁ”u‘l,.f“" L P e ] W%ﬁ’%ﬁ'ﬁ"cs
Stations and their adds listed alphabetically by market | 18 uce s ums s 3 L saenes WDAS Phiadeipis, PA 2 TYE TRBSETT
10 VASHAWN MITCHELL 9 DARREL PETTIES 30 KEITHWDR.DERBOVJOHnsUN 2 fﬁsﬁﬁlﬂsnsﬁ%%m
WPZE/Allanta, GA WXOK/Baten Rouge, LA WMPZ/Chaltancoga, TN WCHB/Detroit, M) 7 TWiNKE CLaRK ELWOQ‘»?«“A,E 00R PO Jox s
OM: Frank Johnsson OM: Jeft Jamigan OM: Keith Landocker PD: Spudd 30 OB e ARDMD I, Gamble WYCB/Washington, DC
PD: Connie Flinl PD/MD: Kerwin Fealint PD: Andrea No Adds 30 NEW Bmm BAPTIST CATHEORAL PD: Ron Thomi
5 g(LyErLEALEBAPETSISTCHURCHMASSCHOIR T Ve BET s 6A gg%?%:wy RSN WILCAndianapolis, IN ) WGOKMoile, AL WNNLRaleigh, NC ) i
§ aRias e e Aokt a8 B A, [ T |
WJMO/Cleveland, OH PD: Paul Ronlmn OM: Joe Booker . Felicia n APD: Dennis Lee & 2
16 WILLIAMS BROTHERS § BEBE WINANS OM/PD: Kim Jolmson | MD: Donovan Ha PD/MO; Bily S\ James & STEPHEN HURD MD: Melissa Wade see R&R Music Tracking.
}g gggg\«f; MCCLURKIN 19 JAMES FORTUNE BISHOP PAULS. MORTON YKETH APD: Mamz,m 2 b%l‘ o e 12 W\NFIELD PARKER
16 LORIPERRV WENN/Birmingham, AL LORIEERRY i) ”‘wAmw&wm o WPZZ/Richmond, VA
A i O S fmand WEMV/Columbia, SC LA Sackson, MS 7 SRAELAND NEWBREED e hr sl o DM lomySmih il i
WTHB/Augusta, GA PO-Wilis Fride PO: Tony “Gee” Green b s Roburs Sl SEKFRANKLIN &TRIVLTEE 517 APD: Kris “capnme"’dcc«xv PD: Reggie Baker 35 Total Indicator
owrp Run?‘m HOIAK) APOMD Honica Wash MD: Tarrez Harrs 5 Xk wivans 20 DENETRIACHAMP 30 RICKYDILLARD asifotalindicator,
APD: $i ’m Cannun DONALD LAWRENCE EZEKIAHWALKER 15 TROY SNEED 15 BISHOP PAUL 5. MORTON tKEITH H IF)%RTD}EJSECLUR 7 e .
29 JOHNNVS WXTC/CharIesmn sC 5 DENETRIA CHAM| AMON LITTLE JOHNSON & PAUL PORTER MIA‘M! AL CH(;("QJ Did Not Repqn, Playlist Frozen (6):
DENETR\ACHAMP OM: Teny Base ; @;ﬁ mg NEW ggsgg& BYRONCAGE | 5 SHEKINAH GLORY MINISTRY WYLD/New Orleans, LA WAGG/Birmingham, AL
WWIN/Battimore, MD mwan Cher” Wrigh WOAD;Jackson, MS WHAL/Memphis, TN D caraloude ABC's Rejoice/Satellite xg:gjg:!_:;m;"i”"
R o RSt WONDERS. mJLD,,/ch,:\ﬂf'b"s 0 o e Lo AP Ty Belvea APOO; oot Pt T8 R R o o WaNChariesion SC
TED & SHERI 12 GOSPEL WONDERS PD: Dawn MD: Stacia Hunler No Adds 28 VOICES DF UNITY FRANKLIN WLOK/Memphis, TN
\__ LORIPERRY _ WINFIELD S Phewen No Adds 19 DO T AeAE RS WPGC/Washington,0C  /

I#'s fime fo call Coleman.

You've tried the latest gadget.
You've been inundated with mounds of research data.
You've gone the cheap, no-frills route.

And you’re not getting what you need.

It’s time for deeper insights.

It’s time to make better decisions.
It’s time to bring in the industry’s leading team.

It's time fo call Coleman. COLEMAN
919-571- 0000 Music. TRENDS. BRANDING.

www.Colemanlnsights.com
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LON HELTON

ecords.com

Mirror, Mirror On The Wall

PDs and MDs pick the fairest of ‘em all

rhaps more than any other format, Country must grow its
own new stars. Almost all the other formats create and share

stars with one another, but Country — well, we're pretty much
on our own when it comes to developing stars who will bring

listeners to radio.

With that in mind, I asked a number of PDs
and MDs from around the United States to
pick two or three artists they think have a
chance to break through in 2005. The artists
they had to choose from ranged from those
who might be two or three singles — or even
more — into their careers to those who have
yet to release their debut singles and are still
on the conference-room-and-pizza circuit.

Prefacing his comments by saying, I think
this is going to be a great year for our format,”
WQYK & WYUU/Tampa MD Jay Roberts
says that he believes a handful of artists are
ready to make the big move in 2005. “The one
artist who really knocked me out recently is
Lauren Lucas on Warner Bros.,” he says.

“She visited the station a couple of weeks
ago and played for our staff. Everyone abso-
lutely fell in love with her. Lauren’s music has
a kind of folk, bluesy feel. She has a sultry
voice very reminiscent of Bobbie Gentry. Can’t
wait to get her stuff on the radio.

“l also think Keith Anderson is going to
break through this year. ‘Pickin’ Wildflowers’
isa good jumping-off point for him, but there’s
plenty of great material on his upcoming CD
to follow that up.

“I'm also excited about Bobby Pinson on
RCA. His first single, ‘Don’t Ask Me How 1
Know,’ sounds like a home run. Another name
to watch for this year is Broken Bow’s Jason
Aldean. There’s a buzz on this kid, and right-
ly so — he just might surprise everybody.”

Better Than Big Ben?

WDSY (Y108)/Pittsburgh Asst. PD/MD
Stoney Richards’ crystal ball is focused on a
trio of guys he feels could have as good a year
= as Pittsburgh Steeler
; rookie quarterback Ben
Roethlisberger. “Two
{ guys]Ireally like —and
have liked since the
first time I met them —
are Joe Nichols and
Craig Morgan,” he
says. "Now, I know
that Joe has some hefty
awards and all, but I
don’t think he’s broken through yet to the
whole country audience. He's about to be ‘dis-
covered’ and really take off.

“He's a charming guy who has a great ap-
preciation for what country music is. There is
a large part of the Y108 audience that thinks
that stands for something. The first time he

38 ® Radio & Records February 4, 2005

toney Richards

was here he did ‘The Impossible,’ but he also
did a smash job on ‘Are the Good Times Real-
ly Over for Good.” I was in from that minute
on.

“Craig Morgan is where Keith Urban, a
huge favorite, was about 18 months ago. He’s
hit and missed on some songs, but ‘Already
Home’ and ‘What I Love About Sunday” are
two songs that will become classics. Having
heard his new album, I know he has some
more in the hopper, and his stage presence is
right where it needs to be to gain a bigger
audience. Hopefully, everybody books this
guy for their summer shows.

“Finally, there’s Pat Green. He's a tough one
to pigeonhole, which always makes me think
that when he hits nationally, he’ll hit big. He's
the perfect match between the younger and
newer country music listeners. Plus he adds
a little roughness to the sometimes too clean-
cut and predictable edges of today's styles of
country music.”

WXBM/Pensacola, FL. PD/MD Lynn West
is short and sweet with her choices for 2005.
“I got two,” she says. “Catherine Britt and
Blaine Larson. They are both major-league tal-
ents. In an ideal world, they’ll both break
through to become huge stars this year.”

Journal Broadcast Group/Wichita OM Bev-
erlee Brannigan picks
Blaine Larsen and
Dierks Bentley as sing-
ers set to blast off this
year. She says, “Blaine
is off to an impressive
start. How can some-
one so young have
such a veteran quality
to his voice? He comes
across on the radio
with ‘genuineness.” You can’t go wrong with
that.

“And, though he’s not a true newbie, 1 bet
2005 is the year that Dierks Bentley kicks into
high gear. Given the right material, he could
take a big step up.”

rlee Brannigan

Sugar Sugar

WBYT (B100)/South Bend, IN PD Clint
Marsh is excited by two new bands and a new
duo. “It took awhile for me to get the hang of
Sugarland, but once we put ‘Baby Girl’ on the
air, the listeners grabbed on to it right away,”
he says. “I'm looking for them to take off. Han-
na-McEuen’s music is very cool — fresh, dif-
ferent and unique.

e 2 s Fr

RIMES MEETS THE HAWK Asylum/Curb artist LeAnn Rimes recently braved winter in the
Windy City and stopped by the WUSN (US99)/Chicago studios to warm up. Seen here during the visit
are (I-r) WUSN PD Mike Peterson, Rimes and WUSN Asst. PDYMD Marci Braun.

"Hot Apple Pie area
greatband, and they’re
excellent performers.
And, based on the fan
reaction to Dierks Bent-
ley’s performance at |
the B100 10th Birthday |

Party, Dierks should |
have a great year.” '

WMTZ/Johnstown,
WV MD Lara Mosby

Clint Marsh

credits a couple of persistent record promot-
ers for turning her on to the music of a couple
of acts she thinks may hit it big this year. “Mer-
cury sE ] Bernas had to push me for the add

mm on Sugarland’s ‘Baby
S5 Girl, but I'm glad he
4 did,” she says.
|  “Ourradio station is
better for having this
. | song on the air. It
§ | sounds fresh but total-
¢\ ly fits our format with
a story that we can all
identify with. Who
hasn’t been broke and
called home for help — or wanted to?

“Quarterback Records’” Chuck Thagard
brought Jay Teter for a visita couple of months
ago. Jay played for us in the conference room,
and we played some tracks from his CD. We
had a lot of fun, and I really enjoyed his music.

“Jay is not only a talented singer-songwrit-
er, he's also such a great guy. Some new art-
ists seem self-conscious when they begin their
radio tours, but Jay was so confident. He was
as comfortable talking about himself as he was
playing his music.”

KZKX/Lincoln, NE MD Carol Turner select-
ed three artists she thinks will make huge strides
in establishing themselves as staples of this for-
mat in the coming year. “Ilove Sugarland,” she
says. “The writing is very relatable, and their
sound is very hip but still very country.

“Julie Roberts is the total package — super
writing, great performance and lots of person-
al magnetism. And Gretchen Wilson has the
unique ability to conquer both our younger au-
dience and our more traditional audience.”

Lara Mosby

Hometown Heroes,
Stars & Idols

WSOC/Charlotte Asst. PD/MD Rick Mc-
Cracken has his ears on three country kids.

“Miranda Lambert has a vocal quality similar
to that of Natalie Maines — and we all know
how well that worked,” he says. “Her music
is fresh, smart and powerful.

“Our listeners have quickly grown very
fond of Josh Gracin. He'll be fun to watch this
year. And Dierks Bentley's sophomore album
isanything butjinxed. He’s headed for super-
stardom. I've heard other singles from inter-
esting new voices, but I want to dig further
into their music before I get too excited.”

KMLE/Phoenix PD Jay McCarthy throws
his vote behind a hometown hero, one of the
format’s hottest new female singers and a
new duo that has yet
to release a single. He §
says, “Forget the fact
that Dierks Bentley is a
hometown boy; he
was a 2x4 between the
eyes long before I
moved here. He's got
talent, a great voice [&
and the energy of a
star, and his latest sin-
gle is exactly what he
needs to propel him to the next level.

“Julie Roberts has looks, personality, stage
presence and, oh, she can sing too. I haven't
heard deep mournful soul like this out of a
singer in years. You almost have to root for her
to make it, but I think she will regardless.

“I've only heard one single from Hanna-
McEuen, but there’s something there. It’s the
same something I heard the first time [ saw
The Mavericks. The difference? I think the for-
mat might now be ready for this kind of dif-
ferent.”

Clear Channel/Little Rock Director/Pro-
grammmg Chad Heritage has his eye ona pair
of talent-contest run-
ners-up as his stars of
2005. He says of Nash-
ville Star’s Miranda
Lambert, “She has a
sound that a lot of peo-
ple compare to The
Dixie Chicks —and we
know how well they
used to do for us.” His
other 2005 selection is

Jay McCarthy

Chad Heritage

Anterican Idol’s Josh Gracin. Heritage says,
“With the success of his second single, this is
a guy to keep an eye on. He could be a star.”

ATHA I
BRI ILIVIBRINILIVIRTAAWTIVIEE]


www.americanradiohistory.com

NASHVILLE

CHUCK ALY

caly@radioandrecords.com

Season’s Greetings

Hallmark targets musical Valentine’s Day

artina McBride’s new album has no single, no targeted

radio play and no new video. Nevertheless, the release
is expected to sell roughly 500,000 units and to reach that
number in only about three weeks. This seemingly farfetched
scenario has been orchestrated by retail, gift and greeting card
company Hallmark, which commissioned the Valentine’s Day
themed album, My Heart, from McBride.

The Valentine’s campaign is an extension of
the strategy Hallmark employed on another ex-
clusive and wildly successful holiday project,
James Taylor’s A Christmas Album. That release
evolved out of the company’s previous forays
into music.

“They’d had Vince Gill and Amy Grant, Tony
Bennett, Olivia Newton John — a lot of name peo-
ple,” says entertainment consultant Teri Brown
of TB.A. Network. “Butit wasn't exclusive prod-
uct, which is very important to us
now. And they only did half an
album. The other half was the
London Symphony.”

Hallmark Manager/Integrat-
ed Marketing Ann Herrick says
the idea grew from simply mak-
ing music available into creating
a big presence for a single title.
“In the past we didn't really do

Taylor was one of the top-researching artists
with Hallmark customers, and his holiday re-
lease sold an amazing 1 million copies. “After
James Taylor we immediately went after Marti-
na, who registered very high with their consum-
ers,” says Brown. “lapproached RCA and man-
agement on the same day and let them work
through how they wanted to handle it.”

While letting another company release an ex-
clusive title from your artist might seem question-
able, the unique nature of the ar-
rangement with Hallmark makes
it work. “We're not a record la-
bel,” Herrick says. “It's a means
of distribution, and the artists we
work with like the exclusivity
they getina network of over 4,200
stores during a seasonal time
frame when we have consumers
searching us out as a destination

a large marketing effort,” she
says. “Music was offered as a premium to our
extensive database of consumers — a free cas-
sette, a $3 CD. After doing extensive research we
went to Teri, who identified James Taylor and
facilitated that project.”

A Whole New Level

Brown, who had helped Hallmark put togeth-
er a Steven Curtis Chapman release last year,
says the Taylor release took the concept to a new
level. “Music switched divisions within Hall-
mark, giving ita much broader scope,” she says.
“They did some research and asked me to come
forward with ideas for artists who might be able
to do a 2004 Christmas album.”

to help them celebrate.

“Music is a natural brand extension of the
greeting cards, party supplies and gift products
we stock, and we offer extensive marketing.”

“The Hallmark consumer isn’t necessarily the
person going to Tower Records,” Brown says.
“These releases can broaden the base of the art-
ist. It's not like Target or Wal-Mart, with racks
of CDs. They're the featured album.”

Herrick says, “We're focusing on one SKU and
pushing a huge marketing effort into it. At the
front of store, at the cash register, customers are
seeing one artist. For Martina, this is the first time
we've had an original CD from an artist with ex-
tensive marketing behind it for Valentine’s Day.”

Favorite Cuts
The eight-cut collec-

WAKE UP OLDER Mercury’s Julie Roberts joined Good Moming
America cast members for their new “Good to Go” promo campaign. in
. addition to singing the new jingle, Roberts is featured in the video
- promos that started airing Jan. 27. Seen here (I-r) are GMA’s Robin
Roberts and Charles Gibson, Julie Roberts and GMA's Diane Sawyer

- and Tony Perkins.
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| tion mixes familiar mate-
rial like “In My Daugh-
ter’s Eyes” and the Jim
Brickman collaboration
“Valentine” with album
tracks like “Born to Give
My Love to You” and
“When You Are Old”
and new recordings like
“At Last” and “Together
= Again.”
On the back of the disc
insert McBride explains
. theselections, stating, “It
is exciting for me to get
to share some of my fa-
; vorite cuts with you that
were not necessarily sin-
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Blaine Larsen
NEW ARTIST FACT FILE

Label: BNA/Giant Slayer

Single: “How Do You Get That Lonely”

Album: Off to Join the World

Producer: Rory Lee Feek, Tim Johnson

Release Date: Jan. 25

Hometown: Buckley, WA

Favorite Sports Team: “Seattle Mariners. My name is ac-
tually on one of the Fan Walk bricks in Safeco Field. It was
a gift.”

Birthday: Feb. 2

Influences: “George Strait is the reason | got into coun-
try music. Outside of him, there's Merle Haggard, Vince Gill,
Alan Jackson, Brad Paisley, Frank Sinatra and Jimmy Buffett.”

Ain’t The Way Hank Done It: “We always had karaoke tapes laying around the
house, and one day when | was 10 years old | broke them out just for fun. The
first song | sang was John Michael Montgomery's ‘Sold.” Of course, it was horri-
ble. My parents weren't going, ‘Oh my gosh, my kid can sing!"” My mom thought it
was pretty comical. But for some reason | really liked it and kept at it every day
after school. | was pretty bad for a long time, so it took a lot of practice.”

Three-Minute Life Story: “I was born in Tacoma, WA but moved with my mom and
my biological father to Montrose, CA, where | lived until | was 5. My parents divorced,
so | moved back to Washington with my mom. We moved around quite a bit, all kind
of in the same general area. | met my dad, a contractor who was a friend of the
family, before my mom did. He invited me to go on a job with him, and | ended up
spending a lot of time with him since | didn't have a father figure in my life. He mar-
ried my mom when | was 12, and | was best man in the wedding.

On Jan. 20 two years ago he officially adopted me, which was the most special
day of my life so far. | tock his last name. As for music, | started playing out in
clubs at 14 — Moose lodges and Elks clubs — and at some private parties. A lady
at school sent a copy of a CD I'd made to her cousin in Nashville, songwriter Rory
Lee Feek, who brought me to Nashville at 15. We got a deal on Sony, but that fell
through. We made an independent record that got noticed by the RCA Label Group,
and here | am.”

The Best Thing About His Career So Far: “The people. Rory and Tim are salt-of-
the-earth kind of guys. I'm on the best label in town. A lot of people end up in bad
situations in this business, but | wouldn't change a thing.”

Worst Thing: “Being gone. it's a blessing and a curse, because | love to travel
and get to do amazing things. The flip side is | don't get to see family, friends and
my girlfriend as much as | would like to.”

Blaine Larsen

gles, as well as a couple of new songs that I've
always wanted to record.”

Like the Christmas release, My Heart will sell for
$10.95, or $6.95 with the purchase of three greeting
cards. But the nature of the holiday has forced Hall-
mark to change some of its marketing tactics.

“It's different,” Herrick says. “The Valentine’s
time period is a much shorter window — from
Jan. 24 to Feb. 14 — so our media plans are based
on that time frame.” Direct mail, print and tele-
vision are prime components, as is radio.

“Not only have we made an extensive ad buy
on AC and Country stations, we're working close-
ly with RCA on radio pro-
motions,” Herrick says.
"We're going to 205 rated
markets with a paid buy,
and in certain markets
we're offering a promo-
tion that allows winners to
go to the Houston Rodeo
to see Martina live. Inoth-
er markets we're offering
autographed guitars.

“We've produced a TV
spot focused on the Marti-
na CD and have done a
network TV time buy. A
certain percentage will run
inprimetime, some in day-
time. We've also done an
extensive buy on CMT and
the Hallmark Channel.” |

Going Gold

Donnie Van Zant.

If all goes as planned, L. —

WAV ericantadiehistonscom

McBride will get to add another gold album to
her collection after only three weeks. And Hall-
mark is already looking at making the Valen-
tine’s concept an annual event like the Christ-
mas CD.

“We're feeling like Martina will be a success
for us, so were looking at Valentine’s Day 2006,
and we may look at extending the concept to
other time periods in both 2005 and 2006,” says
Herrick.

If so, those artists lucky enough to be the fo-
cus of Hallmark's efforts may find another rea-
son, and season, to be jolly.

GIMME THREE POINTS Columbia/Nashville’s new duo Van
Zant, comprising brothers Johnny and Donnie Van Zant, have recorded
an album with producers Joe Scaife and Mark Wright. The label will be
introducing the new music around this year's Country Radio Seminar.
Seen here are (I-r) Johnny Van Zant, Wright (kneeling), Scaife and
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WK WEB ARTIST TILE LABEL(S) sOMS  pOATS s oehs oy S T ME [ A B ASE
1 @ RASCALFLATTS Bless The Broken Road (Lyric Street) 12503 665 4484 4259 429143 28456 13 117)0 o ) o
3 @ BRADPAISLEY Mud On The Tires /Arista/ 12140 518 4446 +194 411407 15895 19 117)0 o ,MQST A D@ﬁ%'
2 @ KEITHURBAN You're My Better Half (Capital 11969 239 4370 +101 405430 9074 14 116/0 AN R TG
4 4 GRETCHEN WILSON When | Think About Cheatin’ Epic/ 10769 -728 4141  -179 338100 -33857 14 117/0 | ARTISTTIILE LABELS) ADDS
6 @ LEANNRIMES Nothin'‘Bout Love Makes Sense /Asylum/Curt) 9682 312 3498  +90 316983 5706 21 1160 Iﬂ;’:ﬂf‘gm"y T‘(’]"" . /”"’Z’;:’””‘s’ 75
5 6 DARRYLWORLEY Awful, BeautitlLife (reamWorks/ 9525 1835 3532 660 22950 65985 29 1170 | Dicmes BENTLEY ot Of Lot Lot oo opit) .
7 @ ALANJACKSON Monday Morning Church Arista/ 9484 335 3677 +143 310802 12344 16 117/1 | BUDDY JEWELL If She Were Any Dther Woman (Columbi/ 2
8 € JOSHGRACIN Nothin' To Lose /Lyric Street) 8977 743 3336 +214 298375 23809 20 115/0 | KATRINA ELAM | Want A Cowhoy (Universal South) 13
9 @ REBAMCENTIRE He Gets That From Me (MC4/ 8070 123 3015  +14 273174 10758 22 115)0 | VRICKPONY It's AHeartache (Asyhum/Curt] 12
10 D BILLY DEAN Let Them BeLittle /Curt/ 7506 607 2813 4178 247206 23197 20 1130 | ooDcE MESSINA My Give A Damn's Busted (Cury "
BLAKE SHELTON Goodbye Time (Warner Bros.) 1"
12 @ SUGARLAND Baby Girl Mercury) 7397 844 2728 +297 241042 25811 26 1131 | SHEDAISY Don't Worry ‘Bout A Thng Lyric Street 10
13 @ CRAIG MORGAN That's What | Love About Sunday (B8A) 7033 639 2576 +251 232780 30377 13 11401
11 () LEEANN WOMACK | May Hate Myself In The Morning /MCA) 6803 95 2579  +95 217462 3496 14 115/0
15 ) MONTGOMERY GENTRY Gone (Columbia) 6747 505 2400 +184 210880 17506 10 113)0 - MOST
16 () BROOKS & DUNN it's Getting Better All The Time (Arista) 6471 715 2381 +221 219166 21978 9 113)1 INCREASED POINTS
17 (D ANDY GRIGGS If Heaven /RCA) 5724 405 2158 +151 180484 11457 14 1123 oL
19 D KENNY CHESNEY Anything But Mine (BN4) 5675 1044 2094 +392 190490 40576 5 1| oo rne e i
14 18 BIG & RICH Holy Water (Warner Bros.) 5315 926 2030 304 160062 -39502 17 115I0 | Togy KEITH Honky Tork U Creamiforks) 1516
21 @ JODEEMESSINA My Give A Damn’s Busted (Curty 4848 678 1632 +326 161195 26332 5 103/11 | KENNY CHESNEY Anything But Mine N4/ +1044
18 € JAMIEO'NEAL Trying To Find Atlantis (Capitol 4764 116 1844  +79 144088 3713 16 1062 | SUGARLAND Baby Girl Mercury) +844
22 @) JOENICHOLS What's A Guy Gotta Do (Universal South) M85 399 1566 137 122823 12775 10 104/3 :AUASR*'T&"AAI‘:E‘B“:I’S‘E'";}t‘:;‘i’"/%;f”“” :;’1‘:
23 €D MARTINA MCBRIDE God's Will (RCA4) 3755 719 1420 +240 113173 15380 8  9U4| ppoos g DUNN I's Getring Betier All The Time drsty) 715
26 €D TRACE ADKINS Songs About Me (Capital 3205 429 1285 +156 93023 10608 7 987 | JODEEMESSINA My Give A Damn’s Busted (Curt) +678
25 @@ BLAINE LARSEN How Do You Get That Lonely (BNA/ 3056 282 1127 +102 93305 9251 12  86/5| RASCALFLATTS Bless The Broken Road Ly Street/ +665
24 €D MIRANDA LAMBERT Me And Chatie Taling (0 2891 49 1174 462 78670 5554 15 911 E::I'"G':m"\":“”T‘:";'S’x:;i’f{iweAbom - :ggg
20 26 PATGREEN Don't Break My Heart Again (UniversaliRepublic/Mercury) 2889 -1340 992 587 91466 -36684 23 890
27 €D TERRICLARK The World Needs A Drink Mercury) 2888 145 1107 +62 85700 6293 11 843
30 @ JEFFBATES Long, Slow Kisses (RCA/ 2428 360 925 +133 75330 13892 16  76/1
Broaker €X) PHILVASSAR Il Take That As A Yes (The Hot TuTb Song) Arista) 2224 13 787  +22 71426 5719 9 716 MOST
31 €D AMY DALLEY [ Would Cry (Curty 2129 127 807 +70 57780 92 12 701 INCREASED PLAYS
33 € LONESTAR Class Reunion (That Used To...) (BNA/ 1882 416 751 +164 63085 15342 4  70/6 roTAL
37 €D SHANIATWAIN Don't! Mercury) 1737 650 681 +264 55170 20178 3 709 | ,aner e weseu INCREASE
32 33 MARKCHESNUTT I'm A Saint (Vivaton) 1670 55 M 9 M85 1638 13 21| [op e ok U st 499
Breaker @ TOBY KEITH Honky Tonk U (DreamWorks) 1516 1516 439  +499 68359 68359 1 7676 | KENNY CHESNEY Anything But Mine /BNA/ +392
36 €D KEITH ANDERSON Pickin’ Wildflowers (Arista) 1339 163 520 +37 28505 4302 6  56/2| JODEEMESSINA My Give A Damn's Busted (Curt) +326
34 36 CHELYWRIGHT Bumper Of My S.U. (Dualtone/Painted Red) 1269 169 492 40 40926 7302 10 330 | SUGARLAND Baby il ibercury —
35 €D BLUECOUNTY Nothin' But Cowboy Boots Asylum/Curb) 1261 37 575 432 28466 2007 5 62/4 ::'s\mmwsng;; ﬂ‘l:’;’r’o'{i B :;2;
28 38 TOBY KEITH f{KRYSTAL Mockingbird (DreamWorks) 1061 -1242 388 470 30106 -41330 10 74/0 | CRAIG MORGAN That's What | Love About Sunday (BBA/ +251
39 €D ALISON KRAUSS & UNION STATION Restless (Rounder/ 933 174 333 +55 26989 3174 6  31/0| MARTINA MCBRIDE God's Wil (RC4/ +240
38 @ SARAEVANS Tonight (RCA/ 906 36 380 +12 24407 1969 6  50/3 [ BROOKS& DUNN Its Getting Better All The Time Mdrists)  +221
46 @ DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol 865 492 324 +195 26425 14370 3 5aj31 | “OSH GRACIN NothinTolose lyne Street 21
@ BLAKE SHELTON Goodbye Time (Warmer Bros.) 734 520 307 +212 20491 14297 1 5211
@® TIMMCGRAW Drugs Or Jesus (Curt/ 681 440 199 +129 23411 15726 1 45/40
— @ SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 630 323 294 +161 14311 7290 2 44/10 BREAKERS
@ TRICK PONY It's A Heartache (Asylum/Curty 512 406 198 +157 13777 8197 1 17)12 PHIL VASSAR
44 @ TRENT WILLMON The Good Lite (Columbia) 500 14 80  +6 16701 53 17 48| IliTake That As A Yes (The Hot Tub Song) (Arista)
42 47 TRENT WILLMON Home Sweet Holiday Inn (Cofumbia) 496 65 251 -29 9079 -1464 8  34)0 6 Adds * Moves 29-29
45 (@ RANDYROGERS BAND Tonight's Not The Night (Smith Entertainment) 478 68 90 +12 14816 1625 5 80 TOBY KEITH
) ) Honky Tonk U (DreamWorks)
43 49 PATGREEN Somewhere Between Texas... (Universaj/Republic/Mercury) 461 61 74 -27 15701 432 10 1} 76 Adds * Moves 0-34
40 50 TRACY BYRD Revenge Of A Middle-Aged Woman (BNA/ 434 314 176 19 12196 6832 15 3100

Songs ranked by total plays

117 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week
of 1/23-1/29. Bullets appear on songs gaining points and/or plays or remaining flat from previous week. If two songs are tied in total points, the song with the larger Station playlis[s for all R&R reporters
increase in points is placed first. Songs below No. 1 and down in points and piays for three consecutive weeks are moved to recurrent. Most Added is the total number of -
new adds officially reported to R&R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points are available on the web at
lists the songs with the greatest week-to-week increases in total points. Station Weight = AQH Persons + (Market rank X 10) divided by 4180. Total Audience equals Average www.radioandrecords.com.
Quarter Hour Persons times number of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with
permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records.
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February 4, 2005

ARTIST TITLE LABEL(S) L I S L

RASCAL FLATTS Bless The Broken Road (Lyric Street) 5223 184 4073 +252 122077
GRETCHEN WILSON When 1 Think About Cheatin’ (Epic/ 5141 135 4046 +163 121332
BRAD PAISLEY Mud On The Tires (4rista) 5081 46 3979 +133 119240
KEITH URBAN You're My Better Half (Capito)) 5034 76 3953 +156 117691
ALAN JACKSON Monday Moming Church (Arista) 44471 129 3513 +152 106373
LEANN RIMES Nothin’ ‘Bout Love Makes Sense (Asylum/Curb) 4361 233 3489  +241 103145
JOSH GRACIN Nothin’ To Lose {Lyric Street) 3885 350 3039 +339 92318
REBA MCENTIRE He Gets That From Me /(MCA) 3674 118 28N -66 83461
LEE ANN WOMACK | May Hate Myself In The Morning (MZ4) 3330 179 2654 +211 78515
SUGARLAND Baby Girl (Mercury) 3291 269 2524 +246 75220
BRODKS & DUNN It's Getting Better Al The Time (Arista) 3235 186 2512 +191 73541
BILLY DEAN Let Them Be Little /Curb) 3206 255 2553 +279 74511
ANDY GRIGGS If Heaven (RCA) 2837 115 2242  +156 68091
MONTGOMERY GENTRY Gone (Columbia) 2792 200 2213 +230 67889
CRAIG MORGAN That's What | Love About Sunday (BBR) 2780 197 2246  +217 66827
KENNY CHESNEY Anything But Mine (BNA4/ 2538 430 2047 +394 58810
JAMIE O'NEAL Trying To Find Atlantis (Capitol) 2424 79 1934  +98 54770

2318 914 1762  -729 55249
2214 187 1801 +177 52659

BIG & RICH Holy Water (Warner Bros.)
JOE NICHOLS What's A Guy Gotta Do Universal South)

MARTINA MCBRIDE God’s Will (RCA) 1860 281 1496  +257 42960
JO DEE MESSINA My Give A Damn’s Busted (Curb) 1837 424 1463 +375 44609
TRACE ADKINS Songs About Me (Capitol) 1769 160 1384 +166 39727
MIRANDA LAMBERT Me And Charlie Talking (Epic) 1588 173 1238 +169 35696
TERRI CLARK The World Needs A Drink (Mercury) 1381 78 1043 +82 32077
LONESTAR Class Reunion (That Used To...) (BNA) 1355 157 1110 +182 KAVAR
PAT GREEN Don’t Break My Heart Again (Universal/Repulic/Mercury) 1330 -740 1025 575 30793
BLAINE LARSEN How Do You Get That Lonely (BNA/ 1291 120 1107  +116 29485
MARK CHESNUTT I'm A Saint (Vivaton) 1237 44 9 -1 26367
SHANIA TWAIN Don't! (Mercury) 1202 261 971  +233 26888
PHIL VASSAR I'll Take That As A Yes {The Hot Tub Song) (4rista) 949 105 789  +121 23259
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) 781 336 622 +247 17914
SARA EVANS Tonight (RCA) 704 .60 586 -7 15035
TOBY KEITH Honky Tonk U (DreamWorks) 686 686 564 +564 16648
CHELY WRIGHT Bumper Of My S.U.V. (Dualtone/Painted Red) 651 25 574  +50 16162
AMY DALLEY | Would Cry (Curb) 631 59 503 +62 15194
TIM MCGRAW Drugs Or Jesus (Curb) 621 374 460 +305 12322
BLUE COUNTY Nothin’ But Cowboy Boots (Asylum/Curb) 585 65 468 +47 13759
BLAKE SHELTON Goodbye Time (Warner Bros.) 560 196 477  +184 12888
SHEDAISY Don't Worry ‘Bout A Thing (Lyric Street) 516 307 404 +214 11821
ALISON KRAUSS & UNION STATION Restless (Rounder) 459 .30 373 0 11047
KEITH ANDERSON Pickin’ Wildflowers (Arista) 417 26 316 +25 9838
S. BROWN f/R. RANDOLPH Mission Temple Fireworks Stand [Curb) 318 13 2712 +20 6773
JOHN STONE Shame On Me (Tootsie’s) 255 28 172 +23 3656
JULIE ROBERTS Wake Up Older (Mercury) 239 100 214 +91 4701
KENI THOMAS Not Me (Moraine) 205 4 156 -2 4062
AARON LINES Waitin’ On The Wonderful (BNA/ 198 29 137 +22 4509
TIFT MERRITT Good Hearted Man (Lost Highway/DreamWorks) 185 52 152 +39 4066
JEDD HUGHES Soldier For The Lonely (MCA) 1m 72 131 +62 3824
JIMMY BUFFETT Piece Of Work (Mailboat/RCA) 1m -5 161 +23 4094
REBECCA LYNN HOWARD That's Why | Hate Pontiacs (4rista) 144 52 1 +53 3808
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1921
1775
1802
4877
7032
-285
835
361
593
1901
-668
702
1200
1501
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1332
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16
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i
106/2
105)2
1053
106/2
10012
104)2
1014
1031
1014

9713
102/3
101)2

96/3

92i4

9412

9714

9912

81

9116

7616

80/9

854

86/8

6913

80/9

54/0

115

7312
212

57i4
56/17

45/5
63/63

aMn

37113
37126

4014
51114
43115

3512

2913

221

12/0
26/11

1714

141

1713

1377

15/2

13/5

108 Country reporters. Songs ranked by total plays for the airplay week of Sunday 1/23 - Saturday 1/29.
© 2005 Radio & Records.

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
TOBY KEITH Honky Tonk U (OreamWorks) 63
TIM MCGRAW Drugs Or Jesus (Curt) 26
DIERKS BENTLEY Lot Of Leavin’ Left To Do {Capitol) 17
SHEDAISY Don’t Worry ‘Bout A Thing (Lyric Street) 15
BLAKE SHELTON Goodbye Time (Warner Bros.) 14
SHANIA TWAIN Don't! (Mercury/ 12
JULIE ROBERTS Wake Up Older (Mercury) "
LONESTAR Class Reunion (That Used To...) (BNA) 9
JO DEE MESSINA My Give A Damn’s Busted (Curb)/ 9
BUDDY JEWELL If She Were Any Other Woman (Columbia) 9
MOST
INCREASED POINTS

TOTAL

POINT
ARTIST TITLE LABEL(S) INCREASE
TOBY KEITH Honky Tonk U (DreamWorks) +686
KENNY CHESNEY Anything But Mine (BNVA/ +430
JO DEE MESSINA My Give A Damn’s Busted Curt) +424
TIM MCGRAW Drugs Or Jesus (Curb) +374
JOSH GRACIN Nothin' To Lose (Lyric Street) +350
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capitol) +336
SHEDAISY Don’t Worry ‘Bout A Thing {Lyric Street) +307
MARTINA MCBRIDE God's Will (RCA) +281
SUGARLAND Baby Girl (Mercury) +269
SHANIA TWAIN Don't! (Mercury) +261

MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
TOBY KEITH Honky Tonk U (DreamWorks) +664
KENNY CHESNEY Anything But Mine (BNA4/ +394
JO DEE MESSINA My Give A Damn's Busted (Curb) +375
JOSH GRACIN Nothin’ To Lose Lyric Street/ +339
TIM MCGRAW Drugs Or Jesus (Curb) +305
BILLY DEAN Let Them Be Little (Curt) +279
MARTINA MCBRIDE God's Will /RCA/ +257
RASCAL FLATTS Bless The Broken Road (Lyric Street) +252
DIERKS BENTLEY Lot Of Leavin’ Left To Do (Capital) +247
SUGARLAND Baby Girl (Mercury) +246
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COUNTRY CALLOUT AMERICA. 5r SBullseve

EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES February 4, 2005
Callout Americae song selection is based on the top 35 titles from the R&R Country chart for the airplay week of January 23-29.

TOTAL STRONGLY
ARTIST Title (Label) POSITIVE PASSION  INDEX  NEUTRAL  FAMILARTY  DISLKE  DisLke | CALLOUT AMERICAe
ALAN JACKSON Monday Morning Church (Arista/ 495% 795%  4.24 145%  99.0% 3.8% 1.3% HOT SCORES
CRAIG MORGAN That's What | Love About Sunday /88R) 338% 738% 407 175%  95.8% 3.5% 1.0%
BRAD PAISLEY Mud On The Tires /Arista/ 38% 730% 404 195%  97.5% 38%  1.3% This Week At
N in’* 3 3 . 8 .0 89 9 H
LEANN RIMES Noth!n Bout Love Makes Sense (Asylum/Curb) 323% 71.3% 398 18.8% 97.0% 5.8% 1.3% c“llout Amerlcu
JOSH GRACIN Nothin’ To Lose (Lyric Street) 303% 71.0% 397 20.3% 97.0% 4.0% 1.8% By J H
REBA MCENTIRE He Gets That From Me (#C4) 35.8% 67.8% 393 19.8%  97.8% 8%  25% y John Hant
GRETCHEN WILSON When | Think About Cheatin’ (Epic/ 305% 658% 390 233%  96.8% 6.0% 1.8% Jan Jackson’s “Monday Morning
SUGARLAND Baby Girl (Mercury/ 238% 628% 382 23.0%  93.5% 6.0% 1.8% [ Church” continues to build strength, mov-
RASCAL FLATTS Bless The Broken Road (Lyric Street) 300% 618%  3.83 22.0% 93.8% 6.5% 3.5% | ing tothe No. Tsong overall this week at
LEE ANN WOMACK | May Hate Myself In The Morning (MCA/ 27.5% 61.3% 386 193%  89.5% 6.5% 26y | Collout America — up from No. 2 last
. ) . _ . . . . week. The song is also the No. 1 passion
KEITH URBAN You're My Better Half (Capitol 225% 60.8% 380 283%  950% 4.8% 13% | song in the sample and the No. 1 song
BILLY DEAN Let Them Be Little (Curty 283% 603% 378 225%  950% 9.8% 2.5% | with both male and female listeners.
ANDY GRIGGS If Heaven (RCA/ 270% 59.0%  3.86 19.0%  87.3% 7.8% 1.5% Jackson labelmate Brad Paisley has the
PAT GREEN Don't Break My Heart Again (UniversaliRepublic/Mercury) 18.5%  58.5% 373  233%  90.5% 7.0% 1.8% EO' 2 songloverallifor tngwesloanchithe
. 0. 4 passion song, with “Mud on the
BROOKS & DUNN It's Getting Better All The Time (Arista/ 285% 57.5% 387 223%  81.3% 4.8% 2.8% | Tires.” Paisley’s strength is with male lis.
KENNY CHESNEY Anything But Mine (BNA/ 188% 540% 371 248%  87.0% 5.8% 2.5% | teners, who rate “Mud on the Tires” the
MARK CHESNUTT I'm A Saint (Vivaton) 185% 540% 374 255% 86.5% 5.3% 18% | No-2song. o
- " 53.5% 1.80 16.0% 80.8% 8.5% % Looks like Leann Rimes is really real,
MARTINA MCBRIDE GUd S Wl" (HCA/ 280 (] D7 . U .0/ Relyii} 28 0 with “Nothin” ‘Bout Love Makes Sense”
JOE NICHOLS What's A Guy Gotta Do (Universal South) 198% 533% 369 215%  86.5% 10.0%  1.8% | moving inside the top five to the No. 3
BLAINE LARSEN How Do You Get That Lonely (B1/4) 225% 533% 381 22.0% 82.3% 5.3% 1.8% | song and the No. 2 passion song. Rimes
BIG & RICH Holy Water (Warner Bros.) 253% 518% 362 228%  91.3% 13.0%  3.8% | s theNo. 2songwith females
, ) i : ] \ . . ] . ] Josh Gracin is new to the Callout
JAMIE O'NEAL Trying To Find Atlantis (Capitol) 233% 51.8% 3.69 30.8% 92.5% 8.5% 1.5% America top five, with “Nothin’ to Lose
JEFF BATES Long, Slow Kisses (RCA/ 18.3% 50.5% 363 305%  90.5% 1.5% 20% | “ up to No. 4 from last week’s No. 7.
AMIE LYNN If The Walls Had All Been Windows (lndependent) 200% 490% 349 37.5% 100.0% 7.0% 6.5% G“md" has the No. 7 passion song over-
CHELY WRIGHT Bumper Of My S.U.V. (Dualtone/Painted Red) 180% 45.0% 364 18.0%  74.5% 1.5% 40% | A Womack's I May Hate My-
MONTGOMERY GENTRY Gone /Ca/umllla/ 14.3% 43.5% g 26.5% 86.8% ‘18% 5.0% self in the Morning" moves into the top
TRACE ADKINS Songs About Me (Capitol 153% 425% 351 265%  81.8% 9.5% 3.3% | 10 at Callout America as the No. 8 song
KEITH ANDERSON Pickin’ Wildflowers (Arista/ 135% 410% 345 263%  82.0% 11.8%  3.0% | overall up streng from last week’s No.
) ) . . y n a . 12. Men rank “[ May Hate Myself in the
PHIL VASSAR I'll Take That As A Yes (The Hot Tub Song} (Arista/) 16.0% 40.0% 336 22.5% 81.3% 11.8% 1.0% Morning” as the No. 6 song for the
TERRI CLARK The Waorld Needs A Drink (Mercury) 108% 365% 344 328%  79.8% 8.5% 2.0% | week.
JO DEE MESSINA My Give A Damn’s Busted (Curty 148% 363% 346 208%  70.8% 9.0% 4.8% The big move of the week is Brooks
BLUE COUNTY Nothin' But Cowboy Baots (Asy/um/Curb) 125% 355% 340 243%  74.5% W% % [raclDrns “I5 GeRnpIPeREs. Al de
- ; ) : , i " y . Time,” moving eight places to rank as
MIRANDA LAMBERT Me And Charfie Talking (Epic/ 95%  353% 327 273%  80.0% 118%  58% | the No. 7 song overall, up from No. 15
LONESTAR Class Reunion (That Used To...) (BN4) 9.0%  34.0% 331 29.0% 77.0% 9.0% 5.0% This song is the No. 10 passion song
AMY DALLEY | Would Cry (Curty 10.3% 335% 338 280%  74.0% 9.5% 3.0% °Vera3‘_‘ 12011 already the No. 5 song with
TOBY KEITH f/KRYSTAL Mockingbird (DreamWorks/ 150% 315% 303 21.5%  83.3% 163% 1405 OCOHsenes

Total sample size is 400 persons weekly, with a margin of error of plus or minus 5%. Scoring is done each week using live interviewers conducting an interview with each respondent. Scaés are: 5) 1 like it a lot; in fact, it's one of my
favorites; 4)  like it; 3) It's OK, just so-s0; 2) | don't like it; and 1) | strongly dislike it. The index score is an average of all 1-to-5 scores. The total positive score is an aggregate of the 4 and 5 scores. To be included in weekly callout,
songs must have entered the top 40 positions on R&R's Country airplay chart. The sample is composed of 400 25-54-year-olds who identify country as their favorite music and who listen daily to competitive Country radio in the
sample markets. The sample is 50% male/female and evenly distributed in the 25-34, 35-44 and 45-54 demos. The sample is balanced by region and markets within each region. Bullseye Callout is conducted in these regions and
markets. SOUTH: Charleston, SC; Charlotte; Baton Rouge; Nashville; Atianta. MIDWEST: Flint, MI; Indianapolis; Madison; Omaha; Cincinnati. EAST: Harrisburg; Rochester, NY; Springfield, MA; Providenze; Washington, DC. WEST:
Modesto, CA; Salt Lake City; Colorado Springs, CO; Portland, OR; Houston. © 2005 Radio & Records. © 2005 Bullseye Marketing Research Inc.
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4 w " \
;i . o : il POWERED[ 14
/f America’s Best Testing Country Songs R R Seeely
”ﬂlg ”’gM”sm-“qﬂ!! 12 + For The Week Ending 2/4/05 e SRS Co UN T&Y TOP 3 o MEI“ AB ASE
= CANADA:
) Per. W M LAST THS TOTAL +/-  WEEKSON _TOTAL
Artist Title (Label) TW LW Famil. Burn 25-54 25-54 25-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS CHART  STATIONS
KEITH URBAN You're My Better Half (Capitol 423 409 95% 17% 422 434 415 2 @  BRADPAISLEY Mud On The Lt . 551 +17 15 160
BLAKE SHELTON Some Beach (Warmer Bros.) 419 411 98% 35% 425 428 4.23 3 @  GRETCHEN WILSON When! Think About Cheatin (£0ic/ 543 +34 10 140
BRAD PAISLEY Mud On The Tires (Arista/ 417 417 9% 22% 415 404 422 1 3 KEITHURBAN You're My Better Half (Capito) 535 AR L
DARRYL WORLEY Awful, Beautiful Life Dreamiorks) 413 416 95% 25% 422 416 426 7 @  RASCALFLATTS Bless The Broken Road (yric Street/ 478 +53 T 130
JOSH GRACIN Nothin’ To Lose /2 yic Street) 410 415 90% 16% 407 447 402 4 5  LEANNRIMES Nothin' ‘Bout Love... (Asylum/Cur) 446 -39 16 170
KENNY CHESNEY Anything But Mine (B4 409 392 78% 12% 403 404 402 1 ©  J0SHGRACIN Nothin' To Lose (Lyri Street) 44 +4 7 21
RASCAL FLATTS Bless The Broken Road yric Street)  4.08 418 95%  22% 405 433 389 6 7 ALAN JACKSON Monday Morning Church (4rista) 425 1 12 11/0
MARTINA MCBRIDE God's Will (RC4/ 407 398 83% 15% 4.07 412 405 5 8 «» DOC WALKER Forgive Me... (Open Road/Universall 425 ] 1" 120
MONTGOMERY GENTRY Gone (Columbia) 407 393 82% 15% 404 421 396 10 0 DARRYL WORLEY Awful, Beautiful Life (DreamiWorks) 423 +10 10 110
JOE NICHOLS What's A Guy Gotta Do (Universal Soutt) 407 411 78% 8% 409 407 410 12 @* DEAN TUFTIN Wide Open Highway (Stolen Horse) 392 +7 7 8/0
ANDY GRIGGS If Heaven (RCA/ 406 407 8% 1% 403 415 397 9 1 BLAKE SHELTON Some Beach (Warner Bros.) 369 47 14 14)0
BROOKS & DUNN It's Getting Better All The Time (Arista) 402 425 88% 13% 400 418 391 13 12 REBA MCENTIRE He Gets That From Me (MCA) 358 K 12 15{0
CRAIG MORGAN That's What | Love About Sunday /BB7) 398 406 81% 15% 4.04 393 406 14 13 BROOKS & DUNN It's Getting Better All The Time (Arista) 354 3 5 13/0
SUGARLAND Bahy Girl (MEI'L‘III}’/ 398 400 87% 18% 395 377 4.03 15 14 BIG & RICH Holy Water (Warner Bros.) 342 2 14 15/0
LEANN RIMES Nothin' ‘Bout Love Makes Sense Msyﬁl”l/[:ﬂlﬁ 396 391 97% 21% 392 389 394 18 @* LISA BROKOP Hey, Do... (Curb/EMI Music Canada) 330 +23 5 9/0
TRACE ADKINS Songs About Me (Capitol) . 396 3.83 sai% 9% 399 402 397 17 @ e GORD BAMFORD My Heart's A Genius (G#5) 330 +16 5 100
ALAN JACKSON Monday Morning Church (Arista/ 394 401 95% 29% 397 394 399 % m LEE ANN WOMACK | May Hate Myself... MCA4/ 315 +48 3 1312
; _ 0 0
JEFF BATES Long, Slow Kisses /3C4/ 3.88 50% 8% 388 409 378 2 @ BILLY DEAN Let Them Be Little (Curt) 313 +35 3 1000
0,
BLA:\':‘ENL::];E: H"I“;’AD" LGS T;"‘ i"“‘:} G2 e :9: 5:;" 9:" ) :': 376 21 @  MONTGOMERY GENTRY Gone /Cokmbia/ 08 4% 2 110
LEE CK | May Hate Myself In The Moming MC4/ 386 398 92% 19% 393 398 39 g 20 TIM MCGRAW Back When (Cart/ 296 126 15 170
REBA MCENTIRE He Gets That From Me (MCA/ 385 393 9% 35% 394 399 391 o> m PAUL BRANOT Home (Grange/Universal 205 +122 1 1013
GRETCHEN WILSON When | Think About Cheatin’ Fmic/ 3.84 401 99% 35% 396 4.00 3.93 19 » JASON MCCOY | Lie (0 8”';]? niversal 283 10 g a0
ie vad/Universa -
BILLY DEAN Let Them Be Little (Curb/ 383 396 91% 24% 387 405 377 - - * T JUHNSU: e . - 180
JAMIE O'NEAL Trying To Find Atlantis (Capitol 383 382 8% 19% 386 385 387 25 @"' AME ONEAL Toie T :" vertia o * o w2 s
JO DEE MESSINA My Give A Dam's Busted /Cu) 382 — 53% 8% 386 383 387 IE 'V'"f’| LIy *
BIG & RICH Holy Water (Warer Bros) 375 375 9% 3% 377 38 373 B> @ SHANIATAAIN Dot Merery 26«81 13
PAT GREEN Don't Break... UniversalRepublicMercary) 375 373 85% 20% 373 356 381 @ AARON LINES Waitin On The Wonderful B4/ 273 +110 IRLLE
TERRI CLARK The World Needs A Drink (Mercury) 362 361 70% 17% 365 371 362 | 28 @ AARONPRITCHETT John Roland Wood (Foyalty) 268 +25 4 o
MIRANDA LAMBERT Me And Charlie Talking Epic/ 358 362 64% 15% 367 359 371 @  KENNY CHESNEY Anything But Mine (BA) 253 +90 LI
23 29 CHRIS CUMMINGS Not Again (Wamner Bros.) 236 41 12 13/0
Total sample size is 307 respondents. Total average favorability estimates are based on ascale of 1-5. (1=dislike very much, 5 = like very .
much). Tolal familiarity represents the percentage of respondents who recognized the song. Total bumn represents the number of 30 @ TERRI CLARK The World Needs A Drink (Mercury) 228 +10 2 92
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to 3ppear on survey. Sample composition s based - - - i - — ] -
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 20 Canadian Cou reporters. Monitored airplay data supplied by Mediabase Research, a d|V|_5|_on of Premiere Ra.dl_o Networks.
RateTheMusic.com results are not meant to replace caflout research. The results are inteneed to show opinions of participants on the the Songs ranked by total plays for the airpiay week of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio slations by previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs below No.
\ca//ing 818-377-5300. RateTheMusic.com dala is provided by Mediabase Research, a division of Premiere Radio Networks. ) QS are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records. * Indicates Cancon. Y,
" N 7 N
c -0 -U - N T - R Y ;
FE H g’“!‘_“i.‘“B"ﬁ c I“_E NEW & ACTIVE
KENI THOMAS Not Me (Moraine/
YEAR AGO - - Total Plays: 183, Total Stations: 23, Adds: 3
7 = % 5 - T ¥ 35 5 = P
*No. | #Remember When”—Alan jadson JULIE ROBERTS Wake Up Older (Mercury/
Total Plays: 142, Total Stations: 31, Adds: 9
@ YEARS AGO
" ' _ AARON LINES Waitin' On The Wonderful (B44/
*No. | #“CowboyTake Me Away”—The Dixde Chicks Total Plays: 139, Total Stations: 22, Adds: 6
YEARS AGO
SAWYER BROWN fIROBERT RANDDLPH Mission Temple Fireworks Stand (Curb)
«No. 1#ThisTime”—S B Total Plays: 133, Total Stations: 22, Adds: 3
@ YEARS AGO BUDDY JEWELL If She Were Any Other Woman (Columbia/
) Total Plays: 123, Total Stations: 26, Adds: 23 [
*No. [ £On Second Thought ’— Eddie Rabbitt
JEDD HUGHES Soldier For The Lonely (MCA/ |
@YE‘“‘S o — Total Plays: 91, Total Stations: 19, Adds: 7
* No. 1#‘Baby’s Got Her Blue Jeans On”— Mel McDaniel JIMMY BUFFETT Piece Of Work (Mailboat/RCA)
@YE ARS AGO Total Plays: 85, Total Stations: 13, Adds: 5
. REBECCA LYNN HOWARD That's Why | Hate Pontiacs (Arista/
Fy CU l,nmg Bad( Mae"___ Sl'ﬁppafd g
*No. 170 Be For TG. Total Plays: 79, Total Stations: 18, Adds: 4
XEABS Aco
: : KATRINA ELAM | Want A Cowboy (Universal South)
* No. | “Sneaky Snake | Care” —TomT.Hall Total Plays: 35, Total Stations: 13, Adds: 13
o VN _J
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-
—— Stations and their adds listed ajphabetically by market N
ilene, TX WHWK/Binghamton, NY | KKCS/Colorado Springs, CO*
POMD.J8Cind F AN i akee P GG 'v’lnxﬂmg:i'v'ﬁaﬁé i ety g e KFRGRiverside, CA* WCTO/Sarasota, FL* KiIM/Tucson, AZ
: JB Clo 1 'TOBY KEITH i 0 : of : . o n, AZ*
APD: Doc Alexander |g Jeunnﬂ'?s ms"ﬂw 9 f‘)m‘(ﬁn i ﬁ JOE NICHOLS W APD/MD: Kelly Greene omnmg‘mmmn OM: Lee Douplas OM/PD: Mark Witson OM: Herb Crowe
s 7 St A S ey L PMD. Bon defirey APD: Heidi Docker PDMD: Buz Jackson
T KSKS/Fresno, CA* DEAG A EY KTST/Oklahoma City, OK* | 7 S0 sessin HARTHANCERIDE 5 B el
WQMX/Akron, OH® TMVCGRAY WCOS/Columbia, SC* PD: Steve Pleshe TORY KETH WDEN/Macon, GA PD: Anthany Allen § Aot AL e85 roes
OM/PD: Kevin 'v‘mn TRICK POY PD: LJ Smith ' MD: Jason Hurst ) PD: Bob Raleigh 2o 2 SHANIATWAIK glJCleavannah, GA
APD: Ken Steel APDMOD: Glen Garett o wROGacksomile, FL* | APOMD: | aua Saring . PD:Boomar e LA NC S
P Ken Steel WOXB/Birmingham, AL* ARl OB OM: Gail Austin 1 THMGEA KXKT/Omaha.'NE WSLC/Roanoke, VA i ”3'3%2%{; Lee PD: Ric Hamplon
1 oaviem PD: Tom Hanrahan KUAD/FL Collins. CO &nﬁ;ﬁ Casey Carter PD: TnmAGnndwm PD: Brett Sharp 2 ToBvieims
R e APOMD: WCOL/Columbus, OH* 2 ) . . MD; Craig Allen MD: Robynn Jaymes e
WOMD: ay Cnze PD: John Crenshaw PD: Mark Callaghan WWOQM Madison, Wi gy iy KMPS/Seattle, WA" .
N . il AARON LINES SHANIA TW/ M
WENAAIbany, NY* APDMD: Dan . Zuko APD: Dave Jensen WXBQ/Johnson City* ;%m':"g;':'" Soev e PD: Becky Brenner WWZD/Tupelo, MS
PD: Buzz Brindle WPSK/Blackshurg, VA AN LN M‘Dwgggllrsarv POMD: Bill Hagy ko e — KHAY/Oxnard, CA MD: Tony Thomas OM: Rick Stevens
MD: Bill Earley OM/PD: Scott Stevens GRAW 14 SHEDRSY A PO/MD: Budﬂ!{\'lan Arsdale WYYD/Roanoke, VA IR PD: Bill Hughes
3 TIMMCGRAW APD/MD: Sean Sumner Wi . 3 KENNY CHESHE PD/MD: Joel Dearing 1 TOBT T g
3 TOBY KEMTH No At GSQ/Cookeville, TN WCKT/FL, Myers, FL* WMTZ/Johnstown, PA LONESTAR J0 DEE MESSINA
OM: Marty McFly il OMAD: Steve Walker KiAMasan City, 1A S T KRMD/Shreveport, LA : %“r?”dé%%m
KBQUAIbuguerque, NM* ) PD: Gator Harmison e A MD: Lara Moshy PO/MD: -'_Bmoks WBEE/Rochester, NY* PO: Les Acree
) WBWN/Bloomingten, IL P APD/MD: Dave Logan o U .
PD: Tim Jones APD: Philip Gibbons Nordss T MARTINA MCBRICE EDD KPLM/Palm Springs OM: Dave Symonds APD/MD: James Antheny
OM/PD: Dan Westhott 4 LOVESTRR prings, CA ¥ 3 wos
MO JeftJay APOMD: Buck Stevens MD; Stewarl James RGeS £ SR PD: Al Gordon PD: Billy Kidd KNUE/Tyter, T
2 TMMG HRMEA LAMBERT WWGR/Ft. Myers, FL* A KTEX/McAl . MO: Kn,x James MD: Nikk Landry OM/PD Michael Cruise
& ,;gg;“ Wk BLAINE LARSEN PO: Mark Phllis KiXQ/Joplin, MO MecAllen, TX 10 MIRAAOA LAMBERT Sl KXKS/Shreveport, LA 5 Dok vestn
KRST/Albuguerque, NM* foBvien . s‘mp:“g:"s OM: Jason Knight OM: Billy Santiago 15 T ks ey OM: Gary McCoy 9 KR
OM/PD: Eddie Haskell WHKXBluefield, WV - T PD: Steve Kell PO: Jodo Cerda e ¢ usss Wi
4 L B KRYS/Corpus Christi, TX 7" BLUE COUNTY J X . ) JULIE ROBERTS PD: Russ Winston WF "
Mol FOND FoiFesiie | P ok ekl A o e e e WApPaamaci L | | AP Tom tsen
AR ko MD: Deena Blake g m& SHELTO 1 MARTINA MCBRIDE Ll ',"m il KSUX/Sioux City, 1A % Toavcmaw
TOBY KEMTH _ Timnem WYZB/Ft. Walton Beach, FL | & suo0y it SHANIATWAN ﬂm%ﬁ%"e Coliins WXXQ/Rockford, IL PD: Bob Rounds 17 TERRI CLARK
KiZN/Boise, ID 3 RARTINA MCBRIDE OM: Scraich Malone [ 1 sHik ham PD: Sleve Summers APND: Toy i 16 KE MRS
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PART Two OF A Two-PART SERIES

2005 Grammy

Predictions

Who will be Best New Artist?

\ne Grammy category that many people in our sometimes

“jaded industry are always curious about is Best New Art-
ist. Some say the award is a curse to its recipient, others feel that
the honor has propelled many careers. In any event, this is what
my panel of music experts had to say, and one thing’s for cer-
tain: Maroon 5 have their share of radio fans.

Donna Miller

MD/middays, KOSO/Modesto, CA

For Best New Artist, | hope it will be Maroon
5, because I predicted a Grammy for them when
I first saw them two years ago. However, since
many artists have experienced a downturn in
their soaring careers after winning this award, I
should wish it on Kanye West. For Best New Art-
ist in 2006, I would pick Jem or Low Millions. I
predicta great 2005 for both of these talented acts.

Jen Myers

MD/nights, KYKY/St. Louis

For Best New Artist, I'd love to see Maroon 5
win. “This Love” was the biggest song at Hot AC
in ‘04, and they're on single No. 4 with “Sunday
Morning” and still going strong. In a year when
alotof core Hot AC artists didnt put out albums

(hurry up, Rob Thomas!), they were great for us.

RRY-

If they split the Hot AC vote with Joss Stone
and Los Lonely Boys, however, that leaves Kanye
West and Gretchen Wilson to fight it out. In that
case, | have to go with the hometown girl. Gretch-
en grew up about 30 miles east of St. Louis and
rerecorded “Redneck Woman” as “Redbird Fe-
ver” in honor of the St. Louis Cardinals’ trip to
the World Series. We may have let the Sox break
the curse, but 2005 is the year for the Cards —
and a Grammy win for Gretchen.

Jeff Cooper

MD/afternoons, KNEV/Reno, NV

Best New Artist: There’s no doubt in my mind
that Maroon 5 take this title. A group that is
spread out over CHR, Hot AC and AC and stay-
ing at the top of the charts is incredible. Their
CD Songs About Jane is one [ will keep with me
forever. There is such a great blend of rock and

DU S

pop on it. The album is one of the best to have
been released in the past few years, and the guys
are great to their fans as well — a true sign of a
real band.

Marne Mason

Asst. PD/MD, WYYY/Syracuse

There are so many strong contenders in the
Best New Artist category. Country radio cer-
tainly has a lot to thank Gretchen Wilson for.
Her album sales really - -
helped turn around a
down trend for them. Joss
Stone is amazing, Her tal- | &
entis so developed at such
a young age. And Kanye
West really burst onto the

scene in a big way. But,
with that said, for a unique
sound and multiformat
crossover appeal, I have to
go with the boys from Ma-
roon 5. Great first album
— I can’t wait for more.
Asan AC person, [hope
the trend in music leads us
to more new artists with fun
music. We have a lot of es-
tablished artists who are either out with new mu-
sic, like Elten John with “Answer in the Sky,” or

Marne Mason

“For Best New Artist, I'd
love to see Maroon 5 win.
‘This Love’ was the biggest
song at Hot AC in '04 and
they’re on single No. 4
with ‘Sunday Morning’ and
still going strong.”

Jen Myers

show airs Feb. 13.
Los Lonely Boys (Epic)
Maroon 5 (Octone/J/RMG)
Joss Stone (S-Curve)
Kanye West (Rock-A-Fella)
Gretchen Wilson (Epic)
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remakes of standards, like Rod Stewart with “What
a Wonderful World” and Vanessa Williams' take
on “You Are Everything,” While you certainly can’t
go wrong with talented core artists like these, I'd
like to see more new artists with different sounds
make their way onto AC radio.

Joe Hann

MD, WRCH/Hartford

For Best New Artist,
1 I've got to with Gretchen
Wilson. Even though |
don’t play her at AC ra-
dio, she is a great enter-
tainer. “Redneck Woman”
has it all. My first on-air
job was at a Country sta-
tion, so I know the music.
Some is good, some is
bad, but if it kicks out the
jams, any song — regard-
less of format — has my vote.

[

Joe Hann

Jason Goodman

Asst. PD/MD, WPTE/Norfolk

For Best New Artist, | hope Maroon 5 get it.
They have a unique sound that filled a void last
year. They also delivered a CD with four hits on
it — and probably even more. They deserve it.

Mike Mullaney

Asst. PD/MD, WBMX/Boston

In the Best New Artist category, on the surface
Kanye West looks like the pick for his critically
and commercially huge CD College Dropout, but
the Grammys have not been particularly fond of
recognizing new hip-hop and rap acts in the past.

Maroon 5 is the type of
band that could help break
the jinx of this category
(where are you Arrested |
Development, Shelby
Lynn, Macy Gray, Marc
Cohn, Paula Cole and Milli
Vanilli?), and they have
been, quite simply, the best
band of 2004. But if the :
academy continues itspen- Mike Mullaney
chant for art over mass suc-
cess, Joss Stone could sneak in the back door.

Cheryl Park

MD/morning show host,
WCOD/Cape Cod, MA

For Best New Artist, I'm going to have to say
that I'd like to see Maroon 5 run away with it.
Maroon 5 have got what it takes to stick around
if they play their cards right. What I love the
most about Songs About fane is the sound vari-
ety — what a delight to adopt a new core artist
who doesn’t sound the same in every song they
release. That's going to be the key to survival for
any band as we move further in a world that
offers us an almost overwhelming scope of
choices for how we listen to music.

WAMA-aericaktadiohistons com.

2005 Nominees For Best New Artist

Here’s a list of the nominees for the Best New Artist Grammy. The
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As our horizons broaden, our attention spans
constrict, and that makes us loath to put up with
much repetition. Maroon 5, in one album, have
taken us from a rocker (also nominated for the
Best Use of Heavy Breathing in a Single, in my
book) with “Harder to Breathe” to pop with an
edge in “This Love” to a wistful ballad in “She
Will Be Loved” to catchy cool jazz in “Sunday
Morning.” And they’ve managed to span at least
three formats quite handily.

Partyboy Bueller
MD/nights, KLLY/Bakersfield

Los Lonely Boys are a continuously request-
2 ed group on our station,
and they have been ex-
posed all over the country
B at AC, Hot AC and CHR,

| so my vote for Best New
i Artist goes to them. I love
unique music and artists
like Ryan Cabrera, The
Killers and Maria Mena.

Partyboy These artists and a few
Bueller more brought great energy
and music to radio. T hope

to hear more of this in 2005.

Patty Morris-Capers

National Director/Promotion,
Vanguard Records/The Welk Group

Here's the thing about the Best New Artist cat-
egory: Jody Watley won in 1987 and was never
heard from again. Not that some of the other
winners aren’t fabulous, like Norah Jones and
Christina Aguilera, but I'm just saym itain'ta
guarantee for anything but 5
a spot on The Surreal Life
2007 — maybe.

However, if T had to pick
one act with staying pow-
er, it would be Los Lonely |
Boys. Epic has done the
most amazing job working
this record, and their tenac-
ity won the day and the
airplay. If, however, you
follow my theory on Best New Artist, | would
have to predict that Gretchen Wilson will win
the Jody Watley Award (that’s what I call it) —
but no disrespect to her, because “Redneck
Woman” is a song | fully identify with.

Rob Lucas

Patty Morris

MD/morning show host, WTSS/Buffalo

For Best New Artist, all five nominees in this cat-
egory truly deserve consideration. All have true tal-
ent, and all should be producing quality material
for the next decade. That very rarely happens. But
my choice is Gretchen Wilson. She is much more
thanabar act with anovelty hitin “Redneck Wom-
an.” Her albumis top-to-bottom solid, and the song
“When | Think About Cheating” is one that great
songwriters like Jimmy Webb, Willie Nelson and,
yes, even Paul McCartney would be proud of. 1t's
simple, tells an honest story and is sung that way.
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Here We Go Again

Preparing for the spring book

By Daniel Anstandig

rbitron’s spring survey runs from March 31-June 22 this year.
Here are some important questions to ask yourself as you
ready your station for the most competitive and important book

of 2005.
Ratings

* What can you learn from your station’s
historical spring performances? Is there a par-
ticular month in the spring survey that is tra-
ditionally difficult for your station? Are there
changes in market or audience conditions that
you can predict? For instance, what day do
most schools get out in the market? How will
your audience’s lifestyle or usage of radio
change after that day?

* In reviewing your station’s historical rat-
ings performances, are there observable pat-
terns in listening that can help you plan your
programming or promotions? What are the
highest-rated hours on your station and high-
est-PUR (persons using radio) hours for your
market? Are you offering the best program-
ming possible during those hours?

* Have you checked your Station Informa-
tion Profile at www.arbitron.com to ensure that
your slogan or station moniker is on file with
Arbitron?

* Are there any stations in the market re-
porting a slogan in their SIP that they are not
using on-air according to Arbitron frequency
standards?

* Are your rotations on target for the TSL
on your station? Do TSL trends on your sta-
tion, in your market or in your competitive
situation warrant any adjustments to your
music rotations?

Music

* Are there any renegade songs in your mu-
sic library? Have you checked and double-
checked to ensure that you're playing the hits
and playing them often? If you are unsure of
the hits, have you considered purchasing a
safe list of music from a consultant or research
firm?

Walk away from the
station for a day and
listen for an hour or
two to each of your
talents without
imterruption, just as a
listener would hear
your station. What do
you hear?

B L
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¢ If you have research at your station, have
you considered trading your research with
other stations of similar format inside your
company or social circle? Comparing the pow-
er songs in your test to the power songs in tests
from other stations in your format can help to
identify the cast-iron power titles for your for-
mat. (Of course, you'll want to have permis-
sion from your GM before you willy-nilly dis-
tribute your research to other stations and
companies.)

While Arbitron is
certainly one
barometer of
success, there are
others such as
revenue, respect
from industry peers
and market notonety.

* Are your higher-testing/mass-appeal
songs playing in higher rotation than the sec-
ondary or tertiary songs in the library?

¢ Keeping in mind that most listeners hear
your station in small pockets, does every 15-
minute segment on your station serve as a rep-
resentation of your product’s musical center
sound?

* In your music scheduler, have you setup
safeguards to prevent fringe songs from play-
ing too close together?

Personalities

* Have you had an airstaff meeting to dis-
cuss your plan and encourage the personali-
ties on your station prior to the spring sweep?
Are they aware of your audience composition
and important geographical pockets in your
listening area?

* Walk away from the station for aday and
listen for an hour or two to each of your tal-
ents without interruption, just as a listener
would hear your station. What do you hear?
Are there inconsistencies in the formatics from
shift to shift? Are your personalities truly
speaking to the target listener or to a miscal-
culated projection of the target?

* Are key members of your team under con-

Ao e LY i 1o Ta T T 1A A TIS T VA o T8 2

AT SR

—

AN

R RS

R B O SRR 5SSO

O B 5 O O s SR OR339

tract? Have you identified the essential mem-
bers of your staff and taken measures to en-
sure that they won’t be tempted to cross the
street?

* Are daily promos being produced for
your morning show?

¢ Is your morning show firing on all cylin-
ders? Are they consistently capturing the big
story of the day on their show?

* What resources does your team have for
show prep? Are they all useful, or are they
just precluding other opportunities for bud-
get or barter utilization? Have you consid-
ered purchasing a new show-prep system or
subscribing to magazines read by the target
audience?

* Has anyone from the programming or op-
erations team dropped in to your morning
show’s meetings recently?

Promotions

¢ Does your station have a major strategic
promotion planned for the survey? Has legal
approved your contest rules? Is everyone in-
volved in the contest up to speed on the exe-
cution and on-air formatics surrounding it?

¢ Are there any press-release-worthy events

BRI s

KELDA CAPTIVATES Singer songwriter Kelda recently performed at Club R&R. Seen here are |
(I-r) cellist Andrew Glazier, Kelda and manager Motti Shulman.
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boards, etc., in focus groups? Remember that
not testing and adjusting your message for
the medium you're using can be costly.

Sizing Up The Competition

* Review the positioning statements and
benchmarks of your key competitors. Are
there claims or statements you need to dif-
fuse? What “steel swords” is the competition
using that are important for you to block and
tackle in programming or external market-
ing?

* What maneuvers can you make to fur-
ther maximize the strengths of your cluster
to block or reposition competitors?

* Who will be mak.ng noise in the market
this spring? What external media will you be
up against (TV, billboards, direct mail, stealth
telemarketing)? Will your programming and
marketing plan be competitive and crippling
in the face of your competitor’s anticipated
moves?

* Have you wandered through the sales
department or attended a sales and promo-
tions meeting recently? What are the sales-
people hearing on the streets about your
competition?

®

happening at your station? Who is responsi-
ble for drafting the releases and making con-
tact with local press? Do you have a flight
schedule for your press?

* Have you considered a planned stunt or
event to draw attention to your investments
in outside marketing and advertising?

¢ Have you produced station imaging and
recorded promos for your strategic promo-
tion?

¢ Are you planning to invest in external
marketing during this survey? Do you have
the timing planned out to coincide well with
important segments of the survey? Have you
tested creative for television, billboards, bus

Aiming For No. 1

It goes without saying that being a winning
radio station goes far beyond simply scoring
well in Arbitron. While Arbitron is certainly
one barometer of succsss, there are other in-
dicators such as revenue, respect from indus-
try peers and market notoriety. This checklist
should assist you in moving the needle for any
of these indicators, including the Arbitron sur-
vey.

Daniel Anstandig is VP/Adult Formats at
McVay Media. You can reach him at dan@daer.
com or 440-892-1910.
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“Top 10 albums of the year.”
— ASSOCIATED PRESS

"Nothing is beyond her.
As life-enhancing as
popular music should be.
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WLYF/Miami
Celebrates 35 Years

A conversation with PD Rob Sidney

Tefferson-Pilot’s WLYF turns 35 this year, and its success is due

in part to the longevity of its management team. Sr. VP/GM
Dennis Collins has been at helm for 20 years, and Director/Pro-
gramming & Operations Rob Sidney has run the programming
department for the past 12. I spoke to Sidney about the AC for-
mat, specifically how to maximize at-work listening and win in
middays, and he gladly offered his expertise.

R&R: Give us a brief history of WLYF.

RS: One of the original Sudbrink “Life” easy-
listening stations, WLYF successfully transi-
tioned to a vocal-based
MOR format in the early
1990s and emerged as
mainstream AC “101.5 Lite
FM” in 1996. The station
boasts 57 consecutive Ar-
bitron books as Miami’s
No. 1 AC station 12+, and
it's been the No. 1 AC 25-
54 for 32 of the past 34
surveys. With a lineup of
all-female air talent from
sunup to midnight, Lite FM is supremely fo-
cused on the lifestyle of a working woman.

R&R: Are women in the workplace a growing
audience for AC?

RS: For mainstream, mass-appeal AC radio
stations that generally target women 35-44 in the
workplace, the target is only getting larger. Ac-
cording to the Department of Labor, the num-
ber of ' working women in the U.S. has grown
253% since 1950, from 18.4 million to over 65
million in 2003 — and that number’s expected
to hit 75.5 million by 2010.

o

Rob Sidney
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“What was edgy or harsh
10 years ago is
mainstream and melodic
today. Much like getting
over an unrequiied
teenage crush, time has a
way of softening things.”

Middays [10am-3pm] — or, more inclusive-
ly, the workday daypart of 9am-5pm — provide
mainstream AC stations with a captive audience:
women in all sorts of clerical, administrative and
management positions — not to mention those
in jobs that keep them on the road —who desire
areliable, consistent source of entertainment, com-
panionship and stress relief. A well-executed AC
station resonates perfectly with this listener.

R&R: What unique sales opportunities exist in
middays because of the growing number of at-work
listeners?

RS: All dayparts on 101.5 Lite FM — includ-
ing middays — support live-read personality-
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endorsement commercials. This offers clients the
opportunity to reach their consumer with a very
personal and engaging message. Our midday
host, Gayle Garton, is consistently in demand to
lend her endorsement skills to long-term clients
ranging from auto dealers to health care to res-
taurants.

Lite FM offers not only the market’s largest
audience share in midday, it also boasts a very
high exclusive cume, making it an exceedingly
efficient marketing choice for our clients.

0157y

And that at-work female audience is unreach-
able during the workday by other media. They
generally don’t have access to TV, don’t have
time to read the newspaper and — unless they’re
on the road — aren’t exposed to outdoor and
transit ads between 9 and 5. AC radio is the best
— and, in many cases, only — way to reach these
women who are making so many of the purchas-
ing decisions for their households.

Everyone’s familiar with the studies showing
radio as the medium closest to the point and time
of purchase. Middays on AC radio — and 101.5
Lite FM — represent a terrific opportunity for
restaurants and fast food outlets to reach their
lunch crowd, as well as women planning
evening meals. Since working women are often
forced to weave household and family respon-
sibilities into their workday, health care and au-
tomotive are two other advertiser categories that
can benefit from AC radio’s reach during the
workday.

The listeners’ relatively easy access to the In-
ternet in the workplace makes it wise for adver-
tisers to include their web address in their spots,
allowing customers to quickly act upon the mes-
sages theyre hearing — to get more information
and to purchase the products they’ve just heard
about.

R&R: How have you utilized online technology
to encourage in-office listening?

RS: We're always enhancing the content of
LiteMiami.com to make it a more valuable re-
source to our core listener and more of a com-
panion to the radio station. Certainly, making
available online the title and artist of our “Song
of the Day” — which isn’t announced on the air
after 8am — is a benefit for the active listeners
who participate in our contesting.

Probably the greatest incentive to in-office
listening on our website is the live audio
stream, which we restored a little more than a

AT

Lauderdale, FL family’s front lawn.
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year ago. We've increased the concurrent-
streaming capacity fourfold in the past 14
months, and we're still hitting the limit
throughout the workday.

We know that the majority of our online lis-
teners are local fotks who simply don’t have ac-
cess to a radio in the workplace or who find the
experience of listening online more personal and
novel, though the occasional e-mails from work-
ers listening in Boston, Berlin and Botswana are
a great ego boost!

R&R: What about presentation? Should AC jocks
blend in with the background and take on the role of
announcer or become more forefront and personali-
ty-driven?

RS: My colleague, Chris Conley, PD of
WBEB/Philadelphia, puts it very well when he
says the talent on an AC radio station is there to
provide companionship and shared enthusiasm.
Music is a very important -— the most important
—element of a music radio station’s success, and
that certainly holds true for AC. But too many
stations give up the ghost after 9 or 10am and
settle for segues and liner cards in every other
daypart.

At 101.5 Lite FM, our goal is to resonate with
the listener 24 hours a day, seven days a week
through melody, through lyrical content,

“AC represents a careful
balance of the most
familiar, romantic and
lyrically relevant current
songs with time-tested
material from the
listeners’ musically
receptive years.”

through positioning and imaging, through the
advertisers’ messages and through the relatable
content the talent shares.

That content is a balance of music and artist-
related information, station promotions and
events, and lifestyle information aimed at reduc-
ing stress and improving the listener’s quality
of life. That's Lite FM’s brand of “audiotherapy.”

Lite’s midday diva, Gayle Garton, along with
our afternoon talent, Ellen Jaffe, and evening
host, Kimba, work just as diligently to craft com-
pelling content into each break as our morning

wWwWw-americanradiohistorv.com

LET IT SNOW the WLYEMiami morning show team, (I-r) Richard Lewis, Ron Philips and Susan
Wise, show their holiday cheer at their Let It Snow broadcast after dumping 15 tons of snow on a Ft.
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host, Susan Wise, and her cohorts, Ron Phillips
and Richard Lewis. Those philosophies follow
through to our weekend talent, and that’s what
made John Tesh’s program such a natural fit for
late-nights on Lite FM.

R&R: On to music. How is the AC playlist evolv-
ing?

RS: Adult contemporary is a moving target.
What was edgy or harsh 10 years ago is main-
stream and melodic today. Much like getting
over an unrequited teenage crush, time has a
way of softening things. I recall 10 years ago
1015 Lite FM was fretting with crossing the
“Hootie line” — whether to add Hootie & The
Blowfish to the playlist. Ten years of hindsight
would make that a no-brainer.

No mainstream AC radio station should ever
be on the cutting edge of musical taste. The great-
est attribute of AC is its familiarity and comfort
level. AC represents a careful balance of the most
familiar, romantic and lyrically relevant current
songs with time-tested material from the listen-
ers’ musically receptive years.

Surround Maroon 5 and Los Lonely Boys, or
even Hoobastank, with Lionel Richie, Elton John
and Celine Dion, paying close attention to the
flow and texture balance, and you'll find a way
to incorporate contemporary music without
making the station inaccessible to the workplace.

It ain't Barbra, Dionne and Neil anymore, but
the most successful AC stations are those that are
still, relative to their markets, the softest spots
on the dial. By the way, check back withme in2015
to see if we ever crossec the “"Hoobastank line.”

R&R: What's the mest common programming
mistake made at AC radio?

RS: The myopic belief that after 10am AC sta-
tions can be staffed by trained chimps. Done
well, AC is one of the most emotionally resonant
formats, with tremencous listener loyalty and
trust. We owe our listeners that sense of compan-
ionship and shared enthusiasm around the
clock. It’s not something that can be phoned in
or accomplished with “more music, less talk,
here’s another 10 in a row” liner cards.

Amainstream AC radio station has the poten-
tial to bond with its listeners and foster the same
sort of loyalty and fanaticism — and [ use that
word in the most posifive sense — that Oprah
Winfrey does in her viewers. It’s that sense of
community, belief and resonance that Lite FM
aspires to achieve.


www.americanradiohistory.com

“MR. BRIGHTSIDLE”

SIRIUS#

SATELLITE RADIO

T A P A
SRR T

6 col

Q2 Tm

ASHTON Consulting

Music Industry Consultant

Jack Ashton

The #1 AC Mainstream Consultant!

610 Anacapa Street — 2nd Floor ¢ Santa Barbara, CA 93101
805/564-8335 » Fax 805/564-8345
ashtonconsults@aol.com

AT

Love Songs Ip featuring 18 classics, including 12 Top 10 smashes and 2
previously unreleased gams, including “IF YOU LEAVE ME NOW’ feat.
Pilip Bailey.

Syndicated radio special and promotions targeted for Valentine's Day.

ir a record-breeking caneer marked by album sales upwards of 120 mitlion, 21
Top 10 singles, and five consecutive #1 albums, Chicago ranks as one of the
most successfu American rock groups ever. Now get romantic with Chicago
via an all-new compilation that spices up Rhino's historic restoration of the
band's massive body of work. On CHICAGO, LOVE SONGS the superstar
band proves its fluency i the language of love with 18 favorites spanning

RHINO

Contact John Adams @ (818) 238-6262

www.chicagotheband.com
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1 0 LOS LONELY BOYS Heaven (OR Music/Epic/ 2213 +44 200062 33 10211 i SEITERLES
4 e KELLY CLARKSON Breakaway (Hollywood) 1956 +293 191834 18 9117 1%t -5 TA DDED
3 €  MARTINA MCBRIDE In My Daughter's Eyes (CA/ 1837  +63 157481 21 10411 [,coo oo A00S
2 o KEITH URBAN You'll Think Of Me (Capital) 1835 +35 137937 35 10511 MICHAEL BUBLE Home (743/Raprise) 19
9 e JOHN MAYER Daughters (Aware/Columbia) 1598 +226 139283 14 98/5 RYAN CABRERA True (E.V.L:A./Atlante) 15
8 @ TIMMCGRAW Live Like You Were Dying (Curs/ 1494  +112 93276 17  94jo | KENNYG.fEARTH, WIND & FIRE The Way You Move
11 @ MAROONS She Will Be Loved (Dctane///AMG) 1479 +246 156056 15  79/6 ﬁ’;;’g%% DG :;
6 8  PHILCOLLINS Don't Let Him Steal Your Heart Away Atlantic 1378 66 102830 19 8611 | gg et oo s/ 0
7 9  HALL & OATES V'l Be Around (U-Watch/ 1323 -64 99996 20 94/0 KELLY CLARKSON Breakaway (Hollywood) 7
10 10 MAROON 5 This Love (Octone/J/RMG) 1253 -94 117681 39 931 KATRINA CARLSON Drive (Kataphonic) 7
12 @ HOOBASTANK The Reason (island/IDJMG) 979 +27 91875 31 60J2 TINA TURNER Open Arms (Capitol) 1
13 12 ELTONJOHN Answer In The Sky (Universal 712 136 36796 20 g1y | FVEFORFIGHTING If God Made You Aware/Cokmbia) 7
15 (D RODSTEWART f/STEVIE WONDER What A Wonderful World (/AMG/ 642  +38 71592 13 g5 | WAROONS She WillBe Loved (Octonac//aMG) 6
14 14 MICHAEL MCDONALD Reach Out, I'll Be There (Motown/Universal) 584 -42 43964 16 55/0
16 g KENNY G. fIEARTH, WIND & FIRE The Way You Move /Arista/AMG) 537 +162 58180 3 7112 > i P ‘MOST ihs,
18 GOO GOO DOLLS Give A Little Bit (Warner Bros.) 453 +106 63856 5 42i10
20 Q TINA TURNER Qpen Arms (Capitol) 365 +56 13695 3 5317 INCREASED PLA YS TOTAL
19 @ KATRINA CARLSON Drive (Kataphonic) 357 +43 10832 15 55/7 R e mgrla'gss
17 19  SHANIA TWAIN WIMARK MCGRATH Party For Two (Mercury/IDJMG) 333 -20 14970 10 3o
22 @  JIMBRICKMAN fIROCH VOISINE My Love Is Here (Windham HillAMG) 279 +4 8856 8 40/ ;‘Al;;:;;":hse"v:‘_"":akawa\' 5”0”7"%/’ . +§3:
21 21 CELINEDION Beautiful Boy (Epic/ 265 28 1278 13290 | o Da‘:gm:rt"/"/;’i!m‘/g’:mw J oot
24 @ RICHARD MARX Ready To Fly (Manhattan/EMC) 264 +29 6341 6 40/5 MICHAEL BUBLE Home /743/Reprise) +176
@ MICHAEL BUBLE Home (743/Reprise) 260 +176 30434 1 52/19 KENNY G. f/EARTH, WINO & FIRE The Way You Move
25 @ RAY CHARLES f/DIANA KRALL You Don’t Know Me (Concord) 218 +9 6752 5 3715 {Arista/AMG) +162
23 25  LIONEL RICHIE Long Long Way To Go /Island/IDJMG) 215 -36 13145 12 310 (T;I::] Ig:g?:,_zv;-miﬁzlwg:% B lﬂgrb// +::l:
5 ve e 'arer bros. +
28 @ RYAN CABRERA True'/E. V.L.A./Atlantic) 185 +79 25624 2 30/15 CELINE OION Have You Ever Been In Love /Epi/ 89
26 27  SIMPLY RED Home /simplyred.com/Red Ink) 167 -42 3882 12 32i0 MERCYME Homesick (/AQ)Curt/ +87
27 28  JOSH GROBAN Believe (Reprise/ 127 -53 26785 10 17/0 NORAH JONES Come Away With Me (lue Note/Virgin) +86
@ SCOTT GRIMES Sunset Bivd. (Velocity) 120 +66 2271 1 2715
30 € FINGERELEVEN One Thing (Wind-up) 108 +16 5272 2 63 e
o ol o s e s o s o et e e NEW.& ACTIVE
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Songs below No. 5 are moved to recurrent after 50 weeks on the chart. Most Added MERCYME Homesick (/NO/Curb)
el o o s il 1y o, Sns gt s o ool s 557, | T s 102 T St 3.t 12
Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records. VANESSA WILLIAMS You Are Evaything [Lava/
o Total Plays: 71, Total Stations: 14, Adds: 4
. “MG L JOE COCKER One (UMs/
PL A YED R ECU ﬁ R ENTS ARTST TLE LABELE) ToL | Total Plays: 68, Total Stations: 16, ’Adds: 3 '
. FIVE FOR FIGHTING If God Made You /Aware/Columbia)
TOTAL MATCHBOX TWENTY Unwell (Atiantic/ 960 Total Plays: 45, Total Stations: 15, Adds: 7
ARTIST TITLE LABEL(S) PLAYS SHANIA TWAIN Forever And For Always (Mercury/IDJMG) 944
FIVE FOR FIGHTING 100 Years (Aware/Columbia/ 1456 | MARTINA MCBRIOE This One’s For The Girls (AC4/ 930 Songs ranked by total plays
0100 White Flag (Arista/RMG) 1153 TRAIN Calling All Angels (Columbial 918 - -
UNCLE KRACKER {/00BIE GRAY Drift Away (Lava/ 1141 | JOSH GROBAN You Raise Me Up (743/Reprise/ 798 Station playlists for all R&R reporters
SHERYL CROW The First Cut Is The Deepest /A&M/interscope/ 1069 COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 73 S ava:il_a ble dOI'I the dweh at
MICHAEL MCOONALD Ain‘t No Mountain High Enough (Motown/Universal) 1036 SANTANA f/MICHELLE BRANCH The Game Of Love (Arista/AMG) 769 Www.racigancrecords. com.

To generate talk about your station you need targeted, stylish, irreverent MAGNETOBEHAND

TV commercials that build awareness. We create them and we sell them. ADVE RTISING

Check us out at magnetoworks.com/radio or call for a DVD at 503.222.7477.

Television for radio
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Artist Title (Label) TW LW Famil. Burn 25-54 25-34 35-54 WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS  CHART  STATIONS
1 0 MAROON 5 She Will Be Laved (Octone//AMG) 419 +33 16 9/0
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LIONEL RICHIE Long Long Way To Go fsand/BJMG) 353  — 5T% 10% 362 350 365 U5 L ST A7 i Wi e !
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Z e Mara A WKIY/Nassau, NY* Rl Moo KXT/San Antonio, TX* [
WYJB/Alany, NY* | WEBEBridgeport, CT* WSNY/Columbus, OH* | WDARFlorence, SC 13 ﬁ%ﬂ @m&“w Eiﬁggmm . . D e Scaough .
WD: cn':'; i Ihf: :&A‘Jﬂ;m Thons :dmam Bingaman o v'}'l"»‘a'.’u:i';m 8 MARIO WPEZ’M““" GA . né&nﬂ@c’gyd' ] U oo e X»’.Lf."n’ﬁﬂ"; Ny

scm-r GRIMES s ) o Adds A}?ﬁ"’ Eg: %v:; KSSKManglulu, HI* PIJMII P Bngmand WLMG/New Orieans, LA MD: Alan Lawson %Yﬁan".l ose, CA* . m‘g%“r gv; O
KMGNAIbuquemue NM* %Fﬁ“&'ﬁ!"' 1 KKBNCorpus Christ, TX o AN TR SRS APD:Ciag Mchane 3 mn&% é%'nsomfs WWLllevldence R Ol X ‘,’m‘“ TRATURNER
OMPD: Kis Abrars APD: Mike Mctlueen iy 3 Mt KENNY G UEARTH WD & FRE | WMGN/Madison, WI* NPT Al
iyt o s AT Ry mm UDOBIE GRAY [ PO PO NN WLTWNew York, NY* g Wk hown m}m.&ﬂm Beach, FL*
WLEV, c WEZF Burlington® e WAHR/Hunsville, AL* AR R oG 0 o Pie KSBL/Santa Barhara, CA | Nosdic

/Allentown, PA OM: Steve Cormier KvIL/Dallas, TX* 8 KIMBERLEY [OCKE PD: Lee Reynolds 12 RYAN CAGRERA . m; WASH/Washington, DC*
POMD: Davo Russel PD: Gale Parmelee PD: Smokey Aivers 7 VANESSA CARLTON No Adds KVLY/McAllen, TX* 8 LENNY KRAVITZ WRALRaleigh. NG loades il Hos !
v e i A o ewes ;mmma BAND ; P MerOu e iy e Formcol “ P S timaven

5 KATRINA CARLSON NoAdds 8 MAROON 5 GROBAN WRSAHuntsville, AL NG Mo v 3 TFTMERRITY KRWM/Sealile, WA* WHUDMWesichester, NY*
§ KE e w0z rre | & MICHAEL MCDONALD D L Eiomc S "y CHARLES c/olAm KRALL MD: Jeft Moreau 600 600 DOLLS PO: Gary Nolan
KYMG/Anchorage, AK WHBC/Canlon OH* 1 RAY CHARLES t/NORAH JONES G SHE C RYAN CABRERA No Adds . #D. Lavra Bane APDMD Inm ﬁm
DM: Mark Murphy : Ter WHCHAEL BUBLE EAA LN WRSN/Raleigh, NC* 7 KELLY CLARKSON AN CABRERA
POMS: Do Fisin s Yoyl M;% WLQT/Dayton, OH* g 5’5{'};5“""" KMGL/Didahoma City, OK* O KRBBMWichita, KS*
} a?g HgEOEBD&LMS VANESSA slfmws a%zfﬂmﬁmm S 'él?z??f‘é"&vm crow m&‘“iﬂ?ﬂ.!w"s' IN* WLRO/Meroume ALt mmru E e ﬂlﬁ({y{g:epon, e 2 MERSY‘&E :
. DLEES APD: Pator Jackson nmum KnNO/Reno NV* POMD: Steghanie Huftman
mmf‘\;‘y}a- GA* g%mfﬁgﬁmams' i KOSI/Denver, CO* WAFY /F me"ck MD ug:mccﬁ%?z'm M?:m Lle;'IVMES KEFM/Omaha NE* Jﬂf(gm CLARKSON ch;‘%"gﬂ'\ﬂ i?l%LLES WMGS/WIIkes Bame, PA*
APDIMD: Sovs QoS T 600 00 D0LLS PD: Date Dillon e 7 MICHAEL BUBLE MERCYME PO Wbl s
i MD: Steve Hamifion . . No Adds WTVR/Richmond, VA* WNSN/South Bend, IN O orgn
§ S 500600 pOLLs WYXEBndianapols, IN® | WRVR/Memphis, TN" o Sa Ro s
T R G FEATH wio & e | KSOF Fresno, CA* anranapals, emphis, . LG mm s
WFPG/Atlantic City, NJ 6 JEWEL E. Curis Johnson DD 28ud Fdga Dean KLTQ/Omaha, NE* W: Kat Sy WJBR/Wilmington, DE*
PD G:vy Guda 6 m% %RB%{T&‘ KLTI/Des Moines, 1A* ;%  Mike B AMP;DM”?; im Lerone MD 'II:I‘N?TUerElar UH_Z;!M Todd ! ‘"wlm IEOCHNVOISING PO: Michael Waite
A ey, § S UMD i W R STV YONOER WiKK dackson, MS* MG Middisen, T FIVE FOR FGHTING Klsc/srPokane WA uoCa bl
, iddlesex, NJ* I
WBBQ/Augusta, GA* . o xTRR/Ft Collins, CO* FOMD. Tom Rcken:® PO/MO: Tim Tet ' WMGF/Orlando, FL* WSLO/Roanoke VA* WGNI/WlImmglon, NC
e Mol Chaeson, ST | MMERDATRL M| oury ekl o e e i e e e
Lo e o Renet YA CABRERA WTFM/Johnson City* MICHAEL BUBLE APD Bmma Wathews . R
KKMJ/Austin, TX* k] AT MICHAEL BUBLE PD: navm Doframn KXLY/Spokane, WA R FIGHTING
P0: lex O'Neal " NYG UEARTH WIND & FIRE | WL TE/Minneapolis, MN* ) WRMM/Rochester, Ny* [ POMO:feasTyer 4 COUNTING CROWS
MD: Shnllyﬁn%u WVAF/Charl WNIC Mi* WMEE/Ft. Wayne, IN PD: Phil Wilsan KEZN/PaIm Springs, CA APD/MD: Terese Taylor 3 JESSE MCCARTNEY
5 JOHY MAYER AF/Charleston, WV NIC/Detroit, OM/PD: Mark Evans WKYE/Johnstown, PA MICHAEL BUBLE DM: Ken While No Adds
3 KELLY CLARKSON w& Rick Johnson ""MD Darren Oavis MD: Chris Cage PD: Jack Michasls PD mcksna WMAS/Spnnqheld MA* WSRS/Worcester MA*
3 MAROONS /MD. Ric Cochran 1 GOOMG&M“ No Adds MD: Bnan Wolte WMXC/Mobile, AL* UNCLE KRACKER VDOBIE GRAY WGFB/Rockford, IL
KGFMBakersfield, CA* Mmon e WKTKGainesville, FL* | o 5 RGO | FOAD S o ?'%m Hm ELMN
Pnn:nm s vt mg':/fnf;’a}lmmga ™* MRS POMD: Los Howard KSRC/Kansas City, MO* | 1t: Ny soom g mm . fohae R & e i & e WARM /York PA*

RAY CHARLES UDIANA KRALL APD: Pat Sanders WOOF/Dothan, AL SCOUCHIES Ro-o MERCYME 5 FIVE FOR FIGHTING KGBY/Sacramento, CA* KGBX/Spnnqheld MO POMD: fick Sten”

SCOTT GRIMES MD: Robin Daniels POMD: Leigh Simpson . BRIDKMX{J ROCH VOISINE 5 AVRIL LAVIGNE ab s No Adds

Ho A 1 FINGER ELEVEN WLHT/Grand Rapids, M1 | 2 M e KISN/Modesto, CA* o A e Amm o R
WBBE/Balon Rouge, LA" — SCATY G 0o g KUDLKansas City, Mo+ | "MD:Gi Mt 3 aoots ROD STEWART(STEVE WONDER
DMPD: Jel WLIT/Chicago, IL T MERGINIE e ARG 3 KLy CLaneson 600 600
+om: mmulu Souther OMPPD: Bob Kaake M J0E COCKER Mo i MK acraneniGlihy POWERED
MO GRE DA KTSM/E) Paso, TX* MIOHAEL BUBLE 1 MeRCE WOBMMonmouth, NJ* | WMEZPensacola, FL* | W0: O Dama KEZK/St. Louis, MO*
B ’ CROSBY & NASH n M
WMIY/Biloxi, MS* HANARALICK FOMD. il Taie WOOD/Grand Rapids, MI* AVE FOR FIGHTING - B Moore APOMD: Wichzs Sty No s oo Lovn M F D ] A B A QF
OM/PO; Walter Brown | TR, N FOR TIGTING PD: dohn Patice ' 2 CROSBY & Mo Adds yl N\ V]
s i cinnatl, OH R 3 hanoons WA Kot TH' RKQTYRC,NHQ%S T W, WGER/Saginaw, MI*
MICHAEL BUBLE 0: Ted Marro N M»ﬁa Blakemore AvAN CABRE| OM/PD. Randy Aundle %‘ ﬂ;";m’:"\e“ KJpYISlockton, CA* *Monitored Reporters
WXKC/Erie, PA WMAGIGreensborn NC o Ad RENNY G (AR WD & FRE | 11 GO0 600 COLLS APD: Michelle La OM:lonn Chastian 141 Total Reporters
WYSF/Birmingham, AL* i P ne KTDYLat A MCHAEL BUBLE 2 KIMBERLEY LOCKE o e POAMD: Dk Xooyman
P: cnwmn ge WDOK/Cleveland, OH* plriaRD M Aromo A orion KTDYLafayette, ' Coae | 17 FVEFORFGHTING JOF COCKER -
Valene Vining PO: Scon Wilr e peas B KWAV/Monterey, CA* | WBEB/Philadeiphia, PA MARCON 5 THICAGD FPHILIP BAILEY 117 Total Monitored
MD; Ted Kowalski . . 3y PO/MD: Sernie Mo PD: Chns Conley 16 KELLY CLARKSON

KEANTE VEARTH WIND & FRE | NoAdds N WMYI/Greenville, SC* M; Stzve Wi it | Nodds 16 R . -

. N WIKY /Evansville, IN OM: Scott Johnson ?ﬂ?gH%EDEBUéJI:ES 2 MICHAEL BUBLE 15 MARTINA MCBRIDE WYYY/stcuse- NY 24 Total Indicator
LR KKLI/Colorado Springs, CO* | FOMC: Har sate POME:GngMekioey 5 Fhcen ELEve KESZ/Phoenix, AZ* 13 Mgoon s ko v —

FINGER ELEVEN prkatie A WFMK/Lansing, MI* Qe s e § KEITH URBAN APOMD: Mame Mason Did Not Report,

VAN CABRERA NoAdds WCRZ/Flint, MI* WSPA/Greenville, SC* PLMO: Chis R VERCYHE iy S oL KNG IERM WIS TRE 1 praylist Frozen (3):
WHIX/Boston, MA* NTCE T aL s APOPAG:Gorra e A N L ' WRVF/Toledo, OH* KEZAFayettevilie, AR |
et oy T e RAY chne%ugnv% ML |2 e s IP(D%Z‘DQ/cLas Vegas, Nv* WWI.W/Moruamown WY ﬂhﬁ‘éﬁd&"&i’ﬂ" PA* KBEE/SaIl Lake City, UT* | ok il Wickaos ' WaL A/Kalamazoo, MI
B e Ko vk AT 0 MicHaEL B CHGACO 1PHLI BALEY o m\r@:‘m T OMPD:Chac by o Ad e No Adds WZIDManchester, NH
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il s | would like to thank R&R so much
for selecting WDAR (Sunny 105.5)/

| Florence, SC as a new Indicator sta-
it

tion for its AC panel. | have to say
thank you to my Asst. PD/MD, Dennis
Davis, for his hard work in this process

BT R S e |
@
3
2

artist

8

tivity

Wil Nichols as well. When we found out that we %
PD, WDAR (Sunny 105.5)/ were selected, | can’t even begin to tell | _ 0
Florence, SC i you how excited everyone at the sta- ARTIST: Scott Gnmes Award-winning musical Nine. Grimes

ax

“* tion was. | think | slept for about an taseL: Velocity Entertainment hashapp?red orfl;?verzl'tzllevi(siic,;Sho;vs,
4 ight hich I such as Party of Five, Birdland, Together

hour that night, whic maFie for a ven:y ong day at work'the ¢ By JULIE KERTES/AC/HOT AC EDITOR We Stand, Nothing Is Easy and Who's The
next day! # Sunny 105.5 is Florence’s only at-work station.

k" ; Boss?, and he can be seen weekly on ER
H We play “The Best Variety of the '80s, '90s and Today,” so

‘ 7 elocity Entertainment, headed by as Dr. Archie Morris. His film credits in-
i there is something for everyone on our station. One of the industry veterans Kent Jacobs and clude Band of Brothers, Mystery Alaska,

things that sets Sunny 105.5 apart from the other stations | Russ Regan, is a multiplatform entertain- ~ Crimson Tide, Night Life and Critters.
ment group producing, promoting and But this isn’t one of those actor-turned-
marketing music that has a positive in-  rock-star situations. Grimes is a truly tal-
fluence on the listener. Velocity’s ap- ented musician who takes his music ca-
proach is unique in that the company reer as seriously as his acting career.
handles the artists’ affairs Grimes is noted for his dy-
and works only one project at namic live performances with
a full band, and when he
plays out in Los Angeles it’s
always to a sold-out house.
Says Grimes, “Actors are
very insecure, and musicians,
onstage, are not. So the con-
fidence 1T have in music I try
to bring to my film, TV and
stage roles. It's two different

in the market is our focus on our community and listeners. | know that’s
. an interesting concept in this day and age of radio, but | think it’'s re- |
ally important to be locally oriented and superserve the
listeners. ® Some of the new music out there that we are excited about |
is Scott “Band of Brothers — | Love That Show” Grimes’ “Sunset Blvd,” !
i Goo Goo Dolls’ “Give a Little Bit,” Ruben Studdard’s “I Need an An- f a time. o o
i gel” and South Carolina’s own Edwin McCain’s “Maggie May” { WL 0 e

NSNS

singer-songwriter Scott
. Grimes, whose single “Sunset
1 Los Lonely Boys’ “Heaven” (Or Music/ Blvd.” fits perfectly with the
Epic) sits tight at No. 1, while Kelly i company’s mission of bring-
Clarkson’s “Breakaway” (Hollywood) ing positive and inspirational
| jumps two positions, to No. 2, and gets ? music to the masses. The
Most Increased Plays (+293) ... Martina song builds to an uplifting
McBride’s “In My Daughter’s Eyes” choru.s t.hat. makes one.imag- worlds, and they both blend
i (RCA) holds steady at No. 3 ... Maroon ine driving maconver.tlble on . into me. I write about expe-
5's “She Will Be Loved” (Octone/J/RMG) i S.unset Boulevard (w1.thout traffic). The rie.nces in the world. An actor doesn’t
goes from 11 to 7 and has second Most single is currently being worked at AC, write about what he goes through.”

) o R and it was third-Most Added its first His CD, Livin’oa the Run, features a
Increased Plays, with +246 ... John Mayer’s “Daughters” (Aware/Colum- week out. At press time “Sunset Blvd.” Billy Joel-esque track called “Around

j bia) goes 9-5 with +226 ... Michael Bublé’s “Home” (143/Reprise) de- was New & Active on the AC chart. and Around” that is reminiscent of “Pi-
1 buts at 23 and is Most Added this week, with 19 adds, while ER actor The track has early radio support ano Man” and that I keep coming back

Scott Grimes makes his way onto the chart with “Sunset Blvd” (Veloc- '°  throughout the country, including sta- to. “I grew up listening to Billy Joel,
¢ ity), debuting at No. 29 ... Second Most Added is Ryan Cabrera’s “True” = tions like WLTJ/Pittsburgh; WSPA/  Elton John, Bryan Adams and Bruce

| (E.V.LA/Atlantic), with 15 ... It's the same top three at Hot AC: Goo Goo Greenville, SC; WBBE/Baton Rouge; Springsteen,” Grimes says. “This CD
Dolls’ “Give a Little Bit” (Warner Bros.) is No. 1, Kelly Clarkson is No. 2, KUDL/Kansas City; and KJOY/Stockton,  plays homage to these people whose
and John Mayer remains No. 3 ... Most Increased Plays goes to Maroon just to name a few. Grimes tells R&R, music I've admired for years.” “Four-

5's “Sunday Morning” with +410 plays and a move from 15 to 10 ... Green There’s nothing bet.ter than riding down  Piece Ban.d (Those Were the Days)” is
the street and hearing your song on the a catchy, jangly country pop song that

AN SRR

! Day’s Boulevarq Sl Broken. SIS (R LGN LIS L e Tl radio. I'm really humbled by this experi- I could see Martina McBride joining in

! creased.PIays, w'th +409, going from 8-to 2 Ryan Cabrera also outper- ence. There's a lot of great music, and for  on. Another compelling track is “Holly-

. forms this week, with +319 plays and jumping from 22 to 18 ... Debuts || radio to play my song — it sounds corny, wood Sign,” which I can only imagine
| this week are The Killers’“Mr. Brightside” (Island/IDJMG) at 31 and Bowl- || byt its a boy’s dream come true.” would kick butt live.

;' ing For Soup’s “AImost” (Silvertone/Jive/Zomba) at 33. Congratulations Grimes, a Lowell, MA native, is an ac- If Velocity’s mission is to deliver posi-

to Dara Kravitz and everyone at Geffen on Lifehouse’s “You and Me” be- { complished actor now residing in Los tive music, the company is headed in the

¢ ing Most Added at Hot AC, with 39 adds. ‘{ Angeles. He started his entertainment right direction with Grimes. Livin’on the

— Julie Kertes, AC/Hot AC Editor J‘ career in 1980 on Broadway in the Tony  Run hits stores Feb. 22

e A S ——————————————————————————————————————

Dreams
She Runs...

Muscular dystrophy must be
stopped — and it will be. MDA, the
Muscular Dystrophy Association, is fund-
ing research to find treatments and
cures. To learn more, call 1-800-FIGHT-MD
or go to www.mdausa.org.

Where hope begins
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HOTACTOP 40

February 4, 2005 powereD[1]
W s v TR MEDIABASE
1 1 GO0 GOO DOLLS Give A Little Bit (Warner Bros.) 3587 -87 241538 15 9511 .
2 e KELLY CLARKSON Breakaway (Hollywood) 3216 +15 236060 24 791 MOS rA DDED
3 3 JOHNMAYER Daughters (Aware/Columbia) 2958 -157 201062 22 N ARTISTTITLE LABEL(S) ADDS
5 o FINGER ELEVEN One Thing /Wind-up/ 2950 +41 218165 37 90j2 LIFEHOUSE You And Me (Geffen/ o 3
. AVRIL LAVIGNE Nobody's Home /Arista/RMG) n
8 0 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 2881 +409 202933 8 9313 RYAN CABRERA True /E.V.LA/Atiantic) g
4 7 MAROON 5 She Will Be Loved /Octone/J/RMG) 2869 116 202162 30 93/2 DURAN DURAN What Happens Tomorrow (pic/ q
7 9 SWITCHFOOT Dare You To Move (Red Ink/Columbia) 2685 +26 155691 18 85/1 KELLY CLARKSON Since U Been Gone /RCA/RMG) 6
10 0 HOWIE DAY Collide /£pic/ 2074 +34 124836 23 81/5 ﬁf:;":‘i%ﬂgﬂ T:mi;}“ Suu/lﬁ/élz;/;;t[z;d} :
. all To Pieces
15 @ MAROON 5 Sunday Morning (Octone/J/RMG) 2070 +410 136523 9 89/4 MARC BROUSSARD Where You Are siand/0JMG) 6
9 11 RYAN CABRERA On The Way Down (£.V.L.A./At/antic) 1964 -122 130163 25 7611
1h 12 U2 Vertigo finterscape/ 1874 -120 139163 17 211 MOST
13 13 HOOBASTANK The Reason (is/and/Ii0JMG) 1683 92 127276 48 N
14 14 LOS LONELY BOYS Heaven (OR Music/Epic/ 1654 -3 121460 a4 85/0 I N CR E ASE -D P LA YS
12 15 BOWLING FOR SOUP 1985 (Silvertone/Jive/Zomba Label Group) 1593 -189 116669 25 70N TOTA
16 D  NELLY f/TIM MCGRAW Over And Over (Derrty/Fo’ ReellCurb/Universal 1500 +9 89777 11 43N ARTIST TITLE LABEL(S) INCREASE
17 @  KEANE Somewhere Only We Know (interscope/ 1498  +120 74826 14  70/4 MAROON 5 Sunday Morning (Octone/J/RMG) +410
. GREEN DAY Boulevard Of Broken Dreams /Reprise/ +409
22 g RYAN CABRERA True /£. V.LA./AI/EI.IIIL‘/ . 1253 +319 70066 5 65/9 RYAN CABRERA True /£ V.LA/Atiantic) 4318
20 3 DUURS DOWN Let Me GU /ﬁeﬂ”b/IC/UI”VEfsa// 1242 +205 49809 5 7”3 JESSE MCCARTNEY Beautiful Soul Mﬂ//ywaﬂd} +249
18 20 HOOBASTANK Disappear fsland//0JMG) 1146 -195 43222 13 6811 AVRIL LAVIGNE Nobody's Home /Arista/RMG) +221
21 @ JET Look What You've Done (At/antic/ 1145 +111 52659 13 56/2 KELLY CLARKSON Since U Been Gone (RCA/AMG) +213
24 @D  KELLY CLARKSON Since U Been Gone (RCA/AMG) 989 +213 67313 6  40/6 gs:::zgm"vc:‘t"}‘f Go ’”94’”""”/””’”;;3‘?’; *fgg
ic +
23 @  ANNANALICK Breathe (2am) (Columbia) 895  +54 42812 9 515 2 appens Tomorrow (40
BOWLING FOR SOUP Almost
27 @ AVRIL LAVIGNE Nobody’s Home /Arista/RMG) 867 +221 46312 5 58111 (Silvertone/ Jive/Zomba Label Group) +148
25 @ LOW MILLIONS Eleanor (Manhattan/EMC) 813 +83 23522 13 422 GAVIN DEGRAW ! Don’t Want To Be (/AMG) +148
30 @ JESSE MCCARTNEY Beautiful Soul (Hollywood) 691 +249 37638 3 36/6
33 @ DURAN DURAN What Happens Tomorrow /Epic/ 552 +172 22631 3 459 NE W@ Ac T/ VE
26 28  SIMPLE PLAN Welcome To My Life /Lava/ 546 -144 19411 10 32/0
29 @@  ASLYN Be The Girl (Capito) 457 +9 9739 9 353 SCISSOR SISTERS Laura (Universall
. Total Plays: 242, Total Stations: 10, Adds: 0
34 @ RACHAEL YAM.AGA.TA Worn Me Down (RCA Victar/RMG) 390 +17 11891 7 2710 VELVET REVOLVER Fall To Pieces (RCA/AMG)
@ KILLERS Mr. Brightside //s/and//DJMG) 337 +99 10584 1 26/4 Total Plays: 241, Total Stations: 25, Adds: 6
35 32 TIMMCGRAW Live Like You Were Dying (Curb) 335 -7 22144 4 232 UFEH;I)USEZY;ZU And IIVISe /Geffeni 2 hdts 30
. . Total Plays: 222, Total Stations: 42, Adds:
@ BOWLING FOR SOUP Almost (Silvertone/Jive/Zomba Label Group/ 327 +149 7841 1 2712 SNOW PATROL Run /A&M/nterscope/
37 @ JOSS STONE Right To Be Wrong /S-Curve/EMC) 316 +14 10609 2 251 Total Plays: 215, Total Stations: 16, Adds: 0
39 € MINDY SMITH Come To Jesus Vanguard) 291 +2 8720 12 22/0 ELLIE LAWSON Gotta Get Up From Here (Atlantic)
38 36  LINKIN PARK Breaking The Habit (Warner Bros, 269 28 14788 20 1ap | |cllPlavs: 134, Total Starions: 15, Adds: 1
reaking The Habit [¥arner oros. : MARC BROUSSARD Where You Are (island/iDJMG)
36 37  RICHARD MARX Ready To Fly (Manhattan/EMC) 269 -36 11998 1 22/0 Total Plays: 12, Total Stations: 15, Adds: 6
— 38 BLACKEYED PEAS Let's Get It Started /A&M/interscope) 264 8 19743 12 70 g“tﬂlﬂg" 157“; #'ff |Lessts t‘_’"’*"ag /'X‘;';g”‘;”f/
L otal Plays: 75, Total Stations: 13, Adds:
32 39 LOS LONELY BOYS More Than Love /ORMIISIC/E[JIL‘/ 262 -120 9248 18 24’0 JACK JOHNSON Sitting, Waiting, WIShlng /BIUS/IﬂfE/UIIfVEfSE//
K] 40  CALLING Anything (RCA/RMG) 252 -136 5213 15 22/0 Total Plays: 54, Total Stations: 16, Adds: 14
95 Hot AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week H H
of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays Station playI!Sts for all R&R reporlers
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each are available on the web at
repor:ing station. Songs unreported as adds do not count toward overall tctal stations piaying a song. Total Audience equals Average Quarter Hour Persons times www.radioandrecords.com
numbe: of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. e

(© 200!, Arbitron Inc.). © 2005, Radio & Records.
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HOTAC

C ROMETHEMUSIC.COM ) For e week eneing 25— R R p—
i : MEDIABASE
CANA DA
ist Ti i w w w LAST THIS I WEEKS ON
Artist Title (Label) TW LW Famil. Burn 18-34 18-24 25-34 WEEK  WEEK  ARTIST TITLE LABEL(S) WS plAs  TGHARTT STATIONS
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 433 426 91% 14% 437 444 477 2 o GOO GOO DOLLS Give A Little Bit (Warner Bros.) 632 +37 12 9/0
SWITCHFOOT Dare You To Move (Red /nk/Columbia) 407 403 98% 36% 407 408 407 1 2 NELLYfIT.MCGRAW Over... Darrty/fo’ feafCurtyliniarss) 602 11 10 8j0
MARGON 5 She Will Be Loved (Octonell/RMG/ 405 409 99% 44% 415 420 409 4 3 o AVRILLAVIGNE Nobody's Home /Arista/RMG) 565 9 12 120
KILLERS Somebody Told Me //sland/iDJMG) 402 382 9% 25% 406 4.06 4.06 7 o GREEN DAY Boulevard 0f Broken Dreams (Reprise) 529 +74 5 8/0
3 DOORS DOWN Let .Me Go (FepubdlcUinrersal 400 403 56% 7% 409 406 4.14 g e MAROON 5 Sunday Morning (Octone/J/AMG) 518 +56 5 1410
1,
S S L LT it 3% 3% 9% 3% 400 410386 9 @  KELLYCLARKSON SinceUBeen Gone (RCAAMG) 501 +70 & 1000
INGRAM HILL Will | Ever Make It Home (Hollywood) 396 391 57% 9% 406 411 400 8 o oo LOW MILLIONS Eleanor (Mankattan/EMC) 457 +18 8 120
e I R gt tey e now o
i W’h R A’ﬂ;”t'_”}’” 5 o e 1% 410 438 410 15 @ele LIAM TITCOMB Sad Eyes (Sony BMG) B +37 3 100
o0k Hhat Tou've Clone (470 paliiy Sl et 10 11¢ SOULDECISION Kiss The Walls HBE/Sextany 349 18 10 8Io
GO0 GOO DOLLS Give A Little Bit /Warner Bros.) 387 388 93% 2% 399 393 408 L.
HOWIE DAY Colide (£pic/ 386 404 71% 17% 399 414 379 L L
CALLING Anything (RCA/AMG) 385 392 59% 1% 397 3% 400 ;‘: 5 JOHN MAYER D"“ggm W’AW‘W/ e :28 '2: "7' ':’g
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Welcome Back,
Bobhy Caldwell

The cat in the hat returns to his smooth roots

long with the multitudes who propelled Bobby Caldwell’s

1978 smash What You Won't Do for Love to double-plati-
num sales, I am a gonzo, ardent fan of the soulful vocalist.
Caldwell is widely regarded as a singer’s singer, possessed of
crystalline intonation and impeccable phrasing,

Caldwell is also an enormously successful
songwriter whose songs and samples have con-
tributed to more than 40 million sales. Artists as
diverse as Tupac Shakur, Al Jar-
reau, Michael Bolton, Roberta
Flack, Boz Scaggs, Go West, Van-
essa Williams, Amy Grant, Neil
Diamond, Peter Cetera and No-
torious B.1.G. have paid tribute to
the blue-eyed singer in the signa-
ture slouch fedora. Caldwell’s
band has also been a springboard
for talent, including Richard Elli-
ot, Dave Koz, Boney James and
Michael Lington, not to mention
engineer-mixer Paul Brown.

Caldwell and I met in the ear-
ly “90s, when I worked for his longtime manager
and business partner and my old friend, Henry
Mary, at Sin-Drome Records before coming to
R&R. After several momentous years in each of
our lives, Caldwell and I caught up by phone re-
cently while he was in Japan, where his 12-year-
old twin daughters attend an international school.

T'am happy to report that, personally and pro-

Bobby Caldwell

fessionally, Caldwell is ina great place. He recent-
ly remarried, moved to the East Coast and signed
with JVC in Japan, where he is a major star and
has earned numerous gold and
platinum records over more than
two decades. His new CD, Perfect
Island Nights, slated for stateside
release on Valentine’s Day, is his
first blue-eyed soul pop project in
10 years.

We had an animated conversa-
tion that began with him talking
about his passion for standards,
such as those he recorded for two
lush big band projects with a full
orchestra in Capitol Records’ leg-
endary Studio A: Blue Condition
(1996) and Come Rain or Come Shine (1999).

A Sinatra Fortress

“This business with standards was genetically
unavoidable,” Caldwell said. "My folks were in
show business — singers and dancers, hosts of
one of America’s first radio breakfast shows —
and, as a toddler, my house was always filled with
talent. The parties around

BOTTI DOES BALTIMORE Trumpeter Chris Botti (1) and
WSMZ/Baltimore PD Lori Lewis met for the first time after the radio
station helped sell out two concerts at the Annapolis venue Ramshead.

the piano, the martinis,
the singing and the play-
ing of records: It was a
Sinatra fortress. | was sur-
rounded by the sounds of
Ella Fitzgerald, Tony Ben-
nett and Mel Torme 24/
7, but most of the focus
was on Sinatra.

“I came full circle re-
cording those songs, be-
cause [ was singing
Sinatra songs in the
shower when I was 4. |
was in love with Sinatra
-~ a giant fan who knew
all the lyrics. Down
through my youth I be-
came accustomed to the
phrasing. The way he
sang, he wasn't just a
singer, he was an emot-
er of songs.”

In addition to main-

taining his heavy touring schedule, Caldwell
starred as Sinatra in a David Cassidy-Don Reo
theatrical production in Las Vegas, The Rat Pack
Is Back, which garnered raves from critics and
fans, myself included. “It wasn't like a study; it
was stuff I already had under my belt,” Cald-
well said.

Caldwell’s 1991 torch song “Stuck on You”
didn’t interpret Sinatra’s style so much as it rep-
resented a stylistic throwback to the big band era.
“That was the beginning of my revisiting stan-
dards — an experimental journey — something
Henry and I didn’t know whether fans would
embrace,” Caldwell said.

“At that time 1 was pretty well ensconced as a
core Smooth Jazz artist, and we didn’t know how
that format would respond to the new direction
either, but we got good Smooth Jazz airplay on
both big band records, with Minneapolis leading
insales. KIFM/San Diego, WNUA /Chicago and
WQCD/New York also got on board.

“When you record and perform standards with
alive orchestra, you've really got to step up to the
plate. You'd better be able to sing. It's a stand-and-
deliver thing, and it’s a joy that’s a lot different
from completing a project like Perfect Island Nights,
because there is more immediacy. For me, doing
standards was all about carrying the torch and
keeping these songs alive.”

Back In The Moment

Caldwell has wanted to return to his smooth
jazz roots for some time — it’s a challenge, he
said. He’s a perfectionist, and it's not a surprise
to learn that he discarded at least one finished
album before launching into Perfect Island Nights.
“Smooth Jazz has been through a metamorpho-
sis, and [ was very anxious to get back into the
format’s vocal groove in a way that makes sense
and can be easily embraced today,” he said.

“I am a giant fan of Chris Botti’s, as a smooth
jazz listener and especially after we toured with
Dave Koz. Chris is a purist, and [ love the way
he plays — his thoughtfulness, depth and feel.
He plays way beyond his years. Chris inspired
me to re-embrace the format, because he made
me realize that true art can exist in smooth jazz.

“I've had my place at the format, and every-
thing always comes full circle. 1 look forward to
being part of — to heralding, I hope — a new
era of vocals at Smooth Jazz radio. With that
clearly in mind, I focused on what will not only
fit the format, but serve it well too.”

When [ reeled off my favorite songs on Per-
fect Island Nights — "Can’t Get Over You,” “In
the Afterlife” and “Crazy for Your Love” —
Caldwell laughed and said, “Those were writ-
ten exclusively for the format, and I was also
going back to covers. ‘Our Day Will Come,’
which we’ve been doing live for six months, is
one. Another, I've wanted to do for at least five
years: ‘Where Is the Love.’

“We were looking for the right person for me
to sing the duet with, and Deniece Williams fell
into our laps like a gift. I am a huge Niecey fan
from when Earth, Wind & Fire produced her.
With very little prompting from me, she dove
in, and it was done in three hours.”

Labors Of Love

Caldwell continued, ”After I tossed the original
project, I started over, beginning with ‘Crazy for
Your Love,” which took everything I was about in
the past — melody, harmonies and the theme of
love —toset the standard for the rest of the record.

“Iwent ona quest for other great songs, which
is how I came upon the title track. One night I
did a show with Phil Perry. Afterward, at 2am,
we were taken to a local TV studio, where Phil
sang one of his own songs, ‘Perfect Island
Nights.’ I was destroyed — just destroyed — by
this incredible song.

WAAMA-aaekicantadiohistansLcom.

“Smooth Jazz has been
through a metamorphosis,
and | was very anxious to
get back into the format’s
vocal groove in a way that
makes sense and can be
easily embraced.”

“Phil told me it had been on one of his records
but nothing happened with it and that he’d be
flattered if I recorded the song. But then I had to
deal with the falsetto issue. Phil Perry lives up
there; it’s his life, up in the clouds. I had to study
his vocal to figure out how I could do it, which
was by lowering the key by a half-step.

“ Another favorite song on the record is ‘In the
Afterlife,” because, thematically, it's different. It's
about the endurance of a love affair. I love the
melody and the imagery of it. Writing it went
on for months. Songs are a labor of love —some-
times easy, sometimes they take forever.”

A New Chapter

Caldwell spoke about “Sukiyaki,” a song with
a personal meaning: “I've been egged on by all
my previous labels in Japan — from as far back
as CBS/Sony to Polydor [now Universal] and
JVC — to record this song. ‘Sukiyaki’ is also
something | wanted to revisit, because when I
was a teenager, it was one of only five songs in
a foreign language that went to No. 1 on The Hit
Parade — one of my favorites.

“In 19821 was in Japan for a Yamaha song fes-
tival — basically, a contest of international art-
ists — and its host turned out to be Kyu Saka-
moto [who sang the original hit]. I was like a
schoolgirl meeting her hero. Only six months
after my meeting him and forming a bond, he
was killed in a JAL crash on Mt. Fuji. Since then
I've sung "Sukiyaki’ live a few times in Japan to
incredible response, because when the Japanese
hear an American speak phonetically perfect
Japanese, they go nuts.

“The song is a gorgeous and enduring melo-
dy. 1 tried to stay as true to the original as possi-
ble but keep it contemporary too. I had to get
permission from the lyricist, who, incredibly, is
still alive. Being able to sing it was one of the
most joyous moments on the record.”

Caldwell said he sees things differently these
days. “I've always done everything myself, but
this time I was surrounded by so much talent
that I was able to reach out to other people for
assistance with a sense of knowing who I was
dealing with and what I could expect. I got string
arrangements from Tom Keene, who wrote
‘Through the Fire,” and Richard MacIntosh, who
began years ago as the mixing engineer for my
live shows and who's come into his own, co-pro-
duced this record.”

Caldwell concluded, “I've lost both my par-
ents now, and when that aspect of life is done
— not having your folks anymore — it’s like the
bizarre end of a novel, and there is the oddest
feeling of helplessness. This strange epiphany
happened. Being a parent myself has made me
appreciate so many things I didn’t before, and
one of them is the importance of new chapters,
which is where I see myself now — at the be-
ginning of a new chapter. It's been a long time
coming and a long time doing.”
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Toa Py 6, Toul Sttons 6. A2 Tl Py 5, ot Saar. 7, i Station playlists for il R&R reporters
VANESSA WILLIAMS You Are Everything (Lava/ NILS Pacific Coast Highway (Baa/TSR) are available on the web at
Total Plays: 66, Total Stations: 6, Adds: 1 Total Plays 39, Total Stations: 8, Adds: 4 - i www.radioandrecords.com.

Songs ranked hy total plays

EventTape®
BunchaBanners
- » FlashBags™
» BumperStickers
* Ponchos

™

|
FirstFlash!
1rStriasil.
L I N E
6528 Constitution Drive * Fort Wayne, Indiana 46804
Fax: (260) 436-6739 * www firstflash.com

1-800-21 FLASH

1-800-213-5274

b (P9 (Do

,d.r*tv Pa 'tY Zan Party Zong

56 ® Radio & Records February 4, 2005

wWWwW-americanradiohistorv.com


www.americanradiohistory.com

SMOOTH JAZZ INDICATOR TOP 30

February 4, 2005

KAJZ/Albuquerque, NM*
OM: Jim Walton

PD/MD: Paui Lavoie

No Adds

WJZZ/Atlanta, GA*
PD/MD: Dave Kosh
No Adds

KSMJ/Bakersfield, CA*
OM/PD: Chris Townshend
APD: Nick Novak

JOYCE GCOOLING

FOURPLAY

3RD FORCE

VANESSA WILLIAMS

WEAA/Baitimore, MD
OM/PD: Maxie Jackson
MD: Kayona Brown

3 LEELA JAMES

3 CHAKA KHAN

WSMJ/Baltimore, MD*
PD/MD: Lori Lewis
4 PAMELA WILLIAMS

REPORTERS

Stations and their adds listed alphabetically by market

WVSU/Birmingham, AL
PD/MD: Andy Parrish
ANDRE WARD
DAVID LANZ
STEVE OLIVER
CRAIG CHAQUICO
VLAD

ALAN HEWITT PROJECT f/EUGE

GROOVE

WNUA/Chicago, iL*
OM: Bob Kaake

PD: Steve Stiles

MD: Michael La Crosse
4 SEAL

3 JOHN MAYER

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble
ANITA BAKER

KSKX/Colerado Springs, CO*

PD: Steve Hibbard

MD: Laurie Cobb

1 LALAH HATHAWAY
GEORGE BENSON
CRAIG CHAQUICO
INCOGNITO
NILS

POWERED T3

MEDIABASE

*Monitored Reporters

54 Total Reporters

36 Total Monitored

18 Total Indicator

Did Not Report, Playlist Frazen (3):
KNIK/Anchorage, AK

Music Choice Smooth Jazz/Satellite
WJABMuntsville, AL

AN

WJZA/Columbus, DH*
PD/MD: Bill Harman
No Adds

KOAl/Dallas, TX*
OM/PD: Kurt Johnson
MD: Mark Sanford
No Adds

KJCD/Denver, CO*
PD/MD: Michael Fischer
No Adds

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kovach

7 CHRIS BOTTI

KEZL/Fresno, CA*

OM: E. Curtis Johnson

PD/MD: J. Weidenheimer
HALL & OATES

WZJZ/Ft. Myers, FL*

OM: Steve Amari

PD: Joe Turner

MD: Randi Bachman
JOYCE COOLING

WSBZ/Ft. Waiton Beach, Ft.

PD: Mark Carter

MD: Mark Edwards

9 FOURPLAY

5 BEN TANKARD

2 KENNY G f/EARTH, WIND & FIRE

WQTQMarttord, CT
PD/MD: Stewart Stone
8 JEFF KASHIWA

8 HALL & DATES

8 CAROL DUBOC

8 DAVID SANBORN

KHJZ/Houston, TX*
PD: Maxine Todd

APD/MD: Greg Morgan
4 KENNY G.

KPVU/Houston, TX
PD: Wayne Turner
33 LALAH HATHAWAY
11 FANTASIA

5 BOBBY WELLS

5 ANDRE CELANO

WYJZ/Indianapolis, IN*
OM/PD: Carl Frye
2 PIECES OF A DREAM

KJLU/Jefterson City, MO
PD/MD: Dan Turner

3 DAVID LANZ

2 CRAIG CHAQUICO

2 JAMES GABRIANO

2 KEN NAVARRO

1 CHUCK LOEB

1 STEVE OLIVER

KOAS/Las Vegas, NV*

PD/MD: Erik Foxx

2 3RD FORCE
PAMELA WILLIAMS
NILS

KUAP/Little Rock, AR
PD/MD: Michael Nellums
6 CHUCK LOEB

5 EVERETTE HARP
3 ANDRE WARD

3 DAVID LANZ

2 VLAD

2 LINO

2 AYA

1 MOCEAN WORKER
1 JESSE COOK
1020

1 JULIA FORDHAM

1 MELODY

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Susan Koshbay

1 STEVE OLIVER

1 GRAIG CHAQUICO
1 PETER CINCOTTI

1 JASON MILES

1 NILS

KTWV/Los Angeles, CA*
PD: Paul Goldstein

APD/MD: Samantha Pascual

CHUCK LOEB

WJZLLouisville, KY*

PD/MD: Gator Glass

APD: Ron Fisher
HALL & OATES

WLVE/Miami, FL*

0M: Rob Roberts

PD/MD: Rich McMillan
KENNY G.

WJZ|Milwaukee, Wi*
PD: Stan Atkinson
MD: Steve Scott

1 CHRIS BOTTI

KJZi/Minneapolis, MN*
PD: Lauren MacLeash
MD: Mike Wolf

Ne Adds

KRVR/Modesto, CA*
OM/MD: Doug Wulft
PD: Jim Bryan

PETE BELASCO

WVAS/Montgomery, AL
MD: Eugenia Ricks
14 CHUCK LOEB

WFSK/Nashville, TN
MO: Chris Nochowicz

8 VANESSA WILLIAMS
4 BOBBY CALDWELL
4 STEVE OLIVER

2 CRAIG CHAQUICO

WOQCD/New York, NY*
PD: Blake Lawrence
No Adds

WL0Q/Orlando, FL*
PD/MD: Brian Morgan
2 CRAIG CHAQUICO
2 JEFF LORBER
2 MICHAEL BUBLE
INCOGNITO
KEN NAVARRO

WJJZ/Philadelphia, PA*

PD: Michael Tozzi
MD: Frank Childs
2 GERALD ALBRIGHT

KYOT/Phoenix, AZ*
PD: Shaun Holly
APD/MD: Angle Handa
No Adds

KJZS/Reno, NV*

PD/MD: Robert Dees
PAMELA WILLIAMS
NILS

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen
2 JEFF LORBER

KBZN/Salt Lake City, UT*

OM/PD: Dan Jessop

5 GABRIEL MARK HASSELBACH

KIFM/San Diego, CA*
PD: Mike Vasquez
APD/MO: Ketly Coie
1 RICHARD SMITH
PAMELA WILLIAMS

KKSF/San Francisco, CA*

PD: Michae! Erickson
MD: Ken Jones
13 ANITA BAKER

11 BONEY JAMES #JOE SAMPLE

W WS aamst e e RHS i e ERRRECS MOST ADDED
1 o NORMAN BROWN Up ‘N’ At ‘Em (Warner Bros.) 194 +18 916 25 14/1 | ARTIST TITLE LABEL(S) An0s
2 @ MINDIABAIR Come As You Are (GRP/VMG) 186 +29 987 20 161 gTi‘{:gﬂ'gﬂlmngs of S[I;fiﬂﬂlz(f';ﬁ/ st z
R U ream Date (Higher Octave,
3 €© SOULBALLET Cream (275 164 +7 965 23 1311 DAVID LAKZ Ke6-Faria {Doccainivarsal A
4 O  RICHARD ELLIOT Your Secret Love (GRP/VMG) 147 0 604 25 12/0 JEFF KASHIWA Peace Of Mind (Vative Language) 3
5 5 EUGE GROOVE XXL (Narada Jazz) 143 -1 947 16 12/0 KEN NAVARRO You Are Everything (Positive Music Records) 3
6 @ QUEEN LATIFAH California Dreamin’ (Vector) 137 0 1191 13 10/0 | CHUCKLOEB Tropical (Shanachie) 3
7 7 GARRY GOIN Don't Ask My Neighbors {Compendia/ 120 -1 1166 16 10/0 Mosr
" e NOVECENTO fiSTANLEY JORDAN Easy Love (Favored Nations) 118 +19 504 14 11)2 INCRE A SED kL AYS
12 €) BONEY JAMES flJOE SAMPLE Stone Groove (Warner Bros.) 116 +18 792 a 10N ' " ToTAL
14 @  JEFF LORBER Qo La La (Warada Jazz) 106 +1 289 2 90 e INCRERSE
8 1 WAYMAN TISDALE Ain't No Stoppln Us Now (ﬁendezvmls/ 103 -13 578 29 7,0 KEN NAVARRO You Are Everythlng //’asitive Music ﬁecam) +38
18 O FOURPLAY Fields Of Gold (RCA Victor/AMG) 102 +10 757 18 101 | LALAH HATHAWAY Forever, For Always, For Love (GRP/VMG) +35
10 13 GREG ADAMS Firefly (275 102 3 544 17  10/0 | ANDREDELANO Night Riders /7th Note) +32
o MINDI ABAIR Come As You Are (GRP/YMG) +28
17 @ DAVID SANBORN Tin Tin [.leo (GRP/VMG) 100 +7 200 2 90 BONEY JAMES WaitFor Love (Warmer S5, )
16 DAVEKOZ Let It Free (Capitol) 96 +2 461 16  8/0 PAMELA WILLIAMS Fly Away With Me (Shanachie) +28
23 @ SERGIO CAPUTO Jazzy Girl (/diosyncrasy) 94 +12 633 9 81 CAROL DUBOC Use Me (Gold Note) +25
@  PAMELA WILLIAMS Fly Away With Me (Shanachie) 93 +28 389 1 112 | HALL&OATES I Be Around (U-Watct/ +25
15 18  GRADY NICHOLS Tuesday Morning {Compendia/ 92 -2 879 19 9/0
9 19 RAY CHARLES f/DIANA KRALL You Don't Know Me (Concord) 90 21 984 11 6l0 . MOST 4
20 €@ JAMES GABRIAND Red Teddy (Gabriano Productions) 89 +1 294 2 8 PLAYED RECURRENTS
@ CAROL DUBOC Use Me (Gold Note) 85 +25 33 172 ARTIST TITLE. LABELIS) o
- @ JEFF KASHIWA Peace Of Mind (Native Language) 84 +20 539 13 103 ANITA BAKER You're My Everything (Blue Note/Virgin) 78
@®  KEN NAVARRO You Are Everything (Positive Music Records) 83 +38 227 183 CRALG CHAQUICO Her Boyfriend's Wedding (Narada Jazz) 10
PETER WHITE How Does It Feel (Columbia) 68
25 JOYCE COOLING WNarada Ji
o4 Lo el 2 B3 +8 4303 BI0 | EONEY JAMES Here She Comes (Warne Bras) 54
21 25 CHRIS BOTTI No Urdlnary LOVB (L‘a/umb/a/ 82 -1 283 9 IUIU KIM WATERS in Deep /Shanachie} 52
19 26 GERALD ALBRIGHT To The Max (GRP/VMG) 79 -10 686 36  6/0 STEVE OLIVER Chips & Salsa (Koch) 49
29 @  NILS Pacific Coast Highway (Baja/TSR) 77 +3 226 9/1 GLADYS KNIGHT f/EDESIO ALEJANDRO
Feelin' Good (Vacilon) (Pyramid) 40
T i 5 305 137001 GEoRGE BENSON Softly, As In A Moring Suvise (GRPVMG) 30
28 @  KENNY G. Pick Up The Pieces (Arista/RMG) 76 0 340 710 HIL ST. SOUL For The Love Of You (Shanachie/ 2
27 30 MICHAEL LINGTON Two Of A Kind (Rendezvous) 75 2 255 5 80 PAUL JACKSON, JR. Walkin' (Blke Note/eMC) 2
JOYCE COOLING Expression arada Jazz) 2%
18 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of Sunday 1/23 - Saturday 1/29.
© 2005 Radio & Records. PAUL TAYLOR On The Move (Peak) 23
e ™

KJZY/Santa Rosa, CA*

PD: Gordon Zlot

APD/MD: Rob Singieton

16 BONEY JAMES AJOE SAMPLE
2 RAY CHARLES f/DIANA KRALL
1 JEFF LORBER

OMX Jazz Vocal Biend/Satellite
PD/MD: KenKi Johnson
29 BONEY JAMES
20 AL JARREAU & JOE COCKER
20 NORMAN BROWN
20 WAYMAN TISDALE
20 BOBBY WELLS

19 EVERETTE HARP

19 VERNON D. FAILS

19WILL DOWNING
17 FATTBURGER

17 NOVECENTO #/STANLEY JORDAN
16 DAVID LANZ

16 ANDRE DELANO

16 RONNY JORDAN

16 MARCUS JOHNSON

13 ERIC DARIUS

13 JEFF KASHIWA

13 RAMSEY LEWIS TRIO

13 KIM WATERS
12 GABRIEL MARK HASSELBACH
11 GREG ADAMS

11 CRAIG CHAQUICO
11 DIANA KRALL
11DOC POWELL
11 MARION MEADOWS
11 JAMES GABRIANO
10 SOUL BALLET
10 JUEWETT BOSTICK

9 PIECES OF A DREAM

7 PETER WHITE

7 INCOGNITO

7 SHAOES OF SOUL

7 EUGE GROOVE

7 SWING OUT SISTER

6 BRENDA RUSSELL

6 JAMES VARGAS

6 REGINA BELLE

6 JAMIE CULLUM

5 BRIAN CULBERTSON f/RAHSAAN
PATTERSON

5 CHAKA KHAN

5 JANITA

5 JONATHAN CAIN

5 MAYSA

DMX Smooth Jazz/Satellite
PD/MD: Jeanne Destro

13 PAMELA WILLIAMS

11 KEN NAVARRO

11 DAVID LANZ

11 STEVE OLIVER

Sirius Jazz Cafe/Satellite

PD: Teresa Kincaid

MD: Rick Laboy

16 BONEY JAMES {/JOE SAMPLE

XM Watercolors/Satellite

PD/MO: Shirlitta Colon
MARILYN SCOTT
ALEXANDER ZONJIC
3RD FORCE

KWJZ/Seattle, WA*
PD: Caro! Handiey
MD: Dianna Rose
No Adds

KCOZ/Springfield, MO

OM: Jae Jones

PD/MD: Courtney Hutton

21 RAY CHARLES {/NORAH JONES
21 MADELEINE PEYROUX

19 MINDI ABAIR

18 KEN NAVARRO

17 NORAH JONES

17 THA' HOT CLUB

16 CAROL DUBOC

14 NIGHTBYRD

14 ERIC ESSIX

13 SERGIO CAPUTO

13A)

13 ALISON KRAUSS & UNION STATION
12 SEAN GRACE

12D0C POWELL

12 JEFF KASHIWA

11 DAVID BOSWELL

11 NOVECENTO f/STANLEY JORDAN
11 PAMELA WILLIAMS

10 ANDRE DELANO

10 CHUCK LOEB

10 TEKNEEK

10JAMES GABRIANO

10 GEORGE COLLICHIO

10 FATTBURGER

WSSM/St. Louis, MO*
PD: David Myers
No Adds

WSJT/Tampa, FL*
PD: Ross Block
MD: Kathy Curtis
No Adds

WJZW/Washingten, DC*
OM: Kenny King
PD: Carl Anderson

MD: Renee DePuy
KENNY G. /EARTH, WIND & FIRE
NILS

WAMWW=aiNericankacialisiarn—caa
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KEN ANTHONY

kanthony®@radioandrecords.com

PART Two OF A Two-PART SERIES

The State Of Rock 2005

Rock’s top consultants weigh in

on the formats’ challenges

I ast week we featured excerpts from the first R&R Rock Con-
: ference Call, featuring some of Rock’s best radio and record
folks. While we didn’t solve all the format’s challenges, it made
for good copy and further discussion. This week we turn to the
consultants for their take on where the format is today and
where it needs to go to remain strong, relevant and, ultimately,

prosperous.

Fred Jacobs
President, Jacobs Media

What's going on with Rock in 20057 What
isn’t? In many ways, it's been a perfect storm for
the format. Even if you get away from what will
very likely be a difficult fall book — as we doc-
umented a few years back,
this has been occurring for
years — Rock radio is un-
der considerable pressure
moving into the new year. |

Will there be fewer Rock &
stations at this time next
year? You can take that to
the bank. But before any-
one panics over that predic-
tion, itis also true that there
have simply been too many Rock-formatted out-
lets in many markets, large and small. The for-
mat readily fragments, and many towns have
more Rockers than the economy can handle. To a
degree, this winnowing process has a healthy
side, because it will separate the committed from
those who have been merely hanging around.

Here’s why there will be attrition in 2005:
First, quality new music as a resource has been
diminishing since the release and subsequent
disappointment of Metallica’s St. Anger. When
the format’s leading band hits a valley, every-
thing sags. We frequently asv Rock listeners to
give us a global rating on the quality of new
music, in both focus groups and perceptual stud-
ies. The response has been uniform and very
discouraging.

The chaos the music industry is facing is hav-
ing an impact on Rock radio. You only need to
watch the Grammys or study SoundScan to see
that rock has fallen behind other genres.

Second, Rock’s Arbitron problems, which
have been going on for years, are only becom-
ing more pronounced. Arbitron’s overall re-
sponse rate has been declining for some time,
but, as we all know, young white males are es-
pecially difficult to reach. While Arbitron has
bent over backward to address response issues
with other demographic groups, progress with
Rock-oriented listeners has been anemic.

The problem has intensified in the wireless age.
While Arbitron estimates that 5% of the nation’s
households are “cell-phone only,” exit polls from
the last election suggest that around 20% of 18-

Fred Jacobs

58 @ Radio & Records February 4, 2005

to 29-year-olds use only cell phones. Recently, one
of our Alternative clients asked this question in a
web poll and discovered that 27% of the station’s
core audience are cell-phone-only customers. Ar-
bitron doesn’t sample these people, and it esti-
mates that this situation won't be addressed un-
til 2006. Wonder about your audience? Conduct
aweb poll and find out for yourself.

Third, Rock’s target is the most susceptible to
new media. Whether it's video games, the Inter-
net or iPods, the competition for the minds of the
audience is intense and compelling, Of course, 18-
34s tend to be the earliest adopters. As technolo-
gy marches on, consumers are able to satisfy their
new-music experiences with other hot—and cool
— media. For young listeners, commercial radio
seems downright anachronistic compared to
what's on sale at Best Buy. Yet, as audience tastes
and appetites have expanded, our stations have
remained narrow and focused.

Finally, Howard Stern’s defection to satellite
radio will spark a morning revolution for the for-
mat that will bring either innovation or more
headaches. For too long, Rock stations have been
propped up by their big-name morning shows
while the music foundation has been eroding.
This is why Rock radio seems so much more
susceptible to outside factors — elections, wars,
Christmas music and inclement weather. Out-
side of mornings, miss a day, and you're not
missing much.

Some of these problems are out of our con-
trol. But for years we've heard a cacophony of
complaints from listeners about the predictabil-
ity, repetition and lack of surprises at Rock ra-
dio. These are elements programmers can con-
trol.

We're beginning to see examples of new for-
mat architectures cutting through, whether it’s
Neo Radio or the Jack/Bob/Dave efforts. With
these stations, the main point of differentiation
is in the programming; the style, attitude, pro-
duction and overall approach. This is where
Rock radio needs to be headed in 2005. We're go-
ing to need to be more innovative, which means
taking more risks, if we're to sustain the levels
of ratings and revenue the format has enjoyed
over the past few decades.

Jeff Pollack

Chairman, Pollack Media Group
2004 was another tough year for Rock. While

challenges.

R

extreme lifestyle.

I Other Rock listeners have been lost to other media and technology (MTV reality
| % shows,video games, iPods and computers), so the Rock consumers who are left are
more passive, less adventurous. When we talk to them, they can't lead us anywhere
¢ because they're pretty happy with the status quo. They're not capable of helping us

| © understand where we need to go for Rock to be back as a cuttinz-edge format.
i There’s also a music-product issue. | wonder, rhetorically, if here’s an issue with
the tastemakers of Rock. Why is it that older bands like Velvet Revolver or Motley
. Crue are doing so well at Rock? Where are the new rock bands and rock stars
5 % going to come from who will cultivate the passion for rock these older bands have?
Finally, beyond just Rock, terrestrial radio in general has a substance and prod-
} uct-relevance problem with today’s youth. We're still executing based on a 1980s
j _' and early '90s paradigm. In talking with listeners in focus grcups and perceptual
;_E i ¢ studies, radio just isn't as important to them anymore. They have many more ex-

citing choices.

Also, with our economic focus solely on adults, we're not really talking to any-
one under 18 to understand what we need to do to beccme relevant in the
future Terrestrial rad|o is sorely in need of |nnovat|on

| WhatRock Listeners Think

Chris Ackerman, VP of Coleman, one of radio’s feading research |
companies, makes a living spending quality time with radio listen- |
ers. From a research perspective, here’s his take on Rock’s biggest

One of the real challenges for Rock in general is a convergencs =
of demographic, lifestyle and music-product issues that are a| [ =
conspiring to create a very difficult environment for Rock.

Demographically, the infusion of Spanish-language lister-
ers into Arbitron and the general population has a direct irr-
pact on diluting 18-34 male listening. We already know that

53 :  white 18-34s are hard to reach, but when Arbitron is also ir-
31 cluding an increasing population of 18-34 male Hispanics

who are high-quarter-hour listeners and exclusively loyal to
Spanish-language stations, that's a force that waters down
the ability of Rock radio to perform 18-34.

There’s also a significant lifestyle issue that we see in focus groups and per-
ceptual studies: It's the pre-emption of rock as the most extreme lifestyle. Hip-
hop has pre-empted rock in this area. One guy in a focus group said, “The rock
guys just look tough. The hip-hop guys are tough.” The rebelliousness of the
Rock format, which creates passionate participants, is long past as the most

Chris Ackerman

the music industry in general finally saw an
upsurge in sales, it was not driven by rock, which
continues to be in a creative and financial slump.
In 2005, here are the key things that we see.

* Active Rock must look for ways to broaden
its appeal. It can’t continue to do business as
usual. This should be a mainstream format, not
merely a niche player.

* Develop more personalities. In the absence
of amajor new musical trend, we should be look-
ing to provide unique content in the form of on-
air personalities. The satellite providers are get-
ting aggressive about hiring proven talent, and
it’s no accident that many of these personalities,
like Opie & Anthony and Howard Stern, have
rock sensibilities. Rock has seen more impact
from personality than perhaps any other musi-
cal format. i

*» Embrace new technologies like &
text messaging that present both reve- &
nue opportunities for stations and a |
way to demonstrate that radio can in-
tegrate important new technologies.

* Partner with otheroutlets to provide  fig
digital content. Ringtones and digital
song downloading are exploding in pop-
ularity —and revenue potential. Is your
station taking advantage of the oppor-
tunity to not only remain relevant, but
also provide a natural portal to digital content?

* Develop one-on-one relationships with lis-
teners. With today’s technology, there’s no excuse
for not developing effective direct-marketing tech-
niques to try to make your station — your brand
— even more indispensable to your listeners.

Regardless of the quality of the new music,
to drive the growth of these formats, stations
have to reassess what they mean to their listen-
ers. What technologies or content criteria will
make them indispensable?

www americanradiohistorvy com

Jeff Pollack

Alex DeMers

President, DeMers Programming

It's possible that 2005 will be notable for the
shakeout of anumber of “mock Rock” radio sta-
tions. Several of the “Howard Stern all moming
and a two share the rest of the day” affiliates will
be challenged with the notion of finding or de-
veloping talent that may actually complement
the rest of their programming package — or not.

While many are wringing their hands over
Howard'’s departure, [ see a great opportunity
for new talent to emerge. Even if that does not
happen, there is tremendous upside potential for
competing Rockers in those Stern markets. The
stations that have developed strong morning tal-
enteven with Howard in their midst—and have
also maintained solid music program-
ming — stand to grow tremendously.

It's also clear that having several
Rock-formatted stations in major mar-
kets is becoming a thing of the past.
As Clear Channel and Infinity have
shown with recent format flips in mar-
kets such as San Jose; Houston; and
Washington, DC, shifting demograph-
ics mean new formats and new ap-
proaches for reaching a mass audi-
ence. A lot of these newer formats
don’t need guitars to thrive.

Still, there’s plenty of room for Rock radio to
remain viable, even in the face of challenges from
new media (satellite and Internet radio), as well
as shiny new toys (the iPod). At least this will be
true for those stations that take the time to clean
up their acts and deal with the clutter bogeyman.

DeMers Programmimg is advising clients to make
cleaning up clutter their No. 1 priority for 2005. More
on that in next week’s column.
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WO et e e B B VEER OWgHOS MEDIABASE
1 0 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 811 +62 42335 " 211
2 9 SHINEDOWN Burning Bright (At/antic/ 675 +53 30925 14 26/0 ! f =g o
3 0 VELVET REVOLVER Fall To Pieces (RCA/RMG) 581 +17 35253 25 211 OSTADDED
4 o MOTLEY CRUE If | Die Tomorrow {/sland/IDJMG) 535 +52 19643 6 251 ARTIST TITLE LABEL(S) ADDS
5 6 THREE DAYS GRACE Home (J/ive/Zomba Label Groug) 459 +26 15691 14 2411 COLLECTIVE SOUL Better Now (£/ Music Group/ 6
7 G 3 DOORS DOWN Let Me Go (Republic/Universal) 431 +34 21987 8 23/0 BILLY IDOL Scream (Sanctuary/SRG/ 3
6 @ PAPARDACH Getting Away With Murder (Geffen/ 413 +13 27646 27 19j1 | THEORYOFADEAOMAN No Sumprise (Roadrummer/DIME) 3
11 @  BREAKING BENJAMIN So Cold (Hollywood) 381 +24 14133 33 1)1 | APERFECT CIRCLE Passive Vigin/ g
BREAKING BENJAMIN Sooner Or Later (Hollywood) 2
8 e PAPA ROACH Scars (Geffen) n +1 14029 1 25/0
MADSIDE Enemy (Evo/ 2
9 @ ALTER BRIDGE Find The Real (Wind-up/ 372 +5 11149 9 24{0 NO ADORESS When I'm Gone {Sadie) (Atiantic/) 2
12 m THREE DAYS GRACE Just Like You (Jive/Zomba Labsl Group) 3 0 20977 39 2611
13 @ VELVET REVOLVER Dirty Little Thing (RCA/RMG) 322 +9 12904 5 23N
10 13 U2 Vertigo (Interscape) 313 -47 15426 17 2111
16 @ U2 AllBecause Of You (interscope) 275 +9 16058 5 16/0 MOST
15 15 CHEVELLE Vitamin R (Leading Us Along) (Epic/ 259 -9 11490 24 15/0 INCR E A s E-D PL A YS
17 @ CROSSFADE So Far Away (Columbia) 254 +19 7617 1 15/0
21 D JUDASPRIEST Revolution (pic/ 213 413 6729 3 1M A
ARTIST TITLE LABEL(S) INCREASE
18 18 ICKELBACK B Of You (Roadrunner/IDJMG, 21 -1 1 16/1
o o :“PKNI:IT VK Taus{; ) u f/ o/ﬂ;;l Ger/ ) o 5543 1:‘ 14’ : GREEN DAY Boulevard Of Broken Dreams (Reprise/ +62
LG L 0 5 3% 1" |" SHINEDDWN Buring Bright (ianic +53
20 @ KORN Another Brick In The Wall (Epic/ 207 +6 9651 10 13/0 MOTLEY CRUE If | Die Tomorrow f/siand/{0JMG) +52
14 21 COLLECTIVE SOUL Counting The Days (£/ Music Group) 203 -70 10003 17 1801 COLLECTIVE SOUL Better Now (& Music Group) +52
23 @  BREAKING BENJAMIN Sooner Or Later (Hollywood) 172 +26 4256 4 18)2 THEORY OF A DEADMAN No Surprise (Roadrunner/OJMG) ~ +45
22 @  SUBMERSED Hollow Wind-up/ 162 +10 2776 7 160 ’3";;;:’8"; :;J’;aft“ t’ﬁ”‘é”"{’;‘”ﬁ‘j’, nieral *:i
et Me Go (Republic/Universa +
2 @ siwviool Scream (Sanctuary/SG) 159 439 6897 2 6135101 AVE Show Me How To Live fnerscopelEc) +3
25 @  CHEVELLE TheClincher (Epic/ 126 +9 3956 3 13/0 | quEENS OF THE STONE AGE Little Sister finterscope/ +30
@ COLLECTIVE SOUL Better Now (£/ Music Group/ 127 +52 6080 1 16/6 LINKIN PARK Breaking The Habit (Wamner Bros.) +29
@ THEORY OF A DEADMAN No Surprise (Roadrunner/i0JMG) 119 +45 3807 1 1313
26 28  EXIES Ugly (Virgin) 105 -5 3323 6 12/0
27 @  JET Look What You've Done (Atlantic) 97 +2 5797 14 8" ;
@ QUEENS OF THE STONE AGE Little Sister (fnterscape) 95 +30 3185 1 9/0 : MOST
30 Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of P LA y ED R E CURR E N TS
1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is TOTAL
placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each ARTIST TITLE LABEL(S) PLAYS
reporting station. Songs unreported as adds do not count toward overail total stations playing a song. Most Increased Plays lists the songs with the greatest week-to- CROSSFADE Cold (Columbia) 290
week increases in total plays. Total Audience equals Average Quarter Hour Persans times number of plays (times 100). Each daypart on each station is assigned an AQH )
number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron Inc.). © 2005, Radio & Records. VELVET REVOLVER Siither (RCA/RMG) 236
JET Cold Hard Bitch (Atiantic/ 229
NEW é ACTIVE : $:t':|s;'lgyTsS;;‘“’T°;‘§( Harner s, 0 LINKIN PARK Breaking The Habit (Warner Bros,) 194
LT T T GREEN DAY American Idiot (Reprise) 189
il AUDIOSLAVE Like A Stone fnterscope/Epic 180
, s R NICKELBACK Figured You Out (Roadrunnen/IDIMG) 168
#ENNPYI WAY;IETSHESPHE.RD T:le Place .You’re In (Reprise) CRAZY AN.GLOS Fade (At{ant{c/ . SLIPKNOT Duality (Roadrunner/DJMG) 164
otal Plays: 93, Total Stations: 13, Adds: 1 Total Plays: 33, Total Stations: 6, Adds: 1 AUDIOSLAVE | Am The Highway finterscape/Esic) 159
MEGADETH Of Mice And Men (Sanctuary/SRG) SKINDRED Pressure (Lava/ JET Are You Gonna Be My Gir (Atlantic/ 150
Total Plays: 85, Total Stations: 14, Adds: 0 Total Plays: 33, Total Stations: 6, Adds: 0
A PERFECT CIRCLE Passive (Virgin/ TESLA Into The Now (Sanctuary/SRG/ N -
Total Plays: 84, Total Stations: 27, Adds: 3 Total Plays: 32, Total Stations: 3, Adds: 0 Station playlists for all R&R reporters
BLACK LABEL SDCIETY Suicide Messiah (Artemis) TRUST COMPANY Stronger (Geffen) are available on the web at
Total Plays: 56, Total Stations: 15, Adds: 1 I Total Plays: 21, Total Stations: 14, Adds: 1 www.radioandrecords.com.

Songs ramked by total p|avs

POWERED[TE

KZRR/Albuquergue, NM*
OM: Bill

PD: Phil Mahon
APD: Judi Civerolo
No Adds

WZZ0/Allentown, PA*
: Rick Strauss

MD: Chris Line
No Adds

KWHL/Anchorage, AK

2 SUBMERSED
2 BLACK LABEL SOCIETY
2 TRUST COMPANY

WT0S/Augusta, ME
OM/PD: Steve Smith
APD: Chris Rush

2 SKINDRED

KLBJ/Austin, TX*
OM/PD: Jeti Carrol
MD: Loris Lowe

BIG HEAD TODD AND THE
MONSTERS

BLACK LABEL SOCIETY

K00J/Baton Rouge, LA*
OM: Jetf Jamigan
PD: Paul Cannell
MD: Jay Bums
MADSIDE
FULL SCALE

REPORTERS

Stations and their adds listed alphabetically by market

KiOC/Beaumont, TX*
PD/MD: Mike Davis
No Adds

WPTO/BowIing Green, KY
OM/PD: Alex “Axe” Parocai
APD/MD: Monty Foster

24 SHINEDOWN
24 THREE DAYS GRACE
24 ALTER BRIDGE
24 GREEN DAY
23 PAPA ROACH
17 SALIVA
17 EXIES
17 SUBMERSED
KORN
17 SLIPKNOT
17 VELVET REVOLVER
}; BISEAKING BENJAMIN

16 JUDAS PRIEST

16 CROSSFADE

12 JET

12 CHEVELLI

11 KENNY WAVNE SHEPHERD
11 A PERFECT CIRCLE

11 DROWNING POOL

10 EARSHOT

2 THEORY OF A DEADMAN

WRQK/Canton, OH*
PD: Garrett Hart

MD: Nick Andrews
2 A PERFECT CIRCLE

WPXC/Cape Cod, MA

OM: Steve McVie

PD/MD: Suzanne Tonaire

APD: James Gallagher
BILLY fDOL

WKLC/Charleston, WV
OM/PD: Bill Knight
1 ATREYU

1 MADSIDE

1 JUDAS PRIEST

1 MARS VOLTA

1 TRUST COMPANY

WEBN/Cincinnati, OH*
OM/PD: Scott Reinhart

MD: Rick Vaske

No Adds

WMMS/Cleveland, OH*
PD: Bo Matthews

MD: Hunter Scott

No Adds

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell

APD/MD: Monte Montana

No Adds

KQDS/Duluth
OM/PD: Bill Jones
APD: Jason Manning
2 lTJgEOR\’ OF A DEADMAN

KLAQ/EI Paso, TX*

OM/PD: Courtney Nelson

APDMD: Glenn Garza
COLLECTIVE SOUL

WMTT/EImira, NY
PD: George Harris

MD: Stephen Shimer
No Adds

KFLY/Eugsne OR
OM/PD: Chris Sargent
MD: Tim Davis

1 SYSTEM OF A DOWN

WRCO/Favenswlle NC*

MD: Al Fi
1A PERFECT CIRCLE

WBZT/Greenville, SC*
OM: Scott Johnson

PD: Craig Deboit

1 TRU TCOMPANV

WRVC/Huntington
OM/PD: Jay Nunley
APD/MD: Reeves Kirtner
3 BLACK LABEL SOCIETY
2 THEORY OF A DEADMAN
2 QUEENS OF THE STONE AGE
1 MADSIDE

K2ZE/Medtford, OR
PD: Marty McGuire
MD: Rob King

2 CROSSFADE

2 BILLY IDOL

1 SEVENDUST

1 CHEVELLE

WDHA/Morristown, NJ*
PDMD: Terrie Carr
1 BREAKING BENJAMIN
COLLECTIVE SOUL

WXMMMNorfolk, VA*

OM: John Shomby

PD/MD: Jay Slater
COLLECTIVE SDUL

KFZX/Odessa, TX
POMD: Steve Driscoll
No Adds

KCLB/Palm Springs, CA
OM: Gary DeMaroney

PD: Rick Sparis

No Adds

WWCT/Peoria, IL
PD: Gabe Reynolds
MD: John Marshall

17 BILLY IDOL

9 MEGADETH

9 EXIES
5 MODERN DAY ZERO

\PNDMMRIPhlladelphla, PA*
APD: Chuck Damico
MD: Sean “The Rabbi” Tyszler
THEQRY OF A DEADMAN
NO ADDRESS

KDKB/Phoenix, AZ*
PD: Joe Bonadonna

MD: Paul Pelerson

No Adds

WRKZ/Pittsburgh, PA*
OM: Keith Clark

PD: Ryan Mill

27 VELVET REVOLVER

26 GREEN DAY

25 U2

21 THREE DAYS GRACE
20 BREAXING BENJAMIN
17 CROSSFADE

17 MOTLEY CRUE

16 EVANESCENCE

15 NICKELBACK

15 COLLECTIVE SOUL
14 PAPA ROACH

12 THREE DAYS GRACE

KUFO/Portland, OR*
0M/PO: Dave Numme
APD/MD: Dan Bozyk

No Adds

WHEB/Portsmouth, NH*

PD: Chris “Doc” Garrett

MD: Jason “JR” Russall
THEORY OF A DEADMAN
BILLY IDOL

WPUY/Provndsnce Ri*
PD: Scott Laudani

APD: Doug Palmieri

MD: John Laurenti
COLLECTIVE SOUL
THEORY OF A DEADMAN

WBBB/Raleigh, NC*
PD/MD: Jay Nachlis
No Adds

KCALRiverside, CA*
PD: Steve Hoftman
APD/MD: Dary! Norsell

6 KASABIAN
4 CRAZY ANGLOS
DROWNING POOL

WROV/Roanoke, VA*
PD: Aaron Roberts
APDMD: Heidi Krummert- Tate
1 MADSIDE
NO ADDRESS

WXRX/Rockford, IL
OM: Keith Edwards
PD/MD: Jim Stone
6 VELVET REVOLVER
4 SYSTEM OF A DOWN
1 THEORY DF A DEADMAN
1 MADSIDE

|
1 FUTURE LEADERS DF THE WORLD

KRXQ/Sacramento, CA*
OM: Jim Fax

PO: Pat Martin

No Adds

KBER/SaIl Lake City, UT*

PD Keily Hammer

APD/MD: Helen Powers
PROM KINGS
COLLECTIVE SOUL
BILLY IDOL

KSRX/San Antonio, ™*
OM/PD: John Cook
APD: Ed “Mister Ed” Lambert
MD: Mark Landis

BREAKING BENJAMIN

A PERFECT CIRCLE

KZOZ/San Luls Oblspo CA
PD/MD: David

1 COLLECTIVE SOUL

1 BLACK LABEL SOCIETY

1 THEORY OF A DEADMAN

KTUX/Shreveport, LA*
PD: Kevin West

MD: Fiynt Stone

No Adds

WWDG/Svracuse NY*
OM: Rich Lauber

PD: Scorch

MD: Scott Dixon

4 BILLY IDOL

1 JUDAS PRIEST

1 JET

VELVET REVOLVER
COLLECTIVE SOUL

WKLT/Traverse City, Mi
PD/MD: Terri Ray
No Adds

|

l

KMOD/Tnga 0K~
KENNY WAYNE SHEPHERD

KRTQ/Tuisa, OK*
OM: Steve Hunter
PO/MD: Chris Kelly
APD: Kelly Garrett
SLIPKNOT

KBRQ/Waco, TX
PD/MD: Brent Henslee
JUDAS PRIEST
THEORY OF A DEADMAN

WMZK/Wausau, Wi
PD/MD: Nick Summers
No Adds

KBZS/chhlta Falls, TX
OM: Chris Walters

PD: Liz Ryan

APDMD: Vicki Vox

No Adds

POWERED ]2

MEDIABASE

*Monitored Reporters
50 Total Reporters
30 Total Monitored
20 Total Indicator
Did Not Report,

Playlist Frozen (1):
WRKR/Kalamazoo, Mi

MAMAL S aricanradiohictar, ~om
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: ACTIVE ROCK TOP 50 S
February 4, 2005 ‘POWER ED
EA S W iR gk EE TP MEDIABASE
1 0 GREEN DAY Boulevard 0f Broken Dreams (Reprise/ 2053 +51 106593 12 58/0 PP # g P g e
2 e THREE DAYS GRACE Home (Jive/Zomba Label Group) 1840 +83 85672 16 580 MQS EA_DDED
3 ©  SHINEDOWN BurningBright (Atlantic) 1689  +110 80810 16 600 CUBANES R ADDS
TRUST COMPANY Stronger (Geffzn) 25
4 PAPA ROACH S Geff: 1606 112 12 81
g cars (Gefen) + 70933 - THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 12
5 CROSSFADE So Far Away /Calumb/a} 1289 +49 53713 14 55’0 QUEENS OF THE STONE AGE Little Sister (lmerscape} 10
6 0 MOTLEY CRUE If | Die Tomorrow (/sland/IDJMG) 1244 +27 60618 6 5210 FUTURE LEADERS OF THE WORLD Everyday (Epic/ 8
9 © 3 DOORS DOWN Let Me Go (Repubiic/Universal) 1150 +39 46063 9 510 BILLY IDOL Scream (Sanctuary/SRG) 7
; . FULL SCALE Party Political (Columbia) 7
8 8  ALTER BRIDGE Find The Real (Wind- 1147 -1 49204 10 8/0
ind The Real (Wind up) 5 = BLACK LABEL SOCIETY Suicide Messiah (Artemis) 6
15 @ BREAKING BENJAMIN Sooner Or Later (Hollywood) 1018 +83 40999 5 60/0 ATREYU Right Side Of The Bed (¥ictory) 6
12 11 PAPA ROACH Getting Away With Murder (Geffen) 990 -49 61867 28 56/0 PN T?» o
M 2, MOST,
17 @ VELVET REVOLVER Dirty Little Thing (RCA/RMG) 973 +84 37078 7 55/0 I NCR E A 5 Eﬂfp b A YS
10 13 SLIPKNOT Vermilion (Roadrunner/IDJMG) 973 -85 37472 15 54/0 ’ ’
13 14 VELVET REVOLVER Fall To Pieces (RCA/RMG) 958 -718 55594 26 540 A
. . ARTIST TITLE LABEL(S) INCREASE
1 15 KORN Another Brick In The Wall £pic/ 918 135 35497 14 50/0 QUEENS OF THE STONE AGE Littl Sister (nterscope)  +228
16 @ CROSSFADE Cold (Columbia) 902 +5 51515 51 54/0 A PERFECT CIRCLE Passive (Virgin/ +213
18 @ EXIES Ugly (Virgin/ 888 +23 25941 14 5210 THEORY OF A OEADMAN No Surprise (Roadrunner/IDJMG) +143
19 D  CHEVELLE The Clincher (Epic) 877  +106 32207 4 512 gﬁ?3:ELL“::;E§‘;°;EFT¥HSE"$'SZ L’::Esiah :4”75'"@; +:fg
- . . veryday (Epic +
14 19 CHEVELLE Vitamin R {Leading Us Along) (Epic/ 853 -160 38551 25 52/0 PAPA ROACH Scars (Geffen/ 112
26 @ A PERFECT CIRCLE Passive (Virgin/ 746 +213 23756 4 522 SHINEDOWN Burning Bright (Atlartic) +110
22 @ SUBMERSED Hollow (Wind-up/ 670 +63 18078 17 4313 SKINDREO Pressure fLava/ +108
21 22 LOSTPROPHETS | Don't Know (Columbia) 647 34 16971 12 4501 S:SZY ‘::2;03 Fade ri;"”-’";'?/ +:g§
23 23 SEVENDUST Face To Face (TV7) 573 23 20126 16 350 LS *
. R P ;;’?’Q Py xg"}:f ’?ffs’g;
30 @ QUEENS OF THE STONE AGE Little Sister (/nterscope/ 549  +224 22557 5210 e 4\1 OsT:, /7
25 25  JUDAS PRIEST Revolution (£pic/ 529 6 29063 3601 PLAYED RECURRENTS
20 26  NICKELBACK Because Of You (Roadrunner/IDJMG) 525 -185 23775 20 3710 t TOTAL
ARTIST TITLE LABEL(S) PLAYS
27 @ U2 All Because Of You f/nterscape) 495 +117 20865 5 N SLIPKNOT Duality (Roadrunner/IDMG) 682
24 - 28 EARSHOT Someone (Warner Bros.) 4% 54 15420 15 370 | THREE DAYS GRACE Just Like You Uive/Zombe Label Group) 519
28 29  SHADOWS FALL What Drives The Weak (Century Media) 358 -14 9534 1" 3110 FUTURE LEADERS OF THE WORLO Let Me Out (Epic/ 488
29 € KENNY WAYNE SHEPHERD The Place You're In (Reprise) 351 +10 10012 5 340 LINKIN PARK Lying From You (Warner Bros.) 432
.. . . VELVET REVOLVER Slither (RCA/RMG) an
35 @ BLACK LABEL SOCIETY Suicide Messiah (Artemis) 329 +120 15329 3 356 JET Cold Hard Bitch (Atlantic) a
39 €)  SKINDRED Pressure (Lava) 291 +108 4208 2 385 | yiCKELBACK Figured You Out (Roadrunner//DJMG) 405
45 @ THEORY OF A DEADMAN No Surprise (Roadrunner/IDJMG) 260 +143 10087 2 34512 GODSMACK Re-Align (Republic/Universal) 391
44 €D FUTURE LEADERS OF THE WORLD Everyday (£pic/ 242 +114 4665 2 348 LINKIN PARK Breaking The Habit tWarner Bros.) 368
32 35 U2 Vertigo (Interscope) 232 -47 1177 17 220 N? TI"‘}E
31 36  COLLECTIVE SOUL Counting The Days (£/ Music Group) 221 -87 8676 18 23/0 j m& '&qc
46 €D CRAZY ANGLOS Fade (Atlantic) 219 +108 3762 28/4 TBILLIYP:DOL 9SscreTam lléaﬂqtuarrgﬁﬂtzdd .
. otal Plays: 93, Total Stations: 31, Adds:
38 @ MEGADETH Of Mice And Men (Sanctuary/SRG) 217 +28 4789 23j0 FALL AS WELL Dead & Growing Cider fimprint)
36 39  CANDIRIA Down (Type A 206 -1 3951 18/0 Total Plays: 90, Total Stations: 24, Adds: 0
4 Al hree Ki 198 107 453 2 3106 TRUST COMPANY Stronger (Geffen)
9 @  PROM KINGS Alone (Thre Kings " 535 ; Total Plays: 89, Total Stations: 50, Adds: 25
33 41 SPIDERBAIT Black Betty f/IIfEISL‘OpE/ 187 -44 4789 20 15’0 DROWNING POOL Killin’ Me (Wiﬂd*llp}
42 @ SYSTEM OF A DOWN Cigaro (American/Columbia) 186 +38 21688 2 6/2 Total Plays: 71, Total Stations: 25, Adds: 2
. . ATREYU Right Side Of The Bed (Victory)
40 43  JIMMY EAT WORLD Pain (/nterscope/ 172 1" 7802 10 710 Total Plays: 66, Total Stations; 26, Adds: 6
41 44  CRADLE OF FILTH Nymphetamine (Roadrunner/IDJMG) 154 -19 321 7 15/0 COLLECTIVE SOUL Better Now (£ Music Group)
43 45 LAMB OF GOD Laid To Rest (Prosthetic/Epic) 132 13 3127 1 14)0 Total Plays: 62, Total Stations: 19, Adds: 3
7 NONPOINT In The Air Tonight (. 130 67 3152 12 150 | MADSIDE Enemy fEuo)
3 46 n The Air Tonight (Lava) : Total Plays: 41, Total Stations: 21, Adds: 3
@ AMERICAN HEAD CHARGE Loyalty (Nitrus/DRT) 105 +35 3962 1 102 REDLIGHTMUSIC Say It Again (M)
50 T Rockoi 104 15 1774 3 10/0 Total Plays: 22, Total Stations: 8, Adds: 1
@  COPPER Tum Aockpio , * ’ FULL SCALE Party Political (Columbia)
@  STRATA Never There (Wind-up/ 94 +56 2085 1 195 Total Plays: 11, Total Stations: 17, Adds: 7
@ MARS VOLTA The Widow ('l Never Sleep Alone) (Strummer/Universal) 93 +45 4142 1 15/5 Songs ranked by total plas
60 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week . .
of 1/23-1/29, Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station playlists for all R&R reporters
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall totaf stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays .
(times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron www.radioandrecords.com.
Inc.). © 2005, Radio & Records.

*Powergold offers us limitless options with scheduling criteria and has in‘egrated with all our

f "3 other systems seamlessly. The reliability, customer service, and suppoert that the folks at
. Powergold have provided us have been exactly what any customer could ask for."
J : : = Dan Turner, Vice President o=~ uriiiirs

Programming Services

The Leaders in Advanced Music Scheduling Software for Windows S8/ME/NT/2000/XP

—

— T

i
S

Call us and we'll make it EASY for you to switch.

Sales: 1-800-870-0033 @ Support: 501-821-1123
Downlcad a free frial version at www.powergeld.com
info{@powergold.com
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ACTIVE ROCK

\calliny 818-377-5300. RateTheMusic.com data is provided by Mediabase Research, a division of Premiere Radio Networks.

Y, \below No. 15 are moved to recurrent after 20 weeks on the chart. © 2005, Radio & Records. * Indicates Cancon.

~
o o R R ! poweren[T]
/?HIHTIIHMIISIB.F,,,% ookt I ACA S ROCKTOP30  yppIARASE
Artist Title (Label) TW LW  Famil. Burn 13"\144 13"\2ﬂ4 25"\144 Wik WEB«  ARTIST TITLE LABEL(S) R aas "G sTons
BREAKING BENJAMIN So Cold (Hollywood) 429 440 95% 22% 420 433 409 1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise) 664 6 14 15/0
CROSSFADE Cold (Columbia) 423 430 93% 20% 399 416 383 2 @ U2 AiBecause OF You finterscape) 604 +66 8 120
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 421 452 99% 23% 391 374 4.08 3 3 COLLECTIVE SOUL Counting The Days (£l Music Group) 497 25 16 1710
PAPA ROACH Getting Away With Murder (Geffen/ 414 430 95% 22% 389 363 445 5 O  3DO00RS DOWN Let Me Go (Repubiic/Universal) 441 +8 1 130
SEVENDUST Face To Face (7V7) 414 417 63% 6% 434 438 431 4 O TEAPARTY Stargazer (EMI Music Canade) 437 + N 140
THREE DAYS GRACE Home (ive/Zomba Label Groug) 813 425 87% 13% 389 378 4.00 6 O  JET Look What You've Done (Atiantic/ 434 +14 9 1210
EXIES Ugly (Virgin/ 410 409 58% 5% 393 383 403 9 @ SUM 41 Picces fslandIDIMG) 421 +55 6 80
BREAKING BENJAMIN Sooner Or Later Hollywoo) 409 429 68% 8% 387 394 377 8 ©  MOTLEY CRUE If | Die Tomorrow (island/0JMG) 405 +21 5 121
SHINEDOWN Burning Bright (Atfantic/ 409 398 64% 9% 388 388 387 7 9 VELVET REVOLVER Fall To Pieces (RCA/RMG) 366 a2 n 230
CHEVELLE Vitamin R (Leading Us Along) (pic/ 407 408 9% 23% 394 398 389 10 10 KILLERS M. Brightside (island//DJMG) 335 4 1 12/0
SLIPKNOT Duality {Roadrumnen/IDJMG) 407 424 89% 2% 416 400 431 13 @ TREWS Fleeting Trust (Sony BMG) 328 419 2 8/0
PAPA ROACH Scars (Geffen) 403 429 8% 1% 373 376 370 19 @  THEORYOF ADEADMAN NoSuprise G04Universa) 298 +104 2 1012
CROSSFADE So Far Away (Columbia) 401 408 74% 13% 375 371 379 16 KD PAPAROACH Scars (Geffen) 2 +3 5, 80
EARSHOT Someone (Warner Bros.) 396 401 47% 4% 394 406 382 n 14 JIMMY EAT WORLD Pain interscope) 271 5718 1910
SLIPKNOT Vermilion iRaadrunserI0MG) 395 401 75% 14% 399 379 448 12 154l BOY Same Old Song (MaplebusiciUniversal 266 58 18 1710
DROWNING POOL Love And War (Wind-up/ 390 401 65% 9% 359 350 368 15 16 ol BILLY TALENT Nothing To Lose (Atlantic/ 262 22 9 10
LOSTPROPHETS | Don't Know (Columbis) 389 384 69% 8% 365 368 361 1 17 SILVERTIDE Ain't Comin’ Home L/iMG/ 258 B B3 1210
CHEVELLE The Clincher (Epic/ 388 - 49% 6% 386 393 378 17 18 ole  THREE DAYS GRACE Wake Up (ive/Zomba Label Group) 217 29 N 70
SALIVA Razor's Edge fisland/iDIMG) 379 368 56% 9% 348 328 367 P @  VELVET REVOLVER Dirty Little Thing (RCAAMG/ 202 +57 3 6/2
KORN Another Brick In The Wall (Epic/ 374 385 88% 21% 370 38 357 2 @)  QUEENS OF THE STONE AGE Little Sister (/nterscope/185 +50 2 m
3 DOORS DOWN Let Me Go (Republic/Universal) 372 392 79% 16% 348 333 362 18 21 U2 Vertigo finterscope) 182 59 17 23/0
VELVET REVOLVER Fall To Pieces (RCA/RMG) 369 376 93% 36% 342 337 347 2 @ WAKING EYES Beginning (Wamer Music Canads) 165 +1 6 9f2
COLLECTIVE SOUL Counting The Days (F Music Group)  3.61 356 60% 13% 330 300 350 24 @ THORNLEY Beautiful (504 Universal) 154 +8 13
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 361 369 56% 14% 340 329 3.49 20 24 oy NICKELBACK Because... (RoadiunnerEMI Music Canada) 152 1417 1210
NICKELBACK Because 0f You (Raacrunner/IDJMG) 360 373 84% 22% 342 334 350 21 254 PROJET ORANGE Tell All Your Friends Vik/Sony BMG) 144 22 15 710
ALTER BRIDGE Find The Real (Wind-up/ 350 353 55% 12% 337 319 355 3 26 TRAGICALLY HIP Gus:... Universal Music Canads) 143 7 8/0
MOTLEY CRUE If | Die Tomorrow (isiand/i0JMG) 348 345 56% 11% 343 293 331 28 27 o SIMPLE PLAN Me Against The World (Lava/ 135 5 5/0
U2 Vertigo (lnterscope) 268 273 97% 58% 264 238 289 @  JIMMY EATWORLD Work (interscope/ 132 +26 1 501
Total sample size is 354 respondents. Total average favorability estimates are based on a scafe of 1-5. (1=dislike very much, 5 = like very z 29 * MATTHEW GOOD It's Been... (Universal Music Canada/106 -35 14 8/0
much). Total familiarity represents the percentage of respondents who recognized the song. Tolal burn represents the number of @ HOOBASTANK Disappear (Island/\DJMG) 102 +10 1 an
respondents who said they are tired of hearing the song. Songs must have 40% familiarity to appear onsurvey. Sample composition s based
on persons 12+. Persons are screened via the Internet. Once passed, they can take the music test based on the format/music preference. 25 Canadian Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions of participants on the the Networks. Songs ranked by total plays for the airplay week of 1/23-1/29. Builets appear on songs gaining plays or remaining
Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system, is available for local radio stations by flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. Songs

_/

WZOR/Green Bay, W1 KOMPALas Vegas, NV* KBREMerced, CA WIX0/Peoria, IL | KiSw/Seattle, WA* ausau, Wi w
PO/MD: Rnnmeﬁele PO: John Gritfin g APD: Mikey Martinez OM/PD: Matt Bahan P: Dave Richards WKIMI%W.IV&IH Andrews
THEQRY OF A DEADMAN MO: Bi%mr?s MD: Jason LaChance ATREVU APD: Ryan Castle APD/MD: Sammy S. Bails
TRUST COMPANY SHoloOREe SanreD O SLon MD: Ashiey Witson TR DAY GRALE
; i adtds [i . o R i e i Y
Stations and their adds listed alphabetically by market WAGRGrmile, NC GRerhbr Abows e BT enace
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A e woreo L oxin ? ECIVE Sk APDMD: Brian Mediin WD: James
* KKXK/Bakersfield, CA* KILO/Colorado Springs, CO* BLACK LABEL SOCI . e WRAT/Monmouth, NJ* FULL SCALE EQRY OF A “TAKING BACK SUNDAY
PD: John Boyle OM: Rich Hawk QUEENS OF THE STONE AGE WAMXHuntington PROM KINGS OM/PD: Carl Craft NO ADORESS STRATA
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OM: Kenry Plackmeyer WRQC/F. Myers, L* ATREYU APO/MD: Tim Noble
PO Lava il WBZX/Columbus, OH® P:Lavce ke WRXW ws* St i
N i feckman PL: HalFish WO: Stawn Wi Fonnll o ™ KFMXLubbock, TX AT " oA gce
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kstapleford@radivandrecords.com

Mancow Speaks!

0101’s morning behemoth is ready to take on the world

\ /I ancow Muller doesn’t buy in to the rumor that the sky is
Jifalling. He’s not afraid of satellites one little bit, and he’s
convinced that Howard Stern’s departure from terrestrial radio
is the second-best thing to happen to radio in years. What'’s the

first-best thing, you ask? Him.

I'would like to share my really deep theory
about DJs: They're all crazy. What do you ex-
pect from people who spend four hours a day

; locked inside a stuffy lit-
tle room talking to people
they can't actually see?
After engaging in a long
chat with the man whose
real name is Erich
Muller, however, I'm
starting to change my
mind. Yes, he does refer
to himself as Mancow,
but he’s surprisingly
normal otherwise, not to mention extremely
focused, entirely realistic and (apparently)
quite sane.

Here’s the deal: Mancow knows he’s good,
and he’s got reams of data to back him up —
he’s Chicago’s No. 1 morning show in adults
and men 18-34 in the fall book, for starters.
He's also got a brand-new multiyear syndi-
cation deal with Talk Radio Network. Put it
all together, and you can see why he may tru-
ly be the next big thing. There’s logic to his
madness, and it goes like this.

-

Mancow Muller

R&R: With other entertainment sources open-
ing up and the FCC becoming more aggressive,
what does the future hold for personality-driven
radio?

MM: I'll tell you what, I hope that the big
radio groups are waking up, because they
need to invest in their people again. The fu-
ture is all about talent, talent, talent. That's
it. Unique voices that people want to listen
to.

As a guy working for Emmis against In-
finity and Clear Channel, I feel like I'm work-
ing for a mom-and-pop operation. That’s how
they run everything, and that’s why it's such
a great company to work for. Emmis knows
its talent and supports them like no other
company. Everywhere else, talent has been
forgotten in lieu of the bottom line.

R&R: What can other broadcasters learn from
the ways in which your show has been developed
over the years?

MM: The way I've always picked stations
along my career path has been based on free-
dom. Freedom, freedom, freedom. You have
to be given the freedom to fail. Unfortunate-
ly, with the way the FCC is putting its thumb
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on [group owners), the breeding ground for
new talent has been paved over. It doesn't ex-
ist.

You have to allow people to get on and
learn by screwing up. But now, one screw-
up, and you're over. If I were starting in the
business now, I'd be done. Do you under-
stand? I was allowed to fail, and that doesn’t
happen anymore, so where are the new guys
coming from? Seriously, would you recom-
mend to a friend that they get into radio right
now?

R&R: Nope.

MM: Exactly. The suits in radio continue
to make the same mistakes. They keep shoot-
ing themselves in the foot with no vision for
the future. When you do everything for the
sake of the bottom line, at some point there’s
nothing left to cut. They’ve voicetracked,
they've fired their talent at the first sign of
problems, and they’ve cut people just to save
morney, and now here we are. We're in a des-
olate wasteland, and they’re wondering what
went wrong. I think you need to look at the
top.

I'm just crazy enough to believe that this is
an art form, and we’ve turned it into real es-
tate. The suits are going to have to embrace
the artists again. They're going to have to
make radio creative and exciting again. The
time is now. It's either get help or get hospice.

R&R: So, to avoid calling the hospice, what does
the average GM do? If there’s no talent pool from
which to pull the next big thing, what would you
have them do?

MM: I believe this show is the next big
thing. What [ have done, with double-digit
ratings in the fall, double-digit ratings for 11
years in Chicago, is [ have cracked the FM
Talk code. I have figured it out. I know how
to do it, make a ton of money, attract all the
right advertisers and be FCC-safe. I will
eventually be in every city in America. It's
going to happen, and it's going to happen in
a big way.

R&R: Help me out: How is choosing to pick up
your show related to developing the next wave of
talent?

MM: Well, sir, it comes down to this: Is Wall
Street going to allow these big companies to
take a chance and try something completely
new in the biggest markets? I really believe
that there’s only one answer.

PLATINUM KILLERS Making a big fuss over The Killers’ million-selling debut CD, Hot Fuss, are

(I-r) Island President Steve Bartels, The Killers’ Mark Stoermer, Island Def Jam's Rob Stevenson and
Paul Resta, The Killers’ Brandon Flowers, manager Braden Merrick, bandmembers Ronnie Vannucci
and Dave Keuning and IDJMG Chairman Antonio “L.A.” Reid.

e PP -

R&R: And that would be you.

MM: Yes. If it doesn’t happen, oh, well, I'm
having the time of my life in Chicago. But who
is Wall Street going to bet on? We've already
got a pretty remarkable track record. Now, in
terms of developing whatever comes next,
these big companies should be using their
smaller stations. When you own thousands of
stations, why not use the small markets to de-
velop talent? I was on a thousand-watt AM
station in Warrensburg, MS that you couldn’t
hear outside of the parking lot, KOKO radio.
I was Hot Koko in the morning — hardy, har,
har. But you know what? It was a great breed-
ing ground.

R&R: Once you're on more stations, are we go-
ing to see a big change in The Mancow Show?
You'll be forced to think a lot more globally. |

“l have cracked the FM
Talk code. I have figured it
out. I know how to do it,
make a ton of money,
attract all the right
advertisers and be FCC-
safe.”

would assume that right now you're really focused
on Chicago.

MM: No, we're really not.  was weaned on
MTV and USA Today; this is the fastest-paced
show on radio. It’s unique, and people who
compare it to other shows have never listened
to it. People who don't like my show have
never heard it. They have an idea of what they
think it is, and they’re wrong. It's not shock
radio at all. This is a pop-culture explosion
every morning. It's already as national as a
show can get.

R&R: With that in mind, we've heard a lot about
the power of localization and how that's going to
save terrestrial radio.

www americanradiohistorv com

MM: ['ve always found that argument to
be very stupid. “Good” wins. Entertainment
wins. Here’s an idea: Put on a good show, and
they will come.

I had a chance to do satellite radio and
make a lot more money, and I chose not to.
Satellite is a disaster waiting to happen. Siri-
us is the Titanic; it's not a business model that
works. Let me tell you what's going to hap-
pen with satellites: Broadband radio is com-
ing, and you'll be able to get any station on
earth for free. Whal will that mean to these
guys? It means that they’ll have a chiroprac-
tors’ channel and an RV owners’ channel.
They'll have to specialize, and they’re not go-
ing to be mainstream. It will not replace ter-
restrial radio.

R&R: So you pretty much disagreed with
Howard Stern when he predicted....

MM: The reason that the Benedict Arnold
of radio in New York is going to satellite is
because he has to. His easy act of voyeuristic
radio will not work in today’s environment.
This is not a good thing that he’s tucking his
tail between his legs and running. I'm stand-
ing and fighting for free speech; he’s already
given up. He's a loser.

R&R: You're saying that Stern is spitting in the
face of free speech?

MM: Look, I believe in free speech. Free
speech! Everyone has such lofty goals, and, by
comparison, mine are pretty simple: Iwant to
give a voice to as many Americans as possi-
ble. The Mancow Show is about them, and 1
want to make people laugh. The average com-
mute in Chicago is two hours each way. If
can bring a little relief to these people and do
the same for the people in New York and Los
Angeles as well, I've done a good thing. That's
it. 1 don’t need to be the King of All Media, |
just want to make people smile on their way
to work.

R&R: Still, do you get the sense that people
Ilump you in with Howard simply because you're
an opinionated white guy doing a big morning
show?

MM: No. The people who listen to my
show think of that other show as old and over,
so | wouldn't agree with that at all.

R&R: Is there anything about the Stern show
that you do like?

MM: Yes, there is: I like the fact that it's
going off the air.
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WEBC WEE  ARTIST TITLE LABEL(S S PLATS AJ%%‘E{LCE e ans MED[ABASE
1 1 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 2770 12 209558 17 110 .
2 €@ PAPARDACH Scars (Geffen/ 1947  +129 130392 12 62/0 MOSTADDED
4 3 KILLERS Mr. Brightside //s/‘?nd//DJMG} 1667 -13 138102 17 57/0 A A00S
3 4 CROSSFADE Cold (Columbia) 1584 -3 122141 35 52/0 TRUST COMPANY Stronger (Geffen) 19
6 0 THREE DAYS GRACE Home (Jive/Zomba Label Group) 1569 +4 77986 15 56/0 KINGS OF LEON The Bucket (RCA/AMG) 15
9 © MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise) 1514 +17 97498 16 63/0 BRAVERY Honest Mistake fisland/l0JMG) 14
; KAISER CHIEFS | Predict A Riot (Universal) 1"
8 7 EAT WORLD Pain (/nt 1494 -27 127910 21 52/0
JIMMY Dy J MARS VOLTA The Widow {1 Never Sieep Alone)
7 8 U2 All Because Of You finterscape) 1461 -10 91758 8 69/0 (Strummer/Universal 7
10 0 UNWRITTEN LAW Save Me (Lava/ 1431 +92 73783 8 6610 SYSTEM OF A 00WN Cigaro (dmerican/Columbia) 6
5 10 JET Look What You've Done (Atlantic) 1425 221 96063 15  62/0 A PERFECT CIRCLE Passive (Virgin/ 5
. CROSSFAQE So Far Away (Columbia) 5
" MUSE Hysteria (Fast West/Warner Bros. 1281 43 82224 22 611
8 IR e * ' SNOW PATROL Chocolate (4&Minterscope) 5
19 QUEENS OF THE STONE AGE Little Sister //nterscope) 1252 +321 107117 3 682 NO AOORESS When I'm Gone (Sadie) /Atiantic) 5
12 @ LOSTPROPHETS | Don't Know (Columbia) 1174 +13 44590 1 55/0
13 @ JIMMY EAT WORLD Work (/nterscope/ 1134 +58 66692 7 64/4
14 15 SLIPKNOT Vermilion (Roadrunner/IDJMG) 1027 -7 40966 14 43j0
17 @ SUM 41 Pieces (Island/IDJMG) 1016 +40 44840 9 59/3 M o ST
16 @ BREAKING BENJAMIN So Cold (Hollywood) 1001 +5 85368 38 47/0
15 @ 3 DOORS DOWN Let Me Go (Republic/Universal) 1001 +3 47936 8 43/0 INCREA SED PLA YS
21 @ BREAKING BENJAMIN Sooner Or Later (Hollywood) 900 +76 41946 5 46/1 E“YL
24 €@  APERFECT CIRCLE Passive (Virgin/ 899 +184 64222 5 535 ;"JES;N“STL;FWTHE )s ONE AGE LitleSistor ) m‘*m
, . Ittie Sister finterscope, +
20 @ USED All That I've Got (Reprise/ 881 +4 40464 9 522 APERFECT CIRCLE Passive /Vimgin) 184
23 @ MARS VOLTA The Widow (I'll Never Sleep Alone} (Strummer/Universal) 875 +123 75630 4 547 CHEVELLE The Clincher (pic/ +160
22 @ VELVET REVOLVER Dirty Little Thing /RCA/RMG) 834 +51 48056 6 50/3 CROSSFAOQE So Far Away (Columbia) +132
26 €D SOCIALDISTORTION Reach For The Sky (Time Bomb) 73 +32 72308 20  29/0 PAPAS ROACH Scars (59”9% v Sk A +129
25 25  SHINEDOWN BurningBright /Atiantic) 695 16 25259 9 34 | 'WARSVOLTA The Widow (i Never Slecp Alone
(Strummer/Universal) +123
32 @ CHEVELLE The Clincher /£pic/ 620 +160 21813 3 40{3 LONG-VIEW When You Sleep (Columbia) +108
30 @ KASABIAN Club Foot (RCA/RMG) 565 +10 25657 6 380 SYSTEM OF A 00WN Cigaro (American/Columbia) +108
31 @ EXIES Ugly Wimgin) 563 +11 26417 10 3501 SK'"U";‘; P:%SWE (Lava) o +1gg
21 29 U2 Vertigo fnterscope) 502 11 aza0 17 agp | CPATITUDE Drvedway lran '
33 @ ZUTONS Pressure Point (Epic/ 458 +15 18330 5 36/2
37 @ LOUIS XIV Finding Out True Love Is Blind (Pineapple/Atiantic) 454 +83 37028 3 2642
35 @ INTERPOL Evil (Matador) 452 +50 26912 3 30/2 NEW& ACTIVE
28 33  MARILYN MANSON Personal Jesus (Nothing/Interscope) 451 -135 24956 20 28/0 .
42 @ SYSTEM OF A DOWN Cigaro (American/Columbia) 431 +108 43818 2 1416 SNOW PATROL Chocolate (A&M/interscope)
39 €D  GREEN DAY Holiday (Reprise/ 431 +79 45187 4 16/ Hfslgaa‘gmgﬁs IT;ta:j.StaiioRr!s: ?;Z Addsrﬂﬁ
: redict A Riot (Universa,
45 @ CROSSFADE So Far Away (Columbia) 424 +132 11950 2 35/5 Total Plays: 154, Total Stations: 53, Adds: 11
29 37  FRANZFERDINAND This Fire (Domina/Epic) 380 -185 36930 15 28/0 GRATITUDE Drive Away (Atlantic)
38 €D  KORN Another Brick In The Wall (£pic/ 378 +9 30118 3 1400 Total Plays: 154, Total Stations: 42, Adds: 1
- . - . . DRESDEN DOLLS Coin-Operated Boy (8 Foot/Roadrunner)
4 @ JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 358 +21 31006 4 18/0 Total Plays: 146, Total Stations: 16, Adds: 1
40 40  RISE AGAINST Give It All (Geffen) 336 -6 18691 12 25/3 KINGS OF LEON The Bucket /RCA/RMG)
. 3 . Total Plays: 144, Total Stations: 44, Adds: 16
43 41 TAKING BACK SUNDAY This Photograph s Proof {| Know You Know} (Victory) 304 6 14943 4 2210 GOLDFINGER Wasted (Maverick/Warner Bros.)
K7} 42 COHEED AND CAMBRIA Blood Red Summer (Equal Vision/Columbia) 254 -161 8920 9 230 Total Plays: 101, Total Stations: 31, Adds: 1
44 43 KEANE Somewhere Only We Know (/nterscope) 232 64 27621 17 1500 ?‘UIS};Tl conggA;uv IS!sronqer /G;g% 419
S X otal Plays: 89, Total dStations: 90, S:
@ FINGER ELEVEN Thousand Mile Wish (Wind-up) 225 +28 8636 1 15/0 PROM KINGS Alone (Three Kings/
49 @ TEGAN & SARA Walking With A Ghost (Vapor/SRG) 218 +8 12081 2 1212 Total Plays: 84, Total Stations: 26, Adds: 1
@ CHEMICAL BROTHERS Galvanize /Astralwerks/EME) 215 +32 20673 1 12 BRAVERY Honest Mistake (Is/and//DJMG)
@ SKINDRED " Total Plays: 82, Total Stations: 30, Adds: 14
Pressure {Lava) 209 +100 7045 1 20/0 SUBMERSED Hollow (Wind-up/
- 48  SEVENDUST Face To Face (TV7) 200 -2 8449 10 10 Total Plays: 70, Total Stations: 19, Adds: 1
@ LONG-VIEW When You Sleep (Columbia) 198 +108 5424 1 21j2
48 50  ALTER BRIDGE Find The Real (Wind-up/ 190 -24 5528 2 8/0 Songs ranked by total plays
72 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week i :
of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is Station p|BV|!StS for all R&R mpo"ers
ptaced first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting are available on the web at
station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number of plays di d d
(times©1 00).5Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005, Arbitron www.radioandrecords.com.
Inc.). © 2005, Radio & Records.
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¢ RateTheMusic.com

ALTER/VATIVE

America’s Best Testing Alternative Songs 12 +
For The Week Ending 2/4/05

Persons Men  Women
Artist Title (Label) ™ LW  Familiarity Burn 18-34 18-34 18-34
GREEN DAY Boulevard Of Broken Oreati¥ (Regrise/ 4.41 4.49 100% 26% 440 4.25 4.56
KILLERS Mr. Brightside fisland/iDJMG) 423 413 91% 13% 414 399 4.31
JIMMY EAT WORLD Paig (interscape) 415 4.18 96% 23% gf.lll 3.85 407
SOCIAL DISTORTION Reach For The Sky (7ime Bomb) 4.08 399 17% 14% 4.00 4.08 392
JIMMY EAT WORLD Work interscope) 406 401 70% 7% 390 392 386
MY CHEMICAL ROMANCE I'm Not Okay (I Promise) (Reprise/ 4.01 4.00 84% 15% 3.92 3.78 4.08
UNWRITTEN LAW Save Me (Lava/ 3.98 3.68 66% 4% 391 3.83 4.00
SUM 41 Pieces (/sland/IDJMG) 391 3.90 8% 9% 3.86 3.69 4.09
PAPA ROACH Scars (Geffen/ 390 39 88% 19% 3.87 353 3.85
BREAKING BENJAMIN So Cold (Hollywood) 3.89 3.83 94% 30% 3.78 3.65 393
BREAKING BENJAMIN Socner Or Later (Hollywood) 3.88 - 70% 12% 382 3.67 4.00
CROSSFADE Cold (Columbia) 384 3.67 90% 30% 3.66 3.47 3.87
MUSE Hysteria (EastWest/Warner Bros.) 3sa 376 6% 1% 385 378 393
USED Al That I've Got (Reprise/ 3.83 3.72 60% 9% 3.68 3.46 3.98
LOSTPROPHETS | Den't Know%'dilmbi?il 3.80 382 79% 15% 3.66 3.60° 313
JET Look What You've Done (At/antic) 3.78 3.81 93% 24% .77 3.65 3.90
CHEVELLE Vitamin R (Leading Us Along) (Epic/ 34 3.83 86% 23% 3.56 3.55 358
PAPA ROACH Getting Away With Murder (Geffen) n 3.84 95% 3% 3.55 3.33 379
MODEST MOUSE Ocean Breathes Salty (pic/ n 3.0 91% 25% 385 3.72 399
3 DOORS DOWN Let Me Go (Republic/Universal) N 349 82% 17% 3.56 3.3 3.80
SHINEDU\P@N Burning Bright /4tlantic/ 368 3.48 46% 10% 3.60 3.50 3.76
VELVET REVOLVER Fall To Pieces (RCA/RMG) 3.60 3.60 85% 29% 3.55 353 3.58
THREE DAVS GRACE Home (ive/Zomba Label Group) 357 383  71%  22% 345 316 382
FRANZ FERDINAND This Fire (Domino/Epic) 3.45 3.61 14% 24% 3.58 3.57 3.58
VELVET REVOLVER Dirty Little Thing (RCA/RMG) 3.33 345 55% 14% 3.37 3.3t 3.45
U2 Vertigo fInterscope) 330 319 98% 51% 324 3.22 3.26
SLIPKNOT Vermilion (Roadrunner/I0JMG) 314 3.06 3% 23% 3.27 3z 3.26
U2 Alf Because Of You f/nterscope) 3.10 3.04 2% 28% 3.03 2.85 321

Total sample size is 302 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5 = like very much).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they
are tired of hearing the song. Songs must have 40% familiarity to appear on survey. Sample composition is based on persons 12+. Persons are
screened via the Internet. Once passed, they can take the music test based on the format/music preference. RateTheMusic.com results are not meant

Mo Mellady

Founder “Pl

 A—

anet Check”

Every day is Earth Day for Mo Mella-

: dy, whose syndicated “Planet Check”
' feature is running now on fine stations
. like KITS (Live 105)/San Francisco and

new progressive Talk network Air Amer-
ica. Check in at www.planetcheck.com.

@ Ah, yes, the power of music is truly

a beautiful thing. Thanks to visionary art-
ists, people are starting to wake the hell

5 up to the plight of our planet.
The Red Hot Chili Peppers for being the first major band to insist
on using only “tree-free” paper (hemp and flax) for their CD liner
notes. This has prompted other artists at their label to jump on the
green bandwagon and use sustainable paper. The Chilis even have
i an environmentally-correct hotel room named after them! San Fran-
= cisco’s Hotel Triton has an “Eco Floor” The room is totally decked

¢ Propsto

1 s
g out and designed by the Chilis, with 10% of the room revenue going

to the band’s favorite environmental organization.

# Anyone who’s a diehard

1 Coldplay fan has seen the brilliant-yet-subtle way that Chris Martin promotes fair
4 trade. He takes a black marker and simply writes on the back of his hand “Make
Trade Fair” This is perfect for those camera close-ups. The band aiso plants trees

| with Future Forests.

According to Los Angeles’ Environmental Media Associ-

; ation, a new demo of 20-35-year-olds has emerged. They're called “Gen E,” which
stands for “Generation Environment.” To quote famed tree-sitter Julia Butterfly Hill,

e

¢ third straight week in the runner-up slot,

just like Crossfade’s “Cold” (No. 4) did for
:! the first two weeks of 2005 ... Things look
1

Crossfade and Papa Roach should
start a club. Both bands have seen
their latest singles stall at No. 2 thanks to
the omnipotent force that is Green Day'’s
“Boulevard of Broken Dreams” (No. 1). As
a result, Papa Roach’s “Scars” spends a

a lot brighter for Queens Of The Stone
Age’s “Little Sister” (No. 12), which rakes

“Consciousness is cool.” With rock luminaries leading the way, it's only natural.

5' in the biggest increases for a third consecutive week and will soon be visit- |
| ing the top 10. As for the debuts, Finger Eleven follow last year’s top 10
showing for “One Thing” by bowing “Thousand Mile Wish* at No. 44 ... Beck

{l returns with “E Pro” and scores instant early adds at WXRK(K-Rock)/New |

York, KROQ/Los Angeles and WBCN/Boston. Meanwhilg, the lovely Tegan
¢ And Sarah continue their progress on “Walking With a Ghost” (No. 45) with

a new add at CIMX (89X)/Detroit and steady plays at places like KITS (Live ig
105)/San Francisco and XTRA (91X)/San Diego. “Are top five phones 1
good?” asks the ever-curious Aaron Axelsen, MD at Live 105. “Yeah!” ...

3 14 # ” b
to replace callout research. The results are intended to show opinions of participants on the the Internet only. RateTheMusic is a registered trademark We’re done now, because it's always good to end on a “yeah! i
of RateTheMusic.com. The RTM system, is available for local radio stations by calling 818-377-5300. RateTheMusic.com data is provided by — Kevin Stapleford, Alt em anv e E dmlr
KMediabase Research, a division of Premiere Radlo Networks. Y, . e g o
R SR T AT N MR T35 L] e - "" L
( . xaxt:ﬂ/(ivgenvlille, NC* mKXIcEMfa Vfgas NV* !{ngnthe:l York, NY* WCYY/Ponland ME ;gzgﬁ:nupi:agtz, CA* g{‘SI.LNIIT:H}na. FL*
K : Bruce Simel hris Ri . ert Cross . Gare! ichaels : Paul iano
R E P o R E R S PD: Jelf Sanders MD: cmy Bruyn MD: Mike Peer MD Brlun James APD/MD: Mike Halloran PD: Sha
] - i |5 o e S
, ; , , MARS VOLTA HEMI N
Stations and their adds listed alphabetically by market " BECK 14 CHEVELLE 8 MODEST MOuse
KROO/Los Angeles, CA*
WHRL/Aany. NY- WEND/Charlotte* CIMXDeroit, Mi* WEED Hagerstown PO Kevin Weathery . 13 CROSSFADE 1 CHEMICAL BROTHERS
OM: Bruce Loaa PD: Mutray Brookshaw 15 CHEVELLE APD: Gene Sandbloom WROX/Norlolk, VA SNOW PATROL AND YOU WILL KNOW US BY. KFMATT a2
PD Llu Blollo PDIIID Jm aniel APD: Vince Cannova 10 SYSTEM OF A DOWN MD: Matt Smith PD: Michele Diamond GRATITUDE BRAVERY - WA/ Tucson,
TRUST COMPANY MD: Matt Franklin 10 CROSSFADE BECK MD: Mike Powers KAISER CHIEFS HOT SNAKES PO Man' Sp
TEGAN & SARA 10 LOUIS XV HCHEEILEN KINGS OF LEON e
5 TEGAN & SARA - JACK JOHNSON
WNNX/Atlanta, GA* . WLRSA ouisville, KY* BRAVERY KINGS OF LEON
OM/P: Leslie Fram WKOX/Chicago, IL* JOXNAFayetteville, AR Dt PD: Annrae Ftzgeraid [RUSTCOMBRAY XTRA/San Diego, CA* TRUST COMPANY
WD Jay amen PM s KXUAT ayettevile, BiLLY 100t MD: Davie Hil PO: i s
KASERICHIEES el O SYSTEM OF A Do 2 SYSTEM OF A DOWN KORX/Odessa, TX L] J
1 KINGS OF LEON Rl 9 FUTURE LEADERS OF THE WORLD ggtﬂmfnomlu, HI* PO: Michae: Todi ggl}.ﬁogl;ngim' SERNERY
: WMAD/Madison, W!* APD: Dre APD: Jaime Cooley KMYZ/Tulsa, OK*
U WYSK/Frederickshurg, VA SiAnDOnS 17 INTERPOL AYZ/Tulsa,
WJE:L/WL:'::ﬁ:W M WAQZ/Cincinatl, OH* DMPD: Paul Johrsan L (R NS %‘c": FE'C : 12 Mgy KITs/San Francisco, CA* P B
A PERFECT CIRCLI 1 CHIEFS
KINGS OF LEON B0 SYSIEM Orx oown % S5 REAG SE AN g EReaDIIOLES KASER CHIERS KHBZ/OkIahoma City, OK* T D Asron Jaelsen KAISER
TRUST COMPANY 16 TRUST COMPANY KORN e ENG O THESTONE AGE SYSTEM OF A DOWN OM; Bill 8L, . 1 GRATITUDE
4 CROSSFADE 3 GREEN DAY o i nmm ciSath Rosler 1 KAISER CHIEFS
MARS VOLTA 37 JIMMY EAT WORLD 1 STRA] APD: Sarah Rosa FLIPSYDE
KROX/Austin, TX* 35 THREE DAYS GRACE KTBZMouston, TX* WMES Memphis, TN* KINCS OF LEON MD: Chris Morello VELVET REVOLVER WPBZW. Palm Beach, FL*
OM: Jefi Camol 34 SHINEDOWN POD: Vince Richards Rob Cressman LONGVIEW No Adds PO, Join Ol
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”"&3;,22&'2’55"“ S&SE o ! BLY iDL BRAVERY 1 BRAVERY PO: Jim McGuiny TRUST COMPANY KORNSlpnnunem MO 5 KAISER CHIEFS
BILLY IDOL MOONEY SUZUKI KFRR/Fresno, CA* 1 KNGS OF LEON WE:Dmfee DMPD: KrisienSergnan
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TRIPLE A

JOHN SCHOENBERGER

fschoenberger@r drecords.com

Off To A Great Start |

Beautiful Dreamer: The Songs of Stephen Foster, American Roots |
Publishing’s first fully realized project, is nominated for a Grammy i
Award for Best Traditional Folk Album. Congratulations to produc-
ers Steve Fishell and David Macias and engineer Dave Sinko, as

" For The Greater Good

American Roots Publishing was formed

f Il the riah JUDITH EDELMAN No One To Love P~ | £
or all the right reasons THE DUHKS Camptown Races L ™
JOHN PRINE My Old Kentucky Home TR {
| HENRY KAISER Autumn Waltz L Ll

t started with a “Wouldn't it be great if we could do this?”
moment about three years ago, when American Roots Publish-
ing founder and President Tamara Saviano was talking with mu-
sician, writer and visual artist Joe Ely about a novel he was writ-
ing. Ely mentioned that a publisher in New York liked his novel
but had also said they wouldn’t know what to do with it. Saviano

thought differently.

Saviano has been in Nashville for 10 years
now working in various areas of the music in-
dustry, but mostly in media as Managing Edi-
tor for Country Music and a music journalist for
Counlry Weekly, as well as serving as Operations
Manager for the Nashville office of Jones Media
Networks. She’s now running her own compa-
ny, Tamara Saviano Media.

“The seed for American Roots Publishing was
planted when | had that conversation with Joe
in May of 2002,” Saviano says. “He was telling
me about a novel he had written, and I asked
him which publisher he was working with. He
told me he had been in contact with a friend’s
publisher in New York and what they had said
to him.

“A light bulb went on in my head. Even
though Joe isn’t a household name, he obvious-
ly has legions of fans. So [ started working on
what would become a business plan with the
hope of publishing Joe’s novel. As I gotinto it, 1
decided that [ wanted to do it as a nonprofit set-
up, because works like this should exist just for
the greater good and not necessarily for anyone
to get rich oft.”

Saviano went through the process of getting
a501.¢3, which took nearly a year. In the mean-
time she put together an amazing advisory
board, including artist Emmylou Harris; Apple
Computers co-founder Steve Wozniak; New
West Records President and founder Cameron
Strang; Rider University Chair of American
Studies Jack Sullivan; Garvan Media, Manage-
ment & Marketing’s Stephen Garvan; and jour-
nalist and author David Marsh.

Joining the operations board were Triloka
Records Sr. VP/GM Tom Frouge as VI, Sugar
Hilt Records Director/ A&R Steve Fishell as Trea-
surer, Vector Management’s Kathi Whitley as
Sccretary, singer and actress Bobbie Eakes and,
of course, Saviano.

First Things First

Saviano expected that Ely’s book would be
the new organization’s first fully realized project,
but as it turned out he was still putting some fi-
nal touches on it. The idea of a Stephen Foster
tribute came along, and that turned out to be
ARIs first effort to reach completion.

AMERICAN
N ROOTS
PUBLISHING

“The idea came during a conversation with
David Macias, who owns a company called
Emergent Music Marketing,” Saviano says. “I
didn’t know him, but a mutual friend suggest-
ed we meet, so we had lunch together.

"While I was telling him about American
Roots, he said we should do a Stephen Foster
tribute record. 1 thought that it had certainly al-
ready been done, but when we researched it we
found that nothing involving contemporary
singer-songwriters interpreting Foster’s songs
had ever been done before.

“The more we thought about it, the more it

e

R&R Expands Americana Coverage |

R&R has published the Americana Airplay Chart, compiled by the
Americana Music Association, as well as offered the Americana News
recap and Americana Artist Spotlight in the paper for about two years.

We have decided to expand our coverage of the Americana communi-
ty by launching a weekly Americana Update e-mail that will feature Amer-
icana news, guest interviews and other spotlights, as well as a reprint of
the Americana Airplay Chart, the Americana Most Added and the Ameri-
cana Going for Adds. We are also creating an Americana homepage on
our www.radioandrecords.com website. Both will launch the week of Feb.
7. For more information, contact John Schoenberger at 310-788-1666
or jschoenberger@radioandrecords.com.

RAUL MALO Beautiful Dreamer

Siumber My Darling

T

OLLABELLE Gentle Annie

WILL BARROW Holiday Scottisch

well as the contributing artists listed below.
ALISON KRAUSS, YO-YO MA, EDGAR MEYER & MARK O'CONNOR

BR-549 Don't Bet Money On The Shanghai
ALVIN YOUNGBLOOD HART Nelly Was A Lady

BETH NIELSON CHAPMAN In The Eye Abides The Heart
DAVID BALL Old Folks At Home (Swanee River)
MICHELLE SHOCKED & PETE ANDERSON Oh! Susanna
GREY DE LISLE Willie We Have Missed You

MAVIS STAPLES Hard Times Come Again No More

ROGER MCGUINN Jeanie With The Light Brown Hair
SUZY BOGGUSS Ah, May The Red Rose Live Always

RON SEXSMITH Comrades Fill No Glass For Me

——— s

I B Do

%

e R

made sense. After all, Foster had hits before there
was radio, before there were records, before TV
and all of that. Back then it was just sheet mu-
sic, and yet his songs were popular across the
country. In our minds he was the first quintes-
sential American songwriter.

“We got Steve Fishell involved right away,
because he was the only one who knew anything
about producing a record. Steve, David and I got
together and started making a wish list of art-
ists we wanted to perform on this record.

“I'have to say that when I looked at the names
on the list, I thought we were dreaming, but
when we started to approach them, their enthu-
siasm for the project was amazing. Everything
came together really easily. We all spent a lot of
time on it, but it was worth it. What a joy and a
surprise it was when we found out we were
nominated for a Grammy.”

A Good Calling Card

Amazingly, almost everyone donated their
time, from the studio that gave them space to
the artists, the musicians, the graphic designers,
the ARP board — even the radio promotion
folks, the marketing company and the PR peo-
ple. They ended up spending just under $12,000
to complete the project.

“At the end we had a really great piece of art
that we could all be proud of,” Saviano says. “We
managed to get distribution for the project
through RED via Emergent, and they have been
really great to work with too. We figured selling
10,000 copies of the CD in a year would be amaz-
ing, and we are now at 23,000 in just five
months.”

ARP’s mission is to preserve American cul-
ture through literature and art, and Saviano feels
there are a lot of different ways to do that. She
says that the Foster project allowed people who
didn't previously get what ARP was trying to
do tounderstand its vision. She hopes that it will
open people’s eyes to the possibilities of what
can work and prove that there is an audience for
this kind of art.

“There is this psychographic philosophy
abouta group of the American population called
Cultural Creatives,” Saviano says. “It’s like a
genre of people — about 50 million of them —
who tend to cat organic foods and shop at local

wwWweamericanradiohistornv.com

retailers, who are involved in social issues, and
who still value a sense of community.

“You see, ARP does not want to be commer-
cially successful — that’s not one of our goals.
Aslong as each project supports itself and helps
the next one get going, that’s enough for us. Our
goal is to serve people who care about authen-
ticity and honest art that can have lasting value.
We think our vision fits well with the Cultural
Creative mentality.”

Keeping Busy

In addition to putting out Ely’s novel when
it’s finished, Saviano says ARP’s next project will
likely be a Staples Singers memoir and docu-
mentary. Another thing she’d like to do is put
together some kind of presentation about the
migration of the African-American population
up the Mississippi River to the industrial cities
of the Midwest.

There is also a coffee table book by John
McEuen frora The Nitty Gritty Dirt Band. It
will be a series of essays and photos that will
coincide with the 40th anniversary of the
band. The board is also in the process of look-
ing into a small blues label that existed in
Grafton, WI in the "20s, and a documentary
about the steel guitar is in the research stage
right now.

“] also want to do a traveling photo ex-
hibit of First Amendment images,” says Savi-
ano.”Images that demonstrate free speech in
some way. There are hundreds of ideas out there,
and folks are now starting to approach us with
concepts. Not all of them will work out, but we
feel that we are gaining the momentum that will
allow us to think big and broad in the type of
subjects we can take on.

“It's important to note that nobody involved
with American Roots Publishing works on it full-
time. We all have day jobs, if you will, and this
whole thing right now is a labor of love for us. |
hope that somewhere down the line I can make
this a full-time endeavor and that we have
enough going on that we could afford a paid
staff. We aren’t there yet, but [ am sure we will
grow to that point in a couple of years.”

For niore on Hus organization, log on fo www.
americanrootspublishing.org.
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TOTAL 4/ TOTAL

ARTIST TITLE LABEL(S) PLAYS PLAYS AUI:(NOS;JCE CHART
GREEN DAY Boulevard Of Broken Dreams (Reprise/ 547 +20 34148 13
U2 All Because Of You finterscope/ 455 +39 25049 8
JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 415 +42 22119

KEANE Somewhere Only We Know (Interscope) 381 +20 21901 21
JET Look What You've Done (At/antic/ 364 +33 14691 14
LOW MILLIONS Eleanor (Manhattan/EMC) 354 +8 19229 17
LENNY KRAVITZ Lady (Virgin/ 350 +21 16476 14
JOHN MAYER Daughters (Aware/Columbia) 318 -16 17554 12
SHORE Hard Road (Maverick/Reprise) 274 +13 10307 8
SNOW PATROL Run (A&M/lnterscope) 274 12 1621 20
TORI AMOS Sleeps With Butterflies /£pic/ 249 +12 13721 4
RAY LAMONTAGNE Trouble (RCA/RMG) 246 +6 12956 18
BLUE MERLE Burning In The Sun {/s/and//0JMG) 239 +48 13716 3
HOWIE DAY Collide (Epic) 238 +16 11180 10
MADELEINE PEYROUX Don't Wait Too Long (Rounder) 236 +5 9927 7
U2 Vertigo flnterscope) 217 -9 17314 17
R.E.M. Aftermath (Warner Bros.) 208 -10 7508 5
MARC BROUSSARD Home (/s/and/i0JMG) 203 +22 7788 8
MARK KNOPFLER Boom, Like That (Warner Bros.) 195 -20 9593 19
RAY CHARLES f/VAN MORRISON Crazy Love (Concord) 194 -36 13857 13
MICK JAGGER & DAVE STEWART f/ SHERYL CROW 0id Habits Die Hard (Vi) 178 -20 6299 12
ANNA NALICK Breathe (2am) (Columbia) 162 +8 5391

JOSS STONE Right To Be Wrong (S-Curve/EMC) 147 0 6537 2
BRUCE HORNSBY Circus On The Moon (Columbia) 142 +6 3756 2
SARAH MCLACHLAN World On Fire {Arista/RMG) 139 +10 9339 20
KENNY WAYNE SHEPHERD Let Go (Reprise) 138 0 7331 3
ALISON KRAUSS & UNION STATION Restless (Rounder) 137 +5 2703 2
JAMIE CULLUM High And Dry (Verve/Universal) 132 -2 5029 5
JACKSON BROWNE W/BONNIE RAITT Poor Poor Pitiful Me (4rtemis) 128 -16 57117 7
COLLECTIVE SOUL Better Now (£/ Music Group) 119 +61 8700 1

WEEKS ON  TOTAL

23N
23n
240
211
18/0

221

191
18/0
1710
191
211
181
1811
1310
1811
23N
15/0
1110
181
15/0
14/0
11/0
1410
101
910

1210
8/0

910

10/0
1n

STATIONS/
ADDS

25 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 1/23-1/29. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Total Audience equals Average Quarter Hour Persons times number
of plays (times 100). Each daypart on each station is assigned an AQH number. Average Quarter Hour Persons used herein with permission from Arbitron Inc. (© 2005,

Arbitron Inc.). © 2005, Radio & Records.

JOHN FOGERTY Wicked Old Witch (DreamWorks/Geffen)
Total Plays: 117, Total Stations: 12, Adds: 1

JOHN BUTLER TRIO Zebra (Lava/

Total Plays: 1186, Total Stations: 11, Adds: 1

GOO GOO DOLLS Give A Little Bit (Warner Bros.)

Total Plays: 109, Total Stations: 5, Adds: 0

MAROON 5 Sunday Morning [Octone//RMG)

Total Plays: 105, Total Stations: 6, Adds: 1

MAIA SHARP Something Wild (Koch/
Total Plays: 102, Total Stations: 9, Adds: 0

SNOW PATROL Chocolate (A&Myinterscope)

Total Plays: 99, Total Stations: 9, Adds: 2

0ZOMATLI Love & Hope (Concord)

Total Plays: 91, Total Stations: 8, Adds: D

DAMIEN RICE The Blower's Daughter (Vector/Warner Bros.)
Total Plays: 91, Total Stations: 6, Adds: 0

HANDSOME BOY MODELING SCHOOL Breakdown (Atiantic/
Total Plays: 88, Total Stations: 5, Adds: 0

3 DOORS DOWN Let Me Go (Republic/Universal)

Total Plays: 85, Total Stations: 5, Adds: 0

NEW & ACTIVE

Songs ranked by total plays

»OWERED[ ]
MEDIABASE

MOST ADDED’
ARTIST TITLE LABEL(S) ADDS
KATHLEEN EDWARDS Back To Me Zoe/Rounder) 8
MARK KNOPFLER The Trawlerman’s Song (Warner Bros.) 6
MOBY Beautiful 12/ 5
CHARLIE MARS Try So Hard (2/ 5
GLEN PHILLIPS Thankful /Last Highway) 3
BEN FOLDS Landed /Epic/ 3
RACHAEL YAMAGATA Letter Read /ACA Victor/RMG) 2
SNOW PATROL Chocolate (A&M/Interscope) 2
JOSH RITTER Kathleen (12/ 2
MOST
INCREASED PLAYS

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
COLLECTIVE SOUL Better Now (E Music Group) +61
MOBY Beautiful (V2 +56
JOHN FOGERTY Wicked Old Witch /BreamWorks/Geffen) +53
BLUE MERLE Burning In The Sun fiskand/I0JME) +48
JACK JOHNSON Sitting, Waiting, Wishing (Brushfie/Universal) +82 |
U2 All Because Of You /lnterscope) +39 |
JET Look What You've Done (At/antic! +33
BEN LEE Catch My Disease New West) +23
GO0 GOO DOLLS Give A Little Bit (Warner Bros.) +23

MOST
PLAYED RECURRENTS

TOTAL
ARTIST TITLE LABEL(S) PLAYS
CARBON LEAF Life Less Ordinary (Vanguard) 194
BRUCE HORNSBY Gonna Be Some Changes Made [Cofumbia) 153
MODEST MOUSE Float On (Fpic/ 138 |
LOS LONELY BOYS Heaven (0R Music/Epic) 132
JOHN MELLENCAMP Walk Tall (istaac/i0JMG) 117
COLDPLAY Clocks (Capitol) 116
COUNTING CROWS Accidentally In Love (DreamWorks/Geffen) 113
MAROON 5 She Will Be Loved (Octoms//RMG) 13
R.E.M. Leaving New York (Warner Bras.) 105
' Station playlists for all R&R reporters are

available on the webh at

‘ www.radioandrecords.com.

to learn how you can help.

Can you imagine...
a world without children?

At St. Jude Children's Research Hospital, we can't.

That's why we are working every day to find cures for life-threatening
diseases that strike children everywhere. Diseases like cancer,

pediatric AIDS, and sickle cell. And we won't stop until every child
is cured, and every disease is defeated.

Because we can't imagine a world
without children...can you?

Call 1-800-996-4100 or log onto www.stjude.org
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TRIPLE A TOP 30 INDICATOR

February 4, 2005
LAST THIS TOTAL -~ TOTAL WEEKS ON  TOTAL STATIONS/ ®
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS AU[()(l)%;JCE CHART ADDS M O S T A D D E D
1 1 U2 All Because Of You finterscape) 632 -12 5884 7 351 ARTSTTITLE LABEL(S) e
2 e JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) 607 +99 7076 3 40/3 KATHLEEN EDWARDS Back To Me (Zoe/Rounder) 18
5 € TORIAMOS Sleeps With Butterflies (pic/ 461 +12 5047 3 3m ;E:H:‘(OL:S La"dedT/fﬂfg e Son (HamerBas) :‘53
. KNOPFLER The Trawlerman’s Song (Warner Bros.
3 4 GREEN DAY Boulevard Of Broken Dreams (Reprise/ 448 -26 2995 1" 22/0 GLEN PHILLIPS Thankful fost Highway) 10
4 5  R.E.M. Aftermath (Warner Bros.) am 21 a1 6 291 JOHN FOGERTY Wicked Old Witch (DreamWorks/Geffen/ 7
10 @  BLUE MERLE Buming In The Sun //sland/iDJMG) 425 +49 5086 4 332 CHARLIE MARS Try So Hard (V2/ 1
BRIGHT EYES First Day Of My Life (Sadulle Creek/ 7
6 MARC BROUSSARD Home {/s/and/IDJMG, 408 +5 3936 10 29j2
o f L / ! BRAZILIAN GIRLS Lazy Lover (Verve Forecast/VMG) 6
8 € LOWMILLIONS Eleanor (Manhattan/EMC) 396 +15 2395 20 2100 | COLLECTIVE SOUL Better Now &/ Music Group) 5
7 9  KEANE Somewhere Only We Know (/nterscope) 375 -14 3133 27 20/0
9 10 JOSS STONE Right ToBe Wrong (S-Curve/EMC) 370 -10 3640 5 310 MOST
1 11 RAYLAMONTAGNE Trouble (RCA/RMG) 352 -23 4372 19 2200 INCREASED PLAYS
12 12 JET Look What You've Done (Atlantic/ 328 -8 2517 13 20/0 TOTAL
PLAY
20 @ SHIVAREE | Close My Eyes (Zoe/Rounder) 291 +28 3606 4 2901 ARTIST TITLE LABEL(S) INCREASE
. . JOHN FOGERTY Wicked Old Witch (DreamiWorks/Geffen) +127
18 HOWIE DAY Collide (£pic) 280 +9 1287 5 17/0 - A
m & o JACK JOHNSON Sitting, Waiting, Wishing (Brushfire/Universal) +99
16 15 MADELEINE PEYROUX Don't Wait Too Long (Rounder) 2717 -1 3024 19 23(2 BEN LEE Catch My Disease (Vew West/ +82
17 @ BRUCE HORNSBY Circus On The Moon (Columbia) 273 +1 1805 7 2411 JOHN BUTLER TRIO Zebra fLava/ +71
19 17 MAIA SHARP Something Wild /Koch/ 266 4 3205 3 3071 | SNOWPATROL Chocolate (A&M/nterscope) +62
- @ ANI DIFRANCO Studvi Bich BabalbAusic Al 29 GLEN PHILLIPS Thankful [Lost Highway) +60
tudying Stones (Righteous Babe/Music Allies) 255 + 3970 2 25/2 ALANA DAVIS Wide Open (Tigress/ +59
13 19 FINN BROTHERS Anything Can Happen Vettwerk) 255 -50 1853 9 22/0 COLLECTIVE SOUL Better Now (£ Music Group) +59
21 20  ALISON KRAUSS & UNION STATION Restless (Rounder/ 254 3 3973 g 230 BE': FOLDS Landed (£pic/ / - +22
- . RACHAEL YAMAGATA Letter Read (RCA VictorRMG) +51
15 21 JACKSON BROWNE W/BONNIE RAITT Poor Poor Pitiful Me (Artemis/ 250 -39 2841 8 1m
23 @  SHORE HardRoad (Maverick/Reprise) 249 +5 1946 6 170 SYNDICATED
é®  JOHNBUTLER TRIO Zebra (Lava/ 239 +71 2641 1 2601 PROGRAMMING
24 24  TEGAN & SARA Walking With A Ghost (Vapor/SRG} 232 -1 2254 8 2110 Added This Week
22 25  RAY CHARLES f/VAN MORRISON Crazy Love (Concord) 228 -18 2634 1" 14/1 World Cafe - Dan Reed 215-898-6677
27 26  JOHN MAYER Daughters (Aware/Columbia) 225 -3 1442 5 12/0 ARCADE FIRE Neighborhood #3 (Laika)
@  BEN LEE Catch My Disease (Vew West) 223 +82 3291 1 273 | DUHKS Dancehall Girs
25 28 JAMIE CULLUM High And Dry (Verve/Universal) 220 23 1414 9 16/0 | JOSHROUSEILs The Nighttime
. RACHID TAHA Rock EI Cashah
14 29  MARK KNOPFLER Boom, Like That (Warner Bros.) 21 -93 2294 19 1711 p tic C. Rob Reinh 134-761-2043
: cousti = einnar - s
@  CHUCK PROPHET Pin A Rose On Me (New West) 196 +21 2218 1 2002 stic Cafe - Rob Reinhart 734-761-2043
LOU BARLOW Round And Round
44 Triple A reporters. Songs ranked by total plays for the airplay week of Sunday 1/23 - Saturday 1/29. PAUL BRADY Smile
© 2005 Radio & Records inc.
o - e ™
KZPL/Kansas City, MO* | WYEP/Pittsburgh, PA S|r|us Spectrum/Satellite KFMU/Steamboat Springs, CO
REPOR TERS OM: Nick McCabe PO: Rosemary Welsch Gary gc hoenwetter PD/MD: John Johnson
| PD: Ted Edwards MD: Mike Sauter MD Jasslca Besack e e ARDS
5 . . . R Mo ioiroceiy § ey | S
Stations and their adds listed alphabetically by market Y e s |
KATHLEEN EDWAROS XM Cate/Satellite
WAPS/Akron, OH KMMS/Bozeman, MT WVOD/Elizabeth City, NC DV{AE/BMI,({)K 'u'.'.'xl'.? Tg::'u:‘cllTann SoeN pimLLES | PD: Bill Evans ' g;"‘?d/i.l[caholii"’:rm
PD/MD; Bill Gruber OM/PO: Michelle Wolle PD: Mati Canper PD: Lesa Withanee TRAM MD: Brian Chamberlain PD: Brad Hockmeyer
2 CHARLIE Wars o Adds MD Tad Abhey {0H FOGERTY BENFOLDS e MD: p“u'x ac
1 MARK KNOPFLER WNCS/BurIInqlon ANLDIFRRNCO KATHLEEN Enﬂnns NANGI GRIFFITH bﬂc'” 3 %ﬁ%&ﬂ:‘?&&iﬁns
KABO/Albuguerque, NM P Ak puzzghah o0 ille. TN® e WiERoumosnony B
gl[]a il Ma MARK KROPFLER BRIGHT E7ES ,‘,'{J%,'/ K"",ﬁ’r'“e' %CLZ/P:mIamI, ME ik m— pomroins
il Mahoney 3 RACHAEL YAMAGATA : Herb Ivy
B St ey 53':{‘.'.'521 e e LD WV Savaman, G s
V“" 2lly WFPK/Louisville, KY . M/PD: Boh Neumann .
o e B b T bt T
3 COLLECTIVE SOUL WNRNICharIoneSVIIIe, VA & [sleLuOESMERLE MD Kevin Welch il MD: grmagsngers
KSPN/Aspen, CO ',3{,";,3,?{‘..2: :?iled:d KEZI{:‘ a?e'saw CA géﬁ\g{egfnwmm . : gg’x«GFHOTLED%S
PO/MD: Sam Scholl MD: Jaz Tupelo APD/MD: Kate Hayes ReGS OF LEON WXRV/Portsmouth, NH
ek SRS T LEQARCADETHIRE . PD/MD: Dana Marshail KEXP/Se e, WA WXPK/Westchester, NY
1 BLACKKEYS RIS 7 IS COTTON WMMM/Madison, WI* D L atie ither PG PD: Chris Herrmann
16 3 KATHLEEN EDWARQS e s PD: Tom Teuber & ﬂ%g}’;gbms PD: K“ C ara APD/MD' Rnh Llnshulz
e KASEY CHAMBERS 7 BAY CHASLES IVAN MORRISON MD: Gabby Parsons puntole N LEAF
3 JDHN FOGERTY 7 DR, JOHN 5 CHARLIE MAR! . APD: John Richams 5 JONN BUTLERTNIO
WZGC/Atlanta, GA* 2 MARK KNOPFLER 7 o FOcER 3 MARK KNOPFLER WDST/Poughkeepsie, NY MD: Don Yate 4 COLLECTIVE SouL
- M 2 Greg Ga 22 CHEMICAL BROTHERS
PD: MIC'I'QHC E"uel 2 BRAZILIAN GIRLS ; ?{?’:N‘;néﬁll.js |I.|AMES TAYLOR KATHLEEN EDWARDS ;% J"nn Butt 53
APD_: Chris Brannen WDOD/Chatt ™' b .
o DR o L FD G ey - 1 oy WU Wiminglon, NC
EHARLIE MARS 7 BAlcE SorINGeTEEN APD/MD: Mike Wolf NAVIGATORS 16 KASABIAN PO: Mark Keefe
16 MARK KNOPFLER C 7 JACKSON BROWNE W/BONNIE RAITT MARK KNOPFLER 15 NICK GAVE & THE BAD SEEDS MD: Jerry Gerard
12 BRUGE HoRNseY WXRT/Chicago, IL* [l i o R IR BRAZILIAN GIRLS
14 KEANE OMMD: John ameda gHN FOBER 3 WGVX/Minneapolis, MN* KSOY/_RapIII City, SO '3 TEU lf0 AND THE PHARMACISTS AMOS LEE
13 GREEN DA PD: Norm Win: MARK KNOPFLER DM: Dave Hamilton P?’t’;{?ﬂ Egﬂl’l}sarlsnn :} :gg‘éxﬁ PREW(I:% KATHLEEN EDWARDS
e H mgﬂ{.més PDEVNOU)( 7 smm WILSON PD: Jeft Collins GLEN PHILL 11 ARCHER PREY BE% FOLDS
11 LOW MILLIONS CHARLE MARS 7 BRIAN V:LLESVO" e Ty KTHX/Reno NV' i ARCXDDEOFEIRE
3 MOBY KBXR/Cotumbia, MO ; SglllLrwchYAl:‘D%HE HOT LICKS OM: Ti"‘l'gf"l”;le‘ : PD: Rob B 19 TRANSISSIONARY Sx
FAY LAMONTAGNE Rl’;IIJ'l .laectl; E’m':ﬁ.an ; ELTON o D Lae Ao o PDMO?’ D“B e KMTT/Seatile, WA*
KGSR/Austin, TX* coLtecve soul i MO gy fon voik pankiomin DWIPD: s Haye Note: For complete
Pn:'.l":%%aerﬁglem WCBE/Columbus, OH 7 DMA HIGES ANO THE HOT LICKS KPIG/Monterey, CA S vavono ",,M’:QD- awn Stewart adds, see R&R
APD: Jyl Hershman-Ross OM: Tammy Allen 7 PAUL SIMON & ART GARFUNKEL OM: Frank Caprista ) . Music Tracking
T aSWenos FD: Dan Mushalko 7 Emcn?muco e ieauralE e DRy KENZ/Salt Lake City, UT WNCW/Spindale, NC .
Rt MD: Maggie Brennan ‘JACK JOHNSON : Aileen MacNeary OM{PO. Bruce Jones DM: Ellen ghrrmann
4 BRIGRT £VES 9 ED HARCOURT 7 NAHCH GAFRTH 1 AMAY BUEFETT o — MD: Kari Bushman PO: Kim Clark
3 MARY GAUTHIER A WEHMHamatons. NY § SARAH LEE GUTHRIE & JOKHNY IROK GLENPHILLIZS APD/MD: Mariin Andersan
WRNR/Baltimore, MD ¢ CLemoamE F0: Brian Goggrove & AR KNOPFLER KFOG/San Francisco, CA* * faniw
OM: Bob Waugn 3 KATHLEEN EDWARDS MD: Lauren Stone WRLT/Nashville, TN* :gbl/)':lv)l_d':!:l:w; nes smlLTuEanan
B ek rrriaht * s ? MARCBROUSSARD oWPD: David Haly Noddds P
BRIGHT EYES WMWV/Conway, NH ggus‘m%?aﬁlgnﬁo P H/‘;IILPy ﬂeL{ Ali{eslm Coes KBAC/Santa Fe, NM KEVINTIHISTAS RED TERROR
WTMD/Baltimore, MD pg%gi g%rgnmn"sn" MD: srasla Lanler EASJLEHE%WDS PD:PIIraNE%runn FiEhy runNAcES m“m
Acoe: st Vashos |} Sy AR s s e B MEDIABASE
9 BEN FOLDS 2 MARK KNOPFLER . R H(Sama Rosa, CA* SARAH LEE GLITHRIE & JOHNNY IRIDN
S KBCO/Denver, CO* i al"éz?v:m:u § i;.a%mei’?f“ Gt e L "Monitored Reporters
KLRR/Bend, OR PD: Scott Arbough FABELEINE PEvROUX DS m—— DMX Folk Rock/Satellite APD: Donnie Moorhouse
Rp"éfg},ﬁ"&‘,‘.‘,.':ﬁ:""" WD Keeter  sov KMTN/Jackson, WY ifm" é.ss P &'3 5“""s°| v;:“ MD: Lesa Vg{ig}ene: 69 Total Reporters
COLLECTIVE SOtL 2 COLLECTIVE SOUL OM. Scott Anderson BEN 11 GLEN PHILLIPS 1 MARK KNOPFLER _—
ALANA DAVIS WDET/Detroit, MI ,’.’EA’L"«? Mark “Fish” Fishman SROROW BiRD P s ’ﬁ‘mm"hi%w“““s 25 Total Monitored
KRVB/Boise, 10* PO: Judy Adams’ ms Mnm City, MO WXPN/Phlladelphia PA LU S s _——
OW/PD; Bom McCilly e S OM/MD: Dan Reed Music Choice Adult Alternative/ KCLC/St. Louis, MO 44 Total Indicator
s Ehd M o e e ey b, S S
. KNOPFLE ITIZEN COPE PD: Liz Opoka : Stev Did Not Report,
sbu 2 AMOS LEE
Ao § Hiifikues oo ik, S o s WeBMonmouth, N
\ NARK RNOPRLER J

WA americantadiohistornz com.
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TRIPLE A

A few years ago | made my first trip
to R&R’s Triple A Summit in Boulder,
CO. It was a thrill to put faces to the
voices and connect on another level!
with people just like me — people who
are passionate about great music. As
usual there was an amazing lineup at
the Fox Theater. Although | have had
an appreciation for Neil Finn’s work
“ over the years, it took seeing him perform one night in

ON THE
RECORD)

With -

Doug Donoho
OM/PD, KLRR/Bend, OR

Boulder to win me over. & When | returned home, | re-

_ . -7 1| acquainted myself with Neil and Tim Finn’s CDs from the
-!P :t| '90s. Over the years, from Split Enz through Crowded

House to today, the common thread in their music has
been intelligent lyrics and great harmonies. There is
something about the songs that makes you want to stop what you are
doing and just listen. & The Finn Brothers released Everyone Is Here
last year. Throw in the disc and, from “Won’t Give In” to “Nothing Wrong
With You” to “Anything Can Happen,” you realize this a great album.
If you have only listened to the disc in the office, escape with the CD
and really listen to it. You will gain a new appreciation for The Finn
Brothers and their music.

Note: Once again, KPRI/San Diego
has been suspended for two weeks
as a reporter while it does an A-Z pro-
motion. The station will return to the
monitored panel on Monday, Feb. 14 ...
On the monitored chart, Green Day still
dominate, with the rest of the top 10
pretty solid: U2, Jack Johnson (3" in
just three weeks!), Keane, Jet, Low
Millions and Lenny Kravitz are all
bulleted, and The Shore enter at 9* ... Tori Amos and Blue Merle
are heading that way at 11* and 13*, respectively ... Other projects
showing continued growth include Howie Day, Madeleine Peyroux,
Marc Broussard, Anna Nalick and Joss Stone ... Collective Soul
debut ... On the Indicator chart, U2 hold at No. 1, with Johnson com-
ing on strong at 2*... Projects showing tremendous growth include
Amos (5*-3%), Blue Merle (10*-6"), Shivaree (20*-13*), Day (18*-14%),
Bruce Hornsby (17*-16*) and Ani DiFranco (26*-18*) ... John Butler
Trio, Ben Lee and Chuck Prophet debut ... Keep an eye on Damien
Rice’s “Blower’s Daughter”. Rice in general — and this song in par-
ticular — is very hot in Internet downloads at this time ... In the Most
Added Category, the new Kathleen Edwards is off to great start, with
26 total adds, followed closely by the next Mark Knopfler track, with
21 totals adds, and the new Ben Folds, with 19 adds ... Other projects
off and running include Glen Phillips, Charlie Mars, Moby, Bright
Eyes, John Fogerty and Brazilian Girls.

— John Schoenberger, Triple A/Americana Editor

RTIST

OF THE WEEK

armist: Nanci Griffith

LABEL: New Door/UME

By JOHN SCHOENBERGER / TRIPLE A /
AMERICANA EDITOR

t's hard to believe, but Nanci Griffith has

been recording since 1978. And like so many
of her contemporaries, such as Lyle Lovett, she
has always been an artist who is difficult to
classify or pigeonhole. She started out as a folk
artist when she won a songwriting contest at
the Kerrville Folk Festival, and she later re-
corded a couple of albums that leaned in that
direction. From there she tried her hand at
country music. She enjoyed modest airplay
success at Country radio in the ‘80s, and Kathy
Mattea and Suzy Bogguss had hits with
Griftith-penned tunes.

From there Griffith recorded a couple of
pop albums, but it wasn’t long before she
knew she needed to return to her roots. By
the early '90s she was back to recording
genre-bending music that included aspects
of folk, country and roots rock. In 1993 she
released the Grammy Award-winning al-
bum Other Voices, Other Rooms. Through
the 90 she continued on her chosen musi-
cal path with Flyer; Blue Roses From the
Moons; Other Voices, Too (A Trip Back to
Bountiful); and Dust Bowl Symphony.

Griffith returned in 2001 with Clock
Without Hands, which was dramatically
informed by her bout with cancer, and in
2002 she released the live album Winter
Marquee. Three different retrospective
releases have been issued over the past
few years too.

For many years Griffith has also been
very active in numerous social causes,
such as Vietnam Veterans of America
Foundation’s Campaign for a Landmine-
Free World, Journey of Hope and the
W.0. Smith Nashville Community
School. In January 2000 she traveled to

tracing the steps of her ex-husband and
friend Eric Taylor. The next year she re-
turned to the region and also visited
Angola and Kosovo for the VVAF.

Griffith now delivers her 15th studio al-
bum, Hearts in Mind, which was largely n-
spired by those travels. All 14 of the songs
on the album — eight of which she wrote or
co-wrote — take a hard look at war and its
aftermath and the ultimate healing power
of love. Griffith says the album is dedicated
to “the memory of every soldier and every
civilian lost to the horrors of war.”

Hearts in Mind marks Griffith's first
time in the producer’s chair. The album
features most of her Blue Moon Orches-
tra bandmates, including Clive Gregson,
Le Ann Etheridge, James Hooker, Doug
Lancio and album co-producer Pat
MclInerney. The project also includes
guest vocals by Jimmy Buffett on the first
single, “I Love This Town”; Mac
MacAnnaly on “Rise to the Occasion”; and
Keith Carradine on “Our Very Own.”
Other standouts include “Big Blue Ball of
War” and “A Simple Life.”

Griffith has plans to tour the U.S. in
February and the U.K. in March. She was
recently a guest on The Late Shou With
David Letterman. On Feb. 1 Universal
Music Enterprises released Griffith’s
classic One Fair Summer Evening concert
video on DVD. Extras on the disc irclude

Vietnam and Cambodia with the VVAF, a collection of all her music videos.
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PARAGON
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AMERICANA TOP 30 ALBUMS /).

~
February 4, 2005
LAST THIS THIS WEEK 41— CUMLATIVE AMERICA NA SPOTLIGHT
WEEK WEEK  ARTIST TITLE LABEL(S) PLAYS PLAYS PLAYS
1 1 ALISON KRAUSS... Lonely Runs Both Ways (Rounder) 651 30 7491 | By John Schoenberger
. ) Artist: Tom Gillam
2 2 WILLIE NELSON It Al Will Be (Lost High 491 -19 7566
ways Wil Be dLost Hghuay) Label: 95 North
3 3 KASEY CHAMBERS Wayward Angel (Warner Bros.) 432 -1 11863
Halllng from the Philadelphia/South Jersey area of the country, Tom Gillam is a perfect
. © 7O GILLAM Shake My Hand (5 North i i UL example that the roots of Americana music can be found in
5 5  BUDDY MILLER Universal United House Of Prayer (New West) 333 32 9400 any part of these here United States. But if you didn't know
i o where he was from, it’d be pretty hard to guess, as his
6 6 NEKO CASE The Tigers Have Spoken (Antipitaph) 316 43 4603 influences lean more toward country flavors and the smooth
7 7 RICKY SKAGGS... Brand New Strings (Skaggs Family) 09 30 6621 harmonic styles of the old California country rock sound of
the '70s. Shake My Handis Gillam’s third album, and it displays
8 8 CHARLIE ROBISON Good Times (Dualtone) 305 -25 8488 great singing and songwriting, as well as his signature slide-
16 @  RAY WYLIE HUBBARD Delirium Tremolos (Phio/Rounder) 297 +90 568 B guitar sound. Either as a solo artist or with his band, Tractor
Pull, Gillam tours regularly throughout the East and Midwest,
9 10 STEVE EARLE The Revolution Starts Now (E-Squared/Artemis/ 276 -16 12567 and he’s beginning to generate interest in other parts of the
. country. He has shared the stage with such acts as The
| 1 L 263 4 5959 | Derailers, Wilco, Tift Merritt, Tom Petty, Garth Brooks and Dave Matthews Band. Standout
10 12 JESSE DAYTON Country Soul Brother (Stag/ 254 -37 3290 | tracks on this new album include “Outside The Lines,” “Take It Easy on Me” and “Stand by
You.”
28 @ JOHN FOGERTY Deja Vu (All Over Again) (Geffen) 251 +94 2327
14 @  CLAYDUBOSE These Days (Lazy Aiver) 250  +39 630 AMERICANA NEWS
26 @  RECKLESS KELLY Wicked Twisted Road (Sugar Hil 250 +84 546 A sponsorship deal between Alison Krauss & Union Station and Cracker Barrel Old Country
12 16 TIFT MERRITT Tambourine (Lost Highway) 237 18 ga31 | Store willlink the restaurant chain with the bluegrass act for all of 2005 ... MerleFest 2005 will
feature three outstanding-instrument contests during the first two days of the April 28-May 1
@  NANCI GRIFFITH Hearts In Mind (New Door/UME) 234 +91 569 | event. Any MerleFest 2005 ticket holder — except for past champions and artists performing
. at MerleFest — may enter these competitions for guitar, mandolin and banjo ... In between
22 SONNY LANDRETH Grant Street (Sugar Hill 218 36 655 . ' . .
@ rant Steet (Suger Hil) ¥ playing two shows at the Grand Ote Opry on Jan. 15, Emmylou Harris brought her musical
@ DUHKS The Duhks (Sugar Hil) 216 +87 363 | friends to the back room of Tootsie’s for an unannounced jam session. Joining her onstage

were Patty Griffin, Buddy Miller and Gillian Welch & David Rawlings, who all toured together

13 ARSI UL LR G R il 2753 | |ast summer as the Sweet Harmony Traveling Revue ... The Country Music Hall of Fame and
18 21 VARIOUS ARTISTS Hard Headed Woman... (Blsodshot) 182 K 2664 | Museum is continuing to explore Nashville’s R&B heritage with a second CD volume of Night
. ) Train to Nashville. The discs coincide with a museum exhibit running through December 2005.
17 22 IRIS DEMENT Lifelines (Fariells/ 180 15 3529 | |1 other museum news, Webb Pierce’s heirs have donated his flashy 1962 Pontiac Bonneville
19 23 JUNIOR BROWN Down Home Chrome (Telarc) 178 .10 7884 | convertible to the Country Music Hall of Fame and Museum’s permanent collection ... Gapitol/
_ _ ' Nashville has signed Merle Haggard, reviving a business relationship that goes back 40 years.
20 24 VARIOUS ARTISTS Enjoy Every Sandwich... (Artemis) 173 14 4399 | Capitol and Haggard commemorated the signing, as well as the 40th anniversary of his original
23 25 SKEETERS Easy For The Takin' (Free Bound) 170 1 1565 | Signing with the label, with a private in-studio performance at the historic Capitol Studios in
Hollywood recently ... The AMA and NARM project This Is Americana has passed the 37,000-
25 26  JASON BOLAND... Somewhere In The Middle (Smth Entertainment) 167 -2 2269 unit mark in sales.
@ MANDO SAENZ Watertown [Carnival) 167 +36 359
15 28 DANHICKS & THE HOT LICKS Selected Shorts (Surfdog/ 166 42 3003 MOST ADDED®
27 @ MELONIE CANNON Melonie Cannon /Skaggs Family/ 162 +3 5245
ARTIST TITLE LABEL(S) ADDS
29 @ TOMMY ALVERSON Heroes & Friends (Smith Entertainment) 160 +4 1303 NANC! GRIFFITH Hearts In Mind (New Door/UME) 16
The Americana Airplay chart ts the reported play of terrestrial radio stati tionally syndicated el LEL "
e Americana Airplay chart represents the reported play ot terrestrial ragio stations, nationally syndicate: : . ;
radio shows, satellite radio and internet stations that have agreed to submit weekly spin counts. e TW'Sted. Roaq (Sagar Hil 12
For more information please visit www.americanamusic.org. VARIOUS ARTISTS_ Because Of Winn P'X'e Wettwerk) 10
Y © 2005 Americana Music Association. JOHN FOGERTY Deja Vu (All Over Again) (Geffen) "]J

For any kind of government information,
from student loans to
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Music City Comes Together

Christian and country artists unite for tsunami relief

ne month after the devastating tsunami hit South Asia, art-
- ists, musicians, religious leaders and the community gath-
ered on Jan. 26 at Belmont University in Nashville for the
Evening for Restoration concert to honor the victims and raise
money for disaster relief. The sold-out show raised more than
$50,000 to help World Vision, the international relief agency that
has thousands of staff members working in the region where
more than 200,000 people have died.

I was fortunate to be part of the crowd at
Massey Auditorium and even more blessed to
have the opportunity to talk with several of the
Christian artists who donated their time and tal-

'STZRE

ents to the cause. Actually, everything was do-
nated that evening — from the equipment to the
volunteer staff to the auditorium itself — by
Belmont University, so 100% of the $25 ticket
price went to World Vision.

All-Star Lineup

Michael W. Smith and Kathy Mattea were the
host and hostess for the evening, which featured
performances by Steven Curtis Chapman, CeCe
Winans, MercyMe, Toby Mac, Jaci Velasquez,
Kirk Whalum and The Nashville Chamber Or-
chestra, as well as from country music stars
Ricky Skaggs, Diamond Rio, The Oak Ridge
Boys, Lee Greenwood, Crystal Gayle and many
more.

Christian artist Margaret Becker was the
spokesperson for World Vision, and she was

P

proud of how quickly the event came together.
“I think everybody was touched by the devas-
tation,” she said the night of the show. “We saw
it firsthand, and I believe that everyone who is
here, who is performing, they’re like-minded.
They know that if they give a little, it will cause
people to respond. It was the devastation that
drew this event together.”

Regarding the beneficiary of the evening, she
said, “World Vision is over a half-century old.
They have all these indigenous people in differ-
ent countries already on the ground helping and
intervening in the cultures to help them get
healthy. One of the first calls from the U.N. is to
World Vision because they already have people
on the ground, serving in those communities.

“Infact, the day after the tsunami  was watch-
ing CNN, and the correspondent said there were
some private agencies represented, but the only
one they mentioned was World Vision, because
they already have people in Asia and people in
Africa who are indigenous to those cultures
working there.

“In fact, they lost some of their workers in the
tsunami. Some of their workers have taken oth-
er people in — like up to 100 people — in their
own homes. They were actually at the tsunami
locations within hours after it happened because
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their people were working there already. It's only
natural to use music to raise funds and to direct
those funds to this agency that’s already on the
ground and running, already intervening just
hours afterward.”

Project Restore

In addition to performing, Steven Curtis
Chapman was also the spokesman for Project
Restore, which is the Asian tsunami awareness,
prayer and fundraising effort established by the
Gospel Music Association in association with
World Vision.

Chapman said, “As I've wrestled with the
questions that all of us have in the wake of this
great disaster, I've come to realize that once again
the only question I'm ina position to ask is, What
now? How am I to respond?

“As a community of people who create art for
the purpose of showing the glory and greatness
of our God through music, I believe moments
in history like these are the very reason we ex-
ist. Who we are in these times is the essence of
why we are, so it's my prayer and hope that, as
we carry this banner of compassion, everyone
will join in alongside us and watch what God
will do through us.”

“Honestly, ’'m not shocked
that Nashville pulled
together this quickly.
Nashville country music
folk and Christian music
folk are good people.”

Jaci Velasquez

Chapman’s commitment to the Asian com-
munity, especially the children, goes far beyond
his dual role for the evening, “Shaohannah'’s
Hope is the foundation that my wife and I and
some friends started a few years ago,” he said.
“It was initially set up to assist families in the
process of adoption.

“What we're really excited about is being able
to see it grow, and this is one of the first oppor-
tunities for a major part of it — caring for or-
phans who aren’t going to possibly end up with
families — to come into play.

“There are 50 million orphans in the world.
We hope they all end up in families eventually,
but until that time there are going to be needs,
ongoing needs, especially in a place like where
the tsunami has devastated so many people’s
lives and so many children. We’ve been setting
aside some of our funds for that.

“During the spring leg of the tour with Cast-
ing Crowns, Chris Tomlin and myself, we’ll con-
tinue to spread the word about adoption and or-
phan needs and orphan relief and see that some
of the funds go to the World Vision program
that’s already in place there. Some of the funds
will also go to some small organizations that we
have personal relationships with and that we
know are on the ground, doing the work.”

A Diverse Evening

It was only appropriate that Mr. Diverse City,
Toby Mac, was part of the show. I asked him
about the lineup. “When I heard about what
happened, I kind of wanted to get several rock
artists and hip-hop artists together and do some-
thing,” he said.

“Then I heard this was being done, and I
didn’t want to compete. I heard that I'd been
invited, so I immediately signed up. There was

www americanradiohistorvy com

no question. I love the diversity — sort of flex-
ing Nashville’s musical diversity. I think people
consider Nashville, from a worldwide perspec-
tive, for one thing: country music. There’s so
much more to it than that, and I love it.

“Every time I do something like this, there are
multiple country artists, and I've always felt the
love. Even though my music is totally different,
not only are they intrigued by what we're do-
ing, but they support it. It feels like their arms
hold me up sometimes, and I think that’s awe-
some. More and more I fall in love with the
Nashville music community, all of it.”

On the importance of a night like this, he said,
“If you're blessed enough and privileged
enough to have a platform where you express
your creativity, it’s these kinds of things where
it feels good to be out here sort of lending that
talent, that gift that God gave you, to a greater
cause. There are some people who are really
hurting over there.”

Have Mercy

MercyMe’s Michael John Scheuchzer said the
band was more than happy to help. “I think it's
something we're all supposed to do,” he said.
“The Bible talks about taking care of the orphans
and the widows, and there are thousands and
thousands of orphans and widows who don’t
know what they’re going to do and don’t know
where they're going to live.

“There’s no shelter, there’s nothing. Anything
wecando, even if it's playing a song for five min-
utes, if it helps do anything to raise support and
raise money to save lives over there and give any
hope to the people aver there, we've got todoiit.”

Bandmate Robby Shaffer added, "I think it's
cool that we're doing it in Nashville. With all the
different genres of ir.usic that are here, everybody
has the same heart. They all have the same focus
when it comes to helping out other countries and
helping others in need. We would be doing the
same thing if it happened in the U.S. on our own
coastlines, so why shouldn’t we be doing it for
somebody halfway around the world?

“We had been talking with our management
company for a while about what we could do.
Should we be doing concerts? How can we help
out? This was a perfect scenario for us to get in-
volved. This may not be all we do, but it was a
good starting place for us. It’s a great honor.”

Good People

Before her performance Jaci Velasquez told
me about her experience when the tsunami hit.
“My husband, Darren, and I were in Europe
when it happened, so I was so close to it,” she
said. “I was watching what was happening on
BBC, and the stories were just mind-boggling. I
heard a story about this American guy who
dropped everything and flew over there and
helped out in whatever way possible.

“I wanted to do that so badly. Darren and I
thought we’d just buy tickets and go, and it
would be easy. But it wasn't that easy, so when I
got back to the States, I started thinking about
what I could do to help in some way.”

Asked if she was surprised at how quickly the
event came together, Velasquez said, “Honestly,
I'm not shocked that Nashville pulled together
this quickly. Nashville country music folk and
Christian music folk are good people. We all
have the same perspective, and we all wish that
we could go out there, and we've all been
touched.”

Country star Vince Gill donated his time to
be guitarist for the house band, XM Satellite
Radio broadcast the voncert live, and, as Toby
Mac putit, “There was a lot of love in the house.”

To find out more abaut the concert or World Vi-
sion, g0 to www.projectrestore.org or www.
worldvision.org.


www.americanradiohistory.com

for Tlp Relaiers {regular cost $360)

e
o

1T Ehsadid

2 Eeese = =

i?qmmg e _ OFFER ONLY FOR r@nefuzns—_
: mmmﬁﬂw alul dayof mmmhwmﬂ' tﬁmﬁil'miaauﬂ neomummtmumm s CMRC
~ HOTISSUES POWER LUNCH—tack the httopisof oy it euntabe dimusio gmuys. s Ahé

" PADIDRETIL AWARDS—fn u oot ' g hgen i and i “"Y""n"‘m’wm""m
mmumﬁ%wmwmmmm - ; -

- -

= 1_ BACKBY POPULAR DEMAND

i o : :
3 s = 3 : y : o . &
===, Y N "y -l RN ‘ l
4= _:- ‘_'_ !:__ _‘ L

\ |
o wmmwmmmm:mmi - etailerY \ B
~ Thehotiest produets for 2045 ummla?mm TQP R ' \ '
 Releaantond effecive sales tools ~~ Soremgams
-~ Tnficdiing pomotions New fte eases , = ! - »
5  Varketng lans -:“ LY Mﬂmfmmt ' :
\ > llmlmnl.ucﬁén m-mmv :

~ GNeA Week brings you the best new music from Chiistian musi’s feading
~ lohels at the daily radio and r2ial uncheoai. PLUS, get revashed with it
~ dav inspiration led by well-knawn authas)eakers, includian ngela
Er ﬂmu‘s from Thomas Nelson and Shaum Jayes from E{amzt Ham :

h
eck od"g how muc
?wge\(;ant Y0U there!

ve. $225.00
*5....0‘0,0 -

ceos $572.00
Htel .'...O........‘..OﬁlltonSuites)
(f nights at $143 per night at

. 375.00 l
d ........‘....‘...‘;.dedin
[ X4 N
E(\ooti,n.e;ta.l preakfast and lunch inc
con r
registraticn example)

Special Cmc esoeooos S79.00|
Regis’tr&tion Fee ooecee

e e

#w hm Airfare (est‘)ooo
IMPROVED Educational Sessinars!

* Geserate taffc, reato custome hyaly and gain new custorars Leam e anwers ta he most imprtat qummnc :

fiom top industry pmlsssmnah%. interact witk othe retailers dId sharn the wext “dig 14&23 ahiout selbng masict
Tapcs include:

- HOW WOULD JBUS Mm Jim Qeyhefﬂlnlustry Strategist he Jim Seybert En

So how would Jesus market? How did Jesus recruit pecpla? How thd he wotivaze peogls to act? How did he
empower peaple? In this must-attend sessian, industrg strategist, censultent, anc' expart omawnicetor Jim Seyhert
presents foundational principles fiom the historical examples of “Jesus e master masketer.”™ Jim's abildy to help
organizations solve old prablems m new ways has berfitad the (B2, EIPA, GMtA.and many other organzations

SUPERSIZE YOUR MARKETING Rancy Ross/Weilspng, Kewn Sheppart/Tooth & Naﬂ

of $85.00)
81.00 savings + membex fee savings =
($281. | 5
Mike Snowdon/Marde! , OBt cescecec” $951.00C
Consisting of three “mini-sessions,” this seminar will focus on maxemizng your sales by both catenng to your 1 up &4 ¢ =
existing customers , whi' ccnsteally atiacting new enes. Taught by a team of industre puofessionals with @ c

. $1276.58
3 s S eme nt o ¥ ¥
fective 40 years of expeience, the "Supersize Your Marketing” sexsion will infreduce sau to ractical, NEW ideas CMRC Coupon Re 1mb1:;r our cholce at $17.98)

to sell more music via irstors marketmg, hand-selling, using SoundScan o drine traffic. and more! (good tor T1 free Cps oi JOH

HAPPIY CUCS‘&TDHE!S Cuswomer Complaints and Community Ralations—Kirk Blank/Wunze, e— oupons e $5%9.40
Dave Almack/CLC i | via th-is oj‘_ier esesossesn’

t $17. a8)
(30 additional ODs bf your choice &

Learn effective ways to inste, mantan, and send int your conmanity castomess that will g yonr praises! “his

two-part session is not tie same nld “the customer is always right” seminar; Yo will hsar REW ideas 1o take
home and use immediataly.

THE BOTTOM LINE D FNANCIAL MANAGEWLRT Rasdy MariclaWelspring
This just in...the music degariment can be one of the most profitak® demartment in yoor entire stose! Come te this

session and see how you caa equip yoursel to run a more profitahle music depariment. Salg pricing skiategies,
-~ marketing costs, and inventcry centrel are just some o the topics v the table duriny this can’t-miss werkshap

ASK THE EXPERTS: OBA Session Bave Mmack/CLE, Kirk BlankMunce Randy Maride

Wellspring, Randy Ros JWeIIsanng Kevin Shepperd/Tooth & Nall; Modemted by Mite Snowdon/Mardel
- Make the most of this year's seminar’s by attending this wra-up tuestian 214 answey time featuming a panel of
teachers from the week_ Thig interachive open forum will be the the pe-fect oppartunct? for yau to get enswer: to

. e Join us for CMRC at GMA Week 2005
questions refated to your sp2citic Sitsation, as well & feam from the's. : Apl’il 9-13, 2005
= Nashville Convention Center & Renaissance Nashville Hotel

Total aoupa?ﬂx a® coutoeasece? gmlg.u& .
reimbursene

' .,98!
yoU walk away with o« 5864 9

The Gospel M‘iﬁc Association * 615.242.0303 * www.gospelmusic.org



www.americanradiohistory.com

CHRISTIAN AC TOP 30

February 4, 2005 PGWEHED
WE WS wmer e v B R ERR MEDIABASE
1 o CASTING CROWNS Voice Of Truth (Beach Street/Reunion/PLG) 1164 +1 16 38/0
2 e SALVADOR Heaven (Word/Curb/Warner Bros.) 1022 +34 14 34/0
5 9 MERCYME Homesick (/NO/Curb) 931 +40 " 34j0 M Osr A DDE D'
4 4  NEWSBOYS Presence (My Heart's Desire) (Sparrow/EMI CMG) 845 -52 20 34/0
3 @ JEREMY CAMP Take You Back (BEC/Tooth & Nail 817  +142 5 33 | AmeTTRE LRSS _ A00S
6 6 MONKS NEAGLE Dancng With The Anges (Fcker 812 19 13 33)1 gEffu"glfm‘m“i‘s‘g",';3;;"""“‘ LA ) :
3 7 CHRIS TOMLIN indescribable (Sixsteps/Sparrow/EMI CMG) 807 -100 24 36/0 CHRIS TOMLIN Holy Is The Lord /Sparrow/EMI CM5) ]
7 0 STEVEN CURTIS CHAPMAN Much Of You (Sparrow/EMI CMG) 755 +29 1" 29/0 OVERFLOW Cry On My Shoulder (EssentialiPL6) 3
10 0 THIRD DAY You Are Mine /Essential/PLG) 639 +4 14 211 OUT OF EDEN Fairest Lord Jesus (Gotee/ 3
8 10  PHILLIPS, CRAIG & DEAN You Are God Alone //NO) 637 -53 17 28/0
12 m NATALIE GRANT Live For Today (Curb) 551 +5 14 2611
13 @ MARK SCHULTZ He Will Carry Me (Word/Curb/Warner Bros.) 531 +13 10 24)2 M a ST
n 13 BY THE TREE Beautiful One (Fervent) 516 -52 24 28/0
14 14 BUILDING 429 The Space In Between Us /Word/Curb/Warner Bros.) 479 -33 19 28J0 I N CR EA -s E D P LA YS
16 @ NEWSONG When God Made You (Reunion/PLG) 446 +42 9 17/0 TOTAL
20 @ BIG DADDY WEAVE & BARLOWGIRL You're Worthy Of My Praise (Fervent/ 413 +83 4 222 ARTIST TITLE LABEL(S) mgrla':xss
15 17 POINT OF GRACE | Choose You /WOII//CI/Ib/WaIIIEIBIOS./ 395 -47 17 25’0 JEREMY CAMP Take You Back /BEL/Tooth & Nail) +142
18 @ ANDY CHRISMAN Complete (Upside/SHELTER) 368 +29 8 17N CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CMG) +1M
17 @ FFH Still The Cross (Essential/PLG) 349 0 20 20/0 BEBO NORMAN Nothing Without You (Essentia/PLG) +108
19 €@  TOBYMAC Gone (ForeFront/EMI CMG) 343 +5 9 16/0 | B1GDADDY WEAVE & BARLOWGIM.
30 € BEBONORMAN Nothing Without You (EssantialPLG) 04 +108 2 18/4 EZ“R’I‘*S";:’SE“VMT y;;’:;sjﬂffg;’;’z ’ Ig:
21 @  SELAH AIMyPraise (Curb) G 4 1814 | PAUL COLMAN Gioria (Al God's Chidren} inp0p/ +51
23 @ NICOLE C. MULLEN | Am (Word/Curb/Warner Bros.) 282 +27 5 1m OVERFLOW Cry On My Shoulder (Essential/PLG) +47
@ CHRIS TOMLIN Holy Is The Lord (Sparrow/EMI CMG) m +111 1 1313 NEWSONG When God Made You (Reenion/PLG/ +42
28 @) PAULCOLMAN Gloria (Al God's Children) finpop) 250 +51 4 10/0 | MERCYME Homesick (I¥0/Curt) +40
27 @D  AVALON | Wanna Be With You (Sparrow/EMI CMG) 204 +39 3 L e R LT 2 e 2 )
22 27  THIRD DAY/STEVEN CURTIS CHAPMAN/MERCYME ! See Love (Lost Keyword) 239 -29 15 14/0
24 @ SWITCHFOOT This Is Your Life (Sparrow/EMI CMG) 229 +15 4 n
29 @ CAEDMON'S CALL There's Only One (Holy One) (Essential/PLG) 226 +28 4 1211 MOST
@ BETHANY DILLON Lead Me On (Sparrow/EMI CMG) 218 +38 1 110 PL A YED RECUR R ENTS
39 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airptay week of
1/23-1/29. Bullets appear on songs gaining plays