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Artists Caught In
WNEW-FM And
WPLJ-FM Fight

NEW YORK—~WNEW-FM and WPLJ-FM
are locked in a programming battie here in
which artists are beginning to become casu-
alties. This intense competition by the two
AOR outlets reflects the heightened concern of
stations across the nation who are cranking up
promotions and programming to insure high
numbers in the all-important fall Arbitron rat-
ings survey.

Onc act caught in the crossfire is Devo. the
Warner Bros. group. which will never again be
played on WNEW, according to a spokesman
at WB, who asks not to be identified.

“The situation is too delicate to comment
n.” he says. He notes that WNEW has been
running Warner Bros. “Music Shows” tapes of
live concerts for five years and a Devo show is
coming up in November. “It will be interesting
(Continued on page 109}

NEW YORK -High fidelity stereo music
beamed live across the country is taking a

giant feap forward with the introduction of

a satellite delivery system to the RKO Ra-
dio Network.

RKO has hooked up 60 stations to the
big bird in the sky including its own 12
outlets for its various features and music
specials.

The first music show to benefit fror the
new hookup i1s RKO’s two-hour special on
Paul Simon. which will be broadcast Oct.
18. Herctofore RKO and other networks
had been distributing such programming
on disks or tape to affiliate stations.

A Linda Ronstadtspecial will also be fed
from the satellite system Nov, 8. But the
major development from the satellite serv-

By GERRY wWOOD

NASHVILLE—Record producers
cutting songs out of their own pub-
lishing companies have created a
longstanding problem for other
Nashville publishers. But, rather
than shedding crocodile tears or rip-
ping out fast-graying hair, the pub-
lishers are countering the problem
with a variety of techniques—some
of them new.

More sclective song presentation.
better sounding demos, signing
more writer-artists and launching
in-house production situations are
the favorite methods now being em-

What is this man holding? ONLY THE HEARTS AND MINDS OF THE WORLL!
THE ORIGINATOR OF THE ELVIS
COSTELLO STYLE OF MUSIC! 20 SONGS NEVER BEFORE RELEASED 04
ANY AMERICAN ELVIS COSTELLO LP! THAT'S “TAKING LIBERTIES,” 04
(Advertisemen-)

THIS MAN IS ELVIS COSTELLO . . .

COLUMBIA RECORDS AND TAPES! JC 36839!

ployed by publishers seeking to
achieve the often formidable feat of
obtaining cuts through producer/

publishers.
In an ironic backlash. the pro-
(Continued on page 68)

RKO To Beam Live
Stereo Via Satellite

By DOUG HALL

LIS T LA LSNP

Nashville Publishers Buck
Producers’ Song Control

ice will be RKO’s new five-hour, five-day-
a-week overnight music and interview
show to be known as “Night-Time Amer-

a.” The show. which will debut Jan. 1
will be delivered in stereo to a system that
at this point is expected to include 120 sta-
tions.

This bold step will put RKO in the tore-
front of the race into satellites by the net-
works. Mutual. the only other commercial
network with working satellite service, now
serves 16 stations.

Mutual expects to have 80 stations con-
nected by satellite within the next 30 days
and 150 hooked up by the ¢nd of the year.
The company is surveying sites for an even-
tual receiving dish instzllation at 750 sta-

(Continued on page 32)
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High-End Blank
Audio Tape Key
To Fall Promos

By GEORGE KOPP

NEW YORK-—Blank audio tape promo-
tions for the fall reflect the continuing domi-
nance of premium formulations in the tape
market. But despite the surge in home video,
only Sony and Memorex will promote their
videocassctte lines.

Maxell, Fuji and TDK say they have no
plans to promotc videotape. Says Fuji vice
president and general manager John Dale:
“We don’t want to irritate our dealers by pro-
moting a product we can’t deliver. Tape is in
very short supply. particularly in the U.S.”
Dale’s concern is echoed by TDK vice presi-
dent Ken Kohda.

Maxcl advertising director Chris Mangio-
panc says only that his company “is where it
wants to be” in video, to explain the no-pro-
motion stance.

(Continued on page 69)

Bogart Eyes Interplay
In Gospel-Secular Field

LOS ANGELES—Amid rcports
he plans to launch a new gospel la-
bel, Neil Bogart set the tone of secu-
lar and religious music business in-
terplay with his keynote address
Tuesday (23). launching Billboard’s
first Gospel Music Conference at the
Sheraton Universal Hotel.

Introduced by Lec Zhito, Bill-
board’s publisher and editor-in-
chief, Bogart. president of Board-
walk Entertainment Co. and former
head of Casablanca Record & Film-
Works, took a future look at gospel
from the corporate level.

“Will gospel music flourish along-

(Continued on page 107)

These KORGIS are anything but dumb! They play classic British pop with
panache and style exemplitied by “Everybody's Got To Learn Sometime"
(E-47055) the top ten single that hit in as many European countries. So
expect DUMB WAITERS (6E-290) to deliver the rock 'n’ roll goods on a
platter from Asylum Records & Tapes. A Rialto Records Ltd. Production.
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Themes Of
Pop Lyrics
Stretch Into
New Areas

Tunesmiths Explore Old
Age, Rebellion, Ambition

By PAUL GREIN

This is the first of a three-part series on the
themes addressed by contemporary music song-
writers. This week’s installment focuses on the
pop angle, subsequent stories will deal with
country and r&b.

LOS ANGELES—Love, sex, music and
dancing continue to be the principal themes
this year for pop music tunesmiths. These are
the timeless song subjects; perennials.

But pop writers in recent months have also
addressed such equally universal topics as
boredom in the classroom (Pink Floyd’s “An-
other Brick In The Wall”), the frustration of
living under rigid rules (Rocky Burnerte’s
“Tired Of Toein’ The Line”), the desire to
move beyond one’s humble small town origins
(Lipps Inc’s “Funkytown”), the quest for suc-
cess and immortality (Irene Cara’s “Fame”),
and, ultimately, the regrets of old age (George
Burns’ “I Wish 1 Was Eighteen Again™).

1980 hits have also focused on the eternal
joys of adolescence and young adulthood:

General News
1980 HITS GO BEYOND PERENNIAL THEMES

cars, music and dancing.

Donna Summer’s “On The Radio,” Charlie
Dore’s “Pilot Of The Airwaves” and Billy
Joel’s “It’s Still Rock’N’Roll To Me” are sa-
lutes to the power of pop; Gary Numan’s
“Cars” represents this year’s batch of car odes;
and the Brothers Johnson’s “Stomp!” and Mi-
chael Jackson’s “Off The Wall,” both co-
written by Rod Temperton, are tributes to party-
ing, dancing and having a good time. Some
things never change.

A few pop hits this year have treated global
concerns, including Charlie Daniels’ high-
charting flag-waver, “In America.” That’s not
a new phenomenon: in times of national crisis.
patriotic-themed records often muscle their
way onto the national charts.

In the spring of 1966. when the nation was
plunging deeper into the Vietnam conflict, Sgt.
Barry Sadler hit No. | with “Ballad Of The
Green Beret.” In February 1974, when Water-
gate was testing America’s confidence in its

leaders, Bryon MacGregor hit the top five with
his spoken-word tribute, “Americans.”

And last summer, in the wake of Iran, Af-
ghanistan and a worsening economic climate,
Charlie Daniels and his cohorts earned wide
airplay with this feisty salute:

“Well the eagle’s been flying slow and the
flag’s been flying low/And a lot of people sayin’
that America’s fixing to fall/ But speaking just
Jor me and some people from Tennessee/ We've
go! a thing or two to-tell you all/ This lady may
have stumbled but she ain’t never failed/And if
the Russians don’t believe that they can all go
straight to hell.”

Several black-oriented pop hits this year
have dealt with national issues, led by the
Temptations’ sizzling “Power,” cowritten by
Motown chief Berry Gordy: “All you poor, all
you needy/All you doing is giving to the
greedy.”

Earth, Wind & Fire’s “Let Me Talk” deals

(Continued on page 111)

David Augurs '80
ASCAP Gross Of
Around $150 Mil

LOS ANGELES—ASCAP presi-
dent Hal David. speaking before his
first West Coast membership meet-
ing at the Beverly Hilton here
Wednesday (24), predicted the li-
censing society will realize income
“in the neighborhood” of $150 mil-
lion in 1980.

The figure includes a retroactive
CBS payment of $9,270,000 as a re-
sult of ASCAP's Supreme Court vic-
tory over blanket licensing which
will be nonrecurring. ASCAP in-
come in 1979 totaled nearly $128
million.

For the first eight months of 1980,
ASCAP reports total receipts of
$97,755,000. Broken down further, it

(Continued on page 68)

Billboard Singles
Radio Action
Feature Boosted

LOS ANGELES-Effective with
the Oct. 4 issue, Billboard is expand-
ing its Singles Radio Action feature
that will increase communication
between record manufacturers, ra-
dio stations and retail.

The number of stations reporting
to Billboard’s Hot 100 chart in-
creases from 120 to 150. While the
former chart included the two key
prime movers and two top add ons at
each station, the revised feature will
now include additional prime
movers as well as all product added
at each station every week.

All product adds, will in many
cases, indicate whether it debuted
with a number, as an album cut, an
extra or otherwise. Additionally, the
Singles Radio Action feature has in-
creased from two pages to three.

The feature will still be split into
eight regions and will retain such
features as national prime movers,
national top add ons and national
breakouts, along with regionai
prime movers, top add ons and
breakouts.

The new chart now also lists each
station’s music director and/or pro-
gram director.

The expansion of the Singles Ra-
dio Action was initially explained by
Bill Wardlow, Billboard’s chart di-
rector, at the recent National Assn.
of Broadcasters convention in New
Orleans.

The expansion of this feature is
Just the beginning of many addi-
tional radio features that will be ini-
tiated in Billboard within the next
few weeks.

Billboard photo by Bonnie Tiegel

VOCAL JAZZ--The Manhattan Transfer regales the Monterey Jazz Festival with its unique sonic skills. That’s Janis
Siegel, Tim Hauser, Alan Paul and Cheryl Bentyne at work. Complete coverage begins on page 47.

RCA Bar Codes Its New LPs On Jan. 1

NEW YORK—RCA Records will
start bar coding new LPs starting
Jan. 1, thus bringing the industry
closer to an era of implementation
by major manufacturers.

Currently in the bar coding fold
are A&M, Arista, CBS, Chrysalis,
for all new product, and selected re-
leases on WEA and Capitol-EMI la-
bels. Although there’s no official
word from PolyGram and MCA, in-
dications are that these two manu-
facturers are not far away from an-
nouncing similar intentions.

RCA’s decision was announced
by Jack ChudnofT, vice president of
marketing, at a board meeting here

of the Recording Industry Assn. of
America Thursday (24). The RIAA
meeting was attended by representa-
tives of the National Assn. of
Recording Merchandisers, which
along with the RIAA, has been
highly supportive of a move to bar
coding by the industry. Also on
hand were audio and video industry
representatives and Universal Prod-
uct Code Council members.

Bar coding will also appear on all

Complete coverage of Bill-
board’s Sixth Talent Forum ap-
pears on pages 38-46.

RCA SelectaVision videodisks,
which are scheduled to be marketed
within the first quarter of 1981.
Industry observers have stated
that bar coding among manufac-

turers can be no less than an 80% of

the industry if the system is to suc-
ceed as an inyentory control
method.

“At optimum efficiency,” states
Chudnoff, “bar coding will offer re-
tailers, distributors and manufac-
turers substantial cost efficiencies.
As the hardware comes down in
price and the advantages become
more apparent, bar coding will be-
come a necessity within our indus-
try.”

ASCAP, BMI,
SESAC Land
Cable TV Fee

By JEAN CALLAHAN

WASHINGTON-The Copyright
Royalty Tribunal has awarded
ASCAP 54% of the performing
rights societies’ share of 1978 cable
television royalties. BMI gets 43%
and SESAC the remaining 3%.

The Tribunal decision, issued
Tuesday (23), is based on a number
of factors including total license fee
revenues of the performing rights so-
cieties during 1978, each group’s
share of 1978 local television license
rates and each group’s share of 1978
tv and radio performance credits
and jukebox royalty fees.

The decision was not unanimous.
Tribunal Commissioners Clarence
James Jr. and Frances Garcia disa-
greed with the majority’s findings,
arguing that ASCAP should have
been awarded 60% of the perform-
ing rights societies’ shares, BMI 37%
and SESAC 3%.

Together, the music groups share
4.5% of the total $14 million cable
royalty pie for 1978. At hearings
held in August, ASCAP asked for at
least 63%. BMI called for an even
split between ASCAP and itself,
each taking 47.5% and leaving 5%
for SESAC.

Despite the Tribunal’s order grant-
ing ASCAP a larger share and BMI
less than the 47.5% requested, BMI is
claiming a victory. “This finding
represents a major step toward BMI
income parity with ASCAP,” BMI
general counsel Edward Chapin
said. “and is recognition of what we
have long maintained—that the use
of BMI music on local television has
increased dramatically.”

In the past, contracts with local tv

(Continued on page 68)

MCA’s Bergamo Urges Retailers To Mine Video Field

By JOHN SIPPEL

SEATTLE—Retail can survive in
an industry plagued by skyrocketing
costs, under capitalization and dis-
unity by jumping immediately on
the video software bandwagon,
MCA’s Al Bergamo urged the more
than 70 Budget Tape & Records
store owners meeting at the Double-
trec Inn here.

The MCA Records Distributing
president also forecast $9.98 for al-
bums and $1.98 for singles in 1981.
Some 60% of the tap accounts are
under financed, causing labels to
tighten credit controls constantly, he
said.

Stated Bergamo in his keynote ad-

dress before the 10th annual meet-
ing: “Videocassettes are growing in-
credibly at a rate of 62.5% a month.
The units cost from $500 to $1,000
each. There are 1.2 million in homes,
that’s less than 2% of the tv homes.
In the next five years we’ll move 10
million more playback units.

“The motion picture business
knows how to sell its product. Strang-
ers know ‘Jaws,” ‘Blues Brothers’
and ‘Xanadu’ as movies. We have a
great bottomline on the ‘Xanadu’ al-
bum. But the average person knows
the movie better than the record,”
Bergamo stated. MCA, of course,

Billboard (ISSN 0006-2510) Vol. 92 No. 40 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
scription rata: annual rate, Continental U.S. $110. Second class postage paid at
New York, N.Y. and at additional mailing office. Current and back copies of Bill-
board are available on microfilm from KTO Microfcrm, Rte 100, Millwood, N.Y.
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich.
48106. Postmaster, please send changes of address to Blllboard, P.O. Box
13808, Philadelphia, Pa. 19101, (212) 764-7376.
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distributes the MCA DiscoVision
videodisk.

“The Tower San Francisco store
sold $25,000 worth of videocassettes
in the first month. More impor-
tantly, classics and jazz sales in-
creased 110% at the same time. The
videocassette customer is 25-39 years
old. He’s making $50,000. Look at
the dollars, not margins in selling
video software,” Bergamo in-
structed.

To protect against home taping
MCA will ship videocassettes of
many new movies 90 days after
theatre release. “Smokey & The

(Continued on page 10)
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Rackers Seek Manufacturer Relations Boost

Conference
Eyes the ‘3
Pressures’

SAN DIEGO—Plagued by what is
termed ‘“three-pronged pressures,”
rackers will attempt to reinforce
lines of communications with manu-
facturers at the National Assn. of
Recording Merchandisers-spon-
sored Rackjobber Conference
Wednesday through Friday (1-3) at
the Sheraton Harbor Island Hotel
here.

Joe Cohen, NARM executive vice
president, says the turnout is SRO,
with 150 industry members set to be
on hand.

Rackjobbers, whom Cohen “con-
servatively” esuimaies stili account
for 40% of music industry sales, are
“being squeezed.” he adds, “‘on
three sides by economic problem
and industry pressures.”

“First, even though August and
September have seen an increase in
sales, rackjobbers, along with all re-
tailers. are still experiencing extreme
pressure because of the overall de-
cline or record and tape sales for al-
most a year.

“Second. rackjobbers are pres-
sured by the general decline in earn-
ings of many of the chains they serv-
ice, chains like Sears and J.C.
Penney, both of whom suffered sec-
ond quarter declines of more than
60%, and Kmart, down 34%. Being
squeezed by the softness of the
record and tape business on one side
and by declining business in the
racked accounts they service, they
then must deal with the third pres-
sure, a restrictive and totally un-
precedented change in manufac-
turers’ returns, promotional and
advertising policies.

“Itis our objective, by opening up
avenues of communication, that we
can alleviate the three-pronged pres-
sures plaguing the rackjobbing com-
munity.”

During the business sessions. pro-
grams include tape packaging, mer-
chandising for the racked account,
implementation of the “Give The
Gift Of Music” campaign in mass
merchandised outlets, and the spe-
cial problems of counterfeit product.

NARM has also set “one-on-
one” appointment schedules be-
tween merchandiser and manufac-
turer, to be conducted each after-
noon in the poolside lanai rooms.

A dinner meeting Wednesday (1)
will feature an address by Paul
Smith, senior vice president and
general manager of CBS Records,
who will speak on the subject of
“The Manufacturer Views The
Three Way Relationship: Racked
Account/Rack Jobber/Supplier.”

Kenneth A. Macke, chairman and
chief executive officer of the Target
Stores will keynote the conference at
its first general session Thursday (2).

This session will also feature an
audio/visual presentation with in-
terviews of five executives of mass
merchandise stores who are com-
mitted to the concept of rackjobbing
in their outlets. The presentation in-
cludes Calvin Allen of Sears. David
Birkett and Al Geigle of Montgom-
ery Ward. Harry Suttmiller of Gold
Circle and Charles Staley of
Woolworth/Woolco.

The meetung will also hear from
Dr. Tom Connellan, a consultant
from the Univ. of Michigan School
of Business on “How We Communi-
cate;” a presentation on “Implica-
tions Of Size And Space Limitations
in Racked Accounts” by Herbert
Dorfman. Eastern division vice pres-

(Continued on page 57)

FRIENDLY PERSUASION—RCA singer Waylon Jennings, second right,

watches actor Larry ““J.R.” Hagman display his favorite form of persuasion

during a backstage break at the Hollywood Bowl. The occasion was a benefit

concert by Jennings which raised more than $250,000 for the striking

Screen Actors Guild. Looking on left, is Carson Schreiber, RCA regional coun-

try promotion manager, and Charlie Cook, right, program director of L.A.'s
new country formatted KHJ-AM.

s WISHFUL THINKING 2

Stability Desired
By N.Y. Retailers |

> By IRV LICHTMAN

NEW YORK—-New York Metro-
politan record retailers, confronted
with a traditionally volatile discount
pricing structure, may hope for
greater pricing stability with the pos-
sible removal of Korvettes from the
scene, But it’s likely to be wishful
thinking.

The ailing Korvettes chain, which
has suspended operations pending
reopening for a public sale of its re-
maining inventory, has generally
challenged other retailers to keep up
with its lowball pricing, although it
has by no means been the top under-
cutter in town.

“If Korvettes does go,” says Roy
Imber, whose Elroy Enterprises
services 31 TSS/Record World
stores, “it could hopefully bring
more pricing stability here. But if
you lose one heavy discounter,
you're likely to gain another who
wants to be the pricing big shot.”

Imber’s impression is seemingly
bolstered by recent advertising by
Alexander’s, the department store
chain that offered its entire LP in-
ventory at $3.99 for $7.98s and $4.99
for $8.98s for a two-day period.

In addition, the ad contained even
lower prices—with a “limit” of one to
a customer—on selected inventory.
including $8.98s such as Diana Ross’
“Diana” and the Rolling Stones’
“Emotional Rescue” at $3.99. and
Bob Seger’s “Against The Wind™ at
$4.19.

Another contender as a major dis-
count factor to fill the Korvettes void
could be Crazy Eddie’s. with five of
its store devoted to recordings. Its al-
ready heavy advertising of audio
hardware may well begin to in-
corporate recording merchandise.

Another department store chain
here, Mays, with eight outlets in the
area, offered specials Thursday (25)
on sclected CBS and WEA hits, at
$4.97 or $4.99, although it tacked on
a dotlar for tapes, which wholesale
at the same price as LPs.

Both the Alexander’s and Mays’
moves are typical of department
store units that, like Korvettes, tend
to lure customers into their stores
with lowball pricing approaches on
recording inventory.

However, not only competitive
reasons, but bottom-line considera-
tions are pricing factors for others.
Jay Sonin of Record Hunter. only
several blocks away from Korvettes
flagship store on Fifth Ave.. recently
raised his shelf prices about 50 cents
to reflect both the costs of doing
business and recent manufacturer
price increases of about 3%. I got
tired of waiting for the rest of the city
to wise up.” he explains.

Sonin says an upcoming ad in the
Sunday Times will contain his high-
est across-the-board increases yet.

(Continued on page 57)

In This Issue

CLASSICAL...........ccceeeevvneennne. 62
CLASSIFIED MART.. ..55,57
COMMENTARY ..... 18
COUNTRY.......c.ccovureeeneneecarnnne 94
DISCO BUSINESS ..... 48
GOSPEL......ccccveeeerecreccnennn. 64
INTERNATIONAL.................... 100
......................... 66
PUBLISHING .......................... 68
RADIO ........coeeeeerreereeceneeennnnns
SOUND BUSINESS/VIDEO...... 69
FEATURES
Counterpoint ........ T 51
DiscoAction................ccoooen. 49
Inside Track.............cooooeiinnn 118
Lifelines.......ccccvveemniiiiiccniinnnnn. 106
Rock 'n’ Rolling.........cccccccene. 16
Stock Market Quotations ........ 8
Talent Forum Coverage........ 38-46
VIDCOM Preview .................. 70-79
VOX JOX eoviieiiiiiiiiiiiiiieece 28
CHARTS
1()0) (RS S S, 10153101V
Smgfes Radio Action
......................... 22,24,26
Album Radlo Action Chart....... 30
BOXOSICE gk ombiieceobbist g 37
Bubbling Under Top
LPs/Hot100............... Te—, 83
DiscoTop 100 ........ccceeviiinnn. 50

JazzLPs ...
Hits Of The World .....
Hot Soul Singles.......
LatinLPs ..............

Spiritual LPSs ...........ccooveinnnn.
Hot Country Singles . ..
Hot Country LPs .. .
Hot 100 ..o 112
Top 50 Adult Contemporary ....
Top 40 Videocassettes .............. 76

RECORD REVIEWS
Album Reviews
Singles Reviews
LP Closeup Column

www.americanradiohistorv.com

Executive Turntable |

Record Companies

Earl McGrath, president of Rolling Stones Records in New York for three
years, resigns from that post Wednesday (1). Art Collins, McGrath’s assistant,
will assume McGrath’s duties under the title of vice president of Rolling
Stones Records & Enterprises, for the U.S. and Canada. For all other terri-
tories, Colin Burn, based in London. is the head of the Atlantic-distributed la-

bel. Burn was the licensed label’s general
manager for EMI Records U.K. At the same rF
time, Melvyn R. Lewinter is upped as senior
vice president/comptroller of Atlantic in
i New York. He was vice president/comptrol-

| ot ler since 1974. He joined the label in 1970 as
comptrolier. ... Pete Johnson and Adam
Somers clevated to vice presidencies at

Collins Warner Bros. in L.A. Johnson, creative direc-
tor, retains that position in addition to being

vice president. Somers exits his post of director of merchandising and national
operations manager 1o become vice president and director of creative services
and operations. . . . Worthy Patterson returns to Casablanca after a short leave
to take over as vice president of East Coast operations in New York. He was the
label’s East Coast marketing director. Prior to his Casablanca affiliation, he
was national promotion director for RCA
and marketing director for WB. ... Stuart
Alan Love joins Atlantic’s Carrere label in
L.A. as vice president of West Coast a&r.
Most recently an independent producer,
Love was an a&r staffer at CBS. ... Alan
Wolmark moves up to associate director of
national AOR promotion for Atlantic in
New York. He joined the label in 1978 as
manager of national LP promotion and spe-
cial projects. Before that, he was an assistant editor at Record World magazine.
.. Gerry Griffith upped to director of r&b a&r Arista in New York. He leaves
Motown where he was director of the creative division. Previously. he was Co-
lumbia’s West Coast director of r&b a&r. Also, Joe Polidor is named Midwest
regional marketing director. Based in Morton Grove, Ill., he was Phonogram/
Mercury's national LP sales manager. ...
Kick Van Hengel is appointed director of Eu-
ropean promotions for Capitol/EMIA/Lib-
erty Records as of Nov. |. Temporarily oper-
ating from Los Angeles, Hengel, formerly in
charge of the international division of UA/
Liberty, will be based in London. ... Phil
Midiri moves from director of marketing ad-

Lewinter

0
Johnson Somers

L = ; . 5
tration at CBS International in New
Patterson [ . i . Love
York to director of administration at CBS
Australia. ... At Ovation in Chicago, David Webb becomes director of artist

relations and special projects. For three years, he was the label’s marketing di-
rector. Simultaneously, Lauren Wood, formerly the label’s national secondar-
ies pop promotion director. is tapped as national AOR promotion director. Mi-
chael Radford is upped to operations manager and assistant a&r adminstrator
of Ovation’s country division in Nashville.
He was national country promotion director.
. Miriam Pace Longino joins RCA in
Nashville as administrator of artist develop-
ment services. She previously was a reporter
for the Union Daily Times in Union, S.C. . ..
Neal Joseph is appointed East Coast director
of a&r for Word Records in Nashville. For-
merly, he was director of song promotion Griffith
and development for the Benson Co. . .. Mi-
chael Goldstone moves in as West Coast tour publicist for Chrysalisin L.A. He
exits the post of publicity coordinator, which is being filled by Danae Schwin-
ner. She was a West Coast staffer for one year. ... At PPL Records in LA,
Denise Gauthier becomes national sales director. She was a buyer and seller of
a local pharmaceutical firm. . . . Roberta Bryant is named creative assistant (o
DJM Records general manager, Carmen La-
rosa in New York. She was previously a staf-
fer at Feyline Records & Management in
Denver.

Wolmark

Marketing

Fred Traub, who was vice president of pur-
chasing at Pickwick International in Min-
neapolis. is reassigned to vice president of
purchasing of the firm’s retail division, the
Musicland stores. ... Lee Molowski joins
Lieberman Enterprises in Minneapolis as military account executive, a new
post. Molowski was military sales supervisor since 1975 for Pickwick. Jackie
Krost is now director of a&r and special projects for Mobile Fidelity Sound
Lab in Chatsworth. Calif. He was director of B&M Personal Management Ltd.

Publishing

Victor L. Guder is named vice president of Jiless
the professional division and standard cata-
log of United Artists Music in L.A. The 20-
year music industry veteran most recently
was manager of the Disney Music Publishing
operations and entertainment division man-
ager of Disneyland. ... Vivien Friedman is
promoted to director of public relations for -
Chappell Music/Intersong Music in New Jean
York. With the company since 1968, she exits
her most recent post of manager of public relations.

(Continued on page 111)
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Be there when Molly Hatchet heads your way: 11/8 New Haven, ZT 11/20 Erie, PA Milwaukee, WI 12/18 Cincinnati, OH
10/12 Springfield, MO 10/28 Buffalo, NY 11/9 Boston, MA 11/22 Detroit, MI Des Moines, IA 12/19 Wheeling, WV
10/14 Murray, KY 10/29 Rochester, NY 11/10 Providence, RI 11/23 Kalamazoo, MI Macombe, IL 12/20 Roanoke, VA
10/17 Lock Haven, PA 10/30 Pittsburgh, PA 11/11  Springfield, MA 11/25 Ft. Wayne, IN Wichita, KS 12/21 Charlotte, NC
10/18 Harrisburg, VA 10/31 Philadelphia, PA 11/13  Passaic, NJ 11/26 Madison, Wi Kansas City, KS 12/26 Ft. Myers, FL
10/19 Morgantown, WV 11/1 Allentown, PA 11/14 Uniondale, NY 11/27-28 Chicago, IL St. Louis, MO 12/27 Miami, FL
10/22 Springfield, IL 11/3 Utica, NY 11/15 New York, NY 11/29 Davenport, 1A Indianapolis, IN 12/28 Ft. Pierce, FL
10/23 Toledo, OH 11/4 Poughkeepsie, NY 11/17 Largo, MD 11/30 St. Paul, MN Lexington, KY 12/29 Savannah, GA
10/24 Athens, OH 11/5 Syracuse, NY 11/18 Cleveland, OH 12/2 Duluth, MN Evansville, IN 12/30-31 Lakeland, FL

10/26 Bloomington, IN 11/6  Portland, ME 11/19 Johnstown, FA 12/3 Marquette, MI Charleston, WV Booking Agency: AT
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Chart Heights
Bottlenecked
By '60s Acts

LOS ANGELES—A total of i2
acts have broken through to their
first top 10 album thus far this year,
compared with 22 by this point in
1979.

Somewhat fewer albums have hit
the top 10 this year to begin with—47
compared with 54 by last year at this
time—but the difference isn’t lop-
sided enough to explain the new-
comer disparity.

A contributing reason is believed
1o be the lingering popularity of acts
from the ’60s and '70s. Thus far this
year Stevie Wonder, Neil Diamond,
the Isley Brothers, the Rolling
Stones, Jefferson Starship and the
Bee Gees have all hit the LP top 10,
as have several solo acts who for-
merly fronted *60s groups, including
Paul McCartney. Diana Ross and
Eric Clapton.

The figures for both years include
all acts who broke through to their
first top 10 album. Discounting
those acts who had previously
scored top 10 singles (Kenny Rogers
and Jermaine Jackson) or solo acts
who had earlier hit the top 10 in a
group connection (Pete Town-
shend), the nine bona fide breakout
acts of 1980 can be broken down
into three groups.

Hard rock bands account for one-
third of the newcomer mix, with
AC/DC joined by Rush and Jour-
ney. Another third of the newcomer

RCA, Millennium Design
Broad ‘Humans’ Campaign

NEW YORK —The RCA and Mil-
lennium labels have designed a
broad campaign behind Bruce
Cockburn’s second album, “Hu-
mans,” including a special video
segment to be made available (o sev-
eral rock-related television pro-
grams.

The campaign, beginning this
week, will coincide with another
campaign prepared by RCA in con-
junction with Thirsty Ear, the col-
lege radio consultant.

Designed to give selected acts on
both labels additional exposure at
the college level, this campaign is
scheduled to start Oct. 13 and will
involve 75 key college stations and
225 secondary stations, with an esti-
mated audience of over a million lis-
teners. Cockburn’s segment is set to
air the week of Oct. 20.

Other features of the drive include
two-color ads, using a black and or-
ange motif, which will run in all na-

WORLDWIDE DEAL

tional and international music jour-
nals, one week apart, starting Oct. 6.
Consumer ads are also scheduled to
appear in selected publications, four
weeks after the album is released.

Time buys on major radio stations
throughout the country are also
scheduled to run in two phases, the
first one to start within three weeks
after the album’s release.

Millennium, which is manufac-
tured and distributed by RCA, has
earmarked a budget for the creation
and dissemination of the video seg-
ment, to include three songs from
the new album, including Cock-
burn’s first single, “Rumours Of
Glory.”

Millennium has also hired various
independent promotion services to
work the album in their respective
markets. The campaign will also
eventually focus on a national dis-
play contest, using the theme, “Hu-
mans.”

Geffen’s Coup: Lennon & John Signed

LOS ANGELES—First came
Donna Summer. And in one week
comes the signings of Elton John
and John Lennon to Geffen Records
which is shaping up as a haven for
superstars.

The signing of John to a five year,
eight album worldwide deal marks
the first time Elton John records will
be released on the same label

throughout the world. During his 10
years with MCA in the U.S_, Phono-
gram distributed John product
throughout the rest of the world.

Insofar as ex-Beatle John Lennon
is concerned, Geffen will release
Lennon’s first album in five years
entitted “Double Fantasy” some-
time in November. Further details
on the Lennon signing are expected
this week.

(Continued on page 111)

CUT

YOUR AD BUDGET
LATELY?

Honesty compels us to admit that you're
not alone.

Whenever the cost/price squeeze gets
really tough, it's a temptation to regard
advertisingasacost. . . andtocut.

Not at every company, however.

In recent years a significant change has
taken place in the thinking of many
management people about advertising
budgets. No longer are appropriations
cut automatically when the pressure is
on.

Why?

For a number of reasons. Among them
are:

1. With the growth of the marketing
concept, advertising is no longer looked
upon merely as an expense, but asan
integral part of the company's marketing
mix.

2. Companies that maintain advertising
during recession periods do better in
sales—and profits—in those and later
years. That was proved conclusively in

made by American Business Press and
Meldrum and Fewsmith.

3. The cost of a salesman's call today
makes itimperative to make maximum
use of advertising. The average cost of a
sales call soaredtoarecord $137.02

Hill. Yet studies show that a completed

studies of five separate business declines

according to the latest report by McGraw-

advertising sales call—that is, one ad read
thoroughly by one buying influence—
literally costs only pennies. Why deny
yourself such efficency?

4.In some cases, thereis no way to reach
customers except by advertising. The
'Paper Mill Study '’ shows (1) the number
of buying influences in the average
operation is far greater than marketers
are aware of, (2) the majority of these
influences are unknown to salesmen, (3)
no salesman has the time to contact all
influences even if he knows them

5. Selling costs are lower in companies
that assign trade advertising a larger role
in marketing products. So advertising is
an investment in profit, just like a machine
that cuts production costs.

6. Memories are short. Thereisan
estimated 30% turnover every year
among buyers. It isn't surprising, then,
that lack of advenrtising contact can
quickly result in loss of share of market.

7. Most down periods turn out fo be
shorter than expected. The history of
every postwar recession is that it didn't
last as long as predicted.

8. Advertising works cumulatively. It
would be nice to think that every reader
reads all of your ad. We know itdoesn't

Billboard

... where advertising sells records

work that way. To be most effective,
advertising must have continuity.

9. Sales and promotion people need
support. They know that their chance of
getting an order is better if they are
backed up by advertising. Can they be as
effective when they learn that the support
has dwindled?

10. You know better. Survey after survey
of executives shows that they expecta
dropin sales if advertising stops.

Butthere is need for efficiency . . .

whenever advertising budgets are being
assembled—never more than in these
inflationary times. Significantly, a recent
survey shows that nearly 40% of the
average budget for advertising to
business and industry is invested in
business publication space and
preparation. That's more than double the
next largestitem.

Wwhy? Because specialized business
publications remain the most effective
and efficient method of reaching target
audiences in business and industry.

And we can proveiit.

Write to Billboard or ask your salesman
for a copy of 'The ABP Library of
Publishing, Advertising & Marketing.

www americanradiohistorv com

dented pact has been signed be-
tween Columbia House and First
Generation Records in Nash-
ville, calling for the record club
§ division to handle all US. and
¢ Canadian mail-order rights to
the label’s exclusive new “Stars
Of The Grand Ole Opry” series.

This cooperative venture rep-
resents an expansion by Colum-
bia House in the area of country
music, notes Ralph Colin, vice
: president of business and gov-

ernment affairs for Columbia
House.

The record club will handle
mail-order rights for all 10 pack-
3 ages set to comprise First Gener-
ation’s “Stars Of The Grand Ole
f‘ Opry” line produced by label
president Pete Drake.

This concept series is designed

g NASHVILLE—An unprece-

RECORD CLUB PACT rscosssssnsnsns

Columbia Ties To
First Generation

By KIP KIRBY

to showcase “Opry” performers
who are not signed to other
record labels. Among the artists
who will be released in this pro-
gram are Jan Howard, Ernest
Tubb, Billy Walker, Del Wood,
Stonewall Jackson, Ray Pillow,
Justin Tubb, Jean Shephard and
the Vic Willis Trio.

As part of its initial promotion,
First Generation has arranged a
tie-in with Grayline Tours of
Nashville. The more than
300,000 visitors who annually
ride the Grayline tour buses will
now receive Columbia House
record club applications spot-
lighting the “Opry Stars” series.
First Generation albums will
carry a mention of Grayline tours
on their jackets along with the
company’s toll-free phone num-
ber. (Continued on page 97)
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Rock Clubs Potent
Act Breaking Force

By ROMAN KOZAK

NEW YORK-Live perform-
ances, video, and deejays announc-
ing the names of acts whose records
are being played, have all made the
new rock dance clubs and halls a po-
tent new force in breaking artists.

The current success of the B-52s—
whose new LP, “Wild Planet” has
shot to 24 on the LP charts in three
weeks with minimal airplay—is testi-
mony to the strength of clubs and
live performances in selling records.

Other acts, such as Gang of Four,
the English Beat, Ultravox, the Va-
pors, Silicon Teens. Devo and a host
of others, who are almost never
heard on the radio. nevertheless sell
records and have followings because
of the rock dance clubs.

However, because there are still
only about 150 such venues around
the country. sales figures sometimes
take a while to grow.

“Without airplay a disco hitand a
rock dance hit can both seli about
40,000 copies, but because there are
so few rock dance clubs it may
take six months, where the disco hit
will sell it in six weeks,” says Mark
Josephson, partner in the Rock Pool
records pool, which specializes in

distributing promotional rock dance
records from all the major com-
panies to clubs and interested radio
stations.

Because most rock dance clubs
use various combinations of live per-
formances, video. and recorded mu-
sic they have certain advantages in
being able to solve the biggest prob-
lem (hat has restricted record pro-
motion via discos: how to let the au-
dience know what is being played.

In rock discos and halls. as in
regular discos, the recorded music is
normally continuous, with the DJ
segueing from disk to disk. But in a
club which also features live music,
it is in the club owners’ interest to
identify at least the songs that are by
groups scheduled to play at the club.

“Except for Blondie or the Cars,
which are played on the radio, the
kids were not identifying the songs
with the artists,” says Henry Schiss-
ler, booker at New York's suburban
Malibu club. “We play ‘Turning
Japanese’ a lot here, and one time |
saw six local Long Island kids who
were really getting off on the song.

But when I asked them if they knew
(Continued on page 48)

Appeals Court Gets RIAA
Brief On Report Turnover

By RICHARD M. NUSSER

NEW YORK—The U.S. Court of
Appeals, Second Circuit, and law-
yers for Sam Goody Inc. received
copies Thursday (25) of the Record-
ing Industry Assn. of America’s brief
appealing a lower court decision re-
quiring it to turn over to the Sam
Goody defense team confidential re-
ports regarding alleged instances of
retail counterfeit traffic.

The RIAA brief is the first step in
the appeal process that culminates
in oral arguments Oct. 16. The de-
fense must now answer the RIAA’s
claim that the reports are not rele-
vant to the impending Goody trial
and disclosure would violate tradi-
tional attorney-client privilege. The
RIAA is then entitled to reply to the
defense’s counter argument by Oct.
14.

Although the RIAA brief contains

nothing that hasn’t been raised be-
fore in motions argued in front of
U.S. District Court Judge Thomas
C. Platt, who decided to make the re-
ports available to the defense, it pro-
vides a concise, comprehensive re-
view of the RIAA arguments.

The RIAA brief also offers insight
into defense claims that the reports
are relevant to the trial insofar as
they show evidence of widespread
retail counterfeiting traffic.

The defense has indicated it will
attempt to prove that Goody and its
chief operating officers may un-
knowingly have purchased counter-
feit tapes, despite their low price. if
the market was allegedly flooded
with bogus product. offered at prices
below wholesale.

Judge Platt made note of this

(Continued on page 111)
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A first, at last!

Kenny Loggins, Alive.

His first live solo album.

A specially-priced two-record set,

featuring "What A Fool Believes!'
"Whenever | Call You Friend"
"ThisIs It"and "I'm Alright”

On Columbia Records and Tapes.

‘.o »
S /)

. INTERNATION AL gegnmve MANAGEMENT Givethe gift
"Columbla” is a trademark of CBS Inc. C 1980 CBS Inc. of music.
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. MIDEM-SPONSORED .

5,000 Paﬂicipants Expected To!
Attend VIDCOM 80 Convention

By NICK ROBERTSHAW & PETER JONES

LONDON—More than 5,000 par-
ticipants from some 50 countries are
expected at the Palais des Festivals
in Cannes beginning Monday (29)
for VIDCOM 80, one of the largest
international conventions todate yet
staged for the video industry.

The MIDEM-sponsored event.
which runs until Thursday (2) will
also feature more than 250 exhib-
itors as well day-long seminars cov-
ering every aspect of the video in-
dustry including: videocassettes,
videodisks, professional video hard-
ware, cable television, viewdata sys-
tems, teletext and related services.

International record label partici-
pation is expected to be substantial
while one seminar session called
“Music & Video” will address itself
specifically to the role of the music

industry in the home video business.
Among key questions expected to
be explored are: What kind of video
software does the future hold for the
consumer market? Which video-
cassette system will eventually domi-
nate; which videodisk system? Will
there be hardware coexistence?

Growth in the European market
for home video as in other inter-
national group territories, has been
very rapid and now secms to be
snowballing. European video-
cassette hardware sales are ap-
proaching one-million units an-
nually with mass market potential
expected.

In the U.K.. for instance. software
firms like Intervision, VCL, IPC and
a handful more, which a year or so

ago had only a few dozen dealer out-
lets, now have hundreds. Rental fa-
cilities have brought expensive
video hardware and software within
the reach of all, or nearly all. In-store
video firms multiply: once there was
only Captain Video but now
Realmheath, Film-a-Disc and Vid-
end contest the field.

Promotional film makers and
other producers are multiplying.
Widely respected names like Mil-
laney-Grant, Mike Mansficld, Jon
Roseman and Keefco lead the way.
backed by facility houses like Tril-
ion and its state-of-the-art hard-
ware.

Millaney-Grant is a typical ex-
ample. Set up in March last year.

(Continued on page 70)

Pye Scales Down, Moves Headquarters

This story written by Mike Hennessey and Peter Jones

LONDON-—In a massive scaling
down of its record operation, involv-
ing the departure of chairman Louis
Benjamin after 21 years with the
company, Britain’s Pye/PRT has
trimmed its work force, restructured
its management and shifted its ad-
ministrative headquarters from cen-
tral London to its pressing plant lo-
cation in Mitcham. Surrey.

The dramatic economy measures
come just on¢ month after the col-
lapse of the protracted merger nego-
tiations between Pye/PRT and RCA
(Billboard. Aug. 30. 1980).

Derek Honey, formerly joint man-
aging director of the record division
with Walter Woyda, and now in sole
charge, describes the move as “a

OW AVAILABLE

<OCK
o

oIn full color = in quantities of
100& up ® Immediate delivery

" Lee Myles Assoc.,Tnc.
160EAST 56th St.DeptX
-

NEW YORK, N.Y. 10022

Supplying the graphic needs of the record industry since 1952

JOHN R. RONGE

Certified
Public
Accountant

(213) 556-0255

matter of retrenchment,” adding
that Pye/PRT is being streamlined
to make it a more visable company
in today’s adverse trading condi-
tions. Woyda becomes managing di-
rector of Precision Video Ltd.

Quitting the record company
board with Benjamin and Woyda
are Jack Gill. chairman of Associ-
ated Communications Corp. (Pye/
PRT’s parent firm), and legal direc-
tor Ellis Birk. Associated Communi-
cation’s group financial controller is
a new director of PRT.

In the staff reshuffle, 12 of the 32

head office staff have lost their jobs,
and among the departures are a&r

director John B. House and market-
ing chief Peter Summerficld.

PRT will continue to retain a pres-
ence in the West End of London
through the recording studio (in the
basement of Associates Communi-
cations Corp. House) and the pro-
motion department, which is secking
new offices.

Derek Honey acknowledges that
the changes could have been made
six months ago, but expectations
then were that the merger with RCA
could have gone a long way to solv-
ing both companies’ problems.

“Our aim now is to keep a face in
the British record industry as a small

(Continued on page 100)

Schwartz Bros. Losses
$255,466 In 2nd Quarter

NEW YORK—Schwartz Bros..
the music wholesaler/retailer, re-
ports a loss of $255.466 or 32 cents a
share on sales of $6.580.772 in the
second quarter ended July 31. This
compares to a loss of $187.611 or 25
cents a share on sales of $6.720,083
in the same period last year.

The company, which is traded
over-the-counter, says the second
quarter loss was due to the “contin-
uing overall weakness in the econ-
omy and in the record industry.”
adding that prospects for improved
results for the current year are de-
pendent upon a “'strong fourth quar-
ter, which is typically the industry’s
most profitable quarter of the year.”

For the six months ended July 31,
the company had a loss of $370,490
or 46 cents a share on sales of
$13,906.760 compared to a loss of
$195.248 or 26 cents a share on sales
of $13,331.230.

During the third quarter,
Schwartz Bros. opened its new
93.000 square foot hcadquarters and
distribution center in Lanham. Md..
which the company says puts it into
position to “take advantage of the
expected upturn in the music mer-
chandising business.”

In addition, the company opened
new Harmony Hut stores in the
Montgomery Mall in Bethesda. Md.,
and in the Spotsylvania Mall in
Fredericksburg, Va.

At the same time, it closed a store
in Richmond, Va.. its last non-mall
store. Within the next 30 days, new
Harmony Hut stores are scheduled
to open in the Fair Oaks Mall in
Fairfax. Va.. and in the Schuylkill
Mall in Frackville. Pa.

At the end of the third quarter
there will be 24 Harmony Hut stores
in operation from Virginia to New
Jersey.

Soundstream Sells Digital Equipment

By ALAN PENCHANSKY

CHICAGO—The first outright
purchase of digital recording equip-
ment from Soundstream. Inc. has
been negotiated, ending the com-
pany’s purely “for hire” basis of op-
eration.

Believed to be lined up for the
purchase is West Germany’s Ariola
label, one of the biggest European
record companies.

Sony, 3M and other digital equip-
ment manufacturers offer machines
for outright sale, but Soundstream’s

business has been as a services com-
pany todate.

It’s believed that 4-channel de-
signs. similar to those now employed
by Soundstream, have been ordered
by the German firm. The initial sale
is for two machines.

The 4-track machines can be used
in tandem with one tape informa-
tion storage to provide synchronized
eight-track capability.

Soundstream is the first company

(Cominued on page 80)
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_ Market Quotations

As of closing, September 25, 1980

1980

(Sales

High e NAME P-E 100s) High Low Ciose Change
1% 15/16 AltecCorp. 0 29 1% 15/16 1% Unch.
35% 34 ABC 6 960 35% 34 34% - 1%
33% 33% American Can 6 141 33% 33% 33% Unch.
27 26% Ampex 12 88 27 26%  26% - %
3% 3% Automatic Radio 0 29 3% 3% 3% + %
55% 53% CBS 8 256 55Y% 53% 53% - 2%
34% 33% Columbia Pictures 8 68 34% 33% 33% - %
5% 5% Craig Corporation 0 12 5% 5% 5% - %
49% 48% Disney, Walt 12 614 49% 48% 48% - %
10% 10 Filmways, Inc. 0 1256  10% 10 10% + %
19% 19% Guif + Western 5] 2625 19% 19% 19% — %
13% 13% Handieman 7 101 13% 13% 13% - Y%
10% 10% K-tel 11 16 10% 10% 10% + %
31 37 Matsushita Electronics 10 5 37 37 37 + Y
53% 52% MCA 9 148 53% 52% 52% — 1%
14% 14% Memorex 0 168 14%  14%  14% - %
61%2 60% 3M 1 622 61% 60% 60% - %
67% 64% Motorola 12 842 67% 64% 657 — 1%
34% 34 North American Philips 6 55 34% 34 34% — %
7% 7% Orrox Corporation 32 1 7% 7% 7% Unch.
22 21% Pioneer Electronics 15 5 22 2%  21% + %
27% 27'% RCA 8 517 27% 27% 27% - %
14% 142 Sony 12 3994 14% 142 14% + %
31% 30% Storer Broadcasting 10 248 31% 30%u 30% -1
5% 5% Superscope 0 192 5% 5% 5% - %
32% 32 Taft Broadcasting 9 50 32% 32 32 Unch.
20% 19% Transamerica 5] 1029 20% 19% 19% + Y
37% 36% 20th Century-Fox 6 161 37% 36%2 36% - %
59% 57Y: Warner Communications 14 441 59% 57% 58 - 1%
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 = 1% 2% integrity Ent. 0 - 2'% 2%
Certron Corp. 7 — % 1% Koss Corp. 9 - 8% 8%
Data Packaging 5] — 7% 8% Kustom Eiec. 0 - 1% 1%
Electrosound M. Josephson 9 — 12 12%
Group 5 - 5% 5% Recoton 12 - 2 2%
First Artists Schwartz
Prod. 14 = 3% 3% Bros. 0 - 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841-

3761, member New York Stock Exchange, Inc.

Integrity’s Net
Income Up 122%

LOS ANGELES—Integrity Enter-
tainment has posted a 122% gain in
net income for fiscal 1980 along with
a 3% sales decline for the same pe-
riod.

Integrity. headquartered in subur-
ban Gardena, owns the Wherehouse
and Big Ben’s record & tape retail
chain.

Integrity posted a net income of

$272.000 or 9 cents per share for the
fiscal year ended June 30. That com-
pares with a net loss of $1.233.000 or
42 cents per share for the previous
fiscal year. Sales were $68,389.000,
down from the previous year’s
$70.456.000.

Cox Discloses
Financing Plan

ATLANTA—Cox Broadcasting
Corp. has announced a financing
program totaling $125 million. The
company has commitments for a $25
million term loan, which will be
used to repay existing short term
borrowings under the company’s
lines of credit and a $100 million re-
volving credit facility with a banking
group.

The revolving line of credit will be
available primarily for construction
of CATV systems and related activi-
ties. Cox owns five VHF television
stations, five AM radio stations and
seven FM stations.

SUPERSCOPE,
PHILIPS DEAL

NEW YORK-—Superscope, Inc.,
marketer of Marantz hi fi equip-
ment, has agreed in principle to sell
“substantially all” its foreign busi-
ness interests to N.V. Philips of the
Netherlands. The sale price of $34
million will be used to reduce by $30
million the ailing company’s bank
debt.

The banks have reportedly agreed
1o restructure Superscope’s remain-
ing $9.9 million debt and forgive an
estimated $8.2 million in interest.
The business interests sold are said
to account for 59% of Superscope’s
$71.3 million in sales in the first half
of 1980.

Pickwick Sued By
Fourth Street East

LOS ANGELES—Fourth Street
East, the U.S. wing of Mushroom
Records, has filed suit in Superior
Court here, secking a judgment
against Pickwick International, the
retail/rackjobbing/independent la-
bel distribution giant.

The suit claims the plaintiff is
owed $250,335.75 by the Min-
neapolis-based firm. There is no de-
termination in the complaint is to
why the money is allegedly owed.
Pickwick does distribute Mushroom
in several locations in the U.S.

CLONEOUT RECORDS INC.

220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-T938 or (212) 691-8884 » Telex: 2378N

We have the titles—

We have the prices

Send for complete price list
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- CONGRATULNIONS
JON ENGLISH

Winner of Australia’s first

This Award has long been a mark of excellence in the American music industry.
It will now become an importan™ part of the Australian music scene.
The Album: Calm Before the Storm. Performed by: Jon English. Producers:
Bruce Brown and Russell Dunlop. Engineer: Bruce Brown. Asst. Engineer:
Karen Hewitt. Produced at Albert Studios Sycney. Released by PolyGram

AMPX0075
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General News

Bergamo Urges Jump On Video Bandwagon

® Continued from page 3'

Bandit II” and “Flash Gordon™ are
examples. Both are expected early in
1981.

Bergamo sees videodisk available
in all major U.S. markets within the
next 45 days. Thus far videodisk
playback units have totaled 7,000
sales in the U.S.

“Videocassettes are a hit business.
‘Deer Hunter’ at $92 is our second
best seller. MCA is able to soften its
dealer requirements. For example,
we no longer require a deal to stock
80% of our titles. Los Angeles is 30%
of US. software today. We find
videocassette buyers are not price
conscious. MCA will probably have
a ‘Centennial’ package at $600 soon.
We haven’t decided how to market
it. It might be sold with the first in-
stallment free, and then sell one per
month.”

Bergamo also lamented the lack of
empathy between radio retail ac-

counts and manufacturers. “There’s
a great breach in our industry,” he
said. “Dealers are separated from
manufacturers and radio. You have
no forum. Radio dictates to us both.

“Radio is out there to spread dem-
ographics only. They’re all think-
ing of going country. I never thought
‘Urban Cowboy’ could do that,”
Bergamo stated.

On another level: “You'll see
price increases. There’ll be $9.98 al-
bums and $1.98 singles. It’s hard to
swallow. To survive we've got to bite
the bullet. Nine dollars and ninety-
eight cents doesn’t mean an
enormous profit. Artist cost alone at
wholesale is 35%. Manufacturing
cost, unions and basic materials is
22%. Distribution is 13%. Labels get
17%-18%,” Bergamo explained. He
intimated that price hikes won’t stop
there.

“Five dollars and ninety-eight
cent albums are one solution. Mid-

range product must be marketed
properly. Will some sell it at $2.99?
Labels gave it to you to make money
and increase traffic. MCA will have
another big $5.98 release in Janu-
ary,” Bergamo said.

Bergamo also scored accounts
who give away hit product. “What
other industry tries to make its prof-
its on 22-year-old product?” Ber-
gamo singled out the recent Od-
dysey Records bankruptcy wherein,
he stated, the chain went bellyup
with $15.5 million in debts and a net
worth of $500.000.

“When manufacturers lose mil-
lions, all of us pay the dues. We
needed that money. You got less ad-
vertising. Labels can’t sign new
acts.”

Bergamo said MCA has severely
restricted its credit over the past
year. “We haven’t sold Korvettes in
10 months.” Bergamo cited the GRT
bankruptcy, stating the Bank of

Tax Credits Available For Retail Stores

SEATTLE—Record and tape ac-
CEssory store operators can earn up
to $4.500 in tax credits by hiring eli-
gible workers under the Targeted
Jobs Tax Credit Program of the U S.
Dept. of Labor. A Labor Dept.
spokesman detailed special hiring
programs before the Budget Stores
convention here.

Under the Revenue Act of 1978,
store owners can obtain 50% of the
first year’s wages and 25% of the
second year’s wages in tax credits by
employing economically-disad-
vantaged Vietnam-era veterans un-
der 35; 18-24-year-old persons; ex-
convicts hired within five years of
their release or conviction and peo-
ple receiving supplemental security
income payments; referred handi-
capped people; people receiving lo-
cal general assistance payments; and

16-18-year-old youths participating
in approved cooperation education
programs. The maximum first year
1s $3.000 and $1.500 for the second
year.

Locally designed agencies usually
screen applicants and give them a
voucher to present to potential em-
ployers. If the voucher-equipped
person is hired, the employer sends
the voucher in to be certified, and
within three working days, receives
the information needed for tax pur-
poses.

Under the Tax Credit Program
the accrued tax credits can be car-
ried back three years then forward
seven years on a company’s tax re-
turn.

Itis possible for persons employed
in record stores after Sept. 26. 1978
to be retroactively eligible. The

OPRESSING O

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF”

Ll

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: {513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

credit applies only to wage cost in-
curred through Jan. 1. 1979 and Dec.
31, 1980 in that case.

Local Job Service offices and In-
ternal Revenue Service district of-
fices have full details about the pro-
gram.

Classical Community
Decries Studio C Close

NEW YORK-CBS Records is
selling Studio C, its giant facility
here on 30th St., amid fears in the
classical music community that the
sale will mean the demolition of
what is considered the best and larg-
est studio for classical and original
cast recordings in the city.

“We are consummating the sale
but nothing so far has been signed.
Beyond that I cannot comment,”
says Calvin Roberts, vice president
of operations and marketing for the
CBS Records Group. Sources say
CBS is selling the 19th century
former Greek Orthodox church to a
real estate development firm which
plans to tear it down and erect an
apartment building. It is expected
the studio will be closed by April.

As reports of the studio’s sale be-
gan to circulate, shocked members
of the city’s classical music commu-
nity laid plans to fight the closing,
including appeals to the city’s land-
marks commission, and drafting a
petition to pressure CBS to recon-
sider its proposed sale.
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America, the largest secured cred-
itor, got $5.5 million while other
creditors were left holding the bag.

Accounts must understand the in-
dustry went through a severe down-
turn in 1979. Bergamo said. Domes-
tic record labels in 1979 either lost or
made less profit to the tune $ 140 mil-
lion. he added.

He blasted manufacturers for giv-
ing away product on continuous
deals.

Noted Bergamo: “MCA is $7 mil-
lion in the black in 1980. We didn’t
cut advertising. Giving a 10% deal
requires 51% more business to break
even.”

When asked about record and
tape quality, Bergamo candidly ex-
plained that more extenders are
being used in making vinyl-based
records, thus causing more surface
noise. “We could make a pure vinyl
record. It would cost $1.25. That
would make a list price of $11.98
necessary.”

To improve MCA prerecorded
tape quality the firm recently spent

$140,000 on its duplicating line, Ber-
gamo noted.

Bergamo warned that the industry
may have to find new ways to sell
product in order to bolster itself fi-
nancially. An unknown band today
ships 4.000 annually on any label.
Bergamo claimed. “Even if it’s $5.98
or $8.98. it’s the same. Home party
marketing and new approaches at
retail are being studied.”

The industry search for stronger
market penetration is based on an
estimated 62 million phonographs in
the home and “good sales of 1'% mil-
lion album units,” which Bergamo
deemed weak penetration.

Bergamo singled out the Infinity
album by Pope Paul as “the biggest
stiff ever.” He blamed the failure of
the album on the industry’s lack of
marketing savvy. A major account
wanted the Pope to do an in-store
appearance, he said. Evan Lasky,
president of Danjay. one-stop sup-
plier to the almost 100 Budget stores
got the biggest laugh of the opening
day when he blamed the Pope’s al-
bum bomb on lack of tour support.

AGGRESSIVE 20TH HEAD

Portnow Prepares |

. International Push

By JEAN WILLIAMS

LOS ANGELES—Cracking the
international market and packaging
catalog product for a mid or budget
line are among the new projects un-
der construction by Neil Portnow,
president of 20th Century-Fox Rec-
ords.

Several months ago Portnow
upped Mort Weiner, vice president of
sales and merchandising, to also
head up the company’s international
operation.

“This is the beginning of a major
thrust to increase our market share
outside the U.S..” says Portnow.

Weiner is presently on a world-
wide trip meeting with several man-
aging directors at various RCA com-
panies.

Portnow notes the international
market is handled by RCA’s inter-
national division, however. RCA
also is responsible for product of
other labels. “What’s been missing is
the personal contact with the indi-
vidual territories, and we want to be
directly invoived in this.” notes Port-
now.

“Leon Haywood had some suc-
cess in England and Holland, Gene
Chandler had some success in the
U K. and Photoglo did well in Japan
but we need to strengthen our other
acts internationally. There needs to
be a worldwide and certainly a Euro-
pean tour put together for Steph-
anie Mills.”

As for proposed budget or midline
product, Portnow says 20th has hun-
dreds of catalog titles to select from.
“And we’ll be no less selective with
these releases than with our current
product,” he says.

He notes that it has not been de-
termined the number of tities to be
included, however, older movie
soundtracks and some jazz LPs are
expected to be a part of the program.

“We don’t want to glut the market,
but we have some valuable stuff and
we’re now talking with RCA about
it.” says Portnow. He adds that the
midline will probably list for $5.98
and, of course, if the product falls
into a budget line it will be less.

In terms of soundtracks, Portnow
plans to become more involved with
new soundtracks next year. He also
plans to up the number of other LP
releases from 17 (this year) to ap-

proximately 20. There also will be
one or two compilation LPs next
year, he says.

To cash in on what the industry
hopes will be a lucrative holiday sea-
son, 20th will release a compilation
LP this month entitled “Ear Candy”
featuring Stephanie Mills, Edwin
Starr. Gene Chandler. Cut Glass,
Ahmad Jamal and Leon Haywood.

Portnow. who has headed the la-
bel less than two years, has signed a
number of performers who enjoyed
success a number of years ago but
whose careers in recent years have
all but stopped.

“I love the statement that some-
one said ‘we’re the Geritol label—
we're bringing them all back.”

“It's not a preconceived plan. A
lot of these people. who have had
past hits, are coming here because
they believe we will be able to give
them the attention they may not
have had in the past.

“They have built-in recognition
and a proven track record. Couple
that with good material and a good
producer and we have winning com-
binations,” he says.

Among the veteran acts to join
20th in the past 1% years are Gene
Chandler, Carl Carlton, the Chi-

(Continued on page 118)

6-On-100 Offer
Bowed By CBS

NEW YORK—CBS Records is of-
fering a six-on-100 free goods pro-
gram on its catalog on product or-
dered during the period from
Monday (22) through Friday (3).

The deal is on all LP record and
tape configurations except product
released after Sept. I, product with
“N” prefixes. $4.98 and $5.98 titles.
Christmas, digital and half-speed
mastered LPs. 10-inch nu-disks, and
recent releases by Eddie Money,
Charlie Daniels, Crystal Gayle and
the “Honeysuckle Rose” sound-
track

Included in the deal are such best
selling titles as “Glass Houses” by
Billy Joel. “The Wall” by Pink
Floyd, and “Off The Wall” by Mi-
chael Jackson.
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General News

General Public Joins In Georgia Music Week

Industry
Expansion
Spotlighted

ATLANTA—-The third annual
Georgia Music Week concluded
Sunday (21) after nine days of state-
wide events designed to spotlight
Georgia’s expanding involvement in
the music and recording industries.

The festivities brought together
local industry leaders, retailers, ra-
dio stations and the general public
in talent searches held throughout
the state, a two-day record collec-
tors’ flea market held here and vari-
ous promotional functions for
Georgia artists.

In the past, Georgia Music Week
has been dominated by industry-ori-
ented activities; however, this year
equal emphasis was placed on pro-
grams designed to involve the gen-
eral public.

Performances by James Brown,
the Atlanta Pops, Alicia Bridges,
Billy Joe Royal and Joe South were
among the highlights of public-ori-
ented events, as were the talent fi-
nals, a songwriters showcase and the
televised Georgia Music Hall of
Fame Awards Banquet.

Since the mid-"70s most politi-
cians and state industry leaders have
been working together to promote
Georgia, its performers and vast
recording resources. Proclaimed by
Gov. George Busbee, Georgia Mu-
sic Week was originally conceived

by the State Senate Recording In-
dustry Study Committee and local
industry figures as a way to bolster
Georgia’s share of the recording in-
dustry and highlight the state’s past
musical contributions.

At the Hall of Fame Awards Ban-
quet held Saturday night at the At-
lanta Hilton, tribute was paid to
Georgia’s most memorable perform-
ers and influential industry leaders.
State Sen. Richard Green, chairman
of the Recording Industry Study
Committee, addressed the banquet
audience explaining the purpose of
the weeklong celebration.

“It’'s not only to reestablish
Georgia as one of the most vibrant
states in America’s rich musical
heritage,” said the senator, “but it is to
bring into perspective a growing
feeling within the international mu-
sic community that Georgia is rap-
idly becoming the music center of
the future.”

Throughout the banquet, exam-
ples of Georgia's contributions to
American music were cited. Political
speakers noted such Georgia
achievements as the first live country
music broadcasts in the nation on
Atlanta’s WSB-AM: the formation
of the first black owned radio sta-
tion, WERD-AM; the housing of the
world’s largest record manufac-
turing plant, presently under con-
struction in Carrollton, Ga.; and the
music of such Georgians as Otis
Redding, Gladys Knight, Ray Ste-
vens, James Brown, Brenda Lee and
Johnny Mercer.

The focal point of the Hall of

By ANDREW SLATER

Fame Banquet was the presentation
of the Georgy Awards, inducting
three Georgians into the state’s Mu-
sic Hall of Fame in three categories:

The Georgy for a non-performer
went to pioneer disk jockey Zenas
“Daddy” Sears, who was respon-
sible for playing the first r&b records

Pleased Recipient: Entertainer Ray Stevens receives his Georgy Award in the

performer category from Georgia Lt. Gov. Zell Miller recently at the Hall of
Fame Awards banquet in Atlanta. The ceremonies wound up the annual
Georgia Music Week statewide celebration.

performer, non-performer and post-
humous. A posthumous Georgy was
presented to Johnny Mercer. a na-
tive Savannah songwriter, who is
known for such compositions as
“Moon River,” “Days Of Wine And
Roses,” “That Old Black Magic,”
“Jeepers Creepers” and “You Must
Have Been A Beautiful Baby.”

Photo by Henry Diltz

Many L.A. legends will be ex-
plored in the Billboard salute to the
Bicentennial, “Los Angeles: The In-
ternational Music/Entertainment
Capital,” being readied for our in-

A

ternational readership to read and

keep.

!

\

1969. This house is
gone, but the artists remain, as
legendary as the city which
brought them together.

2%

If you want to secure your com-
pany’s image as part of the L.A. leg-
end, be sure your message is in this
landmark issue. Advertising dead-
line: Oct. 10.

Billboard.

www americanradiohistorv.com

on an all white radio station.

Ray Stevens won the Georgy Hall
of Fame Award in the performer
category for his humorous contribu-
tions as a songwriter and musician.
Stevens accepted the award from Lt.
Gov. Zell Miller, thanking Georgia-
based publisher Bill Lowery for
“helping so many of us in those early
years. We all owe him a big round of
applause.”

Much of the evening’s activities
were centered around performers
who are associated, in one way or
another, with the Lowery Publishing
Group. Lowery was instrumental in
the formation of Georgia Music
Week and it was surprising that he
was not nominated for a non-per-
former award.

Some local music industry figures
argued that little attention was paid
to the success of bands not associ-
ated with the giant publisher. When
listing performers who have in the
last few years contributed greatly to
Georgia music, no mention was
made of the Allman Bros., the B-52s,
the Dixie Dregs, the Brains and Sca
Level.

The banquet entertainment was

AUDIOPHILE
CASSETTES
REACH PUBLIC

By JIM McCULLAUGH

LOS ANGELES—Mobile Fidel-
ity. a leading audiophile record label
which has made its mark in the last
several years with half-speed mas-
tered recordings, will introduce a
series of audiophile cassettes—be-
lieved to be the first pop-oriented
audiophile cassettes available to the
consumer.

Thessix titles, to be introduced for-
mally Friday (3) at the New York Hi
Fi Stereo Music Show include Pink
Floyd’s “Dark Side Of The Moon.™”
Steely Dan’s “Aja,” Supertramp’s
“Crime Of The Century,” Earl
Klugh’s “Finger Painting.” John
Klemmer's “Touch™ as well as a
recording of “Star Wars™ with Zubin
Mehta and the L.A. Philharmonic.

Tape formulation to be used is
BASF’s Chromium Dioxide Pro II.
Pricing of the cassettes will be com-

(Continued on page 69)

Atlanta Has
An Awards
Presentation

highlighted by a rare performance
by Joe South, author of “The Games
People Play,” “I Never Promised
You a Rose Garden™ and “Don’t It
Make You Wanna Go Home™ and
performances by Alicia Bridges and
Billy Joe Royal.

Jay Lowy, president of NARAS,
spoke at the dinner saying. “To see
what you can do here on a state level
for the industry is just a tribute to the
state.”

The awards banquet and dance
was held on the same nights as two
other major events; the first Gospel
DJ Awards. held at the Georgia
World Congress Center; and the fi-
nals of “Starquest,” the local talent
search conducted in Atlanta.

The “Starquest” competition was
sponsored by Turtles Records and
Tapes and WQXI-FM. Some 192
applicants submitted tapes in the
soft rock/pop. acoustic singles,
country, and rock categories. Win-
ners in each subdivision were pitted
against each other Friday and Satur-
day nights at finals which were held
at the city’s Agora Ballroom.

Singer/songwriter Beverly Gray,
who entered the soft rock/pop com-
petition, was the winner of the grand
prize: a trip to Nashville to record
four songs at Quadrafonic Studios.
Runnersup included Mike Whitney,
the acoustic singles entrant and Vic-
toria, the rock winner.

The Atlanta finals were sparsely
attended both evenings and fell
short of the mark set by Macon’s
“Search II” final held Wednesday
night at the Macon City Audito-
rium.

The Macon talent search was the
most ambitious, with more than 300
applicants.

A country music group, the Sugar
Creek Band, emerged as the winner
in the contest held at the Macon City
Auditorium.

Sponsored by WMAZ-AM-FM-
TV, the Macon Federation of Musi-
cians and the Georgia State Senate
Music Recording Industry Study
Committee. the finals drew some
2.000 persons and were beamed
throughout Georgia on educational
television.

The show was emceed by country
singer Larry G. Hudson and Ernie
Johnson Jr. Among the judges were
r&b great James Brown, who started
his career in Macon; Jay Lowy, na-
tional president of NARAS; jour-
nalist Doc Field; actor Ben Jones of
“Dukes Of Hazzard:” Zelma Red-
ding, of New Dimensions nightclub
and widow of Otis Redding; judging
chairman James L. Johnson: Bill™
Lowery of Lowery Music Co.; and
Gerry Wood. country editor of Bill-
board.

The contest which pitted country,
rock. religious and bluegrass talents
against each other saw Unity place
second, closely followed by Carolyn
Ford's Evangclistic Voices. the Cross
Family. Sneeze, the New Day Sing-
ers and the Sark Family.

“Search Il was supported by the
city of Macon and Forward Macon,
along with the Macon Convention
and Visitors Bureau. The Brown &
Williamson Tobacco Co. helped
support the Georgia Educational tv
production of “Scarch II"" and un-
derwrote a series of concerts and
Georgia Music Week projects.

A leading force behind the project
and music week festivities was Sen.

(Continued on page 16)
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Production & Management
Tie For Mottola, Darnell

NEW YORK-Tommy Mottola
and writer/producer August Dar-
nell have joined forces here in a new
production/managemen entity, one
that will complete its projects before
attempting to sell its masters to a la-
bel.

Mottola, who operates Champion
Entertainment, management home
of Hall & Oates, Savannah Band
and Kid Creole & the Cocoanuts,
has been associated with Darnell in
the careers of the latter two attrac-

Telarc In Preview
Of Digital Albums

CHICAGO—A Telarc Records
fall release preview will be staged
Wednesday (8) in New York with
playback of Soundstream digital
master tapes for press and dealer au-
dition.

Listening sessions beginning at
5:30 p.m. will include Soundstream,
Inc.’s Dr. Thomas Stockham.

Albums to be sampled are
Stravinsky’s “Rite Of Spring,” re-
corded with the Cleveland Orches-
tra, and St. Louis Symphony record-
ings of Ravel pieces and Dvorak’s
“New World” Symphony.

Rentals Complaint

LOS ANGELES—Studio Instru-
ment Rentals here has filed suit in
Superior Court against Norman
Whitfield.

The complaint charges the plain-
tiff is owed $16,220.31 at 7% since
August 23, 1979=

tions, founded and developed by
Darnell.

With a number of acts already in
hand, Mottola says independent fi-
nancing of productions, with mostly
self-contained projects, from mate-
rial to producers. assures close serut-
iny of cost factors.

*“The joint venture is a natural ex-
tension of both of our everyday mu-
sic activities,” mainstains Mottola,
who says labels today are more re-
ceptive to singles deals with album

options, particularly the recent new-

comers.

Darnell says non-label funding of
projects will avoid “ego problems”
at labels, which in his view demand
too much creative input when they
provide session funding upfront.
“So many label executives are frus-
trated musicians,” he adds.

Darnell, also a playwright, is also
writing a new musical which will be
part of the mix of the new company.

Darnell is writing the score with
his brother, Stony Darnell.

Some of the acts in the process of
being recorded by Mottola/Darnell
include Fonda Rae, featured on the
Kid Creole album on Mango Rec-
ords (handled here by Island, which
markets the group on its own Jogo
overseas), Ron Rogers, writer of
“Deputy Of Love,” a recent disco
hit, actor Ron Sharkey, who has per-
formed in the films “Willie & Phil”
and “Idol Maker.” among others.

As for the name of the new Mot-
tola/Darnell corporate association,
says Mottola: “We’ll think of one of
the last minute, as usual.”
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1st A&GM
Country
LP Bows

By ED HARRISON

LOS ANGELES—The Nov. 7 re-
lease of “The Legend Of Jesse
James” will mark A&M’’s first album
directed specifically at the country
market.

The single disk $8.98 list album
features Emmylou Harris, Charlie
Daniels, Johnny Cash, Levon Helm
and Albert Lee.

“The Legend Of Jesse James” is a
concept album conceived and writ-
ten by Paul Kennerly and produced
by Glyn Johns, both of whom
worked together in similar capacities
on “White Mansions,” the civil war
concept album released by A&M
two years ago.

Helm will portray the part of Jesse
James, Harris plays his wife Zerelda,
Cash plays the part of brother Frank
James. Daniels portrays Carl
Younger and Lee as Jim Younger.

The album is the first project pro-
duced at Brian Ahern’s (Harris’ hus-
band) Enactron studio in Los An-
geles with the exception of,Cash’s
part which was recorded in Nash-
ville.

Although this marks A&M’s first
real foray into the country market,
the label has had isolated country
success in the past. The Carpenters’
“Sweet Sweet Smile” reached as
high as number eight on the country
chart in 1978. Rita Coolidge and

(Continued on page 111)

Georgia Week

® Continued from page 14

Richard Greene, aided by his wife
Sheila.

Proceeds of the talent event went
to restoring the historic auditorium
pipe organ.

Earlier in the week’s events the At-
lanta Songwriters Assn. held a song-
writers competition at Mama’s
Country Showcase, a suburban cow-
boy bar located in North Atlanta.
Six hours of recording time at one of
four major studios in Atlanta was
awarded to winners in the pop/rock.
r&b/soul/disco, country, and con-
temporary Christian/gospel cate-
gories. More than 600 people at-
tended the event in which Capitol
recording artist Diane Pfeifer and
the Tams’ songwriter, Ray Whittley.
performed.

“It was a much bigger turnout
than we’d imagined.” says Tom
Long, president of the Atlanta Song-
writers Assn. and organizer of the
event. “There was a lot of enthusi-
asm for the songwriters and per-
formers. Because of its success we’ll
continue to put them together for fu-
ture Country Music Weeks.”

The record collectors’ flea market
held at Atlanta’s Perimeter North
Inn Friday, Saturday and Sunday
was one of the most successful pub-
lic oriented events of the series. Reg-
istered dealers and independent
traders from throughout the South-
east participated, drawing close to
2,000 people in the three-day period.
The event was sponsored by Turtles
and WKLS-FM, an Atlanta AOR
station.

The flea market was one of four
major events held Sunday (21), the
final day of Georgia Music Week. At
the Atlanta Falcons-Miami Dol-
phins game Isaac Hayes participated
in the Falcons’ salute to Georgia
Music Week by singing the national
anthem. At Stone Mountain the fes-
tivities were coming to a close with
the NARAS picnic and concerts by
the Atlanta Pops and James Brown.
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NEW YORK—More than 2,500
supporters of the abandoned jazz
format on WRVR-FM New York
turned’ out at the Beacon Theatre
Tuesday night (23) to cheer speakers
urging a fight against WRVR owner
Viacom Corp. and applaud a host of
jazz performers.

Flutist Dave Valentin opened the
show with a col?ple of numbers and
then jazz promoter Art Weiner. who
acted as MC, ripped into Viacom as
having a “ruthless and arrogant cor-
porate mentality which is ignoring
those who love and support jazz. We
will build a grass roots movement to
restore jazz to 106.3 (WRVR’s dial
position),” he promised.

When Weiner said that Viacom
had promised to the Federal Com-
munications Commission to keep
the jazz format, someone in the au-
dience yelled. “They lied.” “You
said it, man.” Weiner responded.

Weiner promised that “we won’t
be relegated to back-of-the bus
broadcasting. We won’t be content

Rock'n’Rolling

@‘ﬂﬁ\wﬁwﬂ% WRVR-FM NEW YORK ssmmmmmng
Jazz Fans Protest
Station’s Alteration

By DOUG HALL E

G
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with a few hours of jazz on stations
with inferior signals.” He recalled
that when previous owners of
WRVR threatened to change the
format 100,000 signatures were col-
lected.

Calling the shift to country music
““a cruel corporate act,” Weiner pre-
dicted the loss of the jazz format
would have a devastating effect on
jazz clubs and jazz recording. “This
will discourage record labels from
recording jazz.”

Weiner pleaded with the gather-
ing to put aside arguments on what
type of jazz should be played on
WRVR, but to concentrate on just
getting the format restored. He ad-
mitted that he had in the past fought
against some fusion jazz on the sta-
tion.

Pointing to the success of the
WNCN Listeners” Guild in restoring
classical music to that FM New York
station a few years ago, Weiner pre-
dicted “We can win if we take the

(Continued on page 32)

N.Y. Dead Concert
Gets Video Hookup

By ROMAN KOZAK

NEW YORK—It took less than a day for the Grateful Dead to sell out eight
dates at New York’s Radio City Music Hall, scheduled for the end of October.
But fans of the band will still be able to see the Halloween night's show via a

live video hookup to 20 film theatres
on the East Coast. The closed circuit
hookup will be the first one since the
Who’s concert in Chicago on Dec. 3
(Billboard, Dec. 1. 1978) where 10
local theatres were hooked up to the
show at the International Amphi-
theatre. However, the Grateful Dead
hookup promises to be larger in
scope, in that some of the theatres
will be as far away from New York
as Chicago and Florida.

The concert is being presented by
Radio City Music Hall Productions
Inc., in cooperation with promoter
John Scher, who is also tour man-
ager for the Grateful Dead, and who
with the band’s business manager
Richard Loren, is setting up the
video hookup. Actual video produc-
tion is being done by Momentum
Enterprises, which did the Who con-
cert in Chicago.

As in Chicago the theatres se-
lected will be equipped with full
concert sound and a giant video
screen. Scher says he is now scouting
the appropriate theatres, and is look-
ing for local radio stations with
whom to cosponsor the simulcasts.
Tickets for the simulcasts will be $8
and $10. Scher says.

Tickets for the live show at the
6.000-capacity Radio City, billed as
a |5-year retrospective of the vet-
eran rock act, went for $12.50 and
$15. Fans began lining up in front of
the venue’s boxoffice on Friday eve-
ning (19) when word first leaked
about the shows. By the time the
ticket office opened Monday morn-
ing, there was a line nearly five
blocks long, says Scher.

By noon it was decided to add two

(Continued on page 106)

(" NEW RAP EXCITEMENT
Two 12" Records by

THE TREACHEROUS THREE

1. “The Body Rock”
2. ““At the Party”

Spreading Nationwide!
“Do You Like That Funky Beat”
by Kool Kyle (The Starchild)

SPECIAL!

Grandmaster Flash & Furious Five
Special 7' 45

‘““SUPER RAPPIN’ II"’
ENJOY RECORDS

\ 611 W. 125 St., New York City 10027 « (212) 662-2230 /
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The Promise Of Home Video

By CY LESLIE

One can hardly pick up a newspaper or a magazine or watch
tclevision news without encountering the sense of euphoria that
accompanies the feature on home video and its promise.

It is on this subject that T would like to share some thoughts.
Not a euphoric promise, but a pragma-
lic one. oven fraught with some danger
if not cautiously approached, but one
most worthy of consideration in the in-
terest of a better today and an even
more promising tomorrow. The era of
“new visions” is upon us and the race, as
always. is open to those who. with cau-
tion, will scize the opportunity.

“New visions” is the world of home
video, which is basic, pay and two-way
cable; teletext and viewdate; and most
directly impacting on us, the world of
videocassette and videodisk.

“New visions” cassettes and disks are
born of television, radio, motion pic-
tures, theatre, publishing and recorded
music. It is now in its early youth. des-
tined to grow into its own adulthood
with its own identity. to combine the
best and most worthwhile of its prede-
cessors’ characteristics while developing
its own distinguishing features.

“New wvisions” will not spell the
demise of the phonograph record but
rather will introduce a new wave of
video product married to the audio, thus making a new audio/
visual form. ultimately one of home video’s most important cat-
cgories of product.

Our “new world” will, for the first time, give the individual a
means of video entertainment and communication that offers
freedom of choice and place and control of lcisure time. The
desire for such freedom is abundantly evident in the enormous
growth in the sale of videocassette recorders—up almost 60% in
the first eight months of this year—all the more significant when
measured against the backdrop of a recessionary economy,
credit restraints and low consumer discretionary disposable in-
come.
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‘This is not a matter of one
mdustry replacmg another’

Records and tapes have been so profitable over the years pre-
cisely because they give consumers the freedom to act on the
desire to listen to their choice of music at a place and at a speci-
fied pointin time. It is our mutual experience in catering to this
preference for freedom that makes our entry into the video ficld
so important. and so appropriate.

Video’s parallel to the record industry is incredibly close. The
current market is in a scrambling mode, just as the record busi-
ness was in its earlicr stages. Cassctte hardware is currently fo-
cused on two formats while videodisks suggest a possible
three-product race, each with respectable product claims.

The software business has been remarkably “carly record
business.” It is underdisciplined, without many rules, and its
business ethics are basically of the streetwise variety.

This is exactly what we should expect from any new emerg-
ing industry. Changes. however. are beginning to appear. Prod-
uct selection is being undertaken with increasing market re-
search and professional care, and there is a growing
understanding of the economies of scale as applied to distribu-
tion. packaging. and all the other processes required to develop
from an early market to a more sophisticated one.

One thing is crystal clear: as with the development of films,
theatre, books and records, the video world will develop a form
totally its own, indigenous to itself.

This is not a matter of one industry replacing another.
Rather, home video is a new industry in its own right, close to
the record industry in marketing. sales, and merchandising
style, yet with an enormous breadth of special product potential.

The 94% of our music outlets which are still uninvolved must
consider the exciting opportunity in selling not only great music
and its performance, but films, theatre, art, cducation and self-
improvement. Availability will attract new customers who own
stereo, understand records, have wide ranging and adventurous
product taste and who have the funds to satisfy those tastes.

It 1s important to understand that home video is not an al-
ternative but a new and additional opportunity.

In a commentary last spring (Billboard, June 7, 1980), my
good friend Clive Davis raised a number of critical points re-
garding the emerging video field. But while he accepts the

Cy Leslie: “‘The video world will develop a
form totally its own, indigenous to itself.”

probability of the success of “new visions.” he takes exception
to the values of the music disk and the video music tape. He
questons the desirability of immedialte retailer-distributor entry
into the field. He worries about an amateurish promotional ap-
proach to the presentation of video mu-
sic, fearing as well for its costs and for its
lack of repetitive viewing value.

This perspective tends to view the
videocassette/disk as an alternative to
phonograph records. While it could be
reasonably argued that some years from
now there will be an overlap. it will only
happen when production, promotion
and presentation have advanced to a
sufficient stage of achievement and suc-
cess.

We should view the videocassette/
disk as a new and parallel product line
of which music is one part, albeit an im-
portantone, alongside film, theatre, cul-
ture and the many other special focus
avenues of entertainment and educa-
tion. It will occur because of the bril-
liance of its special creators.

We stress our point because the tech-
nology is here and all market research
indicates that the prevailing consumer
perception is that record stores are
where they expect to purchase their
video software. To avoid evaluation
and entry, it seems (0 me, is (o abdicate a responsibility to one-
selt and create a vacuum to be tilled by others.

We already see a new breed of video specialist retailers and
distributors. There are brown goods dealers logically seeking
reentry into the software business. And then there are those
who believe this is a new world of opportunity for their laun-
dry. drug store, florist shop and other seemingly unlikely out-
lets.

Again, while 94% of the record retailing industry seems un-
willing to test the waters even cautiously, the call is not to “start
swimming or we will sink like a stone,” but rather that innova-
tion and new product are the quintessential elements required
in the development and growth for any manufacturer or mer-
chandiser.

So what’s in it for the record deater? Where do you fit? How
do you start? What should you do to join the new video world?

e Educate-yourself so that you can respond to escalating op-
portunities while closely monitoring the risks and perils ahead.

® Scek statistical information from hardware manufacturers
so as to gauge anticipated growth.

® Allocate no more store space that can be supported by a
trafficked area with a population having reasonable discretion-
ary spending income.

® Choose and monitor inventory carefully and more
diligently than in record departments for maximum turn.

® [nsure in-store display space as well as prominent window
visibility to proclaim presence.
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Rather, the emergence of a
‘new & parallel product line’

Above all, be ready to accept and work with new rules and
disciplines, and be flexible enough to move quickly as those
rules and disciplines evolve. Dealers should anticipate limited
exchange policies, the need for proper capitalization, limited
advertising budgets, the necessity to adopt sophisticated inven-
tory and security control, and a need for the proper education
of sales clerks regarding basic technology and product line val-
ues.

Initial videodisk programs will evolve to SelectaVision and/or
Discovision, or others. The sponsors of these various hardware
products promise a sale of approximately 200.000 units or more
foreachin 1981, growing to a total of at least four to five million
by 1984/85, with a probable sale or perhaps 8.10 disks per ma-
chine. Another billion dollar industry?

Should the record industry avoid the challenge? I don’t be-
lieve it can or should at the creative level, at the distribution
level. or at the retail level. It is a new world that can provide the
opportunity for those who grasp it. Nothing worthwhile is with-
out risk in its achievement.

Cy Leslie is president of CBS Video Enterprises Division, and
also serves as chairman of the Record Industry Assn. of America
Video Council.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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JOHNNY
VAN ZANT BAND.
LEAN,

CLEAN
ROCK AND
ROLL.

The Johnny Van Zant Band's
bare bones, no b.s. music has kept
radio audiences at the edge of
their seats. Their debut album has
ignited request lines everywhere,
has consistently landed in the most
active list, is bulleting across the
board and is racking up the sales
figures to match it's jumps. With

“No More Dirty Deals” all the cards
are stacked in favor of The
Johnny Van Zant Band.

"No More Dirty Deals¢b.1s:80
Featuring "634-5789 w0226

On Polydor Records & Tapes.
o
Tl i BB CB RW
© = JohnnyVanZartBond  Album 80¢ 106+ 92*
o | No More Dirty Deals
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Tour Dates for Johnny Van Zant Band

10/1 Knoxville, TN 10/5 Louisville, KY 10/10 Greenville, NC 11/5 Mabile, AL

10/2 Reoncke, VA 10/7 Charleston, SC  10/11 Fayetteville, NC  11/16 Birmingham, AL

10/3 Greensboro, NC  10/8 Avugusta, GA 10/12 Columbia, SC 11/17 Chatanoago, TN
A 10/4 Atlonta, GA 10/9 Charlotte, NC 10/14 Huntsville, AL 11/18 Johnson City, TN

“ ‘nl
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High Tide Management of Atlanta

POLYDOR INCORPORATED | o 1
_ APOYGRAM COMPANY | 8o B or |

G(l;‘re the gi Polvgram Dr - Inc
’ © 1980 Polydor Incorporated

Write or call your lo2al Polygram Distribution office for displays or other promotion items.
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OLD & NEW NETWORKS

Radio Programming

NBC Expands Concerts, Specials

NEW YORK—Undaunted by the
problems it had with its presentation
of a live Yes concert last month on its
Source Network—research shows 4.1
million people tuned in—NBC is go-
ing ahead with expanded plans for
live concerts and specials revolving
around rock groups.

Over the next 12 months NBC ex-
pects to increase the concerts on
both the old NBC Network and the
newer Source Network. But for the
moment attention is being paid par-
ticularly to Denny Somach’s series
of music and interview specials. So-
mach did one of these in August on
Yes, which was the first of two pro-
grams on the Atlantic group.

Now Somach is busy putting to-
gether a feature on Supertramp,
which is scheduled for a Dec. 19 to
21 broadcast. Already in the can is a
Genesis show set for Nov. 21 to 23.

The backbone of the Supertramp
show is an interview Somach just
completed with Supertramp bassist
Dougie Thomson in Atlanta. This
will be put together with a CHUM-
AM Toronto interview of Roger

odgeson, another member of the
A&M recording group.

Somach also expects to include an
interview with A&M cofounder
Jerry Moss and with some of the “ra-
dio people who made this group
happen.” Among those people are
John McGhan of the Source, who

By DOUG HALL
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Source Specials: Supertramp bass pl
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ayer Dougie Thomson and NBC Source
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host Denny Somach pause during the Somach's interview of Thomson for the
upcoming special on the A&M recording group.

broke the group when he was on
WGRQ-FM Buffalo in 1964.

Of course the album McGhan and
others broke was “Crime Of The
Century,” the fifth album the group
recorded before the hits began,
which Somach will note in his show.

Somach will also discuss with
group their plans for the future. The
picture that emerges, according to
Somach, is that their current live al-
bum “Supertramp Paris,” which was

recorded at the Paris Pavillion last
fall, will mark the end of an era for
the group.

Somach indicates that for the next
album Hodgson and Rick Davies
will be writing together again. And
he says the band will be touring less.
In his interview with Somach,
Hodgeson compares the group to the
Beatles, saying that the Beatles did

(Continued on page 28)

The History of Religion and Rock

“Musicians, Magicians or Messiahs?”

A complete documentary covering 25 years of
the biggest hits and the greatest rock
performers and the spiritual influences behind
the music that shook the world, from Elvis to

New Wave.

THE HISTORY OF RELIGION AND ROCK is
twelve concise thirty-minute segments
containing rare interviews and quotes and the
music of history’s rock heroes: The Beatles
John Lennon and George Harrison/The
Beginnings of Rock and Roll/Anti-Rock and

Roll/Soul music/Acid Rock/Eastern Religions
The Occult/Jesus Rock/Bob Dylan

Raegge/and New Wave.

The History of Religion and Rock is of a quality
equal to or surpassing most other radio
programs. it’s fully researched, well-written,

and technically superior.

Dennis Newhall — Program Director
KROY-FM Sacramento

This nationwide radio special is a must for any
popular music fan both young and old. Each
segment is produced on quality stereo discs
and is available free of charge as a public
interest program.

The radio documentary was written by British
rock journalist Steve Turner author of
“Conversations with Eric Clapton”, “‘A decade
of the Who” and contributing writer to Rolling
Stone and produced by Sangré Productions a
non-profit syndicator.

Currently alred on 200 stations nationwide including:
WNEW — New York
KIIS — Los Angeles
KFML — Denver
WMMR — Philadelphia
WEFM — Chicago

WWWL — Miami
WQUE — New Orleans
KJR — Seattle
WWWW — Detroit
KZEW — Dallas
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WCFL-AM Returns
To Music Programs

By ALAN PENCHANSKY

CHICAGO—A big musical spash
in the Chicago AM band is being
readied at WCFL-AM by newly ap-
pointed program director Dave
Martin.

The new WCFL format will be a
reversion to musical programming
after a year of news-talk. Martin is
making an across-town move from
WFYR-FM to engineer the change-
over.

Martin calls the new format
“adult contemporary” with per-
formers such as Barbra Streisand
and Neil Diamond high on the list of
musical offerings. It will be the sev-
enth Chicago station cast in this mu-
sical mold, but the others are found
on the FM band, Martin points out.

“The AM radio dial in Chicago is
the most under-radioed AM dial of
any in America today,” relates the
programmer.

“This is going to be one of the
most exciting events to happen in
Chicago radio. It will be the first new
music format on AM radio since
1965

WLS-AM’s Top 40 and country-
formatted WMAQ-AM are the other
major musical powers on the AM
dial here.

Martin deems it highly unique
that WCFL is moving back to music
against a prevailing AM talk trend
in the 1980s. “It’s the most unique
station that has happened nation-
wide in 1980, insists the program-
mer.

Martin’s research work consists of
focus group panel discussions and
radio listener questioning conducted
by phone. Both a “behaviorial study
of market dynamics” and what Mar-
tin terms an “attitudinal study trying
to get a specific station attributes”
are underway.

Part of the station’s new campaign
apparently will be an attempt to
bridge the gap between today and its
former glories as a major Top 40

voice here. In its last years under
Chicago Federation of Labor own-
ership WCFL presented a lacklustre
musical diet, replaced by Mutual
with ineffectual talk following its
1979 takeover.

Martin has no information about
on-air talent at this time, but reveals
that the format unveiling is sched-
uled to take place in 1980.

Live concert broadcasts and music
specials are being looked at by the
programmer. “I do have a history of
doing live concerts.” Martin ex-

plained. “It’s something exciting
that can be done with radio.”

_\.{ 3
ANNIVERSARY PARTY—WLIR-FM
Garden City, N.Y., program director
Denis McNamara, left, greets David
Bromberg who prepares to perform
at a 10th anniversary party the sta-
tion held at Belmont Racetrack in El-
mont, N.Y. Todd Rundgren, Rick
Derringer and Southside Johnny
also performed at the show which
was broadcast by WLIR and WDMA-
FM Dover, N.J.

Ferris Of FCC Reaffirms
Goal To Seek Deregulation

NEW YORK-—Federal Commu-
nications Commission chairman
Charles Ferris reaffirmed his deter-
mination Wednesday (24) to de-
regulate the broadcasting industry
He spoke to an International Radio
& Television Society tuncheon.

“If more stations want to come
into the market place, 1 say let them.
It is the American way, even the op-
portunity to go broke,” Ferris told
the gathering at the Waldorf-Astoria
Hotel.

Ferris said he was determined to
strip away regulations “that even the
regulated are comfortable with. We
will let the free enterprises system
work in the communications indus-
try. We will protect competition, not
the competitors.”

Ferris characterized the commis-
sion’s role as one “to get out of the
way of technological advances.” He
pointed. to satellites as an example.
“We could have decided to regulate
earth (receiving) stations, but we did
not and there is no reasan to support
such a scheme.”

Citing the court case a few years
ago on the question of broadcasting
George Carlin’s *“‘Seven Dirty
Words,” Ferris also vowed to “stay
out of censorship. We could have
launched a witch hunt,” he said after

the court found the broadcast of the
Carlin monolog “obscene.”

Ferris pictured himself not as a
traffic cop for the industry barring
new broadcasters from access ramps
to the highway, but a college admis-
sions officer, who screens applicants
to broadcast.

Ferris’ speech has great signifi-
cance to radio broadcasters because
the commission has been actively
seeking ways to cram more stations
into existing radio dial space and to
expand that space for still more sta-
tions.

Ferris did not back away from his
stand when confronted with a
widely quoted comment from FCC
assistant bureau chief Frank Wash-
ington during a question and answer
period. Washington reportedly has
said, “Our job is not to protect radio
license holders, but to expand radio
until the last one on the air cannot
stay on the air.”

Ferris did decline to comment on
RKO’s plans to spin off its 12 radio
and one television stations. RKO
made these plans after the FCC re-
voked three tv licenses.

The Ferris stand might also give
some comfort to Viacom and some
concern to fans of the abandoned
jazz format on WRVR.
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DAYPARTING

Morrow Tries ‘FOR’
WRAN-AM Format

DOVER, N.J.—DJ Cousin Brucie
turned radio station owner Bruce
Morrow flips the switch on his sec-
ond radio statign, WRAN-AM here,
Oct. 12 and installs a format he calls
FOR—Family Oriented Radio,
which he’s had success with on
WALL-AM-FM Middletown, N.Y .,
for the past year and a half.

The key to FOR is dayparting—it
doesn’t sound the same in the eve-
ning as it does in morning drive.

‘ROCKTOBER’
TERM CAUSES
N.Y. DISPUTE

NEW YORK—-Who owns “Rock-
tober?”

Metromedia says it has registered
the name as a service mark for its
month long series of special pro-
gramming and concert broadcasts in
October. But WPLJ-FM, the ABC
owned outlet here, is using the term
to promote its own month of spe-
cials, and rival Metromedia outlet
WNEW-FM doesn’t like it one bit.

“It’s a rip-off. It’s blatantly offen-
sive for a station in the same market
to use it,” says WNEW’s general
manager Mel Karmazin.

Karmazin and other Metromedia
stations have begun sending cease
and desist letters to other stations
who are using the tag to promote
their own series of specials this
month. Legal sources say service
marks must be protected to retain
their exclusivity.

Karmazin says Metromedia regis-
tered the term “early this year,” and
says Metromedia has been using it
for threc years.

Who coined the term?

WPLJ’s general manager Nick
Trigony believes it originated in
Australia. Indeed, Sydney’s 25M has
used the term in its promotions, and
many AOR outlets in the U.S. are
using it now. Among these report-
edly are WCMF-FM, Denver;
WABX-GM, Detroit; WZEW-FM,
Dallas; WCCZ-FM, Boston;
WIYY-FM, Baltimore: KFLR.
Houston; KAZY-FM, Denver, and
several others.

Metromedia’s Rocktober pro-
gramming features live and canned
repeats of rock concerts supplied by
individual stations, syndicators,
such as Drake-Chennault’s SatCom
service (live remotes), DIR and the
BBC. RICHARD M. NUSSER

SUMMER ANALYSIS

This concept is not new to radio.
Many stations vary their music from
one day part to another, but Morrow
says his format is unique because all
elements of the programming are
varied to fit the station’s changing
audience through the day.

“While WRAN will be very easy
to identify when you reach it on the
dial (1510 kHz) it won’t sound
exactly the same all the time,” Mor-
row explains. In the morning we’ll
be easy to wake up to with a sound
that’s pleasant to every listener. Late
at night. we’ll be giving the younger
audience what it wants.”

Before installing this format at
WRAN, Morrow rebuilt the station
and upgraded its equipment so it
could utilize its full 10 kw of power
on a 24 hour basis. The station,
which was first put on the air in
1964, has always signed off at mid-
night.

Morrow will be dividing his time
between the two stations alternating
from live to tape in his afternoon
drive show on both stations. Other
shows he is hosting such as “Cousin
Brucie’s Concerts,” “Original Oldies
Saturday Night Party,” and “Cousin
Brucie’s Graffiti” a gossip show, will
be taped.

Morrow considers the taped por-
tions of his afternoon drive show a
temporary measure until he can get
this show up on a satllite within the
next year. When he does he may
syndicate this show to other stations
as well as carry it on a third station
he hopes to purchase on Long Is-
land.

Morrow has a contract with ABC,
where he made his name as a DJ on
WABC-AM New York, for
“Memory Weekend” shows and he
is offering his gossip show to ABC
for its networks.

Morrow promises WRAN will be
a *a model for community oriented
radio” and the family format will be
adapted to the Dover market. For
cxample plans call for more sports to
be included here than in Middle-
town. The format follows a Top 40s
line with community involvement.

Morrow operates the two stations
with his partner Robert Sillerman
under the corporate name of Siller-
man Morrow. Before getting into
operations Morrow was a jock on
WNBC-AM for threc years after a
13 year stint at WABC. Morrow be-
gan in radio at ZBM Bermuda and
joined WABC from WINS-AM New
York, which was playing rock in the
1950s, but now runs all news.

Radio Programmin

L

Billboard photo by Alan Penchansky

BELUSHI VOICE—Actor Jim Belushi, center, runs over script of the new ‘““Howard The Duck” radio comedy series,
adapted from Marvel Comics by Selluloid Productions for AOR station distribution. Conferring during the pilot program
tapings at Evanston, lIl.’s, Studio Media are producer Lee Arnold, left and director Steve Lushbaugh of Philadelphia

WMMR-FM.

IN A FRAGMENTED TIME

Westwood One Succeeding With
Specialized Syndicated Shows

LOS ANGELES—With radio be-
coming increasingly more frag-
mented, specialized syndicated
package emanating from Westwood
One are helping give stations the
kinds of programming needed to
differentiate them from other simi-
lar sounding music outlets in the
market.

Westwood One. which in five
years has become the largest syn-
dicator of specialized programs,
heard on more than 1,200 stations,
produces shows for AOR, Top 40.
black and adult contemporary for-
mats and will soon add country with
its “Live From Gilleys” in January.
A new show for Spanish broad-
casting stations is also in the works.

“We supply stations with pro-
gramming they couldn’t or wouldn’t
do themselves.” says Norm Pattiz,
president and founder of the Los
Angeles-based syndicator, “either
because it’s too expensive, t0o in-
volved or wrapped around an
unavailable personality.

“We enhance a format—what
comes between the records, special
programming on weekends, what
makes a station sound different from
the guy across the street.”

Westwood One'’s programming
consists of “The Doctor Demento
Show.,” 150 markets: “The Great

Arbitron Eyes Philly, Galveston,
S.F., Detroit, Boston & Houston

NEW YORK-—Summer may be
over, but radio programmers are just
starting to see summer report cards
from Arbitron. The five markets still
measured on four week period—
Philadelphia, San Francisco, De-
troit, Boston and Houston-Galves-
ton—are out, but markets measured
in the new quarterly 10-week period
have not yet been released.

Measured on the 10-week basis
are New York, Los Angeles, Chicago
and San Diego. The 10-week period
ended Sept. 2. Following are the re-
sults of the four-week measurement
markets:

* ok x

PHILADELPHIA—Greater Media’s MOR

WMGK-FM keeps up its steady growth by climb-
ing to a 6.9 share from 2.8 a year ago and 5.7 in
the spring. But the station did not catch up to
Metromedia's contemporary WIP-AM, which
jumped to a 7.3 share from 6.1 a year ago and
6.6 in the spring.

Black WDAS-FM has slipped to 5.9 from 7.1a
year ago, but this is a gain from the 5.5 the sta-
tion held in the spring. Contemporary WFIL-AM
is apparently feeling the pressure from WIP. It's
share is down t0.3.2 from 4.1 a year ago and 4.7
in the spring.

SJR’s AOR outlet, WYSP-FM is up to 3.8 from
3.4 a year ago, but off from its 4.3 figure in the
spring. Metromedia's AOR station, WMMR-FM
continues its downward trend; to 5.1 from 5.7 a
year ago and 5.3 in the spring. The big AOR win-
ner is WIOQ-FM, up to 4.0 from 2.1 a year ago
and 3.0 in the spring.

SAN FRANCISCO-Black-formatted KSOL-FM
keeps up its steady growth, climbing to 4.8 from
3.4 a year ago and 4.3 in the spring. Also up to
4.8 is NBC's MOR outlet, KNBR-AM, which
moves up from 4.3 in the spring. The station is
not, however, back to its 5.3 share of a year ago.
Progressive KOME-FM San Jose is up to 2.9 from
1.9 a year ago and 1.8 in the spring. RKO's
KFRC-AM is down to 4.0 from 5.3 a year ago and
4.4 in the spring.

* * *

DETROIT—WJR-AM continues its double-digit
hold on the Motor City with its MOR format. The
station scored a 13.8, up from spring’s 11.8, but
down from last year's 14.1. Greater Media's con-
temporary WMJC-FM continues its upward

(Continued on page 28)
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By ED HARRISON
\ .

Syndicator Talk: Bert Kleinman, left, KMET-FM’s David Perry and Westwood
One president Norm Pattiz discuss production details on Westwood One's 48
hour special entitled *The Rock Years: Portrait Of An Era.”

American Radio Show,” a two-hour
weekly program hosted by Mike
Harrison; “Off The Record” with
KMET-FM’s Mary Turner, 10
weekly 2'4 minute rock interviews;
“Special Edition” hosted by Sid
McCoy, which are weekly one hour
specials for black radio; “‘Star
Track” with Candy Tusken, consist-
ing of 90 second, twice daily rock
news heard on 180 stations.

Also: “The National Album
Countdown” hosted by Humbel
Harv and heard regularly over the
Armed Forces Radio Network;
“Shootin" The Breeze,” hosted by
Jackie McCauley and featuring in-
terviews with superstars in black
music;

Also: “In Hollywood,” a show on
over 100 r&b stations, the seasonal
“Twelve Hours Of Christmas™ and
“American Disco.”

Pattiz says that it’s “by coinci-
dence and design” that many of
Westwood One’s hosts are KMET-
FM personnel. “KMET is a hot rock
property with quality personnel get-
ting lots of attention. When sending
out a property hosted by someone
from a major station, it at least gets
the program director to listen to the
demo,” says Pattiz.

An outgrowth of Mary Turner’s
*“Off The Record” are two-hour “Su-
perstar Specials” also hosted by
Turner, consisting of music and in-
terview. The initial program with the
Rolling Stones was carried by more

'

than 200 stations with the Oct. 17
show with Bob Seger to be carried
on the same stations. Six annual spe-
cials are planned for next year.

Instrumental in Westwood One’s
success has been Pattiz’s ability to
promote his shows to both stations
and national advertisers on the bar-
ter system by which the shows are
made available to stations at no
charge, with Westwood One retain-
ing a portion of commercial time for
national advertising.

Production of all Westwood One’s
programs are done in-house in the
firm’s 8-track studio. Also on the
premises is a computer which at a
moment’s notice can spew out all Ar-
bitron time periods, including mar-
ket listenership and delivery on ev-
ery program.

Westwood One will break prece-
dent in the spring of 1981 with its
first cash rather than barter program
titled “Rock Years: Portrait Of An
Era,” a 48-hour special to be hosted
by KMET's David Perry and written
and produced by Bert Kleinman
and noted programmer Jeff Pollack.

Also a growth area for Westwood
One is live concerts. Bob Burch,
former national program director
for Century Broadcasting, recently
joined the company as director of
network operations. Birch will be
setting up a concert network for live
concerts for country, rock, MOR and
black stations to be distributed via
satellite, live network, tape and disk.

21
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Billboard. Singles Radio Action.

Playlist Prime Movers *

PRIME MOVERS-NATIONAL

BARBRA STREISAND—Woman In Love

DOOBIE BROTHERS —Real Love
QUEEN-Another One Bites The Dust

# PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked *#.

e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.

BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region
al and National levels.

Pacific Southwest Region

msmm* PRIME MOVERS mmam

DONNA SUMMER—The Wandeser (Geffen)
DOOBIE BROTHERS—Real Love
QUEEN—Another One Bites The Dust

mmemm® TOP ADD ONS mummmm
KENNY ROGERS—L ady
DARYL HALL & JOHN OATES—You've Lost That Lovin'
Feeling
KANSAS—Hoid On

ssssssss BREAK OU TS e

DIANA ROSS—I'm Coming Out
AL STEWART —Midnight Rocks
TIERRA-Together

LRSS e

KFI Los Angeles (R. Collins—MD)

ok QUEEN—Another One Bites The Dust 2-1

s DONNA SUMMER—The Wanderer 2413

* KENNY LOGGINS—I'm Alright 28-21

* DEVD—Whip It 16-8

% DLIVIA NEWTON-JOHM/ELO—Xanadu 10-2

oo KANSAS—Hold On

oo KENNY ROGERS—Lady—D-30

o SUPERTRAMP—Dreamer

® DARYL HALL & JOHM OATES—You've Lost
That Lovin' Feelin'—X

o JACKSONS—Lovely One—X

o LIPPS INC.—How Long

o HELEN REDDY—Killer Baracuda

e TIERRA—Together

o CUFF RICHARD ~Dreaming—D-27

o WILLIE NELSON—0On The Road Again—D-29

KH)—Los Angeles (Charlie Cook-PD)

# DOOBIE BROTHERS—Real Love 22-16
# % OLIVIA NEWTON-JOHN/ELO—Xanadu 20-
15

 CUFF RICHARD—Dreaming 28-24

* DONNA SUMMER-The Wanderer 25-21

* BARBRA STREISAND—Woman In Love 14-11

oo DANDY & THE DOOLITTLES—Who Were You
Thinkin’ Of

oo KENNY ROGERS—Lady

KRLA-Los Angeles (R. Stancatto—MD)

# & DONNA SUMMER—The Wanderer 25-2]

wa TIERRA-Together 6-3

# POINTER SISTERS—He's So Shy 16-14

# STEPHANIE MILLS—Never Knew Love Like
This Before 14-9

# DEVO-Whip It 2-1

oo BARBRA STREISAND—Woman In Love—22

oe GIBSON BROTHERS—Que Sera Mi Vida

o AMY HOLLAND—How Do | Survive

o JERRY LEE LEWIS—Over The Rainbow

® RAYDIO—Can't Keep From Crying

@ BILLY JOEL—Don't Ask Me Why—D-25

KRTH—Los Angeles (Bob Hamilton—PD)

#% DONNA SUMMER—The Wanderer 17-11
wa TIERRA-Together 21-10
 POINTER SISTERS—He's So Shy 24-18
* BOZ SCAGGS - Look What You've Done To
Me 26-20
# STEPHANIE MILLS—Never Knew Love Like
This Before 11-7
oo KENNY ROGERS—Lady—29
o DIANA ROSS—I'm Coming Out
@ WILLIE NELSOM—0n The Road Again
o PAT BENATAR—Hit Me With Your Best Shot.

KFMB-FM (B-100)—San Diego
(6. McClﬂney—MD)

#% ROBBIE DUPREE—Hot Rod Hearts 13-7

wa AL STEWART—Midnight Rocks 22-17

 BOZ SCAGGS — Look What You've Done To
Me 10-6

 DOOBIE BROTHERS—Real Love 16-10

®e LARSEN-FEITEN—Who'll Be The Fool
Tonight—27

oo DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—29

o KENNY ROGERS—Lady—30

KMJC (Magic 91)—San Diego
(C. Lakefieid—MD)

##% QUEEN—Another One Bites The Dust 18

10
& OLIVIA NEWTON-JOHM/ELO—Xanadu 9-5
* KENNY LOGGINS—I'm Alright 20-13
# BOZ SCAGGS—Look What You've Done To
Me 17-9
% DOOBIE BROTHERS—Real Love 16-8
oo KIM CARNES—Cry Like A Baby
oe JACKSONS—Lovely One

SUPERTRAMP —Dreamer—D-25

COMMODORES—Heroes—X

SPUT ENZ-1 Got You—X

DIANA ROSS—I'm Coming Out—X

NEILSON/PEARSON-|f You Should Saii—D-

31

o ALI THOMSON—Live Every Minute—X

o POCO-Midnight Rain

o STEPHANIE MILLS—Never Knew Love Like
This Before—D-28

o JACKSON BROWNE—That Girl Could Sing

© THE CHARLIE DANEELS BAND—-The Legend
0f Wooley Swamp—D-29

® THE CARS—Touch And Go—D-30

© DONNA SUMMER-Walk Away—X

© DEVO-Whip t-D-27

o DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feelin’

o KENNY ROGERS-Lady—D-26

KERN—Bakersfield (G. Oavis—MD)

% POINTER SISTERS—He’s So Shy 14- 10

% DONNA SUMMER-The Wanderer 18-14

4 THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp 28-24

% ROLLING STONES—She's So Cold 30-25

oo DARYL HALL & JOHN OATES-You've Lost

That Lovin’ Feelin’

oo JACKSON BROWNE—That Girl Could Sing

o SUPERTRAMP-Dreamer—D-27

o STEVIE WONDER—Master Blaster—D-30

o STEPHANIE MILLS—Never Knew Love Like
This Before—D-29

o JACKSONS—Lovely One

KOPA—Phoenix (). McKay-MD)

& AL STEWART—Midnight Rocks 20-15
#% BARBRA STREISAND—Woman In Love 17-

7
 KENNY LOGGINS—I'm Alright 10-6
 DOOBIE BROTHERS—Real Love 22-17
* DEVO—Whip It 30-21
®e DIANA ROSS—1'm Coming Out-D-29
oo KENNY RDGERS—Lady
o SUPERTRAMP--Dreamer

XRUX—Phoenix (B. Rivers—MD)
1 3 4 QUEEN—Ancther One Bites The Dust 27-

£ 2 1 I(EMIV LOGGINS—I'm Alright 10-5

+ DOOBIE BROTHERS—Real Love 19-13

# BARBRA STREISAND—Woman In Love 15-9

# OLIVIA NENTON-JOHN/ELO—Xanadu 14-8

ee KENNY ROGERS—Lady—30

oe PAT BENATAR—Hit Me With Your Best

Shot—40

o POCO-Midnight Rain

o STEPHANIE MILLS—Never Knew Love Like
This Before—39

o JOHN COUGAR—This Time

® KORGIS—Everybody's Got To Learn
Sometime

KRQQ (XRQ)—Tucson (D. McCoy—MD)
#% WILLIE NELSON—0n The Road Agam 18
11

% DONNA SUMMER-The Wanderer 23-17

* DOOBIE BROTHERS—Real Love 11-6

* DEVO-Whip It 20-13

ee JACKSON BROWNE—That Girl Coutd Sing—
24

oo DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—28

® KANSAS—Hold On-27

® KENNY ROGERS—Lady—30

KENO—Las Vegas (B. Alexander—M0)

% DOOBIE BROTHERS—Real Love 14-9
% BARBRA STREISAND—Woman In Love 15-
11

# STEPHANIE MILLS—Never Knew Love Like
This Before 29-22

* DONNA SUMMER—The Wanderer 25-19

* DEVO-—Whip It 19-16

oe DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’

e@ ROLLING STONES—She’s So Cold

© JACKSON BROWNE— That Girl Could Sing

o STEVIE WONDER— Master Blaster—D-27

® JACKSONS— Lovely One—D-29

KLUC—Las Vegas (Dave Anthony—MD)

% BOZ SCAGGS—Look What You've Done To
Me 4-2

% DOOBIE BROTHERS—Real Love 8-5

* GEORGE BENSON—Give Me The Night 9-7

# THE CHARLIE DANIELS BAND—-The Legend
0f Wooley Swamp 6-4

# LARSEN-FEITEN—Who'll Be The Fool Tonight
1410

oo DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feeling

oo KENNY ROGERS—Lady

© KANSAS—Hold On—D-29

© ALI THOMSON-Live Every Minute

® JACKSON BROWNE—That Girl Could Sing—
D-26

o DONNA SUMMER—The Wanderer D-29

Pacific Northwest Region
mmmm% PRIME MOVERS mummm
BARBRA STREISAND—Woman In Love
QUEEN—Another One Bites The Dust
BOZ SCAGGS—Look What You've Done To Me

Playlist Top Add Ons @

Based on station playlists through Tuesday (9/23/80)

TOP ADD ONS -NATIONAL

KENNY ROGERS —Lady

DARYL HALL & JOHN OATES—You've Lost That Lovin’ Feeling
THE JACKSONS—Lovely One

meam® TOP ADD ONS mmam

PAT BENATAR—Hit Me With Your Best Shot
KENNY ROGERS—Lady
STEVIE WONDER-Master Blaster

s BREAKOU TS s

LEQ SAYER—More Than | Could Say
DEVO—Whip It
DOOBIE BROTHERS—Real Love

KFRC—San Francisco (Jerry Peterson—PD)

W DONNASUMMER—The Wanderer 30-19
* BARBRA STRE{SAND—Woman In Love 13-8
% ROLLING STONES—She's So Cold 28-22
oo STEVIE WONOER—Master B aster—28
ee DEVO-Whip It—X-20

® CLIFF RICHARD—Dreaming

© POINTER SISTERS—-He's So Shy—27

o KENNY ROGERS-Lady

o JACKSONS—Lovely One

KXOA-AM-Sacramento (C. Mitcheil—MD)

#% DIANA ROSS—Upside Down 3-1

# ROGER DALTREY—Without Your Love 10-5
# OLIVIA NEWTON-JOHN/ELO—Xanadu 6-4
oo DOOBIE BROTHERS—Real Love-D-12

KIOY (K104)—Fresno (M. Driscoll—MD)

& KENNY LOGGINS—1'm Alright 11-5

s OLIVIA NEWTON-JOHN/ELO-Xanadu 4-1

# SUPERTRAMP—Dreamer 24-21

 EARTH, WIND & FIRE—Let Me Talk 30-27

* BOZ SCAGGS—Look What You've Done To
Me 23-10

% DIONNE WARWICK—No Night So Long 27-23

 DOOBIE BROTHERS—Real Love 32-28

# THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp 29-25

% DONNA SUMMER—The Wanderer 21-17

* THE CARS—Touch And Go 26-22

* BARBRA STREISAND—Woman in Love 17-9

oo KENNY ROGERS—Lady—30

oo JACKSONS—Lovely One—MX

® ANNE MURRAY—Couid | Have This Dance—
DP

©® AMY HOLLAND-How Do | Survive—X-32

o STEVIE WONDER—Master Blaster—X-31

KGW—Portland (). Wojniak—MD)

# & BOZ SCAGGS—-Look What You've Done To
Me 15-10

% DIANA ROSS—Upside Down 12-8

# QUEEN—Another One Bites The Dust 16-12

# POINTER SISTERS—He's So Shy 20-17

% BARBRA STREISAND—Woman In Love 19-14

ee DARYL HALL & JOHN OATES—You've Lost

That Lovin' Feelin’

e ELTON JOHN—Don't You Wanna Play This
Game—D-29

o CLIFF RICHARD—Dreaming—D-28

° PU3RE PRAIRIE LEAGUE—1'm Almost Ready—
D-30

® AL STEWART—Midnight Rocks—D-27

KMJK—Portland (C. Keily—MO)

wa DEVO-Whip It 26-20

% AMY HOLLAND—How Do | Survive 29-23

# AL STEWART—Midnight Rocks 27-21

 DOOBIE BROTHERS—Real Love 23-17

oo WILLIE NELSON—On The Road Again—X-D-

2%

oo KENNY ROGERS—Lady—DP

o JACKSONS—Lovely One—DP

o KIM CARNES-Cry Like A Baby

o LEO SAYER—More Than | Can Say—X

o AMII STEWART & JOHNNY BRISTOL—My
Guy/My Girl-X-D-30

o STEPHANIE MILLS—Never Knew Love Like
This Before

® DONNA SUMMER—The Wanderer—X-D-33

© THE CARS—Touch And Go—D-32

© DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feeling—D-31

KJR—Seattle (T. Buchanan—MD)

% QUEEN—Another One Bites The Dust 14-9
% BARBRA STREISAND—Woman In Love 11-
7

# POINTER SISTERS—He's So Shy 20-13

* BOZ SCAGGS~Look What You've Done To
Me 19-14

 DOOBIE BROTHERS —Real Love 16-11

oo LEQ SAYER—More Than | Can Say

oo PAT BENATAR—Hit Me With Your Best Shot

© THE ALLMAN BROTHERS BAND—Angeline

o SPLIT EMZ—| Got You—HB

® STEVIE WONDER—Master Blaster—D-34

® JACKSON BROWNE —That Girl Could Sing—

D-25
® DEVO—Whip It—HB
o AC/DC—You Shook Me All Night Long—HB
© KENNY ROGERS—Lady

KYYX—Seattle (S. Lynch—MD)

P AL STEWART—Midnight Rocks 10- 6
w% BOB SEGER & SiLVER BULLET BAND—
You'll Accomp’ny Me 9-4

 BOZ SCAGGS—Look What You've Done To
Me 12.7

* AMY HOLLAND—How Do Survive 19-12

* QUEEN-—Another One Bites The Dust 15-10

oo KIM CARNES—Cry Like A Baby

o@ LEQ SAYER—More Than | Can Say

e SUPERTRAMP-Dreamer—X

® KANSAS—Hold On

o ALI THOMSON-Live Every Minute—X-D-30

o STEPHANIE MILLS—Never Knew Love Like
This Before—X

o JACKSON BROWNE—That Girl Could Sing

® LARSEN-FEITEN-Who'il Be The Fool
Tonight—X-D-29

o DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feeling—X-D-28

o KENNY ROGERS—Lady—D-27

KJRB-Spokane (B. Gregory—MD)

#% QUEEN-—Another One Bites The Dust 10-3
A CARLY SIMON—Jesse 11-7

# EDOIE RABBITT—Drivin' My Life Away 4-2
* DONNA SUMMER—The Wanderer 21-15

# BARBRA STREISANO~—Woman In Love 10-11
oo KENNY ROGERS-Lady D-30

oo STEVIE WONDER—Master Blaster

o CLIFF RICHARD—Dreaming—D-28

© DIANA ROSS—-1'm Coming Out

© ALI THOMSON- Live Every Minute

o JACKSONS—Lovely One—D-27

KTAC—Tacoma (S. Carter—MD)

%% QUEEN-Another One Bites The Dust 12-7
ok gOGER DALTREY-Without Your Love 18-

% CARLY SIMON—Jesse 20-14

% DOOBIE BROTHERS—Real Love 29-24

% PAT BENATAR—You Better Run 23-19

o SUPERTRAMP—Dreamer—DP

o CLIFF RICHARD-Dreaming—DP

® AMY HOLLAND —How Do | Survive—DP

e PI;RE PRAIRIE LEAGUE—I'm Almost Ready—
D

® BOZ SCAGGS~Look What You've Done To
Me—D-29

o AL STEWART-Midnight Rocks—D-30

® STEPHANIE MILLS—Never Knew Love Like
This Before—DP

© WILLIE NELSON—On The Road Again—-DP

o IRENE CARA—Out Here On My Own

© THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp—DP

© DONNA SUMMER—The Wanderer—DP

© THE CARS—Touch and Go

® LARSEN-FEITEN-Who'll Be The Fool
Tonight—-DP

o DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’

o KENNY RDGERS - Lady

® JACKSONS—Lovely One

® ROLLING STONES—She's So Cold—LP

© PAT BENATAR—Hit Me With Your Best
Shot—LP

KCBN—Reno (L. Irons—MD)

#% POINTER SISTERS—He's So Shy y30-20
s STEPHANIE MILLS~Never Knew Love
Like This Before 14-9

# EDDIE RABBITT—Drivin’ My Life Away 126

 KENNY LOGGINS—('m Alright 10-5

% BOZ SCAGGS—Look What You've Done To
Me 23-16

oo DONNA SUMMER—The Wanderer

oo SUPERTRAMP—Dreamer

© THE ALLMAN BROTHERS BAND—Angeline

o CLIFF RICHARD—Dreaming

. lliIVlNGSION TAYLOR—First Time Love—X-

40

® AMY HOLLAND—How Do | Survive—D-33

L PUREgPRAIRIE LEAGUE-I'm Aimost Ready—
X-D3

o EARTH, WIND & FIRE—Let Me Talk—D-35

© WILLIE NELSON—0n The Road Again

® JACKSON BROWNE-That Girl Could Sing

o THE CARS—Touch And Go

® GENESIS—Turn It On Again—D-29

o DEVO—-Whip It—NP-D26

® AC/DC-You Shook Me All Night Long—X-
NP-D38

® HUEY LEWIS & THE NEWS—Wow Here's
You—X

KCPX—Salt Lake (Gary Waldron—MD)

wa DOOBIE BROTHERS—Real Love 22-8
% BARBRA STREISAND—Woman In Lové 19-
10

 POINTER SISTERS—He's So Shy 21-15

s STACEY LATTISAW—Let Me Be Your Angel
21-20

* WILLIE NELSON—0On The Road Again 20-26

oo KiM CARMES—Cry Like A Baby

oo THE CARS—Touch And Go

® 0’'JAYS—Girl, Don't Let it Get You Down—D-

40

KANSAS—Hold On

DIANA ROSS—I'm Coming Out

NIELSON/PEARSON-If You Should Sail

DELIVERANCE—Leaving L.A.—D-38

AL STEWART—-Midnight Rocks

DONNA SUMMER—The Wanderer—D-28

JOHN COUGAR—This Time

DARYL HALL & JOHN OATES—You've Lost

That Lovin’ Feeling—D-33

PETE TOWNSHEND—A Little Is Enough—D-

39

KENNY ROGERS—Lady

PAT BENATAR—Hit Me With Your Best Shot
© WAYNE MASSEY—One Life To Live

KRSP—Sait Lake (L. Windgar—MD)

%% DOOBIE BROTHERS—Real Love 10-3

wa DEVO—Whip It 2218

% AL THOMSON—Take A Little Rhythm 19-16

% ROLLING STONES—She's So Cold 24-19

 PAT BENATAR-Hit Me With Your Best Shot
21-17

® STEVIE WONDER—Master Blaster

® KANSAS—Hold On-D-27

® JOHN COUGAR—This Time—HB

@ DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—D-28

www americanradiohistorv com

Breakouts

BREAKOUTS-NATIONAL

PAT BENATAR—Hit Me With Your Best Shot

ROLLING STONES—She's So Cold
SUPERTRAMP—Dreamer

o AC/DC—Hells Bells—-NP

o GAMMA-—-Somethings In The Air—NP

o JETHRO TULL~Cross Fire—LP

o YES—Tempus Fuggit—LP

® BOB WELCH—Don't Rush The Good Times—

HB
® SUZI QUATRO-Rock Hard—HB

KIMN—Denver (D. Erickson—MD)

# EDDIE RABBITT-Drivin’ My Life Away 111

% BOZ SCAGGS—Look What You've Done to
Me 2213

# SUPERTRAMP—Oreamer 28-20

 DOOBIE BROTHERS—Real Love 17-10

# BARBRA STRE{SANO—Woman In Love 21-14

oe KENNY ROGERS—Lady—25

oo PAT BENATAR-Hit Me With Your Best Shot

© CLIFF RICHARD —Dreaming 26

© AMY HOLLAND—How Do | Survive 27

o PURE PRAIRIE LEAGUE—('m Almost Ready—

D30

o STEPHANIE MILLS—Never Knew Love Like
This Before

© CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp

North Central Region

memmm k% PRIME MOVERS s

BARBRA STREISAND—Woman In Love
EDDIE RABBITT—Drivin' My Life Away
DEVO-Whip It

meem® TOP ADD ONS nussms

POINTER SISTERS—He's So Shy

DARYL HALL & JOHN OATES—You've Lost That Lovin’
Feeling

SUPERTRAMP —Dreamer

msesmesm BREAKOUTS mumssssm
DOMNA SUMMER—The Wanderer
ELTON JOHN—Don't You Wanna Play This Game
ROLLING STONES—She's So Cold

CKLW~Detroit (R. Trombley—MD)

% EDDIE RABBITT—Drivin’ My Life Aw Away 9- 4

# POINTER SISTERS—He's So Shy 10-9

# CARLY SIMON-Jesse 17-13

# DOMNA SUMMER—The Wanderer 26-17

+ BOB SEGER & SILVER BULLET BAND-You'll
Accomp'ny Me 12-8

oe THE KINGS—Switchin’ To Glide—25

e 707-| Could Be Good For You-10

o STEVIE WONDER—~Master Blaster—D-20

® AL STEWWART—Midnight Rocks—D-30

o KENNY ROGERS—Lady

® PAT BENATAR—Hit Me With Your Best Shot

WDRQ—Detroit (J.Ryan—MD)
# % EDDIE RABBITT—Drivin' My Life Away 12-

5
wa DEVO-Whip it 24-13
* DONNA SUMMER—The Wanderer 29-15
# ROLLING STONES—She's So Cold 21-18
% 707-1 Can Be Good For You 18-11
o DIANA ROSS—I'm Coming Qut-D-29
® STACEY LATTISAW~Let Me Be Your Angel
o AL STEWART—Midnight Rocks—D-30
® LEO SAYER—More Than | Can Say
o AC/DC-You Shook Me All Night Long—D-25
o KEMNY ROGERS—Lady
o JACKSONS—Lovely One
o CHRISTOPHER CROSS—Never Be The Same

WAKY-Louisville (B. Modie—MD)

# KENNY LOGGINS—I'm Alright 9-6
wa BOZ SCAGGS—Look What You've Done To
Me 11-7

% WILLIE NELSON—0On The Road Again 21-18

 DOOBIE BROTHERS—Real Love 16-12

* EAORIS;N-FEITEN—Who'II Be The Fool Tonight

oo AMY HOLLAND—How Do | Survive—28

oo DARYL HALL & JOHN OATES—You've Lost

That Lovin' Feeling—30

® LEO SAYER—More Than | Can Say—32

@ |RENE CARA—OQut Here On My Own—31

o KENNY ROGERS—Lady—33WK)) Louisville
(B. HatfieldMD)QUEENAnother One Bites
The Dust 9-6KENNY LOGGINSI'm Alright 17-
11B0Z SCAGGSLook What You've Done To
Me 15-12GENESISTurn It On Again 16-14

oo BARBRA STREISAND—Woman In Love-27

oo BARRY COUDREAU—Dreams

© THE ALLMAN BROTHERS BAND—Angeline-

X-D-29
® POINTER SISTERS—He's So Shy—25
® KANSAS—Hold On—X-D-30
® LEQ SAYER—More Than | Can Say
@ AC/DC-You Shook Me All Night Long—X-D-

28
o KENNY ROGERS-Lady

WGCL—Cleveland (D. Collins—MOD)
% # BARBRA STREISANO—Woman In Love 10-

6
* JOHNNY LEE—Lookin' For Love 17-12
 DOOBIE BROTHERS—Real Love 14-10
oo ELTON JOHN-Don't You Wanna Play This
Game
oo POINTER SISTERS—He's So Shy—28
© DONNA SUMMER—The Wanderer—D-18
® CARLY SIMON-Jesse—D-29
® BOZSCAGGS—Look What You've Done To
Me-D-27

o STEPHANIE MILLS—Never Knew Love Like
This Before

® THE CARS—Touch And Go

o GENESIS—Turn It On gain—D-30

o KENNY ROGERS—Lady
® JACKSONS—Lovely One

WKRQ (Q102)—Cincinnati (J. Fox—MO)

w4 OLIVIA NEWTON-JOHN/ELO—Xanadu 23-
14

%% ROLLING STONES—She’s So Cold 30-26

# DOOBIE BROTHERS—Real Love 24-20

* DONNA SUMMER—The Wanderer 31-27

# DIANA ROSS—-Upside Down 12-9

oo SUPERTRAMP—Dreamer—32

WNCI—Columbus (S. Edwards—MD)

% PAUL SIMON—Late In The Evening 11- 6

% DOOBIE BROTHERS—Real Love 15-8

# CARLY SIMON-Jesse 23-16

# DIONNE WARWICK—No Night So Long 21-13

% BARBRA STREISAND—Woman In Love 18-11

® WILLIE NELSON—On The Road Again

© DONNA SUMMER-The Wanderer

o THE CARS—-Touch And Go

© SUPERTRAMP-Dreamer—LP

o CLIFF RICHARD-Dreaming—LP

o AL STEWART-Midnight Rocks D-24

o STEPHANIE MILLS-Never Knew Love Like
This Before—D-25

© THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp—D-23

WXGT (92-X)—Columbus (T. Nudder—MD)

w % QUEEN-Another One Bites The Dust 5-1

ok BgRBRA STREISAND—Woman In Love 24-

1

 KENNY LOGGINS—I'm Alright 11-8

* DOOBIE BROTHERS—Real Love 14-9

oo SUPERTRAMP-Dreamer—25

oo POINTER SISTERS—He's So Shy—23

o CUIFF RICHARD—Dreaming—D-24

® JACKSON BROWNE—That Girl Could Sing—
DP

® THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp—NP

® THE CARS—Touch And Go—DP

® GENESIS—Turn It On Again—NP

® AC/DC-You Shook Me All Night Long—NP

® ROLLING STOMES—She’s So Cold-NP

WZZP—Cleveland (B McKay—MD)

%% BOZSCAGGS—Look What You've Done To
Me 16-4

% BARBRA STREISAND—Woman In Love 14-
11

# CARLY SIMON-Jesse 23-18

# AL STEWART—Midnight Rocks 26-21

 DOOBIE BROTHERS—Real Love 25-20

oo DARYL HALL & JOHN OATES—You've Lost

That Lovin’ Feelin'

oo KEMNY ROGERS—Lady

® ANNE MURRAY—Could | Have This Dance

e LEO SAYER—More Than | Can Say

© WILLIE NELSON—On The Road Again

o JACKSONS—Lovely One

® JIM HURT~| Love Woman

® CUFF RICHARD—Dreaming—HB-28

® O’JAYS-—Girl, Don’t Let It Get You Down—
HB-30

L] STACSY LATTISAW—Let Me Be Your Angel—
HB-2

o EARTH, WIND & FIRE—Let Me Talk—HB

® JACKSON BROWNE—That Girl Could Sing—

HB
® DONNA SUMMER—-The Wanderer—HB-27
WKWK —Wheeling (R. Collins—MD)

wa POINTER SISTERS—He's So Shy 78

% DOOBIE BROTHERS—Real Love 19-9

% ELECTRIC LIGHT ORCHESTRA—AIl Over The
Worid 6-3

# ROBBYE DUPREE—Hot Rod Hearts 2-1

% CARLY SIMON—jesse 13-7

®e KANSAS—Hold On

oo DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin'—D-29

© EARTH, WIND & FIRE—Let Me Talk—DP-25

L4 :#I%ON BROWNE-That Girl Could Sing—

® DONNA SUMMER—The Wanderer—D-28

© KENNY ROGERS-Lady

® JIMMY HALL—So Happy That Love Has
Found You

e KORGIS—Everybody’s Got To Learn
Sometime

. %Tgocﬂ LATTISAW-Let Me Be Your Angel—

Southwest Region

mmm* PRIME MOVERS mummm
BARBRA STREISAND—Woman In Love
QUEEN-Another One Bites The Oust
DONNA SUMMER—The Wanderer

TTE—— e

(Continued on page 24)
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in ftwo places af once!

Your product story >elongs at the AES Convention New York City. Whether you’re at the show or not,
whether your company can personally be there or your Billboard ad is an extension of your marketing
not. With an ad in the expanded AES section of message to an important international audience of
Billboard’s November 1st issue (on the newsstands pro-sound users.

October 27th), your cuastomers, the professional Advertise in Billboard. That way, you're highly
equipment decision makers, will read all about you. visible.

Only Billboard offers you expanded news Contact your Billboard advertising representative
coverage and bonus distribution during AES. The today for complete AES Convention issue
show goes on November 1-3, at the Waldorf in information and rates.

AES ISSUE DATE: ADVERTISING DEADLINE:
November 1, 1980 October 17,1980

Billboard.

The Weekly Authority in Sound Business/Video Coverage
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Playlist Prime Movers
Playlist Top Add Ons @

Billboard . Singles Radio Action.

Based on station playlists through Tuesday (9/23/80)

OCTOBER 4, 1980 BILLBOARD

® Continued from page 22

mmss® TOP ADD ONS mamem
KENNY ROGERS - ady
DARYL HALL & JOHN OATES—You've Lost That Lovin
Feeling
JACKSON BROWNE—That Girl Can Sing

s BREAK OUTS mmesmes

OLIVIA NEWTON-JOHN—Xanadu
WILLIE NELSON—On The Road Again
SUPERTRAMP—Oreamer

KSRR—Houston (R. Lambert—MD)

%% POINTER SISTERS—He’s So Shy 14-10
%% WILLIE NELSON-On The Road Again 22-
16
* AR SUPPLY-AIl Out Of Love 1-1
* DOOBIE BROTHERS—Real Love 16-12
* BARBRA STREISAND—Woman In Love 17-13
oe DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—30
oo KENNY ROGERS—Lady
o EARTH, WIND & FIRE—Let Me Talk
® JACKSON BROWNE—That Girl Could Sing—
D-29

KRLY—Houston (M. Jones—MD)

*% POINTER SISTERS—He's So Shy 20-12
*% TOM BROWNE—Funkin' For Jamaica 9-7
* ROBBIE DUPREE—Hot Rod Hearts 17-14
* DIANA ROSS—1'm Coming Out 28-22

* CAMEO-Shake Your Pants 13-9

oo BARBRA STREISAND—Woman In Love--D-

25
oo OLIVIA NENTON-JOHN/ELO—Xanadu—X-D-

30
@ DARYL HALL & JOHN OATES— You've Lost
That Lovin’ Feeling
® ZAPP- More Bounce To The Ounce—X-D-29
o GEORGE BENSON- Love Times Love
® LTD- Where Did We Go Wrong

KNUS—Dallas (L. Ridener—MD)
%% BARBRA STREISAND —Woman In Love 10-
6

% OLIVIA NEWTON-JOHN/ELO—Xanadu 6-1

# ELO—All Over The World 13-10

+ BOZ SCAGGS—Look What You've Done To
Me 52

% WILLIE NELSON—0On The Road Again 11-9

oo KENNY ROGERS—Lady

oe MAC DAVIS—Texas In A Rear View Mirror

® CLIFF RICHARD—Dreaming—X-D-29

o AMY HOLLAND—How Do | Survive—D-28

© DON WILLIAMS—| Believe In You—D-27

@ LEQ SAYER—More Than | Can Say

o STEPHANIE MILLS—Never Knew Love Like
This Before—D-30

® IRENE CARA—Qut Here On My Own

® WAYNE MASSEY—One Life To Live—DP

KViL—Dallas (C. Rhodes—MD)
*k BARBRA STREISAND—Woman In Love 10

ok BOB SEGER & THE SILVER BULLET
BAND —You'll Accomp'ny Me 19-13
% DOOBIE BROTHERS—Real Love 1210
oo KENNY ROGERS—Lady
® AMY HOLLAND—How Do | Survive—D-16
o DON WILLIAMS - Believe In You—X
o CARLY SIMON-jesse—D-15
® BOZ SCAGGS—Look What You've Done To
Me—D-26
® JOHNNY LEE~Lookin' For Love—D-20
© AL STEWART—Midnighr Rocks—X
o OLIVIA NEWTON.JOHN/ELO—Xanadu—D-25
@ MAC DAVIS—Texas In My Rearview Mirror—X

KF)Z.FM (2-97)—Ft. Worth (G. Mack—MD)

* % QUEEN—Another Dne Bites The Dust 10- 7
*% GEORGE BENSON—Give Me The Night 14-

11

* BOZ SCAGGS—Look What You've Done To
Me7-5

+ DIANA ROSS-Upside Down 21-18

ee DEVO-Whip it—22

oo LARSEN-FEITEN-Who'Il Be The Fool
Tonight—21

® ROLLING STONES—She's So Cold—24

KINT—El Paso (). Zippo—MD)

% DONNA SUMMER-The Wanderer 14-9

% JACKSONS—Lovely One 24-16

* CLIFF RICHARD—Dreaming 25-28

* BOZ SCAGGS—Look What You've Done To
Me 11-8

 DOOBIE BROTHERS—Real Love 17-12

ee 0'JAYS—Girl, Don't Let It Get You Down

oo LIPPS INC.~How Long

o KIM CARNES—Cry Like A Baby—HB-27

o ELTON JOHN—Don't You Wanna Play This
Game

® DIANA ROSS—I'm Coming Out

® STACEY LATTISAW—Let Me Be Your Angel—
D-28

o EARTH, WIND & FIRE-Let Me Talk—29

e SUZIQUATRO-Rock Hard

® THE CARS—Touch And Go—HB-26

@ AC/DC~You Shook Me All Night Long

o KENNY ROGERS—Lady—30

® ROLLING STONES—She's So Cold

© SPEEDWAY BLVD.-Speedway Blvd.

KTSA—San Antonio (). Walton—MD)

%% ROBBIE DUPREE—Hot Rod Hearts 16-11
*k BARBRA STREISAND—Woman In Love 11-

* QUEEN Another One Bites The Dust 19-14

* OLIVIA NEWTON-JOHN/ELO~Xanadu 20-16

oe WILLIE NELSON—Dn The Road Again

oe JACKSONS—Lovely Dne

o BOZ SCAGGS—Look What You've Done To
Me—X-D-26

® PETE TOWNSHEND—A Little Is Enough

KHFI (K-98)~Austin (E. Volkman—MD)

% QUEEN-Another One Bites The Dust 112
% BARBRA STREISAND—-Woman In Love 30-
26
 KENNY LOGGINS—1'm Alright 12-8
* BOZ SCAGGS—Look What You've Done To
Me 14-10

s THE CHARLIE DANIELS BAND—The Legend
0f Wootey Swamp 22-17

oo THE DIRT BAND—Badlands

oo STEPHANIE MILLS—Never Knew Love Like
This Before

® KANSAS—Hold On

o STACEY LATTISAW—Let Me Be Your Angel

o JACKSON BROWNE—That Girl Could Sing

© SUPERTRAMP—Dreamer—X

® CLIFF RICHARD—Dreaming—X

® SPLIT ENZ—-| Got You—D-30

® LARRY GRAHAM—O0n The Road Again—D-29

® GENESIS—Turn It On Again—X

© DEVO—Whip It—D-25

@ ROLLING STONES—She's So Cold—X

KILE—-Galveston (. Taylor—MD)
*k QUEEN Another One Bites The Dust 23-

*k DOOBIE BROTHERS - Real Love 15-10

* POINTER SISTERS— He's So Shy 12-8

* AL STEWART— Midnight Rocks 21-18

* BARBRA STREISAND— Woman In Love 25-21
oo JACKSON BROWNE—That Girl Could Sing-

oo KENNY ROGERS—Lady—40

o PURE PRAIRIE LEAGUE—V'm Almost Ready—
34

® JACKSONS—Lovely One

® ROLLING STONES—She's So Cold

KBFM—McAllen-Brownsville (S. Owens—MD)

* % OLIVIA NENTON-JOHN—Xanadu 9-2

* % QUEEN—Another One Bites The Dust 16-5
& CARLY SIMON—jesse 1-1

 DIONNE WARWICK —No Night So Long 29-20
oo KENNY ROGERS-Lady

oo JACKSONS—Lovely One

® KIM CARNES—Cry Like A Baby

o STEVIE WONDER—-Master Blaster

® WILLIE NELSON—0n The Road Again

® JACKSON BROWNE —That Girl Could Sing

@ DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’

CLIFF RICHARD—Dreaming—D-27

DIANA ROSS—I'm Coming Out—D-26
DONNA SUMMER—The Wanderer—D-23
DEVO-Whip It—D-21

AC/DC—You Shook Me Al Night Long—D-30
WAYNE MASSEY—One Life To Live—DP

KOFM—Okiahoma City (C. Morgan—MD)
% QUEEN—Another One Bites The Dust—NP

-1
% BARBRA STREISAND—Woman In Love 22-
16

# KENNY LOGGINS—|'m Alright 8-4

+ CARLY SIMON-Jesse 26-17

+ DOOBIE BROTHERS—Real Love 14-9

oo DIONNE WARWICK—No Night So Long—28

oo KENNY ROGERS—tady—29

® CLIFF RICHARD—Dreaming—30

® ROLLING STONES~—Emotional Rescue—NP-7

® GEORGE BENSON—Give Me The Night—DP-
14

® DON WILLIAMS—| Believe In You—DP-21

® LARRY GRAHAM—One In A Million You—DP-
10

WEZB—New Orleans (T. Young—MD)
w4 DONNA SUMMER—The Wanderer 28-22
s BARBRA STREISAND—Woman In Love 24-

18
% STACEY LATTISAW— et Me Be Your Angel 9-
5

% STEVIE WONDER—Master Blaster 29-23

# THE CARS—Touch And Go 13-7

* DEVO—Whip It 25-19

o@ KENNY ROGERS~Lady

o EARTH, WIND & FIRE—L et Me Talk—D-30

o STEPHANIE MILLS—Never Knew Love Like
This Before

® JACKSONS—Lovely Dne—D-29

® ROLLING STONES—She’s So Cold—D-28

® BILLY JOEL—Sometime's A Fantasy—12

WTIX- NewOrIeans(B Mitchell—MD)

%% DONNASUMMER—The Wanderer 35-26
& BARBRA STREISAND —Woman In Love 26-

13
% STACEY LATTISAW—Let Me Be Your Angel
14-9

* STEVIE WONDER—Master Blaster 37-31

®e JACKSON BROWNE—That Girl Could Sing

oo ROGER DALTREY—Without Your Love

® CLIFF RICHARD ~Dreaming—0-38

® KANSAS—Hoid On

® SPLIT ENZ—| Got You—D-34

® PURE PRAIRIE LEAGUE—I'm Almost Ready—
D-40

® |RENE CARA—Dut Here On My Own

® DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'

o KENNY ROGERS—Lady

® JACKSONS—Lovely One—D-39

KEEL—Shreveport (H. Clark—MD)

*% BOZ SCAGGS—Look What You've Done To
Me 1712

% BARBRA STREISAND—Woman In Love 10-
6

% PAUL SIMON—-Late In The Evening 12-9

+ DOOBIE BROTHERS—Real Love 17-15

* THE CHARLIE DANIELS BAND—~The Legend
Df Wooley Swamp 27-19

oo SUPERTRAMP-Dreamer

oe DARYL HALL & JOHN OATES~You've Lost
That Lovin’ Feelin'

© DEVO-Whip It—NP-40

® THE ALLMAN BROTHERS BAND—Angeline—
NP-D-39

® QUEEN—Another One Bites The Dust—NP-2

© RAY, GOODMAN & BROWN—My Prayer—D-
38

® THE CARS—Touch And Go—NP-D-37

WFMF—Baton Rouge (JJ. Stone—MD)

% DOOBIE BROTHERS~Real Love 17-13
%% DONNA SUMMER—The Wanderer 27-22
 ELO—AIl Over The World 22-19

* CARLY SIMON—Jesse 12-9

+ BARBRA STREISAND—Woman In Love 15-11
oo STEVIE WONDER—Master Blaster

@@ WILLIE NELSON~On The Road Again

o SUPERTRAMP-Dreamer—D-30

® KANSAS—Hold On—D-29

® DEVO—Whip It—D-26

® JACKSONS—Lovely One

® ROLLING STONES—She’s So Cold—D-28

Midwest Region

mmmmk PRIME MOVERS ummm

BARBRA STREISAND—Woman In Love
OLIVIA NEWTON-JOHN—Xanadu
CARLY SIMON—Jesse

s ® TOP ADD ONS umem

XENNY ROGERS—Lady
AMY HOLLAND—How Do | Survive
CLIFF RICHARD —Dreaming

eepmBREAKOUTS s

LEQ SAYER—More Than | Can Say
DONNA SUMMER—The Wanderer
PAT BEMATAR-Hit Me With Your Best Shot

WEFM— Chnugo (). Robbms—MD)
% EDDIE RABBITT—Drivin’ My Life A Away 24
20

* % THE KINGS—Switchin' To Glide 18-12

* DOBBIE BROTHERS—Real Love 11-8

& THE VAPORS—-Turning japanese 19-16

* AC/DC—You Shook Me All Night Long 21-17

oo PAT BENATAR-Hit Me With Your Best
Shot—30

WNAP Indlanapolls(DJ Banley MD)
o QUEEN-Another One Bites The Dust 14
12

% CARLY SIMON-Jesse 1311

# POINTER SISTERS—He's So Shy 17-16

% STEPHANIE MILLS—Never Knew Love Like
This Before 30-26

% ROLLING STONES—She's So Cold 30-25

oo AMY HOLLAND —How Do | Survive—30

oo LARSEN-FEITEN—Who'll Be The Fool

Tonight—28

© PURE PRAIRIE LEAGUE—1'm Aimost Ready—
D-27

WOKY—Mitwaukee (D. Cole— —MD)

#% KENNY LOGGINS—I'm Alright 12-7
%% BOB SEGER & SILVER BULLET BAND—
You'lt Accomp’ny Me 16-11

% QUEEN-—Another One Bites The Dust 24-16

% CARLY SIMON—Jesse 10-5

% BOZ SCAGGS—Look What You've Done To
Me 19-15

oo AMY HOLLAND —How Do | Survive—28

oo KENNY ROGERS-Lady

® SUPERTRAMP—Dreamer—D-26

o PURE PRAIRIE LEAGUE—I'm Amost Ready—

D-25
o STACEY LATTISAW—Let Me Be Your Angel
® {EO SAYER—More Than | Can Say
® AC/DC—You Shook Me All Night Long

WISM—Madison (S. Jones—MD)

#% AL STEWART- —Midnight Racks 28-23
s LARSEN-FEITEN—Who'll Be The Fool
Tonight 19-14

4 BOZ SCAGGS~Look What You've Done To
Me 14-1¢

% DIONNE WARWICK—No Night So Long 29-25

% DOOBIE BROTHERS—Real Love 16-11

oo KENNY ROGERS - Lady

oo JACKSONS—Lovely One

o STEPHANIE MILLS—Never Knew Love Like
This Before—D29

® WILLIE NELSON—DOn The Road Again—D-27

® THE CHARLIE DANIELS BAND—The Legend
0f Wolley Swamp—D-30

® DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’

WSPT—Stevens Point (P Martm—MD)

*k QUEEN Another Dne Bites The Dust 1-1

% THE CARS—Touch And GD 23-18

* BOZ SCAGGS—Look What You've Done To
Me 17-12

* DEVO-Whip It 18-13

 BARBRA STREISAND —Woman'In Love 24-19

oo KENNY ROGERS—Lady

oo ROLLING STONES—She's So Cold

o SUPERTRAMP-Dreamer—D-29

® KANSAS—Hold On

® JACKSON BROWNE—That Gir! Could Sing

© DONNA SUMMER—The Wanderer—D-27

@ DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’

® THE SNEAKERS—Things We Said Today—D-
30

KXOK—St. Louis (L. D Douglas—-MD)
*k GEORGE BENSON~Give Me The N Night 16-

*k BARBRA STREISAND-Woman In Love 14-

3
& CARLY SIMON—Jesse 18-8
* PAUL SIMON—Late In The Evening 23-17
* OLIVIA NEWTON-JOHN/ELO—Zanadu 30-23
oo LEOQ SAYER—More Than | Can Say—29
oo JOHN COUGAR-This Time—28
® KEMNY RDGERS—-Lady—30

KIOA—Des Moines (G. Stevens—MD)
%% LARRY GRAHAM—Dne In A Million You 14

9!
% BARBRA STREISAND—Woman In Love 24-
17

 BOZ SCAGGS—Look What You've Done To
Me 23-19

* CARLY SIMON—Jesse 20-15

* ELECTRIC LIGHT ORCHESTRA—A! Dver The
World 9-6

oo DEVO—Whip It—29

® STACY LATTISAW—Let Be Your Angel—X

® ROLLING STONES—She's So Cold—X

KDWB Minneapolis (P. Abresch—MD)

%% BOZSCAGGS—Look What You've Done To
Me 8-4

% DOOBIE BROTHERS~Real Love 11-6

# AL STEWART—-Midnight Rocks 15-10

4 DIANA ROSS—Upside Down 17-12

% OLIVIA NEWTON-JOHN—Xanadu 18-14
ee CLIFF RICHARD—Dreaming—D-13

oo BARBRA STREISAND—Woman In Love—D-

15
® POINTER SISTERS—He's So Shy—D-19
® AMY HOLLAND —How Do | Survive—D-18
o JACKSON BROWNE—That Girl Could Sing—

D-17
® WILLIE NELSON—On The Road Again—X
o MELISSA MANCHESTER—If This Is Love—X

KSTP-FM—St. Paul (C. Knapp—MD)

# % CARLY SIMON—Jesse 8-4
% OLIVIA NENTON-JOHN/ELECTRIC LIGHT
ORCHESTRA—Xanadu 20-15

* DIONNE WARWICK - No Night So Long 18-14

& LARSEN-FEITEN—Who'll Be The Fool Tonight
19-17

oo DONNA SUMMER—The Wanderer

oo KENNY ROGERS—Lady

© ANNE MURRAY—Could | Have This Dance

o DOOBIE BROTHERS—Real Love—D-20

KEYN-FM —Wichita (L. Court—MD)

*# KENNY LOGGINS—I'm Alrlght 139
%% OLIVIA NEWTON-JOHN/ELO—Xanadu 16-

8

* DIONNE WARWICK—No Night So Long 1914

* THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp 21-17

% LARSEN-FEITEN-Who'll Be The Fool Tonight
2218

oo CLIFF RICHARD -Dreaming—22

oo STEPHANIE MILLS—Never Knew Love Like

This Before—23

© DARYL HALL & JOHN OATES—-You've Lost
That Lovin' Feeling—25

o KENNY ROGERS—Lady—24

WOW-Omaha (D. Davis—MD)

%% PAULSIMON—Late In The Evenng 1
%% BARBRA STEISAND—Woman In Love 14-

10
®e LEO SAYER—More Than | Can Say—D-28
oo KENNY ROGERS—Lady—D-27
® QUEEN—Another One Bites The Dust—DP
o SUPERTRAMP-Dreamer—DP
® KANSAS—Hold On--DP
® KENNY LOGGINS—I'm Alright—DP
® THE CHARLIE DANIELS BAND—-The Legend
0f Wooley Swamp—DP

Northeast Region

mmmm* PRIME MOVERS mummm

BARBRA STREISAND—Woman In Love
DOOBIE BROTHERS—Real Love
QUEEN-—Another One Bites The Dust

meem® TOP ADD ONS mmmm

KENNY ROGERS—Lady

DARYL HALL & JOHN OATES—You've Lost That Lovin'
Feeling

EARTH, WlND & FIRE—Let Me Talk

e BREAKOUTS rs—

THE JACKSONS— Lovely One
DONNA SUMMER—The Wanderer
SUPERTRAMP —Dreamer

WBLI~Long Island (Bill Terry—MD)

* % QUEEN—-Another One Bites The Dust 53

* DOOBIE BROTHERS—Real Love 14-7

* SUPERTRAMP—Dreamer 28-21

* DONNA SUMMER—The Wanderer 25-18

 BARBRA STREISAND —Woman In Love 16-12

oo DIANA ROSS—I'm Coming Dut

oo STEPHANIE MILLS—Never Knew Love Like

This Before

@ DARYL HALL & JOHN OATES—You've Lost

That Lovin' Feeling

WIRY—Schenectady (B. Cahill-MD)

% POINTER SISTERS—He's So Shy 14-8

# & DONNA SUMMER—The Wanderer 21-17

* GEORGE BENSON- Give Me The Night 13-
10

* BOZSCAGGS— Look What You've Done To
Me 2418

+ BARBRA STREISAND— Woman In Love 17-14

oo SUPERTRAMP—Dreamer

oo PURE PRAIRIE LEAGUE-I'm Almost-Ready

o CLIFF RICHARD - Oreaming—D-29

© STACEY LATTISAN—Let Me Be Your Angel

® STEVIE WONDER-—-Master Blaster

o AL STEWART-Midnight Rocks—D-28

® WILLIE NELSON—ODn The Road Again—D-30

o JACKSON BROWNE—That Girl Could Sing

o DARYL HALL AND JOHN OATES—You've Lost
That Lovin' Feeling

© KENNY ROGERS—Lady

® JACKSONS—Lovely One

WBEN-FM--Buffalo (R. Christian—MD)

%% THE CARS—Touch And Go 38-21
%% ROGER DALTREY—Without Your Love 11-
3

+ KENNY LOGGINS—I'm Alright 19-13
* STACEY LATTISAW—Let Me Be Your Angel 9-
5

 DOOBIE BROTHERS—Real Love 15-10
oo EARTH WIND & FIRE—Let Me Talk—D-37
oo THE CHARLIE DANIELS BAND—The Legend
of Wooley Swamp—D-38
® DARYL HALL & JOHN OATES—You've Lost
That Lovin Feelin'—D-39

WNBW—Buffalo (). Summers—MD)

- CARLY SIMON—Jesse 1410
% BARBRA STREISAND—Woman In Lové—
13-4

* JDHNNY LEE-Lookin' For Love 21-11

% LARRY GRAHAM —One In A Million You 22-17

+ (RENE CARA—Fame 16-12

oo DARYL HALL AND JOHN OATES—You've
Lost That Lovin Feeling

oo KENNY ROGERS-—-Lady

www americanradiohistorv. com

o SUPERTRAMP—Dreamer D-23

® CLIFF RICHARD—Dreaming—D-27

@ THE CHARLIE DANIELS BAND—The Legend
of Wooley Swamp

® DONNA SUMMER—The Wanderer—D-15

WBBM— Rochester(t) Mason—MD)

%4 QUEEN—Another One Bites The Dust 12:6
%% BARBRA STREISAND—Woman In Love 16-
9

4 POINTER SISTERS—He's So Shy 21-13

+ DIONNE WARWICK—No Night So Long 24-20

# JACKSON BROWNE ~That Girl Could Sing
2522

oo AL STEWART—Midnight Rocks—23

oo DONNA SUMMER—The Wanderer—24

® STACEY LATTISAW—Let Me Be Your Angel

o STEPHANIE MILLS—Never Knew Love Like
This Before

® THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp—D-25

® KENNY ROGERS - Lady

WFBL-Syracuse (T. Davis—MD)

*% DOOBIE BROTHERS—Real Love 8-5

%% DONNA SUMMER—The Wanderer 38-14

* QUEEN-Another One Bites The Dust 2-1

* CARLY SIMON-Jesse 5-4

* PAUL SIMON—Late In The Evening 3-2

oo EARTH, WIND & FIRE—Let Me Talk

oo JACKSONS—Lovely One—37

® KIM CARNES—Cry Like A Baby—D-32

(] gTACEV LATTISAW—Let Me Be Your Angel—

5

® DEVO-Whip It—34

® DARYL HALL & JOHN OATES-—You've Lost
That Lovin Feeling—36

® PAT BENATAR-Hit Me With Your Best
Shot—40

WOLF—Syracuse (B. Mitchell —MD)

# DOOBIE BROTHERS—Real Love 10-2
% ROGER DALTREY-Without Your Love 25-

14

% STEPHANIE MILLS—Never Knew Love Like
This Before 24-13

* LAR]SEN-FEITEN—Who'II Be The Fool Tonight
11-

o AMY HOLLAND—How Do | Survive—16

oe DONNA SUMMER—The Wanderer—17

L] SEACEY LATTISAW— Let Me Be Your Angel—
2

® THE CARS—Touch And Go—LP

® THE ALLMAN BROS. BAND—Angeline—NP

© THE KINGS—Switchin’ To Glide—NP

© THE CHARLIE DANIELS BAND—The Legend
of Wooley Swamp—NP-28

WPST—Trenton (T. Taylor—MD)

4% CARLY SIMON-Jesse 12-7

4% DOOBIE BROTHERS—Rea! Love 21-17

% POINTER SISTERS~He's So Shy 22-18

4 THE CHARLIE DANIELS BAND—The Legend
of Wooley Swamp 18-14

# DIANA ROSS—Upside Down 13-8

oo STACEY LATTISAW—Let Me Be Your Angel.

oo KIM CARNES—More Than | Can Say

© DIANA ROSS—1'm Coming Out

® CLIFF RICHARD—Dreaming—D-36

DARYL HALL & JOHN OATES~You've Lost

That Lovin Feeling—D-34

® ROLLING STONES~She's So Cold—D-35

® DELEGETS—Great Debate—LP

® DICKEY GOODMAN—Election 80-LP

© PETE TOWNSHEND—Little Is Enough—LP

WRKO—Boston (Charlie Van Dyke—PD)

% DOOBIE BROTHERS —Reat Love 14-8
% BARBRA STREISAND—Woman In Love 18-

9
# CLIFF RICHARD—Dreaming 27-20
 STEPHANIE MILLS—Never Knew Love Like
This Before 26-19
oo KM CARNES—Cry Like A Baby—30
oo KENNY ROGERS—Lady—29
® WAYNE MASSEY—Dne Life To Live

WHYN—Springfield (A Carey—MD)

* POINTER SISTERS—He's So Sh-y 20-14
% BARBRA STREISAND—Woman In Love 12-

]
* BOZ SCAGGS—Look What You've Done To
Me 21-18
* DOOBIE BROTHERS~Real Love 15-10
oo POCO-Midnight Rain—DP
oo KENNY ROGERS-Lady
o TEDDY PENDERGRASS—Can't We Try—D-23
® CLIFF RICHARD-Oreaming—0-20
® PURE PRAIRIE LEAGUE-|'m Almost Ready—

D-21
® JIMMY HALL—I'm Happy That Love Has
Found You
® STACEY LATTISAW—Let Me Be Your Angel
© DONNA SUMMER—The Wanderer—D-22

WPRO-AM—Providence (S. Buma—MD)

*% ROBBIE DUPREE—Hot Rod Hearts 11-6
# STEPHANIE MILLS—Never Knew Love
Like This Before 20-12

* AMil STENART AND JOHNNY BRISTOL—My
Guy/My Girl 25-21

* DONNA SUMMER—The Wanderer 23-20

oo WILLIE NELSON—On The Road Again

oo KENNY ROGERS—Lady

o CLIFF RICHARD—Dreaming—D-25

o NIELSON/PEARSON-If You Should Sail

® DARYL HALL AND JOHN OATES—You've Lost
That Lovin Feeling—D-24

® CRYSTAL GAYLE—If You Ever Change Your
Mind—D-23

WPRD-FM (PRO-FM)—Providence
{Giouanni—MD)

# % QUEEN- Another Dne Bites The Dust 5-1
* % BOZSCAGGS— Look What You've Done To
Me 17-14

* ELECTRIC LIGHT ORCHESTRA~ All Over The
World 11-9

 DIANA ROSS— I'm Coming Out 26-23

+ DOOBIE BROTHERS— Real Love 16-13

oo KENNY ROGERS-Lady

oo JACKSONS—Lovely One

® CLIFF RICHARD —Dreaming—0-27

© AMI) STEWART AND JOHNNY BRISTOL—My
Guy/My Girl

o DARYL HALL AND JOHN OATES—You've Lost
That Lovin Feeling—D-29

WPJB—Providence (M. Waite—MD)

*% DEVO—Whip It 20-12
%% BARBRA STREISAND—Woman In Love 14-

10

% CLIFF RICHARD—Dreaming 28-20
4 DOOBIE BROTHERS—Real Love 18-14
% DONNA SUMMER—The Wanderer 31-24
oo EARTH, WIND & FIRE—-Let Me Talk—D-32
oo THE VAPORS—Turning Japanese
© NIELSON/PEARSON—If You Should Sail—X-

0-34
® STEVIE WONDER—Master Blaster—33
® WILLIE NELSON—-On The Road Again—35
o BARRY GOUDBREAU-Dreams

WICC—Bridgeport (B. Mitcheil—MD)

* % BOZ SCAGGS—Look What You've Done To
Me 189

* % DOOBIE BROTHERS—Real Love 13-6

* QUEEN-Another Ohe Bites The Dust 3-1

& POINTER SISTERS—He's So Shy 13-8

# DONNA SUMMER-The Wanderer 23-18

oo SUPERTRAMP-Dreamer

oo DARYL HALL AND JOHN OATES—You've
Lost That Lovin Feeling

® ANNE MURRAY—Could | Have This Dance—

D-30

® JACKSON BROWNE-That Girl Could Sing

o KENNY ROGERS—Lady—D-22

® JACKSONS—-Lovely One

® CARLY SIMON-jesse—D-21

WKCI—New Haven (C. Hansen—MD)

*% DIANAROSS— Uusme Down 1-1
* % BARBRA STREISAND-Woman In Love 11-
4

 EDDIE RABBIT—Drivin' My Life Away 15-9

% DIANA ROSS—I'm Coming Qut 27-20

* DOOBIE BROTHERS—Real Love 16-8

oe KENNY LOGGINS—I'm Alright—27

oo DARYL HALL AND JOHN OATES—You've
Lost That Lovin Feeling—28

o STEVIE WONDER—Master Blaster—29

® KENNY ROGERS-—Lady—30

WFEA—Manchester (R. Ryder—MD)

%% DONNA SUMMER-The Wanderer 18-9
& LARSEN-FEITEN—Who'll Be The Fool
Tonight 13-7

* KENNY LOGGINS—I'm Alright 19-12

* BOZ SCAGGS—Look What You've Done To
Me21-14

* BARBRA STREISAND—Woman In Love 15-11

oo JIMMY HALL—I'm Happy That Love Has

Found You

oe KENNY ROGERS—Lady

© PURE PRAIRIE LEAGUE—I'm Almost Ready—
0-29

© NIELSON/PEARSON—If You Should Sail

® STEPHANIE MILLS—Never Knew Love Like
This Before—D-28

® DONNA SUMMER—Walk Away—D-27

WISN-Dover (1. Sebastian-MD)

%% ROBBIE DUPREE—Hot Rod Hearts 12-5

sd AMY HOLLAND—How Do | Survive 20-14

% ELECTRIC LIGHT ORCHESTRA-AIl Over The
World 5-2

# PAUL SIMON—Late In The Evening 3-1

4 OLIVIA NENTON-JOWN—Xanadu 10-4

ee DOOBIE BROTHERS—Real Love

oo THE CHARLIE DANIELS BAND-The Legend

of Wooley Swamp

® THE CARS—Touch and Go—DP

© DARYL HALL & JOHN OATES—You've Lost
That Lovin Feeling

® KENNY ROGERS-Lady—D-40

® ROLLING STONES—She's So Cold

@ CLIFF RICHARD —Dreaming—D-20

© ROLLING STONES—Emotional Rescue—NP-

12
© RAY GOODMAN & BROWN—My Prayer—D-
21

o STEPHANIE MILLS—Never Knew Love Like
This Before—0-19

WGUY-—Bangor (). Randall-MD)

% BARBARA STREISAND—Woman In Love
2213

*% OLIVIA NENTON-JOHN—Xanadu 10-5

* QUEEN—Another One Bites The Dust 11-7

* CARLY SIMON-Jesse 17-12

oo KENNY ROGERS - Lady

oe JACKSONS—Love One

e CLIFF RICHARD - Oreaming—D-27

o EARTH WIND & FIRE-Let Me Talk

@ JACKSON BROWNE—That Girl Could Sing

® GENESIS—Turn It On Again

@ DARYL HALL & JOHN OATES-You've Lost
That Lovin Feeling

® STACEY LATTISAW-Let Me Be Your Angel—

X-0-30

® THE CHARLIE DANIELS BAND—That Girl
Could Sing—X

o DEVO—Whip It—X-0-29

WLBZ—-Bangor (M. 0'Hara—~ MD)

%% LARSEN-FEITEN—Who'll Be the Fool
Tonight 24-19
% BARBRA STREISAND—Woman In Love 22
16
 PETER GABRIEL—Games Without Frontiers
1813
* POINTER SISTERS—He's So Shy 19-14
oe STEPHANIE MILLS—Never Knew Love Like
This Before

(Continued on page 26)
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OCTOBER 4, 1980 BILLBOARD

Billooard . Sing

® Continued from page 24

oo KENNY ROGERS—Lady

o SUPERTRAMP-Dreamer—D-32

© WILLIE NELSON—On The Road Again D-33

© CHARLIE DANIELS BAND- The Legend of
Wooley Swamp

® THE YAPORS- Turning Japanese

@ AC/DC- You Shook Me All Night Long—NP-
35

® JACKSONS- Lovely One—D-34

Mid-Atlantic Region

mmmm¥* PRIME MOVERS mmmm

QUEEN-Another One Bites The Dust
KENNY LOGGINS —1'm Alright
SUPERTRAMP - Dreamer

smmmm® TOP ADD ONS summs

KENNY ROGERS—Lady
LARSEN-FEITEK BAND-Who'll Be The Fool Tonight
CLIFF RICHARD—Dreaming

e BREAKQOUT S s

WXKX—Pittsburgh (B. Christian—MD)

#% SUPERTRAMP-Dreamer 28-20
% ROSSINGTON COLLINS BANO-Don't
Misunderstand Me 8-1
* GENESIS—Turn It On Again 25-22
+ DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin' 14-12
oo ALl THOMPSON-Live Every Minute—27
oo LARSEN-FEITEN-Who'll Be The Fool
Tonight—28
® QUEEN-Another One Bites The Dust—29
© JOHN COUGAR-This Time
© PETE TOWNSHEND-A Little Is Enough—LP
© AR SUPPLY-AIl Out Of Love—DP-4
© JIMMY HALL-('m Happy That Love Has
Found You—D-26
® LEQ SAYER—More Than | Can Say—0-25
® CHRISTOPHER CROSS-Sailing—DP-5
© BARBRA STREISAND—Woman In Love—DP-X
WCCK—Erie (B. Shannon—MD)
% BOZ SCAGGS—Look What You've Done To
Me 16-4
% CHICAGO—Thunder And Lightning 14-8
* 2P§TER GABRIEL - Games Without Frontiers
-20
 KANSAS—-Hold On 31-26
# LEOQ SAYER—-More Than | Can Say 35-29
oo SUPERTRAMP -Dreamer
oo KENNY ROGERS—Lady
o JIMMY HALL-I'm Happy That Love Has
found Me—D-38
o ROXY MUSIC—0h Yeah (On The Radio)—X
o DONNA SUMMER-The Wanderer—X
® GENESIS-Turn It On Again—D-37
o JACKSONS—Lovely One—X
® AMERICA—You Could Have Been The One—X
® BLACKJACK-The World Is Empty Without

You
® OEVO-Whip It—DF-40
® AC/DC—You Shook Me All Night Long—D-39
© SNEAKERS-Things We Said Today—LP-X
WFBG~Altoona (T. Booth—M0)
% DIANA ROSS—Upside Down 21
% OLIVIA NEWNTON-JOHN/ELO—-Xanadu 10-

2

 BARBRA STREISAND—Woman In Love 20-16

oo KENNY ROGERS—Lady-33

oo JACKSONS—Lovely One—34

o QUEEN—Another One Bites The Dust—DP-
13.3-NP

o COMMODORES—Heroes

© DIANA ROSS—I'm Coming Out—D-29-X

© NIELSON/PEARSON—If You Should Sail

® WILLIE NELSON—On The Road Again—32

o DONNA SUMMER—The Wanderer—D-21

® THE CARS-Touch And Go—NP

© GENESIS—Turn It On Again—DP-NP-24

o DEVO-Whip It—DP-NP-19

® OARYL HALL & JOHN OATES-You've Lost
That Lovin' Feeling—D-30

WQXA (Q-106)—York (S. Gallagher—MD)
% BOZ SCAGGS—Look What You've Done To

Me 159
% BARBRA STREISAND-Woman In Love 20-
5

 QUEEN-Another One Bites The Dust 3-1

# CARLY SIMON-Jesse 9-4

* DEVO-Whip It 27-16

oo DARYL HALL & JOHN OATES-You've Lost

That Lovin’ Feelin’

oo KENNY ROGERS-Lady

® KANSAS—Hold On

® JIMMY HALL—I'm Happy That Love Has
Found Me

o STEVIE WONDER—Master Blaster

® SUPERTRAMP-Dreamer—D-26

o CLIFF RICHARO—-Dreaming—D-25

© DIANA ROSS—I'm Coming Out—D-29

® STACEY LATTISAW—Let Me Be Your Angel—
D-28

o THE CHARLIE DANIELS BAND~The Legend
0fWooley Swamp—D-18

WRQX—Washington D.C. (R. Bowler—M0)

% QUEEN-Another One Bites The Dust 2-1

% KENNY LOGGINS—I'm Alright 7-5

% CARLY SIMON-)esse 19-16

+ DOOBIE BROTHERS-Real Love 27-14

oo CLIFF RICHARD-Dreaming

® LARSEN-FEITEN-Who'll Be The Fool Tonight

o DEVO-Whip It—-D-30

o BOB SEGER & SILVER BULLET BANO-You'll
Accomp'ny Me—D-25

o THE CARS-Give Me Some Slack—LP

WFBR—Baltimore (A. Szulinski—MD)

% QUEEN-Another One Bites The Dust 17-1
% KENNY LOGGINS—I'm Alright 18-8

 STEPHANIE MILLS—Never Knew Love Like
This Before 4-2

* LAI!SF.IIg ; -FEITEN-Wha'll Be The Fool Tonight
19-1

 BARBRA STREISAND-Woman In Love 25-17

oo SUPERTRAMP—Dreamer

oo ROGER DALTREY-Without Your Love

WYRE—Annapolis (. Diamond—MD)

w& CLIFF RICHARD-Dreaming 25-17
% LARSEN-FEITEN-Who'll Be The Fool
Tonight 21-16

* BOZ SCAGGS-Look What You've Done To
Me 16-13

# IRENE CARA-0Out Here On My Own 23-20-

* GENESIS—Turn It On Again 27-25

oo ELTON JOHN—Don't You Wanna Play This

Game
oo THE CHARLIE DANIELS BAND-The Legend
0f Wooley Swamp
® MELISSA MANCHESTER - If This Is Love
o LEO SAYER—More Than | Can Say
o JACKSONS—Lovely One
o EARTH, WIND & FIRE—Let Me Talk—DP-29
e ALl THOMSON—Live Every Minute—DP-26
© DONNA SUMMER-The Wanderer—DP-24
o DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feelin'—DP-27

WQRK (Q-FM)—Norfolk (D. Davis—MD)

% DONNA SUMMER-The Wanderer 22-18
% BARBRA STREISAND-Woman In Love 16-
11

AL STEWART—Midnight Rocks 21-17

 DEVO-Whip It 29-26

* ;ATzsﬂlEI’M—Hit Me With Your Best Shot

0-22

oo KENNY ROGERS—Lady

oo ROLLING STONES-She's So Cold

o DIANA ROSS—I'm Coming Out

o LEQ SAYER-More Than | Can Say

o PETE TOWNSHEND-A Little Is Enough

o JACKSONS-—Lovely One

© THE ALLMAN BROTHERS BAND-Angeline—
LP

© SUPERTRAMP-Dreamer—D-32

o KANSAS—Hold On—D-31

© STACEY LATTISAW=Let Me Be Your Angel—

D-28

o DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—D-29

© ROSSINGTON COLLINS BAND-Don't
Misunderstand Me—LP

® CHRISTOPHER CROSS—Never Be The
Same-D-30

(] !;I;”" HALL—I'm Glad Love Found You—D-

WRVQ (Q-94)-Richmond (B. Thomas—MD)

% |RENE CARA—Qut Here On My Own 18-11

## ROLLING STONES—She's So Cold 12-7

* II?UI?.EY_GMd Morning Girl/Stay Awhile

 AMY HOLLANO—How Do | Survive 13-10

* Lgnsaen-rzntn—wm'u Be The Fool Tonight
131

oo KENNY ROGERS-Lady

oo CHRISTOPHER CROSS—Never Be The
Same

® KIM CARNES—Cry Like A Baby

o JACKSONS-—Lovely One

Southeast Region

mmmemm % PRIME MOVERS muew

DOOBIE BROTHERS—Real Love
BOZ SCAGGS-Look What You've Done To Me
BARBRA STREISAND—Woman In Love

msn® TOP ADD ONS mamm

KENNY ROGERS—Lady

DARYL HALL & JOHN OATES—You've Lost That Lovin’
Feeling

THE JACKSONS—Lovey One

s BREAKOUT S mmsws
ROLLING STONES—She's Sc Cold
JACKSOMN BROWNE —That Gil Can Sing
PAT BENATAR—Hit Me With Your Best Shot

WQXI-AM—Atlanta (). McCartney—MD)

4 WILLIE NELSON-0n The Road Again 20-
1

0
% WAYLON JENNINGS—Theme From The
Dukes Of Hazzard 19-5
* STEVIE WONDER—Master Blaster 29-23
+ DOOBIE BROTHERS-Real Love 16-11
 BARBRA STREISAND-Woman In Love 15-3
oo DIANAROSS—I'm Coming Out
oo KENNY ROGERS-Lady
o CLIFF RICHARDS--Dreaming—D-25
o STEPHANIE MILLS—Never Knew Love Like
This Before
© THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp—D-27
® ROGER DALTREY -Without Your Love—D-29

WQXI-FM—Atlanta (J. McCartney—MD)

% WILLIE NELSON—0n The Road Again 13-6

% DOOBIE BROTHERS-Real Love 18-10

* ATLAEITA RHYTHM SECTION=1 Ain't Much
20-1

% QUEEN-Another One Bites The Dust 6-1

 DONNA SUMMER—The Wanderer 25-19

oo STEPHANIE MILLS—Never Knew Love Like

This Before—28

oo KENNY ROGERS—Lady 24

o JIMMY HALL-1'm Happy That Love Has
Found You—LP

® AL THOMSON~Live Every Minute~D-30

o LEO SAYER—More Than | Can Say—D-29

® ROLLING STONES—She's So Cold—LP

WBBQ—Augusta (B. Stevens—MD)

oo DARYL HALL AND JOHN OATES-You've
Lost That Lovin’ Feeling

oo KENNY ROGERS—Lady 29

o SUPERTRAMP-Dreamer—D-27

® CLIFF RICHARD-Dreaming—D-28

® JIMMY HALL-I'm Happy That Love Has
Found You

© PAT BENATAR-Hit Me With Your Best Shot

o SPEAKERS-Things We Said Today

© AVERAGE WHITE BANO—For You/For Love

® MECO-Theme From Shogun

WSGA-Savannah (J. Lewis—MD)

les Radio Action

Based on station playlists through Tuesday (9/23/80)

oo KENNY ROGERS-Lady

oo PAT BENATAR—Hit Me With Your Best Shot

(] Allal;E MURRAY=Could | Have This Dance—
D-

® KIM CARNES—Cry Like A Baby—D-32

o SUPERTRAMP-Dreamer—D-34

o STEVIE WONDER—M aster Blaster

o LEQ SAYER-More Than | Can Say

© DONNA SUMMER-The Wanderer—D-16

© DARYL HALL ANO JOHN OATES-You've Lot
That Lovin' Feelin'=D-39

WANS—Anderson (J. Evans—MD)

% CARLY SIMON-Jesse 12-8

w4 OUVIA NEWTON-JOHN/ELO—Xanadu 7-4
* DIANA ROSS-1'm Coming Out 24-17

* WILLIE NELSON—On The Road Again 22-18
+ DONNA SUMMER—The Wanderer 29-25

(1} ggli MURRAY-Could | Have This Dance—
oo KENNY ROGERS—Lady—32

WSGF—Savannah (C. Stevens—MD)

% CLIFF RICHARD—-Dreaming 28-21
% BOZ SCAGES—Look What You've Done To
Me 21-13

 POINTER SISTERS—He's So Shy 15-10

+ PURE PRAIRIE LEAGUE—I'm Almost Ready
29-24

 LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight 23-18

oo KENNY ROGERS—Lady

oo JACKSONS-Lovely One

© THE ALLMAN BROS. BAND—Angeline—X

® KANSAS—Hold On—X

o EARTH, WIND & FIRE—Let Me Talk—X

o STEVIE WONDER—Master Blaster—X

© JACKSON BROWNE—That Girl Could Sing

o DARYL HALL AND JOHN OATES—You've Lost
That Lovin’ Feelin’

® MECO—Love Theme From Shogun

WAYS—Charlotte (L. Simon—MD)

% AMY HOLLAND—How Do | Survive 27-22
% STEPHANIE MILLS—Never Knew Love
Like This Before 23-17

+ DIANA ROSS~I'm Coming Out 24-16

 DOOBIE BROTHERS—Real Love 19-14

 BOZ SCAGGS—Look What You've Done To

Me 12-5

oo DARYL HALL AND JOHN OATES-You've
Lost That Lovin’ Feelin’

oo KENNY ROGERS-Lady

o JACKSON BROWNE-That Girl Could Sing

© THE ALLMAN BROTHERS BAND—Angeline—

NP
© ANNE MURRAY-Could | Have This Dance—
HB

o SUPERTRAMP-Dreamer—D-30

o CLIFF RICHARD-Dreaming—HB

© EARTH, WIND & FIRE—Let Me Talk—NP

o STEVIE WONDER— Master Blaster

® D-2B-LEQ SAYER

® More Than | Can Say—HB

© WAYLON JENNINGS—Theme From The
Dukes Of Hazzard—D-25

© LARSEN-FEITEN BAND-Who'll Be The Fool
Tonight—D-29

o JACKSONS—Lovely One—HB

WFLB—Fayetteville (L. Cannon—MD)

%4 DYNASTY-|'ve Just Begun To Love You

19-12
% BOZ SCAGGS—Look What You've Done To
Me 8-4

 QUEEN-Another One Bites The Dust 15-7

 KENNY LOGGINS-I'm Alright 23-19

 STACEY LATTISAW-Let Me Be Your Angel
20-15

oo AL THOMSON-Live Every Minute

oo KENNY ROGERS-Lady

® ANNE MURRAY—Could | Have This Oance—
D-33

o CLIFF RICHARD—Dreaming

o DONNA SUMMER--The Wanderer—D-32

® CHICAGO-Thunder And Lightning D-34

o DARYL HALL ANO JOHN OATES-You've Lost
That Lovin’ Feelin'—D-35

o PETE TOWNSHEND-A Little Is Enough

WISE—Asheville (J. Stevens—MD)

% DONNA SUMMER-Walk Away 25-7

% OEVO-Whip It 16-2

* DOOBIE BROTHERS— Real Love 15-6

 OLIVIA NEWTON-JOHN/ELECTRIC LIGHT
ORCHESTRA-Xanadu 21-8

oo KENNY ROGERS—Lady

oo ROLLING STONES—She’s So Cold

® AC/DC—You Shook Me All Night Long

® MECO-Love Theme From Shogun

o CLIFF RICHARD-Dreaming—D-34

© MELISSA MANCHESTER-If This Is Love

o STEVIE WONDER—Master Blaster—D-24

o LEQ SAYER—More Than | Can Say

o OARYL HALL AND JOHN OATES-You've Lost
That Lovin’ Feelin'—D-37

WKIX-Raleigh (R. McKay—MD)
* % POINTER SISTERS—He's So Shy 15-5

% BOZ SCAGGS— Look What You've Done To

Me 13-8
+ AMY HOLLAND-How Do | Survive 2521
 KENNY LOGGINS~I'm Alright 17-12
* WILLIE NELSON-0n The Road Again 23-19
oo CLIFF RICHARO-0Oreaming
oo KENNY ROGERS-Lady
© DIANA ROSS~I'm Coming Out
o AL STEWART-Midnight Rocks
o DONNA SUMMER-Walk Away
o ANNE MURRAY—Could | Have This Dance—X
o EARTH, WIND & FIRE-Let Me Talk—X
© |RENE CARA—Out Here On My Own—D-23HB
o DONNA SUMMER-The Wanderer—X
® LARSEn-FEITEN BAND-Who'll Be The Fool
Tonight—X
® JACKSON-Lovely One—X
© WAYLON JENNINGS—The Dukes Of
Hazzard—D-22

WSEZ—-Winston-Salem (P. Berry—MD)

% DOOBIE BROTHERS—Real Love 17-11

% BARBRA STREISAND—Woman In Love 19-
14

* DIANAROSS—I'm Coming Out 29-24

« AL STEWART—Midnight Rocks 20-16

% DONNA SUMMER—The Wanderer 23-18

% DOOBIE BROTHERS—Real Love 15-4

% ROLLING STONES—She’s So Cold 19-13

% WILLIE NELSON--On The Road Again 27-20

% JACKSON BROWNE-That Girl Could Sing
38-29

 BARBRA STREISAND—Woman In Love 25-19

% DOOBIE BROTHERS—Real Love 11-7

% DONNA SUMMER-The Wanderer 36-19

* JOHN COUGAR-This Time 38-30

 LARSEN-FEITEN—Who'll Be The Fool Tonight
24-16

* ROGER DALTREY—Without Your Love 17-11

oo KENNY ROGERS-Lady

oo JACKSONS-Lovely One

® STACEY LATTISAW—Let Me Be Your Angel

o PAT BENATAR-Hit Me With Your Best Shot

© ANNE MURRAY—Coutd | Have This Dance—
HB

o KIM CARNES—Cry Like A Baby—LP

o COMMODORES—Heroes—HB

® KANSAS—Hold On—D-37

o DELIVERANCE-Leaving LA.—HB

o ALI THOMPSON-Live Every Minute—HB

o STEVIE WONOER-Master Blaster—HB

o STEPHANIE MILLS—Never Knew Love Like
This Before~D-35

® IRENE CARA—Out Here On My Own—D-36

o JACKSON BROWNE—That Girl Could Sing—
HB

© GENESIS—Turn It On Again—HB

® OARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin’—D-38

® ROLLING STONES—She's So Cold—HB

o BLACKFOOT-Gimme, Gimme, Gimme—LP

o KORGIS—Everybody's Got To Learn
Sometime—LP

KLAZ-FM—Little Rock (D. Taylor—MD)

% SUPERTRAMP-Dreamer 40-30
% PURE PRAIRIE LEAGUE-I'm Almost
Ready 20-13

 CARLY SIMON-Jesse 21-17

* WILLIE NELSON-0n The Road Again 27-21

* DONNA SUMMER-The Wanderer 32-25

oo OIANA ROSS—I'm Coming Out

oo ROLLING STONES—She's So Cold

o ANNE MURRAY-Could | Have This Dance

o NEILSON/PEARSON-If You Should Sail-D-
40

o AL THOMSON-Live Every Minute—D-39

o JOHN COLGAR-This Time

o GENESIS—Turn It On Again

o DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin'—D-37

o KENNY ROGERS—Lady

® JACKSONS—Lovely One—D-38

WLAC—Nashville (P. Cianciabella—MD)

% THE CHARLIE DANIELS BAND—-The Legend
0f Wooley Swamp 17-12

« DEVO-Whip it 28-25

oo [RENE CARA-0ut Here On My Own

oo KENNY ROGERS-Lady

o LEQ SAYER-More Than | Can Say

o DONNA SUMMER-The Wanderer—D-29

© DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin’

o JACKSONS-—Lovely One~D-28

o JIMMY HALL-Happy Love Has Found You—
D-30

WRIZ—-Knoxville (F. Story—M0)

# % QUEEN-Another One Bites The Dust 3-1
% BOZ SCAGES—Look What You've Done To
Me 19-13

 CARLY SIMON-Jesse 10-6

* DOOBIE BROTHERS—Real Love 11-9

 QLIVIA NEWTON-JOHN/ELO—Xanadu 12-8

oo JACKSON BROWNE-That Girl Could Sing

oo KENNY ROGERS—Lady

o ANNE MURRAY-Could | Have This Dance—
D-24

o LEO SAYER—More Than | Can Say

o THE CHARLIE DANIELS BAND—The Legend
0f Wooley Swamp—D-29

o CHICAGO-Thunder And Lightning—X

o DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’—X

® JACKSONS-Lovely One

o SUPERTRAMP—Dreamer—X-D-31

o CLIFF RICHARD - Dreaming—X-D-30

o DONNA SUMMER—The Wanderer—X-D-27

© WAYLON JENNINGS—Theme From Dukes Of
Hazzard—0P-X

WSKZ (KZ-106) —Chattanooga (D. Carroli—MD)

& WHLLIE NELSON—On The Road Again 18-7
4 LARSEN-FEITEN-Who'li Be The Fool
Tonight 13-8

+ SUPERTRAMP-Dreamer 27-20

 DONNA SUMMER~-The Wanderer 24-18

* ROGER DALTREY—Without Your Love 16-18

oo DARYL HALL & JOHN OATES-You've Lost

That Lovin® Feelin’

oo ROLLING STONES—She's So Cold

o KENNY ROGERS—Lady

© JACKSONS—Lovely One

© CHRIS MONTAN/LORNE WOOD-Is This The
Way Of Love

© KIM CARNES—Cry Like A Baby—HB

© ATLANTA RHYTHM SECTION-1 Ain't Much—
HB

® NIELSON/PEARSON-1f You Should Sail—HB

o LEO SAYER—More Than | Can Say—D-25

® [RENE CARA—Out Here On My Own—D-29

® JACKSON BROWNE-That Girl Could Sing—
D-26

® JOHN COUGAR-This Time—HB

o DONNA SUMMER—Walk Away—D-28

o KORGIS—Everybody's Got To Learn
Something—HB

WERC—Birmingham (M. Thompson—M0)

* % DOBBIE BROTHERS—Real Love 169
%% OLIVIA NEWTON-JOHN/ELO—Xanadu 11-

5
* JOURNEY—Good Morning Girl/Stay Awhile
23-20

* POINTER SISTERS—He's So Shy 14-10

* CARLY SIMON-)Jesse 21-19

oo JACKSON BROWNE~—That Girl Could Sing—
24

oo KENNY ROGERS-Lady

© ANNE MURRAY—Could | Have This Dance

® LEO SAYER—More Than | Can Say

® [RENE CARA-Qut Here On My Own

© DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin’

© PETE TOWNSHEND—A Little Is Enough

© AVERAGE WHITE BAND—For You/For Love

o TEOOY PENOERGRASS—Can't We Try—DP

. l[’)EF:I'ER GABRIEL—- Games Without Frontiers—

o AL STEWART-Midnight Rocks—D-25

© THE VAPORS ~Turning Japanese—DP

o DE¥O-—-Whip It-DP

® AC/DC—You Shook Me All Night Long—DP

© ROLLING STONES—She's So Cold—D-21

WWKX (KX-106)—Nashville (B. Richards—MO0)

% BOZ SCAGGS~Look What You've Oone To

Me 1912
4 THE CHARLIE DANIELS BAND—-The
Legend Of Wooley Swamp 15-9

 POINTER SISTERS—He's So Shy 9-5

* DOOBIE BROTHERS—Real Love 10-6

% ROGER OALTREY-Without Your Love 12-8

oo LEQ SAYER-More Than | Can Say

oo KENNY ROGERS—Lady

© KIM CARNES—Cry Like A Baby—HB

© SUPERTRAMP—Dreamer—LP

® KANSAS—Hold On—LP

© DIANA ROSS-1'm Coming Out—HB

o EARTH, WIND & FIRE-Let Me Talk—LP

o [RENE CARA-0ut Here On My Own—LP

o JACKSON BROWNE-That Girl Can Sing—HB

© BARBRA STREISAND—Woman in Love—LP

® AC/DC—You Shook Me All Night Long—LP

© DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin'—D-30

® JACKSONS—Lovely One—D-29

© ROLLING STONES—She's So Cold—LP

® PAT BENATAR-Hit Me With Your Best
Shot—LP

® THE CARS-Don't Tell Me No—LP

WHBQ—Memphis (Ched Ouvall-PD)

% KENNY LOGGINS—I'm Alright 21-14
% BOB SEGER & SILVER BULLET BAND-
You'll Accomp'ny Me 22-15

* O'JAYS—Girl Don't Let It Get You Down 14-9

+ DIONNE WARWICK-No Night So Long 16-10

* OLIVIA NEWTON-JOHN/ELO—Xanadu 10-6

oo DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feeling

oo KENNY ROGERS—Lady

® CARLY SIMON-Jesse

WNOX—Knoxville (S. Majors—MD)

w4 KENNY LOGGINS—I'm Alright 11-4

% BOZ SCAGGS—Look What You've Done To
Me 18-8

+ WILLIE NELSON~-0n The Road Again 21-17

www.americanradiohistorv.com

% DOOBIE BROTHERS—Real Love 20-14
% DONNA SUMMER-The Wanderer 24-18
+ POINTER SISTERS—He's So Shy 11-6
 AMY HOLLANO—How Do | Survive 22-17
% WILLIE NELSON-0n The Road Again 17-13
oo DIANA ROSS—I'm Coming Out

oo ROLLING STONES—She's So Cold

© ANNE MURRAY—Could | Have This Dance—

D-23

® STEPHANIE MILLS—Never New Love Like
This Before

o DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—D-27

o KENNY ROGERS—Lady—D-28

® JACKSONS-—Lovely One—D-26

® MECO-Love Theme From Shogun

® CHRISTOPHER CROSS—Never Be The
Same-D-25

WSGN—Birmingham (W. Brian—M0)

% DOOBIE BROTHERS—Real Love 15-6
% BARBRA STREISAND-Woman In Love 13-

9
 AMY HOLLANO—How Do | Survive 17-13
# WILLIE NELSON-0On The Road Again 29-23
% LARSEN-FEITEN-Who'll Be The Fool Tonight
12-8
oo JACKSONS-Lovely One
© THE ALLMAN BROTHERS BANO—Angeline—

D-31
o KIM CARNES—Cry Like A Baby
© DIANA ROSS—I'm Coming Out—D-30
o STACEY LATTISAW—Let Me Be Your Angel
® LEO SAYER—-More Than | Can Say—D-28
© OARYL HALL & JOHN OATES—You've Lost
That Lovin' Feeling—D-29
o KENNY ROGERS—Lady—D-27

WAAY - Huntsville (Jim Hendricks—MD)

% CLIFF RICHARD-Dreaming 26-17

% DEVO-Whip It 14-7

 STEVIE WONDER—Master Blaster 31-21

 STEPHANIE MILLS—Never Knew Love Like
* This Before 19-12 .

 BARBRA STREISAND-Woman In Love 21-16

oo KENNY ROGERS-Lady

oo PAT BENATAR—Hit Me With Your Best Shot

o THE ALLMAN BROTHERS BAND-Angeline

o SUPERTRAMP-Dreamer—D-26

® KANSAS—Hold On—HB

o AMY HOLLANO—How Do | Survive—D-29

o EARTH, WINO & FIRE-Let Me Talk—HB

o AL STEWART-Midnight Rocks—HB

@ LEO SAYER—More Than | Can Say—D-27

© WILLIE NELSON-On The Road Again—D-30

o [RENE CARA—Out Here On My Own—HB

o ROGER DALTREY—Without Your Love

o DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feeling—HB

o ROBBIN THOMPSON-Brite Eyes

® JACKSONS—Lovely One

® JACKSON BROWNE—That Girl Could Sing

® PAUL McCARTNEY—Waterfall-LP

© CHRISTOPHER CROSS—Never Be The
Same—LP ’

WHHY —Montgomery (R. Thomas—MD)

% DOOBIE BROTHERS —Real Love 3-8

% BARBRA STREISAND—Woman In Love 14-
9

Playlist Prime Movers
Playlist Top AddOns @

# PAUL SIMON-Late In The Evening 2-1

+ DONNA SUMMER-The Wanderer 26-18

* DONNA SUMMER-Walk Away 28-33

oo KENNY ROGERS-Lady

oo IACKSONS—Lovely One

o SUPERTRAMP-Dreamer—X-D-29

o CUFF RICHARD-Dreaming—X-D-28

o AL STEWART-Midnight Rocks—X-D-26

o LEQ SAYER-More Than | Can Say

© STEPHANIE MILLS—Never Knew Love Like
This Before

© ROGER DALTRY-Without Your Love—X-D-30

© ROLLING STONES—She’s So Cold

WIDX—Jackson (L. Adams—MD)

% QUEEN-Another One Bites The Dust 19-
11
% ROGER DALTREY-Without Your Love 21-

14
« KENNY LOGGINS—I'm Alright 14-7
* BOZ SCAGES— Look What You've Done To
Me 8-2
% LARRY GRAHAM—0ne In A Million You 10-3
oo SUPERTRAMP-Dreamer—26
oo KENNY ROGERS—Lady—30
© ATLANTA RHYTHM SECTION—| Ain't Much—

32

o DONNA SUMMER—Walk Away—28

o MAC DAVIS—Texas In My Rearview Mirror—
31

© WAYNE MASSEY-0ne Life To Live—33

WBIW (BJ-105)-0Orlande (T. Long—MD)

w# QUEEN—Another One Bites The Dust 5-3
% BARBRA STREISAND-Woman In Love 20-
13

 BILLY JOEL—Don't Ask Me Why 29-24

« KENNY LOGGINS—I'm Alright 36-31

* BOZ SCAGGS—Look What You've Done To
Me 30-25

oo DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin'—37

oo JACKSONS-Lovely One—38

o AMY HOLLAND-How Do | Survive—35

o LEQ SAYER-More Than | Can Say—40

© THE CARS-Touch And Go

o KENNY ROGERS—Lady—DP-36

© ROLLING STONES—She's So Cold—NP-38

WLCY—Tampa (M. Weber—MD)

% PAUL SIMON—Late In The Evening 3-1

% IRENE CARA-Qut Here On My Own 19-13

 BHLY JOEL-—Don't Ask Me Why 4-2

+ CARLY SIMON-Jesse 6-3

 OLIVIA NENTON-JOHN—Xanadu 9-7

oo ANNE MURRAY—Could | Have This Dance—
26

oo KENNY ROGERS—Lady—30

® LEO SAYER—More Than | Can Say

WAPE—Orange Park (P. Sebastian—MD)

w4 SUPERTRAMP-Dreamer 24-20
% OLIVIA NEWTON-JOHN/ELO-Xanadu 10-
2

 KENNY LOGGINS—I'm Alright 17-14

# BOZ SCAGES—Look What You've Done To
Me 12-9

 DOOBIE BROTHERS—Real Love 19-17

oo STEVIE WONOER—Master Blaster

oo DEVO-Whip it

o CLIFF RICHARD--Dreaming—D-25

® WILLIE NELSON-0On The Road Again—D-24

© WAYLON JENNINGS—Theme From Dukes Of
Hazzard

o DARYL HALL & JOHN OATES~You've Lost
That Lovin' Feeling

o KENNY ROGERS—Lady

o JACKSONS—Lovely One—D-23

® ROLLING STONES—She's So Cold

WIVY (V-103)— Jacksonville (M. Piff—M0)

# % QUEEN-Another One Bites The Dust 12-7

% DIANA ROSS—I'm Coming Out 31-27

# THE CHARLIE DANIELS BAND-The Legend
0f Wooley Swamp 27-22

+ DONNA SUMMER-The Wanderer 32-25

 OUIVIA NEWTON-JOHN/ELO-Xanadu 15-11

(1] gAClSON BROWNE—That Girl Could Sing—

7

oo JACKSONS—Lovely One—38

o LEO SAYER—More Than | Can Say—36

o EARTH, WIND & FIRE—Let Me Talk—39

o CHRISTOPHER CROSS—Never Be The
Same—40 :

WKXY—Sarasota (T. William—MO0)
& DONNA SUMMER—The Wanderer 28-17
% OLIVIA NEWTON-JOHN/ELO-Xanadu 4-3
* aOZBSCAGGS-Look What You've Done To
e84
+ DOOBIE BROTHERS—Real Love 10-5
 BARBRA STREISAND-Woman In Love 18-8
oo LEO SAYER—More Than | Can Say
oo DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’
© THE CHARLIE DANIELS BAND-The Legend
0f Wolley Swamp
© JACKSON BROWNE—That Girl Could Sing—X
o KANSAS—Hold On—X
o STEVIE WONDER—Master Blaster—X
o KENNY ROGERS- Lady—D-30
© ROLLING STONES-She's So Cold—X

WAXY—Ft. Lauderdale (Rick Shaw—PD)

% QUEEN-Another One Bites The Dust 12-2
& OLIVIA NENTON-JOHN/ELO—Xanadu 10-
7

+ ROBBIE DUPREE—Hot Rod Hearts 15-13

 MELISSA MANCHESTER-|f This Is Love 28-
25

oo BOZ SCAGGS—Look What You've Done To

Me
oo KENNY ROGERS - Lady

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Mirage Records welcomes

: @sﬂ«.

on their first U.S.Tour.

4 Wicomico Youth & Civic Center, Salisbury, Maryland 6 Riverfront Coliseum, Cincinnati 29 Assembly Center, Tulsa

5 Capitol Centre, Largo. Marylnd 8 \ilwaskee Arena, Milwaukee 30 Lloyd Noble Arena, Norman, Oklahoma
6 Civic Center, Hartford ® dorizon Arena, Rosemront, |il. 31 Reunion Arena, Dallas

7 City Center, Pittsburgh 20 A-ena Civic Center, St 2aul, Minn. NOV.

9 Madison Square Garden, New York City 23 Tobo A-ena, Detroit 2, 3 Sam Houston Coliseum, Houston

I | Boston Gardens, Boston 24 Univ. of lll. Assembly Center, Urbana, lIl. 5 McNichols Arena, Denver

I 2 Nassau Coliseum, Uniondale, L.I., NY 25 =reedam Hall, Louisvil e, KY 8 Selland Arena, Fresno

13 The Spectrum, Philadelphia 2¢& Zneckerdome, St. Louis 9 Oakland Coliseum, Oakland

15 Coliseum, Cleveland 2& Municipal Auditorium, Kansas City, MD 10, || The Forum, Los Angeles

(Uhitesnake
‘READY AN WILLING™

WTG 19276
Includes the new single,

v Jis

“Sweet Talker’/*“Ain’t Gonna Cry No More.we 37¢
Produced by Martin Besher’ 3irch for Sunburst Records znd YOU!

| Distributed by Atlantic Records.

£ 1980 Atlahic Recosding Corp €9 A Worser Communicatam Co
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Radio Programming

Surprise Success Hits KSOL-FM

San Mateo Station’s Black Music Has Large Appeal

SAN MATEO, Calif.—One of the
most surprising—and generally un-
publicized—success stories in the
San Francisco drea market over the
past year has been that of KSOL-
FM, located here 15 miles south of
the city.

Though KSOL, as one might
guess from its call letters, is generally
regarded within the industry as a
black station—and in fact features
black disk jockeys playing almost
exclusively the music of black art-
ists—operations manager and pro-
gram director J.J. Jeffries empha-
sizes that the appeal of the station is
universal enough to have made it
one of the top-ranked contemporary
music stations in the market.

Indeed, notes Jeffries, KSOL is
now pulling more adults {8-24 and
more teens than KFRC-AM, a feat
that would have been thought well-
nigh impossible a year ago.

The July/August Arbitron shows
KSOL with a 4.8 overall share, com-
pared to 4.0 for KFRC.

“None of us here” says Jeffries,
“ever refers to the station as ‘K-Soul’
and we never classify the station by
format, either ‘black radio’ or any-
thing else. Music is one of the few
truly international languages. It af-
fects everyone and there are no limi-
tations as to who can feel it.

“Soit’s asinine to put a label on it.
If we’re ‘black radio,” then why are
we number one in teens with an 18
share when only 7% of the Bay Area
is black? Out of 4.7 million people.
how many blacks is that?”

The KSOL profile describes the
station as having “an ingenious mix
of the best of today’s rthythm and
blues, disco, jazz and crossover mu-
sic with the million seller hits of the
past. We call it contemporary
rhythm.”

Specifically. the station has a
playlist that features 24 current sin-
gles, 20 album cuts (only one cut per
album) and oldies and recurrent hits
mixed in at a rate of no more than
two per hour. The station will also
mix in a maximum of three tunes
from local artists on independent la-
bels.

Jeffries says that “In its upward
growth there is no doubt that KSOL
caused several other stations in the
market to change. One station
poured something like three-quar-
ters of a million dollars into promot-
ing a disco-oriented format and
failed miserably with it.”

However, says Jeffries, “Disco was
very advantageous for us. Disco was
connected with the prejudice and
the myth that whites couldn’t dance
and that all blacks could. Well, if
whites couldn’t dance, it was only
because their music didn’t have the
right ingredients. it didn’t have the
rhythm.

“Years ago when whites wanted to
dance they danced to ‘race’ music.
But as time went on more and more
middle class people wanted to get
into it and wanted to learn to dance.
So the problem was how to appeal to
them.

“So somebody said, ‘Okay, we’ll
zip up the sound, lock in the beat
and change the name of r&b to
disco. But they made a mistake.
They only kept the one beat. There
was no mix and no flow and they
didn’t build their audience and
eventually turned the audience off.

“But along the way they also
turned the audience on to the real
thing, to the sources of where that all
came from. And now all those
people are listening to us.”

Jeffries came to KSOL in July

I 1976, at the same time as current

By JACK McDONOUGH

£ M f :. & ”

Day’s Work: KSOL program director J.J. Jeffries greets Chaka Khan at a sta-

"

i ¥

tion promotion.

general manager Ken Shubat. Shu-
bat had previously been at KOMA-
AM Oklahoma City, while Jeffries
came from WIMO-AM, Cleveland,
owned by United Broadcasting,
which owns KSOL as well as sta-
tions in Washington, Baltimore,
New York and Los Angeles.

“At the time,” recalls Jeffries, “our
rating was at .9 and in previous
books it had not gone over a point.
Our job was to restructure every-
thing from top to bottom. Because of
lack of station revenues we couldn’t
hire competent new people so we
had to retrain the entire staff, teach
them things entirely different from
what they knew. It took a lot of time,
but the majority of our air people
from that time are still with us.”

The current weekday air schedule
features Nick Harper, 6 to 10 a.m;
Marvin Robinson, 10 a.m. to 3 p.m.;
Lee Perkins, 3 to 7 p.m.; Isaac Ste-
venson, 7-12; Bill Hall, 12-6.

Jeffries is particularly proud of
the fact that KSOL’s ratings are be-
coming increasingly strong with
adults 18-34 and 18-49 (KSOL'’s re-
search sheets emphasize that KSOL
pulls more adults than the market’s
other black-oriented stations,
KDIA-AM, KSFX-FM, and
KBLX-FM/KRE-AM and that
KSOL'’s ratings have been achieved
without heavy promotions.

“We're getting the older listeners
now because we've been around
long enough, and we are strong with
both men and women. And we have
not used any billboard or television
blitzes as other stations have. It’s
been done entirely over the air. Our
highest ratings have come in periods
when we were not doing any major
promotions at all. “The station’s
mo.t regular self-pgomotion comes
through distribution of 10,000
KSOL playlists weekly ghrough lo-
cal record stores.

NATIONAL PUBLIC RADIO

Summer Air Ratihgs

® Continued from page 21

trend. The station, with a 6.2 share, is up from
6.0 a year ago and 5.5 in the spring.

ABC's AOR outlet, WRIF-FM, with a 6.1, is
down for the third straight book, but the station
is ahead of last year's 4.8. Shamrock's AOR
WWWW-FM (W-4) is down to 4.2 from last year's
59, but up from spring's 3.4. Contemporary
disco-oriented WLBS-FM, which is a sister sta-
tion of WBLS-FM New York, is up to 3.3 from .7 a
year ago and 2.1 in the spring. Jazz-formatted
WIZZ-FM is up to 3.3 from 3.0 a year ago and 2.6
in the spring.

* * *

BOSTON—-WCOZ's new program director John
Sebastian has much to crow about. The AOR FM
outlet is up to 7.8 from 4.4 a year ago and 4.1 in
the spring. Sister station WHDH-AM, which runs
an MOR format, is down to 9.5 from 10.6 a year
ago and 11.1 in the spring. RKO's contemporary
WROR-FM is up to 4.3 from 2.6 a year ago and
4.0 in the spring. The station has gained au-
dience steadily for the last four books. WCOZ's
arch rival, WBCN-FM is down to 4.4 from 5.2 a
year ago and 6.2 in the spring.

* x  *x

HOUSTON-Viacom's country KIKK-FM is the
new leader of the Houston-Galveston market.
The station has moved up to 3 9.2 share from
6.6 last fall and 8.6 in the spring. This market
was not measured last summer. Moving into
second place is a former market leader, black
KMJQ-FM. This station, which was down to 5.1
in the spring is back to 8.6. It enjoyed 8 shares
in the fall and winter books.

Qisco-oriented KRLY-FM, which was in first
place in the spring, has slipped to third place
with a 7.6. In the spring it had a 9.8 share. Con-
temporary KFMK-FM is up to 3.9 from 1.9 in the
spring and 3.0 in the fall. LIN's KILT-AM-FM are
both down in shares. The Top 40 AM is off to 3.1
from 4.1 and the AOR FM is down to 2.6 from
4.6. Another AOR, KLOL-FM, is down too. The
station is down to 3.7 from 4.9 in the spring and
5.4 last fall.

* x  *

Following are some of the last to
be released April/May Arbitron
figures:

GREENVILLE, S.C.—Country WESC-FM is the
new market leader of this market, which also in-
cludes Spartanburg. Country WESC-FM is up to
11.9 from 8.0 a year ago. Contemporary WFBC-
FM is down to 11.5 from 14.7 a year ago. Con-
temporary WORD-AM is down to 4.1 from 8.9 a
year ago.

*  *

PORTLAND, Me.—Contemporary WGAN-AM is
down to 11.9 from 17.5 a year ago. Contempo-
rary WJBQ-FM is up to 8.3 from 7.8 a year ago

‘Jazz Alive’ Spreads the Sound

WASHINGTON-“Radio short-
changes jazz. A lot of people don’t
get to hear it.” So says pianist Billy
Taylor, host of National Public Ra-
dio’s “Jazz Alive,” who does his best
to correct that deficiency.

Taylor notes too that concert tick-
ets are expensive, nightclubs won’t
admit young fans and jazz doesn’t
always get enough exposure in small
towns across the U.S.

Starting its fourth season Sunday
(5), Taylor points to “Jazz Alive” as
perhaps the greatest single force for
exposing radio listeners to jazz art-
ists, famous and less well-known,
with a broad range of styles.

NPR’s most popular music show.
“Jazz Alive” brings two hours of
performance to more than 15 mil-
lion listeners each week. The show is
picked up by 83% of all NPR affil-
iates, more than any of the network’s
other music programs.

The new season opens with “The
Blues Is A Woman,” a show celebrat-
ing the roots of jazz in blues and the
special contributions of female blues
singers Sippie Wallace. Adelaide
Hall, Beulah Bryant, Koko Taylor
and Big Mama Thornton. Narrated
by Carmen McRae, the show also

/

By JEAN CALLAHAN

spothights Linda Hopkins recreating
the sound of Bessie Smith and Nell
Carter singing songs by Ma Rainey
and Ida Cox.

“Jazz Alive” host Billy Taylor is
particularly excited about the “Jazz-
mobile Sunday Festival,” a live via-
satellite broadcast scheduled for
Oct. 12, featuring saxophonist-com-
poser-arranger Frank Foster and the
23-piece Jazzmobile All-Star Or-
chestra performing Foster’s “Lake
Placid Suite.”

Originally commissioned for the
1980 Winter Olympics, this piece
will get it’s first broadcast exposure
when NPR airs it live from New
York’s Public Theatre Cabaret dur-
ing this special four-hour concert.
The Jazzmobile All-Star Orchestra
includes the Johnny Griffin Quartet,
Irene Reid and her trio and the Billy
Taylor Trio.

Other “Jazz Alive” programs this
season will present Woody Shaw,
Jaki Byard, Jack Delohnette, Flora
Purim and the Count Basie Orches-
traamong an impressive list of gifted
musicians.

On Nov. 16 and 23, “Jazz Alive”
will devote two programs to the third

WwWWWwW.americanradiohistorv.com

annual Woman’s Jazz Festival in
Kansas City. The performance will
include highlights from workshops
and jam sessions as well as the 1980
Woman'’s Jazz Festival grand finale
concert with Glen Laine, Carla Bley,
Joanne Brackeen and the 1980 WJF
All-Stars led by Jim McManus.

The World Saxophone Quartet
featuring Hamlet Bluiett, Julius
Hemphill. Oliver Lake and David
Murray, brings together four of the
most groundbreaking musicians
playing jazz today.

They will be joined by the Leo
Smith ensemble and flutist James
Newton and pianist Anthony Davis
in a “Jazz Alive” presentation which
highlights progressive, contempo-
rary sounds.

Topping off the season, “Jazz
Alive” celebrates New Year’s Eve
with its traditional live jazz mara-
thon originating this year from New
York. Chicago, Detroit and San
Francisco, traveling across the coun-
try through the night.

The season will continue in 1981
with an as yet unannounced series of
shows. “Jazz Alive” airs on Sunday
afternoons.

while its sister station, WIBQ-AM, with the same
format, is down to 2.0 from 4.1. Contemporary
WCSH-AM is up from 2.6 to 3.6. AOR WLOB-FM
is up to 8.7 from 6.3.

PR

SPOKANE, Wash.—Contemporary KJRB-AM
holds on to first place with a 12.3 share, down
from 16.4 a year ago and 15.5 in the fall. The
real mover in the market is KXXR-AM, which
scored a 4.0 with nostalgic MOR, up froma .7 a
year ago when the station was country. In the
fall the station only had a .8. MOR KZUN-FM is
down to 3.2 from 8.0 a year ago and 3.4 in the
fall. Country KDRK-FM is up to 5.4 from 2.5 a
year ago and 4.7 in the fall. Top 40 KREM-AM is
down to 3.2 from 5.0 a year ago and 4.7 in the
fall.

*  x  *

HARRISBURG, Pa.—MOR WHP-AM continues
in first place, but its 16.4 share is down from the
18.8 it enjoyed a year ago. Sister station WHP-
FM, which runs beautiful music, holds its own
with a 14.5. Country has been good to WHYL-
AM. A shift from mellow has more than tripled
the station's share to 7.0 from 2.1. MOR WQIN-
AM has almost doubled its share; up to 4.0 from
2.1. But there are losers too: Top 40 WKBO-AM
is down to 5.0 from 9.9, contemporary WSFM-
FM is down to 4.6 from 8.8 and contemporary
WZUE, which used to be country formatted
WHYL-AM, is down to 1.5 from 4.8.

7

Dayton Radio
: Stars Rate a
TV Profile

DAYTON—Can you imagine a
television station doing a series of
profiles on the most popular radio
personalities in the area?

It sounds like a station promotion
director’'s dream come true, but
that's exactly what WDTN-TV an-
chor/reporter Barbara Kerr has
done. Kerr hosted *“Dayton’s
DJs: The Faces Behind The Voices.”
as part of the 6 p.m. news.

Kerr talked to adult contempo-
rary WING-AM’s Steve Kirk, Terry
Dorsey and John King; Lou Emm of
contemporary WHIO-AM: Lank-
ford Stephens of black WDAO-
FM and Brad Clay of all talk
WAVI-AM.

“Kirk was just a crazy man.” says
Kerr. “Lou Emm is a Dayton institu-
tion who could have gone over to tv
but decided to stay in radio. Lank-
ford Stephens is also a music direc-
tor and it was interesting to see how
he is sort of a role model for black
youngsters who listen to WDAO. He
talked about the responsibility of ra-
dio to its audience.

“Brad Clay is a former insurance
man who decided to become a talk
radio host on his 40th birthday, and
then went and did it,” Kerr recalls.
“And Dorsey and King met us at the
front door wearing rented tuxedos
for their visit. I'm just sorry we didn’t
get a chance to do some of the others
in town.”

The series was a far cry from the
days when tv announcers wouldn’t
have dreamed of giving radio a plug,
viewing them as competition.

“We've done a series on other
media in town, from newspaper col-
umnists to other tv stations.” says
Kerr. “We make an effort to cover
all the media.”

NBC Expands

® Continued from page 20

their most creative work after they
cut back on tours.

But Somach says, Supertramp has
not toured South America and it
hopes to do that. The show will also
include an unreleased track that
Hodgeson recorded under his own
name,
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How come Eddie Money’s
always givin’ you the
business?

Maybe it's just force of habit.

After a string of hits like “Baby Hold On”
“Two Tickets To Paradise” and “Maybe I'm A
Fool” he ain't about to let up.

Eddie started touring right out of the box,
and he's not about to leave the kids hanging now —
he'll be on the road till the end of '80. (“The
boss says | can't come homettill the album's
platinum:’) He'll see you soon in New York,
Atlanta, D.C., Boston, Philadelphia, the
state of Texas and other major markets.

After giving you the business, now £
he's giving you the new single, “Let’'s Be
Lovers Again’ Featuring the lovely
voice of Valerie Carter.

Go right to the top with
Eddie Money. “Playing For Keeps”’
featuring “Trinidad. “Running 3
Back, “The Wish” and the :
new single, “Let’s Be Lovers
Again’ On Columbia """
Records and Tapes.

& — N
N - ]

‘Columbia is a trademark ot CBS Inc. © 1980 CBS inc. worgang IC 2N ¢
Produced by Ron Nevison tor Gadget Productions, Inc. s RN [@‘ Give the gift of music. N4
Direction: Bill Graham Management. il k)f’

www.americanradiohistorv.com
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Billboard Album Radio Action

Playlist Top Add Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

OCTOBER 4, 1980 BILLBOARD
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Top Add Ons-National

DAVID BOWIE-Scary Monsters (RCA)
DOOBIE BROTHERS —One Step Closer (WB)
SUPERTRAMP—Paris (A&M)

ROBERT PALMER—Clues (Island)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY-—
The four products registering
the zreatest listener requests
and airplay, as determined by
station personnel
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airpiay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOPADD ONS:

DOOBIE BROTHERS—One Step Closer (WB)
SUPERTRAMP~Paris (A&M)

DAVID BOWIE—Scary Monsters (RCA)
ROBERT PALMER—Ciues (Island)

A TOP REQUEST/AIRPLAY:

ROLLING STONES—Emotional Rescue (Rolling

Stone)}
QUEEN—The Game (Elektra)

PAT BENATAR—Crimes Of Passion (Chrysalis)

CARS—Panorama (Elektra)

BREAKOUTS:

JACK SREEN-Humanesque (RCA)

KENNY LOGGINS—Alive {Columbia)

BILLY BURNETTE—(Columbia)

STEVE FORBERT-Little Stevie Orbit
{Nemperor)

KMEL-FM—San Francisco (P. Vincent)
KENNY LOGGINS—Alive (Cotumbia)

GARY NUMAN—Telekon (Atco)

DAVID BOWIE—Scary Monsters (RCA)
DOOBIE BROTHERS—One Step Closer (WB)

ROLLING STONES—Emotional Rescue {Rolling
Stones}

% JACKSON BROWNE—Hold Out (Asylum)

% QUEEN—The Game (Elektra)

* YES—Orama (Atlantic)
KWST-FM—Los Angeles (T. Habeck)
SUPERTRAMP—Paris (A&M)
DOOBIE BROTHERS—One Step Closer (WB)
DAVID BOWIE —Scary Monsters (RCA)
0INGO BOINGO—(IRS)
707—(Casablanca)
MOTELS —Careful (Capitol)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

% QUEEN-The Game (Elektra)

% DEVO-Freedom Of Choice (WB)

% CARS—Panorama (Elektra)
KPRI-FM—San Diego (J. Summers)
DAVID BOWIE —Scary Monsters (RCA)
707 —(Casablanca)
DOOBLE BROTHERS—0One Step Closer (WB)
SUPERTRAMP—Paris (A&M)
McVICAR—Soundtrack (Polydor)

*» ® o o 8 O o

DOOBIE BROTHERS —One Step Closer (WB)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

% KENNY LDGGINS—Alive (Columbia)

% KINKS—One For The Road (Arista)
KOME-FM—San jose (D. Jang)

o DOOBIE BROTHERS—One Step Closer (WB)

e SUPERTRAMP—Paris (A&M)

*» % ® o o ® o o

(Rva)

ROBERT PALMER—Clyes (Island)

JACK GREEN—Humanesque (RCA).

BILLY BURNETTE—(Columbia)
QUEEN—The Game (Elektra)

PAT BERATAR—Crimes of Passion (Chrysalis)
AC/DC—Back In Black (Atlantic)
GAMMA—Gamma 2 (Elektra)
KZAP-FM -~ Sacramento (6. Nixon)

ROBERT PALMER—Clues (Island)
DEYO—Freedom of Choice (WB)

DOOBIE BROTHERS —One Step Closer (WB)
PETER GABRIEL—(Mercury)

* % % % @ 0 0

SUPERTRAMP—Paris (ALM)

AC/DC—Eack in Black (Atlantic)

PAT BENATAR—Crimes of Passion (Chrysalis)
CARS—Panorama (Elektra)

* % % % 0o 0 0 o @

PURE PRAIRIE LEAGUE —Firin’ Up (Casablanca)

JOHN COUGAR—Nothing Matters and What if it Did

ALLMAN BROTHERS—Reach for the Sky (Anista)

KlPI-FH—Ilemer(F._CMLP. Stridir)

SUPERTRAMP—Paris /ABM)
GAMMA-Gamma 2 {Dlektra)

JACK GREEN—Humanesque {RCA)

DOOBIE BROTHERS—One Step Closer (WB)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

% QUEEN-The Game (Edektra)

*
*

JACKSON BROWNE —Hold Out (Asylum)
PAT BENATAR—Crimes of Passion (Chrysalis}

KZEL-FM —Eugene (C. Kovarick/P. Mays)

SUPERTRAMP—Paris (A&M)

JACK GREEN-Humanesque (RCA)

STEVE FORBERT—Litt!2 Stevie Orbit (Nemperor)
McGUINN & HILLMAN—(Capitol)

DAVID BOWIE—Scary Monsters (RCA)

® ROBERT PALMER—Clues (sland)

MICHAEL STANLEY BAND—Heartiand (EMI/
America)

PAT BENATAR—Crimes of Passion {Chrysalis)
AC/DC—Back in Black fAtiantic)
CARS—Panorama (Elektra)

KSI0-FM—San Jose (F. Andrick)

SUPERTRAMP —Paris (A&M)

ROBERT PALMER—Ciues (Island)

DAVID BOWIE—Scary Monsters (RCA)
BILLY BURNETTE—(Columbia)

JACK GREEN—Humanesque (RCA)

DOOBIE BROTHERS—01e Step Closer (WB)

% PAT BENATAR—Crimes of Passion (Chrysalis)

*

ROLLING STONES—Emctional Rescue (Rolling
Stones)

QUEEN-The Game (Ele«tra)
CARS—Panorama (Elektra)

Midwest Region

® TOP ADD ONS:

DOOBIE BROTHERS—One Step Closer (WB)

SUPERTRAMP—Paris (A&M)

DAVID BOWIE—Scary Mansters (RCA)

STEVE FORBERT—Little Stevie Orbit
(Nemperor)

X TOP REQUEST/AIRPLAY:

JACKSON BROWNE—Hold Out (Asylum)
QUEEN-The Game (Eiektra)
AC/DC—Back in Black (Atlanlic)
YES-Drama (Atiantic)

BREAKOUTS:

KANSAS—Audio Visions (Kirshner)

ELVIS COSTELLO-Taking Liberties (Columbia)
JACK GREEN—Humanesque (RCA)

BOB WELCH—Man Overboard (Capitol)

WWIW.FM—Detroit (F. Holler)

ELVIS COSTELLO—Taking Liberties (Columbia)
OAVLD BOWIE—Scary Mor sters (RCA)
SUPERTRAMP—Paris (A&M)

DOOBIE BROTHERS—One Step Closer (WB)

CARS—Panorama (Elektra)

L]
L]
% AC/DC—Back in Black (At antic)
*
*

ROLLING STONES —Emotional Rescue (Rolling
Stones)

* T707—(Casablanca)
WLUP-FM— Chicago (S. Daniels)

* % % @

*

DOOBIE BROTHERS—(ne Step Closer (WB)
SUPERTRAMP —Paris (ALM)

STEVE FORBENT —Little St2vie Orbit (Nemperor)
BOB WELCH—Man Overboard (Capitol)

ELVIS COSTELLO—Taking Liberties (Columbia)
KAMSAS—Audio Visions (Kirshner)

DOOBIE BROTHERS—One Step Closer (WB)
CARS~Panorama (Elektra)

YES—Drama (Atlantic)

KINGS—The Kings Are Here (Elektra)

WLVQ-FM—Columbus (S. hln_ner)

* % % % 0 @

SUPERTRAMP —Paris (A&M)

DOOBIE BROTHERS—One Step Closer (WB)
DAVID BOWIE —Scary Monsters (RCA)
B-52's—Wild Planet (WB)

JACK GREEN—Humanesque (RCA)
QUEEM—The Game (Elektre)

McCUFFEY LANE—(Paradise Island)
AC/DC—Backin Black (Atlantic)

JACKSON BROWNE —Hold Out (Asylum)

Based on station playlist through Wednesday (9/24/80)

Top Requests/Airplay-National

QUEEN-The Game (Elektra)

ROLLING STONES—Emotional Rescue (Rolling Stone)
JACKSON BROWNE—Hold Out (Asylum)
CARS—Panorama (Elektra)

ELVIS COSTELLO-Taking Liberties (Columbia)
JACK GREEN-Humanesque (RCA)

STEVE FORBERT—Little Stevie Orbit (Nemperor)
KENNY LOGGINS—Alive (Columbia)

WMMS.FM—Cleveland (). Gorman)

DAVID BOWIE—Scary Monsters {(RCA)
SUPERTRAMP—Paris (A&M)
STEVEFORBERT—Little Stevie Orbit (Nemperor)
ROBERT PALMER—Clues (Island)

DOOBIE BROTHERS—0One Step Cioser (WB)

e STEVE GIBBONS—Street Parade (Polydor)

*
*
*

MICHAEL STANLEY BAND—Heartland (EMI/
America)

XINKS—0One For the Road (Arista)
AMERICAN NOISE—(Planet)
JACKSON BROWNE—Hold Out (Asylum)

WYDD-FM-Pittsburgh (J. Kinney)

*
*

DOOBIE BROTHERS—0One Step Closer (WB)
SUPERTRAMP~Paris (A&M)

STEVE FORBERT—Littie Stevie Orbit (Nemperor)
BOBWELCH—Man Overboard (Capitol)

GARY NUMAN—Telekon (Atco)

DAVID BOWIE—Scary Monsters (RCA)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

QUEEN-The Game (Elektra)
JACKSON BROWNE—Hold Out (Asylum)
CHARLIE DANIELS BAND—Full Moon (Epic)

WOFM-FM—Milwaukee (M. Woif)

L]
L]
*
*
*

*

JOHN COUGAR—Nothing Matters and What if it Did
(Riva)

SUPERTRAMP—Paris (A&M)

DAVID BOWIE—Scary Monsters (RCA)
DOOBIE BROTHERS—0ne Step Closer (WB)
QUEEN—The Game (Elektra)

JACKSOM BROWNE—Hold Dut (Asylum)
AC/DC—Back in Black {Atlantic)
KANSAS—Audio Visions (Kirshner)

KSHE-FM-St. Louis (R. Balis)

SUPERTRAMP—Paris (A&M)

DOOBIE BROTHERS—One Step Closer (WB)
JACK GREEN—Humanesque (RCA)

RICK DERRINGER—Face to Face (Blue Sky)
TIMES SQUARE —Soundtrack (RS0)
YES—Drama (Atlantic)

MOLLY HATCHET—Beatin' the Odds (Epic)
JETHRO TULL— A" (Chrysalis)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

Southwest Region

® TOP ADD ONS:

OAYID BOWIE—Scary Monsters (RCA)

000BIE BROTHERS—One Step Closer (WB)

STEVE FORBERT—Little Stevie Orbit
{Nemperor)

SUPERTRAMP—Paris (A&M)

*TOP REQUEST/AIRPLAY:

KZEW-FM—Dalias (1. Dolan)

*

*

KTXQ-FM—Dallas (T. Owens)

*» % ® o @ @

»

CARS—Panorama (Eiektra)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

JACKSON BROWNKE —Hold Out (Asylum)

PAT BENATAR—Crimes Of Passion (Chrysalis)

BREAKOUTS:

KANSAS —Audio Visions (Kirshner)

MICK GILDER-Rock America (Casablanca)
ELVIS COSTELLO—Taking Liberties (Columbia)
KENNY LOGGINS—Alive (Columbia)

DAVID BOWIE —Scary Monsters (RCA)
KENNY LOGGINS —Alive (Columbia)
DOOBIE BROTHERS—0ne Step Closer (WB)
NICK GILDER—Rock America (Casablanca)
SUPERTRAMP—Paris {(A&M)

CARS —Panorama (Elektra)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

DOOBIE BROTHERS —One Step Closer (WB)

B-52's—Wild Planet (WB)
THUNDER—(Atco)

KANSAS —Audio Visions (Kirshner)

DOOBIE BROTHERS —One Step Closer (WB)
CARS—Panoraima (Elektra)

ROLLING STOMES—Emotional Rescue (Rolling
Stones)

PAY BENATAR—Crimes of Passion (Chrysalis}
JACKSON BROWNE—Hotd Qut (Asylum)

KATT-FM—Okalahoma City (M. Deniseylc. Ryan)

o  DAVID BOWIE—Scary Monsters (RCA)

® DOOBIEBROTHERS—One Step Closer (WB)

o SUPERTRAMP—Paris (A&M)

e STEVE FORBERT-Little Stevie Orbit (Nemperor)
e BOBWELCH~Man Overboard (Capitol)
McGUINK & HILLMAN—(Capitol)

% ROLLING STONES—Emotional Rescue (Rolling
Stones)

% JACKSOM BROWNE—Hold Out (Asylum)

% CARS—Panorama (Elektra)

% QUEEN—The Game (Elektra)
W20)-FM—Austin (G. Mason/T. Quarles)

® ROBERT PALMER—Clues (Istand)

®  DA¥ID BOWIE—Scary Monsters (RCA)

® JACK GREEN—Humanesque (RCA)

STEVE FORBERT- Little Stevie Orbit (Nemperor)
JACKSON BROWNE—Hold Out (Asylum)

GARY MYRICK & THE FIGURES - (Epic)
CARS—Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

KWFM-FM—Tuscon (J. Ray)

* % % %

e DOOBIE BROTHERS—One Step Closer (WB)
®  DAVID BOWIE—Scary Monsters (RCA)
® ELVIS COSTELLO—Taking Liberties (Columbia)
® STEVE FORBERT—Little Stevie Orbit (Nemperor)
JACKGREEN—Humanesque (RCA)
CARS—Panorama (Elektra)
EDDIE MONEY —Playing for Keeps (Columbia)
AL STEWART—24 Carrots (Arista)

% GARY MYRICK & THE FIGURES—(Epic)
KY102-FM—Kansas City (M. Floyd/). McCabe)

* *

® DAVID BOWIE—Scary Monsters (RCA)

® STEVE FORBERT—Little Stevie Orbit (Nemperor)
® DOOBIE BROTHERS—One Step Closer (WB)
ROBERT PALMER—Clues (Istand)
PATBENATAR—Crimes of Passion (Chrysalis)
KANSAS —Audio Visions (Kirshner)

JACKSON BROWNE —Hold Out (Asylum)
CARS—Panorama {Elektra)

Southeast Region

* % % %

® TOP ADD ONS:

DOOBIE BROTHERS—One Step Closer (WB)
ROBERT PALMER—Clues (Island)

DAVID BOWIE—Scary Monsters (RCA)
SUPERTRAMP —Paris (A&M)

*TOP REQUEST/AIRPLAY:

PAT BENATAR—Crimes Of Passion (Chrysalis)
QUEEN—The Game (Elektra)
CARS—Panorama (Elektra)

MOLLY HATCHET—Beatin’ The Odds (Epic)

BREAKOUTS:

STEVE FORBERT—Little Stevie Orbit
(Nemperor)

B-52s—Wild Planet (WB)

ELVIS COSTELLO-Taking Liberties (Columbia)

KANSAS—Audio Visions (Kirsliner)

WKLS-FM — Mianta (B. Bailey)
o  DAYID BOWIE—Scary Monsters (RCA)
e DOOBIE BROTHERS—One Step Closer (WB)
o SUPERTRAMP —Paris (A&M)
ELVIS COSTELLO—Taking Liberties (Columbia)
® 'ROBERT PALMER—Clues (Island)
e STEVE FORBERT—Little Stevie Orbit (Nemperor)
% QUEEN-The Game (Elektra)
% JACKSON BROWNE —Hold Qut (Asylum)
*
*

AC# DC—Back In Black (Atlantic)
PAT BENATAR—Crimes Of Passion (Chrysalis)
WROQ-FM—Charlotte (). White)
o KANSAS—Audio Visions (Kirshner):
® SUPERTRAMP—Paris (A&M)
DOOBIE BROTHERS —One Step Closer (WB)
ROBERT PALMER—Clues (Istand)
SAXON —Wheels Of Steel (Carrere)
DEVO—Freedom Of Choice (WB)
SUPERTRAMP —Paris (A&M)
WHITESMAKE —Ready An’ Willing (Mirage)
PAT BENATAR—Crimes Of Passion (Chrysalis)
ALLMAN BROTHERS —Reach For The Sky (Arista)

* % % % & o @

WwWwWWw.americanradiohistorv.com

mm-@—lam_pa (N.Vgn Cleve)

* % % % ®

SUPERTRAMP—Paris (A&M)

DAVID BOWIE—Scary Monsters (RCA)

ROBERT PALMER-Clues (Island)

DOOBIE BROTHERS ~One Step Closer (WB)
JOHN COUGAR—Nothing Matters And What If It
Did (Riva)

B-52's~Wild Planet (WB)

PAT BENATAR—Crimes Of Passion (Chrysalis)
MOLLY HATCHET—Beatin' The Odds (Epic)
CARS—Panorama (Elektra)

ROLUING STONES—Emotional Rescue (Rolling
Stones)

ZETA4 (WINZ-FM)— Miami (R. Martin)

* % % %t e 0

E3

2 e o @ o @ |

»

*
*
*

AX

KANSAS—Audio Yisions (Kirshner)
ROBERT PALMER—Clues (Island)
MARTHA & THE MUFFINS—Metro Music (Virgin)

MICHAEL STANLEY BANO—Heartland (EMI/
America)

PAT BENATAR—Crimes Of Passion (Chrysalis)
DOOBIE BROTHERS—One Step Closer (WB)
QUEEN—The Game (Elektra)
DEVO—Freedom Of Choice (WB)

PAUL SIMON—One Trick Pony (WB)
VAPORS—New Clear Day (U.A.)
-FM—Jacksonville (R. Langlois/ J. Brooks)

DOOBIE BROTHERS—One Step Closer (WB)
ROBERT PALMER—Clues (Island)

DAVID BOWIE—Scary Monsters (RCA)
SUPERTRAMP—Paris (A&M)

STEVE FORBERT—Little Stevie Orbit (Nemperor)

ROBBIN THOMPSON BANO—Two B's Please
(Ovation)

ROSSINGTON COLLINS BAND —Anytime Anyplace
Anywhere (MCA)

QUEEN—The Game (Elektra)
JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
MOLLY HATCHET—Beatin' The Odds (Epic)

WMFS-FM—Bethesda (D. Einstein)

* % % % & & ° 0o 0o @

STEVE FORBERT —Little Stevie Orbit (Nemperor)
MICK GILDER—Rock America (Casablanca)
DAVID BOWIE—Scary Monsters (RCA)

JACK GREEN—Humanesque (RCA)

McGUINN & HILLMAN— (Capitol)

TOM WAITS —Heartattack and Vine (Asylum)
B-52's—Wild Planet (WB)

PETER GABRIEL—(Mercury)

CARS—Panorama (Elektra}

BOB MARLEY & THE WAILERS —Uprising (Island)

Northeast Region

® TOP ADD ONS:

*TOP REQUEST/AIRPLAY:

JACKSON BROWNE—Hoid Out (Asylum)

DAVID BOWE—Scary Monsters (RCA)

SUPERTRAMP —Paris (A&M)

DOOBIE BROTHERS— One Step Closer (WB)

JOHN COUGAR—Nothing Matters And What If
It Oid (Riva)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

QUEEN—The Gamé (Elektra)
HALL & OATES—Voices (RCA)

BREAKOUTS:

ELVIS COSTELLO—Taking Liberties (Columbia)
ROBERT PALMER~Clues {Island)

JACK GREEN—Humanesque (RCA)

STEVE FORBERT—Little Stevie Orbit
(Nemperor)

WNEW-FM —New York (M. Hclnl’yre_)

*» % % % @ 0 @ 0 @

ELVIS COSTELLO—Taking Liberties (Columbia)
SUPERTRAMP —Paris (A&M)

STEVE FORSERT—Little Stevie Orbit (Nemperor)
KENNY LOGGINS—Alive (Columbia)

DAYID BOWIE—Scary Monsters (RCA)

DAVID BOWIE—Scary Monsters (RCA)

ELVIS COSTELLO—Taking Liberties

HALL & OATES—Voices (RCA)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

WCNF-FM—Rochester (T. Edwards)

* % @ @

»

DAVID BOWIE—Scary Monsters (RCA)
JACK GREEN—Humanesque (RCA)
STEVE FORBERT—Little Stevie Orbit (Nemperor)

WBAB-FM—Long Isiand (M. Curley/M. Coppoia)

* % %

*

SUPERTRAMP—Paris (A&M)

DAVID BOWIE—Scary Monsters (RCA)

DOOBIE BROTHERS—One Step Closer (WB)
ELWIS COSTELLO—Taking Liberties (Columbia)
STEVE FORBERT—Little Stevie Orbit {(Nemperor)
ROBERT PALMER—-Clues {Island)

QUEEN—-The Game (Elektra)

CARS—Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

JACKSON BROWNE—Hold Out (Asylum)

WMMR-FM—Philadelphia (J. Bonadonna)

*+ o o

*
*
*

STEVE FORBERT—Littie Stevie Orbit (Nemperor)
TOM WAITS—Heartattack & Vine (Asylum)

JONI MITCHELL—Shadows & Light (Asylum)
DAYID BOWIE—Scary Monsters (RCA)

ELVIS COSTELLO —Taking Liberties (Columbia)
DOOBIE BROTHERS—One Step Closer (WB)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

YES—Drama (Atlantic)
QUEEN—The Game (Elektra)
PETER GABRIEL—(Mercury)

WGRQ-FM—Buftalo (6. Hawras)

*
*
*

DAVID BOWIE - Scary Monsters (RCA)

DOOBIE BROTHERS—One Step Closer (WB)
B-52's—Wild Planet (WB)

VAPORS —New Ciear Day (UA}

ELVIS COSTELLO—Taking Liberties (Columbia)

JOHN COUGAR—Nothing Matters And What I It
Did(Riva)

ROLLING STONES—Emotional Rescue (Rolling
Stones) :

QUEEN—The Game (Elektra)
SUPERTRAMP—Paris (AkM)
CARS—Panorama (Elektra)

WLIR-FM—Long Isiand (D. McNamara/R White)

RICK DERRINGER—Face To Face (Biue Sky)
SUPERTRAMP—Paris (A&M)

® 3-D—See it Loud (Polydor)

* % % o

*

WAQX-FM—Syracuse (. Levine)

.
*
*
*
*

DOOBIE BROTHERS —One Step Closer (WB)
UTOPIA—Deface The Music (Bearsville)
DAYID BOWIE—Scary Monsters (RCA)
DAYID BOWIE—Scary Monsters (RCA)
NRBQ-Tiddlywinks (Rounder)

HALL & OATES—Voices (RCA)
SUPERTRAMP —Paris (A&M)

SUPERTRAMP — Paris (A&M)

DOOBIE BROTHERS—One Step Closer (WB)
ELWIS COSTELLO—Taking Liberties (Columbia)
DAVID BOWIE—Scary Monsters (RCA)

STEVE FORBERT —Little Stevie Orbit (Nemperor)
QUEEN-The Game (Elektra)

AC/DC—Back In Black (Atlantic).
TORONTO—Looking For Troubie (A&M)
JACKSON BROWNE—Hold Out (Asylum)

WPLR-FM—New Haven (6. Weingarth/E Michaeison)

[
*
*
*
*

WCOZ-FM—Baston (K Ingram)

* % % % @

DOOBLE BROTHERS—One Step Closer (WB)
DAVID BOWIE—Scary Monsters (RCA)

JACK GREEN—Humanesque (RCA)

ELVIS COSTELLO-Taking Liberties (Columbia)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

SUPERTRAMP —Paris (A&M)

MOLLY HATCHET—Beatin’ The Odds (Epic)
JACKSON BROWNE —Hold Out (Asylum)
YES—Drama (Atlantic)

JETHRO TULL—““A" (Chrysalis)

AMERICAN WOISE—(Planet)

BILLY BURNETTE—(Columbia)

JACK GREEN—Humanesque (RCA)
SUPERTRAMP —Paris (A&M)

DAVID BOWIE—Scary Monsters (RCA)

HARRY GOUDREAU - (Epic)

HEMRY PAUL BAND—Fee! The Heat (Atlantic)
LEROUX—Up (Capitol)

PAT BENATAR— Crimes Of Passion (Chrysalis)

JOHN COUGAR—Nothing Matters And What If It
Did (Riva)

DOOBIE BROTHERS—One Step Closer (WB)
ELVIS COSTELLO— Taking Liberties (Columbia)
JACKSON BROWNE —Hold Out (Asylum)

ROSSINGTON COLLINS BAND —Anytime Anyplace
Anywhere (MCA)

AC/DC—Back In Black (Atlantic)
PETERGABRIEL—(Mercury)

© Copyright 1979, Billboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
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BOBBIN BEAM

MILWAUKEE — Bobbin Beam
would probably laugh if somebody
dubbed her the Grand Old Lady of
Milwaukee’s rock’n’roll airwaves.
After all, she’s still on the bright side
of 30—a mere 28. But for the past
decade. Beam has been a leading
figure on the city’s radio scene, in a

business not usually noted for its job .

stability on the DJ front.

Now. as afternoon drive person-
ality and music director for WLPX-
FM, Beam can look back on those
years without too much rolling of the
eyes. But there were most likely mo-
ments then—handling graveyard
shifts for the long dead WZMF-FM
when she must have wondered if
being a teenage rock’n’roll junkie
was really the route to happiness in

-Beertown.

Building a following was grim in
those days, but it beat being the lead
singer for groups whose names she
can’t even remember. Now she’s sat-
isfied to be part of a team that has

given the heebie-jeebies to the other -

neighborhood radio rockers. It’s
been that way since WLPX hit the
airwaves in 1977. The station scored
a 7.2 share overall in the latest of the
Arbitron while Beam won an 8.4 au-
dience share.

In addition to her music director
duties. she still handles afternoon
drive—her mellow, throaty voice
being a fine counterpoint to some'of
the best superstar sounds in South-
eastern Wisconsin.

By MARTIN HINTZ

A £

A
o ((
Sharing Success: WLPX-FM DJ and
music director Bobbin Beam gives
station promotion director Bernie

Lucas a hug after the two worked on
a successful promotion.

Next came a four-year stint at
WQFM-FM where she was midday
jock until December 1977 as well as
being music director and program
director. By then, she had a follow-
ing that rivaled any on-air person-
ality in town.

“I enjoyed the p.d. position. At the
time it was better for me. Yet even

before doing that, I was handling all -

the music research on the station,”
she says. “But I was sort of ready to
move on and try something new.”
Then she got a call from Tom
Daniels, program director for
WLPX—which was then being or-

Summerfest Time: Bobbin Beam takes a turn at WLPX's booth at Milwau-

kee's Summerfest, one of many personal appearances she makes.

“Rock and roll was like a religion
for me,” she recalls. smiling from be-
hind a desk awash with papers, al-
bums and autographed photos of
rocker friends. A huge poster of
Heart and a bulletin board crammed
with undecipherable notes frame
her head.

“I was in love with radio. I could
even pull in KAAY-AM from Little
Rock after 11 p.m. Definitely great,”
Beam says. Then one day in school,
she was transcribing an English les-
son on a tape when her friends con-
vinced her to make a demo because
they. thought she had such a great
voice.

For a lark, she sent the tape to
Steve Stevens, then program director
at WZMF, Milwaukee’s top progres-
sive station in those days. “It was like
the old movies where they said, ‘T'm
gonna give ya a break, kid!,” she
laughs. They did and she landed a
job with the station. Remaining
there from April 1970, to March
1974, she handled DJ and the news
director’s jobs before moving on.

ganized as a sister FM station for the
Hearst owned WISN-AM.

“He was just in town looking for a
radio coup so he called me,” Beam
jokes. “It sounded like an interesting
challenge and extremely exciting
working for a new station just about
1o go on the air. So I said, ‘Yes.””
She was hired on Dec. |5 and the
station went on the air Dec. 26, 1977.

She’s handled afternoon drive
since signing on as part of the origi-
nal staff and was named music di-
rector early in 1979.

“Radio has been like a pen-
dulum,” says Beam, looking back
over her career. “Progressive radio
of the early 1970s was Moody Blues
and Dylan, with the jock tossing in a
lot of ‘oh wows.” Then we became
more cut-oriented, more mass radio.
We dropped most of the talk and the
BS. Then all of a sudden it was no
longer time to be a flower child, it
was let’s kick ass and get high energy
rock.” she continues.

Now that pattern is also fading
and listeners want more of a smooth

Radio Programming
Only 28, She Is Music Director .
And DJ On Milwaukee WLPX-FM

flow and emotion, with more per-
sorflity incorporated into a show.

Beam says she has a lot of freedom
working with her particular format.
broadly based on the design devel-
oped by Lee Abrams. However, she
can also adapt material to the Mil-
waukee market. playing cuts that
might not be as hot nationally but
are going over well in the city.

“Tom Daniels puts a lot of trust in
my judgment,” she stresses. “His
door is always open if we have to
talk something over.

“As far as musical choices, I trust
my gut. I see what this market will
accept in the form of our particular
demographic. I look at the East and
West Coasts where a lot of trends
start, but they don’t hold out there,
unlike Milwaukee. The audience
here is extremely loyal.” Beam says,
pointing out that Super Tramp
broke out of the Milwaukee market
and retains a massive following. The
locals also like Led Zeppelin and
Pink Floyd.

Beam sees such performers as
Ricky Lee Jones as the “megastars of
the *80s,” with a growing popularity
for Jackson Browne and Bob Seger.
She also predicts a return to the
heroes and heroines of the old days.
“We're already playing their music
more: Janis Joplin, Jimi Hendrix.
the Doors. IU’s starting all over, kind
of a reflective lifestyle.” she adds.

Personally, she rates the Beatles,
Stones, Led Zeppelin and the Doors
as having all the elements for suc-
cess: “They’ve got the music, the
personality, physical appearance
and charisma that’s so necessary,”
she says.

Beam is a close friend of Ann Wil-
son of Heart and recently wrote a
song in her honor, submitting it to
the American Song Festival contest.
“I sent Ann the lyrics and it really
blew her away. I think she gives a lot
of herself in terms of friendship and
we have a lot of good talks together.”

Stars always find a good interview
spot on Beam’s afternoon show. “I
can see how their job is really diffi-
cult, being shuttled around like a
piece of meat. They might arrive
really grumpy and sometimes doing
a show can be extremely frustrating
when we’re live on the air. But I try
to get them to relax and it usually
works,” REO Speedwagon. the Wil-
sons, Foreigner and Van Halen have
been some of her favorite person-
alities.

Beam does a lot of personal ap-
pearances, such as handling stints at
the WLPX booth at Milwaukee’s
Summerfest and at area concerts. *1
like to get out and see crowd reaction
to songs and groups. It helps me in
my job,” she says.

“I really love being on the radio.
though, but eventually I'd like to get
into station management. 1 know 1
can’t be a rock’n’roll DJ the rest of
my life,” she says.

“I love this market and have a lot
of friends here so 1 think I'll stick
around Milwaukee. I tend to feel
swallowed up in a big city,” says
Beam. She often brings her five-
year-old daughter, Michelle, with
her to concerts. “She knows all the
songs on the radio,” says Beam. Her
husband, Peter Kraeger, is a litho-
graphic printer in Milwaukee.

So for now, Milwaukee’s “Big
Mama” of radio is content at WLPX
and is looking forward to “some
really good things coming down the
line.” The station is working on a
championship of rock weekend
pegged for the autumn rating book
time, with a battle of the super-

bands. Listeners will get to vote on -

their favorites between the Stones,
Beatles and others.
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WRVR-FM’s Switch
From Jazz Protested

® Continued from page 16

time and work for it.”” He then intro-
duced Kris Glen, the lawyer who
successfully fought for the restora-
tion of WNCN’s format.

She said the newly organized Citi-
zens To Save Jazz On WRVR would
challenge WRVR’s license before
the FCC when it comes up for re-
newal early next year and she as-
sured the crowd, “Viacom does not
own 106.7. We do.”

Recalling her involvement in the
struggle against the previous owner
of WRVR to shift the station into an
r&b format, she noted, “Sonderling
(the previous owner) folded. The
case never got to court and it’s the
same case now. We have between
now and February to build up this
case. We will get 500,000 petitions
signed and we will win.” .

She was followed by an unlikely
speaker, WNEW-FM DJ Dave Her-
man, who told how he was involved
in trying to preserve alternative mu-
sic on ABC’s WPLJ-FM in New
York in 1970 but lost. He pointed
out that the night of the rally was

John Coltrane’s birthday and got
cheers, and Ray Charles’ birthday
and got more cheers, and then he
noted it was also Bruce Springsteen’s
birthday and got laughs. Herman
urged that crowd to support jazz on
WRVR when it is restored.

Flutist Noel Pointer did not play
but told the crowd, “the mostimpor-
tant thing to me is that I can’t turn on
the radio and hear a Noel Pointer
record. Sonny Fortune then per-
formed with a group that included
Tommy Flanagan on piano and Roy
Haynes on drums. Their perform-
ance was held up because Haynes
had no drum sticks, but someone
from the audience donated a pair.
The group opened with Coltrane’s
“Moment’s Notice.” which Fortune
noted was “very appropriate.”

Other performers included Len-
nie White, Cedar Walton, James
Moody, who did not play but sang
“Moody’s Mood For Love,” Ralph
MacDonald and Leon Thomas. A
collection was taken up midway
through the proceedings. This and
“Save Jazz Radio” buttons netted
$2.509.

RKO Beams Shows

® Continued from page |

tions. It expects to have 650 stations
on line by the third quarter of 1981.
Mutual has 900 affiliates.

National Public Radio, the gov-
ernment-supported public radio sys-
tem, actually kicked off the satellite
race last fall with a handful of sta-
tion on its service. NPR now links to-
gether 200 affiliates by satellite.

ABC and NBC, which have both
substantially expanded network
music specials in the past year, are
both not yet beyond the stugying
stage of satellites.

John Axten, director of planning
for the ABC networks, notes he is
“waiting for proposals™ from such
potential suppliers as RCA, Ameri-
can Satellite and Western Union-
California Microwave. “We had
hoped to have bids in by this
month,” he says, but these are be-
hind schedule.

NBC is working toward an oper-
ational system by 1982. NBC execu-
tive vice president for network radio,
Chuck Renwick. notes, “We’ve had
six meetings this month with various
vendors and suppliers to define
what we need. We're putting to-
gether a budget and timetable. We
have to determine the participation
of our affiliates. Will they own or
lease receiving dishes?”

Final plans for RKO’s “Night-
Time America” are not yet set. RKO
director of programming Jo Inter-
rante notes the program will be
hosted by “the well known ‘TBA’—to
be announced.”

But the program is designed as a
“self-contained, personality hosted.
five-hour music program designed
for a broad young adult appeal in its
music selection, information and en-
tertainment aspects.” she says.

The program incorporates pre-
taped or live interviews with person-
alities and coptemporary music se-
lections. Taking note of the current
country music explosion in radio,
she adds that crossover country will
be included. Interrante characterizes
the music mix as “hot contemporary
young adult mass appeal.”

The show will also include “ap-
propriate ‘Lifesound’ features,”
which will be “integrated into the
midnight to 5 a.m. show,” she ex-
plained. “Lifesound” are 90 second
reports which include record, tele-

vision and movie reviews as well as
coverage of contemporary concerns
and problems.

The program will also provide
other programming vignettes such
as “Who’s Hot And Why,” “What
Ever Happened To...” and “What'’s
Hot Where,” as well a comedic ele-
ment.

And the program will include a
once-a-week countdown of top 10
recordings. which stations can rerun
as weekend programming. RKO
Network vice president and general
manager Tom Burchill calls the new
service “the answer to a lot of sta-
tions’ prayers.”

It may indeed be the answer to
station managers’ prayers, but it
could also mean the end of some
jobs for overnight jocks. Burchill
notes that the overnight spot is often
the toughest for a station to keep
filled as the hours contribute to a
higher turnover than jocks who
work shorter daytime hours.

Success of the show could also
mean that RKO and other networks
might get into full-programming
networking, which could not only
spell the end to more jocks employ-
ment, but would cut into a domain
at automated stations now con-
trolled by such syndicators as TM,
Drake-Chenault, Bonneville Broad-
cast Consultants, FM-100 Plan and
Schulke Radio Productions.

Musicworks Takes

Nashville As Home

NASHVILLE—The Musicworks,
a radio programming syndication
firm, has moved its headquarters
from Indianapolis to Nashville in an
effort to base itself more closely in
the country mainstream.

Musicworks, founded in 1977 by
Bill Robinson, its president and gen-
eral manager, is directed at total pro-
gramming for country and pop adult
formats. Musicworks utilizes the an-
nouncing talents of Charlie Douglas,
Lee Shannon, Gary Havens and’
Robinson himself for both live assist
and automated syndication services.

The Nashville telephone number
is (615) 790-1200. The address for
the Indianapolis branch remains the
same.
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New On The Charts

Vox Jox

VAPORS

“Turning Japanese”—

Graduates of local bands, the four
Vapors emerged from the maze of
pub circuitry in London to score a
number three hit in England and a
U.S. debut with this off-the-wall
single.

The United Artists band came to-
gether in the winter of 1978-"79 in
Guildford, England, under the lead-
ership of vocalist/songwriter/ gui-
tarist Dave Fenton, formerly of the
Solicitors. He merged the skills of
Edward Bazalgette on lead guitar:
Howard Smith (formerly on the
Sainsburys), and Steve Smith on
bass.

Bruce Foxton of the Jam spotted
the fledgling quartet during its
rounds and offered it two dates on

the May 1979 Jam tour. The band
was picked up by UA thanks to that
exposure, and to toast the signing;
the Vapors again supported the Jam
in the latter’s autumn tour.

“New Clear Days,” the debut LP
produced by Vic Smith, yielded the
first UK. single, “Prisoners,” in No-
vember 1979. Following its success
in England, “Turning Japanese,”
written by Fenton, marks the states’
first peek at the band.

Back in England after a major
UK. tour and maiden U.S. trek, the
Vapors are managed by John Weiler
in London, (01) 602-6351.

It is booked by Wayne Forte of
the William Morris Agency in New
York, (212) 586-5100.

DON WILLIAMS

“I Believe In You”—89

Both this single and the album of
the same name are charging up the
top 10 of the country charts.

Bowing in the pop chart, this
MCA singer/songwriter achieved
recognition in country circles during
the second half of the "70s, though
he’s been performing since 1964. In
1978, the Country Music Assn.
named him male vocalist of the year.

Other honors bestowed upon him
have been by the British, with whom
his popularity is well documented.

‘BLUES IS A WOMAN’

He holds the distinction of being one
of the first country artists to achieve
platinum LP status in the U.K.
Three years ago, six of Williams’ al-
bums appeared on the British coun-
try charts simultaneously (in posi-
tions 1, 2,3.4. 15 and 19). This year,
he was chosen as country music art-
ist of the decade in a poll conducted
by Country Music People magazine.

He’s been featured in the films
“Smokey & The Bandit I and
“W.W. & The Dixie Dancekings.”
An accomplished songwriter, Wil-
liams has composed some 600 songs
which have been recorded by the
likes of Kenny Rogers, Charley
Pride, Johnny Cash. Eric Clapton
and Pete Townshend.

In 1964, Williams formed the
Pozo Seco Singers in Corpus Christi.
Its first single, “Time,” climbed to
the top 10 of the country charts. That
ensemble disbanded in 1971.

Williams ventured to Nashville
where he signed with Jack Clement’s
JMl label and released two solo LPs.
He switched to ABC in 1974 which
was bought by MCA in March 1979.
“I Believe In You” is his 12th LP.

Williams’ contacts are his booking
agency, the Jim Halsey Co. in Tulsa,
(918) 663-3883. and Jim Foglesong
of MCA Nashville, (615) 244-8944.
He has no manager.

Newport Show Presented

“The Blues Is A Woman, Jazz
Alive,” National Public Radio Net-
work. Oct. 5 to 18—at discretion of
affiliate stations. Two hours. Pro-
duced by Steve Rathe. Executive pro-
ducer: Tim Owens.

NEW YORK—The kickoff show
of this season’s *“Jazz Alive” series is
actually an edited down version of a
Newport Jazz Festival presentation
that ook place July 2 at Avery
Fisher Hall in New York.

The show opens with some com-
ments from Rosetta Reitz, who pro-
duced it for George Wein of the
Newport Jazz Festival. She tells how
she was inspired from the “Black

Broadway™ presentation of the pre-
vious year’s festival.

Then the onstage host Carmen
McRae takes over and tells the au-
dience that “this is a celebration of
women” featuring “up blues.” And
itis pretty much that. With all these
women there’s not much room for
Billy Taylor, the usual host of “*Jazz
Alive,” but he does get a few words
in at the beginning and end.

Backing up the singers, which in-
cluded a surprising number of old
timers who can still hold their own—
Sippie Wallace, Adelaide Hall nad
Big Mama Thornton—are Jay
McShann and Dick Hyman and the
Newport Classic Jazz Band.

DOUG HALL

NEW YORK-—Bree Bushaw and
Raymond Bannister have departed
from the air shifts at KPRI-FM San
Diego and have been succeeded by
Adrian Bolt and Laura Wilkinson re-
spectively.

Bushaw, who had the highest Ar-
bitron numbers in the market and
worked the 7 p.m. to midnight shift,
will concentrate on activities of her
Rock Lady Productions. She is busy
doing television commercials and
MCing local shows.

Bolt comes from KGB-FM San
Diego where he was known as Greg
Faulkner and Wilkinson comes
from WLUP-FM Chicago.

*x  x %

WABC-AM New York jock How-
ard Hoffman has been moved from
his 8 p.m. to midnight shift into
overnights and overnight man
Sturgis Griffin has taken over Hoff-
man’s old shift. Steve Sutton is out
as program director at WYSP-FM
Philadelphia. He’s been succeeded
by Rick Harris, who had been pro-
gramming WLAC-AM/WKQB-
FM Nashville.

* & K

Billboard’s man in Philadelphia

Maurie Orodenker reports three new

jocks on WMMR-FM Philadelphia.

Tom Robinson is in from WFBQ-
FM Indianapolis to the 2 to 6 a.m.
slot, former WPIX-FM New York
music director Meg Griffen is work-
ing weekends and John Stevens is
over from WYSP to work from 6 to
10 p.m. The station tied-in with Ar-
mand’s Sound Odyssey record shop
and Emerald City for promotions
with the local group Quincy, now
recording for CBS. A show from
Emerald City was taped and broad-
cast.

BubblingUnderThe

- HOT100

101-YOU MAY BE RIGHT, The Chipmunks, Ex-
celsior 1001

102—0H YEAH, Roxy Music, Atco 7310 (Atlan-
tic)

103—LONG SHOT, Henry Paul Band, Atlantic
3755

104—THE ROBBIN THOMPSON BAND, Brite

Eyes, Ovation 1157
105—0NLY HIS NAME, Holly Penfield, Dream-
land 102 (RSO)

106—THE TRAVELER, Chris de Burgh, A&M

2259

1071 LOVE WOMEN, Jim Hurt, Scotti Bros. 605
(Atlantic)

108—WHY DO FOOLS FALL IN LOVE, Joni Mitch-
ell, Asylum 47038 (Elektra)

109—LENNY WILLIAMS, Ooh Child, MCA 41306
110-JOYCE COBB, How Glad | Am, Cream 8040

BubblingUnderThe

205—NIELSEN/PEARSON,

__ToplPs

201-DONNY HATHAWAY, In Performance, At-

lantic SD-19278

202—-HAZEL 0'CONNOR, Breaking Glass, A&M

SP-4820

203—CODE BLUE, Code Blue, Warner Bros. BSK

3461

204—ROSE ROYCE, Rose Royce’s Greatest Hits,

Whitfield WHK 3457 (Warner Bros.)
Nielsen/Pearson,
Capitol ST 12101

206—FINGERPRINTZ, Distinguishing Marks, Vir-

gin VA 13136 (Atlantic)

207—MAIN INGREDIENT FEATURING CUBA

GOODING, Ready For Love, RCA AFL1-
3641

208—STEVE FORBERT, Little Stevie Orbit, Nem-

peror 1Z-36595 (CBS)

209—CHEVY CHASE, Chevy Chase, Arista AL

9519

210—ROBERT JOHN, Back On The Street, EMI-

America SW 17027
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By DOUG HALL

WMMR morning man Michael
Picozzi was interviewed on non-
commercial WUHY-FM Phila-
delphia and members of the B-52s
were recently interviewed on
WMMR. Rod Carson’s “Rock ’n’ Roll
Roots™ show on WMMR has moved
to Saturday mornings from 8 to 10
a.m. Earle Bailey and Loraine Bal-
tard’s *“Point Blank™ is now on from
7:30 10 10 a.m. on Sunday.

* ok x

Ken Noble has been named pro-
gram director at KFOX-FM Re-
dondo Beach, Calif. He continues to
do morning drive on the station. .. .
Tom Gongaware has resigned as mu-
sic director, assistant p.d. and mid-
day jock on WDNC-AM Durham,
N.C.. to become afternoon drive
personality at WQDR-FM Raleigh,
N.C. He will also assist WQDR p.d.

Daniel Brunty in music and pro-
gramming.
* ok %

Roger Dawson, whose Sunday
salsa show was knocked off WRVR-
FM New York when the station
went o a country format, has been
given a four-hour daily program on
Spanish-language station WIJIT-
AM New York from 7to 11 p.m. ...
James Eblin has been named gen-
eral manager of WING-AM Dayton
and WIJAI-FM Easton, Ohio. Both
stations are owned by Great Trails
Broadcasting. He comes from
WKEE-AM/WHTN-FM Hunting-
ton, W. Va. In another Great Trails
move Frank Seymour has been
named general manager of WCII-
AM/WKIJ-FM Louisville, Ky. He
comes from a sales position with
WLWT-TV Cincinnati.

. MikeHarrison_ |

Top Tracks Radio

LOS ANGELES—Rapidly chang-
ing times have not been kind to tra-
ditional Top 40 radio over the past
half decade. The format’s ori-
entation toward the stereotypical
tenny-bopper, unhip adult and sin-
gles-based record marketplace
shows signs of having fallen out of
sync with the album-aware teen,
rock-raised adult and album-based
economy of 1980.

KHJ-AM’s re-
cent disposal of a
format that half a
generation of pro-
grammers dreamed
of someday work-
ing at, coupled with
“*Musicradio.”
WABC-AM’s move (o carry next
season’s Yankee games, largely illus-
trates to industry observers an un-
derstanding that has long been held
with front-line programming circles;
traditional Top 40 is no longer the
standard ticket to the masses, no
longer the omnipotent monolithic
synthesis of American listening
tastes.

In 1980, traditional Top 40 radio
finds itself caught on the horns of a
dilemma, having to choose between
maintaining the sound and funda-
mental elements of a particularly
distinctive format or maintaining an
allegiance to the concept upon
which the format was founded, the
conception it was designed to exe-
cute.

Quite simply, that concept is, if
you play the songs that your target
audience wants to hear the most (the
hits), in an optimum-balanced rota-
tion, you'll reap healthy numbers.

Attitudes have changed, along
with technology and, of course, the
deepening of musical history. To-
day, a variety of formats within the
diverse top tracks family of rock ra-
dio are beating traditional Top 40 at
its own game. They are exccuting the
aforementioned hit-concept more
skillfully in an ever-increasing num-
ber of instances, the ratings bear this
perception out.

Born of both AOR and Top 40
(and in different cases, resembling
one parent or the other) top tracks
stations reflect the heavy music-im-
age identification, credibility-
awareness aspect of AOR, tempered
and directed by the mechanics and
research of Top 40.

Whereas Top 40 bases its moves
and activities primarily upon the
movement of the singles market-

place, adhering closely to the sched-
ules and order of single releases, top
tracks radio utilizes the album as the
primary unit of music marketing re-
search and the track (single or LP
cut) as the basic unit of song-po-
tency research.

By not paying attention to song-
potency track research, over the
years of their slow decline, Top 40
radio stations have, in many cases,
missed playing some big hits that
were particularly huge smashes
among their very own target demos.

Songs such as “Born To Run.”
“Freebird” and “Kashmir” are justa
few of, literally, hundreds of tracks
that have not received the amount of
Top 40 airplay due their popularity
simply because they either weren’t
released as a single or didn’t show up
as big sellers in the single configura-
tion.

On the other hand, numerous rec-
ords that are less popular in the
scheme of things than, say, the
fourth track on a Fleetwood Mac al-
bum will get heavy airplay on tradi-
tional Top 40, simply because of rel-
atively high showings in the national
singles charts.

Unlike Top 40, top tracks radio is
marked by one artist or group com-
monly having two, three, four or
more concurrent hits in rotation.

For example, in the recent final
installment of the pace-setting
Goodphone Top Tracks Survey
(which 'm pleased to say will soon
be reborn with in these pages), art-
ists such as the Rolling Stones, Jack-
son Browne, Pete Townshend,
Queen and Pat Benatar all had more
than one track each in the top 30
alone. As far as top tracks radio is
concerned, they are all simultaneous
hits, regardless of single status.

While the playlists of traditional
Top 40s generally fluctuate around a
figure of less than 40 adds and cur-
rents, the average playlist of a top
tracks station generally hovers well
above 80 adds and currents, which
are supplemented by literally hun-
dreds of airplay-active standards.

This, of course, requires even
more attention 0 complex detail
than even Top 40 in its most format-
ted phases ever demanded of its pro-
grammers.

In the meantime, present-day pro-
grammers of traditional Top 40 have
many options to consider as they
wage their battle to maintain some
kind of hold on mainstream posi-
tioning.
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AMERICA’'S GREATEST
ROCK'N’ ROLL BAND
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Berry Honored: Chuck Berry, left, makes history as he receives tour citations

T

of excellence from BMI at the grand reopening of Nashville's Exit/In. Con-
gratulating Berry are, from the left: Frances Preston, BMI vice president,

Nashville division; Del Bryant, director of performing rights relations; and

Russ Sanjek, BM| vice president.

Nashville Welcomes Back
Exit/In With High Style

By KIP KIRBY

NASHVILLE—It was almost like
old times: the Exit/In was back and
roaring.

Except that this new Exit/In
sports a $400.,000 facelift. capacity
crowds that didn’t diminish until
closing time and enough celebrities
in the audience to start a second per-
formance offstage.

It was apparent from the jammed-
packed industry guests who flocked
to see the remodeled night spot that
the Exit’s presence has been sorely

missed in this community. and the
club was welcomed back in high
style last week.

The night before the Exit’s official
opening, BMI’s Nashville staff
hosted a gala invitation-only cele-
bration for the music community
capped by the onstage performance
of Chuck Berry.

An SRO crowd of 350 people sat
shoulder to shoulder in the newly-
designed pew style seating at both

(Continued on page 98)

Providence Club Bowed

PROVIDENCE—-The Center
Stage, which opened Sept. 18. is the
newest showcase club in this area.

The club, which has a capacity for
600 as a concert venue, is owned by
Giunio Rainone, Frank Amado and
Marvin Lerman. Acts that already
have played the club include Stan-
ley Turrentine, George Jones, Sea
Level and the Dixie Dregs. Acts set
to appear include Livingston Taylor,
Wilson Pickett, Ultravox, Eddie
Money, B. B. King, Spyro Gyra and
Split Enz.

Lerman is in charge of the enter-
tainment and books the shows at the
club with Richard Zimmer. He com-

pares the venue to the Bottom Line.

in New York as a place where a vari-
ety of contemporary rock, new wave,

jazz and country acts can play. What
is unusual about the club is that in
addition to the main room. there is
an adjacent lounge, capacity about
200, which features dancing.

Admission to the showcase room
ranges from $3.50 to $10, depending
on the act, while admission to the
lounge 1s free, so patrons can enjoy
the lounge before or after shows, or
not even go to the show at all. The
club is open seven days a week.

Acts playing the venue do one or
two shows, depending on their draw.
They work on a guarantee, says Ler-
man. The showcase room has three
tiers and is “acoustically perfect,”
the owners claim. The venuce alsois a
national Ticketron outlet.

3 Die Outside Sports Arena Show

LOS ANGELES—While a capac-
ity crowd of 15.600 listened to five
soul groups—the Fat-Back Band,
Con Funk Shun, Cameo. Change,
and Kurtis Blow—inside the Sports
Arena here Sunday (21) evening,
three men met their deaths outside.

The police are still not sure why
Donald L. Kelly, 25, Bryant Robin-
son, 19, and Emil Overstreet, 18, all
of Los Angeles. were killed, but they
do have some ideas.

Homicide Detective John Hop-
kins believes that Kelly and Robin-
son may have shot each other.
Apparently, Kelly, along with sev-
eral hundred other people who ar-
rived at the Sports Arena with hopes
of purchasing tickets to the soldout
show. was unable to do so.

When he returned to his car and
discovered it had been broken into.

he confronted a group that included
Robinson about it and the two shot
it out. Their bodies were discovered
by officers Craig Seltzer and Robert
Platt around 9:15 p.m. in one of the
Arena’s parking lots.

Nearly three hours later Over-
street was stabbed to death as he left
the arena. Although the police are
not certain. they think that Over-
street may have been killed because
he refused to shoot craps with two
men who approached him.

Five men were arrested for ques-
tioning in connection with the Kelly
and Robinson killings. There are no
suspects in the Overstreet case.

More than 115 policemen from all
over the city and several helicopters
were called to the Arena to try to
maintain order.

The concert was promoted by
Dick Griffey and Alan Hamon.

Talent

Record Breaking Year Despite |
Increased Concert Competition

TEMPE, Ariz.—Despite the
spectre of heightened competition,
Arizona State Univ.’s concert pro-
gram appears headed for another
record-breaking year.

Eight major artists either have ap-
peared or are booked into two
venues on the on the school’s
campus. Miriam Boegel. director of
the 14.500-seat Univ. Activities Cen-
ter and 3.000-seat Gammage Center
for the Performing Arts, predicis the
campus concert program will gross
$1 million this season.

“We think it’s realistic,” says Boe-
gel. She expects to book at least 15
major acts before the new season
ends next June.

Last fiscal year, the concert pro-
gram on the 35.000-student campus
grossed $750.000.

The Who opened the new season
June 30. John Denver followed July
19. George Benson Aug. 14, Yes was
due to perform Wednesday (1) and
Kenny Rogers Friday (3). Upcom-
ing performers include the Doobie
Bros. Oct. 19. the Commodores Oct.
24 and Bruce Springsteen Nov. 5.

The continued growth of the uni-
versity’s program is remarkable.
given the rise of competing pro-
grams at nearby Compton Terrace
(to the west) and the Mesa Commu-
nity Amphitheatre (to the cast). The
Denver-based Feyline Presents op-
erates Compton, and long-time

By AL SENIA

Phoenix promoter Doug Clark has
established his first season series in
Mesa. Both are outdoor venues.

The competition fails to sway
Boegel, who realizes she has a lock
on possibly the most lucrative Ari-
zona market for concerts: the uni-
versity.

She says the new competition is
heaithy because it has sparked re-
newed interest in the Phoenix con-
cert scene.

“Compton is oriented toward a
particular market segment,” she
says. “It doesn’t seem to be affecting
us any. We may have a fewer num-
ber of shows. but we still get the big
shows. she claims.

“More facilities means there’s
more going on (musically). There’s
room for everyone as long as every-
one isn’t expecting 10.000 people at
each show.”

Boegel notes that many artists pre-
fer to play indoor venues. And the
school has two of the best in the
Phoenix market: Gammage Center,
an acoustically perfect showcase de-
signed by Frank Lloyd Wright and
the Activities Center. a large, re-
served seat theatre-in-the-round.

“It gives us a little more flex-
ibility,” says Boegel. “There were at
least three artists we would have
pegged as good Activity Center
shows. They wanted an auditorium

i

environment and not the arena. so
they booked into Gammage.”

She sees the new season being
dominated by MOR acts.

“We can never get enough of
those for our audience—John Den-
ver, Judy Collins, Kenny Loggins,
Chuck Mangione. There’s just never
enough.”

Although hard rock draws the
largest student crowd, the MOR acts
draw well from the university com-
munity and east Phoenix suburbs.

(Continued on page 36)
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SPRINGFIELD, MO. 65803

Photo by Gale Rosenberg

This is a motel, inside a Chinese
restaurant. Both are thriving in
Los Angeles.

Unravel this mystery Nov. 15,
when Billboard publishes its special
salute to the Bicentennial, “Los
Angeles: The International Music/
Entertainment Capital.”

L.A. scene, don’t miss this oppor-
tunity to tell Billboard’s interna-
tional readership about it. Call your
sales representative today.

Advertising deadline: Oct. 10

Don’t be a no-tell, or even a no-
show. If your business is a part of the

www.americanradiohistorv.com
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Talent

Apple-Chipetz Link
To Electric Factory

PHILADELPHIA—Electric Fac-
tory Concerts. a locally-based rock
concert promotions firm, has
brought in Apple-Chipetz Manage-
ment, headed by Steve Apple and
Bob Chipetz, to head up its newly-
established creative division.

In addition, Apple-Chipitz also
will operate as a subsidiary of Great
Eastern Management, personal
management agency headed by
Larry Magid and Murray Schwartz.
All three agencies are now housed
under the same roof.

Apple-Chipetz has been engaged
in personal management, rock con-
cert promotions and public rela-
tions. Previously, Apple had been
public relations chief for Electric
Factory Concerts.

Apple-Chipetz will also continue
toserve as personal managers for the
A’s and Baseball and maintain full
control of the two rock groups. The
A’s are linked with Arista Records.
and Baseball is on Sire.

“We were looking to expand our
management company in terms of
general strength and to increase our
relationship within the record indus-
try,” says Chipetz. “Electric Factory
Concerts’ offer was exactly what the
doctor ordered.” he adds.

As a subsidiary of Great Eastern
Management, Apple-Chipetz will
retain sole autonomy of their exist-
ing artists, but any additional artists
will come under the Great Eastern
umbrella. Great Eastern’s roster of
talent includes Grover Washington
Jr., Patty Labelle, Ramsey Lewis. the
live engagements of Richard Pryor,
and the Cats rock group.

In taking on the new creative divi-
sion for Electric Factory Concerts,
Apple-Chipetz takes on the respon-
sibility for all advertising, record
company and radio station promo-
tions, press and public relations for
the extensive concert promotions.

>

NEW YORHK TIMES
CRITICS CHOICE

THEMANHATIAN

John S. Wilson

WYTHM KiNd/

BOTTOM UNE€

Oct. 34

LABEL WANTED: PRODUCED MASTER
AVAILABLE FOR RELERSE

Manager: Howard Atlee Publicity
1560 Broadway /Svite 507
New York, N.¥ 10036
2192-575-9415

DAVID LETTERMAN

SHOW
NBC-TV/Oct. 3

Al

CHAMP’S KISS—RFC artist Janice

McClain gets a kiss from Mu-

hammed Ali at a banquet for the

Stephen Smith Home for the Aging
in Philadelphia.

_Signings_

Phil Seymour, formerly with Shel-
ter’s Dwight Twilley Band. to
Boardwalk Entertainment Co. An
album is being recorded in L.A. un-
der the direction of Richie Podolor,
and is scheduled for an early 1981
release.

Australian group Split Enz to
Tommy Mottola’s Champion Enter-
tainment Organization for manage-
ment. [t records for A&M in the U.S.
... Bay Brothers to Millennium Rec-
ords. First single. “*Baby Don’t Give
Up.” is due soon. ... Singer-song-
writer Jim Hurt to Scotti Records.
Hurt’s first release for the label is “I
Love Women.” ... Tomato artist
Gary McMahon to Nina Herman
Management. McMahon’s debut LP
ts “Colorado Blue.” . .. The Zantees,
a rockabilly band, to the Bomp label
for two LPs. the first set for an Octo-
ber release.

Lalo Schifrin to Regency Artists
for personal appearances. . . . Jimmy
Boyd to the Light Co. for motion pic-
ture and television representation.
... Rock group Yanks to T.O.P.S. for
personal appearances.

Wayne Massey, who plays coun-
try superstar Johnny Drummond on
“One Day To Live” tv soap opera, to
Polydor Records with his debut disk.,
produced by Joel Diamond, to be
the theme song from the series. . . .
Ovation in Nashville signs song-
writer Jim Rushing, whose recording
debut is the “Dixie Dirt” single.

Vicki Sue Robinson to Ariola
America. She was on RCA. ...
Singer/songwriter/guitarist Randy
Hansen to Capitol. He sheds his Jimi
Hendrix persona for his own iden-
tity in his forthcoming LP set for an
October release. . .. Harry and Tom
Chapin to Kragen & Co. in LA. for
representation. ... Former Metro-
Media recording artist Bobby Sher-
man to Ron Boutwell Enterprises for
production on a new LP currently
being tracked in L.A. At this time,
Sherman does not have a recording
contract. ... Clay Hunt to Freddie
Perren’s MVP/Polydor label and
Perren Vibes Music. Perren is cur-
rently producing Hunt’s debut LP in
Studio City, Calif. ... Country act
Dave Rowland & Sugar to the Halsey
Co. for booking. . .. Country singer
Gene Watson to MCA. .. . Leon Ev-
erette pacts with RCA.

Shades Of Joy to Highest Joy Rec-
ords. . .. Zukari featuring Leisha Zu-
kari (formerly with Tuxedo Junc-
tion) to Back Street Management in
L.A. ... Johnnie & Michael Hill to
East Coast Productions.
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Students Aiding Revival Of
N.J. War Memorial Hall

TRENTON, N.J.—The audito-
rium at the city’s War Memorial
building, under-utilized in recent
years, is being revived as a concert
hall—thanks to the combined efforts
of the students at three area colleges.

Although it is actually the second
largest concert hall in the entire state
of New Jersey, War Memorial seats
only 1,926. Once a pre-Broadway
stop for theatre and classical music,
War Memorial hosted primarily
rock concerts in the past 15 years.

It was a favored stop for rock
groups on their way up the charts.
But in recent years, the limited seat-
ing capacity made it unprofitable for
concert promoters to bring in big
name talent.

In the first major effort to re-es-
tablish War Memorial as an enter-
tainment center, a Capital Series of
three pop concerts has been an-
nounced by student groups at Rider
College, Trenton State College and
Mercer County Community Col-
lege.

The series kicks off Friday (10)
with pantomimist Marcel Marceau.
Coming in later will be the Preserva-

tion Hall Jazz Band, followed by
guitarist Christopher Parkening.
Marceau comes in on the heels of the
state-owned War Memorial com-
pleting its $1.25 million remodeling
work. It included installation of air
conditioning, which is expected to
increase summer use of the concert
hall, and improvement of stage and
house lights to the point where it is
reportedly as technologically sophis-
ticated as any around.

Nearly half the cost for the con-
certs is being subsidized by student
groups at the three colleges. For the
students, who will have first crack at
half of the tickets at lower prices, it
will be an opportunity to see talent
they possibly couldn’t afford to
bring to campus.

Tickets remaining will be sold to
the general public, starting at $3.50.

Financial help is also coming
from the State’s Work. Education
Leisure Initiative. Edward R. Kas-
ses, director of concerts and cultural
programs for the state office, says if
the series takes off this year, it will
become an annual feature.

Bass player Tom Peterson has left
Cheap Trick “by mutual agree-
ment.” He is being replaced by Pete
Comita who played with the band
during a recent tour of Japan when
Peterson was ill. Peterson appears in
“All Shook Up,” the next Cheap
Trick LP, set for release next month.

John Lennon has reportedly re-
quested keyboardist Jean Roussell
of Atlantic’s Jonathan Mars to
record with him at the Hit Factory in
New York. Roussell will join Len-
non when Jonathan Mars returns
from a European tour this fall. ...
Drummer Nigel Olsson and bassist
Dee Murray, members of Elton
John’s original backup band who
played in Central Park with John
recently, will stay with the tour
through the fall which hits the U.S,,
Japan, Hong Kong, Australia and
New Zealand. Lennon is also re-
ported signed with Geffen Records.

Bob Andrews has reportedly left
the. Rumour, and ditto for Desmond
Brown and Charley Anderson of Se-
lector. . . . Berlin/Carment Manage-
ment and Polish Records threw a
surprise birthday party for Ronnie
Spector recently where Spector pro-
vided entertainment. She delivered
some of her old and new songs with
Polish label chief Genya Ravan sing-
ing backup.

The Jefferson Starship office has
received a letter from White House
security asking for an autographed
picture of the band, Rosalyn Car-
ter’s chief of security confesses to be
a long-time fan. ... Peter Noone,
now with the Tremblers, is visiting
various radio stations doing “Noone

University Shows

] Conlinuedﬁom page 35

All of the shows at the university
are copromoted between the school
and outside promoters like Concerts
West, Double Tee Productions and
Feyline.

“Our typical deal is apt to be a
percentage agreement,” Boegel ex-
plains. “We’re in there for the risk as
much as they are.”

Under an agreement negotiated
between students and administra-
tors several years ago, profits from
the shows are split between Boegel’s
facilities and the student govern-
ment.

Talent Talk

At Noon” interviews. ... Carly Si-
mon is planning dates in a couple of
New York’s new rock/dance clubs.
... Angel City will tour the US. as
guests of the Kinks. ... Ian Dury,
whose latest U.S. single is “I Want
To Be Straight,” was visited back-
stage by Vanessa Redgrave during a
break at one of his shows.

After a UK. tour, Bob Marley &
the Wailers were set to play at the
Univ. of Pennsylvania Friday (26).

. L.A’s highly-touted Blasters
makes its first New York appear-
ances Friday and Saturday (3-4) at
Danceteria. . .. Deborah Harry and
the male members of Blondie at-
tended a recent L.A. auction of the
Elvis Presley estate. They didn’t bid
on anything, but singer Michael Des
Barres plunked down $40 for Elvis’
toilet seat cover. ... On the closing
night of her three-date run at the
Universal Amphitheatre, Melissa
Manchester performed in front of an
SRO audience containing Dolly Par-
ton, Bernie Taupin, Burt Bacharach
and 10-year songwriting partner
Carole Bayer Sager, among others.

RSO is releasing the soundtrack
for “Shogun” by Maurice Jarre. . ..
The Split Enz will tour the U S. in
October. ROMAN KOZAK &

SHAWN HANLEY

T S L

JAZZ-ROCK-ELECTRIC VIOLINIST
Young L.A. studio musician would
consider working with established
group. Solo experience with major
recording acts, (Mandrill, Greg All-
man, Doc Severinsen’s Fusion Band,
etc.) 213-761-1751
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Survey For Week Ending 9/21/80 T0|ent
Jop Boxoffi Talent In Adti
@ PAUL SIMON After about the_seven_th song, S{imonl was gistionsd ofo;‘M_rs Rop'inson," “The Boxer" and
Amphitheatre, Universal City, Calif. coaxed by the audience into brgakmg his si- ounds Silence. '

] _ Y . Tickers: $12.50. $10.50 lence. If there was any shortcoming, it was Si- Simon appeared_ genuinely overwhelmed by
© Copyright 1980, Billboard Publlcangn: Inc. No part of this publication may be reprodu<_:ed|, = e Y . mon's lack of personality. the crowd's unending applause. He could have
b et s\l oy S o gl ol B LB LT L ity :'f"d'"g fa“"hw'thsth‘; f'z’gt °ftf]" But after breaking the ice with some hu-  played for another hour and no one would have

mon's three performances here Sept. 20 as the morous lines, Simon's nervousness seemed to  left.
singer/songwriter delivered an impressive two- be exorcised and for the remainder of the show Simon, who played electric guitar most of the
x » Total Ticket hour, 21 song set that captured the essence of he was more relaxed and at ease with the au-  night, received stunning support from his “One-
é ARTIST —Promoter, Facility, Dates gicket Price Gross his output since the breakup of Simon & Garfun- i Trick Pony” band which included Eric Gayle,
DENOTES SELLOUY PERFORMANCES s L Scale ] Reesipls ke't vt Simons v — Simon concluded the first half of the show guitar; Tony Levin, bass; Richard Tee, key.
e monjeliocdisiwereloccasionally with “50 Ways To Leave Your Lover” and the  boards; Steve Gadd, drums; and a powerful horn
Arenas (6,000 To 20,000) off key and his nervousness (which he admitted funky “Ace In The Hole" from the “One-Trick section.
1 | KENNY ROGERS/DOTTIE WEST/DAVE & SUGAR- 28,693 1$12.50-$15.00| $415,080 to) was noticeably apparent, so what, the show  pony album,” a song that came across better live it was a welcomed return for one of popular
Concerts West, Civic Center, Pittsburgh, Pa, Sept. was well-paced, musical support was nothing (as did most of the new material) than on  music's most endearing writer/performers.
20 (2) less than dazzling and the song selection satis- record. ED HARRISON
2 | KENNY ROGERS/DOTTIE WEST/DAVE & SUGAR- 20,013 |$12.50-$15.00{ $290,597* fied the audiences hunger to hear the best of The energy level after the brief intermission
Concerts West, Joe Louis Arena, Detroit, Mich., Simon's incredible catalog of material. was significantly higher, aided in part by the COMMODORES
Sept. 21 The still boyish loaking Simon opened the set Jesse Dixon singers, whose gospel vocalizing BOB MARLEY
3 | BOB SEGER/BAROOGA-Electric Factory Concerts, | 27321 | $9.00-511.00| $275,662* with the playful “Me And Julio Down By The gave new interpretations to “Loves Me Like A KURTIS BLOW
The Spectrum, Philadelphia, Pa., Sept. 20, 21 (2) Schoolyard” and then changed pace with the Rock,” “Bridge Over Troubled Water” and .
4 | KENNY ROGERS/DOTTIE WEST/DAVE & SUGAR— 14,503 [$12.50-$15.00| $212,895+ melancholy “Still Crazy After All These Years” “Gone At Last.”” The singers, who earned a Mﬂdlso'{ Square Garden, Ne_?w York
Concerts West, The Hartford Civic Center, Hartford, that featured a tasty sax solo by George Young. standing ovation, also took centerstage for a few Tickets: $12.50, $10.50
Conn,, Sept. 17 Simon performed “Late In The Evening,” his of their own gospel songs. Both the Commodores and Bob Marley have
5 | KENNY ROGERS/DOTTIE WEST/DAVE & SUGAR- 13,442 1812.50-15.00| $195,207* hit single from “One-Trick Pony” early in the Perhaps the most intimate and special part ~ demonstrated an ability to sellout the Garden,
Concerts West, Memorial Aud., Buffalo, N.Y., Sept. show, with the dynamic horn section pumping  cf the show was at the very end during Simon’s 0 putting them on the same bill guaranteed two
. enough life into it to make it one of the eve- second encore, when he stood by himself, virtually SRO performances Sept. 19 and 20.
6 | KENNY ROGERS/DOTTIE WEST/DAVE & SUGAR- 12,866 [$12.50-515.00| $182,432 ning's most outstanding songs. ecoustic guitar in hand, for crowd-pleasing ren- {Continued on page 47)
Concerts West, Civic Center, Providence, R.I., Sept.
16
7 | JACKSON BROWNE—Pace/Concerts West—The 14,279 1$10.15-811.15] $156,912
Summit, Houston, Tx., Sept. 20
8 | QUEEN/DAKOTA-Brass Ring Productions, Joe Louis | 15,599 | $7.50-$10.50| $152,955*
Arena, Detroit, Mich., Sept. 20
9 | BLACK SABBATH/BLUE OYSTER CULT/RIOT—Don 13,600 ($10.50-$11.50| $152,752*
Law Co., Boston Garden, Boston, Mass., Sept. 20
10 | JACKSON BROWNE—Concerts West, Special Events 15,456 | $7.50-$9.50| $133,438
Center, Austin, Tx., Sept. 19 ROLLER MAN
11 | QUEEN/DAKOTA-Schon Productions, St. Paul Civic 13900 | $8.75-$9.75| $133,000
Center Arena, St. Paul, Minn., Sept. 14 ONE OF THE MOST
12 | KENNY ROGERS/DOTTIE WEST/DAVE & SUGAR- 9,158 $12.50-815.00{ $132,745* ORIGINAL AND VISUAL
Concerts West, War Memorial, Rochester, N.Y_, Sept. ACTS IN ROCK SINGING
18 .
13 é)lk(f:hs(?n:‘aBclfngg‘ﬁ;??:ﬁﬁ;wesn The Mynad, 11,254 395031050 3105,407 LEAD, PLAYING LEAD
14 | COMMODORES/S.0.S. BAND/TOM BROWN—Frank | 11,586 | $8.50-59.50| $104,832* GUITAR WHILE ROCKIN’
J. Russo/Concerts West, Providence Civic Center,
Providence, R.I., Sept. 18 ON ROLLER SKATES
15 | BLUE OYSTER CULT/BLACK SABBATH—Cross 9942 | $8.50-$10.50| $100,601 ALL ORIGINAL SONGS
Country/PLR—New Haven Colis., New Haven, Conn.,
Sept. 19 THAT HAVE THE LICKS
16 gﬁgskt(;ﬁ !;ENSS(th-I'l’Sce Concerts, The Summit, 8,778 | $6.65-510.65| $85825 THAT HITS ARE MADE OF.
17| RUSH/SAXON—Fantasma Productions, Lakeland 10,000 $8.59| $84,600*
Civic Center, Lakeland, Fla., Sept. 20
18 | QUEEN/DAKOTA—Brass Ring Productions, Hilton 9,21% $8.50-89.50| $84,143
Colis., ISU, Ames, la., Sept. 16
19 | COMMODORES/CAMEOQ/FATBACK—Concerts West/ 8,776 | $8.00-10.00| $78,296
Georgie Woods, The Spectrum, Philadelphia, Pa.,
Sept. 16
20 | BLUE OYSTER CULT/BLACK SABBATH/RIOT—Frank 7,232 | $9.50-$10.50{ $73,695
J. Russo, Springfield Civic Center, Springfield,
Mass., Sept. 21
21| QUEEN/DAKOTA—-Contemporary Concerts, The 6,667 | $850-$9.50( $61,295
Checkerdome, St. Louis, Mo., Sept. 17
22| VAN HALEN/THE CATS-Avalon Attractions, The 7,030 $8.75| $61,161*
Selland Arena, Fresno, Ca., Sept. 18
Auditoriums (Under 6,000)
1| DIANA ROSS—Frank J. Russo, Ocean State Theatre, | 19,200 |$15.00-817.50| $265,640+ ROLLER MAN
Providence, R.\., Sept. 18-23 (6) ,
2| BEATLEMANIA—Frank J. Russo, Worcester 7.865 [$10.50-$12.50| $90,173 (Rock "N Roll on Roller Skates)
Performing Arts Center, Worcester, Mass., Sept. 18-
21 (5)
3 | PAUL SIMON-BIll Graham Presents, San Francisco 6,129 |$10.00-312.50| $75,288* 00“ GlRI‘
Civic Center, San Francisco, Ca., Sept. 17
4| DIONNE WARWICK/ARSENIO HALL-Tara 2,700 [$20.00-$25.00| $44,000* LOVE ME Twn TlMEs
Productions, Avery Fisher Hall, New York, N.Y.,
Sept. 21 ysner A DISCO AWAY
5| AL JARREAU/DAVID SANBORN—Randy McElrath, 3,742 | $8.00°$10.00| $36,443 (IU's Got To Be A Brighter Day)
Performing Arts Center, Milwaukee, Wisc., Sept. 17
2 | GIVE YOU MONEY
6 | THE KINKS/JOHN COUGAR—-Contemporary 3,283 $9.50| $30,590*
Productions/New West, Memorial Hall, Kansas City, SPEND THE NlGHT T[IGETHER
Kansas, Sept. 19
7| AC/DC/TROUPE—Contemporary Productions, Kiel 3,519 | $8.0089.00| $30,367 FIRE DESIRE
Opera House, St. Louis, Mo., Sept. 18 Copvright 1980
8| GAMA W/RONNY MONTROSE/MISTRESS—Bill 3,200 | $8.50-$10.00| $28,700* pyrig
Graham Presents, San Jose Civic, San Jose, Ca.,
Sept.. 18
9| THE KINKS/JOHN COUGAR—Contemporary 2,782 | $800-39.00| $24,043
Productions, Kiel Gpera House, St. Louis, Mo., Sept.
20
10| AL JARREAU/DAVID SANBORN-D. Sutherland, The 2,605 | $8.50-$9.50( $23,474
Palace Theatre, Columbus, Oh., Sept. 21
11| AL DI MEOLA-John Bauer Concerts, Paramount 2916 | $8.00-$9.00| $23,333 i i
e o Seeks Agent Video tape available
12 | ROSSINGTON COLLINS BAND/HENRY PAUL BAND— | 2,600 $8.50| $22,100 H H
Contemporary Productions/New West, The Lloyd MUSIC Lawyer 35 Songs PreVIOUSIy
Nobe! Center, Norman, Qkla., Sept. 19 a
13| PRETENDERS/THE ENGLISH BEAT—Cross Country/ 2,500 $8.50 $21,250% Label PUbIIShed ASCAP
PLR, Woolsey Hall at Yale, New Haven, Conn., Sept.
21
14| AL JARREAU/BEN SIDRAN—Krohn, Oscar Meyer 2,116 | $7.50-38.50 $16,990
Civic Center, Madison, Wisc., Sept. 19 (21 3) 993'3529
15{ AL DI MEOLA—John Bauer Concerts, Paramount 1,637 | $8.00-39.00( $14,704
Theatre, Portland, Oreg., Sept. 19
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Talent Forum Coverage

Constructive Talk Highlights 80 Talent Forum

By ROMAN KOZAK
The myriad problems confront-
ing the live talent industry were
aired, and some solutions were sug-

e

ships—so important in this busi-
ness—to be established. And there
was entertainment, provided by the
Bus Boys, Carolyn Mas, Huey Lewis

Promoter Ron Delsener quips while
introducing Andrew Stein, a key-
note speaker.

9 \
Andrew Stein, Manhattan Borough

president, delivers a strong keynote
speach.

& the News, Alabama, Point Blank
and Love Affair. Gallagher hosted
the awards dinner.

Mostly, though, it was business.
There were sessions on promo-
tions, on creating the big, sellout
dates, on how the various partici-
pants in the talent business inter-
act with each other and how to keep
down costs. There were large gen-
eral sessions and smaller seminars
and luncheons where the entire
spectrum of the industry's prob-
lems could be aired. And there are
enough of those.

There is a recession going on.
The kids can't afford high ticket
prices and big stadium shows. Also
they don't want some of the ald and
new acts that are being foisted on
them by record companies, agents,
attorneys and managers, who may

s

Corinne Carpenter asks question of
panelists.

-
.

g i

Jean Williams, director of the Talent
Forum, welcomes conference at-
tendees.

gested at the recent Billboard Inter-
national Talent Forum held in New
York at the Sheraton Centre Hotel
Sept. 3-5.

The Forum attracted more than
350 participants, who for three
days were able to look at them-
selves and at their business. Partici-
pating were artists, managers,
agents, promoters, label execu-
tives, radio programmers, college
and fair buyers, attorneys, journal-
ists and facility operators.

The Forum allowed for contacts
to be made and renewed and for
business and personal relation-

Elektra/Asylum’s Jerry Sharrell, center, answers questions at a one-cn-one lunch-
eon.

Mary Beth Madley, a panel moderator, explains her session to the

conventioners.

know each other (too well) but don’t
know the local markets. Meanwhile,
the successful acts are making
crazy demands, but that may be be-
cause they have been on the road
for too long, playing too many
dates.

At the same time costs are going
through the roof. The major venues
want too much in rentals and too
much of a split in merchandise
sales, while pirates hawk T-shirts
outside with impunity. Sound and
lights cost too much. Radio is not
doing its share. Black and white
promoters are having problems.
Record company support is virtually
dead. And the industry has bad p.r.

But all is not bleak. There were
definite solutions suggested at the
Forum. The club scene is flourish-
ing. Small halls are also available.

Sparkie Martin expresses his con-
cerns to Forum panelists.

Equipment can be rented locally.
Film crossovers can be exploited.
Radio and in-store appearances by
artists can boost ticket sales. There
is a large international market that
can be used wisely, as well as re-
gional American markets. Promot-
ers can create their own packages.
And commercials can be used. It
doesn’t hurt Debora Harry’s recog-
nition factor to be selling jeans.
Keynoters Ted Nugent and An-
drew Stein, Manhattan Borough
president, also offered some help.
Nugent suggested that record com-

Bill Goiden, left, of the Oak Ridge

Boys, talks to Tony Moreno about
Billboard En Espanol.

Bob Myrowitz and Perry Cooper
converse at Billboard's cocktail
party.

panies get on the road with their
acts, and teach them how to pro-
mote better. Stein promised sup-
port from his office to the live talent
industry which is so important in
bringing the city tourist money.

And there were calls for better
communication and cooperation.
| hate to be morbid,”” Frank Barce-
lona, president of Premier Talent,
told one seminar, ‘‘but | was happy
about the recession, and what it
has done to the industry. In light of
the new reality we have to cooper-
ate to survive.”

www americanradiohistorv com

Premier Talent's Frank Barsalona, window, asks question of panelists at a Forum

workshop.
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Talent Forum Coverage

Seminar Asks ‘Where Are We? Where Are We Going?’

=
Moderator Frank Barsalona, Pre-
mier Talent.

By GEORGE KOPP

The high cost of arena rentals
and the difficulties of putting to-
gether a solid package dominated
the lively discussion at the Talent
seminar entitled *‘Where Are We—
Where Are We Going From Here?'’

The seminar, chaired by Premier
Talent's Frank Barsalona,
presented a varied panel of ex-
perts from the ranks of promot-
ers, agents, managers, record com-
panies and building managers. On
hand were Al DeMarino of Epic Rec-
ords, Wayne Forte of William Mor-
ris, Journey manager Herbie Her-
bert, WNEW-FM program director
Mel Karmazin, promoter Jim Ris-
smiller, and Loris Smith, manager
of the Meadowlands complex in
New Jersey.

In his opening remarks, Barsa-
lona recognized that conferences
are traditionally places to talk about
cooperation, but that these good in-
tentions were usually swept aside in
the normal course of doing busi-
ness. The current economic situ-
ation would alter that practice he
hoped.

“I hate to be morbid,” Barsalona
told the gathering, ‘‘but | was
happy about the recession and
what it has done for the industry. In
light of the new reality we have to
cooperate to survive."

Clearly the economy was fore-
most in the minds of the partici-
pants and observers, who repeat-
edly drilled the panelists on ways to
bring down the high cost of touring.
The skyrocketing expenses most
frequently cited: sound and light
companies, stagehands and above
all, building rents. Predictably,
Loris Smith found himself in the hot
seat more often than the other pan-
elists.

Smith pointed out that building
managers have pressures from mu-
nicipalities and can't afford to take
risks, such as lowered security,
which might also keep down costs.
He acknowledged, however, that
over the course of a year live enter-
tainment contributed more profit
to the Meadowlands than did sport-
ing events, including Giants foot-
ball and Cosmos soccer.

Expenses are not only high, com-
plained Jim Rissmiller, they are un-
predictable as well. *‘l spend more
hours on the phone going over ex-
penses,” he said, “‘and they still
never come out. Promoters can't
negotiate from a position of
strength. The building managers
know that in most circumstances
the act will play no matter what he
charges.”

Advertising rates on radio have
increased along with other ex-
penses. The promoters complained
that radio station policies give them
far tess flexibility than they used to
have. In response, WNEW's Karma-
zin explained that in order to main-
tain profits radio stations had only

Panelist Jim Rissmiller, Wolf & Ris-
smiller.

i1y

Panelist Loris F. Smith, Meadow-
lands.

s

Panelist Al DeMarino, Epic Records

two choices—to increase the num-
ber of commercials or to raise the
advertising rates.

He also said it was shortsighted
of station managers to change for-
mats every time ratings slipped, be-
cause it takes time for a station to
build an identity.

Another sore point among the
promoters is that the merchandis-
ing of T-shirts and other souvenirs
has become less and less of a profit
source due to the percentages
taken by the venue, put as high as
40% in some cases. Said Journey
manager Herbert: ‘| have no objec-
tion to paying a fair share to ‘union’
vendors, but if I'm paying a building
so much in rent, | have to ask the
question why | should pay anything
extra from my merchandising.”

In response, Loris Smith sug-
gested that the charges on mer-
chandising were fair because ‘‘if a
kid spends $10 on a T-shirt that
means he's got $10 less to spend
on hot dogs and soda.”

Comments from the floor were
angry at times. Promoter Bill Gra-
ham wanted to know ‘“‘when pro-
moters would be able to share in
the mysteries of power,”” and par-
ticularly when they would be in-
fluential in assembling a package.

He said that promoters were left
out in the cold as agents and record
companies made deals to get their
groups on a bill, even though the in-
clusion of a certain group would
hurt sales. Local promoters, he
said, understood their markets bet-
ter than agents and label execu-
tives.

Panelists Jim Rissmiller agreed,
and added that there was no evi-
dence that a tour with a headliner
group would necessarily help
launch the career of a new act.

Monarch Entertainment’s John
Scher said local promoters de-
served better deals from building
managers and radio stations be-
cause of the bulk of business they
did over the course of a year. “It's
wrong that | pay the same rates and
do 30 shows as a guy who comes in
and does one,” Scher said.

In spite of the discord Barsalona
said that the industry should unite
for political reasons. “‘Artists are
political pawns,” he stated. As an
example he cited a recent bill in

rbie Herbert, artist man-
ager.

Panelist He

New York State designed to im-
prove concert safety.
Because the bill applied only to

; \551,

—

Panelist Mel Karmazin, WNEW-FM.

concerts and not to other large
gatherings such as sporting events
he said that the music industry was
being singled out, ‘‘even though
there are more injuries to fans at
sports events than to audiences at
concerts.” Barsalona suggested
the industry “‘get a lobbyist."

Barsalona also had angry words
for Jerry Weintraub, calling the en-
trepreneur a ‘‘cancer on the indus-
try.” Weintraub's practice of leap-
frogging over local promoters to put
his top name acts in venues, Barsa-
lona said, had a stifling effect on
the development of new talent and
hurt the entire business.

He also lashed out at Robert Stig-

wood Productions: “The people in
this room lost money on the Bee

Panelist Wayne Forte, William Mor-
ris.

Gees for five years. As soon as they
become big Stigwood brings in
Weintraub to do the tour."

Other areas of concern included
home taping. Al DeMarino stated
that the poor quality of prerecorded
cassettes was a problem that the la-
bels were addressing. He also felt
that the chances for a levy on blank
tape to compensate for lost royal-
ties were slim. In general DeMarino
felt there were signs of an upturn in
the industry.

Wayne Forte of the William Morris
agency believed that many of the
problems expressed at the seminar
could be solved if the lines of com-
munication between the various
sectors of the industry were im-
proved.

Partners Or Adversaries? It’s
A Subject That Breeds Dispute

“‘Team Effort’ Often Is Rari

By IRV LICHTMAN

At its best, the relationship
among artists, labels, booking
agents, managers, promoters, at-
torneys and facility owners should
represent a ‘‘team effort,” yet it's
most often a delicate balance of in-
terests.

All elements of a performer’s ca-
reer were represented at the Bill-
board Talent Forum on a “partners
or adversaries” theme, chaired by
Styx manager Derek Sutton of Star-
dust Enterprises.

The panelists included former
Kiss member Peter Criss, now a

Panelist Jack Beckman, Reunion
Arena.

e
Panelist Wayne Nederlander, Ne-
derlander organization.

wWWWwW americanradiohistorv.com

Moderator Derek Sdtton, Stardust
Enterprises.

Panelist Butch Stone, artist man-
ager.

Panelist Jane Geraghty, Premier
Talent.

ty Among Artists, Others

solo; Epic Records Don Dempsey;
business consultant Marshall Gel-
fand; manager Ken Kragen; night-
club owner Hank LoConti of Agora
Inc.; Bob Regehr of Warner Bros.
Records; manager Butch Stone;
Jack Beckman of the Reunion
Arena in Dallas; Scott Muni of
WNEW-FM-New York; promoter
Wayne Nederlander; attorney David
Braun; facility owner Jack Nichol-
son and Premier agent Jane
Geraghty.

Epic's Dempsey said he was
‘‘concerned” about labels and their
(Continued on page 46)

Panelist Marshall Gelfand, business
consultant.
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Escalating Costs Painful Headache Of 1980

The opening sessions of the Tal-
ent Forum were set aside for reflec-
tion. In a series of nine concurrent
discussions under the general
heading ‘‘The Talent Industry
Takes A Look At itself'” industry vet-
erans and newcomers wrestled with
general and specific problems vex-
ing the industry.

Escalating costs turned out to be

-y

N

Panelist Bette Kaye, Bette Kaye
Productions.

Ross cited four major areas of
problems: salaries and expense ac-
counts, consumer resentment
causing poor attendance, the high
cost of touring and the *'arrogance
that permeates every faction of the
business. People who deserve a
break can't even get a hearing."

Dave Williams of Cellar Door Con-
certs in Washington, D.C., noted
that “Production costs may one day
be more than talent costs.” Costs
fora concert, he said, had escalated
from $2,500 to $10,000-$12,000.

Carol Kinzel of the Empire
Agency said that all facets of the in-
dustry are ‘‘melting together. Pro-
moters must be part manager, they
must know radio and they rarely
have time to sit back and take a
look at the perspectives of the job."

Budget cuts by record labels
came under fire from record man
Martin Kirkup of A&M Records.
““Most record labels have cut away
muscle as well as fat,”” he said.
“Tour support has been cut drastic-

saurs it's heading toward self-de-
struction.”

Another participant to hit radio
was Ed Rubin of Magna Artists. The
similarity between AM and FM sta-
tions he termed *frightening. There
is no longer any such thing as pro-
gressive radio,” he stated.

Mike Klenfner cautioned that the
only way tour support would again
be forthcoming was if labels could
cut record production costs drastic-
ally. He cited the latest Bob Dylan
album as a good example of an al-
bum whose costs were kept within
reason at $40,000-$50,000.

Randy Levy of Schon Productions
in Minneapolis suggested that
groups should concentrate on
“buying narrow’'—keeping ticket
prices up and going for a narrower
audience. He said that this idea
worked well for his business, and
that he'd maintained his grosses
without drawing any more people.
“You lose the fringe business,” he

Sharrell of Elektra/Asylum Rec-
ords. “The importance of radio and
promotion was moreso this year.”

According to Sharrell, the Eagles,
Queen and Jackson Browne en-
joyed tour success, thanks to their
platinum sales and artist develop-
ment budget.

Secondary markets and working
close to home were covered by
Sharrell, who also advised careful
planning to counter mounting
union costs for staging, lighting
and transportation.

He measured the nation's eco-
nomic impact on the industry,
claiming LP sales and concert ticket
habits cut by two-thirds,

Meanwhile, Paul Cooper of Atlan-
tic Records reported a great break-
through in crossover product and
soundtracks from such films as
“The Rose” and *“‘The Muppet
Movie."

““Careful planning and dialog be-
tween all our departments on the

Panelist Jhn Scher, Monarch En-
tertainment.

the major, but by no means the only
worry. Poor ticket sales, changing
radio formats and haphazard busi-
ness practices were also the subject
of attention from panelists and ob-
servers alike.

“The talent industry has the

Panelist Herbie Herbert, Nightmare
Inc.

dubious distinction of incurring
more problems than anyone can re-
member,’’ said entertainment at-
torney J.B. Ross. **An industry once
governed by talent is now governed
by money.”’

Panelist Howard Bloom, Howard
Bloom Organization.

ally everywhere. Labels used to put
a band on the road as quickly as
they made T-shirts.” He added that
radio would “‘more and more call
the shots,”” but he also said stations
were ‘‘scared’ and more conserva-
tive.

Panelist Mike Klenfner, Mike Klenf-
ner Management.

said, but it meant the group did not
have to incur the costs of renting a
large arena.

John Scher of Monarch Enter-
tainment agreed that theatres were
making a comeback. ‘It used to be
that a group would tell a promoter it

Panelist Ed Rubin, Magna Artists.

West and East Coast has been most
beneficial,"” Cooper said. ‘‘We sup-
port the product all the way."”
Cooper listed the success of indi-
vidual Atlantic Record names such
as Bette Midler, the Blues Brothers
and Peter Townshend as benefi-

According to promoter Larry Val-
lon, new acts and opening night at-
tractions have been limited to small
fees, with most receiving $1,250
and some $750 just to get on a bill
for exposure.

He also criticized the trendiness
of a&r arms of record companies,
underlining the importance of LP
preproduction, tour advance work
and professionally-minded bands.

“There are different types of mu-
sic not limited in scope. While the
Knack enjoyed great success there
also were the Molly Hatchets and
the Scorpions,” reflected Sharrell.

Manager Eric Gardner with Pana-
cea reported the fall-off of summer
bookings by many super groups, in-
cluding the Commodores and Jef-
ferson Starship.

“The Clash took off while Rush
and REO Speedwagon soldout ev-
ery date. It's tied to the economy
and the distinctive regional prefer-
ences of each market,” explained
Gardner.

Panelist Randy Levy, Schon Produc-
tions.

Phil Citron of William Morris
Agency, emphasized the impor-
tance of foreign venues, including
Australia, Japan and Scandinavian
countries.

According to Citron, William Mor-
ris is looking anywhere to make

ghl:?i% ff%;”?t x:: - . “ J‘
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Panelist Lou Volpano, Chicagofest. Panelist Genya Ravan, Polish Rec- Panelist Wayne Forte, William Mor-  Panelist frank Russo, Gemini Con-
ords. ris Agency. certs.

Producer David Rubinson la-
mented the passing of small labels,
and termed the corporation-domi-
nated talent industry a **dinosaur.”
“We're building a Pentagon of the
talent industry, and like all dino-

would play a theatre to do the pro-
moter a favor. Now they find they're
doing good business at theatres.”
“It's been a tough year out there,
not a great deal of fun for anybody,
much less new bands,’” said Jerry

ciaries of this new communication
between departments.

In-store visits and radio station
stops were underlined by Sharrell
as well as simulcasts of concerts in
various areas.

profits and he pointed to the highly-
successful repackaging of the
Frank Sinantra “Trilogy’’ LP proj-
ect.

“What we do is try to perceive
voids and fill them,”” added Citron.

e o sisnsmanr 5 01

Panelist Al DeMarino, Epic
Records.

Panelist Jon P
Walters Associates.

x

odell, Norby

Panelist Bob Smali.
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Panelist Bill Washington, Di-  Panelist Buddy Allen, Buddy
mensions Unlimited.

Allen Management.

Panelist Buddy Maver, Agora
Inc.
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Talent Forum Cove

**No one knew anything about Euro-
pean tours, their costs or produc-
tion. There was complete igno-
rance.”

Bob Currie, with Capitol Rec-
ords/EMI, outlined the amount of
music he listens to and detailed his
impressions of evaluating the qual-
ity and future of new artists.

“It's a spontaneous thing, within
the first eight bars of a song, you'll
know if it's good or not. It's an emo-
tional thing, a matter of priorities in
listening to everything,” Currie
commented.

Reverse discrimination among
rock concert promoters was also
discussed.

“This has never been brought
out before, but black promoters are
using their color to get dates and
that's wrong,"” claimed Rank Russo
of Gemini Concerts. “And when
they botch their concerts, it hurts

Panelist Bob Currie, Capito

N

| Rec-

ords.

4

Panelist Steve Jensen, ICM.

that such practices exist amongst
all concert promoters rather than
just to a limited ethnic group.
“This is & natural outgrowth of
the black experience and black

Panelist Arma Andon, Columbia.

Russo and Herbert agreed that
number of promoters who based
contracts along color lines was not
representative of the majority of es-
tablished, respected black promot-

4

Panelist Greg McCutcheon, Crea-
tive Business Services.

the industry, everybody, even other
black promoters.”

Russo charged that Stevie Won-
der, Earth, Wind & Fire and the
Commodores practiced exclusive
bookings with only black promot-
ers, and added that an in-house ad-
vertising arm for Motown's Com-
modores also was causing
problems.

R&b radio stations and program
directors also were cited by Russo
as participating in the unfair trend,
calling the widening habit ‘‘a disser-
vice to all concerned” within the
music business.

Herbie Herbert with Nightmare,
Inc., echoed Russo's alarm, under-
lining the hard-working, ungla-
morous aspects of concert promo-
tions.

Several audience participants,
both black and white, disagreed
with Russo's charges. They clarified

Elektra/
Asylum Records.

Panelist Paul Cooper, Atlantic Rec-
ords.

rage

acts are now being expected to help
the headliner sell tickets and the
growing trend for the headliner to
work the entire show.

“People don't want to see three
acts,”” said Barry Fey of Feyline,
“and we play what we think people
want to see. Stadium shows are go-
ing to be a thing of the past. There
is no novelty any longer. Word is
spreading that it's not a groovy
thing to do anymore.”

Bud Prager of ESP Management
said that it was the promoters who
requested the outdoor shows think-
ing that the more acts put on the
bill, the more people would feel they
were getting for their money. ‘“Acts

Mike Abington, who books for the
City of Hampton in Virginia, said he
felt wiser booking practices need to
be employed by agents. “We had no
shows booked in Hampton in Au-
gust,” he commented. ‘‘Everybody
wanted October. | know we are a
secondary market, but there are a
half-million people there.”

Abington observes a seven-day
protection clause which he feels
costs the city *‘a lot of business and
a lot of money.” Other managers
and promoters in the audiences
stated they would give their right
arm for such a policy in their area.

Cooperation and creative man-
agement were seen as the ingredi-

0y L Y
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Panelist Pat Morrow, Nightmare
Inc.

don’t like playing outdoors,’” Prager
said, *'so they request big sums of
money. Their feeling is ‘If you want
us to play, then you'll have to pay

Panelist Larry Vallon, Larry Vallon

Presents.

Panelist Alex Cooley, Alex Cooley

Organization.

ents needed in the industry accord-
ing to Al DeMarino of Epic Records.
“All the tools are in front of us. It's
who cares enough to put them to-
gether. It starts at both ends with
the cooperation side and with the
individual who wants to build the
marketplace in his area. Maybe be-
cause of the economy we are play-
ing things too closely," he said.

Mary Ann McCready of CBS Rec-
ords in Nashville shared how a *‘to-
tally creative and off-the-wall con-
cept’ had worked on a Bobby Bare
promotion with Maver. As a result
of its success, which identified a
country market in Cleveland, the
Agora Ballroom changed its for-
mat to become the Urban Cowboy
saloon and is now booking major
country acts.

Bette Kaye of Bette Kaye Produc-
tions advised her group that fair

Panelist Bud Prager, ESP Manage-
ment.

pride. Not much can be done about
it at this time even though this prac-
tice is being done by a few blacks,""
said Chicago entertainment lawyer
J.B. Ross.

Panelist Dennis Arfa, H.R.A. Enter-
tainment.

ers but are rather new, unproven
businessmen.

Managers received little hope for
financial support for touring baby
acts based on the fact that opening

Panelists, left, Hank LoConti, Agora
and Barry Fey, Feyline Presents.

Buddy Maver of Agora inc. said
the one problem in booking is that
there is just ‘‘so much traffic in the
marketplace. Everybody is scrambl-
ing for dollars.

Panelist Gail Davis, A&M Records.

dates are not limited to country-ori-
ented acts, and rock artists are
realizing there is a great deal of
money to be made through fair en-
gagements.

Panelist Martin Kirkup, A&M Rec-
ords.

Panelist David Rubinson, David Ru-
binson & Friends.

Panelist Caroline Kinzel,
Agency.

Empire
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Panelist Dave Williams, Cellar Door.
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Big Sell Out—And How To
Get It—Occupies Experts

Heeding the bottom line and
striving for greater cooperation be-:
tween act, agent and promoter is
seen as the key for a successful
concert and tour, a panel of experts
concluded at Billboard's recent Tal-
ent Forum. The panel was titled
“The Big Sell Out: How To Get It.”

Although moderator Bill Graham
declared that ‘‘the future of the
business is in the bands of the
agencies,” manager Bud Prager
disagreed. Prager, who manages
Foreigner, noted that the agent

usually acts in response to the act’s
wishes, and he appealed to every-
one concerned not to yield to a bad
business decision simply because
the act demands it. *‘Don’t help dis-
tort the artist's ego," said Prager.
Chicago promoter Arny Granat

Panelist Elliott Hoffman, Beldock,
Levine & Hoffman.

Madison

Panelist Rob Franklln
Square Garden.

urged promoters to ‘“‘do their home-
work’" and try to make deals so the
odds are more in the promoter’s fa-
vor than they were in the past in or-
der to help meet rising production
costs. *'If you have empty seats, do
something to get them filled,”” he
said.

He suggested special promo-
tions, including preconcert appear-
ances instore and on radio by the
featured artist. ‘“There's always go-
ing to be problems,” he said. “‘You
must learn to live with them, deal
with them and adapt to today.”

Graham recalled the reluctance
of some artists to make preconcert
appearances. Nevertheless, he
cited Ted Nugent as an example of
an artist who responded to such a

By RICHARD M. NUSSER

call when ticket sales weren't up to
par.
“He came in and hit all the radio

Moderator Bill Graham, Bill Graham
Presents.

Panelist Bud Prager, ESP Manage-
ment.

Panelist Rick London, tour director.

stations and he sold 17,000 seats
in three days," Graham said.

Road accountant Rick London re-
peated the need to look at the vari-
ables, from whether an act has a
hot LP to sustain the tour to the
scale of ticket prices versus the size
of the hall. **All these things count
these days,” he said. ‘‘It's the dif-
ference between the sellout and not
getting the sellout.”

Stage craft technician Elliot
Krowe urged that production costs
be watched closely, warning against
‘“*shows that go out and spend
money for the self-gratification of
the group.” When a group does
spend money on lavish produc-

Panelist Arny Granat, Jam Produc-
tions.

tions, he said, that factor should be-
come a part of the promotion and
the advance hype.

Graham offered an anecdote that
illustrates how cooperation be-
tween opening acts and headliners
help ease tensions and make for a
better show. One such act was
headling in its hometown, but was
to be an opening act on the rest of
12-city tour with the same band.
The act was resisting requests from
the other band to make minor
changes during its featured, home-
town run. Finally Graham took the
act’'s principal star aside and ex-
plained to him the wisdom of coop-
eration, pointing out that the other
act would probably retaliate at the
other gigs.

“‘He realized he was wrong and

Panelist Damon Zumwalt, Contem:
porary Security

Panelist Benny Ashburn. artist
manager.

Panelist Jeff Baxter, artist.

the next thing he was saying, ‘Give
them anything they want.”

It was another example of Gra-
ham's belief that if you're in the
concert business you must chal-
lenge “the sound and light people,
the agents, the artists,” even, he
added, *‘the promoter.' There have
been times, he noted when he has
recommended smaller halls for an
act, and while the agent may not go
along, he suggested talking to the
act’s manager before proceeding.

Bob Franklin of Madison Square
Garden also advised agents, pro-
moters and acts to work together
and heed the advice that an arena
operator has to give. ‘‘Look at who
you're seiling tickets to and don't

(Continued on page 46)
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Colleglans Learn
“Tricks Of Trade’

Twenty college entertainment di-
rectors representing 13 universities
from throughout the nation were
among talent buyers attending the
Talent Forum.

Many came to develop contacts
and make buys, while others con-
centrated on ways to solve prob-
lems unique to staging concerts in
an academic environment.

In many cases good deals re-
sulted from the ability of the direc-
tor to match his need to fill space
with the manager’s need to fill time
between engagements.

“‘One reason | feel so many col-
lege people come to these semi-
nars,” said Dennis Buss of Middle
Tennessee State Univ., ‘‘is to try to
put together packages or make
block buys. People from New Mex-
ico might meet people from Ten-
nessee and they put together some-
thing like a Crystal Gayle package
throughout the Southwest.”

The desire to polish their craft by
learning how others deal with prob-
lems in concert promotion was also
mentioned as a reason for college
representatives’ attendance.

Major problems cited as being
unique to those who book concerts
on a university campus are the ad-
ministration’'s attitude towards
rock 'n' roll acts whose appeal

would produce a natural sellout,
and the inability or directors to
guarantee enough front money to
compete with other promoters in
the area.

Barbara Hubbard of New Mexico
State Univ., who spoke on a panel
which discussed ‘‘Alternate Meth-
ods of Breaking An Artist,’” encour-
aged agents to explore the benefits
of having their acts play the college
circuit.

A person from the audience asked
record company executives serving
on the panel to re-examine their
policy towards college representa-
tives saying that ‘“‘promo albums
are the cheapest form of promo-
tion."

The freedom of college radio sta-
tions to expose new music to its stu-
dents was cited as an advantage
that was being overlooked amid
complaints that the role of radio in
breaking new talent “‘stinks."’

Participating universities in-
cluded Arizona State, New Mexico
State, Georgia State, Univ. of Mon-
tana, Eastern New Mexico, Austin
Peay State, Memphis State, Middle
Tennessee State, Univ. of Mich-
igan, Univ. of Texas, Univ. of Cali-
fornia, Univ. of Florida, and UCLA
Campus Events Concerts.

NARM Urges Involvement
In ‘Gift Of Music’ Promo

Managers, agents, promoters
and artists were challenged to be-
come involved in the National Assn.
of Recording Merchandisers Give
the Gift Of Music campaign during
the Talent Forum Six.

After viewing the audio/visual
presentation which has been
shared at practically every industry
gathering since its unveiling in
March, seminar participants were
addressed by Patrick Gorlick, direc-
tor of special projects for NARM,
who identified the important role
artists could play in helping to pro-
mote the campaign.

Gorlick said that live entertain-
ment can be an intricate compo-
nent in promotion through artist
endorsement during television, ra-
dio and concert appearances.

Susan Ehrlich, executive vice
president of the Rowland Co., which
is handling public relations for the
project, asked managers and
agents to encourage their artists to
talk about giving the gift of music,
not only on tv talk shows, but in
press interviews.

The company is even offering to
use its connections in helping to ar-
range talk show appearances for
artists interested in endntsing the
campaign.

Dionne Warwick, who shared her
reasons for giving the gift of music
in her appearance on the Johnny
Carson Show Sept. 3, and Ted Nu-
gent, who will cohost a ‘‘Mike
Douglas Show,” both are among
the artists who have expressed sup-
port for the campaign.

“linterviewed 12 artists,” Gorlick
said, ‘““and they were all excited
about spreading the message.
What they kept saying was that the
best compliment anyone could give
them was to use their music to carry
a message to someone they care
about.”

The Rowland Co. has printed
statements which artists have
made about why they enjoy giving
prerecorded music to illustrate the

(Continued on page 46)

Lee Zhito, Billboard’s publisher and
editor-in-chief, introduces NARM's
audio/visual presentation.

|
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Susan Ehrllch explains her p.r. pres-
entation for NARM's “Give The Gift
Of Music’’ Campaign.

Patrick Gorlick of NARM advises au-

dience of the role of artists in pro-

moting the “Give The Gift Of Mu-
sic’’ Campaign.
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Alternate Methods Of Breaking An Artist Earn Response
WBCN'’s Beradini Airs Local Bands

Radio playlists, complaints of
poor tour support from record com-
panies and the basic need to ex-
pose groups through work were
highlighted at the Talent Forum.

Addressing itself to ‘“‘Alternate
Methods Of Breaking An Artist,
the panel, moderated by Mary Beth
Medley, detailed usage of tele-
vision, radio and venue avenues.

Tony Beradini of WBCN-FM in
Boston claimed job security as a
prime motivation against playing
unknown new artists during his six
years in the industry.

According to Beradini, local un-
signed bands are featured on his
station Sundays, broadcast from a
nearby studio and *‘live” concerts
have been part of the format since
1968.

Panellst Bette Kaye Bette Kaye
Productions.

Panelist Barbara Hubbard, Univ. of
New Mexico.
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Panelist Debble Newman, CBS Rec-
ords.

*It’s a sad condition. Radiois tar-
geting itself into a narrow limited
vein, support stinks for an artist.
Even Arbitron doesn’t know what
its numbers mean,"'’ said Beradini.

John Scher, of Monarch Enter-
tainment, supported Beradini's
contentions, adding that record
companies give no support to new-
comers.

He claimed that a three-week
deadline was allowed for potential
hit development of songs with the
product being dropped after that
short time period. WMJQ-FM, Roch
ester, N.Y., was credited by Scher
for playing new product.

“We used to know who you could
depend on in this business, but now
you don't have the foggiest idea
where the commitments are,” in-
sisted Scher.

Panelist Chuck Morris, Feyline

Presents.

Jerry Jafte of Polydor Records
pointed out a majority of radio sta-
tions refuse to take chances with
anything but well-known groups.

““Too many record companies are
dishing out garbage, they're in bed

By HANFORD SEARL

Moderator Mary Beth Medley.

Panelist lan Copeland, Frontier Tal-
ent |aternational.

Panelist Jerry Jaffe, Polydor.

with too many managers and law-
yers. That's why we had a glut of

skinny-tie, one-syllable groups,"
charged Jaffe.
Although lan Copeland, with

Frontier Talent International joined

Panelist Tony Beradini, WBCN-FM.

in common accord with criticism of
radio formats regarding new talent.
he reported a more optimistic out-
look.

| think the club scene is health-
ier now for breaking new artists.
The business is fresher and more
exciting than ever before,” said
Copeland

Claiming there wasn’t that much
of an alternative rather than ‘‘play-
ing the streets,”” Copeland said
more than 10 clubs exist in the New

Panelist Jim Merrill, Playboy Enter-
prises

Panelist Bill Golden, Oak Ridge
Boys.

A\ |
Panelist Steve Goldb=rg.

York City area alone to showcase
new bands.
At one time, the only clubs that
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spotlighted any talent included the
Bottom Line or the Palladium, but
now, according to Copeland, the
Ritz and Hurrahs may be added as
well as Eighties.

2ty |

Panelist Jay Coleman. Rockbill.

Jim Halsey, president of his
Tulsa-origined Jim Halsey Agency
which represents 12 country acts,
called for using basic methods,
such as good production for break-

INg newcomers.

a,
[ ’a,\
) &
‘}.L', x
Panelist John Scher, Monarch En-
tertainment.

Joining Bette Kaye of Bette Kay
Productions in terming state fairs
the “last vestige of live entertain-
ment,"’ Halsey detailed the need for
professional lighting, staging and
sound.

Panelist Leanne Meyers,
Marketing & Media.

Image

“Everybody has to cooperate with
one another on the basic elements.
It's no one person or group. You
have to take everybody's effort and
work together,' said Halsey.

Bill Golden, a member of the Oak
Ridge Boys which Halsey repre-
sents, endorsed the abstract magic
of song and music, claiming suc-
cess is based on ‘‘emotions rather
than computers.”

“People are waiting for some-
thing, new directions after music

went in every possible direction in
the 1970s," reflected Golden.

The importance of advertising
was covered by Jay Coleman of
Rockbill, Daniel Feld of New York's
Fisher & Feld and Jim Merrill of
Playboy Enterprises.

Coleman detailed Earth, Wind &
Fire’s upcoming tie-in with Pana-
sonic in promoting its new double
LP, “‘Faces,”” set for an October re-
lease while Feld listed Blondie's
Deborah Harry tv jean commercial.

“Both the artist and product
have to have common goals and ob-
jectives,” said Feld. ‘“We had to

make sure her image and ours were
mutually effective.’

Merrill reported on the success of
the annual Playboy Jazz Festival in
Los Angeles in filling the 18,000-

Panelust Jim Halsey, Jim Halsey Co.

Panelist Peter Kauff, DIR Broad-
casting.

Panelist Daniel Feld, Fisher/Feld.

seat Hollywood Bowl for two days
through extensive mass media utili-
zation.

And Barbara Hubbard, director
of special events at New Mexico
State, called for better use of South-
western audience potential for con-
cert promotion, calling the college
circuit an *‘untapped reservoir.”

Other contributing panelists who
added their respective expertise
and opinions included Peter Kauff
of DIR Broadcasting, Leanne Me-
yers with Image Media & Marketing,
Chuck Morris of Feyline Presents
inc. and Debbie Newman of Colum-
bia Records.
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The Bus Boys, on Arista Records, show why their
audience continues to expand.

pi—

Point Blank on MCA proves it can stand with the
best acts at the Forum.

Talent Forum Coverage

Huey Lewis & the News, on Chrysalis, unleash
their special brand of rock 'n’ roll.

Love Affair on Radio Records is a highly visual act
and its musicianship equals its stage presence.

Carolyn Mas, a Mercury artist, generates excite-
ment and the audience shows its appreciation.

RCA’s Alabama leaves no stone unturned when
showcasing its unique brand of country music.

Love Affair display is
special blend of rock.

Love Affair puts on a
first class performance.

6 Fresh Acts—And the Key To Their Success

With increased expenses due to
the economy and cutbacks in tour
support from record labels, what
will happen to new acts? Where will
baby acts work now that the trend
is towards employing fewer acts on
a tour? Since promoters will not
take a chance on a group unless it's
getting airplay, how will new acts
get exposure?

These questions were repeated
throughout the Talent Forum as
seminar participants queried in-
dustry experts on alternate ways of
breaking new acts in today's mar-
ketplace.

The answers were consistent:
“Play for the people. Get on the
streets, get exposure. Clubs are
where the acts are breaking.”

Artist/producer Genya Ravan
said, “‘If we keep thinking big, big,
big, things are going to get worse.
Musicians are getting spoiled. They
want to go on a major tour or else. If
kids play clubs for two weeks, they
get a start and gain following.”

All acts showcased at the Talent
Forum were developed and pol-
ished through the club circuit, in-
cluding Alabama, Point Blank, Love
Affair, the Bus Boys, Carolyn Mas
and Huey Lewis & the News.

Alabama, formed 11 years ago by
cousins Randy Owen, Jeff Cook and
Teddy Gentry, took its first job at a
local tourist park where it backed
an established act on weekends.
This exposed the group to the in-
fluence of a number of acts includ-

ing Bobby Bare and Jerry Wallace,
and formed its first thoughts of
breaking Nashville.

After working the amusement
park it traveled to a club in Myrtie
Beach, S.C., where it played for
whatever tips the audience offered.
From 1973-1976 the group played
the club for six months at a time
and played assorted road dates the
rest of the year.

Mark Herndon, who plays drums
for the group, felt Myrtie Beach was
an important step in the group’s ca-
reer because of a nearby military
base which provided a cross section
of people from throughout the na-
tion.

“We would have had to play in a
different city every day in the year
to have reached that many persons
from so many different places,”
Herndon said.

“In April 1973 we incorporated,’’
Cook said. ‘“‘After we decided we
wanted to do this for a living, we
tried to operate the band like a busi-
ness. We financed our own venture.
We recorded and pressed our own
records and personally distributed
them.”

After every label in Nashville
turned them down, Alabama signed
with GRT Records in 1977. It re-
leased ‘'l Want To Be With You"
which charted and bottomed out at
77.

The record, however, caught the
attention of businessman Larry
McBride, who signed them to his

By ROSE CLAYTON

Dallas-based MDJ Records label.
McBride took the group to Nashville
producer Harold Shedd, who col-
laborated with them on an album
which led to its signing with RCA.

Cook is pleased with the RCA deal
because it allows the Alabama-
Shedd team to produce the product
and deliver it to RCA. This type of
arrangement usually occurs only
with well-established acts.

“They came to us with a good
product,” said John Dotson, direc-
tor of talent development for RCA.
“We are on our fourth single from
the album. You don't mess with
success.” ““My Home's In Ala-
bama’’ broke into the top 20, and
“Tennessee River' also charted.

“We spent years to get to this
point,” Owen said, “and it's only
taken months for it all to fall into
place. | guess we made the right de-
cision."’

Although Point Blank has fronted
some of the biggest acts in
rock’'n’roll including Aerosmith,
Foreigner, Kiss and REO Speed-
wagon, ‘‘For the first 1%z years we
hit the road without a record deal,
playing night after night," said gui-
tarist Rusty Burns. “It paved the
way for our first album, but itwas a
lot of hard work.”

“We cut our last album in only
three weeks,"" said lead singer John
O'Daniel. ““We'd go into the studio
one morning and we'd come out the
next afternoon,” he said.

Point Blank titled its first album
on MCA *The Hard Way" because

www.americanradiohistorv.com

that's how the band, which also in-
cludes guitarist Kim Davis, bassist
Bill Randolph, drummer Buzzy
Greun and keyboardist Shannon
Day, made it and because the band
virtually lives on the road.

For five nights a week for more
than six years, Love Affair played
clubs in Northern Ohio, building a
strong support base among club
owners and fans.

The band’s five members, drum-
mer Michael Hudak, John Zdra-
vecky and Wes Coolbaugh, bassist
Wayne Cukras, and keyboardist
and lead vocalist Rich Spina, all hail
from the Cleveland area.

When the band members felt
they had become better musicians
and performers, they changed their
format to become a more vocally-
oriented act, adding comedy
sketches and visuals, and changing
their name from Stairway to Love
Affair.

They traveled to Fiorida where
they soldout the Tampa Agora and
began working on thier first album,
“Miami Springs.”” A representative
from Radio Records dropped in,
heard the tracks and signed the
quintet.

Airplay on ““Mama Sez"' and
“Cleveland Boys'' broke the group
regionally and encouraged it to
leave the club circuit for a concert-
oriented circuit.

Huey Lewis & the News, formed
only seven months ago in San Fran-
cisco, includes Lewis on lead vocals,
Chris Hayes, guitar; Sean Hopper,

keyboards; Billy Gibson, drums;
Johnny Collar, saxophone and
Mario Cipollina, bass.

Their debut album, “Some Of My
Lies Are True, (Sooner Or Later)"
on Chrysalis, cut in three weeks, is
indicative of the driving, uptempo
rock’'n'roll that paces their live
show.

The News feels making records is
fun, but it does not have that much
to do with being a band. it plans to
continue placing its emphasis on
“doing it live.”

The Bus Boys is a black rock
group composed of Brian O’Neal,
leader and keyboardist; Kevin
O’Neal, bassist; Michael Jones on
synthesizer, drummer Steve Felix;
Gus Loundermon, dancer and gui-
tarist Victor Johnson. The Bus Boys
comprised another new act which
performed on the showcase. The
six-piece band delivered swinging
rock’'n’roll, infused with r&b and
good-natured antics.

Critical response from perform-
ances in Los Angeles has been so
favorable that the Bus Boys' first al-
bum on Arista is being eagerly an-
ticipated.

Carolyn Mas, with two Mercury al-
bums in her catalog, represented
the new breed of women fronting
their own rock bands. Her style has
taken her from the folk club circuit
to the college and rock’'n'roll cir-
cuits where she delivers her original
material with all the flamboyance of
authentic rock'n'roll.
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Talent Forum Coverage

Lee Zhito, Billboard's pub-

lisher and editor-in-chief,

greets conventioners at the
awards dinner.

Debbie Federoff and Barry
Fey accept the award for
Brian Rohan as the enter-
tainment attorney of the
year.

s mu:gliiE

Premier's Barbara Skydel
and Rick Newman, artist
manager, accept awards for
Pat Benatar and the Preten-
ders, respectively, as break-
out artists of the year.

Carol King of 20th Century-Fox Records and

Epic’'s Don Dempsey beam while displaying

r&b artist of the year award won by Stephanie
Mills and Teddy Pendergrass.

Hank LoConti tells of his pleasure at re-
ceiving the nightclub operator of the
year award.

4 Gerardo Velez, left, and Simon Buchman of
Spyro Gyra, show off the jazz artist of the year
award won by the group.

Ron Delsener, awards co-presenter,
eyes Pat Benatar’s award as Premier’s
Barbara Skycdel observes.

Jean Williams, Forum director, presents
the Billboard Steve Wolf Memorial Award
to Steve Jensen of ICM for the agency.

Premier's Frank Barsalona accepts the
award for the Who as rock artist of the
year.

Ron Delsener and
Mary Beih Medley,

- i b

. awards oresenters,

Ron Delsener presents the country artist of the year award joke with the audience

won by Kenny Rogers. Ken Kragen, Rogers’ manager, ac-  petween presenta-
tions.

cepts for the star.
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Barry Fey accepts the
award far promoter of
the year Fey has won
the award three con-
secutive years.

A surprised Steve Jensen shows off his
award as booking agent of the year.

Warner Bros. Bob Regehr picks up

the award for greatest label contri-

bution to an artist’s career develop-
ment.

ChicagoFest's Lou Volpano poses
with his talent buyer of the year—
fairs & parks award.

www.americanradiohistorv.com

Sandy Einstein shows off the manager
of the year award won by Herbie Her-
rt

tricks and wows the audience.

Gallagher opens his arms to a
standing ovation by the mu-
sic industry audience.

Neil Davis of the Arizona

State Univ., cradles his talent

buyer of the year—colleges
award.
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Panelist David Braun, at-
torney.

Panelist Ken Kragen, Kra-

gen & Co.

Panelist Bob Regehr,
Warner Bros. Records.

Panelist Jack Nicholson,
Cumberland County Civic
Center.

Epic Records.

Panelist Don Dempsey,

Panelist Hank LoConti,
Agora.

“‘Team Effort’ Oftentimes Is Rare Among Artists, Others

® Continued from page 39
commitment to signings. He said
he was ‘‘sick of hearing’ about in-
dustry “‘promiscuity’’ and their ‘“‘re-
luctance” to do what was done in
the past to achieve artist identity
with the public. “We're profes-
sionals,”” he stated, “and we won't
let talent sit on the sidelines.”

Attorney .Braun said some rela.
tionships represented partner-
ships, while others could be termed
an adversary relationship.

He said that managers may dis-
parage others on the ‘‘team” as a
method of making the artist de-
pendent on him, but “in the long
run this could hurt the artist,” espe-
cially by disparaging a label and
thus hindering the negotiation of a
“good deal.”

Business manager Gelfand
stated, however, that he found he
had more of a ‘‘welcome’’ at fabels
and music publishers when moving
in for an audit than in the past.

Kragen, manager of Kenny Rog-
ers and Bill Medley and Gallagher,
among others, said an adversary
relationship most often existed
when dealing with more than one
agent—‘‘the manager plays a cen-

tral role. You can't have a team
without someone making key deci-
sions.” Kragen likened his manage-
rial role to that of a “‘president of a
company,’ with the artist on top as
“chairman of the board.”

Kragen initiated a subject dis-
cussed at various points in the ses-
sion, his contention that there
aren't enough good managers to
send acts to. “There must be a way
to train them. The field doesn’t re-
kindle itself.”

Kragen stated he preferred deal-
ing with as few promoters as pos-
sible. ““One or two is only way to go
for us,” he explained, adding that
“loyalty’” was an -important choice
factor, particularly in supporting an
act at the beginning of its career.

Some, like Braun, suggested
owning a nightclub as a good start
towards a managerial career, but
LoConti countered that operating a
club was too time consuming.

Club owner LoConti questioned a
partner relationship with ‘‘partners
who don’t split the profits.”

Artist Criss said a manager’s re-
sponsibility was to see to it that an
artist is ‘‘not burned out” in three

years, but to get at least a 10-year
career cycle.

Derek Sutton stated that ‘“‘part.
nerships don't always work. He
questioned the attorney’'s role in
the partnership and whether he de-
served a ‘‘percentage for what he
does.”

Braun countered that attorneys
could be managers. “Why not? In-
stinct is important.”’ His definition
of a good manager was someone
“who makes things happen.”’

Kragen said he was not sure that
agents—suggested as another area
where managerial skills could be
learned—could make good man-
agers. ‘“‘He’s a salesman selling an
artist. He doesn’t tend to ook at the
overview,” such as allowing an art-
ist requiring time off to record.

“This doesn’t put money in their,

pockets.” Geraghty said a good
agent would take all aspects of an
artist's career in mind.

Sutton generally derided the con-
cept of a manager who was also a
*father confessor’” for his acts. *'|
won’t handle people with problems.
| handle careers, not personal prob-
lems. | don’t want the artist to ruin
my life.”

Attorney Braun questioned other
roles played by managers and won-
dered if some—like being an “‘exec-
utive producer” of a motion pic-
ture—was not a ‘‘violation of
fiduciary relationships. These
things are dangerous if not care-
fully watched.”

The matters of ticket scalping
and the sale of unauthorized goods
at concert venues were tackled,
with some promoters declaring they
are taking safeguards, one of which
was to sell scalpers tickets and then
immediately offer thousands of ad-
ditional tickets to the showcase.

Kragen, however, said a ‘‘con-
crete plan’’ was needed ‘‘to bring
us all together in a unified action.”’
Promoter Beckman said he utilized
“plainciothes’” persons ‘‘who are
really cops’ to stem the tide of scal-
pers. “If it costs them bucks, It'll
stop them,” he feit.

Music publishing rights to an
act’s material were addressed by
some of the panelists. Epic’s Dem-
psey noted that artists become *di-
senchanted” when they discover

" their songs are being split “five

ways'’ and suggested that some-
times managers must ‘‘give back

certain things or the relationships
will fall apart.”

Attorney Braun said he never saw
a manager ‘‘get a tomato in the
face. You don't have to give your
songs away forever.”

Sutton brought up the instance
when David Geffen returned his
rights to the music of Jackson
Browne back to the act *‘as a birth-
day present.”

Scott Muni warned managers
that his station did not look kindly
on ‘“live’” concert dates given to
other stations in the area when it
was his station that first played the
act when it was new. Muni, whose
station deems itself the ‘‘concert
station,” threatened that the sta-
tion might not spin such acts.

Sutton challenged the alleged
practices of promoter Wayne Ne-
derlander’s organization that lists
many acts in one ad. “We don't
want to be one of 15 acts promoted
at one time,"”” he maintained.

Perhaps Warner Bros. Rehger
summed up the ‘‘partners or adver-
saries” theme: ‘“It's foolish mis-
chief to be adversaries. A ot of divi-
siveness can come from good
intentions."”

NARM Urges

® Continued from page 42

type of comments which would
present an image that would be
helpful when speaking through the
media. And plans are now being
made to distribute this material to
the artists.

Most of the campaign’s empha-
sis to this point has been on creat-
ing industry awareness of the tre-
mendous opportunity available for
reaching the vast untapped market
of people who do not normally go
into the stores to buy records and to
the 12% of the market which re-
search has revealed was already
giving music as a gift before the ori-
gin of the campaign.

“As an industry,” Gorlick said,
“we spend $75 to $100 million in
advertising each year. Our Give The
Gift Of Music campaign is appear-
ingin 75% to 90% of all printed ads
run by the industry and tagging a
great deal of media ads.” He sees
these efforts combining with live
entertainment to form ‘‘a marriage
between types of exposure which
together will be an incredible
force."”

Coverage of the Talent Forum
provided by Roman Kozak, Richard
M. Nusser, Irv Lichtman, George
Kopp, Hanford Searl and Rose Clay-
ton. Talent showcases produced by
Greg McCutcheon of Creative Busi-
ness Services in association with El-
liot Krowe of See Factor and Robin
Ellis of Ralph Mercado Manage-
ment. Photos by Renee Cottrell of
Positive Images. Graphic artist, Ber-
nie Rollins. P.r. by Victoria Rose of
Media Connection.

Experts Mix Thoughts

® Continued from page 42

take the easy route,’” he advised.
+Often the promoter and the arena
operator don’t look at these
things.”

As an example he cited the recent
radio success of the Queen single,
*Another One Bites The Dust,”
which garnered airplay on black-ori-
ented stations. ‘‘We put posters up
in the north end of Manhattan on
account of this,”” he said.

Graham recalled another time
when Led Zeppelin was going to be
more than an hour late for a gig for
no apparent good reason. The au-
dience, meanwhile, was getting
restless. ‘‘If you can’t tell them the
truth, tell them something,’”” Gra-
ham said. In this case he fabricated

a story that repairs were being
made to Jimmy Page's twin-neck
guitar, necessitating the delay.
Commodores manager Benny
Ashburn described how the group
has moved from smaller halls and
clubs into larger venues in a care-
fully structured manner. He cau-
tioned against putting on a major
tour on the basis of a single hit.
“You can’'t tour on a single hit,”
he explained. ‘‘Albums sell tours,
not singles.”” If a group decides to
tour as an opening act with one hit
record, he suggests that it limit its
time onstage. “Twenty minutes on
and 20 minutes off is just long
enough,”” he said. ‘‘Just long
enough not to be too bad.”
Ashburn advised that the act

On How To Sell Out

must know what the practical rea-
sons are for undertaking a tour.
“You have to decide if you're selling
the act, or doing it to make money,
or selling records.” The ideal com-
bination, he adds, is a combination
of all three reasons.

He aiso recommended hyping
the market before the group arrives
with in-store visits and radio inter-
views and promotions. The choice
of supporting acts must be a deci-
sion based on necessity, also.

The Commodores’' latest tour
opened with the group playing to
80% white audiences, he noted. In
order to insure that the group
would drew more of the traditional
black audience he later selected the
Fatback Band and Kurtis Blow for

openers. “They're helping us get
back our audience,” he said.

Attorney Elliot Hoffman warned
against acts that work their way to
the top by *‘climbing over dead bod-
ies. This doesn’'t help on the way
down,” he said. “‘It's wise to try to
see things from the other guys’
point-of-view."

Security expert David Zumwalt
noted that the security force at a
concert “must be seen and not
heard; they must be felt without
touching.”

Lastly, musician/composer Jeff
Baxter, a veteran of the Doobie
Bros. and Steely Dan, believed that
musicians must try to educate and
inform audience as well as enter-
tain them.

Lee Zhito, Billboard's
publisher and editor-
n-chief, congratulates
| Ted Nugent on a job
well done following
= 7# Nugent's keynote ad-
2 dress.

Y B
Ted Nugent tells a
packed house how
he feels about the
industry.

Ken Kragen, rigt, heads E
a table at a one-on-one
luncheon.

Bob Myrowitz, left,
and Eric Gardner
conduct a private
chat at Billboard’s
cocktail party.

A group of conference at-

tendees talk over the

day's events at Billboard’s
cocktail party.

L
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New Names Join 23rd Monterey Jazz Festival

The Queen: Sarah Vaughan
and her trio demonstrate how
the human voice can be an ef-
fective instrument within an

ensemble at Monterey.

Richie Cole: Right, After wait-
ing one year he scores an ar-
tistic success with his dy-

namic sax playing.

By ELIOT TIEGEL

MONTEREY—The 23rd annual
Monterey Jazz Festival let in some
“new names” for the first time, but
still skirted playing fusion jazz.

Making their debuts at this sociol-
ogical extravaganza known as a
weekend of revelling and music
were the Manhattan Transfer, pian-
ist JoAnne Brackeen, guitarist John
Abercrombe, trumpeter Freddie
Hubbard, alto saxophonist Richie
Cole, trombonist Slide Hampton,
and a cat named Lionel Hampton,
no relationship.

The emphasis remained on main-
stream music during the five concert
weekend, Sept. 19-21 at the outdoor
Fairgrounds.

Billboard photos by Bonnie Tiegel

Freddie Hubbard: His clean, crisp trumpet tones
shatter the cool night air.

e ©
Louie Belison: His full blown energy
keeps his big band roaring along.

Dave Brubeck: The pianist’s style remains distinctive; he
remains a Monterey favorite.

Monterey’s solid position as
America’s longest established, con-
tinually running jazz festival prob-
ably accounts for half the reason
why people automatically show up
and why four of the five perform-
ances continue to be sellouts in the
6,665 seat arena.

Festival director Jimmy Lyons
and his musical director, John
Lewis, are showing some signs of
loosening up the sacrosanct stric-
tures which have kept away more
than a token donation, if you will, of
the powerhouse names in contem-
porary jazz.

Consequently, when Lyons felt es-
pecially good after hearing pianist
Brackeen and her trio turn in a

smashingly solid technical perform-
ance, he commented he was “de-
lighted to have some new people at
Monterey.” Whereupon someone in
the audience roared up: “It’s about
time.” “You’re right,” Lyons par-
ried.

Politics aside, this year’s music-
rama produced a high level of con-
sistent artistic achievement; in previ-
ous years there have been dips and
loops in this area.

Helping produce this musical
high (the crowd took care of its own
spaced out involvement with more
grass and alcohol consumed than
this reviewer has ever seen) were Sa-
rah Vaughan, Cal Tjader, Dave Bru-
beck, the Manhattan Transfer, Fred-

die Hubbard, Richie Cole, Louie
Belison and the indomitable energy
man, Lionel Hampton.

Monterey’s rustic ambience and
its star roster drew a total paid at-
tendance of 33,126 (a Sunday after-
noon concert with several high
school bands, the Kronos Quartet
and the Football College Fanfairs
came close to a sellout).

The regulars had their mikes in
place to broadcast everything live:
KKGO-FM for Los Angeles; KJAZ-
FM for San Francisco; KOCN-FM
for the Carmel area plus the Tokyo
Broadcasting System and the Swed-
ish Broadcasting System which
taped the concerts for later broad-
cast.

JoAnne Brackeen: Fluid modern piay-
ing but lacking in warmth.

Bill Evans’ untimely death five
days before the festival began drew
musical memorials from the high
school all stars who opened the Fri-
day evening festivities, Dave Bru-
beck (who dedicated his own “In
Your Own Sweet Way,” the Man-
hattan Transfer (which dedicated its
set Saturday) and by John Lewis
who played “I'll Remember April”
to the late pianist who had appeared
here over the years.

Friday’s opener was titled
“Scenes—Like Old Times.” Cal Tja-
der. who missed last year because of
a heart attack, was in fine form, al-
beit held back a little in leading his
sextet through his customary main-

(Continued on page 66)

® Continued from page 37

And the pairing, along with the addition of rap
artist Kurtis Blow, provided a varied evening of
music that was as pleasing to the eye as to the
ear.

In terms of visual effects the Commodores
take a back seat to no one. In its 75-minute set
the act used just about every visual device avail-
able for a contemporary music show. There were
enough lasers, revolving lights, stage effects and
smoke to do a heavy metal band proud.

And, really, it didn't need all that. The band,
with all six members sharing the spotlight
through the course of the 15-song set, was
strong enough visually, and of course musically,
that just performing its material on a bare stage
would have been just about as good.

Aided by Mean Machine, a four-man backup
band that filled in with rhythm and horns, the
Commodores ranged from the funky r&b “Ma
chine Gun" and "Brick House" to the country
rockish “Sail On," to its great ballad hits, “Three
Times A Lady" and “Still.

Throughout the well paced set, the playing
and singing were impeccable, and the response
back and forth with the audience was everything
any act would want. There was no doubt that the
Commodores are an act amply deserving its
status as one of the top groups in the business
today.

Bob Marley, during his hour onstage, showed
why he is more than just an act. He is a real art-
ist who is the embodiment of a philosophy, life
style and genre of music. And he showed you
don't have to be Rasta, or even a reggae fan, to
appreciate his art.

There are some artists who are able to tran-
scend the limitations of their musical forms—

and here Frank Sinatra, Stevie Wonder and
Willie Nelson come to mind—by subtly being
able to sing against and across the beat, creat-
ing a delicate tension that makes individual
songs sound greater than they are when per-
formed by lesser talents.

And Marley writes some marvelous songs,
demonstrating just how flexible the reggae for-
mat can be. The powerful “Zimbabwe,” the
tender “No Woman No Cry” and the evocative
tribal “Exodus” are all reggae compositions per-
formed during Marley's 10 song set, but each
has a different tempo, mood and treatment.

Playing behind Marley were the Wailers a
seven-man band, and the |-Threes, three women
backup singers, who weaved and bobbed with
their music and their bodies behind Marley.

Opening the show was Kurtis Blow, who
faced a one third empty house when he started.
He had virtually everybody dancing when he
ended a half hour later. Late comers didn't have
much time to settle in their seats before they
were up on their feet to Blow's music and rap.

Blow performed with only a disk jockey spin-
ning backup platters but that was enough. The
strong r&b and disco dance rhythms were there
and Blow added the rest, pacing, jumping, danc-
ing and exploring the audience to a good time.

Blow's performance was one fong continuous
rap into which he incorporated his two singles,
‘Christmas Rapping” and “The Breaks." It was
an unusual performance but certainly not an un-
pleasant one. ROMAN KOZAK

LOU REED
Roxy, Los Angeles
Admission: $10
A few years ago, at the depths of his much

Talent In Action

publicized heroin addiction, it seemed the
enigmatic Lou Reed might not even survive to
1980—let alone be performing. He was dashing
out such urban epics of despair as “Berlin" and
always walking just one step shy of danger.

So, it seemed to even take an audience of
staunch Reed fans by surprise when he walked
onstage looking healthier than he has for quite
some time. This was a signal of things to come
as the 18-song, one hour 45-minute perform-
ance Sept. 10—the first of a four-night stint—
was living proof that Reed is more than just a
survivor,

The strong showing shouldn't come as too
much of a shock. His most recent LP, “Growing
Up In Public,” is a brilliant and finally optimistic
view of his own life and times. However, Reed—
often smiling and playing with the audience-
didn't just do new material. He reached back for
the more dark, sinister compositions which
forged his career. “Sweet Jane,” “Heroin,”
‘Vicious," “Walk On The Wild Side,” “Waiting
For My Man" and “Rock 'n’ Roll Animal" still are
as powerful today as when first recorded.

0f the new material, “How Do You Speak To
An Angel?,” “So Alone” and “Think It Over”
rank with the best of his older set pieces. The
highlight was “They're Taking The Children
Away,” a tough look at a drug addicted mother
who is declared unfit.

Backing Reed was a strong five-piece band
that played with precision and discipline. Still,
for all the seemingly new found health and hap-
piness, few can artistically stalk the darker
streets of city life like Reed. Judging from the
looks of things, he'll be around to remind us of
that experience for a long time. CARY DARLING
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STEVE LAWRENCE
& EYDIE GORME
Hilion Hotel, Las Vegas
Tickets: 322, 821, $14.50

Lawrence & Gorme unveiled their new show
Sept. 2, deftly concealing all but minute traces
of a hastily pulled together production and vocal
difficulties by Gorme.

The new 80-minute show had been slated to
bow Oct. 21, but risked the premature opening
to fill a cancellation.

Don Costa and Lawrence were the real stars.
Costa for the creation of incredibly woven med-
leys for more than 100 songs and Lawrence for
the artistic majesty of his superb voice.

For the first time, Lawrence and Gorme used
backup singers. The six member chorus prima
rily came in for saves on Gorme's sustaining
notes. Gorme was ill, but fatigue was blamed.

Son David Lawrence's 60-second “Cat &
Mouse" overture preceded their “Hello, Young
Lovers” opening.

Gorme was excellent during the opening
duet, but the first clue to vocal troubles came
during the second song when she fluffed a line
in ““Love Was Made For You And Me." Here, too
was the first cover by the backup group. After
Frank Loesser's “No Two People Have Been So
Much In Love™ and “! Don't Care,” Gorme was
on her own.

The highlight of her five-song set was a tear-
ful “Breaking Up Is Hard To Do.” It is perhaps
the most poignant presentation todate of Neil
Sedaka's hit. Her “Guess Who | Saw Today" was
well-paced.

Lawrence was back for a “Close To You"
duet. His six-song solo segment opened with

‘I've Gotta Be Me.” With the naturainess born
of a three decade career as a headliner, he was
never in finer form.

Lawrence and Gorme are noted for their intri-
cate George and Ira Gershwin tribute medley.
This time, Lawrence takes most of the arrange-
ment solo, eight titles on his own. Jack Feierman
conducted the Jimmy Mulidore orchestra for
“Summertime,” setting up Gorme's entrance for
“Bess, You Is My Woman. TIM WALTER

JOE WILLIAMS
Marty’s, New York
Admission: $10

After a 15 minute warm up by Norman Sim-
mon's piano, bass and drums trio, Joe Williams
opened his set at the East Side Manhattan night
spot Sept. 9 with the warm ballad “"When | Fall
In Love" showing he is still a master of both
ballads and blues.

Williams took his time to get around to the
blues, singing a few more ballads including
‘Save That Time" from his new Crescendo al-
bum.

But before his hour on the stand was up the
former Count Basie vocalist included some great
old Joe Turner blues among the nine selections
in his easy-paced performance.

Spotting Jimmy Randolph, who starred in the
recent Broadway production of a black version
of “Guys And Dolls,” in the audience, Williams
called Randolph to the stand. As Randolph sang
a strong “You Made Me Love You,” Williams sat
down at Randolph’s place and ate his steak.
"Are you crazy?" Randolph asked.

Not in his musical performance. Williams is
always a delight to hear. DOUG HALL
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Disco Business

Diversity Apparent In S. Florida Armadillo Racing a Draw
Country, New Wave, R&B Make Inroads Into Clubs At Ritz Club In Houston

OCTOBER 4, 1980 BILLBOARD

MIAMI—Nowhere is disco’s new
diversity more evident than here in
the South Florida area, where danc-
ing remains a favorite activity.
Country discos are making an im-
pact here, also.

“Everybody’s doing it,” says disco
consultant Bo Crane. “Miami is a
dancing town.”

While hustle type rhythms still
prevail in many clubs, says Crane,
the music has splitinto different for-
mats, with some clubs playing a little
bit of everything.

“The guys who were playing
Spanish-flavored Latin disco when
it was popular are still playingit,” he
notes, “but the more progressive DJs
are into other music.”

“A funkier sound” with r&b roots

There is only one
line of high quality
disco light and
sound equipment.

The name is
Meteor.

By SARA LANE

is prevalent in gay discos in the Fort
Lauderdale/Miami area. New wave
is “getting its share of program-
ming.” he adds.

Crane says Miami is still a “break
out” town for new dance music,
pointing to the success of “Echo
Beach” by Martha & the Muffins.
And traditional disco fare such as
that performed by France Joli and
Madaleen Kane is doing well on the
retail level, he adds.

Cruise ships are good examples of
a location where the musical mix
must be kept as diverse as the clien-
tele, says Crane, who services many
ocean-going discos.

“The biggest request item on
board the cruise ships is the sound-
track album from ‘Urban Cow-
boy.”” he says.

In fact, cowboy music and country
discos are quickly becoming the new
attraction in South Florida. A num-
ber of discos and clubs in Broward
County have gone country, includ-
ing Bobby Van’s Bachelors III,
which was recently sold to a new
group of investors.

Crown Liquor Co., which has 19
lounges in Southeast, Southwest and
midstate‘Florida has gone cowboy in
four clubs which were previously
disco—two in Miami, one in Lau-
derhill and one in Orlando.

“We did extremely well in our dis-
cos when disco was in.” explains vice
president Jim McGinnis. “When it
appeared that disco was dying out,
we switched to a live music concept
basically using rock’n’roll, new wave
and disco bands.”

The switch to live music didn’t
pull sufficient business, so Crown
Liquor made its first commitment to
country in its North Miami location.
It was so successful that executives
decided to follow suit in Lauderhill,
Kendall South Miami and Orlando.

“This format is working tremen-
dously well for us,” McGinnis says
beaming. “Country music has been
around for a long time but it never
has been as hot as it is right now.”

McGinnis expects the country
crase to level off sometime in the fu-
ture, but his company is “committed
to country” and 1s looking for addi-
tional locations.

“You talk about country being a
fad, but I expect a lot of it to stick.
Country’s always been there,”
McGinnis, himself a country fan,
says.

“When the hoopla surrounding
‘Urban Cowboy’ and ‘Honeysuckle
Rose’ is long gone and forgotten, I
firmly believe country music will
still be strong.”

Plans for expansion are on the
drawing boards at Crown. “We're
looking for larger locations—existing
buildings or perhaps building new
ones. Although our four Crown
Cowboy Lounges can hold between
400 and 500 people each we need

DISCO & DANCE REC.
MAIL ORDER SERVICE
Retail = DJ = Imports & U.5.

Telex: 230 199 SWIFT-UR (MAIL-0)
Call or write us—We have the fastest
service, best stock and cheapest
retall price on U.S. and Imports,
Send for our FREE lists of imports,
12 Discs, and U.S. LP’s.

We export to DJs In all foreign
countries (retall only).

We aiso have NEWWAVE, ROCK,
SOUL, COUNTRY and other re-
isted DANCE RECORDS.

Call us about our AUTOMATIC MAILING

to the needs of your disco or area.

All orders are shipped immediately U.P.S —
Wegive personal attention to your needs

NEW 12"—McFadden & White, Av. White
Band (Remix), Evelyn Ch. King, Ash. &
Simpson, Stevie Wonder, Fatback Band
(Remix), Paul McCartney (Now). Gayle
Adams (Remix), Diana Ross (I'm Coming
Out/Upside Down), Teena Marie (I Need
Your Lovln ). Salaur (1-2-3/Let’'s Hang
On| rpoint, Leonore O'Malley, Queen
mmlha Tom Brown, Chatelaine,

Pl Brown. Cameo, SyMa Mason,

ak, Snatch, George Benson,

(Up 1,
Stewart (Remix), Kelly Marle, Gon-
zales, Bravo, B. T. Express (Remix)
Capricorn, Macho (Remix), Peter
Jacques, Easy Going (Fear), Jer-

REW" d%#lmmo—munandu. Billy
Ocnn, Wonder, Sparks, 3 Degrees,

Peter q Macho,
Boney M, Harry Thumnn, Harlow,
= Phone (518) 269-5530.

. MAIL O DISC RECORDS

~ PO Box 143, Kings Park, NY 11754

larger facilities. I think they’re a lot
more flexible.”

Although the four cowboy
lounges are a total concept change,
McGinnis doesn’t feel his four dis-
cos on the west coast of the state are
ready for the change.

“They’re doing well as discos. The
West Coast is a bit behind the tren-
dier East Coast,” he says.

Despite a large country radio au-
dience on the West Coast, McGinnis
feels the audience is more polarized.
“I lived in Fort Myers for a couple of
years. and I think your real dyed-in-
the-wool country fan and the disco-
goer are two entirely different sets of
people over there.”

Not so in the Dade/Broward area
where former discogoers are now
avid country fans.

Crown has gone the distance in
changing the East Coast discos into
country. The disco trappings have
gone, as have the deejays. Cowboy
hats, saddles and other country re-
galia are emphasized over flashing
disco lights.

In October, Crown will feature the
first name act in its Lauderhill loca-
tion with Razzy Bailey. McGinnis
hopes to bring in noted country art-
ists to its other locations.

Other plans include a concert un-
derwritten by Crown featuring
country artists which will probably
be held at the Sunrise Musical
Theatre.

“We’re not large enough yet to
have a Hank Williams Jr., Waylon
Jennings or David Allen Coe, but
the first concert will definitely be
country since that’s what we’re into
right now.”

Fortunately for disco club owner
and Crown Cowboy Lounge owners.
Florida’s economy, particularly in
Dade County, seems to be fairly
stable in comparison to the recession
being experienced in other parts of
the country.

Cherry’s &
Valentino’s
Reopening

PHILADELPHIA—-Two of this
area’s most popular discos reopened
recently, while a third bows on the
site of a former eatery.

Cherry’s, in suburban Cornwall
Heights, Pa., has set up two clubs
under the one roof. Disco, along
with a sound-and light show, contin-
ues on the ground floor with music
by deejay Mike Brooks featuring
oldies for a Recession Nite promo on
Thursday nights and DJ Hy Lit
coming in on Tuesdays for Ladies
Nite. Live rock groups play for
dancing on the second floor, with lo-
cal bands featured. Groups change
weekly.

Across the river in Cherry Hill,
N.J.. Joe Gambino reopens Valen-
tino’s disco as New York, New York,
a club for the over-25 set. The club
has been dark for the past two
months to allow for the changeover.
Live groups from New York and At-
lantic City will be brought in for
dancing. Grand opening is set for
Monday (29).

Also in Cherry Hill, Gambino’s
brother, Rosario, has set up a new
disco called the Late Show on the
site of the burned-out Bagel Nosh
eatery. Dan Siboczy, who was man-
ager at Valentino’s, is manager of
the new disco, which is open Thurs-

(Continued on page 50)
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HOUSTON—Promotions ranging-
from costume parties and fashion
shows to armadillo races have
helped make the Ritz one of this
town’s most popular disco oper-
ations—as well as a fun place to be.

“The crazier and the more fun
they are, the better they are.” says
Ritz promotion director Denise
Swann. “The fashion shows have
been successful. It enables us to geta
nice mixture of people.”

The Ritz opened two years ago in
southwest Houston and draws up to
1,000 patrons on weekend nights. It
is open from 9 p.m. to 2 a.m.
Wednesday through Saturday. The
club is approximately 5.000 square
feet.

Swann describes the music mix as
a “variety format.” “We play lots of
funk, some new wave, some country
and lots of disco. Stephen Guidus is
the club DJ.”

Admission to the Ritz is $3.

“We encourage people to wear
costumes,” says Swann, “by offering
free admission if they dress up.”

“Halloween is our best night.” she
says. “People really get into some

Among the events that have
earned the Ritz free exposure on lo-
cal television news programs and in
newspaper columns are body paint-
ing contests. fantasy fashion shows,
pajama parties where “PJs” must be
worn to gain admittance although
the club supplies nightshirts at the
door for customers who don’t arrive
dressed for bed.

The “PJs Only Party” features a
“‘sexiest pajama contest” that “seems
to get wilder and wilder each
month,” says Swann.

A top model contest drew some of
the town’s prettiest girls, who were
judged by representatives from lead-
ing department stores. A “Night
Flight Party” salutes Houston’s air-
line hostesses.

Wednesday (17) the club brought
in the Houston City Dancers who
staged a full dress revue built
around the “Rocky Horror Picture
Show” movie.

Designers Cindy Jones and
Donna Bayer staged a fashion show
featuring punk and new wave fash-
ions, complete with a punk rock pro-

weird outfits.” (Continued on page 49)
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that the song was by the Vapors,
who were going to play here the fol-
lowing week. they didn’t know who
did the song.”

*“So I have told our DJ that when-
ever a record is playing of a group
that will be appearing here, he
should do a voice over the music teli-
ing the kids that the band is coming
on that date. I write him a whole
script. And it sells tickets,” adds
Schissler.

Live shows are proven record sell-
ers. but video in clubs can work as
well.

“If a kid hears a record on two
nights and on the third night he sees
a video of the group do the song,
then he is ready to go buy the
record,” says Stephen Petrie, na-
tional dance rock representative of
Warner/RFC Records, the com-
pany most aggressive in promoting
rock dance titles.

However. unlike most other com-
panies, Warner is very wary of al-
lowing clubs to use video. The pro-
motional videos were designed to be
used on television, says Petrie, and
Warner is afraid of illegal duping,
and uncertain of the legal and roy-
alty status of using these tapes in
clubs.

Consequently Petrie is personally
responsible for any videotape he
takes to a club, and he must return it

' Rock Clubs Potent |
In Breaking Acts

to the company the next day. Most
other companies are not as strict, al-
lowing the new Rockamerica video
pool to copy and distribute promo
tapes of their acts to subscribing
clubs.

The service provides the club with
a new one-hour tape every month,
which the clubs can keep for two
months before sending it back.

Fun City Kicks Off
Stringer Promotion

NEW YORK-—Fun City Records
has launched a special promotional
campaign to support the new Bobby
Stringer release, “Funky Broad-
way.” backed with “Put Your Mind
At Ease.” The record is being re-
leased in 7-inch and 12-inch 33%
r.p.m. configurations.

According to Kim Kimbrough,
president of Fun City Records, the
program represents a concentrated
exposure with tie-ins to distributors.
one-stops, retail outlets and radio. It
is being done on a market-by-mar-
ket basis.

Kimbrough, who feels that “the
program represents a vital step in
gaining exposure for both the artist
and its label,” assures that sales in-
centives including personal appear-
ances by Stringer will be offered as
part of the campaign.

12" -Billy Frazier/Billy Who; Bravo/Touch Me Now,
Down; Vlola Wilis/lf You Couid Read My Mind;

HOT & NEW

; Mouzon's Electric Band/ Everybody Get

THE

Daybreak/Everybody Get Off; Diana Ross/Com-
Ing Out b/w Upside Down; Adams Affair/ It's Just
A Groove; Ashford & Simpson/Love Don’t Make.
It Right; George Benson/Give Me The Night;
Frankle Smith/Double Dutch; Gayle Adams/
Stretchin’ Out b/w Ll (remix).
LP’s—Deod: Peter Jacq McFadden
& head; Zapp; Stylistics; Linda Clif-
ford; Frankie Valll; Flakes; Kano; Lipps
Inc.; Instant Funk;.Peaches & Herb;
Mtume; Laloya Jackson; Evelyn
“Champagne’ King.
‘NEW RECORDS DAILY’

Singles 1929-1980, over 100,000 tittes in
stock, send $1.25 for catalog. Master
Charge & Visa. Call us for new imports.
DOWNSTAIRS RECORDS

55 West 42nd St., N.Y.,
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ATLANTA

Woek
BREAKAWAY-~Watson Beastey—Warner (LP/12-inch)

QUE SERA Mt VIDA—The Gibson Brothers—Mango
(12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

4 ANOTHER ONE BITES THE DUST-Queen—Etektra (LP/
12-inch)

5 LOVE SENSATION--Loleatta Holloway—Salsoul (LP/12-
inch)

§ RED LIGHT/FAME (Fame, Sewndtrack)-Various
Artists—RSO (LP)

7 FEEL LIKE DANCING/THE HEART TO BREAX THE
HEART—France Joli—Prelude (LP/12-inch)

3 PARTY ON—Pure Energy—Prism (12-inch)

9 UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP)

10 HELPLESS—Jackie Moore—Columbid (12-inch)

11 PRIVATE IDAHO/PARTY OUT OF BOUNDS--B-52's—
Wamer (LP/12-inch)

12 UNDERWATER-Harry Thuman—Uniwave (LP)
13 IF YOU COULD READ MY MIND-Viola Wills—Ariola

~-F

™

(12-inch)

14 s N; WHAT YOU GOT—Carrie Lucas—Solar (12-
inch)

15 Qﬁl(lflgl PAS/BOOGIE TALK—Madleen Kane—Chalet

BALT./WASHINGTON
This Wesk

1 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

2 llfmﬁhl) ONE BITES THE DUST—Queen—Etektra (12-
incl

3 LOVE SERSATION-Loleatta Holloway—Salsoul (LP/12-
inch)

4 IS IT ALL OVER MY FACE-Loose Joints—West End
(12-inch)

5 LADY OF THE MIGHT/THE NATIVES ARE RESTLESS-
Ray Martinez & Friends—Importe/12 (MAXI 33)

6 | NEED YOUR LOVIN/CHAINS—Teena Marie—Motown
(LP)

7 I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (LP/

12-inch)
8 DREAMS AND DESIRES—Fever—Fantasy (12-inch)

9 QUE SERA MI VIDA-The Gibson Brothers—Mango
(12-inch)

10 HOLDIN' ON-image—Musique (12-inch)

11 FUNKIN' FOR JAMAICA (W.Y.)-Tom Browne—Arista
(12-inch)

12 SELL MY SOUL/t NEED YOU/FEVER—Sylvester—
Fantasy (LP)

13 FOR YOUR LOVE-Idris Muhammed—Fantasy (LP/12-
inch}

14 WIGHT CRUISER—Deodato—Warner (LP/12-inch)
15 FUNTIME—Peaches & Herb—Polydor (LP/12-inch)

BOSTON
This Woek

1 Love S’I'.)ISITM-Lolema Holloway—Salsoul (LP/12-
inc

2 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

3 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

4 IvE IUS; BEGUN TO LOVE YOU—Dynasty—Solar (12
inch,

5 FUNTIME—Peaches & Herb—Polydor (LP/12-inch)

6 DOES [T FEEL 6OOD--B.T. Express—Columbia (LP/12-
inch)

7 FURKIN FOR JAMAICA (M.Y.)-Tom Browne-Arista
(LP/12-inch)

] CMEI(?;)!Z PAS/BOOGIE TALK-Madleen Kane—Chalet

9 | NEED YOU/SELL MY SOUL/FEVER-Sylvester—
Fantasy (LP/12-inch)

10 Bi6 TIME-Rick James—Motown (12-inch}

11 | NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
{LP/12-inch}

12 ARE YOU READY—Brookly Express—B.C. Records (12
inch)

13 MIGHT CRUISER—Deodato~Warner (LP/12-inch)

14 QUE SERA MI VIDA-The Gibson Brothers—Mango
(12-inch)

15 | HEARD [T I A LOVE SOMG—McFadden &
Whitehead—P.LR. (LP/12-inch)

CHICAGO
This Week

1 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

2 LOVE St)ISATIOI—LoIeam Holloway—Salsout (LP/12-
inch

3 lllmﬂhl) ONE BITES THE DUST—Queen—Elektra (12
inc

4 FUNKIR FOR JAMAICA (L.Y.)-Tom Browne—Arista
(12-inch}

5 e Jllﬁ BEGUN TO LOYE YOU-—Dynasty—Solar (12
ine

6 UPSIDE DOWR/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)

7 GNE I: THE MIGHT—George Benson—Warner (LP/12-
inch)

3 FUNTWME-Peaches & Herb—Polydor (LP/12-inch)

9 LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

10 ms po;)mn YOU GOT—Carrie Lucas—Solar (12-
incl

11 | NEED YOUR LOVIN /CHAMS—Teena Marie—Motown
(LP/12-inch)

12 JUST LET ME DANCE~Scandal—-Sam (12-inch)

13 WHIP [T—Devo—Warner (LP/12-inch)

14 IS IT ALL OVER MY FACE—Loose Joints—West End
(12-inch)

15 | NEED YOU/SELL MY SOUL/FEVER—Sylvester—
Fantasy (LP)

DALLAS/HOUSTON
This Wosk
1 RED LICHT/FAME (Farme, Soundtrack)—Various
Arists—RS0 (LP/1Z'inch)

2 UPSIDE DOWN/I'M COMING OUT--Diana Ross—
Motown (LP/12-inch)

3 QUE SERA MI VIDA-The Gibson Brothers—Mango
(12-inch)
4 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)
BREAKAWAY—Watson Beasiey—Warner (LP/12-inch)

13 GIVE"::)THE MIGHT—George Benson—Warner (LP/12-
7 MOT[I;E:CgE BITES THE DUST-Queen—Elektra (LP/
3 e {\l:;sh; BEGUN TO LOVE YOU--Dynasty—Solar (12-
9 ™ ;EADY-Kano—Emerzency (12-inch)

10 LOVE SE)ISATIM-LoIeath Holloway—Salsoul (LP/12-
inch

11 HE'S SO SHY~Pointer Sisters—Planet (LP)

12 LOVE DON'T MAXE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

13 SEA BISQUIT X THE FIFTH-Belinda West—Panorama
(12-inch)

14 YOUR LOVE IS A LIFESAVER-Gayle Adams—Prelude
(tP)

15 LADY OF THE MIGHT—Ray Martinez & Friends—
Importe/ 12 (MAXI 33)

DETROIT
This Week

1 CART FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch}

2 LOVE s;’.)lsmﬂ-toleana Holloway—Satsoul (LP/12-
inc

3 RED LIGHT/FAME (Fame, Seundtrack)—Various
Artists—RSO (LP/12-inch}

4 UPSIDE DOWN/TM COMING OUT—Diana Ross—
Motown (LP/12-inch)

5 GIVE ME THE MGNT—George Benson—Warner (LP/12-
inch)

§ WARM LEATHERETTE/THE HUNTER GETS CAPTU
BY THE GAME—Grace Jones—Island {LP/12-inch)

7 I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (LP/
12-inch)

3 BREAKAWAY—Watson Beasley—Warner (LP/12-inch)

] Al(mlthl) ONE BITES THE DUST—Queen—Elektra (12-
incl

10 | NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

11 EMOTIONAL RESCUE/DAMNCE—The Rolling Stones—
Rolting Stone Records (LP/12-inch)

12 SEARCHWN'—Change—Wamer/RFC (LP/12-inch}

13 IS IT ALL OVER MY FACE-Loose Joints—West End
(12-inch)

14 LADY OF THE NIGHT—Ray Martinez & Friends—
Importe/12 (MAXI 33)

15 FUNTIME-Peaches & Herb—Polydor (LP/12-inch)

LOS ANGELES

Weok
1 CAN'T FAKE THE FEELIIG-GmIdme Hunt—Prism
(12-inch)

2 BREAKAWAY—Watson Beasley—Warner (LP/12-inch)

3 RED LIGHT/FAME (Fame, Sowndtrack)—Various
Artists—RSO (LP//12-inch)

4 WMIP IT-Devo—Warner (LP/12-inch)

5 GIVE ME THE NIGHT-George Benson—Warner (LP/12-
inch)

6 QUE SERA MI VIDA—The Gibson Brothers—Mango
(12-inch)

7 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

8 LOVE Sth)lMTM-Lolema Holloway—Salsoul (LP/12-
inc

9 SPACE INVADER—Playback—Ariola (12-inch)

10 ¢ Sl'laiar YOU/FEAR-Easy Going—Importe/12 (MAXI

)

11 FVE JUST BEGUN TO LOVE YOU—Ashford &
Simpson—Warner (LP/12-inch)

12 THE WANDERER-Donna Summer—Geffen (7-inch)

13 s no:)mr YOU G0T—Carrie Lucas—Solar (12-
incl

14 wtl(?Pl)El PAS/BOOGIE TALK—-Madleen Kane—Chalet

15 PARTY OUT OF BOUNDS/PRIVATE IDARO—B-52's—
Warner (LP/12-inch)

MIAMI
This Woek

1 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)’

2 ANOTHER ORE BITES THE DUST—Queen—Elektra (LP/
12-inch)

3 UPSIDE DOWN/I'M COMING OUT—Diana Ross—

Motown (LP/12-inch)

4 WHIP IT—Devo—Warner (LP/12-inch)

5 GNE‘ n:)m: MGHT—George Benson—Wamer (LP/12-
inc!

§ LovE Sﬁ)lﬂﬂﬂ-Loleam Holloway—Salsoul (LP/12-
incl

7 € mshr BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch)

3 FAME/RED UGHT (Fame, Seundirack)—Various
Artists—RSO (LP/12-inch)

9 | JUST WANNA DANCE WITH YOU—Starpoint—
Chocolate City (12-inch)

10 QUE SERA M) WDA—The Gibson Brothers—Mango
(12-inch)

11 DREAMS AND DESMES—Fever—Fantasy (LP/12-inch)

12 DOES III;)F!EI. G00D—B.T. Express—Columbia (LP/12-
inc

13 JUST LET ME DANCE-Scandal-SAM (12-inch)

14 FREEDOM-Grand Master Flash—Sugar Hill (12-inch)

15 EVERYTHING'S SO GOOD ABOUT YOU—Melbs Moore—
Epic (LP)

NEW ORLEANS

Woek

1 LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

2 IE lllsh'l BEGUN TO LOVE YOU—Dynasty—Solar (12-
inch)

3 GIVE ME THE NIGHT-George Benson—Warner (LP/12-
inch)

4 LOVE DON'D MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

5 RED LIGHT/FAME (Fame, Seundtrack)--Yarious
Artists—RSO (LP/12-inch)

6 CANT FAKE THE FEELING-Geraldine Hunt—Prism
(12-inch)

7 FOR YOUR LOVE~Idris Muhammad—Fantasy (LP/12-
inch)

3 RHYTHM OF THE WORLD/S-BEAT—Gino Soccio—
Warner/RFC (LP/12-inch)

9t ST?; YOU/FEAR—Easy Going—Imporie/12 (MAXI

)

10 Alﬂmlihl) ONE BITES THE DUIST—Queen—Elektra (12-
incl

11 YOUR EYES—Baby 0'—Baby 0" Records {LP/12-inch)

12 wn(u;)tz PAS/BOOGIE TALK-Madieen Kane—Chalet
L

13 LET'S GET IT OFF—Cameron—Salsoul (LP/12-inch)

14 IF YOU COULD READ MY MIND--Viola Wills—Ariola
(12-inch)

15 YOUR LOVE IS A LIFESAVER-Gayle Adams—Prelude
{LP/12-inch)

NEW YORK
This Woek

1 LOVE Sth)lMTIOI-LoIema Holloway—Salsoul (LP/12-
inc

2 ANOTHER ONE BITES THE DUST-Queen—Elektra (LP/
12-inch)

3 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

4 UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

5 IF YOU COULD READ MY MIND—Viola Wills—Ariola
(12-inch)

6t NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

7 GIVE ME THE MGHT—George Benson—Warner (LP/12-
inch)

8 QUE SERR Mt VIDA—The Gibson Brothers—Mango
(12-inch)

9 | NEED YOU/SELL MY SOUL/FEVER-Sylvester—
Fantasy (LP)

10 EMOTIONAL RESCUE/DANCE/SHE'S SO COLD-The
Rolling Stones—Rolling Stane Records (LP/12-
inch)

11 GIVE [T ON UP-Mtume—Epic (LP/12-inch)

12 RED LIGHT/FAME (FME, Sowadtrack)—Various
Artists—RSO (LP/12-inch)

13 SHAKE ,III; UP-DO THE BOOGALOO—Rod—Prelude (12-
incl

14 LADY OF THE NIGHT/THE MATIVES ARE RESTLESS-—
Ray Martinez & Friends—Importe/12 (MAXt 33)

15 IS IT ALL OVER MY FACE-Loose Joints—West End

(12-inch)
PHILADELPHIA
This Week

1 CANT FAXE THE FEELING—Geraldine Hunt—Prism
(12-inch)

2 LOVE SENSATION-Loleatta Holloway—Salsoul (LP/12-
inch)

3 wmz:) ONE BITES THE DUST—Queen—Elektra (12-
incl

4 FUNKIN' FOR JAMAICA (W.Y.)~Tom Browne—Arista
{LP/12-inch)

5 UNLOCK THE FUNK—Locksmith—Arista (12-inch)

6 | NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

7 UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)

3 GNE IEh)TNE MIGHT~George Benson—Warner (LP/12-
inc

9  SEARCHIN'—Change—Warner/RFC (LP/12-inch)

10 LOVE CHILD—Jeree Palmer—Reflection (12-inch)

11 | WANNA BE WITH YOU/SUP & DIP—Coffee—DeLite
(LP)

12 MORE BOUNCE TO THE OUNCE-Zapp Band—Warner
(LP/12-inch)

13 IVE lﬂf‘T) BEGUN TO LOVE YOU-Dynasty—Solar (12-
incl

14 LOVE DON'T MAKE IT RIGHT—Ashford & Smpson—
Warner (LP/12-inch)

15 | NEED YOU/SELL MY SOUL/FEVER-Sylvester—
Fantasy (LP)

PHOENIX
This Weok

1 CANT FAKE THE FEELING-Geraldine Hunt—Prism
(12-inch)

2 GNE'I:)TNE MGHT—George Benson—Wamer (LP/12-
incl

3 DREAMS AND DESIRES—Fever—Fantasy (LP/12-inch)

4 EURO-VISION/DANCE TO THE MUSIC/TWIST A ST.
TROPEZ~Telex—Warner/Sire (LP/12-inch)

5 WARM LEATHERETTE-aN cals—Grace Jones—Isiand
{LP/12-inch)

6 FOR YOUR LOVE/DON'T FIGHT THE FEELING—Idris
Muhammad—Fantasy (LP/12-inch)

7 WHIP IT-Devo—Warner (LP/12-inch)

3 MnE lllsh'l BEGUN TO LOVE YOU-—Dynasty—Solar (12
inch)

9 S—Iﬂ'l’;;l cubs—Gino Soccio—Wamer/RFC (LP/12-
incf

10 MGHT CRUISER-Deodato—Warner (LP/12-inch)

11 YOUR EVES-Baby 0'-Baby 0' Records (LP/12-inch)

12 ms _W;)'NIT YOU 607T-Carrie Lucas—Solar (12-
Inc!

13 ﬂmgl PAS/BOOGIEGTALK~Madleen Kane—Chalet
(t

14 THE WANDERER—Donna Summer—Geffen (7-inch)

15 PRIVATE IDAHO/PARTY OUT OF BOUNDS-B-52's—
Warner (LP/12-inch)

PITTSBURGH

Woek
BOOGIE TO THE BOP-Mantus—SMI (LP)
Ve IUS; BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch,
3 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)
4 ANOTHER OME BITES THE DUST-Queen—Elektra (LP/
12-inch)
5 GIVE Kh)ﬂli MIGHT—George Benson—Warner (LP/12-
incl
6 UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)
7 LOVE SENSATION-Loleatta Holloway—Salsoul (LP/12-
inch)
3 LET'S GET IT OFF/THE MAGIC OF YOU—Cameron—
Salsout (LP/12-inch)

9 SATUID:)Y MIGHT—Herbie Hancock—Columbia (12-
inel

10 | NEED YOUR LOVIN/CHAINS—Teena Marie—Motown
(LP/12-inch)

11 PRIVATE IDAHO/PARTY OUT OF BOUNDS-B-52's—
Warner (LP/12-inch)

12 EVERYTHING'S SO GOOD ABOUT YOU—Melba Moore—
Epic (LP)

13  FUNTIME-Peaches & Herb—Polydor (LP)

14 EMOTIONAL RESCHE/TMNCESHES SO COLD-The
Rolling Stones—Rolling Stone Records (LP/12-
inch)

15 DOES III;)FEH. G00D-B.T. Express—Columbia (LP/12-
incl

SAN FRANCISCO
This Week

1 ANOTHER ORE BITES THE DUST-Queen—Elektra (LP/
12-inch}

2 RED LIGHT/FAME (Fame, Sowndtrack)—Various
Adists—RSO (LP/12-inch}

3 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

4 UNDERWATER-Harry Thuman—Uniwave (LP)

5 SATUI!I:)Y MIGHT—Herbie Hancock—Columbia (LP/12-
inc!

& "1 MEED YOU/SELL MY SOUL/FEVER-Sylvester—
Fantasy (LP)

7 IF YOU COULD READ MY MIND-Viola Wills—Ariola
(12-inch)

8 GIVE ME THE MIGHT—George Benson—Warner (LP/12-
inch)

9 LOVE Sﬁ)lSITIOI-LoIeam Hollowsy—Salsoul (LP/12-
inc!

10 DREAMS AND DESIRES-Fever—Fantasy (LP/12-inch)

11 WHIP IT~Devo—Warner (LP/12-inch)

12 QUE SERA Ml VIDA~The Gibson Brothers—Mango
(12-inch)

13 UPSIDE DOWN/FM COMING OUT—Diana Ross—
Motown (LP/12-inch)

14 PRIVATE IDAHO/GIVE ME BACK MY MAN/PARTY OUT
OF BOUNDS-~B-52"s—Warner (LP/12-inch)

15 HOT LEATHER-Passengers—Uniwave (12-inch)

SEATTLE/PORTLAND
This Week

1 LOVE SENSATION-Loleatta Holloway—Salsoul (LP/12-
inch)

2 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

3 [T'S NOT WHAT YOU 60T—Carrie Lucas—Solar (12
inch)

4 BREANAWAY-Watson Beasley—Warner (12-inch)

5 GIVE ME THE MGHT—George Benson—Warner (LP/12-
inch)

6 Cﬂn(ﬂlﬂ PAS/BOOGIE TALK—Madieen Kane—Chalet
LP)

7 RIGHT CRUISER-Deodato—Warner (LP/12-inch)
8 MAN FROM CHINA-Vivabeat—Charisma (LP)

9 FOR VO'I'II LOVE~Idris Muhammad—Fantasy (LP/12-
inch)

10 UPSIDE DOWN/I'M COMING OUT-0Oiana Ross—
Motown (LP/12-inch)

11 FUNKIN' FOR JAMAICA (L.Y.)~Tom Browne—Arista
(LP/12-inch)

12 PRIVATE IDAHO/PARTY OUT OF BOUNDS—B-52's—
Wamer (LP/12-inch)

13 RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—~RSO (LP/12-inch)

14 DREAMS AND DESMES—MFever—Fantasy (LP/12-inch}
15 THE WANDERER—Donna Summer—Geffen (7-inch)

MONTREAL
This Week
1 TM COMING OUT/UPSIDE DOWN—Diana Ross—
Quality (LP/12-inch)

2 CAN'T FAKE THE FEELING—Geraldine Hunt—Uniwave
{LP/12-inch)

3 LOVE SENSATION-Loleatta Holloway—Salsoul (LP/12-
inch}

4 ANOTHER ONE BITES THE DUST-Queen—Elektra (LP/
12-inch)

5 YOUR LOVE IS A LIFESAVER-Gayle Adams—Prelude
(LP/12-inch)

6 DYNAMITE/JUMP TO THE BEAT-Stacy Lattisaw—WEA
{LP/12-inch)

7 TAKE YOUR TIME (Do It Right)-S.0.S. Band—Tabu
(LP/12-inch)

8 STAY THE MGHT~-Billy Ocean—CBS (12-inch)

9 S-BEAT/THE RUNAWAY/RHYTHM OF THE WORLD-
Gino Soccio—Quality (LP)

10 CHERCHEZ PAS—Madleen Kane—Uniwave (LP)

11 NOT TOMIGHT~Macho—Uniwave (LP)

12 UNDERWATER-Harry Thuman—Uniwave (LP/12-inch)
13 HOT LEATHER—Passengers—-Uniwave (LP)

14  THE FACTORY-Instruction—Quality (LP)

15 STOP IT~Cream & Sugar—Downstairs (7-inch)

Compiled by telephone from Disco D.J. Top Audience Response Pilaylists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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Disco Business

2,000 Songs
In Mix Book
By Dickinson

VANCOUVER—A new mix book
based on Larry Bauder’s beats-per-
minute timing system is available
here through Disco Warehouse,
sound and light equipment sup-
pliers.

Disco Warehouse’s David Dickin-
son put the new guide together, tim-
ing more than 2,500 tunes, reflecting
all types of danceable music, from
r&b, new wave and country to tradi-
tional disco classics.

The book comes in a looseleaf for-
mat so updates can be added period-
ically. Book is priced at $21.50 plus
$1.50 to cover postage and handling.
Buyers will be charged additional for
updates as they become available.
The book is only available through
mail-orders from Disco Warehouse,
125 W. Fifth Ave., Vancouver, Brit-
ish Columbia V5Y 189.

Dickinson claims his system is
more accurate than the beats per
minute system. He calls the new
book “Relative Tempos Of Popular
Disco Music.”

Indexing is by tempo progression,
and the user gets tempo changes at
the beginning and end of songs, as
well as at critical mix prints. Dickin-
son’s system depends on timing 16
bars of music to get the number of
beats, which are expressed in sec-
onds rather than beats-per-minute.

Dickinson includes a conversion
guide for transposing his ratings into
the beats-per-minute system in order
to match tempos for jocks who have
been using the beats per minute sys-
tem.

“Relative Tempo” measurement
lists the tempo of the tune, with
smaller numbers indicating faster
tempos. When speed differences are
evident at critical points in the mix
the Dickinson method shows ratings
for the opening, break and close.

Formulas are given for relating
differences in tempo to insure the
best segue. The book has special
pages for gold disks that have
proven themselves to be disco stand-
ards. These face pages with current
hits. By working from the higher
numbers in the back of the book
(slower tempos) to the front (faster
tempos) and mixing gold with cur-
rent hits a DJ can build a set and still
perform slip cues, beat matching,
double beating. phasing and other
tricks of the trade.

Armadillo Promo

® Continued from page 48

duction number. Swann encourages
customers to come up with their own
ideas for parties or promotions, of-
fering a free night at the Ritz to the
originator of a theme that is used.

Swann is planning a fashion show
built around western wear next and
country music will be featured. A lo-
cal group allowed the club to borrow
three pet armadillos for a “C & W
Armadillo Night” that drew local tv
personalities as participants.

The recently redesigned club boat
boasts a 5,000 watt custom sound
system designed by Graham Smith,
who also designed the light show.
Swann considers them both to be
important elements, adding to the
room’s excitement.

Smith’s lights include 600 fixtures,
from 128 neon programs to casers
and swirling. spinning arrays of
Kliegl lights.

“We also moved the bars closer to
the dance floor to improve the
movement of the crowd,” says
Swann.

advosg11ig 0861 ‘v 4380100
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e Survey For Week Ending 10/4/80 D B
Billboard - / : __Disco business
C Copyright 1980, Billboard Publica- ® ®
. tions, Inc. No part @f this publication
may be reproduced, stored in a retrieval Isco Ix
system, or transmitted, in any form or by
any means, eiectronic. mechanical.
photocopying. recording, or otherwise, By BARRY LEDERER
Wi'hm"l!hﬁ prior written permission of NEW YORK—Geraldine Hunt's first album for On the uptempo side, “In The Light (Do 1t
' LelpLBlisHer: Prism Records has her tackling some spicy/ Better)” and “Why Love Half The World (When
s | st eS| T T . funk/disco tracks in addition to sultry ballads. You Can Love The Whole World)" stand out as
Week | Week [ cart | TITLE(S), Artist, Label Work | weer | oot | TITLE(S), Artist, Label The LP, “No Way,” includes her debut “Can’t crossover possibilities with a distinctive disco
Fake The Feeling” single. Hunt is at her lusty beat.
ﬁ 1 |10 | CANT FAXE THE FEELING—Geraldine Hunt—Prism ﬁ 76 3 | HE'S SO SHY—Pointer Sisters—Planet best, especially with the title cut “No Way" at The latter song, however, is somewhat fast
(LP/12-inch) PLP-1006/PDS-405 (LP) P-9 4:50 which will probably be played directly from and might have some deejays slowing it down.
2 3 9 | ANOTHER ONE BITES THE DUST—Queen—Elektra ﬁ 72 3 | SPACE INVADER—Playback—Ariola the album unless a 12-incher is issued. One of the shorter cuts, “Running On Empty
(LP) 5E 513 (12:inch) OP 2201 This disk shows more spunk and spark than (Well Traveled Land),” is perhaps the most me-
3 | 4 | 11 | LOVE SENSATION-Loleatta Holloway—Salsoul ﬁ 73 | 3 | CAPRICORN-Capricorn—Emergency “Can’t Fake The Feeling” even though the latter lodic and catchy tune on the album. Barrow's
) nensige (1Z:inch) EMDS 6511 is at the top of the charts. "Gotta Give A Little soaring clear vocal range is blended nicely with
4 | 2|13 | GIVE ME THE NIGHT—Gearge Benson—Quest/Warner 54 | 37 | 9 | ECHO BEACH/PAINT BY # HEART-Martha & the Love” is somewhat pop-oriented and could see  string and bass instrumentation. Solid incisive
(LP/12-inch*) HS 3453 Muffins—Virgin (LP) 13145 . ) . . . ! ’
5 5 | 15 | UPSIDE DOWN/F'M COMING OUT—Diana Ross—Motown 5 11 | G5 F o shtrireie its way to radio play. On an overall basis, the lyrics make this a favorite that should be
(LP) M8 936 M1 T;risr“'(lgff"c;;§5§4o4 album as produced by Mike Pabon Austin offers pressed as a 12-incher. Barrow’s high pitched
6 6 | 20 | FAME/RED LIGHT/HOT LUNCH JAM (Fame, Soundtrack)— 56 | 4 | 15 | THE BREAKS—Kurtis Blow—Mercury a hugply rhythmic and enticing productlpn with voice ls'slomewhat_ remlmscent‘of Sylvester add-
Various Artists—RSO (LP) RS 1-3080 (12-inch) MDS 4010 a definite sensuous and sassy pulse which any ing additional excitement to this first LP release
71 7 1 15 | rVE JUST BEGUN TO LOVE YOU/DO ME RIGHT/GROOVE ﬁ 70 | 3 | LOVE CHILD=lerree Palmer—Refiection deejay can pick up on. It should be noted that titled “Just As | Am.” produced and arranged by
CONTROL—Dynasty—Solar (LP/12-inch) (12-inch) CBL 132 Hunt copenned several other cuts as weil as ar- Ralph Affoumado, the result is worth the wait af-
BXL 1-3576/YD 12027 ﬁm SHOOT YOUR BEST SHOT/IT DON'T HURT NO MORE— ranging the rhythm tracks. Dee Joseph, vice terthe artist's absence from the disco scene for
8 | 8 | 13 | QUE SERA MI VIDA-Gibson Bros.—Mango Linda Clifford—RSO (LP) RS-1-3087 president of Prism Records, is receiving enthusi- some time. Guest artist Suzi Lane and pianist
(12-inch) 7783 59 | 59 | 5 | UNLOCK THE FUNK=Locksmith—Arista astic response from the LP although it has been ~ Leon Pendarvis are featured on several of the
ﬁ 10 | 14 | WHIP T/GATES OF STEEL/FREEDOM OF CHOICE-Devo— (LP) AB 4274 out only a short time. cuts.
PR
o map {IPIRTLI ELS doity 60 | 60 5 | WELCOME BACK—all cuts—Peter Jacques—Goody Music * * * * * *
ﬁ 13 | 6 | PRIVATE IDAHO/PARTY OUT OF BOUNDS/GIVE ME BACK (LP) Import (LP) A s .
MY MAN-B-52's—Warner (LP/12-inch*) BSK 3471 61 | a1 | 8 | 1 waNNA GET WITH YOU=Ritz—Posse The Lipps, Inc. LP “Pucker Up” foliows the The Doobie Brothers are one of the longest
11 | 11 | 7 | FUNKIN' FOR JAMAICA (N.Y.)-Tom Browne—Arista (LP/ (12-inch) POS 1201 release of its second 12-incher “How Long. sustaining rock groups around. The release of
12-inch*) GRP 5008 62 | 16 | 22 | M READY/HOLLY DOLLY—Kano—Emergency (12-inch) However, the album does not hit the dancer as their Warner Bros. album “One Step Closer”
w 12 | 21 | BREAKAWAY-Watson Beasley— EM 6504 one might expect from the group that had such  continues the excellence that the group has
Warner (LP/12-inch*®) BSK 3445 63 | 65 S | LATE IN THE EVENING—Paul Simon—Warner a hit with “Funkytown.” “Always Loolfing'" at been known for in the past. “Real Love” has
13 | 9 | 12 | EMOTIONAL RESCUE/DANCE/SHE'S SO COLD-The Rolling (LP) HS 3472 4:36 possesses a grabber of a hook and intricate been lifted from the album and made available
ot e oS enlc 64 | 48 | 7 | ARE YOU READY—Brookiyn Express—BC Records harmonies and could be the sleeper from the a5 5 12:inch single. As usual, the group’s pat-
ﬁ " I DR S S, WNED Vs Wil rad (12 (12-inch) BC 4006 LP. “Jazzy” at 3:55 is a perky, somewhat jazz- ented mix of rock, ballads and a hint of disco
L inch) OP 02%3 L CaEalts 65 9 | we G(07T_TMhE) Fw;m Go Go's—Stiff mented instrumental which is little more than havel madeLthis" newest® release fulll siFsolid
; . SLCEDALTY lller music. chunky rhythms with top notch performances by
5 ¢ 4| I NEED YOUR LOVIN'/CHAINS—Teena Marie—Gordy (LP) | g6 | 52 | & | TAKE ME IN YOUR ARMS/CAN'T WE TRY~Teddy The fongest cut is "Tight Pair” at 8:33 which  the entire group with quality production by pro-
Pendergrass—P.I.R. (LP/12-inch*) FZ 36745 is hard-edged k f ith a t
ﬁ 3 | 1 NEED YOU/SELL MY SOUL/FEVER—Sylvester—Fantasy : . is hard-edged and rock flavored with a tempo  dycer Ted Templeman.
(LP) F 9601 67 | 57T | 13 LH'S(LGF?) :E%’;lz)alﬁlm-/*veraee White Band—Arista that deejays might find necessary to slow down! S
7 25 | SATURDAY NIGHT/STARS IN YOUR EYES—Herbie . However, the group's performance is energetic )
Hancock—Columbia (LP) JC 36415 B8 I sstif 178 L'“ar‘:“"s‘vyic'ko("l;f"g%"[‘fl;g L LT o= and maintains a vibrant beat throughout. Theal- 'gR'OCI; ent:l.usmstlstare by "‘:1‘” tawa;e OTf the
i : . riginal motion picture sound track “Times
18 | 18 | 10 | LADY OF THE NIGHT/THE NATIVES ARE RESTLESS—Ray . bum as produced by Steve Greenberg with lead " . >
o Martinez & Friends—Importe/12 (MAXI 33) MP-306 2] 67 7 | wn:g:ngﬁtglggkvgsuzgﬁw & DIP-Coffee—De Lite (LP/ vocals by Cynthia Johnson is definitely a fine ef- Square. The trac!& fzatures music from Suzi
!ﬁ 2% | 6 | THE ONE TONIGHT/DREAMS & DESIRES--Fever—Fantasy ﬁ o ) fort that overcomes some minor flaws on the al-  Quatro, Roxie Music, Gary Numan, the Preten-
LP/12-inch*) F 9595 ULD YOU BE LOVED-Bob Marley & the Wailers—Island b ders and Lou Reed. t is definitely an asset to a
¢ (LP 1S 49547) um * x % rock club’s collection
20 15 16 S-BEAT—all cuts—Gino Soccio—Warner/RFC (LP/12-inch*) n 8 7 | BiG TIME=Rick James—Motown '
RFC 3430 (LP/12-inch®) G8.995M1 Emergency Records has a sleeper of a 12-
ﬁ 27 8 | UNDERWATER—Harry Thuman—Uniwave ) inch titled “I'm Ready.” After several weeks of
b 3 72 9 | 1 JUST WANNA DANCE WITH YOU =St t-Chocolat E *
(12-inch) Import Gty (LP/124nch*) CCLP 2013 0 e promotion, the disk started to catch on and be- Boxer Bu s
2|5 6 | FOR YOUR LOVE/DONT FIGHT THE FEELING-idris nls 9 | BACK STROKIN'=Fatback Band—Sprin came one of the more popular tunes of the past
Muhammed-—Fantasy (LP/12-nch*) F 9598 (LP) SP 16726 g few months. .
i ¢ 4 | WGHT CRUISER/GROOVITATION-Deodato—Warner (LP) | 34 | 75 | 4 | 4 HEARD IT IN A LOVE SONG—McFadden & Whitehead— The group has released their first LP simply I h | I Iy Roa m
TSOP (LP) JZ 36773 titled Kano from which two of the cuts are avail-
ﬁ 17 ;l'"‘sulll’t‘ﬂ_vclzl:; {?j‘c’affg;,{a‘:s({‘Zﬂfc:ﬂ’n“fz‘o'fg"“’ 75 | 81 7 | ALL ABOUT THE PAPER—The Dells—20th Century able as a 12-inch single, “It's A War" at 6:52 PHILADELPHIA - Larry
ﬁ 35 | 5 | CHERCHEZ PAS/BOOGIE TALK—Madleen Kane—Chalet/ (LP/12-inch) T-618/TCD 112 and “Ahjia" at 6:10 are both dynamically up- Holmes, World Boxing Council
i Prelude (LP) CHO 701 76 | 63 5 | DON'T STOP TIL YOU GET ENOUGH-Derrek Larro & tempo with intricate instrumental interplay be- heavyweight champ who makes his
2% | 22 | 28 | SEARCHIN'~Change—Warner/RFC ﬁ fonitygeJo Gl GRat e _ tween various electronic and synthesizer ef-  home near here, has become a disco
(LP) RFC 3438 PARTY VIBES/SHAME, SHAME, SHAME—Ike & Tina fects. owner.
27 | 17 | 15 | LETS GET IT OFF/MAGIC OF YOU—Cameron—Saisou (LP) £ I W;;";F’F‘F:"‘:’SV (EP: R Use of echo and Vocorder devices plus driv- His attorney, Charles H. Spaziani.
SA 8535 ~Harlow—Celsius ing guitar and percussion indicate the 12-incher -
28 | 31| 5| BOOGIE O THE BOP-Mantus—SMI (Al ot Iwiflgr:jalver 0 d?fficultylfin:ir:nlzcaccemaﬂcé on a (rﬁve:'lls 12;11;1hefl())oxer hSa - purdChTZ'l'SCd
(LP) SM 7003 79 | 71 | 12 | PSYCHE—Killing Joke—Rough Trade . CISUEROI CRORMEIT>CCONCRITITIE
] (nch) Import deejay’s turntable. The tunes are energy Around Discolin Easton. Pa.w= g
ﬁ 9 | | STRIP YOU/FEAR—Easy Going—Importe/12 (MAXI 33) e por packed, melodic and exciting. Vocal interplay ; U
MP 307 ﬁm ASHES TO ASHES/FASHION-David Bowie—RCA from the group, and solid rhythm work with pl_ans loreapenlitasitic RemidkOmS
ﬁ IR ), S P —Ssanda N Sl Cetd brass and strin 'sweetenin where appropriate Disco.
(12-inch) $12333 2 13 | TURNING JAPANESE—Vapors~United Artists = el J Gl Col el T ot The purchase price was undis-
. (7-inch) 1364 makes these cuts, as well as “Now Baby Now, S
31 | 32| 5| SLEEPWALK-Ultravox—Chrysalis " “Cocrm RRR . closed. Spaziani says he expects the
1LP 08 1256 8 | & | 34 | PARTY BOYS—Foxy-TK Cosmic Voyaggr anq Syper Extra Sexy Sign, disco fo be ready for reopening in a
32 | 14 | 12 | LOVE DONT MAKE IT RIGHT=Ashiord & Simpson— (12-inch) TKD 442 powerful additional highlights. S hoan Hy | peming
Warner (LP/12-inch®) HS-3458 L m FAITH—Manicured Noise—Charisma/PRE Producers are Stefano Pulga, Luciano Nin- month alfter Holmes receives ap-
23 {17 | FEEL LIKE DANCING/THE HEART TO BREAK THE HEART— {Z-inch) Import zatta and Matteo Bonsanto. Curtis Urbina, disco ~ proval of a liquor license for which
France Joli—Prelude (LP) PRL 12179 79 | 14 | HELPLESS—)ackie Moore—Columbia promotion and vice president at the label will he expec_tslher_e will b_c no problem.
24 | 15 | WARM LEATHERETTE-all cuts—Grace Jones—Island (LP/12-inch*) 43-11293 undoubtedly find his earlier efforts with this The disco will continue to occupy
H * . .
(LP/12:inch*) ILPS 9592 85 | 8 | 2 | HOLDIN' ON-Image—Musique group worth the time. the first floor a two-story midtown
3 8 | ISIT ALL OVER MY FACE—Loose Joints—West End (12 (12:inch) MSQ 2002 s s building. George P. Zajacek. archi-
inch) (Remix) WES 22129 % m LET'S GET FUNKY TONIGHT—Evelyn * " Ki
~Evelyn “Champagne” King— . . . .
3% 25 | DOES IT FEEL 600D—B.T. Express—Columbia RCA (LP) AFL1 3543 ’ Keith Barrow has been a long time friend of Lem a‘b"cargy .Belhlch'c{(n, f;la- has
\ i 87 | 87 | 2 | ANOTHER BRICK IN THE WALL-Snatch—Millennium the deejays. Not only does he demonstrate en.  D€En Prougnt in {0 make he spot.
ﬁ 2 | THE WANOERER-Donna Summer-—Geffen (12-inch) YD 11793 thusiasm and spirit for the industry, he is a first class. ) 7
(7-inch) GE 49563 84 | 11 | REBELS ARE WE—Chic—Atlantic faithful dancer at some of New York's most pop- Round One will b(_: opcrated un-
ﬁ 55 4 FREED&H_—EraSnﬁ aagster Flash—Sugar Hill (LP) AT 3665 ) ular clubs. His new atbum from Capitol is avail- der l-_{olmcs’ corporation, Rovgr E"_'
(12-inch) ' 86 | 13 | CANT STOP THE MUSIC (Soundtrack)David London/ able now from which several cuts can be chosen. ~ terprises, Inc. Holmes” Enterprises is
w 69 | 2 N?{Zﬁmﬁﬁ‘—zftssengers—umwave Village People/Various—Casablanca (LP) NBLP 7220 also in the midst of developing a
Ml W .
ﬁ ol 3| ruwmme Peazhes & Herb—Polydor 80 | 4 | MAN mvg CHINA-Vivabeat~Charisma training center and an under-21
| o - (LP) CL-1-3102 di 8
7.inch) PD 2115 isco on the corner of a south side
(Fineh) 91 | 8 | 11 | THINK/PETER GUN (Blues Brothers Soundtrack)-Various MALE EXOTlc ban devel lot h
41 21 14 | SHAKE IT UP-DO THE BOOGALOO-Rod—Prelude - i urban development lot here.
ARELTT Artists—Atlantic (LP) SD 5220 . :
(12:nch) PRL 601 3 : DANCERS AT Ground for that $100.000 project
42 | 42| 9| HANDS OFF ... SHE'S MINE/MIRROR IN THE 9|8 |15 “E“(‘L’;,C)“sfkm'agg'fﬂam"‘Me'“"y was broken last week. The Second
BATHROOM /TWIST & CRAWL—The English Beat—Sire | i PALLAD'U M Time Around Disco closed several
(LP/12-inch*) SRK 6091 93| 8 13 HE'S NOT SUCH A BAD BOY _AFTER ALL/THERE BUT FOR onths after it op NG b
43 | 43 | 24 | YOUR EYES/IN THE FOREST/DANCE ALL NIGHT—Bab THE GRACE OF GOD GO I-Kid Creole & the Coconuts— B ) . months allerutiopenediin INovem ben
0 Records (LP) BO 1000 y ‘ Antilles/Ze (12-inch) AN 802 . LOISN;\T;IGSL}E_S ghc ﬁr:_:tha 1979. It was qwned by Doug Fahl
ﬁ 54 9 LOVE WILL TEAR US APART-Joy Division—Factory 9 %9 | S THAT BURNIN' LOVE—Edmund Sylvers—Casablanca “fma . ale rxouc ance ?m‘ and Joscph Nicoletta.
(7-inch) Import (LP) NBLP 7222 pionships are set for the Palladium
ﬁ 58 | 7 | EURO-VISION/DANCE TO THE MUSIC/TWIST A ST. 1 95| 95 | 22 | CANT BE LOVE-DO IT TO ME ANYWAY—Peter Brown— here Oct. 1. The event, spotlighting
TROPEZ-Telex—Warner/Sire (LP/12-inch*) SRK 6090 Drive/TK (12-inch) 441 25 male dancers bumping and Clubs Reopen
ﬁ 6 | 3 | MORE BOUNCE TO THE OUNCE-Zapp—Warner % | 68 | 7 | THE E‘é{;%‘&”""der—ChOCO‘ate City (LP/12-inch*) grinding to current disco favorites, is
(LP) BSK 3463 being produced by Don E. Branker i
) - ° tinued from page 48
47 | 47| 20 | YOUR LOVE IS A LIFESAVER—Gayle Adams—Prelude (LP) 97 | 77 | 3 | RESCUE ME-Taste Of Honey—Capitol s gCﬁ)imax /Laguyna-Scaberg Pro- Continued from pag
PRL 12178 (LP) ST 12089 ductions. Branker was formerly in days to Sundays. Before the Late
ﬁ 74 | 4 | GIVEIT ON UP (it You Want To)—Mtume—Epic 98 | 78 | 8 | THANK YOU/BECAUSE YOU'RE FRIGHTENED—Magazine— : ! d in California Jams I 4 dl || Show opened, Rosario Gambino
1 (12-inch) 48-50918 | Virgin (LP) 13144 VREe a,”f{m‘a amyanc signed an unusual agreement with
ﬁ 56 | 4 | THE MILLS OF KATMANDU—Tantra—Phillips 99 | 97 | 12 | LETS GO DANCING-Rocky Mizell— and ABC-TV’s “In Concert” series. = township police department
(12-inch) Import TK (12:inch) TKD-443 Executive producers are Charlie e P T
ﬁ 61 4 | EVERYTHING'S SO GDOD ABOUT YOU—-Melba Moore—Epic | 100 | 98 | 13 | FLESH & BLODD/OVER YOU/8 MILES HIGH—Roxy Gilreath and Stephen G. Gambina, p & g
(LP) JE 36412 Music—Atco (LP) SD32102 whoLliaveRbeenBinvolvad witll cong b;ve(:j(agcshon the lpremlsic's. Allh?\Lngh
A ) t sco has n uor license, Ne
i i certs by Jeficrsqn. Starship,, Devo, Jc:sel law allo?vslqalrons of resta:i
*non-commercial 12-inch Dave Mason, Peter Gabriel and Y - P
Compiled from Top Audience Response Records in the 15 U.S. regional lists. Poco rants to bring their own beer and
P : wine to drink with meals.
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. Survey For Week Ending 10/4/80

Bilooord' Lok Soul S|n9|es

a a *STAR Performer—singles registering great- - a
S 3 }QE est proportionate upward progress this week 5 S 2 E 5 3 2 E
2 | B | = | TITLE, ARTIST 2 | % | = | TITLE, ARTIST v | B | x| TITLE, ARTIST
= 3 e (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 S| (witer), Label & Number (Dist. Label) (Publisher. Licensee) = 3 S| (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
ﬁ 2 (10 FUNKIN’ FOR JAMAICA—Tom Browne 402 (23 ONE IN A MILLION YOU-tarry 6raham 68 | 68 5 CAN'T HELP MYSELF—twick
(B_I. Browa, T SmFuthi. %r':ds})a/GRP 2506 (Thomas {S. Dees), Warner Bros. 49221 (Irving/Medad, BMI) (Bartlett, Williams, Brown, Sumlim, Jones), EMI
rowne/Roaring Fork, ] America 8048 (Quicksong/Cessess, BMI)
43 7 PUSH PUSH-Brick l
Y| 6| 7| ANOTHER ONE BITES THE DUST-uee 2 (8 Hrgs.  bons O Nevi, 69| 71| 4|  KAMALI-Het aper
(Deacon) (Queen/Beechwood, BMI), Elektra 47031 ?wléa?(s;oogd JHIgBhrovAg%Ag;ng 9-4813 (CBS) (D. Barry), A&GM 2268 (Badazz/Aimo, ASCAP)
3 1|15 GIVE ME THE NIGHT-George Benson ;
(R. Temperton), Warner Bros./Q West 49505 36 28 14 RESCUE ME—a Taste Of Honey ﬁ 80 3 Fg%hvoy' FAOR‘ L(-g!;_”"'" White Band
(Rodsongs, ASCAP) (. Johnson, B. Miler, R. Bautista), Capitol 4888 e oo
ﬁ 5 14 WIDE RECEIVER—Michael Honderson (Rhythm Planet/Conducive/Big One, BMI/ASCAP)
(M. Henderson, R. Jacobs). Buddah 622 (Arista) 37 23 10 SEARCHING - Cha 81 3 SIR JAM A LOT—C«min Sly
(Electrocord, ASCAP) M. Malavasi, P. Slade) RFC 49512 (Wamer Bros) (D.L. Cameron), TEC 768 (Framingreg, BM!)
P12 | 7| WORE BOUNCE TO THE OUNCE-zapp (Lt Macho, ASCAP) Ol | 2| THE TT= 10 wensr
(R. Troutman), Warner Bros. 49534 l' F MY - (N. Beard, 0. Stokes), Chocolate City 3212
(Rubber Band, BMI) 383 ! &!RGl;argm, ). M%,E%mmbla'ammm (Casablanca) (Spectrum VIl/Mykindamusic, ASCAP)
ﬁ 7 | 14 | I'VE JUST BEGUN TO 1-11321 (Content, BMI) m m
THE REAL - Mi
I(ﬂ‘lsﬁeg? lv’z_sms‘nay 12021 JRCA) o U || 4 AL IR ot wamn'né’lp U(';I G A
<y St B AT 80 (32 [ 13|  PAPILLON=Chaks pan 74|75| 3| BAD BABE—Shotgun
=0hys (G Diamond), Warner Bros. 49256 (Diamond (R. Sebastian), MCA 41312
g;lg%at;ni}lﬁmt Q,‘f,f,')) TSP 9-4790 (CBS) | Touch/Arista, ASCAP) (Home Fire/Funk Rock/Duchess, BMI/MCA)
| 10| 5| wHeRe o We co wroNG-Lo, o | 4| wowmrvouse Yr!s5| 2| YOUR LOVE IS GOOD-shes & 8. Dot
(S. Dees, J.L. Osborne), ABM ';?50 (Irvilv;g, BMI/ MINE AGAIN—spinners (B. Edwards, N. Rogers), Carcere 7304 (Atlantic)
Almo/Mcrovscod, ASCAP) (M. Zager), Atlantic 3757 (Sumac, BMI) i (Chic, BMI)
9 9|12 SOUTHERN GIRL=Maze 42 | 4 8 SOUL SHADOWS—crusaders ﬁ 86 2 OOH CHILD - Lenny Wittiams
(F. Beverly), Capitol 4891 (Amazement, BMI) (JF. Sample, W.BJenniSngs), MCA 41295 Ei Vlncsentt),/l\sﬂ|CA @13056 -
Knights/Blue Sky/Ryder/Irving, BMI ama Sutra/Sleeping Sun,
Y | 11| 10 | LEV ME BE YOUR ANGEL-stacs atian (Four Kt Suy/fyder/nine, BUD
(N. M. Walden, B. Hull), Cotillion 46001 (Atlantic) 43 140 | 10 THAT BURNING LOVE—Edmund Syivers ﬁ 87| 2 HEY THERE LONELY GIRL—Fiakes
(Walden/Gratitude Sky, ASCAP/Cotillion/Brass (R. Moore, A. Winbush), Casablanca 2270 (E. Schuman, L. Cam), Magic Disc
| Heart, BMI) (Algre/Moore & Moote, BMI) 222 (Famous, ASCAP)
‘ﬁ 36 | 3 | MASTER BLASTER-Sterie Wonder 44 (39 | 9 | TREASURE—The Brothers Johnson 78| 78| 3|  SHAME ON YOU-ratience
(S. Wonder), Tamla 54317 (Motown) (R. Temperton), A&M 2254 (Rodsongs, BMI) (D. Sciarratta, C. Sciarrotta), Columbia 1-11334
(Jobete/Black Bull, ASCAP) ik = 0 (Jugumba, ASCAP) '
LIGHT—Linda Clitord '
ﬁ’ 14 | 9 | NEVER KNEW LOVE LIKE THIS , (M Gore, D. Pitchford), RSO 1041 (MGM, BMD) 79| 61| 6| OUT HERE ON MY OWN—angels Clemens
BEFORE—Stephanie Milts (L. Gore, M. Gore), Epic 9-50919
(). Mtume, R. Lucas), 20th Century 2460 (RCA) 5 | 4 HEROES — Commodores (MGM, BMI/Variety, ASCAP)
(Frozen Butterfly, BM1) (L. Richie, D. Jones)_, Motown 1495 (Jobete/
ﬁ 15 | 10 HE'S SO SHY—Pointer Sisters Commodores Entertainment, ASCAP) 80 | 64 5 (MwRH z‘.'}‘go%ﬁouggimtf’??
(T_ Snow, C. Weill), Planet 47916 (Elektra) ﬂ 52 | 7 EVERYTHING SO GOOD (Warner TameraneyIt's The Song, BMI)
(ATV/Mann & Weill/Braintree/Snow, BMI) ABOUT YOU—Meiba Moore arner-lamerian B EuL
ﬁ 17 7 HERE WE GO—Minnie Riperton (B. Hawes, V. Carstarphen, M. Moore), Epic ﬁ m HOLD ON- Natake Cote )
(Riperton, Rudolph, Phillips), Capitol 4902 9-50909 (Eptember, ASCAP, Ensign/Industrial (Cole, M. Yancy, K. Yangy), Capitol
(Dickie Bird/Art Phillps, BMI) Strength, BMI) I 924 (Chappelllays Entrpises/
-arama,
Pr (30| 4| ™ COMING OUT-tis hes Pris5 | 3| WAK AWAY=poms Summer
(B. Edwards, N. Rodgers), Motown (P. Bellotte, H. Faltermeyer), Casabianca 2300 ﬁ EVERYTHING WE DO—Rene & Angela
1491 (Chic, BMI) (Rick's Music, BMI) | (':d MoovAe.dAMWinbuauv Capitol 4925
, |
16 | 16 | 14 |  MAGIC OF YOU=camerm 49 {50 | 7| UNLOCK THE FUNK~ iocksmit (Hoore had Hoore B
(R Muller), Salsoul 72124 (RCA) (6. Woods. Locksmith), Arista 0543 ﬁ THROUGHOUT YOUR YEARS - kurtis Biow
(One To One, ‘ASCAP) (Locksmith, ASCAP/Nirvana, BMI) (W Waring, ). B. Moore, K. Blow), Mercury 76083
ﬁ 3 2 LET ME TALK—Earth, Wid and Fir ﬁ 53 s LOVE TOUCH=sef & neta | (Original J.B./Neutral Gray, ASCAP)
(M. White, V. White, L. Dunn, A. McKay, R. (WA Oldfield. J.P. Richardson, M. Bailey), Spector ﬁ LAY ME GENTLY—Gene Chandler
Johnson, P. Bailey), ARC/Columbia 1-11366 00007 (Tunesmith, BMI/Fetus) (B. Acklin, A. Thompson), 20th Century 2468
(SaggiFire/Verdangel/Cherubin/Sire G Trini/ I (Céchand/Ga-etana BMI)'
Steecnest, ASCAP) Br (57| 5| HURRY UP THIS WAY AGAIN= sy '
18 | 4|13 | UPSIOE DOWN—Dians fuss ° (0. Wanse, . Dibs). TSOP 4789 (CBS) r m MY GUY/MY GIRL-
(B. Edwards, N. Rodgers), Motown 1494 ' Amii Stewart & Johnny Bristol
(Chic, BMI) ﬁ 58| 5| TRIPPING OUT—curts Mayficid I Emﬂzo%‘é:g) R. White), Handshake 7-5300 (CBS)
1h 21 9 | TOUCHED A DREAM—The Deits (B. Sigler), Curtom/RSO 1046 '
(E. Recard), 20th Century 2463 (RCA) (Angelshell/ (Unichappell/Henry Suemay. BMI) ﬁ m IS IT IN—Jimmy “Bo” Horne
ix Continents, BMI) . Kalstein), Sunshine Sound 101
o 0 8 53 |48 | 8 | COMING HOME-Tru | (L T S ) I
20 | 20 8 POP [T—0ne Way Featuring Al Hudson (B. Massey, A. Boyd, D. Edwards), Devaki 4001 ’ '
(A Hudson, K. McCord), MCA 41298 (Mirus) (Murios/Davahkee, ASCAP) ﬁ m NOW YOU CHOOSE ME-Piessure
(Perk’s/Duchess, MCA/BMI} i (N. Phillips, M. Hepburn, D. Hepburn), Fantasy 900
ﬁr 62 4 HOW SWEET IT IS—Tyrone Davis L2 Ll LTI, - J
21 |19 | 10 |  NO NIGHT SO LONG—Dionne Warwick _ (B Holland, L Doder, £ Holland), UGS IR0 B, (52
(R. Kerr, W. Jennings), Arista 0527 (Irving, BM1) Columbia 1-11344 (Stone Agate, ASCAP) 88 89 2 -("“LS 1S IT— Mitiie lodso;
i& 25110 DANCE TURNED INTO ﬁ 69 2 S.0.5.—505. Band K. Loggins, M. McDonald), Spring 3013 (Polydor)
A ROMANCE = Jones Giris (50.S. Band, Sigidi), Tabu 9-5526 (Tauripin Tunes/Milk Money, ASCAP)
(K. Gambi, L Huf, PR 93111 (CBS) Citeror. BM) ?r m HANG TOUGH— Rockie Robbins
(CBS) (Assorted, BMI) ﬁ m UPTOWN—#rince (S. Dees). ABM 2264 (Chappell, ASCAP)
23 24 10 | HEARD IT IN A LOVE (Prince), Warner Bros. 49559 (Ecnirp, BMI) 90 %0 2 HOW GLAD | AM = Joyce Cobb
SONG— McFadden & Whitehead ! 57 | 59 [ THIS FEEUING RATED X-TRA=Cari Cartton (). Williams, L. Hamison), Cream 8040
(G. McFadden, ). Whitehead, J. Cohen), TSOP 9 (Screen Gems/EMI, BMI)
4788 (CBS) (Assorted/Mighty Three, BMI) AT dzoé":mge"‘"” U5 '
24 | 8| 11| SHAKE YOUR PANTS—Camso ' 9| 23| M|  REBELS ARE WE-cuc .
(L Btackman), Chocolate City 3210 (Casablanca) 58 | 60 7 ?Lugkr'ySEB.:kll D. Bernstein), Fantasy 892 (8. Edwards. N. Rodgers), Atlantic 3665 (Chic. BMD)
i . Barry, B. Neale. D. Bernstein), Fantasy
o | il x::"::s'r;s'w) (Parker/WIMOT/Across the Miles, BMI) 92| 92( 6 rslgni ME )Ygursﬁs';i'(“m?ﬂg
_‘[.d‘y Pende grass . . Lhampion), Lordy otown,
(R, Willer. K_Hischy, PLR. 93107 (CBS) ﬁ 67| 5 ?IGHT TIME LOVER-La onozlochon (Jobete, ASCAP)
Stone Di: d, BMI M. Jackson, L.T. Jackson), Polydor 2117
w12l 5] oo ! Hiac o o, By 93| 45| 9| TASTE OF BITTER
= ames —¢ ] "
(L. Burgess, J. Calioway, S. Davenport), Gordy 7185 ﬁ 82 2 THE WANDERER—Donna Summer '(,?VAEMO,G v S?,:'men)‘ 37”,:':;
(Motown) (Stone City, ASCAP) (G. Moroder, D. Summer), Geffen 49563 (Warner 111330 (N'ick-O'-Val AStAP)
, Bros.) (GMPC/Sweet Summer Night, ASCAP) !
38 6 | NEED YOUR LOVIN'—Teens Marie 9| 63 5 GIMME WHAT YOU 6OT
(T Marie). Gordy 7189 (Motown) (Jobete, ASCAP) ﬁ 70| 4 TAKE IT TO THE LIMIT—~Norman Connors s Al S
(P. St. James), Avista 0548 (Tambeat, BMI) (T. Canning, A, Jarreau), Warmer Bros. &
28 27 13 LOVE DON'T 62 65 4 COULD YOU BE (Desperate/At Jarreau, BMI)
MAKE IT RIGHT—ashtord & Simpson .
(N. Ashford. V. Simpson), Warner Bros. 49269 LOVE=—Bob Mariey & The Wailers % | 66 6 ﬂ%ﬂ‘g"&ﬁg',ﬁ;;"ﬁm
(Nick-0-Val, ASCAP) (B. Marley), Istand 49747 (Warner Bros.) (Screen Gems-EMI, BMI)
Br | 42| 4| FREEDOM— o o s il 96 | 44 14| 1 JUST WANNA DANCE
; o e Furioes S , Pr| 72| 3| TELEPHONE BILL ohory it Wasn
T Armstrong, R. Smith, Furious 5, §. Robinson), (1.G. Watson), DIM 1305 (Mercury) (Vir-Jon, BMI) WITH YOU—sumun
Sugarhill 549 (Malaco/Thompson Weekly/Sugarhill) ﬁ 7 REAL LOVE (E. Phillips, K. Adeyemo).BChocnlate City 3208
— Doobie Brothe: i M|
ﬁ kL 7 GWE, IT ON UP—wtume _ i (M. McDonald, P, Henderson), xarnev Bros. 49503 (Gosaplncs) (aruncur, 5D
(H. King, E. Moore, Tawatha), Epic 9-50917 1 (Tauripin Tunes/Monosteri/April, ASCAP) 97 | 54| 13 LOVE MAKIN® MUSIC—Barry white
(Frozen Butterfly, BMI) (A. Schroeder, }. Ragovoy), Unlimited Gold 9-1418
ﬁ 84| 2 KID STUFF—=Lenny White (CBS) (Dandy Dittys/Me-Benish, ASCAP)
3% 6 MY PRAYER— sy, Goodman & Brown (L. White, DA, Millr, Jr.. J5. Anderson, E. '
! (. Kennedy, G. Boulanger), Polydor 2116 (Shapiro Ma,ﬁm)' Eiektra 47643'(“}.0"‘3‘ BMIV) 98 | 49 18 | CAN'T GET OVER LOSING YOU-TTr
Bernstein & Co./Peter Maurice, ASCAP) ' ;
ﬁ 761 3 CAN'T KEEP FROM (P. Gaines), Curtom/RSO 1035 (Mayfield, BMI)
(). Moore, L. Smith, K. Walker, R. Ford, R. CRYING—Ray Parker Jr. & Raydio 1 C,K ) KIN'—Fatback
Simmons), Mercury 4010 (Neutral Gray/ (R. Parker Jr), Arista 0554 (Raydiola, ASCAP) (). Flippin, B. Curtis), Spring 3012
Funkygroove, ASCAP) ﬁ 77 3 LET'S GET FUNKY (Polydor) (Ciita, BMI)
)1: ¢ LOVELY ONE—The Jactsons TONIGHT—Erem “Champagee” King 100 | 97| 11| SHAKE IT UP—
(M. Jackson, R. Jackson), Epic 9-50938 (1. Life, H. Ali, K Madi, E. ng) RCA Y2075 (3 ), Prelude
(Ranjack/Mijac, BMI) (Mills & Mills/Six Continents/Aqualeo, BMI) 8014 (lessica & Jﬂna'haﬂf‘va" Mogull, ASCAP) J

Counter-
__point___

LaSalle And
Wolf Team
For Single

By JEAN WILLIAMS

LOS ANGELES—MCA Records’
Denise LaSalle has reactivated her
production company, Ordena En-
terprises, in Jackson, Tenn.. and her
first act is her husband, James “Su-
perwolf” Wolf.

Wolf, an air personality at
WIHR-FM in Jackson, has recorded
“Super-Wolf Can Do [t” on Sugar-
hill Records. LaSalle produced and
copenned the rap tune with Wolf
and William Brown, a studio engi-
neer.

If you will recall, Sugarhill Rec-
ords gained national attention
through another rap disk. “Rapper’s
Delight,” by the Sugarhill Gang.

LaSalle notes that she stopped
producing other artists in 1973 to de-
vote full-time to her own career.
Now, in addition 1o signing her hus-
band to a new production deal, she
has signed a white rock/Country/
r&b act, Wolfpack. (The Wolf is
coincidental.)

She explains that she is cutting the
group in a rock/r&b vein and the LP
is expected to be completed shortly.

As for her own career, LaSalle is
working on her third LP for MCA,
which she plans to complete this
month.

“I try 1o be contemporary with all
my LPsbut [ never stray too far from
my roots. For the upcoming LP I'm
leaning more toward my older
sound—and talking to women about
problems.”™

LaSalle. who reportedly has been
a major artist in Japan since the
carly 70s, recently toured Japan for
10 days. Following the completion
on her next album, she will go back
on the road. She has an invitation to
revisit Japan in December.

LaSalle the businessperson has
definite feelings on the present
status of the music industry.

“Because labels. not just MCA but
most record companies. don’t seem
1o do as much for black artists as
they should. I had 10 go out and hire
my own representatives. This hap-
pens 1o most black acts unless they
go 1o a record company as a super-
star.

“I have found that there’s very
little followup with black acts. My
business manager Rick Taylor is
working on this right now and MCA
has promised to do more to promote
my product,” she says.

X kK

Stevie Wonder is set 1o be the
guest MC at a tribute to gospel mu-
sic at the Beacon Theatre in New
York Friday (10).

The Dixie Hummingbirds. cele-
brating 52 years as gospel singers,
are 1o be the featured group.

The New York-based communi-
cations firm Minger, Allen & Patton,
producer of the event, also has
tapped singer June Gatlin from L A.
and Genobia Jeter & the Modu-
lations to perform.

Admission to the Beacon. which
seats 2,700 persons, is $12.50 and
$10. A spokesperson notes that invi-
tations have been extended to New
York gospel artists to come to the
theatre—and in some cases—per-
form.

And in another area—is it possible
that Stevie Wonder is gearing up 1o
produce the Dixie Hummingbirds

next LP?
(Continued on page 53)
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General News

SISTER SLEDGE

LOS ANGELES—Sister Sledge
has switched from its “Chic for-
mula,” which skyrocketed the group
to fame, to Narada Michael Walden
for a new production direction.

In less than one month from the
day he received the call from Henry
Allen, president of Cotillion Rec-
ords, to produce the sisters, Walden
completed writing the tunes and he
moves into San Francisco’s Automat
this week to begin recording.

According to Walden, who copro-
duced and copenned Stacy Latti-
saw’s hit “Let Me Be Your Angel.”
The Sister Sledge album will have
rock overtones in addition to some
ballads.

“The album is entitled ‘All Ameri-
can Girls’ and that concept is carried

RIAA
Certified

' Records |
Gold LPs

Soundtrack “No Nukes”
Elektra/Asylum.

The Doors’ “Wierd Scenes” on
Elektra. Disk is its ninth gold LP.

Queen’s “The Game” on Elektra.
Disk is its eighth gold LP.

George Benson’s “Give Me The
Night” on Q-West/Warner Bros.
Disk is his fifth gold LP.

Larry Graham’s “One In A Million
You” on Warner Bros. Disk is his
first gold LP.

“The Blues Brothers™ soundtrack
on Atlantic.

Platinum LPs

Soundtrack “Xanadu” on MCA.

Jackson Browne’s “Hold Out” on
Elektra/Asylum. Disk is his third
platinum LP.

Rolling Stones “Emotional Res-
cue” on Atlantic. Disk is its third
platinum LP.

on

N.Y. Radio Office

NEW YORK-—-Radio Records
opens its office here, to be run by
Jack Kreisberg. Kreisberg will direct
international activities as well as
promotion, marketing and distribu-
tor relations in the Northeast. Radio
Records is based in Ft. Lauderdale.

Counter-
__point___

® Continued from page 51

Carl Davis, president of Chi-
Sound Records of Chicago, was
recently honored as man of the year
by America’s Music & Entertain-
ment Hall of Fame, Inc.

The Hall of Fame, Inc., and the
Sammy Davis Jr. Performing Arts
Scholarship Program hosted a re-
ception for Davis which drew more
than 750 persons.

Sammy Davis Jr. scholarship cer-
tificates were presented to college-
bound Chicago youth at the affair.

* k%

Remember. . .. we’re in communi-
cations, so let’s communicate.

By JEAN WILLIAMS

throughout. Sister Sledge wants to
go more into rock.

“Im also allowing them (Sister
Sledge) to put more of themselves
into the LP. I wrote seven tunes and
they brought about 20 tunes they
had written. We're using three of
their tunes.

“All 20 tunes were good,” he con-
tinues, “but three were perfect for
this LP.

“Also for the first time, Sister
Sledge will share in the production.”

Walden intimates the women
“were leary of who would produce
them again. They didn’t want to go
with a producer who would not al-
low them any input.”

Walden suggests he is main-
taining the high energy direction
Chic used to propel the group. But
as opposed to Chic’s disco-oriented
format, he has taken the pop/rock
route. “We didn’t want Sister Sledge
to sound the way it did four years
ago,” he says.

Walden points out that the group
has matured in four years, both as a
single unit and as individuals, and
eventually each woman will prob-
ably record a solo LP.

No word yet on who will produce
the solo projects, however, “Kathy
and I have talked about working on
her solo album,” says Walden.

Explaining how he penned the
tunes, handled all pre-production
and was ready to go into the audio in
one month, with the LP expected to
be completed in five or six weeks,
Walden says, “We know everything
that’s going to be done before we go

BOOK REVIEWS

Group Drops ‘Chic Formula’
For New Rockish Direction

into the studio. The key is rehearsal.
That’s what happened with Stacy
(Lattisaw).

“Look at groups like Earth, Wind
& Fire, the Commodores and some
others. You can tell that when they
go into the studio they dre fully pre-
pared. You can also determine those
who don’t prepare. They wait to go
into the studio to begin.

“It didn’t take long to write the
songs because I know the women, I
knew what I wanted for them and I
knew what they wanted. Then I tend
to every detail before going into the
studio.”

Assisting Walden with some of the
lyrics for *All American Girls” were
Allee Willis, Kathy Sledge and Wal-
den’s wife, Lisa. Willis also works
with Earth, Wind & Fire.

Walden considers his work with
Sister Sledge not only a departure
from past productions but a definite
expansion into new territory. Latti-
saw was his first attempt at produc-
inga pop/r&b artist. Prior to that his
work with others was, for the most
part, limited to jazz.

As for his own recording career,
Walden’s fifth LP for Atlantic Rec-
ords, “Victory,” released last week,
was written and produced by the art-
1st.

Will his recording/performing ca-
reer suffer as a result of his time con-
suming work with other artists?

“Probably yes,” he says. “But I
want to blossom in all facets of the
industry. I must do what’s best for
my career and producing major art-
ists is good for me.”

Contrasts In Lives
Of Presley & Basie

“Elvis: The Final Years” by Jerry
Hopkins, St. Martin’s Press, 258
pages, $12.95.

“The World Of Count Basie” by
Stanley Dance, Charles Scribner’s
Sons, 399 pages, $16.95.

LOS ANGELES—Two titans of
the pop music world dominate this
month’s book lists.

Hopkins authored an earlier book
on Presley, but in this superior work
he confines his research to the pa-
thetic last months of the shouting
Mississippian’s remarkable life.

There’s irony in Presley’s visit to
the White House, where President
Nixon made the singing guitarist a
government narcotics agent—and
gave him a badge to make the ap-
pointment official. Presley himself
was an addict, and Hopkins docu-
ments the proof that drug overdoses
hastened his death.

The beauty of Hopkins’ writing is
that he carefully narrates a plethora
of Presley frailties, his temper tan-
trums, his sexcapades, his recording
sessions when he failed to tape any-
thing good enough to issue, his trou-
bled marriage to Priscilla, his finan-
cial extravagances, his odd food
preferences.

It adds up to powerful reading.
With this entry, Hopkins almost cer-
tainly has achieved the most infor-
mative book on Presley of the almost
30 in the stores.

* K %

Dance’s Basie tome may surprise,
inasmuch as it is not a biography of
the New Jersey pianist-maestro.

Constructed along the line of
Dance’s “The World Of Earl Hines”
three years ago, “The World Of
Count Basie” is viewed by Basie’s as-
sociates. There are 34 chapters, and

only the first quotes Basie and delves
into his personal life.

And then come interviews with
once-famous persons like Jimmy
Rushing, Lester Young, Buck Clay-
ton, Jo Jones, Earle Warren, Dick
Wells, Harry Edison, Helen Humes
and others who performed so
brilliantly in early Basie bands.
Those informative pages are fol-
lowed by more interviews, with
Basie’s friends, among them Nat
Pierce, Jay McShann, Gene Ramey,
Jimmy Witherspoon and Gus John-
son.

Each has something to contribute
to the Basie legend. Dance, a British-
reared writer and critic who now re-
sides in Vista, Calif., has produced a
first rate book. But one still hungers
for a first-person Basie autobiog-
raphy. and that’s on the way. the
76-year-old Count of Red Bank ad-
vises.

Both volumes are illustrated with
attractive halftones.

DAVE DEXTER JR.

The Orchestra To
Enter Its 2nd Year

LOS ANGELES—Henry Mancini
and Lalo Schifrin took turns con-
ducting the Orchestra, the 86-piece
ensemble of Southern California
studio musicians, during that
group’s open rehearsal Sunday (28)
at the Century City shopping center
here.

That event signals the Orchestra’s
second season at the Music Center
which begins Oct. 28. Compositions
by John Williams, Jerry Goldsmith,
Gerrold Immer and Charles Fox will
be performed.

www.americanradiohistorv.com
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MARKETPLACE

Check Type of Ad You Want

ADDRESS ALL ADS: Billboard Classified,
1515 Broadway. New York. N.Y. 10036
Phone: 212/764-7388

[JREGULAR CLASSIFIED $1.15 a word mini-
mum $23.00. First line set ail caps. Name, ad-
dress and phone number included in word count.
[] DISPLAY CLASSIFIED $48.50 one inch, 4
times. $43.00. 26 times $40.00, 52 times $32.00
ea.[JINTERNATIONAL (other than U.S.) Reg-

WANTED

|
Il
Check Heading You Want ||
O REAL ESTATE I
O COMEDY MATERIAL ||
01 DISTRIBUTORS I

O DISTRIBUTING

O BUSINESS
OPPORTUNITIES

0 HELP WANTED
O LINES WANTED

supply the

FOR SALE

LETIONS
RDS & TAPES
All Merchandise in Stock

Major Labdls—Top Artists. Contact Bill or
Charlle Kngpp for free catalog.

RAC-A-RECORDS
1801 S. Lumber
Chjcago, IL 60616
312) 666-4120

WHILE OTHLR PEOPLE ARE RAISING

CALL TOLL-FREE (except in N.Y.) 800-223-7524

12 days prior to issue date. :J_I

Available now...

John Lennon — ""Life With The Lions"

(Japan)
‘The Beatles” Slory” Box Sel
(Japan)
New York Dolls — ""Too Much. Too Seon™
Japan)
Catalog available

upon request ‘

DISC
RADINGC.

PO.Box 606 « Carrboro, NC 27510 USA

Phone: 919/942.3142 » Telex 579337

WHY PAY MORE?

8 TRACK & CASSETTE BLANKS
1-45 min. any quantity.........
46-65 min. any quantity......
66-80 min. any quantity. .. .
81-90 min. any quantity...............1.
Shrink wrap & labeled add 23¢
First line recording tape, top of line car-
tridge & cassette. Professional 8 track &
cassette duplicators. Custom duplication

Call or write:

TRACKMASTER{® INC.
1310 S. Dixie Hiway W.
Pompano Beach, FL 33060
Phone (305) 943-2334

COLLECTORS, DEALERS
VISITING NEW YORK—CALL US AT
(516) 623-2247

We have 1,000's of 45's & LP’s (78's by re-
quest) Collectors Items from the 50's/60's/
70's. From Rock N’ Roli to Disco. Send $1.00
tor our glant catalog in USA/Canada.
Foreign $1.50 or 10 int. reply coupons.
Send $15.00 tor 100 assorted 45's in USA/
in  Canada—$18.00/foreign  $26.00—all
postpald. This assortment as It runs. We
buy record collections, cutouts, overruns,
we also trade for foreign records. Send

Citde) THE VIDEO DISC
P.O. BOX 409, N, BALDWIN STA.
BALDWIN, N.Y. 11510

CUT-RITE
RECORD DISTRIBUTORS
For the best in overstocked and
cut-out records, call or write for

free catalog.

310 New York Avenue
Huntington, New York 11743
(516) 427-7893

Black lites—75 watt and 18"
Flicker bulbs and cans.
Strobes of all kinds.
FANTASIA Fiber Optics.
Lava Lites and the ‘“Wave.”
Mood lites and designer optics.
OLFACTORY Extra Scentsory
incense.
Money House—sticks and
spray.
SUNBELT DISTRIBUTING
3172 Oakcliff Ind., Street
Atlanta, GA 30340
TOLL FREE (800) 241-7327
or collect in Ga. (404) 458-2895
NO C.0.D. CHARGES!!

FOR SALE

SOUNDS GOOD

Cut Out and Overstock LPs
“The cream of the Crop”

Call or write for free catalog:

SOUNDS GOOD RECORDS

9531 Cozycroft Avenue
Chatsworth, CA 91311

(213) 341-4357

If you sell cut-outs, overstocks,
contact:

PROMO RECORDS DISTRIBUTING CO.
160 E. 5th St., Paterson, N.J. 07524
(201) 279-2010
NEW ARRIVALS INCLUDE:
WAR—10 titles—LP, 8tr. cass.
HEART—Magazine—LP only

E. PRESLEY—4 Great Titles on 8tr.
LPs by: Seals & Crofts, Leo Sayer, Ray Stevens
Rose Royce, Ashford & Simpson,
Jorge Santana
MANY OTHERS . .. CALL TODAY . ..
EVERY DAY IS BARGAIN DAY
ASK FOR OUR LATEST CATALOG
(201) 279-2010

FRANK

ZAPPA
(200 MOTELS)

NOW IN STOCK
IMPORTER & DISTRIBUTOR OF
ROCK - JAZZ & UNDEFINED

frc
ENGLAND - EUROPE - JAPAN:
AUSTRALIA &BEYOND

23703 MAOISON ST.. TORRANCE. CALIFORNIA 90506 USA
TEL [213) 533-8075 TLX 181892

CUT-OUTS

8 Track and Cassettes
Our Specialty
If you are a distributor, rack job-
ber or exporter, contact J S J to-
day. Call or write for free catalog.
J S J DISTRIBUTORS

6620 W. Beimont, Chlcago, ill. 60634
(312) 286-4444

Professional Audio
Recording

TAPE

:Reels e Cassettes

Ampex ¢ 3M

| Ask for our recording supply

catalog

Polyline

Corp.
1233 Rand Rd. * Des Plaines, IL 60016

24

Low Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8-TRACK OUPLICATORS —$1.495.00
CASSETTE & 8-TRACK CALIBRATORS & ERASERS

35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39N.Rose, Mt. Clemens, Mich. 48043

Phone: (313) 463-2592
Master_Charge and Visa Welcome

.UIar 60¢ a word, min. 7S Disp!ay $38.00 SERVICES 03 AUCTIONS complete their prices, we sre lowering ours. Major label LPs
inch, $32.50 ea. inch 4 or more times. [ BOOKINGS name and as low as 50¢. Y our choice. Write for free listings.
[] DOMESTIC BOX NUMBER c/o Bill- [J FOR SALE street  ad- Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
board, figure 10 words and include O GOLDEN OLDIES OJ MISCELLANEOUS dress for our 19020, USA. Dyalers only.
$3.00 service charge. econts. when
- e | TAPES
PAYMENT MUST ACCOMPANY ORDER Tesapas |
— PREMIUM
Credit Card Number 8-TRACK & CASSETTE BLANKS
[ Amer. Express NAME I | Lear Jet style cartridge with rubber rolier
. 3M Protessional duplicating tape, 90 iengths
3 Diners Club ADDRESS n 1 min. increments. Private labeling
0 Visa Expires available 8-Tr Cas
p g'n.n :o dg min. any quan:!:y 89¢ ;9@
4 [ H ¢
O Master Chg. ciry STATE ZIp Signature ” 66min :g go min ::; 3322&& $?,%5 go'é
Bank & I I gl min_to 90 min ﬁny QUgnlily $11J4 ?gg
hrink Wi d & Label dd 1
VEHEFAOLYE ll Head Cle':npezg soeecs 600 _60¢
Reel-to-reel 3M tape 1800 d
DEADLINE: Closes 4:30 p.m. Monday. I Blank VHS 2/4 hr. video tapes $19.00

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for JEFF SERRETTE

(IN N.Y. STATE (212) 764-7388)
Hot-ine is for fast. personal service

—— 8 Track & Cassetie Blanks
1 min.to 45 min...... .90¢
46 min. to 65 min. $1.00
66 min. to 90 min. . $1.10
50 Pc. Minimum Orders Only
Cassettes—Wide Price Range
Protessional quality demos our speclalty.
Cassette duplication available.
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brookiyn, N. Y. 11219
Call Toll Froe 800-221-6578
N.Y. RES. (212) 435-7322

DANICH

BUD
8 TRACK TAPES

ROYSALES COMPANY
BX 1503, BROWNWOOD, TX 76801

Large Selection » Popular Artists
Very Competitive Prices.
Cail or write for free cataiog.

(915) 646-8267
i

PROTECT YOUR MERCHANOISE
CASSETTE SECURITY DEVICGE

Display cassettes in your 8-track hand hote
store display safely.
SIMPLE * ECONOMICAL + REUSABLE
For tree sample & pricing contact:
C & D Special Products
309 Sequaya Dr., Hopkinsville, KY 42240
(502) 885-8088

312/298-5300

THE BEST CUT-0UTS
LP « 8 Track * Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO. INC.

m Bx 82. Riverton. NJ 08077

(NJ Res. 609-829-4813)
Dealers Only.

FOR SALE

Immediately Available

ATR 100—w/ped. 2 channel % in.
Recorder—15 hrs. old.

Call day or evenings
(212) 699-7323

Call or Write

for FREE Catalog:

(213} 767-6803

11219 Randall St. Sun Valley, CA 91352

TEE VEE RECORDS

Are only part of our huge selection of al-
bums, 8 track and cassettes available at
budget prices.
Record Wide Distributors
1755 Chase Drive
Fenton (St. Louis), MO 63026
(314) 343-7100

[ [ORNERS

PREMIUM CUT-OUT &
OVERSTOCKED L.P.'s & TAPES.
CALL OR WRITE FOR FREE CATALOG.
430 FALMOUTH ROAD
NORTH BABYLON, N.Y. 11703

(516) 587-7722

CUT OUTS
OVER 2,000 TITLES
LPs, 8 TRACKS & CASSETTES
Largest selection in the Country
Major Labels
For a free catalog call or write
AUDIO DISTRIBUTORS

1182 Broadway. New York. N Y 10001
(212) 725-4570 Dealers only—please

HEY ... LOOK ME OVER!!

When visiting beautiful Miami, give B.B
Records a call: (305) 887-4359. A large
variety of 45's and LP's available. WE
EXPORT.
B.B. Records
7317 No. West 79th Terrace
Miami, Fla. 33166

CASSETTE BLANKS

3-C 60's per colorful poly bag 69¢ per bag—
100 minimum. 500 bags, 67¢ ea. 1000
bags, 65¢ ea. UPS-C.0.D. CASH or CER-
TIFIED CHECK ONLY

Joe Vergara
18791 La Casita Ave.
Yorba Linda, CA 92686
(714) 993-3340

| PREMIUM QUALITY CASSETTES
WE LOAD NAME BRANO TAPES ONLY
SBC CRO2
1 min. to 45 min. any quantity 55¢ 1.30
46 min. to 65 min. any quantity 63¢ 1.65
66 min. to 90 min. any quantity 91¢ 1.95
FOB Lincoln, NE. No minimum order.
Private labeling and custom cassette
duplication available
AMP Sound, Inc.
P.O. Box 4608 Lincoln, NE 68504
Phone: (402) 474-3823
Free AMP Sound T-Shirt with each $50.00 order.

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

RECORD PRESSING 45'S LP's, QUALITY
work! Fast service! Call Jerry Nash, Peter Pan

Industries, Newark, NJ 201-344-4214.

COLLECTORS ITEMS

GEORGE HARRISON'S FIRST BOOK,
Me Mine,”

‘I
is now available. A numbered. lim-

ited edition of 2,000 copies hand-bound in

leather.

Each copy is personally signed by

George. An investment for the discerning. Price
$354. Obtain copy from: Genesis Publications,

45 Stoke Rd., Guildford, Surrey, England GU
4HT. Phone 0483 37431.

1

POSTERS = =

“COTTON-EYED JOE"

& Other Texas Dance Hall Favorites
l A FANTASTIC INSTRUMENTAL ALBUM

Incdludes “‘Waltz Across Texas,”

“Steel Guitar Rag,” “"Whiskey River’
and many more great Honky-Tonk Songs!
Call or write for our catalog for this
and other great instrumental albums.
Plus - Justin Wilson's Cajun Humor.
Delta Records, Box 225, Nacogdoches, Texas
(713) 564-2509

FOR SALE

All rights and master to lead singer of
Rossington/Collins Band—Dale Krantz's
album with Robert Roy and Ricky.
Contact:
Cream of the Crop Records
P.O. Drawer F

Carrboro, N.C. 27510

POSTERS

Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Bivd.
Los Angeles, Calif. 90006
(213) 732-3781

Free Catalogue

business call the regional ofice
nearest you

BOXES FOR
STEREO 8 & CASSETTES.

WITH PILFERAGE?

Stereo 8 & cassette cartons & 45 rpm rec-
ord backers all in 12* pilfer proof heights.

In stock now and ready for shipment to you.
Several times more sales per store when
merchandise doesn’t have to be locked up.

PAK-WIK CORPORATION
128 Tivoli St.,, Albany, NY 12207
(518),465-4556 collect

POLY BOX

Same engineering and advanced design as

our Ampex style.

* Double latch closure

* One piece construction with
molded in hinge from impact
poly propylene

* Translucent only

10,000 + quantities—$39.50

per thousand.

Lenco Compony

o kvt v e BAe s amit

a0 DF ERPAGn &

VIDEO
CASSETTES & TAPES

placing Classitied Ads only For all other L

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Calit. residents (213) 462-6018
TVX DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Callt. 90028
Credit Cards Accepted

CHART RECORD
SERVICES

U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Write us for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45's. Disco, oldies
and catalog LP's in stock. All orders are
shipped immediately—air mail or air freight
We give personalized service geared to

ds.
your NEeAs: maiL-0-pIsC
P.O. Box 326, Kings Park, NY 11754
Telex 230199 SWIFT - UR MAIL-O

INTERNATIONAL RADID STATIDNS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts

The Fastesi, Most Dependable
Service in the World
AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 11701

AIR CARGO

CONFIDENTIAL!
TO: OVERSEAS BUYERS AND AMERICAN
EXPORTERS. Since 1965 we've transported
records from the USA to every city in the
world. Orders from suppliers assembled
at JFK or L.A. daily. Only specialist in

MUSIC INDUSTRY transportation.

BEST RATES » PERSONAL ATTENTION
BERKLAY AIR SERVICES
Contact: Bernard Klainberg, Pres.
Bldg. 80 POB 665, JFK Airport, NY 11430
Phone (212) 656-6066 TLX 425628

STUDIO FOR SALE

FOR SALE

Designer built 16 track recording studio
Featuring AP console, Studer tape deck,
Dolby noise reduction, Neuman AKG, Senn-
heiser microphones.

Serious inquiries only.

(512) 478-3141

www.americanradiohistorv.com
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HECOHD SHOP FOR SALE

FOR SALE: TWO RECORD SHOPS. BOTH
Pennsylvania mall locations. One in college
town. Own before Christmas rush! Serious in-
quiries only to: Box 7394, Billboard, 1515 Broad-
way, New York, NY 10036.

_REAL ESTATE

54th St West Btwn. 5th & 6th
PENTHOUSE APT.

1 Bedroom/Terraces on 3 Sides
Sunny Living Room/Foyer/Den
Kitchen/1%; Baths
Principals by Appointment Only
$300,000/$669 Maintenance

NEWMARK & COMPANY

Norman Berg 354-2500

PRESTIGE
OFFICE SPACE

To Share in Hollywood

Approx. 1,500 sq. ft.
Entertainment industry business only.

(213) 469-1285

:{ COMEDY MATERIAL |

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

The Original Monthly Service—12 available

issue—$75. 3 Sample issues—$25.
"FUNMASTER" Gag Files—all different—$150.
Anniversary Issue—$50. "How to Master the
Ceremonies’ —$20.
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! O'Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431-1502).

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier' Free
sample. Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, muchmore for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

ONE-LINERS, MONOLOGUES, COMEDY
material for DJ's, Entertainers, Public Speakers,
Politicians, Preachiers, Lee Haas, P.O. Box 275B,
Hawthorne, CA 90250.

“SHEET OFF THE FAN" $25/YR. WHACKO
humor guaranteed to cause phone calls. $1.00 for
current issue. Write: 3515 25th N-W., Canton,
Ohio 44708.

E.A.R.S.
EASTERN ARTIST RECORDING STUDIO INC.

The latest 24 track recording technology in
a luxurious, relaxing environment. Intro-
ductory offer . . . $65 per hour. Call for free
tour and demonstration.

(212) 874-1358
(201) 673-5680

o

DISfRIBUﬂNG SEH‘WGES

PR, s

MAKE MORE PROFIT . . .

TOBISCO

G144 Highway 200 Wesl
Austin, TX TH735

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service to record and tape importers |
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y., NY 10011
(212) 924-1122 .
Cable: ALBYREP Tetex: 236569

[ RECOROING TAPE & ACCESSORIES )
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL - MEMOREX » SCOTCH » TDK
* SONY « DURACELL » WATTS - DISC-
WASHER + SOUND GUARD °* SHURE
+ PICKERING - AUDIO TECHNICA - REC-
OTON -~ EVEREADY - VID. TAPE » SAVOY

* AMPEX * SHAPE *» TRACS. _
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. B, 1035 Louis Or.. Warminster. Pa. 18974
OEALERS ONLY  (215) 441-8900

 PROFESSIONAL . °
¥ SERVICES ¥

RADIO GM’'S & OWNERS

This is not just another consulting service.
Ours is an affordable fuli radio service
with help in music and programming (in-
cluding working with PD’s and staff mem-
bers.)

We are staffed by proven rating getters.

ABLE COMMUNICATORS
P.O, Box 505

Bala Cynwyd, PA 19004
(215) 667-8899

OLDIES

Send for CATALOG. 16,000 listings by art-
ist & title, for $7.95 plus $1.00 for postage.

PREPAID CAFALOG ONLY.

L.A. 1 STOP
821 Whittler Bl., Montebeiio, Cal. 90640

WHOLESALE (213) 721-4620

ROYALTY INCOME

Our exclusive work is tax reduction
on royalty income. We invite enquiries
from those individuals or companies
with current or potential royalty in-
come in the region of U.S. $250,000
per year or more; or from those who
advise them.

RETAIL (213) 721-8222 Copyrights
1950'S THRU 1970'S—OVER 5,000 TITLES. International Limited
Send $1.50 for catalog, Mail-O-Disc, P.O. Box 326, P-0. Dox TTaW
Kings Park, N.Y. 11754. Bermuda
OLDIES 508, 60S, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also U.S. BASED

wants lists filled. Becky Overton, 6464 West
Quaker, Orchard Pk., NY 14127.

3,000 WEEKLY RECORDS. 100 DIFFERENT
$11. 200-$20. Rock, Disco or Oldies, Al’s, 2249
Cottage Grove, Cleveland Heights, Ohio 44118,

GOLDEN OLDIES, THOUSANDS OF 45 REC-
ords available, send $2.00 for catalog. Stewart
Estep Records, Box 10243, Alexandria, VA 22310.

'PROMOTIONAL SERVICES
WANTED

Promoter for 900 big band era songs written
1929 to 1979; all original, never published.
Regular writer pub contracts. Also large
catalog of classical originals, engraved and
edited. Both catalogs for promotion.

Phil Breton
P.O. Box 135, D.T.Station
Omaha, NE 68102

CUSTOM PRINTED BUTTONS, IRON-ON
shirt transfers, bumper stickers, balloons, labels,
frisbees. Low cost, prompt personal service.
Donnelly/Colt, Box 271BB, New Vernon, NJ
07976. (201) 538-6676.

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

LEAD VOCALIST WHO DOUBLES ON IN-
strument with good range, stage presence,
wanted by sophisticated Memphis Rock Group.
Pros only! Mike—(901) 465-2154, WAIN 722-
8926.

ROCK & ROLL BAND

With concert and recording experience—
willing to travel seeks financial backing.
For information call:

(201) 755-8081

Foreign markets accepted

WANT YOUR OWN RADIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Complete details FREE!” Broadcasting,”
Box 130-BP2, Paradise, CA 95969.

RECORDING PRODUCER / ENGINEER
with first rate references—Seeks Contemporary/
New Wave artists. Send correspondence or tapes
to: Suite 115C, 15455 North East 6th Ave.,
No. Miami, Fla. 33162.

SCREEN PRINT YOUR OWN T-SHIRTS.
High profit, low starting cost. Print shirts for
local clubs, business and social organizations.
Send $2.00 for information or $29.95 for basic
kit to: W.H. Graphics, P.O. Box 117, Bridge City,
Texas 77611.

* VIDEO TRAINING *
Earn residuals while you learn video pro-
duction. Call about free introductory
seminar.
Frankle J. Garlatta
Producer /Director
Assistant Administrator
(213) 422-7890 - 4226702
Location: 4945 Long Beach Blvd.
Long Beach, CA. 90805

_General News

N.Y. Retailers Wish For Stability

® Continued from page 4

while offering albums that appear
on the Billboard album & tape chart
at $4.98 for $7.98s and $5.98 for
$8.98s, with tapes an additional 50
cents.

As for the Korvettes matter, Sonin
believes he's picking up business as a
result of the closed Fifth Ave. outlet,
but he fears that the “impulse
buyer” may be lost to other retailers.

Disc-O-mat’s Elliot Mavura ad-
mits Korvettes’ troubles have been
“a big help,” particularly at the six-
store chain’s Fifth Ave. location, less
than a block away from Korvettes.

Mavura, who once fought a pro-
tracted lowball duel with Jimmy’s
Music World when that chain was
undergoing its ill-fated expansion,
no longer has the lowest shelf price
in town. Disc-O-mat sells $7.98
product for $4.99 and $8.98 product
for $5.99. and Mavura indicates he
has no plans to alter this price struc-
ture, barring additional manufac-
turer increases.

Disc-O-mat can be likened to the
class example of a retailer using low-
balling to establish a strong follow-
ing, and then settling down to mid-
range pricing policies.

Meanwhile, Korvettes could set
new lows in New York discounting
when it reopens. lts recording inven-
tory may leave many a recent hit re-

Assistance in preparing this story
provided by Richard M. Nusser.

lease to be desired. but its public sale
should realize discounts from re-

maining inventory of from 20% to
30% off already low shelf prices.

While several other chains refuse
comment, one retail recording exec-
utive sadly reflects on Korvettes' for-
tunes. “As competitors, there's been
a lot of cussing out, but if Korvettes
and its record people leave the scene,
I'm going to feel bad.”

Isaac Talent Agency, a full service
booking organization, formed by
former ICM and Regency Artists
agent Doug Isaac. Firm’s first clients
are Gary Myrick & the Figures, the
Orchids and the Plugs, among oth-
ers. Address: 1509 Crossroads of the
World, Los Angcles 90028. (213)
463-3343.

* * *

Making Tracks Promotions
founded by Eddic Humber and
Dede Whitesnake. Firm is an inde-
pendent promotion company deal-
ing exclusively with album radio.
Address: 5170 Pressley Road. Santa
Rosa. Calif. 95404. (707) 585-2105.

RETAIL MANAGEMENT

Join the management team of a growing
Record Retail Chain expanding on the
East Coast. We need experienced Managers
and Assistant Managers who are ambitious
and hard working for our expansion. Hiring
now for openings. Reply in confidence to
Tim Sexton (301) 459-8000 or write:
HARMONY HUT
4901 Forbes Bivd.
Lanham, Md. 20801

MISCELLANEOUS

The Greatest
Showcase
for new
Entertainers

A chance of a lifetime to audition
your group at the world’s largest
hotel/casino. For information
Call Entertainment Director

(702) 789-2025

MGM2ERENO

DIAL-A-DEMO, PROFESSIONAL ORIGINAL
rock band seeks Record Co./Management in-
terest. Financial backing required. Hear us at
(212) 427-6189.

we g,
PROFESSIONAL SERVICES

HELP
WANTgg ~ TRES

the Marketplace is
open and your best
buy is BILLBOARD.

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!!

CALL Jeff Serrette (TOLL FREE)

800/223-7524
NOW to place your ad

www.americanradiohistorv.com

ATTENTION BEATLE FANS—LIVE UNRE.
leased Hollywood Bowl Beatles Hits, “If I Feli”
and “I Want To Hold Your Hand,” 45 rpm $2.50
plus $.75 USA; $2.00 Foreign postage handling.
HARP, Box 582, Topeka, Kans. 66601.

PLACE YOUR
CLASSIFIED AD
IN
BILLBOARD’S
L.A.7200
NOV. 15Th ISSUE

HAVE YOUR MESSAGE
READ BY OVER
250,000 READERS,

caL JEFF SERRETTE topay
AT

(800) 223-7524
AD DEADLINE—Oci. 28th
PUBLICATION DATE—Nov. 15th

ACT NOwW!!!

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word
per insertion—$10.00 minimum

$20.00 per column inch per insertion

POSITIONS OPEN: 70¢ per word per
insertion—$14.00 minimum
$40.00 per column inch per insertion
BOX NUMBERS: $2.00 per issue for
handling & postage. Audio or video
tapes, transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Bililboard
1515 Broadway, N.Y. 10036

POSITIONS WANTED

EXPERT CALIFORNIA DISCO DJ SEEKS
European employment. Worked for top San
Francisco and Los Angeles clubs. Good per-
sonality. Tape and references furnished upon
request. Write Box 7393, Billboard, 1515 Broad-
way, New York, N.Y. 10036 or call (213) 652-8402.

____New Companies____|

Creative Merchandising Inc., a
subsidiary of Bachman Printing &
Services, providing a variety of serv-
ices in merchandising and mailing,
organized by George Balos. Former
19-year merchandising manager for
Phonogram/Mercury’s family of la-
bels, Balos will head the division.
Address: 111 N. Canal. Chicago
60611. (312) 368-8787.

x k%

Super Productions launched by
Bob Saporiti, head of production
and promotion, and Gordon Cash,
director of graphics. Firm designs
and manufactures album covers.
Address: 107 City Square, Hender-
sonville, Tenn. (615) 822-5080 or
(615) 824-9100.

I

Timothy Gillespie Publicity &
Public Relations started by Timothy
Gillespie. Company will function as
a full service agency offering public-
ity and promotional services for na-
tional and regional tours. Address:
4929 Clarke St. Oakland, Calif.
94609. (415) 654-6363.

* k%

Tuneupon Music (ASCAP)
formed by president Jean Roberson.
Firm has four cuts on Donn
Thomas™ new Word LP, “Live
Wire.” Address: 1302 Division St..
Nashville 37202. (615) 327-4744.

Rackers Seek

® Continued from page 4

ident of Pickwick International’s
Rack Services division: and Harold
Okinow, conference chairman and
president of Lieberman Enterprises,
will present a segment on “The Cre-
ative Merchandising Of Tape In The
Racked Account.”

A panel discussion. chaired by
Sydney Silverman, president of
United Record and Tape Industries,
will carry the title of the convention
theme, “The Rack Is Back.” Partici-
pating on the panel will be Richard
Greenwald, Interstate Record Dis-
tributors; Eric Paulson, Pickwick In-
ternational and Donald Weiss, Ar-
row Distributing.”

Joe Simone, president of NARM,
notes that “although we know that
NARM cannot. as an organization,
solve problems which exist between
merchandiser and manufacturer, we
can provide the constructive envi-
ronment for the discussion of solu-
tions to those problems. and, even
morc important, for the exploration
of new opportunities which exist in
the rackjobbing business and which
can result in better bottom line prof-
its for manufacturers, rackjobbers
and the accounts they service.”

Bill Evans Tribute

SAN FRANCISCO—A memorial
to the late Bill Evans was held here
at the Great American Music Hall
Monday (22). Producer Orrin Keep-
news and Hall owner Tom Brad-
shaw planned the event for the great
jazz pianist who died Sept. 14. He
had played Keystone Corner two
weeks earlier.
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Music Industry Division
United Jewish Appeal-
Federation of Jewish Philanthropies Campaign
cordially invites you
to its Fifteenth Annual Dinner/ Dance
honoring Dick James
Chairman, Dick James Organization
Saturday, October 25th, 1980, 7 PM
Sheraton Centre Hotel, Imperial Ballroom
53rd Street & Seventh Avenue
New York City

Evening Dress/Dietary Laws
Individual Tickets ($175 per person)
For ticket information and reservations
contact John Kraushar, UJA-Federation

130 East 59th Street, New York City, NY 10022
(212) 751-1000, Extension 154

www.americanradiohistorv.com
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OCTOBER 4, 1980 BILLBOARD

DELPHINE
SALES
FIGURES

The remarkable inter-
national breakthrough of Dei-
phine recordings over the past
couple of years is best illus-
trated by an analysis of sales fig-
ures enjoyed by the remarkably
consistent pianist Richard Clay-
derman.

Between July 1, 1978, and July 1,
1980, he has totted up more than
nine million album and singles units,
including France and taking in all for-
eign territories. At award level, he has
picked up 61 gold disks and 14 plati-
num records.

His biggest sales over this period were
in Germany, with 2.5 million LPs and sin-
gles, topping the two million mark in
France. His biggest foreign territories:
Spain, 700,000 units; Argentina and Scandl|-
navia, 500,000 each; Austria, 450,000; Mex-
ico, 350,000; Japan, 300,000; Venezuela,
250,000; Brazil, Holland and Switzeriand,
200,000 each; Canada, Belgium and South Af-
rica, 150,000 each.

Jean Claude Borelly, hit-making trumpet
player, is the longest-serving artist on the Del-
phine roster and he has recorded 16 albums over
the past five years, with totai sales of three million
worldwide. His singles sales have topped the nine
milllon mark, and he has received 15 gold and two
platinum records.

The group Anarchic System, French but recording in
English, has a list of hits, notably “Pop Corn,” “Gener-
ation,” and “Sherie Sha Lala,” topping four million sin-
gles sales in France and abroad.

With “"Pop Concerto Show” and “"She Wears A Rain-
bow" as the biggest successes, the Pop Concerto Orches-
tra, with Olivier Toussaint as the singer, sold two million
singles worldwide.

And now there is Jean Michel de France, launched on a ti-
dal wave of promotion and with his first ailbum selling ex-
tremely well, ready for the next Delphine push for inter-
national recognition and acceptance.

www.americanradiohistorv.com
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We're proud to represent
Holland’s best selling pianist

'
ichard
Advdaerman

who happens to be
the best selling
pianist in the world!

Congratulations
Delphine!
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NADA ; WMUSIE BY. Nada Music, Alexanderlaan 2, 1213 XS Hilversum, Holland, phone (35) 857841
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YOU HAVE RELIED ON US...
THANK YOU DELPHINE...
WE RELY ON YOUR TALENT.

e
-
N

SATRAPE DIM

44, Rue Pierre Joseph Proudhon - 78800 Houilles
Tél. : 968.87.83 e 968.78.47

ARCOTEC

wwWw americanradiohistorv com
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delphine

Jean Claude Borelly, the ‘irst of D2lghine’s French
instrumentalists to make the big international
breakthrough, then aged 22, and z cne-time

“anonymous” club band musician. im five years he has
recorded 16 LPs. Nine mifllon singles and three million

LPs have been sold all over the world, and he has
received 15 gold and twa piatinum records.

Jean Michel De France 's a 22-year-old orchestra leader
who has become Delphine’s big new hope for
international acceptance. Thanks to a huge
promotional campa‘cn, his first LP has gotten offto a
good start. The company is committed to this new
Delphine protege as a primary objective for 1980-81.

Richard Clayderman, whose music, Delphine belleves,
offers "a relief from stress” in times of violence, gas
shortages and inflation. Finding international success
with his romantic mood music, the pianist has so far
received 61 gold records and 14 platinum. He's sold over
nine million units In countries ranging from the French
home base to all of Europe, Latin America, Japan,
Canada and South Africa.

SRR

2 3 -18, 4-CHOME JINGUMAE. SHIBUYA-KU, TOXYO 9000 Si t Bivd. Suite 702
Best wishes for your continued success--VICTOR/JVE 2518 crovencum 3000 Sunsel B, Suie

/,

Mr. Paul de Senneville |

‘Mr. Olivier Toussaint

Photo by SHINKEN SATOH
Courtesy of SHUKAN FM

Jean Claude Borelly Richard Clayderman
¢ VICTOR MUSICAL INDUSTRIES, INC. * L.A.BRANCH OFFICE

Cabe: ‘VICRECORD' Tokyo “elex: VICREC J2£2-4293  Tel: 213-274-6210
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erci Delphine

At the end of 1978
began an unprecedented sucess story.

Overnight in Germany, Austria
and Switzerland, Richard Cayderman
became the Top-number-one star
on the piano.

What triggered the beginning
of this fantastic career was a song in a
detective series — »Ballad for Adeline«
This soothing melody was
heard by millions.

Skillfully, Richard Clayderman,
followed up this gigantic success with his
album »lrAumereien« which has now
been on the German charts for
the last 75 weeks.

Throughout German speaking countries,
his golden melodies have brought
him 10 golden records. Our thanks to
Paul de Senneville, Olivier Toussaint,
Richard Cayderman, Jean-Claude Borelly,
Jean-Michel de France, Marion de

Fromment and Jean Baudlot

AUSTRIA GERMANY SWITZERLAND

4 platinum records for 2 platinum records for Gsince April ‘80)

»lrQumereienc »lrQumereienc 1 golden record for

»Ballade pour Adeline« 1 golden record for »Ballade pour Adeline«

1 golden record for »rQumereienc Musikvertrieb Zirich AG

»Romantic Melodies« 1 Badenerstr. 555-557
golden record for .

Musica »Ballade pour Adeline« §H7804|8 Lurich,

Schallplatten Vertrieb GmbH (FPD 151 DEC »Telefunken-Deccas VAESTamE

Webgasse 43 , Schallplatten GmbH

A-1071 Vienna, Austria HeuBweg 25

D-2000 Hamburg 19
Germany

wwWw americanradiohistorv com
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E! Palaciode la Musica,S. A.
Caracas - Venezuela

and INCOLVE Ltda.
Bogota - Colombia

delphine

-]r- Thanks to
delp hine

conception - composition - photogravure
41 rue laugier - 75017 paris
i tél. 267.22.11/227.47.54

|

1 |
%

Thanks to
delp hine

\ 4

a
ep
APEP impression de pochettes de disques
37 rue laugier - 75017 paris
tél. 227.49.85/622.38.03

des cartes d jouer pour une grande réussite

www.americanradiohistorv.com
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ﬂ ‘"i pressage disques

est heureux de féliciter "DELPHINE"™
pour sa brillante réussite.

Le travail professionnel de haut niveau
fourni par son équipe ne pouvait
gu’entrainer le succes.

La qualité des produits que nous
fabriquons et le service que nous
assurons, sont nécessaires a son
développement.

“M.P.O. is happy to congratulate Delphine on
their outstanding achievements.

Our teamwork and the highest possible
professional standards have brought us
mutual success.

We are delighted that the quality of our products,
equipment and service have contributed to
your development.”

Duplication cassettes

EEEEEmss—e—s=—e s ey ER R e e S ey R R ST S Sl SR e SIS TP T e e I T T e R e T RO S 1 e S s A e e P SR Tt s
AVERTON 53700 - Tel. (43) 03-27-35

www americanradiohistorvy com
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AFTER YOUR INCREDIBLE SUCCESS ON RECORDS IN SCANDINAVIA. ..
WELCOME TO YOUR FIRST SCANDINAVIAN CONCERT TOUR. ..

OCTOBER
15 STOCKHOLM

16 COPENHAGEN
17LUND
18 GOTHENBURG
19 OSLO

20 BERGEN

SWEDEN

SONET GRAMMOEFON AB

Norway

ARNE BENDIKSEN A/S
Finland

SCANDIA MUSIIKKI OY
Denmark

SONET/DANSK GRAMMOEFON A/S

And soon to be released in the United Kingdom by

SONET RECORDS & PUBLISHING LTD.

delphine

piano showcase. The two writers auditioned many
musicians but the choice eventually fell on Richard
Clayderman.

Recalls Toussaint: "Remember this was the time of
the disco music build-up. Romantic music seemed to
be on the way out. People said we were crazy
going along with a pianist, but we went ahead
anyway. We sold very slowly first in France, then
Germany. We knew it had to be a slow process. We
had to go to each area and lay on promotions and
make tv appearances, and it took well over a year.

“But slowly it did work. Teldec, our licensee in
Germany, asked us to produce a special album,
using standard titles, but including ‘Ballade Pour
Adeline.” This came out at the start of 1979. K-tel
released in Germany, expected sales of 250,000,
but got more than half a million. Then it reverted to
Teldec and today this album has sold more than 1.5
million units in Germany alone.”

To the surprise of Toussaint and de Senneville,
other Delphine licensees decided to go with the
song and the record. Spain built a tv promotion
around it, then Argentina, Holland, Belgium,
Scandinavia, Japan and South Africa.

Says Toussaint: "Now it was 1979 and the song
and Clayderman were international. It had taken
around two years, but we were more
knowledgeable than we'd been when launching
Jean-Claude Borelly. It was good for ‘Ballad Pour
Adeline’ that it wasn’t a huge hit right away around
the world, for a slow build-up gave us the chance
to go to each country.”

The Delphine team was in Japan in February this
year with Clayderman for radio and tv, ready for
concerts there mid-summer. And in Germany,
where his original outside-France launch started,
there’s a month-long Teldec promotion on his new
album “The Music Of Love.”

Says Toussaint: “"Clayderman has sold around
nine million albums in 18 months and his
international reputation as a concert performer is
established. He’s 26 years old, started getting
success when he was 25. Borelly is 26, too, but had
initial success when he was 22. He wasn't really
ready then, nor were we. Now he’s ready, so are
we. We've taken him to Germany, to South
America, and we build shows around him and his
own band. He’s a stage entertainer now, not just a
record seller.”

The third major artist is a conductor, Jean-Michel
de France. Toussaint and de Senneville are proud
that he represents another Delphine trend against
the general musical current.

Says Toussaint: “\We started French groups
singing in English, when noboby else was doing it
When others started, we stopped. Disco came, and
it wasn’'t a good time for us—-but we went along
with a pianist creating essentially romantic music.

“We had a world of violence, and petrol
shortages and slumping dollars and so on. People
were under stress. We offered a release from stress
through music.

“"Now there is Jean-Michel de France. Inthe
whole world, | don’t know many record companies
who promote new young conductors. There are
French conductors who remain well-known, such
as Paul Mauriat, Franck Pourcel and Raymond
Lefevre. They're more established men. But we've
gone for a 22-year-old, not only talented but
handsome. He adds to the belief that Delphine is
currently an instrumental music specialist company.
But he’s very much our main aim for the future.

"We want to remain compact. We don‘t want a
huge artist roster. And we know that it will take
time and patience to build a conductor as an
international personality.”

Three years ago, Delphine invested in its own
studio, housed in the 120-year-old office complex
in the Champs-Elysees area. The studio is rented out
but also used to record Delphine artists, cutting out
hassles over booking time in studios outside.
Compilations of back catalog is another aspect,
always produced with the international
marketplace in mind.

(Continued on page D-14)
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Jean Claude Borelly reads fan mail
at the Delphine offices in Paris.

€1-a

AINIWIASILHIAAQY

advosdlig 0861 't 4380100

BORELLY -

Balada para Adelina dllo

Las flores salvajes EDITORIAL MUSICAL

Av. 19 N° 481 — 2° piso Of. “D"
Tel. 3-6404 — 1900 La Plata
Buenos Aires - Argentina
Cable: CLANDILO - Telex 31166

Dto. PRODUCCIONES
ARTISTICAS

OLIVIER
e TOUSSAINT

WWW.americanradiohistorv.com
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é&nymz‘u/ ations /
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ROLF BUDDE MUSIKVERLAGE L=

an/ / 70// dn/ / /Q/m‘[nam J[n7/e n /'ajz‘ one year.

- CONGRATULATIONS

A A A A KKK AKA R AR AR A KR

&) FAMOSO RECORDS-ECUADOR

WE ARE THE FIRST RECORD COMPANY
IN ECUADOR AND AMONG THE BEST IN SOUTH
AMERICA THANKS TO DELPHINE AND
OTHER IMPORTANT LABELS.

Telex 2580 P.O. Box 3514 QUITO - ECUADOR South America

WWW.americanradiohistorv.com
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Says Toussaint: "In a business philosophy sens=,
everything we do at Delphine is based on the
concept that a recording artist who doesn’t go on
stage cannot be atotal artist. For us, concert
management and French and international
promotional work are vital.

“But added all together, a key reason why this
small company is running so well is first that the
president Paul de Senneville, and myself as head
manager are first of all composers, then producers,
and personal managers and concert managers-and
at the same time are businessmen, the president
and head manager. instead of having 10 a&r
managers working with us, we do it ourselves wizh
the collaboration of a&r manager Jean Baudlot anc
we're so involved that we just couldn’t cope witk
20 or 50 artists.”

Delphine music publishing is another important
profit center for de Sennevilie and Toussaint; but
the two have built other business interests outsice
the music world. Their model agency, for instance. &
one of the three most important in France, housed
next door to the record company and studios.

Then there are investments in apartments, mainly
in the south of France and much in demand for
MIDEM every year. There is also an agricultural
company holding some 3,000 acres in Argentina,
with around 50 people working on Delphine
projects in that territory. There are promotional
interests in the ready-to-wear clothing business in
France.

“"What it adds up to,” observes Paul de Sennevilie.
“is although our company is firmly based in the
record business, our re-investment in a range of
small businesses, even racehorses, affords us
financial protection from the fluctuations of the
record industry.

“But like all companies we have to face up to the
problems inside the record industry. Fewer records
are being sold. All the way through, we’ve felt that
as a small company our one big chance lay in
exporting our music. By instinct, without deliberat2
planning, we've produced instrumental material
which can be exported.”

Paul de Senneville concentrates mainly on the
French domestic scene. He'd been for eight years
managing director of DisC’AZ, finally retiring to go
full time with Delphine, but the relationship with
AZ as distribution company remains strong.

Supported by a highly efficient international
division headed by Marion de Froment, Toussaint
spends four or five months each year overseas,
working with licensees, injecting them with the
necessary dynamism, instilling confidence in
Delphine talent and product. He learned Spanish in
three sharp months because of the growing links
with South American territories. In the U.K,,
through Sonet, in Canada, in Australia and New
Zealand, Delphine product has been accepted and
proved eminently saleable. In Japan Delphine is
enjoying particular success. But there’s one black
spot, the U.S.

Says Toussaint: "W e've been going over there at
six-month intervals, each time with a bigger pile of
gold record awards for sales of our records. \We
were armed always with sales figures, proof that
our artists were working really well in the rest of the
world.

“But at first the Americans didn’t even want to
listen to our music. They said it was impossible to
break our kind of music there. Now we're moving
towards real prospects of signing a license deal, but
we want a really good and big and ambitious
record company.

“We're notin a hurry. We don’t have to rush.
Clayderman is not playing the kind of music that
suddenly goes out of fashion. But we still don’t
understand why American companies have so little
trust in us and make no offers for him. He’s doing
the kind of music that nobody else is doing, in a
special style. Everywhere else he scores with huge
sales. An example: in Norway, Venezuela and
Argentina recently, he had three albums in the top

16.
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“The American companies can see from the

international charts in Billboard what Claydermaniis *

¥

doing. They have their own problems in their own

companies, because they keep on doingthesame . ¥ »
kind of music. You'd maybe think they might invest |, &

in something new and different. We felt maybe it ~
was because we needed a lawyer, so we tooka ’
lawyer, but still nothing happened,

“In afew months we'll go back again. We want
to break the U.S. We’d live there with the artist, in
New York, or Los Angeles or whatever, for a while.
Perhaps American.companies now don’t want to
invest in an artist who is not contractually free, or
not American. Still, we always knew it was not easy
music to push. You don’t put it on and say instantly
it will be a hit. You have to invest time, intelligence
and money-and not all that much money. lronically
during a recent West Coast visit we heard our music
onradio stations in Texas, Miami and all over the
Southwest.

“Our aim for 1980 was Japan and we’ve broken
there. My aimfor 1981, or 1982, oreven 2,000is
the U.S.”

And says Toussaint: "it's a ridiculous situation.
The American industry is losing. We're losing,
maybe 200,000 to 300,000 records a year. Maybe
we’'ll start in the Midwest, then move outwards.”

The worldwide success of "Ballade Pour Adeline”
has triggered massive Delphine sales in the sheet
music side of the business. It has sold 300,000
copiesin France alone, and around the same in
Germany. In Scandinavia, sales have topped the
50,000 mark. Not even the Beatles, or French artists
such as Charles Trenet, can top that kind of sheet
music figure, say de Senneville and Toussaint.

“In every school where piano is taught, there is
Beethoven and Mozart and there is ‘Ballade Pour
Adeline’,” says Toussaint. "So in every concert given
by Clayderman, he plays the melody with alocal
eight or nine-year-old child, and we never have any
difficulty in finding one who knows it.”

Delphine does not, at present, operate with
product other thanits own. It does not, as a
corporate policy, import music. "But we’re always

¢

Richard Clayderman and Jean Claude Borelly greet fans
in Argentina.

interested in receiving new material or breaking
new artists,” says Toussaint.

“As we offer, we say, the most dynamic
promotion prospects in France, we’ve built a big
reputation as hit-makers. Delphine is small because
we believe we either have to be very big or smail.
We're small. But to be in the middle today is virtually
impossible. Perhaps in five years time, we’ll be big,
time will tell. . ..

“We're the anti-traditional record company,
because we really are unique in the way we work.
We've built slowly, step by step. At the start, we
didn’t even think of our own record company, but
we created music and then had to create the record
company and the publishing arm.

“But right from the start, the idea was to provide
the music, then the business interests developed
simply because the music itself was developing.”

The Delphine philosophy is to open the door of
the world for French music.

CREDITS~Editor: Earl Paige. Assistant Editor: Susan Peterson.
Coordination: Mike Hennessey, Peter Jones. Art: Mimi King.
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CHICAGO—Cassette tape pene-
tration of up to 20% and more of to-
tal classical label sales is being re-
ported, as the compact tape format’s
ground gaining in the classical mar-
ket continues.

The cassette’s dramatic rise in im-
portance in the classical market has
occurred in the last several years.
Vast improvements technically in
hardware and software quality and
consumer emphasis on mobility in
music playback today are credited
with the rapid increase.

Classical market sales of the 8-
track configuration are almost at the
vanishing point, leaving the cassette
with virtually complete dominance
of the tape field.

At Angel Records, cassettes are
doing “better and better each day,”
according to Lee Smith, national
sales manager for classical product.
Smith anticipates that ordering on
certain new release titles may soon
be running as much as 30% in cas-
sette.

Approximately 450 cassette titles
are found in the Angel catalog in-
cluding budget Seraphim entries.
and tapes are added four times a
year in special releases.

Says Smith: “Since the quality of
sound has dramatically improved in
the last four years I think more and
more people are installing cassette
decks in their cars and have cassette
decks in the home.”

Smith feels the tape format has
helped to enlarge the classical sales
base, rather than just switching the
confirmed customer from one me-
dium to another.

“I'm sure people are buying
both,” Smith maintains. “Classical
music is growing even in a recession
period.”

Smith points to several recent
months in which cassettes contrib-
uted 20% to the label's sales total.

The Moss Music Group hasonly a
small fraction of its 1,000 budget
classical titles on cassettes. Yet the
tape format kicks in fully one-fourth
of total sales volume, according to
president Ira Moss.

Moss estimates that every $1 mil-
lion in disk product billing is
matched by $350.000 to $400.000 in
cassette sales today.

An expanded overall classical
sales base is a result of the tape
surge, believes Moss, who empha-
sizes the role of effective merchan-
dising in capturing new customers.

Moss emphasizes that cassettes
can lure shoppers not atrracted by
comparable disk product, and retail-
ers are being encouraged to us open
dump bin merchandising with mul-
tiple purchase pricing.

“Our biggest success is in stores
where they actually put them out,”
Moss explains. “We have enough
people who are doing a good job
with putting them out.”

$2.98 Desto Medieval

Music Sampler Bowed

NEW YORK—-The Desto label,
released through CMS Records
here, has marketed a $2.98 sampler,
“Medieval & Renaissance Sounds,”
featuring David Munrow, Musica
Antiqua, Lionel Rogg, among oth-
ers.

The label says it will give one free
sampler for every 10 albums pur-
chased by the dealer from the regu-
lar Desto catalog. Package is avail-
able in both LP and cassette formats.

s IMPROVEMENTS HELP =
Cassetles Dramatically Rise To
20% Of Classical Labels’ Sales

By ALAN PENCHANSKY

Adds Moss: “I do think a lot of
cassette purchases are made by new
customers. A lot are not necessarily
the old classical customer.”

The introduction of a Mercury
Golden Imports cassette line is part
of the Philips Records response to
the cassette demand upswing.

“Obviously, we believe in cas-
settes,” explains Nancy Zannini,
Philips U.S. vice president, who
notes that there are cassette counter-
parts today for virtually all Philips
and Philips Festive new releases.

Recent Philips sales breakouts
show 14% of orders for the new
Verdi “Stifellio” opera recording in
cassettes, 23% of billing for Pepe Ro-
mero’s Boccherini Guitar Quintets
album in the tape format and 18% of
volume from “Scheherazade™ with
the Concertgebouw Orchestra regis-
tered in the tape column.

Zannini says the importance of
automotive sound in the cassette
boom was demonstrated to her
recently when she toured leading
West Coast retail outlets.

“I would expect a higher percent-
age of cassette sales on the West
Coast because more people drive out
there,” Zannini states. “Just from
being on the West Coast I think the
big thing is the cars. the conven-
ience.”

Zannini says the huge tape inven-
tories and widespread use of open
display on the West Coast took her
partially by surprise.

She adds: “T do think the total
market is expanding because sale
are improving every year.”

E. Allen Silver of In Sync Labs
feels the startling cassette playback
technical specification upgrading in
recent years has spurred the demand
growth.

In Sync manufactures a line of
$14.98 list realtime duplicated chro-
mium dioxide cassettes, one of sev-
eral new audiophile cassette lines.

“Sixty-nine dB signal to noise ra-
dio is the limit right now.” Silver ex-
plains. “Optimally. that’s better than
a record gets. The limiting factor as
far as we're concerned is the tape we
work from.”

Silver also claims cassette wow
and flutter rates are today entirely
comparable with disk. Another fac-
tor in consumer preference is the

TRIOS RECORDED

cassette’s relative imperviousness to
wear and damage, he adds.

Silver is in concurrence with label
executives who see the cassette cus-
tomer as add-on business.

“I don’t believe that once you're
into buying records you're going to
switch easily to cassette. [ think we're
building a new audience.”

Silver plans release of a special
cassette line dubbed directly from
his Conneisseur Society label origi-
nal stereo master tapes. These spe-
cial first generation dubs will carry a
$24.98 list.

“I believe we're currently making
as good a cassettes as anyone in the
world,” Silver insists.

At Nonesuch Records, cassette re-
leases of back catalog are being pre-
pared to keep up with demand, and
Nonesuch also will issue its new
$11.98 list digital albums with cas-
sette counterparts.

Says national sales manager Bill
Berger: “In the three years I've been
here it’s gone from regular sales to a
place where the marketplace is forc-
ing us to bring out old catalog in cas-
sette.”

A group of 10 catalog titles will
appear this month, Berger notes.
Also all new releases appear in the
tape configuration.

Says Berger: “I believe the con-
sumer believes the cassette is better
than records. They really think it’s
much better.”

Berger adds that college market
dealers are doing particularly well
with cassette product.

Many of today’s cassette decks are
“works of art” in the estimation of
Pickwick Records producer Steve
Vining, himself an engincer. Vining
says transport mechanisms and elec-
tronics are incredibly sophisticated
today.

All of Pickwick’s Quintessence
classical productis being released on
cassette. “Its a steady growth, espe-
cially in classics.” Vining relates.

And at CBS Masterworks, the out-
look on cassette sales growth also is
optimistic.

According to classical marketing
head Bob Campbell, there is a par-
ticularly strong showing of cassettes
in the new Mastersound audiophile
series, listing at $14.95.

Arabesque Launches Haydn Project

NEW YORK-—Arabesque Rec-
ords held its first domestic session
last weekend, launching a long-term
project to record all the Haydn trios
on period instruments.

In its first year of operation the la-
bel, a music division of spoken-word
pioneer Caedmon Records, has is-
sued 83 disks, all acquired either via
license or purchase.

The first Haydn set, comprising
two piano trios and a pair of flute

trios, will be released in February,
says Ward Botsford, executive pro-
ducer. He expects to add at least one
new Haydn package a year. They
will list at $6.98 per LP, Arabesque’s
standard suggested retail price.

Performers are pianist Steven Lu-
bin, violinist Richard Luby, flutist
Rebecca Troxler and cellist Myron
Lutzke. Production team is Marc
Aubort and Johanna Nickrenz of
Elite Recording.

Conductor Michael Gielen's choice for his
first Cincinnati Symphony recording session is
the Beethoven “Eroica.” The Vox recording will
be made this fall in Gielen's first season as mu-
sic director. Several new Cincinnati Pops record-
ings with conductor Erich Kunzel have been
wrapped up. The producer for Vox is Judith
Sherman.

KCMA-FM, the new commercial fine arts sta-

. (assicalNotes_

tion serving greater Tulsa has positions open for
music director, sales manager and office man-
ager. A late 1980 or early 1981 on-air date is
being looked at. Contact station manager John
K. Major at WFMT-FM, 500 North Michigan Ave.,
Chicago, HI. 60611. Major is president of the
Concert Music Broadcasters Assn. and director
of marketing and research at WFMT today.
ALAN PENCHANSKY
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Survey For Week Ending 10/4/80

These are best selling Adult Contemporary singles compiled from radio

E station airplay listed in rank order.
F 3 -
i £ E
= =
|
= E 2 TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1| 1o NO NIGHT SO LONG
Dionne Warwick, Arista 0527 (Irving, BMI)
2 4 5 WOMAN IN LOVE
Barbra Streisand, Columbia 1-11364 (Stigwood/Unichappell, BMI)
3 3 7 XANADU
Olivia Newton-John/Electric Light Orchestra, MCA 41285 (Jet/Enart, BMI)
4 2 9 DON'T ASK ME WHY
Billy Joel, Columbia 1-11331 (Impulsive /April, ASCAP)
5 9 7 NEVER KNEW LOVE LIKE THIS BEFORE
Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BM1)
6 (10 6 LOOK WHAT YOU'VE DONE TO ME
Boz Scaggs, Columbia 1-11349 (Boz Scaggs, ASCAP/Foster Frees/Irving, BMI)
7 5|13 DRIVIN' MY LIFE AWAY
Eddie Rabbitt, Elektra 46656 (DebDave/Briarpatch, BMI)
8 8 8 JESSE
Carly Simon, Warner Bros. 49518 (Quakenbush/Redeye, ASCAP)
9 6 | 12 YOU'RE THE ONLY WOMAN
Ambrosia, Warner Bros. 43508 (Rubicon, BMI)
10 7 9 LATE IN THE EVENING
Paul Simon, Warner Bros. 49511 (Paul Simon, BMI)
11 |15 5 REAL LOVE
The Doobie Brothers, Warner Bros. 43503
(Tauripin Tunes/Monosteri/April, ASCAP)
12 | 23 4 COULD | HAVE THIS DANCE
Anne Murray, Capitol 4920 (Vogue & Maple/Welk Music Group/Onhisown, BMI)
13 /11|13 SOMEONE THAT | USED TO LOVE
Natalie Cole, Capitol 4869 (Screen Gems/EMI BMI/Prince Street/Arista, ASCAP)
14 |12 | 10 HEY THERE LONELY GIRL
Robert John, EMI-America 8049 (Famous, ASCAP)
15 |13 [ 15 SAILING
Christopher Cross, Warner Bros. 49507 (Pop N' Roll, ASCAP)
16 | 24 4 MIDNIGHT ROCKS
Al Stewart, Arista 0552 (Frabjous/Approcimate, BMI)
17 | 20 8 YOU'LL ACCOMP'NY ME
Bob Seger & The Silver Bullet Band, Capitol 4904 (Gear, ASCAP)
18 | 21 8 UPSIDE DOWN
Diana Ross (Chic, BMI), Motown 1494
19 | 22 6 HE'S SO SHY
Pointer Sisters, Planet 47916 (Elektra)
(ATV/Mann & Weill/Braintree/Snow, BMI)
20 |14 | 14 FIRST TIME LOVE
Livingston Taylor, Epic 9-50894 (Bait & Beer, ASCAP)
21 (16 | 12 WHY NOT ME
Fred Knoblock, Scotti Bros. 600 (Atlantic) (Flowering Stone/United Artists,
ASCAP /Whitsett Churchill, BMI)
2|29 5 MY PRAYER
Ray, Goodman & Brown, Polydor 2116
(Shapiro Bernstein & Co./Peter Maurice, ASCAP)
23 (17|11 LOOKIN' FOR LOVE
Johnny Lee, Asylum 47004 (Elektra) (Southern Nights, ASCAP)
24 |18 | 14 ALL OUT OF LOVE
Air Supply, Arista 0520 (Careers/BRM, BMI/Riva, PRS)
25 (19| 19 MAGIC
Olivia Newton-John, MCA 41247 (John Farrar, BMI)
2% |25 9 HOT ROD HEARTS
Robbie Dupree, Elektra 47005 (Captain Crystal/Blackwood/Dar-Jan, BMI)
27 |26 | 10 GIVE ME THE NIGHT
George Benson, Warner Bros. 49505 (Rodsongs, ASCAP)
28 (27 | 21 LET ME LOVE YOU TONIGHT
Pure Prairie League, Casablanca 2266
(Kentucky Wonder, BMI/Prairie League, ASCAP)
2 LADY
Kenny Rogers, Liberty 1380 (Brockman, ASCAP)
30 | 28 9 LATE AT NIGHT
England Dan Seals, Atlantic 3674 (Pink Pig/Concourse/Van
Hoy/Unichappell, BMI)
31 | & 2 ON THE ROAD AGAIN
Willie Nelson, Columbia 1-11351 (Willie Nelson, BMI)
32 |30 | 14 TAKE A LITTLE RHYTHM
Ali Thomson, A&M 2243 (Almo, ASCAP)
33 (31,19 STAND BY ME
Mickey Gilley, Asylum 46640 (Rightsong/Trio, BMI)
34|39 3 iF THIS IS LOVE
Melissa Manchester, Arista 0551 (Unichappell/Rocket, BMI)
35 (32 (16 WHERE DID WE GO WRONG
Frankie Valli & Chris Forde, MCA/Curb 41253 (Irving/Swanee Bravo, BMI)
36 |33 (19 MORE LOVE
Kim Carnes, EMI-America 8045 (Jobete, ASCAP)
37 |34 | 14 THAT LOVIN' YOU FEELIN' AGAIN
Roy Orbison & Emmylou Harris, Warner Bros. 49262 (Acuff-Rose, BMI)
38 | M4 3 YOU CAN CALL ME BLUE
Michael Johnson, EMI-America 8054 (Special, ASCAP)
39 (43 3 OUT HERE ON MY OWN
Irene Cara, RSO 1048 (MGM, BMI/Variety, ASCAP)
40 | 48 2 WHO'LL BE THE FOOL TONIGHT
Larsen-Feiten Band, Warner Bros. 49282 (Buzz Feiten, BMI)
41 (35 | 14 LOVE THAT GOT AWAY
Firefall, Atlantic 3670 (Warner-Tamerlane/El Sueno, BMI)
42 (47 2 FIRST LOVE
Seals & Crofts, Warner Bros. 49522 (Dawnbreaker/Favor, BMI)
43 | 50 2 HOW DO | SURVIVE
Amy Holland, Capitol 4884 (April/Paul Bliss, ASCAP)
4 (37 6 ONE IN A MILLION YOU
Larry Graham, Warner Bros. 49221 (Irving/Medad, BMI)
45 m WITHOUT YOUR LOVE
Roger Daltrey, Polydor 2121 (H.G. ASCAP)
46 | 46 4 THUNDER AND LIGHTNING
Chicago, Columbia 1-11345 (Little Sacha/Street Sense, ASCAP)
47 1 BELIEVE IN YOU
[ Don Williams, MCA 41304 (Cook House, BMI)
43 DREAMING
Cliff Richard, EMI-America 8057 (ATV/BMI/Rare Blue, ASCAP)
49 | 45 6 DON'T YOU WANNA PLAY THIS GAME NO MORE
Elton John, MCA 41293 (Jodrell, ASCAP/Beechwood, BMI)
50 (36 | 20 ONE FINE DAY

Carole King, Capitol 4864 (Screen Gems-EMI, BMI)
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Sparrow’s July And Aug.
Sales Climb 60% Over ’79

NASHVILLE—With sales figures
for July and August up more than
60% over last year’s numbers, Spar-
row Records, Inc. reports experi-
encing the best fiscal period in its
four-year history.

Expanded facilities, an increase in
staff, a vamped-up roster and the
implementation of both Sparrow
Productions, a film company, and
Sparrow Espanol, a Spanish divi-
sion of the label, weigh heavily in
Sparrow’s prosperity.

But the greatest momentum for
the sudden spurt in sales has been
the August release of “The Birthday
Party.” the fifth album in Candle’s
“Agapeland” children’s series.

Several promotions are planned
to support album sales. A four foot
by five foot wooden display, with
four-color Agape characters silk-
screened on its white base, are being
marketed to Christian bookstores for
approximately $150.

The permanent displays have six
large pocket areas, with room for 200
albums, 92 cassettes and 100 music
books. The display is entitled “Chil-
dren’s Music From Agapeland.”

“We feel strongly that we will be
able to get at least 300 of these dis-
plays in the market by the end of the
year,” states Bill Hearn, manager of
marketing services for Sparrow.
“We've done very well with similar
racks for new releases and top 10 se-
lections.”

Sparrow is also sending retailers
four-color header cards which
double as mobiles. The base of the
card is a replica of the album cover.
Stanley Tutter, an Agape character,
is at the top of the card, pointing to
its headline, “Now—The Birthday
Party From Agapeland.” Retailers
are also supplied with four-color,
six-page brochures on the Agape
line, featuring *‘The Birthday
Party.”

“Candle has been a very big act
for us,” notes Hearn. “We've sold
more than one million units of their
children’s series. We gave them a
plaque commemorating this feat at
the Christian Booksellers Assn. con-
vention this summer.” “Music Ma-
chine,” the first LP in the Agapeland
series, has sold almost 300,000
copies, the company reports. Hearn
hopes the album will become the la-
bel’s first certified gold LP.

In addition to Candle, Sparrow’s
roster includes Keith Green, 2nd
Chapter Of Acts, John Michael Tal-
bot and Barry McGuire. James Vin-
cent joined the ranks in the past
year, with Jamie Owens-Collins and
Phil Keaggy being the most recently
inked talent.

Sparrow production has been en-
hanced by its move to a new build-
ingone year ago. Located in Canoga
Park, Calif.. office space, including
an adjacent warehouse, it is now
four times its original size. Staff size
has increased accordingly. *“We had
about 30 employes when we moved
a year ago,” says Hearn. "Now we
number almost 50.”

Part of the staff increase has been
o support two new branches of the
label, Sparrow Productions and
Sparrow Espanol. Sparrow Produc-
tions first release will be shipped in
early October. Entitled “Inside
Out,” the 30-minute film features
Barry McGuire. The film will be
handled through the Christian Film
Distributors, a network of independ-
ent distributors.

Sparrow Espanol’s first release,
“Quiero Decirles Que Yo Soy Feliz”

By ROBYN WELLS

(*“l Want To Tell You That I Am
Happy™), is also slated for an Octo-
ber release. The self-produced al-
bum features Kent LeRoy, the pro-
fessional name for Ken Pennell, who
heads the Spanish label.

“Pennell will be working on trans-
lating some of our English albums
into Spanish,” explains Hearn. “The

il

Winning Display: With this bright array of aibum slicks, Reid’s Records in

first translation is our *Communion’
LP, which is a worship and praise al-
bum. It will be available in Octo-
ber.” Pennell’s next project will be
translating “Music Machine.”

Sparrow Espanol will market its
product in the U.S., while negotiat-
ing to distribute in South and Cen-
tral America, Hearn says.

Oakland, Calif. wins first prize in Light Records’ *“Tramaine's Heart Of Gold"
national display contest.

LIGHT SPONSORS

Tramaine Display Contest
Won By Reid’s In Oakland

NASHVILLE—Reid’s Records in
Oakland, Calif., is the winner of
Light Records’ “Tramaine’s Heart
Of Gold” national display contest,
according to Vickie Mack, Light’s
product administrator.

The competition was open to re-
tail record outlets and one-stops in
both religious and secular markets.
Contestants created displays from 50
Tramaine Hawkins album board
slicks and one mobile poster. Color
photographs were submitted to a
panel headed by Mack for judging.

Second place winners included
Pyramid Music&More, Augusta,
Ga., which used the album slicks for
its front window display. Zondervan
Family Bookstore in Florissant, Mo.
constructed a 12 foot replica of the
St. Louis arch with Hawkins’ LP
jackets for runnerup honors. Hud-
son’s Embassy in St. Louis inte-
grated its display with a listening
center featuring Hawkins’ debut
solo album, “Tramaine,” for a sec-
ond place award.

Third place recipients included
Gospeland Bookstore, Carbondale,
Ill.; Disc Records, Toledo, Ohio;
Sound Warehouse, New Orleans;
Bromo Distributors, Oklahoma
City; Disc Records, Louisville; and
Waxie Maxie, Langley, Mo.

First prize was $500, with secona
and third place winners receiving
$100 and $50, respectively. De-

licious Records in Los Angeles won
a case of Hawkins’ albums in an
open drawing of all contestants. Ac-
cording to Mack, Light is planning
similar contests in the future.

Gospel
_ Scene

By SHARON ALLEN

A three-day music seminar was held at the
Baptist Sunday School Board in Nashville, with
four music publishers represented: Broadman
Press, Hope Publishing, the Lorens Corp., and
Triune Music. Grady Nutt, television and record-
ing humorist was a guest speaker at the ban-
quet.

New Life Records announces the world pre-
miere of a new youth musical, “... And There
Was Light!,” to be held at the First Baptist
Church of Van Nuys, Calif., Oct. 5.

“Straight Aiead,” Jamie Owens-Collins debut
release on Sparrow, was penned by such noted
writers as Jamie Owens-Collins, Gary Chapman,.
Chris Christian, Walt Mills and Reba Rambo. Her
vocal talents are backed by Lee Holdridge ar-
rangements and Dan Collins production. In ad-
dition to the three Chapman songs on this new
Sparrow album, the Nashville songwriter has
cuts on Amy Grant’s current album.

Tony Comer and Crosswinds, a soul gospel
group, have just released their first LP on the
Word label, Myrrh. It was produced by Bob Cot-
ton with some back-up by Seawind.

www.americanradiohistorv.com

Survay For Week Ending 10/4/8C

h =4
23 23
28| 5§ | £ |
o & | TITLE, Artist, Label & Number
1 3 35 PLEASE BE PATIENT WITH ME
Albertina Walker With James Cleveland, Savoy SL-14527
2 4 39 I’'LL BE THINKING OF YOU
Andrae Crouch, Light LS 5763
3 2 18 TRAMAINE (WORD)
Tramaine Hawkins, Light LS-5760
4 8 14 AIN'T NO STOPPING US NOW
Willie Neal Johnson & The Gospel Keynotes, Nashboro 27217
5 5 52 IT'S A NEW DAY
James Cleveland & The Southern California Community Choir,
Savoy SGL-7035
6 7 23 IT STARTED AT HOME
Jackson Southernaires, Malaco M 4366
7 1 89 LOVE ALIVE Il
Walter Hawkins & The Love Center Choir, Light LS-5735
8 14 27 VICTORY SHALL BE MINE
James Cleveland & The Salem Inspirational Choir, Savoy SL 1454
9 9 60 CHANGING TIMES
Mighty Clouds Of Joy, Epic JE 35971
10 m REJOICE
Shirley Caesar, Myrrth MSB 6646 (Word)
11 10 5 DO YOUR BEST
Walter Hawkins, Gospel Truth GT 14011
12 6 94 | DON'T FEEL NOWAYS TIRED
James Cleveland & The Salem Inspirational Choir, Savoy DBL 7024
13 | CAN'T FEEL AT HOME
m The New Jerusalem Baptist Choir, Savoy SGL 7050
14 11 149 AMAZING GRACE
Aretha Franklin With James Cleveland, Atlantic 2-906
15 27 27 IF YOU MOVE YOURSELF,
THEN GOD CAN HAVE HIS WAY
Donald Vails Choraleers, Savoy 7039
16 24 3 HEAVEN
Genobia Jeter, Savoy SL 14547
17 17 35 LORD, LET ME BE AN INSTRUMENT
James Cleveland & The Triboro Mass Choir, Savoy 14525
18 12 5 LOVE ALIVE
Walter Hawkins, Light LSS734
19 15 11 JESUS WILL NEVER SAY NO
The Florida Mass Choir, Savoy SGL 7045
20 16 48 IN GOD'S OWN TIME, MY CHANGE WILL COME
James Cleveland & The Triboro Mass Choir, Savoy 14525
21 18 11 YOU OUGHT TO TAKE
THE TIME QUT TO PRAISE THE LORD
Rev. Clay Evans, Jewel LPS 0150
22 13 73 LEGENDARY GENTLEMEN
Jackson Southernaires, Malaco 4362
23 m BRAND NEW
l The Voices-Supreme (Live), Savoy SGL 7048
24 THERE IS HOPE IN THIS WORLD
wﬁm Bobby Jones & New Life, Creed 3095
25 KEEP ON CLIMBING, WE'VE GOTTA GO HIGHER
m The Pilgrim Jubilee Singers (Live), Savoy SL14582
26 22 23 GOD'S WILL, GOD'S WAY
Benny Cummings Singers, Tomato TOM 7039G
27 21 11 AT THE MEETING
Rev. Emest Franklin, Jewel LPS 0151
28 19 11 ONE DAY AT A TIME
Rev. Thomas L. Walker, EGL 655
2 20 39 FIRST CLASS GOSPEL
The Williams Brothers, Tomato TOM 70276
30 26 5 THANK YOU
Fountain Of The Life Joy Choir, Gospel Roots 5034
3 28 5 LIFE IS FRAGILE ... HANDLE WITH PRAYER
Myrna Summers, Savoy SL 14509
32 25 77 FOUNTAIN OF LIFE JOY CHOIR
Gospel Roots, 5034 (TK)
33 23 69 BECAUSE HE LIVES
International Mass Choir Of Churches, Tomato 9005
k| 30 14 TRY JESUS
Troy Ramey & The Soul Searchers, Nashboro 7213
35 29 43 THE PROMISE

Jsmes Cleveiand & The Philadelphia Mass Choir, Savoy 14526
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John Abercrombie:
Modernist impres-
sions on electric
guitar click at Mon-
terey.

Jay McShann: The Kansas City blues-
man entertains during the blues mati-
nee.

Billboard photos by
Bonnie Tiegel

Hollywood Fats: Left,

he tries some tricky

behind the neck guitar
plucking.

Urban Cowboy: Right,
Cowboy hatted
dancer and his part-
ner enjoy the blues
music.

Manhattan Transfer And
Vaughan Spark Monterey

e Continued from page 47

stream and Latin jazz gumbo of tem-
pos and rhythms. The Latin portion
of the program—as expected—was a
bit more uplifting to the audience.

The Dave Brubeck Quartet, fea-
turing only one son., Chris on bass
and trombone, offered a ventilated
view of this master pianist’s prowess
on ballads and uptempo tunes.

Brubeck’s powerful chord pro-
gressions, his two fisted, two handed
powerplay style of driving music
was closcly followed by tenor saxo-
phonist Jerry Bergonzi, whose role is
still not defined in the band. Bru-
beck remains a uniquely creative
stylist who can play stride piano as
well as he tackles the more modern,
complex polytonal runs.

Sarah Vaughan, a perennial fa-
vorite wherever she performs, was
spectacular. Backed by a trio led for
the first time by pianist George Gaff-
ney. she proclaimed once again
why she is the premiere female jazz
singer alive today. with a pristine
tone, a crystalline delivery and the
ability to reach for the top of the
scale and close out the challenge by
scooping up the bottom notes as
well.

She retained her leadership posi-
tion even though she forgot the words
to “Dindi,” and apologized in time
to the music and never missed a
beat. And when she offered “Send
In The Clowns,” as her flagwaving
closer, she captured the hearts of all
in attendance with a reading which
is both nerve tingling (which gets the
goose bumps going) and emotion-
ally warm.

The house band of name stars led
by pianist John Lewis, brought to-
gether Connie Kay, Mundell Lowe,
Bob Brookmeyer, Michael Moore,
Slide Hampton, Clark Terry, Richie
Cole, Buddy Tate and Bill Berry for
a closing program of comfortable
mainstream music.

Saturday afternoon’s “Back To
The Blues™ program was mostly
rhythm over invention. mostly tradi-
tional blues cliches over any new ex-
tensions of this art form. The result

was to keep the crowd drinking and
smoking and dancing in the aisles as
tradition has proclaimed one does
during the loose and fun-filling
blues afternoon shenanigans.

The Hollywood Fats Band played
its versions of rural Southern blucs
with Margie Evans, the band’s regu-
lar singer, shouting out her messages
and Eddie *“Cleanhead” Vinson
guesting on his patented “Mr.
Cleanhead” blues/sexual excursion.

The James Cotton Band’s brand
of infectious 12-bar blues got the
more liberated gals in the audience
bumping and grinding in the aisles.
The leader’s harmonica playing and
his singing were cloaked in remind-
ers of how the blues is a music of the
human spirit.

The biggest disappointment of the
blues afternoon centered around
Kansas City pianist Jay McShann
who was surrounded by guest
soloists and thus reduced to the role
of being the piano man in an enlarg-
ing ensemble.

His compatriot from Kansas City,
violinist Claude Williams, helped
tone down the crowd after the James
Cotton assault with such Tin Pan Al-
ley tunes like ““These Foolish
Things.” McShann did play one
boogie woogie number, but it lacked
fire. Saxman Buddy Tate played
“Jumpin’ At The Woodside” and
Clark Terry and Richie Cole traded
fours on “Moten Swing.” McShann
also played “Hootie’s Blues,” a tune
associated with his long career in
music. What some of the tunes had
to do with the blues is anyone’s
$64.000 question.

Saturday evening began with the
touring Tokyo Union Orchestra led
by saxman/leader Tatsuya Taka-
hashi. Guesting were Richie Cole
and Slide Hampton. Cole. who had
been scheduled to play last year, but
was never called to the microphone
by a forgetful Dizzy Gillespie. more
than made up for this goof by being
just brilliant in all his appearances,
with this band of 18 energetic young
players who arc quite disciplined
and quite good; and during his own

Sunday evening featured showcase.

JoAnne Brackeen, making her de-
but here with her trio, impressed
with her technique which combines
intensity. rapid fire phrases and a no
nonsensc approach to her music
which is totally involving. Unfortu-
nately, she nceds to learn warmth
and communication with her au-
dience. for she could have just as
easily been playing for herself in her
living room. She said not one word
and never established a rapport with
the crowd.

By contrast, Freddic Hubbard
was warm and gracious and comical
and a total gas. His trumpet and flu-
gelhorn playing were stellar, his
crisp tones perfectly crisp for a crisp
Northern California evening. And
he was in touch with the crowd.

There is a biting edge to his play-
ing. as excmplified on the fast paced
opener, “Onc Of Another Kind.” On
“Sunflower’™ he growled and
squeezed notes from his horn. His
own composition, “Skagly,” was the
only attemptat a crossover sound for
the leader and his five associates.

The tune is full of tension points,
heightened by long. funky, round
notes plucked out of a standup
acoustic bass by Larry Klein. Fred-
dic also shot off some vocalizing on
“Skagly” and he has an ingratiating
voice.

Hubbard mecllowed the mood
with a flugelhorn interpretation of
the “Theme From The Summer Of
427

The Manhattan Transfer closed
out Saturday evening with flash,
pizzaz, choreography and a bagful
of tunes which emphasized its four-
part harmonies and love for jazz
singing.

The quartet is jazz’s top modern
vocal aggregation and it really
warmed up the evening with its
scatting and straight warbling to
words often written for famous jazz
tunes, like “Four Brothers™ and
“Birdland.”

Leader Tim Hauser had struc-
tured the program for a jazz au-

(Continued on page 109)
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§ Cal Tjader: Left, Ballads and Latin

Billboard®
Best Selling

moods are a happy festival combina-

tion.

swing, swing.

Survey For Week Ending 10/4/80

JazzLPs.

T =
8 8
HHHEY HERE
e 5|8 Artist, Label & Number 2| 5|2 Artist, Label & Number
E | 83 |2 | (Dist. Labei) E [ 3|z | (Dist Label)
1 1 9 | GIVE ME THE NIGHT % |28 3 TS MY TIME
George Benson, Maynard Ferguson,
Warner Bros. HS 3453 Columbia JC 36766
2| 2| 12| LOVE APPROACH 2] | 25 | 25| MONSTER )
Tom Browne, Ansta/GRP 5008 rg‘gar;"“’c"- Columbia
31313 RHAPSODY AND BLUES
Crusaders, MCA MCA5124 78 | 27 | 48| ONE ON ONE
Bob James & Earl Kiugh,
4| 4|13 H Columbia/Tappan Zee FC 36241
Bob James, Tappan Zee/Columbia
IC 36422 2 LAND OF THE THIRD EYE
Dave Valentin. Arista/GRP GR 5009
1Lt Sl dcinon . 0 (3| 2( HOWS EVERITHING
TSI Columbia C2X 36818
6| 8| 15| THIS TIME
Al Jarreau, Warner Bros. BSK 3434 3|03 g,‘t,?: LESSN’ERATION
7 7 9 ROUTES United Artists LT-1001
Ramsey Lewis, Columbia JC 36423 3213|116 INFLATION
3 9 7 STRIKES TWICE Stanley Turrentine, Elektra 6E-269
Larry Carlton, 313 2 LARSEN-FEITEN BAND
Warner Bros. BSK 3380 Larsen-Feiten Band, Warner Bros.
9 10| S| THE SWING OF DELIGHT 3 ST
Devadip Carlos Santana, u 3| WLUSIONS
Columbia C2-36590 Arthur Blythe, Columbia JC 36583
10 | 14 S| THERE AND BACK 35| 38 2 | CENTER PIECE
Jeff Beck, Epic FE-36584 Hank CraMgr%/g%Iv(in Ne»)«bome‘
Buddah BDS 5730 (Arista
1113 7 NIGHT CRUISER
Wi A 36 ANCIENT DYNASTY
Deodato, Warner Bros. BSK 3467 m Joamne Brackeen, Tappan Zee/
12 S| 10 MAGNIFICENT MADNESS Columbia JC 36593
John Klemmer, Elektra 6E-284 37| 2 3 CALLING
13 (11 32 HIDEAWAY Noel Pointer,
David Sanborn, United Artists LT-1050
Warner Bros. BSK 3379 31 9 BODY LANGUAGE
1“2l 2 WUZARD ISLAND Patti Austin, CTI JZ 36503 (CBS)
Jeff Lorber Fusion, Arista AL 9516 | 29 YOU'LL NEVER KNOW
Rodney Frankiin
15 | 16 | 14| SPLENDIDO HOTEL i '
A Diels, Columia C2X 36270 | C°'“’l’;"" NJEC Le12
16|17 28| spvro evma oo e
Catching The Sun, MCA MCA-5108 Galaxy GXY 5128 (Fantasy)
17 | 18 7 QUINTET "80 41 | 33| 33 FUN AND GAMES
David (Srisman,S Chuck Mangione, A&GM SP-3715
Warner Bros. BSK 3469 2| el s AMERICAN GARAGE
18 [ 15| 17| ROCKS, PEBBLES AND SAND Pat Metheny Group, ECM ECM
Stanley Clarke, Epic JE 36506 1-1155 (Warner Bros.)
19 (19| 21| ONE BAD HABIT 83| 48| 2| NEW YORK SLICK
Michael Franks, Warner Bros. Ron Carter,
BSK 3427 Milestone M-9096 (Fantasy)
2 25| DREAM COME TRUE “ |EZXT) sowc TEXT
Earl Kiugh, United Artists LT-1026 Joe Farrell, Contemporary 14002
54|17 DETENTE
21 5| HOW TO BEAT THE HIGH ]
COST OF LIVING—Soundtrack Brecker Brothers, Arista AB 4272
Hubert Laws & Earl Klugh, 46 46| 79 MORNING DANCE
Columbia JS-36741 Spyro Gyra, Infinity
2|21 BEYOND D L
Herb Alpert, AGM SP-3717 47| 43| 20| SKaGLY !
Freddie Hubbard, Columbia
23| 24| 19| A BRAZILIAN LOVE AFFAIR FC 36418
George Duke, Epic FE 36483 Bl u 4 LOOK IN YOUR HEART
24| 26| 31 SKYLARKIN' Ernie Watts, Elektra 6E-285
Grover Washington Jr., 49| 49| 49| ANGEL OF THE NIGHT
Motown M7-933R1 Angela Bofill, Avista/GRP GRP 5501
25| 23| 9| PARTY OF ONE S0 ( 47| 14| DREGS OF THE EARTH
Tim Weisberg, MCA MCA-5125 Dixie Dregs, Arista AL 9528
© Copyright 1980, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.
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In Nashville, the
Publishers Adapt

® Continued from page |
ducer/publisher is beginning to feel
the effects of the publisher/pro-
ducer. Cultivating writer/artists and
controlling production of other art-
ists are the newest trends in the ma-
jor market Nashville publisher
scene.

Nashville publishers are quick to
agree that producer-publishers have
every right to cut their own songs, as
long as they are equal to. or superior
than, the other songs that are
pitched to their artists. That’s the
case—in most cases—say the publish-
ers contacted in a Billboard survey.

For obvious reasons, the publish-
ers don’t want to single out specific
producer/publishers as being diffi-
cult in terms of accessibility and ac-
ceptibility (of product from other
pubberies).

Some of Nashville’s most success-
ful producers are the ones that many
publishers find most difficult to
crack in terms of getting cuts. But

Lowery Tying
With Blackman

ATLANTA-BIll Lowery, presi-
dent of the Lowery Music Group,
and Bruce Blackman, former leader
of Starbuck & Korona, are joining
creatively in a new production and
publishing company.

The production wing, known as
Mad Moon Productions, is now
working on its debut project with an
Atlanta based group, the Eaze.

The announcement of the cooper-
ative venture was made at an
ASCAP-hosted luncheon in Atlanta
recently honoring the Lowery
Group. Attending were Connie
Bradley, ASCAP’s Southern execu-
tive regional director; Rusty Jones.
Nashville director of business af-
fairs; and Bob Doyle, Nashville di-
rector of membership.

Nashville ATV Music
Hits On 3 Pictures

NASHVILLE — ATV Music
Group’s Nashville staff continues to
stay active in the field of film scor-
ing, currently contributing songs for
three major movie releases due this
fall.

ATV writers Roger Bowling, By-
ron Hill and Mike Reid have tunes
in Avco-Embassy’s new picture.
“The Exterminator.”

Paramount’s “Coast To Coast”
will contain a song titled “Pickin’ Up
Strangers” composed by Hill and
performed by Johnny Lee (who first
scored with *“Lookin’ For Love”
from the “Urban Cowboy” movie).
Portions of the “Coast To Coast”
soundtrack—including *“Pickin® Up
Strangers”—were produced by Jim
Ed Norman.

And ATV staff writer Reid will
have two songs in a made-for-tele-
vision movie airing this month on
CBS. It’s titled ““Rodeo Girl.” and
Juice Newton will perform Reid’s
title cut and *How Many Tears.”

Eiseman Emcees

‘TOS ANGELES—Herb Eiseman,
president of 20th Century-Fox Mu-
sic Publishing. lads a one-day
UCLA Extension program, “Music
Publishing In The 1980s” Saturday
(4). Invited speakers include Chuck
Kaye, Billy Meshel, Lester Sill, Mike
Stewart and Sam Trust, all local
publishing chieftains.

they insist that these producers—
such giants cited as Billy Sherrill
(who has recently gone the inde-
pendent route), Tom Collins, Bob
Montgomery and Buddy Killen—
not only cut songs from catalogs
other than from their own com-
panies, but have enjoyed some of
their biggest hits with outside songs.

“Even when I produce, I do a lot
of outside songs,” comments Wesley
Rose, president of Acuff-Rose. and
the producer of several acts.

Rose. like many of his Nashville
compatriots, bridges the gap be-
tween publishing and production.
He quickly notes that one of Don

.Gibson’s biggest hits wasn’t written

by Gibson or published by Acuff-
Rose. “Sensuous Woman” was writ-
ten by Gary Paxton.

“The object of the publisher who
produces is to get the greatest songs
and greatest record by his act,” says
Rose. “A good producer listens to
songs because he should realize he
needs to make a hit and a superstar
of his artist.”

Should producers constantly turn
a deaf ear to Acuff-Rose songs, Rose
advises. “We get around it by not
submitting songs to producers who
don’t cut outside songs.”

Rose also feels that some publish-
ers use the producer/publisher tan-

(Continued on page 94)

Students Compete In
Original Song Contest

NEW YORK~-The American
Music Conference is sponsoring its
sixth annual Original Song Contest
for junior and high school students.

Sponsored through Scholastic
Magazine’s annual writing awards
program, the contest is open to stu-
dents in grades seven through 12 in
public and private schools, as well as
those attending schools for Ameri-
can dependents.

Songs must be original in both
music and lyrics and unpublished.

Compositions will be judged by a
pancl of professional musicians with
the American Music Conference
awarding cash prizes of $100 for first
prize, $50 for second place and $25
for third place.

Through a contribution from
BML, additional cash awards will be
made to students whose entries are
judged best in several categories.

For additional information on the
contest plus entry forms. write: Orig-
inal Song Contest, American Music
Conference. 1000 Skokie Blvd.. Wil-
mette, [Il. 60091.

78 Cable $

® Continued from page 3

stations has provided that BMI re-
ceive 58% of the amount payable to
ASCAP. According to BMIL the
Tribunal’s ruling effectively paves
the way for BMI’s receiving 80% of
the amount payable to ASCAP.

ASCAP general counsel Bernard
Korman says he is “pleased that the
Tribunal’s decision recognizes the
considerable superiority in the value
of ASCAP’s repertoire over BMI’s.”
adding that “the dissenting opinion
of Commissioners James and Garcia
comes much closer to the reality of
what’s on the record.”

The Tribunal’s decision may be
appealed within 30 days of its is-
suance. The appeals process would
take the case into the civil court sys-
tem.

Publishing

DAVID AUGURS
$150 MILL ’80
ASCAP GROSS

® Continued from page 3

amounts to $83,486,000 from licens-
ees; $2,663,000 from interest on in-
vestments; and $268,000 from mem-
bership dues equalling $86,417,000
in domestic receipts. Receipts from
foreign societies totaled $11,338,000.

During the first eight months,
ASCAP disbursed 347,145,000 from
domestic sources and $12,560,000
from foreign sources for total distri-
bution of $59,705,000. The break-
down of foreign distribution in-
cludes $5,441.000. England;
$3.156,000. France; $2.902,000,
Germany; $627.000, Sweden; $241.-
000. South Africa, and $193,000 from
prior period adjustments.

Not included in receipts for the
first eight months is $5,148,000 rep-
resenting 20% of receipts including
interest earned from certain local
television stations which have been
in escrow in connection with
ASCAP’s dispute with Buffalo
Broadcasting.

ASCAP reported total expenses
and salaries amounted (o
$17,026.000. Based on domestic and
foreign receipts, cost of operating
the society for the eight-month pe-
riod amounted to 17.4% of receipts.

At the meeting, David presented
Fred Astaire with ASCAP’s highest
honor, the Pied Piper Award, in rec-
ognition of Astaire’s “extraordinary
contributions to the world of music.”

April-Blackwood

Issues New Folios

NEW YORK-—April-Blackwood
Publications has marketed five new
folios and seven single sheets. The
line is handled by Bradley Publica-
tions.

The folios include “Bradley’s Big
Fifty For Simplified Piano Solos”
(8$7.95), “Christmas Carol Combos”
(32.95), “Billy Joel Made Easy For
Piano™ (84.95), “Today’s Pop Hits”
(8$5.95) and “Bradley's Easy Piano
Collections™ ($7.95).

The single sheets. at $1.95 each,
are “Don’t Ask Me Why.” “Hot Rod
Hearts,” “Xanadu,” “All Over The
World.” “Real Love,” “Hold On™
and “How Do I Survive?”

AWARDS GIVEN

g

PIED PIPER—Fred Astaire receives-ASCAP’s Pied Piper Award from society

president Hal David in Los Angeles during the Coast general membership

meeting. Previous recipients: Duke Ellington, Ella Fitzgerald, Erroll Garner,
Barbra Streisand and Frank Sinatra.

PRS Songs Receive
Honor At BMI Fete

By PETER JONES

LONDON-—Thirteen writers and
six publishers linked with the British
Performing Rights Society were
honored here Tuesday (23) at a
luncheon hosted by BMI, the U.S. li-
censing organization, the event
marking the 25th anniversary of the
first BMI/PRS agreement.

Three songs from PRS members
were recognized with awards for
having received in excess of one mil-
lion broadcast performances in the
U.S.: “Norwegian Wood” by John
Lennon & Paul McCartney, “Emo-
tion” by Robin Gibb and “Goodbye
Yellow Brick Road™ by Elton John
& Bernie Taupin.

The I'1 PRS winners of awards for
most performed songs of 1979, with
publisher members where appli-
cable, in the U.S. were: “Blow
Away” by George Harrison, “Cruel
To Be Kind™” by lan Gomm & Nich-
olas Lowe (Rock/Albion), “Don’t
Bring Me Down” by Jeff Lynne,
“Home & Dry” by Gerry Rafferty,
“I'll Never Love This Way Again™
by Richard Kerr.

Also: “Love You Inside Out” by

50 Hear Talk At Nashville
Music Publishers Forum

NASHVILLE—A turnout of ap-
proximately 50 music publishers at-
tended the Wednesday (24) seminar
of the Nashville Music Publishers
Forum. The event took place at
BMI’s Music Row offices and was
preceded by a BMI-hosted supper.

Guest speakers for the forum were
Marshall Gelfand and Wayne Cole-
man of Gelfand, Breslauer, Rennert
& Feldman, an industry-oriented
business management and account-
ing firm.

Topics touched on during the two-
hour session included domestic and
international subpublishing, un-
claimed royaltics and suspense
funds, differences between world-
wide and individual territorial sub-
publishing. review of contracts and
auditing rights, unreported royal-
ties—especially in foreign receipts—
licensing and royalty compliance ex-
aminations.

Gelfand stressed the necessity of
awareness regarding auditing provi-
sions in subpublishing agreements,
specific contract time frames for roy-

www.americanradiohistorv.com

alty payments and related areas of
foreign subpublishing.

Gelfand and Coleman also dis-
cussed the potential tinderbox for
U.S. publishers if European nations
abolish the use of suggested retail
pricing structures.

They advised publishers to
request royalty payments in con-
verted U.S. currency rather than in
foreign moneys, and advocated
specified-in-writing payment sched-
ules.

Following their prepared talks,
the session was thrown open for an
active question-and-answer period,
treating these topics in more depth.

The Nashville Music Publishers
Forum is affiliated with the Na-
tional Music Publishers Assn. This
seminar was coordinated by local
board of directors members Richard
Perna. Music Publishing Consult-
ants; Terry Smith, Dr. Hook Organi-
zation; and Tim Wipperman, pro-
fessional manager of Warner Bros.
Music. KIP KIRBY

Robin Gibb, “Shine A Little Love™
by Jeff Lynne, “Somewhere In The
Night” by Richard Kerr (Rondor
Music), “Stumblin® In” by Mike
Chapman and Nicky Chinn
(Chinnichap), “Too Much Heaven™
by Robin Gibb and “Tragedy” by
Robin Gibb.

BMI president Ed Cramer, host-
ing the event made a special presen-
tation of a glass plaque to PRS to
mark the anniversary of the BMI/
PRS ties.

He was assisted in the ceremonies
by Theodora Zavin, BMI senior vice
president of performing rights, and
Robert Musel, BMI’s European con-
sultant.

In presenting the plaque to PRS,
Cramer noted that todate PRS
writers have taken BMI’s most per-
formed song honors on four occa-
sions. Robin Gibb shared the award
with his brothers Barry and Maurice
for “Night Fever™ (1978) and “Too
Much Heaven” (1979). In 1974, the
late John Rostill took BMI’s Burton
Award for the most performed
country song, “Let Me Be There.”

In 1975, Rostill’s “If You Love Me
(Let Me Know)” was the winner. Pe-
tal Music Lid.. a PRS affiliate, was
the original publisher of both Rostill
songs.

Maintaining a tradition, BMI in-
vited all PRS writer and publisher
winners of previous million per-
formance awards to attend the
luncheon.

Copublishing Deal
For Leigh And UA

NEW YORK—Hit writer Richard
(“Don’t It Make My Brown Eyes
Blue™) Leigh’s renewal with United
Artists Music calls for the estab-
lishment of a copublishing deal with
UA and Leigh’s own Lion Hearted
Music.

The new relationship coincides
with an exploitation drive on Leigh
material on an international level,
including special song and sound
kits going to affiliates and licensees.

UA arffiliates were also briefed on
Leigh’s debut album on Liberty
Records (formerly United Artists)
and his recent Pan Am in-flight spe-
cial, which presented an hour-long
interview and music profile of Leigh
in June, July. August and Septem-
ber.
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Interface Examined
Of Video, Musicians

LOS ANGELES—Devo’s Jerry
Casale, Toto’s Jeff Porcaro and Da-
vid Paich and Bob Geldof of the
Boomtown Rats have been added to
“Recording Artists Who Are Shap-
ing Their Own Video Futures” a
seminar at Billboard’s upcoming
Second International Video Music
Conference scheduled for Nov. 20-
23 at the Sheraton-Universal Hotel
here.

They join Marty Balin, former
writer/vocalist for the Jefferson
Starship. on that panel who will be
discussing his “Rock Justice,” a rock
opera made specifically for the
video medium- and due shortly on
videocassette through EMI Video-
grams.

IUs believed the Billboard Video
Music Conference will offer the first
major platform for recording artists
who have begun actively writing, di-
recting and creating for the emerg-
ing video music medium. according
to Conference chairman and Bill-
board Sound Business/Video editor
Jim McCullaugh. Paul Flattery of
GFF Video will moderate that ses-
sion. Additional artists are expected
to participate in that session and
others.

A prime focus of the Billboard
Video Music Conference is the rela-
tionship the music industry has and
will have in video, with emphasis on
the creative aspects.

In other Conference updates:

RIAA executive director Steve
Traiman will moderate a president’s
panel consisting of executives from
various video industry companies
who will explore the relationship the
music industry has to the mush-
rooming home video business.

On that panel thus far are Jim
Fiedler, president of MCA Disco-
Vision; Barry Shereck, president of
Pioneer Artists; Nick Dracklich,
president of the Nostalgia Merchant
and David Grossman, director,
video sales, NFL Films. Additional
panelists are expected to be added.

RIAA/VIDEOQ, a recently formed
division of RIAA, has scheduled day
long activities on Thursday, Nov. 20,
registration day, including an
RIAA/VIDEO council meeting as
well as a full membership meeting.

Traiman, in his moderator role at
the Conference, will give attendees
an update on RIAA/VIDEO pro-
grams and developments.

Joe Cohen, executive vice presi-
dent of NARM, in addition to being
added to the Conference advisory
committee, has been added to the
program and will give attendees de-
tails of new NARM programs and
commitments to the video industry.

Donald Maclean, EMI-Thorn,
London, is helming an international
panel, which will explore the global
implications of video software and
hardware todate.

Barry Reiss, vice president, busi-
ness affairs, MCA Videocassette,
Inc,, and Larry Harris, vice presi-
dent, business affairs, 20th Century-

Ampex Awarded

REDWOOD CITY, Calif —Am-
pex Corp. has been awarded con-
tracts to furnish up to 35 million
worth of consumer blank audio and
video recording tape to the Army
and Air Force Exchange Service.

The Exchange will offer the tapes
as stock items in U.S. military base
exchanges throughout the world, ac-
cording to Richard Antonio, na-
tional sales manager for Ampex’s
Magnetic Tape Division.

Fox Telecommunications have been
added to “Assembling The Rights
... Making The Deal ... A Legal/
Business Update™—a legal session to
be moderated by attorney Don Bie-
derman, Mitchell, Silberberg &
Knupp.

A newly added session will be spe-
cial combination pancl/workshop
devoted to recording studios who
have and are adding video post pro-
duction equipment to their facilities.
That session, to be moderated by
Regent Sound’s Bob Liftkin will
cover all business and technical as-
pects.

Robert Lombard, Kramer-Rock-
len Studios, is already moderating a
session/workshop devoted to the
technical aspects of film and video.

Other panels will cover such top-
ics as videocassette/videodisk tech-
nology and marketing; the evolution
of the record label video depart-
ment; video programming with
moderator Seth Willensen of RCA
SelectaVision; a creative panel with
moderator Jeff Ayeroff of A&M
Records; how video music fits into~
various broadcast media; and future
video/audio hardware and software
technologies with moderator Roger
Pryor of Sony Digital Audio.

John Sippel, Biliboard marketing
editor, will chair a *Videodisk/
Videotape Marketing/Distribution/
Retail ... An Update” session cov-
ering such areas as multiple inven-
tory formats, turns, profits, margins,
returns, terms, advertising support,
promotion and pricing. On that
panel thus far are MCA Distributing
Corp. president Al Bergamo; Russ
Bach. WEA vice president/market
development; and Gene Silverman,
Video Trend.

Music-oriented videotapes are
continuing to arrive at Billboard for
the nightly Video Showcase pro-
gramming, while other special video
music events are being formulated
for the Conference. Exhibits and
equipment demonstrations are a
newly added feature this year.

Registration detaiis about the
Conference can be obtained through
Salpy Tchlekian, Billboard Confer-
ence Bureau director, Billboard,
9000 Sunset Blvd., Los Angeles,
Calif. 90069. (213) 273-7040.

N.Y. Hi Fi Show
To Open On Oct. 3

NEW YORK-More than 80
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