Bill

Middle East's
Music Playing

Hot Chart Role

By HANK FOX
NEW YORK — As Latin-

American music continues 1o
| exert a potent force upon the

American music scene, several
record companies are grouping
their forces for a major promo-
tional drive on another interna-
tional music form — Middle
Eastern music. Other compa-
nies, now sitting on the side-
lines, are reported to be watch-

(Continued on page 13)
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PHILIPS SETS
THEATER DEPT.

AMSTERDAM-—Philips Pho-
nographic Industries is expected
shortly to announce the forma-
tion of a theater division and
the acquisition of key personnel
—such as Nat Shapiro —to

- head the operation. This would

put Philips in a stronger posi-
tion to acquire musical proper-
ties including shows, Broadway
scores and original cast rights.
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Col.Will Launch Greenest
Yule in Historic Drive

By AARON STERNFIELD

NEW YORK—What is prob-
ably the most ambitious single
promotion ever launched by one
label in the history of the rec-
ord business gets under way
Nov. 27 when Columbia Rec-
ords launches its current Christ-
mas campaign.

The drive, which will cost
around $1 million will reach 96
million consumers in 34 major
miarkets through a 16-page il-
lustrated newspaper supplement
and an additional 39 million
consumers through supplemen-
tary newspaper advertisements
in 27 other markets. And it will
be backed by a series of radio
spot  announcements featuring
top Columbia artists.

The 135 million consumers
will be offered two 99-cent bo-
nus albums, which they may
buy with the purchase of any
albums in the Columbia catalog
from any authorized dealer.

These albums—one aimed at
the adult and the other at the
teen market—will be labeled
“Best of '66," also the title of
the campaign. More than 2 mil-
lion of these albums will be
shipped to dealers in time for
the campaign kick-off. That
means that with the purchase

of the 99-cent album depending
on the purchase of a regular-
priced album, the label expects
a minimum sale of 4 million al-
bums during the holiday sea-
s0n.

Each album features leading
Columbia artists singing the top
songs of the vear. The teen al-
bum has the following bands:
“Help,” with the Brothers Four;

A-Track Price
Cut by Muniz

By LEE ZHITO

VAN NUYS, Calif. — Earl
Muntz last week announced a
$1 drop on all his 4-track CAR-
tridges, bringing the sugpested
list to $4.98. The move was
seen as another Munitz salvo In
his continuing war against the
8-track system. Eight-track car-
tridges list at "5 8,

Muntz informe his custom-
ers that discount: vill be fig-
ured on a $4.98 effective

(Continued on rige 13)

“Hey Joe,” with the Byrds:
“Homeward Bound,” with Chad
& Jeremy; “Cloudy,” with the
Cyrkle; *You Don't Have to
Say You Love Me,” with John
Davidson; “1 Want You,” with
Bob Dylan; “These Boots Are
Made for Walkin'," with the
New Christy Minstrels; “You've
Lost That Lovin' Feelin',” with
the Pozo Seco Singers; “Just
Like Me,” with Paul Revere and
the Raiders; “"Down in the
Boondocks,” with Billy Joe Roy-
al, and “We've Got a Groovy
Thing Goin’,” with Simon and
Garfunkel.

The adult album consists of:
“A Taste of Honey," with Tony
Bennett; “King of the Road,”
with Ray Coniff; "Yesterday,”
with Percy Faith; "What Did 1
Have That I Don't Have,” with
Evdie Gorme; “Try to Remem-
ber,” with Robert Goulet; Lara’s
Theme,” with Andre Koste-
lanetz; “What's New Pussey-
cat,” with Steve Lawrence,
“The Shadow of Your Smile,”
with Barbra Streisand; “Sun-
rise, Sunset,” with Jerry Vale,
and “Michelle,” with Andy
Williams,

A Bonus, Too

As a bonus, each purchaser

receives either a 1967 calendar
(Continued on page 10)
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EMI Makes
Major Global
Gains in Sales

By GRAEME ANDREWS

LONDON—A major improve-
ment in sales of EMI Records
‘round the world, with high-
est U. S. turn-over, is reported
by EMI chairman Sir Joseph

(Continued on page 10)
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GOODY: RECORD
$11 MIL. TAKE

NEW YORK-—Retailer Sam
Goody expects to wrap up 1966
with a record-breaking gross of
nearly $11 million from his
seven outlets. The year, Goody
expects, will be his best yet.
Because of this, Goody stated,
he has decided against going
public. “With this kind of busi-
ness there's no point in going
to outside sources for funds for
expansion.”

Goody's operation includes
seven outlets. These are in New
York City (two) Green Acres
and Huntington, L. I. The last
two are the newest in the chain.
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Tim Buckley is certain success. His debut album on Elektra Records,
“Tim Buckley” (EKL-4004 mono/EKS-74004 stereo), is a powerful
yel sensitive statement in the new idiom, superbly performed by
this young songwriter. "Song for Jainie,” Tim's upcoming single, is

destined to be a top chart item.

[ Advertisement

FBI Probing Big
Bootlegging Ring

By CLAUDE HALL

NEW YORK—The Federal Bureau of Investiga-
tion is reported to be investigating a bootlegging opera-
tion flourishing here, in New Jersey and the West
Coast. There is reason to believe a crackdown could
come at any time. The labels who have had product
duplicated include Atlantic, Calla, Mirwood, Jubilee
and King, among others, One record company executive
estimated 100,000 hot copies of his hit single had been
duplicated.

Among the hot records are James Brown’s “Don't
Be a Dropout,” “Baby Do the Philly Dog,"” by the
Olympics, and “But It's Alnight,” by J. J. Jackson.

An Atlantic Records executive said, “We have reason
to believe we've been hit in New York as well as areas
(Continued on page 10)
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(See center section)
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Wes Montgomery is Verve's “Celebrity of the Month" for November.
The promotion features a set of 45s, especially designed for air-play,

including Wes' current hit single, “Tequila” (VK-10432), and the
best of his latest Verve albums, “Goin' Out of My Head" (V/V6-8642)

and ‘Tequila" (V/V6-BE53).

| Advertisement )

\ON'TE

k! L
i

LONIVE!

§

Gef on the firing line! Shoot fo page 23

(Advyertisemant)

g

RECORDS

KING LEO

SERIES



www.americanradiohistory.com

The first RCA Victor single by
a sensational new group

THE- YOUNGBLOODS

“"GRIZZLY BEAR”
¢/w‘Tears Are Falling” 9015

Now ona big cross-country promotional tour!
Four young musicians with aname, asound, and an
excitement that s sure to catch the ear of
young America. The boys will be stimulating record
orders everywhere, so get on top of the action
and order right now! Produced by Felix Pappalardi.

RCAVICTOR )

ThE most trusted name in sound ‘h,
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Executive Turntable

Joseph Stefan has been appointed to the new position of
vice- presldent of Magnetic Tapes and Custom Products for

York. . ..

starting

STEFAN

RCA Victor. Prior to his new assignment, Stefan
served with the Executive Mangement Group of
the Radio Corporation of America. He joined
RCA in 1959 after serving several years as an
officer of the First National City Bank of New
Shelby S. Singleton Jr., vice-president,
a&r, Mercury Records, resigned last week, effec-
tive Dec. 15. He was with the firm nine years,
in 1957 as local promotion manager
in Shreveport, La.

* w
James R, Gall, director of marketing for Lear Jet Industries
Stereo Division, Detroit, has been named vice-president of mar-
keting, The announcement came from Theodore

A. Bruinsma, Lear Jet president, and John V.
Titsworth, corporate vice-president.
Usher has been named a West Coast pop a&r
producer for Columbia Records, according to an
announcement by Bill Gallagher, Columbia vice-
president. Usher will work out of the Columbia
Hollywood office and will be involved with West
He- will report to the

Coast teen-age talent.

. Gary

GALL

West Coast a&r head to be named. Before joining Columbia,
Usher was a producer and songwriter with Decca and Capitol

Records and had been associated with the Beach Boys.
* k *k

Charles Goldberg has been named West Coast regional
sales manager for United Artists. He will be in charge of UA
albums, singles and tapes, and will serve as

e
o
b

GOLDBERG
to head all r&b activities for Mercury Records. Frazier, former
disk jockey and Chess Records executive, also co-ordinated Dizzy
Gillespie’s State Department tour of South America in 1955,
He also worked for Keynote Records, Everest Records and Vee
Jay Records.

liaison between West Coast distributors and
dealers and UA’s New York headquarters. He
will report to Mike Lipton, vice-president and
director of marketing. A veteran of 16 years in
the record business, he had been sales manager
for the RCA distributorship in Newark, N. ],
and Eastern district manager for Cosnat Dis-
tributing Corp. .

. Boo Frazier has been named

(Continued on _page 10)

A New Ambassador Label

NEWARK, N. J.—Ambassa-
dor Records, primarily noted as
as a budget line, is launching
a full-price label Jan, 1. The
name of the label has not been
decided. List price is $3.79
mono, $4.79 stereo.

Martin Kasen, president of
Ambassador, has already re-

Liberty A&R
Maps ‘67 Plans

LOS ANGELES — Liberty's
entire a&r operation went to a
seaside resort. last Thursday
through Sunday (10-13) to col-
lectively  develop  repertoire
ideas for 1967. Producers from
the company’s Liberty, Imper-
ial and World Pacific divisions
convened at La Costa, a resort
near Oceanside, at the bidding
of new a&r administrator Dick
Peirce who sought a guiet at-
mosphere for the meetings,

Before leaving, Peirce said
the meetings would seek a
foundation for long range plans
for the new year. The executive
called the sessions a “re-charg-
ing of the battery,” adding that
producers would be called upon
to offer suggestions for projects
which would aid the sales de-
partment, re-evaluate a&r as-
signments and discuss such new
technical developments as the
B-track tape cartridge system.

One subject under discussion
would be the advisability of in-
stalling B-track tape r-:cc:rrdmg
equipment in the company's
own studios,

NOVEMBER 19,

leased a single from one of the
first album release, The artist
is Charlic Fox, who has also
been signed as an a&r producer
for the new operation and is
not only the artist on one of the
January album releases, but
will produce several of the
other albums. The first single is
“All" the theme from the movie
“Run for Your Life."

Louis Merenstein, sales man-
ager of Ambassador, said last
week that through the unique
creative musical ability of Fox
and a new stereo sound con-
cept, Ambassador Records feels
it now has basis for an all-out
campaign in advertising and
promotion to establish a new
quality line.” He said that Am-
bassador, one of the leaders in
the manufacture and sale of
budget product, has been plan-
ning its entry into the high
price field for some time and
now felt “the time is oppor-
tune.”

Fox, whose background cov-
ers arranging, conducting, and
playing piano in pop, jazz and
classical music categories, has
done arrangements for Roberta
sherwood, Ed Aimes, Skitch
Henderson and the “Tonight
Show,” - “"ABC Stage 67.,” Bar-
bara Felton of RCA Victor, and
the Care Package of Jubilee
Records, among -others. He re-
cently arranged an album for
MGM Records, “Fiddler on the
Roof Goes Latin.”

BPA Seminar Set
ST. LOUIS—The 11th an-
nual seminar of the Broadcasters
Promotion Association is set for
Monday (14) through Wednes-
day (16) at the Chase- Park

‘Plaza Hotel here.
1966, BILLBOARD
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Epstein Scotches Beatles
Rumors; Cites Disk Date

By DON WEDGE

LONDON — New recording
plans for the Beatles have been
announced by manager Brian
Epstein. Making known the
proup’s intention to go into the
studios shortly, Epstein emphat-
ically denied reports that the
group will split up.

The four will be recording a
single at EMI's London studios
at the end of November or first
week in December. If time al-
lows, the record will be rushed
out here to catch the Christmas
sales boom, but will more prob-
ably be released here Jan. 6.
U. 5. release cannot be fixed
until after the session.

EMI will issue an album
packaging most of the group’s
world-wide hits on Dec. 9 here.
The Beatles' next Capitol al-
bum in the U. S. is not yet set,

The British album, to be titled
“Oldies (But Goodies),” will not
necessarily be issued in the U.S.
The group's previous album re-
leases have often differed in
America from Britain. However,
Europe, and most overseas ter-
ritories, have tended to follow
the British release pattern in the
past.

The album will feature 16
tracks, all but one from single
sides spanning their hit career
of “From Me to You” up to
“Yellow Submarine.,” The one
track new to Britain is “Bad
Boy."

This is the only Beatles re-
cording still in the can. The
group has not been in the stu-
dio for several months and has
not made any touring appear-
ance in England this year. Re-
cently it has been split by their
individual career commitments.
This, coupled with a reluctance
to appear before British stage
audiences, has led to persistent
reports that the four were about
to each go their own way per-
manently.

The break-up rumors started
soon after John Lennon went to
Spain and Germany for location
shooting of his first solo film
role in “How | Won the War."”
The other group members used
his absence to pursue their own
interests—George Harrison has
heen studying the Indian string
instrument, the sitar, with Rawvi
Shankar in Delhi. Paul McCart-
ney has been working on the
score for Haley Mills' next
movie and Ringo Starr has
taken an extended holiday.

With Lennon back from lo-
cation work, the group will be
able to record soon after Paul
McCartney returns from his cur-
rent holiday. Their recording
manager, George Martin, is due
back in London from New York
MNov. 21. As soon as Lennon and
McCartney have completed
new material, he will record
them for the single.

Scripts Readied
Scripts are still being readied

for the Beatles' third film to-
gether. It will be produced by
Walter Shenson, and work on
this and its score is likely to
occupy them for some weeks
early next year. But it seems
highly speculative that the four
will ever do a package teen-age
tour again. Epstein and his staff
decline to confirm or deny that
the Beatles have quit the stage
for good.

If the group does quit the
personals field, it- would have
the precedent of Elvis Presley
to fall back on. He has main-
tained a lucrative career not
only in the record field, but in
movies, despite apparently giv-
ing up stage (TV) work.

The Beatles have shown a
close affinity to TV, particularly
when they have control over
sound. If they were to quit the
stage it's unlikely to be the end
as a group.

In any case, the individual
talents—particularly the estab-
lished writers, Lennon and Mc-
Cartney, and to a less degree,
Harrison, could play an impor-
tant part of the future world
Music scene.

NEW YORK—A spokesman
here revealed that the only rea-
son the Beatles hadn’t been
making personal appearances in
England was because they
couldn’t afford to. He was re-
ferring to the tax bite.

N. Erfegun to
Tour Far East

NEW YORK—Nesuhi Erte-
gun, vice-president and foreign
operations head of Atlantic Rec-
ords, leaves Thursday (11) for
a 10-day trip to Japan and
Hong Kong. He will visit At-
lantic licensees and talk with
various record company execu-
tives,

He'll return to the U. S,
briefly, then take off for Europe
Dec. 3 to visit foreign licensees.
While in Europe, he will arrange
for Atlantic’s participation in
MIDEM, the first international
record convention, to be held
in Cannes, France, Jan. 30-
Feb. 4.

3 Foreign

Label Deals

By Prestige

BERGENFIELD, N. J. —
Prestige Records has completed

licensing agreements with three

foreign labels for distribution
of its product in Africa, Eng-
land and Ireland, the Scandi-
navian countries and East and
West Germany.

Peggy Palm, who handles
Prestige’s  foreign  operations.
said that Transatlantic Records,
Ltd., in London, hopes to have
50 albums of Prestige product
out by December. Transatlantic

will control England, Ireland,
Denmark. Finland, Norway,
sweden, Iceland, and other

countries. Saba Records in Ger-
many will distribute product in
CGermany and  Austria. Gallo
Africa, Lid., will distribute in
several African countries, in-
cluding the Republic of South
Africa.

WWW americanradionisiory com

WB Prepping Merchandising
Drive for Japanese Licensee

LOS ANGELES — Warner
Bros. has laid out a special
merchandising program for its
Japanese licensee whereby

Duane Eddy and Don Ho will
record material in Japanese for
the first time.

Guitarist Eddy will be the

first artist launching the drive
to lake advantage of a simi-
larity of instrumentation with
the Ventures, a proven hit in
the orient, according to WB's
international director Phil Rose.

Songs from the Japanese hit
parade will be recorded by

NARM Extends
Grant Entry Date

PHILADELPHIA — The ap-
plication deadline for the Na-
tional Association of Record
Merchandisers scholarships has
been extended to Dec. 22
from its original Oct. 31 date.
Children of employees of both
regular and associate NARM
members are eligible for the
$4.000 scholarships. Scholar-
ships will be presented March
8 at the 1967 NARM conven-
tion at the Century Plaza Hotel,
Los Angeles. The scholarship
commitiee meets in early March
to determine the four award
winners.

LHI Bows Single
With Kitchen Cing

NEW YORK-—LHI Records
this week made its debut single,
"You'll Be Sorry Someday” and
“Determination,” with the
Kitchen Cing. The label is
owned jointly by Decca and Lee
Hazelwood. Hazelwood adr'd
the session in Los Angeles.

S — - ———

Eddy as a “means of exposure
for an artist whose sound is
popular” but who has never
been a strong seller there. Rose
sel this program on his recent
visit to the Far East-Australiasia
territory to meet the combine’s
licensees.

A Unique Market

Japan is a unique market
because the industry is con-
trolled by half a dozen com-
panies which themselves are at
the “mercy of the record dealers
association.” (In several in-
stances manufacturers own the
retail outlets.)

Japan is the only place in
the world where the two Amer-
ican labels are not consolidated
under one licensee. Toshiba
handles WB; Cosdel is the Re-
prise intermediary with Victor
of Japan pressing the product.

Rose found the subject of
tape cartridges to be almost
verboten among the Japanese.
“Nobody’s willing to talk about
tape,” he said, “yet I know that
Victor has duplicating facilities
for 4 and B-track and cassettes.
I suspect before the year is out
the cartridge concept will be-
come a fait accompli in Japan.
There is no real merchandising
visible for the actual music, but
everybody knows the machines
are being manufactured next
door.”

On another matter, to help
its New Zealand licensee over-
come the nation’s balance of
payments problem, WB is setting
up a program whereby N. Z.
{fand Australia) licensees will
supply product to Hong Kong
and Singapore. Because lack of
payments hampers the import
market, the N. Z. representa-
tive, HMY, will gain a finan-
cial return on every dollar of
goods exported. This stipend
will enable MHV to purchase
sufficient WB-Reprise product,
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Aberbach: A Creative Approac

Needed by Spurting Industry

NEW YORK — The music

publishing business is reaching

a new crest, and the need for
a creative approach to the in-
dustry Is greater than ever.
This is the view of publisher
Jean Aberbach, who states he
is more enthusiastic than ever
about the industry’s potential.
The Aberbach’s — Jean and
Julian — have purchased the
building at 241 West- 72d Street
as a headquarters for Hill &
Range and the manifold sub-
sidiaries and affiliated firms.

time the entire Hill & Range
operation will be transferred to
the new building.

The Aberbachs, who within
the past vyear acquired Joy
Music and set up a joint pub-
lishing operation with the Na-
tional Broadcasting Co., view
the tape cartridge field as a
potent new market for use of
copyrights. Jean  Aberbach
stated  that the CARirwdge po-
tential (in cars alone) would
be egual to the addition of 50
million new homes in the United

Alterations will be completed States, as far as music use is
within six months, during which concerned, Jean Aberbach ex-
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cludes home use of the car-
tridge as not too meaningful
from the standpoint of the copy-
right owner, inasmuch as this
type of use would cut into rec-
ords. But the auwtomobile field
is something else again, and
should prove particularly lush

(Continued on page 10)

NBC-TY SHOW
ON BB AWARDS

LOS ANGELES—NBC-TV's
“Swingin® Country” network
country music show will feature
Billboards Country Masic Poll
Awards on ns Monday (21)
broadcast. The Billboard
awards were presented in Nash-
ville at a special gala show Oct.
19. Dick Clark's "“Swingin’
Country” camera crew, headed
by Jorn Winther, filmed most
of the event, which featured
performances by many of the
top names in the country mu-
sic field. Minnie Pearl was em-
cee of the awards show.

Gift-Giving
Drive by Epic

NEW YORK—Epic Records
last week launched a compre-
hensive gift-giving campaign,
including free gift sampler rec-
ords. As part of the campaign,
which has as its slogan “A Gift
Worth Giving. . and Re-
ceiving,” Epie is offering the
seven-inch, 33Va-r.p.m  disk.
which offers excerpts from 16
pop albums. The package for
consumers also contains a spe-
cial gift catalog with a simpli-
fied listing of Epic gift albums.

Represented on the sampler
are selections by Nancy Ames,
Buddy Hackett and Ronnie
David, Eddie Layton, Bobby
Vinton, the Yardbirds, Jane
Morgan, Enzo Stuarti, the
Doodletown  Pipers, Buddy
Greco, David Houston, the Dave

Clark Five, Walter Jackson,
Mike Douglas and Lester
Lanin,

The three sections of the spe-
cial catalog are “A Gift for
Every Member of the Family
When You Give,” which lists
more than 60 LP's by Epic's
pop artists; “Your Dollars Give
More When You Give. . . ., o
specially priced classical multi-
ple-record  sets, and “Your
Gift Dollars Give More When
You Give. . ." Crossroads Rec-
ords, Epic’s low-priced classi-
cal line.

h Merc. Steps Up R&B Pac
With Coordinating Drive

CHICAGO — Mercury Rec-
ords is coordinating all its r&b
activities as part of its height-
ened push in that field. The
drive has been under way for
six months, Heading the r&b
activities is Boc Frazier (see
executive turntable),

Frazier, will coordinate his
afr activities with shoe of
Charles Fach, vice-president and
director of recorded product,
was in St Louws last week to
cut a Chuck Berry Session for
Mercury.

An extensive travel schedule
has been set up for Frazier,
The wur will include artist
scouting action hinked wup with
Jerry Kemnedy, southern akr
chief for Mercury Corp., a West
Coast junket where Bob Sapenpa
heads a&kr activities, and an
Eastern swing.

Frazier will work with some
20 local and regional promo-
tion men and will oversee artist
promotion tours in both the
r&b and jazz areas. His work
will include activity with the
following Mercury and subsid-
iary label talent: Mercury—Rick
Lewis and the Soul Brothers,
Moms Mabley, Dréamlovers,
Wayne Cochran, Prince Charles,

Marketing Drive

Is Set for Deram

NEW YORK — An all-out
merchandising drive has been
set by London Records for the
new Deram label, put out by
London’s  parent  company,
British Decca and contains all-
British product. Five artists are
slated for early release on the
line beginning with Cat Stevens
singing "1 Love My Dog,” just
out. The other acts are Bev-
erly, the Truth, the Eyes of
Blue, and Barry Mason. Albums
are planned for all of the
artists. Deram’s first LP fea-
tures Johnny Howard. Mike
Hurst produced -the Stevens'
single; Denny Coredell, Beverly's
first disk, “"Happy New Year"
and “Where the Good Times
Are.” and_David Nicholson, the
Truth.

Monument Deal

LOS ANGELES — Monu-
ment and German scngwriter
Hans Bradtke are planning
distribution tie-ins, whereby the
L. §. label would obtain Berlin-
produced disks from Bradtke's
production firm. In addition,
Monument is also planning to
release product from Palette of
Belgium, Roland Kluger, the
label's
met with international
Bobby Weiss here.

chief

L "p

I? -vh’h&v ¥

n.l! ‘_,i
(ot

\

r.- .'
g Alas s

L ar
O,

[

WAYNE NEWTON relaxes with Bob Tish, co-owner of the Americana

Hotel in New York,
the Royal Box Monday (7).

WWW americanradiohistorv com

following the Capitol’'s artist's smash debut at

topper having recently.

Junior Parker, Jerry Butle
Dee Dee Warwick: Smash
James Brown, Sntisfa*:tluns Fe
tivals, Little Frankie; Fontana
Gloria Lynn; Limelight Jazz
Milt Jackson, Les McCan
Dizzy Gillespie, Oscar Peterso
Philips—Bobby Hebb, Fla
mmgos, Charles Wright, Nin
Simone, Paul Kelly.

RO UG R

Published Weekly by

The Billboord Publishing Enmpurg
2160 Patterson 5., Cincinnati, O, 4321
Tel,: Area Code 513, 381-6450

Publisher
Hal! B, Cook New York Offi

Editorial Office

165 W. 46th 5., New York, M, Y. 1003
Area Code 212, PL 7-2800
Cable: BILLBOARD NEWYORK

Editor in Chief Lee Zhit
Executive Editars:
Paul Ackerman
Ray Brack
Aaron Sternfiel

Department Editors, New Yor
Music Editer .. .........Paul Ackerm
Associate Music Editor. . . Mika Gro
Chief Copy Editor ...........Robert 5o
Radie-TV Programming . I:1tudl R.H
Classfcal Editer ..ovveiisosnsea Fred Kir

Bulk Wending Editer ......cs0.- Hank F
Special ltsues Editor ... Aaron Sternfie

Department Editors
Audie, Cain Machines El:htnr
e e EN . .Ray Brack, L'hil:l

U 5. Edumrfal Offices
Cincinnati, Exec. News Edilor. Wm ). Sa

Chicago, Midwast Editor AT Ray Bra
Washingten Bureau Chiaf , Mijdud H
Hollywood, W, Coast News .,,.Eltui Tieg
Nashville News Editor ........ Herb W
Special Projects Division
General Manager ... sss Andrew ). Csi

Director, Rewiews and Charts ....
Manager, Record Market
RESOBEER i s v waiiianisnass Andy Tom
Manager, Charts i
Supervisor; Print Services .. Bill Courfn

Production Department, New Yo
At DIFBEROE ks n e dabn o e Yirgll Arne

General Advertising Office, M.

Director. of Sales .. ....Denis Hyla
Promotion Director «...eess Geraldine Pla

Midwest Muwsic Sales ......Richard Wils

‘West Coast Gen. Mgr. ........Bill Wardlo

Mashville Gen, Mgr. ...... Robt, L. Kend
Coin Machine Adv., Chicago

Coin Machine Ad. Mgr. ....Richard Wil

Classified Ads, Chicago
Classified Ad Mar. ...-chein Jokn O'NHe

Circulation Sales, New York
Circufation Manager ...... Milton Gorbule

Subsecription Fulfillment
Send Form 3579 to

2180 Patterson 5t., Cincinnati, O, 4521

Fulfilment Manager ..........Joseph Pa

U. S. Branch Offices

Chicaga, 1. 80601, 188 W. Randol
Area Code 312, CE 6-9B18
Los Angeles. Calif. 20069,
Sunset Blvd,
Areg Code 213, 273-1555

Mashville, Tenn. 37219, 226 Capital Blv
Area Code 615, 244-1838
Wushlng D. C. 20005,
33 15th S5t., N.W.
Woodward Bldg., Rm. 533
Area Code 202, 393-25B0

|nternational Office

Evropean Office ...Andre de Vekey, DI
European Edilor . ..ccuucininnans Don Wed
7 _Welbeck 5f., London W.1
Tel, HUnter 3971

Cable: Billboard London

SALES INTERNATIOMNAL

Canada
Klt Morgan, 22 Tichester Hd., Apt 109
Toronto 10

Italy

Germano Ruseltto, Via Padova 154
lano, Italy
Phone: 282-23-80
DMrector

lapan

lh.nji 5u:uh—hf.rup:n Trade Servies, Lid
I-1 3 Chome ©Otsuka, Bunkyo-

Suhseription ruf.-t: El}l‘ihh in advan
One year, 220 In {except Alask
Hawall and P‘urrtn Riea) and Canada, o
245 by alrmall, Rates In other fore
countries on réguest. Subsecribers 'h'he
r:Eunl.in: change of address gshould

ag well as new address. Fublis
weekly, Ecwnd class postage pald -
New York, M. . and at additional ma
ing offices. f-.-.rri t 1966 hy 'Th
Rillboard Puhlishin ompany. The co
pany also publishes Record Retaile
Vend, Amusement Business, High Fide
ity. Ameriean Artist, odern Photo

raphy. Postmaster please send Form
a578 te Billboard, 2160
Patterson 5t., Cinclnnati,
Ohio 45214.

gt €

NOVEMBER 'I‘?, 1966, BILLBOARD



www.americanradiohistory.com

July 30

“Only Barbra Streisand
could sing “Silent Night'on
a hillside in July-and stop
the show at Newport.

...from a review of the performance.
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Closing Prices on Industry Stocks

65-66  Week's Yol. Week’'s Week's Week's Mel
Mame High Low in 100  High Low  Close Change
American Broadeasting 8s &2 93 &vVa &7 &9 +33;
Admiral 55 2BV 1494 373 35V 153 + 14
Ampex 7% 17 295 213 19 + 1%
Audio Devices 417 18 25] 19 17 18 - 15
Automatic Radio 7ig 234 5 e 3 3V +3l%
Automatic Retailer Assoc. 567 42% 70 46% 45 45 - Ta
Cameg-Parkwaoy 434 17% 43 2% 2% 2% - Y
Cantean Cﬂ-rp ) 3&% 18V% &00 1 FFI 1 E“ 207 +1 T8
CRBS 62 42 733 55 5235 54%; - 15
Columbia Pic. I9¥e  22% 175 8% 36 3T +1%%
Walt Disney 410 40%% 472 &3V 53V A1%4 +7
EMI LE 3% 245 3% 3 3% + 1y
General Electric 120 80 749 97l U5 9814 + 14
Handleman 17% 1334 1T 16% 15%:  153%% - %5
MCA 613, 28V 154 41 34 4034 +7
Metroamedia 557 25 216 33T 9T 327 +3
MGM 35ve 2434 7FBY 37 azla 37 +3
Motorola 233 92 80 121V 1113 1164 +334
RCA S214 3434 1457 49V 44V: 48V + 134
Seeburg 32% NI 356 14% 13 14%% +1
Tel-A-Sign 534 13 154 2 154 1% + 14
IM B4 &1 a8 B0v:; 7FBils 7B - 35
20th Century 38y 25% 820 37 ¥y 37 +3
U-A 327% NV 1815 293 263G 29V +
WA 444 19V 72 Mve 20 +
‘Wourlitzer 244 153 a7z 16832 14 165 - 5%
Zenith B73 48\ 1475 54T 52V: 54%: +33

The above guototions compiled for Billboard by Merrill Lynch, Pierce, Fenner &
Smith, Ing., member of the Mew York Stock Exchonge and all principal stock

exchanges.

Kama Sutra Is Expanding

NEW YORK — The Kama
Sutra organization is expanding
both in terms of territory and
repertoire. The firm is setting
up a West Coast office headed
by Bob Krasnow (see Executive
Turntable). It's the firm's first
branch. Krasnow will buy mas-
ters, sign new talent and rep-
resent the firm's independent
production wing.

Phil Steinberg, one of K-S5's
three presidents, is on his way
to Japan to sign a longterm con-
tract with Nippon Grammaophen

for overseas licensing. He'll visit
the new Los Angeles office on
his way.,

Frank Mell, vice-president,
announced the firm's entry into
the country field with the ac-
quisition of 24 Jimmy Dean
masters, most of which have
never been released. Mell said
the label will issue a “Young
Jimmy Dean” album.

Mell added that the Ffirm
plans continued expansion in
the pop, r&b and country fields,
and is considering classical.

Disk Comebacks for 3 ‘Vets'

LOS ANGELES—Three art-
ists who have been off the
charts for some time have had
a resurgence of sales popularity
because they are turning into
comtemporay songs and listen-
ing to a&r men believes Nick
Venet, who has heldped get one
of the performers back on the
charts.

The three veterans who have
emerged as singles sellers are
Margaret Whiting, Eddie Fish-
er and Pat Boone. Miss Whit-
ing's hit is the meost signifi-
cant, for she has been off the
charts for many vears. Her key
was in singing a country-flav-
ored tune, “The Wheel of Hurt™
released by London.

Venet co-produced Boone's
“Wish Y9u Were Her Buddy,”
current events satire for Dot

Venet attributes this new
success by the trio to their

JED Intl. Distrib
Rights to Bell

NEW YORK—Bell Records
last week acquired distribution
rights to JED International Rec-
ords, a country record dabel
launched by John Denny of
Cedarwood Music Publishing
firm. Larry Uttal, president of
Amy-Mala-Bell Records, said
this marked the first venture of
his firm into the country music
field. Bill Denony, a brother of
John Denny, recently started a
country music record label with
Laurie Records, New York.
called Dollie Reécords.

awakening that songs sung in
nighclubs don't sell on records.
They have come to realize their
are two separate markets, Venet
Says.

Eddie Fischer’s producer for
example, Al Schmirt, listened to
a lot of tunes before submitting
“Games That Lovers Play” to
the vocalist. The song is Fisher's
first on the charts for RCA in
some time and rums contrary to
the trend for up-beat sounds,

‘Family’ Elected
For MGM Push

NEW YORK—In an effort to
capitalize on the aftermath of
last Tuesday's election, MGM
Records on Wednesday (9),
sent four executives to key
United States markets with ad-
vance copies of the new Verve
album “New First Family of
1968" by Bob Booker and
George Foster, the writers of
the original “First Family™ Al-
bum, "You Don’t Have to be
Jewish,” and Al Tijuana and
His Jewish Brass.”

Lenny Scheer, director of
marketing, Frank Mancini, di-
rector of artist relations; Harold
Berkman, promotion manager;
and Art Danish, Verve album
sales manager; are servicing
Washington, Los Angeles, Balti-
more, Chicapo, Cleveland and
Detroit by rushing albums to
radio and TV stations, local
newspapers, and magazines.
They also met with MGM dis-
tribators, distributor salesmen
and promolion men.

AT T O LA FATRGGVET TGO

DOT RE-ISSUING
‘SUGAR SHACK’

LOS ANGELES — “Sugar
Shack™ a hit single for Dot last
yvear, is being re-relecased, re-
ports Ted Rosenberg, Ilabels
vice-president for national pro-
motion-merchandising. The re-
emphasis for the Jimmy Gilmer
performance is based on the
success Dot has had with its
new reissu¢e program, launched
with the re-release of “Wipe
Out,” by Safaris.

This latter single has gone
past the TO00,0(0) sales mark
with the LP over the 200,000
point.

The hit singles reissue pro-
gram was one of Rosenberg’s
first programs since joining the
company six months ago. His
other concentration has been in
building a strong national pro-
motion staff.

ET LA O TS LT A A TSR AR O

2 Accused of
Theft in Philly

PHILADELPHIA — Two lo-
cal men have been charged with
larceny of records from Disk-
makers, Inc., a presser here.
Richard A. and Jerold D. Rich-
man, brothers, were charged
with larceny and receiving
stolen goods, by the district at-
torney’s office. The district at-
torney also is reported investiga-
ting another theft case involving
an employee of a Philadelphia
distributor, with the goods be-
ing sold to a retailer.

The district attorney's office
said 47 pressings entitled “Jerry
Blavat—Guess What?" which
had been withheld from distri-
bution during the investigation,
were found in the One Stop
Record Shop, operated by the
brothers.

Distribs Named
By Project 3

NEW YORK-—Project 3, the
label cowned jointly by Enoch
Light and the Singer Co., this
weck selected the nucleus of
its distributor organization.

Named were: Mutual, Boston;
Royal Dise, Chicago, Main
Line, Cleveland; Arc, Detroit;
Eastern Record, Hartford,
Conn.; Southern, Nashville;
Laredy, Newark, N. J.; Univer-
sal, Philadelphia; Fenway, Pitts-
burgh; Commercial Music, St.
Louis; and Schwartz Brothers,
Baltimore-Washington.

‘Ole Opry’'s’ 42d
Oct.19-21,1967

NASHVILLE — The “Grand
Ole Opry” holds its 42d anni-
versary celebration Oct. 19-21,
1967, at the Municipal Audi-
torium. This year's celebration
drew more than 4,000 persons,
with the $10 registration fees
turned over to the Opry Trust
Fund.
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DECCA C.&W.
DRIVE PAYS OFF

NEW YORK-—Decca's drive
in the country field is paying
off. This week the label got top
spots  in  Billboard’s country
charts with Loretta Lynn's “You
Ain't Woman Enough” in the
album department, while Bill
Anderson’s "1 Get the Fever”
topped the singles. So far this
yvear, Decca artists have gar-
nered 20 per cent of Billboard’s
country chart positions.

AT L R TR R S LR RO
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Cosby Getting WB's -
Marketing ‘Special’

LOS ANGELES — Follow-
ing the launching of a Dean
Martin album promotion on the
Reprise label, Warner Bros.
enters the national merchandis-
ing wars with a campaign for
comic Bill Coshy,

The Cosby month runs from
Nov. 15 through Dec. 31 and
engompasses his four gold al-
bums, "Bill Cosby Is a Funny
Fellow,” "I Started Out as a
Child,” “Why Is There Air?"
and “Wonderfulness."

The company enstimates it
will sell 750,000 Cosby albums
during the campaign, which will
be marked by heavy consumer
advertising to hammer home the
point that the Cosby who stars
in the “I Spy"” drama series on
NBC-TV is the same Coshy
who turns a comedy trick on
recordings.

Apparently, the viewing pub-
lic still does not totally as-
sociate the two Cosbys as being
the same person, said Joel Fried-
man, the combine’s marketing
vice-president, Ads will  be
placed in key markets adjacent
to TV listings to bring home
this point that Cosbhy the TV
personality is Coshy the record-
ing industry comic.

Friedman  estimates  that
Cosby’s total LP sales on the
four titles runs around 100,000

units @a month, This cumulative
action makes him “the Ffastest
selling artist on the roster, bar
none,” according to Friedman.
During the past three months,
San Francisco alone moved
150,000 copies of his four LP's.

To create sales excitement,
WB will provide the following
exploitation tools: 7,500 easel
back LP jackets, holiday-themed
glossy ad mats, window stream-
ers, mailers to bring the prod-
uct to the attention of allrJI dis—]
tribution levels of the business,
a special Cosby browser (o
hold all four hit albums, an
album sampler for AM stations,
album coverage for FM and
college stations, a promotional
single for radio play, open-end
voice tracks by the artist, plus
tie-in contests with NBC and
ABC for which Cosby will host
a “Hollywood Palace Show.”

A print media campaign will
cover TV log departments, re-
gional TV Guide pages and
college papers.

Three prizes will he offered
to salesmen, sales manager and
promotion men who produce the
best results during the cam-
paign. First prize is two weeks
in Hollywood — expenses paid.
Second prize: one week in New
York — expenses paid. Third
prize: a week in Las Vapgas——
expenses paid.

RKO Gen.in

NEW YORK—RKO General,
the broadcasting and motion
picture firm, has launched a
néew record and music publish-
ing company—RKO Music. The
only album put out so far is
the original cast album of
“"Festa Ttaliana™ and it is only
being sold in the areas across
the nation where the show is
touring. The project is being

White Whale
London Deal

NEW YORK—London Rec-
ords will handle world-wide
distribution for the California-
based White Whale Ilabel
through its parent company,
Decca Record Co., Ltd. of Eng-
land. The new deal excepts the
United States and Canada.
Signers of the agreement were
Ted Feigen and Lee Lasseff of
White Whale and Marcel Stell-
man and Geoffrey Milne of
English Decca.

The English executives cur-
rently are on a four-week busi-
ness trip to the United States,
with one of their objectives the
acquiring of marketable Ameri-
can pressings. They also are
negotiating with Bill Fitzgerald
of Sun Records of Memphis for
the release in Britain of old
masters, including materal by
Jerry Lee Lewis and Johnny
Cash. Also in Memphis, they
conferred with Joe Cuoghi of
Hi Records. In Nashville, con-
ferences were held with Don
Pierce of Starday, Harry Silver-
stein of American Decca, and
Wesley Rose, president of Acuff-
Rose Publications,

In Detroit, negotiations were
held with Harry Balk of Impact
and Irving Biegel of Palmer
Records. The two English of-
ficials also met with Philip
Jones of Tamla-Motown on the
possible licensing through Dec-
lon of British Decca masters not
released in the United States by
London.

Disk, Pub. Co.

headed by Aaron Beckwith and
comes under the separate en-
tertainment division of REKO
Pictures, which has just been
established with Robert J. Leder
as president.

“Festa Italiana™ was issued
only a couple of weeks ago to
coincide with the launching of
the live show. Other ventures
of RKO Music will include var- |
ious uses of the music from the
motion pictures, animated car-
toons, TV series, and specials
produced by RKO Productions,
another division of RKO Pic-
tures. It's possible that RKO
Music Records will be sold
through normal distribution
channels, but details are still
being formulated, an RKO ex-
ecutive said last week., Further
product is also under discussion.

Lafayette Radio
Opens in Philly

PHILADELPHIA — Lafay-
ette Radio Electronics Corp.,
New York-based chain special-
izing in the sale of hi-fi radio
and phonographic equipment,
will open its first store in the
Philadelphia area this month.

The store will embrace 6,500
square feet of floor space in the
Ogontz-Limekiln Shopping Cen-
ter, across the street from Gim-
bels Cheltenham, one of the
largest shopping centers located
just outside the city.

Youmans Pact

With Columbia

NEW YORK — The Vincent
Youmans Music Co. has signed
an exclusive contract with Co-
lumbia Records to release re-
cordings from the CBS Net-
work show, “The Beagles.” First
release will be "Looking for
the Beagles,” b-w “1 Want to
Capture You.”" Bob Lissauer
handles production and Charles
Fox is the arranger.

NOYEMBER 19, 1966, BILLBOARD
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EMI Makes Major Global Gains
In Sales; British Market Static

o Continued from page 1

Lockwood. But the British mar-
ket, affected by the pirate
radio stations, remained static.

Exports of the company’s
records jumped 10 per cent,
Sir Joseph said in his annual
report to stockholders of Elec-
tric and Musical Industries,
covering the year to June 30.

The spectacular increases of
the past few years in Britain
seem to have died away, he
said. Although the excitement
in the U. K. record world may
be said to have temporarily
levelled off, it continues to
mount abroad. Almost without
exception sales are rising sub-
stantially, he stated, selecting
Argentinia, Denmark, [Italy,
Sweden and Turkey as the
countries which have vyielded
the biggest profit increases.

Capitol Records increased
sales by 14 per cent to an all-
time high and its profits have
increased even more. Sir Joseph
noted that Capitol had occupied
first place on Billboard's LP
chart for 40 per cent of the
year and on the singles chart
for 21 per cent.

On EMI Records develop-
ments in the U. K., Sir Joseph
reported the increase of auto-
mation on the company's Havyes,
Middlesex plant with the in-
stallation of more automatic
record presses and machines to

automatically bag and sleeve
records.

Subsidiaries Aid

He cited progress of EMI's
music publishing activities

e —

through its subsidiary, Ardmore
and Beechwood, in Britain, and
companies overseas which had
particularly benefited from the
success of French artist Adamo

as a song writer, Sir Joseph said
the company was pleased with
its Music for Pleasure U. K.
budget line rack label, launched
October 1965, in partnership
with the International Publish-
ing Corp.

Reporting that sales in Britain
had been maintained in spite
of the multiplication of pirate
radio stations, playing records
almost non-stop (and without
payment), “We are gratified to
see that the government is at
last going to take effective
steps to scuttle them.”

Reviewing worldwide oper-
ations, Sir Joseph commented
that one of the most satisfac-
tory features had been the
emergence of local recording
artist as real best sellers. He
mentioned Australia’s Easybeats,
Bobby and Laurie, the Throb,
and the Seekers, adding that
Spain is producing some very
good new talent which might
well attain international status.

All the company’s record busi-
ness has become completely in-
ternational. Classical records
had always had worldwide sales,
but now all the company’s rec-
ord product was being sold in
all markets. of the free world.
To co-ordinate these worldwide
record activities, EMI had ap-
pointed L. G. Wood group di-
rector records, but he was stll
retaining an executive post in
the company's UK record set-

uwp as executive vice chairman
of EMI1 Records.

The company presented six
gold records during the year
to its artists—four for million-
selling singles by the Dave Clark
Five, Ken Dodd, the Seekers
and the Beatles, plus another
to the Beatles for million
sales of their album and an-
other to the George Mitchell
Minstrels for combined sales of
a mullion.

No breakdown of the earnings
of the different divisions of
EMI such as records, domestic
appliances and electronics were
given. Group sales rose by 3
per cent. Pre-tax profits of the
group chmbed 10 per cent
more than $31 million—68 per
cent came from outside the
U. K. Principally because such
a large proportion of profits
comes from abroad, the com-
pany has to meet massive taxa-
tion. U. K. and overseas tax of
$15 million has been charped,
representing 48.5 per cent of
group profits.

During the government’s
price and income freeze, Sir
Joseph said, it is likely that the
board will be prevented from
declaring dividends in excess of
15 per cent on the ordinary
stock. However, EMI should
gain from the new selective
employment tax in Britain, fav-
oring manufacturing industries.
The report will be presented
at EMI's annual meeting in
London Dec. 2, at which
shareholders will be asked to
approve Capitol president Alan
Livingston’s appointment to the
EMI board.

FBI Is Probing Bootlegging Ring

e Continued from page |

_— ——

like Baltimore and Washington."
On one singles record, the coun-
terfeiting included the label, but
“many labels are relatively easy
to duplicate.” To combat this,
Atlantic Records was consider-
ing redesigning all of its labels to
give them more color and make
them more difficult and more
expensive to print.

*One method of fighting boot-
legging is economics,” the exec-
utive said. The bootleggers are
reported selling product at 30
cents. Because the product is
“hot,” bootleggers have to pay
a higher price to get it pressed,
perhaps 15 instead of 10 cents
per record. “So if the label costs
him a little extra, he's not going
to find it worthwhile."”

Jubilee Records found coun-
terfeit product in a Red
Bank, N. J. store. Steve Blaine
said that the counterfeiting in-

volves singles and albums; he felt
the bootleggers were operating
out of New Jersey (another rec-
ord company executive felt the
product was coming out of
New York City's Harlem area),
Jubilee has contacted the Rec-
ord Industry Association of
America for help in stopping the
bootlegging. Blaine said that
the bootleggers are supposed
to be duplicating any record
that recieves three stars (which
signifies heavy sales) in a row
on the Hot 100 chart.
Pinpoint Try

Johnnie Miller, general man-
ager of King Records, said he
was still trying to pinpoint just
how much bootlegging had cut
into sales of James Brown's
“Don’t Be a Dropout™ record. “1
Know I have the No. 1 record in
New York according to the radio
station reports, yvet my sales do
not warrant it. I know from ex-
perience that I'm not selling as

many as | should be both in
New York and Philadelphia.”
He said he was trying to pur-
chase one of the 30-cent singles
to see “if they're definitely not
of our manufacture.”

Jerry Shifrin, vice-president
of Calla Records, said he’d been
checking on the bootlegging
situation, “but to what extent
we've been hit 1 don’t know.”

The tipoff to the bootlegging
came a week or so ago when a
New York distributor found a
record he hadn't vet received,
on a record dealer's shelves. He
sent the record to the manufac-
turers; this set off the storm.
~ The vanious rumors floating
in the industry are that product
of the Beatles, the Supremes,
and other major acts are also
mvolved. A Motown . official
said there'd been rumors of
their product being bootlegged,

Col. in History-Making Drive

¢ Continued from page |

or date book, each printed in
full color. Both list important
dates and information about
Columbia’s top artists.

The saturation campaign will
rely on dealer participation,
with 300 and 1,000-line adver-
tising mats ready for dealer use.

Purpose of the 99-cent al-
bums is two-fold—to bring the
customers into the stores with
the hope that they’ll buy more
than one Colembia album at
the regular price, and to intro-
duce the consumer to other Co-
lumbia artists with the expecta-

10

tion that they'll buy additional
albums of those artists at a later
date.
‘Big Deal’ Stremmers

To achieve these ends, Co-
lumbia is providing dealers with
“Big Deal” streamers, Kleen-
stik wall stickers and the follow-
promotion pieces: a free-stand-
ing counter browser display; a
straddie browser which may be
set into permanent fixture
browsers, the straddle browser

or m existing racks, and a tent
card

Detailed merchandising in-
structions are being sent to
dealers. As in the past, the

|

but they were still seeking
proof.
newspaper supplement carries

four-color album reproductions
showing top Columbia product.

Pearlee Brownlee
Is Killed by Auto

NEW YORK—Pearlee Mae
Brownlee, [6-year-old vocalist,
died here on Oct. 30 after be-
ing struck by a hit-and-run mo-
torist. She was to have signed
with Big Hawk Records on Nov.
| as lead vocalist of the Meows.
The young artist arrived in New
York two months ago with her
mother and an older sister.
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Executive Turntable
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Alan Black has been named general manager of the Capitol
Record Club, Canada. A native of Manchester, England, Black
had been with the Columbia Record Club of
Canada eight years, serving in a variety of execu-
tive posts. . . . Kapp Records has expanded its
regional promotion staff with the appointment
of Tom Hainey, who covers Texas, Oklahoma |
and Louisiana from Dallas, and Bud Hayden,
who covers Northern California from San Fran-
cisco. Hainey had been branch manager for Jay
Kay Distributing, the Handleman Dallas out-
let. Hayden was national album promotion manager for MGM
Records. Both men report to Gene Armond, national promotion
director.

BLACK

* % %

Bob Krasnow and Doug Moody have joined the Kama
Sutra staff. Krasnow, a veteran of Warner Bros. and King Rec-
ords, will head K §’s new West Coast branch. Moody, who had
been with 20th Century-Fox Records, becomes director of spe-
cial projects. . . .Kenny Young, formerly affiliated with United
Artists record and publishing companies as a writer, producer
and recording artist, is leaving the company to devote more time
to independent producing and publishing. He is currently nego-

tiating production and publishing deals with other companies.
* * *

Del Serino has joined Peer-Southern's professional depart-
ment, where he will be working in the a&r field and produc-
tion. Serino wrote the film scores for “Pretty Boy Floyd” and
“The Captain Must Die.” He was a recording artist for Roulette
and Signature-Hanover. Before joining Peer-Southern, Serino was
with Bourne Music and previously headed his own independent
production firm. . . . Rudy Viola has been appointed to the night-
club department of Shaw Artists. Viola, a former musician, be-
came an agent in 1956 with Willard Alexander, where he de-
veloped the nightclub and jazz departmnets. From 1960 to
1962 he was with I. T. A., now a part of Shaw Artists, and then

became an independent booker and promoter.
* * *

William S. Pflueger Jr. moves from the Pflueger Corp.,
Akron, where he was vice-president of sales, to Lear Jet Stereo
8 Products as national premium sales manager. . . . Pearl Woods
has been appointed promotion representative for Duke Records

succeeding Marion (Boo) Fr&me* i ;. <

Johnny Appleseed, formerly a personality at KOAT-TV-
Albuquerque, N. M., has been named national promotion director
of Presta Records and Buena Vista Productions. In addition, he'll
host a bandstand-type show on KTAR-TV, Phoenix, where

Presta is located, featuring nim?* reinrd talent.

Robert N. Hayden has been named manager of material
control for the Lear Jet Stereo Division, Detroit, s0 announces
acting general manager John V. Titsworth.

#—

A Creative Approach Is Needed

almost equals the U. 8. in in-

) : ; come potential for a publisher,
lige the Anesican auto 1 but this generalization varies

gﬁﬁ&uﬂinﬁw‘ a;ﬂg:: t?lfs:.:a:‘f according to the type of catalog.

e Continued from page 4

tridge.” One Danger
Aberbach noted, however, One of the dangers facing
g;::ri d'-:: d??;ﬁ'pmﬁ]émgf tt: the music business, Aberbach

said, is the increasing attraction
it holds for noncreative pur-

chasers—Ilarge business interests
who might de-emphasize the
necessity for creative approach.
“One of the greatest “dangers
a publisher can face,” che said,
*is to allow himself to become
too bogged down with admin-
istrative problems.” In this
connection he mentioned - the
late Fred Rose, who exercised
a distinct “editorial function™
with his wrnters . . . to the
extent that some of these writers
never had another hit with
other firms.

Aberbach stated that the first
fruits of his joint publishing
venture with NBC are at hand.
This is "The Hill Country
Theme,” from the recent NBC
special about the President and
the LBJ ranch.

speeded up by agreement in
a standard system.
Contributing Factors

Importantly contributing to
the new crest being achieved
are such factors as the cons
tinuing growth of mechanicals,
which are overtaking perform-
ances as an income source, and
the increased value of catalogs
which will result from pro-
jected changes in the Copy-
right Act. The see-saw be-
tween mechanical and perform-
ance income will undergo
further changes when income
from jukeboxes becomes a fact,
Aberbach indicated.

Aberbach also alluded to an
important projected. overseas
copyright development: likely
changes in the Japanese Copy-
right Act. Aberbach feels that
the new Japanese copyright
picture is much more attrac-
tive to foreign publishers, who
will be able to realize more in-
come from this market. “Japan,”
Aberbach stated, “could  be-
come as important as. Germany
in terms of income.” Europe on the Arhoolie label:as inad-
currently, the publisher stated, vertently listed two weeks ago.
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'‘Piano’ on Almanac-

HOUSTON — “Texas Barrel-
house Piano,” by Robert Shaw =
is Almanac Records No. 10, not
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FEATURING THESE
STAR-POWERED “SALESMEN"
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This Is The 1967

These Are The Greatest Distributors In The World! They Handle Scepter /Wand' We Love 'Em All! Scepter/Wand Catalogue!
Loaded With Sales

ARIZONA GEORGIA MINNESOTA  TEXAS NEW YORK TEXAS OHIO Loaded With Star Power!
M. B. Krupp  Godwin Heilicher M. B. Krupp Delta United ARl d far L
Phoenix Atlanta Minneapolis El Paso Albany Houston Cincinnati
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FLORIDA HAWAII NEW YORK LOUISIANA NORTH CAROLINA MICHIGAN TEXAS
Tone Microphone Mohawk All South Lillian Record Dist. Big State
Hialeah Honolulu Syracuse New Orleans Charlotte Detroit Dallas %
CALIFORNIA ILLINDIS OHID MASSACHUSETTS PENNSYLVANIA MISSOURI WASHINGTON
C & C Stone United Seaway Bay State Universal Record Merch. Dee Jay
San Francisco Chicago Cleveland Boston Philadelphia St. Louis Seattle
CONNECTICUT MARYLAND TENMESSEE MISSOURI TENNESSEE NEW YORK
Allied General Record Sales Chaoice Music City Best
Hartford Baltimore Memphis Kansas City Nashville Buffalo
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The sweet sound of success is on Scepter
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That Born a Woman woman has a brand new hit!

"
i
i

\
SANDY mNA'

b/w Ber iS My B@ST CO‘OF K-13612 Produced by Chi
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U. S. Firms Planning Major Push
On the Hot Middle Eastern Music

e Continued from page 1

Fe=m

ing acceptance of this music
closely.

The Middle Eastern influ-
ence was spurred by Beatles'
George Harrison going to New
Delhi to study with Ravi Shan-
kar, considered to be the world’s
acclaimed master of the sitar,
The instrument is a Six-string
instrument with movable frets
and 18 sympathetic strings un-
derneath the main six. Its an-
cestry dates back 700 vyears.
Harrison has used the sitar in
a number of Beatles songs be-
ginning with the “Rubber Soul”
album. Since that time, the
sitar or simulated sitar music is
being used in an increasingly
larger number of rock 'n’ roll
ETOUpS.

Currently, music of the Hol-
lies’ “Stop Stop Stop” is sitar-
simulated, The record jumped
11 to No. 20 on this week's
Hot 100. “Black 1s Black,” by
Los Bravos, which had re-
cently climbed to No. 4, is
based on an old Arabian folk
song. And the Rolling Stones
have incorporated Middle East-
ern music into their style, the
latest being “Have You Seen
Your Mother, Baby. . . .

Other pop groups using the
sound are the Byrds, the Yard-
birds and Jay and the Ameri-
cans, whose most recent United
Artists single “{He's) Raining in
My Sunshine” is clearly under
the exotic Arabian influence.
On another UA release, “Blue
Snow Night,” backed with
“Come Girl,” by the Gurus, ths
label is pulling out all nromo-
tion stops.

RICHARD ""GROOVE"
HO[MES New, Fantastic

smash Pop Album

"MISTY" :"'435:;

and 2 hit single
tram the album
“THE MORE | SEE YOU"™ =428
Holmes albums still selling big—
SOUL MESSAGE =7435
LIVING SOUL =7463

New on Prestige!

FREDDIE ROACH

“THE FREDDIE ROACH
SOUL BOOK"™ =7430
and & hit single
from the album

“YOU'VE GOT YOUR TROUBLES"
=429

PRESTIGE

RECORDS INC.
203 So. Washington Ave.
Bergenfield, New Jersey

Columbia Records, which is
carefully eying the trend of
Middle Eastern music, has re-
leased “Karkadon," backed with
“Hala Laya,” by the Devil's An-
vil. And World Pacific Records,
having brought the music of
Ravi Shankar and other Indian
artists to the U, 8. on record, 15
readying a major promotional
campaign with the aims of call-
ing attention to the influence
of Indian music on the Western
pop sound, the sitar, and to
Ravi Shankar,

On the publishing front, sev-
eral companies have expressed
strong interest in exploiting Ara-
bian and Indian music to the
American public. David Morris,
of Southern-Peer, for example,
has long been a leading advo-
cate of the Middle Eastern mu-
sic. The company is about to
release its first folio of sitar
music.

The Liberty Records subsidi-
ary will be giving away one im-
ported Indian sitar of $500
value in each of the nation’s
major markets. One top store
in each market will be selected
to put the instrument in its win-
dow together with Ravi Shan-
kar albums, Air-India travel
posters and display pieces. With
no obligation to the patron, cus-
tomers will fill out coupons for
a drawing for the sitar.

Although the Gurus comprise
five American boys, their West-
ernized sound is characterized
by the highly intensified emo-
tional tone found in Arabian
music, The Devil’'s Anvil, on the
other hand, consist of four mem-
bers, two of whom are Ara-
bian. Both Columbia and UA
are not listing the “A" side of
their respective singles because
neither is certain which side to
promote. The sound is too new
to American teen-agers.

So Old That It’s New

“Indian sitar music is so old
that it's new,” said Dick Bock,
producer for World Pacific.
“The music is not built on chord
progression as ours is. The time
signature is important, but ths
sitarist may use 27 beats to the
measure nstead of our four.
Indian music is all melody.
However, this melody is at-
tained by improving around one
continual tone.”

While Western music is
based on a |2-tone scale, Ara-
bian music has more than dou-
ble that number. “Arabian mu-
sic is dance music,” said David
Rubinson, producer of the
Devil's Anvil for Columbia. Ru-
binson worked with arranger
Felix Papalardi, who combined
the contemporary sounds of the
Western electric and rhythm in-
struments with the basic Mid-
dle Eastern musical tools.

“The music is purely emo-
tional and expressive,” said Ru-
binson, “so there is no regard
for flat sounds.” He compared
the sound of the oud, an |1-
string instrument strung on a
fretless fingerboard, to the hu-
man voice. “When the voice is
expressing emotion, it isn’t al-

‘'ways on key but it doesnt

matter. So with the oud. To
trigger the intended mood, the
player can bend the note so
that it is slightly off key. Frets
are artificial devices which re-
strain  the full emotional 1m-
pact of an instrument. Wha
makes Arabian music sound so
exotic is the infinite varieties of

pitch which the ‘oud can
achieve. It provokes spon-
taneous dancing.”

Similar Tonally
Although both Indian and

Arabian music differ rhythmi-
cally, tonally they are quite
similar.  All record company
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producers asked, said the aver-
age listener to an Indian or Ara-
bic based song would not dif-
ferentiate between the two.

Rubinson predicts that as
science invents more electronic
instruments, sound chambers
and other means to create arti-
ficial sounds, the musician will
seek more basic material. He
further envisions a wide market
for Middle E?:istern and Orien-
tal music.

“As music progresses,” he
said, muscians will go back
farther toward the basic foun-
dations of music. And as they
seek the basics, they will go
back chronologically. The Bea-
tles, while surely not the only
ones, are a good example.
Starting with hard rock sounds
such as "I Want to Hold Your
Hand,” they had the opportu-
nity of working on their music
and experimenting. Their “Yes-
terday” is Renaissance music.
and their 14th century, basic
ballad, “Elinor Rigby,” 15 an-
other example. So is the baroque
*You've Got to Hide Your Love
Away."”

George Harrison's intense in-
terest in the sitar has brought
the group farther back chron-
ologically.

Much of the spontaneous
dancing and emotional instiga-
tion strongly ties the exotic fla-

vor of Mid-Eastern music
with the psychedelic world
Psychedelic drugs are often

termed “mind expanding.” East-
ern and Middle Eastern music
aims to have the mind float out
of the body (or put another
way, 1o have the mind expand
so greatly that it consumes the
entire body). The music excites
the mind. With the increasing
influence of Mid-Eastern music
on the Western pop scene, a
new vitality is brought in. Teen-
agers hear the music and want
to dance. However, they can-
not pinpoint the quality of the
music which spurs them on.

Arabs Treat Frank
Like a Stranger

LOS ANGELES —A tight
ban by the Arab nations on all
Frank Sinatra recordings (and
motion pictures) has resulted in
his international number one
single “Strangers in the Night”
hardly showing up saleswise in
that part of the globe. Para-
doxically, the Nancy Sinatra
single of "These Boots Are
Made for Walkin'" has had
sales action, according to the
label's Lebanon licensee, Les
Fils de Georges Haddad, who
headquarters in Beirut.

An Israeli Boycott Bureau,
operating from Cairo, issued
the Sinatra ban more than a
year ago in retaliation for the
vocalist’s assistance to a Jewish
charity. The Sinatra single is,
however, reportedly being un-
officially shipped into Lebanon
from other areas.

Canterbury Set Up

LOS ANGELES—Penthouse
Productions has formed Canter-
bury Records, with TV actor
Don Grady the lead-off vocal-
ist with the single, “Children
of St. Monica.” Penthouse
owners are Ken Handler and
Pat Boone.

Other acts signed are the
Peanut Gallery, the Donny-
brook, New Wave and Oranges
of Bosch. The company plans
releasing one single every 10
days. Handler has also formed
Canterbury  Distributing  to
handle the label.
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MERC.’S GREEN
IN TOKYO TALK

CHICAGO—Mercury Record
Corp. president Irving B. Green
accompanied by Mike Kawa-
hara, home entertainment prod-
ucts division expediter for the
company, arrived in Tokyo (11)
for a week of business discus-
sions. The agenda includes con-
ferences with Ben Joppe, Philips
chief in Japan, regarding an
exchange of recorded product
and a study of music producers
for Philips cassettes in Japanese
playback equipment is being
built.

0 TS A

4-Track Price
Cut by Muntz

o Continued from page [
now, but that the lowered list
price will not be announced to
the public until the new Muntz
catalog is issued in January,
Thus, dealers are free to start
offering the lower price now if
they desire.

Muntz said he purposely was
following the grace period be-
fore publicly announcing the
price cul 50 as to permit dealers
and distributors to work off in-
ventory at the old price. He
denied that his action was a
price war against the 8-track
system. He said that his firm
recently opened a new plant.
“We are now able to produce
cartridges at a much Jower
price than before as a result of
our new facility,” he said, “and
in line with our tradition, we
always pass our manufacturing
savings along to the consumer.”

‘No Permission’

The Muntz move triggered
opposition among several labels
who claimed he did not have
their permission to lower price.
Both Dot Records and MGM
Records indicated disfavor with
this action, contending that a
price cut in one system while
the list remained $2 higher in
another system could be de-
trimental to the success of the
cartridge industry.

Muntz claimed that he had
the contractual right to lower
price, provided he didn't go be-
neath the $5 level, and that
$4.98 technically complies with
restriction. He also insisted that
the reason the price cut is not
to be interpreted as am act of
war against B-track is because
“there is no contest between the
Iwo systems — we are so far
ahead of them now, they’ll
never catch up.”

Muniz claimed that he will
move 500,000 4-track machines
in his M-30 series alone within
the next 12 months. The car-
tridge playback lists at $39.95,

Sherman & Kahan
Set Up Indie Firm
NEW YORK — Two New

York songwriter-record produc-
ers, Gary Sherman and Stanley
Kahan, have formed an inde-
pendent production firm—Sher-
man-Kahan Associates. Chap-

pell, Lid., England, will handle

publishing representation over-
seas for the firm's Copperleaf
Music wing. In the past, Sher-
man and Kahan have been as-
sociated with such hits as
“*Come a Little Bit Closer,” by
Jay and the Americans and
“Backstage,” by Gene Pitney.
Sherman wrote the tunes and

score for “The Shadow of Evil”
movie.

for the owners of

car stereo players!

MODEL A-10

e MADE FROM A.BS.
PLASTIC USED IN
TELEPHONES, LUGGAGE,
CAR DASHBOARDS, ETC.
WITHSTANDS 350° OF
HEAT

® LUGGAGE CONSTRUCTION
WITH CHROME LOCK
AND HINGES

® BEAUTIFUL CHARCOAL
GREY, LEATHER GRAINED
FINISH HOLDS EITHER
4 OR 8 TRACK TAPES

© INDIVIDUAL COMPART-
MENT FOR TEN TAPES—
ELIMINATES RATTLE

A $4.95 RETAILER

For Dealer Information on Prices
and Available Distributorships

CALL—WRITE—WIRE

STEREO PRODUCTS
MANUFACTURING CO.

72 W. MARKET 5T.

AKRON, OHID 44308
AC. 216 434-6B66
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ADVERTISEMENT

TAPE
CARTRIDGE
TIPS

by Larry Finley

Reports reaching ITCC from ils
distributors indicate that dealers
are enjoying a tremendous increase
in sales of stereo tape cartridges.
This is being mainly brought about
by the advertising and exposure
given to this new concept by the
major automotive manufacturers as
well as by the home entertainment
manufacturers.

Tear sheets sent us by distrib-
utors show a daily increase in the
amount of advertising by local mer-
chants. They tell the public about
the availability of automobile units,
home tape decks and complete cat-
alogs of cartridges, with every label
of conseguence making their albums
available in cartridge form.

Glancing through just a few mag-
azines we note that, in addition to
the major automotive firms who are
“selling” the tape players for cars,
there are beautiful ads by Automatic
Radio, Lear Jlet, Capitol, Columbia,
RCA, Packard Bell and Craig (to
name a few) who are selling stereo
tape cartridge players for the home
and marine fields.

Every week on the ABC television
network, in full color, ITCC car-
tridges are seen on "The Newlywed
Game" and dozens of automotive
commercials also tell the tape story
to millions of TV viewers.

Most interesting is the weekly
change in the ratio of eight track
versus four track. Even in Southern
California, which-has been the most
predominant four track market, the
eight track is gaining in strength.

Our three warshouse facilities,
Texas Tape Cartridge Corporation,
Mid-West Tape Cartridge Corporation
and West Coast Tape Cartridge
Company, as well as Automatic
Radio of Boston who services the
automotive and electronic fields, all
report that although the four track
sales are and will continue to be
substantial, the percentages of sales
prove that eight track is fast over-
coming the four track field.

ITCC produces and distributes
both the four and the eight track.
If you are a dealer who wants to
“cash in" on this business now,
contact your nearest ITCC distrib-
utor. He can offer you a complete
selection of both configurations, as
well as pilfer-proof racks, sales aids,
window streamers, point-of-purchase
material and newspaper mats.

If you don't know who to contact,
call or write us and we'll be happy
to tell you.

INTERNATIONAL TAPE

CARTRIDGE CORPORATION

Subsidiary of Dextra Corporation
663 Filth Avenue
New York, N. Y. 10022
(212) 421-B080, TWX-710: 581-3498
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TAPE CARtridge

RCA Debuting Snap-on-Lid
That'll Fit ‘Any Display Rack’

By CLAUDE HALL

NEW YORK — RCA Victor
Records is debuting a snap-on-
lid CARtridge container de-
signed to fit “any display rack”
with its December cartridge re-
lease of nearly 20 items.

The new packaging concept
was first unveiled in a letter
to distributors last week. The
new containers will be reach-
ing distributors this week.

Spearheading the project be-
hind the containers is David
Savage, manager of planning
and merchandising, tape market-
ing. Bob Summer, manager, al-
bum design and special procure-
ment programs, was responsible

tor the new design which marks
the first packaging change RCA
Victor has made since introduc-
ing its Stereo 8 cartridges in Sep-
tember 1965. The old container
featured a clear plastic slide-
on lid. About 400 different
cartridge releases are out in
these containers. The new snap-
on-lid, besides being narrower
and capable of fitting display
racks, is opaque. There has
been no alteration in the car-
tridge itself or the tray of the
container.

“In all cartridge packages to
date," said Summer, “when the
cartridge was engaged, the
driver wasn't able to tell the
musical selections being played.
Now, this mmformation will be

on a label on the container
lid as well as on the cartridge
itself. The driver will be able
to refer to the lid at any time."
Lighter, Easier

The new packaging is lighter,
easier to handle, more airtight,
and wil] offer lifetime protec-
tion, Summer said. The pack-
age will be shrink-wrapped as
well.

Even more important, said
Summer, is that “in develop-
ing the new packaging, we
directed ourselves toward a
technique that will allow for
mass production as the market
develops. This new design puts
us in a position to meet what-
ever the demand for the prod-
UEL"

Muntz's Gordon Sets Europe
Trip as Follow-Up to Survey

By ELIOT TIEGEL
LOS ANGELES — Following

initial response to a European
marketing survey which pro-
duced interest in American tape
CARitridge systems, Ron Gor-
don, Muntz Stereo-Pak's inter-
national division director, has
scheduled a two-month tour of
the Continent on Jan. 2.

Aim of the trip, Gordon’s first
for Muntz since officially affil-
iating with the duplicator two
weeks ago, 15 to pursue the in-
terest expressed by European
companies In associating with
Muntz. The company plans
launching duplicating facilities,
distribution networks. and as-

sembly lines for Muntz play-
back units imported from Japan.
Itinerary List

Gordon said his immediate
itinerary will concentrate on
England, Germany, Italy, Swe-
den, Holland and Switzerland,
with other trips to cover nations.
He admitted delight in learning
that contrary to the impression
that the cassette systems has a
dominant stronghold in Europe,
there is interest in selling Amer-
ican-designed 4 and 8-track
stereo cartridges as an alterna-
tive system.”

Gordon made his preliminary
contact with sundry European
companies by directly obtaining
the names of licensees from

American record manufacturers.
In his correspondence, he asked
Europeans for their thoughts on
the potential of Muntz equip-
ment in their countries.

“European companies will in-
troduce the cartridges them-
selves,” Gordon said, “if enough
American machines move into
the market place. The distri-
bution of cartridges will follow
the pattern of record compa-
nies distributing the product
themselves, not through a mid-
dleman. The record companies
are ready and interested in go-
ing into the 4 and 8-track fields
once it's been proved that there
15 a sufficient supply of ma-
chines available.”

Musictapes on Starday Pact

CHICAGO — "Starday titles
issued to date by Musictapes,
Inc. under our agreement are.
and will be, offered on an ex-
clusive basis until the expira-
tion of the contract June 14,
1967, declared Musictapes
president Pete Fabri last week.

He issued the statement to
clear up what he described as
a “misleading implication™ re-
sulting from an announcement
last week that International
Tape Cartridge Corp. had ac-
quired exclusive tape rights to
the Starday catalog.

“That announcement indi-
cated that Starday’s contracts
with other duplicators would
all run out at the end of the
year,” Fabri said, “and that has
created considerable confusion
with my accounts,”
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RCA CATALOG
ON STEREO 8

NEW YORK — A new 40-
page Stereo 8 tape CARitridge
catalog has been issued by
RCA Victor Records. The illus-
trated, color catalog details the
more than 400 selections avail-
able in Stereo 8, including other
labels manufactured and dis-
tributed in cartridge form by
the firm. Several hundred thou-
sand of the catalogs are being
distributed.
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Fabri also reported that
Musictapes has submitted to
Finley, ITCC president, a list of
Starday titles that have been
issued by Musictapes, “to pre-
vent possible confusion or over-
lapping.”

Fabri said his agreement with
Starday gives him first refusal
on each new release—with 120
days to decide on each,

17 Starday Titles

Musictapes currently offers
17 Starday titles in 4-track and
11 in B-track. Six Starday items
have been released by the Chi-
cago independent tape marketer
in reel-to-reel. Artists include
George Jones, Cowboy Copas,
Justin Tubb, Lonzo & Oscar,
Joe and Rose Lee Maphis, Pete
Drake, Buck Owens, Jimmy
Dean, Johnny Horton and Jonny
and Jonie Mosby,

According to Fabri, under
terms of his contract with Star-
day, should one of the parties
terminate the agreement —
which Starday has reportedly
announced it will do—the rec-
ord company is bound to either
buy up Musictapes’ complete
inventory of megatives, masters,
parts and finished product at
direct factory cost or allow
Musictapes to produce and sell
product for an additional six
months beyond the expiration
date.

If Starday elects to follow
customary industry practice, it
would mean Musictapes would
be marketing Starday through
most of 1967.

www americanradiohistorv com

Tenna Will Up
Player Qutpuf

WARRENSVILLE HEIGHTS,

Qhio — Tenna Corp. here,
said to be the world’s largest
manufacturer of auto antennas
and leading maker of car sound
instruments, mirrors, spotlights
and other auto accessories, is
gearing for an increase in 4 and
8-track CARtridge players.

Completion of a 65,000-
square-foot addition to its sub-
urban Cleveland main plant
here will allow for added man-
ufacturing and assembly capac-
ity for auto radios and rever-
beration units, too, in addition

(Continued on page 18]

NOW YOU CAN
IMPORT
CAR STEREOS

DIRECTLY

FROM

JAPAN

10 Models to Choose From
3-different 8-Tracks
a-different 4-Tracks

2-different 4 & & Compatible

(All units fully guaranteed)

Availahle with your brand or

without brand

Between shipments you may

draw from our warehouse

stock

CALIFORNIA
AUTO RADIO, INC.

12229 So. Woodruff Ave.
Downey, Calif. 90241
Phone: 213—923-9847

Cable: Calarad

Suggested List $1.95

. 342 MADISON AVENUE

HEAD CLEANING
CARTRIDGE &

ADDS LIFE TD TAPE & PLAYER

® CASH IN ON THIS UNTAPPED MARKET
e A MUST FOR EVERY CARTRIDGE OWNER
e CUT DOWN ON SERVICE CALL HEADACHES

for Distributor Price List & Information write:

CHANNEL MARKETING

MEW YORK, N. Y. 10017

TRACK DUPLICATING

nlﬁﬂlﬂﬁﬁ ELECTRONICS INC.
1305 S. Strong Ave., Copiague, N. Y., 593-1000

NOVEMBER 19, 1966, BILLBOARD



www.americanradiohistory.com

i
ANOWITHO0T

L ]

JUESTION,
JHEMOSTUNDSUAL

e



www.americanradiohistory.com

It
|l|i'
!

|
:J[ o

. e

96,000,000 people are going to launch the biggest drive in the
history of the record industry: Columbia Records @ Fall Supplement

Merchandising Campaign!

In millions of homes across the U.S., people will
open their newspapers and trigger the most stupendous
sales effort ever conceived.

This colossal Columbia Records Campaign for
1966 centers around Newspaper Supplements that will
run in 34 markets, plus 27 full-page ads in 26 additional
markets, plus a program of hard-hitting radio spots. .

Commanding total attention will be the greatest
collection of albums assembled anywhere. A tremen-
dous Columbia catalog arranged in every possible
musical category, listing the most exciting recording
artists in the world. Over 96 million consumers. All
thinking Columbia Records. And when they learn about
this year's once-in-a-lifetime special offer, you can start
thinking of sales.

W

Columbia offers consumers two bonus albums,
one adult and one teen, as buying incentives. They are
the ''Best of '66," containing the top hit tunes of the
year, performed by Columbia’s best-selling artists. And
each bonus includes an extra gift—a 1967 calendar or
datebook. These low-cost twin double-packages are
available with the purchase of any Columbia album,,
They have only one purpose. To sell Columbia product.

The Supplement catalog and the bonus incentive
have been timed to work for you at the strongest selling
season of the year. Christmas. Shoppers are out in full
force, buying presents for family and friends. And
nothing makes better gifts than Columbia Record
albums. Even more so with Columbia’s big double bonus
attraction.

EECILLIAN, B WANCAS P0G, PBED B LS A
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Two different-sized window
streamers.

Your choice of *Best of 64
albums, Volume One or Two..

ONLY 99¢
with the purchase of any
Columbia album
And an extra bonus ot a
full-color 1967 Columbia
Calendaor or Datebook!

il
: , Dl 18 The amniis
RHAT MK B

LAEFIREL. Forwrery [Pl ]

Adult and teen bonus packages

Great songs!
Great stars!
Great value!

AVAILABLE HERE
Back-up cards.

To support the fabulous
fall promotion on the retail level,

Columbia is supplying promotional
material to cover all areas:

A Supplement in-sequence
order pad, for the
salesman's convenience In
bringing a dealer’s catalog
inventory up to date.

Two radio scripts—one 20
seconds and one 60
seconds—for local radio
spot advertising.

An extensive time-buy
campaign on a national
level.

Additional Supplement
copies for in-store
distribution. -

—

Two display units for the
“Best of '66"" records—one
a counter merchandiser
and one a '*straddle
browser, designed to

give the dealer more space
above his browsers.

Three different-sized ad
mats for use in local
advertising.

Record industry history: on Columbia Records @

B — S R e — W americanradiaBicion conm.
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Maruwa Electronic Opening
Equipment, Duplicating Plant

NAGOYA, Japan—The Ma-
ruwa Electronic & Chemical
Co. staged an opening last week
for its new Muntz affiliated
Mecca Stereo Pak operation
here, a tape CARtridge equip-
ment and duplicating plant.

Mecca Stereo Pak is a cor-
poration set up to manufacture
and sell players and cartridges
throughout the Far East as
well as promote sales of the
Maruwa Car Stereo player for

cars and homes in Japan. Presi-
dent of both firms is Toshio
Miimi. Mecca Stereo Pak, es-
tablished last February, repro-
duces both Japanese and for-
eign music for domestic and
world markets. Maruwa, the

parent firm, manufactures prod-
uct for Earl Muntz' Stereo Pak
operation in California, among
others, and is presently supply-
ing Muntz with 20,000 players
4 month,
reports.

the Japanese firm

I-.. [ [} -

RECEIVING AN AWARD from a city official of Nagoya for his efforts
in bringing industry to the city is Toshio Niimi, left, president of
Mecca Stereo. The presentation was at the opening day ceremonies
Nov. 1. Seated are the directors of Mecca. Below, guests look over the
Mecca duplicating operation.

Tape Marketer Fabri
Goes Philips Cassette

CHICAGO—The Philips cas-
sette concept in the U. §. got
a boost last week with the an-
nouncement that independent
tape marketer Pete Fabri will
make his music available in that
tape cartridge form.

Heretofore offering only some
30 titles on the Mercury family
of labels in the U. §., the
Philips-Mercury cassette  will
now have the catalogs of Chess,
Checker Cadet, Musicor, Cres-
cendo, Gene Norman Presents,
Hi-Fi, Starday, Prestige, Ever-
est, Concertapes, Elektra sound
effects series, Mabalo, Monitor
and Fabri's own Musictapes of-
fering.

Mercury, which distributes
both the cassettes and players
in the U, §,, has been negotia-
ting with many major music
producers for cassette rights to
their catalogs. These negotia-
tions reportedly continue.

The first cassette release by

Fabri's Musictapes, Inc., is
scheduled for Jan. 1. It will
enter distribution exclusively

through Mercury outlets.

Tenna Output

* Continued on page 14

to tape equipment, executive
vice-president Harvey A. Lud-
wig said.

“The expansion was under-
taken to keep pace with the
demand for stereo tape players
and the company’s other auto-
motive products,” said Ludwig,
in announcing that production
of 4 and B8-track players for
home use in the facilities will
begin in January,

Contribute to the

NAT KING COLE
CANCER
FOUNDATION

BOX 8598
CRENSHAW STATION
L.A., CALIF. 20008

Included in the initial re-
lease, Fabri said, will be prod-
uct by the Ramsey Lewis Trio,
Ahmad Jamal, Chuck Berry,
Gene Pitney, Billy May's band,
Billy Strange, Stan Getz, Arthur
Lyman and George Wright. The
stereo cartridges will list at
$5.95.

Musictapes is now the only
U, §. marketer offering product
in reel-to-reel, fidelipac 4-track,
B-track, 3M cartridges and cas-
setfes.

“l envision a vast potential
for this new stereo tape car-
tridge concept,” said Fabri. "My
experience in tape over the
years, plus the glowing reports
1 hear of the cassette system's
success in Continental Europe,
the United Kingdom and the
Orient, further encouraged me
to make the Musictapes catalog
available in the Philips system.”

Beverly Hills
Elect. Buys

LOS ANGELES — Beverly
Hills Electronics, which owns
the Muntz Stereo-Pak franchise
on Sunset Boulevard, has pur-
chased two additional CAR-
tridge retail outlets: Tape City,
several blocks away on the Sun-
set Strip, and the International
Tape Center of Reseda.

Tape City was formerly run
by executives who spun away
from the now-defunct Auto-
stereo Co., and was the first
drive-in stereo player-cartridge
sales office on the Strip. Named
manager of this facility is
George Johnson. The Reseda
store in the San Fernando Val-
ley has been renamed Muntz
World of Music, with Jack
Sculnick as manager.

Beverly Hills Electronics also
operates Muntz’ franchises in its
headquarters location and in
Culver City. Dan Shaw is
president.

RCA & Motorola Exhibiting
Their Systems in Europe

LONDON—To step up Eu-
ropean interest in the Stereo 8
CARtridge system in the face

of the rapidly growing ascend-
ency of Philips’ Musicassettes in
many key markets, RCA and
Motorola are holding a series
of presentations in major cities
this month.

A traveling team, scheduled
to include RCA's Irwin Tarr,
Dario Soria and European chief
Peter Baumberger launched
the campaign at the Turin Mo-
tor Show. Subsequent demon-
strations are being held in Paris,
Frankfurt and Stockholm. It
was due in London Thursday

(17).

It follows the establishment
of a duty-free Stereo 8 car-
tridge depot at Schiphol, Am-
sterdam's airport. (Billboard,

Nov. 5). Thousands of U, §.
duplicated tapes are being held

in bond to be drawn on by
RCA's Continental licensees,

RCA-Italiana, Rome, 15 now
marketing Stereo 8 tapes, and
Magnente Morelli is making
playback equipment. (See sep-
arate story on the Italian mar-
ket's cartridge developments.)

RCA is basing its message
on the sales success and accept-
ance by the automobile indus-
try in the U. &.

In Europe, it is felt generally
that cartridge progress will be
made as a straightforward port-
able LP playback equipment,
probably in mono. It is not be-
ing aimed primarily at car own-
ers. The current RCA demon-
strations are using examples of
the U, 8. sales pitches made
by automobile manufacturers as
well as RCA and Motorola, It
includes radie and TV commer-

advertisements.

cials, newspaper and magazine '

RELEASE 515

Gloria Lynne Everest

o Stafford Dot

Tommy Roe AB.C

Pat Boane Dot

The Ray Charles Singars Command
iy iy : Gordon Jenkins Dt
MUSIC IN THE MORGAN MANNER Russ Morgan Everest
THE “NEW"™ LODOK Fantella Bass Checkar
LOVE [ Love Elektra
WHAT'S SHAKIN® . . .. .. Lovin' Spoonful & Others Elekira
BLUES AND THE ABSTRACT TRUTH Diivar Nelson Sexlet Impulsa
A LOVE SUPREME . John Coltrane Impulse
COLLABORATION Modern lazz Quartet

with Laurinda Almaida Atlantic

OUT OF THE COOL Gil Evans Orch. Impulse
| LIKE IT LIKE DAT?

P, Della Reese A.B.C.
THE FABULDUS COUNTRY MUSIC
SOUND OF BUCK DWENS
EL REY DEL FLAMENCO
THEY'RE COMING TO TAKE ME
AWAY, HA-HAAA! S
JULIAN BREAM PLAYS VILLA-LOVOS
AND TORROBA ettt
ELECTRONICS: REMI GASSMANN'S
MUSIC TO THE BALLET AND OSEAR
SALA: FIVE IMPROVISATIONS ON
MAGNETIC TAPE .. . ... .
COMMEMORATION SYMPHONY—
“STEPHEN FOSTER"™ AND A SYM-
PHONIC STORY OF JEROME KERN
BEETHOVEN: SYMPHONY 25/MUSS0REG-
SKY: PICTURES AT AN EXHIBITION
GEDRGE FREDERIC HANDEL: WATER
MUSIC SIITE AND ROYAL
FIREWORKS MUSIC
SCHUBERT: SYMPHONY =B/MOZART:
SYMPHONY Z40/TCHAIROYSKY:
SYMPHONY 25 . . ......... ..
MERRY CHRISTMAS FROM

BONNIE GUITAR

I'M GLAD THERE IS YOU

THIS IS 10 STAFFORD

SWEET PEA . .. ..

MEMORIES .. .. .............
COMMAND PERFORMANCES, VOL. 2
SOFT soUL - . =

10-480C
10-4814
10-482A
10-4B34
12-221A
14-503A
16-171C
21-407A
21-412A
21-414A
26-401A
26-404A

26-4054
26-407A
28-1704

Buck Owens Starday
Sabicas AB.C.

54-2438
66-216A

RNapoleon XIV Warner Bros. 72-141A

Julian Bream Westminster S0-1144

Hemi Gassmann and

Oskar Sala Westminster  90-1204

For Home or Office-
with Self-Contained

Amplifier

(Speakers Optional)

William Steinberg,
Conductor

Josel Krips and

Sir Malealm Sargent

MUNTZ STERED PAK

(213)989-5000

90-123C
T90-127TC

Everest
Everest

Anthony Bernard,

Conductor Counterpoint . T90-128TC

Various Artists Everest Qa0-1230C

Bonnie Guitar Dot X95-103
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BEGINNING NEXT WEEK...
ﬂzaug h With ‘Bill COSbJ,),. ’ 1)

Warner Bros. Invites
Your Profit Participation

in a Month-Long
Promotional Sales-Salute
To the Most

Successiul Comedian
Ever Recorded!!!
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SPOTLIGHT SINGLES

Number of Singles Reviewed This Week, 176—Last Week, 105

POP SPOTLIGHTS

*This record is predicted to reach the TOP 40 EASY LISTENING Chart.

COUNTRY SPOTLIGHTS

TOP -Io tsup;tlifht:—l’redlcted to reach the

0 of the HOT COUNTRY

SINGLES Chart
DAVID HOUSTON—WHERE COULD 1 GO? (But
To Her) (Prod. by Billy Sherrill) (Writers: Sutton-
Sherrill).(Gallico; BMI)—The “Almost Persuaded”
winner comes up with an equally potent ballad
penned by Glenn Sutton and Billy Sherrill. Chalk

I OP 20 Spotlights—Predicted to reach the top 20 of the Hot 100 Chart

THE ASSOCIATION — PANDORA'S GOLDEN
HEEBIE JEEBIES (Prod. by J. Yester) (Writer:
Alexander) (Beechwood, BMI)—Hot on the heels
of “Cherish,” group has another sure-fire chart
topper with this infectious rhythm ballad material.

RONNIE DOVE—CRY (Prod. by Phil Kahl) (Writer:
Kohlman) (Shapiro-Bemstein, ASCAP) — The
Johnnie Ray hit is brought up to date wvia this
powerful interpretation by Dove. Backed by
strings and a choir, disk will soar to the top giving

him his 5th straight winner this vear. Flip: Intriguing arrangement and top vocal work. Flip: up another No. 1 hit for the top performer. Flip:
“Autumn Rhapsody” (Picturetone, BMI). “Standing Still” (Beechwood, BMI) Valiant 755 “A Loser's Cathedral” (Gallico, BMI).
Diamond 214 Epic 10102

DOTTIE WEST—WHAT'S COME OVER MY BABY
(Prod. by Chet Atkins) (Writers: Bill & Dottie
West) (Tree, BMI)—Another certain chart buster

THE KITCHEN CINQ—YOU'LL BE SORRY SOME-
DAY (Prod. by S J. Hokom) (Writer: Corso)
(Madcap & Champion, BMI)—Debut of the new

Lee Hazlewood-Decca label and an exciting new
group has all the ingredients of an'out and out
smash, Fast-paced rocker with clever arrangement
should hit hard and fast, Flip: “Determination™

(Madcap, Paloduro & Champion, BMI).

LHI 17000

I OP 60 Spotlights—Predicted' to reach the top 60 of the HOT 100 Chart

LOU RAWLS—YOU CAN BRING ME ALL YOUR
HEARTACHES (Prod. by David Axelrod) (Writers:
Raleigh-Barnum) (Raw Lou, BMI)—As “Love Is a
Hurtin’ Thing" slips slowly down the chart, this
wailing powerhouse of blues material and per-
formance should have no problem moving rapidly
up the Hot 100. Flip: “A Woman Who's a
Woman"” (Wirtz, BMI). Capitol 5790

CRISPIAN SF. PETERS—YOUR EVER CHANGIN’
MIND (Prod. by David Nicholson) (Writers:
Snyder-Sonnenberg) (Gil, BMI)—The “Pied Piper”
man strikes back with a pulsating folk-rocker that
should rapidly surpass his “Changes” success.
Strong beat and lyric content. Flip: “But She’s
Untrue” (Gallico, BMI). Jamie 1328

ERIC BURDON & THE ANIMALS—HELP ME
GIRL: (Prod. by Tom Wilson) (Writers: English-
Weiss) (Helios, BMI)—With this version of the
rocker a fast-climbing hit in England and the
Quitsiders version at No. 60 on the Hot 100, the
race is on for the top seller. Both loaded with
teen appeal. Flip: “That Ain't Where He's At"
(Helios, BMI). MGM 13636

THE YOUNGBLOODS—GRIZZLY BEAR (Prod. by
Felix Pappalardi) (Writer: Corbitt) (Whitfield,

BMI)—Solid debut of a strong new group sound..

Infectious rhythm material with a wild dance beat
that should soar up the Hot  100. Flip: “Tears
Are Falling” (T. M., BMI). RCA Victor 9015

KEITH—98.6 (Prod. by Jerry Ross) (Writers: Fischoff-
Powers) (Screen Gems-Columbia, BMI)—Hot fol-
low-up to his initial success “Ain't Gonna Lie" is
this groovy folk rocker with far more potential.than
his first hit. Discotheque winner with equally strong

lyric and vocal workout. Flip: ““The Teeny Bopper -

Song" (Tattersall & Act Three, BMI).
Mercury 72639

THE CRITTERS — BAD MISUNDERSTANDING
(Kama Sutra, BMI)—Following wp “Mr. Dieingly

Sad,” group has another winner in this production-

rhythm number aimed right at the teen market.

Kapp 793

THE KNICKERBOCKERS—PLEASE DON'T LOVE
HIM (Prod. by Jefry Fuller) (Writers: Fuller-
Walker) (4 Star, BMI)—By far their most com-
mercial entry is this hard-driving rocker with the
potential of their initial hit “Lies.” Flip: “Can You
Help Me"” (4 Star, BMI). Challenge 59348

GENE PITNEY—JUST ONE SMILE (Writer: New-
man) (Janwary, BMI)—Emotion-packed production
ballad that builds and builds and will spiral

CHAR

PAUL VANCE-—My Vie (My Life) (Vanno & Emily, ASCAP), SCEPTOR 12175

PATRICK SKY—Reason to Believe (Faithful Virtue, BMI).. VANGUARD 35048

TONY SANDLER & RALPH YOUNG—Dominique (General Music, ASCAP).
CAPITOL 5795

2 OF CLUBS—Walk Tall (Miller, ASCAP). FRATERMITY 975

LITTLE EVA—Bend It [Spectorious, ASCAP), VERVE 10459

SUSAN BARRETT—Heow 'I!]n You Hang On %e a Dream ([Faithful Wirtue,
BMI). RCA VICTOR 9017

THE ARROWS—Blue's Theme (Dijon, BMI|), TOWER 2987

THE BLUE THINGS—The Orange Rooftop of Your Mind (Brown, BMI).
RCA Victor B998

PAUL & BARRY RYAM—Have You Ever Loved Somebody (Maribus, BMI).
MGM 13409

THE AD LIB5—Think of Ma ilMl:Lau hlin. & Bildoe, BMI)., KAREN 1527

THE UMIQUES—Plrase Come Home gnr Christmas [Lois, BMI). PAULA 255

GUNTER KALLMANN CHORUS—Wish Me a Rainbow ([Famous, ASCAP), 4
CORNERS OF THE WORLD 138

P. F. SLOAN—A Melody for You (Trousdale.. BAMI). DUNHILL %054

THE POOR—Once Again (Country Music, BMI).-LDMA 3208632

THE CAROLINES—Can't Stop Lovwin' the Boy (Helios, BMI). ROULETTE 4709

20

Pitney right up the chart. Top vocal performance,
Flip: “Innamorata” (Catalogue, BMI).
Musicor 1219

THE SUNRAYS — HI, HOW ARE YOU (Prod. by
Ralke & Wilson) (Writer: Henn) (Sea of Tunes,
BMI}—Catchy rhythm with infectious dance beal
and vocal treatment should climb the Hot 100 in
rapid fire. One of their best entries to date. Flip:
“Just 'Round the River” (Dee-Pam, ASCAP).

Tower 290

THE HONDELLS—SHOW ME, GIRL (Prod. by
Gary Usher) (Writers: Goffin-King) (Screen Gems-
Columbia, BMI)—The smooth, easy-beat number
penned by Goffin and King serves as strong ma-
terial to follow up the group's “Younger Girl."
Good hit sound. Flip: “Sheryl’s Goin' Home"
(Metric, BMI). Mercury 72626

DAVID & JONATHAN — TIME (Prod. by George
Martin) (Writers: Martin-Newall) (Maribus, BMI)
—Powerful ballad with strings and easy dance beat
should bring the duo back to the charts in
“Michelle” fashion. Fine vocal performance. Flip:
“The Magic Book" (Maribus, BMI). Capitol 5777

THIRTEENTH FLOOR ELEVATORS — REVER-
BERATION (Doubt) (Writers: Hall-Sutherland)
(Tapier, BMI)—Wild, far-out lyric put to a hard-
driving beat and the result is a sure-fire winner
destined for a high spot on the Hot 100. Flip:
“*Fire Engine” (Papier, BMI).

International Artists 111 .

BUTTERFIELD BLUES BAND — COME ON IN
(Prod. by Grossman & Court) (Writers: Butterfield-
Bishop-Bloomfield) (Milkman Chivalree, BMI)—
Proved successful with their albums, group should
meet with equal success in. the singles field via
this raucous pile driver, a discotheque must. Flip:
"1 Got a Mind to Give Up Living.”

Elektra 45609

*WALTER WANDERLEY — CHEGANCA (Prod. by
Creed Taylor) (Writers: Lobo-Filho) (Butterfield,
BMI)}—Following in the footsteps of “Summer
Samba" Wanderley has equal sales potential. in
this intriguing and catchy Latin rhythm entry. Top
performance for all types of programming. Flip:
“Amanha"” (Butterfield, BMI). Yerve 10456

*SOUNDS ORCHESTRAL — PRETTY FLAMINGO
(Prod. by John Schroeder) (Writer: Barkan)
(Ponderosa, BMI)—Manfred Mann hit takes on a
new dimension via this smooth, lush treatment which
should prove to be another “Cast Your Fate to
the Wind"” for the exceptional group. Flip: “Sounds
Like Jacques™ (Leeds, ASCAP). Parkway 120

Spotlights—Predicted to reach the HOT 100 Chart

GUILLOTEENS—Wild Child [Blackwood, BMI). COLUMBIA 43852

KENNY BALLARD & THE FAII.H.IHIE S0UL BROTHERS—I'm Losing You
{EFIT ffIII & Frost, BMI). ROULETTE 4716

KATE SMITH—I Do, | De (Chappell, ASCAP). RCA VICTOR 9014

EVIE SAMDS—The Love of a Boy (U, 5. Songs, EMI). CAMED 43&

THE WHISPERS—Knmowin® [W.PsN., ASCAP). FOMTANA 1564

Fl.T':I’LP: ?:iiIE EMBLEMS —Try fl', You Woen't Forget IF (Ben-lLee, BMI}.

JUSTIM ’Hlliﬂ"—ﬂ}r Little Girl (Broadway, ASCAP). TOWER 285

DELLA REESE—That's Life (4-Star, BMIL ABC 10876

LONDON & THE BRIDGES—Keep Him (Stilran-Dandelion, BMI). DATE 1535

COMMIE STEVEWS—I1'1l Mever Happem Again ([Faithful WVirtuwe, BMI],
WARNER BROS, 5871

VILLAGE STOMPERS—Wilkemmaon (Welcome) [|5-u!1heam, BAALY. EPIC 10106

THE CONTRAILS—S5omeone (Tobi-Ann & Telldell, BMI1): DIAMOND 213 |

JOE HARNELL—Natore Boy (Crestwiew, ASCAP). COLUMBIA 43902

RONMIE DANTE = I'll Give Yeu Things ([Blackwood-Mac Faye, BMI).
COLUMRIA 438562

THE INDUSTRIAL IMAGE—Living in the Middle Ages (Bigtop Records &
Soundage, BMI). EPIC 10096

wwWw americanradiohistorv com
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for the top composer-performer is this exceptional
tender ballad of lost love. Flip: “How Many Life-
times Will It Take™ (Tree, BMI).

RCA Yictor 9011

HANK SNOW—HULA LOVE (Prod. by Chet Atkins)
(Writers: Knox-Lanier-Bowen and Aldred) (Nom,
BMI}—The former Buddy Knox pop hit is brought
up to date and countrified. Should prove a sales
giant for Hank Snow, both country and pop. Flip:
“A Letter From Viet Nam" (Hank's, BMI).

RCA Yictor 9012

CARL PERKINS—COUNTRY BOY'S DREAM (Prod.
by Jan Crutchfield) (Writer: Newton) (Cedarwood,
BMI)—The "Blue Suede Shoes” man is back with
a top of the chart rhythm contender. Perkins is in
top vocal form and the material is infectious. Flip:
“If 1 Could Come Back" (Cedarwood, BMI),

Dollie 505

Spotlights—Predicted to reach the

CHART HOT COUNTRY SINGLES Chart

RED SIMPSON—Diesel Smoke, Dangerovs Curves (Johnstone-Montei, BMI).
CAPITOL 5783

HAYDOM THOMPSOM—A Present for Mommy (Ashland, BMI). EAPP 7%5

DOLLY PARTOM—Dumb Blonde (Tree, BMI). MONUMENT 982

KENNY ROBERTS—S5iowx City 'Sue- (Morris, ASCAP). STARDAY 784

CANDY ADAMS—Three Rest Stops and Thirfeen Bridges (Ruxion & Hirt,
ASCAP). EPIC TOORT

SANFORD CLARK—(They Call Me) Country (Atlantic, BMI). RAMCO 1979

LINDA FLANAGAN—He's- Suain' In (Richwell, BMI), BOONE 1047

AL DBHFPE:;?I?]'M at the adside Inm (Al Dexter) (Hill & Range, BMI).

1

RANDI KING—| Hope My Conscience Doesnt Show (Pawnee-Rose, SESAC).
BAND BOX J&8

TOMMY FAILE—Bad Bloed (Clay-Dollar, BMI), DOT 16974

R&B SPOTLIGHTS

TOP 'Io Spotlights—Predicted to reach the

TOP SELLING, RHYTHM & BLUES
SINGLES Chart

BOBRY BLAND—BACK IN THE SAME OLD BAG

AGAIN (Writers: Malone-Morrison-Scott)  (Don,

BMI)—A. blockbuster to fast replace “Poverty” on

both the pop and r&b charts. Driving beat backs

the wailing vocal. Flip: “I Ain't Myself Anymore”
(Don, BMIi). Duke 412

BABRY RAY—THERE'S SOMETHING ON YOUR
MIND (Prod. by Scott Turner) (Writer: McNeely)
(Mercedes, BMI)}—A powerhouse combination of
material, performance and production. This one
can't miss the top of the chart. Catch the narration
on the second chorus. Too much! Flip: “The House
on Soul Hill" (Metric, BMI). Imperial 66216

CHART

THE EMPEROR'S—NKarate (Wilson, BMI). MALA 543

JOHNNY & JOM—Christmas in Viet Mam (Su-Ma, BMI). JEWEL 778

THE HESITATIONS—S5cul Seperman (Millbridge-Polaris, BMI). KAPP 790

FREDDIE SCOTT—Are You Lomely for Me (Web IV, BMIL. SHOUT 207

THE{ r!:HJII_IIHEHSHIH-I'II Be Lovin' You Forever (Rivers, BMI). SOUL

I 5

TOMMY G & THE CHARMS—1 Know What | Want (Tarheel & Striking, BMI).
HOLLYWOOD 1109

DANHY WHITE—=Taking Inventory (Easi, BMI). DECCA 32048

Spotlights—Predicted to reach the
R&B SINGLES Chart

PETER SELLERS & THE MHOLLIES—After the Fox (United Artists, ASCAP).
UNITED ARTISTS S5007%

THE "E'* TYPES—She Moves Me (Equinox, BM|). SUNBURST 001

KATHY KEEGAM—Take Care My Heart [Zeiler, ASCAP), ABC 10877

DANNY HUTTOM—Hang Onitoe a Dream {Faithful Virtue, BMI), MGM 13413

CHRIS & PETER ALLEM—Twe By Two (Bregman, Vocco & Conn, ASCAP),
ABC 10874

THE PHILADELPHIA ORCH, [ORMAMNDY)—Jamaican Rumba [Boosey & Hawkes,
ASCAP), COLUMBIA 43892

THE FREE SPIRITS—Tattoo Man (Janclan, BMI). ABC 10872

THE CREATURES — Looking at Tomorrew (Screen Gems-Columbia, BMI).
COLUMBIA 43884

DOMMA LEE—=The Geod Times Are Gone [lenny, ASCAP), COLUMEBIA 4387TR

THE SPRINGFIELD RIFLES—The Bears (Preacher, BMI). ABC 10878

LARRY COVERDALE & THE FOUR HORSEMEN-—Say Yeu Really Love Me.
iT.M., BMI). ROULETTE 4712

NOVEMBER 19, 19646, BILLBOARD
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STATIONS ACROSS THE COUNTRY ARE
GETTING A BOOT OUT OF THE NEW
SOUND OF ERROLL GARNER ON

THAT'S

b/w Afinadad MGM K-13547

MGM

RECORDS
MGM Records s a8 Division of Metro-Goldwyn-Mayer Inc.

Thase are best selling middle-of-the-road singles compiled from
notional retoil soles and rodie station air eloy listed in ronk ordar.

sil||eYele /(e TOP 40

g é—‘ i“ TITLE  Arfist, Labal & Humber t&

@ 1 1 2 THE WHEEL OF HURT....... 15
Margaret Whiting, Londen 101 {Reesevelf, BMI)

@ 3 7 9 LOOKIN' FOR LOVE.......... 8
Eay Comniff Simgers, Colembia 43814
ilay, ASCAF)

@ 4 4 &6 ATIME FOR LOVE.......... o
Teny Bennel?, Columbin 437E8 (Wiimark, ASCAP)

@ 5 12 13 GAMES THAT LOVERS PLAY.. 5
Eddie Fisher, RCA Victor B95& (Miller, ASCAF)

@ 2 2 1 BORNFREE ................ 17
Roger Williams, Mapp T&T (Screen Gems-
Calembis, BMI)

@ 6 14 14 NOBODY'S BABY AGAIN. . ... 7
Dean Marfin, Reprisie 0514 (Smooih-Mema, BM1)

@ I 15 20 A DAY IN THE LIFE OF A FOOL 5
Jatk Jones, Kepp TBI (United Artigts, ASCAR)

15 22 22 HAWAIl (Main Title). ... ..... 5
Henry Mancimi, His Ork & Chorws, RCA Vicior B951
[Fnifed Arficts, ASCAP]

@ 17 23 23 ALLTHAT I AM. . .......... 7
Elvis Presley, RCA WVictor B941 (Gladys, ASCAP)

11 17 17 CABARET . ; S
Marilym Maye, I:E.l. '|||'||:Il-r I'H I'!millrrl IHI]

® 8 5 4 SUMMER SAMBA . 15
Walter Wanderley, Verve IIH!1 :ﬂ-:lm.l IHI]

@ 18 25 27 THE WHEEL OF HURT........ 5
& Martine, Capitel 5740 (T, Hﬂnnaluu;m:;

@ g 3 3 SUMMER WIND . . 12
Frank %inatra, Reprise ﬂ!ﬂ ['Hltma-ri .I.ICIF:l

@ 27 — — WINCHESTER CATHEDRAL ... 2
New Vivdewllle Band, Fontana 7543 i!wlil;:s

@ 10 9 10 ELUSIVE BUTTERFLY . ¥
Jane Margan, Epic 10058 [Hdrir IHI:I

21 28 32 CHANSON D' AMOUR ...... 4
Lettermen, Capitel 5749 (Thonderbird ASCAP)

@ 22 30 31 SOMEBODY LIKE ME. ........ &
Eddy Ammeld, RCA WVieler B965 (Barfon, BMI)

24 27 28 WALKING HAPPY ..... 3
Pegay Lee, Capitol 5758 (Shapi "'.'m"'ile‘:i.

@ 12 &4 5 DOMMACGE, DOMMACE ...... 11
Jerry Wale, Columbis 43774 (Feizp, ASCAR)

@ 20 24 26 S0 WHAT'S NEW. &
Peggy Lee, Capitol 5740 r.l.hmt. HHI‘J

@ 13 8 8 FREEAGAIN ............... 9
Barbra Sireisamd, Colombia 43808 [Emanwel-
Benu|olals, ASCAF

@ 26 36 39 A MAN AND A WOMAN. .... 4
Temike Jomes & Herbie Manm, Atlaniic 3343
[Warthern, ASCAP)

73) 14 13 12 MAS QUE NADA. _ 16
Sergls Mendes l'rll I;llll '-H. I.Hlu
Bor (PFesr Int’l, M)

@ 2B 29 29 GAMES THAT LOVERS PLAY.. &
Wayna Wewten, Capltel 5734 [(Miller, ASCAF)

28) 25 16 15 THE PORTUGUESE WASHER-

WOMEN . 7

Bajs Marimba Ilnd AI.H I1l Ilmir.h .uu.n
32 34 38 WISH YOU WERE HERE,

BUDDY . <
Pat Ilnrrl Il'df 1ll‘l:l II-thl lS'I:I.F'I

@ 164 10 7 IN THE ARMS OF LOVE. ... .. 17
Andy Willlamz, Colembia &3TIT (Twin-Chrin,
ASCAPR

29 35 37 CABARET . 4
Mika Buuglu l.pqz IHTI I.'.'unhﬁ:::l

29 33 33 35 LOUIE, LOUIE . .. 4
The Sandplpers, llH lH" ILIIMI IHﬂ
@ 12 11 11 | CAN'T GIVE YOU ANYTHING

BUT LOVE . o iz g
Bert l:nrnllu-r lnl HH |:|r1: IIHu Jiooa
[Allll'.l. ASCAF)

@40——WHGAMI 0 o
l‘lh.lll Ell.rh 'Hlnuf In-.|. SB5)
(Bechess, BMI}

@ — — — ASYMPHONY FOR SUSAN ... |
The Arbors, Dote 132§ (Kabi Kriz, AJCAF)

@ — — — SPANISH NIGCHTS AND YOU.. |
Conmie Franchs, MGM 13410 (Miller, ASCAP]

@ 34 19 19 SO WHAT'S NEW .. .. ....... 7
Horst  Jamkowaki, Mlercury T2815 (Alme, ASCAP)

@ 35 31 30 MARRIED . 7
Bom Cherry, hln:umul '!]'1 liunllm I-HI:I

3?——DI5TAHT DRUMS ....... 2
Vic Dana, Dolten 334 Il:u-'lhlll HII]'

@ JB 40— UPTIGHT . ..o il v iae i 3
Eamsey Lewis, Cadet 5347 [Jebete BMI)

@ 39 39 — THEME FROM THE BIBLE. .... 23
Peter De Angeles, 201k Comfury-Fem dddd (Robbina,
ASCAP)

@ 36 37 40 CHANGES . ... ... .cvavuanis 4
Brofhers Four, Ell'urnhll -I-I-III- l:lll'rlllil' ASCAF)

— — THAT'S LIFE .

Frank Simatra, l.um: ul:ll Ii'uul-r Ihr Tﬂﬂllll;ﬂ

IT TAKES A
GOOD SONG,
RECORDED
BY A LOT OF

GOOD PEOPLE,
TO MAKE A
STANDARD:

A LOVER'S
CONCERTO

The Toys — DynoVoice; The
Supremes—Motown; Jane Mor-
gan—Epic, Peter Nero—RCA
Victor; Petula Clark — Warner
Bros;; Sarah Vaughan—Mer-
cury; Ronnie David—Liberty;
Floyd Cramer— RCA Victor;
Mrs. Miller — Capitol: Roger
Williams—Kapp; Carla Thomas
— Atlantic; The Fleetwoods —
Liberty; Percy Faith—Colum-
bia; Sandy Nelson—Imperial;
Quincy Jones—Mercury: Village
Stompers—Epic: Jerry Murad’s
Harmonicats—Columbia; Xavier
Cugat & Orch.—Decca; Sonny
Stitt—Wingate; Carmel Strings
—Liberty; Nina Pinta Orch—
Decca; New Classic Singers—
Capitol; Charles Calello—RCA
Victor; Midnight String Quartet
—London; Living Jazz— RCA
Victor; Leslie Uggams—Atlan-
tic: The Ventures — Liberty;
King Richard's Fluegel Knights
— MTA; Molly Camp — RCA
Victor; Billy May — Capitol;
Ethel Smith—Decca: The
Vogues—Co & Ce; Neil Sedaka
—RCA Victor.

... WELL,
ANYHOW

IT'S A
START

SATURDAY
MUSIC. INC

1841 Broadway
New York, N.Y. 10023
212.Cl 5-3535
Tom Catalano, Gen. Prol. Mgr.
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You are
nOW 0N
farget...

with this barrage ot
sales-shattering albums
from MGM, the
radioactive line to
direct hits!

CONNIE FRANCIS

MGM

RECORDS

' ion of Metro-Goldwvn-Mayer Inc.

. | ——
E/SE-4381 E/SE-4396

M@Mﬂ.@lﬁﬂi [ —

MENNAT FER CLPTAIN 1PANLEINR m.l.l'.ﬂ'll-_ﬂ..m BEBEN LEN NREL
f i

EI_SE_fMDE

Hugh Masekela s nextalbum | PRESESES Y

HERMAN'S HERM[TB

E."SE 4415

e = \Whman

An extra
burst of

Startillery!

E/SE-4418 E/SE-4419 KLP/KLPS-8054
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A bull’s-eye
volley
ELLA

blockbusters!

WM& <

wwith Mdmcty Paich
e P Orchenbre

A\

V/V6-4071

V/V6-8638

) £ Wl
| ILLIE,
OBO

i FECLN SO

V/V6-8665 V/V6-8668 V/V6-8669 V-15052 V-15053

vu"lt.lllle fusillade of
tmnmr»w S

hifs! (

Y FOLKWAY S)

Verve/Folkways Is a division of Metro-Goldwyn-Mayer Ine.

THE BLUES PROJECT/ FIIIHEE'I‘I[I'HE

FT/FTS5-3006

"NoBirt Hames oo supuanes WS oo B ettt

BUKKA WHITE - BIG JOE WiLLIAMS

FT/FTS-3009 FT/FTS-3010 g - C FV/FVS-9037
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The |
dynamife bl
budgef ;

1.-ﬁ.u P = - -; ; ...,-_. | | THE TPCaaL E0 Wb TRAL AL e L 1 |
o | GillThe Clouds Roll By 75

e Wl = e
! = 3 '-T &0 The Pusic of Jerome Karn | i

e Vil S
|

I’EIIIIIIII"I'I‘.1 gﬂE““

W L L e o i A Pk

- Eﬂ"‘i"’"

=
A o O v

M/ MS-581 M/ MS-584

E COUNT IMSiE Music from the Motion Picture -

b Y “THE BIBLE'

L EE e B e s e d e m—

The Metropalitin Pops Orchestra

TI 0.4 /s

M/ MS-591 | M/ MS-592 M/MS-593

yudget classics

M/MS-585

& |l:lﬁel;\' of |

The Halian Barogue MOZART SYMPHOMIES THE BALLAD OF BABY DOE |
Hnsﬁini el sl e NN | DOUCLAS MOGRE & JOHN LATOUCHE I
Stabat Mater ' i
r"'""_’.r*"".“’ of Metro-Goldwyn-Mayer Inc.
H/HS-25032 H/HS-25033
Zmd | ¥y i
e PROKOFIEV Bl o gkt Aol | Mozart
W & PEACE oo b vl e Mo e THE TIMES OF DAY | .
Cilla-kobon A T 1 1 e B 14 0 st P R G A e Clara Hasicil
Hm‘flﬂﬁlll.lflﬂ's Wl ::'!-.{EET-.“E:E.F: | WA |-|-"-.|_.:«-.| A5 4 BOLIN et AT, ::::Tm“
I. . FURREN |4 NS Comim CARLOE BERINACH. CON L Tow 1 IIJlill'ﬁlil_ll.l;l'lallﬂlliu‘l;'!l:-I-I|||1. e M e
Chrbdn kA
HMNLIS AT EALLY CANTIM
Orpe 'leau
C CASTELLANIS
i L] H;‘I VEsly) |
ZIRLE, SuPAACH TR wvelaL]
LT T
S S = — I — | L —
H/HS-25037 H/HS-25039-3 H/HS-25040 H|HS-25041 H|HS-25042
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A swinging salvo of
A\ HIO\ = budget |.|Ia!

VSP Records f Metro-Goldwyn-Mayer Ine
THE JAZZ LEGACY OF S

BUD POWELL V324,
S ﬁfﬁ%ﬂwﬁ‘ﬁh

VSP[VSPS-30

VSP/VSPS-31 VSP/VSPS-32 V5P/V5PS-33 VSP/VSPS-34 VSP/VSPS-35

A broadside of Inulch Ints im' Kids!

CUETMN GOING up [ T A) o (" METRO-GOLOWYN-MAYER'S ||

THE AMAZING TV THEMES OF _ |.

THE GREEN HORNET
TARZAN

BATMAN _
FLIPPER
it's lllm:t'l'lma

m;m"ﬁmmnunu-

"t -
 LEO THE LION RECORDS'|

CH-1023 CH-1025 CH-1029

Infroducing
King Leo =The TN children’s line!
The newest hot-line from MGM. Sales going great
guns with small fry. Deluxe double- fold packagmg,
premlum -priced, Srrsnsonx | (RS

featuring their BN
favorite TV ElG

KING LEQ t£/Les-900 LE/ LES-901 LE/LES-902
and books.  =sEs
. King Leo Records is a division of Metro-Goldwyn-Mayer [nc.

An arsenal of explosive
album-power...available

at your MGM supply depot!

g0 the Lion Records is & divisi
of Metro-Goldwyn-Mayer Inc



www.americanradiohistory.com

TALENT

THE ORIGINAL CAST LP of “The Apple Tree” recording playback is
listened to, from left, Goddard Lieberson, president of the CBS/Columbia
group, who produced the album for Columbia Records; composer Jerry
Bock; Barbara Harris, star of the Broadway show, and lyricist Sheldon

Harnick.

Dusty Springfield OK--
Rich Riffs and Jabs

NEW YORK—Just exactly
who was the headliner opening
night Wednesday (2) at Basin
Street East seemed to be up
for grabs. Or so thought band
leader Buddy Rich of World
Pacific Records, who took over
the stage and, with assists from
friends, almost didn't let go.
Actually, the spotlight should
have been focused on Dusty
Springfield, the British star who
records for Philips Records.
And 1t must be said that, in
in spite of the shoving and an
attempted verbal put-down by
Rich, she presented a enjoyable
evening.

She was pgutsy on “Kansas
City,” cute on “England
Swings,” and soft and charm-
ing on “It's Over.” While “"God
Bless the Child” was very well
done, and “Alfie" featured per-
fect wvocal inflections to make
the song fresh and exciting.
A high point was her hit of
“You Don't Have to Say You
Love Me."

Rich had introduced her with
a comment that his act would
be a hard one to follow—which
included two songs by a mem-
ber of the audience: Tony
Bennett, as -well as the stage
appearance of Johnny Carson—
but that everybody ought to
give her a hand.

Rich, actuvally, did a good
job, though most of the musical
selections by his new 17-piece
orchestra were a little far out
for a general nightelub audi-
ence like that* which frequents
Basin Street East. Recogniz-

Goulet a Hit in
Las Vegas Date

LAS VEGAS—Robert Gou-
let is back in Las Vegas, to the
delight of tourists and bosses at
the Sahara Hotel.

Goulet opened Oct. 21 for
three weeks in the Congo Room
at the Sahara and, as usual,
packed the place. He sang all or
part of 30 songs, including such
favorites as “Mame,” “Please
Forgive Me"” and "“Shadow of
Your Smile.” Goulet strolled
into the .audience to sing “Sep-
tember Song,” “Funny Valen-
tine” and "If Ever I Should
Leave You.” Ralph Sharon con-
ducted the Louis Basil 21-
piece orchestra for the singing
star. DON IGILIO

able were “In a Mellow Mood"
and a medley of tunes from
“West Side Story." The latter
was the highlight of his per-
formance.

The Los Vegas, a Columbia
Records act in the Latin and
mariachi bag, did extremely
well but failed to make more
than a dent in the show business-
type crowd. Their act would
have obviously appealed more
to the usual type of nightclub
audience. CLAUDE HALL

Jane Morgan: Rocks ’

By ELIOT TIEGEL

LOS ANGELES — The re-
cording of Hot 100 chart hit
tunes by Jane Morgan is also
helping introduce the material
to older nightclub audiences
who're probably more familiar
with waltzes and the cha-cha-
cha. The blonde vocalist said
last week that she's always en-
joyed rock 'n' roll music and
had amazed Epic Records exec-
utives by agreeing to record it
when they suggested the idea.

Singing “1-2-3," "“Soul and
Inspiration” and “Sounds of Si-
lence” has changed her image

. something she'd wanted to
accomplish, she said.

“I happen to be a great be-
liever in young writers,” she
said, “and I always felt rock
'n’ roll was here to stay.” How-
ever, the very nature of the
blasting arrangements has ob-
scured some lyrics she says, be-
moaning the fact since it makes
auditioning songs a tedious af-
fair. In selecting Hot 100 chart
songs for her adult patronage,
she -only chooses titles she feels
are tight for her. The two vital
ingredients sought are lyric sub-
stance and a good melody.

Wide Airplay

After she recorded “Elusive
Butterfly” for an album it re-
ceived wide airplay. “All of a
sudden people wanted to know
where I got that song" she
noted, “They didn't realize it
had been a hit. To adults, this

is all new material because
they don't listen to top 40
radio.”

The vocalist, with 17 vyears
in show business, says he has

Four Seasons Weather Critics’
Storm With Fresh Approach

- CHICAGO — During their
five years as a singing group,

‘the 4 Seasons have disproved
.criticism . that their sound has

d sameness.

Their current chart number
is "I've Got You Under My
Skin.” And an entire album of
folk music in the package titled,
“"Born to Wander,” “What the
World Needs Now," and the
satiric Bob Dylan piece, “"Don't
Think Twice” are cited by the
group as representative of their
versatility.

Contributing to the pgroup’s
repertoire as it now celebrates a
fifth anniversary is the work
of Bob Gaudio, the quartet's
major writer. His interpre-
tations, worked out in conjunc-
tion with the 4 Seasons’ regular
producer, Bob Crewe, have re-
sulted in a number of successes.
It was Gaudio who penned
“Sherry,” the Veejay smash that
launched the  aggregation's
career.

A Trademark

Critics who charge the group
with having a limited range of
style may be influenced by the
distinctive contribution of high-
voiced lead smger Frankie Valli,
the “Valli Sound” has become
an unmistakable trademark of
the group.

Distinctiveness of the group's
sound was demonstrated em-
phatically when its 1965 “Don't
Think Twice” became a chart
recording under the pseudonym
“The Wonder Who."

The retirement of the third
original member of the four-
some could be part of the rea-
son. After Massi's retirement
from the active music business,

MOVEMBER 19, 1966, BILLBOARD

Charlie Collello joined the
quartet but was replaced the
same year by Joe Long who
has released three sets which
chronicle the 4 Season's long
stay on the charts, “The 2d
Vault of Hits,” with titles such
as “Sherry,” "Walk Like a Man"
and “Big Girls Don't Cry” high-
light the early vyears of the

- (Continued on page 28)

to screen & great deal of cur-
rent material to find songs
which fit her ballad style. The
aim is to create a new image
and break away from her asso-
ciation with “Fascination,”
which dates her to 1958.

By working modern songs,
the vocalist feels she is carvin
a new niche for herself, wit
both the bistro crowd and the
younger set. (According to
Epic's vice-president Len Levy,
Jane has had a “whole new re-
vitalization of her career” due
to her recording chart singles.
During - her three-week stay
here, where she was performing
at Century Plaza Hotel, Miss
Morgan cut some contemporary
material for singles release. This
is part of her drive to launch

n’ Racks

new songs rather than adhering
exclusively to recording other
artists' hits.

“Before rock 'nm’ roll, songs
had gotten into a polite kind
of writing. Songs were popular
but superficial. Today, they're
more realistic. The writers have
guts; ‘they're not afraid to say
something.”

Still, she recalls she listened
to 150 songs before selecting 12
for an LP. She and her secre-
tary sat in her New York apart-
ment and pieced together the
words of one song by re-playing
the single 15 times. Miss Mor-
gan feels material which she can
use if being created by Bob
Lind, the Righteous Brothers,

Mamas and Papas and the Lov-
(Continued on page 28)

‘Load of Mischief’ Is Loaded
With Top Musical Offerings

NEW YORK—"Man With a
Load of Mischief” opened off-
Broadway last Sunday (6) and,
judging by the fine music and
staging, it ought to settle down
for a comfortable run. While
the period (18th Century Eng-
land) is familiar to off-Broad-
way audiences, the John CIif-
ton-Ben Tarver musical at the
Jan Hus Playhouse offers more
than other period plays, It
offers disarming numbers like
“You'd Be Amazed,” "Ro-
mance!” and “A Friend Like
You." It offers a “Dinner Min-
uet,” for which choreographer
Noel Schwartz rates special
praise. And it offers Reid
Shelton as a servant who is a
gentleman by character. Shelton
not only sings well with a good
baritone voice, but also acted
his role as servant to Raymond
Thorne, a heartless fop, to per-
fection.

Virginia Westoff as the Lady
was competent, but her dic-
tion could have been clearer.
Alice Cannon was appropriately
pert as the maid, though she
was saddled with the one out-
of-place song in the show,
“Little Rag Doll,” a pretty tune,
Tom Noel as the innkéeper, and
Leslie Nicol as ‘his wife, gave

Newton’s Action Law
Draws Hot Reaction

NEW YORK—Wayne New-
ton’s first major supper club
appearance, at the Hotel Amer-
icana's Royal Box Monday (7),
was a rip-roaring success. The
Capitol Records artist was
bombastic, pensive, and funny
—all within the space of an
hour. His closing bit, which in-
volved putting on a clown's
makeup and going through a
dramatic scene, punctuated by
song, could have been pure
schmaltz with a lesser per-
former. Newton pulled it off.

His repertoire ran the
gamut — from his big hits,
“Danke Schoen"” and “Red Rose
for a Blue Lady,” to “Hava
Magela” and “Bill Baily." And
his musicianship included some
pretty fair country fiddle, a bit
of 1920 banjo strumming, and
blasting away with a miniature
cornet.

~ Opening number was a rous-
ing “Once in a Lifetime,” fol-
lowed by a silky “Shadow of

www americanradiohistorv com

Your Smile.” Whether Newton
sings a ballad like "What Now
My Love"” or a blaster like
“When the Saints Go Marching
In," he has a boyish quality
and a wee touch of country.

The performance, except for
the dramatic closing, had a
light feeling throughout, with
Newton and his brother Jerry,
the guitar plaver, engaging in
enough banter to create a feel-
ing of intimacy with the audi-
ence,.

The entire evening had an
overlay of corn, just enough to
loosen the audience, and not
o0 much that Newton came off
as another “aw shucks” per-
former.

Newton's vocal credentials
are impressive, and his sense of
showmanship is even more im-
pressive. He can handle “Dixie
Melody” or “Who Can I Turn
To" with equal finesse.

AARON STERNFIELD

charming character portrayals
as the proprietors of the inn,
“The Man With a Load of
Mischief,” scene of the action.
On the whole, the show is a
winning little musical.

FRED KIRBY

Loretta Lynn comes into her own
—with a hot new LP topping Bill-
board's Country Album lineup.
“You Ain't Woman Enough' (Dec-
ca DL 4783M; DL 47835) indi-
cates that indeed she is both
woman enough and talent to
spare. The album is a blend of
country favorites highlighted by
the title song and “These Boots
Were Made for Walkin'." Loretta
expresses country blues in her
own inimitable style. An indi-
spensable part of that outstand-
ing style is her Epiphone guitar—
the outstanding choice of profes-
sionals. (Advertisement)

Unsurpassed in Quality at any Price

6LOSSY
PHOTOS

7!«%¢ Bi 8x10 .
1000 LOTS
$10.98 per100

Poal Cards
540 per 1000

1000

8x10 COLOR
$165.00

3,000 Postcards
$120.00

Special Color

166 W. 46th St, N.Y. 36 PL7-0233
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WORLD FAMOUS
KING KAROL

FASTEST SERVICE AT LOWEST PRICES!
FOR BEST FILL & PROMPT SHIPMENT- . . . USE
OUR FACILITIES TO BUILD YOUR BUSINESS!

RECORDS * eVeryranc + TAPES
TOP 15{'{ CHART POPS PLUS 100's OF STANDARDS

Schwann Catalog Your Schwamn Catalog Yaur
List Prices Price List Prices Price

5 8% 1o .98 2.7 10 3.9 ...... $2.15
1.89 1o 1.98 4.79 fo 4.98

239 te 2.50 579 te 598 ...... 2.30
2.79 to 2.98 679 o 698 ...... 383

We Ship Anywhere-Foreign Orders Invited--Add 159

&
| PARKING OPPOSITE STORE!
v FREE PARNNG OPPOSIE STOREL

* /|, OPEN FOR PICK-UPS EVERY DAY OF THE YEAR

/448 West 42nd Street, New York City 10036
(Between Oth & 10th Aves) (212) BR 9-2342

S~

ONE STOP!

R 0 TN T W O S

THE MUSIC INDUSTRY
IS GETTING ALL SET FOR
BILLBOARDS
ANNUAL INTERNATIONAL
TALENT DIRECTORY
BE THERE!

TALENT

Jane Morgan:
Rocks & Racks

o Continued from page 27

ing Spoonful. “I even tried to
figure out how I could do a
James Brown number,” she re-
canted.

“All media are geared to
youth,” she says. “And so disk
jockeys (on easy listening sta-
tions) will play a song they
know has already been ac-
cepted by the audience which
listen to top 40.”

Her live appearance has not
yet been turned over completely
to charts. Instead, she performs
magnificently with a “Fiddler
on the Roof” medley, a moving
version of “More” (her favorite
love song), and an emotional
tribute to her friend, the late
Edith Piaf. Ted Auletta, her
pianist, conducts the Frankie
Ortega house orchestra which
complements her powerful,
silken voice. For recordings, she
works with a&r man Manny
Kellum and arranger-conductor
Frank Hunter.

The Spencer Davis Group has
been signed by United Artisis
Records. The English group's first
United Artists release will be
“Gimmie Some Loving.”. . . Grace
Markay signed with Capitol, where
Dave Axelrod will cut her disks.
. . . Cecil Taylor to Blue Note,
where his debut LP is “Unit
Structures.”. . . Chad Mitchell to
Warner Bros, as a single. His in-
itial LP for the label is “Chad
Mitchell Himself.". . . The Young
Savages signed to a long-term re-
cording by Laus Ogerman and
Larry Welss of Helios-Glamorous

Music.

SONGWRITERS JERRY LEIBER and Mike Stoller, right, look at poster
of the Broadway comedy, ''Hail Scrawdyke!" with their co-producer
theatrical attorney Si Litvinoff, center. Show opens Nov. 2B at the
Booth Theater. It's their first producing effort. The songwriting team
is also at work on a musical version of “$100 Misunderstanding.”

Nightclub Bows
In San Antonio

SAN ANTONIO—The Stone-
henge, a new local nightclub,
has opened here featuring folk
music, both resident performers
and guest artists each week.
Dress is casual and the audi-
ence is comprised of both
college and older adult folk
song lovers.

Shane Appling and Judy
Anderson are general managers
of Stonehenge and also per-
form as half of the resident
performer team appearing each
Friday, Saturday and Sunday.

The other half of the team is

Four Seasons

o Continued from page 27

group. The Gaudio, Valli, de-
Vito and Massi sound is here.

“Looking Back,” is a package
spotlighting hits made famous
by other big music names and
demonstrates the group's versa-
tility. The third LP is a Christ-
mas package, the 4 Seasons’
10th album release,

Denny Henderson. The club
usually features one or two
guest performers each week—
either amateurs or professionals.
The club has a capacity for
about 100.

TO ALL OF YOU WHO ARE MAKING

"WHY PICK ON ME" BY THE STANDELLS

THE ATTARAGK GORP.

THEIR BEST SELLING STNGLE RECORD TO DATE

PROGRAM DIRECTORS -
DISC JOCKEYS -
DISTRIBUTORS -

DEALERS

RACK JOBBERS -
ONE STOPS -

VARIOUS TRADE SHEET

--== and the trade papers.

TO ALL OF YOU ===
OUR SINCERE THANKS

GREENGRASS PRODUCTIONS - PRODUCERS
B~-J ENTERPRISES - MANAGEMENT
AND THE STANDELLS

P- S.

YOU MADE IT POSSIBLE:

THE STANDELLS ON THE HOLLYWOOD PALACE, NOV. 19

Greengrass Produciiens - §-J Enierprises

9220 SUNSET BOULEVARD, LOS ANGELES, CALIFORNIA 90069 = SUITE 330 - 273-8016
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Billboard

HOT 100

*‘ STAR performer—Sides registering grestest proportionate upward progress this week. ln:urd industry Assugiation of Americe seal

"-....!' certification as million sslling single.

ﬁ 49 56 67 THE WHEEL OF HURT
Margaret Whiting (Ameld Gelamd), Lenden 100

| ﬁ 46 65 B2 HOLY COwW

Lee Borvey (A, Tewisaini-Ml, Schorm), lmy 948

@ 33 23 14 PSYCHOTIC REACTION

@ 70 BO B0 A SYMPHONY FOR SUSAN. ..
Arbari, [Richard Carmey), Date 1539

ﬁ. 81 96 — IT'S ONLY LOVE

Tommy James & the Shendells,
ﬁ 8B4 91 92 CAMES THAT LOVERS PLAY. .

Eddle Fisher, (A1 Scheinn), RCA Victer B934
40 40 44

Divis Presley (Joe Pasiernak], MCA ‘Vieter a941
50 53 56 DON'T BE A DROP-OUT. . ..

Jamus Brewn B Hin Famous Flames
{hames Brown Pred,) King #0358

61 61 SOMEBODY LIKE ME. ;
ﬁ 55 78 — WHISPERS Eddy Armold {Thet Atking), RCA Victer D945

E{RIR,
£ §| ¢

7 27 68 YOU KEEP ME HANCIN' ON. .
Swpremes (Hollend-Deeler), Molawn 1100

4 17 38 GOOD VIBRATIONS .

Besch Beys (Brism Wiliem), Capital 3476

6 24 66 WINCHESTER CATHEDRAL... 4

New Veudeville Band, [Geell Stepheni),
Fenfaza 1543
..

2 2 LAST TRAIN TO CLARKSVILLE 11 g

Menkees (Tomesy Doyee & Bobby Harf), e
Colgems 7001

4 POOR SIDE OF TOWN........ 10

Jdofnny Hivers (lom Adfer), Imperial S6ID5
DEVIL WITH A BLUE DRESS ON

TITLE Artlit (Frodwoer], Label & Humber

Commf Five [Hooven-Wimn), Dewble Shet 104

32 21 13 CHERISH

Amocistion (€. Boeticher), Valisnt F4F

@ 45 58 42 KNOCK ON WOOD
Eddie Floyd (Pred, by Stalfl, Stix 194

29 32 34 FA-FA-FA-FA-FA .

3

®

Jackle Wilson (Carl Bavh), Brwnswick 55300 75 B8 BANG! BANG!
IT TEARS ME UP Jon Cuba Sextet (Famehn Cristall, Tico 475

51 62
ﬂ Varry Bidgt (Maetls Ereent-bln ber) 98 — WINCHESTER CATHEDRAL . _.
& GCOOD COLLY MISS MOLLY.

Gana Rallin, Tewsr 203
COOD GOLLY MISS MOLLY. @ 42 42 ALL THAT | AM B4 BS A DAY IN THE LIFE OF A FOOL
New Voles 017 39 41

Elwvin Presley (es Postormark], ECA Wiclor BF40 duck lamwi, (David Kapp), Kapp 701

AIN'T GONNA LIE. ;
Keith [Jerry Ress), Mercury 72594 79 86 BABY, WHAT DO YOU WANT

ﬁ of 7 RUN, RUN, LOOK AND SEE,.. 5
Brisn Wylsnd (Snwlf Garrett), Philips 40405
THE GREAT AIRPLANE STRIKE 8

I'M YOUR PUPPET
James & Bobby Pweify (Don Schrosder), Bell 48

96 TEARS
T (Guestion Mark) & the Mysteriams, Cames -I‘I.l

Barbara Lewh, (Jerry Wesler & Ollls MeLawghlial,
Atlamile 3381

THAT' 5 LIFE

th oo W O

ROOR ROOR

=4

~

IF | WERE A CARPENTER
Bobby Dasin (Kepplesman-Rubin), Atlaatie 2350

RAIN ON THE ROOF..
Lovin' Spoonfel [Erik Jacohisn)

ama Sutra 214
LADY CODIVA
Pater & Gorden (John Burgens), Capihel 3748

BORN HI.EE
Reger Willlams (My Grill), Mapp ToT

LOVE I5 A HURTIN® THING. .

Low Rawls (Davld Axelrod), Capifol iToe

REACH OUT I'LL BE THERE. .

Four Teps (Hollamd & Dazier), Motown 1090

HOORAY FOR HAZEL.

Temmy Hes (Dur Predel, lIE Il.'lI.II:

WALK AWAY RENEE

Lefi Banke (World Unifed Prod. Ing.}, Smaush 2041

COMING ON STRONG. ... . ...
Brends Lee (Owen Bradiey), Decca 32010
WHAT BECOMES ©OF THE
EROKENHEARTED ....... ...
limmy Ruffen (Willlam llnmm:l,r hul Iﬂﬂ

DANDY

Herman's Hermits (Mickie Most), MGEM 13603

STOP STOP STOP. . N
Hallles, [Eon I.l:hn'.ﬂ lnnhl mu

I'M READY FOR LOVE
Marths & the Vandelles, [HoMand-Dazier],

WHO AM |

Petula Clark, (Teny Haich), Warner Bros. 50463

A HAZY SHADE OF WINTER. .

Simen & Garfunkel {Bob Jehnston), Colwmbla 43873

MELLOW YELLOW
Demavan, (Mickie Mostl, Epic 10098
LOOK THROUGH MY

WINDOW
Mama's snd 1hs Papa's, [Lou Adler), Dunhill 4850

BUT IT'S ALRICHT
4, 1. Jackson (Lew Fellermas), Calls 109

B-A-B-Y .
Carla Thomas (Sfaff), Stax 195

(You Don't Have Tao) PAINT ME

A PICTURE
Gary Lewls & the Pliyboys, Souff Garmetf)
Liberty 33914

SECRET LOVE ... ..

Billy Stewart, |Dave & Castem), Chesa 1970

GO AWAY LITTLE GIRL

Happenings (Tekens), B, T, Fuppy 532
| JUST DON'T KNOW WHAT
TO DO WITH MYSELF

Demne Warwick (Bacharsch-Davld],
Scopler 11147

LOVIE, LOUIE

Sendpipers [Temmy LaPumas), .l.l-lu'. I-l'!

@Eﬁ 26

@13
Tﬁ
tSE

Ed
35
D

@) '
@ 63
&

Paul Bevere & the Ralders {Terry Malcher)

Columbla 43018

SEE SEE RIDER
Eric Burden & the Animals (Tom Wilsen
oM 135ed

HAVE YOU SEEN YOUR
MOTHER, BABY, STANDING
IN THE SHADOWS?.

Rolling Stames {Andrew Oldham), London 903

OM THIS SIDE OF GOODBYE. .
Rightedus Brothers, (BIll Medley), Verve 10489

NINETEEN DAYS
Bawe Clark Flwe (Dave Clark), Epic 10074

| CAN MAKE IT WITH YOU. .
Pexn-fece Singers, (Bek Johmstem) Colmmbis 43784
THE HAIR ON MY CHINNY
CHIN CHIN . ...

Sam the Skam B the Fhruh :'Ihn- I:uhﬂ
HMEM 12500

I CAN'T CONTROL MYSELF. .

Traggs ilarry Pagel, Fontama 1557, Mtca Sdd4

HEAVEN MUST HAVE SENT

Elgins (Hollamd-Daceier), ¥.1.P. 23037

A PLACE IN THE SUN.
Stevis Wonder, [£, PFaul], Timll ¥t

TIME AFTER TIME
Chris Moniez, (Tommy LiPfums-Hirk Alpert],

ARM B31
(Come "'Round Here) I'M THE

ONE YOU NEED .
Miracier (Hallend & Dezier) Tamls 34140

WISH YOU WERE HERE,
BUDDY ...

Pat Boons (Hick Venel and Eandy Wood), Dot 16533
(When She Needs Good Lovwin')

SHE COMES TO ME.
Chicago Loap (Bob r.n-n l. ll I'-IIHE

Bymo¥alce
l GOT THE FEELIH'

Meil Diamond, {Jeff Ilrrrl-llll ﬁu-uil:h]
Bang 534

SOMEBODY (Semewhere)

NEEDS YOU

Darrell Bamks (Salid Hithousd Pred., Inc.).
Bevilot 203

HELP ME GIRL. .
Owtsiders, (Roger Karshner), Capltel 5759

WHY PICK ON ME

Stamdells {Ed Cobb), Tower THZ

THE WHEEL OF HURT
Al Martine (T. Morgan), Capitel 8741

COME BACK ...............
Five Stairsteps, Windy € 603

STAY WITH ME.. ..
Lorraime Ellkion (lerry Ragavoy), Warner Bras,
Sn30

B REOERRE RROEBE
EEETER
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Frimk Zinatra (limmy Bewen), Beprie 03531

DON'T ANSWER THE DOOR, .
B, B, Eing [(Jolmny Pate), ABC 104858
WE COT A THINGC THAT'S IN
THE GROOVE
Capltels, |DiHe Mecloughlin}, Eares 1

PLEASE SAY YOU'RE FOOLING
Eay Charlew [TRC), ABC 10883

i1 Know) I'M LOSING YOU ...
Temptatiess, (N. Whitfield], Cordy 7057

THE PROUD ONE

SUGAR TOWN
Muncy Simatre, (Lee Haselwood), llprlll- H:I.T

COMING HOME SOLDIER .. ..
Bobby Viston, (Rsbert Marsey), Eplc 10090

HEARTBREAK HOTEL .

Roger Miller {Jerry l:-ulﬂ i|l|.||Jl|. ]Hl-

A CORNER IN THE SUN
Walter Jackssm (Ted Cooper) Ohsh 7260

CGAMES THAT LOVERS PLAY . .

Wayne Wewlon (Sleve Douglas), Capital 5754

A MAN AND A WOMAN
Tamiks jones & Herbie Masmn, Atlantic 3262

MONEY (That's What | Want) .
Jr. Walker & the ANl Starm, (0. Gardy, Jr-L. Worn)
Soul J8E676

| NEED SOMEBODY
T (Guertion Mark) & the Mysterfans, Camen 441
CAN | CET TO KNOW YOU
BETTER .
T-rilu,. l:l-nu lhwlb. mrn 'n'hh I:II

IT'S NOT THE SAME

Anthony & fhe imperials, [Teddy lhE-Ill'-lifvll'-l

| {(Who Have Nothing)
Tery Enight & the l'lrl: mrn' I:-i'H:L

Lucky 11 230
HARLEM SHUFFLE
Traits, MHuwey F. Meswx), Scepler 72149

RESPECT
Rationaly, (Jeep Holland), J.'_ aar

SINGLE GIRL
Samdy Pesey, (Chips Maman), MGM

LIVING FOR YOU

fomny & Cher, (Senmy Baeng), Afie G449

HI HI HAZEL
Gary & the Hormeti, (Leu Deimmer), Smach T047

WILD ANGELS THEME.
Bavie Allen & the Arrews, (Mike tuﬁ:ﬂ 'I'nm* IH'

— — — HELF ME

Spelibindars, (Kapralii-McCoy), Colwmbia 43830

EEEEEEE
|

@33

HOT 100—A T0 I—f!uhlfshlr-l.lrlnsla}

Frood Ome, The [Ssturdsy & Seassa’s Foor, lHIp e
Paychotic Reaction (Mot Shet, BMI)
e, b Ve

L ] Bre
Respect (Eaxt-TimeWalca, BMI} - :
Rwn Loak

BUBBLING UNDER THE HOT 100

100, MUSTANG SALLY Wilson Plchetf, AHamtic T345
i BEHIND THE DOOR . Cher, Imperial 64217
103. EGGPLANT THAT ATE CHBCASO .. ... ......co.0ceeinns

Ca
Gob The Feelln’ o No"' [Tal m.q uu: and Sea (Little Darfin’-Low Twl, T04. | WAMNA MEET YOU ....................Cryen" Shames, Celembia 43834
e Dat Ko ot 1o D it Myself (U, 8 A1) 105, QUESTIONS AMD AMSWERS mn.cmi.rmm

gy Al Seeret Love (Remick
I'm Les ' (iehutn, WM 106 WEDDING BELL BLUES
m Lssing ¥ v, BMI} . See Sex Rider (Leeds, 17, IMRBTTATION TS wrarereeninnesnsns !F_-__“I:Im Yo r.:n uys 503 sm

Can | Grl ta Knew You Beter [Trousdale, BMI) |
Tie. i“i 5) BAIHIME IN MY SUNSHINE Joy & the American Arfirty 50094
109, I°LL BE II.IH“

Aln't Geana I.Il.[l'-h'llnﬂm-[d_lh.illl:l Hi Hi Hazel [Galil B i
All That | Am [Gladys, ASCAF) 4 Haly Cow u{ﬂl{rinllfuiﬂl] ’
l—l—l—l’ (Easf, BMI) . Heeray for Hapel {Low Twi, BMI)

ﬂ'lllr Do You Wist Me fo Do (McLsvghiin, | Cam Make It With You (Blackwood, BMI)
n't Confral nrrul'i amei, DM

B 1!
reen Gems-Colwmbin, BMI) | ) {1
Hhr [Pamelarass, BWN) "

Ju
—
wopd, BM| m ave Nathing) 1HII mr-m-l:mnn
ROME Musieser 1311

i
. M 1 ik 1 : 78
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o Love
It Tears Me Up (Fame, BMI) I:’.,"T.‘-‘_'_“E,",':f:“-u::” 113, PLEASE DOM'T EVER LEAVE ME . Is, Celmmbis 43871
s o e R Rl B0 s a1 s AR i dasty Weclis, " Chacke 1132
¥ v ; Tabk Talk [Th 'i‘ L T e Eddla H-i-u.-' -‘:':':I 106

Cormer in the Ill .l. l;llulrmu‘ Blue-Chip, BMI)
m m_:if oy ijungnickal, ASCAP) A
the Life of & it l.'u-:n an Wood (East, BMI}
& God “‘"."' ] ¢ Badiva (Regent, WM Tty Liny ""f "" 17, I'M GONMA MAKE YGU LOVE WE
PENING R ey e
m- Columbia 43817

¢-ll|1h| Hame Soldier (Feather, BSA0)
Coming Ow Streng (Mosi-Rece, DMI)

Bevil ﬂ'll‘:’; u: le'll i
irhu-¥ kmitn, " ' . l-ul Teabi te Clarkeville [5¢ Bems-Columbla, [ ¢ After Time |
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That Summer Samba sound

i
"

: _ e | : P R AV A6 u. \ &8 I .‘,r_..
I RN | _ ﬁ N ‘..___ 118
ot e VA g7

-
I. .....ll...{r.n._....l..i.' r_...-..l_!' & .'ﬂ.‘l‘l.!ﬁ..‘n’.‘l.iﬂnﬂii 5
WS e aionene | suy e ¥ [Tty M mat x

TR

B
.-l_..n..i..-.lp.-...l-_-.lﬁ -

! 1 b 5 »
' 5 P e 5y gy ﬁruuqti.i.-r;r-isf.h. e, A . B4

|I"ﬂ""

- L

s , e Y T, oy -1 oty Bl ol G jitﬂli..\illii. . ¥

....l_.___l_. e T e #“.l.__..nl.lh.lu..lri..-_i IR L...+l.|.-.ll.lﬂll.l.l......1. g =7 LT R

~ e g N L R v am et M RIT L iy T gt D
.._Jj_. e n A 5 - i - .‘.Tl...llu_l_._-.! d = ".Il.u.‘.l_._ﬂl_.l..l...l.ﬂ-._"- .!....-..“_.u

1 E ili-lhllrﬂ.ﬂh“‘rullllqr.___. o FEEE

l!l.'..“.ll:“..].u._-..-iﬂq

s
AL L'

L .
N —
Lyaw
e it T
- lll..-._.i.-.r..l.-r.

e

e .I..._..I.-.-..-‘_.-
... ..-...Jll_.__ll._l._r__...-l}ul.l.
. -Ill..l_-.l.l___l._'.ll..

-_ﬂr-__.r_.-..ut____ll.:l. -
o o=

'.’il-.l.'... -
||I-.....-..._..I.'..__..l _I.I_l.._f.h. LE S

=3

PREY anews =9
"ALAS T L Bl

. ..-..._-_.-.__!l.l..-.l_._lu
o ey "uh."h.“q..." B rme _.__J-._,.l“.“-f.r i
- o i Anm aWT
e =i l.ql..___.-__ln_.n.l_l__..rl__l..l
g ar Ll ws
.-. i

af AR

iy EE———— YR A,
N e By I_..-.J"._.-.
e e o

1T E L
i E

&

. Bl Ty
R e
.-r....:.-.-_.lﬂln

.ll'I_.‘l. i w
p- I R S
TES S i | 1 R

W e '..ll___].-llj

8 AT .lr.l._.-l___.._.!.n_.._..-.“-p
LN B LN e — i
FF A gl e S il
“r...r.\.:-..n..ui. L WO

Sl N i e 3

e S .r._r.l .-.IIE.I-.....'.

Ml ET: EFL Bl

il g, v e T s

e

R R el f L. R TS

=il T T e

e -y e e [ N
- ...-..I_.....l_l.'_l.'r'_.l
e .-l.l_l.ll._‘_l...lll.

m:.ll..__..__ -
- . .Hn.i.xll.l.qll-l...'__r

- e Y W e
= & 1L i T8 o

g - f..“ il il g, W
L e e e
Y L e

i el

WINTER WINNER!

:,. T

W e T Sy

.l...._._l I.-' T S——— .I_:'_l....-.'l._.l.r.‘.._l.

A AN L R T E y

S e L YR S RER T A
i .lll_..

il E
it T L T T PN B

- B i 2
- AN Ay o g———— .
ltmr.ll...rﬂ_._.-_ -

a - -
- ~ - o M -
..1._-.:_!_.-.... .ll.‘l..'i.'..-l l_l..l |l.|h.| . .
.-.L:..-.__.in .-l__.__.__...__.....__-n..h.. .. u.:r ln .__..1..J|l...u_n I-r

i, e e . T me o o s L,

-
ag Mg e lm-_l..."”-tll'l.rl
e EL TR E O i F

'YL

weaves Its spell In a new

rEy .

5

.
/L, : . - | L ua . .
e : l_-.-.u_"r--._t..rlll_-._i.lii.l.i Jl..”._r —
. e gy, ALY i e EEE R
F ¥ .I.-_-“.* L -
- iy
Ty
e

2 R
‘_'-i Lwd pgalld
"L hNpTFY S

& mwa

a
- Sl P4 2 21
¢ T 3 4 g n
= gl ik - e —T T | r LIm .
-

e : : | . T : i - . o vy 50
it e L L Tt i pha il e Pt T
.-ll.ll_- - i = ¥ B r = e ¥ s =
- i H..__

.l...._l.l..l._-_J.» . .—..1._1_.

| ~—as Pl pa . et e S L S TR L ol ey T grrsl
] i Il.ul“hl“ﬂ-hh“““n . Ty ”H...____. TN Y ”_..._“... ; . . _ .“.h ___...k@
- - .,..u“..ﬁ...n._i : ¥ :.ﬁ...mq...,..r.::..u:::l.. _ .. q_\h_ | e AFRD
| ¢ MTING L I ST TR SR MINTR D17 TR A B )Y ) fu P
i .......... ‘ *..H “‘.‘q q.__.u.. 1 .' ﬂ_. u”_%u_ ‘.. ‘_h ; ] | ¢ .ﬁ.i. .-u-l__ ..._”_”_..Hn..... .

i FE E %
ll:q..‘. .y

>

-.- -J }

Verve Records is a division of Metro-Goldwyn-Mayer Inc.
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Lou Rawls. Yeah!

You Can Bring Me All Your Heartaches
b/w AWoman Who's a Woman /5796
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INTRODUCING THE NEW
FOLK-ROCK SOUND OF

‘BABY WON'T YOU LET
JME TELL YOU
HOW [ LOST MY MIND”

BW
"HIGH TIME”
0535

o
LTD./ 155 E. 55TH ST., N.Y., N.Y.
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RADIO-TV programming

WLS’ Drive Keeps Challengers
From Singles Influence Title

By RAY BRACK

CHICAGO — Shrugging off
its stiffest competition since
switching from agricultural to
contemporary format, WLS
Radio is holding its position as
the most influential in singles
sales in this market, according

to the latest Radio Response
Ratings survey of Billboard.

Although challenged by
WCFL, which switched to pop
over a year ago, WLS launched
the most aggressive advertising
and promotional drive in the
history of Chicago radio and
actually gained in votes over
last year, 59 per cent com-
pared with 56 per cent. The year
before, WLS netted 46 per cent
of the vote of local and na-
tional promotion men, distribu-
tors and record manufacturer
personnel.

As is the fashion today in
pop radio, WLS has projected
personalities. Leading the sta-
tion and the market in influ-
encing record sales is Ron Riley,
picking up 32 per cent of the
response, [he station’s early-
evening man, Riley polled 38
per cent of the industry vote
last year. He edged out the

WLS late evening man, Art
Roberts, who received 30 per
cent of the response. Roberts
got 33 per cent of the votes
last year,

Habit Audience

“"WLS has a great habit
audience,” is the way one local
promotion man puts it, “and
they're smart enough to grow
up with their audience. “They
were the first in the market
with the contemporary sound,
and as those listeners have
entered the young adult vears,
I've mnoticed that they've ad-
justed their music. During the
mornings, for example, they've
softened up for the vyoung
maothers.”

Station manager Gene Taylor
attributed the station’s contin-
ued pulling power to “profes-
sionalism,” He said, T don't care
to comment on our SUCCess ex-
cept to say we're a profession-
ally run station."

To retain identity and main-
tain contact with the Kids,
WLS personalities are “hop-
ping” constantly throughout the
vast Midwest area covered by
the station’s 50,000 watts,

“We have a proved and suc-

PHILADELPHIA AIR PERSONALITIES found opportunity to chat with
MGM Records' Righteous Brothers when the label hosted a party
to commemorate the duo's show at the Latin Casino in Cherry Hill,

N. J. From |eft, Harold Berkman,

national promotion director of

MGM /Verve; Joe Niagara of WIBG, Bobby Hatfield, Bill Wright of
wiBG, Bill Mediey, and Frank Mancini, director of Artist Relations for
MGM /Verve. The duco's current single, "On This Side of Goodbye,"
is climbing the Hot 100 chart this week.
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WPIX-FM CITES STEREO
STATIONS AS EXPOSURE

NEW YORK—Disturbed by the lack of stereo versions of hit
records, Charles Whitaker, program director of WPIX-FM, last week
launched a campaign designed to convince record companies of the
importance of stereo stations in exposing new record product.

Stereo radio stations, especially in the past year or so, have
begun to update their programming, he said. WPIX-FM, for exam-
ple, is definitely a foreground music station. The station plays Easy

Listening records, including hit records by Frank Sinatra, Herb
Alpert and Tony Bennett. “The problem is that we often have to
wait several weeks after a single comes out before it becomes
available in the stereo version of the follow-up album. It does not
give us a fair advantage with the AM stations.”

Whitaker feels that record companies could put out a sampler
stereo album of their month’s singles releases. “But you can't expect
a record company to go to this much expense unless the situation

warrants.,”

To prove to the industry that stereo radio exposure is valuahle,
Whitaker is asking all stereo radio stations managers or program

directors who would like stereo versions of hit singles to write him
at: WPIX-FM, 220 East 42d Street, New York, N. Y. 10017.
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cessful formula,” Taylor said.
“we don't plan any changes.”

Enough for Both

As for WCFL, local promo-
tion men see the young rocker
“growing up” with its own audi-
ence. “There's enough audience
for both,” we were told.

But WCFL is hampered by
divided programming. From
midnight to morning the sta-
tion carries Sid McCoy and
Yvonne Daniels with jazz
There are rumors that the duo
will be dropped in favor of
24 hours of rock. But it is also
reported that the station, with
billings not quite what they'd
like them to be, would hate
to lose Sid and Yvonne's big
beer company sponsor.

BROADCASTING FROM THE SHOWCASE window of Waxie Maxie's
Quality Music Store in Washington is Willie (Moon Man) Bacote of
WOOK; sitting in at left is James Brown of King Records. Brown

drew a large crowd.

Deejays Strum KHAT to Success

By CLAUDE HALL

PHOENIX, Ariz.—There's an
element of veteran country mu-
sic broadcasters who feel some
of the modern country music
stations—as well as the music—
could lose its valuable “country™
identity if present trend con-
tinues. R. Y. Odum, owner and
operator of KHAT, the country
music operation here, said that
some station owners have “an
inward fear of what might

happen to country music if it
keeps poing toward the “middle-
of-the-road sound. Are the rec-
ord producers taking too many
banjos and fiddles out of coun-
try music?"

While stating that he was one
of the first to play records by
the late Jim Reeves in modern
style with background voices,
Odum said. “Many of us are
wondering if it will eventually
come to the point where a lis-

DJ Phillips Unseats
H. Miller in Chicago

CHICAGO—The mammoth
morning man in Chicago radio,
Howard Miller, has been out-
polled by Wally Phillips in the
latest Radio Response Ratings
survey for Chicago.

Phillips, who labors for WGN
radio, polled 37 per cent of the
vote as deejay most influential
as far as album sales are con-
cerned. Miller, a “Chicago
habit" on WIND Radio, got 31
per cent of the vote. Miller led
Phillips last year with 30 per
cent to 24 per cent.

Local record men gave WGN
38 per cent of the vote as most
effective in moving LP's. WIND
pot 36 per cent in the latest
vole,

Consensus among promotion
men is that WGN and Phillips
win the LP title this year by

default. “Nobody really moves
[.LP's in this market,” an author-
ity complained. “Wally is on the
telephone more than he is on
an album, and Miller plays
everything haphazardly and
most of the time doesn’'t know
what he is playing,

The long, loose, WIND play
list further disappoints local
promotion men, as does the
long, vague play list of the mar-
ket's other major middle-of-the-
road outlet, WMAQ. WIND
led the vote last year with 36
per cent, followed by WGN
with 32 per cent and WMAQ
with 16 per cent. WBBM, find-
ing success in the ratings with
talk, has become an insignifi-
cant factor in pop LP influence,

Promotion people would like
one Chicago station to concen-
trate on LP cuts.

DISCUSSING THE POPULARITY of country music are, from left, Clark
Race of KDKA, Pittsburgh; Red Jones of WQXI, Atlanta; Bob Luman,
Hickory Records artist, and Joe Lucus, head of promotion for Acuff-
Rose Publications. The WSM country music convention in Nashville

drew many such pop deejays.

I

tener can't tell a country music
station from any other when he
turns across his radio dial.”

Regardless of whatever “mod-
ern country music” records it
plays, KHAT has one impor-
tant factor working for it which
strongly identifies the station
without doubt as a country mu-
sic station—its personalities. All
of them, including the weekend
men and the owner (Odum
also does a 3-6 p.m. program
daily), are country music per-
formers. Listeners have come to
rely on the station, Knowing
that the country music is pro-
grammed by highly qualified,
experienced recording  artists.
Bob Newman, one of the origi-
nal Georgia Crackers, has a
group that performs at Arizona’s
Mountain Shadows and the Bilt-
more, two of the elite hotels
in the State. A King Records
artist, Newman has written many
hit tunes recorded by some of
country music's greatest names.
Ray Corbin, another KHAT
deejay, performs nightly at Mc-
Goos, one of the better clubs
in Phoenix. Dal Perkins, a Chal-
lenge Records artist, performs
in the country music section
of JD's, a nightclub that fea-
tures rock 'n' roll in the base-
ment and country music upstairs
(Waylon Jennings is a former
star of JD's), Paul Adams, sales
manager of the station, who
takes over the mike on week-
ends, performs at the Serendip-
iy,

Wally Grant, another week-
end deejay, is also a performer.
Qdum, himself, used to record
for Rodeo Records. Also han-
dling deejay chores for KHAT
is Bob Buller, the wake-up man.
All are knowledgeable about
country music because “it's al-
ways been a pet peeve of mine.

(Continued on page 40)

KLOK Going to
Hot 100 Format

SAN JOSE, CALIF—KLOK,
a 10,000-watt station featuring
a variety of foreign language
programming, will switch to a
Hot 100 format Dec. 1. Many
of the station's foreign language
programs—and air personalities
—are moving 10 KBRG-FM,
San Francisco, including Ital-
ian, Greek, Chinese and Ger-
man music programs. Richard
Ryan, former manager of
KLOK, is taking his Spanish
languapge personalities with him
to KPER, Gilroy, Calif.

NOVEMBER 19, 1966, BILLBOARD
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RECORDS
CONGRATULATES

SNUFF ( MRETT & El) SIIVERS

STRANGERS YoU DON'T
IN THE NIGHT {AVE TO SAY
THE SHADOW Yl LOVE ME
8F YBUR SMILE MBBNLIGHT

e Ve uﬁiﬂgﬁﬂa RS

LARK'S THEME UNG LOVERS

FROM” DBCTER RHARSODY
ZHIVAGO" MY HEART'S
i R NS\ 7 SYMPHONY
ey | A LOVER'S
VESTERDAY LONCERTE
TONIGHT'S

’m DREAM

NCidnight String Quartet
VD01 Moo
V-600I

PS. Just in case you haven't noticed, Viva has a hit single —
“Questions and Answers'’ by The In Crowd, V-604.

E E ORDS
THE GREATEST TALENT ON RECORDS it i e
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RADIO-TV PROGRAMMING

WAATF: Stock in Yards & Jazz

By EARL PAIGE

CHICAGO — “All jazz dee-
jays are not hippy dippys,” as-
serted WAAF's “Daddy-O"
Daylie, who upped his ranking
8 per cent in the past vear to
attain a 48 per cent share of
the votes here in the latest Bill-
board Radio Response Ratings.
The statement poes far in ex-
plaining how a farm publica-
tion-owned station that starts
the morning off with a livestock
report from its transmitter in
Chicago's stockyards can be a
top influence on Chicago jazz
record sales.

Aimed primarily at an upper-
class Negro market, the 44-
vear-old outlet that switched
from an all classical music for-

mat to jazz 10 years ago, also
garners a large integrated audi-
ence of people searching for
good jazz on the AM dial.

WAAF's additional appeal is
in its public service and com-
munity-oriented activities that
involve its personnel on a per-
sonal basis.

Marty Faye, third-ranking
jazz jockey here behind the
WCFL nighttime team of Sid
McCoy and Yvonne Daniels,
was formerly with ABC-TV
here where the outspoken, con-
troversial personality helmed a
live music and interview pro-
gram before coming to WAAF.
He is the husband of Verve vo-
calist Francis Fave.

Owens Featured
Jesse Owens, former Olympic

Radio
Response

Rating

CHICAGO, ILL.

. «...4th Cycle

NOVEMBER 12, 1966

TOP STATIONS

TOP DISK JOCKEYS

l
1

| &y of Total Call 2 of Tetwl
Rank Eﬂrrm ;ﬂni:l Renk Digk Jockeys Lefters Peluts
% POP Singles * POP Singles
1. Reon Riley WLS anaeg,

i g e o

¥ i T
it N % 4. Clark Weber Wis  10%

i : Others 13%

* POP LP's (Barney Pip, WCFL; Dex Cord,

1. WGHN 38%% WLS; Ron Britton, WCFL; Joel

2 WIND 3855 Sebaztian, WCFL; Joha Wellman,

3. WMAQ 20% WLFL) _
Others 6% P e e R e
(WBEM, WAIT)

* R&B % MUSIC DIR., PROGRAM DIR.,

1. WVON 59 OR LIBRARIAN

2. WBEE 28% (Mast co-operative in expesing new records)

3. WMPF 16% Clark Weber ............. FProgram Director, WLS

+ JAZZ John Wellman ............Music Directer, WCFL

1. WAAF (“Daddy-0" Ken Draper ......cci00aa Frogram Director, WCFL

T pail 489

2. 'l'l’.‘-'.'.F‘tl.} i5id H:Il.'ulr ] .
¥ Danl 35

g el e * TOP JOCKIEYS (Pop Singles)

% COUNTRY BY TIME SLOT

1. WULD 100% :iudml;:;.-nlni u.lmﬂhnmﬁfrwﬂf

Early Aftermeom .............. Bernie Allen, WLS

* CONSERVATIVE Tratfie MAN ..ovoscs ooesnssns Jim Stagg, WCFL

1. WAt 51% Early Evening ..................Ron Riley, WLS

2. WEMF-FM 13% Late Evening ................. Art Roberfs, WLS

3. W'EI‘II'H-FH ;;& All Hlll'li .......... ¢ E BB R b R Don FI'IH[", WLS
Others
(WMAG, WBBM-FM,
odefropd vy Al % TOP TV BANDSTAND SHOW

Jan Gabrie's Up Tempe, WCIU-TVW, Sat. 54 p.m.

* COMEDY

e — e
1. 'HEH I;'I;g':‘]h' Phillips) 50%&
2. WSDM- 3%
R AL S b 1* vﬂﬁﬂhuﬂr:! WEN a79;
wlﬂl-li Wi NUANE 7. Howard Miller WIND 9%
3. Eddie Hubbard WeN 10%
* FOLK e sk Sames WHIAG 3% {He)
; B
1. ::E:I "tm;: Taylor)  40% Btk 128 !

(Roy Mostrand, WFMT-FM;
Morm Pellegrini, WFMT
Mel Ballairs, WBBM)

* CLASSICAL

WFMT-FM 63%G
Others areg
WHIR-FM_ WEFM-FM,
WFMF-FM, WXRT-FM,
WEFM-FM)

-
-

{Bob Larson, WIND; John Doremus,
WAIT; Lee Rodgers, WIND;

Franklin McCarthy, WGMN; Henry
&;:j WhAD Julrn. MeCarmick,

* PROGRAM DIR., MUSIC DIR.

OR LIBRARIAN

(Mest co-operative in exposing new LP%)

e waoD gasrowE wAThGs | B Bk s, Vince, Wi

stations and individual air per- Glen Ball .............. Program Director, WMAQ

sonalifies have been determined by

survey of lfocal and natienal record

promotion  personnel, distributors * R&B

and record manufaclurers. Mot a 1. Herb Kent WVYON 371%

popularity poll, the ratings are 2., E. Rodney Jones WVON 29%

strictly on the comparative ability 3. Lucky Cordell WVON 28%

of the stations and air personalities Ofters 1¥%
(BiIl_{Butterball] Crane, WVON;

fo influence their listeners te pur- Ed Cook, WVON; Eddie Holland;

thase the singles and albums played WMPP)

en the alr. The ratings likewise

point up the impartance af music of

all types in building awdiences and * COUNTRY

creating the framework conducive 1o 1. Chris Lane wWuD 56%

influencing the listener to purchase g Jn::' c{'.:":.'n Hﬂ: :;&

sther products and services adver. 4. Roy Stingley wilp 118

tised en radio stations. §. Stan Scett wilp 6%
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track star and important in the

Vox Jox

early formation of the Illinois
Youth Commission’s athletic ac-
tivities, is also featured on the
WAAF staff that includes vet-
eran jazz jockey Dick Buckley,
combination Lon Dyson and a
new female personality Mary
Merridee.

A daytimer, the station is
owned by Cornbelt Publica-
tions. It is Chicago's oldest

Dave Blyth, who works as Dave
Wild has joined 50,000 - wart
WPTR, Albany - Troy - Schenec-
tady, N. Y., in the all-night slot;
he was with WILX-TY, Lansing,
Mich. . . . Curtis Short is now
with KOPY, the country music
outlet in Alice, Tex.. handling an
carly afternoon show. Needs sin-
gles and albums. Short had been
with KBOP, Pleasanton, Tex.

station, inaugurated on April 7, * k %
1922. Though its jazz-slanted KGMB air personality Jim
propramming sets the outlet’s  Hawthorne, Honolulu, will help

the local Fi'.'.lall'm]-:u H{ghﬂ:ﬂchunl_in—
station manager Bill %_%gurnre [their own radio station,
3 ; ; e station will operate within
Graybau, and vlcTEr—lprE:‘:ldenﬂ— school facilities, To launch the sta-
general manager Omas tion, students will hold a dance,
Davis here ensured that news,  bSringing their transistor radios to
sports and public interest fea- tune them to the station and en-
(Continued on page 44)

STATIONS BY FORMAT

image, program director Ray

Wheat,

AM RADIO FREQUENCIES

WIND 560 W.llD 1180 | 'WHUS 1390

WMAQ 570 WioB 1230 WEEF 1430

WGHN 720 *WIRW 1240 WYON 1450

WAEM 780 *WEDL 1240 WMPP 1470

WAIT B0 *WSBC 1240 WOPA 1490

WLS B%0 WWCA 1270 WREE 1570

WAAF 950 WTAQ 1300 WHMP 1590

WIFL 1000 | WEAW 1330 WCGO 1600

|  WLTH 1370
*These three (3} stations divide time on 1240 kc.
FM RADIO FREQUENCIES

WYCA-FM 923 WREV-FM §8.3 | 'WOPA-FM 102.7

WNWC-FM L WFMT-FM 98.7 WEEF-FM 103.1

WIRT-FM 93.1 WEFM-FM 29.5 | WKFM-FM 103.5

WEBH-FM 239 EFMF-FM 100.3 WIID-FM 104.3

WLS-FM 4.7 WMAG-FM 101.1 WEAW-FM 105.1

WOHF-FM 95.5 WILM-FM 101.% WEXFM-FM 105.9

WHIB-FM 871 WTAS-FM 1023 WLNER-FM 106.3

WSDM-FM L) WNUS-FM 107.5
WAAF: 1,000 watts, Owned by Cambell Prog: dir., 0, Lawion Wilkerson, Muosic
Publishing. Daytimer. Music format: dir., Bil Kenner, Send 2 coples of 45
Jarz (100%). Lu House is director of and 1 copy of LP' to Mr. Kenner, 75
news dept. S5-min, news on the hr., Fast Wacker Dr,, Chicago, Il 60601,

extended mews weekends, Jazxz included
in all programming, MNew records se-
lected for alr-play by committe of
station personnel., Record promotion
people are seen M-F. Gen'l mgr., Tom
Davis, Prog. dir., Roy Wheai. Librarian,
Jim Hilller. Send I coples of LPs o
Mr. Hilller, 221 N, LaSalle St., Chicago,
L. Phone: (312) RA 6-1932.

WAIT: 5000 watts. Davtimer, Muosic
formai: Standard (100%:). Special pro-
gramming: “Stock Market Reporis,”™
with Ed Cooper, & times daily, M-F,
Ralph Rowland 5 director of S5-man
news dept, Special equipment: 25 mo-
bile wnits, radio equipped for two-way
conversation. 5-min. mews on the hr,
headlines on the half-hr, during traffic
times only. Mew records selected for air-
piay by committee of station personnel.
Approximately 5 new singles and 20
new LP's programmed weekly., Record
promotion people are seen M-F. Gen'l
mgr., Frederick G. Harm. Prog. Dir.,
Joe Lacina. Music Librarian, Chorine
Caldarazzo. Send 3 coples of 455 and
3 copies of LP's to Miss Caldararzo,
188 W. Randolph St, Chicago, 111. 60601
Phone: (32) FR I-0660.

WEBBM: 50000 watts, CBS affiliate,
Owned by CBS., On the air 24 hrs,
Muosic formai: Classieal (50%)-Pop
Standard (3% -Standard (20%). Edi-
torializes frequently. Special program-
ming: Midwest College Football Game
of the Week., TV outlet is WBBM-TV,
Channel 2, John [, Callaway is direcior
of 13-man news dept. Special equipment:
Helicopter for traffic reports. 1 maobile
unit, 4 walkie-talkies, S5-min. news many
times more than on the hr., plus ex-
tended newscasts, Comedy LP's fea-
tured on Bud Kelly Show, 5:30-9 a.m..
M-F, 5:30-11 a.m,, Sat, Folk Music
included occasionally on Mal Bellairs
Show, 12:10-6 pm., Sun. Jazz included
in regular programming. MNew records
selected for air - play by Music director.
Record promotion people are seen M-F.
Gen'l mgr., E. H. Shomo, Prog. dir.,
Len Schiosser. Music dir., Lenny Kaye.
Send records to Mr. Kaye, 6M MNorth

McClurg Court, Chicage, Il 60611,
Phone (313) WH 4-60000,
WRBM-FM: Simulcasti with WBEBM.

Address amd ofher information
as YWHBEM.

WBEE: 1,000 watts. Daytimer, Owned
by Rollins, Inc. Music format: Rhythm
& Blues (757 )-Religions (25%). Special
programming: “Listen Ladies," with
Floréence Dyson, women's show, %30
iI0 a.m., M-F. "Lucky Shopper Show,"”
with Bobh Weaver, in-store show, 12-
12:15 p.m., M-5at. “"Controversy,"” with
Ald, Charles Chew, commentary, 12:30-
I p.m., Sat. Vinson J. Sanders 5 direc-
ior of news dept. 5-min, news on the
hr,, headlines on the half-hr. New rec-
ords selected for air-play by committee
of station personnel. Playvlist published
weekly, Record promotion people are
seen Wed, Gen'l mgr.; John R, Wilson,

J2T-68G0.

Phone: {311) TI&-6B42 .

WCFL: 50.000 watts, Mutual BX System
affiliate. Owned by Chicago Federation
of Labor. On the air 24 hrs. Muosle
format: Contemporary (80%)-Jazz (20%:)
Editorializes - occasionally. Special pro-
gramming: "‘Conversation Line,” with
JToel  Sebastion, audience call-in,  10-
10:15 a.m., M-5al. Bob Moore & diree-
tor of 14-man news dept, Special equip-
ment: 3 radio-telephone equipped news
cars. Special siudio  telephone.  3-min.
news on the hr., headlines on the half
hr., extended news when required., Jarr
featured onm “'Sid and Ywvonne,” mid-

might=% a.m., M-5Sa1. New records se-
lected for air-play by commitice of
station  personnel.  Playlist  published

weekly, Approximately 14 new singles
and wvarious new LP's  progprammed
weekly, Record promolion people are
secn Mon, and Tue, Gen'l mgr., Tom
Havlland. - Prog. dir., Ken Draper. Op-
erations Diir., John Wellman. Send 7
coples of 45's and 3 copies of LP's to
Mr, Wellman, M0 M. State S5i, Chicago,
IL 60610, Phone: (311) 222-1000.

WCOGOD: 100 watts. Dayvtimer, Music
format: Pop Standard (30%:)-Contem-
porary (20%). Special programming:

Thornion Township High, Bloem Town-

ship, Homewood-Floosmaoor, Crete-
Monee, Rich East, Rich Central,
Beecher sports  events. ““Wiewpoint,™

with Dee Sheperd, audience call-in. 10-
10:55 w.m., M-Sat. “Trading Post,” with
Fred Partido, avdience call-in, 12:20-
12:55 p.m,, M-Sat, “"Twilight Mclodies,”
with Jerry Ingwersen, audience call-in
requests, 6:15-% pm.. M-5un. Joe Palcek
i5 director of 4-man news dept. Special
equipment: mobile units. 5-min. news at
25 and 55 past the hr,, extended news
al 6:45, T:45, B:-45, 12:00 and &:00, MNew
records selected for air-play by Program
director. Approximately 15 new singles
and 10 new LP's programmed weekly,
Record promotion  people  are  seen
M-F. Gen'l mgr., W. G. Beindorff. Send
records fo 119 Olympia Plaza, Chicago
Helghis, I, &D0411. Phone: (3MI) 756
61040,

WTAS-FM: ERP 3,000 walls stereo.
Music format: Pop standard (100%:).
FM program dir., Anthony Saniwcel.
Send | copy of 455 and 1 copy of
stereo LP's fo Mr. Santucci, Box 607,
Beecher, TIL

WCLM-FM: ERP 60,000 waits, On the
air 24 hrs., Pres,, Carol Beamish. Send
records to 333 N, Michigan Ave,, Chi-
cago, 0. Phone: (312) TR2-4871.

WOCRW: 1,000 watts days, 250 watts
nights,. On the air 11 am-2 pm,
3-T p.m, Pres. & Treas,, Josephine A,
White. Send records to 2756 Pine Grove
Ave., Chicago, Il 60614 Phone: (312)

WDHF-FM: ERP 50,000 watts, On the
air 6:30 a.m.-midnight. National Science

(Continued on papge 38)
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Walter W. (Walt) Jones has re-
cently moved from KIJIEM, Okla-
homa City, after more than seven
years as program director, to head
a new production department for
KTOK, Oklahoma City.
There's been several changes at
WDBQ, the Hot 100 format sta-
tion in Dubuque, Towa — Terry
Dorsey, formerly news director,
has moved up into the program
director’s position following the de-
parture of Bob Gribben, who

(Continued on page 38)
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RATES
RECULAR CLASSIFIED: 25¢ o word,
Minimum: $5. First line set all caops.
DISPLAY CLASSIFIED: 1 Inch, $20.

Each odditional inch in same ad, $15.
Box rule around ad.

FREQUENCY DISCOUNTS: 3 consecutive
insertions, 5% ; 6 consecutive inser-
tions, m%l: 3 or more consecutive
insertions, 1595,

BOX MNUMBER: 50¢ service charge per
insertion. Also allow 10 words (at 25¢
each] for number and oddress,

CLOSING DATE: 5 p.m. Tuesday, 1]
days prior to date of issue, %

PAYMENT MUST ACCOMPANY ALL
ORDERS,
send order and payment to:

RADIO-TY MART, Billboard
188 W. Randolph 5t., Chicage, Ill, 60501

e — 1

HELP WANTED

ANNOUNCER-CHIEF ENGINEER: IM-
mediate opening. Send tape, photo and
background to Carl Yates, K515 AM-FM,
Sedalla, Mo,

ANNOUNCER — MORNING MAN
needed f{for {op 40 format statlon in
metropolitan market. Good salary for
right man plus extra income {rom up-
coming TV operation. Send ta and
resume to Box 2687, Billboard, 188 W,
fRandolph, Chicago, Ill. 60R&01.

SALES UP 307%

The Davis Broodcosting Company
hos purchozed another station. We
are expanding ond need talented
pecple.  Progrom Director, 5fation
Manager, Sales Manager, Production
Men, Salesmen, D, l's., call or
write Bill Weaver for full particulars.

KWIZ

3101 West 5th 5t., Santa Ana, Calif.
Phome (T14) Bi9-4220

FEMALE JOCES — ARE YOU TAL-
ented? Do you know musle? Do you
have a bright, sincers, different ap-
roach? Do you want to live and work
n Southern California? Send tape and
resume to Larry Grannls, KWIE, 3101
W. Sth St., Samta Ana, Callf. B2T03.

SITUATION WANTED

AIR PEHSONALITY 'PROGRAM DIHEC.
tor with both Hot 100 format and
Easy Listening format: experienced In
major markets, including Cleveland and
Hochester: necds similar position.
Smooth delivery, outstanding personal-
ity, Well-versed in the musle industry
fleld, Famlily man, Willing to relocato to
any suitable market in the nation, Write
Box 283, Billboard, 188 W, Randolph,
fll'all;:uu. IMl. B0&01, or phone (216} BBO-

AR PERSONALITY AND PROGRAM
director now with major rock ‘n* roil
iformat radie station in the East would
like a job with a record company, Man
yoars experience in radio field; I||'_1'L-:;|-'|.||ir
edge of many markets. Willing to con-
sider any record company job that has
promise. Box 335, Billbosrd, 185 W. 46th
S5t New Yaork, I, Y. 10436,

BRITISH AIR PERSONALITY WITH
top-rated show on one of the so-called
“pirate” stations would like posltion
with . 5. radio station. Fully experi-
enced, Will provide alr checks, further
information upon request. Box 334, Blll-
hoard, 165 W. 46th St.. New York, N. Y.

ONE OF AMERICA'S BEST-KNOWN
DI's & PDVs seels permanent assoclation
with "“"good aple." Also sxperienced
as Manager. Call: (213) 878-6248.

TOP 40 DISK JOCHEY AVAILABLE
Jume 13, Major market experience.
Documented audience bullder., Funny
fast and gimmicks galore. Wifa, 3ﬂf
ticket and undraftable. Wanna tape?
Johnny Walker, WNUR,. Evanston, Ill.

EXPERIENCED DEEJTAY-ANNOUNCER
will relocate anywhere to any music
format. Write today for a sineere, dedi-
cated announcer, single, draft exempt
Box 265, Billboard, 188 W. Randolph 5t.,
Chicago, Nl &08E0T,

TOF 40 JOCK, NOW WORKING IN
major marketl, traffie hours. Married,
Would like another major market. 5
vears' experience. Will send tape and
pictare. Call (801} 277-1451.

NOVEMBER 19, 1966, BILLBOARD



www.americanradiohistory.com



www.americanradiohistory.com

RADIO-TV PROGRAMMING

LIONS (SMALL ONES) are the tools-in-trade (briefly) of MGM Records’' Metro distributors in Los Angeles to
promote the soundtrack album of “‘Born Free.” Lu Fields of Metro shows the cubs to Jack Gilbert, left, and
Bruce Payne, center, of KGIL. In the other photo, Dick Moreland, of KRLA, has an armful of cubs while Bob

Brown of Metro, left, looks on.

STATIONS BY FORMAT

o Continued from page 36

Metwork affiliate, Owned by MNational
Science MNet, Muosie format: Conservative
(75%)-Standard (25%). Special program-
ming: “Jacques Case Show," Greek mu-
sic, 7:45-8:15 a.m., Wed. News scheduled
7 times daily.,. New records selected
for air-play by committee of station
personnel, Approximately 25 new LP's
programmed weekly. Mgr., Sid Roberis
Prog dir., Frank Lee. Send records to
Mr. Lec 108 ™. State St., Chicago, 1l
60&02. Phone: (312) T26-B282.

WEAW: 50 watis, Sunrise (o sunset,
Pres. & Gen'l mgr., Edward A. Wheeler.
Station mgr,, Willlam Adler. Send rec-
ords to 2415 Mala Sit, Evanston, 1L
60202, Phone: (312) B&0-B5000.

WEAW-FM: ERP 180,000 waits, On the
pir 24 hrs. Same address and persoanel
s WEAW,

WEBH-FM: ERP 35000 watis, On the
gir 24 hry. Pres. & Gen’l mer., Buoddy
Black. Statlom mgr., John Schilmmer,
Send records to 5349 N. Sheridan Road,
Chicago, IIl. Phone: (312) S61-6000,

WEDC: 250 watts. Owned by Forelgn
Language Broadcasting, Inc. Gen'l megr.,
Bl Mack., Send | copy of 45's and 1
copy of LP's fo Mr. Mack, 3860 W,
Ogden Ave., Chicago, 11, 80623, Phone:
(311) RO 2-231).

WEEF: 1,000 watts. Sunrise 1o Sunset.
izen'l mgr., Deane Osborme. Send rec-
ords o 443 Central Ave., Highland
Fark, 1. 6003, Phone (312) 432-1430,

WEEF-FM: ERP 1,000 watts. & #n.m.-
midnight. Same nddress and personnel
ns WEEF.

WEFM: ERP 35000 wills vertical,
42 000 watts horizontal, On the air &
p.m -midnight. Owned by Zenith Radio
Corp. Muoslc format: Classical (90%)-
Sbow Tunes (10%). Gea'l mpgr., Jules
Herbuveaux. Prog. dir.,, George Sione,
120 West Madison, Chicago, I 60&02Z.
Fhone: (312) 263-0445,

WFMP-FM: ERP 33,080 watts., On the
gir 24 hrs. Owned by Century Broad-
casting Corp, Music format: Conserva-
tive (40%)-Fop Standard (30%)-Stamd-
ard (28%) Jarz-(27¢). Ray Smithers is di-
reciar of 2-man news dept, 5-min, news
T times daily, headlines when necessary.
New rocords  selected Tor alr-play by
commitice of station personnel. Record
promation people ore seen M-F. Gen'l
megr., Ed Walters. Send 1 copy of 457

and 1 copy of LP'% lo Mr. Waliers.
230 ™. Michigan Ave,, Chlcago, 1L
G0601. Phone: (311) FR 2I-TH3S.

WFMT-FM: ERP 135,0Kl watlls slereo,
On the air 19 hrs, Muosic format:
Classical (955:)-Folk Music & Comedy
i53%). Special programming: “Wax Mu-
seum,™ with Studs Terkel, interviews with
celebrities in the arts, 9-10 p.m., Thurs,
“Critic’s  Choice,” with Harry Bouras,
news, reviews, interviews about art,
103011 pom., Mon. "“Chicago Symphony
Ohrehestra,"” with Morman Pellegrini, full-
fengih concerts in stereo from Orchesira
Hall and Ravinia Festival, B-10 p.m..
S5un. Alko, “Boston Symphony Con-
certs,”” "Boston Pops Concerts,” “Cleve-
land ©rchestra,”™ “Library of Congress
Concerts,” Teatures from BBC, French
Radiv, elc., concerts and operas from
35 world music festivals, and station
broadeasts of drama, poetry, talks, and
other fine arts features, Morman Pelle-
grini s director of 4-man news depl.
1Z-min. news B times daily. Comedy
L*s featured onm ““The Midnight Spe-
cinl,' with Ray MNordstrand and Morman
Pellegrini, and included in other regular
programming. Folk Muosie featured on
“The Midnight Special,” Also included
in regular programming. New  records
selected for air-play by program  direc-
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tor. Approximately 2 new singles and
40 new LP's programmed weekly. Rec-
ord promotion people are seen M-F.
Gen'l mgr., Bermard Jacobs. Prog. dir.,
Morman Pellegrini. Send 1 copy of
sieren LP's fo Mr. Pellegrinl, 221 North
LaSalle St., Chicago, 1. 60601. Phone:
(312) ST 2-5668.

WEMN: S0.000 watis., On the air 24 hrs,
Dwned by WGN Continental Broadcasi-
ing Co. Mopsle formai: Pop Siandard
(B0 )-Classical  (15% =Country (5%
Special  programming: Chicago  Cuobs
Baschall, Chicago Bears Football, Chi-
cape Hulls Basketball, Midwest Big Ten
Football, *“Wally Phillips Show," aodi-
ence  call-in with music and helicopter
traffic reports, 610 a.m,, M-F “"Virginia
Gale's Porifolio,” guest interviews, 1-2
p.m., M-F. "Metropolitan Opera,” with
Milton Cross, live from MNew York, 1-4
pom., Sat. TV outlet is WGON-TV, Channel
9, 15-man news dept. Special equipment:
Helicopter for traffic reporis, 2 mobile
units, all newsmen have phones in cars.
S.min, news on the hr., headlines on the
half-hr., extended news 4 times daily.
Folk Musle featured on *Travelin® On,™
with Jack Taylor, #:05% pm. M-F.
New  records selected for air-play hy
Librarian. Approximately 60 new singles
and 30-40 new 'LP's programmed weekly.
Record promotion people are seen M-F.
Gen'l mgr., Charles E. Gates. Prog. dir.,
Robhert Bradford. Dir. of Music Center,
Charles Allan. Send 5 coples of 45's
pnd 2 coples of LP% to Mr. Allan,
2501 Bradley Place, Chlcago, Il 60618,
Fhone: (M1) LA B-1311.

WIND: 5000 waits, On the air 24 hrs.
Owned by Westinghouse Broadcasting
Co, Musle format: Pop standard
{100%). Editorializes daily. Special pro-
gramming: *"WIND Documentary,” with
various newsmen, local issues discussed,
7:30 p.m., Sun, “For the Record,” with
Jerry Udwin, 7 p.m.,, Sun, "It"s Hap-
pening,” with Rev, Ben Gums, religion,
news, music, interviews, 11:30 p.m., Fri.
Jerry Udwin is diréctor of 9-man news
dept, S-min, news on the hr. and half
hr., extended news at noon, & pm., 10
p.m. Comedy LP's, Folk Musle and
Jazz included in regular programming.
Mew records selected for air-play h.-"'
commitiee of station personnel. Approxi-
mately & new singles and 4 new LP's pro-
prammed weekly. Record promotion
people are seen Tue. Gen'l mgr., Dick
Harrls. Prog. dir., Jack Willlams. Music
dir.. Ralph Blank. Send 5 coples of 45's
and 2 coples of LP's {o Mr. Blank, 400
M. Michigan Awve.. Chicago, Ill. Phone:
(312) 517-2170,

WIID: 50,000 watis, Owned by Plough
Broadeasting Co,, Inc. On the air lim-
ited time. Music format: Country
(1005 ). Heese Rickards is director of
d-man news dept. Special eguipment: 2
mohile cruisers, Marine cruiser for
mearine reporis, S-min. news al 55 pasi
the hr.,, headlines at 27 past the hr.
New records  selected [for alr-play by
Program director. Play list  published
weekly, Approximately 9 new singles and
1 new LPs progrommed weekly, Record
promotion people are seen M-F. Gen'l
Mer.., George G. Dubinetz, Frog. Dir.,
Chris Lane. Send 3 coples of 45's and
2 coples of LPs io Mr. Lane, 8 South
Michiganm Ave., Chicago, Ill. Phone:
(312) THE2-5466.

WIID-FM: ERPF 40,000 watts., Simulcast
with WIJD. Address nond other informa-
fion same as WIID.

WIOR: 1,080 waiis. On the air 24 hrs,
Muzle formal: Pop Standasd (60%)-Con-
femporary (15%)-S5tandard (15%:). Spe-
cinl  programming:  Basketball [from
pmhout 20 schools, and foothall from
about 12 schools. "Listen to Iev,”™ with
Irv Lewin, commentary on o corrent
events, H:15-8:30 pom., M-5. “Haorriet
Fuller Show,"” women's interesis, 9-9:30
m.m,, MM-F. "Party Line,” with Tom

Lanham, audience call-in, 12:30-1 p.m.,
M-F. Larry Root is director of 4-man
news dept. S-min. news on the hr., and
half hr., headlines on the guarter hr.,
15-min. news 3l noon, § pom., 6:30 p.m,,
M-Sun. Comedy LP' featured on all
DJ shows. Mew records selected for
air=play by commiittee of station per-
sonnel, Play list published weekly. 25-40
new singles and 10-15 new LP's pro-
grammed weekly., Record promotion
people are seen M-F. en'l mer.. Jolian
Colby. Prog. dir., Tom Williams, Send
3 coples of 45's and 3 coples of LP's to
Mr. Williams, Radio Center, Hammond,
Ind. 46320, Phone: (219} TI 4-1230.

WKFM-FM: ERP 50,000 watis stereo.
On the air 19 hrs. Muosic Fformai:
Standard (W% )-Conservative (105%).
Editorializes occastonally, John Hailey
is director of Z-man news depl. 5-min.
news on the hr., headlines on the half-
hr. Mew records selected for air-play
by program director. Record promotion
people are seen M-F, Gen'l mgr., F.
Kovas, Prog. dir., A. Kovas. Send 2
coples of stereo LP's to Mr. A. Kovas,
188 W. Randolph St., Chicago, IlIL
60601, Phone: (313) RA 6-1141.

WLNR: ERP 6,000 watts. On the air
=11 pom. Muoslc format: Pop Standard
(100%a). Special programming: Thornton
High School, Thornridge High School
and [liana High School Basketball.
"Ted Weber Show,” conversation and
interviews from Marina Cily Restaurani,
10-10:30 p.m,, M-F. Comedy LP's, Folk
Musie, Jazz included in repular pro-
gramming, MNew records selected for
wir-play by committee of siation per-
sonnel.  Approximately 15 new singles
and 15 mew LP5 programmed weekly.
Gen'l mgr., Gordon Boss., FProg dir.,
Pete LeCody. Semd 1 copy of 45's and
I copy of LP's to Mr. LeCody, 1915
Bernice Road, Lansing, 1. 60438,
Phone: (312) 474-0731.

WLS: 50,000 watts. On the air 24 hrs.
ABC affiliate, Owned by ABC, Music
formai: Contemporary (100%:). Edi-
toriplizes occasionally. Harold Salzman
is director of 12-man news dept, 5-min.
pews ai 25 and 55 past the hr. Mew
records selected for air-play by program
director, Plavlist published weekly, ®-10
new singles and 2 new LP's programmed
weekly, Record promotion people are
seen Tue. Gen'l mgr., Gene Tayxlor.
Frog. dir.,, Clark Weber. Send 6 coples
of 45°s and | copy of stereo LP's o
Mr. Weber, 30 N. Michigan Ave.,
Chicago, Il 60601, Phone: (312} TH2-
1002,

WLS-FM: ERP 20,000 walts stereo. Mu-
sle format: Stondard (100%). Simulcast
Y hrs, d““}'; FM Pr‘ﬂlq dir., H"#la‘
Wiitenberg. Send 1 copy of Sterec LP's

to Mr. Wittenberg. Address and other
informatlon same zs WLS.

WLTH: 500 witts. Dayvtimer., Muosle
format: Contemporary (100%). Edito-

rializes occasionally. Morris Wavne s
director of 4-man news dept, Special
equipment: 3 mobile units, 1 remote
transmitter link for two-way communi-
cations. 5-min. news at 45 past the hr.,
headlines at 15 past the hr., 15-min.
news twice daily, New records selected
for air-play by commitiee of station
personnel. Playlist published weckly., 6-
12 new singles and 2-4 pew LP's pro-
grammed  weekly, Record promotion
people are seen M-F, before 2 p.m,
Gen'| mgr., George Corwin, Prog. dir.,
Ron Borden. Send 3 coples of 45's and
2 coples of LP's to Mr. Borden, 3669
Broadway Sireet, Gary, Ind. J46409.
Phone: (X219} BR4-9409,

WMAQ: 50,000 watts, NBC affiliate. On
the air 24 hrs, Musikc formai: Pop
Standard (100%). Special programming:
Morthwestern Univ. Football, Lovola
Basketball, Chicago White Sox Baseball,
TV outlet s WMAQ-TY, Channel 5,
Bill Corley is direcior of I(-man news
dept. Special equipment: portable tape
recorders, beeper and beeperiess phones.
S-min. news on the br., headlines on

wwWw americanradiohistorv com

Gen'l megr;;
and ) coples of LP'%. o Mr. Holland,
1L Phone:

WNIB-FM: ERP
air 1

formal:

don B, McLendon, Wrigley Bldg.,
Tower, Chicago, 1. o0611. Phone:
i312) 3Z1-0001.

wir 18 hrs. Musle format: Pop Standard
{T0% -Conlemporary (30%), Special pro-
promming; Football and baskethall from

director of 2-man
cguipment:
mike,

daily, Mew records selected for air-play
by committes of station personnel. Play-

H. Smiith. Send 1 copy of 45's and 1
copy of LP's to Mr. Smith, 1108 M.

Vox Jox

e Continued from page 36

moved over to KDTH in Dubugue.

Dan Kane is the new WDB() mu-
sic director. All-night man Wayne
Allen goes dayside and Al Samp-
son, recently of KDEC, Decorah,
lowa, takes over in the all-night
slot.

* * %

WINK and WINK-FM has pro-
moted Jim Jenkins to program di-
rector: Jenkins has been with the
Fort Myers, Fla. station for a year-
and-a-half. . . . WCNW-FM, Ham-
ilton, Ohio, has extended listening
hours until 3 a.m., making the sta-
almost a 24-hour couniry music
operation, says music director
Hary Hald. Dotiy Abbott,
the female former manager of
WHER's all-girl operation in Mem-

. |

the half-hr., extended news at 530 and
6:45 pom. Comedy LP's and Folk Music
included in regular programming. New
records selected for air-play by com-
mitiee of station personnel, Yarious
numbers of new singles and LP's pro-
grammed weekly, Record promotion
people are seen M-F. Gen'l mgr.. Mark
Olds. Prog. dir.,, Glenn Bell, Sup. Music
Services, Edward Cerny. Send 2 coples
of 45" mnd 1 copy of LP's to Mr. Cerny,
Merchandise Maort, Chicago, 1. 50654,

WHMAQ-FM: ERP 24,000 watts, On the
ar & ame-midnight. Simulcast 6 a.m.-2
p.m., Address and other nformation
same as WMAQ.

WMPP: 1,000 watts. Daytimer. Owned
by Seaway Broadcasting Co. Musle for-
mai: Rhythm & Bloes (95%:)-Religions
i5%). Editorializes daily, Special pro-
pramming: Indiana High School Fool-
Ball - O - Rama. ““Welcome WNeighbor
Show." with Mary E. Shadd & Allen

Wheeler, women's interest, 11-11:30
am,, Sat, "Woman's World,” with
Excell Jones, community and home-

maker news, 5 itimes daily. Bob Alex-
ander is director of 3-man news dept.
Specinl  eguipment; mobile news  van
with 2-way radio and phone. 5-min.
news on the hr,, headlines on the hall-.
hr, Mew records selected for air-play by
muslc commiites. Playlist published
weekly, Approximately 20 new singles
and 1 mew LP programmed weckly,
Record promotion people are seen M-F.
Allen Wheeler. Frog. dir.,
Eddie Holland. Send 3 coples of 45's
1008 Lincoln Highway, Easi Chlcago,
i3 T5E-1400.

11,0000 watts. On the
am.-11 pm., Music Fformaf:
Classical (100%:). New records selecied
for air-play by program direcior, Play-
list  published monthly, Approximately
1 pew LP% progrommed weekly, Rec-
ord promotion people are seen M-F.
Gen'l mgr.,. William C. Florlan. Prog.
dir,, Sonia Afzeff, Send |1 copy of stereo
LP's 1o Miss Atzeff, 2 North Riverside
Flazra, Chicagn, IIl. &D&606. Phone: (312)
AN 3-5251,

WHNMP: 000 watts, Davtimer. Musie
Conservatlve (100%). Specinl
programming: Northwestern Univ. Fool-
ball, "“Capitol Comment,” wiith Charles
Cleveland, interviews with local WIP's,
1:05-1:30 p.m,, Sun. Heney C, Baskin is
dirgcior of pews depl, 5-min. news on
the hr., headlines on the half-hr, during
iraffic times. New records selected for
air-play by commitiee of station per-
sofnel. Approximately 10 new LP's pro-
grammed  weekly, Record promotion
people are seen M-F, Gen’l mgr., Jack
Femater, Prog. dir., John Roberis. Send
records to Mr, Roberts, 1710 Orrington,
Evanston, Ill. 60201. Phome: (312) 475-
1590,

WINLIS: S5.Mi0 watts, On the air 24 hrs,
Musle format: MNews (100%:). Pres.. Gor-

WHNLUS-FM: ERP 36,00 walts. Simul-
cast with WNUS., Address and other
informatlon same as WHNUS.

WNWC-FM: ERF 1.D0) watts, On ihe

15 different school., Fred Rurton s
news dept. Special
walkie - talkies, wireless
short wave equipment, 5-min.
news on the hr., extended news iwice

list published weekly. Approximately 30
pew singles and 12 new LPs pro-
grammed weekly, Record promotion
people are seen M-F. Gen'l mgr., Wayne

(Continued on page 40)
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phis, is the Dolly Holiday. who
hosts a five-hour radio show now
on 19 stations in 16 markets. The
show 15 “"Nighttime” and is a co-
operative project between the In-
ternational Association of Holiday
Inns and local inns; each shares
the cost.
* * &

Jerry Lee, program manager of
WWTC, Minneapohis, and for-
merly with KGIL, Los Angeles,
has joined KXYZ in Houston, as
an air personality, Best wishes,
Jerry. . Herbert A. Granath,
vice-president and Eastern sales
head of ABC Radio, has been
elected again president of the Bed-
side Metwork of the Veterans Hos-
ital Radio and TV Guild, which
helps patients of VA hospitals en-
tertain themselves.

* * %

Robert S. Smith has been ap-
pointed vice-president and general
manager of WOR and WOR-FM,
New York. He had been station
manager of AM and TV, as well
as being in charge of the FM
facility. Jerome Bass takes over as
vice-president and general manager
of WOR-TV. . . . Scott Gregory
has joined KDEO, San Diego, as
an air personality; he had been
with WHAM, Rochester, N, Y.
. . . Bob Spiro, for six years gen-
eril manager of KUBC, Montrose,
Colo., has joined KDKO, Denver,
as general sales manager.

* &

Bill Fields is now with WKBN,
Youngstown, Ohio: he had been
with WCNS and WCNO-FM, Can-
ton, Ohio, as air personality and
program director. . . . J. Peter Boy-
sen, national program director of
GEM radio station, including
KLOL, Lincoln, Neb, and KAGE,
Winona, Minn., has retired to head
Boysen Broadcast Aids, Los An-
geles.

Radio & TV to
Hail R. Sarnoff

NEW YORK — Robert W.
Sarnoff, president of the Radio
Corp. of America, will receive
the International Radio and TV
Society's Gold Medal for 1967
at the socicty's 27th anniver-
sary banquet March 9 here at
the Waldorf - Astoria. The
award, to be presented for pub-
lic service through broadcasting,
has gone to David Sarnoff,
chairman of the board of RCA:
John F. Kennedy and Richard
Nixon (jointly), Dr. Frank Stan-
ton, president of the CBS; Bob
Hope; Leonard G. Goldenson,
president of ABC; Rosel H.
Hyde, now chairman of the
FCC, and Edwin W. Ebel, vice-
president, advertising, General
Foods.

SNOOKY LANSON, HOST of “The
Snooky Lanson Show' on KTAL-
TV, Shreveport, La., talks with
guest artist Nat Stuckey, left, of
Paula Records. Stuckey had just
sung his country hit, ''Sweet
Thang" on the daily variety show.
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Worldwide distribution through
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LONDON RECORDS, INC.
539 West 25th Street, N.Y., N.Y.
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WHITE WHALE RECORD CO., INC.
8490 SUNSET BLVD.
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WHUC’s Sing-Along
Is Swinging Along

HUDSON, N. Y.—A sing-
along format has been launched
by WHUC here and slation
manager W. Irving Rose said
last week that the new format
has met with “stacks of mail”
from approving listenerers.

Program director Earl Thomas
said that the music played is
not necessarily old records,
though a large number of older
SONES in new versions are spun.
“We don't play many slow
tunes or many by female vocal-
ists. Naturally, Mitch Miller
gets into the act quite a lot
. . . we're sort of establishing
our image with him.

“We play no record that's ex-
tra noisy and especially none
by kids who are nothing but
glorified amateurs.” The sing-
along format is followed both
day and night by the station
and includes oldies such as “Fit
as a Fiddle and Ready for
Love" as well as standards like
“I Could Have Danced All
Night."

Promotion by the station
harps on “if you can't sing
along, hum along, tape your toe
or whistle along, you're not
listening to WHUC.”

Though the sing-along format
is not new (it was in use a few

STATIONS BY FORMAT
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State Rd., Arlington Heights, Il. 60004,
Phone: (312) 259-1030.

WOPA: 1,000 watis day, 250 watis
night, On the air X4 hrs. ODwned by
Village Broadcasting Co. Music formal:
Pop Standard (40%)-Standard (20%)-
Contemporary (20%)-Couniry (10%)-
i5%)-Jarz (5%9%). Editorializes occasion-
ally. Special programming: Oak Park-
River Forest Football. Fenwick Baskel-

ball. *“West Suburban Forum," with
Wayne Oshorne, interviews, 10-10:30
pom,, Tue. and Thurs. "“Naborhood

Hour," with Wayne Osborne, interviews,
commentary, 4:4:30 pm., M-F. Wayne
Osborne Is director of 6-man news dept.
F=min. news on the hr,, headlines on
the half-hr., extended news occasionally.
Comedy LP's and Folk Music featured
on “Memory Lane,” with Art Hellyer,
8 om-4 pm., M-5at. New records
selected for air-play by committee of
gtation personnel. Approximately 25 new
singles and 15 néew LP's programmed
weekly, Record promotion people are
seen M-F. Gen'l megr., Al Michel. Prog.
dir., Edward Kuith. Send 1 copy of
d45% and 1 copy of LP's to Mr. Michel,
40B S, Dak Park Ave., Oak Park, IIL
60302, Phone: (312} 3ITH-4651.

WOPA-FM: ERP 17.000 watts, Muosle
Format: Standard (85%:)-Contemporary
(59%)-Pop Standord (59%)-Conservative
(5%:). Simulcast 15% of the 24 hrs. FM
Prog. dir., Ari Hellyer. Address and
oiher Information same as WOFPA.

WREY-FM: ERP 1.DM} watts, On the
air 6 am.-midnight, Music formal:
Stendard  (65%)-Classical  (30%:)-Jazz
(350 )-0ther (2% ). Special programming:
High 5chool Football and Basketball.
Lovola Univ, Basketball. *“Del Clark
Interviews,” Jive from Jimmy Wong's
Restaurant, 7-8 p.m.,, M-F. *“ldeas for
Better Living,” with Bill Cullen and

Betsy Palmer. Roger Allen is director
of mews dept. 5-min. news fwice daily,
Comedy LP%s, Folhk Music ond Juzz
included in regular programming. MNew
records selected for air-play by commii-
tee of station personnel. B-10 new LP's
programmed weekly, Gen'l megr., Mrs.
Russell Stebbins. Prog. dir., Joe Ed-
wards. Manager, Ed Lucht. Send 1 copy
of LP's to Mr. Locht, 3811 Oakion Si.,
Skokie, Tll. Phone: 677-5900.

WEBC: 1,000 watls, Muslc formai: For-
elgn (955 ). Special programming; “"Lat-
in Club of the Air," Henry Bella-
gamba, Latin-American, 2-3 p.m., M-Sat.
Phil Anthony is director of 3-man news
depi. 5-min. news and headlines at
vorious times. Jarr festured on “Mod-
ern Jarz Set,” with Larry Smith, 11-
11:30 p.m., M-F. MNew records selecied
for air-play by program direcior. Ap-
proximately 20 new singles and 10 new
LPs programmed weekly, Gen’l megr.,
Louis B. Lee. Prog. dir., Roy J. Bell-
avia, Send 4 copies of 45's and 4 copies
of LP's to Mr. Bellavia, 24000 W. Madi-
son, Chicago, 1. &0612. Phone: (311)
MO 6-9060,

WSDM-FM ERP 75000 walls stéreo.
On the air 24 hrs. Owned by L & P
Broadcasting Corp, Muslic Tformat: Pop
Standard (50%kJare  (40%)-Comedy
(10%:). Tom O'Connell is director of
J-man news dept. 3-min. news on the
hr., 6% am, and 3-10 pm., headlines
on the hoali-hr. 6930 a.m, Comedy LP's
and Jarz included in regular program-
ming. New records selected for air-play

by music director. Approximately 10
new singles and 15 new LPs pro-
grammed weekly. Record promotion

pedple are secen Mon, & Toe. Gen'l
mgr., Mickey Shorr. Prog. dir., Linda
Smiih,. Music dir., Buri Bordeen. Send
2 coples of 45' and 2 coples of slereo
LP's to Mr. Burdeen, 350 5. Kedzle,
Chicago, 1. 60613 Phone: (312) B47-
2600. FM affiliate for WYOMN.

Philharmonic Play

NEW YORK — The New
York Philharmonic concerts are
now being broadcast each week
on 100 radio stations nation-
wide. Carlo Moseley, Philhar-
monic managing director, said
this is the largest number of sta-
tions to carry the concerts since
the forming of the New York
Philharmonic Radio Network
four seasons ago.

yvears ago by several stations),
WHUC may be the only station
using it now. Rose claims the
format combines “into one day
all the successful tunes of the
past 50 years up to the latest
release of ‘Mame' and 'Happi-
ness Is." "

WTAQ: 5000 watts days, 500 walls
pnights, On the air 24 hrs, Mgr., Arthor
[.. Schlaman. Send records to Box 408,
LaGrange, IIl. #0526, Phone: (312) 352-
13010,

WTAS-FM: ERP 3100 watts. On the
air 6 a.me-midnight. Gen'l mgr., William
Beindorff, Send records fto 119 Olympia
Plaza, Chicage Helghts, IIL 60411,
Phone; (312) 756-6100,

WYOMN: 1,000 watts, On the air 24 hrs.
Muozic format; Rhyihm & Blues (909:)-
Gospel (10%). Editorializes seven times
daily. Special Programming: “"Hot Line,”
with Wesley South, audience call-in, in-
terviews, 11 pm, - midnight, M-F.
“Breakfast Party,” with Franklin Mc-
Carthy, audience parnlicipation, 10:15
11 am., Sat. “On the Scene With
Bernadine,” with Bernadine Washing-
ton, women's interest, 1-2 min. 7 times
daily, Roy Wood s direcior of 3}-man
news depl. Special equipment: 2 mobile
urils, S-min. news on the hr., headlines
on the hall-hr, Mew records selected for
air-play by program director. Playlist
published weekly. Prog. dir., Lucky Cor-
dell., Send 3 copies of 455 and 3 copies
of sieres LP's o Mr. Cordell, 3350 5.
Kedzie, Chicago, 11, 60623, Phone: (312)
B4T-2600.

WWCA: 1,000 watts, On the air 19 hrs.
Music formmi: Pop Standard (50%)=
Rhythm & Blues (27%)-Religions (10%:)-
Contemporary. (6%)-Classical (5% )-Jazz
(2%%). Editarializes weekly. Special pro-
gramming: Game of the Week football,
basketball, Little League baseball. In-
diana Univ, foothall, basketball in sea-
gon. "Sound O with Ted Thorne
& Bob Paterson, asudience call-in, 12:30-
1 pm. & 6:30-T pm., M-F. “Ted
Thome Show,” interview, commentary,
12:15-12:30 pm., M-F. "Warren Frei-
bers Show.” interview, audience call-in.
79 pm., Sat, "Peggy Page Show.”
winnien's interest, S-min. ot 10:30, 11:30
., 230, MW pom., M-F. "Trading
Post,” wilh Bob Munday, audience call-
in, 1:30-2 pm., M-F, Ted Thome s
director of 3X-man news depl. Special

Deejays Strum Deejays to Success

® Continued from page 34

I'll get a telephone call now and
then from some station man-
ager who'll say that he hears
I've got a good operation with
country music and he’s thinking
about putting his deejays in
coveralls, having them speak
with a twang, and playing rec-
ords. I tell him to forget it. I
feel country music fans can
smell out a phony quick.

“Country music stations have
one of the most loyal audiences
in the world. And it’s a huge
audience.” This audience may
range from normal citizens to
Cadillacs owners, he said. But
they're intelligent listeners. “You
can't talk down to them.”

equipment: 2 mobile units. 5-min, news
on the half-hr, 59 am., extended news
at 7 am., 8 am., noon, 5 p.m. Comedy
LPs and Jazz incleded in regular pro-
gramming, MNew records selected for air-
play by commitiee of station personnel.
5-7 new singles and 3 new LP's pro-
grammed weekly, Record promotion
people are seen M-F. Gen'l mgr., Jos.
A, Haas. Prog. dir.. Rom Higgins.
Music dir., Matt Hart. Send 2 coples
of 45"s and 1 copy of LP's to Mr. Hart,
545 Rroadway, Gary, Ind. 46401,

WXFM-FM: ERP 50,000 watts sterco,
On ithe air 24 hrs. Gen'l mgr., Robert
C. Victor. Prog. dir., Al VYon Maisch.
Sta. mgr., 5. Olson. Send records (o
Mr. Msom, 333 M. Michigon Awve,,
Chicago, 11, Phone (312) WH 3-7474,

WXRT-FM: ERP 55000 watts. On the
air 18 hrs, Mausic format: Foreign
Language (75)-Jazz (25%). Hill Hora-
len is director of 3-man news dept.
S-min. news and headlines at various
times., Comedy LP% featured on “"Com-
edy Corner,"” with Jack Quiman, 11 p.m.,
Thuirs. Jazz feastured on “Nitecap,” with
Phil Anthony, 11 pm., M-Sat. MNew
records. selecied for air-play by program
direcior. Approximately 10 new singles
and 5 new LP'% programmed weekly,
Gen'l mgr., Louis B, Lee. Prog dir.,
Roy J. Bellavia. Send 5 coples of 45's
and 5 copies of LP's to Mr. Bellavia,
2400 W. Madison, Chicago, I1I. 60612,
FPhone: (312) MO 6-3060,

WYCA-FM: ERP 30,00 wills alereo.
On the air &-1 am. Owned by Crawford
Broadcasting Co. Musie format: Reli-
glous and Forelgn Langmage. Special
programming: Chicago Christian High
School  Basketball, Valparaiso  Univ.
Fooltball and Basketball. “*Record Cor-
ner,” with Roy Tobin, religious record
pitch, ™05 pm., M-F. James Sullivan
ts director of news depl, Special equip-
ment; mobile unit with mobile {rans-
mitier. Extended news 5 times daily.
New records selected for air-play by
pen’l mpgr.
are seen M-F. Gen'l mgr., Roy F. Tobin.
Send LP's o Mr. Tobin, 2035 1&4th
Place, Hammond, Ind. 46310, Phone:
(219) 844-2455,

S0 Odom advises anyone
switching to country music to
obtain  “knowledgeable disk
jockeys, operate the station like
any radio station should be run,
and program modern country
music.” While he laments the
danger some day in the future
of country music stations losing
their identities, he said the “rea-
son for the present trend of
adding violins and background
voices to country music is to
pain that middle audience who
wouldn't ordinarily listen to
country music radio.”

KHAT has been successful at
reaching a sizable audience.

He felt it was the type of
audience, even more than the
size, that counted. There are 19
AM stations in the area.

Two factors have contributed
largely to country music's suc-
cess—the image created by the
Country Music Association and
such hard-working members as
Steve Sholes, Ken Nelson, Tex
Ritter, Gene Autry and Connie
B. Gay. “These people gave so
miuch of their time, money, and
influence to promote the coun-
try music field.” The country
music spectaculars presented by
CMA in Los Angeles, New
York, Chicago, and Detroit also
helped. he said, because “they
got business and advertising ex-
ecutives talking about country
music.”

The Adam Young Agency
helped KHAT tremendously.
“These people, until recently,

never had a country music sta-
tion. But they boosted our
monthly national business from
$800 to $5,000. These guys be-
lieve in it . . . and they sell it.”
He especially lauded Bill Wal-

lace.
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NEEDLE DESIGNS!

Cartndge designers set a merry
pace for needle makers . ., . it's &
never-anding job to keep up with
the centinuous flow of new Amen-
can and foreign cartridge designs
—but Pfanstiehl does it to serve
your phono-needle customers.
When you need the latest, order it
from Pfanstiehl. Write for a free
catalog and self-mailer order
forms today.

Your order shipped same
day it's received.

ARBORS
Date Records

The Arbors are clean-cur ex-
college students of the Univer-
sity of Michigan. After military
service, the quartet became staff
artists on WBBM, Chicago and,
for more than a year, were fea-
tured on two morning radio
shows. They recently completed
a tour with Dinah Shore that
incliuded performances at Har-
rah's, Lake Tahoe; the Sahara,
Las Vegas; and the Valley Mu-
sic Hall, Salt Lake City.

The Arbors first record, “"A
Symphony for Susan”—No. 65
this week on the Hot 100 chart
—was produced by Richard E.
Carney, head of Carney Rec-

DIRECT-TO-DEALER
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Here is the Original Sc}undtrack recording from the new

Nobmy Tak movie LIFE Magazine saysis”...pure joy...the kind of film one

care Of truly thirsts for these days..."This album is packed to the hiltwith all the drama
and high-tension flavor of the new fast-paced motion picture, and is sure to

—~ < ti bi d d. Th Mexid
Business like... 5.5 S o T s
e 99 all of which makes for st | tion —

“The Professionals” .. .....c. . s v ioion =

BURT LANGASTER
lEE MARVIN- ROBERTRYAN

THE PROF ESSIONALS

Wrilien for e
Besad om 2 aevel by FRAR Fmoumn: - MESIC ry MADRICE JRRRE mnmnmm m.-m:_m

COMO/COSO-5001

COLGEMS

nufactured and Distributed by RCA
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The many faces
of Epic Records
are reflected In
SIX new releases

THE EAGLE AND ME
WITHOUT A SONG
BLOWIN' IN THE WIND
THE EXODUS SONG
AIN'T IT A SHAME
AND MORE

LN 24220/ BN 26220*°

HIS DRUMS
& ORCHESTRA

BOB (‘RANI‘A s

Thpmes fn:nm Telm ion's GrEEE: Comedy huws

Y

= BEPIC =
=—"711\\o0

N FOAVEN 1)
AR
A \\LINEVA |\

IMORES .di.l'.l' ESYRHIND] |

TRY TOO HARD SATISFIED WITH YOU
PLEASE TELL ME WHY
I'M THINKING
REELIN' AND ROCKIN

LOOK BEFORE YOU LEAP
ALL MIEHT LONE
el DON'T LET ME DOWN

Strawberry
Wine

The Iu.r]’nuuuf
Wofford

THE STEEPLECHASE, MOMENT /I HNOW YOUN HEART
SEMI-GYMNOPEDE -/ NIGHT AND DAY, HAY NOTE
STRAWBEHRY WINE,/THREE FOI ALL/WHIM/AND MORE

LN 24225/ BN 26225%

{t"EPIC.” MARCA REG. T.M. PRINTED IN LI.5.A
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frreworks for Ihanksgiving!

A
.ORDING
ER RECOR
PREMI HE COUNTRY ALBUM ANOTHER HOT ONE
OF ALLTIME BY THE HOT ONES

Why Pick On Me The Standells
Sometimes Good Guys Don’t Wear White

COUNTRY OPERA

THE LEGEND OF JOHNNY BROWN s .
5 Vi J.:_*h;i-‘?-jrﬂ:: I : - - i ' J‘:‘ : .._'”“"'J-"-

ﬂ'*f : . ".'I : ; .. i If e’ i
¥ L :

Country Opera The Standells
The Legend of Johnny Brown Why Pick On Me
(S) T5045 (S) T5044

THESE HOT ALBL

IAN WHITCOMB'S °
MOD,MOD MUSIC HALL

wS

THE CRUSADERS

| Make A Joyful Noise With

Drums And Cuit

&

Walter Wanderley MARCHING WITH THE BEATLES
From Rio With Love BAND OF THE IRISH CIMRDS E

€

THE WILD ANGELS

L I G e

M B ool 3 Wil
BF i, LR

4 ] : B o e o T [P Sl Wiy £ 1 3
The Crusaders Walter Wanderley Band Of The Irish Guards he Wild Angels lan Whitcomb’s
(S) T5048 From Rio With Love Marching With The Beatles (D) T5043 Mod Mod Music Hall
(S) T5047 (S) T5046 (S) T5042

THESE HOT SINGLES

WHY. PICK ON ME - THE STANDELLS #282
I'M NOT YOUR STEPPING STONE - THE REBOUNDS #288
WINCHESTER CATHEDRAL - DANA'ROLLIN #283

WHERE DID ROBINSON CRUSOE GO WITH FRIDAY ON SATURDAY NIGHT
IAN WHITCOMB #274

THEME FROM THE WILD ANGELS - DAVIE ALLAN & THE ARROWS #267
HI, HOW ARE YOU - THE SUNRAYS #290
CARLA - CHUCK & RAY #289
LET'S RUN AWAY - THE STACCATOS #277
LITTLE DRUMMER BOY - THE CRUSADERS #286

Cal Your lower fAecord Listributor WOWY

WWW americanradiohistorv com
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RADIO-TY PROGRAMMING

Stock in Yards & Jazz

* Continued from page 36

tures figure prominently, too.
Everybody, Owens included,
gets in on the jazz scene, with
upward of 15000 individual
selections being aired a week
from a metiuclously organized
library of 10,000 albums
guarded over by librarian Tim
Hillyer who doubles as writer,

HERE THEY ARE—

two
soul
rockets

"BACK IN THE SAME
OLD BAG AGAIN"

Bobby Bland

DUKE #412

"MAN OR MOUSE"

Junior Parker
DUKE #413

A sizzling double
action package

DUKE RECORDS, INC.

2809 Erastus Street
Houston, Texas 77026

(713) 673-1225

“There's a growing R&B
market in Britain, you know.”

“So they tell me. 1 hear
there’s a cool magazine they
oublish that’s devoted entire-
ly to American R&B and
Soul artists.™

“You're dead right there is.
Solomon Burke described it
as ‘the only Soul book with
Soul’, and they're interested
in getting all the information
they can to help promote
American R& B."

“Sounds good, how can | get

a copy 1"

“ Easy. Just drop them a line
at 139 Church Road, Bexley-
heath, Kent, England, and
they’ll send you a free copy.
Remember they need to hear
from you too so that they
can compile -features and
articles on your R&B.artists
and records.”

RHYTHMEG
SOUL USA

44

market analysist, and host to
promotion men who find the
1,000-watter’s door open seven
days a week.

Faye holds down the 6 a.m.-
8 a.m. slot, alternating instru-
mentals by artists like Ramsey
Lewis, Richard (Groove) Holmes
and J1mm;-,r Smith with vocalists
such as Streisand, Wilson and
Sinatra. Faye also has an eve-
ning show.

Daddy-0's Schedule

Daddy-0O, in reality Holmes
(Daddy-0O) Daylie, who de-
veloped the Ramsey Lewis
group on Argo in 1956 and dis-
covered such artists as Gloria
Lynne and Nina Simone, holds

forth mornings from 9:05 a.m."

to noon and is back for an hour
in the afternoon.

Owens, who holds down the
12 noon-2 p.m. slot, has, as do
several other WAAF staffers,
his own commercial accounts,
Quaker - Oats, Falstaff, U, §.
Rubber and P. Lorillard. Daylie
represents accounts like Ford,
Kellogg and Anheuser Busch
while Faye’s sponsors include
Liggett & Meyers, Pepsi-Cola
and Manor House Coffee. Na-
tional sponsors such as these
typify the outlet's commercial
set-up.

The station features many
archives programs such as Dad-
do-0’'s Friday “Killer Show,”
which spotlights jazz giants of
the past such as Parker, Good-
man, Lester Young and Billie
Holiday and Buckley's weekend
series which will include cuts
from Jelly Roll Morton, Colman
HawkKins, Louis Armstrong and
Jimmy Lunceford.

Buckley, on from 1 p.m.-
3:30 p.m. Saturday and Sun-
day and from 4 p.m. to 6 p.m.
plays hard core jazz, too, such
as Sonny Rollins, Wes Mont-
gomery, Theloneous Monk and
Duke Ellington. Lou House,
pulling a morning weekend
show from 7 am.-10 am. ad-
heres more to straight.jazz of
the Jazz Crusaders, Eddie Har-
ris and Jimmy McGriff variety.
Mary Merridee goes for Basie,

Lou Rawls and Quincy Jones in -

her weekend
shows,

A Colorful Team

NASHVILLE — The Lester
Flatt and Earl Scrupggs syndi-
cated TV series—launched in
1955—will be shown in color

1:30-2:30 p.m.

beginning Nov, 12.

"LISTENERS INTERVIEW Warner

Bros." Freddy Gahnon, left, dur-
ing recent stop at WCFL-Radiao,
Chicago. It happened on Joel
Sebastian's "Action Line" pro-
_EBram. The station is moving to-
“ward audience participation.

wiren_ answering ads . . .
“Say YouSaw It i -
Billboard
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This  Last Weeks on

Week Week Title, Artist, Label, Mo. & Pub. Chart

: EH_IIJ-I:I'MI! 3 KNOCK ON WOOD . o aivnld
Award Eddie Floyd, Stax 194 [Em, BMI]

2 REACH OUT, I'LL BE THERE . - b |

Four Tops, Mu-fcm'n 10%8 [Jﬁl:le’re, EMI]

LOVE IS A HURTIN' THING . . .. .. .. 12
Lou Rawls, Capitol 5709 [(Rawlou, BMI)

BUT IT'S ALRIGHT
1, 1. Jackson, Calla 119 :Tumulmsa, BH.1:|
WHISPERS | . |

Jackie Wilson, Erunswa:k 5530-!.'! ual'_.'nn:
BRC, BMI]

DONT ANSWER THE DOOR
B. B. King, ABC 10856 (Mercedes, EMl}

DONT BE A DROP QUT ... .. R
James Brown & His Famous Flames,
King 8056 (Dynatone, BMI)

YOU KEEP ME HANGIN' ON. . . .. 2
Supremes, Maotown 1101 (Jobete, BMI)
I'M READY FOR.LOVE" ..  _. -

Martha & the Vandellas, Gordy ?DS&
{Jobete, BMI)

I'M YOUR PUPPET . vivitis 9

James & Bobby 'Fl'.rr'lf'p', Bell 649 {Fame,
BMI)

STAY WITH ME e i

Lorraine Elllson, 'l'i"arn:r !rﬂs 535{#
magmr{rﬂ:shaw Bl

HEAVEN MUST HAVE SENT YOU. .. . . .. 9
Elgins, V.LP. 25037 (Jobete, BMI)

B-A-B-Y . IR .
Larla Thnrnns Stax 155 tEasl BMI]

BEAUTY IS ONLY SKIN DEEP .13
Temptations, Gordy T7055 Uuhl:te, EI'I.I'IH

FA-FA-FA-FA-FA
Otis Reddimg, Volt 138 (Easr-Redwal, BMI)

SECRET LOVE .. . il B
Hllcy Stewart, Chess 1978 {Ftrm!:k

WHAT BECOMES OF THE BROKEN-

Jimmy Ruffin, Soul 35022 (lobete, BMI)
SHAKE YOUR TAMBOURINE . T |
Bobby Marchan, Cameo 429 (Tres, E-'l'nl]

IT TEARS ME UP ... . .. .. ......... 9

Fercy Sledge, Atlantic 2358 (Fame, BMI)
| JUST DONT KNOW WHAT TO DO

Dionne Warwick, Eceprer 12167
{U.5 Songs, AEEA.P:

BANG! BANG! . s
Joe Cuba Sextet, Tico 475 EC-:rdnnJ BMH

I'VE GOT TO DO A LITTLE BIT BETTER. .
Joe Tex, Dial 4045 (Tree, BMI)

SAID | WASN'T GONNA TELL NOBODY . .
Sam & Dave, 5tax 198 [East-Pronta, BMI)

STAND IN FOR LOVE .
ﬂ‘Ju}vs, Imperial &&197 {Me'rrlr.-ﬂamew

NEVER LET ME &0 . i i
"Elr"m}ﬂrku. Mala 53% :Alm{ha Eriew

DAY TRIPPER
Vantastics, 5t Lawrence 1014 {Maclen,

BA)

Weeks on
Chart

LOU RAWLS SOULIN® . e 12
Capitol T 2586 (M); ST 2566 (5)

SUPREMES A' GO-60 .
Motown MLP &4% (M); SLP 549 [S:I

THE EXCITING WILSON PICKETT _.°. . .13
Atlantic 8129 (M): 5D B129 (5)

WADE IN THE WATER . 12
Ramsey Lewis, Cadet LP 774 {M]J LPS 774 [5}

ON TOP . 13

Four Tops, Motown MLP 447 (M); SLP 447 (5)

GETTIN' READY
Temptations, Gordy GLP 918 (M); SLP 918-(5)

RAY'S MOODS .. .
Ray Charles, His Ork I. l.'hnrus ABE
ABC 550 (M); ABCS 350 (%)

MR s 13
I’E?“Mnnr omery, Yerve V B&53 (M);
V&-BEST (3)

LIVING SOUL .. )
Richard (Groove) Hﬂlﬂ'IH thge PR 7468
(M); PR3 T468 (5)

LOU RAWLS .LIVE! . :
Capitol T 2459 (M); 5T 2459 (5)

CARLA ::: I
Carla Thomas, m: ?'l.'l".i* W-:I SD TO09 (%)

WIED IS THE WIND . 12
Mina Simone, Philips PHM 200-207 Wl]:
PHS &00-207 (5)

ROAD RUNNER . 12
Ir. Walker & the All Stars, Soul SLP 703
M)+ 703 (5)

www americanradiohistorv com

Billboard SPECIAL SURVEY for Week Ending 11/19/66

TOP SELLING R&B SINGLES

+ STAR performer—S5ides registering greatest proporfionste wpward progress this week.

This Lasi Weeks on
Week Week Title, Ariist, Label, No. & Pub. Chart
27 16 | WANT TO BE WITH YoU. . .. . 16
Dee Dee Warwick, Mercury 72584 :Mnrlzur.
ASCAP)
28 27 BABY, DO THE PHILLY DOG. .. SEPIITRS
Olympits, Mirweed 5523 [Keymen-
Mirwood, BM[)
ﬁ 32 STANDING ON GUARD . .. .. ... ... . 4
Falcons, Big Wheel 1947 [M&plﬂ & qu
Wheel, BMI)
ﬁ 36 POURING WATER ON A DROWNING. MAN . 4
James LCarr, Goldwax 311 [Pronto-Quinwy,
Bal)
ﬁ 47 DON'T PASS ME BY . .
Big Maybelle, Ro Jac 14949 tSTreﬂ:ur,
Bal)
© ssowmn s 2
Mighty Hannibal, Shurfine 021 ([Bald
fad, BMI)
iy 46 PEAK OF LOVE .2
Bobby McClure, Checker 1156 I:Che'uls,
BALL)
34 31 HE'LL BE BACK . U [
Players, Minit 32001 (Stanc, BMI)
35 - POVERTY . cirsnsaled oo niund 10
Bobby Bland, Duke 408 [Dan, BMI)
€ 41 1 BETCHA (COULDNT LOVE MB).. ... 3
Manhattanz, Carnival 522 {Sanavan, BMI)
i) 42 come BAck .. 3
5 Stair-Steps, Windy C &0 {Eamad EMI}
ﬁumumm ................... 2
Eddie Holman, Parkway 104 (Harthon/
Cameo, Parkway, BMI)
39 40 I'LL MAKE IT EASY (If You'll Come
on Home) - o 8
Incredibles, Audun .i.rli ﬁl:l Dltl] {Madeiun
BMI}
40 35 CAN YOU BLAME ME. . o8
Jimmy Meorman, Samar 115 mu:; Ar'r E.MI}
ﬁ Booker T & the MG's, Stax 196
(East-Bell, BMI)
42 30 UP TIGHT ... . . . 5
Ramsey Lewis, Cadet 5547 {Jobete, BMI)
43 43 FUNCTION AT THE JUNCTION . . PR
Shorty Long, Souwl 35021 (Jobefe, EMI]-
O — APACEINTHESUIN . 1
Stevie Wonder, Tamla 54139
(atein-Yanstock, ASCAP)
O — oevie wirw ancevs swne. .. 1
Intreders, Gamble 203 (Razorsharpe, BMI)
O —wwew .. 4
Les Dorsey, Amy P&5 {Marsaint, BMI) )
ﬁ — A CORNER IN THE SUN .. ... .. ... .1
Walter Jackson, Okeh 7280
(Blackwood-Blue Chip, BMI)
ﬁ — AND I LOVE HER S |
Vibrations, Okeh 7257 {Mamn BH‘II:I
49 %0 | FOOLED YOU THIS TIME. oy 2o

Genu Chandler, Checker 1155 n:'l:a:hand
Jalynne, BMI)

CRY LIKE A BABY . .. 1
Aretha Franklin, Columbia 4332?'
(Blackwood, EMH

Billboard SPECIAL SURVEY for Week Ending 11/19/66
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TOP SELLING R&B LP's

% STAR Performer—LP‘s registering greatest properfionate wpward progress this week.

This  Last
Week Week Title, Artist, Labal & No.

HOLD ON! I'M COMIN' p—
Sam & Dave, Stax 708 (M); SO 708 (5)

SOUL BROTHER z1 ... .

James Brown & His Famous Fllmn
Kirig 985 (M); 5 985 (5)

TENDER LOVING CARE
Nancy Wilsan, Capital T 2555 IM]
5T 2555 (5)

ALFIE ..
Sonny FthIn: Impul:e .i. 9111 4M].
AS 111 (5)

THE NEW LEE DORSEY
Amy 8011 (M); BO11 [S)

A CHANGE IS GONNA COME . ..
Brather Jack McDuff, -Atlantic 1443 [M':;
50 1463 (5)

SOUL MESSAGE .
Richard (Groove] Holmes, Fr:shgn PR
7435 (M)''PRS 7435 (5)

SOUL OF THE MAN . 1
Bobby Bland, Duke DLP 79 (M); SLP 79

(s}

WARM AND TENDER SOUL
Percy Sledge, Atlantic 8132 (M); 5D B132 (5)

HE'LL BE BACK -
Players, Minit LP #0004 (M); LP 24004 (S)

A COLLECTION OF 16 BIG HITS. VOL. 5. 1
Various Arfists, Motown M 651 (M); 5 651 (5)

THE OTIS REDDING DICTIONARY OF SOUL 1
Volt 415 [M); § 415 (S)
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#1 TWICE IN A now‘_) LISTEN T0...

qwsé ormars & the mysterians

C-441

CAMEO PARKWAY RECORDS

14650 Broodway, N. Y. C. « 309 South Broad Street, Philadelphio, Pa.
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Deecea Records
takes great pride
in
announeing their
association with
Lee Hazlewood
- in the formation

e

. FIECC)F!DS .
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Lee Hazlewood
takes great pride
in

announeing the I

first release of
LHI Reeords!?

LHI #17000 |

YOU'LL BE SOSI?RY SOMEDAY
DETERMINATION

PRODUCED BY S. J. HOKOM 3 SUPERVISED BY LEE HAZLEWOOD
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P\, POP SPOTLIGHT
)

A PERFECT BLEND

Si Zentner Orchestra/Johnny
Mann Singers.
3483 (M); LST 7483 (5)

The album is aptly named. 5i Zentner's
brass and the female voices of the Johnny
Mann Singers combine with such old favor-
ites as "“Marie, “"Dream,”” “Paper Doll*
and "If | Didn't Care.” The result is real
easy listening,

ZT POP SPOTLIGHT
S

TEQUILA & CREAM

Ruben Rodriguez & His Guada-
lojora Kings. Liberty LRP 3486
{M); LST 7484 (5)

This LP has every tfowch of the Latin
rock to please 100 per cent of the Latin
a5 well as the pop market. A fanfastic
surging collection of tunes, including |
Remember You™ like you never heard it
before. Radio stations needing some excit-
ing maferial should play this, thus boost-
ing sales,

i), LOW PRICE POP SPOTLIGHT

LATIN 50UL

Living Marimbas. RCA Cam-
den CAL 2105 (M); CAS 2105
(3)

A sensational LP capifalizing on the always
IE»nr.tulnr Latin sounds. A highly enjoyable,

hly commercial LP with such tunes as
“Melodle d'Amour," “"Mexicall Rose™ and
“Allaen el Ranche Grande.” Consistent sales
predicted,

COUNTRY SPOTLIGHT

il T
F WANTED FOR MURDER

Homer and Jethro. RCA Victor
LPM 3873 (M); LSP 3473 (S)

This albem is aptly named because these
notorious song-murders do it again, slash-
ing up in horribly funny fashion such hit
tunes as 'l Love You Drops,” “1 Want fo
Go With You™ and "Tiger by the Tail.”
A big sefler, as wusval.

SEE ALBUM REVIEWS
ON BACK COVER

48

Liberty LRP

fumay CLASSICAL SPOTLIGHT

VARESE ARCANA/MARTIN:
CONCERTO

Chicogo Symphony (Martinon).
RCA Vietor LM 2914 (M); L5C
2914 (5)

An  album cover description reference fo
"The Virtuoso Sound of the Chicago Sym-
phony Orchesfra’ is borne out in  these
two modern works under Jean Martinon,
The Martin  "Concerto  for Seven Wind
Instruments, Timpani, Percussion and String
Orchestra’ gives the Chicaoo ample oppor-
tunity to display its wirtuesity. “"Arcana”
also is played brilliantly.

CLASSICAL SPOTLIGHT
2’ MOZART SINFONIE CON-
CERTANTI KV 384 & KV 297b

Berlin Philharmonie (Bohm).
Deutsche Grommophon LFM
39 156 (M); SLPM 139 156 (S)

These are two Ffirst-rate readings  with
Boehm's baton leading the way, On Side A,
soloists Thomas Brandis and Giusto Lappone
erform smoothly and blend well together,
%‘le more popular second concerfante, Side
B, stands out with five solo passages
strung tightly together by Boehm.

Zia, CLASSICAL SPOTLIGHT
Ty

STRAVINSKY CONDUCTS
PERSEPHONE

Various Artists/ Columbia Sym-
phony. Columbia ML 6317 (M);
M5 &919 (5)

Stravinsky's musical "melodrama’™ is moy-
ingly performed under the composer’s um-
derstanding direction, Honors in this first
stereo pressing of this work must be shared
by Vera Zorina in the spoken part of Per-
saphone, tenor Michele Molese, the Ithaca
College Concert Choir, Texas Boys Chair
of Fort Worth and the Gregg Smith Singers
as well a5 the orchestra,

CLASSICAL SPOTLIGHT

SCHUBERT: PIANO TRIO IN
E FLAT

Trio di Trieste. Devische Gram-
mophen LPM 3% 106 (M);
SLPM 139 1046 (5)

There's much character and strength in this
interpretation  that makes for  delightful
listening. Dialogs are developed with taste;
and movements, slow or animated, give
rise fo freshness of idea, The Trio di Trieste
is an oulstanding wnit.

w NATIONAL BREAKOUTS

JE M'APPELLE BARBRA
Barbra Streisand, Columbia CL 2547 (M); C5 BA4T (5)

(350-02547-3; 350-08347-5)
96 TEARS

7 (Question Mark) & the Mysterions, Cameo C 2004 (M);
C5 2004 (5) (280-02004-3; 280-02004-5)

WATCH OUT .

Bojoa Marimba Band, AABM LP 118 (M); SP 4118 (5)

(18-00118-3; 108-04118-5)

ALBUM REVIEWS ..

NEW ACTION ALBUMS

“IN“-CITEMENT
The Paoir, Liberty LRP 3441 (M); LST 7451 (5)

(630-034561-3; 630-07461-5)

THE BLUE THINGS

RCA Yictor LPM 38603 (M); 3603 (5) (775-03403-3;

775-03603-5)

50 GUITARS IN LOVE
50 Guitars of Tommy Garrett, Liberty LMM 13037 (M);

L55 14037 (3) (630-13037-3; 630-14037-5)

% NEW ACTION LP's

COMMAND PERFORMANCE . . .

Doc Severinson, Command RS 904 (M);
(855-00904-3; B55-00704-5)

R5 904 5D (5)

LARA’S THEME

These new albums, net yet on Billboard’s Top LP's Chart,
have been reporfed getting strong sales action by dealers

in major markets

TERRY KNIGHT & THE PACK
LE 8000 (M); LE 8000 (S) (£42-08000-3);

Lucky 11,
&42-08000-5)

THE OTIS REDDING DICTIONARY

OF SOUL

Valt 415 (M); 5 415 (5) (915-00415-3; 915-00415-5)
BANG! BANG! PUSH, PUSH,

PUSH

Joe Cuba Sextet, Tico LP 1144 {M); SLP 1148 (5)

(860-01146-3; B&60-01144-5)

WARM AND TENDER SOUL .
Percy Sledge, Atlantic 8132 (M); 8132 SD (S)

(180-08132-3; 180-08132-5)

THE UNFORGETTABLE NAT COLE
SINGS THE GREAT SONGS

Capitel T 2558 (M); 5T 2558 (5) (300-02558-3;

300-02558-5)

JAZZ SPOTLIGHT

I"_-J BOSS SOUNDS!

Shelley Manne. Atlantic 5D

14469 (M)

Back wp one more for Shelly Manne, Two
of the six numbers writlen by alto sax
man Frank Strozier, demonsfrafe the varied
talent of Shelley's supporting artists, They
are “idle One,” slow and sublle, and
‘Frank’s Tune,” bluesy. Pianist Russ Free-
man's contribution as a writer s a driving
You Mame 11" He's together ably here
with Conte Candoli and Monty Budwig.

JAZI SPOTLIGHT

LES McCANN PLAYS THE HITS

Mercury LM B2041 (M); LS
B&04T1 (5)

Some pop hits=""Sunny,”” "Pretty Fla-
minga,” “‘Guantanamera”-—get new dressing
by Les McCann, who lends his own special
jazzy piano spice to  them. Both easy
listening and jazz radio stations will find
this LP excellent programming.

www americanradiohistorv com

Bross Ring, Dunhill D 50012 (M); DS 50012 (S)
(445-50012-3; 445-50012-5)

QUIETLY THERE

Chet Baker, World-Pacific WP 1847 (M); WP5 21847 (S)
(F47-01847-3; 947-21847-5)

FOREVER FRANK

Frank Sinatra, Capitel T 2602 (M); DT 2602 (5)
(300-02402-3; 300-02402-5)

EVERYBODY LOVES SOMEBODY ...

Jerry Vale, Columbia CL 2530 (M); C5 9330 (5)

(350-02530-3; 350-09330-5)

HOW SWEET IT IS

Jackie Gleason, Capital W 2582 M): SM 25872 {5)

(300-02582-3; 300-02582-5)
HE'LL BE BACK

Players, Minit LP 40006 (M); LP 24006 (S) (6561-40004-3;

&61-24006-5)

603-03500-5)

JACK JONES SINGS
Kapp KL 1500 (M); KS 3500 (S) (605-01500-3;

R&B SPOTLIGHT

TURNING POINT

Jimmy Heliday. Minit LP 40005
{M); LP 24005 (5)

"Give Me Your Lowe" puts a sock fo this
LF that i3 further amplified by Jimmy
Holiday's hit—""Baby | Love You" and a
charged “The Turning Point.” The resull
is @ high-voliage package guaranfeed fo
sef off a wildfire of sales,

THE FIAYERS

RAB SPOTLIGHT

HE'LL BE BACK

The Players. Minit LP 40008;
(M); LP 24004 (S)

The Players' “'He'll Be Back™ hit will pro-
vide a healthy sales incentive for this
album fo put It guickly on the r&b album
chart. Other tunes include ""Sunny,” "“"When
a Man Lloves a Woman™ and “"Ger Hep

to Love™—all performed with great soul,

RELIGIOUS SPOTLIGHT

JOHNNY CRAWFORD S5INGS
SONGS FROM THE RESTLESS
ONES

Supreme M 110 (M); 5 210 (5)

TV perzonality Johnny Crawford wraps up
& tremendously beavtiful—and commercial
~LP here with tunes from Billy Graham's
film *"The Restless Ones” jncluding “Ghost
Riders in the Sky."" "Preécious Lord, Take
My Hand" and "'Somebody Bigger Than
You and 1. This LP could attract big
salex from the movie.

ALBUM
REVIEW
POLICY

Every olbum sent to Billboard
for review is heard by Bill-
board's Review Panel, and
its sales potential it roted
within ity cotegory of musle.
Full reviews are presenfed
for Spotlight Picks or Special
Merit Picks, and all other
LP's are listed under their

respective cotegories.

NOVEMBER 19, 1966, BILLBOARD
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From Bach to Baez: The Vanguard Story

By JOHN CONLY

A little more than a decade and a half ago, William
Schwann began chronicling the second full year of
microgroove, putting to bed the January 1951 issue
of his “Long Playing Record Catalog. It listed 75 LP
companies.

There are 10 times that many now, but the number
signifies less; many of the later-year labels represent
simply special occasions captured on tape. Schwann's
75 in 1951 were more like Tennyson's well-known 600.
They were the companies that had rallied at once to the
fair promise of LP. Only about a dozen of them—includ-
ing, of course, Columbia, which had brought LP into
heing—had existed in the shellac 78-r.p.m. era. The
rest, the new crew, were a rather wonderful breed,
whose impact has not been lost even if they themselves
have been.

They were a sort of spontaneous generation of wishful
musicmakers (and one may include here the music of

steam locomotives and red-eyed vireoa) whose wish had
heen delivered them by the economical twin boon of the
tape recorder and the unbreakable vinyl disk. Their
fidelity was as high idealistically as it was sonically.

Their main concentration was on the classics, though
jazz and pure sound bad adherents too, In particular
they focused on treasures overpassed by their predeces-
sors in the cautious, costly days of shellac. Party this
was economic. A Purcell trio sonata is less expensive
to record than a Wagner overture. Partly, too, though,
it was aesthetic want. There had long been lots of
“Lohengrin,” but any Purcell was a rarity. And there
had -been no Charles Ives at all.

If he small new entrepreneurs were starry-eyed, no
less so were their customers. A wag of those days told
me once he praved nightly: for his wife, his two chil-
dren, and the Haydn Society. The names still conjure
glamour, for those who remember: Allegro, EMS, Blue
Note, Period, REB, Philharmonia, WCFM, Renaissance,

L ager,

Among the classics purveyors, the front runners
were probably, in succession, Allegro, Westminster (for
a long time),- and Vanguard/Bach Guild. Prominent in
special areas were Cetra-Soria (complete Italian operas)
and the Haydn Society; the former completely fulfilled
its purpose before vanishing, the latter did not. There
was no patent reason any of them could not have grown
to the stature of at least .a minor-major, but only one
has done so, while maintaining its real identity.

This is Vanguard/Bach Guild, a synonym for the
brothers Seymour and Maynard Solomon. When they
started thie Bach Guild, in midsummer 1950, Seymour
wiis 26, Maynard 19. The latter, who is business man-
says now of their early competitors—a little
nostalgically—that the chief reasons for the attrition
were too must. haste, a general reluctance to learn busi-
ness while promoting art, failure to stick to what they
really know how to do, and possibly a too-localized
point af view.

Dial, Sounds-of-Our-Time, many others.

(Continued on page V-8)

L OO OO0 0O A0 O D 0TGSO TR S RO RION

EDITORIAL

Sweet 16 Party

Sixteen vyears ago, Seymour and Maynard Solomon started
Vanguard Records on a shoestring and a mutual love of Bach. It
would be dramatic to say that in 16 shortl years the Solomon brothers
have fashioned a record empire and a label which ranks among the

majors in sales volume. But it wouldn’t be true.

But the Solomon brothers have proved that there
in the record business for quality and inventiveness. A
also proved that an independent, with no help from a

organization—and with no need for outside financing—can be an

important force in the record industry.

Vanguard is an important force—make no mistake about that,
Its album sales now top 5 million units a year, almost equally divided
between folk-pop and classical. And more than any other label,

Vanguard can be said to have pioneered the folk

Everyman line is testimonial to its missionary work in the budget
classical field. And the Bach Guild line still sets standards in the

concert world.

The following pages are devoted to words and p

Vanguard's new offices and recording facilities and the people who
work there. We trust it will contribute something to the understand-

ing of Vanguard Records.

The experience of the Solomon brothers over the
proves that it's possible for an independent label to ma

a succession of chart busters; that quality product over a period of
years, an intelligent anticipation of musical trends, and more im-

portant a love of good music—in any of the musical
in the end, prevail.

P00 B OO R

‘By FRED KIRBY

A pioneer in both barogue
recording and in the recording of
original budget material, Van-
guard Records has had a major

- impact on the classical disk field.
In 1950, the Bach Guild released
its first four records dealing
with the barogque period. How-
ever, within two months Sey-
mour and Maynard Solomon
realized they could not limit
themselves 1o one musical period
and founded the Vanguard Re-
cording Society.

All music up to about 1750
still appears under Bach Guild,
including such well-known art-
ists as Alfred Deller and the
Deller Consort, Gustav Leon-
hardt, I Solisti di Zagreb, Anton
Heiler, the Zurich Chamber Or-
chestra, Karl Scheidt, the Weiner
Solisten, Teresa Stich-Randall
and Felix Prohaska, Among the
leading classical figures appear-
ing on Vanguard in later music
are Jeanne-Marie Darre, Felix
Abravanel and the Utah Sym-
phony, Mischa Elman, Willi

is still room
nd they have
giant parent

revival. The

ictures about

last 16 years
ke it without

forms—will,  Boskovsky, -Erich Kunz, Allirio
Diaz, Alexander ®chneider, the
DI AR R Esterhazy = Orchestra, Leopold

The Folk Approach

By AARON STERNFIELD

While many musicologists date the folk music
revival with The Weavers' Carnegie Hall concert
in April 1957, Vanguard Records anticipated
the boom as early as 1953 when it recorded

Germaine Montero in an album of French folk
music. It followed shortly with folk albums by
Martha Schlamme and Leon Bibb and had gained
a foothold in the folk field before the historic
Weavers concert.

Maynard Solomon, who is in charge of Van-
guard’s folk effort, feels that the folk revival of
the late 1950°s and early 1960's was due in
part to the fact that pop music wasn’t filling a
need for middle class teen-agers and young
adults, He recalls that folk music activity in
the 1940°s was considerable, and that it died
down with the advent of rock 'n’ roll the follow-
ing decade.

Vanguard’s role as a pioneer in the newly re-
discovered folk field soon established it as the
prestige label in its specialty, and artists of the
stature of Joan Baez, Odetta, the Rooftop Sing-
ers and lan and Sylvia were soon to sign. Van-
guard . contracts.

On broad terms, slightly more than half of
Vanguard's dollar volume is accounted for by

folk sales, with the balance classical. However
!hﬂ term “folk™ 15 used in a broad sense—if
includes material which is folk-oriented, but

which sells as pop.

lan and Sylvia, is a case in point. On the
group’s first two albums, the repertoire was main-
ly established folk malterial, with some of their
own compositions. The third album was a mix-
ture of the artists’s own compositions and tra-
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. American musical forms,

to Pop Music

ditional folk, while the fourth album was pre-
dominantly their own material.

Solomon sees the merging of folk and pop as
part of a cycle. Much of our contemporary
music is folk in lyric type and instrumentation.
Pop music has borrowed from folk, and the
dividing - line between the two is, at times, a
biurry one. Hence, the end of the folk boom.

However, once folk loses ilts identity as a
specialized field, the reaction is due to set in.
This will be in the form of another “folk re-
vival," although with new artists and fresh ma-
terial. And the cycle continues.

Solomon regards folk music—along with jazz,
blues and country—as one of the few purely
with its roots in the
people and its story calculated to evoke sym-
pathetic responses from the listener.

Vanguard's a&r policy is neither to buck the
tide or ride with it—but to anticipate it, The
move to folk in the early 1950’5 is one example
of this policy.

Another is the label's attempt to augment its
folk image with pop malerial which is folk-
oriented. lan and Sylvia’s Philharmonic Hall
concert could hardly bhe termed folk, Patrick
Sky. who began as a folk singer, now has broad-
ened- his repertoire and enriched his style to
appeal to a wide audience. And, of course,
Buffy-Sainte Marie has both a folk and pop
appeal. Joan Baez, who has 17 albums on Van-
guard, also has a hit single and is “commercial”
in the truest sense.

Solomon says the label takes “the folk ap-
proach to pop music.” Vanguard is not denying
its folk music heritage, but it refuses to remain
stagnant by playing an infinite number of varia-
tions on the same theme.

== americanradiohistorv coomm—m————

Stokowski, Antonic Janigro and
Sir Adrian Boult.

The Bach.Guild has continued
to offer original scores where
available. An example of the
care taken is the forthcoming
“Orfeo ed Euridice,” which will
appear in Gluck’s original Ital-
lan Vienna version of 1762. The
package is aided by a 1775
teaching treatise, which explains
how the work was first per-
formed with examples. The edi-
tion was worked on for six
months before Vanguard began
recording for the Bach Guild
label.

Another example is “The Vir-
tuoso Trumpet.” Here Vanguard
officials spent almost a year
just sorting out material to find
appropriate repertoire for Vol-
ume 3, finally choosing eight

selections out of 40 in a Bologna

library. Very often Vanguard
engages a musicologist to check
on material. In addition, 15-20
musicologists regularly inform
Vanguard when they come

‘across music they think the com-

pany might be mterested in re-
cording.

. The company also takes great
care in selecting: the - highest
quality analytical notes. WVan-
guard also tries to correlate the
context: of a pressing with the
art work on the cover. Complete
foreign language texts and trans-
lations are furnished with vocal
sels.

The budget eniry came about
1956 with ‘Demonstration Rec-
ords. Spurred by a wave of in-
terest in high fidelity, this series
had complete masterpieces at
low price for the testing of
equipment. This label was one
of the first to offer original new
recordings at ‘budget prices.
After about two and a half
years, Vanguard changed its
budget label to Everyman and
preatly expanded its catalog. The
best seller of the early Everyman
disks was Sir John Barbirolli
conducting a Vaughn Williams
symphony.

Seymour Solomon explained
Everyman was selected from the
same quality point of view as
that used for the regular price
lines. He said the same degree
of attention was given to the
tape, mastering and pressing.
Solomon explained that the qual-
ity of Vanpuard's masters of 10-
12 years ago were so high that,
when remastered, they compared
favorably with anything recorded
in the past decade. He stressed
that Vanguard was careful that

-none of the older material drawn

upon for reissue purposes was
technically inferior. However,
close to 80 per cent of Every-
man’s releases are of new ma-
terial.

New Vanguard material is re-
corded in the new New York
studios or in Vienna. The com-

sort,

VanguardLedBaroqueRevival

pany's Vienna studios, consid-
ered one of the finest in Europe,
also is used by several majors.
The majority of the Utah Sym-
phony LP's are waxed in the
Mormon Tabernacle in Salt Lake
City, which is one of the few
halls large enough for a record-
ing of the Mahler “Symphony
No. 8," one of the Utah’s most
memorable disks. The orchestra,
which is touring Europe after a
successful New York debut at
Carnegie Hall, also records in
the Music Hall of the University
of Utah,

While Seymour and Maynard
Solomon work closely on both

classical and folk _repertoire,
Seymour Sclomon follows
through on the classical end.

Sidney Finkelstein, who is di-
rector of editorial services, orig-
inates many classical a&r ideas.
Jules Helfand, art director, also
concentrates on classical press-
ings.

Among the many classical se-
ries released by the company are
Bach cantatas, the English Mad-
rigal school with the Deller Con-
madrigal masterpieces in
Italian and French, Elizabethan
and . Jacobean music, music of
Purcell and the virtuoso trumpet
on Bach Guild. On Vanguard
are the virtuoso flute, virtuoso
oboe, German Unwemt}r Songs
with Kunz, Songs of the Au-
vergne with MNatania Dabrath,
Viennese dances with Hnsknvsky,
traditional songs by Roland
Hayes, music of Vaughn Wil-
liams, “Ernest Bloch music, the
Alexander Schneider chamber
series and the Esterhazy Orches-
tra in Haydn, In fact, the initial
Bach Guild release of five Bach
cantatas just about doubled the
catalog of such music.

One of the 'reasons Vanguard
has been able to retain many
artists, according to Seymour
Solomon, is “personal attention
the artists get here. We can give
more attention to artists than in
big monolithic machines.” The
sales department, Solomon ex-
plained, was not expected to sell
as many pressings by certain
artists in order to register prof-
its, Vanguard also has a lower
cutoff point than any major
company. If the firm's officials
think it's a title worth keep-
ing in the catalog it remains
available.

Solomon estimated his cutout
rate probably was the lowest in
the industry. Records of historic
importance are never deleted.
According to Solomon, “A rec-
ord company has a cultural ob-
ligation as well as sales.” He said
the repertoire was established as
the result of “deliberate deter-
mination. Everything must be
the apex of taste. People realize
they can trust us. There is no
justification for a record com-
pany unless it’s a top company.”

V-1
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[t's hard to believe that we've grown so fast, we can’t believe it Our second floor 1s devoted to stock rooms and shipping, em-

ourselves, but there it is, we've busted out of all the seams and ploying the newest methods of storing, warchousing and

had to find a new home. packing merchandise.

The move was necessitated by a major expansion of all depart-

ments—requiring more than double the space of the old THE STUDIO

Vanguard offices and shipping department at 154 West 14th

Street. The new Vanguard studio at 214 West 23rd Street will be used
to record folk, jazz, pop and classical music from chamber

THE OFFICES size to an orchestra of 50. The acoustical properties of the

studio are unique in that they are equivalent to those of one of

And so here we are, at 71 West 23rd Street, in two stunning new the fine small concert halls in Vienna. Additional acoustical

fully air-conditioned floors of 13,000 gross feet each. One entire changes have been made which will enable the engineers to

floor includes executive offices. editorial department, adver- control sound conditions at will. Thus, the auditorium serves

tising and publicity departments, bookkeeping and data as an all purpose recording studio enabling Vanguard to re-

processing. cord anyvthing from rock and roll to medium-large orchestra
forces under acoustical conditions which are ideally suited

The engineering department, which includes laboratories and to each of the works involved,

five re-recording studios, music library. tape vaults, and special

A&R rooms, has a separate wing to itself from which the most We think our new home is an omen of the future, for with

magical of sounds emerge. pride in our past. we look with confidence to the future.

4+ VANGUARD

Recordings for the Connoisseur

Offices at: /1 West 23rd Street, New York, N. Y. Studio at: 214 West 23rd Street, New York, N.Y.



www.americanradiohistory.com

Vanguard Key Executives

Seymour Solomon

Seymour Solomon, president
of Vanguard Recording Society,
classical music director, and re-
cording supervisor, as well as
founding father of the original
Bach Guild, was born 44 years
ago in New York. At New York
University he was probably the
outstanding “left-handed violin-
ist,” and it was there that he
was also bitten by the “Bach
bug,” conceiving an attachment
for this giant composer, then
considered highly “esoteric.”
After serving a hitch during
World War II, he studied mu-
sicology at the graduate school
of New York University. He
became record reviewer for Mu-
sical America and Music Forum
and Digest, and also did music
commentary for radio stations.
His favorite diversion is playing
Mozart and Beethoven sonatas
with his wife, who 1s an excellent
pianist and also taught music,
Long a record collector with
whatever spare cash there was,
he was continually frustrated in
his quest for the kind of music
he loved deeply and thought
others should know better.

The birth of the long-playing
record suddenly offered an op-
portunity to rectify this situa-
ation. In 1950, along with his
younger brother, Maynard, also
a musician, he set up “The Bach
Guild,” dedicated to putting on
record the complete choral
works of Johann Sebastian Bach,
with the finest musicological
heads working together towards
as absolute an authenticity of
performance as possible. The en-
tire working capital which could
be scraped together was invested
in recording five Bach cantatas,
in one gesture doubling the num-
ber of such works that had ever
been issued to that date by U. S.
record companies. The records
sold and they were in business.

Maynard Solomon

Maynard Solomon, co-founder
and co-owner of Vanguard, di-
rects most of the major activ-
ities at the company. In addi-
tion, he is director of a&r of the
folk and popular wing of Van-
guard's repertoire,

Since 1950, when he gradu-
ated Phi Beta Kappa from
Brooklyn College, and, after a
two-week vacation, started Van-
guard with his brother, Seymour,
he has worked in virtually every
area of administrative and cre-
ative detail. For a number of
years he was familiar to dealers
and distributors around the
country as Vanguard's sales
manager.

Since the mid-1950's, his ac-
tivities in the folk music field
have included signing, recording
and producing such outstanding
artists as Joan Baez, lan and
Sylvia, the Rooftop Singers,
Buffy Sainte-Marie, Patrick Sky,
Mimi and Richard Farina, John
Hammond Jr., Jim Kweskin's
Jug Band, Sandy Bull, Eric An-
dersen, Doc Watson, the Weav-
ers, Odetta, Jan Peerce and Zero
Mostel.

Herb Corsack

Herb Corsack, Vanguard's na-
tional sales manager, has been
part of the Vanguard story from
the very beginning. His title is
somewhat misleading—he is na-
tional sales manager, but he's
also a lot more. Corsack’s
sphere of activity extends to the
shipping room, inventory con-
trol and in promotion and pub-
licity. Like the two Solomons,
Corsack’s responsibilities are not
limited by his title.

One of his responsibilities is
to make sure that while Van-
guard i1s rarely out of stock on

catalog items, it is also never
overloaded with excess stock.

Another important aspect of
Corsack’s duties include artist
relations. Corsack, a record buff
from way back, talks the lan-
guage of the artist.

He is also the label's principal
link with the distributors, mak-
ing sure they are neither hyped
nor undersold. In many cases
the distributor will give Corsack
a carte blanche to write the
orders.

Sam Charters

Sam Charters, recording di-
rector and talent scout, joined
the label a year ago.

His first releases, the Siegel/
Schwall Band, Charley Mussel-
white’s South Side Band, and
Junior Wells cover the latest
styles to develop out of the Chi-
cago blues scene—the Siegel/
Schwall Band, a young group
with a distinctive and personal
blues sound, the Musselwhite
band with its roots deep in the
Chicago tradition, and Junior
Wells, the latest addition to the
list of great South Side perform-
ers that has included Muddy
Waters, Howling Wolf and
Chuck Berry.

Charters started his career as
a4 jazz musician in San Francisco
at the age of fourteen. He went
to New Orleans to study clarinet
with George Lewis, who, at that
time, was the leader of the then
famous New Orleans school of
jazz, As time passed, Charters
discovered there were no record-
ings or research being done on
this period in jazz history, so he
began to make tape recordings
for his own files. What evolved
from these personal researches
was a five-volume study called
“The Music of New Orleans”
and it was on the Folkways label,
The year 1950 found Charters
deeply involved in writing and
doing field recording. He started
working with Folkways in 1956
and over a 10-year period pro-
duced over 100 records of Negro
music, mostly jazz and blues,
His first book, "Jazz: New Or-
leans,” was published in 1958.
There followed in rapid succes-
sion “The Country Blues, 1959;
“The Poetry of the Blues"
1963; “Jazz: New York,"” 1964,
and a three-volume work “The
Blues Men” in 1966. In 1964
his documentary film “The
Blues" was distributed by Bran-
don Films.

Charters has done field re-
cording in some 20-odd trips to
the American South, and has
recorded the Indians in the
American desert as well. He has
recorded music of the Bahamas
Sponge Fishermen, the Yaquis
Indians of Northern Mexico, the
natives of the British Honduras,
England, Scotland, WNorthern
Ireland, Western Ireland and the
sounds of London. Included in
his travels recently has been a
research tour of Turkey, India
and Japan.

Sidney Finkelstein

Sidney Finkelstein, Editor and
company Musicologist, is the au-
thor of Jazz: A People’s Music
(Citadel Press, 1948), a book
which has become a refer-
ence text in the music apprecia-
tion courses of many schools.
Finkelstein, a thoughtful, per-
ceptive writer about classical
music and musicians, adds to
the company braintrust with his
cogent opinions about repertory
and artists. His penetrating
analyses are a welcome force in
every area from advertising copy
to the graphic phase of produc-
tion. His jacket notes for Van-
guard are among the finest in
the field, and music buffs look

(Continued on page V-8)
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Pop-Folk Artists on Yanguard

Joan Baez

Sandy Bull

Eric Anderson

Mimi and the late Richard Farina Greenbriar Boys

Skip James

Lisa Kindred Jim Eweskin and the Jug Band

Judy Roderick

Buffy Sainte-Marie

Doc Watsen, right,
shown with Merle Watson

Jackie ‘Washingten

The Weavers

V-3
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Seeing Ruth Brown at the switchboard is a great way of starting off the tour.

|
X~
1

Soymour Solomon, ftop, starts the day with jacket on and usually
ends it with shirtsleeves. Maynard Solomon, bottom left, leaves a
hat typewriter 1o aniwer a question. Bottom right: Seymour Solomon
tF'u:nlEEIa board of strafegy meeting with Hope Sheridan end Sidney
inkelstein,

The founding fathers, circa 1950. Seymour and Maynard Solomon, leff, Herb Corsack,
right, The photo hangs an Corsack’s wall.

o a

Herb Corsack and Bill Fex discuss weighty matters. Secretary Barbara Rosenbloam and Corsack go Corsack makes a poinf.
over some correspondence,

CAMERA

EYE'S VIEW OF
NEW VANGUARD
OFFICES

Vanguard’'s new plant at 71 W. 23 Street, New
York, consists of two fully air-conditioned floors
and 13,000 square feet of offices, studios,
conference rooms, shipping area and data
processing facilities. The H. A. Levanne Company
was the general contractor, and Wallace
Kaminsky was the architect. What appears on
these two pages was photographed by Mike
Matzkin of Popular Photography.

The office crew hard at work. Tony Manero, office manager, supervises the Ipewriter brigad

V-4 MOVEMBER 19, 1966, BILLBOARD
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The data processing room is & key part of the Vanguard operation,

WVanguard's first conferonce in the new conference
Solomaon, Wallace Kominsky and Herb Corsack,

L
i Y
798058 5

‘op: Patrick Skye listens to the playback, as does a&r man Sam Charters, left,
nd engineer Eddie Friedner, right. Under: John Kryder, left, and Stanislaw
‘olonka install the new studio console. Under: Dick Todd times the tape.
lattom: Jack Lothrop doss some editing,

* g

-k

: — - Key coos in the Vanguard wheel: Top left, Sidney Finkelstein, editor and
Circus posters are used 1o promote Vanguard product. They musicologist; top right, Bill Fox, production co-ordinator: bottom left: Jules.

also ‘serve as wall decorations in Herb Corsack’s office, Halfand, art direcfor: bottom right, Hope Sheridan, public relations director.
NOVEMBER 19, 1966, BILLBOARD V-5
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Classical Artists on Yanguard Records

‘l-’i - 1

Maurice Abravanal Julius Baker Alfred Brendel

Sir Adrian Boult Sir John Barbirolli Leopold Stokowski

e

Willi Boskovsky

Mischa Elman

Wiadimir Golschmann

Antonia Janiera

Anton  Helller

Jan Peerce

Alexander Schneider FPeter Serkin

Jozseph Szigebl

V-6

Vanguard Best-Selling List

The following records have been selected by the sales
staff of Vanguard Records as the best of catalog—records
which should serve as a basic dealer inventory.

CLASSICAL—$4.79 MONO AND $5.79 STEREO

KUNZ: German University Songs (YR5-477—no stereo)
German University Songs, Vel. 2 (VRS-1010 & V5D-2009)
German University Songs, Vel. 3 (VR5-1035 & VY5D.2020)
German University Songs, Yol. 4 (VRS-1045 & 5D-2040)
MRAVINSKY: Shostakovich: Seng of the Forest (VRS-422—No Stereo)
Shestakovich: Symphony #7 (VRS-6030/1—MNo Steres)
ROS551: Prokofiev: Alexonder Mevsky (VRS5-d51—Neo Stereo)
ESKDALE: Haydn: Trumpet Concerte (VRS-454—MNo Stereo)
DELLER: The Three Rovens (VRS-477—MNo Sterso)
LIST: Gottschalk: The Banjo (VYRS-485—Mo Stereo)
1 SOLISTI DI ZAGREB: Serenata (VRS-1024 & V5D-2013)
LARDROT: Virtuose Oboe (VRS-1025 & VY5D-2038)
FORRESTER/REHFUSS: Mahler: Des Knaben Wunderhern (VRS-1113 & V5D-2154)
UTAH SYMPHONY DIEHES“IJAIIE?&HEL COND.: Mahler: Sym. No. 8
(VRS-1120/1 & V5D-71120/1)
BARTOK-SZIGETI: Sonata Recital (YRS-1130/1—Mona Only)
STOKOWSKI: Thomson: The Plow That Broke the Plains (VRS-1071 & VSD-2095)
The Instruments of the Orchestra (VR5-1017/8—No Stereo)

BACH—%$4.79 MONO AND $5.79 STEREO

| Selisti di Zogreb: Yivaldi: The Four Seasons (BG-584 & BGS-5001)

| Solisti di Zagreb Play Vivaldi (BG-560)

I Solisti di Iﬂgm’h: The Yirtuocso Trumpet (BG-617 & BGS-5041)
Prohaska: Bach: Magnificat in D/Cantata #50 (BG-555 & BGS-5005)
Prohasko: Bach: Cantatas #4140 (BG-5P8 & BGS-50248)

Deller: Purcell: Come Ye Sons of Art (BG-635 & BGS-5047)

Woldike: Bach: Saint Matthew Passion (BG-594/7 & BGS-5022(5)
Scherchen, Cond.: Handel: Messiah (BG-531/3—Mane Only)

Appia: Gabrieli: Ceremonial & Processional Music (BG-581 & BGS-5004)

VANGUARD EVERYMAN—$1.98 MONO OR STEREO

5¥YM. NO. 3 EROICA & CORIOLAN (Boult) (Beethoven) VRS-127 & V5D-1275D

CHORUSES & ARIAS FROM 5T. MATTHEW PASSION (Bach) YRS-128 & V5D-1285D
SONGS OF 16 GREAT FOLK SINGERS (Sound of Folk Music) VRS-125 & VSD-1255D
THE CREATION (Stich-Randall, Dermota, Felbermayer/Schoeffler/ Woldike)
2—12" (Haydn) VRS-130/1
SYMPHONY NO. 1 (Barbirollif Halle Orch.) Sibelivs YRS-132 & V5D-1325D
LONDON SYMPHONY (Barbirolli/ Halle) Vaughan Williams VRS-134 & V5D-1345D)
SYMPHONY NO. 4 (Barbirolli/ Halle Orch.) (Techoikewsky) VYR5-135 & VSD-1355D
DOUBLE CTO/ACAD FESTIVAL (Campoli/ Navarra/Barbiralli} {Brahms) VRS-136 &
V5D-1385D
SYMPH. NO. 5/POMJOLAS DAUGHTER (Barbirolli Cond.) (Sibelius) VRS-137 &
V5D-1375D
VOL 2—16 FOLK ARTISTS L GROUPS (The Sound of Music) VRS-140 & V5D-1405D
SCHEHERAZADE (Rossi) (Rimsky-Korsakov) VRS-163 & V5D-1435D
SYMPH. NO. 41 “Jupiter’”/3 Overtures (Phohaska) (Mozart) YRS-187 & V5D-1475D
NUTCRACKER BALLET—Complete 2 dises (Tchoikowsky) VRS-148/9 & V5D.148/95D
4 HORN COMCERTOS (Linder/Swarowsky) (Mozort) VRS-173 & VSD-1735D
PETER & THE WOLF/LT. KUE (Karloff/ Rossi) (Prokofiev) VRS-174 & VSD-1745D
GOLDBERG VARIATIONS (Leonhardt, Harpsichard) (Bach) YR5-175 & V5D-1755D
SYMPHONY NO. 4 (Barbirolli/Halle Orch.) (Mielsen) VRS-179 & VSD-1795D
SIEGFRIED IDYLL/OVERTURES TO LOHENGRIN, RIENZI, MEISTERSINGER, ETC.
(Schuricht) (Wagner) VRS5-220 & V5D-2205D
BACH CANTATA NO. 80 EIN FESTE BURG & NO, 104 DU HIRTE ISRAEL (Scloiats,
Chorus, Orch.; Vandernoot Cond.] VRS-219 & V5D-2195D
B MINOR MASS (Alarie, Delfosse, Hoffman, Simoneau, Rehfuss) (Chorus, Orch.;
Goehr Cond.) 2 Dises (Bach) YRS-218/7 & V5D-216/75D
MISSA SOLEMNIS (Graf, Hoffman, Kretschmar, Wenk) (Chorus, Orch.; Goehr Cond.)
2 Dises VRS-214/5 & VSD-214/55D
PICTURES AT AN EXH./NIGHT BALD MOUNTAIN (Golschmann) (Mussorgsky)
VRS-210 & ¥Y5D-2105D
ROYAL FIREWORKS MUSIC/WATER MUSIC (Handel) VRS-209 & VSD-2095D
JEWISH MELODIES OF THE OLD COUNTRY (Decameron Orch.) VRS5-200 &
VSD-2005D
RUSSIAN MELODIES (Decameron Orch.) VRS-201 & V5D-2015D)
GAYNE (Khochoturian) Comedians (Kabalevsky) (Gelschmann) VRS-207 &
VSD-2075D

POP AND FOLK—$4.79 MONO AND $5.79 STEREO

JOAN BAEZ

Joon Boezr YRS-PO78 & Y5D-2077 (RA.A.A. Gold Record Award)
Joan Baer Yeol. 2 VYR5-P074 & V5D-2097 (RA.A.A. Gold Record Award)
Joon Baoezx in Concert YRS-P113 & V5D-2122 (R.I.A.A. Gold Record Award)
Joan Boez in Concert VRS-9113 & ¥Y5D-2123

Joan Baez/5 VRS-9150 & VSD 79150

Farewell Angeling VRS-9200 & VSD-79200)

IAN & SYLVIA

lan & Sylvia Folk Songs VRS-92109 & VSD-2113

Four Strong Winds VR5-9133 & VSD-2149

Morthern Journey VRS-9154 & V5D-79154

Early Morning Rain VRS-?175 & VSD-79175

Play One More YRS5-9215 & V5D-79215

BUFFY SAINTE-MARIE

It's My Way VR5-9142 & VSD-79142

Many a Mile VR5-2171 & VSD-79171

Little Wheel, Spin and Spin VR5-9211 & VSD-79211
SANDY BULL

Fantasios for Guitor & Banjo YRS5-P119 & YSD-79119
Inventions VR5-?1¥1 & VSD.79191

JIM KWESKIN & THE JUG BAND

Jim Kweskin & the Jug Bond VRS-7137 & V5SD-2158
Jug Band Music VRS-2143 & VSD.-79143

ERIC ANDERSEN

Today Is the Highway VYR5-7157 & VSD-79157

'Bout Changes 'n’ Things VRS5.9208 & VSD-79204
JOHN HAMMOND

John Hommond VRS-9132 & VSD-2148

30 Many Roads YR5-9178 & VY5D-79178

PAUL ROBESON

Ballad for Americans YRS-2193 & V5D-79193
MAMNITAS DE PLATA

Honds of Silver VRS-7203 & Y5D-79203

Ole VRS-9224 & Y5D-79224

THE WEAVERS

The Weavers ot Carnegie Hall YR5-2010 Mo Steres
ODETTA

Odetta at Town Hall VRS5-#103 & V5D-2109

THE GREEMBRIAR BOYS

The Greenbriar Boys VR5-P104 Mo Stereo

PATRICK SKY

Patrick Sky VRS-217% & VY5D-79179

A Harvest of Gentle Clang VRS-9207 & VSD-79207
PETER SCHICKELE

An Evening With P.D.Q. Boch YRS5-2195 & Y5D-79195
An Hysteric Return YRS5-9223 & VY5D-79223
PERREY-KIMNGSLEY

The Sound From Way Out VRS-9222 & V5D-79222
MISSISSIPPI JOHN HURT

Today VRS-2220 & 79220

NOVEMBER 19, 1766, BILLBOARD
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VHS 9222 (mono) & VSD-79222 (stereo)

Jlm Kweskm & The Jug Band

OF VATREYAVANA

srarryicdined by

SAEED JAFFREY

VRS-9228 (mono) & VSD-79228 (stereo)

_.-
—

THE GREENBRIAR BOYS ;=
BETTER LATE THAN NEJER!

™ SIEGEL
SCHWALL
BAND

VRS-9235 (mono) & VSD-79235 (stereo)

GLUCK

___*m.r__

Orfeo ed Euridice

OPERA IM THREE ACTS, SUNG IN ITALIAN
Tha I, al ViEnna versiod ..'HI.I.E?J_F“”';““'
with .II:|I:|1II:|I'I ompased fo I:h¢ i'r.'.n:.z-ﬂ r..rnrl!_pr bon at Peris, 1774
il ba 'lﬂ bl s g by Chiries Macke

MAUREEN FORRESTER

{ORFED)

~ “TERESA STICH-RANDALL

(EURIDEICE)

HANNY STEFFEK

Akademie Choir and Vienna State Opera Orchestra

canducted by

CHARLES MACKERRAS
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From Bach to Baez: The Vanguard Story

o Continued from page V-1

This is attestable. As many company catalogs began
to show in the mid-1950's, sales volume had become
more important than value. Further, the volume was
predicated on orders from discount retailers in a few
large cities. It was a wrong influence which, as Maynard
says, should have been fought rather than courted. He
adds, not uncharitably, that more than a few of the
early LP makers never had time to find out what it
actually cost to produce a record. One company re-
financed five times in weird attempts to win greater
and greater profitless volume, until the original entre-
preneurs owned almost no part of their own company.

This also helped drive respectable, knowledgeable
retailers out of business. Stability was in part preserved
by the much-contoured giants—RCA Victor, Columbia,
Capitol, London, and their ilk, who never lost sight of
the gold in the list-price hinterlands.

There never was anything unbusinesslike about the
Bach Guild, however, from its inception at Fifth Avenue
and 11th Street in Manhattan, aithough but Solomon
brothers had bheen trained in music, not commerce.
Maynard is, or was, a cellist, and Seymour a lefl-
handed wviolinist, a singularity which brought him pho-
tographic fame during his draft service in the Army
Band Orchestra.

Perhaps their prowess at business comes of their not
thinking of it apart from music. They mix their func-
tions appropriately. Seymour handles classical artists
and repertoire, Maynard that for folk music, their
alternate mainstay. Maynard is business manager, Sey-

mour production chief. They do not entirely look their -

parts, Maynard being thin, prematurely gray, and ab-
stracted, while Seymour is squarely built, ruddy, and
brisk.

They glower perpetually at not being able to pay
artists what they are worth instead of what the company
can afford, though V/BG is considered among mu-
sicians a very generons outfit indeed.

Asked what inspired the formation of the venture to
begin with, Seymour says simply: “Bach.” Their first
disk was the 21st Cantata, “Ich hatte wviel Bekiim-
mernis,” with Jonathan Sternberg conducting Hugues
Cuenod and other soloists, chorus and orchestra. What
- speaks for the Solomons® steadfastness in their taste and
their task is that this record is still alive in the catalog
(SC-501). As Seymour says, it was a good performance,
not easy to top, and it is. Of the whole Vanguard/

Bach Guild catalog, numbering about 480 issues, 30
are Bach records, incorporating 22 cantatas.

Their early Bach works were directed by the wholly
admirable Mr, Sternberg. A little later they graduated
to an even more cloguent authdrity, Felix Prohaska,
and supplemented his baton with the almost unmatched
keyboard mastery of Anton Heiller. Subsequently the
very great Dane Mggens Waldlike joined the crew,
Although sharply challenged, since this is devotional
work, they retain a clear primacy in Bach choral com-
positions.

The second label, Vanguard, was added only a few
months after the 21st Cantata came out. The Solomons
make a point of commitment only to music they them-
selves like and understand, in part so they can be sure
it is well done. ("I have nothing against Bruckner,”
Scymour says, “but I don't listen to it easily, so T would
hesitate to judge a performance.”) Still, some of what
they liked was far this side of the Cantor of Leipzig,
and one cannot properly produce Mahler under a Bach
Guild imprint, Quite incidentally, the Solomons are
Mahlerites of a special breed (I am a member, teo)
who revel in the song-soaring but recoil from the inter-
mittent obsession with death. Accordingly, they have
assumed a sort of proprietorship over one Mahler work,
“The Youth's Magic Horn," the most enchanting and
enchanted of all orchestral song-cycles. They have
made it twice, most lately with Maureen Forrester and
Heinz Rehfuss as the singers, Prohaska conducting. No
one else has troubled to compete.

Probably it is this wide variety of strokes of taste
that has vielded their success, They successfully signed
up Joan Baez because Maynard sensed her artistry and
trusted in it. In five records she has gloriously justified
the trust, and her songhook (which they have published
under the pseudonym of the Ryerson Press) has sold a
couple of hundred thousand copies without a mention
in the public prints.

The story is much the same with Odetta, the Weavers,
and the Rooftop Singers. With classical artists, and
really not oddly, the Solomons are most vulnerable o
reverence, not that this doesn’t pay. They made the
Szigeti-Arrau Beethoven Sonatas very largely because
the aging master-violinist conceived this to be part of his
legacy. And it is interpretatively invaluable.

Almost the same phrasing occurred in their dealings
with Sir Adrian Boult concerning the Beethoven sym-
phonies, Again, intuitive consideration was their guide;
they recorded all he wished to. Their vield was—at
least-—the most compelling Seventh ever commuitted 10
grooves. "It Keeps sounding better and better,” says
Sevmour, and they are issuing it for the second time on
their low-priced Everyman series,

One factor in the high viability of Vanguard /Bach

Guild patently has been search, or discovery, backed
once again by confidence in taste.

They enlisted Alfred Deller, for instance, less because
of his famous (if slightly timeworn) countertenor
voice than because of his broadening general musician-
ship and extraordinary sense for Elizabethan and
Georgian music. It is he who directs their recent Purcell
“Dido and Aeneas,” the most authoritative version on
records. They gained, lost, and regained Antonio Ja-
nigro, director-founder of the Solisti di Zagreb, as he
matured through success with slick chamber-string sound
into full powers as a conductor. In a sense, his arrival
was marked by last year’s venture into the enigmatic
Haydn “Sturm und Brang” symphonies, especially the
intense “Trauer,” No. 44, and “Passione,” No. 49,

The Solomon brothers' approach to music is poetic,
historical, and critical in a way at once puristic and
gager. Sevmour says: “I am a critic, but in a special,
| suppose, privileged way. By this I mean I can be
critical up front, where it does some good. Performances
can be altered before the public hears them. This doesn’t
mean simply electronic tinkering, though studio quarters
are loud with the sound of tape-takes. It involves such
matters as assembling for Handel's oratorio “Saul™ the
ideal conductor, Woldike, a Dane; a chorus he had
trained (in English); the Vienna Symphony (s0 that
the Great Hall of the Konzerthaus could be used); and
British soloists. Seymour is a demon about British
pronunciation in British musie, and, parenthetically,
something of an Anglophile in general, This, with his
lively historism, helped bring into being one surprise-
success record, “The Queen’s Birthday Salute™ the
real thing, with the Roval Artillery blaring and crashing
away n Hyde Park.

Poetic sensibility is not commonly thought of as a
kev business asset, but in the Solomons’ case it clearly
is. This is perhaps most noticeably in Maynard's han-
dling of the folk area. Not all currently popular folk
music is in perfect taste, but all Vanguard's is. Maynard
once “missed,” as he puts it, a chance to sign up a group
which had an immediate—if brief—whirlwind success.
But thev sounded cheap to him and, he says, he would
do the same thing again. “If we don’t like it,” Seymour
supports him, “we don't record it, and that is that.”

Thus the Vanguard success formula is the simplest
possible one. It had to initiate as a hope and a guess:
that somewhere there existed a sizable public whose
tastes would reliably coincide with those of the Solomon
brothers, It is nol a guess any longer; they are even a
little audacious about it. They recorded Samuel Barber's
unconventionally humorous 20-minute opera “A Hand
of Bridge” because it took their fancy. Given a good
lease of life in the catalog, it will capture enough other
people’s fancy even to make money. That is the theory.

Vanguard Distributors -

MUSIC DIST., INC.
1000 Ist Ave., S.
Seattle

Vanguard Key Executives

ALL SOUTH DIST. CO.
1924 Lafavette St,

New Orleans
Henry Hildebrand

ALPHA DISTRIBUTORS
20 West End Ave.

Mew York

Harry Apostoloris

BIC: STATE DIST. CO.
1337 Chemical

Dallas

Bill Emmerson

BOLD DIST. CO.
495 S.E. 10th Court
Hialeah, Fla.

Henry Stone

Dave Freedman
Dave Benjamin

C & C DIST. CO.
70 Apparel Way

San Francisco

Lee Hartstone

H, W. DAILY

314 East 11th St,

Houston

Bud or Don Daily-
EASTERN RECORID DIST.
360 Tolland 5t

East Hartford, Conn,

Dick Godiewski

F & F ENTERPRISES, INC,

Box 1126

2704 Freedom Dr.
Charlotte, N, C,
Burt Fleischman
Jim McGinnis
GERBER DIST.
313 Herald Place
Syracuse

Bill Gerber
HAMBURG BROS.
24th & A V.R.R.
Pittsburgh

Mort Locker
HUISH DIST. CO,
2525 8. Bth, W.

V-8

Salt Lake City

Ross Davis

JAY KAY DIST, CO.

13401 Lyndon Ave,

Detroit

John Kaplan

Tom Schlessinger

Larry Benjamin

STANLEY LEWIS

534 West 58th St

New York

Harry Lew

Harold Lewis

HAROLD N, LIEBERMAN
CO.

257 Plymouth Ave,, N,

Minneapolis

Al Abrams

MARNEL DIST. CO., INC,

2512 N, Broad St,

Philadelphia

Marshall Verbitt

Larry Cohen

JAMES H. MARTIN, INC.

2419 5, Michigan Ave.

Chicago

Ronnie Bernstein

MID STATE DIST.

2549 Sullivan Ave.

St. Louis

Jim White

Ed Hockel

MUSIC CITY REC, DIST,

127 Lafavette St,

MNashville

Hutch Carlock

MAINLINE DIST, CO,

1260 E, 38th St.

Cleveland

Ed Rosenblatt

Mobell Clark

MUSIC CRAFT OF HAWALILIL
LTD.,

36 5 Queen St

Box 2839

Honolulu

Walter Kurokawa

Stan Sulman

MUSIC SERVICE CO.
P. O, Box 2487

204 4th 5., 8.

Cireat Falls, Mont.

T. E. Holm

MUSIC SUPPLIERS
75 N. Beacon
Boston

Gordon Dinerstein
Harry Carter

Eddie Calmus

MUSIMART, LTD.
970 McEachran Ave,
Montreal, Can.
Ceeorge Erlick

PAN AMERICAN RECORD
DIST.

77 Kalamath

Denver

Joe Oxman, Lou Oxman

Hans Hirsch

PEP RECORD SALES
3009 W, Pico Blvd.
Los Angeles

Ron Ricklin

SCHWARTZ BROS.
2146 24th PL., N.E,

Washington

Jim & Stu Schwartz

SOUTHLAND DIST. CO.
1235 Techwood ., N.W.
Atlanta

Gerald Friedman

Billy Binkley

Gwen Kessler

SUNLAND SUPPLY CO.
2227 Texas St.

El Paso, Tex.

Bill Shapiro

WENDY DIST,

37 William St.

MNewark, M. J.
lerry Winston

o Continued from page V-3

ments

forward to his brilliant com-
which interlace almost
any set of program notes he
may write.

Bill Fox

Bill Fox is Vanguard's pro-
duction co-ordinator. Since join-
ing the company in 1964, he
has been primarily responsible
for the co-ordination of the many
activities necessary to produce
and release Vanguard's 120 or
more records vearly. To face
the numerous problems which
may turn up on the desk of a
trouble shooter, Fox can draws
on nearly 20-odd wyears of ex-
perience in the music business.

In 1949 Fox formed Esoteric
(and later, Counterpoint), one of

the first of the independent rec-

ord companies. Concurrently,
from 1952 until 1957, Fox op-
erated Stereo Sound Studios.

After Esoteric was sold 1n
1962, Fox spent a year and a
half with Eichler records, pro-
ducing budget records.

Jules Halfant

Jules Halfant as art director
is responsible for the dynamic
visual appeal of each Vanguard
album. His album covers,
whether built around his own
art, another artist's work, pho-

tography or typography, have
won plaudits for artistic distine-
tion and that rare thing—rele-
vance, and his layouts for peri-
odical advertisements and bro-
chures are no less distinguished.
Before coming to  Vanguard
some 11 years ago, Halfant was
an advertising agency art direc-
tor for several years. His paint-
ings have been on exhibition in
several one-man shows held in
leading palleries,

Hope Sheridan

Hope Sheridan, WVanguard's
director of publicity, comes to
the record business via the news-
paper route. After leaving Vas-
sar she put in a stint at the then
New York-Journal American
after pinning down degrees in
Enghsh and journalism.

At Vanguard she uses her
newspaper and news media ori-
entation to expand national fo-
cus on Vanguard's growing ac-
tivities. She has worked in radio
and advertising before Majorie
Barkentin talked her into joining
the Marquis de Cuevas Grand
Ballet as a publicist.

Practical experience includes
all phases of the record industry
irom the ground up—having re-
ceived her training with Con-
cert Hall records and spent five
yvears with Sam Goody in pro-
motion and publications.

NOVEMBER 19, 19466, BILLBOARD
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Jazz
Group

Jim Robinson,

Ernie Cognolotti,
and Louis Cottrell at
a Riverside Records
recording session
in New Orleans.

The AR-3 in the
background (one of
a stereo pair) is be-
ing used to monitor
recording quality.

COURTESY RINVERSIDE RECOADS AND HIFI/STERED REVIEW

INC.
SPEAKERS ARE USED PROFESSIONALLY WHERE

\ e
LIVE MUE'C.__!_E\THE IMMEDIATE REFERENCE—-BUT THEY

\
WERE\DESIGNED-FOR THE HOME.

\) ymj::bmy\ Orchestra

During rehearsals the San Diego Symphony
Orchestra pauses now and then to listen to a
taped recording of the passage they have just
played. AR-3 loudspeakers were chosen for the
stereo playback system because of their lifelike,
uncolored reproduction of orchestral timbres.

COURTEASY SAN DIEGD EYMPHONY ORCHESTRA

String Quartet

Members of the Fine Arts Quartet listen to the first playback
of a Beethoven Quartet, checking both their performance
and the fidelity of the recording. The AR-3 speakers being
used as monitors were chosen by the musicians themselves,
who felt that AR-3's would create musical carbon copies

of the live performances, free of hi-fi gimmick effects.

ACOUSTIC RESEARCH, INC., 24 Thorndike Street, Cambridge, Massachusetts 02141
] Please send me free literature on AR speakers ($51 to $225), and the AR turntable ($78.)

[] | enclose $1. Please send me Roy Allison's book High Fidelity Systems —A User's Guide, reviewed in Electromics lilus-
trated as “the besf basic book now available on high fidelity,” and in The American Record Guide as “prerequisite
reading for anyope contemplating hi-fi purchases.”

NAME

ADDRESS

I S — e SRS SN S —

www americanradiohistorv com
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w VANGUARD recoros

UAT

The Joan Baez Christmas Album

N®EL

JOAN BAEZ

VRS-9230 (mono) & VSD-79230 (stereo)
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Heloased!

His First Solo Album

ZERO MOSTE

SINGS HARRY RUBY'S

SONGS MY MOTHER NEVER SANG
with Orchestra and Chorus

N,

THERE'S A GIRL #N THE MEART OF
. WHEELING, WEST VA.

VRS-9229 (mono) & VSD-79229 (stereo)
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To All of You at Vanguard

BEST WISHES
and

CONTINUED SUCCESS

In Your New Quarters

Columbia Record Productions

49 East 52nd Street, New York, N. Y. 10022

Offices: New York, Nashville, Detroit, Chicago, Hollywood

Wishing
Further Successes to

VANGUARD RECORDS

@ Sole Agent for Japan

KING RECORD Co, Ltd.

NO. 1, 2.CHOME OTOWA-CHO, BUNKYO-KU,

Best Sellers of

Vanguard in Japan

JOAN BAEZ GOLDEN ALBUM k1)
FOLK SONG GOLDEN ALBUM sr7
DER LINDENBAUM /ERICH KUNZ <SET-5003)

V-12 NOVEMBER 19, 1966, BILLBOARD
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SOME OF THE STARS COMPLETE
IN THE VANGUARD FOLK GALAXY ARTIST RﬂSTER

MAURICE ABRAVANEL
ERIC ANDERSEN -

CLAUDIO ARRAU
THE BABYSITTERS
- JOAN BAEZ
JULIUS BAKER '
SIR JOHN BARBIROLLI ~

N BIBB 3
DAVID BLUM AND THE ESTERHAZY
ORCHESTRA

WILLY BOSKOWSKY AND THE
BOSKOWSKY ENSEMBLE

SID ADRIAN BOULT

ALFRED BRENDEL

mE?s?:‘ﬂL‘hm CARLEBACH

CAROL CHANNING

ROOSEVELT CHARLES

LIAM CLANCY

THE EﬂHﬂEHTUS MUSICUS OF VIENNA
PHYLLIS CURTIN r-
SHOSHANA DAMAR| ol
ERIK DARLING

JEANNE-MARIE DARRE

METANIA DAVRATH

ALFRED DELLER AND THE DELLER

CONSORT

- ALIRIO DIAZ
THE DUBLINERS .
JACK ELLIOTT
MISCHA ELMAN
MIMI AND RICHARD FARINA
MAUREEN FORRESTER
VLADIMIR GOLSCHMANN
THE GREENBRIAR BOYS
THE GRILLER QUARTET
DAVID GUDE
JOHN HAMMOND
HAMZA EL DIN
ROLAND HAYES
ANTON HEILLER
ERNA HEILLER
CHARLTON HESTON
CISCO HOUSTON
MISSISSIPPI JOHN HURT
IAN AND SYLVIA
SKIP JAMES
ANTONIO JANIGRO |
BERT JANSCH R:
KARMON ISRAELI DANCERS & SINGERS
MINDRU KATZ
GERSHON KINGSLEY
LISA KINDRED
WALDEMAR KMENTT
JOSEF KRIPS
ERICH KUNZ
JIM IN AND THE JUG EAHE.’I
ANDRE LARDROT
GUSTAV LEONHARDT
JULIUS LESTER

LIANE

EWAN MAC COLL
CHARLES MACKERRAS
MANITAS DE PLATA -
MADELEINE MILHAUD
GERMAINE MONTERO
ZERO MOSTEL

EUGEN MRAVINSKY
ODETTA

NELSON OLMSTED
JAN PEERCE '

JEAN UES PERREY
THE PRAGUE MADRIGAL CHOIR
THE PRO MUSICA AHT!?ELIH [BHLISSELS}

IAN AND SYLVIA JIM I{WESI{IN & The Jug Band g A

HEINZ REHFUSS
SYIATOSLAV RICHTER
ALMEDA RIDDLE
PAUL ROBESON
.II.ID"I" RODERICK

THE ROOFTOP SINGERS

Hﬂﬂlﬂm
L-MAJDAN ’
THE ROYAL ARTILLERY BAND -

BUFFY SAIHTE HAHIE

JOAN BAEZ

MIMI AND RICHAD FARINA

'MARTHA SCHLAMME
ALEXANDER SCHNEIDER AND THE
SCHNEIDER CHAMBER GROUPS 5
MIKE SEEGER R
FETE'H_EEGEFI
SERKIN ' |
SINGHER e e
rla;“mn DI ZAGREB . ' ? 1
ANNY STEFFEK € !

TERESA STICHRANDALL
DOROTHY STICKNEY

STOKOWSK!
mmu"gnﬁ STOUTZ AND THE
CHAMBER ORCHESTRA il

.14: S OF MICHIGAN BAND 2
UTAH ORCHESTRA 1o
=

A
JUDY RODERICK

PATRICK SKY JACKIE WASHINGTON DOC WATSON

www americanradiohistorv com
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Our congratulations to Vanguard Records who
span the world of music from simplicity and warmth

of folk song to the esthetic heights of classics.

SUBSIDIARY OF NAUTEC CORP.

% IVY HILL LITHOGRAPH CORP.

(Quality 1s our most tmportant product

PLANT AND PLANT AND
EXECUTIVE OFFICES OFFICES
GREAT NECK, N.Y. LOS AMGELES, CALIF.

Cmgmm/ﬂfiom & Best Wishes
in your new facility constructed by

~ H. A. LEVANNE COMPANY, INC.

GENERAL CONTRACTORS
71 West 23rd St.., New York, N. Y. 10010

The Finest in Recording Studios & Offices

NATIONAL RECORDING
SUE RECORDS
A &R RECORDING
FULTON RECORDING

V-14 NOVEMBER 19, 1966, BILLBOARD


www.americanradiohistory.com

THANK YOU!

To the critics who have repeatedly reviewed VANGUARD EVERYMAN CLASSICS
releases as the best recordings of the music “at any price.”

VANGUARD EVERYMAN CLASSICS

List price $1.98 —mono and stereo

The Label that Put Top Quality Into Budget Line

COMPREHENSIVE COVERAGE OF ALL PERIODS OF MUSIC

RENAISSANCE AND BAROQUE -«

Choral and instrumental masterpieces of MORLEY, WILBYE, J. S. BACH,
HANDEL, VIVALDI, TARTINI and others

THE CONCERT HALL ERA =

Symphonies, Choral Works, Concertos, Tone Poems, Chamber and Piano
Works by HAYDN, MOZART, BEETHOVEN, SCHUBERT, BERLIOZ,
LISZT, WAGNER, BRAHMS and others

THE 20th CENTURY =

Symphonies, Concertos and Tone Poems by SIBELIUS, DEBUSSY, NIEL-
SEN, VAUGHAN WILLIAMS, RAVEL, ELGAR, PROKOFIEY, KHA-
CHATURIAN, and others

FIRST CLASS SOUND AND PRODUCTION STANDARDS

Most Vanguard Everyman Classics are nor old catalogue dropouts but late
recordings, new to domestic labels, recorded with the most advanced sound
equipment and engineering, monophonic and stereophonic, and mastered and
processed to meet the highest standards of the industry,

There are a relatively few listings once available at higher prices and now
added to Vanguard Evervmuan Classics because of their exceptional musical and
performance interest.

Some Forthcoming Releases

BRAHMS: SYMPHONY NO. 1 (Josef Krips) SRV-221 & SRV-221 8D

SCHUBERT: SYMPHONY NO. 9 IN C MAJOR (Carl Schuricht)
SRV-218 & SRV-218 SD

WAGNER: SIEGFRIED IDYLL AND OTHER WORKS (Carl Schuricht)
SRV-220 & SKRV-220 SD

BRAHMS: HUNGARIAN DANCES—COMPLETE (Schmidt-Isserstedt)
SRY-236 & SRV-236 SD

BACH: MASS IN B MINOR ( Alarie, Hoffmann, Simoneau, Rehfuss; Goehr)
2 discs SRV-216/7 & SRV-216/7 5D

WWW americanradiohistorv.com

OUTSTANDING ARTISTS
CHOSEN FOR THEIR TIMELESS INTERPRETATIONS

CONDUCTORS—Sir John Barbirolli, Mogens Waoldike, Vladimir
Golschmann, Carl Schuricht, Josef Krips, Sir Adrian Boult, Charles
Mackerras, Felix Prohaska, Anton Paulik, Maurice Abravanel,

Anatol Fistoulari
and

Mindru Katz (piano), Denis Matthews (piano), André Gertler
(violin), Paul Makanowitzky (violin), Albert Linder (horn),
Evelyn Rothwell (oboe), Helmut Wobisch (trumpet), Gustav
Leonhardt (harpsichord), The Griller Quartet with Wilham Prim-
rose (viola), The Zurich Chamber Orchestra under Edmond de
Stoutz, The London Baroque Ensemble under Karl Haas, Leopold
Simoneau (tenor) Teresa Stich-Randall (soprano), Heinz Rehfuss
(bass). Alfred Deller (countertenor) and The Deller Consort

HANDSOME PACKAGING

We pride ourselves on using gifted pictorial and graphic artists who enjoy,
respect and respond to the music they adorn; also on providing the readable,
responsible, informative and scholarly notes that a record buyer has a right
o expect.

also
THE BACH RESEARCH SERIES

A special group of Vanguard Everyman Classics consisting of a celebrated
series of recordings providing the utmost definitive performances of the music
of Bach and his era, in terms of interpretive artistry, tradition, authenticity of
scores, style and instrumentation, and sound. Heretofore available only as
high-priced imports. First releases:
BACH: CANTATAS NOS. 4 & 182—Woestphalian Singers and German Bach
Soloists; Wilhelm Ehmann, conductor SRV-225 & SRV-225 SD
BACH: CANTATAS NOS. 46 & 65. Soloists, Barmen Singers and Chamber
Orchestra, Helmut Karlhofer, conductor SRV-226 & SRV-226 SD
HANDEL: THE SIX CHANDOS ANTHEMS—Helen Boatwright, Charles

Bressler, and other soloists; Collegium Musicum of Rutgers University;

Alfred Mann, conductor. 3 individual discs.
SRV-227/8/9 & SRV-227/8/9 81
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Your Newest Distributor

WENDY

DISTRIBUTORS

is happy to be a

member of

The Vanguard Family

BEST WISHES IN YOUR NEW QUARTERS

Jerry Winston, President

We've done a
long way
gether from

bach Guild 501-2-3

and the road

ahead is stll
all clear

BERTHA and HARRY LEW

For the entire staff of

STANLEY-LEWIS

RECORD DIST. (0.

% %k % & ok ok ok ok kK

CONGRATULATIONS
AND CONTINUED CONGRATULATIONS.
SUCCESS || AND BEST WISHES
FOR YOUR
(ONTINUED SUCCESS

DISTRIBUTING MAIN LINE DISTRIBUTING (0.
COMPANY SR

495 S. E. 10th Court
Hialeah, Fla.

V-16

CONGRATULATIONS

“We are proud
(0 be part
of your family”

MARNEL DISTRIBUTING (0., INC.

2512 N. Broad Street
Phi]adeiph:a, Pa.

NOVEMBER 19, 1966, BILLBOARD
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BEST WISHES
on your
move to

new offices
and facilities

Harry N. Apostoleris

ALPHA DISTRIBUTING CORP.

20 West End Ave.,, New York, N. Y. 10019
(212) CI 5-7933

A RIDDLE:;

) UESTION: HOW MANY MEN GUARDED THE VAN
WHEN VANGUARD MADE THEIR MOVE?

@NSWER: EVERY MAN AVAILABLE!

VANGUARD'S SUCCESS STORY IS NO RIDDLE!

QUALITY PRODUCT + FIERCE DISTRIBUTOR LOYALTY =
VANCUARD'S REMARKABLE GROWTH.

CONGRATULATIONS TO VANGUARD ON
THEIR NEW OFFICES AND STUDIO

FROM

JAY KAY DISTRIBUTING CO.

13401 Lyndon Avenue
Detroit, Michigan 48227

Area Code (313) BRoadway 3-7000 John S. Kaplan, Gen. Megr.,

ﬁ

CONGRATULATIONS
N—

SOUTHLAND
RECORDS
DISTRIBUTING
CO.

1235 Techwood Dr., N.W.
Atlanta, Georgia 30318
873-2081

SCHWARTZ BROTHERS. INC.

is proud
[0 be part of

“The Vanguard Mtory”

continued success
In luture

chaplers

NOVEMBER 19, 1966, BILLBOARD
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CONGRATULATIONS
0N

YOUR GREAT
EXPANSION . ..

From
Dick Godlewski
and the Gang...at...

EASTERN RECORDS

NEW ENGLAND’S NUMBER 1
RECORD & CARTRIDGE
TAPE DISTRIBUTOR

. . . Now Completely Set Up With
Dual Distribution On Cartridge Tapes.

. . . dervicing All Retail Outlets. . . .

EASTERN RECORD DISTRIBUTORS
360 Tolland Street

East Hartford, Connecticut
Phone: 289-7431 Area Code 203

Congratulations

FROM
JOE and LOUIS
OXMAN

PAN AMERICAN
RECORD SUPPLY C€O.,
INC.

77 KALAMATH, DENVER, COLORADO

CONTINUED
SUCCESS

H.W.
DAILY
INC.

HOUSTON, TEXAS

v-18

J. H. Martin

2419 S. Michigan Avenue
Chicago, Illinois

Phone: (312) VI 2-4440

YIPPEE!

We got the word on the new

offices and recording studios.

CONGRATULATIONS TO

VANGUARD
RECORDS

FROM

HUISH DIST. COMPANY

2525 S0O. 8th WEST
SALT LAKE CITY, UTAH
SERVING
UTAH
IDAHO
NEVADA
WYOMING

Qur very best
to Vanguarcl
upon its
20th Anniversary.
Mﬂy the next
20 years

l)z even Lettuzr.

Harold Lieberman
Sunny Strouts

257 Plymouth Avenue, North
Minneapolis, Minnesota
Phone: (612) 332-7131

NOVEMBER 19, 1966, BILLBOARD
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Proud to be

part of the
“Vanguard
Story”

MUSIC SUPPLIERS, INC.

BOSTON, MASSACHUSETTS 02134

Gongratulations
to all at

VANGUARD

“WE SERVICE THE CAROLINAS"

FwoF

ENTERPRISES, INC.

2704 Freedom Drive
Phone: 399-9741 (A.C. 704)
Charlotte, North Carolina

NOVEMBER 19, 1966, BILLBOARD

GAMMA, §. A,
0F
MEXICO CITY
CONGRATULATES
VANGUARD
ON T8
ANNIVERSARY

CONGRATULATIONS
VANGUARD

MURRAY KLEIN ASSOCIATES INC.

advertising

Congratulations!

VANGUARD
RECORDS

It all adds wp:

VISION
QUALITY CONTROL
SERVICE
“KNOW HOW”
INTEGRITY

—Success!

This is briefly the VANGUARD STORY

we know it from our many years

of proud association.

-

Mastertone Recording Studios, Inc.

130 West 42nd Street
New York, N. Y. 10036

> %
VANGUARD,,

in Canada,

where the word
still means

up top, out front,
and in the lead,
that’'s how we feel
about

VANGUARQ&

MUSIMART

LIMITED. MONTREAL

now in our 15th year
as exclusive distributors

in Canada
V-19

for Vanguard Records
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BEST-SELLING
VYANGUARD
RECORDINGS

ARE STRONGLY
REPRESENTED

IN THE SUCCESS
STORY OF
PHILIPS GROUP
RECORDS, Lonpon

R R R R R R e p————

TOP SELLING LP'S
INCLUDE:

ANTON HEILLER PLAYS
ORGAN WORKS OF

J. 5. BACH

VOLS. ON Il AND I

BOCCHERINI—GUITAR QUINTET
“LA RITIRATA DI MADRID"

STRING QUINTET IN E
ALEXANDER SCHNEIDER QUINTET
WITH ALIRIO DIAZ

HAYDN—SYMPHONY NO. 6
“IL DISTRATTO" AND
SYMPHONY NO. 52

THE ESTERHAZY ORCHESTRA
CONDUCTED BY DAVID BLUM

JOAN BAEZ—NOEL

BUFFY SAINTE-MARIE—

LITTLE WHEEL SPIN AND SPIN
CHICAGO/THE BLUES/TODAY—
VOLS. L, LL AND LLL

PHILIPS

~

PHILIPS GROUP RECORDS, LONDON

l

{ | and
with monaura
¥ es) through the

rovided for you!

ices—P

—20 different record serv

1 [} 1 ‘E

# C’

10 POPULAR albums from

list u‘il

n of 5 new JAZZ albums

lectio 1 _ e
> wuiﬂtiﬁ by B\LLBD#RD S Review
se

d Favorites I |

7. Easy Listening

5— 14. Big Ban
. Singer .
° All Time Favorites 15. Jazz I

r 16. Country Favorites
g. Golden Hits | I
10. Original Cast 7. Classical |
o T 18. Songs of Faith

11. Comedy
12. Folk

—

V-20
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==

INTERMATIONAL SPOTLIGHT

EN ESCENARIO

.'%‘._

)
Tite Rodriguez. Musicor MM
2107 (M); M5 3107 (5)

Rodriguer, & consistent seller in the large
Latin market, has come up with another
syre-fire  winner. The popular singer s
indeed "On Stage” with easy Latin rhythms
in “La Casa,” "Mientras Tu Mo Llegas,”
“En Tu Memoria,” "Lo Mismo Que a
Usted” and *Cancion de Orfeo (Black

Orpheys).”

SPECIAL
MERIT
PICKS

Special Maerit Plcks are new relessss
of outstanding merit which deserve ex-
posure and which could have commercial
success  within  their respective cate-
gories of music.

@ CLASSICAL SPECIAL MERIT

DESSAU-BRECHT: DIE VERURTEILUNG
DES LUKULLUS (2 LP's)

Yarious Arfists. Rundfunk Sinfonie Or-
chester, Leipzig (Kegel). Telefunken LT
43 096/97 (M); SLT 43 096/ 97

The Bertolt Brecht-Paul Dessau opera. “The
Trial of Lucullus™ is presented in a driving,
relentless performance under Herberl Kegel's
direction. The Leipzig Radio Choir, Chil-
dren’s Choir and Symphony contribute with
soloists in an inferesting performance of
an unusual work.

CLASSICAL SPECIAL MERIT

BLOCKFLOETENMUSIK AUF ORIGINAL
INSTRUMENTEN

Brueggen | Harnoncourtt [ Leonhardt.
Telefunken AWT 9482-A (M): SAWT
2482-A (5)

With greater attention being paid fo re-
creating the historic sounds of o8-
tions, this pressing of "Recorder Music
on Original Instruments’” could find &
markef. Franz Brueggen, one of the foramast
flutist and reecorder players around, is out-
standing in 17th and 18th cenftury music
pof Parcham, Van Eyck, Logillet, Dieupart
and Telemanmn, '

@ LOW PRICE CLASSICAL
SPECIAL MERIT

I
BACH: BRANDENBURG CONCERTOS
(2 LPs)

Ars Rediva Ensemble (Munchinger).
Crossroads 22 25 0003 (M); 22 26 0004
()

Here's a welcome addition in the | riced
Field of these distinguished works, Tﬁﬂ"lt
played mainly with the proper authority,
and the ensemble plays remarkable well
fogether.

@ LOW PRICE CLASSICAL
o
SPECIAL MERIT

PROKOFIEV: CINDERELLA BALLET SUITE

Jean Meylan/Prague Rodio Symphany.
Crossroads 22 14 0057 (M): 22 14 0058
(5)

Current national film showings of the
Bolshei's production of ""Cinderella™ should
aid -sales for this fine dizsk, Jean Maylan
leads the Prague Radio Symphony in a
performance that captures the furll‘;ﬁ.: of
Prokofiev's ballet score,

@ RELIGIOUS SPECIAL MERIT
THAT OLD TIME RELIGION

The Amen Choir (Gustafson). Liberty
LRP 3463 (M); LST 7463 (5)

A tremendous chalr with tremendous wer-
slens of “'Battle Hymn of the Republic,”
“Just a Closer Walk With Thee™ and
similar favorites. The stereo version s
inspiring and should have inspiring sales.

@ LOW PRICE RELIGIOUS
(-]
SPECIAL MERIT

SONGS OF INSPIRATION

Living Strings. RCA Comden CAL 2103
(M); CAS 2103 (5)

Orchestral versions of 22 religious funes—
all soothing and inspirational—such as "How
Great Thou Art,” *""Rock of Ages” and
"It Is Mo Secret.’” This LP could bring
excallent results on racks as well &5 in-
store browsers boxes.

WA

FOUR-STAR ALBUMS

The four-star rating is awarded new

albums with sufficient commercial po-
tential in their respective calegories o
merit being siocked by most dealers,
one-stops and rack jobbers handling
that category.

POPULAR
VIVA!

Yie Dana. Dollon BLP-2044 (M);
BST-1044 (8S)

LOOKIN®' BACK
The Four Seasons. Phillps PHM 200-
222 (M) PHS 600-222 (8)

THE GREAT ARRIVAL
Sergio Mendes. Atlantic 5D 1466 (5)

DENNY BELLINE AND THE

RICH KIDS
RCA Victor LPM-3655 (M); LSP-
Jod4 (8)

MEMPHIS GOLD, Vol 1
Varlous Artists. Stax 710 (M); 710 {S)

BLUE MOONLIGHT
Glenn Miller. RCA Victor LPM-3657
(M); LSP-3657 (S)

YOUNGER THAN SPRINGTIME
Willlam Tabbert. Billeve BT 201 (M)

PSYCHEDELIC LOLLIFOP
Blues M g. Mercary MG 21096
(M); SR 6109 (5)

LOW PRICE POPULAR

THE MICKEY FINN THEME
The Ragtimers. RCA Camden CAL-
2100 (M); CAS-1100 (8)

LOVE IS A MANYSPLENDODRED
THING
The Ray Charles Singers. VYocalion
VL 3784 (M); YL TI7TB4 (85)

THE CALL OF THE TROPICS
Gene Ralns and His Groop, Vocalion
YL 3TES (M); VL TATES (8)

LOW PRICE COUNTRY

WALK SOFTLY
Wade Ray. RCA Camden CAL-2107
{M); CAS-2107 (e) (8)

CLASSICAL

SCHUBERT: TROUT QUINTET/
MOTTURND
Various Artisis. Deutsche Grammo-
phon LPEM 36 448 (M); SLPEM
13 448 (8)

THE GOLDEN AGE OF
PIANO VIRTUOSI Record 3
Varlous Artists. Argo DA 43 (M)

LAWES/BYRD: ENGLISCHE
CONSORT-MUSIK
Leonhardt Consorl. Telefunken AWT
9481-A (M); SAWT %481-A (5)

ITALIENISCHE CHORMUSIK

DER GEGENWART
Monteverdi Choir, Hamburg (Juer-
gens). Telefunken LP 43 095-B (M)
SLT 43 095-B (5)

DESPREZ: MOTOTTEN
Capella Anilgua Muenshen (Rohland).

Telefunken AWT 3480-A (M); SAWT
9480-A (S)

LOW PRICE CLASSICAL

BENDA: FIVE SYMPHONIES
Libor Hlavacek, condoctor. Croas-
roads. 22 16 D059 (M); 22 16 0060 (5)

.17

THE BLUE BECHET
Shlgner Bechet. RCA Victor LPV-535
(v1)

FREE FORM
Donald Byrd. Blue MNote BLP 4118

(M)

LOCK, THE FOX
Eddie ( ) Davis. RCA Victor

LPM-3652 (M); LSP-3651 (5)

ROUGH "N' RUMBLE
Stanley Turrentine, Blue Note BLP
4240 (M); BST B4240 (8)

UNIT STRUCTURES
Cecil lor. Blue Noie BLF 4237

(M) B4137 (8)

THE ALL SEEING EYE
‘l;f{?nt Shorter. Bloe Note BLF 4119
i

RELIGIOUS

CHORSING, VYol INI
Panl Mickelion Cholr. Supreme SM-

2035 (M); S5-2035 (5)

GOSPEL

NOTHING CAN COMPARE
The Covina Assembly Cholr. Pacific
Challenger PC-103; 104-LP (5)

THE LANG SISTERS
Supreme M-111 (M); S-211 (8)

INTERNATIONAL

LIBRE, SOLTERITO Y SIN NADIE
Leo Dan. Columbia EX 5174 (M)

N FOQUITO DE TU AMOR
Rﬁh-r_rln Yanes. Columblz EX 5175
()

W

THREE-STAR ALBUMS

The three-star rating indicates moder-
ate sales potential within each record’s
music category.

SOUND EFFECTS

STEAM RAILROADING UNDER
THUNDERING SKIES
Mobile Fidelity MF 8 (5)

TWILIGHT OF STEAM, VOL. 4
Mohile Fidelity MF 17 (5)

TWILIGHT OF STEAM, VOL. 3
Mobile Fidellty MF 168 (5)

RELIGIOUS

MY SONG OF SOMGS
Helen Alexander, Supreme ShM-1036
iM); 55-2008 (5)

GOSPEL

TAKE A LITTLE TIME TO SINGI
The Swedish el Singers. Coner-
stone CR-3002 (M); CRS-4002 (5)

People of all ages and all
walks of life do important
and essential jobs as Red
Cross volunteers,

YOU CAN HELP TOO.
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We aren’t fancy
but we’re a hit!

APPY LO

b/w Forever and Ever '66

MGHM Records is a division of Metro-Goldwyn-Mayer |nc,

1 —— -

NOVEMBER 19, 1966, BILLBOARD

K-13620

MGM

RECORDS

www americanradiohistorv com

APPLES

3 NICKLES ONLY

PEACHES

3 NICKLES ONLY

PUMPKIN PIE
25 cenTS

49


www.americanradiohistory.com
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* ST*R performer—LP's on chart 15 weeks or less registering greatest proportionate wpward progress this week.

Lma
Wieck

2

TITLE—Leilor, Lakel & Ms, (*C8F Mams B Thores Fa.)

THE MOMNKEES .

Colgerni COM " iy es 1 (1) (AT-00197-3; 1001015

DR. ZHIVACO .
Sevmdivack, MGM TRAST (M) TIF-STT (4] [M40-D0006-1; bAd-00004-5)

SUPREMES A' GO-CO

Melven BLF &% (M) FLF B9 (5] (STE-00449-0; GTR-O0MIRE)

THE MAMAS AND THE PAPAS .

Benbill B So6id Yy bl S0 (1)
|84 )1 0-7;  AL3-50000-5]

AND THEN . . . ALONG COMES THE
ASSOCIATION . .

Walimed WiM 3007 (&) VLS TS00T [§) {FP-D5803-3; 891-15089-5)

WHAT NOW MY LOVE ...

IMIH_ Caplial T E5T& (M): AT 2576 (W)
_ oo

SOMEWHERE MY LOVE

Eiy Comalif & the Singenm, Cobemdia CL 255% (W} €3 ﬂﬂ' ﬂ
AS0-1E9-3;

THE KINKS GREATEST HITS

Raprics ® 207 (M]; EE &3IT (8) (PRO-BAYET-3; THO-BAT1T-H)

THE 50UND OF MUSIC

Fuwdtrapk, RLA Vietsar LOCD 7003 M)y LI0D 903 I:II
OTEG08S-1; TTS-03803-5)

SERGIO MENDES & BRASIL '66

BEM P TVE (ME: OF 0)E (F (ROE00114-3; 108-04718-3)

SUNSHINE SUPERMAN

Ganewan, Oplc BN T4377 (M}, BN DETIT (W) (SEERIANTT): AASJATETE]

LOU RAWLS SOULIN®

Capital T 3548 (Ml &7 Met @) O0D-2I5E-1; ID0-DRREE-5)

WHIPFED CREAM & OTHER DELIGHTS ..

Herk Alpart's Tijesns Brase, ARM LF 118 (M1 IF 4110 (6
(VDE0ON D=3, 108-0110-5]

COING PLACES

Bark Alpert & The Tijsams Brows, AL LF 173 (M) 0P llll il‘l
(LI Bl

Ay VoD TE-5)

LOU RAWLS LIVE!

Caphal T 2459 (M) §T MEP (5] 300-00459-0; J00ET4500)

WONDERFULMNESS
Bill Cmiby, Warasr Brow W 1434 (Mly WE 1434 'ﬂ
mut'l. FI5-0T 434

WADE IN THE WATER

Bawary Lowl, Codel LF 774 (M3 KPS 774 (1) (M4S-057743; T45-00776-5)

AFTERMATH

Rellleg Stanmi, Lomdem Ll 3478 (W) FL 474 [§) (G407 b0 A0-004T k00

SINATRA AT THE SAMNDS
Framk Slestra/Cosnt Basly, Baprise TF 1019 M) 294 )19 (8
FRa-01818-3; TRO-0001

STRANGERS IN THE NIGHT

Frack fhestrs, Begriea 7 W00F 0MY: F§OVOET 05 (FROSBEO1T-D; TRODNOIT-E)

BIC HITS IIL;I\ Tide and Green Gras)

Ralfing Stwam, Londen NP1 (M) WPS-1 (5] (G4C-00001-3; 40-00001-5)
THE TFOSBLE EEE-AHI'-:' NL 1484 (M| K5 3484 (§
RAS0I4BAT; B8S-DM4B3)

CETTIN' READY

Temphations, Gerdy GLF 1B [M); SLF ¥I1B
s AR id-3; wl‘-‘ﬂ

RAIN FOREST
Waltar Wasidurley, VWerve V 430 (M) Vi-BAEE 1)
- [FS-DBE58-3; BYI-SBA58-

5
THE BEST OF THE ANIMALS

REEM. E ayda (Ml; 0E o324 (8) (AE0-DE134-3; SAD-34TI4-3)

GOLDEN GREATS

Gary Ll B ThE Plaphieri, Likady LDF 3888 [M); LIT Faid (1)
6330 RdA0-; £J0-DF4&E-T)

PARSLEY. SACE, ROSEMARY AND THYME ..

Fmen & Gerfoalisl, Calembis CL 2543 [WM)) 3 w343 [E)
i ARLORIEEE|

THE TIME OF MY LIFE

Jchn Davblven, Cslenbia CL FS80 (M;) C1 %386 (@)
AS0-09 3005

lHIHALIIATIﬂH

imaly, WG T 4200 (M) SE 4384 (1) (SS0-DE384-3; dd0-DIBE-A)

JOHNNY RIVERS' COLDEMN HITS

Impirial LF 334 (M) LF 773340 (8 (570-DF234-0; EFR-TIR34E-0)

Four Togs, Motows MLP &7 (Mj; SLF 847 (3] (S7E-004A7-3; APE-DIAT-A)

BILL COSEY IS A VERY FUNNY
FELLOW, RIGHT?

Wamer Brai, W B30 (Ml (M Beres) [TE-O15TEE

GO AHEAD AND CRY

Bightamas Brathery, Weres ¥ 5064 (HO; Vi-B00d I]l-
I5-05804-3; APS-E5004-3

THE EXCITING WILSON PICKETT

Aimedin BYIF (EL 33 0129 (3) (DBO-0E1IV-3) I“1!I~I}

WILD THINGS!

Verturm, Dafies BLP 547 (M) EIT @047 (5) (5-00047-0; 425-08047.5)

Original Cast, Colembia KOL 5408 (M}, KO3 3000 (%)
115-C4800-0, 130 -CO003- 5]

IF YOU CAN BELIEVE YOUR EYES AND EARS

biama's and thy Pope'n, Bunklll B BO0GG (MO, B 50004 (5)
1443200087

THE BEST OF THE LETTERMEN
Copitsl T 2354 (M) 5T 2854 (35} (0S00834.3; 300-0i4348)

OUR WEDDING ALBUM OR THE

GREAT SOCIETY AFFAIR

o BRECLF VER O[NO; 5P &TGT (B
(YRR 170, 0040 k75

THE PETER, PAUL AND MARY ALBUM .

Wamer Bree. W 1840 (Ml; WE 1648 (5] FIS-BNEEL-T; H.I-ll-lﬂ-ﬂ

THE LONELY BULL

Werk Alpert & P Tiwans B, AEM LF 189 |.l|| LT T 1]
TPEE=-20197-3; TOE-2a181-5]

SOUTH OF THE EORDER

Herl Afpawt’s Tijwane Brao, ARM LF TG0 [M]; I.'I H;‘ |'$|
MDE-D0N0B-3: 10-00108-5

MIDMNIGHT RIDE .......... W e

Pl Wiwwre & Fl Babderi, Columbia CL ES0A (W0, ﬂ a8 1
AR-IIia8-Y; 15L0%e8-5|

MR. MUSIC . . .

WIFE OUT

Surlpria, Dpd BLP J325 (M) DLF TISRS [F) (4239333152 425155355

WHY I5 THERE AIR?

Bill Coaby, Warnee Bras. W 1604 (ML [Me Sherea) (P2481404-)
YESTERDAY AND TODAY
Bandlen, Copivel T 2553 (W T 3551 (§) (200.02553-3; MO-OIS51-5)
BEST OF THE BEACH BOYS, VOL. |

Caginal T IS45 (MG 5T 2545 (F)
ID0-TINS-1,  MO-UTIA-3)
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TITLF=Asfist, Lakel & Wo, (*EDF Moaw & flerss Ml

TENDER LOVING CARE .
Mancy Wilsen, Capital T 2558 (M]; ST 2335 (8} (M00-01485-3; 300-02985-5)

|IM NABORS SINCS LOVE ME WITH

ALL YOUR HEART
Columbis 1 3538 M} CF 9335 (f) (50955, I50091SE-E

ELONDE ON BELONDE

Bak Bylin, Calumbls H'I- al I‘HI| Cxi Bd
TE5-0081 |M|-l?

WILD THING |,

Trimgigi, Ades E3-193 (M) 33-19338 (%) (¥75-3193-3, 1r3-33193.5)
Fewlwss MOF TP0ES (WG, SRF &T55 (5] (4F0-ITESE-N; &#F3-AT558-5

I'LL REMEMEBER YOU . ..
Bagar William:, h'

SPINOUT
Divin Presiey, ECA Viclw LPM 3783 M, LiP 37€3 15
7SI, FTLEaTe-N

BORN FREE

RAY'S MOODS

Ry Charlm, ABC ABC 350 [W1; ABCE 350 J5) |105-D0855.3; 108-50485.5]
THE WILD MI"II'I!'.:E'I_‘iF..“;‘.I rans bhne e
" araasoad; m-nuu?s.ﬁ
OFENING NICHTS AT THE MET . ..
Waslews Arilabs, BCA Vighsr LM 6171 (M3 [Ma Seeres) (F75-D8171-3)

TEQUILA .
o e, o B AL

BB e e e e e
Imgarial L ¥R (W rEXIa I:ﬂ
AT ONII0, 5

DISTANT SHORES .

Chsd & Jeremy, Colambia CL 2384 [M; E.IT:I-HI:II
RO Seled=T ;R0 Bl B

ALMOST PERSUADED

David Himilen, Epic LW J4313 IHI_. T ‘.I'li!:l |!|
|SA5-2H113-3; AAS-T5203.5]

YOU ASKED FOR IT!

Ferremty & Teliber, Unibel Arifshi WAL 3536 (Mi: WAL 8534 )
[EFE-03026-3: 5085285

THE HIT S0UND OF DEAN MARTIN
Boprive B 4703 (W) BE &TT3 (7] (TRO-DET133; THRMAITRE)

THE HAFPPENINGS .
8, 1. Peper NIP BOBI (M), NTFS 1081 () (33410813, TM-01e01-4)

FE"I' SOUNDS .

Beadh Buys, Capitsl T TASE [M]; 57 TA3E (3] 0094383, 360014583}

BERT KAEMPFERT'S GREATEST HITS
Dazes DL 4NI (MJ; BL 74810 (5} |850-0A810-3; 490-T4818-3)

| STARTED OUT AS A CHILD
B Comby, Warner Bres, W 1547 (Mi; (We Stwsa] [FIL01567-3)

THE BEST OF HERMAN'S HERMITS

HEM E 4205 (M); 3 &1 09) lED-DAA15D: SEO-DITE-E)

THE LAST WORD IN LONESOME

Ediy Arwald, I:l'.l.'illl.llfl.!'-liﬂlﬂ|

THE SHADOW OF YOUR SMILE

Aaily Willesms, Teliswbss OL 149%F (ML O W399 OF
[A5-03a90-3; 130-07TIE-5)

F 33T 1§
I eadr-8)

THE SHADOW OF YOUR SMILE
e N, Wiy W8 B, )

FIFTH DIMENSION .

Byrda, Calumbla CL 250% (M]; €3 7349 [T] QA50-33549.3; J80.09349-5]

HOOCHIE COOCHE MAM

Jimmy Smith, Verww ¥ BT () Ve-RR&T (5| (7S-08GLT-1; BRI-RBAET-5]

| COULDN'T LIVE WITHOUT YOUR LOVE ..
Putuls Clark, Warser Bras, W 1645 (M): W3 1645 5]
(VI5-01843-3; F23-07843-5)

A HEART FILLED WITH 50NC
ek Sorv, A Kictor LPM BSOS 3, LA Sukh 01

MAM OF LA MANCHA
Oviginal Cisf. Eips ENL 4565 (Mj; ENS 5388 [N
(AOS-DASES-1; BOS-DIA03-35

A C'I‘JLLEI".TIII}H I'JF 14 BIC HITS, VOL.
Arbuti, Matews M &31 [M); § -H1
HTB-00831-3 ATE-0MIN-S,

Jahany Madkis, Msreary B0 21097 TMI; SR 49690 TR

$5531091-3, 630-41091.5)
COLOR ME BARERA .

Railira !-lﬂllhl Calwnbda L T4T8 I]ll 5 ¥1TR I:H
[330-0T4TR-3; 23p09XTE-4)

EASY LISTENING
Mgl Carter, imparisl LP 319 [M); LP 13319 i)
TOLNNNNT; STO-13919-5)

THE MORE | S5EE YOU,/CALL ME
Chrin Mantes, ALS LF 113 (M); 3P 4115 [5)
(IDB00715-3; 108-04175-5]

THE 4 SEASONS GOLD VAULT OF HITS .

Phiblgs PR I00.198 [M); FHT S0STRA (5] (TASI01REN, TAG-SO1P6E)

BOTH SIDES OF HERMAN'S HERMITS .
MO E o384 (Ml SE 4388 1) [aS0-043BE-3, sAO-04384-3)

SEPTEMBER OF MY YEARS

Frsal Sinsfra, Bageise F 1004 M} FE 1004 ()

10141 TRe-01818-11

A TIME FOR LOVE .
Teuy Beanaff, l:llllllll €L 2843 M}y ﬂ a0 (1)
[FLLY. EPTE PR LT, G I N 1]

DISTANT DRUMS .

A Reinas, A Wi uumm: . 18 s g
GLENN YARBROUGH RECORDED I.I'H'E
AT .;I;HE HUNGRY i

Wictar LPE 3841 [M]; L8P 3681 (81 F7S-00840-3) TTE-OMAT-3)

ROAD RUMNMNER

Ir, Walker & fhe &I Sdarn, ol BLP TOO |II|

i 7ad (5]
(BT DEP03-T; B18-00783-5)

BUS 5TOP

| Hallled, imparial LF %5333 [M); LF 13330 |I.:|

CITD-DRIEA; ETS-12130-5)
JUST LIKE US! .

Faul Bevern £ fhe Raddued, Columbia CL 3450 oM} €3 #3250 |
QASH-E0EE.-T; FHRDINN-3

THIS I5 LOVE

Al Bartine, Copital T TS%T |MI; 3T 25¥3 ) ﬂl:l:l-H-I‘I-I jﬂ-ﬂj‘l‘l—ﬂ

Billy VWawghs, Dof DLF B7S1 (M1 BLP IE7E] (W]
[EI0-01T S

1-3; 430-3575).5]
THE YOUNG RASCALS

AHastlc 8133 (M}, 55 B123 08 [(1BA-DENI3.Y,

MARY POPFPINS .
Ssunitrack, Vicha BV 4034 o 1 STIR a036 gl
MORE | CANNOT WISH YOU
B Wmen, BEL Wietar LPM 3434 (M 1.5"‘1-“*&
(75036361, T750343

OUR HERO . . . PAT COOPER
Pal Coaper, Usiied Aefishy UAL 3886 (M); [(E75-03444-5) (e Sherea)

| E-0EN33-5]
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Record Industry Association of Americs
seal of certification as million dollar LP's.

L1}
Wesk TILE—Arfiet, Lakal & Mo ["PDBF Mass & fPares Ha .

RUBBERSOUL . . .....oovviamvninipmasss

Bewtier, Copital T 3843 (M) 5T 2843 (5] 1“4“-1

00074473}
EAST-WEST

Betrerdisid Miwe Bamd, Diehsra FNL 215 oM} ENS 7218 i."li-

[455-00315-3] A5-00018-2)
SPAMISH EYES

Al Mariine, Capltal T 2435 (W), §T 3434 {5)
08204333,

SOUL AND INSPIRATION
Eighiwsur Brwthere. Vewws ¥ 3040 H:u I B
(reS-05030-3; MI-A3000-17

THE DAVE CLARK FIVE'S CREATEST HITS . .
Bpie LN 34185 (Wi BN 24783 (5] (665341853 445-241055)

UP-TICHT

ftivia Wamder, Tamla TLF 348 |‘-h SLF TN Ijr
A5EGTR0-0; EN-OETLAR-3)

OVER UNDER SIDEWAYS DOWN |,

Tordbinde, [ple LN 3400 (B0; BN 34310 o) |II-H-I-II'I'I:I!-:I-| $453-74710-5]

SUNNY |

i. : HIH Flillips FRME 200317 (Ml FES 800-I01 (¥)
- " (FAR-20113-3) Ta3-&m173-51

FERRY COMO IN ITALY

PLE Wirker LFM 3608 (MG LEF T8Ok CH)
(FP3-00&08-3; TTI-03408.5)

13 MAPFELLE BARBRA

itrainand, Cofwmbds CL 24T (M) O3 EMT [§)
FI80-0154T-3; 2S0-08347.5

STRAMGERS IN THE NICHT .
Bert Kaemplert & B Ok, Beces DL 4795 0M)) DL 74793 (5}
(400-04TYS5-3;

BLACK 15 BLACK
Led Bravai, r.-...nm-:u:urnmm
(TERTI0NI-D;

DON'T GO TO STRANGERS . ..

Eypdin Serwe, Colembis ©L PaTa (B CF WITR (¥
AFEITHTE-Y; 250-0FITE-9)

VAUDEVILLE!

Uric Wogern, Loaden (Ma Masal; TF G083 1) [Ld0-24083-3

THE LONELY THINGS

Elans Tarkrough, RCL Vieksr LPM 3339 (W], LSF 3939 (1)
FF3-0153%-1; FTR-EAEM-5

BOOTS .. ....
Wasy Haatrs, Mpriee X £102 (), B} 4208 )
[TED-ETE3-3; TROSINTA

CARNEGIE HALL CONCERT WITH
BUCK OWENS & HIS BUCKAROOS . . . ’
Coginal T 2554 (M) 5T 3354 (5) D00ISH-T; 300.0H54-4)

TIJUANA BRASS
Bail RDlgaet & fhe Tijwens Boes, ALM LF T8 MY 8T 1ﬂ:l |f'l'-
(10EG01G3-3; 100-DSF0k-3;

MIGHTIDE

Wyprtls Misads Ok, Phillpn PHM 200113 () PHI 806313 |
TAG-3ET13-3;

FHO-AT13-4
A TOUCH OF TODAY
Mimcy Wik, Copitel T 3495 ey 5T J495 {67 (200024932,

F)-rIaE-5)
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30
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43

13
11

3

4

26

JOHMNY'S GREATEST HITS ............. 424 )

Ivhany Mathin, Colwmbia CL 1133 [MI; €5 B&34 Iﬂ
R0 P21 230-DRATS-

ROGER MILLER/GOLDEN HITS

fmaak WEE TTOFD (ML SRS ETETE () (N1 SITORAA; WE-ATUTIN

PARADISE, HAWAIIAN STYLE
Dhvin Frmbey, BCL Wicter LPM Jd40 (M0, LEF 240 ()
ITS83443.3; TYSBIGELE)

26 TEAHS ............................

(enction Mark) & e Mysteriang, Comes € 3004 (M) ﬂmtﬂ
I 280-i2ie0-1; TD0-ErI004-5 )

WATCH OoUT
Najs Marimba Samd, AN LF 100 () 4P 4116 03
(VOBNGTTE-3; 1DB-S4110-5

THE FUGS
ESP Bik® 1230 (M), [Ms Sfersa} (440-81078-3)

GO WITH THE VENTURES
Bulten BLF 3048 (Ml EIT BOAS (N] (A2383045.3; S25-0HM5E]

THE OUTSIDERS ALBUM %2 ,
Capital T 3548 (Mj; 5T 2348 () 00838483, 300-02548.5)

MY FAIR LADY

Sewnliraek, Calomikia EOL BO00 [W]); ED§ Deda (1]
[AS-DB000-1,  230-OT800-5;

RONNIE DOVE SINGS THE HITS FOR YOU ..,

Bigwamd B 34 [M1; 50 508 (5] (40 3-D80d-3; 47400005}

HAW AT
. Buited Arfiits UAL 4143 OM; UAS E143 {5
M7 B-DE143-1) EF3-05143-3)

THE LOVIN' SPOONFUL IN WOODY ALLEN'S
"WHAT'S UP, TIGER LILY?"

emdiveck, Eama Subva WLF BOS3 (M), ELFS BOED
O-08ISE-1;

BTHE BEGWNING,
PETSOAINAY, ETO-04184-5)

THE BIBLE .

AL TIJUANA BRASS & HIS JEWISH BRASS. .

Low Jagmbd, Caplial T 1594 [M; 5T 2506 (1)
at (O], ID0-T1TRE-S)

MY WORLD

Bddy Lewald, BCA Vichw ugfm Iﬂ'u ur 46 “i

THE NEW LEE DORSEY

Amy B0 (EYy M0IE F K] {133-08010-3; 133-04070-3)

LATIN PULSE

ey A E LH 3410 BN JE189
e -I--d-ﬂ-lllﬂlih -l.l..'r-:li:ll‘.hgi'

“BUCKETT™

Jemmy Smith, Bles Rabs BLP 4335 (Ml BET B4I33 -:li
[ESG-DAIA6-1; B0-BATTE-5

| HEAR A SYMPHONY

Gupromen, Meiewn MLF 03 W) WP &3 1ll]
(R E00843-3; ETE-D041.5

THE FEEL OF NEIL DIAMOND .

g BLF T8 (M BLP T4 (B (0A-DOTT 6D P01 4-3)

WILD IS THE WIND

Foaa Bimena, Fhilips PHM 300-237 (M}, FHE &08-507 [5)

(FHE30M07-2;  TA-E0T07-5]
A MANM AMND A YWOMAMN

("Un Homme Et Une Femma') . ..........
Soandivadh, Unibed Arfists UdL 4847 [W; WAL 3047 |l-:|
[AF-QaN4T-3; AF§-05147-5)

THE SUPREMES LIVE AT THE COPA .

Mglwws &)&x IMI; 5T &3& (5} (ATO-00834-3; EFE-S0LlE-N|

THE “POPS™ GOES COUNTRY ...........

Dhoil  AFkimaSRadlan Paps [Fisdler], BLA Wicher LW TITD 4I.||
LEC THFD (Ff OTEDIATED; TRELAETS-N)

THE FUCS FIRST ALBUM . ..
EIF Disk' VN (M, (We Shews) (448-010183)

SWEET PEA

Temmy Bup, ABL LAC B7E (M) ABCE (TOR-SO5TS-3; 106-DRITE-X]

FAITHFULL FOREVER .................,

Wariamen Faithhill, I.i.lt-l.LHl‘!rl' H-I-I:lll.j
(A0-04ET-3 ;b0 DRRT 5

HERSCHEL BERNARDI 5INGS FROM
FIDDLER ON THE ROOF

Columbls OL &870 (H) 08 3000 5} (230-DEP0-D; 2E0-00000-5)

WORDS AND MUSIC

Aeger Miller, Smaak BES Z70CS (M) SRS 47078 (5}
M 5I70FS-3; B15-46T075-5)

RHAPSODDIES FOR YOUNG LOVERS
Midnight arimg Quartsf, View V 8001 (M)} VE 4001 (3}
901 040011; $O1-06001-4)
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The ballots
have been cast.

| Marlena Shaw
: Let’s Wade In The Water

Cadet 5549

/ Gene Chandler
“\| I Fooled You This Time

Checker 1155

Andrea Davis
- Lonely Girl

Chess 1980

| Bobby Moore
Try My Love Again

Checker 1156

Four of our
candidates

have been
voted In.
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England’s next number 1 record

WESTERN UNHKON
TELEGRAM

L
E¥ MERCURY
WUAOEA (14)CTBO53 PCO13

P ZLB22&8 TP133 INTL FR ZL LONBON VIA WUI 39 B 1A6P
ALAN MINK MERREC CHGO

MANFRED MANN NUMBER 3 IN NEW MUSICAL EXPRESS THIS WEEK SToP
HEAVY SALES STOF COULD VELL BE NUMBER ONE NEXT WEEK STePF
REGARDS GERRY BEON

WESTERN UNION
TELEGRAM

72629

MANFRED MANN

Producer: Shel Talmy

wWwWw americanradiohistorv com ————————
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BREAKOUT siNGLES

% NATIONAL BREAKOUTS

NO NATIONAL BREAKOUTS

THIS WEEK

(San Francisco)

BORN FREE

Matt Monro, Capitel 55623 (Screen Gems-Columbia, BMI)

I'M GONNA MISS YOU

Artistics, Brunswick 55301 (lalynne-BRC, BMI) (Cleveland)

HYMM NO. 5

% REGIONAL BREAKOUTS

{Mew Orleans)

These new records, nof yef on Biliboard's Mot 100, have been
action by dealers

reported getting strong sales
market(s] listad in parentheses,

| BET'CHA (COULDN'T LOVE

ME)

Manhattans, Carnival 522 (Sonovan, BMI) (New York)

UP IN HEAH

Junior Wells, Brite-Star 149 (Fairshoke, BMI) (Chicoga)

AND | LOVE HER

Vibrations, Okeh 7257 (Maclen, BMI) (Philadelghia)

LONG HAIRED MUSIC

Guise, Musicland, U.5.A. 20,011 (Sonkay-Aim, BMI)

{51 Lowis)

in major

Mighty Haonnlbal, Josie 984 (Bold Lad-Benell, BMI)

IF YOU GO AWAY

Damita Jo, Epic 10061

Emperors, Mala 543 (Wilsen, BMI) (Philadelphia)

{Marks, BMI) (San Francisce) -

PEAK OF LOVE

Bobby McClure, Checker 1152 (Chevis, BMI) (5t. Lavis)

FIFl THE FLEA

Side Kicks, RCA Victor BP6% (Marbus, BMI) (Milwaukese)

TELL IT LIKE IT IS . . .

Aaron Meville, Parle 101 (Olrap, BMI) (Mew Orleans)

BEHIND MY WALL

{Birmingham)

New Album Releases

[0 ARGO

JOHN MILTON—Paradise Lost (Various Art-
ists); RG 464

GEOFFREY CHAUCER — The Mun's Priest's
Tale From The Canferbury Tales (Various
Artistsl:; RG 464

THE EMGLISH POETS—Elizabethan and Joco-
bean Lyric; ARG 484

YARIOUS ARTISTS—Carols of Today; RG
499, IRG 5499

] ATCO

MR, ACKER BILK—Mood for Love; 33-197,
5D 32-197

BUFFALD SPRINGFIELD; 33-200, 50 23-200

Il.slﬁl.;;]gl'ﬂ!—ﬁuihm Unlimited; 33-194,
<154

[] ATLANTIC

JOE HARRIOTT DOUBLE QUINTET—indo-lazz
Suite; 1485, 5D 1485

[] BACH GUILD

ALFRED DELLER/DELLER COMNSORT — Awake
aweet Love; BG &73, BGS 70673

[0 CAEDMON

ED BEGLEY—Tom Sawyer Adventures With
Injun Joe; TC 11465

ED BEGLEY—Bret Harte; TC 1188

VARIOUS ARTISTS—Five One Act Plays by
William Butler Yeats; TRS 315, TRS 3155

[ CAPITOL .

m;ﬁln;ﬂ of SONNY JAMES; DT 2615, ST

Best of THE KIMGSTOM TRIO Vel. 3; DT
2614, 5T 2614

The Best of EDITH PIAF; DT 2616

[] CAPITOL IMPORTS
(ENGLAND)

“rﬂ‘i JURIRAC—Golden Voices Vol, Z; HOM

|

RUBBRA: SYMPHONY MO. 5 IN B FLAT
MAJOR—Halle Orch & London Symphony
{Barbirelli); HOM 1014

CAPITOL IMPORTS
(ARABIAN)

'IMII.IIIDIII ARTISTS—Beddvin Romance: VLLP

FARID AL-ATRASH — Prince of
LPCX 503

MOHAMED ABDEL WAHHAB— Immortal Mel-
odies; LPCX 504

YARIDUS ARTISTS — Armenian Folk Songs
and Dances: LPYVDX 138

(] COLISEUM

YARIOUS ARTISTS —
41002, DS 51002

[0 COLUMBIA

VARIOUS ARTISTS—The Barogue Inevitable

Album; CL 2587, (5 93487

30 BASILE—=Music From Cabaret; CL 2575,
L5 9375

COLY COLE—It's & Rocking Thingl; CL 2553,
5 2553

DEBUSSY—The Martyrdom of Saint Sebas-
tian; M2ZL 353, M25 T53

il;;lll GOULD F[I'rl Bach; D3L 354, D35

JOHM WANDY QUINTET—The 2nd John Handy
ﬂihl.ll;l'i.r CL 2567, C5 93a7

ANTOM " KARAS - af Hu Cafe Mozart—Rendez-
vous in Vienna; CL 2574, (5 9376

Frgal;;l“ GERRIE LYWW; CL 2585 (5

MOZART: DIVERTIMENTO WO. T IN D
MAJOR FOR HORMS AND STRINGS K 334

Romance;

Jungle Adventure; D

—The Cleveland Orch. (Lane); ML 6324,
M5 4924

DRIGINAL Eﬂﬂﬂm:['-*ll Paris Buming?;
0oL 4430, Of 3

NOVEMBER 19,

ORIGINAL BROADWAY CAST—The Apple
Tree; KOL &4820, KOS 3020

FROKOFIEY: CONCERTO MO, 3 IN © MAJOR
FOR PIANO & ORCH. OP. 26—The Cleve-
land Orch. (Szell)y ML 4325 M5 &025

Hits From the Hoerm of NINI ROSSO: CL
2574, (5 9374

The Music of Arnold' Scheenberg Yel. 5—
Robert Craft, M2L 352, M25 752

YARIOUS - ARTISTS—Welcome to Music City
W5 A, CL 2590, C5 9390

BARBRA STREISAND—Je M°Appelle Barbra;
CL 2547, (3 9347

FRANKIE YAMKOVIC—Beers 'M Cheers; CL
2362, 5 9342

[1 COLUMBIA (EX Series)

LED DAN—Libre, Solterito Y S5in MNadie Young
Love/Latin Style; EX 5174

1 COMMAND

DOC SEVERINSEN—Command Performances;
RS 904 50

[[] CONNOISSEUR SOCIETY

MAHAPURUSH MISRA TABLE—Indian Drums,
CM 1464, C5 1486

IVAN MDRAVEC—Chopin: Preludes, Opus 28;
CM 1388, C5 1368

[] CROSSROADS

BEETHOYEN: STRING QUARTET NO. 13 IN

E FLAT—Semtana Quartet; 22.18-0055,
22-15-005&

] DECCA

LENNY DEE—in the Mood; DL 4818, DL
F4818

SAMMY KAYE—Let's Face the Music and
Dance; DL 4823, DL 74823

ERMEST TUBB'S Fabulows Texas Trovbadaurs;
DL 4745, DL 74745

VARIOUS MIHETS—Thu Kitty Wells Show;
DL 4831, DL F4831

[1 DESTO

JANACEK: YOUTH/MURSERY RHYMES—Cara-
moor Festival Orch, [(Rudel); D 428, DST

6428
JANACEK: CONCERTING FOR PIAND &

CHAMBER ENSEMBLE—Caramoar Festival
Orch, (Rudel); D 427, D5T 6427

1 ELEKTRA

TIM BUCKLEY; EKL 4004
FA;E]II'III.!U‘I'—LFQM of Day; EKL 311, EKS

] EPIC

BOB CRAME—The Funny 5ide of TV; LM
24224, BN 26224

ALICIA de LARROCHA—Albeniz: |beria/Ma-
varra; SC &058, BSC 158

IGOR KIPMIS—=Bach on the Harpsichord &

Clavichord; LC 3932, BC 1332

MIKEE WOFFORD—Strawberry Wine; LN
24225, BN 24225

1 EVERYMAN

BACH: Masz In B Minor=Various Artisls/

Philharmenic  Society of  Amsterdam
(Gaehr); SRV 216/7, SRV 214,750

BEETHOVEN: MISSA S0L SOLEMMiIS—Vienna
Festival Orch, (Krips); SRV 214/5 5RY
214/55D

BRAHMS: SYMPHONY NO. 1—=Vienna Festi-
val Orch, (Krips) SRV 221, SRV 22150
MAMDEL: WATER MUSIC/ROYAL FIREWORKS
MUSIC=Vienna State Opera Orch. (Pro-

haska/Appia); SRY Eﬂ?ﬁ SRV 20950

SCHUBERT: SYMPHONY  NO, 9-5LD Sym-
phony Qrch, (Schuricht); SRV 218, ?"
21850

1] FANTASY

BOLA SETE TRIO—Autentico; 3375, BI7S
VINCE GUARALDI/BOLA SETE—Live at EI
Matador; 3371, 8371

1966, BILLBOARD

Distortions, Smaosh 20488 (Sunclee-Keva, BMI}

[] FONTANA

BAMD OF THE SCOTS GUARDS—The Ceremony
:; Changing the Guard; MGF 27558, SRF

GLORIA LYNNE—Where It's Atl; MGF 27555,
SRF &7333

1 HARMONY

THE ORIGINAL CARTER FAMILY—Great
sacred Songs; HL 7396

BASIL RATHBOME & ERROGL FLYNN—Greai
Adventure Stories for Children; HL 9558

1 IMPERIAL

FRANCK POURCEL—Beautiful Obsession; LP
9322, LP 12322
SUE IiHEﬂ'I’—AIIu and in Love; LP 9323,

LF 12323
'l"ﬂllz. TEDESCO—Calypso Soul; LP 9321, LP
12321

[] LONDON

TED HEATH/EDMUNDO ROS—Heath Vs. Ros;
5P 44089

] MERCURY

DAVE DUDLEY—Free and Easy; MG 21098,
SR &lo9a

] NINA

VARIOUS ARTISTS—48 Unforgettable Songs
From Old Athens; LP 94
\‘l:.;llgg ARTISTS=—From Athens to Delphi;

[0 RCA ViCTOR

HARRY BELAFONTE—Calypso in Brass; LPM
J658, LSP 3458

VIC DAMONE—Stay With Me, LPM 3671,
LSP 357

The Popular DUKE ELLINGTOM; LPM 3578,
L5P 3574

EDDIE FISHER=—Games That
LPM 3726, LSP 3724

DON GIBSON—Greal Country Songs; LPM
25680, L3P 34680

LORMNE GREEWE—Portrait of the West; LPM
3678, L3P 3478

AL HIRT—The Horn Meets “The Hornet':
LPM 3714, LSP 37146

Lovers Play;

FOMER & JETHRO—Wanled for Murder;
LPM 3473, L3P 3673
PAUL HORN QUINTET—Monday, Monday;

LPM 3413, LSP 3813

NORMA JEAN !in? & Tribute to Kitty Wells;
LPM 36484, LSP 2664

HENRY MANCINI—fMusic of Hawaii; LPM
3713, L3P 3713

GLENN MILLER—Blue Moonlight; LEM 3657,
L5P 3457

WILLIE MELSOM—Live Country Music Con-
cert; LPM 3659, LSP 34659

THE NEW SOCIETY—The Barock Sound; LPM
674, L3P 34676

MATA OLSSOM/LAPPLAND—Swedish Brass;
LPM 3484, L5P 3584

JIM REEVES—Yours Sincerely; LPM 3709,
LSF 3709

THE SIDEKICKS Featuring “Fifi the Flea™;
iPM 3712, L5P3712

Sﬂ'll_l;::hmtll m"_"““ for Your Wife; LOC 1129,

TV SOUNDTRACK—Alice Through the Looking
Glass; LOC 1130, LSC 1130

YARIOUS ARTISTS—=Women of the Blues:
LPY 534

] SIMON SAYS

MILLA COLLEGE OF EDUCATION—Chicken
Little; M 48

SOUPY -SALES—Spy With a Ple; M 4%

YARIOUS ARTISTS—Animal MNurseryp M 47

VARIOUS ARTISTS — Children's . Marching
Songs; M 4B

[ SMASH

THUMBS CARLLILE—A|l Thumbs; MGS 270835,
SRS &7085

[1 SPAR

JIMMY WILKERSON Pla
Docter Ihivage; 300

(Continued on page 61)
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REDD &
FOXX ° ﬁ_'

and other

great comics

ON DOOTO BEST
SELLING COMEDY
ALBUMS...America’s
maddest, gayest,
funniest comedy

Put these power packed albums
in your inventory!

St o J-.-:t.,, .h
el Wiy i) = M Al

DTL B29

I"hl'- .J'If"l 23
PAKTY o
LAFFs | F

DN SATTIR
DTL B34 DTL 253

| 511:1E SFL'TTEF{

__‘_._.

DTL 820 DTL 266

DEALERS;ORDER NOW

DOOTO [¥) RECORDS

LOAD UP FOR THE BIG SELLING SEASON

2517 SOUTH CENTRAL AVEMUE
LOS AMGELES 2, CALIFORMIM
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BILLBOARD’S -
INTERNATIONAL
TALENT DIRECTORY
IS COMING SOON

SEE IT...
DECEMBER' 24th!
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Christmas Merchandising Section

NAMM GIFT CERTIFICATE being used by many dealers to stimulate
added Christmas business, said to be ideal for the ‘‘undecided” Yule

season shopper.

'Gift Certificates Boost
Dealer Yuletide Sales

CHICAGO — Gift certifi-
cates as an important tool for
dealers during - the Christmas
season are advocated by dealers
such as Andy Andersen, owner
of V. H. Andersen Record
Center here.

Andersen, who uses a special
National Association of Music
Merchants certificate, encour-
ages recipients to spread out
their “casﬁ in" purchases if they
do not wish to redeem them
for the full amount after Christ-
mas. "“We merely credit each
redemption until the whole
amount is cashed in,” said An-
dersen. “This might take a cus-
tomer as long as two or three
months if theyre a teen-ager

buying singles and it keeps
thesn coming back into the
store."

NAMM executive vice-presi-
dent Bill Gard, who feels the
gift certificate is the perfect
answer for the ‘“undecided”
customer, said the special pro-
motion aid was available plain
or imprinted. The price scale
is 50—%2, 100—%2.75, 200—
$3.75 and 500—3%7, when not
imprinted. Imprinted, the cer-
tificates range from 50—%14,
to 500 for $19 and from 500-
1000 is $14 plus guantity. “I
suggest that dealers investigate
local printing outlets for im-
printing or that they use a
rubber stamp,” said Gard.

RCA Victor Issues
Control Guidelines

NEW YORK—RCA Victor
Records has launched product
control guidelines for its Christ-
mas product this year. Ray
Clark, head of RCA Camden
Records, the economy line of
the firm, said last week that all
rack jobbers and distributors are
being furnished with complete
data on the number of albums
purchased from RCA Victor last
year, exactly how many were
sold of each record and how
many he returned.

“The service is intended to be
used strictly as guidelines in
buying Christmas product this
vear,” Clark said. “It should
help rack jobbers and distribu-
tors provide ample coverage to
their accounts, yet not overbuy.”
Data was provided on all lines
of RCA Victor—the economy
Camden label, RCA Victor's
product, and the Red Seal line.

An added value of the service,
of course, is to cut down the
number of records returned each
year. Previously, due to the last-
ing value of Christmas product,
this stock had to be held from
year to year in the warehouse
waiting for Christmas. It wasn't
a big problem because there's
always another Christmas season
and each Christmas the past
four years have been better than
the last for all categories of
music at RCA Victor. One rea-
son for this may be that rack
jobbers are playing an increas-
ingly important role in the mer-
chandising of Christmas prod-
uct.

One racker, according 1o
Clark, has over the past four or
five years continued to put out
Christmas product earlier and
earlier. “As .early as Sept. 15
this year, he was selling 100 al-
bums a week. He figures by the
time most people have Christ-
mas records on their shelves
he’ll already have sold between

54

4,000 .and 5,000 albums.” This
racker stocks early for early
Christmas shoppers, “because
there are many early shoppers
who are going to buy something
and it might as well be records.”

Your best sellers year after
year are “your old proven fa-
vorites,” Clark said. “One rack
jobber said his best seller last
Christmas was Elvis Presley's
Christmas album which was cut
several years ago, But the adage
15 that what sold well last year
will sell well this vear.”

Christmas product represents
a pretty “big chunk” of the
year's business of RCA Camden
Records—"we have an exten-
sive Christmas catalog and may
do up to 15 per cent of our
total volume for the year on
Christmas -records. It's not a
little’ business,”

A Christmas album on RCA
Camden is expected to soon get
an RIAA award representing
sales of a million copies—the
first economy album to ever get
either & million dollars in sales
or sell a million units.

Camden’s Christmas product
lies in 11 albums, including two
new ones, ranging from a Perry
Como album to one by the Liv-
ing Strings,

“Year after year, we continue
to sell more Christmas items,”
Clark said. "1 suppose we're in
the period where most Christ-
mas albums are being bought by
young adults between 18 and
25 years old . . . they're going
out and buying things we may
consider old hat, but which are
new to them.”

The popularity, in general, of
an artist can mean a Jot to
Christmas sales. Eddy Arnold
product, for example, is‘up 15
per cent this year because of his
revitalization as a record artist.

In the record industry, Christ-

(Continued on page 56)

Lack of Major Christmas Hit
F ailstoDampen NY Optimism

By CLAUDE HALL

NEW YORK—Christmas just
ain't Christmas, New York deal-
ers and distributors complain,
without a Christmas hit like
“Rudolph the Red-nosed Rein-
deer” or “White Christmas” or
“The Little. Drummer Boy."

Not that business won't be
better than ever this year, be-
cause everybody reports high ex-
pectations. Phil Mishuck, rec-
ord buyer for Alexander's de-
partment store, said business was
proceeding ahead of last vear's
rate and the “over-all picture is
for a beautiful sales Christmas."”

Curt Schott, record buyer at
the Record Hunter; Sam Stolon,
general manager of the Sam
Goody retail record chain; Har-
ry Apostalaris of Alpha Dis-
tributors and Sid Turk, a part-
ner of the Colony record store,

all felt this was going to be a
tremendous Christmas for sales
in general,

As Turk put it, “Sales are al-
ways difficult to forecast, but we
live in hope. I think sales will
be higher than before. There's
generally been a slight improve-
ment in sales all year. But we
don't really have a Christmas
season except for the last week
or so when it becomes more of
a last-minute thing for shoppers.
In recent years, however, Christ-
mas product has not been a ma-
jor factor here. You sell some,
but nothing spectacular. People
may replace old albums or may
buy a new one. But there hasn’t
been ‘Rudolph, the Red-Nosed
Reindeer’ type of hit in some
while,”

Sam Stolon of Sam Goody's
said he stocked most of the
Christmas records, “especially

the major labels. But 1 don't
put much faith in them because
Christmas records, in general,
have been declining in- the past
four years. Maybe it's the fact
that Goodyear Tire and Fire-
stone have them available as
premiums . . . maybe ‘it's that
people still have. last year’s rec-
ord . . . mavbe people get
enough Christmas music on ra-
dio. But in over-all product,
we're doing better than last year,
which was better than the year
before.

“December, of course, is the
biggest buying period we have
because people buy all kinds of
records as gifts. December is
twice as big as any good month
of the year.”

Harry Apostalaris of Alpha
Distributors felt he had the an-
swer to the decreasing Christmas

(Continued on page 56)

Chi Dealers See Rosy Christmas

By EARL PAIGE

CHICAGO—Optimism with a
faint trace of restraint char-
acterize the 1966 Christmas
outlook of dealers, distributors
and . one-stops here. Dealers in-
tend to be more discriminatory
in stocking Christmas merchan-
dise, _but retain their Yuletide
enthusiasm.

*“Christmas items per se have
been - steadily dropping off for
several years,” veteran dealer
Andy Andersen reported. Citing
the example of Mitch Miller’s
Yule package of some vears
back Andersen said, "We moved
from between 100 and 1350
pieces of this in 1957, I think
it was, Last vear we sold about
ten.”

But Andersen was quick to
point out that other merchan-
dise of the non-Christmas wvari-
ety has been the source of in-
creased volume each year and
he sees no reason to suspect
this won't happen again. “I'm

definitely looking for a good
season,” he said.

Of the same opinion was
Bert Loob, manager of Merrec
Distributors, who said, “We're
looking for the biggest Christ-
mas ever. This is partly because
of the soft market the past two
months which is now picking
up. As far as a specific Christ-
mas item,” he said, “we're not
looking for anything different
here but dealers and one-stops
are placing very good orders.”

Loob said that Merrec is en-
couraging dealers to be more
discriminatory in buying this
season. “When you have to live
with returns the way distribu-
tors do it's no longer possible
for dealers to load up just be-
cause merchandise can be re-
turned. They have space prob-
lems, too, and they've learned
to invest in things that will
sell.”

Fred Siporia of Singer One-
Stop made the same point.
"We're cutting down our list

of Christmas items from 30 to
15 this year. We're telling
dealers to go with the proven
stuff. Anybody who is anything
has a Christmas album,” he
said, “but there's no point in
having this stuff on the shelves
Dec. 128."

Merril Rose of Rose Record
Store, Inc. with two loop shops
here said, “I'm looking for a
big season but 1 expect our
stock to be well diversified. You
can't look for Christmas items
themselves to be this big but
merchandise of all kinds will
pick up and 1 really look for
stereo to increase, probably four
to one.”

At  All State Daistributors,
promotion man Howard Bednow
said, “we haven't seen anything
yvet that's new or exciting. 1
mean, how many Christmas rec-
ords are there? We're looking
for the Supremes album to be
great again and we're getting
action on Ramsey Lewis'

(Continued on pape 56)

West Coast Diskeries Bullish
About Holiday Selling Season

By ELIOT TIEGEL

LOS ANGELES — Record
manufacturers here generally
feel the American public will
spend healthy sums on disk
product this holiday season.

Everest's president  Bernie
Solomon summed up the atti-
tude: “This will be our biggest
season. We're gmng Crazy;,; we
can't make deliveries. We ex-
pect to at least double our
sales of last Christmas.” Ever-
est's featured product for the
holiday sales period is its Cetra
opera series {36 albums) and its
Archive of Piano Music series
consisting of 13 albums.

Most manufacturers are not
exploiting strictly mew Christ-
mas product, “but rather are
making available their proved
items, both from the catalog or
with a holiday flavor.

wwWw americanradiohistorv com

Capitol’'s Christmas plans
focus on a $250,000 advertis-
ing campaign geared to the
theme “Give the Gift of Music”
which will be exploited in full-
page, four-color and half-page
co-operative advertisements in
newspapers around the coun-
try. Over 250 albums—includ-
ing four Yule LP's—fall under
the holiday promotion. The
Christmas product is by the
Lettermen, Wayne Newton,
Sonny James and the Southern
California. Mormon Choir. This
entire breadth of product will
be listed in a 24-page holiday
catalog supplied to dealers.

Warner Bros. is offering three
reissued Christmas albums by
Bing Crosby, George Greeley
and the King Family. A Dean
Martin promotion, which in-
cludes the vocalist’s first Christ-
mas LP for the Reprise label,

plus a new LP and his 13-
title catalog, falls right in the
holiday sales period. While the
label hopes for $4 million in
retail sales on the Martin pro-
duct, it cannot separate this
from total Christmas sales and
is thus hesitant to make any
specific holiday sales projection.

Al Sherman’s Alshire Presents
operation is a bit more specific
about the holiday period. Sales
are poing to be very good, he
says. “One pgood barometer is
that you can't get any records
pressed. The plants are loaded.
To me this indicates increased
sales. It will be a tremendous
fall season,” Sherman's holiday
fare centers on the 101 Strings

catalog, including eight new
titles.
With two reissued Christ-

mas albums by the Hanna-Bar-
(Continued on pape 56)

NOVEMBER 19, 19266, BILLBOARD


www.americanradiohistory.com

“IHAD TOO MUCT
10 DREAM
LAST \IGHT "

0532

}\‘ %1

. 1 . r.
l“ o
' | . pa
L™
- it - i s ’
T " =l & o T 4 e, T
.""-'h 2 - N o i Lo e ‘. s S ‘

AN IDEA-A SOUND-AMOQD-

GROUP-ASTATE OF MIND
TODEFYANY EALL

DESCRIP TION reprise I



www.americanradiohistory.com

'Rudolph’ Still Cartoon Costumes & Display Bins
Among Coast Merchandising Aids

Riding High

NEW YORK—There will be
a minimum of 20, and possibly
as many as 235, new records of
“Rudolph, the Red-Nosed Rein
deer,”” according to Johnny
Marks, head of S8t. Nicholas
Music. Among these will be
sides by Henry Mancini on
RCA Victor; Percy Faith, Co-
lumbia; Ferrante & Teicher,
United Artists; Del Reeves,
United Artists; Jimmy Roselli,
United Artists; Lena Horne,
United Artists; Wayne Newton,
Capitol; George Feyer, Decca;
Pat Boone, Dot and Arthur
Treacher, MGM.

In addition, the “RudulEh
TV Spectacular,” sponsored by

General Electric, will run for

the third time Sunday, Dec.
4, 5:30-6:30 p.m. on NBC.
Decca has released the original
soundtrack and music from the
spectacular, featuring the voice
of Burl Ives, as their Christmas
highlight,

The “"Rudolph TV Spectacu-
lar” is running on the BBC in
England for the second time;
it will also be shown in other
countries throughout Europe.

“Rudolph,” one of the biggest
song hits of all time, has sold
over 47 million records in
America, 22,000,000 gbroad and
3,500,000 copies of sheet music.
It was first recorded in 1949
by Gene Autry, whose record
sold 6 million, the all-time best
seller for the label. There have
been more than 300 recordings
of the song, and it has been
published in 115 arrangements.
It has been translated into many
languages.

LOS ANGELES — Merchan-
dising aids from Coast com-
panies run the gamut from car-
toon costumes from Hanna-
Barbera to brightly colored
floor display bins with a Christ-
mas motif,

Capitol Records—is offering
a lit floor merchandiser in the
shape of Santa’s House which
holds 300 albums and a quan-
tity of catalogs promoting the
company’'s “Give the Gift of
Music” campaign for 250 al-
bums. The label is also custom-
izing mail order blanks for
dealers. These blanks with the
store’s name and prices may be
inserted inside catalogs and sent
to mail-order patrons.

Liberty Records—is offering

two displays promoting its
Golden Great Album series and
the Ventures new “Wild Things"
LP. Gary Lewis and the Play-
bovs are the dominant act spot-
lighted in the Golden Greats
24 x 48-inch display. Other
artists included are Vic Dana,
Jan and Dean and Bobby Vee.
The Ventures display is 24 X
24 inches and shows a blow-up
of their new LP along with a
montage of other Golden Greals
packages, The banner line on
this display reads: “"Have a wild
holiday with the Ventures.”
Liberty Stereo Tapes—is of-
fering a “Cartridge in a Pear
Tree” combination floor and
hanging mobile display for its
125 titles. On the floor the dis-

play is 4 feet wide and 3 feet
high. As a hanging mobile, it
falls into a one-foot-square box.

Hanna-Barbera—is offering a
Yogi Bear Record Shop nine-
color floor merchandiser capable
of holding 200 LP’s, a counter
holder for 72 49 cent singles
spotlighting *“Your Favorite TV
Stars” and life-size costumes for
Huckleberry Hound, Fred Flint-
stone and Yogi Bear.

Reprise Records—is offering
sundry items to back its Dean
Martin promotion, including: a
special browser box, store ban-
ners, window streamers, window
displays for the new "Dean
Martin TV Show” LP and easel-
back displays for the vocalist's
catalog albums.

Lack of Major Christmas Hit
Failsto Dampen NY Optimism

e Conrinued from page 34

product sales: “There's very
little air time to expose any
product much at all; radio sta-
tions limit the play of Christ-
mas records to the one or two
weeks before the holiday. The
result is that no one hardly turns
out Christmas singles any more.
And, on the albums, companies
get a 50 per cent return.

“As for general product, all
stores are expecting a big Christ-
mas business.”

Mishuck at Alexander’s said

he expected record sales to be
fantastic this year, but not in
Christmas produet, “Christmas
records means less and less,
though we put them out on the
shelves as of Nov. 1. Five or
six years ago, we used to have
monster hits each Christmas.
There hasn't been any in the last
couple of years. Of course, our
sales now are on the old stand-
ards—Perry Como, Bing Crosby,
Mantovani.”

Curt Schott at Record Hunter
feft theré was a “law of dimish-
g returns” on the old standards

because they were the same rec-
ords every vear; this was caus-
ing declining sales of Christmas
product. But, as for total rec-
ord sales, the store has already
begun to see early Christmas
shopper activity. “It's unusual to
see Chrismas action here this
early because it usually doesn't
start until around Thanksgiving.
It's a good sign that business is
poing to be great. The average
customer, too, 1s not being par-
ticular about which record he
or she buys . . . they're just
hunting for a gift.”

Chi Dealers See Rosy Christmas

o Continued from page 54

— s —

‘Sounds of Christmas’ and
‘More Sounds of Christmas'.”

Mational Association of Music
Merchants executive vice-presi-
dent William R. Gard said, “I
can tell dealers are already
busy. They're not calling me,
they just want to be sure their
product is coming in and their
promotions are ready.” The Na-
tional Association of Music
Merchants has predicted a mu-
sical home entertainment Christ-
mas sales figure of 52.5 billion.

The subject of singles came
up several times in conver-
sation with Bednow mention-
ing that All State will probably
move between 10,000 and
15,000 copies of Charles Brown's
“Merry Christmas Baby" and
Lowell Fulson’s “Lonesome
Christmas,” despite their vin-
tage.

Both Bednow and Siporia
were in agreement that Christ-
mas singles don’t “happen” be-
cause stations tend to wait too
late before programming Christ-
mas material. * 'Little Drummer
Boy' was out for two seasons,”
said Loob, “before finally the
momentum caught up with it.”
Siporia who will have singles
available for his jukebox op-
erator customers, thought it
would be particularly hard to
promote a teen-slanted Christ-
mas single without longer pro-
motion.

Andersen said, “Singles ac-
count for half my volume. We
have a lot of customers who
drive in from 20 miles out be-
cause the racks or discount
stores don't stock singles like
we do.” Andersen will stock
singles of “White Christmas,”
“Silent Night,” “Silver Bells,”
“Oh, Holy Night,” “Little Drum-
mer Boy,” and other evergreens

56

this year at his regular retail
price of 94 cents.

The ratio of stereo to mon-
ural is moving steadily toward
the dual track disks, Andersen
said. "It increased 5 per cent
each year of late.” Of Christ-
mas merchandise specifically,
Andersen said it would swing
60-40 toward stereo. Loob did
not entirely agree. “I think it's
more like 60 mono and 40
stereo,” he said. There seemed
to be complete agreement that
teen-oriented albums in both
Christrnas and other merchan-
dise is still very strongly men=
ural, as much as 70-30 Loob
indicated. :

As for other merchandise,
phonographs in particular, An-
dersen looks for big sales in
what he calls “personal phono-
graphs.” “We're carrying several
battery operated models in all

price ranges,” he said. “The
Mercury and Viscount models
look very pgood and most are
adaptable for AC as well,” An-
dersen said.

Speaking of pre-recorded
tape, Andersen said he was
waiting for more standardiza-
tion but Rose indicated he will
be stocking all varieties of reel-
to-reel and cartridge packages.
Siporia is also making cartridges
available to his dealers in both
8 and 4-track configurations.

Both Andersen and Rose ad
vertise extensively in news-
papers. Rose takes a full page
in Monday's Chicago Sun Times
and will take a few extra ad-
vertisements during the Christ-
mas season. Andersen uses sub-
urban papers saying, “l reach
out in a five-mile radius in all
seven of the Sagan papers. I
use a one inch deep by eight

column ad in the Sunday Shop-
per, which is one of the papers
this chain offers.”

Both dealers will wait until
the week before Thanksgiving
before decorating their stores
and Andersen indicated he
might wait until right after
Thanksgiving. Both were aware
of the increased problems of
pilferage during the frenzy of
the Christmas shopping period,
too.

“*We use a Pinkerton man in
our 214 South Wabash store,”
said Rose, "but not in our 159
West Madison outlet.” Ander-
sen, who displays empty jackets
in open stock arranges his store
so there are few hiding places.
“We also have a surprising

amount of customer lovalty out
here,” he said. “For instance,
a customer will tell us that the
guy up there in the green
jacket has some 45's in his
coat,” Andersen said.

West Coast Diskeries Bullish
About Holiday Selling Season

e Continued from page 54

bera ©rgan and Chimes and
Pebbles and Bamm-Bamm plus
four  49-cent Christmas EP’s,
Hanna-Barbera Records topper
Don Bohanan says he's having
no problem writing orders.
“Tight money won't affect get-
ting merchandise into the stores.
The retailer doesn’t seem to be
too afraid of it.”

In fact, HBR looks forward
to its biggest quarter in its
period. “This is the first Christ-
mas Hanna-Barbera is really
ready with product,” Bohanan

continued. “Last vear we didn't

have enough product to make
an effort.” The company is re-
releasing one single, “Open Up
Your Heart and Let the Sun
Shine In" by the two cartoon
characters Pebbles and Bamm-
Bamm. An animated film clip

" of the two singing the song in

front of a black background

“will be provided TV stations

apain for insertion in wvariety
programs. Last year the clip
was favorably received.

The theory at Liberty Rec-
ords this year is to “merchan-

‘dise the proved items,” accord-

ing to executive vice-president
Phil Skaff. Rather than record-

wwWw americanradiohistorv com

ing Christmas albums by its
artists, the label is instead em-
phasizing albums “that have
had movement.”

Skaff doesn't think the tight
money situation — which has
affected other industries — will
affect gift buying. The appeal
of major artists being merchan-
dised as LP gifts will suffice
to get people into the record
stores. “The trend is to re-
merchandise your successful
Christmas product and fall re-
leases for Christmas volume.”

At Valiant, which is riding
its hottest period with product
by the Association and Shelby

RCA Issues
Guidelines

o Continued from page 54

mas business is always a peak
between October and February,
Clark said. “Christmas is a gifl-
buying period and a great op-
portunity to merchandise big
ticket items for all record com-
panies.” So, while rackers will
put out impulse items, whatever
is popular at the moment, the
promotion is usually on big tick-
et items such as two-album
sets, soundiracks, classical rec
ords. “It's true with rack job-
bers as well as dealers, the in-
terest is in that kind of product
that's not only seasonal but has
promotional possibilities and is
timely.

“As an example, the ‘Sound
of Music' soundtrack. The mov-
ie is being shown across the
nation. Tickets to the movie are
a good gift. As a result of see-
ing it, the people will buy the
LP. Or give the LP to friends
as a gift. It's all a matter of ex-
posure, The same was true of
the soundtrack of ‘South Pa-
cific,” which has been one of
our best sellers ever since it
was released.”

The reason that the Christ-
mas merchandising season is five
months long—October through
February—Clark said, is that
dealers and rackers often scll as
much product in January as
December. “At Christmas, many
gifts to teens are given in money.
It's kind of like ‘mad' money to
them and records are for mad
money." He felt that dealers
can lose a considerable amount
of money by not merchandising
during the period between
Christmas and New Year’s Day
to take advantage of the flow
of mad money.

Flint, there are no specific
Christmas albums. Instead, the
product already released will
be emphasized. “Business as a
whole could do fantastically be-
cause there's so much good
product out,” exclaimed Budd
Dolinger, the label's general
manager. Valiant estimates it
can do 51.5 million through the
holiday period.

Dolinger offers a discordant
note anent the money situation,
citing the tight funds situation
as affecting dealers and racks.
Dealers aren't paying their bills
and racks are hanging up the
manufacturers, he says. Dolinger
thinks there are distributors who
are “running to the bank to
borrow money.,” Tight money
has made some distributors over-
cautious in their buying, he
points out, but then says that
the pressing plants are full and
have back orders which are
“unbelievable.” The tight money
stronghold is starting to loosen,
the executive believes, because
people traditionally spend their

money during the holiday sea-
s0mn.

At Dot, the entire catalog
plus three new Christmas titles
by Bonnie Guitar, Jimmy
Wakely and Pat Boone are
being offered. A&M's plans for
fall selling cover new product
by the Tijuana Brass, Chris
Montez, the Baja Marimba Band
and the Sandpipers. To pro-
mote this product, national
magazine advertising and Sun-
day newspaper supplements will
be utilized. There are no Christ-
mas albums per se. Disneyland’s
holiday offering is a children's
album of carols, but the cata-
log of cartoon and educational
stories always sees a boost in
action during Christmastime,

NOVEMBER 19, 1966, BILLBOARD


www.americanradiohistory.com

The first First Family sold
57 million albums.
Practically overnight.
Now meet ——

LY, 1968

H

. AFUTURISTIC FAIRY TALE

M

From the writers and producers of the original First Family,

BOB BOOKER & GEORGE FOSTER.
The overnight sensation is happening right now.
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While it's still too early to tell which items are moving best from
dealers’ shelves, the best-selling Christmas albums and singles of a

year ago should serve as a buying guide. Christmas product has a
habit of repeating from year to year. The list does not include current

releases, which are covered elsewhere in the section.

POS.
1.

2,

3.
4.
5.
6.

7.
8.

9.
10.

SINGLES

TITLE, ARTIST, LABEL, NUMBER
LITTLE DRUMMER BOY, Harry Simeone Chorale, 20th
Century-Fox 429

SANTA LOOKED A LOT LIKE DADDY, Buck Owens, Capi-
tol 5537

WHITE CHRISTMAS, Bing Crosby, Decca 23778
CHRISTMAS SONG, Nat King Cole, Capitol 3561

MERRY CHRISTMAS BABY, Charles Brown, Hollywood 1021
PLEASE COME HOME FOR CHRISTMAS, Charles Brown,
King 5405

JINGLE BELL ROCK, Bobby Helms, Decca 30513

THERE WON'T BE ANY SNOW, Derrik Roberts, Roulette
4656

LONESOME CHRISTMAS, Lowell Fulson, Hollywood 1022

ROCKIN' AROUND THE CHRISTMAS TREE, Brenda Lee,
Decca 30776

11. TWINKLE TWINKLE LITTLE ME, Supremes, Motown 1085
12. CHILDREN'S CHRISTMAS SONG, Supremes, Motown 1085
13. BLUE CHRISTMAS, Elvis Presley, RCA Victor 0647
14. YES, PATRICIA, THERE IS A SANTA CLAUS, |immy Dean,
Columbia 43457
15. DO YOU HEAR WHAT | HEAR, Bing Crosby, Capitol 5088
16. MERRY CHRISTMAS BABY, Charles Brown, Imperial 5902
17. WHAT ARE YOU DOING NEW YEAR'S EVE, Nancy Wilson,
Capitol 5084
18. ESTEGU HEAR WHAT | HEAR, Andy Williams, Columbia
19. THE REAL MEANING OF CHRISTMAS, Ray Conniff & the
Singers, Columbia 43448
20. WHITE WORLD OF WINTER, Bing Crosby, Reprise 0424
21. JINGLE BELLS, Ramsey Lewis Trio, Cadet 5488
22. SILVER BELLS, Al Martino, Capitol 5311
23. MY MOM AND SANTA CLAUS, Ceorge Jones, United
Artists 530
24. O BAMBINO, Harry Simeone Chorale, Kapp 628
25. JINGO JANGO, Bert Kaempfert, Decca 31560
26. MAY YOU ALWAYS, Harry Harrison, Amy 944
27. BABY'S FIRST CHRISTMAS, Connie Francis, MGM 4049
28. WHITE CHRISTMAS, Drifters, Atlantic 1048
29. SILENT NIGHT, Bing Crosby, Decca 23777
30. LITTLE ALTAR BOY. Vic Dana. Dolton 48
ALBUMS
1. LITTLE DRUMMER BOY, Harry Simeone Chorale, 20th
Century-Fox TFM 3100 (M); TFS 4100 (S)
2, ELVIS' CHRISTMAS ALBUM, Elvis Presley, RCA Victor LPM
1951 (M); LSP 1951 (S)
- 3. ANDY WILLIAMS CHRISTMAS ALBUM, Columbia CL 2087
(M); CS 8887 (S)
4. MERRY CHRISTMAS, Bing Crosby, Decca DL 8128 (M);
DL 78128 (S)
3. MERRY CHRISTMAS, Andy Williams, Columbia CL 2420
(M); CS 9220 (S)
6. E‘:EERE.; CHRISTMAS, Supremes, Motown 638 (M); ST
7. MERRY CHRISTMAS, |ohnny Mathis, Columbia CL 1195
(M); CS 8021 (S)
8. CHRISTMAS SONG, Nat King Cole, Capitol W 1967 (M):
SW 1967 (S)
9. THE VENTURES CHRISTMAS ALBUM, Dolton BLP 2038
(M): BST 8038 (S)
10. CHRISTMAS WITH THE KING FAMILY, Warner Brothers
W 1627 (M); WS 1627 (S)
11. SOUND OF CHRISTMAS, Ramsey Lewis Trio, Cadet CLP
&87 (M); CLPS 687 (S)
12. CHRISTMAS WITH BUCK OWENS, Capitol T 2396 (M);
ST 2396 (S)
13. JIMMY DEAN’'S CHRISTMAS CARD, Columbia CL 2404
(M): CS 9204 (S)
14. THE SOUND OF CHRISTMAS, Al Hirt, RCA Victor LPM
3417 (M); LSP 3417 (5)
15. SOUNDS OF CHRISTMAS, |ohnny Mathis, Mercury MG
20837 (M); 5R 60837 (5)
16. MORE SOUNDS OF CHRISTMAS, Ramsey Lewis Trio, Cadet

CLP 745 (M); CLPS 745 (S)

17.
18.
19.
20.
21.
22,
23.
24,
25,

27.

29.
30.
31.
32
33.
34.

35.
36.

37.
38.

39.
40.
41.
42,
43.

435.
46.
47.
48.
49,
50.
51.
52.
33.
54.
55.
56.
57.
58.
39.
60.

BEST BETS FOR CHRISTMAS

HERE WE COME A-CAROLING, Ray Conniff & the Singers,
Columbia CL 2406 (M): CS 9206 (S)

JOHN GARY CHRISTMAS ALBUM, RCA Victor LPM 2940
(M): LSP 2940 (S)

BEACH BOYS' CHRISTMAS ALBUM, Capitol T 2164 (M);
ST 2164 (5)

JOLLY CHRISTMAS FROM FRANK SINATRA, Capitol W
894 (M): DW 894 (S)

SEASON'S GREETINGS FROM PERRY COMO, RCA Victor
LPM 2066 (M); LSP 2066 (5)

HOLIDAY SINGC ALONG WITH MITCH, Mitch Miller & the
GCang, Columbia CL 1701 (M); CS 8501 (5)

CHRISTMAS GREETINGCS FROM THE MANTOVANI ORK,
London LL 3338 (M);: PS 338 (S)

A MERRY CHRISTMAS, Al Martino, Capitol T 2165 (M);
ST 2165 (S)
STAR CAROL, Tennessee Ernie Ford, Capitol T 1071 (M);
ST 1071 (S)

. CHRISTMAS TIME, Roger Williams, Kapp KL 1164 (M);
KS 3048 (S)
HOLIDAY CHEER, Dean Martin, Capitol T 2343 (M); ST
2343 (S)

. THIS CHRISTMAS | SPEND WITH YOU, Robert Goulet,

Columbia CL 2076 (M); CS 8876 (S)

MANY MOODS OF CHRISTMAS, Robert Shaw Chorale,
RCA Victor LM 2684 (M); LSC 2684 (S)

CHRISTMAS CAROLS AROUND THE WORLD, Mormon
Tabernacle Choir, Columbia ML 5684 (M): MS 6284 (5)
SING WE NOW OF CHRISTMAS, Tennessee Ernie Ford,
Capitol T 2394 (M); ST 2394 (5)

HAVE A HOLLY JOLLY CHRISTMAS, Burl lves, Decca DL
4689 (M): DL 74689 (S) ;

CHRISTMAS WITH THE CHIPMUNKS, Liberty LRP 3256
(M): LST 7256 (S)

HANDEL: MESSIAH, Mormon Tabernacle Choir/Condie:
Philadelphia Orch. (Ormandy), Columbia ML 5364 (M); MS
6058 (S)

JOY OF CHRISTMAS, |oan Sutherland, London 5943 (M); OS
25943 (S)

JOYS OF CHRISTMAS, Mormon Tabernacle Choir-N. Y. Phil-
E'l;irmnnic Orch. (Bernstein), Columbia ML 5899 (M): MS 6499
SEASON'S GREETINGS, Percy Faith, Columbia CL 1394 (M);
CS 8189 (5)

CHRISTMAS WONDERLAND, Bert Kaempfert, Decca DL
4441 (M): DL 74441 (S)

CHRISTMAS WITH CONNIFF, Ray Conniff, Ork & Chorus,
Columbia CL 1390 (M); CS 8185 (S)

| WISH YOU A MERRY CHRISTMAS, Bing Crosby, Warner
Bros. W 1484 (M): WS 1484

E?RISTM#S CHEERS, Ace Cannon, Hi H 12022 (M): § 32022
HEART OF CHRISTMAS, Sergio Franchi, RCA Victor LPM
3437 (M) LSP 3437 (S)

SPIRIT OF CHRISTMAS, Mormon Tabernacle Choir, Columbia
ML 5423 (M): MS 6100

. WE WISH YOU A MERRY CHRISTMAS, Ray Conniff Singers,

Columbia CL 1892 (M); CS 8692 (S)

SONGS FOR CHRISTMAS, Mahalia Jackson, Columbia CL
1203 (M) C5 8703 (S)

O BAMBINO-THE LITTLE DRUMMER BOY, Harry Simeone
Chorale, Kapp KL 1450 (M); KS 3450 (S)

MERRY CHRISTMAS, Brenda Lee, Decca DL 4583 (M): DL
74583 (S)

%gg;({%?ﬂ!ﬁ CHRISTMAS ALBUM, Kapp KL 1399 (M); KS
FOR THE WHOLE FAMILY AT CHRISTMAS, Robert Rheims,
Rheims LP 6010 (M): ST 7710 (S)

CHRISTMAS SONGS, Obernkirchen Children's Choir, Angel
35914 (M); S35914 (S)

CHRISTMAS GREETINGS, |erry Vale, Columbia CL 2225 (M);
CS 2025 (S)

WONDERLAND OF CHRISTMAS, Andre Kostelanetz Ork,
Columbia CL 2068 (M); CS 8868 (5)

MERRY CHRISTMAS FROM THE NEW CHRISTY MIN-
STRELS, Columbia CL 2096 (M); CS 8896 (5)

HAVE A HAPPY HOLIDAY, Lorne Greene, RCA Victor LPM
3410 (M); LSP 3410 (S)

PERRY COMO SINGS MERRY CHRISTMAS MUSIC, RCA
Camden CAL 660 (M): CAS 660 (S)

CHRISTMAS HYMNS AND CAROLS, Mario Lanza, RCA
Carmden CAL 777 (M): CAS 777 (5)

SONGS OF CHRISTMAS, Norman Luboff, Columbia CL 926
(M); CS 8846 (5)

POPS CHRISTMAS PARTY, Boston Pops Orch. (Fiedler), RCA
Victor LM 2329 (M) LSC 2329 (S)

CHRISTMAS WITH THE MIRACLES, Tamla TM 236 (M):
(No Stereo)

CHRISTMAS WITH PATTI PAGE, Columbia CL 2414 (M);

CS 9214 (S)
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Hailed by the music
industry and honored
by the academic world
as one of the
“Quistanding Reference
Books of the Year”

SPECIFIC
TOPICS
YOU
WILL

- READ
ABOUT
ARE...

Aﬂd ”o W o o o An essential addition to your music & business library,

MORE ABOUT THIS BUSINESS OF MUSIC

the latest guide to the practical aspects and legal complexities of four more major
segments of the music business

SERIOUS MUSIC—in-depth study dealing with classics
from the “Old Masters” to modern works.

PRODUCTION AND SALE OF PRINTED MUSIC—the

important procedure in getting all music to the industry
and consumer.

BACKGROUND MUSIC AND TRANSCRIPTIONS —

from music piped into elevators to television and film
usage.

TAPE CARTRIDGE —legal pointers in this expanding
multimillion-dollar industry.

Written by attorneys Sidney Shemel and M. William
Krasilovsky. Edited by Lee Zhito, Editor-in-Chief of
Billboard magazine.

A Billboard Publication ® 176 Pages ® 6%" x 9%" ® Deluxe Cloth Bound Edition ® Price—$6.95

PART |

.+ THE BUSINESS OF SERIOUS

MUSIC

1. BACKGROUND
Symphony Orchestras
Opera Groups
Employment Outloak

Deficits of Orchestras and
Opera Groups

Governmen!’s Interest
Governmen! Endowmenfs
Union Scale

Recording Industry Trust Funds

2. ORGANIZATIONS AND
REPRESENTATIVES

Performing Right Socielies
Other Organizations
Monogers and Agenls
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4. Singing the Blues, Guy Mitchell,

. " Columbia
YeSterYeGrs HI1IS 3. Don't Be Cruel/Hound Dog,

R&B SINGLES—5 Years Ago
November 20, 1961

POP LP'S—5 Years Ago
November 20, 1961

} i ’ arland,
Elvis Presley, RCA Victor 1- gller:ls: Mr. Postman, Marvelettes, 1 {‘:g l:It Carnegie Hall, Judy Garla
Change-of-poce programming from your librorion’s shelves, featuring the disks 6. Blueberry Hill, Fats Domino, 2. Big John, Shirelles, Scepter 2. Blue Hawaii, Elvis Presley,
that were the hottest in the land 5 years ogo and 10 yeors ago this week. Here's Imperial 3. :;tﬂfg‘ Hﬂ-:dniﬂllh. Ray Charles, 5 E[:F. ?:tm;] ——
= ! ; aramou . Camelot, Origina
how: they ranked in Billboard's:chart at thot time. 7. :":f '-E"-H E:"'E Crosby & Grace ; Ya 'r]g. Lee u-m;r. ::;r“_ (W &, Portrait of Johnny, Johnny Mathis,
POP SINGLES—5 Years Ago  POP SINGLES—10 Years Ago Sk e - I'm Tore Down, Freddy King, Federa Columbia ;
November 20, 1961 November 17, 1956 8. Honky Tonk (Parts | & II), B Opstulion deathreak, 5. Yime Out, Dave Brubeck, Columbia
! Bill Doggett, King Aretha Franklin, Columbia 6. The Kingston Trio Close Up, Capitol
1. Big Bad John, Jimmy Dean, 1. Love Me Tender/Any Way You Want 7. In the Dark, Little Junior Parker, 7. The Sound of Music, Original Cast, .
Columbia Me, Elvis Presley, RCA Victor 9. Friendly Persuasion/Chains of Love, 5 gukt T T ’ }‘.uluml:lrja 5 " Baiatiich
. ; Pat Boone, Dot . Runaroun e, Dion, Laune . Jump Up Calypso, Harry Belalonte,
2. Runaround Sue, Dion, Laurie 2. Green Door, Jim Lowe, Dot ; 9. Gypsy Woman, Impressions, RCA Victor .
3. Fool £1, Brenda Lee, Decca 3. Just Walking in the Rain, 10. Canadian Sunset, ABC-Paramount 9. Jose Jimenez at the Hungry i,
Johnnie Ray, Columbia Hugo Winterhalter, RCA Victor 10. Bristol Stomp, Dovells, Parkway Bill Dana, Kapp

4. Goodbye Cruel World, James Darren,
Colpix

3. Bristol Stomp, Dowveils, Parkway

6. Tower of Strength, Gene McDaniels,
Liberty

7. Hit the Road Jack, Ray Charles,
ABC-Paramount

8. Please Mr. Postman, Marvelettes,
Tamla

9. This Time, Troy Shondell, Liberty

10. The Fly, Chubby Checker, Parkway

Chess Active
In Yule Scene

CHICAGO — Christmas ac-
tivity at the manufacturer level
here finds Chess Records issu-
ing a special Cadet Kenny
Burrell package titled “Have
Yourself a Soulful Little Christ-
mas” with the puitarist backed
by a string and brass or-
chestra.

“This isn't a jazz album,” di-
rector of album sales, Dick
LaPalm said, “It's actually the
kind of thing that will be
played in July,”

LaPalm said the album will
include such standards as “Little
Drummer Boy,” and “Silent
Night.” Album easels and color
blow-ups will also be available
1o dealers,

Chess is also reissuing its two
Christmas packages by Ramsey
Lewis “Sounds of Christmas,”
and “More Sounds of Christ-
mas.” Tying in with this the
label is releasing special color
blow-ups with a piece measur-
ing four by two feet. Addition-
ally, the label is bringing out
Lewis' single, “Santa Claus Is
Coming to Town" backed with
“Egg Nog."”

NEW ALBUMS
RELEASES

® Continued from page 53

] STAX

BOOKER T & THE MG'S—And Mowl; 711,
5 711

] UNITED ARTISTS

MANFRED MANN—Greatest Mits: UAL 3551,
UAS &551

THE DAK RIDGE BOYS o Their Best; UAL
3554, UAS 6554

SOUNDTRACK — The Fortune Cookie; UAL
4145, UAS 5145

SOUNDTRACK—After the Fox; UAL 4148,
UAS 5748

] VANGUARD

ALFRED BRENDEL Plays Schubert; VRS 1157,
WSO T1157

Mﬂ:-r_l';?‘zils de PLATA—Ole!; VRS 9224, ViD

HAYDN: SYMPHOMIES NOS. 70 & 59 —
;ﬂeﬁﬂratv Orch. (Blum); VRS 11481, VSD

MISSIS5IPP1 JOHN HUNT — Today!; VRS
9220, V5D 79230
SKIF JAMES—Todayl; RS 9219, V5D 79219

[1 VERVE

WILLIE BOBD—Feelin® Sa Good: V B&49,
Va-B&&0

ELLA FITIGERALD—Whisper Hat; ¥V 4071,
Wa-4071

ET/N SETI/LAURINDD ALMEIDA; W B&4&5,
Wa-B545

Jod Y HODGES/WILD BILL DAVIS—BIue
Pyramid; Y B435 V48535

JACKIE & ROY—Changes; YV B&58, V&-B&AB

JIMRY SMITH—Peter & the Walf: V B&S2,
\Vié-BA52 )

SOUNDTRACK—Mister Buddwing; V BA3E,
Vé-B438

JIMMY WITHERSPOON — A Blue Point of
View; WV 5007, V&-5007

] WORLD PACIFIC

RAYI SHANKAR—Three Ragas; WP 1438,
WPS 21438
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we've given you MORE and MORE' §

and now it's our ALL

A Theme from the ALLIED ARTISTS motion picture hit
'‘RUN FOR YOUR WIFE ﬂ
7

English lyrics by: K =7
\ ' 5

e

Marian Grudeff/Raymond Jessel
Music by: Nino Oliviero
(of the team that wrote ""More'")

Widely recorded

CHET BAKER worid pacfic
HARRY BETTS cqon centuy) — ¥
IKE COLE (united Arists)
JAMES DARREN armer Bros)
CHARLIE FOX (ambessador
GORDON MacRAE (capitol
FATHER COLUMBA McManus

(Audio Fidelity)

FRANKIE RANDALL (ca victon

and plenty more of “ALL” records coming.

PR

Original Soundtrack Album
on RCA Victor

Ife”

RCAVICTOR

un ~or ‘our

L from!

Contact:

Stanley Mills

General Professional Manager

EDWARD B. MARKS
MUSIC CORPORATION

136 West 52nd Street
New York, N. Y. 10019
Cl 7-7277

Premiering Novembe, 18th
PARK FOREST THEA

TER
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CLASSICAL MUSIC

Classical Sales Score High
At the College Book Shops

By FRED KIRBY

NEW YORK — A random
survey of college book stores
showed that while classical
sales account for some 10 to
50 per cent of the over-all disk
business at most stores, in some
stores classical sales account for
more than 50 per cent. Among
the stores reporting top classical
business were the University of
Southern California, Hofstra
College, the University of Penn-
sylvania, Ohio State University.
Also reporting better than 30
per cent in classical sales were
the Harvard Co-op and Tech
Co-op, which serve Harvard
University, the Massachusetts
Institute of Technology, and
Radcliffe College.

Virtually all of the college
stores coast-to-coast discounted
classical records, while 28 spe-
cial ordered for their customers.
The stores were about equally
divided among those served by
rack jobbers and those served
by distributors, There also were
isolated cases of obtaining disks
from manufacturers and one-
stops.

In roughly half of the cases,
the stores reported customer

preference for specific types of
classical music, with budget-
line recordings a big favorite.
Opera led the type of music
preferred with chamber music
next followed by a tie between
symphonic and solo instru-
mental. The baroque period
also has its collegiate customers.
Conductors Lead

Conductors seem to lead the
favorite artists list, with Leon-
ard Bernstein, Herbert von Kar-
arjan and Eugene Ormandy
drawing mention from more
than one outlet. Other artists
listed were Van Cliburn, Birgit
Nilsson, Julian Bream, Leon-
tyne Price, Maria Callas, the
Budapest String Quartet, Ar-
thur Fiedler, Joan Sutherland,
George Szell, Montserrat Ca-
balle, Marian Anderson, Erich
Leinsdorf, Andres Segovia, Die-
trich  Fischer-Dieskau, Artur
Rubenstein, Noah Greenberg,
Arturo Toscanini and Rudolf
Serkin.

Methods of discounting vary
from 10 to 40 per cent, while
some stores slice $1 or $2 off
the list price. Only two outlets
reported they did not discount.
Some follow supplier's recom-
mendations on price, while

NILSSON LEADS WAY

Women's Voices, Schippers
Become ‘Elektra’ at the Met

NEW YORK — Richard
Strauss’ “Elektra” requires big
strong voices and, on the distaff
side, the Metropolitan Opera
has them. Starring in this sea-
son's new production are Birgit
Nilsson, Leonie Rysanek and
Regina Resnik, three women
who can easily cope with
the fiendishly difficult Strauss
score. Another star of the new
production is conductor Thomas
Schippers, who is leading the
work for the first time at the
Met.

Milsson possesses one of the
phenomenal voices of our time,
an instrument with solid low
tones and with soaring high
notes that are truly overpower-

Electrola Award
To Rothenberger

COLOGNE — Electrola has
presented its Ring award to
chamber singer Anneliese Roth-
enberger in recognition of a
series of honors she has won
during 10 years of exclusive re-
cording for Electrola.

Electrola noted that Miss
Rothenberger's Mozart interpre-
tation has won her especial
acclaim. The record company
said it is unusual in this day
that an artist records exclusively
for one company so long.

She began her career in 1947
with a Mozart concert at the
Hamburg State Opera House,
Since 1947 she has been under
cortract to the Vienna State
Opera. In 1960 and 1961 she
made a triumphant debut at
the Metropolitan Opera as
Zdenka in “Arabella” and toured
the U. S. This was followed
by her debut at La Scala in
Milan.

62

ing. While she could have been
more intense dramatically from
a histrionic view, the drama of
the relentless “Elektra™ was con-
veyed by the voice. From her
opening monolog through the
Recognition Scene, Nilsson's
voice was glorious and her top
notes brilliant.

William Dooley, the Orest,
unfortunately does not have a
voice strong enough to match
Nilsson, altﬁnugh, as usual, he
was  effective  dramatically.
James King, singing his first
Met Aegisth last Saturday (35),
handled the small part well,
but seemed to lack in char-
acterization.

Miss Rysanek, especially in
her upper register, produced
some stunning tones. Although
theatrical, her portrayal of the
pleading Chrysothemis, breathes
life into a role that, in other
hands, often is lackluster.

Miss Resnik clearly was the
dramatic star of the perform-
ance, which is not unusual. She
conveyed every nuance of the
demented Klytaemnestra with
both voice and action. Her cos-
tuming also was among the
best of the production, although
Aegisth also was well-costumed.
Rudolph Heinrich again has
delivered a good production
with  questionable costumes,
which seems to be his wont.

[t's no secret that Thomas
Schippers is one of the finest
young conductors around. His
“Elektra™ was another in a long
list of musical triumphs. The
lyric passages, the crescendos,
the frenzy all were conveyed
to perfection. But, on the stage,
it clearly was Ladies Night, and
the ladies responded with ad-
mirable vocalism. A London
Records pressing of the opera
is planned with Nilsson and
Resnik in their Met roles.

FRED KIRBY

others clearly EEE their prices
according to that charged by
competing dealers.

In the area of criteria to de-
termine which classical records
are stocked, the answers were
most varied, although many
book stores depended on their
suppliers exclusively, A bitter
comment was received from a
New England College in answer
to what criteria were used:
*Nine. The company (rack
jobber) selects records that they
think will sell well. We doubt
that they have ever heard class-
ical music beyond Mantovani'.!

Billboard a Guide

Customer demand frequently
determines stock, while the Uni-
versity of Cincinnati reports
Billboard is used as a pguide.
Works by leading composers are
usually stocked by Xavier Uni-
versity and Dartmouth College.
At Princeton University and
Yale University, attempts are
made to stock the entire classi-
cal lists of the major companies
with Yale reporting a low-cut
rate. At the Book Shop of
Franklin and Marshall College,
customers are reported espe-
cially pleased with the quality
of Nonesuch recordings, prob-
ably accounting for the baro-
que and budget-line preferences
there.

Music Department recommen-
dations play a part in the
stocks at Texas Tech College
and San Jose State College. At
the University of Virginia, old
standbys and new releases are
generally carried. Reviews and
past classical sales are used by
buyers at the University of
Texas' University Co-operative
Society.,

Only one school reported its

college radio station did not
program classical music, Not
surprisingly that school, Col-

gate University also reported
(Continued on page 63)
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RCA, HANDEL
SOCIETY ISSUE

NEW YORK — *“Hercules”
will be the first release by RCA
Victor under the company's

new agreement with the Handel
Society of New York. The opera
was recently completed in
Vienna under the direction of
James Grayson, executive di-
rector of the Handel Society,
and will be released here next
fall. Grayson and Roger Hall,
manager of Victor's Red Seal
ad&r, announced the agreement.

Starring in the “Hercules”
recording are Maureen For-
rester, Teresa Stich-Randall,
MNorma Lerer, Louis Quilico,
Alexander Young and Garuch
Grabowski with Martin Isepp
at the harpsichord. Brian Prest-
man conducted the Vienna
Radio Orchestra and the Vienna
Academy Choir. The Society,
which was founded in January,
will sponsor its first Handel
Festival from Sunday (20) to
Nov. 29 with productions of
“Xerxes” and “Rodelinda" slated.
Under the agreement, the
Handel Society will handle all
phases of the selection of op-
eras, casts and actual recording.
The albums will be distributed
on a world-wide basis on the
Red Seal label.

AR AR SRR R ATATO MR
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GEORGE R. MAREK, right, vice-president and general manager of the
RCA Victor Record Division, presents a $20,232.13 check to Rudolph
Bing, general manager of the Metropolitan Opera Association as royal-
ties from Victor's "Opening Nights at the Metropolitan,” a heavy
selling package. Each copy contains a swatch of the gold curtain

of the old opera house.

Chi Symphony Plays
With Virtuoso Sound

NEW YORK — A current
RCA Victor album refers to the

Nonesuch’s 2
Multiple Sets

NEW YORK—Two multiple
sets, including one with 43
Elizabethan wvocal and instru-
mental  selections, are being
put out by Nonesuch Records
this month. Among the com-
posers of Shakespeare's time
represented are Holborne, Cam-
pain, Morley, Byrd, Dowland
and Lasso. The other set has
Leslie Jones conducting the
Little Orchestra of London in
Haydn's six “Paris” symphonies,

In single sets, Joshua Rifkin
leads the London Brass Players
in baroque fanfares and so-
natas for brass; Paul Angerer
conducts the Vienna State Op-
era Orchestra in Vienna dances
and contradanses by Beethoven,
Mozart, Haydn, Schubert and
Lanner; harpsichordist George
Malcolm plays the complete
two and three-part inventions of
Bach; pianist Martin Galling
plays three Haydn sonatas; and
Karl Ristenpart conducts vo-
calists and the Chammber Or-
chestras of the Saar in Bach
“Cantatas Nos. 169 and 56."
In its international series, None-
such is offering music of Bul-
garia and Japan.

“Virtuoso Sound of the Chicago
Symphony.” Last Tuesday (8),
the orchestra displayed its
wares before a sparsely filled
Carnegie Hall audience, and
the virtuosity was clearly there.
Maestro Jean Martinon had a
powerful ally in pianist Alicia
de Larrocha, Epic recoring
artist, 1 Manuel de "“Falla's
“Nights in the Gardens of
Spain.”

Miss de Larrocha played de-
liberately and forcefully, giving
an accurate, persuasive per-
formance that was well near
perfect. Orchestra and soloist
combined in the work’s dream-
like impressionism and it's ac-
cented Spanish rhythms. De-
spite the powerful sound pro-
duced by the orchestra, Miss
de Larrocha was clearly heard,
blending her flawless playing
with that of the other on-stage
VIrtuosos.

In Bartok’s "Concerto for Or-
chestra,” the concert’s dynamic
concluding number, the differ-
ent orchestral sections soared to
brilliant heights. Martinon, a
literal conductor, brought out
the many musical contrasts of
the work, which switches
abruptly from loud to soft pas-
sages. Another display piece the
Berlioz *Overture to the Roman
Carnival," opened the program.
Pianist Wilhelm Kempf was the
soloist with the Chicago on
Thursday (10) in Schumann's
“Concerto for Piano in A
Minor.” FRED KIRBY

IN-CONCERT THAT SINGS

Boehm Takes Firm Hold of
American Symphony Reins

NEW YORK—The American
Symphony sang last Monday
(7) under the skillful conducting
of a master, Karl Boehm,. Using
literal interpretations of works
by Mozart. Hindemith and
Schubert, Boehm elicited re-
markably pure sound from the
hard-working orchestra. Not
a podium showman, Boechm
merely conducted and con-

ducted, and the orchestra
played and played.

Mozart's "g}rmpnun}' No. 34
in C" opened the program in a
sparkling, warm, flowing per-
formance of the work. Schu-
bert's “Symphony No. 7 in C,”
a high point of the romantic
literature, was the closing num-
ber. The work's uplifting effect

(Continued on page 63)
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Billboard SPECIAL SURVEY for Week Ending 11/19/86

BEST SELLING CLASSICAL LP's

Seraphim Is
Doing Trick

This  Last Weskz on This  Lagt Weaka an
For AngEI Week Week Title, Arlist, Label & Ma, Chart Week Week Title, Artist, Label & N». Chary
Billboard 1 OPENING NIGHTS AT THE MET (2-12" LP's). . . 8 23 24 IVES: SYMPHONY NO. 1 . .25
Award
HOLLYWOOD — With 29 il Various Artists, RCA Yictor LM 6171 M); LSC 51?1 {5} Chicago Symphony Orch. {Euuld} HBA. ‘d"u:tur 'LM 23133 [M}
titles establishing a foundation, 2 ORFF: CARMINA BURANA . 13 LSC 2833 (3)
Seraphim, Angel's initial ven- New Philharmonic Orch. (De Burgns}l, Angel 36333 {M] 24 25 GERSHWIN: RHAPSODY IN BLUE . .13
ture into the budget classical S 36333 (5) N. Y. Philharmonic (Bernstein), Columbia ML 5413 {H},
field, apparently has struck pa 3 LEONTYNE PRICE—PRIMA DONNA BT e ] MS 6091 (S)
e pay
dirt.  Brown Meegs. Canpitol's RCA Victor LM 2898 (M); LSC 2898 (S) | 25 29 DVORAK: SYMPHONY NO. 9 (New World) . 10
s 885 o 4 & NIELSEN: SYMPHONY NO. 6. 1 N. Y. Philharmonic (Bernstein), Columbia ML 5793 (M);
merchandising vice-president Philadelphia Orch. (Ormandy), Columbia ML 6282 (M); MS 6393 (S)
who co-ordinates Seraphim re- MS 6882 (S) 26 27 GENIUS OF PUCCINI 3
leases, reported that business 5 6 PUCCINI: LA BOHEME (2-12" LP's) . ... B Vario :' Artists. Angel él-,-:‘iﬁ-iﬂi-'-l[lhll] SBL 3683 (51 baa
was better than anticipated with ‘u’aﬂnus .ﬁ.rtlﬂs RCA Victor Orch. {Bee:ham} Seraphlm " E piy
de los Angeles and Jussi Bjoer- s T Eﬁumﬁmﬁﬂm L T ey ?rTit ngr?ﬂp&n%nmh (Lakador), REA Vickir LN 704
§ § E-t-
hbg, ‘cading e Y. 75 MAHLER: SYMPHONY NO. 7 (2- 1%*- }LF‘s} | ( } " 28 31 HOROWITZ AT CARNEGIE HALL—AN HISTORIC RETURN

The two-LP mono set has (2-12" LP's) .. e 38

N. Y. Philharmonic (Bernstein), Col. M2L 333 {M:I

sold more than 28,000 copies, M25 739 (5) Columbia M2L 328 (M); M2S 728 (S)
according to Meggs. He added 8 8 CHOPIN WALTZES . . . S & 29 26 R. STRAUSS: FOUR LAST SONGS & OTHERS ............12
that Korvette's Fifth Avenue Rubinstein, RCA Victor LM 2726 (M); LSC 2726 (S) Schwarzkopf, Berlin Radio Symphony Orch. (Szell),
store in New York moved 1,000 9 10 BERNSTEIN CONDUCTS IVES 26 Angel 36347 (M); S 36347 (5) ;
sets on one Saturday, Next best N. Y. Philharmonic (Bernstein}, Columbia ML 6243 (M); 30 28 FALLA: LA VIDA BREVE (2-12 I.I":}h i
aller. Meeos rematted: was: the MS 6843 (5) De los Angeles & Various Artists/Orc ac De Espana
S-ufly SACERY THPOLLCd,. W 10 11 ORFF: CARMINA BURANA 9 (DeBurgos), Angel BL 3672 (M); SBL 3672 (5)
three-disk German version of Harsanyi, Petrak, Presnell/Philadelphia Orch. (Ormandy), 31 32 BRUCKNER: SYMPHONY NO. 3 el
The Marriage of Figaro,” with Columbia ML 5498 (M): MS 6193 (5) Cleveland Orch. (Szell), Columbia ML 5297 (M);
sales past 17,000. 11 9 VERDI: NABUCCO (3-12" LP's) . RS & MS 6897 (S)

Other mono sets in addition Suliotis, Gobbi & Yarious Artists/Vienna Op. Orch. 32 30 RODGERS: SYMPHONY AT SEA, VOL. Il . R

to “La Boheme” are another (Gardelli), London A 4382 (M); OSA 1382 (5) RCA Victor Symphony Orch. (Bennett), RCA Victor LM
Sir Thomas Beecham album, 12 12 RODGERS: VICTORY AT SEA, VOL 1., . . 16 2226 (M); LSC 2226 (S)

i : RCA Yictar Symphony Orch. (B tt, RCA Victor LM i3 34 TCHAIKOVSKY: OVERTURE 1312 . 19
which has topped 17,000, while CA Victor Symphony Orch. {Bennett) ctor Minneapolis Symphony Orch. (Dorati), Hun:ur]r MG 50054

an LP of "Gotterdammerung” 2335 (M), LSC 2335 (3)
; : 13 13 ARTUR RUBINSTEIN/CHOPIN . .20 (M): SR 90054 (S)

excerpts with Kirsten Flagstad RCA Victor LM zaag"m;, LSC 2889 (S) 34 35 PROKOFIEV: PETER AND THE WOLF . sisiB
and Wilhelm Furtwaengler has 14 18 BEETHOVEN: SYMPHONY NO. 5/HOW A GREAT Royal Phil. Orch. (Dorati)/Sean Connery, London PM
topped 14,000. Meggs said the SYMPHONY WAS WRITTEN 4 55005 (M); SPC 21007 (S)
poorest seller, Ottoe Klemperer N. Y. Philharmonic (Bernstein), Columbia ML 5868 (M); 35 37 REVERIE .. .1
conducting Brahms' “Variations MS Hﬁrg (S) — 5 rﬂhs:lagg}pshl?si]mh (Ormandy), Columbia ML 5875 (M):
of a Theme bv Havdn” and 15 16 TCHAIROVSKY: CON i)
Hindemith's -LH";bmgé}'ma Vis. Van Cliburn, RCA Victor LM 2252 (M); LSC 2252 (S) 36 36 BACH ORGAN FAVORITES . TN,
ione.” had sold 8.000 copies 16 14 mm-lmmuurr PIANO CONCERTO NO. 2 . 13 Biggs, Columbia ML 6148 (M): 6758 (S)

: ; _p ' Entremnnt,-"ﬂ . Philharmonic (Bernstein), Columbia ML 37 38 E. POWER BIGGS PLAYS HD'IIHT-HUTSIE FOR S0LO
Verdi's “Don Carlo” starring 17 15 WAGNER: LOHENGRIN (5-12" LP's) — Columbia ML 6256 (M): MS 6856 (S)
Antonietta Stella, Tito Gobbi Various Artists/Boston Symphony Orch. (Leinsdorf), 38 39 PRESENTING MONTSERRAT CABALLE. .. . ... .23
and Boris Christoff, a three- RCA Victor LM 6710 (M); LSC 6710 (S) RCA Victor LM 2862 (M); LSC 2862 (S)
record mono package. An im- 18 - 20 BEST OF THE BOSTON POPS DT, 39 40 BAROQUE GUITAR .. .21

Boston Pops (Fiedler), RCA Victor LM 2810 (M); julian Bream, RCA Victor LM 2878 (M); LSC 2878 (S)
LSC 2810 (S) 40 — WAGNER: DIE WALKUERE .= s
MAHLER: SYMPHONY NO. 10 (2-12" LP's). 33 Various Artists, Vienna Philharmonic (Solti), London

portant historic release will be
the only version of Poulenc’s
opera “Les Mamelles de Tires- 19 18

1" with Detise Dioval and Eﬂhzlgd?ealgh}asjﬂrch. (Ormandy), Columbia M2L 335 (M); A 4509 (M); 0SA 1509 (%)

Jean Giraudeau, which for- 20 17 BACH: LUTE SUITES NO. 1 & 2 A1 T ——
merly was on Angel. Meggs said, Bream, RCA Victor LM 2896 (M): LSC 2896 (S)

“We have been careful in our 21 22 BEETHOVEN: COMPLETE NINE SYMPHONIES (8-12" LP's) 12 NEW ACTION LP's

Berlin Phil. Orch. (Von Karajan), DGG (No Maona);

SKL 101/108 (S)

PUCCINI: MADAME BUTTERFLY (3-12" LP's) .

Price, Tucker/RCA VYictor Italian Orch. & Ehnms {Lemsdnn‘}
RCA Victor LM 6160 (M); LSC 6160 (5)

a&r policy to avoid any con-

flict with Angel product. The

company will continue releasing Z 4
approximately 40 albums a vear

on a 10-month basis.”

Classical

7 No New Action
Classical LP's This Week

BEST SELLING LOW-PRICED CLASSICAL LP’s

This This
Wask Title, Artist, Label & Mo, Wask Title, Artist, Label & Ne.
o es 1. PUCCINI: LA BOHEME (2-12" LP's)—VYarious/RCA Victor Orch. 9. INIMITABLE SIR THDHHMHI Philharmonic/French National Radio
(Beecham), Seraphim IB 6000 (M): (No Stereo) Orch. (Beecham), Serayhim IB 60000 (M); S 60000 (S)
: : 2. STRAVINSKY: LE SACRE DU PRINTEMPS (Rite of Spring)—R. T. F. 10. BACH: EASTER ORATORIO—Weis-Osborn, Rossl-Majdan, Equiluz,
York debut oft Tuesday (13) Orch, Nat'l (Boulez), Nonesuch H 1093 (M); H 71093 (S) aemy, Pronases, Madewwechoy, Vanjuerd: 136 (M) (o, Starss)
Donizetti's *Anna Bolena™ with the 3. HANDEL: WATER MUSIC—Concertgebouw Orchestra of Amsterdam 11. HAYDN: SYMPHONY No. 103 in F Flat “Drum Roll"—Vienna State

{(Van Beinum), World Series PHC 9016 (5) (No Mona) Opera Orch. (Woldike), Vanguard Everyman SRV-166 (M) SRV
DVORAK: SYMPHONY No. 6 in D Opus 60—London Symphony Orches- 16650 (8)

tra (Rowicki), World Series (No Mono), PHC 9008 (S) 12. ORFF: CATULLI CARMINA—Tattermuschova,
CHOPIN: CONCERTD No. 1—Dinu Lipatti, Seraphim 1B 60007 (M); phony (Smetacek), Czech Phil. Chor.,
(No Steren) | 22160004 (5)

MOZART: QUINTET MNo. 5 in G, K 516—=Griller Quartet, Vanguard 13. HONEGGER: SYMPHONY 22 & 3 FOR STRING ORCH.—Czech Phil.
158 (M); 158 5D (5) (Baudo), Crossroads 22160009 (M); 22160010 (5)

American Opera Society, .

Violimist Michael Rabin :.r,:ured 1
big success in his New York return
al a Philharmonic Hall concert on
Nov. 4. That same night the
trio of Isaal: Stern, Leonard Rose
and Eugene Istomen scored in a

Quidek, Prague Sym-
Crossroads 22160003 (M):

R L

concert at Carnggie Hall. 7. BACH: CANTATA 251 JAUCHZET GOTT IN ALLEN LANDEN—Schwarz- 14. NIELSEN: CONCERTO FOR VIOLIN—Varga, Royal Danish Orch.
Pianist Rosalyn Tureck gives an kopf, Philharmonic Orch. (Gellhorn), Seraphim IB 60013 (M): (No (Semkow), Turnabout TV 4043 (M); TV 34043 (S)
all-Bach recital at Carnegie Hall Stereo) 15. WAGNER: GOETTERDAEMMERUNG (Selections) — Kirsten Flagstad/

on Dec. 28. . . . Carnegie Hall 8.
recitals on Sunday (13) were by
soprano Victoria de los Angeles
in the afternoon and guitarist and
lutanist Julisn Bream. . . . Pianist
Wilhelm Kempf debuted in Wash-
ington on Sunday (13) playing four

DEBUSSY: LA MER—Boston Symphony (Munch), RCA Victrola VIC

Vienna Philharmonic & Philharmonia Orchs.) (Furtwaengler), Seraphim
1041 (M); VICS 1041 (S)

IB 60003 (M); (No Stereo)

Beethoven sonatas at a recital.
Louis Lane and the Cleveland Or-
chestra begin & one-week Ohio
tour on Monday (14) at Athens.
Pianist John Browning appears as
guest soloist with the orchesira in
Oxford on Thursday (17) and
Toledo on Friday (18).

Violinist Ruggerio Ricci appeared
with the Indianapolis Symphony
at Carnegie Hall on Saturday (12).
The orchestra under conductor
[zler Solomon continues its eastern
tour with New York State appear-
ances this week.

Conductor Georges Pretre has
been signed by an exclusive long-
term contract by RCA Victor.
Pretre, who conducted last year’s

Victor pressing of “Lucia di Lam-
mermoor” with Anna Moffo, is
slated to direct a summer waxing
of “La Traviata” for the label
starring Montserrat Caballe, Carlo
Bergonzi and Sherrill Milnes. . . .
Pianist Andre Watts appears with
the American Symphony next
Sunday (20) and Monday (21}
at Carnegie Hall. . . Jacob
Lateiner will perform the world
premiere of Elliot Carter's “Piano
Concerto,”, . . Patricia Neway last
Monday (7) began a 10-week
seminar series on all phases of
operatic theater at the Clark
Center for the Performing Aris

in New York.
FRED KIRBY
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Boechm Takes Hold

o Continued from page 62

was realized in an almost-end-
less succession of sumptous tone.

The most interesting piece
came in the middle, Hinde-
mith's “Symphonic Metamor-
phosis on Weber Themes.”
While not containing the dis-
sonances that earmark much of
Hindemith's other works, the
piece is replete with crescendos,
shifts and lively effects. But
Boehm was ever in control, ever

wwWw americanradiohistorv com

aware that he was presenting
the composer's work, not his
own. He did not use musical
mannerisms to convey the bril-

liance of the four movements,
he let the music speak for it-
self. Few selections require as
much from all choirs of the or-
chestra. All responded in fine
order, Boehm, who is well
known as an operatic conductor
and interpreter of Richard
Strauss, clearly demonstrated he
also is an expert with a sym-
phony orchestra.

FRED KIRBY

Classical Sales

o Continued from page 62

classical purchases represented
less than 10 per cent of its
album sales. While the campus
picture is varied, it seems that
students can obtain most well-
known classical recordings at a
discount and can get most
others through special order.
The importance of rack jobbers
and distributors in determining
stock places a responsibility on
these suppliers to meet custo-
mers demands.
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INTERNATIEENAL news reports

Disk Sales Keyed to Berlin Fest

By OMER ANDERSON

BERLIN — West Berlin's In-
ternational Jazz Festival has
been used by German record
companies to push jazz disks
sales.

The largest disk sales drive
is being pressed by Philips,
which was first with promotion
for its jazz repertory keved to
the Berlin festival.

Using its Fontana label,
Philips launched a “"New Wave
Jazz Series” to coincide with
the Berlin festival. The three
releases for the festival (priced
at $5.25) are “Tears for Dolphy™
(Ted Curson Quartet); “‘Anat-
omy of a South African Village™
(Dollar Brand Trio); and “The
Outer View"” (George Russell
Sextet).

Philips is promoting heavily
10 disks from its standard
jazz repertory: “With Respects
to MNat—Oscar Peterson Sings
and Plays Nat King Cole”
“Doldinger in South America™;
“Anyone for Mozart” (Swingle

Singers); “From Twent With
Love” (Ingrid Hoffmann);
“American Folk Blues Festival
65"; “Sarah Vaughan Sings™;
“Meditations” (John Coltrane);
“The Horizon Bevond” (Attila
Zoller Quartet); “The Modern
Jazz Quartet Plays Music From
Porgy and Bess”; “Swing,
Waltz, Swing” (Clark Boland's
Big Band).

The Berlin festival attracted
more than 100 jazz musicians

West Germany, Brazil, and
other European countries,
Fest Standout

A festivar st@uwoul, In terms
of German press acclaim, was
the Albert Ayler Quintet,
American exponent of the “free
jazz"” movement. Modern jazz
dominated the festival, but an
old-timer from Harlem, pianist
Willie (The Lion) Smith, won
the bipgest ovation of the festi-
val.

Major attention also went to
the compositions of two young
C zech musicians, “"Dedication

for Berlin” by Pavel Platny and
“Charbondelubidas™ by Jaromid
Hnilicka—played by the Kurt
Edelhagen band of West Ger-
many.

Also taking part in the fesu-
val were George Grunt, the
Stan Getz Quartet and Astrud
Gilberto, the New John Coltrane
Cuintet with Pharach Sanders,
the Dave Brubeck Quartet,
the Albert Mangelsdorff Quin-
tet and Rufus Harley, the Up-
town Swing All Stars featuring
Ilinois Jacquet, Dexter Gordon,
and Milt Buckner.

A special feature of the fes-
tival, the “Harlem Tap Dance
Festival,” was televised on the
German First Program, with
Pete Nugent, Church Green.
and Baby Laurence, among
others.

Another special feature was
“Folklore e Bossa Nova do
Brazil,” a “documentation™ from
Brazil with Salvador Mir-
eilles, Rosina de Valencia, Syl-
via Telles, and Rubens Bassini.

Pathe-Marconi has

'3 for 2' Disk Club

PARIS—Pathe-Marcom this
week launched a “three albums
for the price of two” record
club—Le Club de Grandes
Vedettes — which will make
available to subscribers classi-
cal and wvariety LP's on the
Pathe-Marconi, La Voix de Son
Maitre, Concert Hall, Capitol,
Columbia and Ducretet Thom-
son labels,

Within the next six months
50 LP's will be available for
selection, and for every two
purchased at the retail price a
third LP of the member’s choice
will be offered free.

Each month members will
receive a free illustrated club
hooklet which will indicate the
record of the month in the
classical and variety sections.
Members will automatically re-

ceive either the classical or
variety LP of the month, ac-
cording to which section they
subscribe to. They can make an
alternative choice or decide not
to take a record at all. There
is no obhgation to make a
monthly purchase,

To introduce the club, Pathe-
Marconi is making a special
offer of an LP—to be selected

from a total of 19—for 35
francs ($1). Artists include
Maria Callas, Carl Schuricht,

Pierre Boulez, Pierre Monteux,
Yehudi Menhuin and Samson
Francois in the classical field:
Adamo, Gilbert Becaud, Enrico
Macias, the Shadows and Rich-
ard Anthony in the popular
tild.

Publicity included a full-page
color advertisement in  the
French paper, Le Monde.

Bonn Teen-Age;'s Dig English

Promotion’s the Record Sales

Thing, No PA’s in Mexico City

Language Disks Over Their Own

By ELIOT TIEGEL

LOS ANGELES — English-
language singles dominate the
German  market, with the
voungsters preferring the orig-
inal interpretations over a Ger-
man copy. This development,
say two leading West German
music men, Rolf Budde and
Hans Bradtke, is a complete
reversal of market conditions.

Previously, a German version
of a hit song sold well. Now
because of the exposure on the
Armed Forces Network and the
British Forces Network, Bonn's
teen-agers favor the imported
versions of big beat songs.

Budde, owner of Musik Ver-
lag, a leading publishing firm
and Bradtke, erstwhile lyric
writer, said that the German
radio stations play the home-

grown material but the Kkids
turn their ears elsewhere,

Three vears after it first
emerged in the U. S, folk music
has begun to become popular
in Bonn, the two visitors said.
Budde said that December was
the most important month for
the record industry, but that
unlike the U. 5. where Christ-
mas is a gay holiday, Dec. 24
is a guiet day, with all the
stores closed.

His company  represcnts
Music Publishers Holding Corp.,
Mills Music, the Beatles pub-
lishing nterests, Paul Anka's
publishing operation and Four
Star TV Music,

Budde is, in addition, a part-
ner with Bradtke in Primus
Music, which launched *"Sum-
mer Wind,” the Frank Sinatra
hit and “Those Crazy Hazy

MARDI GRAS MARRED

GEMA Demanding Marchers
Get in Step With Royalty Fees

BONN—Nov. 11 is observed
here not as the Armistice of the
first World War, but as the
official opening of the Mardi
Gras season.

This vear, however, the
trumpets sounded some sour
notes as they summoned merry-
makers. GEMA, which boasts
that it is the world’s foremost
“music merchandising” organi-
zation, is demanding $2.75 from
all musical organizations march-
ing in the Rose Monday parade,

It is this procession that
brings the Mardi Gras to a
climax, and Iiterally hundreds
of musical groups, some of them
with only two or three mem-
bers, are in the parade.

GEMA agreed to cut the
royalty fee to $1.40 for small
musical groups, but otherwise
the organization is hard-nosed
in its attitude that money comes
before fun—carnival or no,

Moreover, GEMA 15 demand-
64

ing retroactive rovalty payments
for last year’s carnival, which
ended in February 1966.

GEMA's royalty demands
have provided ammunition for
German  cabaret wags, who
now claim to have the answer
to the carnival hit song, “Wer
soll das bezahlen?” (Who Must
Pay for That?). The music
groups involved as the so-called
“Narren-Kapellen™ or “Fools
Bands,” which groups complain
that GEMA takes their name
too literally.

GEMA officials announced
that its campaign to collect
from the “Narren-Kapellen™
would in no way dilute its
cfforts to force tape recorder
manufacturers to pay the per-
forming rights society 5 per
cent of gross sales as a music-
taping lump-sum rovalty pay-

ment. GEMA has taken the
tape recorder manufacturers to
court.

Days of Summer,” a Nat Cole
chart tune in 1963,

Bradtke's most notable col-
laboration was with Heino Gaze
on “Calcutta,” which he savs
is the only song to become No.
| in both Germany and the U. S.
His other teamings have been
with Hans Carste for “Crazy
Days” and with Henry Mayer
for “Summer Wind."”

Bradtke is known in Bonn for
custom-tailoring songs for visit-
ing American artists. He has
been writing lyrics since 1948
and has translated into German;
“Stardust,” “Crying in the
Chapel,” "Chapel in the Moon-
light,” “Tammy,” “Tea For
Two,” “The Man | Love” and
“S'Wonderful.™

Singles are more in demand
than albums by teens, the two
say, because of the price struc-
ture of the products. An LP
sells for the equivalent of $4.50
or $9 German money. A single
sells for $4.75 German marks
($1.19).
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CBS EXPANSION
IN FRANCE SET

PARIS — Jacques Souplet,
president director general of
CBS (France) announced this
week that the company will
move to new premises in Jan-
uary, as part of a general ex-
pansion program. New address
will be 3, rue Freycinet, Paris
16.
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Paris Stop Slated
By UA’s Stewart

PARIS—United Artists presi-
dent Michael Stewart will visit
Paris during his tour of Europe
in which he will make contact
with the UA record and pub-
lishing associates in the wvarious
capitals.

United Artists will be rep-
resented for the first time in
the San Remo B5ong Festival
next vear—probably by Bobby
Goldsboro.
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MEXICO CITY — Personal
appearances in local nightclubs
don't always boost disk sales
here. In most cases, promotion
makes the difference.

A Billboard poll of promotion
managers at leading record
companies revealed.

Paul Anka's first appearance
in Mexico City included a Na-
tional Auditorium performance.
Sales went up. Then he came
hack for a second date, record
sales staved where they were.
Chubby Checker record sales
actually went down when the
Cameo-Parkway artist appeared
here, The feeling was that his
personal  performance didn’t
match the image record buyers
had.

Frankie Avalon (then with
Chancellor) didn't move sales,
nor did Domenico Modugno.
Another Italian, Roco Torre-
bruno, missed too,

Santo and Johnny Farina
upped already-hot Canadian-
American record sales when
they appeared in the Distrito
Federal club. However, a re-
turn trip failed to make a dent,
Sales of Trini Lopez’ Reprise
albums skyvrocketed after he
spent Iwo weeks in town. Later
albums have continued 1o sell
well.

Ray Conniff's appearance
contributed to a jump In sales
of CBS albums. The theme
from TV's “Route 66" sold very
well, but George Maharis came
oo late to take advantage of
the theme's popularity, since
the show was off the air here
when he appeared. Lack of a
TV program tie-in was blamed
for his poor sales during his
stint here, though he worked
two musical shows on TV.

Ray Anthony appeared in a
nightclub, and while he was
here, record sales went down.
Johnny Mathis helped CBS
sales of his albums go up, Or-
feon recorded Bob Conrad’s ver-
sion of “Me Conformo,” added
it to three other songs on an
EP and it sold widely. And,
when Perez Prado is in town,
his Orfeon disks always sell
well. Orfeon feels that public
appearances help increase sales
of foreign artists recording with .
that label. Daniel Santos of
Puerto Rico and Bobby Capo
have boosted sales by public
appearances.

Even sales of classical music
are affected. Eugene Ormandy
appeared alt the “Festival de
Puebla” and in Bellas Artes.
Sales increased.

Ariola Is Stepping Up Race
On Melodia Soviet Product

GUETERSLOH — Ariola is
stepping up the release and
distribution to retailers of s
Melodia Soviet artist releases to
meet demand.

The current Ariola catalog
lists some 65 Melodia-Eurodisc
titles, but this list is being ex-
tended rapidly and will number
around 100 by the year's end.

Ariola’s sales of Melodia prod-
uct have been sumulated by
the appearance of Soviet art-
ists in Western Europe (for ex-
ample, Leonid Kogan has had
enthusiastic  press reviews in
Paris recently), and by agree-
ments Melodia has signed for
distribution of its repertory in

the U. S. (by Capitol} and in
ltaly.

Ariola s rushing expansion of
its Melodia-Eurodisc titles, too,
in anticipation of appearances
soon by Melodia artists in West
Germany. The record company
Is Organizing a maximum-impact
sales effort keyved to their tours.

Recent Melodia-Eurodisc re-
leases include Jelena Obrasz-
owa Sings Opera Areas, bala-
latka music, Beethoven's plano
sonatas (Sviataslov Richier), Pro-
kofieff’s sonata for vicloncello
and piano op, 119 and Dimitri
Shostakovich’s sonata for vio-
loncello and piano D minor
op. 40 (Mstislav Rostropovitch,
violoncello, and Richter piano).
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INTERNATIONAL NEWS REPORTS

EMI's Bridge
On U. S. Trek

LONDON—Geoffrey Bridge,
appointed this vear as manag-
ing director of EMI Records.
is currently on his first visit to
the U. S. since taking up his
appointment.

Bridge was flying to Los
Angeles last Friday (11) for
meetings with Capitol execu-
tives, He was being joined this
week by Rex Oldfield, general
manager of EMI Records' li-
censed repertoire division.

They were scheduled to visit
Liberty and Disney, Tamla-
Motown in Detroit and MGM,
U-A, Amy-Mala and Trans-
global in New York.

With EMI Records experi-
menting with a racking oper-
ation, Bridge will also spend
some time investigating Amer-
ican distribution methods with
Stan Gortikow, CRDC presi-
dent.

Monkees Riding
The Gravy Train

DUBLIN — The Monkees'
“Last Train to Clarksville” was
released here on RCA Victor
by Irish Record Factors last
month, and is getting good re-
action. IRF hopes to have an
LP by the group available for
the Christmas market. “Last
Train to Clarksville” sales are
being boosted by the Monkees’
regular TV appearances at peak
hours,

get
with
this...

. « . new (psychedelic)
sound—

"YOU'RE (Almost)
TUFF”

Roy Head

BACKBEAT #576

. . . With Western Style
Rhythm—

"THESE SPURS"
(Are Made for Ridin")

Gene Goza
BACKBEAT #572

. . . Lots of Soul Action

“IF 1 HAD
ONLY KNOWN"

Joe Hinton

BACKBEAT 1574

BACKBEAT RECORDS, INC.
2809 Erastus Street
Houston, Texas 77026

(713) 673-1225

0000000000000 00000000

SAAR'S BUDGET SERIES
IS HEADING FOR EUROPE

MILAN—Saar has set its sights on the European Common

Market with its new serics of budget LP's,

Joker, They will be

sold through Saar’s foreign licensees, and the sleeves, produced in
Italy, will bear wording in French and German,

The albums cost here $2.21, plus 4 per cent income tax and
10 per cent luxury tax. The initial release was 10 compatible
sterco LP's, and 35 more are scheduled soon.

The repertoire is drawn from Saar resources and material bought
outright from abroad, and covers pop and MBD music and pop-

ular classics.
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Jubilee’s Blaine to Europe;
Old & New Deals on Schedule

NEW YORK—Elliot Blaine,
international director of Jubilee
Industries, parent company of
Jay-Gee and Jay-Gee Interna-
tional, leaves for London
Wednesday (16) as the first stop
in a three-week European trip.

Blaine will re-nepotiate li-
censee deals which come up
for renewal the first of the vear.
The label has agreements with
Philips in the United Kingdom,
Netherlands and Scandinavia;
with Vogue in France and Ger-

many; with Tono in Denmark,
and with CDB Italiana in Itlay.

In London he will visit
Planet Records, whose act, the
Creation, is hitting on British
charts. Jubilee is U. 5. licensee
for Planet. Blaine will also
visit France, Italy, Germany and
the Benelux countries.

He will scout European tapes
and look over copyrights for
the Jubilee publishing firms.
Blaine may be reached through
the Jubilee headquarters at
1790 Broadway, New York.

Piracy Suit Enters 2d Round

BERLIN — A West Berlin
court has opened the second
round of hearings on a $50,000
plagiarism damage suit brought
by Criterion Music Corp. of
Hollywood against Berliner Ra-
dio-Tele-Music,

Criterion charges that the
Berlin organization, which is
connected with Radio Luxem-
bourg and music publisher-
producer Peter Meisel, pirated
its South Sea tunes “Wini Wini"”
and “Tahiti Mafaw” from Cri-
terion copyrights.

The West Berlin company’s
“"Wini Wini,"” sung by the Tahiti
Tamoures, was a 1963 hit tune.

The Berlin court has been
playing three wversions of the
music—Criterion’s, that of Ra-

dio-Tele-Music, and a 1959
version. Expert witnesses claim
the Hollywood and Berlin ver-
sions are similar, but Radio-
Tele-Music contends that its
tune was produced without
knowledge of Criterion’s tune.

Radio-Tele-Music claims  its
tunes are based on South Seas
folk music produced in France
in 1959, and implies that Cri-
terion’s tune traces back to the
same source and, hence, cannol
be copyrighted.

Radio-Tele has lined up wit-
nesses in Paris as to the folk
origin of the matenial. The
court announced it is studying
sending officials to Paris and
to the South Seas to take testi-
mony.

INT'L RECORD CONTEST

8 Million Seen Tuning in on
‘European Pop Jury 1966’

- LONDON — The increasing
interest among European lis-
teners in the popular music of

Giants Looking to
Overpower Chart

DUBLIN — A new Dublin
showband, the Giants, spear-
heads a new Irish assault on
the Hot 100 headed by Irish-
born disk jockey John Burns.
who has worked for Chicago
radio stations WPOA, WSBC
and WEAW as well as AFN.
Burns is manager of the Giants,
and will record the band soon
with the American and Cana-
dian markets specifically in
mind.

“1 have a combination of
pop and Irish sounds in mind,”
he said. “When 1 have produced
several commercial masters, |
intend to set up a U. §. tour
for the Giants.”

Burns will also form a music
publishing company, and is
sifting through material now.
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neighboring countries will be
spotlighted Saturday (19) when
8 million people are expected
lo tune in to “European Pop
Jury 1966 organized by the
Swedish Broadcasting Service,

It is an international record
contest which will be broad-
cast simultaneously in Belgium,
Britain, Finland, Spain. Nor-
way and Sweden.

Each of the six nations is
entering two records from ils
current Top 20. One of which
must be a domestic product.

Studio audiences of 200 in
each country will vote on the
records, except their own na-
tion's entries. These voles will
be recorded instantaneously by
4 Swedish mentometer measur-
ing device.

Selection of each nation’s two
records has been left to the
discretion of the producers in
the individual countries. Johnny
Beerling, producing the BBC's
segment from London has se-
lected Manfred Mann's “Semi-
Detached Suburban Mr. James”

(Continited on page 66)
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Europe Jazz
Stars Make
Radio Scene

LONDON — Leading Euro-
pean jazz talent was featured
here on Monday (14) when the
BBC played host to nine coun-
tries for a European broadcast-
ing union concert,

Visiting instrumentalists were
Pedro Itturalde (Spain, tenor-
sax); Alan Botschinsky (Den-
mark. trumpet); Frode Thing-
maes (Norway, trombone); Pek-

ka Poyry (Finland, alto-sax);
Marjan Domic  (Yugoslavia,
trumpet).  Berndt  Eperbladh

(Sweden, piano); Janot Morales

(Belgium.  trumpet);  Albert
Mangelsdorff (Germany, trom-
bone, and Michel Gaudry
(France, bass).

These artists combined with
six British musicians, including
trumpeter Kenny Baker and
drummer Bobby Orr, to form
a big band under the direction
of Tommy Watt,

A special feature of the con-
cert was the “Indo-Jazz" of the
Joe Harriott-John Mayer double
quintet, a group comprising mu-
sicians from three continents
playing a development of mod-
ern jazz largely pioneered in
Britain.

The BBC light radio wave-
length airs extracts from the
concert on Sunday.

Golden Gate Four
Tours W. Germany

COLOGNE — The Golden
Gate Quartet is making its sec-
ond tour of West Germany. The
quartet will appear in Duessel-
dorf, Bonn, Frankfurt, Munich,
Nuremberg, Stuttgart, Hanover,
Brunswick, Kiel, Hamburg,
Berlin and Cologne.

The quartet’s tour of Ger-
many last year stimulated sale
of the quartet’s records in this
country, and Electrola is geared
the present tour with heavy
promotion for gquartet's latest
releases.

Bonn Hailing Choir
Of Bavarian Radio

BONN—The Bonn govern-
ment is hailing the Choir of the
Bavarian Radio for having
made "a unique and significant
contribution to the restoration
of German culture” after the
War.

The government said the
Choir's ties with Deutsche
Grammophon Gesellschaft “have
added measurably to the Choir's
impact upon world cultural
life.”

The Choir of the Bavarian
Radio is 20 wears old this
month, observing the occasion
with a special concert in the
Hercules Auditorium in Munich
conducted by Wolfgang Schu-
bert. Soloists were  Agnes
Giebel, Marie-Luise  Gilles,
Horst Wilhelm and Franz Crass.

Weidenfeld Quits

COLOGNE—Dieter Weiden-
feld, chief of Electrola's dance
and pop production, has re-
signed. He will be succeeded by
Erich Offierowski, Weidenfeld's
deputy. Offierowski’'s position
will be filled by Klaus Werner,
a veteran Electrola executive.
Electrola announced, in con-
nection with the executive
changes, that radio station li-
aison has been placed under
the production section, which
henceforth will have charge of
station contacts,

Latin
America’s

BIGGEST

HITS
of

YESTERDAY
and
TODAY

NOW
AVAILABLE

FOR
PUBLISHING
AND/OR

RECORDING

in the
United States
and
Canada

WRITE
WIRE
PHONE

FERMATA
INT'L
MELODIES,
ASCAP

BENDIG

MUSIC,
BMI

¢/o D. FRENKIEL
4290 Sunset Blvd.

Hollyweood, Calif. Y0028
PHONE: (213) 462-7473
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BRAZIL GOES |

(see pic & story Cash Box, 10/29/66, pgs. 71 & 73)

BRAZILIAN MODERN
POPULAR MUSIC

1st PRIZE:

“A BANDA"

written and recorded by composer
Chico Buarque de Hollanda

2nd PRIZE:

“DE AMOR OU PAZ"

written by Carlos Parana and Adauto Santos
recorded by Neyde Alexandre

5th PRIZE:

“ENSAIO GERAL"

written by Gilberto Gil
1st PRIZE:
For MOST BEAUTIFUL LYRICS:

“UM DIA"

written by Caetano Velloso

These and hundreds of other valuable Latin-American copy-
rights are available on a “first-come-first-served" basis for

publishing and recording; also pressing from original masters,
including CARNIVAL MUSIC 1966 and 1967, in the U. 5. and

Canada.
(EXCEPTION: A BANDA'" available for recording and pressing

ONLY.)
PHONE . . . WIRE . . . WRITE
U. S. office of Fermata do Brasil

FERMATA INT’L MELODIES, INC.
BENDIG MUSIC CORP.

D. FRENKIEL, Mgr.
6290 Sunset Blvd., Hollywood, Calif. 90028

PHONE: (213) 462-7473
ﬁ

A Resort Hotel

in the center of
glamorous HOLLYWOOD...

It's the
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Air-conditioned U E Close to freeways,

reoms with TV and shops, theatres and
courtesy coffes . .. glamorous Hollywood
entertainment nightly activity — Gray Line

in the GOLDEN EAGLE

. » » @ fine restaurant and
cocktail lounge. Tropical
garden and heated pool.

Sightsaaing Buses . . .air-
port limousine ot our door.

v
-

Direct Teletype: 213-4548-1142 In MWew York: Plara 2-5600 In Chicage: S5Tate 2-5835

INTERNATIONAL NEWS REPORTS

From The

Music Capitals
of the World

AMSTERDAM

Inelco, RCA Victor's licensee,
is planning & promotional push on
the company’s enormous couniry
catalog. Paul Anka's WNashville
sound album will be released soon,
and George Hamilton and the late
Jim Reeves and several other
country artists already popular in
Holland will figure in the drive,
Reeves' records still make the hi
parade, and appeal specially to the
middle-aged public. Cabaret ucts
on record are very popular here,
Phonogram's Ramses Shaffy has
reached the Top 10 with his
“Sammy" and Bovema's Fons Jan-
sen is scoring, especially in Roman
Catholic circles with his “Laugh-
mg Church.” The parent LP from
which this was extracted is a
heavy seller. Bovema has recorded
4 special cabaret album by Jansen.
“Good Heavens,” also for release
on the HMV label. . . . Phono-
gram has started releasing British
Decea’s new Deram label here.

Pianist Artur Ruobinstein visited
Holland this week for concerts.
Inelco distributed special folders to
disk dealers containing the catalog
of his RCA Victor recordings. . . .
Another “pirate” radio station was
starting to beam programs to Hol-
land on Nov. 14. It is Radio
England, which is now directing
part of its transmitting time
toward the continent in quest for
larger audiences. Dutch music pub-
lishers are wondering whether il
will pay fees for broadcast music
as diligently as the Dutch “pirate”
radio Veronica. . . . The Beach
Boys' visit to Holland has been
canceled. But Bovema claims in-
creasing sales for the group, es-
pecially the “Pet Sounds™ and “The
Best of the Beach Boys" albums
iand the “Good Vibrations" single,
] . British Pye artist David
Garrick guests in the TV program

Denham, Morley
Radionette Tie

LONDON — The Norwegian
Radionette range of radios,
stereograms, record playing and
tape recording equipment is
now being imported here by
Denham and Morley,

Joint membership of the Eu-
ropean Free Trade Association
means that no British import
duty will be payable on Radio-
nette goods after next month.
This advantage, combined with
the abolition of the 10 per
cent import tariff levy at the
same tlime, enables Radionette
lo compete on even terms with
the prices of British-made goods
in the same line.

Six Radionette models have
been initially selected for the
U. K. market, including port-
able transistor radios and tape
recorders.

A O AT R

WALKERS IN
‘'ROYAL GALA’

LONDON — The Walker
Brothers (Philips), residents of
the U, K. but American-born,
are the only foreign recording
act to be included in “Royal
Gala,” a big charity TV show
being staged at the London
Palladium Nov. 29 as British
commercial television's counter-
part of the Royal Variety Show,

British acts include Clff
Richards, the Shadows, Frank

Ificld, the Dave Clark Five
(Columbia), Frankie Vaughn,
(Philips) and Dudley Moore
(Decca).

DO A0 RO MBS

i e e [ [ ST O COM

“Twien” on Nov. 24. . . . Inelco
has acquired recording rights for
Anatevka,” the Dutch version of
the American musical "Fiddler on
the Roof.” A cast album will be
released 1o comncide with the
show's opening in Amsterdam
Dec, 21, American  folk
singer Tom Paxton took part in
the famous Haarlem “Waagge-
bouw™ Nov, |5, as well as slarring
in a special TV folk program, . . .
Bovema has issued several all-star
chanson albums of French and
l[talian origins, featuring stars like
Adamo, Gilbert Becaud, Richard
Anthony and Sacha Distel.

LAS VEGAS

Johnny Mathis is to open at the
new $25 million Caesars Palace
Dec. B, It will be Mathis’ first ap-
pearance here since 1963....Singer
Pat Woodell, formerly of the TV
show “Petticoat Junction” made
her debut last week, (Oct. 26) at he
Fremont Hotel. . . . Harry James,
back in the lounge at the Fla-
mingo Hotel, has asked Dot Rec-
ords to photo-feature the Calen-
dar Girls on an upcoming album,

Eschenbach Gets
Signed by DGG

HANOVER — The Deutsche
Grammophon has placed Chris-
oph Eschenbach, 26-vear-old
pianist, under exclusive con-
tract.

Eschenbach’s first recordings
—the works of Mozart and
Schubert—have won high crit-
ical acclaim. He won first prize
in the Concours Clara Haskil
in Lucerne in 1965, and has
played with the Concertgebouw
of Amsterdam, the Lamoureux
Orchestra of Paris, the London
Symphony Orchestra, the Berlin
Philharmonic and the Tonhalle
Orchestra, Zurich.

Grammophon said the re-
cordings would encompass the
entire classical and romantic
literature, including such mod-
ern composers as Bartok, Stra-
vinsky and Hans Werner Henze.

Pathe-Marconi
Promotes Astier

PARIS — Michel Astier will
take over the post of export
manager for Pathe-Marconi next
vear. Astier is P-M's assistant
export manager. He will suc-

ceed Michel Berson who be-
comes president and director-
general of the EMI  group’s

company in Lebanon.

Berson recently visited Lon-
don for talks with executives
of Pathe's parent company,
EMI, about the changeover.

Al the same time, Pathe has
announced that its chief of art-
ist promotion Rene Taguet is
leaving the firm. He will be
succeeded by Claude Hebrard.

Record Contest

o Continued from page 65

and the Beach
Vibrations.”

He commented, "1 chose these
because 1 think they are pood
songs which the European
voters will like and both records
are highly original and there-
fore should stand out in a
contest.”

With Beerling in London will
be Klas Burling of the Swedish
Broadcasting Service.

Boys™ "Good

The singers have joined James. . .
Frankie Avalon opens at the Fre-
mont Hotel Nov, 17. . . . Petula
Clark opens at Caesars Palace
MNov, 24, . .. RCA Records hosted
disk jockey night at Eddie Fisher's
opening at the Riviera Hotel Nov.
.5 DON DIGILIO

LONDON

United Artists Records, Ltd. has
been registered with a capital of
514,000, UA is at present released
under its own logo by EMI Rec-
ords. . . . Delmark Records, Chi-
cago, has licensed its repertoire to
Carlo Krahmer's Talent Records,
First release next month will be
four EP's of blues material. The
first Delmark albums will be re-
leased next year. . . . The second
Troggs album is being rushed out
here at the end of this month to
catch Christmas sales. . . . Glen
Yarborough is due here Dec. 5. He
will record in London under RCA’s
Briish a&r man Peter Roddis. .
Larry Page has recorded former
hitmakers, the King Brothers, for
his Page One label. Their debut
record for him 15 “Symphony for
Susan.” . . . CBS is importing
from America 100 copies of the
CBS Legacy Series record set
“John Fitzgerald Kennedy."—As
We Remember Him.” It will re-
tail here for $21. The company
15 also importing another Legacy
sel.” The Irish Uprising 1916. . . .
TV and other promotion dates are
being set for the Young Rascals
here. They are due Nov. 28 for
one week. . , . Ron Eyre, afkr
director for United Artists Inter-
national, 1s on a three-week tour
of Europe for talks with affiliates.
He hopes to pick up masters in
Britain and on the Continent for
release in America.

Producer Creed Taylor flew into
London (5) with Verve artist Gary
McFarland to record him here. ..
To boost Christmas sales, Philips
15 supplying 12 of its leading al-
bums with special seasonal dispos-
able wrappers.

The Smothers Brothers arrive
Nov, 9 for two major TV spots.

. This week, EMI scheduled

24 new singles, an exceptionally
high number in view of moves 1o
cut back on singles releases. . . .
Anita Harris switched to CBS. . . .
Jim Reeves' “Distant Drums” sin-
gle has now sold more than $500.-
ood, . . . 8. A. Beecher-Stevens
has now joined EMI Records
and will take over from WNorrie
(Continwed on page 68)

PERSONAL SERVICE TO
ALL JUKEBOX OPERATORS

We specialize In a
complete line of Pop,
R&B, Spirituals, C&W
Singles & LP's. Plus
all Gold Standards—-
oldies but poodies.

FREE TITLE STRIPS:

and F-A-S-T ONE DAY SERVICE at
STAN'S RECORD SERVICE

T28 Texas Street, Shrevepor?, Louisiana
Call Caollegt (318) 422-T182

ONE-STOP

RECORD SERVICE

Complete line of Spirituals,
R & B and Catalog Merchandise.
Write to be placed on our

national mailing list.
We ship C.O.D, in the U.S.

Check must occompany order from
all international cecounts.

Barney's One-Stop

3234 Roosevelt, Chicage, lll. 60624
PHONE: (312) VA &-1828
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}{QI!(Record Source Internatio

nal) A Division of Billboard

. . . is pleased to announce the opening of Charter Membership in

the best new ltalian releases each

ITALIANO

lyrics.

A unique monthly record and news service designed to inform record companies and
publishing firms throughout the world of new music record product emanating from
Italy which is judged to have the greatest potential for appeal and acceptance in all
of the world’s principal record markets.

RSI Italiano will provide member subscribers in each market with sample copies of

month, a confidential newsletter covering copy-

right and licensing information for each selection, and an English translation of all

THE SERVICE
EACH MONTH—VIA AIR SHIPMENT

1. An actual sample of each of the 10 best singles of the
month . . ., through the cooperation of all Italian Record
Manufacturers.

2. A detailed Newsletter (in English) outlining for each
selection the existing copyright commitments, foreign
licensing availability, and all personal contact information
—plus a full report on each record’s initial activity in Italy
via broadcast/telecast exposure and record sales.

3. A literal translation or synopsis of the lyrics in English.

FIRST MONTHLY AIR SHIPMENTS

TO MEMBER SUBSCRIBERS IN ALL

PARTS OF THE WORLD WILL BEGIN
DECEMBER 15, 1966

"THE PROCEDURE

Germano Ruscitto ﬁ
Director

RSI ITALIANO b
Milano, Italy —

As one of the most knowledgeable \"?—:‘
and respected music journalists in
Italy, Mr, Ruscitto will be in complete
charge of operations for RS ltaliano:

® The review and evaluation of all Italian record
releases

The selection of the 10 “'best” each month
Compiling and editing the Confidential Newsletter

English translation of lyrics

Arrangements with manufacturers of selected rec-
ords for shipment of samples to the R3S Fulfillment
Center in America for packaging and shipment to
RSI Italiano subscribers around the world.

The BEST from ltaly to
the Music Centers of the World . .

CHARTER SUBSCRIPTIONS NOW BEING ACCEPTED

. via

- .-

R e TR R T CHARTER MEMBER ORDER FORM === == == === s o e e e e m e
RSI ITALIANO
165 West 46th Street SHIP TO:
New York, New York, U.S.A., 10036
Company .
PLEASE ENTER MY CHARTER ANNUAL SUBSCRIPTION RATE
SUBSCRIPTION FOR THE FOR: 12 monthly air shipments of ten
RSI ITALIANO MONTHLY single records per month, a confidential
AlR SERVICE. newsletter and lyric translations in Eng- Aftarition. of:
lish.
My :check (orIntsrnational $200. PER YEAR Street Address =

W W N S R e - ————— -

Money Order) in the amount SHIPPED AIR TO ANY

of § PART OF THE WORLD

is enclosed. PAYMENT MUST ACCOMPANY ORDER

Unused portion of your subscription
payment will be refunded upon request
if you are not completely satisfied.

City _—

State/Province

U.5. Zip Code Country

MNature of Business

T R R e e e S R RS e e e R e e e e e e e B e e e e e e e e e e R ER R R N R RN W N R R e G e s
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NEW PERSPECTIVE

DONALD BYRD

BLP 4.:24/B5T 84124

SEARCH FOR THE NEW
LAND

LEE MORGAN

BLP 4169/BST 84149

THE CAPE VERDEAN
BLUES

HORACE SILVER

BLP 4220/BST 84220

A !
o b b

UNIT STRUCTURES

CECIL TAYLOR

BLP 4237/BST 84237

A PRODUCT OF LIBERTY RECORDS

INTERNATIONAL NEWS REPORTS

68

From The

Music Capitals
of the World

o Continued from page 66

Paramor as pgeneral manager of
the EMI Product division on Jan,
l. ... Polydor has entered the pop
stereo market with a special five-
album release, trailering it with a
sampler LP at budget-price $1.80.
. + . CBS Masterworks appointed
dealer scheme 15 now launched
with 150 outlets. . . . King Rec-
ords launches the Seeco label Dec.
Y, following its partnership agree-
ment with the U, 5. firm. It wll
sell in supermarkets and other
racking outlets as well as record
shops. First releases include albums
by Skitch Henderson, Bill Rey-
nolds and Gloria Lynne, First New
Year releases will be jazz albums
with Sececo’s famed Latin reper-
toire following later. . . , The
Spiders, first Japanese group to
visit Britain, spend three days in
London as part of their European
tour for Philips, . . . Vic Lewis
of Nems, London, has arranged
with Lothar Bock of Munich 1o
bring in the Oberammergau Pas-
sion Play to Britain next February.
Radio Caroline's Phil Soloman will
present it in seven UK. cities and
Dublin. He 15 also negotiating U. S.
presentation. . . . DGG released
an excerpt LP following last vear's
success with the full Bach's
“Christmas Oratoria.,” . . . Man-
fred Mann 15 launching 4 pop mu-
sicians’ consultancy to advise on
tax, legal and contractual matters.

GRAEME ANDREW

LOS ANGELES

Sarah  Warner, Long Beach
songwriler, has released her Christ-
mas single. "Hello, Merry Christ-
mas’ backed with * "Neath a Blan-
ket of White” on her Rae-Ann
label, Sumouan vocalist Nifo Lilli
15 featured. Mrs, Warner is in the
process of securing distributors for
the seasonal product, Her com-
pany is located at 6640 Gardehia,
Long Beach. . . . Independent pro-
ducer Marty Cooper has signed
production deals with Mercury and
Columbia, in addition to Capitol
where he will do novelty disks, For
Mercury he will produce “Tender
Loving Care”; for Columbia the
Inconceivables. This action is a
resurgence in ad&r for his Lil Dar-
ling Music Co, For the past vear,
Cooper has concentrated on pub-
lishing activities.

KMOOKABURRA Records, a
new local label, is debuting with
singles by the Act Three and the
Travel Agency. Owners are Rob-
ert Braner and Ed Murphy. Plans
are to indicially sell off masters
and then maintain ownership of
future products-once national dis-
tribution is secured. Company op-
crates from 5330 Laurel Canvon
Blvd., North Hollywood. . . . Stan-
ley Wilson, supervisor for Univer-
sal TV, has written an original
jazz theme for a “Bob Hope-Chry-
sler Theater" segment. Musicians
used for the “Free of Charge”
stanza ncluded Jimmy Rowles,
piano; Bud Shank, alto sax: Louis
Belson, drums and Ray Brown,
bass. . . . Charlie Barnet is record-
ing an LP for Worcester Produc-
tions, mdie companvy here which
will place the master for distribu-
tion. Local players will be used,

Vocalist Adam Wade plays the
Playboy club Nov. 14 through the
27th, It is his first booking in the
Los Angeles bunnies den. . . .
Following the demise of the Milton
Berle variety show on ABC-TV
after its first 13-week run, WNBC
has given the no-go to the “Roger
Miller Show." with 4 comedy ad-
venture series as replacement.

ELIOT TIEGEL

MEXICO. CITY .

Mexico City will be host to the
First Latin American Congress of
Record Critics in 1967. Principals
from Paraguay, Argentina, Peru,
Chile, Ecuador, Colombia, Vene-
zuela, Brazil, Costa Rica. Panama
and San Salvador are expected to
attend. Purpose of the Congress is
o fortify relations between writers

and record companies, and increase
interchange of records among Latin
nations. . . . Andrik’s third Capitol
record, an EP, has "Capn Clest
Fini" and "I Put a Spell on You™
in Spanish. RCA Victor announced
Rondalla Tapatia's fifth LP will be
marketed. The pgroup has 22
voices and 22 guitars. On this lat-
cst offering are songs by Gabriel
Ruiz and Gonzalo Cuoriel. . . .
“Anna,” by the Brass Rings re-
leased by RCA Victor. . . . Herve
Vilard 15 DUSA’s top seller with
“Capri C'est Fim" in French. . . .
The first records of compositions
by Mexican composer Julan

Carillo, who discovered the “"Thir-

teenth Sound,” should be oul soon,
says his daughter Lolita, She added
that 20 pianos with the “thirteenth
sound™ have been ordered in Ger-
many. Mercado de [hscos
reports “Fuiste a Acupulco,” with
Apson is a top seller, followed by
“*Ultime Beso,” with Pelo. .

Pedro Plascencia recorded 16 in-
ternational hits live in a nightelub

for Capitol. . . . Roberto Cantoral
too part in Brazil's Song Festival
in  Rio, Capitol released

Lucho Gatiea’s newest pair of LP's
with “Amor Mio,” “Yo Vendo
Unos Ojos Negros” on one, and a
group of favorites on the other. . .
And Gatica's third album, carrys
Argentine folklore songs, . . . "Le
Dise Au Go-Go,” with the Sha-
dows, was released by Capitol
along with “The Best of Peter &
Gordon,” “The Best of the Beach
Boys” and "The Best of Guy
Lombarde.” . . . Los Hermanos
Carrion recorded a folk rock disk
with Orfeon. CBS music
publishing added pianist and com-
poser Eduardo Lazo.

MUNICH

Jack’s Angels, u new folk group
from Vienna, visited Munich to re-
cord new material for Amadeo and
lelevize. The group features a
Canadian and three students—from
Graz, Linz and Vienna, . . . Ernst
Jaeger’s Munich big band has re-
corded a tempo LP of American
stundards. . . . Don Gibson is tour-
U. 5. clubs in Germany this month.
and kitty Wells 15 due in January.
. « » Recent stars at U, S, service
clubs 1n  Frankfurt were Patti
Page, Pearl Bailey and Louis Bell-
SOTL JIMMY JUNGERMANN

NEW YORK

Carmen McCrae, the Modern
Jazz Quartet and Dave Frye open
at the Village Gate on Tuesday
(15), That night, Blossom
Dearie opens at Top of the Gate.

. . The Dwoors have heen held
over for four more weeks at
Ondine’s, . . . The Standells will
appear on the Hollywood Palace
I'V show on Saturday (19). . . .
Ann Wright Representatives, the-
atrical agents, opened a Miami
office under the direction of Doris
Bernhardt. . . . Johnny Tillotson
returns to New York from his
Japanese tour and Mecico City en-
gagement on Nov, 17. . . . Jll
Sinclair opens at the Estoril Hotel
in Portugal for one week on March
3. . . . Benny Goodman, currently
headlining at the Empire Room of
the Waldorf-Astoria, will be seen
on the Bell Telephone Hour's Jan.
15 show in the International Jazz
Festival at Comblain-la-Tour, Bel-
fim.

Jerry Vale headlines at  the
Copacabana for the fifth time be-
beginning on  Thursday (17)
through Nov. 30, Vale also slated
for the Fremont in Las Vegas
from Dec, 22 to Jan. 18,
Herschel Bernardi's first annivers-

ury in -the title role of “Fiddler

on the Roof” was celebrated last
Thursday at a party at the Spindle-
top hosted by composer Jerry
Bock, Ivricist Sheldon Harmick and
author Joseph Stein of the hir
show. . . . Connie Francis plays
the Eden Roc Hotel in Miami
Beach from Dec. 22 to Jan. 1. . ..
“Sunday Mornng," a single by the
Yelvet Underground & WNico on

www americanradiohistorv com

MGM slated to hit the market ia
about a week. . . . The Bitter
End Singers and the Uncalled For
Three appear at the Bitter End
for the Thanksgiving weekend. . . .
Copies of the sheet music folder
of the off-Broadway “Man With
a Load of Mischief” were given
free to first-mighters last Sunday
(6). Scope Music published the
score. . . . Subbulakshmi and a
company of instrumentalists from
India makes her American debut
in Town Hall on Thursday (17
. . . Edie Adams opens a 10-day
stint at the Chateaun Madrid in
Fort Lauderdale, Fla., on Feb, 23,
she opens a two-week engagement
at the Holiday House in Pittsburgh
on Monday (14),

Woody Herman and his orches-
tra appear at the Glen Island
(M. Y.) Casino next Saturday (26).

Dinney Dinofer, a2 former
drummer with Les Brown and
Lester Lanin, has been appointed
musical director of the Sheraton
Tenney Inn. . . . The Serendipity
Singers set for the Ed Sullivan
Show on Jan. B, . . . Jackie Cain
& Roy Kral start a two-week
stand at L'Intrigue on Tuesday
(15), “Changes," their first Verve
LP, is being released this month.
; Peer-Southern Productions
has placed a master of “Lover’s
Roulette™ and “A Smile™ by Chuck
Morre with Diamond Records. . ..
Clara Ward and the Ward Sinpers
leave on Tuesday for Vietnam to
entertain the troops. . . . The
Good Time Singers signed with the
Los Angeles personal management

"

N

PA“GALLU

SONG FESTIVAL

firm of Rachtman-Dirake Associ-
ates, which has moved to larger
guarters at 8833 Sunset Boulevard.

The Four Seasons appear at the
annual celebration of WIBG in
Philadelphia’s Convention  Hall
next Friday (25). Astrud
Gilberto poes to Milan on Thurs-
day (17) to wax an album in
French and Italian for Verve. She
also will sing the title theme of
the Columbia film “The Deadly
Affair.”. . . The Rigual Brothers,
who wrote “Love Me With All
Your Heart" (Cuando Caliente el
Sol), are visiting New York from
Mexico for national TV appear-
ances. . . . Connie Francis sang
Gladys Shelley's “A Nurse in the
U. A, Army,” her MGM single,
al the second annual benefit show
for St. Joseph School for Blind
and Multiple Handicapped Chil-
dren at the Stanley Theater in
Jersey City,

Roy Orbison and the Newbeats
began an extended U. 5. and
Canadian tour last Wednesday (9)
in Minot, N. D. The tour winds
up in Birmingham, Ala., on Dec.
10, . . . The Negative Plus
headed by Jimmie Rogers has been
signed 1o an exclusive writing and
managerial contract by Music
Music Music, . . . More than 90 top
Cuban singers will appear at Expo
67 in Montreal next July. . . . Bob
Hope wrole the liner notes for
Anita  Bryant’s latest Columbia
Records album “Mine Eyes Have
Seen the Glory.”. . . Rose Armen
headlined the recent “April in

(Continued on page 71)

FIRST
PRIZE

RIO DE JANEIRO

(Ask the Wind)

Powerfully beautiful West German entry
written by
Helmut Zacharias and Carl Schauble

Worldwide Publishing and Recording Rights
available from

PHONE .

FERMATA INT'L MELODIES, INC.
BENDIG MUSIC CORP.

. WIRE .

I D. Frenkiel, Mgr.
6290 Sunset Blvd., Hollywood, Calif. 90028

| PHONE: (213) 462-7473

. . WRITE
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Billboard

AUSTRALIA

*Dienotes local origin

This Last

Week Week

LET IT BE ME (E.P.}—
Johnny Young & Kompany
(Clarion}—Alberts

T SPICKS AND SPECKS—
*Bee Gees (Spin—Alberis

SORRY—*Easybecats (Parlo-
phonol—Alberts

3 LADY GODIVA—Peter and
Gordon  (Columbia)}—Alberts

LITTLE MAN—Sonny & Cher
{Festival)—Atlantic

WINCHESTER CATHEDRAL
—Mew Vaudeville Band
(Philips}—Southern

SEE SEE RIDER—FEric
Burden & Animals (Decca)
— eeds

THE LOVED OME—"Loved
Ones (In)

BEND IT—Dave Des erc.
(Philips)

CHERRY CHERRY—Meil
Diamond (Stateside)

BELGIUM
(Couortesy Humo)
This Lasi
Week Week
| 2 CHERIE—E. Wally
2 3 DANS JE DE HELE WNACHT
MET MIJ—Karin Kent
YELLOW SUBMARINE—
Beatles
LITTLE MAN—=—Sonny and
Cher
BLACK IS5 BLACK—ILos
Hravos
5 TOO SOON TO KNOW—
Roy Orbison
2] GUANTANAMERA—Digno
Garcia
& MAMA—Dave Berry
1 SM 24.73—John Larry
21 ARRIVEDERCI, MARIA—
Will Tura

BRITAIN

(Courtesy Record Retaller)

This Last

Week Week

1 I REACH OUT I'LL BE
THERE—=—Four Tops (Tamla-
Motown —Belinda

STOP, STOP, STOP—Hollies
(Parlophene)l—Gralto

SEMI DETACHED
SUBURBAN MR. JAMES—
Manfred Mann (Fontana)—

d
I

3 1
4 11

5 4

S I ¥

= & =

Meteor

4 & HIGH TIME—Paul Jones
(HMY }—Dean Street

5 15 GOOD VIBRATIOMS—Beach

Boys (Capitoll—Immediate

6 3 I CAN'T CONTROL
MYSELF—Troggs (Page
Onej—Dick James

7 4 DISTANT DRUMS—Jim

Reeves (RCA Viclory—
Acuff-Rose

GIMME SOME LOVING—
Spencer Davis Group
(Fontana}—Island

NO MILKE TODAY —Herman's
Hermits (Columbia)—
Hourmew

WINCHESTER CATHEDRAL
—MNew VYVaudeville Band
(Fontanaj}—Meteor

TIME DRAGS BY-—CIifr
Richard (Columbia)—Shadam

GUANTANAMERA—
Sandpipers (Pye)—Harmony

IF | WERE A CARPENTER
—Bobby Darin {Atlantic)—
Rabbins

A FOOL AM [—Cilla Black
(Parlophone)—Shapiro-
Bernsiein

BEND IT—Dave Dee,
Beaky, Mick and Tich
(Fontana)=—Lynn

HOLY COW—Lee Dorsey
(Staeside)—Marsaint

I'VE GOT YOU UNDER MY
SKIN—Foor Seasons
{Philips}—Chappell

BEALUTY IS5 OMLY SKIM
DEEP—Temptlations
(Tamla-Motown)}—Johele

I'M A BOY—The Who
{Reactions)—Fabulous

HELP ME GIRL—Eric
Burdon and the Animals
{Deccal—Anim

LADY GODIVA-—Peter and
Gordon (Columbia}—Dean
Street

HAVE YOU SEEN YOUR
MOTHER BABY—Rolling
Stones (Decca)—Mirage

ALL 1 SEE IS YOU—Dusty
Springfield (Philips)—
Belinda

ALL THAT I AM—Elvis
Presley (RCA Victorl—
Belinda

YOU CANT HURRY LOVE
—Supremes (Tamia-Motown)
—Helinda

A LOVE LIKE YOURS—
lke and Tina Turner
{London —Helinda

TOO SOON TO KNOW—Roy
Orbizon (London)}—aAcuff-
Rose

I LOVE MY DOG—Cat
Stevens (Deram)—Dick
James

SOMEWHERE MY LOVE—
Mike Sammes Singers
(HMV )} —Robbins

10 5

11 i

I3 13
14 14
15 4

Dory,

1o 25
17 12

8 12

9 14

2T A

28 2IM

9 24

n 24 WALK WITH ME—Seekers
(Columbia}—Springfield

WHAT WoOoULD I BE—Val
Doonican  (Decca)=Marvel

BORN A WOMAN—Sandy
Posey (MGM»—Shapiro-
Bernstein

FRIDAY ON MY MIND—
Easybeats (United Artists)—
United Artists

RIDE ON BABY-—Chris
Farlowe (Immediate)}—
Mirage

GREEN GREEN GRASS OF
HOME—Tom Jones (Decea)
—Burlingion

PAINTER MAN—Creation
{Planet}—Orbit

WRAPPING PAPER—The
Cream (Heaction}—Dratleas

IT'S LOVE—Ken Dodd
{Columbia}—Maurice

I DON'T CARE—Los Bravos
{Decca}—Palace

LITTLE MAN—Sonny and
Cher (Atlantic)—Belinda _

WHAT BECOMES OF THE

BROKEM HEARTED—

Jimmy Ruffin (Tamla-

Motown—Belinds

CAN'T MAKE IT ALONE

—F, J. Proby (Liberty}—

Screen  Gems

ANOTHER TEAR FALLS—
Walker Brothers (Philips)—
West One

HAPPENIMNGS 10 YEARS
TIME AGO—Yardbirds
(Columbia}—Y ardbirds

SUNNY—Georgie Fame
(Columbia}—Camphbell-
Connelly

JUST ONE SMILE—Gene
Pitney (Stateside}—
Schroeder

THE DEEAMS | DREAM—
Shadows (Columbial—
Shadow

DEAR MRS. APPLEBEE—
Dravid . Garrick (Piccadilly}—
Dick James

WHITE CLIFFS OF DOVER
—Righteous Brothers
{London)}—Feldman

MARBLE BREAKS, IRON
BEMNDS—Peter Fenton
{Fontana}—Burlington

EIRE

(Courtesy Dublin Evening Press)

This Lasi
Week Week

1 | THE MERRY PLOUGHBOY
—Dermot O'Brien (Envoyl—
Coda

DEAR MRS, APPLEBEE—
David Garrick (Piccadilly)—
Dick James

SNOWBALL CRAZY—
Hoedowners (Pye)l—Segway

DISTANT DRUMS—Jim
Reeves (RCA WVictor)—
Acuff-Rose

TOD SO0N TO ENOW-—
Roy Orbizon (Londoni—
Acuff-Rose

I CAN'T GET YOU OUT
OF MY HEART—HBrendan
Bowyer (HMV)—Southern

FAR AWAY FROM YOU—
Royal Blues {Pye)—Segway

AT THE CLOSE OF A LONG
DAY —Gregory {Pye)—
Campbell Connelly

GUANTANAMERA—Sand-
pipers (Pyel—Harmony

BEND 1T=Dave Dees & Co.
{Fontana}—Lynn

FRANCE

47

i
4 M
5 —

6 38
T 33
a4l
o 4b
a0 33

41 42

43 37
44 45
45 46
6 —
47 49
48 36
9 —

M o—

This Lasi
Week Week

1 | NOIR C'EST NOIR—Johnny
Hallyday. (Philips)—MNou-
velles Editlons Barclay

CELINE—Hugues Aufray
(Barclay)

LA CHANSON DE LARA—
Les compagnons de la
changon (CBS»—France
Melodie

L'AMOUR AVEC TOI—
Michel Polnareff (A.Z.)—
Meridian

QL'ELLE EST BELLE—
Mireille Mathieu (Barclay)
—[egrand

LA CHANSON DE LARA—
John Williams {Polydor}—
France Melodie

L'HEURE DE LA SORTIE—
Sheila (Philips)}—Carrere
Breton

LES JOLIES COLOMNIES DE
YACANCES—Pierre Perret
{Vopuej}—Mouvelles Editions
Barclay

MOM CREDOD—Mireille
Mathieu {Barclav}—Prosadis

EN BANDOULIERE—Adamo
Voix de son Maoitre)l—Pathe
Mauarconi

ITALY

{Courtesy Musica ¢ Dischi, Milan)
*Denotes local origin

This Last

¥YWeek Week

I 5 IL

(]
L

N —

MONDO IN MI To—
®Adrinno Celentano {(Clan)}—
Clan-Curci
BANG BANG—*Equipe £4
(Ricordi}—Ariston

. 9

s i
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12

I3

T4

This Last
Week Weak

1

This

1

2

This Last
Week Week

1

i

1

15

1

1

2

1

1

(3% )

(Courtesy Verdens Gang)
Last
Week Week

STRANGERS IN THE
NIGHT—Frank Sinatra
(Reprise)}—Pickwick

C'ERA UN BRAGATIO—
*Gianni Morandi (RCA)—
RCA

SONO COME TU MI VUDOI—
*Mina (Ri Fi)—Curci

THEME FROM "“DR.
THIVAGO"—Bob Mitchell
(Variety }—Curci

E' LA PIOGGIA CHE YVA—
*Rokes (Arc)

UNA RAGAZZA IN DUE—
*Giganti (Ri Fi}—RIAS
CENTO GIORMNI[—*Cateringa
Caszelli  (CGD—Superfonic

YELLOW SUBMARINE—
Beatles {(Parlophone)

WITH A GIRL LIKE YOU—
Troges (Ricaordi Imtl)}—
Ritmi e Canzroni

RIDERA'—*Little Tony
(Durium b=—=Durium

LOVE ME, PLEASE LOVE
ME—Michel Polnareff
(Voguel—Southern

UN RAGAZZD DI STRADA
—*Corvi (Ariston)—Arision

SUNNY AFTERNOON—
Kinks (Pye)

JAPAN

¥*Denotes local origin

YUME Wa YORU HIRAKU
—*Sonc Marl (Polydor); ,
Midorikawa Ako (Crown)— |
JASRAC |

KEOHEOTSU NO BLUES—
*Aoe Mina (Victor)—
JASEAC

YANAGASE BLUES—
*Mikawa Kenichi (Crown}—
JASRAC

ONMNA NO TAMEIKI—*Mori
Shinchi  (Victor—JASRALC

YOGIRI NO BOJO—
*[shihara Yuujiro (Teichiku)
—JASRAC

AOT WAGISA—"]. Yoshikanwa
& Blue Comets (Columbial—
Seven Seas

NANDEMO NATWA/ '
YASASHII AME—*Sono
Mari (Polvdor}—JASRAC

NEONGAWA—*RBob Satake
(King)—JASRAC

ITSUMADEMOQ ITSUMA-
DEMO—"The Savages
{(Philips}—Top

HONE] KASHIRA—*Shima-
kura Chivoko (Columbinj—
JASRAC

NORWAY

LITTLE MAN-—Sonny and
Cher (Atlanticy—Odeon
DISTANT DRUMS—IJim
Reeves (RCA Victor)=—
Acuff-Rose, Scandia
SUNNY—Cher (Liberty)}—
Iversen
JA-PLATEN—Several Artists
{Philips) (LP}—Various
I'M A BOY—Who (Polydor}—
Essex |
HAVE YOU SEEN YOUR
MOTHER, BABY—Rolling
Stones  (Decca)—Essex
HULDRESLATTEN=—Ole
Ellefsaeter (Odeon)—
Iversen
SOUND OF MUSIC (LP)—
Soundtrack (RCA Victor)
—MMusikk-Huset
YELLOW SUBMARINE—
Beatles (Parlophone}—Lyche
I NATT JAG DROMDE—
Hep Stars (Dlga)—Essex

PHILIPPINES

*Denotes local origin

YOU DON'T HAVE TO 5AY
YOU LOVE ME—Vie
Damone (RCA}—Filipinas |
Record Corporation '

SOMEWHERE MY LOVE—
Connie Francizs (MGM)1—
Mareco, Inc.

SUMMER IMN THE CITY—
Lovin® Spoonful (Kamn
Sutra—Mareco, Inc.

STRANGERS IN THE
NIGHT—lack Jones (Kapp)
—Mareco, Inc.; Merci
Molina (Villar)—Mareco,
Inc.

I CALL YOUR NAME—The
Mama's and The Papa's
(RCA}—Filipinas Record
C

OTp.
MICHE L L E—=Andy
:.H-'il]i:a.ms (CBS)—Mareco, |
[ [ '

HANKY PANKY—Sam The |
Sham and The Pharachs
(MGM}»—Mareco, Inc.

BORMN FREE—Mait Monro
(Capliol}—Mareco, Inc.

NOW THAT YOU KNOW-—
"Merci Molina (Villar)—
Mareco, Inc.

THE TMPOSSIBLE DREAM
—Roy Hamilton (RCA—
Filipinas Record Comp.
Jack Jones (Kapp)}—
Mareco, Ing.

wwWw americanradiohistorv com

RIO DE JANEIRO

{Courtesy of O Globo)
¥Denotes local origin

Thiz Last

Week Week
1 = A BANDA (The Band)—
®*Chico Buarque de Holanda
(RGE); Wara Leao—{Philips)

DISPARADA (Run Away)—
*Talr Rodrigues (Philips)

A BANDA—*Quarteto em Cy
(Elenco); Carequinha &
Bandinha de Altamiro
(Copacabana); Mario Zan
(S5om Maior)

DISPARADA—*Geraldo
Vandre (RCA WVictor)

DIA DAS ROSAS (Rose's
Day}—*Maysa (RCA)

SAVEIROS (Fish Boat)—
*Mana Caymmi (Elenco);
Lucienne Framco (RCA)

THE MORE 1 S5EE YOU—
Chris Monter (AM-Fermata)

ESQUECA (Forget It)—
*Roberto Carlos {(CBS)

STRANGERS IN THE
MIGHT—Frank Sintra
(Reprise)

LARA'S THEME—AI Korwin
{Fermata)

SOUTH AFRICA

This Last
Week Week

1 1 SWEET PEA—Tommy Roe
{ABC}—Paramount

.2 WITH A GIRL LIKE YOU—

] 1

2

The Troges (Fonianal

3 i THE MORE I SEE YOU—
Chris Montez (A & M)

4 4 GUANTANAMERA—The

Sandpipers (A & M)
WALK WITH ME—The

Seckers (Columbia)
CAN [ TRUST YOU—The

Bachelors (Decca)

7 11 TIPPY TOEING—The Harden
Trio (CBS)

B 6 HANEY PANKY—Tommy
James & the Shondells
(Rouletie)

9 5 BOREN FREE—Mait Monro
{Capitol)

1] 2 BLACK 15 BLACK—Los

Bravos (Deccal

From The

Music Capitals
of the Wor

o Continued from page 68

Paris” ball at the Waldorf-Astoria.
. . . Jimmy Ruffin slated for the
Howard Theater in Washingion
from Friday (18) through next
Thursday (24).

Martha & the Vandellas appear
at the Brevort Theater in Brook-
lyn on Saturday (19) and Sunday
(20). . . . The Temptations set for
Philadelphias Howard Theater
from Friday (1B) through next
Thursday (24). . . . Jr. Walker &
the All Stars give a concert on
Sunday (20) at Baltimore's Civic

Auditorium. . . . The Contours at
Convention Hall in Philadelphia
on Thursday (17). . . . The Mod-

ern Jazz Quartet and the Swingle
Singers combined on an album re-
corded in Paris. . . . The Isley
Brothers at Glassboro (N, 1.)
State College on Dec. 13. . . .
Irving Spice wrote the arrange-
ments for the Audio Fidelity
“Music of the West” album. . . .
Rod Warren's “Mixed Doubles”
playing Upstairs at the Down-
stairs will be recorded on Monday
(14) by Irving Haber. The album
will be sold mainly through the
mails, at the club and at selected
record stores.

Billy Eckstine opened at the
Apollo Theater last Friday (11)
for one week with Miriam Makeba.
| The Modern Jazz Quartet
gave a concert on Sunday (13)
al  Philadelphia’s Academy of
Music. Another concert is set for
Friday (18) at Hunter College.
. . . Ken Kendall flew to London
last Thursday (10) for three weeks
of business negotiations and meet-
ings with his clients, the Troggs
and Dee Dee, Dozy, Beaky, Mick
& Tich, . . . Bob Halley arranged
Bobby Darin’s last session in New
York. . . . Frank Stanton and
Andy Badale of Stanton-Badale
Enterprises have obtained the score
of the Italian film. “"Mondo Ba-
lordo,” which is narrated by Boris
Karloff. . . . Charles Koppelman
and Don Rubin will supervise the
forthcoming Pat Boone recording
session. . . . The Satins 4, who just
wound up four weeks at the Met-
ropole, are imn a two-week stand
at Trude Heller's. Their first At-
lantic Records release is due
shortly.

TORONTO

Harold Pounds, general man-
ager of Sparton Records, has re-
signed after 23 years with the
company, and has not yet offi-
cially announced his plans for the
future, though he will remain ac-
tive in the record industry.
Quality, here, is receiving excel-
lent reports from Jubilee in the
U. 5. about American reaction to
“Please Forget Her,” by the Juary.
. . . From Gorden Lightfoot, word
that Glenn Yarbrough’s next sin-
gle will be his composition, “Spin,
Spin.” Lightfoot's own rendition,
on United Artists, is currently rid-

ing high on charts across Canada.
e lumbia’s national advertis-
ing and promotion manager, Bob
Martin, is off on his semi annual
jaunt to visit radio stations in the
western provinces. . . . New re-
lease on Columbia by Moe Koff-
man, of “Swinging Shepherd
Blues," combines a Koffman com-
position, “Mighty Peculiar,” with

DON'T MISS

SHADOWS OF YOUR HEART
by
DIANE LEIGH

CAPITOL T6185

containing

GREAT COUNTRY SONGS

frem
BEMIl CAMADA LIMITED
1& GOULD 57., TORONTO 2.

“Archie Buckle-Up," a Caribbean
carnival number featuring vocal
by Jon Hendricks. Koffman bowed
a new sound, on Johmny Carson's
“Tonight” TVer this month, two
prototype Selmer electric saxo-
phones played simultaneously by
Koffman with his quartet. . . .
MNew single from the Ugly Duck-
lings on York Town is “That’s Just
the Thought I Had in Mind" and
“Just in Case You're Wondering,”
with an album by the hot Toronto
group due next month.

The Canadian Broadcasting
Corp.’s annual Christmas enter-
tainment package for the U. N.
troops mm Cyprus this year in-
cludes Arc recording artist Cath-
erine McKinnon, the Melbourne
label's Rhythm Pals, RCA Victor's
Al Cherny, the Bert Niosi Orches-

tra featuring Arc artist-band
leader-composer Pat Riccio. The
troupe will tape both radio and

TV shows while in Cyprus (Dec.
4-14). . . .Maple Leaf Gardens in
Toronto presents the Beach Boys
and Chad and Jeremy Nov. 20,
continuing therr policy of includ-
ing Canadian talent in such shows
with Columbia’s Last Words and
York Town's Ugly Ducklings. The
Lovin' Spoonful and the Associa-
tion booked for a big show at
Maple Leaf Gardens Dec. 11. . ..
Columbia-Epic-CBS artists 3s a
Crowd at the Black Kmight tours
extensively in Canada this month,
from Galt (14), Cobourg (15),
Peterboro (16) and Pembroke (17)
in Ontaric to Labrador Cily,
MNfld. (19) and Sept Iles, Quebec
(21), them to several cenlers iIn
the Maritimes (24-Dec. 1). . .

Organist Virgil Fox in Toronto
(2), Windsor (4), and Hamilton (9),
spurring interest in his Christmas
album, released in the U. 5. last
year but just out on Command

here. . . . Carlos Monloya in
Winnipeg (28). KIT MORGAN
71
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COUNTRY MUSIC

Nightclubs Switch
To ‘Country Clubs’

NASHVILLE — More and
more nightclubs in cities around
the nation are turning to country
music as a source of entertain-
ment, and the country entertain-
ers are proving to be a big
draw. The increase in “country
club” numbers seems to coin-
cide with the fantastic boom en-
joyed by country music in gen-
eral.

According to Hubert Long,
president of the Hubert Long
Talent Agency, the increase in
country-operated nightclubs s
a direct result of the greatly
increased air exposure given
country music by the ever-in-
creasing numbers of fulltime
country music radio stations,
especially in major markets.

One of the hottest night clubs
employing all-country entertain-
ment is The Flame in Minne-
apolis, Ray Perkins, owner of
the plush night spot, has booked
country music acts six days a
week, 52 weeks a year for the
last seven years, ranking him as
one of the biggest buyers of
country music talent in the na-
lion., The Flame charges no ad-
mission or minimum and is filled
to its 260-person capacity al-
most every evening. Offering
three shows a night and excel-
lent cuisine, the club has built
up a loyal and steady clientele,
since, according to Moeller Tal-
ent Agency's Larry Moeller, the
country music fans tend to be
more [ree-spending than their
POp music counterparts and
have a tendency to frequent the

nightclubs more regularly.

Many nightclubs have begun
to follow the example of The
Flame, and are switching from
pop to country entertainment.
One of the latest to make the
change is the Playroom in At-
lanta. With five country-music
radio outlets in the Atlanta
market providing the artists with
airplay exposure, the club shouid
prove an instant success.

Moeller said that many night-
club owners make the mistake
of eXpecting country entertain-
ment to be a quick cure-all for
an ailing business and they fail
to give it the necessary amount
of time to prove itself as a draw-
ing card. If the club gives coun-
try music entertainers time to
establish a steady clientele for
it, than it becomes a solid
money-maker for the owner.

Another reason given by
booking agents for the switching
of entertainment formats at
nightclubs is that the pop music
acts have prohibitive price tags.
In order to provide a top-draw
act, the club owner must pay the
price and the cost of a name
performer is out of reach for
many owners. Although many
country music acts are booked
for high rates, the steady dollar
volume brought in by the coun-
try music fan more than makes
up the difference.

Long, who books many of his
acts into clubs, says that the pres-
entations of the acts themselves
have made the club owners more
amenable toward country music

Williams' Suit
Hits Rose Firm

MONTGOMERY, Ala.—In
a legal action filed today in
United States District Court here
by Audrey Williams, widow of
the immortal Hank Williams,
and her son Hank Williams Jr.,
it was charged that Irene W.
Smith, sister of Hank Sr., and
Fred Rose Music, Inc., well-
known Nashville publishing firm,
had “conspired to conceal the
hitherto unpublished lyrics (of
Williams) and to sell them at
an artificially low price.”

The motion filed today (8)
was for leave to make Fred
Rose Music a party to the suit
previously filed against Mrs.
Smith., Mrs., Smith had been

entertainment. The acts are be-
ing staged, lit and produced
better than ever before, and are
run on a business-like basis. The
resultant production is enough
to compete with the pop acts
for the club-goers attention,
Many of the club owners
that have switched to a country
format had tried pop acts and
dance bands, switching to the
country scene as a desperation
measure and the change has
proven extremely profitable.
~ Some of the nightclubs enjoy-
ing financial success from the
switch to country are the Horse-
shoe, Toronto; Joyland, Sara-
sota, Fla.;, Rivoli, Chicago;
Chestnut Inn, Kansas City;
1.D.’s, Phoenix, Ariz.; Caravan
East, Albuquerque, N.M.: La
Fiesta, Juarez, Mex.: Nicabob's,
Milwaukee, and the Black
Poodle Lounge in Nashville.

Nashville Scene

Buck Owens, Capitol Records
star and country music's leading
busiressman, is celebrating his big-
gest year in show business with the
inauguration of a profit-sharing
plan for the 30 employees of the
singer's seven different enterprises.
Owens is supporting the plan en-
tirely by himself. Owens' sister
Dorothy is the business manager
of the growing empire. . . . Dec-
ca's Wilma Lee and Stoney Cooper
leaving for a tour of the North-
west, The talented twosome have

charged in the suit with con-
spiring to avoid giving Hank
Williams Jr., notice of the at-
tempted sale to Rose, to sell
the material at less than its
value, and otherwise destroy his
rights,

The dispute involves more
than 150 unpublished and un-
recorded lyrics written during
the elder Williams lifetime, in-
cluding the rights to published
material such as “Jambalaya™
and “Your Cheating Heart."
The complaint charges that the
Williams material had a value
of between S5500,000 and $§1
million and that the Rose firm
had acquired the rights for
$25,000 without notice to Mrs.
Williams or her son.

The original suit, filed Sept.
24, apgainst Mrs. Smith and
Montgomery lawyer Robert
Stewart, seeks to recover cer-
tain items of personal property,
records of business transactions,
moneys and assets,

U. S. District Judge Frank M.
Johnson Jr., has set a hearing
on the suit for Nov. 25,

a hot new single in “Three Wid-
ows," . . . Mac Wiseman played
host to Ernest Tubb and the Trou-
badours on the “"Mac Wiseman
Record Shop Show" on WWVA
in Wheeling (29). . . . Carter Stan-
ley, of the Stanley Brothers blue-
grass group, is recuperating from
a serious illness at Bristol Memo-
rial Hospital, Bristol, Va. . . . Mu-
sic City's Wizard Records beating
the drum for Buck Cody, whose
first release on the label, “The
Legend of Thunderhawk,” marks
his return to the recording studios
after a five-year absence. . . .

By HERE wWOOD

Ken Rogers and His Northern
Gents release “Crazy Memo-
ries'' on Solar is getting chart
action, DJ's, write to Brite
Star, Newbury, Ohio, for copies.
Agents, bookers, theatre man-
agers: check Brite Star for
info about this TOP ACT, Fans
may join the Ken Rogers Fan
Club by writing Faye Fatzinger,
326 E. Hamilton St., Allen-
town, Pa. (Advertisement)

Say You Saw It in
Billboard

An important reader feature from
Philadelphia's leading daily newspaper.
Exclusive advance information supplied to
America's leading consumer newspapers

as a record industry service by BILLBOARD.
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COUNTRY MUSIC

This  Last
Week Week
2
s 1
14
4 3
B
B 7
7 5
8 4
9 11
10 6
11 10
12 9
13 13
14 12
15 17
16 16
23
18 18
26
20 22
36
'-..' ﬂ
23 21
24 19
25 25
26 20
27 29
28 28
29 15
35
r 33
37
33 33
34 24
40
36 38
42
38 30
74

Billboard SPECIAL SURVEY for Week Ending 11/19/66

4 STAR performer—3Sides registering greatest proportionate vpward progress this week,

TITLE, Arkist, Label, Weeks on
Humber & Publisher Chart

| GET THE FEVER . _.......... . 13
Bill Anderson, Decca J199% (5tallion,
BMI)
OPEN UP YOUR HEART . o
Buck Owens; Capifol 5705 [Biuehnu!r. EI'I."II}
Eddy Arnold, RCA Victor 8965 ([Barton,
BMI)
ROOM IN YOUR HEART, xR
Sann'.l James, Capital 5650 I;M.ursun
BMI)
Mat Stuckey, Paula 243 (Su-Ma/Stuckey, BMI)
ALMOST PERSUADED NO. 2 ... ... . .. 9§
Ben Colder, MGM 13590 ({(Gallico, BMI)
THE BOTTLE LET ME DOWN. . ... 13

Merle Haggard, Capitel 5704 [Euueh-unl-:
BMI)
IT TAKES A LOT OF MONEY . e
Warner Mack, Decca 32004 {4 Shr, EMI]
TOUCH MY HEART ... .. ... B
Ray Price, Columbia 437935 :May'hew.
BMIL)
BLUE SIDE OF LONESOME. . ... 15
Jim Reeves, RCA Victor B¥02 [Glad 'EMI}
BAD SEEDS ... ... ..siccnanieais 7
Jan Howard, Decca 32014 [Stallign, EMI]
EARLY MORNING RAIN . . ........... 12

George Hamilton IV, RCA Victor 8924
(Witmark, ASCAP)

(That's What You Get) FOR LOVIN' ME .12
Waylen Jlennings, RCA Yiclor B917 (Witmark,
ASCAR)

THE COMPANY YOU KEEP . AP 11
Bill Phillips, Decca 31996 [Eu-mhln:.

BMI)

THE HURTIN'S ALL OVER ... ... ... . 6

Connie Smith, RCA Victor 8964
(Wilderness, BMI)

LONG TIME GONE . . .
Dave Dudley, Mercury 72618 [He'frkﬂrs.
BMI)

Bobby Eau; Haorma ]uﬁ, Lu Aﬁdu'r:i.dn-,
RCA Victor BP&3 (Delmaore, ASCAP)

IT"S ONLY LOVE . A1
Jeanmie Seely, Monument 965 tFamp:r, EM]]

Jack It-runr. .Dt.c:a :l"..‘ﬁi:! {Blul .E‘rlﬂlfl-' o
Husky, BMI)

ONE IN A ROW | .. B
Willie Melsan, RCA "ul'n:lqr E'Paﬂ {Fa.mp-er,

EMI)
Wilma Burgess, Decca 32027 (Talmont,
BMI)
Faron Younmg, Mercury 724617 [Cedarwood,
BAAI)
APARTMENT 29 = EA |
Bobby Austin, TuJI'; 500 tﬂrw:n E:Mlll
WALKING ON NEW GRASS ... 14
Kenny Price, Boone 1042 (Pamper, BMI)
THE TALLEST TREE O
Bonnie Guitar, Dot 16919 fHEﬂr‘lhiim‘I!-
Acclaim, BHII"
COMING BACK TD YOU. .. 7
Browns, RCA Victor 8942 (Tree, BMI]
VOLKSWAGEN . I |
Ray Pillow, Capital 5735 [R:Imgh HMI}
STATESIDE . .
Mel Tillis, Kapp 772 [Crdumnud. amr]l
ALMOST PERSUADED . .
David Houston, Epic 10025 n:Gllln:n, HMI]

R WE =ccvneamnmmnn 5
Jimmy Dean, E!.'A 'u'IcTur 8971 [Glaser,
BMI)
Ernest Tubb, Decca 32022 (Marson, BMI)

6

Bobby Lewis, United Artists 50067
(Southtown, BMI)

PRISSY .. ... B
Chet Atkins, RCA V:ﬂnr 8927 ﬂ.l'u:.'lnr.

BMI)

FIVE LITTLE JOHNSON GIRLS .. _. . . 7
Stonsmans, MGM 13557 (lack, BMI)

Hank Thompson, Warner B-ruls. Hﬁlﬂ'
(Brazos Valley, BMI)

GOIN° DOWN THE ROAD ....... ... . 6
Skeeter Davis, RCA Victor Eﬁ'ﬂ
(Crestmoor, BMI)

! T |
Frank Ifield, Hickory 1411 [Acuff-Rose,
BMI)
LITTLE PINK MACK . IR

Eaye Adams, Tower 269 If:nrral Bfl.l'II]I

Week  Week
39 34
40 32
4l 49
52
53
44 45
45 4
46 46
47 47
48 56
49 50
50 57
6l
b2
53 48
54 60
74
(17
71
58 54
60 5l
61 67
73
63 59
b4 55
65 64
66 65
69 70
713 5

TITLE, Artist, Label, Weeks on
Number & Publisher Chart
ROSES FROM A STRANGER ... &
Leroy Yan Dyke, Warner Bros. SB-I'E
(Acufl-Rose, BMI)
BRING YOUR HEART HOME . 7
Jimmy Mewman, Decca 31794 [Mewkeys,
BMI)
THIS MUST BE THE BOTTOM .. ... &
el Reeves, United Artists 50081 [Moss-
Rose, BMI)
Webb Pierce, Decca 32033 (Pamper, BMI)
Don Gibson, RCA WYictor B9F5 [Acuff.
Rose, BMI)
NOT THAT | CARE . v B
Jarry Wallace, Mercury HﬁIF
(Sure Fire, BMI]
SHOW ME THE WAY TO THE CIRCUS . . &
Homesteaders, Little Darlin® 0010
{Mimosa, BMI)
COME ON AND SING . .. 9
Boeb Luman, Hickory 1410 {Eedarwnd HMI]
TEARDROP LANE . .. . . ... .. . B
Ned Miller, Copital 5742 [Central, BMI)
OLE SLEW-FOOT . ... .. ............ 3
Porter Wagoner, RCA Victor 8977 (Jazon,
EMI)
ONLY ME AND MY HAIRDRESSER .. . 4
Eitty Wells, Decca 32024 [Moss-Rose,
BMI)
SEVEN DAYS OF CRYING. s
Harden Trig, Columbia 4334-1 iiﬂuth’ruwn
BMI)
R
Ray Pennnigtan, Capitol 5751 [Pamper,
BMI)
Bobby Bare, RCA VYictor BYB8 (Central
Songs, BMI)
MY UNCLE USED TO LOVE ME BUT
SHE DIED . .. P
Rager Miller, Smash 2055 [Trr.-t. BMH
MOTEL TIME AGAIN . . A
Johnny Paycheck, Little Darlin® W'Eﬁl
(Central Songs, BMI)
Loretta Lynn, Decca 32045 (Sure Fire,
BMI)
................ 4
I.-,rnn Andarmn, Chart 1375 (Yonmah, BMI)
E ) iUy L i e R 2
Wilburn Brothers, Decca 32038 (Sure Fire,
BMI)
LOOK INTO MY TEARDROPS . 10

Conway Twitty, Decca 31783 Fﬁ“iﬂ!rl‘lﬁ-‘i EMH-
Roger Miller, Smash 2066 (Tree, BMI}
| JUST COULDN'T SEE THE FOREST. . 6

Lefty Frizzell, Columbia 43747
iGolden Eye, BMI)

CLASS OF '49 . .. POV, .
Red Sovine, Starday {fedarmnd BMIY

Hilhl Walker, Monument ?Hﬂ (Hill &
Range, BMI)

I'M DOING THIS FOR DADDY. aitegiil
JBthﬂnf Wright, Decca 32002 [Snufhlnwn,

HE WAS ALMOST PERSUADED . ... 8
Donna Harris, ABC 10837 {Eallqcm HMI}
THE GOODIE WAGON . . ... B

Billy Large, Columbia 43741
(Tuckahoe, BMI)

I'M GONNA HANG UP MY GLOVES .. 4

Charlie Walker, Epic 10083 ([Bluehaok,
BMI)
Jim Edward Brown, RCA Wictor 8997, (Tree,
BMI)
1

Roy I}rusky., H;!-n:ur'; ?E:I!.E.'r" ﬂHrn'kilﬂ, -EMIJ I
SEND ME A BOX OF KLEENEX. . R
Lamar Marris, MGM 13586 (LyRann, BMI}

TE)0Y | LI B M. 1
Morma Jean, RCA Victor BYBY [Acclaim, BMI)
Van Trevor, Band Box 37]
{Summerhouse, ASCAP)

1

Ennni-e Dwens, Capital 5755 :alu'ei.-.ﬁuk, E.I'é'll‘.u '
SHE'S MIGHTY GONE : i
Johnny Darrell, United Artists 50047
H-uulhwmd{upper Creek, BMIE)

Marty Ronbins, Columbia 43870
(Mariposa, BMI)

George Jones & Melba -hl.nﬁnlgnmﬂrh.
Musicor 1204 [Glad, BMI )
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Billboard SPECIAL SURVEY for Week Ending 11/19/88

4 STAR Performer—LP's registering propertionate wpward progress this week.

This
Week

11

13

14

15

16

17

19

22

23

24

26

27

28

32

33

35

Last Weeks on

Week TITLE, Artist, Label & Mumber Chart

1 YOU AINT WOMAN ENOUGH . A A
Loretia Lynn, Decca DL 4783 |;.F|'|] DL 74783 [SI

3 | LOVE YOU DROPS . ISR |
Bill Anderzon, Decca IJL -IJ'?] IM] !'.‘I'I. ?J?ﬂ [5]

2 ANOTHER BRIDGE TO BURN . ... ... ... .. ..... 11
Ray Prize, Columbia CL 2528 [M); cs ?223 .:5]
4 ALMOST PERSUADED . : s
David Houskon, Epic LM 2‘421! [M}, EH 2&‘1]3 {5]

5 CARNEGIE HALL CONCERT WITH BUCK OWENS &
HIS BUCKARDOS . ... ; T 7 )
Capitol T 2556 (M); ST 2556 (5)
Marty Robbins, Calumbia CL 2527 (M); C5 9327 (5)

6 CONFESSIONS OF A BROKEN MAN. . e |
Porter Wagener, RCA Victer LPM 3593 (M) L5P 3593 ts:l

9 SWINGING DOORS ... ....... ... ... ... 4
Merle Haggard, Capitol T 2585 {M}; 5T 2585 (5]

7 THE STREETS OF BALTIMORE . e s
Bobby Bare, RCA Victor LPM 3418 [M); LSF M]B [5]

13 |l :.. .... oA i
Jeannie Seely, Monument MLP BOST (M); 5LP 1BOST [3)

11 THE LAST WORD IN LONESOME . RIS
Eddy Armald, RCA WVieter LPA 2422 {N'I,, I..5P 3!522 H-J
Connie Smith, BCA Victor LPM 3428 (M); LSP 3828 [5)

12 THE COUNTRY TOUCH . RS
Warner Mack, Decca DL -I?M [M], DL ?l?ﬁ-ﬂ- [Sj

15 SINGIN' STU PHILLIPS . G R e
RCA Victor LPM 3619 (M); LSP 3819 (5)

10 GEORGE JONES GOLDEN HITS . ... PP |
United Arfists, UAL 3532 (M); UAS 6532 (5)

16 TILL THE LAST LEAF SHALL FALL. . R R
Sonny James, Capitol T 2551 (M); 5T 2541 {5!

14 LET'S BO COUNTRY . .. ...........iavririiigserres .16
Wilburn Brothers, Decca DL 4764 l!-'l'-]a DL 74764 (5)

Billy Walker, Monument MLP BO47 (M); SLP 18047 (S)

20 WANDA JACKSON SALUTES THE WUHTH‘I' HUSII:
HALL OF FAME
Capital T 2806 ﬂl'lL 5T 2606 EEJ'

z? ._-II- | et ey o L] ,...................--3
Waylon Jennings, RCA Victor LPM 3620 (M); LSP 3420 (5)

Wat Stuckey, Paula LP 2192 (M); LP5 2192 (5)

22 DISTANT DRUMS ... .. 1 |
Jim Reeves, RCA Victor LPM GS‘H {M]. LSP 35‘.14 [551

23 BREAKIN' THE RULES . SRR |
Hank Thompson, Capital T 2575 [M], ST 2575 !5]

24 EVIL ON YOUR MIND . R e L.
Jan Howard, Decca DL 4793 [M:l, DL ?4?'?:! m

21 MISS BONNIE GUITAR .. . R TPl RSN L R |
Dot DLP 3737 (M): DLP 25737 l{!'r]

7 BUEEER T oo oo i b s 17
Dottie West, HEA "ul'll:wl' LPM 353? !MJ. LSP 3587 (S)

19 STEEL RAIL BLUES . 12
George Hamilton IV, RCA Victor LPM 3401 1H|J,| I.E-P ‘-]&Di 15]
CONNIE SMITH SINGS GREAT SACRED SONEGS 11
RCA Victor LPM 3589 (M); LSP 3589 [5)

PUT IT OFF UNTIL TOMORROW . . . E PR MRS It |
Bill Phillips, Decca DL 4792 [M); DL 74792 15'{!

a5 Al R IN LOYE 'N'° WAR ... i i
Stonewall Jackson, Columbia 2509 (M), C5 9309 (5)

- THIS IS MY STORY .............. e
Hank snow, RCA 'u'[cfﬂr I.PM &0T4 (MW); |.5P ﬁDH [5}'

32 FROM NASHVILLE WITH LOVE . e B
Chet Atkins, RCA Victor LPM 3547 IML LSP 3647 :5}

33 ERN YU BRELIEWE i clig i sarpiamcaisenisy 2
Geezinslaw Brothers, Eapliui T iﬂ'ﬂ {MJ, §T 2570 [5]

37 WE FOUND HEAVEN RIGHT HERE ON EARTH AT “4033" . 2
George Jones, Musicor MM 2106 (M); M5 3108 (5)

36 ERNEST TUBB SINGS COUNTRY HITS OLD AND NEW. 4
Decca DL 4772 (M); DL 74722 (5)

- WHEELS & TEARS ........ R 1
Hw Addrn:-. Tower T 5033 (M), E-T .‘rI:IES E5i|
Hank Thompson/Brazos Yalley Boys, Warner Bros.

W/1664 (M); WS 1564 (5)

38 THEBESTOFTEXRITTER ... .. .. .. ... .. ... ...... 3
Capitel T 2595 (M); DT 2595 (5)

39 COUNTRY CHARLIE PRIDE . R 3
RCA Victor LPM 3845 (M); LSP 3645 {5}

40 HAPPINESS IS YOU ... . .... ......... o .
Johnny Cash, Columbia CL 2537 (M); C5 9337 15]
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CAPITOL ANNOUNCES THE BIGGEST

)

SOMYJATES BEHIND THE TR
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-
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(AW PWPRIVED FUILL WENSROARL BTEAED )

Sonny James My Christmas Dream

AND HIS GREAT SINGLE

BAREXOOT S/AHTA GLAUS
MY CHRISTMAS DREAM
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GOV. PAT BROWN of California studies videotape ‘‘replay” of speech
by the State's governor-elect, Republican Ronald Reagan, on Ampex's
portable videotape recording system. Both candidates employed the
new unit in the bitterly contested gubernatorial race.

Booking Pace Makes Music
Show No. 1 Mart—Gard

CHICAGO—National Associ-
ation of Music Merchants execu-
tive Vice-President William R.
Gard has released optimistic fig-
ures on exhibitor bookings for
the 1967 Music Show here June
25-29 and has described certain
claims of the Electronic Indus-
tries Association (sponsor of a
conflicting show June 25-28) as
“exaggerated and distorted.”

One of every five firms has
requested more display space for
the 1967 show, Gard said, and

AT BT A0 BT BT

COLLEGE KIDS
‘TAPING" HOME

CHICAGO — The National
Association of Music Merchants,
observing spurting sales of reel-
to-reel and CARtridge tape re-
corders following last summer’s
Music Show and continuing
through the fall school buying
push, suggests that perhaps part
of the reason for increasing sales
of recorders to young pecople is
increasing parental concern over
children getting the most out of
their college education. NAMM
also suggests that perhaps some
retailers will find recorders fight-
ing a close battle with typewrit-
ers for sales leadership, speculat-
ing that students who never
write home will take the time to
tape messages to their parents.

exhibitor signings passed the 100
mark two weeks after the mail-
ing of the show prospectus.

He said that 10 per cent of
the firms that have signed were
not in last year's event at the
Conrad Hilton Hotel here. the
site again in 1967,

Meanwhile, at its fall confer-
ence in San Francisco, EIA was
reporting that 110,000 square
fect of a total of *150,000 avail-
able for the Consumer Electronic
Show had been allocated and
that it was expected the re-
mainder would be assigned by
the deadline of Nov. 15."

No. 1

Declared Gard, “Despite exag-
perated, distorted claims, the
facts are that the 135,000 square
feet in one location available at
the Music Show just for home
electronics is bigger than either
of the divided areas in two ho-
tels which a competing New
York show is describing as “dou-
ble the space’ available at the
Music Show."

CGard said that at the rate ex-
hibitors are signing for the 1967
Music Show, and interest shown
since the mailing of the exhibit
plans book, “we anticipate that
the Music Show will again dem-
onstrate beyond dispute that it is
the No. 1 market place of the
music instrument and home en-
tertainment industry.”

The big trend in the music in-
dustry indicated by the show

(Continued on page 77)
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NEW ﬁEALEH DISPLAY designed by George Balos of Mercury Record
Corp. is this browser box eye-catcher for the 4 Seasons, with multi-

Back of display carries sales message, as well,

should back of browser rack be accessible to customers.

76

Photo Dealer Shares Some
Tape Recorder Sales Tips

PHOENIX, Ariz. — Jim
Aboud, owner of Guild Cam-
eras, largest photographic deal-
ership here, says he has de-
veloped an unbeatable combina-
tion for tape recorder profits,

Aboud’s program calls for a
spacious, comfortable, open area
for tape recorder demonstrations
of only top, nationally advertised
brands in better price brackets.
Each is backed by an authorized
service facility in the city.
Aboud also utilizes “outside sell-
ing” beamed at schools and edu-
cational markets.

During the past six years
Aboud has had plenty of experi-
ence with every bracket of tape
recorder promotion, He has
moved some of his departments
to a mezzaning balcony above
the first floor, in order to pro-
vide the all-important space for
recorder display. His top lines
are shown on a single wall, at the
right side of the store, facing
a 20x20-foot open space oc-
cupied only by a comfortable
leather couch, To the wall are
affixed heavy-duty adjustable
shelves, each 40 inches long,
which slide up and down to ac-
commodate tape recorders of
various sizes at any desired
level. Each of the eight to 10
tape recorders shown against the
bright yellow, hardwood-stripped
wall i1s ready to operate with a
stereo music tape installed fer
guick demonstration,

e

Aboud, whose “prestige” cam-
era shop attained its size and
importance in the Phoenix mar-
ket on the basis of conservative
“can do” merchandising, chose
each recorder line on the basis
of service, No matter how well
advertised or attractive a re-
corder might he, it did not find
its way into Guild Cameras’ in-
ventory until Aboud had satis-
fied himself that service prom-
ises could be met consistently.
The result was adoption of such
lines as Sony, Uher, Wollensak,
etc.

Flanking the recorder display
is a single hardwood rack in
which the entire library of music

tapes is shown. It 15 about 10
steps away from the display,
where it will not detract from
the prospect’s interest while the
demonstration 15 being carried
on. Standard operating pro-
cedure is to seat the customer
on the leather couch (the only
piece of furniture on the floor)
and “talk the subject over." One
recorder after another is demon-
strated by Aboud or a salesman,
with the type of music the cus-
tomer wants, Only after the
prospect’s interest has been nar-
rowed to a specific set is he in-
vited to operate the controls
himself. Normally this is the
“elincher” Aboud has found.

Over the years, Aboud has
kept his prices competitive, but
has never featured a loss leader,
close-out or any off-brand re-
corder. Rather than suffer over
the fact that Phoenix is a hotbed
of discount department stores,
Aboud simply “sells above the
competition,” presenting the
same sort of atmosphere as a
fine, exclusive jeweler would in
offering diamonds. "I have never
had reason to regret this think-
ing,” he says.

MORE FOR $
THAN SEVEN
YEARS AGO

HOLLYWOOD, Fla. — Com-
petition and manufacturing ef-
ficiencies have wrought the im-
probable reality in which a cus-
tomer is getting more for his
dollar on any comparable basis
than he did seven years ago, ac-
cording to Armin E. Allen, vice-
president of Philco-Ford. Allen
said that a black-and-white tele-
vision set that cost $100 in the
1957-1959 period costs, at re-
tail, only $82.20 today. “The ap-
pliance and consumer electronics
industry is doing more than any
other segment of the economy to
fight inflation,” he said.

New G. E. Service Plans

UTICA, N. Y.—A new over-
the-counter exchange plan for
defective radios and an “initial
failure™ exchange for other home
clectronics products have been
inaugurated by General Electric.

“The new service programs
are designed to meet the grow-
ing consumer desire for satis-
faction with the products they
buy, and to allow the retailer
to provide this kind of consumer
satisfaction with a minimum
of cost and complication,” said
C. W. Kepler, manager of mar-
keting for the G.E. radio re-
ceiver department, in announc-
ing the new plans.

In the over-the-counter cx-
change program, the dealer may
exchange a new radio from his
stock for one that a customer
returns within 30 days of pur-
chase, provided the radio is de-
fective under the terms of the
warranty. G.E. radio distribu-
tors arc authorized to supply
dealers new radios for the de-
feetive models returned under
the plan. The radios must be
returned in the original carton,

www americanradiohistorv com

or i carton from the replace-
ment radio, properly tagged with
a special tag.

Tagged

Covered by the new “initial
failure™ plan are such products
as monaural and stereo tape
recorders up to 7 walls per
channel, transceivers, portable
intercoms, Show "N Tell phono-
viewers and youth phonographs.

Under this plan the dealer
can replace a product for a cus-
tomer if the product failed to
operate when it was first turned
on. Sets must be returned in
original cartons or the carton
from the replacement model, ap-
propriately tagged. To qualify,
the set must be on the current
G.E. radio receiver department
dealer price list.

“The program should leave
no doubt in anyone’s mind that
we stand fully behind our prod-
ucts to make sure that our cus-
tomers are  satisfied,” Kepler
said.

Dealers began accepting prod-
ucts for exchange under the new
programs on Oct. 17.

NOVEMBER 19,

Aboud has been extremely
successful in selling monaural
tape recorders for educational
use to schools, often writing an
order for from 25 to 50 units for
a single school district. The sales
ammunition with Aboud uses in
this instance are good, reliable
lines, unconditional across-the-
board guarantees, dependable
service, plus his own, individual
know-how, Although he is a
busy dealer, Aboud has found
time to dissect and rebuild al-
most every model of tape re-
corder which he carries in stock,
s0 that he can speak with un-
challenged authority on me-
chanical advantages of this mod-
el or that, and convey his own
enthusiasm efficiently to a school
purchasing agent who is by na-
ture highly allergic toward wast-
mg one cent of the school funds.

“Under today's progressive
education, as built into brand-
new schools, tape recorders are

(Continued on page 77)

Scanning
The News

PERSONNEL MOVES: At
Olympic Radio, Bob Whitelaw
moves from Buffalo branch man-
ager to the same post at Chicago
and John Martin takes over the
Buffalo post. And Charles M.
Christensen has been named Olym-
pic’s regional manager for 11
Western States. . . Symphonic
Electronic Corp, has named D. E.
Matison an account execulive....
Al Motorola, John J, Perry IJr.
has been appointed regional sales
manager in New Jersey and East-
ern Pennsylvama for the consumer
products division, taking over from
George F. (VBrien. ., . . An ex-
pansion move at Zenith sees John
MNovak Jr. assuming the new post
uf resident enginecer at the com-
puny's wholly owned Wincharger
Corp. subsidiary, . . . Ampex
Corp. has brought in Marc H. Plitt
as consumer and educational prod-
ucts division district - manager,
Eastern division, Richard H. Yil-
froy for the same job in the Cen-
tral region, and Keith Lloyd La-
Motte, John S. Nonn and Larry L.
Wyrick as district managers in the
Southwestern region for the same
division. Also at Ampex, group
vice-presidents Johm P. Buchan
and Arihor H. Hausman have
been elected to the board of di-
rectors. . . . John E. Sullivan has
been named manager, markel re-
search, special products. Sylvania
Electric Products, Inc. . . . Texas
Instruments president and director,
Pairick E. Haggerty, has been se-
lected 1967 iecipient of the Elec-
tronic Industries Association’s
Medal of Honor. He was honored
for “outstanding contribution to
the advancement of the electronics
imdustry.” . Admiral Corp. has
withdrawn its proposed public
offering of 300,000 shares of
common stock because expansion
projects and increased volume of
business can be handled by the
current cash flow “which i1s at a
higher than anticipated level." Ad-
miral has also announced that they

and their advertising agency.
Campbell-Mithun, will part com-
pany April 1. . . . Three new

models—previewed at the Music
Show last summer—have started
to roll off the production lines at
Olympic. They are models 55210,
SS211 and 88212, all 100 per cent
solid state, AM/FM/FMS Stereo-
plex, 100 watts peak power.

And Emerson is increasing its pro-
duction of wood cabinets for its
own and DuMont home entertain-
menl products. RAY BRACK
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New Products

The following new products were selected by Billboard becauvse of the special inferest they
may have for record dealers. For more information write Audio-Video Editor, Billboard, 188

West Randalph, Chicago 1, 1l

Viking Speakers
SELF-ENERGIZED stereo. speaker
system, Model 4400, by Viking of
Minneapolis. Contains 60 watt
solid state stereo power amplifier
in one of the two walnut en-
closures of bookshelf size. The
amplifier feeds bath speakers and
comes with on/off volume con-
trol, bass boost switch and stereo
headphone jack. It works equally
well with any tape deck and re-
tails for $119.

Booking Pace

® Continued from page 76

last year, Gard said, “Was the
wedding of electronics to music
making with the introduction of
a number of new products which

combine . the newest electronic
marvels with 'musical instruments
—and the trend is expected to
continue this year not only in
such fields as electronic organs
and electric guitars, but also in
several other areas.”

Sonotone Mike
SONOTONE CORP. cardioid mi-
crophone. Designated Model
CDMB0, it has a frequency range
of 80 to 10,000 Hz which offers
uniform rejection that reduces
squealing and allows
sound levels. It picks up sound
only where it is pointed and re-
jects unwanted background noise.
Made -of die-cast metal and fin-
ished in brushed chrome, with a
retail price of $48.75.

Photo Dealer

® Continued from page 76

an essential,” Aboud said, “All
we have done is to capitalize on
the fact with repeated calls,
plenty of demonstration, and
the same solidity of lines and
service which we offer in stereo
tape recorders for music lovers.”

®

THE BIG TOWN BOYS give new Custom M-20 Maganatone amplifier
the big test amid paper wad missiles at the recent Toronto Sound
Go-Go show in the Canadian city. Other bands included the Tripp, the
Last Words, the Paupers, Luke and the Apaostles, the Secrets, the Big
Town Boys, the Associates, the Imperials, the Spassticks, the Rising
Sons, the Ugly Ducklings and the Stitch In Time.

PART OF THE CROWD at recent 14-hour rock show in Toronto, where
14 bands ran from 10 a.m. Saturday until midnight, testing Magnatone
amplifiers supplied by Hough & Kohler, Ltd.,, Toronto, Maganatone’'s
Canadian distributor.

louder -

{1 Coverin A.El Maijor Cities, Nashville,

More will
LIVE

HEART FUND

the ‘more
you GIVE
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RECORD RIOT 45'S, BRAND
some late hits. $6.80 per hundred: wﬂ

per thousand. Send check with arder
for prepald postage. Mo overseas orders.
Hellable Record Co., Box 136, Gléen Oaks
Fost Office. Glen Oaks, M. Y. FPhone:

Arl!-l Code 212; 33-5881.

HE.E-EI-HD H:ln'r--—ﬁ RFH nrm:mns.
brand mew, factory fresh, $6 per hun-
dred; $50 per thousand. Major labels,
popular hits, top artists. Freight pre-
paid with cheek-in-advance orders. Apex
Rendezvous, Inc., 4007 Sth Awve., Brook-
l¥yn, M. ¥, 833 Blﬂ{l.

EMPLOYMENT SECTION

HELP WANTED

CREDIT MANAGER, EXPFERIENMCED.

Wanted: Man with strong record com-
pany eredit background at national level
for major West Coast record com
Excellant opporiunity. Send comp
resume., Box 286. Billboard, 188 'W. Ran-
dolph, Chicagoe, T1. 80601

FIELD REPRESENTATIVE WANTED
to cover East and Midwest for catalogue
record dlne. Write: Box 285 Rillboard,
188 W. Randolph, Chicago, IL. 60601,

PROMOTION-PUBLICITY MAN FOR
major persaonal management offlce. He-
suonsibility will lnelude secaring h=
licity materials for concerts, E
with advertising agencies and loeal pro-
motional personnel, establishing adwver-
tising cam-aigns, trade and consumer
publicity on major artists. Send resume
BTt e W Handeioh 51 Cricamy
aa olph St., Chi
THinols G600,

PROMOTIONAL SERVICES

SURPLUS STOCK OF 50,000 LP's!
MAIOR LABEL, ORIGINAL ARTIST
RECORDINGS ONE DOLLAR EACH!

The Holling Stones—Ist Album

Aftermath—Th
Out of Dur Heads—Holling Stones
The Folk Hits—Mike Leander Orch.

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT &

PRESSING, PLATING

anﬂhﬁlsut:"::ull ?‘-ﬂ ﬁThEr:i;ﬂ Hii E'mu- I‘El;ﬂ'rm i
CONSULTATION Maggic May s e ory g e g
All questions answered aboul Re- HE:':. Dolly'—Drury Lane Cast &
cording, Distribution, Printing, Ship- H‘k:’mﬂ““‘; Happy—Kathy Kirby
ping,. Music Publishing, elc. 1-2.3—Len Barry
NATIONAL RECORD E"ﬁ:’nﬁ'ﬂiﬁﬁf Got—
PROMOTION & PUBLICITY Divoree Heun:dun -
mmmﬂn . mﬂqﬂhﬂnwmmnu
14 G
DISTRIEUTION ARRANGED m:ﬁw-“ﬁm Stones,

. Bte,
Bumper Bundle—Small I"lml-, Tom

H.'IIIT\' ““ Jones, Bachelors, Lula, ete.
PROMOTIONS " RS Rungier o
Eve of etlon—Ba talre
. 1650 Broadway Cindy-clleOriginel Lonasn Cant
L “lr N.Y.10019 with Cles Laine
) T s The Applejacks
o o # G 7-2159 e e
Showstoppers—Max Bygraves' Best

Nafional Record Promofion

{You Record It—We'll Plug It)

Music Mokers ‘Promotion MNebwork
* Mew York City &
20 Yeaors' ndable Service
Brite Star, Claevelond, Chio

Chicago, Hol , Etc.
* ﬂll!'l'l.l ON AR Hﬂ-ll
* MAJOR RECORD LABEL COMNTACTS
* HATIONAL- RADIO & T.¥V. COVERAGE
* BOOKING AGENT CONTACTS
* MASHYILLE MEWSPAPER PUBLICITY
& RECORD FRESSING

General Office:
Bl 1Tth Ave. 5., Nashville, Tenn.

M Address:
14881 Owverlook .+ MNewbury, Ohio

Send ALL Hecords for Heview fo:
Brite-Star, 14881 Owverlook,

Newbury, Ohlo
CALL: Cleveland (216) JO 4-2211

Something to Bhout Abouwt—Luala
State Funeral Blr Winston

INTERNATIONAL

Them Again!

All Bymiems Go'—The Honeycomba
Tm :llu- for wlut I'm Worth—
']Ih F 8 Hﬁﬂ.ﬂ—'lh SOrTOWwWE
SOUNDS LIEE THE SEARCHERS

Where STEREDQ reco

will h&wﬂ.ﬂlﬂltﬂ. at “no emwm-t.
IEEW“-LM titles avallable—awrite
or

7' SIMGLES: 1965/68 releases—over

EXCHANGE
ENGLAND

ALL ENCLIEH RECORDS RUSHED RY
pirmall. Beatles all-new 14-track album,

ono/stereo, $6.15 airmailed on 00G titles—over 700 in stock—
:133 “’r:’m page new LP/EP l:lhlnl Stones, Bache Bearchers,
mrflﬂﬂlﬂdllm?.ltl A-1 ntgnmﬁ; if:;r; Ln]n;f I:Il_'-;iitmge+ {ﬂtﬁfnﬂ. Kathy
Eﬂ\rﬂ:“, old 5t., 'ﬂl'thl-'l'l'lﬂ M E -“..I‘IDE, 1 Pe m.]' Bhaw,
BEATLES NEW ALBUM! STONES' m :g League, Small Faces,
new hu.*llll: l.'lh-ﬂﬂ,h Aftermath,™

ALL AT SEVEN CENTS EACH.
LARGE QUANTITY BUYERS ONLY.
FOR FURTHER DETAILE WRITE:

RECORD DISPOSALS, LTD.

15, HOLDEN FOLD LAME
ROYTOMN, LAMCASHIRE, ENGLAND
TELEPHOME: MAIN 114%, ANYTIME

lish "Rubber Soul,” 14 cuis on A
llul lu:r other !nl'ﬂlh album, mono or

$6.  alrmalled. E'I:auu' "Polson
l‘n“' E‘.h 31.20. catalogue alrmailed:
$2. Heecord Centre, Lid., Nuneaton; Eng.

FIRST-CLASRS GUARANTEED ..'LI'HH#.IL
serviee on British reecords (o U. §.
.ﬁ..'l.l tHiles avallabhle. U.E. albums H
nhlltlulul llhllnl only 5. Al
mi.uﬂ replaced. 24-hour service.
Free catalogue,. Heanor Heeord Center,
Derbhyshire, England.

NATIONAL RECORD LABEL CONTACTS

Send your demos or major tapes to a
emall but growing production; record
and music publishi “fe company. We
have more time to listen {0 a song and
have national record label contacts. 'We
will relemse the right material on a top
royaliy basls.: Send tapes and demos Lo:
3D PRODUCTIONS =
P. 0. Box 5331, Cjeyeland, Ghio
For return include 25¢ for postage and
handling, Ne lead sheels alone or
poemes, please!

MISCELLANEOUS

GC.M.C. CUSTOMIZED DIESEL BUS.
Recent complete overhaul. Seats 10 plus
4 bunks, lockers, alr cond., refrigeratar,
ete., $5,500, Contact: (213) CO 5-5587.

MCAA REPRESENTS PUBLISHERS FOR
collection or overseas mechanlesl royal.
ties. If you are a publisher and desire
te have f[orelgn royald protected,
write: MCAA, Box 3, Princeton, Fla.

(LASSIFIED ADVERTISING RATES

REGULAR CLASSIFIED AD: 25¢ a word. Minimum: $5. First line set all cops.

DISPLAY CLASSIFIED AD: 1 inch, $20. Eoch odditional inch in some od, $15.
Box rule around all ods.

FREQUENCY DISCOUNTS:.3 consecufive inserfions, noncancellable, nonchange-
able, 5% discount; & insertions, 10%; 13 or more conseculive
insertions, 15%.

CLOSING DATE: 5 p.m. :I'uzidnh 11 dufi prior to date of issua.

BOX NUMBER: 50c service chorge per insertion, payable in advonce; also allow
10 additional words (at 25¢ per word} for box number and address.

INTERNATIONAL - EXCHANGE ADVERTISING RATES
International Exchange is open to all advertisers of foreign countries or

American adverfisers whose service or-sales message i3 specifically directed
toward an internafieonal market.

REGULAR CLASSIFIED AD: 31 per line. Minimum: 4 lines per inserfion.

DISPLAY CLASSIFIED AD: 314 per inch. Minimum: 1 inch. Same frequency
discounts as obove apply.

PAYMENT MUST ACCOMPANY ALL ORDERS
SEND ORDERS & PAYMENTS -TO: John ©'Neill, International Exchange Adver-
tising Director, Billboord, 188 W. Randalph 5t., Chicege, lll. 40801, or
Andre de Vekey, European Director, 15 Hanover Square, London W. 1,
England.

Zip code
helps
keep
postal
costs

BUT OMLY IF YOU USE IT.

Classified Advertising Department

BILLBOARD MAGAZINE

188 West Randolph Street

Chicago, lllinois 60601

Please run the classified ad copy shown below. (or enclosed sepa-

rately) in issue(s):

PLEASE TYPE OR PRINT YOUR AD COPY IN THE'ABOVE SPACE.
FULL PAYMENT MUST ACCOMPANY YOUR CLASSIFIED AD
ORDER.

NAME

ADDRESS

cITY STATE ZIP CODE_—___
AUTHORIZED AMOUNT '

BY ENCLOSED

Type of classified ad desired—<check one
[0 REGULAR CLASSIFIED .. - [0 DISPLAY CLASSIFIED

HEADING DESIRED:

www americanradiohistorv com
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Koritz Blasts NVA Board;: Calls
Unit a Clique Afraid of Outsiders

By EARL PAIGE

ST. LOUIS—"The NVA is a
closed corporation,” declared
veteran bulk vendor Jason Kor-
itz, here last week. “I know I
seldom miss a vending meeting,”
said Koritz, “but I'm fed up
with NVA. I've been a member
of the bulk vendors association
for 10 years and they've never
seen fit to make me a director.”

“Why should I spend money
to go to Chicago and just be
a spectator,” asked Koritz, who
stayed away from the recent
Windy City meeting. "I've been
at meetings and have been told
I couldn’t even get up and talk
because I'm not a director. |
think it's a shame that the only
way someone can become a
director is when one of the

NORTHWESTERN

Mndal 60 Bulk-Pak

’H'II not skip or
jam I:u::lause of
specially
designed wheel
and housing.
Holds 1,000
individually
wrapped
FLEER'S
DUBBLE
BUBBLE
TAB GUM,
the most popular in bubble gum.
Wrappers include comics, fortunes
and premium redemption.
Bulk loading.

BIRMINGHAM
VENDING COMPANY

520 Second Awve. Hnﬂh
Birmingham, ﬁj-

FPhone: FAirfax 1-ﬂH

present members dies or leaves
the business,” he said.

Koritz said he recommended
the NVA rotate its membership.
“Directors should be elected for
one, two and three-year terms
and then be retired so that
other members can voice  their
thoughts in the association.
The trouble is," said Koritz,
“they don't want outsiders. It's
a closed corporation.”

‘NVA Afraid

Koritz, one of the industry's
more outspoken and dynamic
figures, said he was once re-
warded with a prize for bring-
ing in the most new association
memberships in a year. Asked
specifically why he was never
invited to be a director, Koritz
said, "Theyre afraid to get
someone in there who -will
stand up and say his piece. I
don't care for myself,” he said,
"because who needs it. It's
just that there are capable and
interested association members
around the country who should
be on the board.”

In its mew constitution, just
ratified by the board of direc-
tors, no mention is made re-
garding the director’s term in
office. Article six, section one
of the -bylaws states the com-
position of the beoard, noting
that 36 of the 41 directors shall
be elected by the membership;
the remainder to be com-
posed of officers and ex-pres-
idents. Because length of 'serv-
ice is omitted, it is presumed
that no change from the old
constitution has been made re-
garding this point. Board mem-
bers are elected for life. In the
event of a vacancy, the board
has the power to fill the posi-
tion for the unexpired term.
Then an election is held.

Koritz, a wveteran St. Louis

YOU COUNT MORE WITH OAK

THE OAK PEN VENDOR

The Oak pen vendor has all the
popular cabinet features, includ-
ing anodized aluminum corner
posts, simplitied coin  removal
and the exclusive QOak-patented

trouble-free, fail safe mechanism.
It holds 300 ball point pens and,
with easy coin conversion, will
vend Ic, 5c, 10c or 25c items.
Designed to vend other cylindrical
iterms as well as pens, it requires
no special loading. Simply bulk
load as you would other machines.
It fits either the standard Oak
Tree or the Futura stand and can
be ordered with either durable
baked epoxy enamel or handsome
simulated wood-on-metal finishes,

$23.95 F.0.B. LOS ANGELES

oak MANUFACTURING CO.,

S50 SOUTH AVEMUE 21, LOS ANGELES, CALIFORMIA 20031

¥ i

BILLBOARD AD DEADLINE
MOVES UP 1 DAY
FOR THE DECEMBER 3 ISSUE

Due to the Thanksgiving holiday, deadline for the issue of December
3 will be on Tuesday, November 22.

DEADLINE FOR DECEMBER 3 ISSUE: TUES., NOVEMBER 22

INC.

78

vendor who operates routes here
and in other parts of the
country, is currently mvolved
in a marathon $535,000 law-
suit with the Ford Gum &
Machine. Co. of Akron, N. Y.
The -case, set for jury trial on
three occasions and last slated
for couriroom action in U. §.
District Court here Oct, 3, was
again delayed until Feb, 27,
1967.

The suit was initiated
early March of 1965 and thus
will be two vyears old when
finally it reaches the jury in
U. S. District Judge James H.
Meredith’s court. Officials here
indicated that an unusually long
case immediately preceding the
Koritz-Ford suit ran over into
the following week and made
the bulk trial miss its calendar
cycle. Meredith holds court in
Cape Girardeau, Mo., in No-
vember and the next calendar
opening will be in February,
officials said.

Kan. Operator at
Head of Class in
School Vending

WITCHITA — 1. J. Rau,
owner of A-I Vending Service
here, has found that wvending
school supplies in educational
institutions can be a profitable
diversification for the vendor
who is patient,

“I lost $20,000 the first three
years I was in this type of
merchandising,” said Rau, “Then
| realized 1 was in so deep 1
had to go on." Rau's company
15 a full-line operation here.

“Nobody will get rich vend-
ing school supplies,” Rau cau-
tioned, “because it's only a
seven-month-a-year business.”

‘Rau explained that in addi-
tion to the schools closing for
three months in the summer, his
school supply operation suffers
substantially during September

‘when the regular outlets supply

the bulk of the student’s needs.

Using a machine manufac-
tured by the Mattscory Corp.
in Denver, Colo.,, Rau vends
pens at 25 cents, pencils at a
nickel and paper in pre-pack-
aged quantities of 10 sheets for
23 cents.

He explained that this end of
his business is now grossing
$50,000 annually and that he
feels the big schools will come
his way in time. He is con-
tinually calling on schools when
time permits lining up new
accounts, he said.

Floyd Price Elected
Pres. & G.M. of Graff

DALLAS—The board of di-
rectors of Graff Vending Com-
pany announced the election of
Floyd Price as president and
general manager. Retaining
their key management position
will be Dalton Wick, Tom
Emms, Joe Schneider and
Woody Wright.

Price brings with him many
years oOf management experi-
ence. He was previously with
a wholesale distribution com-

pany.

when answering ads . . .
Say You Saw It in
Billboard
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New Products

Note: The description of new
bulk  vending products listed
here is based upon the irem
as viewed by Billboard. Any
delivery date or availability
mentioned has been supplied by
the manufacturer. Please notify
Billboard's Bulk Vending editor
in New York if there is any
discrepancy between the avail-
ability or promised date indi-
cated and that as fold to you
by the manufacturer.—Ed.

NORTHWESTERN

BIG CASE, Displayed at the
Northwestern booth at both the
recent MOA and NAMA shows
for the first time was its Big
Case globe, The container,
which is adaptable for use on
the company’s Model 60, holds
a full case of 100-count ball
gum. Also, it can be used for
5, 10 and 25-cent capsule vend-

ing.
BETCO

BALL GUM COUNTER
GAMES. A newcomer to vend-
ing machine manufacturing,
Betco displayed two units at
the MOA convention. Model
7000, the larger of the two,
holds 7,000 pieces of 210-count
ball gum. When a penny is in-
serted, one piece of gum is
ejected through the chute lo-
cated in the front side of the
unit and the balls on the
counter game-are automatically
returned to plunger. The me-
chanical machine is strictly for
amusement. The player tries to
get the steel-balls in the holes
on the machine's surface. Dif-

-ferent game boards are avail-

able. According to a.spokesman
for the company, the games are
keyed toward educational sub-
For example, the game
board called "50 States” has
hole representing weach State.
Other boards feature presidents,
birds, circus figures, etc. Suit-
able for use in supermarkets,
arcades, restaurants and drug-
stores, Model 7000 is about 22
inches long, 22 inches high and
14 inches wide. Model 4000
holds more than 4,000 pieces
of ball gum.

MocMAN

COMIC MACHINE PACK.
The MacMan Co. has released
several 1 and 5-cent charm
mixes. The l-cent Comic Ma-

HEADQUARTERS g

chine Pack contains 500 charms
per bag. Featured are 50
charms each of Marvel Super
heroes, Dick Tracey and his
friends, the Flintstones and
Mister Magoo. Rounding off
the package are 300 plated
charms.

Another 1-cent 5erie5 from
MacMan is called “Fiendish
Friends.” The ‘weird faced fig-

ures has a name printed under
gach and can be used as a
tie pin, charm, or lapel pin.
Fiendish Friends come in three
colors. Other new products from
the company  include the 5-cent
birthstone, a 5-cent capsule mix
and 10-cent Mod Rings. The
birthstone series consists of 12
different plastic stones with
matching bases packed 230 per
bag. The Mod Rings are made
of hand-rubbed wood in 14 dif-
ferent colors (seven are wood
grain finishes). MacMan will be
aiming at both sexes with this
product.

GUGGENHEIM
FOUR 5-CENT MIXES.
Charms included in Guggen-

heim's mixes are apes with fold-
ing legs, toy wrist watches with

{Continued on page 79)

SCHOENBACH CO.

Manufacturers Representative
Acomn - Ameo Distributor

= - S - e .

MACHINES

AMCO
Sanitary Vendor
Model 21-F
@

OAK
Sanitary Vendor

Complete supplies
available

tHOT - HOT

10c VEND ITEMS
(all 250 per bag)

Mini-Books .....co0vevniannns $7.50
(3 r capsule)

Crack-Ups ..... ... coiceass .00

Finger Puppets ............ 8.00

Asst, Charms ........cc00e0 B.00

| “HOT.5¢ VEND !TEMS
(sll 250 per bag)

Army Patches ............. $5.00
Green Hormet ............ 500 1}
Jokes & Tricks ............ 5.00
“Bugs & Rephiles ........... 5.00
AL e e e ey 5.00
Assortments ,..... $4.25 to 55.00
Te VEND ITEMS
Per M ........0.. $2.50 te $13.00

Hrﬂ:, Supplies, Stands & Glabes.
thing for the eperator.
D‘I‘.l-l- hird -l.'lull-uﬂl* with arder,
balance €.0.0.

l- SCHOENBACH CO. ||

T15 Lincoln M., Brooklyn 16, N.Y.
213) PResident 2-2900 i

NEW ITEMS

R...! HIGH QUALITY
LOW PRICES

You need all three to meet competition,

and you need them NOW!

Write for complete price
lists and name of our

distributor in your territory.

"Y"'@m

1538 MISS5IOM STREET & PITTSBURGH, PA. 15203

World's Largest Selection of Capsules and Charms
From Factories in Hong Kong & U.S5.A.

NOVEMBER 19,

1966, BILLBOARD
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NORTHWESTERN

Mndal 60 Bulk-Pak

\'ﬁll not skip or
jam because of
specially
designed wheel
and housing.
Holds 1,000
individually

wrapped
FLEER'S
DUBBLE
BUBBLE
: TAB GUM,
lin! mnst popular in bubble gum.
Wrappers include comics, fortunes

and premium redemption.
Bulk loading.

WRITE, WIRE OR PHONE

PARKWAY MACHINE CORP.

715 Ensor 5t. Baltimore 2, Md.

NEW VICTOR 77

GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eye-
catching
design. Maekes
merchandise
irresistible,
Convenient,
interchange-
able merchan-
disa dls?lw
pane
Vends 100
count gum, WV,
¥-1 and V-2 capsules, Available
with 1¢, 5¢, 10¢, 25¢ or 50¢ coin

mechanism.

Removable cash box for easy col-
lecting. Large capacity. Holds 1800
balls {100 count), 575 V capsules,
250 V-1 capsules and BO V.7

capsules.
esach with

PRICE $39100 chrome front

WRITE, WIRE OR PHONE

GRAFF VENDING
SUPPLY C0., INC,

1854 lron Ridge Road
Dallas 47, Taxas

)| B

BULK VENDING MANUFACTURERS IN CHICAGO.
Those charm and ball gum companies such as
Penny King, lower right, and Cramer Gum, upper
left, held informal exhibits in their hotel rooms

o

while most of the machine manufacturers, Scribe,
upper right; Victor Vending (through Logan Dis-
tributors), center left; Vendor Manufacturing, center
right, and MNorthwestern, lower left, exhibited at
either MOA or NAMA.

—art

Say You Saw It in
Billboard

New Products

® Continued from page 78

flicker action, puzzles and two
former 10-cent items (trolls and

BETCO PRODUCTS, INC.

BUBBLE GUM and PINBALL
COUNTER GAMES Combined

il W L e i e e
-

Presents

For Amusement Only;
One Cent Coin Chute

Distributors Wanted
in Your Area

Contact:

BETCO PRODUCTS, INC
230 Muniz Ave.

Butler, Pa. 14001

Phone: Area Code 412; 287-7044

Please rush complete information and prices on

MNeorthwestern SUPER SIXTY Ball

Cum-Charms

Vender (as illustrated) as well as other MNorth-

western machines.

MAME

COMPANY

ADDRESS

cITY

Fill in cowpon, clip and mail to:

T. J. KING & COMPANY

2700 W. Lake St.

Chic 2. i,
Phone: KE 3-3302 s

We handle complete line of machines, parts & supplies.

Also Ball Gum, all sizes; 1e Tab Gum, Sc Package Gum, Spanish
Muts, Virginia’s Red Skin, small Cashews, small Almonds, Mixed
Muts, all in vacuum pack or bulk. Panned Candies; 1 Hersheys
320 count and 500 count Candy Coated Baby Chicks; Leaflets,
Coin Wrappers, Stamp Folders, Sanitary Napkins, Sanitary Sup-

plies, Route Cards, Charms,

Capsules, Cast lron Stands, Wall

Brackets, Retractable Ball Point Pens, new and used Venders.

Write: T. |. King & Co. for prices and our new |2-page catalog,

NOVEMBER 19, 1966, BILLBOARD

Mr. Sayso). The company has
made up an assortment of dis-
placed in the mixes at random.
Threfore, each bag of the same
mix should contain differently
colored fronts. Guggenheim has
also released six more |0-cent
mixes and two penny assort-
ments.

EPPY

LUNA BIRDS. This capsule
set for 10-cent vending com-
prises six different styles of
birds from the moon. Assembled
in three parts, more than 15
different color combinations are
available. Also from Eppy
comes five different charm as-
sortments. Packed in bags of
1,000, mixes vary in price from
the “"Low Walue Mix" through
the “Millionaire Mix." Others in
the group (listed in ascending
price classification) are “Gravy
Mix,” “Hot Shot Mix™ and “Get
Rich Mixes."”

KNIGHT

BABY SCISSORS. Could be
a strong seller. This collapsible
scissor for 10-cent vending ac-
tually cuts paper. Blades are
stainless steel. Other items in-
troduced by Knight include the

THE KIDS

with
Northwestern's

SUPER 60
CAPSULE
VENDOR

Charms attract kids — and
kids mean profits! Large-
capacity globe and front-
mounted plastic showcase
displays charms. Up-to-date
design gives you an attrac-

10-cent “Heppy Doll” capsule tive unit that's in swing
mix, crystal poppit beads and with the younger genera-
a two-piece crystal perfume tion. Proven mechanism,

bottle. The Heppy Doll, pack-
aged 20 per 1,000 is a flexible
chenille figure. The costumed
dolls come with a blister pack
display front. The crystal pop-
pit beads (penny wvending) can
be put together to form neck-
laces, bracelets and belts.

PENNY KING

MILITARY EMBLEM :
RING. Twenty-eight different CORPORATION X
two-color rings depicting insig- Armstrong St., Morris, I,
nias of the Army,F Navy, Ma- ona Wiy 3800
rines and Air Force make up the
complete set. Rings are packed
250 per bag with a free display.
Each foam front contains the
28 rings.

wide chute and foolproof
coin unit makes this one
A-OK. No skipping or crush-
ing of merchandise! Start
moving to profit with the
Model &0 Capsule Vendaor.
Wire, write or phone for
complete details.

when answering ads . . .
Say You Saw It in
Billboard

www americanradiohistorv com

NEW VICTOR 77

GUM & CAPSULE VENDORS

A REAL SALES
STIMULATOR
IN ANY
LOCATION

Beautiful eve-
catching
design. Malkes
merchandiso
irresistibzle
Convenient,
interchange-
aghle mearchan-
dise display
panel,
Veards 100
counr gum, %,
V-1 and V-2 capsules. Available
with 1¢, 53¢, 10¢, 25¢ or 20¢ coin

mechanism,

Removable cash box for easy col-
lecting. Large capacity. Holds 1800
balls (100 count), 575 V capsules
250 V-1 capsules and BO ".-"-j
capsules,

PRICE $39.00 cimmetrant
WRITE, WIRE OR PHONE

BITTERMAN & SON

4711 E. 27th 5., Kansas City 27, Mo.
Phone: WA 3-3190

“It's 30 in KCMO"

MANDELL GUARANTEED
USED MACHINES

HIWH H“ﬂil "J l‘ ar .‘l AW EE r.""ln"
M.W. Deluxe, 1¢ or 5 Comb. .. 11.00

« 10-Col. 1¢ Tab Gum Mach. 18,00
ﬁllll 1¢ & 5¢ 'Il'.'ﬂ Ct., Ball Gum. 1100
Acorn @ b, Glabe .. .......... 10.50

l'iltl:hln Nuls, Jumbo Quesn;

White . A2
Afgan Crown Red Llp Pistachio

iy e e s e o e Pl L1}
ﬂﬂlal’rlnh Red Lip Fistachio e
indlan Muts, § ib, bag, per lb. 1:2%
Cashew; WINOIR - o ocnoinennrnons M
Cashew, BulHE .........cc0000ee o9
Peanuts, -l'umhn o e e e e il
Spanlih ..... L T -
Mined Muls ... ciiiomnennn A
=:r:hl'#lcplu =e T s ) :“

o eanuls ... ...

Bridege M SR PP
Bostan Hllud .IIHE ........... s
Jelly Baans . I e T - |
Licorice Gems ................ 23
M & M, 500 ct. Al
Munchln, 'IHh uﬂm. Hr Ih 39
Hershey-als ... 5
Rain-Blo Gum, 3 et. ._........ $ .01
Malt-ette, 100 cf., per 100 ....., 35
Raln-Ble Ball Gum, 140 cf.,

170 b 210 b ..o e nvnnnnns -

Rain-Blo Ball Gum, 100 ct. .....
300 Ib. minimum prepaid on all
Rain-Blo Ball Gum.
Adams Gum, all flavers, 100 . .45
erlhv"'l ﬂum. all Fllunn. 100 cb. .45
Beech-Nut, 100 et ............. A5
Hershey's Chocolate, 200 ct. ... 1.30

Minimum order; 25 Boxes, llluril:l

i I T e ——

CHARMS AND CAPSULES. Writs
for complete list. Complete line of
Parts, Supplies, Stands, Glabes,
Brackeis.

Evervthing far the operataor.
One-third Deposit, Balance C.0.D,

NEW VICTOR 77
GUM & CAPSULE
VENDORS
A REAL SALES
STIMULATOR
IN ANY
LOCATION

Vends 100 count
gem, V, ¥-1 and
V-2 capswuies.
Available with
fe, 5c, 10c, X5¢
or S50 coin
mechanizm. Re-
movable cash
box for wasy
collecting. Large capacity. Melds 1800
balls {100 count), 575 V capswies, 250
V-1 capsules and BO V-2 copsules.
Chrome front optional.

Write for Beautiful Hlustrated
Circular and Prices.

Stamp Folders, Lowest Prices, Wrile

HEHHE MHATIONAL VENDING

MACHINE DISTRIBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.

MOE MANDELL
446 W_J3b4th 5, Mew York 1B, N Y
LOngocre 4-A447

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

fB
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COIN MACHINE news

MOA Wants, Will Woo, More 1-Stops

THIS

IS5 MINUTE-MUSIC, a tape cartridge jukebox development of Kirk Electronics, Orlando, Fla.
Arrangementis are being made for installation of the unit in national drugstore chains. Shown are the

master hideaway unit and wall boxes. (See story below.)

Seek Vast Location Network
For Tape Cartridge Jukebox

ORLANDOQ, Fla. — Develop-
ers of the first tape cartridge
jukebox hope to launch it on a
grand scale by lining up national
drug store and snack shop chains
as locations.

John A. Kirkpatrick, presi-
dent of Kirk Electronics Mfg.
Co. here, said negotiations are
now going on with Liggett Rexall

Top Execs
Boost New
‘Bama Assn.

BIRMINGHAM, Ala.—Local
trade figures will have the
assistance of nationally known
industry personalities in organiz-
ing an Alabama trade associa-
tion.

According to Johnny Rowell,
Rowe distributor and newly
elected Music Operators of
America director, who is taking
the initiative here, MOA presi-
dent James Tolisano, MOA
executive vice-president Fred
Granger, South Carolina Coin
Machine Operators Association,
president H. C. Keels and North
Carolina industry leader C. C.
Bishop will journey here to help

{(Continued on page 90)

and Walgreen Drug officials for
a national installation network
of the company’s Minute Music
unit in the soda fountain sec-
tions of their stores.

Several nation - wide, fran-
chised drive-in and snack shop
chains are also being approached
as possible locations, Kirkpat-
rick said.

As reported here Oct. 8, Kirk
Electronics is in production with
the first coin-operated music unit
utilizing the newly revitalized
tape cartridge concept. Kirk is
ready to deliver Minute Music
(see photo above), a 4-track tape
cartridge hideaway unit with
wall or counter boxes. It is set
for nickel play, offering, non-
selectively, three minutes of ten
top tupes. The music on the
cartridge may be varied accord-
ing to type of location—pop or
easy-listening.

Kirk is developing a 10-selec-
tion counter model tape car-
tridge jukebox and a 10-selec-
tion hideaway unit.

Kirkpatrick, a former opera-
tor, said the tape cartridge juke-
box is definitely being offered
to operators. Its advantages, he
said, are a low initial invest-
ment (less than half the cost
of a 100-selection jukebox) and
its appeal to locations not now
utilizing coin-controlled music.

$1 Per Hour
He said the unit also increases

Bringing the MOA
Exhibit Into Focus

By RAY BRACK

CHICAGO—Music and pame operators, long experienced in
evaluation of trade show exhibits, found much that was significant
in the offerings of old and new companies at the Music Operators

of America show.

The major topic was picture machines, shown officially by four
companies. (Another major manulacturer reportedly previewed a
unit to its distributors a1 show time with extraordinarily favorable

response.)

Operators have seen picture machines before. Various concepts

and applications—including coin-operated

television—have been

MOA Executive Vice-Presi-
dent Fred Granger said that the
one-stop topic will be high on
the agenda of the board of direc-
tors meeting in Washington early
in February 1967. “There will
be exhaustive discussion of ways
and means of bringing more one-
stops into the association,” he
said.

MOA has about 12 one-stop
members. Few turned out at the
recent convention, a situation
which creates, according to one
MOA director, “a great gulf be-
tween us operators and the rec-
ord manufacturers.”

One-stop membership in the
MOA has been welcomed. How-
ever, because of divergent inter-
ests and lack of agreement how
one-stops would affiliate and
what service MOA would per-
form, there has been no whole-
sale enrollment.

Some time ago there was talk

the income potential per loca-

tion, explaining that each
counter box is capable of $I
per hour each multiplied by the

of the Record-One Stop Associ-
ation (ROSA) affiliating as a sep-
arate entity with MOA under

popping up at coin machine trade shows since the early 1930,
Thoughtful operators assess the new video wave using the following
logic: (1) The video manufacturers’ intent to utilize traditional dis-

tributors and operators means they now must be taken seriously.
(Continued on page 88)

number of boxes in the location.

Topic at Next Board Meet

CHICAGO—Top Music Operators of America officials polled
last w 2k in the wake of their national convention called for
concerted association effort to recruit one-stops.

joint business management, but
MOA, then rebuilding, was cool
toward the idea.

MOA leadership now favors
wholesale enlistment of one-
stops as regular MOA members
in a mutually beneficial alliance,
All spokesmen contacted agreed
that in order for one-stops to be
interested, MOA will have to
provide specific, concrete serv-
ices for the record merchants.

Here are the opinions of MOA
officers:

“The idea of active one-stop
enlistment has very good possi-
bilities,” said Bill Cannon, new
MOA secretary and chairman of
the association's standing com-
mittee on record company com-
munication and programming.
“It will make a pood topic at
the next board meeting.”

Cannon said that his special
committee work has revealed
that part of the solution to the
problem of communication be-

(Continwed on page 93)

For example, he said, a 10-box
location with Minute Music
could gross $10 per hour—S86(0)
per day—compared to $2.50 per
hour (without overplay) for a
conventional phonograph.

Kirk has just completed con-
struction of a new 8,000 square
foot plant here and is produc-
ing 200 units per week.

VA., FLA., ALA.

CLEARWATER, Fla.—New-
Iy elected Music Operators of
America president James Toli-
sano intends to be a working
president. During the month of
November he's scheduled to
make appearances before the
Virginia and Florida operator
associations, and he has ac-
cepted an invitation to address
an organizational meeting of
Alabama operators in Birming-
ham the first weekend in Decem-
ber (see story elsewhere, this
issue).

Tolisano is one of the featured
speakers at the annual conven-
tion of the Music Operators of
Virginia at Richmond, Nov. 17-
19 On Nov. 20 he is due back
in Florida for a meeting of the
Florida Amusement and Music
Association, which he has been

“Our new plant is already in-
adequate,” Kirkpatrick said.
“Our first order was for 464
units,”

Bally Closes
Flipper Gap

CHICAGO—The revolution-
ary new flipper game predicted
by author Tom Buckley in Au-
gust Esquire set the recent trade
show here abuzz and is now in

(Continued on page 88)

The NAMA Exhibit and
Music-Game Operators

By EARL PAIGE

CHICAGO—Many of the new products at the National Auto-
matic Merchandising Association exhibit last week were from compa-
nies whose trade-mark has become familiar to music-game operators.

Operators contemplating adding coffee to their expansion plans
saw two new entries from National Vendors. The machines, a 72-
inch addition to the Crown Seventy Two series and a 64-inch modu-
line unit, incorporate the Brew-San System, which permits the route-
man to sanitize the entire system by pressing a button while he
goes about his normal refill and service duties. (Most music operators
are becoming familiar with National candy and cigaret machines.)

(Two additional features are a solid-state brew sensor which
automatically compensates for varying mineral content and other
variable qualities in water and the “Tru Brew"” system which allows
hot water to flow naturally through grounds which are then dried
out by a low 7-pound-per-square-inch air pressure.

Another familiar manufacturer, Seeburg, exhibited its Jet com-
pact coffee vendor, designed for lower-volume locations but with
400-cup capacity for less frequent servicing. Standing 68 inches
high, it is 30 inches deep and 282 inches wide, weighing approxi-
mately 385 pounds.

Additional features include encased no-exposure wiring, stain-
less steel floor and base, dry grounds brew system with disposable

{Continued on page 88)

It's Tolisano A-Go-Go

instrumental in revitalizing dur-
ing recent months.

Tolisano announced shortly
after his election at the recent
Chicago convention of the MOA
that he is greatly interested in
promoting the development of
coin machine mechanic schools
around the country. He is also
planning the reorganization of
several MOA committees, and is
urging strong support of the
MOA life insurance and pension
plans. And, like his predecessor,
John Wallace, he is working for
a closer relationship between the

MOA, one-stops and record
companies.
“Of course,” he declared,

"MOA will stay on top of the
copyright royalty problem as it
has been doing all along.”

“I am looking forward to
working with Tim Tolisano this
vear,” commented Fred Grang-
er, MOA executive vice-presi-
dent, in Chicago. “MOA will
continue building on the prog-
ress already made. Jim Toli-
sano is a hard worker and 1
see another fine year ahead for
MOA."

“l want to do the same fine
job this year that Red Wallace
did last year,” Tolisano said.

JAMES TOLISANO, busy new
MOA president, found time during
recent MOA show to pose with
Jane Morgan at Epic's booth.

NOVEMBER 19, 1966, BILLBOARD
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Better get this
Christmas package early.
You'll make a bundl/e.

Other manufacturers talk about making more money for you.
Rowe AMI does it!

Here's a great profit-making package for the new Rowe AMI
Music Merchant—a new holiday season front panel and

a Santa Claus “Play Me" Record. Put your locations’ customers
in the right spirit...the Holiday Spirit.

For a profitable New Year,

see your Rowe AMI Distributor now.
Tell him Santa sent you, R P ®

MANUFACTURING
75 Troy Hills Road, Whippany, New Jersey 07981
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INTERNATISNAL news reports

AFTER PSYCHOLOGICAL STUDY

Rally Unwraps Revolutionary New Fli

-

By MIKE HENNESSEY

PARIS—A revolutionary new
pinball machine which is ex-
pected to have a big impact on
the French market has been in-

troduced by Rally of Nice.

Rally wunveiled their Flip-
Tronic machine during an eve-
ning cruise on the River Seine
in Paris to which more than 200
coin trade men were invited.

The Rally Girl machines on
view incorporated many new
features, including:

e Four miniaturized counters
with electronic tubes.

e Fold-away legs for easy trans-
portation.

¢ A completely redesigned table.
o Automatic ball feed which
eliminates the need to push up
the next ball. '

e Facility of access to the
mechanism. The glass can be
propped up and the table can be
raised.

* An outside coin box located
on the front of the machine
which has a separate key.

Study

Introducing the new machine,
R. Bizouard, director general of
Rally, said he thought it would
revolutionize the “flipper” busi-
ness in France.

It was the product, he said,
of thousands of hours of work
in the Rally laboratories, of
thousands of miles of travel in
Europe and the U, 5. A., a mi-
nute study of the market and an
intensive psychological study of
coin game players.

PROP-UP playfield on Rally's new
pin game is said to permit easy
servicing.

Less Coin Involvement
In French Cafe Exhibit

PARIS — The French Hotel
and Cafe Equipment Exhibition
is getting larger every year, but
the participation of the coin ma-
chine industry is getting smaller.

The recent 13th Salon Tech-
nique International de I'Equipe-
ment Hotelier, du Materiel de
Cafeterie et des Industries Con-
nexes, to give it its full majestic

French name, occupied more .

than 25,000 square yards at the
Porte de WVersailles Exhibition
Park this yeat—but the coin ma-
chine section attracted exhibits
from only eight firms.

Last year the automatique hall
was completely occupied. This
year yawning spaces told the dis-
mal story—a story of discourage-
ment and disinterest no doubt
aggravated by the poor support
given to the Coin Machine Fair
last May.

No Pinballs

The hotel exhibition contained
not a single pinball game, not a
single bowling machine. On show
were jukeboxes, vending ma-
chines and football games. And
by some baffling irony the rules
of the exhibition forbade the
playing of the jukeboxes—even
at whisper level—so the atmos-
phere of sepulchral gloom was
complete,

SOCODIMEX, distributors in

Merrimac Enters
Little LP Market

CHICAGO—Merrimac Mu-
sic Industries, Ltd., 1s now re-
leasing Little LP's. George Dur-
gin, international sales promo-
tion manager, announces the
company's move at the Music
Operators of America trade
show here where the company
exhibited.

The company has released 30
7-inch albums with three tunes
per side priced at §1 each. The
selection includes such artists
as Carol Lawrence, Ink Spots,
Charlie Barnet ork, Andre
Previn, Billy Daniels, Ray Eb-
erle and Mel Torme performing
standards. Additionally, Merri-
mac is making available 1634
r.p.m. records with a two-inch
center for use with Seeburg's
background music system.

Merrimac also exhibited its
background music system at the
MOA show.

82

France of Seeburg equipment,
displayed the 160-selection Elec-
tra jukebox and the latest model,
the Showcase,

Marchant, France's longest es-
tablished jukebox company, pre-
sented their Emaphones — the
112-selection Embassy and the
140-selection Monte Carlo.

Also on view was their range

of disk and postcard venders—

Emadis—and the Twinn-Shoot
game.
Baby Foot

SECEMAU showed their Stel-
la baby-foot game, and Mepadi
of Metz had on view four of
their Rock-Ola jukebox models
—the 100-selection Starlet, the
| 00-selection Coronado, the G.P.
Imperial and the G.P. Rock-Ola
160-67—bhoth giving 160 selec-
tion.

Georges Clerge exhibited his
Le Soccer football machines and
the Electro Kicker jukebox firm
had their latest Concorde model
on display and a prototype of a
transistor model jukebox. Also
on display was the Jupiter wall-
box—the only wallbox so far
produced by a French manufac-
turer.

Electronique et Macanigue.
Frenco agenis for AMI, exhib-
ited their Tropicana and Diplo-

mat jukeboxes plus the latest

WALTER W. KOVALICK has been
named president of Seeburg's
newly established Chicago divi-
sion. A native of Akron, Ohio,
he was with Vendo for six years
until his recent resignation from
the post of vice-president, opera-
tions, with the Kansas City, Mo.,
firm.

Music Merchant which will
shortly be available in a form
adapted to function with a screen
showing moving pictures of the
disk artists.

The Comptoir Europeen de
I"Automatique showed three Fes-
tival model jukeboxes, and So-
dista displayed their range of
vending machines.

OHIO OPERATOR Buck Calindine and his wife receiving keys to new
Oldsmobile "Toronado,'” in presentation by Ed Shaffer, president of
Shaffer Music Co., Rowe-AC distributor in Columbus. Jack Schmidt,
Columbus Oldsmobile dealer, watches approvingly. Car award was part
of Shaffer's first anniversary celebration as Rowe-AC distributors.

pper Game

RALLY GIRL, the new Flip-Tronic
four-player flipper game intro-
duced by Rally of Nice.

Saskatchewan
Study Pingame
Court Decision

By BRUCE PEACOCK

REGINA, Sask. — Attorney-
General Darrel Heald of Sas-
katchewan says his department
does not plan to change its atti-
tude toward pinball machines as
a result of a decision this sum-
mer by the Supreme Court of
Canada.

Late in August, police in Sas-
katoon, Sask., announced they
considered pinball machines il-
legal and, in light of the high
court decision, all such devices
would have to be removed from
the city.

Regina police said they would
wait for a decision by the attor-
ney-general’s department before
considering any action.

Room for Doubt

Heald said his department has
now considered the Supreme
Court decision and feels it does
not change the situation to any
great extent.

The Supreme Court clarified
an earlier decision and estab-
lished that pinball machines are
classified as slot machines and
are therefore illegal.

Heald said he feels there is
considerable room for doubt as
to whether pinball machines can
be classed as gambling devices.
The department feels they are a
form of entertainment, and not
gambling in a true sense, he said.,

“We have received no com-
plaints about pinball machines
so far, but we will continue to
keep an eye on the situation to
assure there are no abuses,” he
said.

Mot Prosecuted

A section of the Criminal
Code states owners of a building
housing pinball machines can be
charged with operating a com-
mon gaming house. The code
defines a pinball machine as one
used for any purpose other than
vending of merchandise or serv-
ices, which gives different results
under similar circumstances or
discharges any slug or token
after operation.

After Heald's decision, Saska-

CLOSE-UP of the playfield on
Rally Girl, showing what makers
call '""an entirely new playing
concept.'”

ELMER J. CUMMINGS, Brookings,
S. D., has been named exclusive
regional distributor for Patterson
International Corp. A past presi-
detn and active member of the
South Dakota Music and Vending
Association, Cummings worked in
Brookings as an independent op-
erator until forming Cummings
Enterprises, Inc., in 1959, He's
seen twisting the handles on
Patterson's Foosball Match. Flip
Match and Drag Strip are also in
::!1& Patterson exclusive import
ine.

toon city police said owners of
pinball machines in that city will
not be prosecuted if they remove
the chance for winning a free

game, -¢
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~ FLIPPER
REVOLUTION

NEW STYLING WITH

'FLIP-TRONICS

BRILLIANT AND LIVELY,
MODERN DESIGN,
DATING ALL EARLIER TYPES,
ENSURING GREATER EARNINGS AND,
EASIER MAINTENANCE |

LOOK| THIS IS

FLIP-TRONIC'

Liveliness : Exciting designs of bumpers and kickers (1).
Monoblok elements - high speed contacts (2-3), amprr:wed
blackflash lighting (4). No more ball raising: ball-plunger
automatically loaded (5). Larger playing field area

Easy maintenance: Cash box and coin rejector are
independant with separate locks (6). Blackflash opens back
and front, flash screen in hinged frame. Playing field glass
in hinged frame and supported by movable supports ena-
bling quick access to all mechanisms (7-8). New high speed
contacts avoid adjustments (2).

.. This is Flipper REVOLUTION. Its means : outstanding
features combining the advantages of electronics and
electromechanical technigues. Its aim : highest earnin 5
Ita result: higher profits. This is the real meaning of RALLY

" FLIP-TRONICS "

|°0|I|y B.P.171 06 Nice R.P. tél. 80.58.26

I'inmmanmtglaselrschaﬁ ERICH SCHNEIDER GMBH & CIE - Lﬂlgﬂrstrasse 9 -2 HAMBURG 6 - R.F.A, - tél : 439.50.51 - 53 « PHILIF SHEFRAS LIMITED - Hollybush Place - Bethnal Green Road - LONDON
E.2. - Angleterre - tél: SHOreditch 4563/4 « ROBERTO SPORT - Via Dogliani 6 - TORINO - Italie - té&l. 23.25.17 » 5,0.M.A.G.A. - B.P. 1107 - LIBREVILLE - République du Gabon - tél: 97-69 - 27.72 »
ay EEM O AB - Wallininkatu 7 - HELSINKI 53 - Finlande - tél : Puh. 71.18,33 » AB ARISTOCRAT - Hogbergstigen 9 - LIDINGO 4 - Sugde - tél : 775.12.09 - 63.60.75.

e
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This wiew grecied operators entering the

R_ﬁnrd Source International unveiled its new Color-Sonics display room. Company's new
hit sampling service for jukebox operators. combination unit is in background,

Scopitong booth was a pholographer’s para-
dise. Posing here, from left, are film star
Princess Leilani, chairman A. A. Steiger,
actress Donna Theodore, Mickey Anderson MNorthwestern's new Punt Return and Boox
(Mickey Anderson Amusements, Erie, Pa.) Barometer games were tried by Mrs. Bob
and Scopitone bombshell Joi Lansing. Nims, left, of New Orleans,

i s
12 "":'"l. 0 11

Billboard photographer found Neatia and Art The Rock-Dila full line was admired by Hymie
. : Daddis, right and Jack Barmander at the Zorinsky, left, and Mary Gillette under
United Billiards booth. id { sic sale
DuKane Indusiries *“Tag-It" and “Grand Chicago Coin's Flair Bowler was the conver- : ?’; “ u . b A
Prix" unmits were shown off by Joe Lynn, sation topic here between CC's Ross Scheer,
Floyd Smithberg and Harry Schenberg. left, and Bert Betti of Betson Enterprises of

ow MY

NONEY AR
B3
E =

\

New Jerscy.
Automatic Producis new Pastryshop is shown . Mational Shuffleboard's Sol Mollengarden and

by company's Art Brier to Carol Baltman, Mel Blatt watch as lady MOA delegate trys
H 0 W B. K. Vending, Inc., Minneapolis, Minn. out mew Select-O-Ball table.
] 1 Ll

i i

AMEF's American Speedway was examined
by Glenn Charney of Lieberman Music,
Minneapolis, after bright-eyved atiendant
pinned & red, white and blue carnation 1o

, !\
L

New rides for children were shown by Ray Billiards expert Dan Tozer attracted crowds
Pudzimis, left, and Buddy Wolf at Kiddie to the Valley Manufacturing Co. exhibit.

Railways E_Ehihit.

| I ]| |

VS Family fun with new
= Foosball Match from
— Patterson International
Corp. at the MOA MGM's Sol Handwerger, left, stopped by the Two hot new ones from Williams were shown
show. Secburg booth to chal with Frank Luppino off by Bill DeSelm, pictured, and the crew

and mdmire the Sterco Showcase. from California Avenue.

D 0D

Mrs., Irving Bied, Associated Coin Amuse- At receiving end of Midway's new Premier U, 5. Billiards new copier created a  stir, John Bilotta, left, sales consultant for Brad,

ment, Los Angeles, gave American Shuffle- Shuffle are, from left, Dan Brown, Midway's Shown are, from left, Al D'Inzillo, Len Inc, with company president Howard Rein-

board's mew Shuffle B8 a try. Hank Ross, Rewin Margold and Val Roman. Schneller and® Al Simon, president. hart, center, and sales manager Joseph Grillo.
® ¥ TR L NTW L =

|

!I. ‘* L

/e A3

W sl

Wurlitzer's A. D). Palmer shows new Ameri- Frank Schroeder of Fischer Manufacturing All-Tech general manager Robert Leger, left, Rowe sales manager Joo Barton, lelt, market-
cana to Mrs. Ann Guth, Flower City Dis- Co. iz seen at company exhibit with his wife, with Aaron Goldsmith, show company's new ing wice-president Fred Pollak and St Paul
tributing Co., Rochester and Mrs. John Bi- left, Mrs. Bernice M. Young, Collinsville, TII. Bat Car ride for children. distributor Kenny Glenn at the show.
lotta, Mewark, at the elaborate company operator and her daughter, Buth Ann. =

exhibit.
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The sound

as BIG AS

ALL OUTDOORS

Is being accompanied
by the

constant clink

of coins.

It's making wonderful
music to the ears of

Wurlitzer operators

Wourlitzer Americana

BIG in Sound...in beauty...
in Service-Saving Features

THE WURLITZER COMPANY
NORTH TONAWANDA, NEW YORK
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MANUFACTURING

75 Troy Hills Road
Whippany, New Jersey 07981

WITH THE

EXCLUSIVE CHANGE-A-SCENE

NOW...a phonograph you update right on location! Change-A-Scene is
a Rowe AMI "first"...the exclusive feature that gives you a choice of inter-
changeable front panels. Breaks the monotony... helps the phonograph stay
appealing to the location longer. Just change the scene...and it's almost a
new phonograph! They're economical and easy to change...you can do it
in minutes, right at the |location. These play-inviting scenes are in exciting,
super dimenso-vision color. Natural light, rather than black light, maintains the
location's atmosphere. Bright, back-lit colors pop out from these panels...
giving the Music Merchant an eye-caiching, money-drawing appeal that loca-

tion owners simply can't resist.

NEW DOLLAR BILL ACCEPTOR

Another Rowe AMI “first”...the super -merchandising
feature that really sells music in quantity! Customers are
wild about it! Rejects all paper currency except dollar
bills. Money-makin'est, money-takin'est feature everl...
completely test-proven, absolutely reliable. Brought to
you by the company that spent almost 10 years pioneer-
ing and perfecting the original Dollar Bill Changer.

Wwww americanradiohistorv com

“PLAY-ME” TALKING RECORDS

They've increased location play by over 40%! You get
a phonograph that "talks"” to your customers...invites
'‘em up to play. They're original recordings featuring
Rowe “personalities’” and the country's top jukebox
stars talk directly to the location's customers. .. first
class entertainment. Phonograph has special timer—
pre-set to play after a dead-time interval you choose,

=11
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Chicago operators Vince Angelieri, left,
Is Your Jukebox Ill? These “nurses” as- and Charles Sacco greet Capitol's Mauri
sited with seminar therapy. Lathower, center.

Boots Randolph, Monument Epic's Enzo Stuarti was fea- Harriette Blake of Monu-
Records, is becoming a tal- tured at the annual MOA ment impresseu Operaions at
ent tradition at MOA con- banquet. their annual banguet.
ventions.

Lainie Kazan sat in at the MGM booth Jack Bess of Virginia engineered the
for a while to sign autographs. most successful membership drive in
MOA history, netting 307 new affiliates.

Columbia’s Ralph Ebler, MGM's Lainie Kazan. Need Eddie Fisher made the trip
right, reports on operator re- we say more? to Chicago complete for op-
action to Billboard's Ray erators’ wives.

Brack.

&
" -l-'k ;__,..'

it
'——-1-,:..--' =
- . 1

viE

Eddy Arnold raises glass in celebration MGM's Stoneman Family was a sleeper
of his MOA award as best jukebox art- act at the MOA show; got excellent re-
ist of 1966, ception from operators.

Monument's Charlie McCoy and the Real Outgoing MOA treasurer William Can-
McCoys entertain at annual MOA ban- non, right, turns the books over to his
successor, Howard Ellis of Omabha.,

al

Chicago Sun-Times colum-
nist Irv Kupcinet, left, Mer-

a8 =

cury’s Marty Allen . (Allen RCA Victor's Marilyn Maye Germany's A. W. Adickes
and Rossi) and Empire Coin brightened the galaxy of  and Mrs. Adickes chat with

president Gil® Kitt got to- stars at the MOA show. MGM's Sol Handwerger.
gether during the show.

Mr. and Mrs. Russ Townsend of Mil- The Monument booth was a busy place.

waukee spun the MGM disc for a free
album.

Ron, left, and Sandy Gold of Meet the new MOA presi- John Trucano, hard working It's hospitality suite time for the Fred John Wallace presents award to RCA

Cleveland Coin were caught dent, James Tolisano, Clear- program committee mem- Skors, left, and Harold Schwartzes of Victor's Joseph D'Imperio, vice-president,

by Billboard cameraman in water, Fla. ber and former Marine of- World Wide, Chicago. recorded products. Company was voted

convention corridor, ficer, was elected MOA ser- most consistent supplier of good jukebox
geant at arms. records.

www americanradiohistorv com


www.americanradiohistory.com

Yours for the Asking

It you weare nof there fo see the excife-
ment created ot the MOA Show by

CINEJUKEBOX

the amly 2-in-1 machine combining
movies & jukebox in a single unit—
cend for this new coler brochore, It
will open the door for you fo a new
world of plus profits & play.

Exclusive Rowe AMi Distributor
Eo.Pa. - 5. Jersey - Del. - Md. - D.C.

DaviD ROSEN ine

855 N. BROAD ST, PHILA., PA. 19123
Phone: (215) CEnter 2-2900

BILOTTA
HAS THE
WINNERS!

1. WURLITZER AMERICANA
2. SMOKE SHOP

3. SNACK SHOP/CANDY
SHOP

1=-2=-3
3=2-1

When anyone tops them,
Bilotta will have it!

BILOTTA
ENTERPRISES, INC.

Albany & Newark, New York

The NAMA Exhibit and
Music-Game Operators

® Continued from page 80

filter paper, paper gauge which shows how many vends remain,
gravity-fed water system, and “sold out”—"coffee now brewing”
lights.

A cold drink vender with “wall boxes”? This is the way some
operators viewed an innovation from K-Way Dispensing Equip-
ment Co. which introduced its two-part post-mix venders.

The machines incorporate a base section containing the refrig-
eration unit and a top section which has a cup mechanism, multi-
flavor faucet, flake ice maker and coin changer.

Where multiple installations are required, such as different
floors of a building, the base section functions as a “feeder” for each
of the top sections which are mounted on pedestals or counters and
fed by a 2% -inch conduit from the master base station.

Operators familiar with solid-state in jukebox amplifiers were
introduced to its application in vending when Steelmade, Inc. exhib-
ited its new line incorporating a Solid State Interrogator. The
new system, installed in each of four models of cold drink machines,
eliminates the relays, solenoids and switches in electromechanical
systems.

Developed and tested in association with Televiso Electronics
of Chicago, the new solid-state circuitry is said to ensure against
cheating and to withstand temperature extremes, humidity, shock
and vibration better than other systems.

Still another new concept in cold drink vending was on exhibit
from Ditchburn Vending Machines, Inc., which displayed its new
Magicold compact machine featuring “instant ice.” Only 56 inches
tall, 27 inches wide and 22 inches deep, the new compactness was
made possible by elimination of the bulky, conventional ice serving
and storage units,

New ideas for old locations were offered by many exhibitors
such as Mar-Vend of Marietta, Ga. This company suggests that
many music and game operators can make profitable additions to
their routes by installing its new snack machines in bars. The ma-
chines feature a new swing-out column and have a 140 four-selection
capacity and will handle 5 and 5%-inch snack bars, potato chips,
and other packaged snack items.

Gold Medal Preducts exhibited two new popcorn venders, one
a modular design 79 inches tall, 23 inches deep and 24 inches wide
with a 175 sale capacity and a compact floor model requiring 17
square inches floor space with 120 10-cent bag capacity. Company
impressed operators with the 73 per cent gross-profit potential in
popcorn vending., Another natural for bars.

Hamilton Scale Corp., displaying its coin-operated scales, coin
and bill changers and postage vending machines, also showed a
ticket vender. Suggested for use in playgrounds, parks, theaters,
arenas and schools, units can be mounted side by side and will vend
tickets up to $1.50 in value.

A new product slated for airport lobbies, motels, bowling alleys,
golf clubs, department stores, shopping centers, amusement parks
and anv high traffic location was displaved by Electronic Shrine
Boy of Denver. Employing a neutral wax developed by Turtle Wax
Co., the customer uses a chrome handled spray which yields a high
luster without brushing or polishing. Unit is set for a quarter and
will shine a shoe in 60 seconds.

Background music is apparently being restudied by some op-
erators as another location service and natural diversification. Rowe
displaved its Customusic system centered around a 38-pound unit
measuring 11 1/16 inches high, 3 5/8 inches wide and 13 3/4 inches
deep utilizing six tape CARtridges with a maximum of 60 hours play-
ing time.

& The Rowe unit also allows for special timing of programs and
can be set to run for five minutes and be off for five minutes, or
various combinations of alternating sequences. Company offers three
varieties of programming: Commercial—offices, lobbies. stores; Pro-
duction—factories; Atmosphere—cocktail lounges, clubs, exclusive

shops.
(Continued on page 91)

Size OLD STYLE ;
Cue Ball Skill,

Fischet’s new, truly balanced, smaller, precision weight

CUE

ter Pi-ﬂf and NMEW MODERMN Cue Ball.

When You Think Billiards . . .

FISCHER MFG. CO., INC., TIPTON, MO.

Bally Flipper

® Continued from pape B0

distribution by Bally Manufac-
BAll o turing Co.

EISCHER'S S The new game is “Bazaar.”
New Cue Ball o Bl Its startling new feature actually
gtg:f“al,??ﬁﬁ closes the customary flipper gap
Above Center 3171000 when the player strikes t_he
for Much Bet- “lucky U" bumper. The two flip-

Same Weight a2
Ohject Ball

Think FISCHER—That's Quality!

pers nose together, keeping the
ball out of the sewer but permit-
ting continued flipper play until
one of two “L" bumpers is

F\“\\\“\‘\“‘“‘.\““\“\‘

s v
y lkpupoosedl
A pimEEdL

>

N S N N R S R R R N S R S N NS,

r

, scoreboard

_ Natural Finish Hardwood Cabinet
r » Two-faced
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struck. The skilled player can
close the flipper gap again and
again.

“This is the most exciting,
play-provoking innovation in the
flipper field in 13 years,” said
Bally president Bill O'Donnell.

FOR SHUFFLEBOARDS

» 10c 1 :llurur 10c 2

A LA AT LA LA LA A AL RRAR R

¢ ;m':r“fs_’i"l“ﬂw:“' plirer i SIS BiNg Bally recently introduced a fI‘ip-

ﬂ?ﬂ' . Er': mm‘:ill coin box ) ﬂ:“ﬂ?ﬂ'ﬂ bottan scor- FEF gat:nu Wi anﬂﬁler L

P ol .-..‘,:ﬁ Jn dimes « Chrome fube supports innovation. Callcdl Loop the

$1 69,50 Loop,” the game directs the ball

I‘H:ili?hlﬂ MIHIEI:IMTf DELIVERY . . . into play diagonally to the upper
Sidemount Terms: V3 Dep., Bol. C.OD. or S.D. left rather than up the right-

L Scoreboard, MARVEL MANUFACTURING CoO. hand side. (See full description
%gil'??ﬁ WA W, F“::;‘::‘:: ﬁf'éizﬁ'if““" 47, 1. of Bazaar under New Equip-

ment, this issue.)

L
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Equipment

D. Gottlieb & Co. is in delivery of a new four-player Flipper game called
Dancing Lady, which the company is billing as having nine "big-action
features.'” (1) Ballerina light-box animation, (2) New Carousel roto-unit
which scores up to 500 points on numbered targets with "shoot again™
feature on star target, (3) Top-to-bottom playboard action, (4) Four
bottom rollovers to score carousel values, (5) New decagon score-
indicating unit for more efficient performance, (6) New automatic
electric ball-lift, (7) New, illuminated, score-card holder, (8) New, all
stainless-steel front molding and (9) New, triple coin-chute combination.

Bringing the MOA
Exhibit into Focus

® Continued from page 80

(2) The video manufacturers’ modest estimates of location potential
are realistic. (3) The reduced costs of film and machines—with in-
creased film supply—brings the equipment into the operator’s in-
vestment range. (4) Entry of one major jukebox manufacturer
{(Rowe) and the probable entry of others gives the concept a stamp
of permanence. (5) Film-jukebox combinations (from Rowe, Color-
Sonics, Cinejukebox) and wall boxes (Scopitone) greatly improve the
potential of the concept.

Right now many major coin machine distributors are waiting
for moves by other major coin machine manufacturers, while oper-
ators are beginning to experiment piecemeal. There are really very
few machines out, Scopitone has about 2,000. Color-Sonics, Cine-
jukebox and Rowe are just starting.

Farsighted operators say coin-op video will succeed commen-
surate with the talent involved in every aspect of the medium—from
machine design through artist selection through film production and
direction.

And others see coin-operated video tape units just around the
corner. “This would solve the hit tunes dilemma,” one operator

observed.
Dollar Bills, Etc.

The dollar bill accepter (or acceptor, as you will) which ap-
peared on three jukeboxes at the show and is expected to soon
appear on a fourth, represents to many operators a matter of large
significance. “These dollar bill acceptors mean attention by manu-
facturers to the grass roots issue of music merchandising through
imaginative machine design and features,” we were told. “"We were
delighted to see fewer gimmicks for the sake of gimmicks. Every
design and mechanical feature is beginning to mean something on
jukeboxes.”

There is no question that the dollar bill acceptor has created
public interest. We have received more clippings from the daily
press around the country showing photos of the new dollar hill juke-
boxes than with any new jukebox models in many years.

Games Galore

The new games at the MOA show left many veteran operators
agog. As many saw it, three important things happened in the game
field at the show:

1. A low-cost counter game was exhibited (Northwestern), It
reminded many old-timers of the counter games from which the
entire industry, in a real sense, got its start. Many operators have a
enawing dissatisfaction with increasingly more elaborate and costly
equipment. A simple, inexpensive machine gives them a good feeling.

2. Old-line manufacturers came to the show with new ideas.
Firms such as Bally, Chicago Coin, Williams and Midway demon-
strated at the show that their engineering departments are not stag-
nating. Excellent examples of creativity were Chicago Coin's Super-
Scope pun with the illusion of depth and Bally's Bazaar, which
closes the flipper gap.

3. A giant company entered the game field for the first time.
The entry of American Machine and Foundry Co. with two models
of slot racers tickled the typical operator. It affords him another
model choice, and he is certain that the AMF entry will stimulate
the existing industry giants to stepped-up product development. Many

~xpressed the hope that AMF will introduce other types of games.
for the slot-car fad may have peaked out.
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The regal look of
dependability...

new ROck-0Ola
GP/Imperial

i af s Now a new look comes to phonographs! Sleek, modern, plush. Inside, it’s all
quality. The same kind of reliable quality that has made Rock-Ola phonographs
Model 433 the most profitable to operate. 160 selections of stereo-monaural excellence.

7" LLP albums. 33} and 45 RPM records.

Built in the Rock-Ola tradition with simple mechanical components that perform
W flawlessly. That’s why Rock-Olas are so profitable to operate.

A magnificent blend of fashionable styling and stereophonic high fidelity. Designed
to be comfortable in plush surroundings. The new Rock-Ola GP/Imperial is the
beautiful answer for prestige locations. Rock-Ola Manufacturing Corporation,

800 North Kedzie Avenue, Chicago, Illinois 60651.

...the dependable line of
money-makin’music makers

MODEL 500, ROCK-OLA PHONETTE
WALLBOX, Personal listening pleasure,
160 selections. 2 built-in stereo speakers.
Compact stereospeaker-selector, Personal

volume controls. 50¢ coin chute optional.
Model 501, 100 selections available.

FAMOUS MECH-O-MATIC INTER-
MIX. Completely automatic changer
intermixes 7" LP albums, 3314, 45 RPM,
stereo, monaural records. No wires, no
micro-switches or electronic aids for
changing turntable speeds.

www americanradiohistorv com

TRANSISTORIZED AMPLIFIER. All
new Rock-Ola engineered and built tran-
sistorized amplifier provides lifelong
service for phonograph. Saves money
on tube replacements. Simplifies service.
Elimination of excessive heat saves wear.
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SHOW NEWS

CHICAGO—Additional cov-
erage of the recent MOA and
NAMA shows which drew rec-
ord attendances this year will
appear in next week's issue.

AT OO AR OB TR ARR

ALL MACHINES READY
FOR LOCATION

Bally Champion Horse _$445.00
United Lucky Bowler .. 245.00

AMI Lyric 215.00
Rock-Ola 1458 155.00
Rock-Ola 1468 . 195.00
Seeburg Q100 . 345.00
AMI WO 120 & 200

Wall Box 35.00

Seeburg 3W1 Wall Box,
As |Is, But Complete 5.00
Seeburg E1 Cigaret

Machine . . .. . 65.00
Seeburg E2 Cigaret

Machine . 95.00
Eastern, 22 Col. 45.00

Cable: LEWJO Call, Write or Cable

tE‘W dUI]Qs Distributing Co

Exclusive Wurlilrer Distributor
1311 N. Capitel Ave.
Indianapolis, Ind.
Tel.: MElrose 5-1593

11,000 at NAMA Show

By EARL PAIGE

CHICAGO—National - Auto-
matic Merchandising Association
officials reported last week that
the national convention here
drew 11,000 registrants,

NAMA president W. J. Man-
ning Jr., meanwhile, announced
the appointment of Gerald L.
Roseland, president of Watkins
Cigarette Service, Inc., Phoenix,
and also president of the recent-
ly organized Arizona Automatic
Merchandising Council, as West-
ern NAMA Conference and Ex-
hibit chairman. That event is to
be held Dec. 2-4 in Los Angeles.

Manning also announced that a
change in the registration fee ar-
rangement has been made where-
by noh-members of NAMA will
be required to pay a $10 regis-
tration fee. No additional fee
is required for wives of non-
members, Manning said.

Manning also named the fol-
lowing Western NAMA show
chairmen: promotion and ar-
rangements—Marlone W. Foote,
Yendo Co., Los Angeles.; La-
dies’ Hospitality—Mrs.” Ted- R.
Nicolay, San Bernardino; Pro-
gram—DBarney C. Thomson, Kit-
sap Vending, Inc., Bremerton,
Washington,

CARRY OVER
FEATURE

4 WAYS TO SCORE
\WRAQBALL‘-S\ jbl

"9"!’%&1’#&1 ELECTRONIC MANUFACTURING CORP.

3401 Morth Califarnia Ave, Chicago, lllincis G061E = Cable address: WILCDIN, CHICAGO

AVAILABLE FOR IMMEDIATE DELIVERY THROUGH YOUR WilLIAMS DISTRIBUTOR

Billboard Readers

get the news when it's news . . .
each and every week of the year.

record industry.

1 BILLBOARD, 2160 Patterson Street, Cincinnati, Ohio 45214 199
Please enter my subscription to BILLBOARD for
] 1 YEAR $20 [0 3 YEARS $45 ] Mew [] Renew

Every issue is packed with profit-making
ideas for operators of juke boxes, amuse-
ment games, audio-video machines,
tables, cigarette and other vending machines,
background music equipment, kiddie rides,
etc.; plus comprehensive coverage of the

] Payment enclosed

[] 2 EXTRA issuaes for eash

Above subscription rates for Centinental U. 5. & Canada.
Overseas rates =n reques!,
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City State & Zip
Type of Business Title

T T T F F T T rrOTRORORRE RN NN N R TN RN

90

R g e —

Western show general con-
ference chairman Roseland an-
nounced that Susan Barrett,
noted night club and TV per-
sonality, will headline the Dec.
4 banquet at the Ambassador’s
famous Cocoanut Grove where
the Dick Stabile orchestra will
play during the dinner and ac-
company Miss Barrett in the
show.

The \Eﬂ&tﬁ:n. Conference af-
fair will be similar to the Na-
tional affair here in that busi-
ness management sessions will
be held and NAMA State Coun-
cils of wvarious Western States
will hold meetings prior to the
closing Dec. 4 banquet.

Manning Remarks
In his opening address before

NAMA members here during

the recent convention, Manning
also touched on the Western of-
fice and the changes in NAMA
since 1960 when he remarked,
“the year 1960 transformed our
industry again, and many of
NAMA’s most Joyal members
entered into holy matrimony
with .each other. You merged,
The vending industry hasn't been
the same since. Understandably,”
Manning went on, “the last five
years brought more changes into
your association than any period
before. A Western office and
an Eastern office were organ-
ized," Manning said,

In recounting more changes
as the association celebrated its
30th anniversary with the theme,
“Managing for Change,” Man-
ning mentioned such industry
association achievements as the
Price Waterhouse Report, estab-
lishment of public health and
sanitation programs, group in-
surance for NAMA members,
testing programs for vending
routemen, State Councils 1o
reach grass roots membership,
Operation Alert to protect ciga-
ret vending and a tougher anti-
slug law among many other as-
sociation-backed programs.

B OO TGO RO AR

BESS TO HELM
2 VA. GROUPS

ROANOKE, Va. — Jack G,
Bess has announced his retire-
ment from Roanoke Vending
Exchange here to assume a full-
time dual role with State organi-
zations. He will be a paid execu-
tive vice-president of the Music
Operators of Virginia and execu-
tive director of the Automatic
Merchandising Association of
Virginia.

A R R TR TR BTSRRI

JACK BESS, left, new executive
director of the Virginia vending
association and executive vice-
president of the State's music
operators” association, is congrat-
ulated by outgoing National Auto-
matic Merchandising Association
president, Jack Manning.

when answering ads . . .
Say You Saw It in
Billboard
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New Equipment

Bally Manufacturing Co. is shipping standard and add-a-ball models
of a game in which, said Esquire magazine, ''the technique of Flipper
play is radically altered.” Called Bazaar, the new one-player sports
flippers which close together when a certain “U" bumper is struck,
preventing the ball from escaping the playfield but permitting the
player to continue to “flip" until he strikes one of two “L" bumpers,
returning the flippers to normal positions. Another new feature on the
games is a ball-to-ball carry-over, “Super Bonus." It advances every
time “L-U-C-K" is lighted and scores replay. Still another play feature
is the Red Arrow action, with constantly shifting score-values of
bumpers. There are *‘big difference’” top rollovers which shift from 10
to as high as 200 on a rebound. And there is an easy-open free-ball
gate which opens when the lighted top rollover is crossed or when the
"K' bumper is struck when the Red Arrow is lighted.

Bally—Deluxe Fun Cruise
Bally Manufacturing Co. has begun delivery of its new Deluxe Fun
Cruise, an improved wversion of the original Fun Cruise on which
production was stopped some months ago. The game, a flipperless
unit, features entirely new cabinet, playfield and glass. Additionally,
the mystery spotting, which proved such a popular feature in the
original game, has been improved. This is accomplished with a
mystery spotting bumper near the top of the playfield. There is a
mystery spotting kick-out hole at the bottom, too. Another improve-
ment is the snap-out score counter unit. The simple basic ‘lights out”
scoring system and flash flipperless three-ball play characteristics of
the original model are retained in the new game.

said, and, “estimating conserva-
tively," 50 of them are mem-
bership material.

“We also hope to encourage
the fledling Mississippi associa-
tion,” Rowell said. That State

Top Execs
Boost New

‘Bama Assn.

o Continued from page 80

get * the association off the
ground.

The organizational meeting is
scheduled tentatively for the first
week in December, Rowell said.
At the meeting, officers will be
elected and a constitution will
be adopted. There are 100 or

s0 operators in Alabama, Rowell

organized a coin machine op-
erators association last vear,
Members of that group will be
invited to the initial Alabama
meeting, Rowell said.

“We have some big problems
in - this State;” the distributor
said. “For example, we can op-
erate no flipper games. And if
we don't watch out, the State
could hit us some place else. It's
time we got organized.”

NOVEMBER 19, 1966, BILLBOARD
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Skill Derby I“”‘.-"'ﬁg]]' 145 D K C Deluxe Batting Champ (5/61) 175 Wms. Vanguard ..... 175 ?j;%?giﬂl&%‘%ﬁh%ﬂ; cap, new. Write for spe-
EELIHD“LFI;S T:r?xf?glﬁjggt}.fﬁ}} !?H - Sl..l ?2? orp. . Eﬂ“h[ﬂl Play E{‘FI%SE} 325 AL CHINES. ":;:;:I“’:n‘:: ::‘::::
Ski core . ~xtra Inning (5/62) 225
l'able Hockey (2/63) 50 Grand Prix (65) No Ave. Grand Slam (4/64) 785 All Tech Chuck Meeded urgently: Bally 651D, single
Undersea Raider 73 M Hercules (2/59) 145 s LG ERRE ARG o or Baily Moan Bally 641D%, 450 cup. 495
T H BErg man |dWEV Hollywood Driving Range Al Each Wy 125 A asiatoall. E:”; #;:I:Hﬁ.-tﬂ;ﬁ:ﬁrt ;E
2O Average (4/65) 250 All Tezh indian Scout 450 Vendo SO0E Batch
Arizona Gun 150 Bazooka (10/60) 170 Jollv Jokat 75 All Tech Satellite .. . 375 Baottle Vender, 4 sel.
Sl 3 4 - Al Tech Whirlevbird, 375
Chicago Coin T i e ey 120 Major League (3/63) 245 | BEiy meterreie ol 438 CLGVGLAN D CQIN
s : 9 : Captain Kid Gun {‘;,f[‘%ﬁ} No Ave. Miior Tiiiucs Wi A il ool 30 e ST
All-Star Baseball (1/63) 210 Deluxe Shooting Gallery (61) 135 Bally Toonerville
All-Star Hockey 115 Flying Turns (10/64) 191() Mini Golf (10/64) 250 Btk S benn Bl 30 m
Baseball Champ 85 Home Run Baseball (4/65) 330 Official Baseball (4/60) 145 Hﬂ'nr;ul.nadm Merry-Go- s
Batter Up (4/58) 100 Little League (2/66) 345 S : 2029 PROSPECT AVE CLEVELAND 15 OHID
Big Hit (10/63) 85 Monster Gun (9/65) 3t Sopey the Clovs ik e AL S i A1l Prones Tower 1 6715
Big League (5/65) 30 Mystery Score (7/65) 250  Fitch & Bat Z/F (4/66) 375
Bull's Eye Basecball 75 Play Ball (4/65) 295
Champion Rifle Range 2315 Raceway (10/63) 160

4-Player Derby ) ﬁ[] Red Ball (5/59) 95
Goalee Rifle Champ (1/65) 345

New Equipment
CHICAGO '

COIN’S
6 PLAYER

The Game that Can Command More than a Dime!

CEEsy NEW GIANT
OVERSIZE BALL...

with @

THUMB H0I.EI

Seeburg—Avutomatic Sterec Music Center

This non-coin-operated foreground music system plays more than 35
hours of continuous music by using 50 12-inch records. Designed for
plush locations, the unit allows the location to program to the exact
tastes of its clientele. The music system's remote control program -

selector features a choice of three programs or individual sides. At any - T ey s
time, the location may cancel the album playing in favor of a cus- ' ol
tomer's request. Seeburg's music center 1.ua:rt|{:allg..r stores and stacks
and intermixes 33 and 16-r.p.m. records. Housed in a modern set-up
with separate speaker cabinets, the unit includes two 30-watt solid-
state amplifiers which pull out for easy serviceability. Also available

with unit as an optional feature is an automatic timer which will play | . \“ —
pre-selected programs at the time |location desires. ——
e Exclusive = 9 S —
The NAMA Exhibit and Swivel Score Rack | ®
L
Music-Game Operators

® Continued from page it

bLEhurg mtrudu-::cd its Aulumatlc Stereo Muu-‘: Centre, featur-

ing 50 12-inch- long-play albums in 1625 and 334 intermixed speed 5¢-10¢-25¢ Individual Coin Chutes
selectivity,  Unit features a special remote control selector allowing - NEW LARGER CASH BOX
location to select regular commercial records or specially produced 15¢ Flﬂ'f"'z for 25¢ ’ with Removable Partitions

albums. Optional with unit is a automatic timer which allows for
pre-set programming.

Music operators, already introduced to dollar bill acceptors on
phonographs this year, were seen as possibly being more receptive

to its use in vending and evidenced much interest at the Vendo ex- e ALSO

hibit where several- models were shown with dollar bill changers. & e % DELIVERING IMPERIAI. (Puck Bowler) * SUPER'SCOPE (Rifle) ‘
Vendo’s 650 Batch Brew coffee maker, 650 single cup coffec 1

vender, single-cup post-mix carbonated beverage and batch carbo-

nator machines were each equipped with a dollar bill changer de-

veloped by its subsidiary Micro-Magnetics. Billed as an interchanger,

the unit returns 90 cents (on a 10-vend vend).
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| Alse Adjustable 1o 10c Play) ® & WAYS TO PLAY

CHICAGO COIN MACHINE DIV,

CHICAGO DYNAMIC INDUSTRIES, nc.

17245 W DIVERSEY BLVD . CHICAGO ILLINDS &0&14

§
"% PROFIT MAKERS
=
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STANLEY GREEN, Color-Sonics
president, posing proudly beside
imposing Combo-152, a self-con-
tained combination jukebox and
film theater.

Color-Sonics Doubles
Number of Distributors

NEW YORK — Color-Sonics’
president Stanley Green told
Billboard this week that the
company has doubled its dis-
tribution area as a result of its
exhibit at the Music Operators
of America trade show in Chi-
cago.

“Of course there wasn't suf-
ficient time at MOA lo really
button up the many deals and
contacts we made with distrib-
butors in various parts of the
country,” Green said, "but I
can say that at this point we

GUNS
One (1} Chicogo Coin Rifle Gallery
One (11 Texas Ranger Cun
111 Rifle Gallery

One
VENDING

One (1) 5-Col, Stoner Pastry Vender

One (1) Stoner D13 Cafe Coffee Vender

Five 15 30 Continental Corsairs Ciga=
rette Venders (buttons below top of
wencler)

Three (3) 500 Stoner Coffee Venders,
Maode| D]

One (1} Smokeshop Cigorette Vender

One (1) Seeburg Bolly Coffes Vender,
Model 772 (like brand new)

One (1) Stoner 8-Col. Candy Vender,
Model 180MabB

Dre {11 2=Col. Mational Candy Vender

One (1) DuCrenier 20-Col. Cigarette
Wender ;

Two 12) 22-Col. Natianal Clgaretie
Venders

25-10¢ Coan U-Select-1t Candy Venders,
with bases

Three (3} 5¢ Coon U-Select-1t
Caondy Venders, with bases

Twa (21 22-Cal. Eastern Electric
Cigarette Venders

One (1) DuGrenier 10-Col, Candy
Venders

PORTSMOUTH VENDING COMPANY
1909 EIGHTH STREET
PORTSMOUTH, OHIO 45662
TELEPHOME (614) 353-7406

FOR SALE-MAKE US AN OFFER

One (1} Fire Engine
One | 1) Thunderbolt Horse Ride
Cne (1) Stone Age Car

ARCADE
One (1] Mercury Athletic Scale, floor
model
POOL TABLES

Four (41 Irving Kove, T4 x 4" wide
One (10 Al Tech, TU5" x 4" wide

BOWLERS

One (1) United Cypress
One (11 United Tormnada
One (11 United Duchess

PINBALLS
Five (5] Bally FunWays
DOne {11 Gottlieb Kewpie Doll
One |11 Gottlieb Waorld's Fair
One 1) Cottlieb Big Casino
One (1) Gottlieb Marth Star
One (1) Cottlieb Queen of Diomonds
Cne {11 Cottlieb i Gi
One (1) Cottliek Sea Shore
One (11 Cottlieb Bowling Queen

when answering ads . . . Say You Saw [t in the Billboard

have doubled our distribution
pattern. Now,"” added Green,
“it's merely a matter of poing
around the country and closing
up the commitments we re-
ceived at the show.”

Green also emphasized how
operators and distributors are
very important in the future
programming plans at Color-
Sonics. “They're close to the
cularities and demands of their
individual markets,” he said.
“They have an understanding
of what viewers want.”

Leyser Yiews

The importance of operator
and distributor awareness of the
new audio-visual entertainment
media was echoed by Henry
Leyser of Associated Coin
Amusement, who was instru-
mental in  developing Color-
Sonics’ new combination thea-
ter-jukebox known as the “Com-
bo-152," which debuted at the
MOA show.

“This is the way it has to go,”
said Leyser. "It has to be a com-
bination of jukebox and visual
unit. It cannot evolve from the
visual to the jukebox,” he said,
*it has to start with what the pub-
lic universally accepts now, that
is, the jukebox concepts.”

Combo-152, which gets its
name form the fact that it fea-
tures a combination of 128 rec-
ords and 24 film features adding
up to a total of 152 selections, is
this type of instrument, Leyser
noted.

Color-Sonics vice-president
for sales and marketing Sonny
Knazick said, “We've got a prod-
uct engineered and manufactur-
ed with the operator in mind.
The 352 square inch screen and

{Continued on page 94)

....
m\t%?- g-% ”96

Quality and Craftsmanship |

Model No. 1785M—SIZE 78 x 45 x 31

Model No. 1875M—SIZE 87 x 50 x 31
Model No, 1935M—=5IZE 93 x 53 x 31

creators of the new magnetic 24" cue ball.

Xﬂuﬂlmﬁﬂﬂw & sl empany

333 Morton Street « Bay City, Michigan » Area Code 517 892-4536
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DOLLAR BILL ACCEPTOR on Rowe-AC's new Music Merchant being
demonstrated to Richard Mellen (center) of Union Sales, Grgen Bay,
Wis., a newcomer to the business, and Donald Stowe, Wis-Coin, Inc.,
Oshkosh, Wis. Showing how easy it is, Pioneer sales and service
executive Joel Kleiman, Pioneer Sales, Milwaukee,

] il = a = T =il -
e 1o - '_l = 2
5 S

¥ i - - |
i I y il : i = : |“ M

ANTHONY ZORE and his wife from Sheboygan, Wis., seem obviously
pleased at sight of the Rowe-AC Music Merchant's innards as veteran
Pioneer sales and service staffer Jerry Groll at left tells all during
recent showing.

TONY HIRT, Sheboygan, Wis., operator, exchanging remarks with
Rowe-AC's Paul A. Huebsch and Hank Hoevanaar during recent
premiere showing of the Music Merchant at Pioneer Sales in Milwaukee.

e . ke
 * | ——

JOEL KLEIMAN, Pioneer Sales, reacts ecstatically while tasting drink
from bank of Rowe-AC venders during showing of Music Merchant.
Amused at reactions of others is Mrs. Fred Braun of Suburban Vending.

NOVEMBER 19, 19466, BILLBOARD
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‘It Was a Rewarding

Year': John

By EARL PAIGE

CHICAGO—John A. Wallace
traveled an estimated 14,000
miles during the past year as
Music Operators of America
president and invested over 30
total days of his time in MOA
activities. For a man who al-
ready has ample business obliga-
tions as head of Wallace & Wal-
lace Music Co. in Oak Hill,
W. Va., Wallace's devotion to
MOA represems a substantial
sacrifice and commitment.s

“It was very rewarding,” said
Wallace. “1 met a lot of people
during the year and made a lot
of new friends. It was a.lot of
work but 1 am proud MOA
selected me as its president and
!luhpﬂ I've done a good enough
Jn .,I"

That Wallace did a good job
might be indicated in the en-
dorsement tendered MOA by op-
erators all over the country who
worked to boost the 1966 MOA
membership drive past its goal.
This in itself would seem to con-
stitute a measure of confidence
in the Wallace-led association.

Wallace said the largest part
of MOA's task this year was
also the most frustrating,

Royalty

Wallace, who made trips to
State association meetings, to
Chicago and many other areas,
beat a steady path to Washing-
ton during the year as he and
the legislative committee came
to grips with the question of
jukebox royalties,

The rugged West Virginian paid
special tribute to its chairman
Lou Casola, and the other mem-
bers consisting of counsel Nicho-
las E. Allen, secretary James F.
Tolisano, treasurer William B.
Cannon and MOA vice-presi-
dents Clinton 8. Pierce, I. Harry
Snodgrass, George A. Miller,
Henry J. Leyser and MOA ex-
ecutive vice-president Fred M.
Granger.

*We really put in a lot of
work on the first proposal,” said
Wallace, “and thought we had a
bill operators could live with
that wouldn't hurt them econo-
my-wise or be too much work
bookkeeping-wise. It wasn't ac-
cepted,” the 32-year veteran of
the coin machine business said,
“but this we didn't know at the
time we were drafting it.”

The hundreds of hours spent
in Washington by the legislative
committee before the drafting
of its own proposal and after-
ward were far from over when
Copyright Bill H.R. 4347 and
amended Section 116 passed out
of House Judiciary (Billboard,
Oct. 8). “We went back again,”
said Wallace, “to voice our op-
position to this completely un-
workable legislation.™

Although dominated some-
what by the royvalty question,
the Wallace MOA administra-
tion had other significant accom-
plishments in a year that saw
much progress in the coin-
operated industry.

Wallace mentioned MOA’s In-
Hospital insurance plan worked
out with Continental Casualty
Co. of Chicago. “This is an excel-
lent supplementary plan for
members," he said, “and requires
that they only verify their stay
in the hospital. A check is auto-
matically sent directly to the op-
erator with no questions asked,”
sald Wallace of the plan worked
out in three premium levels.

Service Schools

Wallace also touched on the
moves made to offset the short-
age of trained technical men in
the industry, “These service
training schools are something
we're very happy over,” he said,
“and I'm sorry that MOA can't
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Wallace

do as much as we would have
liked on this, but the red tape
of wundertaking a nationwide
training plan is just too much.
We have to lend our support
to the more localized efforts,”
he said.

Progress in the coin-operated
industry itself during the past
year did not po unnoticed by

the MOA president as be men-

tioned the development of visual
entertainment, ““This is progress
and the visual part of this busi-
ness 15 here to stay,” he com-
mented. “Personally, 1 would
hope for a tie-in between visual
and records, and I think we’ll be
seeing this, too.”
Some Criticism
The outgoing president of
MOA was not without criticism
and caution in his advice to op-
erators when he mentioned his
thinking on diversification, an-
other growing factor of impor-
tance during his tenure.
“Operators have been diversi-
fying for several years now and
they must look toward other
means of revenue,” Wallace
said, "but this has to be done in
a business-like fashion. We've
(Continued on page 94)

MOA Wants More One-Stops

o Continued from page 80

iween record companies and

one-stops would be involvement

of one-stops in MOA and its
annual conventions.

“However," he said, "at this
point the interests of the one-
stops are not exactly the same
as ours.” Cannon suggested that
first MOA expand services and
recruit one-stops, develop com-
mon areas of interests, second,
and then, third, set up channels
of communication with record
companies through one-stops.

Cannon insisted, as did other
MOA officials, that operators do
not seek one-stop liaison for pur-
poses of record price discussion.
“Pricing has nothing to do with
the services of a one-stop,” Can-
non said, “and it 1s in the area of
service that we want to set up
a dialog. I'll pay a higher price
for better service. After all, it
makes no fiscal sense to run
from one-stop to one-stop, rec-
ord shop te record shop, looking
for a single request. The search
alone can cost §5."

Said MOA Treasurer Howard
Ellis: “We should actively invite
one-stops into the association,
as they are the only real contact
we have with record companies
outside our annual convention.

“After all, one-stops are an in-
tegral part of the total business
of operating.”

“The- absence of one-stops in
pur association and at our na-
tional convention,” said MOA
Vice-President Les Montooth,
“leaves a heck of a gap in our
line of communication with rec-
ord companies. When you called,
I was about to call my one-stop
and ask him if he wouldn't be
interested in a drive to bring
more of his colleagues into the
MOA.”

MOA Vice-Presidemt Frank
Fabiano said: “We should star
a real push for one-stops. It is
mostly a matter of inviting them

BILLBOARD AD DEADLINE

MOVES UP 1 DAY
FOR THE DECEMBER 3 ISSUE

Due to the Thanksgiving holiday, deadline for the issue of December
3 will be on Tuesday, November 22,

DEADLINE FOR DECEMBER 3 ISSUE: TUES., NOVEMBER 22

in. They want to be formally in-
vited.”

Said newly elected board
member -Johnny Rowell: “I'm all
for one-stops getting into the
MOA in an active and extensive
way, particularly those that take
a serious attitude toward our 1n-
dustry. I've been talking to one-
stop executives in this area, and
they express interest in some
type of affiliation with, the
MOA."

NEXT WEEK: What the one-
stops think about MOA mem-

bership. .

when enswering ods . . .
Say You Saw It in
Billboard

Thal Extra
Touch of
Cluality and
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Action Features

1 Superb light-box animation presents a
. === heautiful ballerina dancing on stage
throughout play of game.

2 New carousel roto-unit scores up to 500
L]

points on numbered targets and ‘'shool
again’' feature on star tarpgel.

action.

3 Full top to bottom exciting playboard

5 New decagon score-indicating unit gives
* ultra-efficient performance.

Mew automatic electric ball-lift for faster
more convenient play.

New, illuminated, score-card holder in-
cludes new easy-to-read “Balls to Play"
and “"Game Over' lights.

New, all-stainless steel front molding, pro-
vides a fresh. clean appearance and com-
fortable feel.

Mew, triple coin-chute combinations, now
available for increased convenience and
earning power,
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Coinmen In The News

DENVER

Although summer volume was
down somewhat, operators in Den-
ver and vicinity were oplimistic
as to fall prospects, many of them
diversifying with new equipment.
Typical was Bill Naeb, Fort Col-
lins operator, who took over the
extensive routes formerly operated
by Wilbur Beyer. Beyer, inciden-
tally has remained with Naeb as
operations manager, because of
his extensive knowledge of the

* mountain area including Poudre
Canyon, Red Feather Lakes, Esles
Park, Grand Lake, elc. . . . Joanne
Vann has joined the staff of Draco
Sales Co,, Denver Wurlitzer
distributors, Mike Savio, prexy at
Draco Sales, left August 30 to visit
his daughter Kathy, a budding
actress playing in summer stock
in Scranton, Pa. A visitor during
late August at Draco was Gary
Sinclair of the Wurlitzer home
office. . . . Chuck Morrison,
who holds the title of the industry’s

“highest operator” in holding down
his routes at Leadville, Colo.,
was in Denver during August,
buying pames and phonographs.
More out-of-town operators beef-
ing up their routes for fall were

Bennett of Sterling, Colo.,
Charlie Harris of Cheyenne, Wyo.,
and Don Parsley, of Acme Cig-

arette Service, Colorado Springs.
BOB LATIMER

LOS ANGELES

Barbara Early, who filled in dur-
ing summer vacations at Lay-
mon, returns to Whittier Col-
lege and her studies. ... Laymon

will display the new “Loop the
Loap™ game. BRUCE WEBER

Color-Sonics
e Continued from page 92

the six stereo speaker system is
an easily serviced mechanism
that affords the operator and lo-
cation The best that the industry
can offer in the way of sight
and sound.”

Delivery Next Spring
Executive vice-president and
chief designer Henry Schwartz
said that the electro-mechanical

record changer, the only com-
ponent of Combo-152 not made

|

Now Bally brings you all the fa
features plus new Mystery Spotting Tht
In addition to Spotting Saucer plus tota

PLAY SKILL GAMES
FOR FUN
AND RECREATION

oulous FUN CRUISE
mper Bumper

new look of

oriental splendor in Backglass, Playfield and Cabinet plus

old favorite LIGHTS OUT scoring WI'
super speedy play for highest hourly earning power.
Beef up your big money “cruise class” operation
by getting your share of the limited production ‘.j'ﬁ. —

of (J5/ally DE LUXE FUN CRUISE row. §

BALLY MANUFACTURING COMPANY - 2640 Belmont Avenue, Chicago

94

'HOUT FLIPPERS plus
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in this country, features parts
that are available here. Delivery
of the Combo-152 is expected
early next spring with an op-
erator price estimated to be sub-
stantially under $3,500,

Louis C. Lerner, president
and chairman of the board at
Official Films, the Color-Sonics
film wing, and also Color-Sonics’
board chairman said, “At present
some 30 new productions are
scheduled and in progress at
Paramount Studios in Holly-
wood and at independent stu-
dios. These will be added to the
extensive present invenlory we
have. Right now,” he added, “we
are producing about six produc-
tions a month.”

The continuous loop car-
tridges, which Color-Sonics
siresses are as easy to replace
as records, are available on a
monthly rental system. The op-
erator receives four each month
and can use his own judgment
as to which four to return each
30 days or may use the optional
film popularity counter.

Model 2600

The company also exhibited
three versions of its model 2600
single unit coin operated thea-
ters at MOA. These machines
utilize 26 three-minute films on
a 300 square inch screen with
high fidelity sound. The full
color machines also employ the
continuous loop cartridges which
has been test-rated as having a
2.000 play-life duration,

‘Rewarding Year’

® Continued from page 93

seen several operators in our
own area try cigarets and candy
and then pull in their horns.
They didn't approach it right.
There's a separation between
music and vending that 1 don't
think operators realize often
enough.”

Wallace was also ecritical in
speaking of what he thinks is
one of MOA's most important
goals, that of developing strong
State associations. “My own per-
sonal opinion is that a State as-
sociation has two things to go
after, legislation and public re-
lations,” Wallace offered.
“There's plenty of work in just
these two things. When they try
to do too much beyond this they
get into trouble.”

Wallace, who believes the suc-
cess of MOA depends vitally on
its grassroots strength in State
associations, said, “To go at this
association thing as a I-won't-
bump - you-and-you-won't-bump-
me business is completely wrong. .
They should approach legisla-
tion, city county and State li-
cense problems and taxes and
this sort of thing. And they
should approach public relations.
This is where a State associa-
tion is important, especially,”
Wallace pointed out, “when
new associations are being set

UFI'I!

ALUMINUM
DE-GREASED

DISCS

FOR STANDARD

©

AND

HARVARD
METAL TYPERS

¢ Packed in rolls of 100
# Avallable with special imprint

Call our PARTS & SERVICE Dept.
for all your Typer needs

TaAaMDARD H aRvarRD

METAL TYPER. iAC

1318 N. WESTERN AVE.

CHICAGO 22, ILL. = EV 4-3120

when answering ads . . .
Say You Saw It in
Billboard
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Should a routeman have

- todouble as an accountant?
Seeburg doesn’t think so.

T g g oy Y
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Only Seeburg

"]r'l_'ﬂlr routeman never E"I-I‘Tr o count
coins, make up rolls, and all that jaz:z
1‘;11!_’11 I'lt_" Services a ﬁu:.‘i“nur:‘.-i E'tL'TED
Showcase. This remarkable phonograph
has a print-out income totalizer. Your
routeman inserts a multi-copy paper

form in it, and it recisters the total of

all coins and bills deposited in the
phonograph since the last servicing.

Then your man gives a copy to
the location owner, empties the cash-
box into a bag along with another copy
and delivers the money to you. You

sets him free.

send the location a check for its share.
It's thar simple. And it cuts your col-
lection costs up to 309 while allowing
your Tom, Dick and Harry to spend
more time on jobs you'd rather have
them do.

[sn't it time to emancipate Tom,
Dick and Harry!

s FeBuRG — Growth through
continuous innovation

The Seeburg Sales Corporation
International Headquarters Chicago
60622

-
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SPOTLIEHT
PICK

Pop LP Spotlights are those
olbums with sufficient sales
potential, in the opinion of
Billboord's Review Fanel, fo
achieve a listing on Bill-
board's Top LP's charts. Spot-
light winnars in *etheér cofe-
gories are selected on the
bosis of their potentiol fo
become top sellers in their

tEiPEElII'I't areos.

Sl =
FHANCIE C LAUDA

oS POINT
FT RASHINGTON LI WY 131050

& 22KF

k'fj MORE GREATEST HITS

Dave Clork Five. Epic LN

24221 (M); BN 26221 (5)

Following in Yhe footsteps af thelr success-
Ful *"Greatest Hits'™™ albuwm, the guinfer
have an equally hot sales jlem in this new
package, Ircluded are ftheir more recent
hits stimulating top sales

) 1*#::*
__l .;f.l

WYi2 34 T.IJ‘E DY I B

mamue M e

POP SPOTLIGHT

E BLUE AUTUMMN
H-nbb:,r Goldsbora. United Art-

ists UAL 3352 (M): UAS 4552

(5)
Goldsboro penned all the selections in this
top package, which leads off with his

cureent. single “Blue Auvtumn.” His fouch
is especially evident In "Pledge of Love'
and recent hif -zingles "'1f Huris Me'" and
"I Know You Betier Than That.'™

sales potential

POP SPOTLIGHT

-
\=// CONTRASTS

Toots Thielemans.
RS 704 SC (5)

Tocts Thielemans’ arfistry on guitar and
harmonica s thowcated in an album of
standards and ariginal compaositions by fhe
artisf. The best of the latter is ""Yesterday
and Teday,” a delightful guitar treatment
of baroque and folk-rock, “"Sweet Georgia
Brown'' has a big band setting, while
"Bluetarte’ makes you want fto waltz, The
sound has the Command fouch

Command

& [l
cover s & visual jreat, end adds 1o the

NI L] =

CONTRASTS...
TOOTS TH]ELEMANS

COUNTRY SPOTLIGHT
&
; LIVE COUNTRY MUSIC
CONCERT

Willle Helsen, RCA Victor LPM
A5 (M) LSP JA59 (5)

What a greal album,
Panther Hall wn  Forf Warfh, the woice
of Willie MNelzan presents his "1 Just Can®
Let You Say Goodbye! and “‘One Day af o
Time' hits, in addition ta lantastic per.
formances of “"Yesterday™ and “'I  MNewvaor
Cared for You."

recorded live anf

[ B6l wM

POP SPOTLIGHT

GAMES THAT LOVERS PLAY
Eddie Fisher, RCA WVictor LPM

3726 (M); LSP 3726 (5)

Mere's Fisher at his best and enhanced
further by the superb arrangements of
Nefson Riddle. Material s an  exceplional
array @b current pop funmes adding to the
programming  and sales pofential. Should

bring Fisher back fo the LP chart wifh
impact.

] |
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POP SPOTLIGHT

WINCHESTER CATHEDRAL

Lawrence Welk, Dat DLP 3774
im): DLP 25774 (5)

The ‘Welk group comes up with anobher
sales winner fealuring Yheir own  special
freatments of currenf pop hits. The szales
power of ‘Welk, combinsd with the well-

planned program, eguals a big chart entry.
The teile tune,
Samba’’

‘Born Free' and "Summer

are standouts,

POP SPOTLIGHT

A TIME TO LOVE

Leslie Uggoms, Atlantic 5D
8128 (5); B128 (M)

In addition 1o a smooth dolivery af the
aloum’s title song, Leslie Uggams delights
in dingtinctive treatmants of virfually every
thing from ““We Can Work It Out"™ and
& lLover's Concerfe™ fo '""Begthoven fhe

Devil and the Deep Blue Saa'" and “Inka
inka Depa™

Ll i

LESLIE
UGGAMS

A TIME
10 LOVE

rrm Ifield's

ALE BF TWO ‘.|1|P

COUNTRY SPOTLIGHT
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TALE OF TWO CITIES

Frank Ifield. Hickary LPM 136
gl

How caming inta his own on Hickory, Frank
itield's single “"Call Her Yowr Sweetheart,'
which 5 on this LP, is getting heavy air
play and saled. 1feld tums in autstanding
performances of '"Rostes From & Stranger™
and “"Take Good Care of Her™ This album
is & winmar fram the start.

POP SPOTLIGHT

THE TWO SIDES OF
MARY WELLS

Ateo 33-199 (M); 33199 SD (5]

The pop wvocalist |s given ample epporteniy
to display her wversatility in fhis diversified
program. The songs are all of recent vins
fage, with '""Satisfaction’™ and “'Goad Lowin
highlighting tha rock 51:!:. and & smoalh
“Shadow of Your Smile* standing oul in
the ballad bhalf. Outstanding pertGrmance
and arrangements will make this a fap

MBum
Philips FHM 200-223 [(M];

’
PHS &00-223 (5)

Frankie Valli angd the Seasong have a hat
haliday package with fthiz release. Their
Christmas hit of & Few seasons back,
*Santa Clavse Is Comin' to Town,'' |4
included along with .an  exciting  “'Little
Drummer  Boy.'" Qutstanding Bob Crewe
production will merif much air piay and
sales,

@

CHRISTMAS SPOTLIGHT

THE 4 SEASONS' CHRISTMAS
ALBUM

¥
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CLASSICAL SPOTLIGHT

HANDEL: MESSIAH (3 LP's)

Various Artists/ London Sym.
phony (Davis), Philips PHM
3392 (M): PHS 3-792 {5)

Colin Davis conducts: a fruly-baroque "Mes-
siah'” by using original score plus embel-
lishments of Handel's: peériod. The London
Symphony Orchestra and - Chorus - are  Hne,
as are the guartet of soleists. John Shirley-
Quirk's ""The Trumpet Shall Sound™  and
Heather Harper's 1 Enow That My Re-
deemer Liveth” are high spofs

@

POP SPOTLIGHT

MUSIC OF HAWAII

Henry Moncini. RCA  Victor

LPM 3713 (M); LSP 3713 (5)

Mancinl can be  relied upon to come op
with LP sales winners and this new affering
i no exception, Leading off with the main
theme aof the Ffim “"Hawaii,'”" Mancini's
orchestra and chorus lend thest easygoing
sfle fo 2 dozen songs associated with
the 1slandy,

Miriam Hniuu;

T R T
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POP SPOTLIGHT

ALL ABOUT MIRIAM

Miriam Maokeba. Mercury MG
21093 (M); SR 41095 (5)

The engaging Mirlam Makeba lends her
charm and style to an interesting collection
of African and American songs, Notl enly
dees she  eExcell in an  almost-patenied
“"Click %Song,” bub also in songs like "Mas
Que Mada™ and & beart-warming ""Mommy,
Mommy., What Iz Heaven Like?'

e
COUNTRY SPOTLIGHT

YOURS SINCERELY

Jim Reeves. RCA Viclor LPM
3709 (M); LSP 3709(e) [S)

Loungéry fans all over the world will really
sppreciate this collector’s  item of Jim
Resves narrating his life, The package of
wongs—"Blue Yodel Mo, 5. ""Mexican Joe,™
"Yonder Comes &8 Sucker—all represent
mutical landrmarks, A& historic album  due
ta have hisfgric sales

—

CLASSI .«'  POTLIGHT
ORMAND  PHILADELPHIA
ORCHESTRA . REATEST HITS

Columbia ML &33<4 ‘M) MS
&734 (5)

This should be a blockbuster, Ormandy and
the Philodelphia perferm the popular clas-
gics—OFfenbach's ""Can Can,'" Strauss’ "Blue
Danuba,” Debussy's “Claire de Lune'—with
the musicianship, precivian and inspiration
worthy of that great orchettra, 1t should
be high on the pop album charts as well

POP SPOTLIGHT

GREATEST HITS

Manfred Mann., United Artists
UAL 3551 (m); UAS 4551 (5)

All the big ones are here—from “'Do ‘Wah
Diddy Dniddy"™ to the raucous "My Little Red
Book.' Some of the selections have been
big singles by other artists, but the Man
fred Mann group gives them a first-rate
workout, The &trong rock beat keeps fhe
package maoving and the wide array of
hits should insure top sales,

tliricn

POP SPOTLIGHT

THE SIDEKICKS FEATURING
“FIFI THE FLEA™

RCA  Victor LPM 3712 (M

Q
LSP 3712 (5)

The: new group's current single titles their
debutl. album, which altg  includes  their
recent kit ""Svspicions.”” Well-blended voices
and & solid dance beal! make their rendi-
fian af “More” a standowt, Package should

be & big chart ltem, nat Hmited to teen
Buyers
A s, = 5 T LS
@ COUNTRY SPOTLIGHT
" NORMA JEAMN SINGS A

TRIBUTE TO KITTY WELLS

RCA Victor LPM 3664 (M); LSP

3664 (5]
& ponstant chart performer, Morma Jean
pays fribute fo Kitty Wells with a zelection
ot the songs Kifty made standards—''Mak
ing Belleve," "It Wasn't God Who Made
Honky Tenk Angels,” ""Amigos Guitar.'t Bul
the LP i3 more than just a 1iribule; she
has done them all excellently and with
her owm style

thould chalk hbig sales

CLASSICAL SPOTLIGHT

RAVEL: BOLEROC /| MUSSORG-
SKY-RAVEL: PICTURES AT AN
EXHIBITION

Berlin Philharmenic (Karajan],
Dautsche Grammaophen LPM
39 010 (M) SLPM 139 010 (5}

Karajan's broad vision take:s & good hald
here to make fhis warhorse fresh and
colorful,  Although the "Belera” s not
parti '"srly done dif zrer Iy er
th us ie tasteh
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